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JANUARY  2.  I9S0 PRICE  25  CENTS 

I  ne  riewsweeKl>y/^ 
sion 

The  man 

who  came 

to  dinner 

and  stayed 

for  nineteen  years 

NINETEEN  YEARS  AGO  —  about  eight  years  after  we 

first  began  pushing  sound  out  of  this  station  —  a  not 
very  enthusiastic  young  man  came  to  dinner  at  our 

place. 
Put  his  product  on  the  air?  Pipe  good  money 

into  ozone?  Buy  something  he  couldn't  SEE— FEEL 
-  COUNT  the  pages  of?  Well  -  he  would!  And  he 

did!  And  he's  used  WOR  for  19  years  from  the  day 
he  first  strolled  in. 

Today  the  story  of  his  success  is  one  of  the  bril- 

liant group  of  more  than  100  success  stories  we've 
talked  so  much  about.  Flanking  it  is  the  story  of  a 

maker  of  bread  who's  also  used  WOR  for  19  years. 

Presently  a  considerable  number  of  smart  peo- 

ple came  to  stay  with  us.  Eight  of  them  have  profit- 

ably used  WOR  for  17  years.  Another  man  has  had 

us  coast  his  entertainment  into  the  homes  of  hun- 

dreds of  thousands  of  people  in  430  counties  in  18 

states  for  16  years— two  others  for  9  years— twenty, 

or  more,  for  6  years. 

The  only  reason  why  WOR  is  here  to  tell  this 

story  is  the  same  reason  why  these  advertisers^  are  • 

still  with  the  station:  WOR  sells  everything— fast— 

at  low  cost— to  more  people— more  often— than  any 
other  station  in  the  United  States. 

our  address  is  1440  Broadway,  in  New  York WOR 



Again  in  1950  WLS 

EAD  IN 

ERVICE 

TO  THE  15  MILLION  PEOPLE 

OF  CHICAGO  AND  MIDWEST  AMERICA 

CLEAR  CHANNEL 

Home  of  the  NATIONAL  Barn  Danoe 

890  KILOCYCLES,  50,000  WATTS,  ABC  AFFILIATE.  itEPRESENTED  BV  JOHN  BLAIR  ANO  COMPANY 



WNAC  Boston 

and  its  Yankee  Network  Stations  (28) 

from  Bangor  to  Bridgeport  have  an 

IDENTIFIABLE  PROGRAM  PLAN 

designed  for  one  minute  announcements  (live  or  transcribed) 

*  *  * 

The  plan  is  built  around  these  MGM  programs: 

"Good  News  from  Hollywood" 
with  George  Murphy 

Tuesday,  Thursday,  Saturday  I  1 :00  -  I  I  :I5  AM 

"Hollywood  U.S.A." 
with  Paula  Stone 

Monday  thru  Friday  4:00-4:15  PM 

"At  Home  with  Lionel  Barrymore' 

Monday,  Wednesday,  Friday  11:00-11:15  AM 

"Moisie" 

with  Anne  Sothern 

Sunday  3:00-3:30  PM 

"M.G.M.  Theatre  of  the  Air" 
John  Garfield  —  Deborah  Kerr 

Van  Heflin  —  Charles  Laughton 

Sunday  9:30-  10:30  PM 

"Dr.  Kildore" 

Lew  Ayres  &  Lionel  Barrymore 

Wednesday  8:00-8:30  PM 

"Judge  Hardy's  Family" 
with  Mickey  Rooney  &  Lewis  Stone 

Thursday  8:00-8:30  PM 

"Crime  Does  Not  Pay" 

Tuesday  8:00-8:30  PM 

Learn  how  you  can  get  "sponsor  identification"  for  your  advertising 
messages  in  programs  (day  and  night)  that  get  concentrated  listening. 

It's  a  simple,  old  fashioned  radio  advertising  story  designed  to  deliver 

product  sales  for  the  advertiser. 

Or  call  Yankee  at  Boston,  Commonwealth  6-0800 

*  ★  ★ 

THE  YANKEE  NETWORK,  inc. 

Member  of  ffie  A/lufua/  ̂ troodzosWng  System 

21    BROOKLINE  AVENUE,  BOSTON  15,  MASS.  Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC. 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications.  Inc.,  870  National  Press  Building,  Washington  4.  D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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 Briefly 

THERE  MAY  BE  one  or  more  practical  broad- 
casters on  new  delegation  to  grapple  with 

NARBA  problem  when  sessions  of  recessed 
Montreal  Conference  are  resumed  in  U.  S. 
(probably  Washington)  next  April.  State 
Dept.  understood  considering  recommendation 
to  President  Truman,  in  light  of  heat  engen- 

dered at  Montreal  wherein  Cuba  demanded 
assignments  on  AM  channels  which  would  have 
all  but  wrecked  service  of  some  clear  and 
regional  stations. 

FCC's  RENEWAL  of  Don  Lee-owned  station 
licenses  (in  practical  effect  "proposed"  decision 
is  final  because  there  are  no  other  parties) 
does  more  than  settle  that  issue,  even  though 
FCC  didn't  so  announce.  Gleaned  from  con- 

curring opinion  of  Comr.  Robert  F.  Jones  is 
obvious  conclusion  that  FCC  tacitly  has  de- 

cided to  drop  charges  against  NBC,  CBS  and 
ABC  involving  network  regulations,  since 

Comr.  Jones'  opinion  is  premised  upon  his  un- 
willingness to  rap  regional  Don  Lee  when  major 

networks  were  not  taken  to  task  (see  page  23). 

CONVERSATIONS  between  NBC  and  G.  Ben- 
nett Larson,  vice  president  and  television  di- 

rector of  WCAJJ -Philadelphia  Bulletin,  pre- 
sumably looking  toward  appointment  as  TV 

program  director  of  NBC,  were  terminated  last 
week.  It's  expected,  however,  that  Mr.  Larson, 
erstwhile  crack  network  producer  and  standout 
TV  executive,  shortly  will  become  managing 
head  of  important  independent  TV  station  in 
East. 

SECOND  MEETING  of  Eric  Johnston's  high 
level  movie  industry  committee  with  Justin  Mil- 

ler's NAB  radio  committee,  tentatively  slated 
in  Los  Angeles  following  NAB  board  meeting 
in  Phoenix  Feb.  8-10.  Moviedom's  interest  con- 

cerns not  only  censorship,  but  also  fate  of  ex- 
hibitors as  TV  licensees  in  view  of  anti-trust 

decree  affecting  producer-ownership  of  exhibi- 
tion houses.  Also  awaiting  FCC  decision  is 

plea  of  motion  picture  industry  for  allocation 
of  specific  bands  for  large-screen  TV  relays. 

AND  HINGING  upon  FCC's  ultimate  determi- 
nation of  qualifications  of  motion  picture  peo- 

ple in  TV  will  be  degree  to  which  producers 
will  seek  to  participate  in  network-station 
ownership  and  operations,  with  eye  inevitably 
toward  TV  and  its  effect  upon  box-office.  20th 
Century-Fox  overtures  toward  ABC  last  year, 
now  dormant,  and  conversations  looking  toward 
program-operating  tieup  of  Loew's  Inc.  (M-G- 
M)  with  Mutual,  likewise  cooled  off,  are  cases 
in  point. 

STANDARD  BRANDS,  New  York  (Royal 
Pudding),  through  agency,  Ted  Bates,  New 
York,  to  expand  present  spot  schedule  in  num- 

ber of  markets.  Spots  placed  on  52-week  basis, 
starting  early  in  January. 

I.OOKS  LIKE  Harry  Ston-  and  Jack  Stapp, 
general  manager  and  program  director,  re- 

( Continued  on  page  70) 
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Jan.  12:  Federal  Communications  Bar  Assn.  din- 
ner honoring  FCC,  Mayflower  Hotel,  Washing- 

ton. 
Jan.  12-13:  Liquor  Advertising  hearing,  Senate 

Interstate  &  Foreign  Commerce  Committee, 
Washington. 

Jan.  15-17:  Mid-winter  conference  of  Advertising 
Assn.  of  the  Weit,  Hotel  Sainte  Claire,  San 
Jose,  Calif. 

Jan.  17-18:  Georgia  Assn.  of  Broadcasters,  Hotel 
Dempsey,  Macon. 

(Other  Upcomings  on  page  53) 

Bulletins 

FORD  DEALERS  of  America  will  sponsor 
precedent-setting  array  of  21  network  pro- 

grams on  CBS  and  MBS,  costing  approximately 
million  dollars,  for  two-week  period  Jan.  4-17 
to  introduce  1950  Ford  cars.  Programs  are  in 
addition  to  its  spot  announcement  campaign  on 
400  stations. 

MBS  Friday  estimated  its  total  gross  billings 
for  1949  would  be  118,071,695.  According  to 
Publishers  Information  Bureau  figures,  net- 

work's gross  in  1948  was  $22,728,802.  Biggest 
single  sponsor  on  Mutual  in  1949  was  Miles 
Labs.,  which  spent  $1,316,129.  Top  billing 
agency  on  network  was  Cecil  &  Presbrey  with 

$1,872^,202. LEVER  TO  EXPAND  BUDGET, 

SAYS  LUCKMAN 
LEVER  BROTHERS  1950  advertising  plans 
include  increased  television  appropriations, 
Charles  Luckman,  president,  said  Friday  in 
New  York,  but  none  of  it  will  be  taken  from 
radio. 
Company  negotiating  with  Ilka  Chase  and 

CBS-TV  for  quarter-hour  TV  show  to  start 
Feb.  1,  Thursday,  9:30-45  p.m.  for  its  Har- 

riet Hubbard  Ayer  line,  Mr.  Luckman  re- 
vealed. 

He  said  company  plans  to  spend  more  ad- 
vertising money  for  its  Surf  than  for  any 

other  product  in  its  history. 
Surf  will  take  over  sponsorship  of  Bob  Hope 

show  in  markets  where  it  has  distribution. 
In  discussing  move  of  firm  from  Cambridge 

to  New  York,  Mr.  Luckman  said  one  advan- 
tage was  ability  to  establish  central  television 

department  for  parent  company  and  its  inte- 
grated divisions. 

CITIES  SERVICE  RENEWS 
CITIES  SERVICE  Co.  has  renewed  its  NBC 
radio  program.  Bands  of  America,  for  another 
year  effective  Jan.  23,  while  dropping  TV 
version  on  NBC  effective  with  Jan.  9  telecast. 
Company  plans  video  film  spot  campaign  in 
selected  markets  while  waiting  for  "wider distribution  of  TV  stations  and  home  receivers 

in  Cities  Service  marketing  areas."  Firm's 
statement  said  "results  of  the  network  TV  test 

exceeded  expectations." 

BLOCK  BUYS  #  Block  Drug  Co.,  Jersey 
City,  Jan.  2  starts  heavy  spot  radio  drive  for^ 
Minipoo  dry  shampoo  in  markets  throughout 
nation.  Special  live  spots  used  in  addition  to 
ET's  in  New  York  to  show  advantages  of Minipoo  during  water  shortage.  Agency, 
Joseph  Katz  Co.,  New  York.  | 

NAMED  BY  WRFD  #  Taylor-Borroff  Co. 
named  as  national  representative  by  WRFD 
Worthington,  Ohio,  effective  Jan.  2.  Station  is 
5  kw  daytime  AM  outlet  on  880  kc.  James  R. 
Moore  is  general  manager,  Edgar  Parsons  sta-  ■ 
tion  manager  and  Robert  Burns  national  sales manager. 

MIDWEST  SCHEDULE  «  Lehon  Co.,  Chi- 
cago (Mulehide  roofing)  in  February  starts 

schedule  of  quarter-hour  recorded  musical 
shows  in  12  midwest  markets,  26-week  mini- 

mum, and  will  renew  quarter-hour  live  show 
on  WLS  Chicago.  Agency,  Schwimmer  &  ̂  
Scott,  Chicago. 

REGIONAL  PROJECT    •    Hanford  Hotel, 
Mason  City,  la.,  names  Schoenfeld,  Huber  &  • 
Green,  Chicago,  to  handle  advertising.  Re- 
gional  radio  expected  to  be  used. 

AM,  TV  PLANNED  •  Adams  Corp.,  Beloit, 
Wis.  (Korn  Kurls),  which  recently  named  Earl 
Ludgin  Agency,  Chicago,  to  handle  its  account, 
expects  to  buy  radio  and  TV  this  year.  Details 
not  set.  Montgomei-y  McKinney  is  account 
executive. 

TEST  CAMPAIGNS  Q  Venice  Maid  Co.. 
Vineland,  N.  J.  (food),  names  Schoenfeld, 
Huber  &  Green  Agency,  Chicago,  to  direct 
advertising.  Test  radio  and  TV  campaign  to 
be  started  this  month  in  Buffalo. 

CUNNINGHAM  &  WALSH 

ELECTS  NEW  OFFICERS 

CUNNINGHAM  &  WALSH,  New  York,  for- 
merly known  as  Newell-Emmett  Co.,  last  week 

elected  following  officers:  Fred  H.  Walsh, 
president;  John  P.  Cunningham,  executive  vice 
president;  Earl  H.  Ellis,  George  S.  Fowler,  G. 

Everett  Hoyt,  Robert  R.  Newell,  and  William  ' 
Reydel,  vice  presidents;  Richard  L.  Strobridge, secretary. 

In  new  organization,  Newman  McEvoy  will 
continue  as  director  of  media.  Present  Cunning- 

ham &  Walsh  radio  and  TV  clients  include; 
Liggett  &  Myers  Tobacco  Co. ;  Western  Electric 
Co.;   Sunshine  Biscuits;  American  Telephone 
6  Telegraph  Co.;  Kirkman  &  Son;  Southern 
Railway  System;  American  Lead  Pencil  Co.; 
Decca  Records  Inc.;  Northwest  Airlines; 
Wheeling  Steel  Corp.;  E.  R.  Squibb  &  Sons.  . 

AVERY-KNODEL  NAMED  \ 

AVERY-KNODEL  Inc.  appointed  national 
representative  for  WROL  Knoxville,  Tenn. 
Harry  E.  Cummings,  of  Jacksonville,  Fla.,  will 
continue  to  represent  WROL  in  Southeast. 

BROADCASTING Tcl 
ecasting 



LEFT,  HADLEY;  RIGHT,  FLETCHER 

double  play: 
PITCHER  TO  FIRST  BASE 

Here's  real  news  for  an  advertiser  looking  for  a  big  sports  audi- 
ence in  New  England! 

"Elbie"  Fletcher,  Boston  Braves'  first-sacker,  has  joined 

"Bump"  Hadley,  erstwhile  Yankee  moundsman  and  veteran 
air-waves  luminary,  to  give  the  WBZ  sports  department  a 
double  attraction. 

With  a  mighty  assist  from  Fletcher,  Hadley  will  not  only 
handle  his  current  shows  on  radio  and  TV.,  but  also  be  able 

to  deliver  his  tremendous  following  to  an  additional  sponsor 
or  two. 

Yes,  you  now  can  get  two  national  sports  figures.,  at  eco- 

nomical cost.,  on  WBZ.  Backed  by  WBZ's  50,000  watts, 
Hadley  and  Fletcher  will  carry  your  program  to  sports  fans 

throughout  approximately  80  per  cent  of  prosperous  New 

England.  For  details,  check  WBZ  or  Free  8e  Peters. 

Hill  V  5 0.00
0  Watt 

w  mz-TV 

WESTINGHOUSE  RADIO  STATIONS  Inc  KDKA  •  WOWO  •  KEX  •  KYW  •  WBZ  •  WBZA  •  WBZ-TV 
National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 
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and  Renews  . . . 

First  Federal  of  Rochester  again  on  WVET 

The  Fulton  Lewis,  Jr.  program  offers  a  ready-made 
audience  .  .  .  network  prestige  at  local  time  costs 

with  pro-rated  talent  costs.  Though  currently  spon- 
sored on  more  than  300  stations,  there  may  be  an 

opening  in  your  city.  Check  your  local  Mutual 
outlet — or  the  Co-operative  Program  Department, 
Mutual  Broadcasting  System,  1440  Broadway, 
New  York  City  18  (or  Tribune  Tower,  Chicago  11). 

Published  Weekly  by  Broadcasting  Publications,  Inc. 
Executive,  Editorial,  Advertising  and 

Circulation    Offices:   870    National   Press  BIdg. 
Washington  4,  D.  C.  Telephone  ME  1022 
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Love  is  still  E 

"Young  Love"  is  that  merry,  warm-hearted 

comedy  of  college-vs. -marriage,  with  Janet 

Waldo  and  Jimmy  Lydon  scoring  as  a  pair 

of  star-crossed  campus  lovers.  The  hilari- 

ous complications  of  a  secret  student 

marriage  have  kept  a  big  and  growing 

audience  howling  for  more. 

Billboard  says:  "a  happy  blend  of . . . 

slick  production . . .  bright  scripting." 

O)^0ffice 

Cue  says:  "fun  to  listen  to." 

Hollywood  Variety  says:  "it's  a  winner 

...  the  kids  can't  miss." 

CBS  says :  you  couldn't  ask  for  a  nicer 

show  to  go  steady  with,  than  this  fast- 

paced,  top-comedy  CBS  Package  Program, 

from  the  able  stable  that  put 

*  'My  Friend  Irma"  and  '  'Our  Miss 

Brooks"  in  the  winner's  circle. 
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SUNDAY 
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MONDAY 
CBS  MBS 

NBC 
News 

Bob  Warren 
S 

ABC 
TUESDAY 
CBS  MBS 

NBC 

Metro.  Life  Ins. 
Eric  Sevareid  <m  

ABC 

V/ 

CE 

6:00  PM 
Adams  Hats 
Drew  Pearson 
 m  B Seeman  Bros. 

Mon.  Headlines 
(218)  R 

Prudential  Ins. 
Family  Hour (149) 

Quaker  Oats 
Roy  Rogers Show  (500) Catholic  Hour 

S (Not  in  Service) 
Metro.  Life  Ins Eric  Sevareid 

 m  Repeat  of 
Kid  Strips (Not  in  Service 

Repeat  of 

Kid  Strips 
News 

Bob  Warren 
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Erie  I 

6:15 
Hormel  Co. 
Hormel  Girls 
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Cudahy  Packing 

Nick  Carter 
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Calling 
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(34) Amer.  lob.  Co 
Light  Up  Time 

(163)  H  R 

P  i  b— Ivory 
Lowell  Thomas 

(78) 

r  n  ij— urett Beulah 

(81)  R 

Sun  Uil  Co. 
3-Star  Extra 

(34) 

Amer.  \oi,  Co 
Light  Up  Time 

(163)  H  R 
pge-i 

LoweKTl 6:45 
Amer.  Tob.  Co Jack  Benny 

(180)  R 

Anahist 
Adv.  of  the 

Falcon 

Co-op 

Headline  Editioi 

i;o-op 

Headline  Edition 

(53)  * 

Co-op 

Elmer  Davis 

Co-op 

Headline  Edition 
7:0 Think  Fast 

S 

(53i_ 

Co-oi 

P  &  G— Oxydol 
Jack  Smith 

84 Campbell  Soup 
Club  15 

(155)  R 

Co-op 

Fulton  Lewis  jr 
(281) files  Labs 

News  of  World 

(148) 
Echoes  from the  Tropics 

S 

K  &  u— oxydol 
Jack  Smith 

Fulton  Lewis  jr. 
 m  Miles  labs. 

News  of  World 

(142 

tchoes  from the  Tropics 

S 

Jack  S: 
7:15 

Amazing 
Mr.  Matone 

S 
Lever  Bros. 

Amos 'n' Andy (150) 
Rexall  Co. 
Harris-Faye 

(163) 

Co-op 

Elmer  Davis 

(46)  

Genera!  Mills Lone  Ranger 
(175)  R 

Dinner  Date 
S 

Noxzema 
Gabriel  Heaiter 

(W 
I  Love A  Mystery 

S 

sp'si-^ol 

Uampiel!  Soup 
Club  15 

(155)  R 
Campbell  Soup 
Ed.  Murrow 

Dinner  Date 
S 

Rhodes  Pharm. Gabriel  Heatter 
(155) 

»-op 

Elmer  Davis 

(46) lieneral  Mills Lone  Ranger 

7:30 
The  Saint 

7:45 
Coca-Cola 

McCarthy  Shovi 
(180)  R 

Wlldroot  Co. 
Adv.  of  Sam 

Spade  (165)  H 

Campbell  Soup 
Ed.  Murrow 

(153) 
Bromo  Seltzer 
Inner  Sanctum 

(157)  R 

National  Biscuit 
Straight  Arrow (278) 

Pure  Oil  Co. 
Kaltenborn 

(31) 

«  «  o(  RS's 
Railroad  Hour 

(163) 

Pepsi-Cola 
Counter-Spy 

 (274) 
Amer.  Oil  Co. 
Carnegie  Hall (108) 

Sterling  Drug 

Mystery  Theater 

(149)  R 

I  Love A  Mystery 

CounToI Monte  Cristo 
S 

Pure  Oi  Co. 
R.  Harkness 

(27)  RR 

CampbeT  i 

Club  I 

Canpbei 

Ed. 

 (If 

— STf 

Mr.C* 

8:00 stop  the  Music S 

Co-op 

A.  L.  Alexander Ethel  8  Albert 
S 

duPont,  Cavalc 
of  America 

(152)  H 

tmbassy  CIgs. 
Dr.  I.  Q. (55) 

8:15 Eversharp,  Inc. 
(173) P  fi  G-Tlde Red  Skelton 

(172)  R 

U.  S.  Steel  Corp. 
Theatre  Guild 
 m  

lieneral  Motor: Henry  Taylor 
 m  

Lever-Lipton Arthur  Godlrey 
Talent  Scouts 

— m  n 

FIresTone 
Voice  Firestone 

lienllemen of  the  Press 
S 

C-P-P  rihPwdr. 
Mr.  Mrs.  North ("')  B Official 

Detective 
S 

Lewis  nowe  uo. 

Baby  Snooks (153) 

Ptifi  mu  Co. 
Sherlock  Holme! 

(175) 

Cneseoi ' 

Dr.  Chn  { 

(157.  I 

:30 Speidel  Corp. 
(171) 

Old  Gold 
Cigarettes 

73) 
Sylvan  Levin Opera  Concert 

Peter  Salem 
5 

8:45 
Richard  l^udnu 
Walter  Winchel 

(272) 
Andrew  Jergens 
Louella  Parsons (204, 

Electric  Co. 
Corliss  Archer 

 (163) 

Buddy  Weed 
S 

Kate  Smith Lux  Radio 
Theater 
(176) 

Murder  Ky 

Experts 
S 

Bell  lelephone 
Telephone  Hour 

(1S3)  R 

Co^^p 

Town  Meeting 

 (56) 

Lever— swan 
Bob  Hope 

(153)  H 

UeSslj 
Groii 

:00 Opera Concert Calls 
S 

Wm.  Wrigley 
Life  with  Luigi 

(173) 

John  Steele Adventurer Buzz  Adiam 
S 

9:15 
Muntz Rebuttal 

Burisen-Riner Chance  of  a 
Lifetime  (187) 

Philip  Morris 
Horace  Heidt 

(172) 
Bayer  Asprin American  A. F.  Music  (155) 

uii  ,i  :>ervice Band  of  America 

(82)  N 

unr.  sc.  monitor 
Views  the  News 

R 

Johnson  Wax Fibber  McGee &  Molly  (165) Liggnrn 

Biig^ 

 (If 

9:30 
Sheliah 
Graham of Crime 

Fighters twin  Views 
Of  the  News 

S 

Escape 

S Mysterjous Traveler TBA 

9:45 
i;3rler  P'oducts 
Jimie  Fidler 

(70) 

Carnation  Co 
Contented  Hour 

(175) 

tversharp 
Take  It  or 

Leave  It  (164) 
tiec.  workers 
Arthur  Gaeth 

(97) 

Lovor- 
uean  mariin 
S  Jerry  Lewis S 

We  Care 
5 

lime  lor Defense 
S 

Lever  Bros. 

Big  Town 

(133) 

Miller  Brewing 

Lawrence  Welk 
(26) 

— Btii 

Burns 

(15: 

10:00 
Music Pepsodent My  Fried  Irma — m- 

A.  F.  of  L. Commentators TBA A.  F.  of  L. Commentators 

10:15 Ted  Malone 
S 

TBA 
Dance 

Orchestra 
S 

P^l  Milk Bob  Crosby 

(162) 

R.  J.  Reyhiids 
Bob  Hawk 

(163) 

co-op 

Newsreel 

co-op 

Newsreel 
Btiiwii  &  Wirii^ii PeopleareFunny 

(164) 

10:30 

co-op 

Jackie  Robinson 
Don  Wright Chorus Roller  Derby 

S 

Dave  Garroway 

Show 

A.  F.  of  L. 
As  We  See  It 

Frankie  Carle's 
Orchestra 

On  Trial 
S 

Lum'n  I 
10:45 

Sokolsky Cof  C. 

DAY  TIME 

SUNDAY 
ABC             CBS             MBS  NBC 

MONDAY  -  FRIDAY 
ABC              CBS              MBS  NBC SATURDAY 

ABC              CBS             MBS  NBC 

ABC 

9:00  Al 
.  Concert 
n  Hall 

S 
World  News Elder  Michaux 

Happiness  Hou 

Co-op 

World  News W.W.  Chaplin 
General  Mills Breakfast  Club 

(212)  R 

Co-op 

News 
Robt.  Hurleigh 

The  Eddie 
Albert  Show 

S 
Breakfast 

on  the  Plaza S 

Co-op 

News (Network  Opens 9:30  AM) 
Mind  Your 
Manners 

S 
1:30 

National 
Vespers 

S 
i 

9:15 E.  Power  Bigg 
S 

Wormwood 
Forest 
S 

Swift  S  Co. 
Breakfast  Club 

(127)  R 

Barnyard  Follie S 

Co-op 

Tell  Your 
Neighbor 

Barnyard 
Follies 

S 
1:45 

"  S 

« 

9:30 
Voice  of  Proph 
ecy,  V  of  P  In 

(85) 
Dixie  4 

Quartet 

Cameos  of  Musii 
9:30-10  on 

Avail.  Stations  S 
tt Tennessee 

Jamboree 
Clevelandaires 

S 

Shopper's 
Special 

S 

News Brown  &  Wmsi 
Peoile  are Funny  (17) 2:00 Around  the 

World 

(150)  S 

1 
1 

9:45 Trinity  Choir Healing  Minis- try of  Chris. Science 
Hudson  Coal  Co 
D.  &  H.  Miners 

(13) 

Phiico  Corp. 
Breakfast  Club (24) 

it Terry  Morse Garden  Gate 

(173) 

2:15 

10:00 Message  of 
Isreal 
S 

Church  of  Air 
S 

Radio  Bible 
Class 
(286) 

National 
Radio  Pulpit 

S 
Libby,  McNeill My  True  Story 

(196)  R 

Music  Please 
S 

Co-op 

Cecil  Brown 

(30) 

P  &  G,  Welcome Travelers 
(142) 

At  Home 
with  Music 

S 
Music  for  You 

S Magic  Rhythm 

Minn  Valley 

Canning  Co. Fred  Waring 

— (m — 

2:30 

Co-op 

Mr  President 
k 
1 
i 

10:15 Toni  &  Wildroo Arthur  Godfrey 

(170)  R 

Faith  Our  Timt 
S 

2:45 I 

|i 

li 

10:30 Southernaires 
S 

Voice  of Prophecy 

(281) 
Family  Time 

S 
General  Mills 
Betty  Crocker 

(191)  R 

Gold  Seal 
Arthur  Godfrey 

(173)  R 
Say  It  with Music 

Kraft  Foods 
Marriage  for Two  (146) 

Junior 
Junction 

S 
M  g  M  Ltd Joe  Dl  Maggie 

(16) 

Helen  Hall 
Pet  Milk 

Mary  Lee  Taylo 

(148) 
3:00 

Fruehauf  Trailer Harrison  Wood 
(75) 

10:45 Southernaires 
S 

Church  of  Air 
S 

Seru!an 
Victor  Rindlahf 

(89) 

National  Biscui 
Arthur  Godfrey 

(173)  R 

Sealtest 
Dorothy  Dix  at Home  (77) 

News 

3:15 

P  J  Ritter 
Betty  Clark 

(18) 
11:00 

Seru:an  Co. 
V.  Lindlahr (69) Newsmakers 

S 
Christian  Ref. 

Church, Back  T< God  (266) 
Faultless  Starch 

Starch  Time 
(50) 

General  Mills 
Modern Romances  (126 

Liggett  &  Myer: Arthur  Godfrey 

(185)  R 

Co-op 

Behind  the 

Story 

Manhattan  Soap 

We  Love  and Learn  (162) Navy  Hour 
S 

Cream  of  Wheat Let's  Pretend 

(154)  * 

Music J.  Mor'ell  &  Co Lassie 
(164) 3:30 

Lthrn  Laymen 
Lutheran  Home (190) i 

11:15 
Dawn  Bible 

Students,  Franl 
&  Ernest  (179 

Howard  K. 
Smith S 

Morning 

Serenade 
(split  net) Bob  Poole  - 

Next  Dave Garroway 

S 
NBC 

Stamp  Club 
3:45 

11:30 Hour  of  Faith 
S 

Salt  Lake  City 
Tabernacle 

S 

N'western  U 
Review 

S 
News  Hilites 

S 
Quaker  Oats 

Quick  as  a  FlasI 

(206)  * 

Contn'l  Baking 
Grand  Slam 

(48) 

Prudential  Ins. 
Jack  Berch 

(139) Roger  Danii S 
Lever  Bros 
Junior  Miss 

(169) 

Man  on  Farm 

(Quaker) (363) 

Brown  Shoe 

Smilin'  Ed 
McConnell(162 

4:00 
Voices  that 

Live 

S 

11:45 Campana 
Solitair  Time 

(20) 

Rosemary 

(69) 

Burrus  Mills 
Light  Crust  D.  B (M.-W.-F.)  (60 Babbitt David  Harura 

(58) 

4:15 

12:00  N 
Fantasy  in Melody 

S 
Invitation  to Learning 

S College  Choirs Silver  Strings Philip  Morris Ladles  Be 

Seated  (209) * 

General  Foods 
Wendy  Warren 

051) 

Co-op 

Kate  Smith 

Speaks 

Ranch  Boys 

S 

Armstrong  Cork 

Theater  of  T'day 
(166) 

Barriault Washington News 
4:30 

Milton  Cross 

Opera  AlbuiD 

] 

12:15  pi 
1  Foreign 1  Reporter 

S 

«  ♦ 

Lever  Bros. Aunt  Jenny 

(84) 
Lanny  Ross 

Music Americans  the 
World  Over S 

4:45 

"  i 

■"4 

12:30 Piano 
Playhouse People's 

Platform 
S 

Lutheran  Hour 
Dr.  W.  Maier 

(392) 

The  Eternal Light 
S 

Out  ol  Service 
 WFiileliair- Helen  Trent 

(166) 

B  &  D  Chuckle 
Wagon 

Hometowners 
American 
Farmer 

S 
Pillsbury  Mills 
Grand  Cen  Sta (150) Smoky  Mt 

Hayride 

Adventures  or 
Archie  Andrew: S 5:00 

 FaHrf 

Closeup  f 

S  i 

•- 

12:45 n Whilehall Our  Gal  Sunday 

(159) G.  Heatter's 

Mail  Bag 
5:15 

1:00 Fine  Arts 
Quartet S 

Charles 
Collingwood 

S 

Doubleday 
News 

America 
United 
S 

Co-op 

Baukhage 

(92) 

P8G 

Big  Sister (93) 

Co-op 

Cedric  Foster 

Boston 
Symphony Mon.  1-1:30 AbU  Cbilc^i'I 

of  American 
Jazz 

nrmour Stars  Over Hollywood  (168) Campus Salute 
Aiiis-unaimers 
Natl.  Farm  S  H Hour  (164) 5:30 

Goodyeai*  T  1  It 
Greatest  Story . Ever  Told  (64) 

1:15 Elmo  Roper 
S 

uouDieaay 

Quiz 

(61) 
Co-op 

Nancy  Craig 

!  (11) 

PK  G 
Ma  Perkins 

(111) 

Harvey 

Harding Luncneoi  witn Lopez 
Tues.-Fri. 

it u 5:45 



>IESDAY 
MBS  NBC 

THURSDAY 
ABC              CBS              MBS  NBC 

FRIDAY 
ABC              CBS              MBS  NBC 

SATURDAY 
ABC              CBS              MBS  NBC 

Repeat  of 
Kid  Strips 

News 
Bob  Warren (Not  in  Service) 

Metro.  Life  Ins. 
Eric  Sevareid 

(22) Repeat  of Kid  Strips 
News Lionel  Ricau 
s 

(Not  in  Service) 
Metro.  Life  ins. Eric  Sevareid 

(22) Repeat  of Kid  Strips 
News Lionel  Ricau 
s 

Albert  Warner 

News 

Bancroft 

 a  
Modern Music 

News 
6:00  PM 

Clem  McCarthy 
D.I9-0.ZU  d You  And  — s 

Clem  McCarthy 
6:1  ,-6:20  S You  And  — s 

Clem  McCarthy 
6:15-6:20  S 

Bible  Messages 
e 

Memo  From 
Lake  Success 

Religion  in the  News 

— S_ 

6:15 

Sketches  in Melody 
O.ZU-D.U  0 

No  Network 
Sketches  in IMelody 

U.AU  U.Hd  d 
No  Network 

Sketches  in 

Melody 
Co-op 

H  WIsner 
Red  Barber 

Sports 

Music 

NBC 

Symphony 6:30 

sun  Ull  UO. 
3-Star  Extra 

P  S  G— fyory L.  Thomas 
(78)  R 

Sun  Ull  Co. 3-Star  Extra 
(ad) 

P  &  G-lvory 
L.  Thomas 
(78)  B 

Sun  Ull  Go. 3-Star  Extra 
Harmonaires 

News 
L.  Leseuer Mel  Allen 

6:45 

Fulton  Lewis  jr. 
(291) 

Amer.  lob.  Co. 
Light  Up  Time 

uo-op 
Headline  Edition Beulah Fulton  Lewis  jr. 

("1) 

Amer.  lob.  Co. 
Light  Up  Time (Ifil)  H  R 

l,iooj  n  n 

uo-op 

Headline  Edition 
PSG 
Beulah 
(SI)  R 

Fulton  Lewis  jr. 
(901) 

Amer.  Tob.  Co. 
Light  Up  Time 

^  1  Od  J  n  Ef 

Remember 
c o 

Johnny  Dollar 
$ 

Hawaii  Calls 
S 

7:00 

"! 

Dinner  Date 
S 

Miles  Labs. 
News  of  World 

Echoes  irom 

Co-op 
Elmer  Davis 

P&  u 
Jack  Smith 

(84)  R 
Dinner  Date 

3 

IVIiles  Labs. 
News  of  World 

(142 

Uo-op 

Elmer  Davis 
(4fil 

P&G Jack  Smith 
(Rd)  R Dinner  Date s 

Miles  Labs. News  of  World 

Co-op 

Bert  Andrews « 
7:15 

R.  B.  Semler 
Gabriel  Heatter 

(215) 
the  Tropics c d 

repsi-uoia Counter-Spy 
(Jit) 

uampbell  soup Club  15 
(155)  R 

Hhodes  I'harm. Gabriel  Heatter 
Adrian  Kollini Trio 

S 

Ueneral  Mills Lone  Ranger 
(175) 

Uampbell  Soup 
Club  15 

(155)  R 

Gabriel  Heatter 
The  UN  Is 

My  Beat. 

Chandu 

s 

R  J.  Reynolds 
Vaughn  Monroe 

 LUUJ  

Comedy  of Errors 
 7'3n-7-jifi  

Rich'd  Diamond 

Private  D'tective 
 S  

7:30 

1  Love 
A  Mystery 

Pure  Oil  Co. 
Kaltenborn 

f321 

Campbell  Soup 
Ed.  Murrow 

(153) 
1  Love A  Mystery 

Pure  Oil  Co. 
R.  Harkness 

(27) 

Campbell  Soup 
Ed.  Murrow 

(1S3) 

i  Love A  Mystery Pure  Oil  Co. Kaltenborn 
(31) 

7:55-8 

Kennedy 

Cliamiierlaia 

7:45 

Can  You  Top This Philip  Morris This  Is  Your 
Lllc  \  Ifi)  n 

Blondie 
s 

P&G-lava 
FBI 
(149) 

California 
Caravan 

G.  F.-Jello Aldrich  Family 

(147)  R 

Norwich  I'harm. Fat  Man 

(136)  R 

lien,  hds.-sanka The  Goldbergs 

(hi)  R 

Russ  Morgan 
Show 

Schlitz Halls  of  Ivy 
(146) Superman s 

Wrigley 

Gene  Autry 

(17(1) 

Ronson  Metal 
20  Questions OUI ) 

Am.  Home  Prod. 
Hollywood  Star 
Theatre  (US)  H 

8:00 

" 
8:15 

International 
Airport 

Krari  rooas 
Great  Gilder- aiccvc  ^  1 J ly 

Revere  camera 
A  Date  with Judy  (51) 

— wniienaii 

Mr.  Keen 
(tjt)  R 

M^il  PeUcH 
Fishing  S  Hunt- ing Club  (133) 

G.  T.=MaKWell Father  Knows 
Best  (154)  H  R 

Equitable  Life This  Your  FBI 
(221)  R 

Gen.  FS;— Jeiie 
My  Favorite Husband  (153)R 

Music 
GUII  RetlHili; 
We  the  People 

(115) 
Phil  Bovero 

s 

Philip 

Marlowe 
5 

Take  A 
Number P  &  G-Duz 

Truth  or  Conse- 
quences (141)  R 

8:30 

tt  ̂  

ReynoMsTo'i — 

u  * 

" 
8:45 

h 
Mr.  Feathers 

Hristol  Myers 
Break  the  Bank 

Old  Gold  Urig. 
Amateur  Hour Lieciric  Huio- Lite,  Sus;iense 

Comedy 

Playhouse 
Camel  Screen Guild  Theatre 

(162)  H 

Hem;,  Mmn. of  Ozzie  & Harriet  (207) Atll.  Teb.-Rei- Tan,  Leave  It  to Joan  (174) Air  Force Hour Paui^t  sales  u. Life  of  Riley 

(151) 
Dick  Jurgens 

s 

lieneral  Foods 
Gangbusters 

(151)  R 

Meet 
Your  Match 

Amer.  Tob.  Co. 
Your  Hit  Parade 

(165)  R 

9:00 

9:15 

s  Fam.ly  Theatre 
s 

BristtI  Myirs 
Dist.  Attorney 

(163) 

pniii?Marrl5 
Crime  Photog. 

(149) 

Blat2  tliVlhil 
Duffy's  Tavern 

(158) 

-Pat:  e.-lhrai 
The  Sherifl 

(191) 
The  Show 
Goes  On Meet  the 

Press 

-BrJ.  Reynolds 

Camel,  Jimmy 
Durante  (163) 

Hoiiywetd 

By  Line S 

Broadway 

Is  My  Beat 
s 

Lombardo 
USA 

s 
Colgate  Shv.  C. 
A  Day  in  the  Life of  Dennis  Dav 

9.30 

lit  mi 
R.  Montgomery 

(266) nhi-tlprfiplH 

cn.  Spark  Piue 
Roll  Call 
(21  j) 

" " 

(144)  H 
9:45 

A.  F.  of  L. 
Commentators 

km.  uig.  &  uig. 
The  Big  Story 

(164) 

Auilier 
Meets  Critics 

s 
— trnmr. — 
Hallmark  Play- house (159) 

A.  F.  of  L. 
Commentators Supper  Club Perry  Como 

(1S3) 

GlileitiiS.R.Ca. Gillette  Fights 
(270) 

t: A.  F.  of  L. 
Commentators 

RCA'tflcnr 

Screen  Directr's. Playhouse  (164) 
Phillips  Petrol. Nat.  Barn  Dance 

(68)  * 

Sing  It  Again 
s 

Chicago  Theatre of  the  Air 
Colgate 

Judy  Danova 

(144)  H 

10:09 

co-op 
Newsreel DaxaIiaIiI 

co-op 

Newsreel 
•• 

co-op 

Newsreel 
10:15 

Okla.  State 
Symphony 

Mars  Candy 
Curtain  Time 

(145) 
Someone  Yuu 
Know,  Mental 

Health  Series  S Skippy  Holly- wood Theater 
 (saj  

-  ■  Dragnet 

L&M-Fatima 

(140)  H 

— (}apilul  Cluak 
Room 
S 

Col.-Palni.-^et 
Sports  Newsreel (139) 

Shamrock Hotel  Bands 
S 

uarier  iron. 
Sing  It  Again (134) 

R.J.Reynolds Grand  Ole  Opry 

(159) 

10:30 

• 
u a Pro  &  Con 

S 

Luden's 

Sing  It  Again (138) 10:45 

SUNDAY 
CBS             MBS  NBC 

MONDAY  -  FRIDAY 
ABC             CBS             MBS  NBC 

SATURDAY 
ABC             CBS             MBS             NBC  | 

FBA American  Radio 
Warblers 

U  of  Chicago 
Round  Table 

S (Not  in  Service 
PS  G Dr.  Malone 
(98) 

Music 
Co-op  News 
George  Hicks S 

Old,  New, 
Borrowed,  Blu S 

Toni  Co. 
Give  and  Take (150) Symphonies 

for  Youth 
Voices  and 
Events 

S 

Michael 
O'Duffy  • 

Co-op 

Art  Baker's Notebook 
P&G 

Guiding  Light 
(86) 

Checkerboard 
1  Jamboree 

The  Playboys 

my  Kaye 
tinday tnade  S 

Chamber 
Music 

NBC 
Theatre 

S Co-o Breakfast  in 
Hollywood 

General  Foods 
2nd  Mrs.  Burtoi 

(68) 

Miles  Labs, 
Ladies'  Fair (410) 

Campbell  Soup 
Double  or Nothing  (132) 

Texas  Co. Met.  Opera 

(235) 

Borden 
County  Fair (157) tt TBA 

P8G 
Perry  Mason 

(114) 
tt U 

ibleday n  Drake 
(57) 

Co-op 
Bill  Cunninyhan 

(55) 

Sterling  Drug 
Bride  8  Groon 
(201-204)  R 

Toni  Co. Nora  Drake 
(155) 

Miles  Labs. 
Queen  for  A Day  (423) 

General  Mills 
Today'sChildren 

(73) 
a 

Wm.  Wise 
Get  More  Out  o Life  (S3) Dance  Music a 

Jbleday 
ily  Quiz 
57) 

Veteran  Wants 
to  Know 

S 

P&G Brighter  Day 
(82) 

General  Mills 
Light  of  World 

(73) 
tt tt 

(,(. 

'hii'monic lony  Orch S 
Treasury 

Variety  Show One  Man's Family 
S 

Pick  a  Date  witf 
Buddy  Rogers 

S 
Babbitt,  Nona 
From  Nowhere 

(149) 
Bob  Poole 

Show 
P&G Life- Beautiful 
(149) 

Report  From Overseas u 

„ Miles  Labs. 
Hilltop  Hou!3 

(129) 

P8G 
Road  of  Life 

(149) 

Adventures 
in  Science 

(£ 

Genera  Foods 
Juvenile  Jury 

(223) 

Miles  Labs 
Quiz  Kids 

(162) 
TBA 

Pillsbury 
House  Party 

(151)  * 

P&G 
Pepper  Young 

(153) 

CBS  Farm News 

(.(. 
P&G 

Right  to  Happi- ness (152) 
Cross  Section 

U.S.A. 
u 

General  Foods 
Hopalong 

Cassidy  (482) 
Living— 1949 Carter  Family 

S 
(iarry  Moore Show 

S» 

Miscellaneous 
Programs 

Sterling  Drug 
Backstage  Wife 

(146) 
a 

Treasury 

Bandstand 
Dunn  on 

Disc 

ib 

Tune  Trio 
S 

a 
sterling  urug 
Stella  Dallas 

(146) 

a 

I'^al Chase !  S 
wm  Uargan 

Private  Investgr 
(380) 

American  Forum 
of  the  Air 

ivieioay 
Promenade 

S 
a Georgia 

Jamboree 

■  — PS'G 

Lorenzo  Jones 

(144) 

tt 

Noro  Morales' 
Orchestra u 

41. 
a 

Sterling  urug 
Y.  Widder Brown  (146) 

tt 

u 

it. f  for  You 
Grove  LaDi 

D  L  &  W  Coal 
The  Shadow 

— RsiinrClty — Playhouse 
S 

See  Footnotes 
— Treastirr  - 

Bandstand 
S Bobby  Benson 

'  eennrai  Fcciis 
When  Girl Mar's  (81) Tea  and 

Crumpets 
George  Torme 

Orchestra 
Anahist 

Quiz 

Njliuual  Bsuuil 
Tues.-Thurs. S.  Arrow  (343) 

■  ISeneral  Foods 
Portia  Faces Life  (89) tt a 

1  II  Rich 
S 

Williamson 
True  Detective 
Mysteries  (472) 

Inl'l  Harvester 
Harvest  o!  Stars 

(165) Hugo  Malan's Orchestra 
S 

M-W-F.  Turn 
Mix-Ralston 

(482) 
— Whitettatl — 

Just  Plain  Bill (60) 
Stan  Daugherty 

Presents TBA 

a a a 
— Miles  Labs. 

Curt  Massey 
Time  (142)  R 

Bobby  Benson 
(Tues.  SThurs.) 

— WhitEtiatI — Front  Page Farrell  (59) tt Hallicrafter 
Hollywood  Quiz 

Hunt  Ulub  Uog 
Fd.,  Confidential 
Closeups  (60) 

♦Explanatory :  Listings  in  order: 
name  of  program,  number  of  stations;  S  {Sus- 

taining; R  rebroadcast  west  coast;  TBA  to  be 
announced.  Time  is  EST. 

ABC 

9:55-10  PM  Thurs.,  Personality,  Portraits,  S. 
10-10:30  AM  Tues.,  Thurs.,  Sterling  Drug,  My 

True  Story,  204  stations. 
-10:30  PM  Saturday.  National  Barn  Dance, 

Phillips  I'otroleum  Co.  in  West. 
10-10  ;.30  PM  Sat.,  Voices  That  Live. 
10:.30-in:45  PM  S,^t.,  Irving  Fields  in  East. 

Co., 

^  .  Oats 

'  -lam  car- l  ues,  and 

vion.-Fri.,  Westinghouse  Co. 
Mnlone  on  ?25  ■itnHdns 

-ll:Oo  AM 

,T;icl;sf>n  Ne' 

r5  PM  Nev\  > 

Jounson, 

Toluia-ManviUe,  3(4  ct..'..o; 
45-12  noon,  Tues    Thurs  ,  )i 
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ROBERT  E.  ZEH,  vice  president,  copy  director  and  account  executive  with 
Henri,  Hurst  &  McDonald  Inc.,  Chicago,  for  three  years,  resigns.  Before 
joining  HH&McD  he  was  with  J.  Walter  Thompson  Co.  for  10  years  as 

group  head  and  copywriter. 

WILLARD  HEGGEN,  account  executive  of  Compton  Adv.  Inc.,  New  York,  elected 
vice  president.  He  joined  Compton  in  1944  and  is  executive  on  New  York  Life, 
;  Goodyear,    Kelly-Springfield    accounts,    besides    the  export 

division  of  Socony-Vacuum. 

BENJAMIN  C.  BOWKER  named  president  of  new  advertis- 
ing and  public  relations  agency,  Bowker  &  Co.,  Toledo,  Ohio. 

Parent  offices  of  new  agency  will  be  in  Toledo,  but  temporary 
offices  are  presently  located  in  Manhattan  Bldg.,  New  York. 
Mr.  Bowker  resigned  as  director  of  public  relations  and 
assistant  to  the  president  and  assistant  to  chairman  of  the 
board  of  Willys-Overland  Motors,  to  form  his  own  agency. 

ROBERT  E.  BOUSQUET,  with  Lever  Bros.,  New  York,  for 
25  years,  appointed  executive  vice  president  of  Chambers  & 
Wiswell  Inc.,  Boston.  Appointment  is  effective  tomorrow 
(Jan.  3). 

ON  THE 

Mr.  Heggen 

ROBERT  C.  CHAPIN,  account  manager,  specialist  in  merchandising  of  con- 
sumer goods,  elected  secretary  and  a  member  of  board  of  directors  of  John 

Falkner  Arndt  &  Co.,  Philadelphia.  JOHN  F.  ARNDT,  president,  will  assume 
additional  title  of  treasurer.  EARLE  C.  THOMPSON  appointed  to  serve  on 
management  committee. 

CARL  RHODES  and  LYMAN  AVERY  shifted  from  Detroit  office  of  J.  Walter 
Thompson  Co.  to  New  York  office. 
/ 
LEE  STRAHORN,  formerly  in  charge  of  production  of  Lucky  Strike  shows  for 
Foote,  Cone  &  Belding,  joins  New  York  staff  of  Young  &  Rubicam  with  produc- 

tion assignment  on  Fred  Waring  TV  show. 

WILLIAM  E.  BECKER,  former  account  executive  with  Chris  Lykke  &  Assoc., 
San  Francisco,  joins  William  E.  Guyman  &  Assoc.,  same  city,  in  similar  capacity. 

CATHARINE  FINERTY,  copywriter  for  Anderson,  Davis  &  Platte  Inc.,  New 
York,  elected  vice  president  and  member  of  agency's  plans  board. 

LEE  STRAHORN  joins  radio  and  television  department  of  Young  &  Rubicam, 
New  York.  He  previously  was  with  Foote,  Cone  &  Belding  and  was  independ- 

ent radio  producer  for  the  last  year. 

WM.  J.  FROST  elected  vice  president  of  Kenyon  &  Eckhardt  Ltd.,  Toronto. 

RICHARD  M.  CLEMENT,  former  chief  of  public,  relations  for  Veterans  Adm., 
Philadelphia,  joins  John  LaCerda  Agency,  that  city. 

FRED  P.  FIELDING  appointed  vice  president  in  charge  of  radio  of  McLain- 
Dorville  Agency,  New  York. 

SIDNEY  GARFIELD,  of  Garfield  &  Guild,  San  Francisco,  named  chairman  of 
management  section  of  National  Advertising  Agency  Network. 

LAWRENCE  WISER,  formerly  with  Lawrence  Fertig  &  Co.,  and  Federal  Adv. 
Agency,  New  York,  appointed  to  executive  staff  of  Storm  &  Klein,  New  York. 

WINIUS-DRESCHER-BRANDON  Inc.,  St.  Louis,  effective  tomorrow,  (Jan.  3) changes  name  to  WINIUS-BRANDON  Co.  ENNO  D.  WINIUS  remains  with 
firm  as  its  president  and  C.  A.  BRANDON  retains  his  position  as  senior  vice 
president.  JOHN  M.  DRESCHER  resigns  from  agency.  Operations  will  con- 

tinue from  present  address,  1706  Olive  St.,  St.  Louis. 

ROBERT  BLACK,  formerly  public  relations  director  of  Milton  Weinberg  Adv., Los  Angeles,  joins  Dan  B.  Miner  Co.,  same  city,  as  assistant  radio  and  television 
director.  He  previously  was  with  KFI  Los  Angeles  as  manager  of  recording division. 

SEWARD  SMITH  joins  New  York  staff  of  Brooke,  Smith,  French  &  Dorrance Inc. 

GEORGE  R.  LAMONT  joins  Young  &  Rubicam  Ltd.,  Toronto,  as  office  manager and  supervisor  of  media. 

BROADCASTING    •  Telecasting 

WASHINGTON  SCREEN 

As  We  Enter  January,  1950 

WMAL-TV 

presents^  between  6  and  11  p.m. 

^  h
ours

 
o/  Kjacal  tBnd  JXatianai  Spat  Advertiser 

Sponsored  Programs 

Weekly 

mare  than  dauble  the 

ather  3  WushingtaMu 

TV  stutians  cantbined 

STATION  X— 1  Hour  20  Minutes 

STATION  Y— 1  Hour  45  Minutes 

STATION  Z— 0 

Other  3  Stations'  TOTAL — 3  Hours  5  Minutes 

WMAL-TV  COMMERCIALS,  JANUARY,  1950 

"Telenews  Daily" — 7  to  7:15  PM — Mon.  thru  Fri. 
sponsored  by  Valley  Forge  Brewing  Co. 

"Tailwaggers" — 7:30  to  7:45  FM — Mondays 
sponsored  by  Arcade-Pontiac  Co. 

"Boxing"  (Turner's  Arena) — 9  to  1 1  PM — Mondays 
sponsored  by  Globe  Brewing  Co. 

"Shop  By  Television" — 7:30  to  8  PM — Tuesdays 
sponsored   by   Hecht  Co.    Department  Store 

"Sports  Cartoon-A-Quiz" — 7:30  to  8  PM — Wednesdays 
sponsored  by  L.  P.  Steuart,  Inc., — DeSoto  Dealer 

"Wrestling"  iTurner's  Arena) — 9  to  1  0  PM — Wednesdays 
sponsored  by  Sinclair  Refining  Co. 

"Wrestling"  (Turner's  Arena) — 10  to  11   PM — Wednesdays 
sponsored  by  Phillip's  Radio  &  Television  Co.  —  RCA 

"Capitol  Close-Up" — 7:30  to  7:45  PM — Fridays 
sponsored  by  the  Occidental  Restaurant 

"This  Week  in  Sports" — 7:15  to  7:30  PM — Saturdays 
sponsored  by  Trew  Motor  Co. — Dodge  Dealer 

"Hollywood  Screen  Test"— 7:30  to  8  PM — Saturdays 
sponsored  by  Duflfv-Mott.  Inc. 

(5V2  hours  of  these  programs  are  Local  Live  Productions) 

8| 

WMAL-rV  ALSO  SCHEDULES 

Hours  Weekly  of  Night  Participating 

Programs — Currently  90%   Sold  Out 

CHANNEL  7      WMAl"TV      WASHINGTON,  D.  C. 
Represented  Notionally  by  ABC  SPOT  SALES. 
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izing  WGY  10  years  ago 

are  using  WGY  today 

\.  Represented  Nationally  by  NBC  Spot  Sales 

WIRClli  TELEVISION 

CHANNEL  4 

Serving  Eastern  New  York,  Western  New 
England,  Albany,  Troy   and  Schenectady 

^^(^  on  your  dial  \ 

affiliated  with  1^^^ WGY 
A  GENEKAL  ELECTRIC  STATION 

A/aw 

r 

R 
IKERS  Inc.,  New  York  restaurant  chain,  appoints  William  Warren,  Jack- 

son &  Delaney,  New  York,  to  handle  its  advertising.  Radio  will  be  used. 
Contract  has  been  signed  with  WJZ  New  York  for  13-week  test  campaign. 

STANDARD  VARNISH  WORKS,  New  York,  and  Chicago,  appoints  Lucerna 
Co.,  New  York,  to  handle  advertising  for  its  "Kover-Floor"  paint  and  other 
products.    Radio  and  television  plans  in  works  for  entire  country. 

SHIVAR  SPRINGS  Inc.,  Shelton,  S.  C.  (Shivar  Ginger  Ale  and  soft  drinks), 
appoints  Henderson  Adv.,  Greenville,  S.  C,  to  handle  its  advertising.  Radio 
will  be  used.     J.  E.  Fitzpatrick  is  account  executive. 

JORDAN  BAKING  Co.,  Tacoma,  Wash.,  appoints  O'Connel  Regan  Agency,  that 
city,  to  handle  regional  advertising.  Spot  radio  will  be  used.  Howard  O'Connel is  account  executive. 

STANDARD  VACUUM  CLEANER  Co.,  Los  Angeles,  appoints  Ad  Fried  Adv., 
Oakland,  to  handle  its  Northern  California  advertising.  Campaign  includes 
KROW  Oakland,  KSJO  San  Jose,  KSFO  San  Francisco  and  daily  participating 
sponsorship  of  Edith  Green's  Yow  Home  Show  on  KRON-TV  San  Francisco. 

SCOTT  &  BOWNE  (Canada)  Ltd.,  Toronto  (Anohyst),  appoints  Foote,  Cone  & 
Belding  International  Corp.,  Montreal,  to  handle  advertising.  Radio  spot 
campaign  planned. 

NATIONAL  CARBON  Co.  (Eveready  batteries)  through  its  agency  William 
Esty  Co.,  New  York,  preparing  television  spot  announcement  campaign  to  start 
in  January  in  six  metropolitan  cities,  Boston,  Philadelphia,  Baltimore,  Chicago, 
Detroit  and  Los  Angeles. 

MURRY  F.  FIELDS  Assoc.  (toy  manufacturing  representative)  appoints  Ad 
Fried  Adv.,  Oakland,  Calif.,  to  handle  all  advertising.    Radio  will  be  used. 

WM.  WRIGLEY  Jr.  Co.  Ltd.,  Toronto,  extends  its  sponsorship  of  Cisco  Kid, 
Frederic  W.  Ziv  Co.  package,  to  between  20  and  26  stations,  covering  entire 
Dominion  of  Canada.  Wrigley  has  been  sponsoring  series  for  13-weeks  on 
trial  basis  over  CKEY  Toronto,  CFPL  London  and  CFRA  Ottawa.  Contracts 
on  new  basis  are  for  39-weeks.    Agency  is  J.  Walter  Thompson  Co. 

A/aturotk  -AccoanU 
•  •  • 

SUN  OIL  Co.,  Philadelphia,  through  Hewitt,  Ogilvy,  Benson  &  Mather,  New 
York,  renews  for  52  weeks  its  Three  Star  Extra  news  program  on  NBC,  Mon.- 
Fri.,  6:45-7  p.m. 

COLGATE-PALMOLIVE-PEET  Co.  renews  for  52  weeks  its  sponsorship  of  5:45- 
6  p.m.  segment  of  Hoivdy  Doody,  Tues.  and  Thurs.  on  NBC-TV.  Program  was 
placed  through  Ted  Bates  &  Co.  Number  of  outlets  bought  by  agency  was 
increased  to  24  with  addition  of  WKTV  (TV)  Utica,  N.  Y. 

e  •  • 

WALLACE  C.  ROSS,  formerly  in  radio  production,  joins  public  relations  divi- 
sion of  Mutual  Life  Insurance  Co.,  New  York,  to  assist  in  company's  public 

service  radio  program  on  health  subjects.  He  formerly  was  with  KOA  Denver, 
KTBC  Austin,  Tex.,  WVBR  Ithaca,  N.  Y.,  and  WHCU  Ithaca;  N.  Y. 

ROBERT  H.  DAVIDSON,  advertising  assistant  in  General  Foods'  Jell-O  Div. 
appointed  assistant  advertising  manager  of  division.  He  joined  GF  in  1940 
as  retail  salesman  in  Rochester,  N.  Y.,  territory,  Syracuse  district. 

HENRY  F.  WOULFE,  president  of  Pepsodent  Div.  of  Lever  Bros.  Co.,  elected 
vice  president  in  charge  of  parent  company's  Midwestern  operations.  He  will 
assume  his  duties  early  in  February  in  Chicago.  Meanwhile  he  will  supervise 
move  of  Pepsodent  Div.  from  Chicago  to  new  quarters  of  Lever  Bros,  in  New 
York.  He  also  will  continue  to  serve  as  president  of  Pepsodent  Div.  until 
successor  is  named. 
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serving  more  radio  families  in  East  Tennessee 

than  any  other  Knoxville  station 

announces  as  its  national  representative  * 

>  INC. 

New  York  •  Atlanta  •  San  Francisco  •  Los  Angeles  •  Chicago 

WROL will  continue  to  be  represented  in  the 

Southeastern  states  by  Harry  E.  Com- 

mings,  Jacksonville,  Fla. 

*  eifective  January  1,  1950 
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'Up-to-date'  Data EDITOR,  Broadcasting: 
I  want  to  buy  an  extra  copy  of 

the  1950  Broadcasting  Yearbook 
when  it  is  available,  to  put  in  the 
UNESCO  Library.  They  should 
have  up-to-date  information  of  a 
reliable  character  on  American 
broadcasting.  This  is  in  addition 
to  the  copy  of  the  Yearbook  which 
comes  to  me  for  Institute  use.  .  .  . 

Wilbur  Sch  amm,  Director 
histitute  of  Communications 

Research 
U.  of  Illinois 
Urhana,  III. 

Offers  FM  Hours  Views 

EDITOR,  Broadcasting: 
I  read  with  interest  the  protests 

against  the  proposed  FCC  mini- 
mum hours  regulation  in  your  Dec. 

19  issue. 
All  of  those  who  expressed  op- 

position to  the  proposal  apparently 

(Letters  are  welcomed.  The  editors  reserve  the 
right  to  use  only  the  most  pertinent  portions.) 

lliillllllillillliilliiiiiikiilliililiiiiiiiiliiiiiijlilliiil^^ 

do  not  realize  that  there  is  ade- 
quate provision  in  the  proposed 

regulation  for  "hardship"  cases; 
however,  it  would  seem  that  there 
are  many  cases  of  limited  hours 
operation  by  FM  affiliates  which 
can  hardly  be  justified  on  any  rea- 

sonable basis.  I  think  it  is  clearly 
the  desire  of  the  Commission  to  do 
everything  reasonable  possibly  so 
as  to  avoid  the  necessity  of  any 
FM  station  going  off  the  air  for 
economic  reasons. 

Three  50  kw  AM  network  affili- 
ates in  Chicago  operate  their  FM 

transmitters  onlv  a  limited  sched- 

ule.   With  more  FM  homes  in  the 
Chicago  area  than  there  are  radio 
homes  in  any  one  of  seventeen 
states,  doesn't  the  moderate  expense 
for  an  extra  engineer  and  power 
seem  justified  when  there  are  no 
programming  costs  whatsoever  in- 

volved? The  ever  increasing  num- 
ber of  FM  only  and  TV-FM  sets 

(without  AM)  are  further-  reasons 
for  duplication  of  operating  hours. 

Every  area  and  every  station  has 
its  own  particular  problems  with 
regard  to  FM,  but  it  certainly  does 
not  seem  unreasonable  to  require  a 
50  kw  AM  station  to  keep  its  FM 

COMPANY 

CHICAGO 

NEW  YORK 

DETROIT 

DALLAS 

ATLANTA 

CHARLOTTE 

ST.  LOUIS 

MEMPHIS 

SAN  FRANCISCO 

LOS  ANGELES 
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transmitter  on  the  air  in  Chicago. 
I  honestly  feel  that  a  good  guide 

post  for  the  Commission  would  be 
to  inquire  whether  or  not  the  in- 

creased cost  of  operation  due  to 
full-time  FM  duplication  exceeded 
the  cost  for  the  janitorial  and  ush- 

ering staff  in  any  one  week: 
Edward  A.  Wheeler, 
President 
WE  AW  (FM)  Evanston,  III. 

What  Ails  Radio 

EDITOR,  Broadcasting: 
...  So  many  small  town  radio 

stations  over  the  past  year  have 
been  grumbling  and  wonder  what 
is  wrong  with  business,  and  why 
more  retail  stores,  or  local  accounts 
don't  advertise  more  with  them.  In 
the  first  place,  the  ver>'  first  line 
of  defense,  the  first  voice  that 
listeners  hear,  their  announcers,  in 
a  great  many  cases  are  the  lowest 
paid  group  of  any  in  the  business, 

especially  in  the  South.  It's  that announcer's  voice  and  personality 
that  first  conveys  the  message  to 
the  listener,  hence  he  should  not 
only  be  a  well  paid  person,  but  one 
with  that  personality  that  sells  to 
the  listener  and  for  the  client. 
What  do  we  find  in  most  small 
town  stations?  We  find  that  there 
are  announcers  who  are  getting  S40 
for  40  hours  and  no  overtime. 
I  realize  some  of  these  an- 

nouncers are  not  worth  more,  but 

why  fool  with  that  kind.  Pay  a  de- 

cent salary  and  expect  and  "get" 
good  announcers.  If  a  station  can- 

not afford  good  announcers,  man- 
agement and  continuity  writers, 

then  they  should  not  have  installed 
a  station  and  expect  to  give  the 
public  the  only  kind  of  radio  that 
makes  for  good  listening. 

Second;  Why  must  any  radio 
station  "double  spot?"  If  they  are 
an  independent  station,  they  have 
plenty  of  time,  and  if  they  are  a 
network  station,  they  can  certainly 
.^hift  programs  around  to  where 
they  can  handle  spot  announce- ments without  double  spotting.  A 

great  many  of  the  small  town  sta- 
tions seem  to  think  that  "pro- 

grams" are  taboo,  and  lean  to  spot 
announcements  because  they  sell 
quicker.  Do  they  try  intelligently, 
to  sell  a  local  client  on  programs? 
Or  do  they  take  the  lines  of  least 
resistance  and  sell  spots?  The 
answer  can  be  found  in  most  any 
small  town  station. 

I've  proven  over  the  past  five 
rears  as  manager  of  station  WOLS 
Florence,  S.  C?  and  also  at  WBUY 
Lexington,  that  programs  will  sell 
for  a  client  if  properly  put  over. 
A  small  town  station  must  present 
programs  and  radio  generally  as 
good  or  near  as  good  as  the  50,000 
watt  network  stations,  or  later,  find 
not  much  local  audience. 

Xat  L.  Royster, 
WHED  Washington,  X.  C. 

*    *  * 

Columbus  Mix-up 
EDITOR,  Broadcasting: 

;\Iany  thanks  for  including  my 
release  in  [Dec.  19]  edition. 

However,  the  pic  you  ran  was 
(Ccntinued  on  page  Jt2) 

I 

BROADCASTING Telecasting 



A  SALUTE  TO 

1950 

and  Best  Wishes  to  Everyone  in  Radio  —  for  the 

most  prosperous  New  Year  in  Broadcasting  history. 

To  all  networks — all  Radio  Stations — to  the 

N.  A.  B. — to  Advertising  Agencies  and  their 

Clients.    Let's  All  Tell   the  World 

in  1950  That  Radio  Is  America's 

Greatest  Advertising  Medium* 

Represented  by 

RETRY 
WJR 

50,000 

WATTS 

THE  GOODWILL  STATION  inc 

G.  A.  RICHARDS 
Chairman  of  the  board 

CBS 
DETROIT 

HARRY  WISMER 
Ass't  to  the  President 

MICHIGAN'S  GREATEST  ADVERTISING  MEDIUM 
■  It's  estimated  there  will  be  more  than  90,000,000  radio  sets  serving  America  in  1950 
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SPARK  PLUG... 

DULUTH,  MINN.— "Me  ...  not  the  horse,"  says  Otto  Mattick 
moseying  along  on  his  hay-burning  tracti-steed.  "I'm  the  one 
who's  jockeyed  KDAL  into  first  place  in  the  rich  Duluth- 
Superior  Market  and  that's  where  we'll  stay!"  KDAL  will, 
too.  Because  KDAL  never  lets  up  when  it  comes  to  person- 

alities, programming  and  listener  promotion.  That's  why 
KDAL  has  topped  the  Hoopers  here  for  a  long  time.  .  And  that's 
why  KDAL  can  do  the  top  selling  job  for  you  in  this  market. 
But  you've  got  to  give  us  the  opportunity.  Put  us  on  the list  for  your  next  campaign. 

7eatute       tke  WmIc 

The  KDAL,  Story  is  a  succession  of  success  stories 
for  its  advertisers.  Avery-Knodel  will  be  glad  to 
give  you  full  details.  Ask  them  now. 

SOUTHWEST  VIRGINIA'S Pioneer RADIO  STATION 

Them  that  Aoj.,,, 

GITS.' 

There's  an  extra  punch  in  your 
advertising  dollar  on  WDBJ! 

To  demonstrate,  look  at  these 

Promotion  figures  for  the  Fall 

Campaign  (Aug.  21-Nov.  21): 

Newspaper  Ad  Lineage  19,617 
Newspaper  Publicity  Lineage  .  2,160 
Spot  Announcements   525 

"Biggest  Show"  Spots 
(Daily  Feature,  8:45-9:00  AM)   624 

Downtown  Display  Windows  .  11 
p/us  trai/ers,  deafer  cards  and  letters! 

BATTLE  against  the  nation's 
worst  enemy — the  germ — is  waged 
with  weighted  punches  each  Thurs- 

day at  4:30  p.m.  in  the  Fight  for 
Life  series  over  KUSD  Vermillion, 

S.  D. 
Irving  R.  Merrill,  KUSD  general 

manager  and  treasurer  of  the 
Fight  for  Life  Advertising  Com- 

mittee, adds,  "so  far  as  we  know  it 
represents  the  first  time  in  the 
history  of  American  radio  that  the 
(health)  groups  have  united  to 
present  a  single  series  of  radio  pro- 

grams of  public  health  education 

over  a  single  station." The  program,  considered  by  Mr. 
Merrill  as  the  best  promoted  one 
the  station  ever  has  carried,  de- 

livers its  message — that  of  com- 
bating disease — to  the  public  with 

dramatic  impact.  Format  resembles 
a  blow  by  blow  radio  account  of 
a  boxing  bout.  In  one  corner  is 
the  germ-infested  disease  (e.  g. 

"Churchyard  Cough,"  the  tuber- 
culosis attacker)  and  in  the  other, 

"Johnny  Public."  Invited  guests 
describe    various    aspects    of  the 
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One  of  the  'fight'  tickets *    *  * 
problem  to  announcers  who  set  up 
boxing  ring  atmosphere  with  ap- 

propriate sound  effects.  Gov.  George 
T.  Mickelson,  endorsee  of  the  series, 
appeared  on  the  first  program. 

Total  budget  for  the  series,  which 
started  Oct.  20,  1949,  and  will  last 
through  June  1  this  year,  is 
$1,433.60,  Mr.  Merrill  explains,  all 
of  which  is  made  up  by  contribu- 

tions from  the  13  participating 

health  groups.  Radio  time,  includ- 
ing program  and  spot  announce- ments, is  donated  by  KUSD.  Key 

sponsors  in  addition  to  the  station 
are  the  South  Dakota  State  Dept. 
of  Health  and  the  U.  of  South  Da- 

kota school  of  medicine.  Other 

participants  include  medical  asso- 
ciations, tuberculosis,  mental 

(Continued  on  page  66) 

On  -flu  -flccounti 

A FEW  blocks  away  from  the White  House  in  Washington, 
James  Gordon  Manchester, 

31 -year-old  hustling  account  ex- 
ecutive, is  showing  advertisers  that 

radio  not  only  can  help  sell  com  to 
rural  dwellers,  but  also  sell  pack- 

aged frozen  fried  shrimp  to  inland- 
ers. His  position  as  radio  and  televi- 
sion director  at  Lewis  Edwin  Ryan 

Advertising  Agency,  he  admits, 
means  he  sleeps,  eats  and  thinks radio. 

While  philosophy 
now  usually  takes  a 
back  seat  to  more 

practical  subjects  di- 
rectly related  to  the 

advertising  business, 

Mr.  Manchester  be- 
gan his  studies  in 

the  books  of  Plato, 
Socrates,  Descartes 
and  the  other  schol- 

ars. A  descendant  of 
a  long-line  of  college 
professors,  Gordon 
(he  seldom  uses 
James)  decided  to 
test  his  mettle  else- where. He  gave  up 

philosophic  studies 
at  various  schools — the  U.  of  the  South, 
S  e  w  a  n  e  e,  Tenn. ; 
American  U.,  of  Washington,  D.  C, 
and  U.  of  Vermont,  Burlington,  Vt. 
— to  find  "peace  of  mind"  in  radio 
production  in  New  York  City. 

Gordon  pegs  his  original  interest 
in  radio's  environs  to  an  inborn 
fixation  for  the  dramatic.  Radio, 
he  believes,  has  these  qualities 
wrapped  up  in  a  powerful  pocket 
and  it  was  his  decision  in  1940  to 

GORDON 

unwrap  the  trappings. 
Gordon  feels  that  all  his  life  he 

has  been  one  step  out  of  the  class- 
room. His  father,  Dr.  Allen  W. 

Manchester,  now  retired,  was  pres- 
ident of  Storrs  Agricultural  College 

(now  the  U.  of  Connecticut)  prior 
to  becoming  a  member  of  Franklin 
D.  Roosevelt's  inner  government 
circle  of  intellectuals.  Dr.  Man- 

chester served  in  three  successive 
executive  posts  in  New  Deal  agri- 

cultural agencies. 
Quick  to  note  this, 
Gordon  says  he 
knows  to  whom  to 
refer  problems  on 
foods. 

The  list  of  educa- tors does  not  stop 

with  his  dad.  Gor- don's mother  was  a 

Columbia  U.  profes- 
sor. His  two  brothers 

are  college  profes- 
sors, John  Wilbur  at 

U.  of  Maine  and 

Alden  Coe  at  Har- 
vard U.  (Gordon 

speaks  of  them  as 
"John  Alden").  His 
own  name,  he  says, 

was  put  together  by 

his  mother  "who  had 
a  crush  on  Harry  Lauder  and  be- 

lieved James  Gordon  sounded 
Scotch."  When  he  talks  of  his 
family,  Gordon  threads  through 
decades  of  American  history.  His 
f orebearer  —  a  Brewster  —  fled  re- 

ligious persecution  and  reached 
New  England  soil  in  1621.  In  the 
same  century,  other  ancestors — 

(Continued  on  page  62) 

WDBJ 

CBS  .  5000  WATTS  •  960  KC 

Owned  and  Operated  by  the  fij^  \ 
rmES  V/ORLD  COBPORATION  j M/  -A 

«  O  A  N  O  K  E  .    V  A  .  fjf  -^P^ 

FREE  &  PETERS.  INC..  National  Representalives  ^0 
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Here's  a  Cross  Section  of  the  Scores  of  Stafions 

that  are  Sold  on  M-G-M—- 
KFI,  Los  Angeies  .  .  .  WINH,  Loconio,  N.  H  
WFIt,  Phiiadeiphia  .  .  .  KEYY,  Pocateilo,  Idaho  .  .  . 
WON,  Chicago  .  .  .  KICA,  Clovis,  N.  M. 

MM 

GREAT 

FOR 

All! 

M-G  M  RADIO  AHRACTIONS  ARE  THE  BIGGEST,  BOOMINGEST  HIT  ON  THE  AIR  -TODAY! 
M-G  M  THEATRE  OF  THE  AIR  •  AT  HOME  WITH  LIONEL  BARRYMORE  •  HOLLYWOOD,  U.S.A.  •  GOOD  NEWS  FROM  HOLLYWOOD  •  THE  STORY  OF  DR.  KILDARE 

CRIME  DOES  NOT  PAY  •  THE  ADVENTURES  OF  MAISIE  •  THE  HARDY  FAMILY 

THE  TRADE  PRESS  RAVES! 

\dvenfures  of  Mahie.  "Topflight  air  adaptation  of  pix 
ieries  . . .  zany  situations  .  . .  bright  and  brittle  dialogue 

■nake  snappy  comedy  all  the  way." 

M-G-M  Theo/re  of  fhe  Air.  "In  sliclcness  of  production 
his  hour-long  program  compares  very  favorably  with 
ts  network  brothers.  Name  value  stars." 

Trime  Does  Not  Poy.  "Solid  commercial  package  .  .  . 
lombang  entertainment." 

he  Story  of  Dr.  Kildare.  "Crackerjack  show  .  .  .  solid 
dramatic  impact  .  .  .  rising  line  of  tension." ' 

THE  NATION'S  PRESS  CHEERS! 

WALTER  WiNCHELL 

"The  'Hardy  Family'  has  moved  from  the  cameras  to 
the  mikes  .  .  .  Thanks  to  Mickey's  peppery  Rooneying." 

M-G-M  Theatre  of  the  Air.  "Hollywood  at  its  all-out 
best  .  .  .  the  usual  fine  quality  production  associated 
with  the  film  capital.  Superb  background  music,  stories 

and  stars." 

"Offers  stations  an  inexpensive  way  of  competing  with 

such  enterprises  as  KBC's  'Theatre  Guild'." 
HOUSTON  PRESS 

"With  all  due  respect  to  Lux  Radio  Theatre,  and  some 
of  those  half-hour  quickies,  I  think  you'll  like  M-G-M 
Theatre  of  the  Air  best." 

Exclusive  Representatives  MUSIC  CORPORATION   OF  AMERICA 

598  MADISON  AVENUE   430  N  MICHIGAN  AVE.    9370  SANTA  MONICA  BLVD     105  MONTGOMERY  ST     UNION  COMMERCE  BLDG     2102  N   AKARO  ST  1612  BOOK  TOWED  1044  LITTLE  BLDG      NORTHWESTERN  BANK  BUILDING 
NEW  YORK  CHICAGO  BEVERLY  HIUS  SAN  FRANCISCO  CIEVEUND  OAllAS  DETROIT  BOSTON  MINNEAPOLIS 

PHONE  PLAZA  9-7500     PHONE  DELAWARE  7-1100     PHONE  CRESTVIEW  6-2001     PHONE  EXBROOK  2-8922        PHONE  CHERRY  6010       PHONE  CENTRAL  1446  PHONE  WOODWARD  2-2604  PmONE  LIBERTY  2-4823  PHONE  LINCOLN  7863 
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9  (COUNT  EM)  9 

This  mama  boxer  had  exactly  nhie  puppies. 

And  nine  is  exactly  the  number  of  years  that 

W''I'T'H  has  been  providing  advertisers  with  the 
biggest  bargain  in  Baltimore  radio. 

The  way  W'TT^H  does  it  is  this:  first,  W''I''T''H 

regularly  delivers  more  home  listeners-per-dollar  than 
any  other  station  in  town.  And  second,  m  addition,  a 

survey  made  under  the  supervision  of  the  Johns 

Hopkins  University  showed  that  of  all  radios  playing 

in  drug  stores,  34.6%  were  tuned  to  W^I^T^H. 

That  means  that  a  little  money  does  big  things  on 

WT'T-H.  Call  in  your  Headle}'-Reed  man  today  and 
get  the  whole  W^TT'H  story. 

Page  18    •    January  2,  1950 

BALTIMORE,  MARYLAND 

TOM  TINSLEY,  President        ■        Represenfed  fay  HEADLEY-REED 
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ABC  TOP 

MARK  WOODS,  president  of  ABC 
since  1942,  last  Thursday  was 
elected  vice  chairman  of  the  net- 

work and  Robert  E.  Kintner,  ex- 
ecutive vice  president  since  1946, 

became  president. 
Edward  J.  Noble,  principal 

stockholder  in  the  network,  con- 
tinues as  chairman  of  the  board. 

The  change  was  said  to  have 
been  made  to  free  Mr.  Woods  from 
administrative  duties  and  enable 
him  to  make  wider  use  of  his  per- 

suasive abilities  as  a  salesman. 
The  shift  in  top  command  at 

ABC  last  week  was  not  unlike  that 
which  occurred  at  NBC  a  month 
ago  when  Niles  Trammell,  also  cel- 

ebrated as  a  salesman,  was  moved 
from  president  to  chairman  of  the 
board,  and  Joseph  H.  McConnell, 
a  crack  administrator,  was  elected 
president. 

Mr.  Kintner,  as  executive  vice 
president,  has  been  assuming  more 
and  more  top  administrative  as- 

signments in  the  past  year,  to  per- 
mit Mr.  Woods  to  concentrate  his 

energies  in  high-level  trouble- 
shooting on  sales,  talent  and  pro- 

gramming problems. 

Salary  Question 
Both  Messrs.  Woods  and  Kint- 

ner have  five-year  contracts  with 
ABC  signed  only  a  year  ago.  As 
president,  Mr.  Woods  received  $75,- 
000  a  year,  and  as  executive  vice 
president  Mr.  Kintner  was  paid 
850,000.  Whether  salary  changes 
v.-ere  involved  in  the  change  of  po- sitions last  week  was  not  known. 

With  his  election  last  week — ef- 
fective Jan.  1 — Mr.  Kintner  be- 

came the  youngest  president  of  a 
major  network.  He  is  40  years 
old. 
Although  no  official  comment 

was  made  on  the  subject,  it  was 
learned  authoritatively  that  the 
position  of  executive  vice  president 
at  ABC  will  be  abandoned. 

The  elevation  of  Messrs.  Woods 
and  Kintner  to  new  jobs  was  not 
regarded  in  informed  quarters  as 
suggesting  renewed  activity  in  the 
often  rumored  negotiations  of  the 
sale  of  ABC. 

Recent  reports  of  reawakened 
buyer  interest  in  the  network  have 
been  denied  by  all  sides. 

That  Mr.  Noble,  who,  as  princi- 
pal stockholder  in  unquestioned 

control  of  the  company,  is  the  man 
to  say  yes  or  no  to  any  buyer 
proposition,  was  not  entirely  clos- 

Woods  Named  Vice  Chairman;  Kintner  President 

Mr.  KINTNER 

ing  the  door  to  a  future  sale  was 
indicated,  however,  in  the  vigorous 
facilities  expansion  that  the  net- 

work has  carried  on  for  the  past 

year. The  acquisition  of  several  mil- 
lion dollars  worth  of  television 

studios  and  equipment  in  New 
York  and  Hollywood  was  seen  as 
enhancing  the  real  value  of  the 
network  and  inevitably  influencing 

Mr.  NOBLE 

any  sale  price. 
Mr.  Woods,  a  veteran  broad- 

caster, entered  radio  in  the  early 
1920's  as  a  financial  officer,  assist- 

ant secretary  and  office  manager  of 
the  AT&T  subsidiary  company 
that  operated  WEAF  New  York 
(now  WNBC). 
After  the  formation  of  NBC  he 

joined  the  network  in  an  executive 
capacity,  rising  to  assistant  execu- 

Mr.  WOODS 

tive  vice  president  and  administra- 
tive officer. 

He  became  president  of  the  Blue 
Network  Inc.  when  it  became  a 
separate  entity  from  NBC  in  1942. 
Mr.  Kintner  joined  ABC — his 

first  venture  into  radio — after  his 
release  from  Army  duty  in  1944. 
Before  the  war,  in  which  he  served 
as  a  lieutenant  colonel,  Mr.  Kint- (Contmned  on  page  69) 

'49  REVENUE       Time  Sales  Up
  4.5%,  NAB  Finds By  J.  FRANK  BEATTY 

GROSS  broadcast  revenues  from 

time  sales  rose  4.5  "^"c  to  $435  million 
for  1949,  according  to  NAB,  but 
industry  profits  continued  their 
downward  trend.  Operating  costs 
were  up  4'^^  for  1949,  NAB  esti- mates. 
Annual  estimates  of  the  indus- 

try's financial  status  for  1949  were 
made  by  Dr.  Kenneth  H.  Baker, 
NAB  research  director,  and  C. 
Meryl  Sullivan,  assistant  director, 
on  the  basis  of  a  sampling  of  the 
membership  along  with  compari- 

sons with  FCC  1948  figures  and  the 
status  of  business. 

The  gross  income  figure  of  $435 
million  for  1949  compares  with 
FCC's  1948  total  of  $416,720,279. 
Gross  income  comprises  station  and 
network  time  sales  after  trade  dis- 

counts but  before  deduction  of 
agency  commissions. 

National  spot  business  continued 
its  sharp  upward  trend  last  year, 

rising  from  1948's  $104,759,761  to 
an  estimated  8118,425,000,  an  in- 

crease of  IS'^/c.  This  category  runs 
far  ahead  of  other  souices  of  broad- 

cast income  in  rate  of  increase. 

Overall  average  of  station  prof- 
its (before  federal  taxes)  was 

17.19c  in  1948,  Dr.  Baker  said,  but 
"it  is  expected  that  1949  will  be 
the  second  consecutive  year  in 
which  they  have  been  less  than 
20 '^r.  They  may  fall  as  low  as 
16^7  in  1949." 

Actual  profits  after  deduction  of 
federal  taxes,  however,  will  run 
under  10 '^'c,  it  was  indicated  on  the 
basis  of  tentative  calculations. 

The  continued  upward  trend  in 
operating  costs  brought  this  figure 
from  $342.9  million  in  1948  to 
$356.3  million  in  1949,  according  to 
NAB's  calculation. 

These  figures,  it  was  explained, 
"do  not  preclude  the  possibility  of 
large  increases  in  expenses  in  the 
case  of  individual  operations  en- 

gaged in  AM-FM-TV  expansions." Dr.  Baker  said  local  retail  busi- 
ness "has  consistently  been  under- 

estimated. In  1948  it  amounted 
to  $170.9  million  (instead  of  the 
estimated  $157  million).  An  eval- 

uation of  reports  from  stations 
and  an  overall  appraisal  indicates 
another  5.3  increase  for  1949, 
bringing  the  revenue  from  this 

source  to  $180  million." Network  revenues  will  show  a 

drop  of  3.3 '"r  below  the  1948  gross, 
it  was  estimated,  declinina-  from 
$133,723,098  to  $129.3  million  in 1949. 

Revenue  to  stations  increased 
from  $314.7  million  in  1948  to 
$333.6  million  in  1949,  a  gain  of  6^f . 
The  increase  was  derived  entirely 
from  local  retail,  regional  and  na- 

tional spot  business,  it  was  pointed 
out. 

A  large  part  of  the  station  in- crease was  ascribed  to  business  done 
(Continued  on  page  67) 
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CBS  REALIGNS 

SIX  high  CBS  executives  were  giv- 
en new  jobs  last  week  in  what  the 

network  described  as  a  move  to 
integrate  television  and  radio  ac- 

tivities in  the  areas  of  program- 
ming, sales,  program  business  af- 
fairs and  general  program  oper- 

ations. 
A  seventh  executive,  Davidson 

Taylor,  for  more  than  two  years 
vice  president  and  director  of  pub- 

lic affairs,  resigned. 
Under  the  realignment  William 

C.  Gittinger,  former  vice  president 
in  charge  of  AM  network  sales, 
becomes  vice  president  and  assist- 

ant to  the  president — a  senior  man- 
agement assignment. 

Hubbell  Robinson  Jr.,  vice  presi- 
dent and  director  of  radio  pro- 

grams since  1947,  becomes  vice 
president  in  charge  of  network  pro- 

grams with  general  direction  of  all 
programming,  both  radio  and  tele- 
vision. 

J.  L.  Van  Volkenburg,  vice  presi- 
dent and  director  of  television  oper- 

ations, becomes  vice  president  in 
charge  of  network  sales,  directing 
sales  for  both  radio  and  television. 
James  M.  Seward,  vice  president 

in  charge  of  operations,  becomes 
vice  president  in  charge  of  business 
affairs,  network  programs.  Mr.  Se- 

ward will  handle  all  negotiations 
and  contracts  regarding  network 
talent,  rights  and  programs,  liter- 

ary clearances  and  budgets  for 
the  program  department  and  CBS 
package  programs,  and  will  direct 
business  management  of  all  CBS 
program  subsidiaries. 

Falknor  Made  V.  P. 

Frank  Falknor,  one  of  radio's 
pioneer  engineers,  assistant  gen- 

eral manager  of  the  CBS-owned 
WBBM  Chicago,  becomes  vice  pres- 

ident in  charge  of  program  opera- 
tions, and  will  move  to  CBS  head- 

quarters, New  York.  All  depart- 
ments and  divisions  of  radio  and 

television  "having  to  do  chiefly  with 
putting  programs  on  the  air"  as 
well  as  general  service  departments 
will  be  grouped  under  Mr.  Falknor, 
the  network  announced. 

Sig  Mickelson,  now  director  of 
public  affairs  and  production  man- 

ager of  the  CBS-owned  WCCO  Min- 
neapolis, becomes  CBS  director  of 

public  affairs,  succeeding  Mr.  Tay- 
lor but  without  the  title  of  vice 

president.  Mr.  Mickelson  a  month 
ago  was  slated  to  move  to  New 
York  as  director  of  the  CBS  divi- 

sion of  discussion  [Broadcasting, 
Dec.  5].  With  the  resignation  of 
Mr.  Taylor,  Mr.  Mickelson's  new 
assignment  was  changed  to  the  big- 

ger job. 
The  network's  official  announce- 

ment of  Mr.  Taylor's  resignation 
said  he  had  taken  that  course  be- 

cause he  felt  he  could  not  work 
effectively  under  the  plan  of  reor- 
ganization. 

The  essence  of  the  changes  at 
CBS  was  an  integration  of  televi- 

sion and  radio  functions — an  or- 

Six  Executives  Promoted,  Toylor  Resigns 

Mr.  Gittinger         Mr.  Falknor 

ganizational  ■  concept  that  was  in 
direct  antithesis  to  the  recently 
inaugurated  redesign  of  NBC. 

The  unification  of  CBS  command 
over  the  various  program  functions 
of  radio  and  television  was  in  con- 

tradistinction to  the  NBC  policy  of 
establishing  separate  entities  of 
radio  and  television  with  individ- 

ual commands. 

Veterans  at  CBS 

All  of  the  executives,  save  Mr. 
Robinson,  are  veterans  in  the  serv- 

ice of  CBS. 
Mr.  Gittinger  joined  the  network 

in  19-34  as  director  of  sales  devel- 
opment. Soon  afterward  he  became 

Mr.  Van Volkenburg Mr.  Robinson 

sales  manager.  He  was  elected 
vice  president  in  charge  of  sales 
in  1940. 

Mr.  Van  Volkenburg  joined  CBS 
in  1932  as  general  manager  of  the 
network-owned  KMOX  St.  Louis. 
In  1936  he  became  assistant  to  H. 
Leslie  Atlass,  CBS  vice  president 
in  charge  of  the  Western  Division 
at  Chicago.  In  1945  he  moved  to 
New  Yo^k  as  general  manager  of 
CBS  Radio  Sales. 

He  became  director  of  station  ad- 
ministration in  1948  and  a  few 

months  later  was  elected  vice  presi- 
dent and  director  of  television  op- 

erations. 
Mr.  Robinson  joined  CBS  in  1947 

as  vice  president  and  director  of 
programs.  His  radio  experience 
began  with  Young  &  Rubicam, 
which  he  joined  in  1933,  rising  to 
a  vice  presidency.  In  1944  he  be- 

came vice  president  and  director  of 
programs     of  the  Blue  Network. 

A  year  later  he  joined  Foote, 
Cone  &  Belding  as  vice  president  in 
charge  of  radio,  leaving  that  post 
in  1947  to  go  to  CBS. 

Mr.  Seward  has  been  with  CBS 
since  1933  when  he  became  a  mem- 

ber of  the  production  department. 
He  was  promoted  to  assistant  to 
the  first  vice  president  in  1934,  to 
assistant  treasurer  in  1935,  to  di- 

rector of  operations  in  1942.  He 
became  vice  president  in  charge  of 
operations  in  1948. 

Mr.  Falknor  joined  CBS  in  1933 
as  chief  engineer  of  WBBM  Chi- 

cago. In  1937  he  was  promoted  to 

chief  engineer  of  the  network's Central  Division.  From  1943  to 
1945  he  served  in  the  Army,  leav- 

ing as  a  Lieutenant  Colonel  to  re- 
join CBS  as  general  manager  of 

KMOX.  In  November  1945  he  be- 
came assistant  to  Mr.  Atlass  in 

(Continued  on  page  37) 

PARAMOUNT 

Transfers  Station  Interests 

PARAMOUNT  PICTURES  Inc., 
under  court  anti-trust  decree  to 
separate  its  theatre-owning  and 
movie  production-distribution  in- 

terests, last  week  filed  applications 
with  FCC  to  cover  disposition  of 
holdings  in  WBKB  (TV)  and 
WBIK  (FM)  Chicago  and  WSMB- 
AM-FM  New  Orleans  [Broadcast- 

ing, March  7,  1949]. 
To  Paramount's  accompanying 

request  for  action  prior  to  Jan.  1, 

date  set  for  the  formal  initial  steps 
to  effect  the  sepai-ation  of  inter- 

ests, the  Commission  on  Thursday 
afternoon  observed  that  Para- 

mount, and  not  the  court,  had  set 
the  date  and  FCC  declared  it 

couldn't  process  the  applications 
on  such  short  notice.  FCC  repoi'ted 
Thursday  morning  the  applications 
were  filed.  Letter  of  transmittal 
was  dated  Dec.  22,  FCC  said. 

Under  the  Paramount  reorgani- 

Drawn  for  Broadcasting  by  Sid  Hix 
'Better  wear  these  for  protection,  Flitwick,  some  station  managers  get 

quite  abusive  when  they  learn  its  a  P.I.  deal  we  offer  them!" 

zation  plan,  submitted  to  the  U.  S. 
District  Court  for  the  Southern 
District  of  New  York  for  approval 

early  last  year,  the  firm's  theatre operating  activities  are  to  be  placed 
under  a  new  firm  known  as  United 
Paramount  Theatres  Inc.,  while 
the  movie  production-distribution 
are  to  be  placed  under  another  new 
firm  known  as  Paramount  Pictures Inc. 

The  present  Paramount  Pictures 
Inc.  itself  is  to  be  dissolved  with 
stockholders  being  given  stock  in 
the  new  picture  company  and  cer- 

tificates of  interest  in  the  new 
theatre  company.  The  latter  firm 
is  to  be  administered  by  a  voting 
trustee  under  provisions  whereby 
complete  divorcement  of  the  two 
new  firms  would  be  accomplished 
in  five  years.  Certificates  of  in- 

terest in  the  theatre  company  are 
not  convertible  into  stock  until  the 
holder  has  given  up  all  interest  in 
the  new  picture  firm. 

According  to  the  transfer  appli- 
cations filed  with  the  Commission, 

United  Paramount  Theatres  would 
obtain  99%  of  the  stock  of  Balaban 
&  Katz,  licensee  of  WBKB  and 
WBIK,  from  Paramount  Pictures. 
United  Paramount  Theatres  also 
would  obtain  50%  interest  in 
WSMB  Inc.  through  a  multiple 
transaction.  Other  50%;  interest 
in  WSMB  is  retained  by  Maison 
Blanche  Co. 

In  the  WSMB  transfer.  Para- 
mount Pictures  is  to  turn  over  to 

United  Paramount  Theatres  its 
( Continued  on  page  37) 
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f^^Q  TODAY       Y
^orend  Report  Cites  Record

  Sales 

NBC's  REPORT  on  1949,  a  volu- 
minous document,  is  released  today 

(Jan.  2)  covering  the  network's 
achievements  in  radio  and  TV  pro- 

gramming and  sales,  and  the  re- 
alignment of  top  executive  person- 

nel for  more  eflficient  operation  in 
both  types  of  broadcasting.  Some 

of  the  report's  highlights  follow: 
In  sales,  the  total  gross  income  of 

its  radio  and  television  facilities 
reached  an  all-time  high.  Televi- 

sion network  sales  alone  were  five- 
fold over  1948,  which  were  ten- 

fold over  the  preceding  year,  1947. 
The  total  gross  network  radio 
billings  for  the  year  were  higher 
than  those  of  any  other  network. 

On  Jan.  1,  1949,  NBC  had  24 
stations  on  its  television  network, 
and  by  Dec.  15  the  figure  had 
zoomed  to  55,  28  of  which  were 
interconnected  and  27  non-inter- 
connected. 
WDAK  Columbus,  Ga.,  was 

added  to  the  NBC  radio  network 
to  bring  the  total  number  of  radio 
affiliates  to  171,  and  contracts 
were  signed  with  KIT  Yakima, 
Wash.,  to  join  the  network  on 
Jan.  1,  1950.  Six  radio  stations 
improved  their  power. 

By  Dec.  1,  93  NBC  radio  affili- 
ates were  operating  companion  FM 

stations,  as  compared  with  87  on 
Nov.  15,  1948.  Four  other  stations 
also  had  construction  permits,  and 
two  had  applications  pending  for 
permits. 

Top  Echelon  Changes 

On  Oct.  7,  the  NBC  board  of  di- 
rectors elected  Niles  Trammell, 

network  president,  to  the  position 
of  chairman  of  the  board,  and  upon 
the  recommendation  of  Mr.  Tram- 

mell, elected  Joseph  H.  McConnell 
as  president.  Mr.  McConnell,  43, 
came  to  NBC  from  RCA,  where  he 
had  been  executive  vice  president. 
He  had  been  with  RCA  for  12 
years. 

In  order  to  cope  with  the  great 
expansion  of  NBC  television,  Syl- 

vester L.  (Pat)  Weaver,  head  of 
radio  and  television  for  Young  & 
Rubicam,  and  a  former  top  adver- 

tising executive  for  the  American 
Tobacco  Co.,  was  named  to  head 
the  newly-created  television  net- 

work. Meanwhile,  at  the  end  of 
the  year,  separate  organizations 
were  in  the  process  of  formation 
for  radio,  television,  and  owned- 
and-operated  stations. 
New  accounts  sold  by  NBC  dur- 

ing 1949  included  U.  S.  Steel's 
Theatre  Guild  on  the  Air;  The 
Assn.  of  American  Railroads,  The 
Railroad  Hour;  Bristol-Myers, 
Break  The  Bank;  Blatz  Brewing, 

Duffy's  Tavern;  Gulf  Oil,  We,  The 
People;  Wildroot,  Sain  Spade; 
American  Tobacco  Co.,  Light  Up 
Time,  and  Liggett  &  Myers,  Perry 
Como's  Supper  Club. 

In  the  daytime,  NBC  sold  Kraft 
the  15-minute  five- day- a -week 
Marriage  For  Two,  and  Sealtest 
the    15-minute  five-day-a-week 

Dorothy  Dix  Show.  Procter  & 
Gamble  brought  WeJcome  Travel- 

ers, a  half-hour  daytime  series, 
Monday  through  Friday,  to  NBC 
from  a  competing  network  and  also 

purchased   NBC's  Lorenzo  Jones. 
In  addition,  these  six  NBC- 

created  package  programs  were 
sold  during  the  last  two  months  of 
the  year:  Dragnet  to  Liggett  & 
Myers;  Baby  Snooks  Shoiv  to 
Lewis-Howe;  The  Halls  of  Ivy  to 

Schlitz  Brewing;  Screen  Directors' Playhouse  to  RCA  Victor;  One 
Man's  Family  to  Miles  Labs.,  and Richard  Diamond  to  Helbros 
Watch  Co. 

82%  Renewal 
Eighty-two  per  cent  of  the  1949 

NBC  advertisers  renewed  their 
contracts  during  1949.  Twenty- 
seven  of  these  advertisers  have 
been  on  NBC  for  over  10  years. 
New  business  came  from  26 

U.  S.  advertisers  on  the  NBC  ra- 
dio network,  while  evening  adver- 

tisers at  the  end  of  the  year  were 
using  a  greater  proportion  of 
NBC's  affiliated  stations  than  ever 
before. 

The  average  program  was  car- 
ried by  148  NBC  stations,  or 

87.6%  of  all  affiliates,  as  compared 
with  141  stations  or  83.9%  of  all 

affiliates  for  1948.  In  1945  the  av- 
erage program  was  carried  by 

82.1%  of  the  stations. 
Concomitant  with  the  television 

set  increase  (to  3,700,000  at  year's 
end)  was  the  tremendous  growth 
of  stations  in  the  U.  S.  In  Jan- 

uary 1949.  NBC  had  24  stations. 
By  December  1949,  the  total  was 
55,  or  more  than  double  the  num- 

ber at  the  start  of  the  year. 
-  New  advertisers  and  old  flocked 
to  NBC  television.  Bringing  in 
new  programs,  some  of  them  NBC 
packages,  were  R.  J.  Reynolds  To- 

bacco Co.,  National  Dairy,  Mo- 
hawk Carpet  Mills,  Buick,  U.  S. 

Tobacco,  P.  Lorillard,  Firestone, 
Pabst  Sales  Co.,  Miles  Labs., 
American  Cigar  &  Cigarette  Co., 
Chesterfield,  Bristol-Myers,  Lever 
Bros.,  Cities  Service,  Gulf  Oil,  Ad- 

miral, Elgin-American,  Ronson 
Art  Metal  Co.  and  Hamilton 
Watch. 

Of  the  well-established  pro- 
grams continuing  on  NBC  televi- 

sion throughout  the  year,  Milton 
Berle's  Texaco  Staj-  Theatre  re- 

mained the  nation's  number  one 
video  program  by  a  wide  margin; 
Chevrolet  Tele-Theatre,  Colgate 
Theatre  and  Philco  Television 
Playhouse  ranked  among  the  top 

FCC  Actions 
PROPOSED  decision  to  re- 

new licenses  of  Don  Lee  sta- 
tions KGB  San  Diego,  KDB 

Santa  Barbara,  KFRC  San 
Francisco  and  KHJ-AM-FM 
Los  Angeles,  and  initial  de- 

cision to  deny  renewal  to 
KXXL  Reno,  Nev.,  reported 

by  FCC  last  week.  Six  sta- 
tion transfers  approved,  in- 

cluding sale  by  Merritt  C. 
Speidel  of  certain  of  his 
radio  interests  to  associate 
John  Ben  Snow.  Details  of 
these  and  other  FCC  actions 
are  given  in  Actions  of  the 
FCC  on  page  60  and  FCC 
Roundup  on  page  68. 

dramatic  programs,  as  did  the 

Kraft  Television  Theatre,  video's 
longest-running  continuous  drama 

show.  Gillette  Safety  Razor  Co.'s 
Friday  night  boxing  bouts  were  a 

top  sports  attraction. Maintaining  its  top  position  in 
the  world  of  research  and  engi- 

neering for  video,  NBC  was  au- 
thorized by  the  FCC  to  build  the 

nation's  first  experimental  ultra 
high  frequency  station  in  Bridge- 

port, Conn.,  which  was  completed 
by  the  end  of  1949.  Elimination 
of  venetian-blind  type  of  interfer- 

ence in  fringe  areas  was  announced 
by  0.  B.  Hanson,  NBC  vice  presi- (Continued  on  page  69) 

FM  AUDIEK 
AN  AUDIENCE  comprising  7.3% 
of  the  Washington  metropolitan 
area  population,  or  102,200  people, 
listens  to  FM  broadcasting  an 
average  of  1  hour,  46  minutes  per 
day,  according  to  a  study  conducted 
by  American  Research  Bureau  for 
the  NAB  FM  Executive  Commit- 
tee. 

One  of  a  series  undertaken  by 
the  committee,  headed  by  Cecil  D. 
Mastin,  WNBF-FM  Binghamton, 
N.  Y.,  the  survey  covers  the  highly 
competitive  nation's  capital  and 
environs,  having  3  FM-only  sta- 

tions, 4  AM-only,  10  AM-FM  and  4 
TV  stations,  a  total  of  31. 

Techniques  Utilized 
Results  of  the  study,  prepared 

by  Arthur  C.  Stringer,  NAB  staff 
director  and  secretary  of  the  FM 
Executive  Committee,  are  based  on 
field  work  employing  both  diary 
study  and  interview  techniques. 
This  field  work  was  conducted  Oct. 
15-31. 

The  survey  shows  that  51,282 
families  (13.2%;)  in  the  area  own 
sets  capable  of  receiving  FM.  This 
is  based  on  the  Census  Bureau's 
figure  of  388,500  families  as  of 
Jan.  1,  1949. 

On  the  basis  of  3.5  persons  to 
the  family,  the  potential  FM  audi- 

ence is  179,487  compared  to  102,200 
actual  listeners  (.1.2,'7c  of  the  1,- 
402,000  population  who  actually listen) . 

Taking  this  102,200  figure,  with 
an  average  of  1  hour,  46  minutes 
listening  per  day,  American  Re- 

ARB  Studies  D,  C.  Area  for  NAB 

search  Bureau  calculated  that  FM 
listening  on  an  average  day 
amounts  to  180,553  person-hours. 

Of  the  FM  set  owners,  87.2 %o  of 
owners  interviewed  felt  that  FM 
reception  was  worth  the  additional 
cost,  10.9%-'  felt  it  was  not  and 
1.9%<--  were  undecided.  Depth  in- 

terviewing was  employed  to  show 
why  families  bought  FM  sets  and 
how  they  felt  about  it. 
This  technique  showed  that 

68.2%  of  persons  interviewed 
bought  an  FM  set  "for  a  particular 
purpose  such  as  less  static,  higher 
fidelity,  wider  choice  of  programs 
or  the  prestige  of  having  an  addi- 

tional type  of  radio  reception,"  ac- 
cording to  the  NAB  committee. 

The  other  31.8%f  of  FM  owners 
acquired  them  for  reasons  other 
than  those  mentioned  above,  some 
receiving  FM  sets  as  gifts. 

In  its  finding  that  13.2  %p  of  the 
persons  interviewed  had  sets  in 
working  order  capable  of  receiving 
FM  in  their  home,  the  researchers 

.  excluded  sets  not  in  working  order. 
Because  set  owners  often  report 

FM  ownership  when  they  actually 
do  not  have  one,  the  interviewers 
inspected  each  reported  FM  set  and 
recorded  type  of  equipment  as  well 
as  length  of  ownership. 

Average  length  of  FM  set  own- 
ership was  found  to  be  15  months, 

distributed  as  follows:  FM-AM, 
75.5%  of  sets  capable  of  receiving 
FM;  FM-AM-TV,  10.9 %c;  FM-only, 
9.1%  ;  FM-TV,  4.5%. 

Producers  of  Washington  owned 

sets,  capable  of  receiving  FM,  and 
ownership  percentages,  are:  Philco, 
17.3%;  RCA-Victor,  10.9%;  Strom- 
berg-Carlson,  8.2%;  Zenith,  8.2%  ; 
Emerson,  7.3%f;  Westinghouse, 
6.4%c;  Admiral,  5.5%c;  Silvertone, 
5.5%;  Magnavox,  4.5%?;  19  others, 26.2%. 

American  Research  Bureau  used 
an  area  sample  of  1,000  pereons  for 
the  diary  study  and  interviews. 
Listening  results  are  compiled  in 
terms  of  people,  not  families.  The 
diary  study,  based  on  a  sample 
chosen  by  the  probability  method, 
records  the  total  listening  of  the 
one  person  with  whom  the  diary 
was  placed.  It  records  his  listen- 

ing through  the  entire  week,  cover- 
ing programs  heard  at  home,  in  the 

office,  in  automobiles,  taxis,  buses, 
restaurants  and  other  public 
places.  The  completed  diary  shows 
the  total  listening  of  the  one  per- 

son rather  than  parts  of  the  listen- 
ing done  by  a  varying  number  of 

persons  within  the  family. 
Personal  Interviews 

Besides  the  diary  study,  932  per- 
sonal interviews  were  conducted 

with  heads  of  the  family  group. 

Members  of  the  NAB  FM  Exec- 
utive Committee,  besides  Mr.  Mas- 

tin,  are  Matthew  H.  Bonebrake, 
KOCY-FM  Oklahoma  City;  Victor 
C.  Diehm,  WAZL-FM  Hazleton, 
Pa.;  Ray  A.  Furr,  WIST  (FM) 
Charlotte,  N.  C;  Milton  L.  Greene- 
baum,  WS AM-FM  Saginaw,  Mich.; 
Edward  A.  Wheeler,  WE  AW  (FM) 
Evanston,  111. 

BROADCASTING    •  Telecasting January  2,  1950    •    Page  21 



The  Lavndryman  Calls 

MORE  AND  MORE  housewives 
are  deciding  to  do  their  laundry  at 
home,  and  more  and  more  empty- 
binned  laundries  are  wondering 
what  to  do  about  it.  One  hundred 
and  thirty  such  laundries,  mem- 

bers of  the  Chicago  Laundry  Own- 
ers' Assn.,  have  found  a  solution. 

Early  in  1949  the  association 
picked  up  an  inexpensive  tab  on  a 
local  show  built  by  WBBM-CBS 
Chicago.  It  is  called  Pickup  Time, 
and  is  custom-styled  for  the  laun- 

dry group.  The  format  requires 
a  personalized  approach,  as  the 
daytime  show  needs  to  appeal  di- 

rectly to  housewives  in  the  home. 

fuiineii  o t 

Utoadcaiting 

One  of  a  Series 

The  sales  message  is  of  necessity 
"institutional,"  but  not  in  the 
usual  formalized  sense.  Because 
no  specific  item  or  concern  could  be 
promoted  in  15  minutes,  the  show 
"sells"  time-saving  and  health- 
saving  qualities  of  laundry  service. 
The  program  was  designed  to 

sell  laundry  service  and  also  to 
buck  cash-laden  competition  of  the 
major  soap  manufacturers,  who 
last  spring  were  spending  an  esti- 

mated $30,000  weekly  in  time  alone 
on  Chicago  stations.  Their  appeal 
to  thrift  and  economy  was  basic. 

Because  WBBM  has  a  high  lis- 
tenership  rating  early  in  the  morn- 

ing, John  W.  Shaw  Agency,  Chi- 
cago, asked  station  executives  to 

work  up  a  program  with  mass  ap- 
peal to  women.  Program  Director 

Al  Morey  and  Local  Salesman  Stan 
Levey  developed  a  show  around  a 
fictitious  but  friendly  laundry 
route  man,  Patrick  0 'Riley. 

Fifteen  announcers  were  audi- 
tioned for  the  part,  but  each  was 

found  to  have  a  voice  that  was  too 
professional  or  false.  Show  plan- 

ners found  exactly  what  they 
wanted — a  warm,  friendly  per- 

sonality and  a  voice  that  could  sell 
good  will  —  in  Val  Sherman, 
WBBM  program  manager  who  had 
been  away  from  air  work  for  about 
six  years.  Mr.  Sherman  re-trans- 

ferred his  talents  to  the  micro- 
phone to  sing  and  talk  the  role  of 

Patrick  O'Riley. 
Adlibs  Show 

Patrick  adliHs  the  entire  show, 
building  patter  and  songs  around 
jokes  sent  in  by  listeners.  The 
five  women  sending  in  the  best 

jokes  each  week  are  given  a  week's laundry  service  free.  Mr.  Sherman, 
who  has  a  deep,  resonant  baritone 
voice,  works  with  Singer  Jeanne 
MacKenna  and  a  five-piece  musical 
combo  headed  by  Harold  Kartun. 
Mr.  Sherman  and  Miss  Mac- 

Kenna are  used  also  by  Shaw 
agency  in  live  presentations  before 
non-member  laundry  owners  in  the 
city  and  suburbs  to  get  them  to 
join  association  activities.  The 
agency  believes  it  has  converted 
the  association  from  a  "strong 
tendency"  to  use  newspaper  space. 
This  was  preferred  previously  be- 

cause a  laundry  owner  can  list  his 
name  and  address  for  reference. 
No  specific  laundries  or  addresses 
are  mentioned  on  the  air  because 
of  the  130  members  and  time  limi- 

tations,   which    means    that  non- 

members  can  actually  benefit  from 
the  advertising  without  paying 
for  it. 

During  the  past  year,  the  associ- 
ation has  made  an  all-out  effort  to 

re-establish  a  wide  public  relations 
front.  All  advertising  was  sus- 

pended in  the  war  years,  when 
every  laundry  had  a  surplus  of  or- 

ders. Radio  this  year  has  been  the 
core  of  the  group's  campaign,  and 
the  show  is  frequently  backed-up 
by  60-line  ads  in  daily  newspapers 
on  radio  pages. 

The  reason  for  a  renewal  con- 
tract early  in  December,  in  the 

opinion  of  John  Toomey,  executive 
secretary  of  the  association — 
"Pickup  Time  is  maintaining  for 
our  laundries  more  of  a  normal 

level  of  business.  Laundry  busi- 
ness is  down  all  over  the  country, 

but  it's  down  less  in  the  Chicago 
area  because  of  our  radio  promo- 

tion." 

Radio's  Good  Effect 
Association  President  John  G. 

Shaw  (no  relation  to  John  W. 
Shaw  of  the  agency)  is  convinced 
"radio  has  a  psychologically  good 
effect  for  an  association  campaign, 
because  it  has  substance  and  con- 

sistency to  it. 
"In  addition  to  customers  and 

potential  customers,  the  program 

hy  Radio is  followed  with  interest  by 
laundry  plant  owners  and 
their  families.  The  format  of 
the  show,  with  Patrick 
O'Riley's  personality,  makes 
the  laundry  iK)ute  man  a 

pretty  good  guy.  The  general 
gTod  tone  and  public  relations 
value  of  the  show  seem  to  be 

appreciated  all  around,"  he observed. 
The  association  was  organ- 

ized in  1909  as  a  local  trade  group, 
and  has  members  from  Chicago 
proper  and  its  many  suburbs.  Most 
of  the  130  members  contribute  to 
the  advertising  program  on  a  pro 
rata  assessment  based  on  the  num- 

ber of  routes  operated  by  each laundry. 

"Handling  advertising  for  a 
good-sized  trade  association  calls 
for  equal  parts  of  strong  planning, 
patience,  perseverance  and  good 
luck,"  Jack  Shaw  of  the  agency 

concludes.  ' 
Cites  Pre-Planning 

"In  every  association  there  are  a 
few  who  don't  believe  in  what 
you're  proposing.  They  are  the 
targets  for  your  arguments.  If 
you  can  talk  to  the  skeptics  with 
enough  strength  and  conviction, 
you  can  make  your  point  with  the 
whole  committee.  Pre-planning 
here  is  more  important  than  on 
any  other  type  of  account.  It  is 
vital  that  you  spell  out  exactly 
what  you  mean  to  do  so  there  is  no 
gap  or  misunderstanding.  Take 
those  tactics  with  a  reasonable 
amount  of  good  luck  and  you  can 
get  a  campaign  started.  Once  in 
motion,  the  most  important  thing 

to  do  is  to  continually  merchan- 
dise your  campaign  to  individual 

members.  Let  them  know  exactly 

how  it's  working  and  what  good  it 

is  doing  them." Account  Executive  Larry  Scott 
and  Radio  and  Television  Director 
Robert  Zelens  have  worked  with 

the  station  in  the  informal  ap- 
proach to  commercials  advocated 

by  CBS.  The  talkative  and  friendly 
messages  have  been  enhanced  by 
the  techniques  of  Val  Sherman, 

known  in  Chicago  as  the  "near-beer 
Arthur  Godfrey." 

The  show  is  a  three-a-week  fea- 
ture, Mon.-Wed.-Fri.,  8:30-8:45 

a.m.  Laundry  owners  are  getting 
good  results,  and  Mrs.  Chicago 
lives  an  easier  life. 

EASY-GOING  commercials  are 

planned  carefully  in  advance  for  an 
effortless  approach.  John  Toomey  (I), 
secretary  of  the  Chicago  Laundry 

Owners'  Assn.,  confers  with  Vol 

Sherman  (c).  Pickup  Time's  Patrick 
O'Riley,  and  John  G.  Shaw,  presi- 

dent   of    the  association. 



DOW  Iff  RENEWAL 
 PROPOSED       FCC  Re

luctant  To  Deny 

By  RUFUS  CRATER 

IN  A  DECISION  which  may  guide 
its  approach  to  future  network-affil- 

iate relationship  cases,  FCC  pro- 
posed last  Wednesday  to  renew  the 

licenses  of  Don  Lee  Broadcasting 
System's  five  owned  stations  for 
want  of  a  penalty  shoi-t  of  a  "death 
sentence"  [Closed  Circuit,  Dec.  26, 
1949]. 

The  Commission  found,  Don  Lee 

guilty  of  violating  FCC's  network 
regulations  which  deal  with  net- 

work option  time,  forbid  exclusive 
affiliation  agreements,  and  give  affil- 

iates the  right  to  reject  network 
programs.  However,  the  majority 
said  in  a  4-2  proposed  decision: 

"Except  in  an  aggravated  case, 
the  Commission  is  reluctant  to  im- 

pose a  sentence  on  a  licensee  which 
not  only  terminates  his  existing 
operations  but  would  preclude  him 
from  holding  any  other  radio  li- 

censes. Had  we  the  authority  to 
order  a  suspension,  assess  a  penalty 
or  impose  some  other  sanction  less 
than  a  'death  sentence'  we  should 
have  no  hesitancy  whatsoever  in 
doing  so  in  this  case." 
When  made  final,  the  decision  will 

bring  FCC  one  step  nearer  solu- 
tion of  the  cases  in  which  four 

owned  stations  of  NBC  and  three 
of  ABC  have  been  put  on  temporary 
licenses  [Broadcasting,  Nov.  7, 
1949].  FCC  has  said  it  is  holding 
up  these  renewals  pending  the  Don 
Lee  decision  because  similar  ques- 

tions are  involved.  Another  key  to 
solution  of  the  ABC  and  NBC  cases 
is  the  pending  spot  representation 
question,  which  also  is  delaying  re- 

newals for  four  CBS  owned  sta- 
tions. 

Don  Lee,  West  Coast  regional 
which  consisted  of  37  stations  at 
the  time  of  the  hearing  in  January 
1947,  is  licensee  of  KGB  San  Diego, 
KDB  Santa  Barbara,  KFRC  San 
Francisco,  and  KHJ-AM-FM  Los 
Angeles.  All  would  get  renewals 
under  FCC's  proposed  decision. 

Other  Applications 

In  the  case  of  other  Don  Lee  ap- 
plications, the  Commission  pro- 

posed to  (1)  put  the  San  Francisco 
television  bid  into  the  pending  files 
until  the  freeze  is  lifted;  (2)  grant 

a  petition  for  amendment  of  KGB's 
application  for  ̂ 5  kw  on  1360  kc 
and  hold  further  hearing  on  techni- 

cal issues;  and  (3)  continue 
KFRC's  FM  application  in  hearing 
status  for  further  study  of  techni- 

cal aspects. 

FCC's  4-2  split  on  the  renewal 
question  saw  Chairman  Wayne  Coy 
and  Comr.  Frieda  B.  Hennock  vot- 

ing to  deny,  while  Comr.  Rosel  H. 
Hyde,  who  conducted  the  hearing, 
and  Comrs.  George  E.  Sterling, 
E.  M.  Webster  and  Robert  F.  Jones 
voted  to  renew.  Chairman  Coy  and 
Miss  Hennock  issued  separate  dis- 

senting opinions,  and  Comrs.  Web- 
I  ster  and  Jones  wrote  additional 

concurring  opinions. 

The  majority's  reluctance  to  em- 

ploy the  "harsh"  penalty  of  license 
refusal,  and  its  announced  desire 
for  a  lesser  sanction,  were  taken  as 
indications  that  renewed  efforts 
would  be  made  to  secure  cease-and- 
desist  powers  or  authority  for  some 
other  intermediate  penalty.  Comr. 
Hennock  said  in  her  dissent  that 

"it  would  cei'tainly  be  salutary"  for 
Congress  to  consider  the  problem 
and  design  lesser  sanctions  if  pos- 
sible. 

Issuance  of  a  proposed  rather 
than  final  decision  occasioned  sur- 

prise, since  (1)  no  contest  is  in- 
volved, Don  Lee  being  the  only 

party,  and  (2)  the  decision  is  to 
renew,  not  deny.    FCC  authorities 

said  the  procedure  was  employed 
so  that  Don  Lee  would  have  oppor- 

tunity to  protest  any  of  the  findings 
and  conclusions  to  which  it  objects. 
Whether  the  network  would  thus 
risk  its  licenses  again  is  another 

question. The  majority  held  flatly  that  Don 
Lee  had  violated  the  network  regu- 

lations. The  majority  decision  said: 
The  network  officials,  and  Weiss  in 

particular  [Lewis  Allen  Weiss,  Don 
Lee  board  chairman,  formerly  vice 
president  and  general  manager],  were 
most  candid  in  admitting  their  con- 

duct and  their  attitude  toward  the 
Chain  Broadcasting  Regulations, 
though  they  did  deny  that  their  ac- tions amounted  to  violations  of  the 

regulations. 
However,  in  light  of  their  state- 

ments it  is  apparent  that  the  viola- 
tions of  the  regulations  were  either 

deliberate  or  the  result  of  complete 
indifference.  Weiss  clearly  admitted 
in  his  testimony  that  he  did  not  be- 

lieve in  the  enforcement  of  Commis- 
sion regulations  which  he  felt  were 

inconsistent  with  the  economic  inter- 
ests of  Don  Lee. 

He  regarded  these  portions  of  Don 
Lee's  network  affiliation  contracts 
which  complied  with  the  Chain  Broad- 

casting Regulations  as  necessary  evils 
imposed  by  the  Commission  and  that, 
if  strictly  adhered  to,  they  would 
probably  result  in  the  end  of  network 
broadcasting  as  it  was  then  carried 
on  by  Don  Lee.  To  him,  the  inter- 

ests of  the  network  were  paramount 
and  economic  practicalities  governed 
the  conduct  of  the  network  toward 
its  affiliates  rather  than  the  provi- 

sions and  purposes  of  the  Commis- 
sion's  regulations.  .   .  . 

.  .  .  The  intent  of  the  regulations 
to  insure  that  licensees  remain  in 
control  of  and  responsible  for  the 
operation  of  their  stations  was  ef- 

fectively frustrated.  .  .  . 
But  the  absence  of  authority  for 

FCC  to  impose  any  intermediate 

penalty  left  the  majority  "disposed to  afford  Don  Lee  a  final  chance 
to  demonstrate  its  ability  to  comply 

with  the  Commission's  rules  and 
regulations  in  the  light  of  the 
enunciation  of  their  scope  and  im- 

port in  this  decision." Further,  the  majority  noted,  Mr. 
Weiss  last  January  filed  an  affidavit 
"in  which  he  undertook  to  person- 

ally guarantee  that,  in  the  future, 
Don  Lee  would  not,  in  any  manner, 

violate  the  Commission's  Chain 

Broadcasting  Regulations." 
Comrs.  Coy  and  Hennock,  how- 

ever, argued  pointedly  for  denial, 
and  Comr.  Jones  said  his  vote  for 

renewal  was  premised  on  FCC's own  failure  to  designate  other  net- 
works for  hearing  despite  "com- 

plaints and  other  facts"  which 
"parallel  the  prima  facie  evidence" 
on  which  Don  Lee  was  set  for  hear- 

ing in  1946. 
"Since  no  other  major  networks' 

licenses  have  been  designated  for 
( Continued  on  page  Ul) 

W.  B.  DONER  (I),  president  of  W.  B. 
Doner  &  Co.,  Detroit  advertising 
agency,  chats  with  Max  Shaye  of 
Grosse  Pointe  Foods  and  Big  Bear 
Markets  at  a  cocktail  party  cele- 

brating the  13th  anniversary  of 
Doner  firm  last  month. 

AWARDS  SHUN
NED  "TXS"'

 By  EDWIN  H.  JAMES 

"POSTPONEMENT"  of  the  first  radio  and  television  award  dinner 
which  was  announced  for  Jan.  13  in  New  York  [Broadcasting,  Dec.  19, 
1949]  was  under  consideration  last  week  because  of  the  reported  inability 
of  the  sponsors  to  evoke  network  interest  in  the  project. 

Although  the  names  of  six  high  ★  
NBC  executives  appeared  on  the 
"sponsoring  committee"  of  the awards  as  announced  three  weeks 
ago,  it  was  learned  that  since  that 
time  NBC's  attitude  toward  the 
project  has  cooled. 

CBS — the  network  that  all  ob- 
servers agreed  would  be  apt  to  win 

a  large  portion  of  any  program 
awards — had  been  chilly  toward  the 
project  from  the  beginning,  it 
was  belatedly  learned  last  week. 

Stanton  'Resists' 
When  first  approached  for  his 

endorsement  of  the  plan  for  the 
first  radio  and  television  awards 
dinner,  Frank  Stanton,  CBS  presi- 

dent, in  a  friendly  but  firm  letter 
to  one  of  the  originators  of  the 

plan,  said  he  tended  to  "resist  the whole  concept  of  awards  in  the 

creative  field." It  was  noted  that  the  only  CBS 
executive  whose  name  appeared  on 
the  sponsoring  committe  was  H. 
Leslie  Atlass,  vice  president  in 
Chicago. 

The  proposal  for  the  radio  and 
television  awards  dinner,  it  was 
learned,  was  originated  by  Radio  & 
Television  Best,  a  fan  magazine, 
which  also  solicited  the  cooperation 
of  the  Mark  Hellinger  Fund  of 
the  Heart  Assn.  According  to  the 
announcement  of  the  project,  pro- 

ceeds from  the  dinner,  at  which 
a  plate  was  to  be  worth  $25,  would 
be  contributed  to  the  Heart  Fund. 

Although  the  sponsors  were  un- 
able to  arouse  wholehearted  sup- 
port from  the  networks,  they  began 

rounding  up  talent  to  perform  at 
the  dinner.  Milton  Berle,  a  tireless 
participant  in  charity  events, 
agreed  to  be  chairman  of  the  dinner 
committee.  After  Mr.  Berle,  one  of 
the  most  glittering  properties  at 
NBC,  accepted  the  chairmanship, 
NBC  lent  the  names  of  its  execu- 

tives to  the  sponsoring  committee. 
In  his  letter  addressed  to  Harold 

L.  Grossman,  publisher  of  Radio  & 

magazine,  Mr. Television  Best 
Stanton  said: 
Speaking  quite  frankly,  I  tend  to 

resist  the  whole  concept  of  awards  in 
the  creative  field.  For  one  thing — and 
this  is  probably  due  to  my  past  ex- 

perience as  a  research  man — I  am skeptical  of  the  procedures  for  selecting 
the  winners. 

This  is  especially  true  in  radio  but  it 
applies  generally  to  other  fields  as 
well.  For  another,  such  critical  ap- 

praisals do  not  work  the  same  in 
radio  as  they  do  in  creative  fields 
where  the  product  can  be  sought  out 
by  the  public. 
For  example,  when  a  book  wins  a 

Pulitzer  prize  or  a  movie  wins  an 
Oscar,  the  public  attention  is  focused 
on  the  product  and  the  acclaim  has  a 
very  constructive  effect.  In  radio  and 
television,  however,  by  the  time  the 
prize  is  awarded  the  public  has  no 
opportunity  to  sample  the  product  that 
was  singled  out  for  recognition. 

This  whole  field  is  one  that  we  have 
explored  very  carefully  both  within and  without  the  NAB  framework.  Each 
time  I  have  gone  through  it  I  have 
come  away  with  a  rather  negative 
attitude  as  you  can  see  from  what  I've said. 

Mr.  Stanton's  sentiments  were 
vigorously  seconded  last  week  by 
Sydney  H.  Eiges,  NBC  vice  presi- 

dent in  charge  of  press  who  has 
coordinated  NBC  activity  in  the 
awards  projects.  Mr.  Eiges  ex- 

plained it  was  only  after  Mr.  Berle 
had  agreed  to  participate  that  the 
NBC  executives  followed  suit. 

The  names  of  ABC  and  Mutual 
executives  also  appeared  on  the 
sponsoring  committee  announced 
three  weeks  ago.  That  the  interest 
of  those  two  networks  in  the  awards 
was  hardly  warmer  than  that  of 
CBS  and  NBC  was  indicated  in  the 
report  that  both  ABC  and  Mutual 
had  authorized  Mr.  Eiges  to  repre- 

sent them  at  one  or  more  meetings 
held  with  the  award  sponsors, 
neither  bothering  to  send  a  repre- 

sentative of  its  own. 
Since  the  awards  were  intended 

to  be  given  network  programs,  it 
seemed  the  sponsors  of  the  project 
would  be  hard  pressed  to  sell  tables 
at  the  dinner,  if  it  came  off,  unless 
the  networks  suddenly  warmed  up 
to  the  whole  idea. 
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Mr.  CONE Mr.  GRAHAM Mr.  PEABODY 

Peabody,  Graham,  Cone 
Named  by  Sawyer 

SELECTION  of  Stuart  Peabody,  the  Borden  Co.,  as  chairman,  and  Philip 
L.  Graham,  president  of  WTOP  Inc.,  Washington  and  Fairfax  M.  Cone, 
Foote,  Cone  &  Belding,  as  vice  chairman  of  the  U.  S.  Commerce  Dept.'s 
Advertising-  Advisory  Committee  was  announced  last  Thursday  by  Com- 

merce Secretary  Charles  Sawyer. 
Committee  officers  were  selected 

by  nomination  and  vote  of  the  18- 
man  advisory  group  appointed  last 
month  [Broadcasting,  Dec.  19,  12, 
1949]  by  Secretary  Sawyer  to  ad- 

vise him  on  advertising  industry 
problems. 

Announcing  the  officers,  Mr. 
Sawyer  stated:  "I  am  looking  to 
this  committee  not  only  to  do  a  good 
technical  job  for  the  advertising 
industry  but  also  to  help  the  Dept. 
of  Commerce  serve  better  the  in- 

terests of  all  business. 
In  accepting  the  appointment, 

Mr.  Peabody,  assistant  vice  presi- 
dent of  The  Borden  Co.,  said  he 

felt  the  support  of  a  larger  num- 
ber of  advertising  personnel  should 

be  enlisted,  and  that  the  committee 
will  name  several  subcommittees 
shortly. 

Currently  the  director  of  The 
Advertising  Council,  Mr.  Peabody 
joined  the  Borden  Sales  Co.  in  1924 
as  advertising  manager.  In  1930 
he  became  advertising  director  for 
the  company.  He  was  appointed  an 
assistant  vice   president   in  1946. 

He  is  past  president  of  Assn.  of 
National  Advertisers,  and  past 
chaii'man  of  the  Advertising  Re- 

search Foundation. 
Mr.  Graham  is  publisher  of  the 

Washington  Post,  which  assumed 
55%  of  WTOP  Washington  early 
last  year  [Broadcasting,  Feb.  14, 
7,  1949].  Mr.  Graham  also  is  a 
director  of  the  American  Security 
&  Trust  Co.,  The  Advertising 
Council,  and  other  organizations. 
Additionally,  he  is  a  member  of 
the  board  of  trustees  of  the  Com- 

mittee for  Economic  Development. 
Mr.  Cone,  chairman  of  the  board 

of  Foote,  Cone  &  Belding  in  charge 
of  the  agency's  Chicago  operations, 
has  been  associated  with  FC&B 
and  its  predecessor.  Lord  &  Thomas, 
for  the  past  20  years.  He  is  a 
member  of  the  board  of  directors 
of  the  American  Assn.  of  Adver- 

tising Agencies,  The  Advertising 
Council  and  Advertising  Federa- 

tion of  America.  He  also  is  di- 
rector of  the  Chicago  Assn.  of 

Commerce. 

Faces  Major  Policy  Decisions 

Impressions  Top  11  Billion 

AN  ESTIMATED  11,680,385,000 
radio  listener  impressions  were  ob- 

tained for  public  service  projects 
during  the  first  40  weeks  of  1949 
by  The  Advertising  Council  Inc., 
New  York,  according  to  the  group's 
year-end  statement  issued  last 
week.  During  that  period,  the 
council  reported,  it  enlisted  sup- 

port for  13  top-priority  campaigns 
and  minor  support  for  34  other 
projects. 

During  1949,  137  network  and 
regional  radio  advertisers  cooper- 

ated with  the  council  by  present- 
ing public  service  material  on  pro- 

grams regularly.  In  addition,  more 
than  150  sustaining  programs  of 
the  four  major  networks  partici- 

pated in  the  council's  Radio  Allo- 
cation Plan,  broadcasting  messages 

on  a  regular  schedule. 
Substantial  Gain 

The  listener-impressions  figure 
represented  a  gain  of  754,490,000 
over  the  same  period  last  year. 

All  sponsored  simulcasts  broad- 
cast a  number  of  messages  in  sup- 
port of  council  projects,  the  report 

stated.  These  included  Arthur 
Godfrey,  We,  the  People,  Break  the 
Bank,  the  five  World  Series  games 
and  a  few  others.  Television  sup- 

port of  campaigns  is  on  the  in- 
crease, the  group  stated,  and  im- 

provements on  services  offered  by 
the  council  to  TV  advertisers,  net- 

works and  stations,  will  be  made 
this  year. 

CLAY  MORGAN 

Resigns  as  NBC  Executive 

CLAY  MORGAN,  assistant  to  the 
president  for  12  of  his  13  years  as 
an  NBC  executive,  has  resigned 
from  the  network  to  become  an  in- 

dependent public  relations  and 
publicity  consultant. 

Prior  to  joining  NBC  in  the  fall 
i  of  1936,  Mr.  Morgan  had  spent  17 
I  years  with  the  French  Line  in  New 
!  York,  for  13  of  which  he  was  the 

1    firm's   director   of   publicity  and 
public  relations, 

i       Niles    Trammell,    NBC  board 

I    chairman,  stated :  "We  wish  every success   to   Clay   Morgan   in  the 
service  he  plans  to  carry  on  with 
individual  clients  who  can  use  his 

'    great  experience   in   public  rela- 
tions." 

I  ANAHIST  ON  MBS 

i  Buys  'Falcon/  Quiz  Show 
THE  Anahist  Co.,  New  York, 
maker  of  the  new  antihistamine 
for  colds,  is  sponsoring  two  na- 

I  tional  network  programs  [Closed 
1  Circuit,  Oct.  31]  effective  Jan.  1  on 
1  345  MBS  stations. 
1  The  company  sponsors  The  Fal- 
'  con  Sunday  7-7:30  p.m.  and  True  or 
i  False  Saturday,  5-5:30  p.m.  Con- 
i  tracts  were  placed  through  Foote, 
;    Cone  &  Belding,  New  York. 
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A  HOST  of  major  policy  decisions 
vitally  important  to  radio  and  tele- 

vision dominates  FCC's  list  of 
"things  to  do  in  1950." 
Many  were  on  the  list  a  year 

ago.  Others  have  been  added  by 
developments  during  the  current 

year. 
Comr.  George  E.  Sterling  calls 

them  "the  most  perplexing  and 
important  problems  and  unan- 

swered questions"  that  have  faced 
government  and  the  radio  industry 
since  "the  days  of  the  Hoover  Con- 

ferences of  1922,  1923,  and  1924." 
His  list — and  he  points  out  that 

they  are  problems  to  which  both 
government  and  industry  are  di- 

recting their  efforts — include: 
".  .  the  destiny  of  FM; 
"...  the  impact  of  TV  on  aural broadcasting; 

" .  whether  we  shall  have  a  new 
North  American  Regional  Broad- 

casting Agreement  and,  if  so,  at what  co.st; 

".  .  the  clear-channel  docket; 
" .  .  the  TV  allocation  structure 

including  the  vital  color  issue, 
Phonevision  and  Stratovision; 

" .  .  whether  or  not  an  allocation 
of  microwave  frequencies  should  be 
made  for  theatre  television; 

"  .  .  interconnection  of  broadcast- 
ers' inter-city  relays  [for  televi- 

sion] with  those  of  common  car- 
riers, and  interconnection  of  the 

facilities  of  common  carriers; 
"...  utilization  of  the  spectrum 

as  it  concerns  industry  versus  gov- ernment; 

"...  final  implementation  of  the 
Atlantic  City  Convention  (on  in- ternational radio); 

"..frequency  allocations  de- 
pendent on  the  success  of  the  Pro- 
visional Frequency  Board  and  the 

next  High  Frequency  Broadcasting 

Some  $150,000  for  Radio-TV 
THE  BUICK  Motor  Division  of 
General  Motors  is  launching  the 
most  comprehensive  advertising 
campaign  in  its  history  to  pro- 

mote the  new  1950  line  of  cars. 
Radio,  television  and  printed  media 
will  be  used. 

Kudner  Agency  Inc.,  Buick's New  York  advertising  agency,  has 
placed  orders  for  spots  on  both 
radio  and  television  in  a  volume 
greatly  exceeding  any  previous 
use  of  this  media  by  the  manu- 

facturer. It  is  estimated  that  the 
one-week  radio  and  TV  campaign 
will  cost  approximately  $150,000. 

Effective  Jan.  2,  80  stations  will 
carry  the  spots  in  32  markets  and 
60  television  stations  will  be  used 
in  45  markets. 

ROBERT  NATHAN 

Talks  foF  Labor  on  ABC 

ROBERT  R.  NATHAN,  consultant 
for  the  CIO  and  noted  economist, 

will  take  over  labor's  15-minute 
commentary  on  ABC's  continuing 
labor-management  news  series  be- 

ginning Tuesday,  it  was  reported 
last  week.  He  will  be  heard  10:45- 
11  p.m.  on  behalf  of  the  CIO  for  a 
period  of  eight  weeks. 
ABC  has  set  aside,  for  the  past 

few  years,  its  Tuesday  10:30-11 
p.m.  period  for  news  interpreta- 

tions by  representatives  of  both 
groups.  Network  has  donated  the 
time  as  a  public  service  policy.  Si- 

multaneously National  Assn.  of 
Manufacturers  officials  will  offer 
It's  Your  Business  beginning  Tues- 

day at  10:30.  After  completion 
of  the  eight-week  period,  the  U.  S. 
Chamber  of  Commerce  will  take 
over  the  program,  it  was  learned, 
while  the  AFL,  which  buys  time  on 
Mutual,  will  speak  for  labor. 

Conference; 

" .  .  the  plight  of  the  Western 
Union ; 

"  .  whether  or  not  there  should 
be  a  merger  of  ̂ e  international 
radiotelegraph  common  carriers." FCC  is  not  the  sole  or  final  au- 

thority on  the  solution  of  some  of 
these  matters,  particularly  those 
involving  international  arrange- 

ments.   But,  said  Comr.  Sterling: 
"I  feel  certain  that  the  Commis- 

sion during  the  New  Year  will  put 
its  shoulder  to  the  wheel  for  the 
purpose  of  tackling  each  and  every 
one  of  the  problems  on  which  it  has 
responsibility  and  jurisdiction,  with 
the  intent  of  looking  back  next  year 
at  this  time  on  a  year  of  consider- 

able accomplishments." On  the  strictly  broadcast  front 
other    problems    await  decision. 

These  include  the  question  of  the 
(Continued  on  page  36) 
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'50  ounooK  ® 

More  Sound  Optimistic  Note 

PEE  SENT  level  of  radio  expendi- 
tures will  be  continued  in  1950  by 

several  national  advertisers,  sup- 
porting the  facts  and  predictions  in 

the  annual  Broadcasting  forecast 
published  in  the  Dec.  26  issue. 
Their  replies  were  received  too  late 
for  inclusion  in  the  forecast. 

Some  increase  in  total  station 
revenues  is  forecast  by  station  and 
representative  interests,  whose  re- 

plies also  arrived  too  late  for  the 
all-industry  roundup. 

Additional  comments  follow: 

Advertisers 

Hudnut  Sales  Co.,  New  York,  is 
putting  "a  great  deal  of  money  in 
radio"  since  taking  over  the  Walter 
Winchell  program  as  of  Jan.  1,  ac- 

cording to  D.  L.  Bryant,  advertis- 
ing director.  "We  will  also  be  ad- 

vertising through  the  chain  store 
group  on  television,"  he  added,  and 
predicted  the  Warner  and  Hudnut 
companies  will  have  "a  very  pros- 

perous year  in  1950." 
International  Harvester  Co. 

plans  to  spend  the  same  amount  for 
radio  in  1950  as  it  spent  in  1949, 
though  budgets  have  not  been  final- 

ized, according  to  W.  O.  Maxwell, 
assistant  manager,  Consumer  Rela- 

tions Dept.  Mr.  Maxwell  said  the 

company's  only  TV  experience  in 
1949  was  an  experimental  program 
on  WGN-TV  Chicago  during  the 
International  Livestock  Show,  and 
the  firm  has  no  immediate  televi- 

sion plans. 
Nash  Motors  is  figuring  on  an 

increase  in  both  radio  and  televi- 

sion budgets  during  1950,  accord- 
ing to  J.  B.  Huntress,  assistant  di- 

rector of  advertising  and  sales 
promotion. 

Great  Atlantic  &  Pacific  Tea  Co. 
operates  on  a  fiscal  year  ending  in 
February  and  has  not  made  up 
advertising  budgets,  according  to 
Hudson  S.  Robbins,  of  Business 
Organization  Inc.,  New  York,  pub- 

lic relations  counsel  for  the  com- 
pany. "So  far,"  he  said,  "our  ad- 

vertising in  connection  with  the 
recent  anti-trust  action  has  been 
limited  generally  to  newspapers 
and  radio  stations  receiving  our 

regular  consumer  advertising." 
E.  R.  Breech,  executive  vice 

president  of  Ford  Motor  Co.,  pre- 
dicted the  company  and  the  entire 

automotive  industry  will  continue 
to  play  a  major  supporting  role 

in  the  nation's  economy.  J.  R. 
Davis,  sales  and  advertising  vice 

president,  estimated  the  industry's 1950  market  between  5  million  and 
6  million  vehicles. 

Stations 

James  G.  Riddell,  general  man- 
ager of  WXYZ  Detroit,  expects 

little  change  in  the  1950  time  sales 
picture  and  hopes  to  maintain  ex- 

penses on  the  present  basis.  "Busi- 
ness in  Detroit  depends  so  much  on 

the  automobile  business  that  it  is 
watched  very  closely  by  all  Detroit 

business  concerns,"  he  said.  "It 
appears  that  automobile  business 
in  1950  will  be  highly  competitive 

BMB's  Statement 
WITHIN  the  next  few  weeks 
the  Broadcast  Measurement  Bu- 

reau will  publish  the  results  of 
its  second  survey,  a  survey 
which  is  confidently  expected  to 
produce  much  better  and  more 
extended  figures  than  did  the 
first  1946  survey.  In  making 
this  survey,  it  must  be  borne  in 
mind  that  the  Bureau  has  se- 

cured definite  statistics  on  every 
radio  station  in  the  United 
States. 

The  great  pity  of  it  is  that 
for  various  understandable  rea- 

sons, this  wealth  of  material  can 
not  be  made  available  to  adver- 

tisers, agencies,  broadcasters  and 
the  public  generally.  .Because 
there  has  not  been  a  more  wide- 

spread support  of  this  advertis- 
ing tool  which  has  been  formed 

by  the  broadcasters  themselves, 
the  industry  generally  is  de- 

prived of  one  of  the  best  an- 
swers it  could  have  to  the 

claims  of  competing  media. 
The  principle  of  a  tri-partite 

undertaking  in  which  advertis- 
ers, agencies  and  broadcasters 

join  to  produce  comparable  re- 
sults for  all  radio  stations  in 

the  country,  is  too  valuable  and 

too  basic  to  be  allowed  to  pass 
from  the  scene.  Therefore, 
committees  of  the  AAAA,  the 
ANA  and  the  NAB  are  now  at 
work  on  formulating  some  plan 
for  the  future  of  audience  re- 

search. Were  the  broadcasters 
at  this  point  to  abandon  the 
plan  that  they  set  up  in  1944,  it 
would  be  construed  as  an  admis- 

sion of  complete  lack  of  confi- 
dence in  our  own  industry  as  an 

advertising  medium  and  in  the 
results  that  it  has  produced  and 
can  produce  for  advertisers. 
We  believe  that  the  costs  can 
be  materially  reduced.  How- 

ever, even  with  the  costs  of  the 
first  and  second  survey,  the  per- 

centage of  the  advertising  dollar 
that  has  been  devoted  to  fash- 

ioning this  sales  tool  has  been 
very  small. 

If  the  majority  of  the  broad- 
casting stations  in  the  country 

will  support  the  final  plan  that 
comes  out  of  the  meetings  of 
these  various  committees,  it 
will  assure  the  continuance  of 
one  of  the  most  important  steps 
that  broadcasting  as  an  adver- 

tising industry  has  taken  in  the 
course  of  its  short  and  magnifi- 

cent existence. 

which  will  mean  better  business 

conditions  in  Detroit." 

Mr.  Riddell 
Mr.  Terry 

Anticipating  a  3%  increase  in 
radio  revenue,  Hugh  Terry,  vice 
president  and  manager  of  KLZ 
Denver  and  NAB  District  14  direc- 

tor, looks  for  a  5%  gain  in  operat- 
ing expenses  with  general  business 

remaining  at  the  1949  level.  He 
said,  "Total  dollars  in  radio  should 
be  increased  slightly  due  to  more  in- 

telligent and  more  intensified  sales 
eff'orts,  but  the  radio  dollar  (AM, 
FM,  TV)  will  go  in  greater 
amounts  to  the  better  stations  and 
networks,  with  possible  decreases 
otherwise.  More  attention  to  oper- 

ating costs  should  keep  profits 
level.  This  area  is  diversified  and 
growing  in  sales  and  population. 

Business  should  be  good  in  1950." 
John  R.  Bailey  Jr.,  manager  of 

KVOC  Casper,  Wyo.,  foresees  no 
change  in  overall  radio  revenues 
but  expects  local  sales  to  increase, 
especially  in  the  automotive  and 
department  store  categories.  He 
figures  general  business  will  be 
at  the  1949  level.  "We  should  do 
better,"  he  added,  "as  we  are  a 

comparative  newcomer." 
Speaking  for  the  J.  G.  Long  sta- 

tions (Long  Texas  Group),  Bryan 
Powell,  general  manager,  said  gen- 

eral business  in  the  Southwest 

Coastal  Area  will  be  "much  better" 
but  competition  will  equalize  any 
gains  for  the  stations. 

Representatives 
George  W.  Boiling,  president  of 

the  Boiling  Co.,  station  representa- 
tive, expects  a  bigger  revenue  year 

overall,  locally  and  nationally,  with 
AM  time  sales  going  up  8.5%  and 
TV  50%.    Largest  increases  will 

come  from  drug,  auto,  TV,  food 
and  beverage  fields,  he  believes. 
General  business  will  increase 
about  4%  next  year,  he  predicted, 
with  radio  operating  expenses  go- 

ing up  6%. 
G.  W.  Brett,  vice  president  and 

sales  manager  of  The  Katz  Agency 

Inc.,  New  York,  looks  for  an  over- 
all bigger  year  for  radio  in  1950. 

AM  and  TV  ̂ 'ill  increase  their 
volume,  he  thinks,  and  general  busi- 

ness will  improve.  He  points  out, 

however,  that  "business  will  not bestow  its  favors  evenly;  they  will 
vary  with  local  economic  conditions 

and  competition,"  adding  that  mem- 
bers of  his  firm  are  "bullish  in  our 

outlook." 

Mr.  Brett 
Mr.  Boiling 

In  Canada,  Stuart  MacKay, 
sales  manager  of  All-Canada  Radio 
Facilities  Ltd.,  Toronto,  says  "1950 
looks  good  in  Canada,  and  pros- 

pects are  that  retail  sales  will  hold 
up.  .  .  .  Radiowise  it  is  getting  very 
hard  to  obtain  time  for  national 
accounts  in  healthy  allotments. 
Small  retail  items  are  being  adver- 

tised more   and  more  by  radio." 
Jack  Davidson,  general  manager 

(Continued  on  page  4-3) 

'K\ST  by  Butcher 

HARRY  C.  BUTCHER,  for- 
mer CBS  vice  president  and 

now  president  of  NBC's KIST,  Santa  Barbara,  Calif., 
never  misses  a  chance  for  a 

good  promotion  stunt.  Mr. 
Butcher  decided  during  the 
Yuletide  season  he  should 

make  good  use  of  the  station's antenna  which  towers  over 

the  city  from  atop  the  town's tallest  building.  He  ran  up  a 
wreath  of  mistletoe  to  the  top 

of  the  mast  "so  the  entire 
population  can  feel  free  to 
get  'KIST'  for  Christmas.' 

BMB  STUDY 

Delivery  of  Second  Report 

Again  Delayed 

BMB'S  REPORT  of  its  second  nationwide  study  of  station  and  network 
audiences  moved  into  the  list  of  upcoming  events  for  the  new  year 
last  week.  BMB  for  the  second  time  was  forced  to  postpone  the  an- 

nounced  data   for   delivery   of   the   reports    to    station    and  network 
subscribers  and  to  members  of  the  *  
American  Assn.  of  Advertising 
Agencies  and  of  the  Assn.  of  Na- 

tional Advertisers. 
The  report  had  originally  been 

scheduled  for  publication  around 
the  first  of  December,  that  date 
being  later  postponed  until  Dec.  27. 

After  delays  in  tabulation  had 
made  another  postponement  neces- 

sary. Dr.  Kenneth  Baker,  NAB 
director  of  research  who  is  super- 

vising the  1949  study  as  acting 
president  of  BMB,  declined  to  set 
another  definite  date  for  the  re- 

port's appearance.  From  the  fact 
that  22  states  had  been  completely 
processed  late  last  week,  however, 
it  can  be  assumed  that  if  this  rate 
is  maintained  the  full  report  should 
be  ready  for  delivery  before  the 
end  of  January. 
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ANY  resemblance  between  loss  of  blood  and  a  network  affiliat-ion  may  be 
entirely  coincidental  but  apparently  that  doesn't  hold  true  at  KTUC  Tucson, 
Ariz.  Lee  Little,  president  and  general  manager,  demonstrates  fact  that 
KTUC  is  switching  from  CBS  to  Mutual,  while  actually  donating  a  pint  of 
blood  taken  by  nurse  at  the  right.  Meanwhile,  Mr.  Little  may  be  musing 
whether  the  potential  recipient  of  the  blood  will  begin  giving  CBS  cues,  pro- 

moting that  network  or  even  become  baldheaded.  In  any  event,  CBS  moves 
its  affiliation  from  KTUC  to  KOPO,  in  which  Gene  Autry  holds  stock.  Affili- 

ation was  slated  to  become  effective  yesterday  (Jan.  1). 

NEW  NARB
A  HOP

E  g-' 

CBS  PHOENIX  CASE 

Boies  Denies  Signing  Letter 

L.  C.  BOIES,  sheriff  of  Arizona's 
Maricopa  County,  did  not  sign  the 
letter  which  carried  the  names  of 
several  local  officials  in  protest 
against  the  CBS  switch  of  its 
Phoenix  affiliation,  from  KOY  to 
KOOL,  Broadcasting  has  been  told. 

A  Dec.  22  telegram  bearing  his 
name  said  the  "purported  signa- 

ture" on  the  letter  "is  not  mine," 
that  "allegations  in  [the]  letter 
are  not  consistent  with  facts,"  and 
that  "[I]  heartily  deplore  my 
name  being  used  in  such  reprehen- 

sible and  unauthorized  manner." 
The  letter  in  question,  sent  out 

over  the  names  of  several  local  au- 
thorities, reportedly  went  to  CBS 

affiliates  throughout  the  country 
[Broadcasting,  Dec.  19,  1949]. 
It  said  "your  future  is  threatened" 
and  warned  that  "if  a  'deal'  can  be 
made  in  Phoenix,  a  'deal'  can  be 
made  in  your  town." 

Effective  Jan.  1,  CBS  moved  its 
affiliation  from  KOY,  which  feeds 
CBS  programs  to  KTUC  Tucson,  to 
Gene  Autry's  KOOL  and  to  KOPO 
Tucson,  in  which  the  CBS  cowboy 
star  has  an  interest,  as  well  as  to 
KCKY  Coolidge,  the  latter  two  on  a 
"bonus"  basis.  KOY,  KTUC  and 
KSUN  Bisbee,  comprising  the  Ari- 

zona Network,  meanwhile  have 
signed  with  Mutual-Don  Lee,  also 
effective  Jan.  1. 

HOPES  for  success  in  reaching  a 
new  NARBA  treaty  shot  upward 
last  week  as  Cuba,  whose  channel 
demands  imperiled  negotiations  at 
Montreal  last  month,  formally  sub- 

scribed to  the  interim  "status  quo" 
policy  of  other  nations. 

At  the  direction  of  Cuban  Presi- 
dent Carlos  Prio  Socarras,  this 

decree  was  issued  by  the  island 
nation's  Minister  of  Communica- 

tions, Arturo  Illas  Cuza: 

In  order  to  insure  the  success- 
ful conclusion  of  this  conference 

(NARBA),  it  is  essential  that  during 
the  recess  and  until  a  new  agreement 
is  adopted,  the  nations  abstain  from 
any  action  with  respect  to  the  assign- 

ment of  radio  stations  which  would 
prejudice  the  future  negotiations  of 
this  conference. 

This  includes  the  authorization  of 
changes  or  increases  in  power  or  the 
change  of  frequencies  or  the  creation 
of  new  frequency  assignments  that 
could  have  the  effect  of  producing  or 
augmenting  the  interference  to  sta- 

tions in  other  countries. 

U.  S.  state  Dept.  officials  imme- 
diately launched  plans  to  get  U.  S. 

preparations  for  the  Feb.  1  U.  S.- 
Cuban conference  in  m.otion.  Ini- 

tial meetings  may  be  held  this 
week.  It  was  also  recommended 
that  the  industry  advisory  delega- 

tion be  permitted  to  attend  the 
conference  along  with  government 
delegates. 

With  the  NARBA  conference  in 

recess  until  April  1,  the  U.  S.- 
Cuban sessions  are  designed  to 

work  out  an  agreement  on  fre- 
quency assignments  for  Cuba.  The 

far-reaching  nature  of  Cuba's  de- 
mands, affecting  U.  S.  clear,  re- 

gional and  local  channels,  led  to 
the  current  recess  in  the  confer- 

ence itself  [Broadcasting,  Dec.  5, 
12,  1949]. 

Havana  Meet 

The  U.  S. -Cuban  meeting  will  be 
held  in  Havana.  FCC  Comr.  Rosel 
H.  Hyde,  who  headed  the  U.  S. 
delegation  at  Montreal,  is  expected 
to  go  to  Havana  in  the  same  ca- 

pacity, although  no  official  an- nouncement has  been  made. 

Nor  has  there  been  any  an- 
nouncement of  the  place  for  the 

April  1  resumption  of  the  full 
NARBA  conference,  except  that  it 
will  be  in  the  U.  S. 

While  U.  S.  authorities  appeared 

pleased  by  Cuba's  "status  quo"  de- 
cree, the  announcement  did  not 

make  clear  whether  the  status  quo 
relates  to  Cuban  assignments  made 
prior  to  the  expiration  of  NARBA 
last  March  29,  or  whether  it  also 
includes  assignments  made  since 
that  time. 

It  was  assumed  that  the  an- 
nouncement was  made  not  only  to 

apprise  other  NARBA  nations  of 

Cuba's  position,  but  also  to  facili- 
tate Cuban  licensing  procedures. 

Since  Cuba  has  no  formal  radio 
regulatory  body,  the  expiration  of 
NARBA  would  make  it  necessary 
for  the  Minister  of  Communica- 

tions to  grant  any  application  that 
might  be  filed,  so  long  as  it  met 
Cuban  standards.  With  this  decree, 
the  Minister  has  presidential  au- 

thority to  reject  applications  which 
would  interfere  with  foreign  as- 
signments. 

BAMBERGER  CHANGE 

Name  Now  General  Teleradio 

A  CHANGE  in  the  name  of  the 
corporation  operating  WOR  New 
York  from  Bamberger  Broadcast- 

ing Service  to  General  Teleradio 
Inc.  was  announced  Friday  by 

Theodore  C.  Streibert,  WOR  pres- 
ident. The  company  also  operates 

WOR-FM  WOR -TV,  both  New 
York,  and  WOIC  (TV)  Washington. 
In  making  the  announcement, 

Mr.  Streibert  said:  "Of  course  we 
are  known  primarily  by  the  name 
WOR.  The  only  purpose  of  the 
change  in  our  corporate  name  is  to 
make  it  more  descriptive  of  our 
broadcasting  and  television  activi- 

ties." The  change  became  effective 
the  first  of  the  year. 

Jolliffe's  Ratings 
RADIO  science's  10  major 
developments  during  the  past 
50  years  were  listed  last 
Friday  by  Dr.  C.  B.  Jolliffe, 
executive  vice  president  of 
RCA  Laboratories.  They 
are:  1.  wireless  communica- 

tion; 2.  electron  tube;  3.  ra- 
diotelephone communication; 

4.  radio  broadcasting;  5.  all- 
electronic  television ;  6.  fac- 

simile-radio-photo and  Ultra- 
fax;  7.  radio  navigation  and 
direction  finding  aids — 
Loran,  Shoran,  Teleran;  8. 
radar;  9.  radio  remote  con- 

trol; 10.  microwave  radio 
relay  systems. 

SCHIFF  OUTLETS 

KLAC-AM-TV  Not  for  Sale 

KLAC  and  KLAC-TV,  Los  Angeles 
stations  owned  by  Dorothy  Schiff, 
are  not  for  sale,  Mrs.  Schiff  an- 

nounced last  week.  In  a  formal 
statement,  she  reported  turning 
down  two  offers  in  excess  of  a 
million  dollars. 

"From  progress  reports  of  late, 
it  appears  that  KLAC-TV  will  be 
one  of  the  first  television  stations 

in  a  major  city  to  strike  the  black," her  statement  said. 
Declaring  that  it  is  her  intention 

to  remain  in  the  television  and  ra- 
dio business,  her  statement  made 

no  mention  of  KYA,  but  it  is  under- 
stood that  the  San  Francisco  sta- 

tion also  has  been  withdrawn  from 
the  market. 

Mrs.  Schiff  was  known  to  have 
been  negotiating  for  sale  of  the 
stations  even  after  Warner  Bros, 
withdrew  as  a  buyer  last  Aug.  2. 
The  film  company  had  offered 
$1,045,000  plus  paying  for  the 
capital  investment  Mrs.  Schiff  had 
in  TV  as  well  as  deficits  resulting 
from  operation.  Entire  deal  re- 

portedly came  to  approximately  $2 
million.  It  is  further  reported  that 
nearly  $1  million  of  Warner  Bros, 
money  went  into  operating  KLAC- 
TV  while  the  sale  was  pending. 
This  sum  was  to  have  been  included 
in  the  sale  price.  It  is  now  owed 
Warner  Bros,  by  Mrs.  Schiff  and 
is  to  be  repaid  over  a  four  year 

period. 

Fort  Industry  Moves 

THE  FORT  Industry  Co.  an- 
nounced the  removal  of  its  head- 
quarters offices  on  Dec.  28  from 

506  New  Center  Bldg.,  Detroit,  to 
199  Pierce  St.,  Birmingham,  Mich. 
Telephone  numbers  are  Birming- 

ham 4760  (for  calls  from  Birming- 
ham and  for  long  distance  calls 

other  than  from  Detroit),  and  Jor- 
dan 4-5910.  The  Fort  Industry 

Co.  owns  and  operates  WSPD-AM- 
FM-TV  Toledo;  WWVA-AM-FM 
Wheeling,  W.  Va.;  WMMN  Fair- 

mont, W.  Va.;  WLOK-AM-FM 
Lima,  Ohio;  WAGA-AM-FM-TV 
Atlanta;  WGBS-AM-FM  Miami; 
WJBK-AM-FM-TV  Detroit. 
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50,000  watts  •  740  KC.  •  ABC 

TULSA,  OKLAHOMA 

ANNOUNCES   THE  APPOINTMENT  OF 

AS  NATIONAL  REPRESENTATIVES! 

TULSA,  OKLAHOMA 

50,000  WATTS  DAY.    10,000  WATTS  NIGHT 

740  KC.    ABC  AFFILIATE 

It  takes  a  big,  powerful  station  to  cover  a  powerful  big  state 

like  Oklahoma!  KRMG,  Tulsa,  is  ready  to  do  the  job,  and  reach  plenty 

of  neighboring  territory  to  boot,  with  50,000  watts  daytimes,  10,000 

watts  nights.  That's  plenty  of  power  to  bring  a  big  audience  out- 
standing local  entertainment  and  popular  ABC  programs  .  .  .  the  kind 

of  fare  that  quickly  makes  loyal  listeners  that  mean  profitable  sales 

for  advertisers! 

KRMG  is  now  on  the  air.  Under  the  able  leadership  of  Robert 

B.  Jones,  Jr.,  KRMG  is  dedicated  to  put  new  life  into  Tulsa  radio  .  .  . 

by  applying  aggressive  management  methods  ...  by  bringing  Tulsa 

and  Oklahoma  the  best  in  live  radio  talent! 

Your  John  Blair  man  is  ready  now 

with  full  information  on  KRMG,  its 

markets,  its  programs,  its  availabilities. 

If  you  want  sales  in  the  rich  Oklahoma 

market,  ask  yovir  John  Blair  man  about 
KRMG,  today! 

ASK 

YOUR 

JOHN 

BLAIR 

MAN 

&  COMPANY 

BROADCASTING     •  Telecasting 

CHICAGO,  NEW  YORK,  DETROIT,  ST.  LOUIS, 
DALLAS,  SAN  FRANCISCO,  LOS  ANGELES 
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TIME  SALES 

FCBA  Urges  Clearup 

In  FCC  Rules 

CLARIFICATION  of  Sec.  1.342  of  FCC's  rules,  requiring  that  li- 
censees file  with  the  Commission  copies  of  management  and  bulk  time 

sale  contracts,  is  sought  in  letter  to  FCC  Chairman  Wayne  Coy  from 
Guilford  Jameson,  pi-esident  of  the  Federal  Comunications  Bar  Assn. 

The  FCBA  letter  indicated  that  *  
widespread  confusion  has  been 
evidenced  as  to  accurate  interpre- 

tation of  the  rule  and  especially 
so  since  the  publication  of  the  Com- 

mission's opinion  in  the  WAPB 
Ponce,  P.  R.,  renewal  case  [Broad- 

casting, Oct.  24,  1949]. 
FCBA,  on  recommendation  of  its 

Committee  on  Practice  and  Proce- 
dure under  chairmanship  of 

Leonard  H.  Marks,  Washington 
radio  attorney,  requested  FCC  to 
appoint  a  special  committee  to  work 
with  the  FCBA  group  in  attempt- 

ing to  resolve  some  of  the  ambigu- 
ities in  the  FCC  rule. 

The  FCBA  letter  pointed  out 
that  "broadly  interpreted,  the  pro- 

visions of  Sec.  1.342  would  require 
the  filing  of  many  papers  and  docu- 

ments which  may  not  be  of  any 
interest  or  concern  to  the  Com- 

mission" and  would  entail  "a  tre- 
mendous amount  of  unnecessary 

work"  on  the  part  of  both  FCC  and 
applicants. 

In  some  cases,  it  was  explained, 
this  broad  interpretation  of  the  re- 

quirements of  the  rule  "would  re- 
sult in  a  real  hardship  by  making 

confidential  business  information 
available  to  competitors,  employes 

and  members  of  the  public." 
According  to  the  new  interpreta- 

tion under  the  WPAB  ruling,  the 
letter  continued,  every  licensee  or 
permittee  who  employs  a  manager 
must  file  a  copy  of  any  agreement 
covering  his  employment,  must  file 
agreements  for  the  sale  of  two 
hours  or  more  per  day  to  the  same 
purchaser,  and  must  file  all  agree- 

ments relating  to  time  sales  to 
brokers  for  resale. 

Interpretation  of  Management 

Under  the  previous  interpreta- 
tion, the  letter  explained,  use  of  the 

word  "management"  in  the  rule 
generally  was  understood  to  mean 

management  agreements  "such  as the  Commission  has  dealt  with  in 

the  past,  and  not  employment  con- 
tracts." Thus  if  the  broader  in- 

terpretation is  correct,  which  in- 
cludes the  latter,  why  not  also 

require  filing  of  employment  con- 
tracts for  assistant  managers, 

station  managers,  chief  engineers 
and  others  who  manage  and  oper- 

ate stations,  the  letter  queried. 
It  was  further  noted  that  such 

employment  contracts  under  the 
new  interpretation  would  be  open 

to  public  inspection,  including  pro- 
visions for  compensation.  Like- 

wise, detailed  terms  of  pacts  for 
sale  of  two  hours  or  more  to  spon- 

sors of  sporting  events  such  as 
baseball,  etc.,  would  be  made  avail- 

able to  competitors  and  others 
without  just  reason.  The  letter 
asked  that  if  such  data  was  actual- 

ly needed  by  FCC,  "consideration should  be  given  to  the  desirability 
of  treating  these  agreements  as 
confidential  documents  in  the  same 
manner  as  network  affiliation  con- 

tracts." 

Another  point  of  dispute  in  in- 
terpretation, the  letter  indicated,  is 

whether  contracts  must  be  filed 
covering  news  and  transcription 
services  and  music  performance 
rights.  Even  FCC  staff  members 
have  disagreed  on  this,  it  was  said. 

The  letter  explained  the  industry 
generally  in  the  past  has  consid- 

ered "bulk"  time  sales  to  distin- 
guish ordinary  time  sales  from 

bulk  sales  to  brokers  "who  exercise 
varying  degrees  of  control  over  the 
time  involved."  The  newer  inter- 

pretation appears  to  have  broad- 
ened this  definition,  it  was  said. 

Ralph  Edgar 
RALPH  EDGAR,  29,  WGAR 
Cleveland  announcer,  died  Dec.  22 

at  the  city's  Huron  Rd.  Hospital 
following  a  two-month  illness.  He 
is  survived  by  his  wife,  the  former 
Isabelle  Loomis,  and  a  daughter, 
Lynne  Ellen,  2. 

EDWARD  SELLERS 

Named  NAB  FM  Director 

EDWARD  L.  SELLERS,  executive 
director  of  FM  Assn.  prior  to  its 
merger  with  NAB,  joins  NAB  this 
week  as  FM  director.  FMA  last 

week  was  com- 

pleting the  disso- lution process 
following  action 
of  its  board  in 

accepting  NAB's merger  invitation 
[Broadcasting, Nov.  21,  28]. 

Arthur  C . 
Stringer,  who  has 

Mr.  Sellers  been  handling FM  activities  for 
the  past  year  in  connection  with  his 
other  duties,  is  expected  to  work 

through  the  secretary-treasurer's office,  though  President  Justin 
Miller  has  not  yet  announced  the 
exact  form  the  realignment  will 
take.  Mr.  Stringer  devotes  the 
three-month  period  prior  to  NAB 
conventions  to  staging  of  the  an- 

nual equipment  exhibit,  one  of  the 
nation's  largest  industrial  exposi- tions. 

Mr.  Sellers  joined  FMA  a  year 
ago.  Previously  he  had  been  with 
the  Washington  bureau  of  Asso- 

ciated Press.  He  is  a  graduate  of 
Roanoke  College  and  took  post- 

graduate work  in  journalism  at 
Washington  &  Lee.  He  was  a 
naval  aviator  in  World  War  II. 

SIOUX      FALLS,     SfrUTH  DAKOTA 

IF    YOU'RE  AFTER 

NORTHWESTERN  IOWA 

SOUTHWESTERN  MINNESOTA 

SOUTH  DAKOTA 

And  the  Wealth  of  Another  GREAT  Farm  Year 

YOU  CAN  HARVEST  YOUR 

OWN  BUMPER  SALES  CROP 

REPUESENTED    NATIONALLY   BY    THE    JOHiN    E.    PEARSON  CO. 
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Mitch  on  Record 

RECORDED  version  of 

"Mitch's  Pitch,"  the  sales- 
instigating  talk  delivered  at 
the  17  NAB  district  meetings 
by  Maurice  B.  Mitchell,  di- 

rector of  Broadcast  Adver- 
tising Bureau,  is  available  at 

McKennon  Recording  Stu- 
dios, New  Oregonian  Bldg., 

Portland,  Ore.  D.  R.  Mc- 
Kennon, studio  president, 

said  the  "pitch"  was  recorded 
at  the  District  17  meeting 
held  last  month  at  Portland. 
It  is  available  on  tape  or 
disc. 

LEVER  PLANS 

Merchandising  Staff  Named 

LEVER  Brothers  merchandising 
department  organization  in  the 
firm's  new  New  York  offices  was 
announced  last  week  by  W.  W.  Mc- 
Kee,  vice  president  in  charge  of 
sales  for  Lever. 

The  department  will  continue  to 
operate  under  the  direction  of 
Frederic  Schneller,  general  mer- 

chandising manager.  Three  assist- 
ant merchandising  managers  have 

joined  Lever  in  New  York.  They 
are:  James  G.  Gammell,  former 
sales  promotion  manager  for  the 
Osborn  Mfg.  Co.,  who  is  in  charge 
of  merchandising  for  Surf,  Life- 

buoy, Swan  and  hotel  sales;  H.  E. 
Wholley,  formerly  with  Swift  Co., 
who  is  in  charge  of  Lux  Toilet 
Soap,  Lux  Flakes,  Silver  Dust  and 
Glycerine;  A.  C.  West,  previously 
with  Standard  Brands,  who  is  in 
charge  of  Rinso,  Spry,  Breeze  and 
bulk  edibles. 

The  newly  created  Lever  post  of 
assistant  merchandising  manager 
for  copy  and  art  is  held  by  Julian 
Bers,  formerly  with  Federal  Adver- 

tising. William  B.  Bisker,  pre- 
viously with  DuPont  Co.,  has  been 

named  merchandising  office  man- 
ager. 

Mr.  Schneller  and  the  assistant 
merchandising  managers  are  lo- 

cated at  Lever's  temporary  quar- 
ters, 80  Varick  St.  in  New  York. 

Mr.  McKee  is  at  the  company's 
temporary  executive  headquarters 
at  505  Park  Ave. 

CAA  APPROVAL 

Elwell  Urges  Continued 

Cooperation 

KENT  ESTATE 
Value  Exceeds  $9  Million 

ESTATE  valued  at  $9,130,971.11 
was  left  by  A.  Atwater  Kent,  radio 
manufacturer  and  philanthropist, 
according  to  first  accounting  re- 

cently submitted  by  executors  to 
Los  Angeles  Superior  Court;  Ex- 

ecutors are  now  holding  $4,004,- 
921.07  cash,  $5,116,153.94  in  stocks 
and  bonds  and  $9,896.10  in  sundry 
assets,  they  stated. 

Almost  $5  million  was  left  in 
his  will  to  friends,  employes,  chari- 

ties and  educational  institutions  by 
Mr.  Kent,  who  died  March  4,  1949. 
To  his  widow,  Mable  Lucas  Kent, 
he  left  $2  million  in  cash  and  in- 

come from  20%  of  stock  of  At- 
water Kent  Mfg.  Co. 

BROADCASTING    •  Teiec 

BROADCASTERS  are  not  now  required  to  obtain  a  CAA  facility  cer- 
tificate for  their  antenna  towers  but  they  may  stir  up  legislation 

imposing  such  a  requirement  unless  they  continue  to  cooperate  with 
the  agency,  according  to  CAA  General  Counsel  R.  E.  Elwell. 

In  a  letter  to  Arthur  W.  Schar-  *  certification  of  such  lights  as  air  navi- 
gation facilities. 

On  behalf  of  a  client,  Mr.  Schar- 
feld  had  written  the  CAA  that  he 

found  no  law  requiring  a  broad- 
caster to  file  an  "application"  form 

received  from  CAA.  The  applica- 
tion was  AC  A  Form  114,  entitled 

"Application  for  Rating  of  Air 
Navigation  Facility  and  Lawful 

Authority  to  Operate  a  'True 

Light.'  " 

"Under  the  circumstances,  in 
view  of  the  obligations  imposed  by 
the  filing  of  ACA  Form  114,  I  am 
of  the  opinion  that  my  client  should 
not  apply  for  something  that  it 
doesn't  need,  although  we  should 

feld,  Washington  radio  attorney 
who  had  posed  the  question 
[Broadcasting,  Oct.  31],  Mr.  El- 

well wrote: 
.  .  .  While  the  present  law  does  not 

require  radio  antenna  tower  owners  to 
obtain  a  facility  certificate,  once  the 
FCC  has  granted  the  owner  a  lawful 
right  to  operate  air  navigation  or 
obstruction  lights  on  the  tower,  the 
CAA  has  in  the  past  received  the  full 
cooperation  of  the  owners  of  such towers. 

It  is  to  be  hoped  that  this  spirit  of 
cooperation,  for  the  common  welfare, 
will  continue.  If  the  Administration 
finds,  in  the  future,  that  lack  of  co- 

operation on  the  part  of  such  owners 
and  operators  creates  a  situation  that 
is  detrimental  to  air  commerce,  legis- 

lation will,  in  all  probability,  be  sought 
to  require  that  all  such  towers  be 
lighted  in  accordance  with  CAA  stand- ards and  that  owners  thereof  secure 

be  willing  to  file  the  information 
called  for  in  the  application  form," Mr.  Scharfeld  wrote. 
He  said  that  on  the  basis  of 

earlier  communications  with  the 
agency  he  was  advising  the  client 
to  file  the  other  form  sent  out  by 

CAA— ACA  Form  117,  "Notice  of 
Construction  or  Alteration  of 
Structures,  or  Construction  of  New 

Landing  Areas." CAA  authorities  have  explained 
that  for  years  they  have  sent  these 
forms  to  stations  which  get  FCC 

grants  for  antenna  structures  re- 
quiring use  of  300  -  millimeter 

flashing  code  beacons.  Their  pur- 
pose, they  said,  is  to  permit  CAA 

to  certify  the  light  as  an  air  navi- 
gation facility  upon  which  pilots 

can  rely  in  flight. 

SPECIAL  Treasury  Dept.  citation  for 
promoting  sale  of  U.  S.  Savings  Bonds 
presented  to  WIOD  Miami,  Fla. 

TWO CITIES -SOUTH  BEND  AND 

MISHAWAKA  -  ARE  THE  HEART  OF 

THE  SOUTH  BEND  MARKET 

The  city  of  Mishawaka  begins  where  the  city  of 
South  Bend  ends.  They  are  separated  only  by  a 

street.  The  two  cities  form  a  single,  unified  mar- 
ket of  157,000  people. 

Be  sure  to  count  both  cities  when  you  study 

this  market.  It  makes  a  big  difference.  Here's 
how:  in  19^8,  South  Bend  ranked  90th  in  the 
nation  in  food  sales,  with  a  total  of  $36,129,000. 

But  when  Mishawaka's  1948  food  sales  are  added, 
the  total  becomes  $45,385,000— and  South  Bend- 

Mishawaka  jumps  to  69th  place!  A  similar  pic- 
ture is  reflected  in  all  other  sales  categories  in 

this  two-city  market. 

Don't  forget,  either,  that  South  Bend -Misha- 
waka is  only  the  heart  of  the  South  Bend  market. 

The  entire  market  includes  over  half-a-million 

people  who  spent  more  than  half-a-^////o«  dollars 
on  retail  purchases  in  1948. 

And  only  WSBT  covers  a//  of  this  market. 

WSBT  duplicates  its  entire 
schedule  on  WSBT-FM—at 
no  extra  cost  to  advertisers. 

5000    WATTS    •     960    KC     •  CBS 
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Jil-r... 

THE  LATEST  WCKY  STORY 

CINCINNATI'S  OUTSTANDING  DAYTIME  PROGRAM 

THE  WCKY  MAKEBELIEVE  BALLROOM 

REX  DALE,  M.  C. 

10.05—12  Noon 

3.05—5  P.M. 

Monday  thru  Sunday 

HIGH  RATINGS 

An  average  rating  of  5.7  for  the  112  quarter-hours  it  is  on  the 

air  each  week  with  ratings  as  high  as  7.8. 

BEATS  NETWORK  COMPETITION 

The  Makebelieve  Ballroom  beats  such  network  comjjetition  as 

Betty  Crocker,  Rosemary,  David  Harum,  Hilltop  House  and  Wel- 

come Traveller. 

LOW  COST 

The  open  announcement  rate   on  the  Ballroom  is  $25.00.  The 

average  cost  per  thousand  listeners  is  $1.25. 

INVEST  YOUR  AD  DOLLAR  WCKY'S-LY 



THE  LATEST  WCKY  STORY 

SUCCESS  STORIES 

Advertisers  are  enthusiastic  about  results  on  the  Ballroom.  More  and 

more  advertisers  are  using  the  Ballroom.  Some  of  the  current  adver- 

tisers are: 

BORDEN'S  INSTANT  COFFEE 

AJAX  CLEANER 

VICKS  VAPO  RUB 

CONTINENTAL  BAKING 

COLGATE  DENTAL  CREAM 

GROVPS  ANTAMINE 

GRENNAN  CAKES 

RESISTAB 

CARTER  MEDICINE  CO 

MGM  PICTURES 

P&G  IVORY  SNOW 

BLUE  BONNET  AAARGARINE 

MAZOLA 

ROBT.  HALL  CLOTHES 

KATHMAN  SHOE  REPAIR 

TAYSTEE  BREAD 

PLYMOUTH 

EX  LAX 

IF  YOU  ARE  PLANNING  A  CAMPAIGN  IN  CINCINNATL 

THE  BALLROOM  IS  YOUR  BEST  BUY! 

WCKY  —  ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY  SEVEN  DAYS  A  WEEK 

Call  eollecl:     Tom  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York 
Phone:   Eldorado  5-1127 
TWX:  NY  1-1688 

or 
C.  H.  "Top"  TopmiUer 
Cincinnati 
Phone:  Cherry  6565 
TWX:    Ci  281 

WCKY 

CINCINNATI 

FIFTY     THOUSAND     WATTS    OF    SELLING  POWER 



fdltotUl 

Follies  of  1949 

THE  SATISFACTION  with  which  an  in- 
formed listener  may  think  back  upon  the 

programs  offered  by  network  radio  in  1949  will 

be  to  some  extent  diluted  by  a  glance  at  cur- 

rent popularity  ratings.  It  is  quickly  to  be 

seen  that  with  some  exceptions  the  more  popu- 

lar programs  of  1949  were  also  the  more  popu- 
lar programs  of  1948. 

The  obvious  conclusion  is  that  if  new  pro- 

grams were  created  in  1949,  most  of  them 

were  either  inadequate  to  attract  large  audi- 
ences or,  assuming  they  contained  potentials, 

were  abandoned  before  having  a  chance  to 
draw  a  crowd. 

1949  was  a  year  in  which  it  could  have  been 

logically  expected  that  new  program  ideas 

would  be  vigorously  cultivated  in  radio,  for 

television  for  the  first  time  became  a  contest- 
ant for  the  audience  in  some  50  markets.  The 

fact  that  most  of  the  "new"  radio  programs 

that  were  evolved  fell  within  the  long  estab- 
lished formats— mysteries,  for  an  outstanding 

example — could  be  taken  to  mean  that  a  large 

part  of  the  creative  energy  in  the  business  was 

being  turned  away  from  radio  and  toward television. 

There  is  little  doubt  that  television  has 

evoked  widespread  interest  among  writers,  di- 
rectors and  actors  who  have  heretofore  con- 

cerned themselves  with  radio  or  with  stage  or 

films.  The  fact  that  many  who  have  been  ac- 
customed to  the  high  pay  of  more  established 

mediums  have  been  willing  to  work  for  tele- 
vision at  relatively  modest  rates  is  a  clear 

indication  of  the  degree  to  which  video  has 
aroused  their  professional  curiosity. 

In  1949,  television  programming  on  the 

whole  showed  the  results  of  this  creative  in- 
terest. There  was  a  freshness  and  inventive- 

ness in  a  satisfying  proportion  of  television 

fare  enough  to  stimulate  hope  that  further 

experimentation  would  adduce  a  healthy  art form. 

Television,  however,  is  confronted  with  a 

greater  danger  of  falling  into  mediocrity  than 
radio  ever  was.  The  inordinate  demands  that 

television  imposes  upon  its  program  producers 

and  participants  can  very  easily  sap  the  cre- 
ative strength  at  its  disposal.  To  some  degree 

this  already  has  b«en  manifest. 

For  exani^le,  one  format  that  has  been  in 
increasing  ii?e  in  video  is  the  mystery,  for 
whidh  the  supply  of  story  material  is  greater 
than  for  other  dramatic  formulas.  Mysteries 

have  flourished' in  such  abundance  that  some 
television  station  owners  have  been  obliged  to 

protest  to  the  networks  originating  them.  The 
protests  have  been  based  not  only  upon  the 
number  of  the  mysteries  but  also  upon  the 

questionable  taste  of  some  of  them. 

Programming  for  radio  and  television  is 
still  programming  for  the  American  home. 
There  is  going  to  be  a  fierce  fight  for  the 
attention  of  the  home  audience.  The  fight 

can  produce  imaginative  programs  in  good 
taste  or  repetitious  formulas  of  improper 
standards. 

Broadcasters  have  a  good  programming  rec- 
ord, as  attested  by  the  volume  of  radio  and 

television  receiving  set  sales.  We  believe  the 
record  will  be  maintained  by  those  broadcast- 

ers and  telecasters — by  far  the  majority — 
v/ho  know  it  is  good  business  to  air  good 
programs. 
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Smile  When  You  Say  That! 

RADIO'S  ROCKY  ROAD  in  the  area  of  libel 
and  slander  jurisprudence  becomes  more  tor- 

tuous with  TV's  advent  as  a  mass  medium. 
In  New  York,  Federal  Judge  Conger  has 

ruled  that  defamation  ad  libbed  via  TV  is 
slander  rather  than  libel.  In  the  particular 
case  before  him  he  went  even  farther,  and 

ruled  that  it  was  "slander  per  se"  and  there- fore actionable.  The  case  involved  a  charge 

in  1948  by  Elizabeth  Bentley,  the  Un-American 
Committee  star  witness,  over  NBC-TV  on  a 
program  sponsored  by  General  Foods,  that  a 
Government  official  was  a  Communists. 

Thus,  the  ruling  broadens  the  body  of  law 
which  has  placed  the  sound  broadcaster  in 

what  was  once  described  as  the  "dilemma  of 
self-destruction."  It's  not  only  what  you  say 
on  TV,  but  how  you  say  it.  A  leer  with  a 
voice  inflection  could  bring  more  in  damages. 
A  smile,  conversely,  might  mitigate  them. 

The  Conger  decision  once  again  points  up 
the  need  for  explicit  Federal  legislation  to  save 
broadcasters  and  telecasters  harmless  from 
libel  uttered  over  their  facilities  by  candidates 

for  public  office.  A  licensee  now  has  three 
alternatives:  (1)  he  can  accept  a  political  talk, 
without  censoring  it,  and  run  the  risk  of  suit 
in  which  he  can  be  held  jointly  liable;  (2)  he 
can  obey  state  laws  which  forbid  him  to 
broadcast  defamation  and  risk  his  license  at 
the  hands  of  the  FCC;  (3)  he  can  exercise 

his  prerogative  to  forego  political  broadcasts 
altogether,  in  which  case  he  may  be  failing 
to  do  the  public  service  job  he  would  like  to 
do,  and  at  the  same  time  forego  the  revenue. 

And  that's  only  part  of  it.  In  addition  to 
political  broadcasts,  who  knows  when  what 
clown  might  inadvertently  slander  someone, 
while  in  the  process  of  ad  libbing? 

The  courts  repeatedly  have  held  that  radio 

is  a  field  preempted  by  the  Federal  Govern- 
ment as  interstate  commerce  and  therefore 

isn't  subject  to  state  jurisdiction.  We  hope 
the  next  session  of  Congress  gets  around  to 
legislation  that  will  allow  the  broadcaster  and 
telecaster  to  lead  reasonably  normal  lives  be- 

yond those  calculated  risks  indigenous  to  this 
business  in  which  there's  never  a  dull  moment. 

Cuba's  Olive  Branch? 

SOMETHING  has  happened  again  in  Cuban 
radio.  President  Carlos  Prio  himself  has 

stepped  into  the  NARBA  controversy.  Through 
his  Minister  of  Communications,  Arturo  Illas, 

he  has  decreed  that,  pending  a  new  NARBA 

agreement,  nothing  be  done  that  would  aug- 
ment or  produce  interference  to  stations  in 

other  countries. 

That  can  be  viewed  only  as  a  conciliatory 
gesture  in  the  direction  of  the  U.  S.,  which 
has  been  bombarded  from  Cuba  via  indiscrimi- 

nate operation  on  our  clears  and  regionals. 
It  is  not  plain  from  the  context  of  the  decree 
whether  this  means  an  immediate  return  to 
allocations  which  existed  prior  to  last  March 
29,  when  the  NARBA  treaty  expired.  It  is 

clear,  however,  that  Cuba's  highest  echelon wants  no  acrimonious  ether  war. 

So  it  appears  the  NARBA  problem  is  not 
insoluble.  The  State  Department  already  is 

making  plans  for  the  preparatory  sessions  to 
begin  next  week  in  advance  of  the  Feb.  1 
meeting  in  Havana  and  prior  to  resumption 
of  the  NARBA  conference  itself  on  April  1 
in  the  United  States. 

We  hope  that  Cuba  does  return  to  the  March 
29  status  quo,  so  conversations  can  start  from 
diplomatic  scratch. 

CLAUDE  ERNEST  HOOPER 

CE.  HOOPER,  a  name  that  has  become practically  a  common  noun  signifying 
*  the  audience  appeal  of  a  radio  pro- 

gram, did  not  enter  the  field  of  program  rat- 
ings of  his  own  free  will,  but  at  the  insistence 

of  the  publishers  of  the  country's  biggest  na- tional magazines. 
It  all  began  in  the  fall  of  1934,  six  months 

after  Mr.  Hooper  and  L.  M.  Clark  had  left 
Daniel  Starch  &  Staff  to  set  up  their  own 
market  research  shop,  specializing  in  maga- 

zine readership  studies.  The  magazine  pub- 
lishers were  extremely  concerned  over  the 

emigration  of  many  of  their  best  advertisers to  network  radio. 

They  felt  that  the  claims  of  all  networks  of 
the  whole  audience  of  20  million  radio  fam- 

ilies at  all  times  needed  some  deflation.  Co- 

operative Analysis  of  Broadcasting,  function- 
ing under  the  joint  auspices  of  the  Assn.  of 

National  Advertisers  and  the  American  Assn. 
of  Advertising  Agencies,  declined  to  release 
their  ratings  to  a  competitive  medium,  so  the 
publishers  asked  Clark-Hooper  to  provide  them 
with  a  reasonable  facsimile  of  the  CAB  service. 

Loath  to  turn  down  good  customers  and 

prospects,  Clark-Hooper's  President  Hooper was  even  less  willing  to  have  anything  to  do 
with  the  recall  technique  then  used  by  CAB. 
"It's  more  a  reflection  of  the  frailties  of  hu- 

man memory  than  a  measurement  of  listen- 
ing," he  informed  the  startled  magazine  men. 

"I'll  do  your  radio  survey,"  he  added,  "but  I'll 

do  it  my  own  way." 
The  Hooper  way  was — and  is — the  coinci- dental method  of  asking  people  what  they  are 

listening  to  while  they  are  listening.  This 
technique,  he  explains  today  as  patiently  as  if 
he  had  not  explained  it  thousands  of  times 
before,  gives  memory  no  time  to  go  wrong; 

it  gets  from  a  listener  a  report  of  his  own  be- 
havior at  the  time,  not  a  delayed  report  of 

the  radio  habits  of  the  whole  family;  it  is  akin 
to  a  measurement  of  advertising  effectiveness 

because  in  counting  a  program's  listeners  it 
counts  the  only  people  that  program  can  pos- 

sibly influence;  finally,  it  permits  the  use  of 
the  telephone  for  interviews,  providing  more 
interviews  at  less  cost  per  program  period. 

The  magazines  contracted  for  six  monthly 
surveys,  each  to  cover  listening  in  the  16  cities 
of  the  networks'  basic  areas— the  northeastern 
and  the  northcentral  states — from  7  to  10  p.m., 

seven  nights  a  week,  one  week  in  each  month. 
Clark-Hooper  reserved  the  right  to  distribute 

copies  of  each  report  to  other  interested 
parties,  and  most  of  their  profits  on  the  job 

went  f«r  getting  these  copies  to  advertisers 
(Covthuied  on  page  34) 
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Management 

Respects 

He  has 

HOWARD  S.  MEIGHAN,  CBS  vice 
president  and  general  executive, 
is  in  New  York  for  three  weeks. 

During  that  time  he  will  attend  net- 
work conferences  and  year  end  meet- 

ings. 
A.  M.  (Vic)  MORGAN,  president  and 
general    manager    of    WLYN  Lynn, 
Mass.,  for  two  years,  resigns, 
been  with  the  radio 
industry     for  30 
years. 
DICK  CAMPBELL, 
general  manager  of 
KOME  Tulsa,  Okla., 
appointed  publicity 
chairman  for  Tulsa 
Chamber  of  Com- 

merce for  1950. 
JOHN  J.  ROHRER, 
commercial  man- 

ager of  K  T  R  Y  Mr.  Morgan 
Bastrop,  La.,  named 
manager  of  KTRY  branch  studios  in 
Monroe,  La. 

J.  A.  (Arch)  MORTON,  general  man- 
ager of  KJR  Seattle,  appointed  radio 

chairman  for  March  of  Dimes  cam- 
paign in  Washington  State. 

S.  R.  SAGUE,  president  of  WSRS 
Cleveland,  presented  with  citation 
plaque  from  Cuyahoga  County  Coun- 

cil of  VFW  for  station's  cooperation 
in  producing  weekly  series  of  VFW 
programs. 
FRED  RABELL,  manager  of  KSON 
San  Diego,  is  confined  to  his  home 
recovering  from  a  heart  attack. 
SIG  MICKELSON,  director  of  public 
affairs  and  production  manager  at 
WCCO  Minneapolis,  given  leather 
portfolio  for  distinguished  service  by 
Minneapolis  Chamber  of  Commerce. 
Mr.  Mickelson  becomes  director  of  the 
Discussions  Div.  of  CBS  Jan.  16. 
ERNEST  LEE  JAHNCKE,  ABC  vice 
president  in  charge  of  station  rela- 

tions, is  the  father  of  a  boy,  Reding- 
ton  Townsend,  born  Dec.  27. 

Mrs.  Maurice  Barrett 

ANNA  BARRETT,  wife  of  Maur- 
ice Barrett,  WPAT  Paterson, 

N.  J.,  program  director,  died  Sun- 
day, Dec.  18,  at  her  Washington 

Heights  home  after  an  illness  of 
seven  months.  Mrs.  Barrett  had 
been  known  on  the  stage,  from 
which  she  retired  in  1927,  as  Anna 
Bernard. 

(Continued  from  page  32) 

and  agencies. 
When  the  six  months  had  ended, 

both  sides  were  satisfied.  The 

magazines  had  sufficient  informa- 
tion to  prove  that  the  total  radio 

audience  was  divided  among  the 
various  networks  and  stations, 
with  no  one  getting  all  the  lis- 

teners at  any  one  time.  Enough 
advertising  executives  had  indi- cated a  willingness  to  pay  for  a 
continuation  of  the  radio  reports 
to  persuade  Clark-Hooper  to  keep 
them  going. 

And  they've  kept  going  ever 
since,  adding  hours  and  cities  as 
the  networks  expanded,  but  re- 

taining their  pristine  basic  char- 
acteristic of  measuring  the  com- 
parative audience  attraction  of 

competing  network  programs  for 
listeners  in  cities  where  the  pro- 

grams of  all  four  networks  are 
equally  available. 

In  1938  Clark-Hooper  was  dis- 
solved and  C.  E.  Hooper  Inc.  took 

over  the  radio  audience  measure- 
ments. It  is  significant  that  most 

of  Mr.  Hooper's  early  associates 
are  still  with  him,  comprising  two- 
thirds  of  the  corporation's  officers and  directors  today. 

Makes  Pacific  Presentation 
The  next  milestone  in  the  Hooper 

history  was  an  invitation  to  attend 
the  Pacific  Coast  AAAA's  fall 
meeting  in  Del  Monte,  to  present  a 
plan  for  Pacific  Coast  sectional 
radio  reports.  Representatives  of 
four  companies — Crossley  Inc., 
which  collected  and  compiled  the 
data  for  CAB;  Ross-Federal  and 
Hooper-Holmes,  who  had  made 
surveys  for  individual  stations,  and 
the  Hooper  firm — were  given  an 
hour  apiece  to  present  their  plans 
to  a  committee  of  28  members, 
representing  stations,  networks, 
station  representative  firms,  ad- 

vertisers and  agencies.  Mr.  Hooper 
left  a  hospital  bed  where  he  was 
recovering  from  pneumonia  to 
make  his  pitch,  returning  to  bed 

immediately  afterwards.  His  con- valescence was  appreciably  aided 
by  the  news  that  the  committee 
had  unanimously  selected  his  plan. 

Presenting  his  first  Pacific  Coast 
report  in  December  1939,  Mr. 
Hooper  was  somewhat  discomfited 

WHY  TAKE  SECONDARY  COVERAGE 

of  Virginia's  FIRST  Market? 
Regardless  of  claims,  if  you're  trying  to  cover  Greater  Norfolk  from 

the  outside,  nature's  terrain  made  it  impossible. 
Only  Greater  Norfolk  stations  can  cover  it.  And  only  WSAP  can 

cover  it  at  lowest  cost. 
Availabilities  and  costs  from  Ra-Tel  will  prove  it. 
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B.  Walter  Huffington,  General  Manager Ask  Ra-Tel! 

when  the  Los  Angeles  broadcasters 
told  him  the  report  was  fine  for 
the  Pacific  Coast  networks  but  not 
much  good  to  the  stations  and 
would  he  please  get  out  a  city  re- 

port for  them,  showing  the  division 
of  audience  among  all  stations 
serving  Los  Angeles.  When  he 
told  them  it  couldn't  be  done 
they  told  him  they  needed  that 
service  and  to  go  home  and  work 
it  out. 

Three  months  later  he  was  back 
with  the  first  City  Hooperatings 
Report,  marking  the  beginning  of 
a  service  which  today  covers  more 
than  100  markets,  including  Ha- 

waii, and  there's  an  invitation  to 
get  it  started  in  Bermuda  which 
Mr.  Hooper  hasn't  yet  found  time to  accept. 

That  first  City  Report,  by  the 
way,  was  a  single  chart  which 
when  spread  out  was  about  the 
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JOHN  PAUL  LEE  appointed  com-
 mercial manager  of  KMAC  and 

KISS  (FM)  San  Antonio,  Tex. 

RALPH  A.  SAYRES,  former  commer- 
cial manager  of  KYW  Philadelphia, 

joins  WMBW  Miami  Beach,  Fla.,  as 
account  executive. 

ANDREW  L  KEAY,  formerly  of  ABC's 
traffic  and  station  relations  depart- 

ments, joins  WFIL-TV  Philadelphia 
sales  staff.  He  will  be  in  charge  of  TV 
sales  service  and  work  under  super- 

vision of  KENNETH  W.  STOWMAN, 
TV  sales  manager. 

WILLIAM  TRAVIS,  formerly  with  Le- 
land  K.  Howe  Assoc.  and  Chernow  Co., 
New  York,  and  previously  general  man- 

ager of  WMLO  Milwaukee,  joins  sales 
staff  of  WDET  (FM)  Detroit. 
JOHN  RHYS  EVANS  Jr.,  formerly 
northwest  representative  for  Frederic 
W.  Ziv  Co.,  joins  KOMO  Seattle  as 
account  executive. 

JOHN  P.  ROHRS,  former  promotion 
director  for  Belknap  &  Thompson  Inc., 
Chicago,  appointed  account  executive 
of  Chicago  office  of  John  E.  Pearson 
Co.,  radio  and  television  station  repre- 

sentative. He  previously  was  manu- 
facturer's agent  for  three  years  rep- 

resentating  ten  different  firms  in  ma- 
jor markets  of  14  midwestern  states. 

NORMAN  LOUVAU,  former  commer- 
cial representative  for  KRON-FM  San 

Francisco,  joins  KRON-TV  as  sales manager. 

JOHN  E.  PEARSON  Co.,  Chicago,  sta- 
tion representative  firm,  moves  to  new 

offices  at  333  N.  Michigan  Ave.  Offices 
will  be  located  on  the  sixth  floor. 
Telephone  number.  Franklin  2-2359, remains  the  same. 

J.  STUART  MacKAY  appointed  assist- 
ant general  manager  of  All-Canada Radio  Facilities  Ltd.,  Toronto,  station 

representative  and  transcription  dis- 
tributing company,  with  offices  through- 

oat  Canada.  He  was  formerly  man- 
ager of  CKRM  Regina,  and  has  been at  CJCA  Edmonton,  CKRC  Winnipeg, 

and  CKWX  Vancouver,  in  various  exec- 
utive capacities. 

ROBERT  L.  FIDLAR,  commercial  man- 
ager for  WIOD  Miami,  Fla.,  elected 

president   of   Miami    Exchange  Club. 

size  of  a  desk  blotter  but  was 

multifolded  to  fit  easily  in  a  man's 
pocket — the  first  step  toward  the 
Pocket  Piece  which  today  is  as 

much  a  part  of  the  radio  sales- 
man's impedimenta  as  his  rate  card 

and  fountain  pen. 

The  word  "Hooperating,"  inci- 
dentally, had  not  been  born  at  the 

time  of  that  first  City  Report. 
The  term,  today  as  ubiquitous  as 
American  radio  itself,  first  ap- 

peared on  a  tablecloth  in  New 
York's  Hotel  Marguery,  when  Paul 
Warwick  of  Warwick  &  Legler, 

with  whom  Mr.  Hooper  was  lunch- 
ing, objected  to  the  length  of  the 

answer  to  his  question:  "What  do 

you  sell?" 

At  about  this  time,  the  Hooper 

organization  was  retained  to  tabu- 
late and  compute  the  postcard  re- 

turns of  NBC's  first  All-County 
survey,  a  job  that  gave  them  an 
understanding  of  coverage  meas- 

urements that  has  been  the  source 
of  area  reports  of  various  types. 
From  it  have  also  stemmed  the 

various  Hooper  proposals  for  in- 
dustry-wide coverage  studies 

which  began  before  BMB  was  es- 
tablished and  are  still  forthcom- 

ing. The  most  recent,  sent  to  the 
BMB  board  in  November,  recom- 

mended that  BMB  be  continued  in 
its  present  form,  but  that  it  achieve 
a  "higher  standard  of  precision" for  its  measurements  by  adopting 
the  Hooper  Area  Coverage  Index 
technique. 

Fast-Thinking  Pays  Dividend 

Mr.  Hooper's  aggressive  sales- 
manship and  the  growing  accept- 

ance of  Hooperatings  inevitably 
clashed  with  tha  CAB,  which,  like 

most  non-profit  association-run  op- 
erations, was  slow  to  meet  the 

dazzling  competition  of  this  fast- 
thinking,  fast-acting  individual  en- 
treprenuer.  Prodded  by  advertisers 
and  agencies  whom  Hooper  had 
convinced,  CAB  dropped  its  recall 
technique  for  the  coincidental 

method  pioneered  by  Hooper.  Im- 
mediately the  users  of  these  re- 

ports began  to  wonder  why  they 
should  pay  two  organizations  to  do 
the  same  job.  Wonder  led  to  talk, 
talk  to  action  and  in  July  1946  the 

CAB  suspended  operations,  after 
arranging  for  C.  E.  Hooper  Inc.  to 
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fill  the  balance  of  its  unexpired 
subscriptions. 

After  such  a  victory  some  men 
would  have  been  content  to  rest  on 
their  laurels,  but  not  Claude  Er- 

nest Hooper.  He  was  born  May 
31,  1898,  in  Kingsville,  Ohio,  into 
the  family  of  a  Baptist  minister 
more  interested  in  saving  souls 
than  dollars.  Young  Claude  soon 
realized  that  whatever  went  into 
his  pockets  would  go  there  through 
his  own  efforts.  At  nine,  he 
launched  his  first  business  venture, 
hiring  a  man  to  grind  horseradish 
for  him  each  Saturday  morning 
and  spending  the  day  toting  two 
huge  buckets  of  the  fresh  condi- 

ment from  door  to  door,  selling  it 
to  housewives  at  10c  a  cup.  If 
business  was  good  he'd  swagger 
home  with  as  much  as  $4  in  his 

pocket.  "I've  never  been  so  rich 
since,"  he  says  with  a  rueful  smile. 

After  working  his  way  through 
high  school  in  Chicopee,  Mass.,  Mr. 
Hooper  donned  a  doughboy's  khaki 
suit.  Discharged  a  year  later,  he 
entered  Amherst  and  coincidentally 
became  a  salesman  of  aluminum 
ware,  with  such  success  that  he 
soon  was  taken  from  his  route  and 
set  to  training  other  student  sales- 

men. This  extracurricular  activity 
not  only  carried  him  through  Am- 

herst (AB,  1921)  and  the  Harvard 
Graduate  School  of  Business  Ad- 

ministration (MA.  1923),  but  also 
financed  his  sister's  education. 

Headed  West 

Following  the  advice  of  Horace 
Greeley  and  the  footsteps  of  Emily 

'!  Judson   Eeed,  who   had  attended 
,j  Smith  while  he  was  at  Amherst, 
I  Mr.  Hooper  went  west  all  the  way 
,  to  Yakima  to  go  to  work  for  Miss 

II  Reed's  father  in  the  Liberty  Sav- ,i  ings  &  Loan  Co.  A  year  later  he 
J  returned  east  to  become  advertis- 

■j  ing  manager  of  the  Harvard  Busi- \  ness  Revieiv.  but  in  1927  went  back 

ij  to  Yakima  to  change  Miss  Reed's f  n  a  m  e   to    Mrs.    Hooper.  Their 
daughter,  Mary  Stuart,  18,  is  now 
a  freshman  at  her  mother's  alma 
mater. 

In  1926  Mr.  Hooper  moved  to 
Scribno-'s  Maqazine   as  advertis- 

ing manager,  leaving  three  years 
later  for  an   account  executive's 

ll  berth  with  Doremus  &  Co.  In  1931, 

^^^^^ 
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HALIFAX  NOVA  SCOTIA 

Maritimes  Busiest  Station 
Contact 

JOS.  WEED  &  CO. 
350  Madison  Ave.,  New  York 

5000  WATTS 

NOW! 

"THIS  is  it  .  .  .  KRMG  Tulsa  is  on  the  air."  These  opening  words  by 
Program  Director  Perry  Ward  heralded  the  dedicatory  program  which  intro- 

duced Oklahoma's  newest  50  kw  outlet  to  listeners  Dec.  23.  City's  civic 
leaders  and  U.  S.  Sen.  Robert  S.  Kerr  (third  from  left),  principal  owner  of 
KRMG,  joined  station  officials  to  usher  in  the  new  ABC  affiliate  five  months 
after  ground  was  broken  for  the  transmitter  site.  Taking  part  in  the  opening 
broadcast  are  (I  to  r):  Robert  B.  Jones  Jr.,  KRMG  general  manager;  Tom 
McDermott,  president-elect,  Tulsa  Chamber  of  Commerce;  Senator  Kerr,  and 

C.  B.  (Brownie)  Akers,  vice  president  of  station. 

with  the  depression  setting  in,  re- 
search seemed  a  more  salable 

commodity  than  financial  advertis- 
ing, so  he  joined  forces  with  Dan- 
iel Starch,  under  whom  he  had 

studied  at  Harvard,  who  was  then 
in  business  in  New  York.  In  1934, 
Mr.  Hooper  and  Dr.  Starch  dis- 

agreed about  technical  considera- 
t  i  o  n  s  ,  and  Clark-Hooper  was 
formed. 

While  sparring  with  CAB,  Mr. 
Hooper  had  been  working  to  meet 
the  demand  for  rating  figures  pro- 
jectable  to  all  U.  S.  radio  homes. 
During  the  war,  two  reports  were 
issued  with  ratings  projectable  to 
the  89  cities  with  populations  of 
25,000  or  more  and  in  January 
1948  the  first  U.  S.  Hooperating 

appeared. 
A  month  later  the  Hooper  organ- 

ization began  publishing  monthly 
New  York  City  Teleratings,  meas- 

uring TV  audiences  in  the  nation's first  video  market.  Plans  called  for 
a  national  TV  report  to  start  in 
October  1949,  but  the  rapid  spread 
of  TV  across  the  country  brought 
so  much  pressure  for  coverage  out- 

side New  York  that  the  date  was 
advanced  to  May. 

Expense  in  Television 
Like  other  video  pioneers,  Mr. 

Hooper  found  the  expenses  of  his 
TV  service  far  in  excess  of  its  in- 

come, making  some  belt-tightening 
necessary.  By  the  end  of  the  year, 
however,  he  could  report  that,  after 
only  six  months,  TV-Network 
Hooperating  subscribers  were  con- 

tributing one  third  of  his  total 
revenue  from  all  network  pi-ogram 
ratings,  half  as  much  as  the  in- 

come from  the  15-year-old  AM  net- 
work reports. 

Looking  to  the  future,  C.  E. 
Hooper  foresees  the  need  for  more 
information  on  the  impact  of  ad- 

vertising, particularly  in  view  of 
the  costs  of  television,  far  above 
those  of  any  other  medium.  Ac- 

cordingly, in  November,  he 
launched  his  newest  service.  Sales 
Impact  Ratings.  He  also  is  gear- 

ing his  organization  to  deliver 
more  frequent  and  more  detailed 
local  reports — and  to  deliver  them 
faster   than   ever  before — in  re- 

sponse to  anticipated  demands  for 
information  about  the  effect  of 

television  on  a  city's  listening  and 
buying  habits  and  the  differences 
between  TV  and  non-TV  commu- nities. 

Of  medium  height  and  build,  his 
brown  hair  well  mixed  with  grey, 
Mr.  Hooper  gives  the  impression 
of  inexhaustible  vitality.  His  hand- 

some features  normally  wear  a 
smile  that  seems  to  say  "Everyone 
is  my  friend,  especially  you."  He 
is  always  intent  on  the  business  at 
hand,  whether  he's  doing  the  talk- 

ing or  the  listening.  To  meet  him 
once  is  to  understand  why  he  is 
famed  as  "the  best  salesman  in  the 
whole  research  field." An  avid  outdoor  man,  Mr. 
Hooper  can  be  found  skiing  in 
Vermont,  shooting  pheasant  in 
South  Dakota  or  fly  casting  in  a 
mountain  stream  whenever  oppor- 

tunity offers.  He  commutes  to  New 
York  from  South  Norwalk,  Conn. 
His  clubs  are:  Harvard,  Players, 
Amherst  (New  York)  ;  Tavern 
(Chicago)  ;  Bohemian  (San  Fran- 

cisco) ;  Shore  and  Country  (Nor- 
walk) ;  Tokeneke  (Darien)  ;  Fly 

Fishers  (Roscoe,  N.  Y.).  He  is  a 
member  of  American  Marketing 
Assn.,  Market  Research  Council 
and  Delta  Tau  Delta. 

KRMG  TULSA 
Kerr  at  Dec.  23  Debuf 

KRMG  Tulsa,  Oklahoma's  third  50 
kw  station,  officially  began  opera- 

tion Dec.  23  amid  impressive  cere- 
monies highlighted  by  the  appear- 

ance of  U.  S.  Sen.  Robert  S.  Kerr 
(D-Okla.),  principal  owner,  and 
station  and  civic  officials. 
KRMG  is  an  ABC  affiliate,  li- 

censed to  All-Oklahoma  Broadcast- 
ing Co.  and  operating  fuUtime  on 

740  kc  with  50  kw  day  and  10  kw 
night,  directionalized.  Construc- 

tion and  engineering  work  was 
completed  in  mid-December,  four 
and  a  half  months  after  ground 
was  broken  [Broadcasting,  Aug. 
8,  1949]. 

Robert  B.  Jones  Jr.,  KRMG  gen- 
eral manager,  reported  fine  recep- 
tion on  the  station's  signal  from 

throughout  Oklahoma,  Missouri, 
Kansas  and  Texas. 

Sen.  Kerr,  introduced  by  Cal 
Tinney,  famed  columnist,  enter- 

tainer and  story-teller,  told  lis- 
teners that  the  "amazing  miracle 

of  modern  radio  has  done  more 
than  any  other  agency  to  bring  the 
people  ...  of  Oklahoma  in  closer 
touch  with  one  another."  He  out- 

lined KRMG  program  plans  which 
he  said  would  take  heed  of  the  in- 

terest of  the  "rank  and  file." KRMG  uses  an  RCA  BTA  50F1 
transmitter  with  low-power  con- 

sumption tube.  Control  rooms  are 
equipped  with  flexible  control  sys- 

tem built  by  RCA  and  all  studios 
are  polycylindrically  designed  for 
diffusion  of  sound. 

Mcintosh  and  Inglis,  consulting 
engineers,  handled  technical  pre- 

liminaries for  KRMG,  using  two 
helicopters  to  measure  the  sta- 

tion's field  strength  [Broadcast- 
ing, Dec.  12,  1949.]  Use  of  the 

helicopters  in  adjustment  and 
measurement  of  the  KRMG  an- 

tenna system  resulted  in  a  saving 
of  six  weeks'  time,  according  to 
the  station. 

All-Oklahoma  Broadcasting  Co. 
comprises  several  stockholders  of 
WEEK  Peoria,  of  which  Sen.  Kerr 
is  president,  and  includes  among 
others  D.  A.  McGee.  Sen.  Kerr 
and  Mr.  McGee  head  Kerr-McGee 
oil  properties  in  Tulsa. 

SPARTANBURG 
MORE  FOR  YOUR 
DOLLAR  WITH 

WORD  in  Spartanburg 
• 

See  TAYLOR-BORROFF 
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FCC  in  '50 
( Continued  from  page  24 ) 

qualifications  of  applicants  and 
licensses  involved  in  anti-trust  de- 

cisions— a  point  on  which  applica- 
tions of  major  motion  picture  pro- 

ducers and  others  are  being  held  up. 
Another  is  the  National  Assn.  of 

Radio  Station  Representatives' 
complaint  against  networks  rep- 

resenting affiliates  for  the  sale  of 
spot  advertising,  on  which  hearings 
were  completed  last  January. 

The  Commission  also  has  made  it 

clear  that  it  thinks  it's  past  time 
for  another  full-fledged  network 
investigation,  though  inadequate 
funds  and  the  demands  of  other 

business  haven't  permitted  it  as 
yet.  There  has  been  speculation 
that  FCC  would  ask  Congress  for 
a  probe  appropriation  in  1950. 
FCC  also  has  before  it  a  long- 

pending  proposal  to  revise  the 
multiple-ownership  rules,  on  which 
hearings  were  wound  up  in  late 
January  1949,  and  an  even  older 
plan  to  require  each  station  to 
program  at  least  51%  of  its  air 
time  from  the  city  in  which  its  main 
studios  are  located. 

There  is  also  a  possibility  that 
1950  will  see  a  major  FCC  staff 
reorganization.  Plans  have  been 
detailed  to  the  Civil  Service  Com- 

mission. They  envision  a  functional 
reorganization  into  four  bureaus: 
Broadcast,  Common  Carrier,  Safety 
&  Special  Services,  and  Field  En- 

gineering &  Monitoring  [Closed 
Circuit,  Dec.  12]. 

A  review  of  1949  policy  decisions 
finds  these  actions  in  the  limelight : 

1.  Repeal  of  the  Avco  Rule  re- 
quiring that  competing  bids  be 

invited  when  stations  are  up  for 
sale  [Broadcasting,  June  13]. 

2.  Reversal  of  the  long-standing 
"Mayflower  Decision,"  thus  giving 
licensees  the  right  to  air  their  own 
views  provided  they  treat  advo- 

cates of  diff'ering  viewpoints  with 
"fairness"  [Broadcasting,  June 
6]. 

3.  Adoption  of  rules  banning 
giveaway  shows  [Broadcasting, 
Aug.  22],  though  the  rules  were 
subsequently  suspended  pending 
outcome    of    current    court  tests. 

Court  decision  could  be  forthcom- 
ing in  1950. 

4.  Realignment  of  FCC  proce- 
dures, including  institution  of  a 

separation-of -functions  system 
[Broadcasting,  June  6]. 

By  most  standards  the  most  com- 
plex problem  tackled  by  the  Com- 

mission in  1949  was  television. 
Though  the  study  had  been  set  in 
motion  in  late  1948,  the  full  agenda 
was  not  formulated  and  made  pub- 

lic until  mid-1949. 
Involving  color,  prospects  for 

use  of  UHF,  revision  of  VHF 
standards,  a  proposed  VHF-UHF 
allocation  and  many  corollary 
problems,  the  proceeding  got  under 
way  with  hearings  on  the  color 
question  in  late  September. 

The  color  proceedings  continued 
into  November,  are  due  to  resume 
in  late  February,  and  seem  unlike- 

ly to  be  completed  before  Spring. 
Then  the  other  TV  problems  must 
be  approached.  The  VHF  licens- 

ing freeze  meanwhile  is  still  in 
effect  and,  most  observers  agree, 
seems  likely  to  continue  until  fall 
at  least. 

The  NARBA  Question 
Another  major  1949  problem 

which  remains  is  NARBA.  The 
old  pact  expired  last  March  29. 
Conferences  looking  to  the  formu- 

lation of  a  new  one  got  under  way 
in  Montreal  in  September  and  con- 

tinued until  a  U.S. -Cuban  impasse 
was  reached  on  far-reaching  Cu- 

ban channel  demands.  The  State 

Dept.  rejected  Cuba's  proposals and  the  conference  broke  up  early 
this  month,  to  resume  April  1  in 
the  U.S.  after  U.S.-Cuban  negotia- 

tions starting  in  Havana  Feb.  1. 
In  the  field  of  new-station  appli- 

cations, FCC  in  1949  continued  to 
whittle  down  its  workload,  assisted 
by  a  slower  pace  of  new  filings. 

Applications  for  new  AM  sta- 
tions stood  at  329  on  Dec.  15,  1949, 

as  compared  to  524  a  year  earlier. 
The  number  of  these  in  or  awaiting 
hearing  dropped  from  283  to  266. 

FM  applications  are  described  as 
"current."  The  number  was  86  a 
year  ago  and  in  mid-December  was 
49,  of  which  28  are  in  hearing  as 
against  31  in  December  1948. 

Television  applications  naturally 
are  on  the  rise,  since  the  freeze 

was    in    effect    throughout    1949.  hearing  is  the  same — 182 — for  FCC 
There  were   311   on  file  in   mid-  has    designated    no    new  hearing 
December   1948   and   353   a   year  cases  since  the  freeze  was  imposed 
later.     The  number  of  these   in  in  late  September  1948. 

heavy  with  cows? 
The  critters  just  add,  multiply  and  divide  .  .  . 

30,000  of  'em  in  the  KGVO-CBS  Missoula  area 
divide  a  cool  $6  million.  Now  add  55,000  forms 
and  ranches  worth  $450  million.  Consider  all 
Montana's  seven  major  industries  (diversification 
means  sales  stability)  and  you  find  retail  sales 
totalling  over  $100  million.  (1948). 
if  you  wont  sales  in  Moniana,  the  Mosby  sfafions  SELL 

7^  /4nt  'TKo^  Station 

KGvo-Knnn   ,  ■  S  KW  DAY— 1  KW  NITE 
6"""^       V  MISSOULA  250  KW 

iinow^m  o  n  T  A  n  n 1  -^r    NOT  CNF,  BUT  SfVfN  M.AiQR  INDUSTRIES 

ANACONDA  BUTTE 
250  KW 

LIQUOR  ADS 

OFFICIALS  of  the  Treasury  Dept.'s 
pected  to  appear  as  initial  witnesses 
Jan.  12  before  the  Senate  Interstate 

This  was  announced  last  week  as  I 
Capitol  Hill  for  the  opening  of  the 
81st  Congress'  second  session  Tues- 
day. 

The  Committee  has  invited  an 
array  of  agency  officials  for  the 
scheduled  two-day  session,  during 
which  it  hopes  to  elicit  views  on  a 
measure  (S  1847),  authored  by 
Sen.  William  Langer  (R-N.D.), 
which  would  outlaw  all  alcoholic 
beverage  advertising  in  radio  and 
other  media  in  interstate  com- 

merce. Beer,  wines  and  hard 
liquor  would  be  included. 

Views  of  the  Revenue  Bureau's 
Tax  Unit  (which  supervises  the 
Federal  Alcohol  Administration 
Act),  State  Dept.,  Justice  Dept., 
Federal  Trade  Commission,  Com- 

merce Dept.,  ICC,  FCC,  and  the 
Postmaster  General's  Office  have 
been  solicited  by  Sen.  Edwin  C. 
Johnson  (D-Col.),  chairman  of  the 
Senate  Interstate  Commerce  Com- 

mittee, since  Sen.  Langer  in- 
troduced his  bill  last  summer 

[Broadcasting,  May  23,  1949]. 
Indicative  of  Stand 

These  views,  to  be  placed  into 
the  record  at  the  hearing,  and  dis- 

closed to  Broadcasting  last  week, 
are  regarded  as  an  indicator  of  the 
tack  testimony  will  take  before  the 
committee. 

Typical  are  these: 
Treasury  Dept. — Has  notified 

Sen.  Johnson  that  enforcement 
does  not  presently  lie  within  its 
supervision  [Closed  Circuit,  Sept. 

19,  1949].  "The  bill  relates  to  a 
matter  of  national  policy  which  is 
primarily  for  determination  by  the 
Congress  and  not  of  especial  con- 

cern to  this  department,"  it  ad- vised the  committee. 

Commerce  Dept.  —  "In  general .  .  .  indirect  controls  of  this  sort 
using  the  commerce  power  should 
only  be  exercised  when  the  final 
objectives  cannot  be  achieved  by 

direct  means.  .  .  ." 
Justice  Dept. — ".  .  .  A  question 

of  legislative  policy  concerning 
which  this  department  prefers  not 

to  make  any  recommendations.  .  .  ." 
State  Dept. — No  comment. 
FTC — Congress  has  "the  requi- 

site power  to  enact  such  legisla- 
tion and  the  measure  would  not 

violate  constitutional  guarantees" 
dealing  with  freedom  of  the  press. 
FCC — Cited  its  previous  decision 

in  the  KRLD  Dallas-Sam  Morris 
case  and  reminded  acceptance  of 
liquor  ads  is  considered  in  light  of 
overall  public  interest  when  it  re- 

views station  licenses. 
The  liquor  hearing,  prompted 

partly  by  Sen.  Johnson's  indigna- 
tion over  Schenley  Distillers'  de- clared intent  to  use  hard  liquor  ads 

in   radio  broadcasts   (now  tempo- 

Treasury  Officials  To  Appear 

At  Senate  Group  Hearing 

Internal  Revenue  Bureau  are  ex- 
on  the  Langer  liqiior  bill  hearing 
&  Foreign  Commerce  Committee, 

egislators  prepared  to  converge  on 

*  rarily  abandoned),  is  one  of  the 
first  sessions  touching  on  radio  and 
communications  to  be  slated  during 
the  second  session. 

Others  include  probe  of  lobbying 
activities,  and  broad  review  of  the 
Communications  Act,  indicated  by 
the  House  Interstate  &  Foreign 
Commerce  Committee  [BROADCAST- 

ING, Dec.  26,  1949]. 
Meanwhile,  top  Congressional 

members  have  indicated  the  past 
fortnight  that  Congress  will  lump 
together  annual  funds  for  FCC, 
FTC  and  other  independent  agen- 

cies with  those  for  other  govern-  ^ 
ment  branches  before  either  house  ̂  
votes  on  appropriations  measures. 

Subcommittees  would  continue  to 
act  on  budget  requests  but  they 

would  be  correlated  in  one  "pack- 
age" before  House  and  Senate  Ap- 

propriations Committees  report 
them  to  the  floor.  End  result 
would  be  that  the  President  could 
not  veto  funds  for  one  agency 
without  killing  the  entire  bill. 

LINCOLNTON  AM 

FCC  Proposes  Denial 
INITIAL  decision  reported  by 
FCC  Thursday  to  deny  application 
of  Carolina-Piedmont  Broadcasters 
Inc.  for  a  new  AM  station  at  Lin- 
colnton,  N.  C,  to  operate  on  1050 
kc  with  1  kw  day. 

Hearing  Examiner  Basil  P.  Coop- 
er found  that  the  applicant  had 

failed  to  present  satisfactory  evi- 
dence or  exhibits  to  show  that  the 

proposed  station  would  operate  in 
conformity  with  FCC's  rules  and 
standards  and  would  not  cause  in- 

terference to  WWGP  Sanford,  ' N.  C.  No  adequate  showing  was 
made  either  regarding  areas  and 
populations  to  be  served  within the  several  contours  of  the  station, 
the  report  found.  : 

Carolina-Piedmont  is  composed 
of  Dr.  L.  A.  Crowell  Jr.,  president 
28.04%;  Dan  Boyd,  vice  president  f 
and  part  owner  Glenn  Mills  Inc., 
vice  president  3.74%,  and  R.  S. 
Reinhardt  Jr.,  insurance,  secre- 

tary-treasurer 3.74%.  There  are 
18  other  stockholders. 

KCBQ  San  Diego  joins  Southern  Cali- fornia Broadcasters  Assn.  Group  now 
has  47  members. 

Small   Space  —  Big 
0  MORE  people 

•  MORE  times 
#  LESS  money 

Story 

I 
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Paramount 

(Continued  from  page  20) 

50%  interest  in  Paramount  Rich- 
ards Theatres  Inc.,  a  subsidiary 

theatre  operating  firm  which  in 
turn  is  the  50%  owner  of  WSMB 
Inc.  United  Paramount  Theatres 
is  to  acquire  the  other  50%  inter- 

est in  Paramount  Richards  for 
about  $3,500,000  from  E.  V.  Rich- 

ards Jr. 

The  reorganization  plan  pre- 
sented the  court  specified  that 

these  various  transactions  were  to 
take  place  on  and  between  Dec.  31 
and  Jan.  3.  It  was  for  this  reason 
prompt  FCC  action  on  the  station 
transfers  was  sought. 

DuMont's  Status 

It  is  proposed  that  Paramount's 29%  interest  in  Allen  B.  DuMont 
Labs.,  television  manufacturer  and 
operator  of  WABD  (TV)  New 
York,  WTTG  (TV)  Washington 
and  WDTV  (TV)  Pittsburgh,  is  to 
be  included  within  the  new  Para- 

mount Pictures  Inc.,  as  likewise 
subsidiai-y  Paramount  Television 
Productions  Inc.'s  KTLA  (TV)  Los 
Angeles. 

Each  of  the  two  new  Paramount 
firms  would  be  allowed  to  own  five 
television  stations  under  FCC 
rules,  whereas  Paramount  now  has 
that  maximum  if  the  Commission 
were  to  make  final  its  proposed 
finding  that  the  film  company  con- 

trols DuMont.  DuMont  has  TV 
applications  pending  for  Cincin- 

nati and  Cleveland  in  addition  to 
the  three  stations  it  operates. 

Concerning  its  refusal  to  act 
immediately  on  the  transfer  re- 

quests, the  Commission  noted  that 
Paramount  stated  "that  the  stock 
transfer  must  take  place  on  Jan.  1 
or  3,  1950,  pursuant  to  the  court 
decree,  that  it  has  not  been  pos- 

sible to  file  these  applications  at 
an  earlier  date,  and  that  if  the 
Commission  cannot  determine 
whatever  issues  are  involved  in 
these  transfers  prior  to  Jan.  1, 
1950,  that  the  Commission  grant 
the  applications  subject  to  such 
later  considerations  and  determina- 

tions as  the  Commission  might 
make."    To  this  FCC  added: 

It  is  noted  that  you  characterize  the 
transfers  covered  by  these  applica- 

tions as  involuntary.  We  do  not  un- 
derstand that  the  consent  decree  ad- 

judicated the  specific  transfers  for 
which  applications  have  been  filed 
with  the  Commission.  Nor  do  we  un- 

derstand that  the  transferor  was  ad- 
judged liquidated  as  of  .Ian.  1,  1950; 

but  that  such  date  was  chosen  volun- 
tarily by  the  transferor  in  its  reor- 

ganization plan  filed  with  the  court. 
Further,  the  Commission  does  not 
understand  the  District  Court  decree 
to  deprive  the  Commission  of  its  re- 

sponsibility under  the  Communica- 
tions Act  to  pass  upon  the  qualifica- 
tions of  the  transferee  to  be  a  licensee 

of  the  Commission. 
The  Commission  is  unable  to  proc- 

ess these  applications  in  sufficient 
time  to  make  a  decision  thereon  prior 
to  Jan.  1,  1950,  as  you  requested.  The 
Commission  will  consider  the  transfer 
applications  on  their  merits  as  soon  as 
possible  in  the  light  of  the  problems 
involved  therein. 

Officers  of  United  Paramount 
Theatres  include  the  following: 
Leonard  H.  Goldenson,  vice  presi- 

dent of  Paramount  Pictures  in  charge 
of  theatre  operations,  president  and 
director;  Walter  W.  Gross,  general 
counsel  of  Paramount  Pictures  thea- 

tre department,  vice  president,  direc- 
tor and  general  counsel;  Robert  H. 

O'Brien,  secretary  of  Paramount  Pic- 
tures, secretary-treasurer  and  direc- 

tor; J.  L.  Brown,  assistant  to  the 
treasurer  of  Paramount  Pictures,  as- 

sistant treasurer;  Simon  B.  Siegle, 
controller  of  Paramount  Pictures 
theatre  department,  comptroller;  John 
A.  Coleman,  member  Adler,  Coleman 
&  Co.,  stock  brokerage,  director;  E. 
Chester  Gersten,  president  of  The 
Public  National  Bank  of  New  York, 
director;  William  T.  Killborn,  presi- 

dent of  Flannery  Bolt  Co.,  Bridge- 
ville.  Pa.,  director;  Walter  Marshall, 
president  of  Western  Union  Telegraph 
Co. 

As  of  Oct.  31,  1949,  Mr.  Golden- 
son  was  reported  owner  of  1,100 
shares  individually  and  of  700 
shares  jointly  with  his  wife  of 
Paramount  Pictures. 

NAMES  BIDDLE 
To  Advise  Defense  Trusf 

NATIONAL  Security  Resources 
Board  has  named  Eric  H.  Biddle, 
State  Dept.  official,  as  consultant 
on  civil  defense  planning.  Appoint- 

ment was  made  last  Wednesday 
by  John  R.  Steelman,  presidential 
assistant  and  acting  chairman  of 
the  board. 

TO  WHAT  BALLROOM  ARE  SPONSORS  FLOCKING? 

See  Centerspread  This  Issue 
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CBS 
(Continued  from,  page  20) 

Chicago  and  assistant  general  man- 
ager of  WBBM. 

Mr.  Mickelson  joined  WCCO  in 
1943  as  a  consultant  in  establish- 

ing a  news  department  and  became 
WCCO  news  director  in  June  of 
that  year.  In  1946  he  became  di- 

rector of  news  and  special  events 
public  affairs  and  production  man- 

ager. He  is  a  past  president  of  the 
and  in  1948  was  made  director  of 
National  Assn.  of  Radio  News 
Directors. 

Taylor  Joined  in  '33 Mr.  Taylor  joined  CBS  in  1933 
as  an  announcer  and  entered  the 

network's  production  department 
later  that  year.  In  1937  he  became 
director  of  the  CBS  music  division 
and  a  few  months  later  became 
assistant  to  the  vice  president  in 
charge  of  broadcasts  and  shortly 
afterward  assistant  director  of 

programs. In  1944  he  became  chief  of  the 
radio  section  of  the  Psychological 
Warfare  Division  of  SHAEF,  suc- 

ceeding William  S.  Paley,  then 
president  and  now  chairman  of 
CBS,  in  the  post. 

In  1945  Mr.  Taylor  rejoined  CBS 
as  director  of  programs  and  before 
the  end  of  the  year  was  elected  vice 
president  and  director  of  programs. 
When  Mr.  Robinson  was  hired  for 

that  job  in  1947,  Mr.  Taylor  be- 
came vice  president  and  director 

of  public  affairs. 

AGENCY  EXPANDS 

Cecil  &  Presbrey  Adds  J  2 

WITH  acquisition  of  the  Electric 
Auto-Lite  Co.,  Toledo,  account,  a 
nearly  $3  million  advertiser,  Cecil 
&  Presbrey,  New  York,  will  add  at 
least  12  new  executives.  All  are 

former  employes  of  Newell-Em- 
mett  Co.,  which  previously  held  the 
account  and  which  dissolved  a  fort- 

night ago  to  become  Cunningham 
&  Walsh. 

T.  J.  Maloney,  partner  of  Newell- 
Emmett,  had  previously  been  an- 

nounced as  joining  Cecil  &  Pres- 
brey. The  account  executive  on 

Auto-Lite  will  be  Frank  Gilday, 
who  held  the  same  post  at  Newell- 
Emmett.  Mr.  Gilday  had  been 
associated  with  Newell  -  Emmett 
since  1942  and  before  that  was  with 

Mr.  Maloney  in  the  latter's  agency. 
The  new  television  director  at 

C&P,  George  Foley,  joined  Newell- 
Emmett's  public  relations  depart- 

ment in  1946.  In  1947  he  was 
named  an  account  executive  and 
when  the  agency  organized  the 
television  department  in  1948,  Mr. 
Foley  was  called  on  to  head  that 

operation. Auto-Lite  sponsors  Suspense  on 
CBS-TV,  Tuesday,  9:30-10  p.m. 

May  Use  Radio 
RAILWAY  Express  Agency,  New 
York,  has  appointed  Fuller,  Smith 
&  Ross,  New  York,  to  handle  its 
advertising  effective  Jan.  1.  Radio 
may  be  used. 

r 
The  Answer  to  a 

Disc  Jockey's  Prayer •  •  • 

by 

DAVEN 

It  is  now  possible  to  minimize  the  chance  for  human  error  in  program 
control  work.  The  Daven  Company  has  once  again  pioneered  in  the  field  of 
audio  communications  controls,  and  developed  a  foolproof  Miniature 
Switch.  This  type*,  SW-1000,  is  a  notably  compact,  low  voltage,  low 
current  control.  It  is  a  cam  operated  single  pole  double  throw  switch,  with 
an  OFF  position  in  the  center.  An  outstanding  feature  of  the  SW-1000  is 
that  it  may  be  obtained  on  standard  Daven  attenuators  without  increasing 
the  overall  dimensions. 

This  switch  may  be  used  to: 

*  Operate    a    relay    which    can    start    a  turntable motor. 

*  Function   as   a   cueing  control. 
*  Control  indicator  lamps. 

This  switch  is  rated  at  1  Amp. — 48  Volts. 
Available  on  Daven  LA-350  Series  of  20  Step  Ladder  Attenuators 

*PAT.  PEND.  For  further  information  write  to  Dept.  BD-3 

DAVEN 

NEWARK.*,     NEW  JERSEY 
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[Editor^'s  Note — In  The  Public  Interest  this  week  is  devoted  to  Christ- 
mas public  service  activities  reported  last  week  by  stations  at  the  con- 

<;lusion  of  their  holiday  efforts.  A  roundup  of  other  Christmas  promo- 

tions and  programming  was  in  BROADCASTING,  Dec.  19,  19^9.'] 

CREDITED  to  the  gift  fund  with  which  Christmas  presents  for  homeless 
children  were  bought  was  this  record  number  of  more  than  60,000  coffee 
strips  and  labels  received  by  WIBA  Madison,  Wis.  Collection  was  the  annual 
"Christmas  for  Orphans"  promotion  conducted  by  the  station  for  the  makers 
of  Butternut  Coffee.  At  the  final  counting  are  Duane  Tucker  (I),  newscaster 
on  the  Butternut-sponsored  broadcast,  and  C.  W.  Wallis,  merchandising 
director,  who  supervised  the  counting.  Sponsor  set  up  o  gift  fund  based  on 

the  number  of  strips  received. 

KFH  Fetes  Children 

On  Christmas  Eve,  1,500  under- 
privileged children  in  Wichita, 

Kan.,  were  guests  at  the  first  an- 
nual Christmas  program  and  party 

jointly  sponsored  by  KFH  and 
KFH-FM,  the  Salvation  Army  and 
the  Wichita  Amvets.  The  party,  a 
good  portion  of  which  was  broad- 

cast, ran  from  2  to  4  p.m..  Candy, 
nuts,  fruits  and  toys  were  donated 
Tjy  the  local  merchants  and  col- 

lected by  the  Amvets  for  distribu- 
tion during  the  party  by  Santa 

Claus.  On  the  two  Saturdays  pre- 
ceding the  big  Christmas  party,  a 

two  hour  show  was  held  for  adults 
and  children.  Admittance  to  this 

show,  called  the  "Christmas  Neigh- 
iDor's  Club,"  was  obtained  by  canned 
or  preserved  foodstuffs  which  were 
turned  over  to  the  Salvation  Army. 

Goodwill  Gesture 

An  international  gesture  of  good- 
will that  featured  two  stations 

plugging  each  others  programs 
and  brought  joy  to  a  5-year-old 
burned  boy  and  a  9-year-old  orphan 
girl  was  offered  by  WTOP  Wash- 

ington and  CJCH  Halifax,  Nova 
Scotia.  All  Christmas  week,  late- 
night  listeners  heard  Gene  Klavan 
of  WTOP  and  Norman  Riley,  CJCH 
disc  jockey,  collect  Christmas  greet- 

ings and  toys  for  the  two  children. 
Mr.  Riley  told  Mr.  Klavan  he  had 
heard  about  the  injured  Wash- 

ington boy,  Mike  Rector,  and 
asked  the  Washington  announcer 
if  Christmas  greetings  collected  in 
the  Maritimes  for  Mike,  could  be 
sent  him  via  Mr.  Klavan.  Agree- 

ing to  this,  Mr.  Klavan  said  he'd 
like  to  return  Canada's  kindness. 
He  was  told  that  Marjorie  Dobbin, 
orphaned  since  she  was  two  and  a 
hospital  case  all  her  life,  was  com- 

ing home  for  her  first  Christmas 
to  St.  Joseph's  orphanage  in  Hali- 

fax.    The  Washington  announcer 

saw  to  it  that  Marjorie  received  87 
presents  and  100  cards. 

Aids  Salvation  Army 
WHHH  Warren,  Ohio,  aided  the 

Warren  Christmas  Charity  Shows 

Inc.  with  gifts  for  the  area's  needy 
which  were  distributed  by  the  Sal- 

vation Army.  On  Dec.  16,  a  four- 
hour  disc  show  was  aired.  The  disc 
spinners  were  recruited  from 
among  the  area's  most  prominent 
civic  leaders,  business  and  profes- 

sional men  who  asked  each  listener 
to  pledge  a  sum  for  gifts  for  the 
needy.  Both  the  station  and  the 
Charity  Shows  Committee  reported 
results  far  beyond  expectations. 

WTAG  Helps  Girl 

In  Worcester,  Mass.,  a  20-year- 
old  girl  named  Arlene  was  assured 
of  having  a  specially  constructed 
artificial  arm  after  one  announce- 

ment during  the  five-a-week  "Let- 
ters to  Santa"  feature  on  WTAG- 

AM-FM's  Julie  'n'  Johnny  program. 
Miss  Chase  read  a  letter  from 
Arlene,  a  cardiac  case  whose  left 
arm  had  been  amputated  because  of 
blood  clots.  Julie  and  Johnny  re- 

turned to  their  office  to  find  pledges 
totaling  $250,  just  10  minutes  after 
they'd  signed  off  the  air. 

WLS  Neighbors  Club 

Again  this  year,  WLS  Chicago's Christmas  Neighbors  Club  was 
active  in  solicitation  of  funds  from 

listeners  for  purchase  of  children's 
hospital  equipment.  Contributions 
amounted  to  about  $40,000 — the 
yearly  average  since  1946.  In  the 
14  years  since  the  club  was  organ- 

ized by  WLS  staff  members  and  Dr. 
John  W.  Holland,  Midwest  listeners 
have  given  more  than  a  quarter- 
million  dollars. 

Patients  Remembered 

Exceeding  all  expectations  was 
the  Christmas  Card  campaign  con- 

ducted in  Havre  de  Grace,  Md.,  by 
WASA's  Disc  Jockeys  Norman 
Wain  and  Dick  West.  Listeners 
were  asked  to  send  in  cards  which 
the  station  would  then  distribute 
to  patients  in  local  hospitals  who 
otherwise  might  not  receive  one. 
When  it  became  evident  that  there 
would  be  more  than  enough  cards 
to  go  around,  the  campaign  was 
altered  to  have  listeners  send  greet- 

ings which  would  help  to  brighten 
dull  hospital  wards  during  the  holi- 

day season.  Over  2,500  cards  of 
every  size,  shape  and  description 
were  sent  to  WASA  studios. 

WNBK  Collects  Presents 

WNBK  (TV)  Cleveland's  Three 
and  Easy  program  devoted  its 
Christmas  period  schedule  to  col- 

lecting presents  for  the  Holy 
Family  Homes  for  Children.  Vocal- 

ist Ken  Ward,  Jack  Elton,  pianist, 
and  Tom  Haley,  announcer,  deco- 

rated a  tree  on  their  show  and 
viewers  sent  presents  to  put  under 
it.  To  give  each  orphanage  or 
children's  home  an  unprejudiced 
selection,  the  boys  wrote  the  names 
of  the  20  homes  on  slips  of  paper 
and  the  one  chosen  was  drawn 
from  a  hat  during  the  television 
show.  On  the  Friday  before  Christ- 

mas, the  tree  was  transported  to 
the  Holy  Family  Home  along  with 
all  the  presents. 

'Old  Newsboys  Fund' 
WJR  Detroit  offered  a  week-long 

schedule  of  Christmas  programs. 
One  of  the  highlights  was  on  Fri- 

day, Dec.  16,  when  the  station 

sponsored  the  26th  annual  "Old 
Newsboys  Goodfellow  Fund"  pro- 

gram. Trimming  the  Christmas 
Tree. 

A  Dog  For  Georgia 
WKMH  Dearborn,  Mich.,  gave 

Santa  a  helping  hand  in  seeing  that 
a  blind  boy,  five-year-old  Georgie 
Woodrow,  got  the  dog  he  wanted 
for  Christmas.  Santa,  who  was 

visited  by  the  boy  in  Dearborn's 
Montgomery-Ward  store,  didn't 
know  the  boy's  name  at  the  time. 
To  find  out  his  name,  he  finally 
called  the  Kay  McCoy  program  on 
WKMH  and  described  the  boy.  i 

"Well,  who  knows,"  Santa  said,  ■ 
"Maybe  the  little  boy's  mother  is 
listening,  too."  Kay  told  about  it 
on  the  air  and  in  very  short  time, 
Kay  was  back  on  the  phone,  telling 

Santa  that  the  boy's  mother  was 

45.0 
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listening.  Not  only  did  he  get  his 
jdog  for  Christmas  but  employes 
jof  Ward's  organized  a  campaign  to jraise  from  $1,200  to  $1,400  so 
(Georgie  can   have   a   Leader  dog 

rhen  he  grows  up. 
Christmas  Seal  Day 

I  In  keeping  with  the  spirit  of 
klhristmas  giving,  WWJ  Detroit 

rgave  a  day"  to  help  prevent  tuber- 
[culosis.  Mention  of  the  Tubercu- 
llosis  and  Health  Society  Christ- 
jmas  Seal  sale  was  made  on  24 

jshows  and  newscasts  Dec.  14. 
Collection  Depot 

j  Personnel  of  WWDC  Washing- 
iton  manned  a  collection  depot  for 
I  Christmas  gifts  for  distribution 
jto  the  District  Home  for  the  Aged 
land  the  Infirm. 

^LAW  UPHELD 

Toys  for  Children 

In  St.  Louis,  KSD-TV  played  an 
important  role  in  making  Christmas 
a  happy  one  for  youngsters  in  the 
Shriners'  Hospital  for  Crippled 
Children.  In  a  special  pre-Christ- 
mas  telecast  from  the  hospital, 
KSD-TV's  regular  half-hour  weekly 
Spm-teen  Chance  program  raised 
$600  in  telephoned  pledges  to  pur- 

chase toys  and  candy  for  the 
young  patients.  During  the  30- 
minute  program,  a  special  switch- 

board set  up  in  the  hospital  and 
manned  by  three  operators  was 
swamped  with  200  calls  as  M.  C.s 
Buddy  Blattner  and  Carl  Mclntire 
interviewed  the  children  in  beds, 
in  wheel  chairs  and  on  crutches. 
Several  plugs  were  made  to  buy 

each  child  "a  well  filled  Christmas 

stocking." Donation  Program 

In  Akron,  Ohio,  the  Salvation 
Army  got  a  big  helping  hand  from 
WAKR  after  it  appeared  that  the 
charitable  organization  would  be 
unable  to  care  for  additional  needy 
families.  Working  fast,  S.  Bernard 
Berk,  president  of  WAKR,  directed 
a  lineup  of  talent,  prominent  busi- 

ness and  civic  leaders  for  partici- 
pation in  an  all-night  request-do- 
nation program  for  Dec.  17.  Two 

hundred  Naval  Air  station  men  also 
were  obtained  for  volunteer  work. 
The  net  result  was  a  six  hour  pro- 

gram with  cash  donations  totaling 
more  than  $15,000,  giving  a  help- 

ing hand  to  2,100  families. 

In  Public  Service  Interpretation 

THE  LICENSEE  of  a  station  can  reserve  to  himself  the  final  decision 
las  to  what  programs  will  best  serve  the  public  interest,  according  to  a 
jlprecedent-making  ruling  by  a  federal  judge  in  Boston  on  Dec.  23.  Ruling 
jupholds  the  right  of  a  station  to  break  a  contract  if  it  believes  a  proposed 
;iprogram  does  not  best  serve  the 
ipublic  interest. 
f  U.  S.  Judge  Francis  J.  W.  Ford, 
|in  delivering  the  finding,  dismissed 
te  civil  suit  brought  by  the  Massa- 
(chusetts  Universalist  convention 
against  WLAW  Lawrence.  Suit 
alleged  breach  of  contract  in 
WLAW's  refusal  to  broadcast  a 
sermon  on  last  Easter  Sunday.  It 
asked  damages  and  an  order  forc- 

ing WLAW  to  broadcast  the  ser- 
mon next  Easter. 

The    Universalist  organization 
•filed  civil  suit  asking  damages  and 
a  court  order  requiring  WLAW  to 
[broadcast  the  rejected  sermon  next 
Easter.    WLAW,    represented  by 
•James  Lawrence  Fly  of  Fly,  Fitts  & 
Shuebruk,  moved  to   dismiss  the 

'  suit  for  "failure  to  state  a  claim 
■  ;upon  which  relief  can  be  granted." 
Ij    Summarizing    the    case.  Judge 
jjiFord's  decision  states:  "Plaintiff's ^contention  is  that  under  the  Com- 

!,"munications  Act  the  business  of 
Ijradio  broadcasting  is  affected  with 
!jia  public  interest  and  that,  in  con- 
!|Sequence,    contracts    between  the 
Dwner  of  a  broadcasting  station  and 

I'oersons  seeking  to  broadcast  are 
■likewise    affected    with    a  public 

interest.  Therefore,  the  plaintiff 
urges  that  the  Communications  Act, 
in  imposing  on  licensees  a  duty  to 
broadcast  in  the  public  interest,  by 
implication,  confers  on  those  con- 

tracting for  broadcasting  time  a 
right,  notwithstanding  any  con- 

tractual provisions  for  rejection  of 
programs,  to  have  their  material 
broadcast  except  where  the  content 
of  the  broadcast  is  not  in  the  pub- 

lic interest. 

"Such  an  interpretation  of  the 
Communications  Act  must  be  re- 

jected," the  decision  declares. 
"Certainly  the  act  does  not  confer 
on  anyone  any  right  to  broadcast 
any  material  at  any  time,  whether 
or  not  it  has  a  contract  for  such 
a  broadcast.  Nor  does  there  seem 
to  be  any  basis  for  the  implication 
of  such  a  right.  There  is  nothing 
in  the  Act  to  indicate  that  the  mere 
fact  that  one  party  to  the  contract 
is  a  licensee  under  the  Act  gives 
to  the  other  contracting  party  any 
greater  rights  than  those  which 
the  law  ordinarily  gives  to  parties 
to  a  contract. 

®  "It  is  true,"  Judge  Ford  con- 

PORTLAND,  OREGON  ̂   ̂ 
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tinues,  "that  licensees  under  the 
Act  have  a  duty  to  operate  their 
stations  so  as  to  serve  the  public 
interest.  The  licensee  has  the  duty 
of  determining  what  programs  shall 
be  broadcast  on  his  station's  facili- 

ties, and  cannot  lawfully  delegate 
this  duty  or  transfer  the  control 
of  his  station  directly  to  the  net- 

work or  to  the  advertising  agency. 

9  "He  cannot  lawfully  bind  him- 
self to  accept  programs  in  every 

case  where  he  cannot  sustain  the 
burden  of  proof  that  he  has  a 
better  program.  The  licensee  is 
obliged  to  reserve  to  himself  the 
final  decision  as  to  what  program 
will  best  serve  the  public  interest. 
We  conclude  that  a  licensee  is  not 
operating  in  accordance  with  the 
express  requirements  of  the  Com- 

munications Act  if  he  agrees  to 
accept  programs  on  any  basis  other 
than  his  own  reasonable  decision 

that  the  programs  are  satis- 

factory." 

Radio  Exhibit  Room 

WALTER  EVANS,  Westing- 
house  Radio  Stations,  Inc. 
president,  officially  starts  a 

"History  of 

Radio"  ex- hibit room 

at  the  Car- 

negie Mu- seum in 
Pittsburgh 

next  Tues- 
day (Jan. 

10),  his firm  has 
announced. 
During  the 

KDKA  (Pittsburgh)  Day 
program  of  the  Pittsburgh 
Radio  and  Television  Club  on 
that  date,  Mr.  Evans  will 
present  an  item  of  historical 
significance  to  the  Museum 
as  the  official  beginning  of 
the  new  room.  The  exhibit 
will  be  opened  to  the  public 
during  National  Radio  Week 
next  November.  . 

Mr.  Evans 

BROADCASTING Telecasting 

Whether  on  ground  level  or  high 
above  street  level  on  top  of  tall 

skyscrapers,  BDN'S  expertly trained  field  force  will  erect  your 
TV,  FM  or  AM  antenna  and  tower 
quickly  and  safely. 

0  Erections  completed  when  prom- ised—no matter  how  diflRcult  the 

job 

^  Perfect  erection  and  operation 
guaranteed  upon  completion 

^  Complete  liability  insurance carried 

Wr 

8  2  W.  WASHINGTON  ST. 
CHICAGO   2,  ILL. 
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RACE  HORSE  SHOWS 
WTUX  Renewal  Favored 

HORSE  RACE  programming  in  it- 
self is  not  bad  broadcasting,  but 

the  determining  factor  rather  is 
how  much  of  it  is  used  in  relation 
to  other  subject  material  and  in 
-what  manner  it  is  presented. 

In  brief  that  is  indicated  to  be 

the  general  conclusion'  of  FCC Hearing  Examiner  Jack  P.  Blume 
in  his  initial  ruling  fortnight  ago 
to  renew  the  license  of  WTUX 
Wilmington,  Del.  [Broadcasting, 
Dec.  26].  WTUX  was  the  subject 
last  spring  of  Commission  investi- 

gation upon  complaint  by  Wilming- 
ton police  alleging  that  the  sta- 

tion's race  results  broadcasts  aided 
illegal  gambling  [Broadcasting, 
June  20.  July  4,  1949]. 
The  decision  commented,  how- 

ever, that  no  consideration  had 
been  given  "the  repeated  requests" 
of  the  Wilmington  Police  Dept.  "for 
general  rules  on  horse  racing  pro- 

grams to  guide  all  stations,  since 
this  proceeding  is  obviously  not 
the  appropriate  forum  for  such 
Tule-making." The  decision  did  not  indicate 
whether  FCC  might  be  planning 
such  a  rule-making  proceeding  to 
tackle  the  racing  program  problem, 
which  would  be  patterned  after  the 
lottery  and  similar  cases. 

'National  Problem' 

The  Wilmington  police  in  their 
requests  for  such  general  rules  to 
ban  or  restrict  racing  shows  had 
emphasized  that  the  problem  of 
broadcast  aid  to  bookies  and  illegal 
gambling  is  not  a  one-station  or 
one-community  matter,  but  rather 
a  national  problem  since  radio 
signals  cross  municipal  boundaries. 

In  the  WTUX  initial  ruling,  Ex- 
aminer Blume  concluded  that  the 

programs  questioned  "were  not  in- 
tended or  designed  to  be  of  assist- 

ance to  persons  engaged  in  unlaw- 
ful activities,  but  were  subverted 

to  that  end."  He  added  that  al- 
though they  were  not  so  designed, 

they  were  aired  "with  an  almost 
reckless  disregard  of  their  poten- 

tial use  for  this  purpose." 
In  favoring  renewal  for  WTUX, 

the  examiner  noted  that  the  sta- 

tion's basic  program  policies  were 
in  the  public  interest  although 
actual  programs  in  some  instances 
did  not  fully  implement  these 
policies.  He  observed  that  WTUX 
was  a  relatively  new  station  and 
was  managed  by  newcomers  to 
radio  who,  "because  of  financial 
limitations,  were  without  the  bene- 

fit of  experienced  radio  counsel." 
The  decision  further  observed 

that  when  the  station  owners  did 
retain  counsel  and  during  the  hear- 

ing "previous  programming  errors 
were  pointed  out,  applicant's  prin- 

cipals were  quick  to  attempt  to 
remedy  them."  Thus,  before  the 
hearing  concluded,  WTUX  had  cur- 

tailed its  horse  race  broadcasts  to 
the  point  where  Wilmington  police 
stated  they  no  longer  were  an  aid 
to  illegal  betting,  the  decision  said. 

The  examiner  also  gave  consid- 
eration to  what  remedial  purpose 

would  be  served  by  refusal  to  grant 

renewal  and  noted  the  police  had 
stated  further  that  to  delete  WTUX 
would  not  assist  in  their  law  en- 

forcement program  "since  other 
stations  can  and  do  supply  book- 
making  establishments  with  the 
racing  information  needed  by 

them." 

In  considering  further  whether 
deletion  of  WTUX  would  serve  any 
remedial  purpose,  the  initial  deci- 

sion found  that  WTUX  "has  de- 
voted substantial  periods  of  time 

to  the  needs  of  civic,  charitable,  re- 
ligious and  other  community  or- 

ganizations, and  has  provided  the 
only  source  in  Wilmington  of  val- 

uable foreign  language  broadcasts, 
both  of  which  community  services 
would  be  eliminated  if  the  station 

were  deleted." Particular  notice  was  made  of 

WTUX's  promises  as  to  future 
programming,  the  examiner  said. 
He   added  that  these  promises 

FCC  DENIALS 

Cite  Business  Ability  Lack; 

Study  Religious  Issue 

AN  FCC  hearing  examiner  has  recommended  denial  of  one  application 
for  lack  of  business  ability  on  the  part  of  the  applicant,  and  tentative 
denial  of  another  until  the  Commission  decides  the  First  Amendment's 
applicability  to  religious  stations. 
The  case  involved  rival  applica- 

tions of  Kansas  City  Broadcasting 
Co.,  seeking  1380  kc  for  a  new  5- 
kw  daytime  station  at  Kansas  City, 
and  of  the  Reorganized  Church  of 
Jesus  Christ  of  Latter  Day  Saints, 
requesting  the  same  facilities  at 
Independence,  Mo. 

Examiner  J.  D.  Bond  said  in  an 
initial  decision  a  fortnight  ago  that 
he  could  not  conclude  that  disputed 
charges  of  racial  and  religious  pre- 

judice raised  against  Evangelist 
Wendell  Zimmerman,  president  and 
underwriter  of  the  Kansas  City 
applicant  firm,  justify  his  disquali- fication as  a  licensee. 

Examiner  Bond  ruled,  however, 

that  Mr.  Zimmerman's  "manage- ment of  his  own  business  affairs 
evidence  in  him  either  a  lack  of 
understanding  of,  or  a  lack  of  ap- 

preciation for,  elemental  business 

principles  and  lesponsibilities,"  He 

said  Mr.  Zimmei'man's  brother, 
Fred  Zimmerman  Jr.,  who  is  sec- 

retary-treasurer of  the  company, 
"demonstrated  by  his  testimony  a 
gross  lack  of  understanding  of 

fiscal  matters." The  decision  concluded: 
This  non-operating,  recently  formed 

corporation  has  evidenced  such  de- 
ficiencies in  coping  with  relatively 

simple  business  problems  as  to  show 
clearly  that  the  intricacies  and  com- plexities of  operating  its  business  as  a 
going  concern  would  prove  overwhelm- 

ingly insuperable.  We  doubt  that  op- 
eration of  the  proposed  radio  broad- cast station  could  be  achieved  or  main- 

tained in  the  public  interest  by  this 
applicant. 

In  connection  with  the  Reorgan- 
ized Church's  application  for  In- 

dependence, the  decision  noted  that 
the  station  would  be  "used  com- 

pletely to  foster  the  religious  and 
educational  interests  of  the  appli- 

cant on  a  non-commercial  basis." 
But,  Examiner  Bond  maintained, 

"it  has  not  yet  been  determined 
that  this  Commission  may  or 
should  grant  a  permit  under  these 
circumstances."  He  referred  to 
the  forthcoming  hearing — based  on 
an  FM  petition  of  the  Southern 
Baptist  Convention  and  the  Baptist 
General  Convention  of  Texas — to 
determine  whether  FCC  may,  un- 

der the  First  Amendment  of  the 
Constitution,  establish  a  specific 
category  of  religious  broadcast  sta- 

tions [Broadcasting,  Oct.  10,  Nov. 
21,  1949]. 
The  same  question  is  involved 

in  the  Reorganized  Church's  appli- 
cation, he  said,  recommendino:  that 

it  be  denied  without  prejudice  to 
the  Church's  right  to  petition  for 
reconsideration  when  the  religious 
radio  question  has  been  decided  in 
the  Texas  case. 

played  such  a  large  role  in  con- 
sidering renewal  that  were  it  not 

for  the  Commission's  rule  provid- 
ing only  for  full  three-year  re- 

newals, he  would  have  been  inclined 
to  recommend  only  a  one-year  re- 

newal so  the  applicant  could  affirm- 
atively show  the  promises  were  put 

into  execution. 
While  observing  that  minority 

interests  properly  "must  be  served 
by  specialized  programs,  the  deci- sion indicated  that  WTUX  had 
effected  a  program  imbalance 
through  the  substantial  amounts  of 
afternoon  time  devoted  to  1290 
Sports  Parade  on  which  racing 
news  was  aired.  The  decision  said 
that  WTUX  up  to  the  hearing  not 
only  aired  the  results  of  races  and 
mutuel  prices  paid,  but  also  a  large 
variety  of  other  racing  informa- 

tion such  as  scratches,  track  con- 
ditions, off-times,  predicted  post- 

times,  jockey  changes  and  inser- tions. 

Until  the  hearing,  the  decision 
continued,  WTUX  had  no  policy  of 
delaying  the  broadcasts  of  results 
which  were  given  on  the  average  of 
four  and  six  minutes  after  a  race 
and  in  some  instances  within  one 
or  two  minutes  after  a  race. 

"The  record  herein  does  not  es- 
tablish that  the  average  listener, 

or  even  the  listener  interested  in 
horse  racing  as  a  sport,  requires 
the  detailed  type  of  information 
about  horse  racing  broadcast  by 
Station  WTUX,  or  needs  to  learn 
the  results  of  the  races  with  the 
rapidity  with  which  they  were 

broadcast  by  that  station,"  the  de- 
cision said.  "Moreover,  it  is  rea- 

sonable to  assume  that  persons  en- 
gaged in  legal  betting  at  the  race 

track  would  not  be  listening  to 

these  broadcasts,"  it  added. 
Business  Legal 

Concerning  the  sponsorship  of 
the  racing  reports  by  Armstrong 

Daily  Sports  Inc.,  "publisher  of  a 
daily  'scratch  sheet'  devoted  to 
horse  racing  information,"  the  de- cision stated  the  Armstrong  publi- 

cation enjoys  second  class  mail  i 

privileges  and  is  not  considered  "in the  same  class  as  racing  publica- 
tions which  are  devoted  exclusively 

to  supplying  tips  on  races."  It also  was  noted  several  courts  have 

found  Armstrong's  business  and 
publications  to  be  legal  enterprises. 

"However,  the  legality  of  a  busi- 
ness or  of  a  product  is  not  the  sole 

test  of  its  suitability  for  broadcast 
advertising,"  the  decision  said,  con- 

tinuing, "In  the  instant  case,  the 
sponsor's  publication  is  so  closely identified  with  illegal  betting  on 
horse  races  as  to  raise  a  serious 
question  as  to  the  suitability  for 

radio  advertising." 
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Don  Lee  Renewal 

(Continued  from  page  23) 

aring  while  the  instant  proceed- 
l;  has  been  pending,  equal  justice 

(Uider  the   Commission's  network 
rules  requires  that  the  licenses  of 
Don  Lee  Broadcasting  System  be 
enewed,"  Comr.  Jones  declared. 
Comr.  Webster  saw  a  possibility 

:hat  in  some  future  case  an  ap- 
Dlicant  in  similar  circumstances 
'may — without  claiming  that  it  is 
jnot  engaged  in  alleged  violations, 
jind  without  assuring  the  Commis- 
bion  of  an  intent  to  operate  hence- 
ifflrth  in  conformance  with  the  pro- 
k^isions  of  the  Act,  or  the  rules  and 
regulations — cite  the  Don  Lee  case 
ilas  a  precedent  for  renewal  of  its 
license  without  hearing." 
!  But,  he  observed,  "since  every 
individual  case  must  be  judged  on 
the  basis  of  its  merits,  I  do  not  con- 

sider that  my  position  in  this  case 
[precludes  me  from  reaching  a  dif- 

ferent conclusion  as  to  what  would 
iserve  public  interest  in  another  case 
jbased  upon  the  particular  circum- 

stances of  the  case  under  considera- 
tion." 

'Violations  Shown' 
Chairman  Coy  held  flatly  that 

"the  licensee  has  violated  the  net- 
work regulations.  He  has  stated 

on  the  record  that  he  did  not  be- 
lieve in  the  enforcement  of  the  reg- 

iTilations  which  he  felt  were  incon- 
jsistent  with  the  economic  interests 
lof  Don  Lee.  Thus,  willful  viola- 
[tions  are  shown.  In  the  circum- 
j|  stances  I  cannot  vote  for  the  re- 
,|newal  of  the  applications." 
j  Comr.  Hennock,  in  a  lengthier 
Ijdissent,  wanted  to  know: 
j]  "Without  completely  vitiating  the 
i  Commission's  authority  to  regulate, 
'lean  this  proceeding  have  any  result 

[but  denial?" She  said: 
ll  Each  rule  here  involved  provides 
■  that  "No  license  shall  be  granted  to  a 
I  standard  broadcast  station  .  .  ."  which ■engages  in  the  conduct  set  forth.  The 
I  decision  that  such  a  result  would  flow 
I  from  this  type  of  activity  was  affirmed 
;by  the  Supreme  Court. 

These  violations  have  never  been 
condoned  by  this  Commission;  as  soon 
as  they  were  brought  to  our  attention 
we  took  the  appropriate  action,  set- 

ting the  license  renewals  for  hearing. 
The  hearing  developed  the  fact  that 
violations  had  actually  occurred,  and 
also  showed  that  there  were  no  miti- 

In 

Altoona,  Pa., 

It's 
ROY  F.  THOMPSON 

and 

A  prize  radio  combination  in 
the  rich  indastrial  market  of 

Central  Pennsylvania. 

Represented  by 
ROBERT  MEEKER  ASSOCIATES 

gating  circumstances. 
.  .  .  We  have,  in  the  past,  when  con- 

fronted with  such  deliberate  viola- 
tions, not  been  reluctant  to  invoke 

the  "harsh"  penalty  of  deprivation 
of  license.  And  in  the  cases  of 
WOKO  and  WORL  [WOKO  Albany 
and  WORL  Boston,  both  based  on 
alleged  concealment  of  ownership], 
this  exercise  of  our  authority  was 
upheld  by  the  Supreme  Court  of  the 
United  States. 

Comr.  Hennock  maintained  the 
renewals  should  be  denied  for  an- 

other reason.  She  pointed  out  that 
two  transfer  applications  are  pend- 

ing— one  for  transfer  of  control  of 
the  licensee  company  from  the  late 
Donald  Lee  to  his  son,  Thomas  S. 
Lee;  the  other  for  transfer  from 
Thomas  S.  Lee,  who  has  been  pro- 

nounced incompetent,  to  the  guard- 
ians of  his  estate,  Mr.  Weiss  and 

Willet  H.  Brown,  president  of  the 
network. 

Thus,  Miss  Hennock  reasoned : 
.  .  .  By  granting  these  license  re- 

newals, the  Commission  is  committing 
the  operation  of  these  stations  to  the 
hands  of  persons  whom  it  has  never 
approved  as  broadcast  licensees.  .  .  . 
Those  who  comprise  the  active  man- 

agement of  the  stations  have  mani- 
fested a  flagrant  disregard  for  the 

mandates  of  this  Commission. 
...  If  a  licensee  can  continue  to 

reap  the  benefits  from  the  use  of  a 
public  frequency  despite  the  fact  that 
he  exercises  no  control  over  the  man- 

ner of  its  use,  and  in  a  case  in  which 
the  frequency  has  been  used  in  a 
manner  which  violates  fundamental 
policy  of  the  Congress  and  the  FCC, 
he  has  acquired  what,  in  my  view,  is 
a  perpetual  right  to  use  of  the  fre- 

quency in  any  manner  that  he  sees 
fit.  .  .  . 

The  Commission  found  that  Don 

Lee's  formal,  standard  affiliation 
contract  "conforms  in  its  terms  to 
the  Chain  Broadcasting  Regula- 

tions," but  that  the  network  and  its 
officials  had  "caused,"  "forced," 
or  "induced"  affiliates  to  give  up 
rights  granted  by  FCC's  rules. 

The  majority  held  that  Don  Lee 
exerted  "unremitting  and  insistent 
pressure"  on  affiliates,  sometimes 
including  implied  threats  to  break 
off  affiliation. 
The  Commission  particularly 

cited  Don  Lee  dealings  with  KCVC 
Redding,  KVEC  San  Luis  Obispo, 
KFXM  San  Bernardino,  KFRE 
Fresno,  KDON  Monterey,  and 
KYOS  Merced,  Calif.;  KMO  Ta- 
coma  and  KWLK  Longview,  Wash. ; 
and  KOIN  Portland;  KRNR  Rose- 
burg  and  KFJI  Klamath  Falls,  Ore. 

Mr.  Weiss,  it  was  pointed  out, 
said  that  because  of  his  experience 
in  operating  stations  ranging  from 
250  to  50,000  w,  and  because  he  had 
FCC  and  industry  respect,  he  felt 
he  was  justified  in  substituting  his 
judgment  for  that  of  a  licensee 
whose  experience  was  limited  to 
operation  of  one  station. 

He  contended,  however,  that  Don 
Lee  had  not  used  force  or  coercion. 
Further,  he  said,  the  network  and 
its  affiliates  had  a  clear  understand- 

ing that  the  final  decision  on  sta- 
tion policies  was  to  be  made  by  the 

licensee.  Conversations  and  corre- 
spondence with  affiliates,  he  said, 

must  be  viewed  in  the  light  of  that 
understanding. 

First  15  Program  Hooperatings — Dec.  30  Report 
No.  of 

Sta- 

tions 180 
Program 
Jack  Benny  (CBS) 

Original  Broad cast  21.6 
Added  by  2d 

broadcast  2.6* Radio  Theatre  (CBS)  172 
McGee  &  Molly  (NBC)  165 
Godfrey's  Talent Scouts  (CBS)  156 
Amos  'n'  Andy  (CBS)  149 
My  Friend  Irma  (CBS)  150 

Sponsor  &  Agency Hooper 

Bing  Crosby  (CBS) 
179 

Charlie  McCarthy  (CBS)  180 
Original  broad- cast 15.7 Added  by  2d 

broadcast  2.1* Groucho  Marx  (CBS)  154 
Walter  Winchell  (ABC)  285 

Original  broad- cast 16.4 
Added  by  2d 

broadcast  0.9* Bob  Hope  (NBC)  151 
Suspense  (CBS)  169 Mr.  Chameleon  (CBS)  133 
Bob  Hawk  (CBS)  163 
F.  B.   I.  in  Peace 

&  War  (CBS)  149 
*  Second  broadcast  on  same 
to  hear  program. 

lever  Bros.  (JWT) 
S.  C.  Johnson  &  Son  (NL&B) 
T.  J.  Lipton  Div. -Lever  Bros. (Y&R) lever  Bros.  (R&R) 
Pepsodent  Div.-lever  Bros. (FC&B) 
Liggett  &  Myers  Tobacco 

(N-E) Coca  Cola  Co.  (D'Arcy) 

Elgin  American  Div. — Ml. Watch  Co.  (W&G) 
Kaiser-Frazer  (Weintraub) 

Lever  Bros.  (R&R) 
Electric  Auto-iite  Co.  (N-E) 
Sterling  Drug  Co.  (D-F-S) R.  J.  Reynolds  Tob.  (Esty) 
Procter  &  Gamble  (Biow) 

Year  Ago 

Hooper  -|-or- Pos. 24.2 25.6 

—1.4 

1 

21.0 
24.0 

—3.0 

2 
20.3 

17.8 

-1-2.5 

7 

19.6 

16.8 

-1-2.8 

11 

19.1 
13.6 

+5.5 

26 
1 8.8 

19.2 

— 0.4 

6 

18.2 

16.2 

-1-2.0 

12 

17.8 17.6 

-1-0.2 

9 

17.3 
10.2 

+7.1 

56 

17.3 

23.6 

— 6.3 

3 

15.7 17.7 

—2.0 

8 
15.3 14.4 

+0.9 

21 15.1 
10.4 

+  4.7 

55 

14.9 
13.0 

+  1-9 

31 

14.7 11.1 

+  3.6 

47 

day  in  some  cities  provides  more  than  one  opportunity 

NAB  Advertising  List 

BIBLIOGRAPHY  on  "Public  Serv- 
ice Aspects  of  Advertising"  has 

been  compiled  by  NAB's  research 
and  library  staffs.  They  will  be 
mailed  by  NAB  on  request.  The 
list  is  divided  into  four  groups — 
public  interest  and  welfare,  infor- 

mation and  education,  consumer 
attitudes,  and  economic  aspects. 

Orr  Agency  Promotes 
TWO  EXECUTIVES  of  the  Robert 
W.  Orr  &  Assoc.,  New  York  agen- 

cy, were  promoted  last  week.  They 
are  John  H.  Baxter,  vice  president 
in  charge  of  creative  activities, 
who  has  been  appointed  executive 
vice  president  and  member  of  the 
board  of  directors,  and  Eldon  Sulli- 

van, vice  president  named  assistant 
to  the  president  and  board  member. 

KFRE,  Fresno,  California.  Front  view 
of  50  kw  >>M  transmitter  control  con- sole and  Johnson  cabinet  containing 
phasing  equipment. 

JOHNSON  PHASING  EQUIPMENT 

Illustrated  is  a  perfect  ex- 
ample of  Jofinson  craftsmansfiip 

—  Phasing  equipment  exactly 

duplicating  style  and  color  of 
transmitter  cabinets. 

All  Johnson  phasing  equip- 
ment is  individually  designed 

for  the  job.  Adequate  safety 
factor  of  all  components,  ample 

front  panel  control  and  adjust- 
ment of  each  circuit  is  provided. 

In  addition,  Johnson  Phasing 

Equipment  offers  optimum  cir- 
cuit design,  heavier  compon- 

ents with  a  wider  range  of  tun- 

ing adjustments  and  automatic 
switching  from  directional  to 
non-directional  operation. 

Johnson,  for  many  years  a 

leading  supplier  of  antenna 

phasing  equipment,  manufac- tures units  with  power  ratings 
from  1  to  50  kw.  Standard  as 
well  as  custom  cabinets  to 

match  your  equipment  are 
made  in  the  Johnson  plant. 

Your  inquiries  are  always 
welcome. 

E.  F.  JOHNSON  CO 
WASECA,  MINNESOTA 

BROADCASTING    •  Telecasting January  2,  1950    •    Page  41 



Pull  Ouf  for  Filing 

MARCH  OF  DIMES 

Adds  to  Radio-TV  Staff 

SIX  STAFF  members  to  augment 
the  Radio-Television  Div.  for  the 
1950  March  of  Dimes  campaign 
were  named  last  week  by  Howard 
J.  London,  director  of  motion  pic- 

tures, radio  and  television  for  the 
National  Foundation  for  Infantile 
Paralysis. 

Those  added  to  the  Radio  Div. 
are:  Jeanne  C.  Austin,  former  com- 

mercial writer  and  assistant  day- 
time script  supervisor  for  J.  Walter 

Thompson;  Barbara  Boothe,  former 
television  writer  for  Standard 
Brands  and  member  of  the  writing 
staff  of  CBS;  Ann-Lou  Davis, 
previously  a  radio  writer  for  Comp- 
ton  Advertising;  Joe  Gratz,  former 
CBS  producer  and  director;  and 
Edward  E.  Scovill,  former  direc- 

tor of  public  affairs  for  CBS, 
Washington. 

John  Becker  continues  as  assist- 
ant to  Mr.  London  with  Kirk  B. 

Alexander  as  production  assistant, 
Charles  C.  Bennett  as  radio  script 
writer  and  Michigan  Kroll  as  script 
editor.  John  Swallow  is  West  Coast 
production  chief  in  Hollywood  and 
Jack  Fisher  serves  as  Chicago 
national  radio  representative. 

Connie  Martin  Ryan,  formerly 
with  Veterans  Hospital  Camp 
Shows  and  CBS  trade  news  editor, 
is  handling  radio  publicity  for  the 
the  campaign. 

50.000 
wall  stalien 

Programmed  for 
Mid-America  Audiences 

i 

Feature 
Availability 
Jim  Monroe  &  The 
News  6:00-6:10  P.M. 
Tues.,  Thurs.   &  Sat. 
Radio  reporting  at 
its  best  with  Mid- 
America's  favorite newscaster.  Write, 
wire  or  call  todayl 

National  Represenfaiive  —  John  £.  Pearson  Co. 

Mr.  McDermott 
H.    N.  Stovin 

'50  Outlook 
(Co)itinued  from  page  25) 

of  National  Broadcasting  Sales 
Ltd.,  Toronto,  looks  for  slightly 
larger  radio  revenue  next  year, 
with  the  overall  radio  picture  ris- 

ing 4  or  5%  and  the  Canadian  in- 
dustry undergoing  a  6  to  7%  in- 

crease. He  expects  a  slight  (3%) 
increase  in  general  business  and 
a  jump  of  7%  in  operating  costs. 
The  heretofore  undeveloped 

French-language  market  will  aid 
radio  in  experiencing  a  10-15% 
rise  in  volume,  according  to  John 
R.  Fox,  general  manager  of  Omer 
Ranaud  &  Co.,  representative  firm 
in  Toronto. 

The  "increased  interest  in  Can- 
ada by  U.S.  customers,  especially 

soap  companies, 
who  are  buying 
local  programs, 

spot  announce- 
ments, and  quart- 
er-hour programs 

.  .  ."  will  help 
make  1950  a 

good  year  for Canadian  radio, 
according  to  A. 
A.  McDermott, 
sales  manager  of 
&  Co.,  Toronto. 

Automotive  sponsors  also  will  con- 
tribute to  the  increase  in  AM  spot 

and  sales.  Overhead  will  increase, 
but  general  business  will  go  up 
with  it,  says  Mr.  McDermott. 

Manufacturers 

Westinghouse  Electric  Corp.  will 
increase  TV  set  output  75%  in 
1950,  according  to  F.  M.  Sloan, 

manager  of  the 
Home  Radio  Divi- 

sion, with  factory 
facilities  being  in- 

creased one-third. 
Increased  effi- 

ciency will  make 

possible  reduc- tions in  cost  of 
sets,  he  said. 

Mr.  Sloan  pre- 
dicted the  unpre- 

cedented demand 
that  exhausted 

supplies  of  name-brand  radios  and 
TV  sets  at  Christmas  will  be  pro- 

jected into  the  first  quarter  of 
1950.  Despite  record  production, 
the  Westinghouse  division  was  un- 

able to  filU  orders  and  the  biggest 
problem  in  the  fourth  quarter  was 
not  sales  but  allocation,  he  said. 

The  long-range  market  for  tele- 
vision shows  great  promise,  he 

added,  with  over  24  million  families 
to  come  within  range  of  TV  stations 
by  the  end  of  1950. 

John  W.  Craig,  vice  president 
of  Avco  Mfg.  Corp.  and  general 
manager  of  its  Crosley  Division, 
said:  "The  sale  of  10  million  radio 
sets  in  1949  and  the  fact  that  fall 
and  winter  buying  have  produced 
an  actual  shortage  of  radios  on 
the  market,  firmly  refute  the  con- 

tention made  in  the  earlier  days  of 
television  that  radio  was  on  its 

way  out."  He  estimated  there  would 
be  a  market  in  1950  for  some  six 
million  home  radios,  3  million  auto 
sets  and  3,200,000  TV  sets. 

Dr.  W.  R.  G.  Baker,  vice  presi- 

Mr.  Sloan 

dent  of  General  Electric  Co.  and 
general  manager  of  its  Electronics 
Dept.,  predicts  the  electronics  mar- ket will  set  new 

sales  records  in 
1950,  spurred  by 
TV's  "tremendous 

sales  potential" and  a  substantial 
market  for  radios 

and  radio-phono- 

graphs. The  public  will 
spend  over  $800 
million  for  TV 
receivers,  plus 

for  installations,  he 
TV  is  at  least  five 

years  away  on  a  national  scale,  he 
explained. 

Dr.  Baker  believes  the  nation 
will  have  300  TV  stations  by  the 
end  of  1951.  He  says  TV  and  radio 
have  their  respective  spots  in  the 
field  of  public  service  and  one  will 
not  replace  the  other.  He  referred 
to  the  surprising  consumer  demand 
for  small  radios  and  radio-phono- 

graphs in  the  last  quarter  of  1949. 

Dr.  Baker 

$60  million said.  Color 

AFRA  VS.  WSTV 

NLRB  Upholds  Union  Claim 

NATIONAL  Labor  Relations 
Board  last  Friday  upheld  recom- 

mendation of  a  trial  examiner  that 

WSTV  Steubenville,  Ohio,  "cease 
and  desist"  certain  alleged  unfair 
labor  practices  in  its  bargaining 
relations  with  American  Federation 
of  Radio  Artists. 

Case  arose  from  a  charge  filed  by 
AFRA's  Pittsburgh  local  Nov.  10, 
1948,  that  the  Valley  Broadcasting 
Co.,  WSTV  licensee,  had  refused  to 
bargain  with  the  talent  union. 
Trial  Examiner  filed  his  recom- 

mendations last  summer  [Broad- 
casting, May  16,  1949].  The  labor 

board  noted  that  AFRA  was  the 

duly-designated  representative  and 
urged  Valley  Broadcasting  Co.  to 
"cease  and  desist"  from  refusing  to 
bargain  collectively  and  engaging 

in  other  unfair  practices.  Order  af- 
fects announcers,  newscasters, 

sound  effects  men  and  those  who 

play  records  and  transcriptions. 
Musicians  are  excluded. 

Open  Mike (Contimied  from  page  lA) 

that  of  another  ra'dio  man.  And 
here's  the  humorous  angle.  Ed 
Johnson's  pic  was  inserted — and 
Ed's  my  competitor  at  WRBL  Co- 

lumbus. Pic  probably  was  lifted 
from  a  pic  of  Jim  Woodruff,  Ed 
and  me. 

I  told  Ed  I  didn't  mind  if  he 
didn't.  And  the  same  goes  with 

you!  .... Ed  J.  Hennessy 
Commercial  Manager 
WGBA-FM  Columbus,  Ga. 

Mr.  Hennessy 
Mr.  Johnson 

CATHOLIC  SERIES 
Three  1950  Programs  Open 

THE  National  Council  of  Catholic 
Men  yesterday  (Sunday)  launched 
two  of  its  1950  program  series  and 
the  third  is  scheduled  to  begin  on 
Thursday  of  this  week. 

The  Rt.  Rev.  Monsgr.  Fulton  J. 
Sheen,  nationally  known  religious 
speaker,  began  his  21st  series  on The  Catholic  Hour  (NBC,  Sunday, 

6-6:30  p.m.  EST),  and  Clare  Boothe 
Luce,  author,  lecturer  and  former 
member  of  Congress,  was  the  first 
guest  of  Fr.  Urban  Nagle  on  the 
new  Hour  of  Faith  (ABC  Sunday, 
11:30-12  noon  EST).  On  Thurs- 

day, Jan.  5,  Fr.  Richard  Ginder,  as- 
sociate editor  of  the  magazine.  The 

Priest,  will  begin  a  series  of  talks 
on  the  MBS  program  series  called 
Faith  in  Our  Time  (Thursday, 
10:15-10:30  a.m.  EST). 

Gates  LsU  \ 

IFIT  IS  FOR  A 

BROADCASTING  STATION 

GATES  RADIO  COMPANY  • 

QUINCY,  ILLINOIS 

TELEPHONE  •  522 

WASHINGTON,  D.  C. 

TEL.  METROPOLITAN  0522 
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ROADCASTiNG  Newsweekly 

Want  a  lot 

for  your  money? 

TRY  DUMONT  DAYTIME  TELEVISION 

If  you  have  a  message  for  the  Homemaker, 

you'll  find  DuMont  Daytime  Television  is  a  mighty  economical 
way  to  show  her  while  you  fell  her.  Remember, 

Du  Mont  pioneered  Daytime  Television  and  DuMont 

has  the  pick  of  the  Daytime  shows— both  for 
Network  and  local  sponsorship. 

Buy  what  you  want— one  market  or  many. 
For  anything  in  Television,  call: 

E    V    1  S 

America's  Window  on  the  World 

515  Madison  Avenue,  New  York  22,  N.  Y. 

An  afternoon  in  an  imaginary  department  store  with 
delightful  segments  on  food,  fashions,  glamour,  homemaking, 

photography,  song  and  entertainment. 



Dallas  Station"  Wagon 

s  Fire  Scene 

wpfwppiifiiil 

WBAP-TVs  Chartered  Plane 

Editing  "Texas  News" 

\^AP-TV TAR-TELEGRi^ THE  STAR-TELEGRAM  STATION 

FORT  WORTH 
TEXAS 

ABC  •  NBC  •  Channel  5 

riLMED,  processed,  edited  and  narrated  com- 

pletely by  fast-moving  WBAP-TV  newsroom  per- 

sonnel is  "Texas  News,"  a  10-minute  newsreel 

recently  named  the  nation's  best  by  the  National 
Association  of  Radio  News  Directors. 

Aired  at  6:45  p.  m.  Sunday,  Tuesday,  Thursday, 

Friday  and  Saturday*  on  the  Star-Telegram's 

WBAP-TV,  an  average  "Texas  News"  covers 
eight  stories  —  four  from  the  Dallas  area,  and 
four  from  the  Fort  Worth  area.  No  story  is  over 

24  hours  old,  and  many  of  them  develop  as  late 
as  two  hours  before  air  time. 

"Texas  News"  staffers  often  travel  over  300  miles 
by  auto  or  chartered  plane  to  get  one  story.  Their 

filmed  stories  have  been  telecast  repeatedly  over 
NBC  and  other  stations  across  the  nation. 

"Texas  News"  is  a  top  example  of  station  pro- 

gramming. WBAP-TV,  the  Southwest's  first  tel- 
evision station,  can  serve  you  best  in  the  Fort 

Worth-Dallas  area.  Complete  facilities  for  live 

programs,  commercial  film  production  (program 

or  spots)  are  at  your  disposal  at  WBAP-TV.  Con- 
tact the  station  or  Free  &  Peters  for  details. 

^sponsored  by  Texas  Electric  Service  Co.  Tues.,  Fri.,  Sun.  and  the 
Southwest  Chevrolet  Co.  on  Thurs. 

Free  &  Peters,  inc.  Exdmhe  National  Represtmatms 

Fort  Worth        Detroit       Atlanta        San  Francisco        Chicago        New  York  Hollirwood 
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SATURDAY  NIGHT  ON  NBC-TV 
'!  NBC  Television  Network  last  week 
j  asked  interconnected   affiliates  to 
I  clear  time  for  the  two-and-a-half- 
I  hour  Saturday  night  program  that 

■  Sylvester   L.    (Pat)    Weaver  Jr., 
I  NBC  vice  president  in  charge  of 
I  television,  has  been  shaping  up  for 

more  than  two  months, 
j  The  network  advised  its  affiliates 

it  would  compensate  them  at  their 
!  regular   half-hour   network  rates 
,  for  five  half  hours,  8-10:30  p.m., 
j:  Saturday.    The  affiliates  were  told 
I  the  program  was  scheduled  to  be- 
'  gin  Feb.  4. 

I  According  to  Mr.  Weaver's  plan, 
!|  the  two-and-a-half-hour  show  will 
j  be  sold  to  several  sponsors,  whose 
jj  commercials  will  be  telecast  on  a 
j  rotating  basis.    There  will  be  three 
I  one-minute    network  commercials 
,  in  each  half  hour. 

I  The    regular    30-second  chain 
I  breaks  prevailing  in  ordinary  net- 
]  work  schedules  and   available  to 

stations  for  spot  sales  will  not  be 
disturbed,  a  network  spokesman 
said. 

It  was  understood  that  NBC-TV 
would  need  to  clear  its  Saturday 
night  program  on  at  least  15  sta- 

tions if  the  project  were  to  succeed. 
Stations  must  agree  to  carry  the 
entire  two-and-a-half-hour  show  if 
they  carry  it  at  all.  A  network 
spokesman  was  careful  to  point  out 
that  although  the  show  fell  within 
network  option  time,  affiliates 
could  reject  it  if  they  chose. 

The  exact  format  of  the  program 
that  NBC  intends  to  put  in  the 
Saturday  night  period  was  not  yet 
disclosed.  It  was  known,  however, 
that  Mr.  Weaver  had  been  contem- 

plating a  "Saturday  night  on  the 

town"  which  would  cover  a  va- 
riety of  entertainment.  The  idea 

is  that  the  home  audience  will  be 
taken  to  the  theatre,  to  night 
clubs,  to  the  movies  and  to  other 
sources  of  amusement  without 
leaving  home. 

By  distributing  the  cost  of  the 
show  among  a  number  of  sponsors, 
whose  commercials  will  be  changed 
among  the  various  half-hour  seg- 

ments from  week  to  week  in  order 
to  give  them  equal  time  advantages, 
the  cost-per-sponsor  will  be  less 
than  that  an  individual  advertiser 
would  have  to  pay  for  a  half -hour 
program  of  similar  merit,  accord- 

ing to  Mr.  Weaver's  plan. 
Whether  NBC-TV  had  acquired 

sponsors  for  the  program  was  not 

known.  In  its  message  to  its  sta- 
tions, the  network  did  not  identify 

possible  sponsors  nor  did  it  explain 
the  format  of  the  show. 

IN  THIS  TELECASTING  .  .  . 

NBC-TV  Proposes  2%  Hour  Saturday 
Night    Show    3 

Folsom  Cites  TV's  Spectacular  Rise  3 The  Petry  Philosophy:   Sell  Video 
Separately  6 

Experts    Criticize    Film    at  NTFC Forum   10 
TV     Directors     Guild  Recognition 
Averts  Strike  11 

NBC-TV  Sets  New  Rates  for  O  &  O 
Stations    12 

DEPARTMENTS 
Film  Report     14  Telefile    4 
Telebuyer  ...  13  Telestatus  ...  8 

1949  introduction  by  RCA  of  the 
new  16-inch  metal  cone  kinescope, 

or  picture  tube,  "more  economical 
to  produce  than  its  all-glass  coun- 

terpart, enabling  substantial  re- 
ductions in  the  cost  of  large-screen, 

direct-view  television  receivers. 

Their  success  was  immediate,"  Mr. 
Folsom  declared,  "and  at  no  time 
during  the  year  was  RCA  able  to 
produce  16-inch  receivers  in  suffi- 

cient quantity  to  meet  the  public 

demand." 

The  impact  of  television  on  the 
national  economy  is  already  having 
far-reaching  effects,  Mr.  Folsom 
said.  He  pointed  out  that  vast 
amounts  of  raw  materials  are  be- 

ing drawn  from  all  sections  of  the 
country,  and  tens  of  thousands  of 
workers  are  being  employed  to  turn 
these  materials  into  television  set 
components  and  sub-assemblies. 
"This  activity,  together  with  the 
larger  operation  of  manufacturing 
complete  receivers,  contributed  sub- 

stantially in  helping  to  stop  the 
general  industrial  slump  experi- 

enced in  the  early  part  of  the 
year,"  he  stated. 

According  to  Mr.  Folsom,  the 

reasons  for  the  public's  "enthu- siastic and  whole-hearted  accept- 
ance of  television  as  a  fundamental 

addition  to  home  life  are  clear" and  he  stressed  these  points: 
1.  High  standards  of  perform- 

ance and  value  adhered  to  by  most 
manufacturers  in  the  television  in- 
dustry. 

2.  Rapid  increase  in  the  number, 
(Continued  on  Telecasting  10) 

TELECASTING    •    Page  3 

FOLSOHl  REPO
RTS        """^  ̂ '
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TBA  CLINIC 

Appoints  Barry  Chairman 

CHARLES  C.  BARRY,  ABC  vice 
president  in  charge  of  radio  and 
TV  programming,  has  been  ap- 

pointed chairman 
of  the  annual 
clinic  of  Televi- 

sion Broadcast- 
ers Assn.  to  be 

held  Feb.  8  at 

New  York's  Wal- 
dorf-Astoria Ho- 

tel. 
The  one-day 

clinic  will  be  de- 
Mr.  Barry  voted  entirely  to 

the  problems  of 
commercial  and  sustaining-  pro- 

gramming of  TV  stations  and  net- 
works, Mr.  Barry  said.  It  will  be 

preceded  by  the  annual  business 
meeting  of  TBA  members,  at  which 
directors  will  be  elected  to  replace 
those  whose  terms  expire  at  that 
time.  , 

Representatives  of  TBA  and 
NAB  met  last  week  in  exploratory 
sessions  on  standard  TV  rate  card 
and  contract  forms.  Groups  hope 
to  reach  agreement  on  the  most 
suitable  forms  of  rate  card  and 
contract  for  use  by  all  TV  stations. 
Subsequently,  these  forms  will  be 
presented  to  the  Radio  and  TV 
Committee  of  the  American  Assn. 
of  Advertising  Agencies  for  ac- 

ceptance by  its  members. 

Page  45     o  BROADCASTING 

A  SPECTACULAR  rise,  unprec- 
edented in  the  industrial  history 

of  the  United  States,  has  been 
mjade  by  television,  according  to  a 
year-end  statement  by  Frank  M. 
Folsom,  president  of  RCA. 
"During  October,  after  only 

three  years  of  production,  televi- 
sion achieved  the  going  rate  of  a 

billion-dollar-a-year  industry,"  Mr. 
Folsom  said.  "No  other  enterprise 
of  the  past  has  moved  so  far  in  so 

short  a  time." Pointing  out  that  it  took  the 
automobile  industry  more  than  10 
years  to  reach  a  similar  mark,  Mr. 
Folsom  said  the  wholesale  value  of 
all  TV  sets  purchased  by  the  Amer- 

ican public  exceeds  $1  billion — an- 
other unequalled  record. 

Set  Demand  Great 

"So  great  was  the  public  demand 
for  television  receivers,  particular- 

ly in  the  last  half  of  1949,  that 
some  of  the  major  producers  were 
from  two  to  eight  weeks  late  in 
deliveries,"  Mr.  Folsom  said.  "The 
total  number  of  sets  produced  and 
sold  during  the  year  amounted  to 
2,500,000,  or  500,000  more  than  had 
been  predicted.  In  New  York  City 
alone,  the  number  of  television  sets 
in  use  rose  to  1  million." 

Turning  to  1950,  Mr.  Folsom 
said  the  outlook  is  exceptionally 
good,  asserting  that  industry  may 
be  expected  to  produce  and  sell  be- 

tween 3,500,000  and  4  million  re- 
ceivers, bringing  the  total  number 

of  sets  in  use  by  the  beginning  of 
1951  to  more  than  7  million  and 

the  potential  television  audience  to 
at  least  25  million  persons. 

"To  achieve  new  production  rec- 
ords in  1950,"  Mr.  Folsom  con- 

tinued, "industry  reports  indicate 
that  capacity  will  be  increased  by 
nearly  50  7o.  This  will  be  accom- 

plished through  the  addition  of  new 
manufacturing  facilities.  The  only 
limiting  factor  that  can  be  fore- 

seen at  this  time  will  be,  as  it  was 
in  1949,  the  ability  of  component 
parts  manufacturers  to  keep  pace 

with  demand." He  cited  as  one  of  the  outstand- 
ing  developments   in   TV  during 

Mr.  FOLSOM 
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DON  LEE'S  KTSL  (TV)  MARKS 

18  YEARS  IN  TELEVISION 

TODAY  KTSL  (TV)  Los  Angeles  operates  secure  in  the 
knowledge  that  the  area  boasts  a  set  circulation  in  ex- 

cess of  300,000,  but  W6XA0  started  just  18  years  ago 
knowing  its  maximum  audience  did  not  exceed  five  sets. 

Besides  observing  the  Yuletide  ^  
season,  the  Don  Lee  Broadcasting 
System  last  month  celebrated  the 
18th  anniversary  of  KTSL  which 
first  took  to  the  air  as  W6XA0 
Dec.  23,  1931.  Present  at  the  start 
were  the  late  Don  Lee,  founder  of 
DLBS;  Harry  Lubcke,  now  director 
of  television  research,  and  a  staff 
of  three  men. 

Despite  the  long  history  of  Don 
Lee  in  television,  the  firm  is  still 
looking  forward  to  its  future,  ac- 

cording to  Willet  H.  Brown,  DLBS 

president.  In  his  words,  "televi- 
sion is  not  'old  hat'  to  Don  Lee 

Television-KTSL  (W6XA0).  Tele- 
vision is  not  merely  a  matter  of 

looking  at  the  record;  to  us  televi- 
sion remains  a  challenging  future." 

Mr.  Brown  is  not  a  man  who  be- 

CAMELS'  sponsorship  of  Friday  night 
boxing  telecasts  from  Hollywood 
Legion  Stadium  is  discussed  by  (I 
to  r):  Bill  Symes,  director  of  sports 
and  special  events  for  Don  Lee  TV; 
Kendall  Foster,  vice  president  and 
TV  head  of  William  Esty  Co.,  han- 

dling Camels  account,  and  Bob  Hoag, 
sales  manager  for  Don  Lee  television. 

lieves  in  the  status  quo.  He  rec- 
ognizes that  pioneei'ing  still 

remains  for  his  organization. 
"Until  1939,"  he  reminds,  "we  were 
obliged  to  manufacture  all  of  pur 
equipment,  including  receivers,  to 
carry  on.  However,  we  managed 
to  continue  leading  the  way,  albeit 

scarcely  more  than  a  'baby'  our- 
selves in  a  then  truly  infant  in- 

dustry. Now  during  television's 
similarly  trying  introduction  to 
commercial  operation,  Don  Lee 
seeks  further  progress.  What  we 
enjoy  today  in  TV  is  not  the  ulti- 

mate; there's  more  to.  come." 
The  spirit  of  Don  Lee's  continued forward  movement  in  television  as 

guided  by  Lewis  Allen  Weiss,  board 
chairman,  and  President  Brown,  is 
reflected  in  their  recent  selection 
of  Charles  Glett,  motion  picture 
executive,  as  vice  president  in 
charge  of  television,  and  Cecil 
Barker  as  executive  producer, 
thereby  injecting  motion  picture 
thinking  into  television. 
"Don  Lee  has  engaged  in  TV 

research  and  operation  for  a  longer 

period  than  any  other  network," 

WILLET  H.  BROWN  (1),  Don  Lee  president,  demonstrates  the  Electra-Zoomar 
to  Charles  Glett,  vice  president  in  chbrge  of  television. 

Mr.  Brown  points  out.  "Recently 
Don  Lee  also  participated  in  the 

development  of  the  new  'Electra- 
Zoom'  lens  for  television  cameras. 
And  so  it  goes,  Don  Lee  continues 
to  seek  the  proverbial  better 
mousetrap,  content  only  with  the 
most,  and  best  possible,  since  the 
days  when  we  built  the  first  struc- 

ture ever  erected  specifically  for 

television  atop  Mt.  Lee"  (over- looking Hollywood). 
Among  the  various  historical 

television  accomplishments  claimed 
by  the  Don  Lee  organization  are: 

•  May  10,  1931— First  time  in Los  Angeles  that  a  television 
image  was  transmitted  from  one 
side  of  a  room  to  the  other  on 

newly  developed  all-electrical 

equipment. 
•  Dec.  23,  1931— W6XA0,  one 

of  the  first — if  not  the  first — televi- 
sion transmitters  of  the  present- 

day  type,  went  on  the  air,  telecast- ing one  hour  per  day,  six  days  a 
week. 

•  May  21,  1932— First  known reception  of  television  images  in 
an  airplane.  Made  in  a  Western 
Air  Express  tri-motored  plane, 
carrying  Los  Angeles  news  repre- 
sentatives. 

•  March  10,  1933— First  show- 
ing of  full  length  motion  picture, 

"The  Crooked  Circle,"  then  being 
shown  in  theatres. 

•  March  23,  1933— First  tele- 
vision coverage  of  a  disaster  by 

means  of  rapidly  processed  news- 
reel  film,  showing  scenes  of  Long 
Beach  earthquake. 

O  April  4,  1933 — First  showing of  current  Pathe  newsreels. 

•  Aug.  30,  1937— Published  sev- en rules  for  taking  motion  pictures 
intended  for  TV,  formulated  from 
having  telecast  three  million  feet 
of  movie  film. 

•  Dec.  23,  1940— Mt.  Lee  tele- 
vision completed,  the  largest,  high- 

est and  most  complete  plant  built 

specifically  for  television  up  to  that 
time. 

•  Sept.  30,  1946— First  tennis match  to  be  played  on  a  television 
stage,  when  National  Champion 
Ted  Schroeder,  and  others,  partici- 

pated in  exhibition  matches  on 
regulation  court  set  up  on  stage  of 
Mt.  Lee  studios. 

•  Dec.  23,  1946— Fifteenth  an- 
niversary of  W6XA0  on  the  air. 

To  that  date  station  had  telecast 
7,331.6  hours  and  exhibited  13,601,- 
600  feet  of  film  via  television. 

•  May  21,  1947— Started  first sustained  daytime  telecasting  with 
several  -  weekly  presentation  of 
Queen  for  A  Day  radio  program 
and  presented  simultaneously. 

•  April  1,  1948— Telecast  first 
symphony  west  of  New  York,  with 
Los  Angeles  Philharmonic. 

•  Dec.  7,  1948 — First  Air  Force 
plane-to-television  station  images. 
Air  Force  B-17  used  to  show  view- 

ers extensive  scenes  of  greater  Los 
Angeles  from  air.  Images  beamed 
direct  from  moving  plane  to  trans- 

Mr.  WEISS 
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mitter  and  relayed. 
Aside  from  making  it  technically 

possible  for  Don  Lee  to  launch 
itself  in  television,  Mr.  Lubcke  has 
substantially  contributed  to  the 
lore  of  television  in  the  west. 
While  still  a  student  of  engineering 
at  the  U.  of  California  in  Berkeley, 
he  built  his  first  television  set.  He 
recalls  reception  with  this  set  of 
TV  transmission  from  Washington, 
D.  C,  in  1926-27;  it  was  nothing 
more  than  a  repetitious  image  of 
a  girl  bouncing  a  ball,  transmitted 
by  a  man  named  C.  Francis 
Jenkins  via  the  two-megacycle 
band. 

Also  before  graduating  from 
college,  Mr.  Lubcke  had  delivered 
a  technical  paper  at  a  meeting  at- 

tended by  Philo  Farnsworth.  Im- 
pressed with  the  youth,  Mr.  Farns- 

worth offered  him  a  job  at  his 
laboratories.  Upon  graduation,  Mr. 
Lubcke  became  assistant  director  of 

research,  woi'king  directly  under 
Mr.  Farnsworth.  From  there  he 
went  south  in  1930,  where  he  con- 

tacted the  late  Mr.  Lee,  Mr.  Weiss 
and  Mr.  Brown,  talked  television 
and  has  been  with  the  organization 
ever  since. 

Thanks  to  Mr.  Lubcke 's  memory, 
historians  may  learn  that  the  first 
Los  Angeles  TV  fan  was  Howard 
Tremaine,  a  motion  picture  studio 
engineer,  who  had  built  his  own 
set.  From  him  came  telephone 
calls  and  notes  commending  the 
station's  programming  and  trans- 

mission in  its  early  days.  From  an 
audience  which  was  so  personal, 
Mr.  Lubcke  has  seen  television 
grow  to  a  mass  communications 
medium  in  Los  Angeles. 

Now  that  television's  next  big 
technical  step  will  be  color,  Mr. 
Weiss  and  Mr.  Brown  have  a  man 
with  an  ideal  background  for  the 
post  they  created  as  director  of 
television  research  in  charge  of 
color — Mr.  Lubcke.  While  he  will 
venture  no  guesses  on  the  "when" 
of  color  television,  Mr.  Lubcke 
firmly  believes  that  the  system  to 
gain  commercial  approval  will  not 
be  one  existing  system  but  rather 
a  combination  of  two  or  more. 

SUMMING   up   the   position  of 
the  technical  progress  of  his 

organization,    Mr.    Brown  says: 

Mr.  BARKER 
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"Don  Lee  is  proud  that  it  developed 
and  demonstrated  successfully  the 
first  all-electronic  system  known 
west  of  the  Mississippi  and  is  very 
proud  for  having  assisted  in  the 
formation  of  pi-esent-day  approved 
standards.  This  projection  goes  on 
in  the  now-developing  TV  film-re- 

cording system  Don  Lee  will  use." 

TELECASTING  on  Channel  2, 
KTSL  transmits  on  66-72  mc . 

with  16.2  kw  visual  and  8.7  kw 
aural.  Its  current  transmission  site 
atop  Mt.  Lee  is  approximately 
2,200  feet  above  sea  level  but  the 
plan  is  to  move  the  site  to  Mt.  Wil- 

son as  soon  as  possible.  FCC  ap- 
proval has  been  sought. 

Overseeing  Don  Lee's  television 
operations  is  Charles  Glett,  vice 
president.  Mr.  Glett  formerly  was 
managing  director  of  the  Motion 
Picture  Center  and  previously  a 
vice  president  in  charge  of  David 
O.  Selznick  production  and  studio 
operations.  His  is  a  background  in 
motion  pictures  which  extends  from 
financing  through  production.  Ad- 

ditionally he  has  had  experience  in 
the  production  of  industrial  films 
as  well  as  in  talent  management. 
During  the  war  he  supervised  more 
than  20  film  production  units  while 
serving  as  an  officer  with  the  Sig- 

nal Corps.' 
Mr.  Glett  states  frankly  that  he 

believes  TV  to  be  a  motion  picture 
medium — whether  the  fare  is  pro- 

duced live  or  on  film.  But  he  has- 
tens to  explain  that  "when  the 

man  with  the  screwdriver  got  off 
the  motion  picture  camera,  the  mo- 

tion picture  business  became  cre- 
ative." The  time  is  past,  he  says, 

when  an  electronic  engineer  is  all 
that  is  needed  on  a  television 
camera.  He  has  no  objection  to  a 
cameraman  who  also  knows  elec- 

tronics, but  he  insists  that  his  cam- 
eramen have  an  understanding  of 

such  matters  as  lighting  and  set- ting up. 

Not  at  all  one-sided  in  his  view 
of  television  as  a  motion  picture 
medium,  Mr.  Glett  readily  admits 
that  there  are  facets  of  TV  produc- 

tion from  which  the  motion  pic- 
tures could  profit.  He  cites  as  an 

example  the  sustained  "take"  of 
a  live  television  show  which  calls 
for  a  performer  to  go  through  the 
length  of  the  program  whether  it  is 
15,  30  or  60  minutes  in  length. 
This  he  feels  will  certainly  alter 
the  existing  brief  "takes"  of  mo- 

tion pictures  which  are  sometimes 
as  short  as  30  or  60  seconds. 

Mr.  Glett  does  not  believe  in  run- 

ning sustaining  "live"  programs 
for  a  prolonged  period  of  time.  In 
fact  he  would  consider  it  ideal  if 
KTSL  telecast  no  such  programs, 
except  for  public  service  program- 

ming. Thus,  most  "live"  KTSL 
programming  is  commercial  except 
for  those  segments  which  are  being 
showcased  for  sale,  and  the  public 
service  programming. 

He  fully  recognizes  that  a  pro- 
gram has  to  be  seen  to  be  bought 

but  doesn't  think  it  need  run  in- 
terminably as  a  sustainer.  The 

station  selects  programs  which  are 
considered  likely  entertainment  and 

they  are  thoroughly  rehearsed  be- 
fore ever  being  seen  on  the  air. 

Additionally,  a  "preview"  tech- 
nique is  being  developed  to  show 

programs  to  a  studio  audience  via 
closed-circuit.  Each  attendant  is 
provided  with  a  card  for  critical 
comment.  After  compiling  the 
comments  along  with  the  critiques 
of  the  station's  staff,  program  re- 

visions may  be  undertaken.  When 
the  program  is  then  adjudged 
ready  to  roll,  it  may  be  telecast  a 
few  times  and  kinescoped.  With 
this  visual  presentation,  the  sta- 

tion's sales  force  has  a  handy  prod- 
uct to  sell.  That  which  is  sold  may 

be  put  on  the  air  and  that  which 
lacks  commercial  appeal  need  not 
have  endless  money  expended,  Mr. 
Glett  reasons. 

AT  the  present  time,  KTSL  is 
a\.  telecasting  approximately  20 
hours  weekly  on  a  Monday  through 
Friday  basis.  Within  60-90  days, 
Mr.  Glett  intends  to  expand  the 

station's  schedule  to  include  week- 
end nights  and  by  spring  he  hopes 

to  add  about  10  hours  of  daytime 

programs  to  the  station's  weekly schedule. 

Of  the  present  average  of  20 
hours  each  week,  about  one  third 
is  live,  including  remotes.  Kine- 

scoped programs,  obtained  through 
the  station's  affiliation  with  Du- 
Mont,  presently  provide  about  two 
more  hours  a  week;  early  in  1950 
this  will  be  increased  by  two  more 
hours.  All  other  programming 
seen  on  the  station  is  film. 

In  addition  to  this  mode  of  oper- 
ation, Mr.  Glett  told  Telecasting 

definite  plans  have  been  drawn  to 
evolve  a  motion  picture  workshop 
group  as  still  another  source  of 
programming.  He  said  that  the 
first  story  property  had  been  ob- 

tained and  only  formal  negotia- 
tions had  to  be  completed  before 

an  announcement  is  made. 
This  group  will  work  in  both  live 
(Ccntinued  on  Telecasting  12) 

HISTORIC  pieces  that  typify  Don  Lee  pioneering  in  television: 

Above — The  first  transmiS-ter  used 
by  W6XA0  for  over-the-air  trans- 

mission back  in  October  1931  when 
Don  Lee  was  operating  from  Seventh 
and  Bi'el  Sts.  and  the  initial  signals 
were  picked  up  on  a  receiver  in  a 
vacant  lot  a  block  away.  Later  the 
distance  was  increased  to  10  miles. 
Transmitter  is  shown  without  its 

protective  cabinet. 

Be.'ow — Harry  R.  Lubcke,  director 
of  TV  research  in  charge  of  color 
for  Don  Lee-KTSL( W6XA0),  explains 

component  parts  of  the  first-known 
TV  receivers  in  Los  Angeles  to  his 
daughter,  Joan,  now  13.  Joan  is 
believed  to  be  the  veteran  televiewer 
of  her  generation,  the  Lubcke  home 
having  had  a  television  set  since 

before  she  was  born. 



SELL  VIDEO  SEPARATELY 

ON  THE  FIRST  day  of  September 
1949,  Keith  Kiggins  took  occupancy 

'',  of  the  second  floor  of  the  building at  343  Lexington  Ave.,  New  York, 
and  set  out  to  build  an  organization 
that  would  live  up  to  the  new  gold 

.  letters  on  the  door,  reading  "Ed- 
ward Petry  &  Co.  Inc. — Television 

Department." 
j.      Reason  for  the  new  office  space, 
li  half  a  mile  across  Manhattan  from 

the  Petry  headquarters  at  42d  and 
Madison,  was  the  same  as  for  the 
new  department,  itself.  Edward 
Petry,  president  of  the  company 
that  has  been  among  the  leading 
station  representative  organiza- 

tions since  the  early  30s,  had 
been  thinking  about  television  and 
sound  radio  and  had  reached  some 
definite  conclusions. 

Mr.  Petry  observed  that  when 

Divorce  of  the  Visual  From  the  Aural 

Keynotes  Firm's  Television  Success 

■ji^iiiiiiiiiiiwiMin 

FOR  streamlined  service,  Edward 
Petry  &  Co.  has  such  repc-ts  as  its 
"TV  Availability  Report,"  listing  the 
complete  facts  and  figures  that  the 
timebuyer  and  sponsor  wont  to  know. 

"AM  was  in  its  infancy,  station 
representatives  believed  they  could 
represent  competing  stations  in  the 
same  market.  In  founding  The 
Petry  Co.  17  years  ago  we  felt 
differently  and  established  the  now 
accepted  practice  of  exclusive  rep- 

resentation." He  continued:  "And 
now  ever  since  television  came  to 
life  as  an  advertising  medium, 
every  radio  representative  has 
faced  the  temptation  to  rationalize 
the  feasibility  of  a  combined  AM- 
TV  sales  operation. 

"His  thinking  goes  somewhat  like 
this:  Ownership  of  stations  is  often 
the  same;  in  many  agencies  the 
buyer  is  the  same;  often,  too,  the 
advertiser  is  the  same.  Why,  then, 
shouldn't  the  seller  be  the  same? 

"That's  an  easy  bill  of  goods  to 

sell  yourself,"  he  commented.  "It's 
cheaper;  it's  easier.  And  it's  just  as 
good  .  .  .  isn't  it?  You  don't  need 
initiative,  added  effort,  and  the 
willingness  to  invest  considerable 
money  in  a  new  and  separate  opera- 

tion. Actually,  you  don't  need  to 
do  anything.  Long  live  Status 

Quo! "But  let's  not  kid  our  stations, 
advertisers  or  ourselves,"  Mr.  Petry 
advised. 

"At  the  risk  of  being  called 
simple  and  old-fashioned,"  he  said, 
"we  maintain  that  a  good  salesman 
must  first  of  all  believe  in  and  be 
enthusiastic  about  what  he  has  for 
sale  to  the  exclusion  of  all  else. 
For  the  salesman  who  really  de- 

serves the  name  there  are  no  two 
ways  about  it.    He  simply  cannot 

wholeheartedly  and  honestly  sell 
two  things  which  compete  for  the 

same  advertising  dollar.  He  can't 
sell  Sunday  supplements  and  daily 
papers — or  car  cards  and  bill- 

boards— or  network  radio  and  spot 
■ — or  AM  and  TV — no  matter  what 

their  superficial  similarities." 
Mr.  Petry  explained,  "We  at  the Petry  Co.  believe  this  so  completely 

that  we  have  entirely  separated  our 

EXAMINING  the  Petry  TV  map 
are  (I  to  r) :  Jose  DiDonato,  di- 

rector of  sales  service,  Petry  TV 
department;  Douglas  MacLatchie, 
Petry  TV  time  salesman;  and 
Joseph  Allen,  director  of  public 

relations,  Bristol-Myers. 

AM  and  TV  sales  direction,  sales 
force  and  sales  promotion — even 
down  to  physical  separation  of  our 
oflnce  space.  As  a  matter  of  fact, 
we  have  even  been  kidded  about 
the  fact  that  our  AM  salesmen 
don't  even  know  our  TV  men,  and 
vice  versa.  There's  some  truth  in 
that.  We  v/ant  it  that  way. 
"We  believe  that's  the  way  to 

do  a  better  job  for  our  stations, 
for  advertisers,  and  for  their  agen- 

cies," he  concluded. 

Kiggins  for  TV 
Turning  from  thought  to  action, 

Mr.  Petry  engaged  Mr.  Kiggins, 
veteran  network  executive,  to  build 
and  operate  his  TV  division.  Mr. 
Kiggins,  who  had  topped  off  his 
long  service  in  sales  and  station 
relations  at  NBC  and  ABC  with 
two  years  as  an  officer  and  con- 

sultant of  Television  Assoc.,  agreed 
with  the  Petry  reasoning  and  went 
to  work  to  carry  it  out. 

By  the  end  of  September,  Mr. 
Kiggins  had  his  office  space  well 

populated.  There  were — and  are — five  salesmen:  Douglas  MacLatchie, 
who  had  joined  the  Petry  sales 
staff  in  February,  moving  from 
WFIL-TV  Philadelphia;  William 
Cornish,  former  agency  radio  and 
TV  director  and  time  salesman  for 
the  DuMont  TV  Network  and  Du- 
Mont's  own  video  stations;  Donald 
P.  Campbell,  veteran  network  sales- 

man with  NBC,  ABC  and  MBS 
experience;  Robert  S.  Wilson,  for- 

merly in  charge  of  cooperative  pro- 
gram sales  for  Mutual's  Central 

Division;  Richard  Arbuckle,  pre- 
viously   space   representative  for 

(Continued  on   Telecasting  11) 

I  PETRY  -■""^^  I 

^%  VIDEO-BULLETIN  ^ 

THE  POAT  SAILS  0>:  T-DAY 
Some  spot  advertisers  are  missing  the  boat  on  per:  stations.    By  the  tine established  routine  is  carried  out  (rep  to  apency  to  client  and  back 
again),  most  of  the  good  spots  have  been  sold  locally.    Local  raerchants 
'biiy  and  clear  with  raininum  of  tirae- consuming  analysis,  accepting  ot^ the  obvious  fact  that  choice  chain  breaks  coir,prise  a  valuable  ^ 
Fact  is  that  even  thou^rh  the  set  count  nay  be  low  at  fi 
neighbors  (at  home)  and  tipplers  (at  bars) 
and  individual  interest  is  at  an  all-tiji\e  hi^^ 
claims  early  on  LliAS-TV,  Louisville  (Fe^ 
(April  1st).    v:OAI-TV  (December  : 
Don't  let  regional  and 

Among  the  more  effective  promotions  is  the  Petry  Video-Bulletin,  a  mimeo- 
graphed newsletter  that  includes  such  topics  as  program  availabilities,  trends, 

tips  in  television,  etc.  Also  an  eye-catcher  is  the  Petry  Video-Gram,  a  priority 
message  about  spot  television. 
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GET  "CLEAR  SWEEP" 
TELE-SELL  IN  THE  SAN  FRANCISCO 

BAY  AREA  WITH ... 

San  Franci
sco's 

Highest 

TV  Antenna 

KRON-TV's  modern  antenna  was  created  espe- 

cially to  serve  this  multi-County  market.  It  rises 

1,480  feet  above  sea  level  ...  has  14,500-watt 

power  (is  designed  for  100,000  watts  directional 

power)  .  .  .  occupies  San  Francisco's  highest 
and  finest  telecasting  location. 

Telecasting  from  "Television  Peak"^ — atop 
San  Bruno  Mountain,  just  south  of  San  Francisco 

— KRON-TV  brings  NBC  network  and  popular 

new  local  programs  to  the  Bay  Area's  fast- 
growing  television  audience. 

For  "Clear  Sweep"  television  advertising  in 
the  San  Francisco  area... check  KRON-TV  first! 

SE ©RE  ® 

4 

•  Represented  nationally  by  FREE  &  PETERS,  INC. . . . 
New  York,  Chicago,  Detroit,  Atlanta,  Fort  Worth,  Hollj-nood, 
KRON-TV  offices  and  studios  in  the  San  Francisco 
Chronicle  Building,  5th  and  Mission  Streets,  San  Francisco 
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Illlilllllllli! 

■11 
Rorabaugh  November  Report 

(Report  92) 

IN  the  first  11  months  of  1949  the 
number  of  television  advertisers 
increased  by  over  210%. 

Between  the  December  1948  and 
November  1949  reports,  total  ad- 

vertisers jumped  from  680  to  2,- 
195.  The  number  of  reporting  sta- 

tions increased  from  41  to  86  with 
television  markets  going  from  23 
to  51  in  the  11  month  period. 

Total  advertisers  increased  from 
1,891  to  2,195  between  October 
and  November  of  1949,  the  latter 
figure  excluding  the  spot  and  local 
business  of  two  stations  which  did 
not  report. 

This  information  is  based  on 
figures  supplied  to  Telecasting 
by  the  N.  C.  Rorabaugh  Co.,  pub- 

lisher of  the  monthly  Rorabaugh 
ReiJort  on  Television  Advertising. 
Network  figures  cover  all  stations 
for  the  entire  month  and  are  ob- 

tained directly  from  the  networks' 
headquarters.  Spot  and  local  busi- 

ness information  is  supplied  by  the 
stations  and  covers  the  week  of 
Nov.  6-12.  Two  stations  did  not 
report  their  business  in  November. 

Total  network  advertisers  moved 
up  from  76  in  October  to  78  in 
November.  Although  this  would 
indicate  the  network  field  had  set- 

tled down  for  the  fall-winter  sea- 
son, there  were  seven  network 

sponsors  who  dropped  entirely 
from  the  picture  while  nine  new 
ones  entered.  In  addition  to  those 
nine,  there  were  four  advertisers 
included  in  the  October  total  who 

placed  additional  business  in  No- 
vember. Conversely,  several  ad- 

vertisers who  were  included  in  the 
totals  for  both  months  decreased 
their  time  purchases.  A  few  new 
sponsors  in  November  made  their 
time  purchases  for  special  one- 

time-only programs. 
New  Advertisers 

Goodyear  Tire  &  Rubber  Co. 
started  the  half-hour  Paul  White- 
man  Goodyear  Review  on  40  sta- 

tions. Ford  Motor  Co.  purchased 
time  on  12  stations  for  two,  hour- 
long  telecasts  each  day,  five  days 
a  week,  from  the  United  Nations. 
Gulf  Oil  Corp.  switched  We  the 
People  from  CBS-TV  to  NBC-TV 
and  increased  the  number  of  sta- 

tions to  29. 

The  biggest  losses  between  the 
two  months  were  the  hour-long 
Fireball  Fun-for-All  sponsored  by 
Buick  Div.  of  General  Motors  and 
Crvisade  in  Europe  backed  by  Time 

TABLE  I 

NUMBER  OF  ADVERTISERS  BY  PRODUCT  GROUPS 
Number 

of 
Nat.- Novem- 

Octo- 

Gain 
Markets Reporting 

Net- 

Reg. ber ber Of 
Covered Stations work 

Spot 
Local Total Total 

(Loss) 
Albuquerque 1 6 1 7 8 

(1) Atlanta 2 25 21 46 92 87 5 
Baltimore 3 67 43 

61 

171 170 1 
Birmingham 2 11 6 17 

34 

39 
(5) Boston 2 

65 
61 38 

164 
154 

10 

Buffalo 1 41 36 56 133 118 15 
Charlotte 1 11 7 9 27 25 2 
Chicago 4 66 88 

85 
239 

210 
29 

Cincinnati* 2 53 39 53 145 

87 

58 

Cleveland 2 61 46 38 145 131 14 
Columbus 3 

52 
36 

73 
161 122 39 

Davenport 1 5 2 7 
14 

14 
Dayton 2 

50 
34 

49 
133 78 55 

Detroit 3 68 49 56 173 164 9 
Erie 1 41 11 47 99 98 1 
Ft.  Worth-Dallas 2 

14 
22 

16 
52 50 2 

Grand  Rapids 1 19 4 19 42 

37 

5 
Greensboro 1 8 4 7 

19 
17 2 

Houston 1 
15 

17 
67 

99 102 
(3) Huntington 1 5 3 24 32 32 

Indianapolis 1 15 12 23 

50 

45 5 
Jacksonville 1 10 3 7 

20 20 

Johnstown 1 
15 

6 6 27 

21 

6 
Kansas  City 1 9 5 6 20 20 
Lon  caster 1 37 

13 
32 82 

79 

3 
Los  Angeles 7 31 82 

155 
268 

235 
33 

Louisville 1 15 14 15 44 44 
Memphis 1 16 9 24 49 

54 
(5) 

Miami 1 13 8 52 73 

53 

20 
Milwaukee 1 42 28 49 119 114 5 
Minn.-St.  Paul 2 23 27 29 80 75 5 
New  Haven 1 

46 
28 15 89 85 4 

New  Orleans 1 15 14 
19 

48 

44 

4 
New  York 6 76 92 49 217 202 15 
Oklahoma  City 1 

10 
9 32 

51 

32 19 
Omaha 2 

15 
9 22 46 39 7 

Philadelphia 3 75 
71 

71 217 211 6 
Pittsburgh 1 39 

18 
28 85 75 10 

Providence 1 
40 

20 3 63 

56 

7 
Richmond 1 41 

12 
6 59 57 2 

Rochester 1 35 12 
13 60 56 

4 
Salt  Lake  City* 1 12 2 26 40 57 (17) 
San  Diego 1 12 10 25 47 34 13 
San  Francisco 2 23 19 21 63 66 

(3) Schenectody 1 44 13 22 79 75 4 
Seattle 1 19 8 16 

43 48 
(5) 

St.  Louis 1 
45 

30 
22 97 82 

15 
Syracuse 1 12 12 17 

41 30 

11 
Toledo 1 33 17 

48 
98 93 5 

Washington 4 74 38 
61 

173 
170 

3 
Wilmington 1 32 

5  . 
14 

51 

47 4 
'  One  station  not represented in  this report. 

Inc.  The  Buick  program  appeared 
on  35  stations  and  Crusade  in  Eu- 

rope on  33. 
The  78  different  network  adver- 

tisers in  November  sponsored  95 
shows.  ABC  dropped  from  18  ad- 
tisers  in  October  to  15  in  Novem- 

ber. CBS  went  from  35  to  33  and 
the  DuMont  TV  Network  lost  one 
advertiser,  giving  it  four  in  No- 

vember. Four  new  advertisers  ap- 
peared on  NBC-TV  bringing  the 

November  total  to  36.  (If  an  ad- 
vertiser sponsors  more  than  one 

program    on    a    network    he  is 

counted  only  once-  for  that  net- 
work. If  he  sponsors  programs  on 

more  than  one  network  he  is 
counted  in  the  total  for  each  net- 

work where  business  is  placed.) 
Total  number  of  advertisers  in 

the  national-regional  spot  field  in- 
creased by  21,  going  from  399  in 

October  to  420  in  November  for 
the  reporting  stations.  There  were 
75  newly  active  accounts,  the  dif- 

ference being  due  to  accounts 
dropped.  Most  of  the  addition  and 
deletion  activity  was  confined  to 

(Continued  on  Telecasting  Ik) 

Weekly  Television  Summary 
Based  on  Jan.  2,  1950,  Telecasting  Survey 

City 

Albuquerque 
Atlanta 
Baltimore 
Binghamton Birmingham Bloomington 
Boston Buffalo 
Charlotte Chicago 
Cincinnati 
Cleveland Columbus Dallas, 

Ft.  Worth 
Davenport 

Quad  Cities: 
Dayton Detroit 
Erie 
Ft.  Worth- Dallas 
Grand  Rapids 
Greensboro 
Houston 
Huntington- Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo- Battle  Creek Kansas  City 

Lancaster* 
Los  Angeles 

Louisville 
Memphis Miami Milwaukee 
Minn.-St.  Paul 
New  Haven New  Orleans 
New  York 

Newark 
Norfolk Oklahoma  City 
Omaha 
Philadelphia 
Phoenix Pittsburgh 
Portland,  Ore. Providence 
Richmond 
Rochester Salt  Lake  City 
San  Antonio San  Diego 
San  Francisco 
Schenectady 
SeaHle St.  Louis 

Syracuse** 

Toledo Tulsa 
Utica-Rome Washington 
Wilmington 

Outlets  On  Air  . 
KOB-TV 
WAGA-TV,  WSB-TV 
WAAM,  WBAL-TV,  WMAR-TV 
WNBF-TV 
WAFM-TV,  WBRC-TV wnv 
WBZ-TV,  WNAC-TV 
WBEN-TV WBTV 
WBKB,  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WLWT 
WEWS,  WNBK,  WXEL 
WBNS-TV,  WLWC,  WTVN 
See  Ft.  Worth-Dallas  listing. 
WOC-TV 

Number 

Sets 1,500 
20,500 

112,517 

2,300 6,750 2,000 213,424 
53,184 
9,300 

266,460 
50,000 119,103 

39,070 

Source  of 
Estimate Station 
Distributors 
TV  Circ.  Comm. 
Dealers 
Distributors 
Dealers TV.  Comm. Buff.  Elec.  Co. 
Distributors 
TV.  Comm. 
Distributors 
West.  Res.  U. Distributors 

Includes  Davenport,  Moline,  Rock  Island,  East  Moline. 
5,030  Distributors 

WHIO-TV,  WLWD 
WJBK-TV,  WWJ-TV,  WXYZ-TV WICU 
WBAP-TV, 

WLAV-TV 
WFMY-TV KLEE-TV 

WSAZ-TV 
WFBM-TV 
WMBR-TV 
WJAC-TV 

KBTV,  KRLD-TV 

WDAF-TV WGAL-TV 
KLAC-TV,  KNBH,  KTLA,  KTSL,  KFI-TV 
KnV,  KECA-TV WAVE-TV 
WMCT WTVJ 

WTMJ-TV KSTP-TV,  WTCN-TV 
WNHC-TV 
WDSU-TV WABD,  WCBS-TV,  WJZ-TV,  WNBT, WOR-TV,  WPIX 
WATV  (net.  in  N. 

WKY-TV WOW-TV, 
WCAU-TV, 

KPHO-TV WDTV 

KMTV 
WFIL-TV,  WPTZ 

WJAR-TV WTVR 
WHAM-TV KDYl-TV,  KSL-TV 
WOAI-TV KFMB-TV 
KGO-TV,  KPIX,  KRON-TV WRGB 
KING-TV 
KSD-TV WHEN 

WSPD-TV 
KOTV 

WMAL-TV,  WNBW,  WOlC,  WTTG 
WDEL-TV 

23,800 145,000 

18,100 

22,000 

9,000 

7,325 

10,000 

3,750 
14,000 

4,160 
7,850 3,500 

20,434 
19,011 302,635 
16,604 
12,210 
12,300 60,564 50,200 
53,400 
10,273 875,000 

Y.  estimate 

1,001 14,340 1 1 ,989 
315,000 

3,000 55,000 
606 

19,750 20,000 
15,931 

7,000 
2,150 

12,750 
22,000 44,200 15,800 
67,700 
19,132 
28,000 
7,800 4,500 

78,700 
21,804 

Total  Markets  on  Air  57; Stations  on  Air  97; 

Stations 
Distributors 
Station 
Dist.  &  Deal. 
Distributors Distributors 
Distributors 
Distributors 
Dist.  &  Deal. 
Wholesalers 
Distributors 
Dealers Distributors 
Dealers 
Rod.  &  Appl.  Assn. Station 
Distributors 
Station Distributors 
Stations 

Station N.  O.  Pub.  Serv. 
Stations 
Distributors 
Distributors Distributors 
Elec.  Assn. 
Dealers 
Dist.  &  RMA 

Eng.  Est. Dealers 
Distributors 
Distributors 
Station 
Station Station 
N.  Cal.  Elec.  Assn. 
Distributors Distributors 
Union  Elec.  Co. 
Distributors 
Dealers  Assn. CPA  Audit 
Dealers TV  Cir.  Comm 
Dealers 
Sets  in  Use  3,395,407 

**  Also  claims  coverage  in  Utica-Rome  area. 
*  Lancaster  and  contiguous  areas. 

Editor's  Note:  Sources  of  set  estimates  are  listed  for  each  city  as  available  and  since  most 
are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.  To  offset  this  there are  many  scattered  sets  in  areas  not  included  in  the  survey. 
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J  A  N  US 

The  first  year  is  the  hardest.  1949  was  a  year  of  ac- 

complishment and  achievement  for  "The  Eyes  of  the  South." 

A  steady  and  persistent  schedule  of  topflight  programs  has  al- 

ready established  a  record  set  population  in  the  Atlantic  area. 

1950  will  be  even  more  significant.  For  the  policy  of 

market  dominance  with  superior  programs  will  be  maintained 

— and  augmented. 

If  Atlanta  is  on  your  television  planning  board — and  it 

should  be — -get  the  facts  about  WSB-TV  from  your  Petry  man. 

wsD-ty 

ON    PEACHTREE  STREET 

WSB,  AM  and  FM,  and  WSB-TV  are  oinied  and  operated  by  The  Atlanta  Journal 
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VIDEO  FILM 

ANTIQUATED  and  inefficient 
television  film  projection  equipment 
used  by  video  stations  across  the 
country  was  named  last  week  by 
National  Television  Film  Council 
as  one  of  the  major  causes  of  poor 
reception  of  films  in  TV  homes. 

At  the  group's  third  quarterly 
forum,  held  Wednesday  at  New- 
York's  Astor  Hotel,  stations  were 
criticized  by  several  of  the  speakers 
for  using  "equipment  nothing  better 
than  home  movie  equipment"  and 
"portable  projection  machines"  in 
the  telecasting  of  film.  No  specific 
stations  were  named,  such  as  net- 

work originating  stations,  and  it 
was  inferred  that  with  few  excep- 

tions the  situation  was  general. 
While  most  of  the  producers  are 
aware  that  film  for  video  can  be 

Folsom  Reports 
(Coyitinued  from  Telecasting  3) 

variety  and  quality  of  television 
programs. 

Mr.  Folsom  said  the  social  im- 

plications of  TV's  wide  public  ac- 
ceptance already  are  becoming  ap- 

parent and  that  there  is  much 
evidence  to  show  that  it  is  becom- 

ing an  influential  factor  in  estab- 
lishing closer  family  relationships 

— reversing  a  trend  set  in  motion 
by  other  modern  developments. 

Sound  Position 

While  the  progress  of  television 
held  the  spotlight  during  1949, 
sound  broadcasting  steadily  ad- 

vanced, Mr.  Folsom  said.  "Far 
from  being  doomed — as  some  pes- 

simists predicted — broadcasting 
continued  to  function  as  the  great- 

est single  medium  of  mass  com- 
munication available  to  the  Amer- 

ican people.  Reflecting  the  sound- 
ness of  its  position  is  the  fact  that 

the  radio  industry  expects  to  pro- 
duce and  sell  between  8  million  and 

10  million  receivers  during  1950. 
Moreover,  there  is  every  reason  to 
believe  that  there  will  be  a  market 
for  6  million  to  8  million  radio  sets 
a  year  for  an  indefinite  period  in 
the  future,"  he  said. 

Commenting  on  the  phonograph 
field,  Mr.  Folsom  said  that  in  Octo- 

ber, "only  seven  months  after  the 
'45'  [45  rpm  record]  was  intro- 

duced, the  new  records  were  being 
produced  and  sold  at  the  rate  of 
20  million  a  year  and  the  new 
record  players  at  the  rate  of  65,000 
a  month." 

Mr.  Folsom  concluded :  "Tlie  ma- 
jor advances  of  the  radio-televi- 

sion-phonograph industry  in  1949 
are  but  proof  of  still  better  things 
to  come.  At  no  time  in  the  history 
of  the  radio-electronic  arts  have 
conditions  been  more  favorable  for 
continued  growth  and  expansion  in 
service  to  the  American  people.  To 
the  fulfillment  of  this  promising 
outlook,  RCA  wholeheartedly  ded- 

icates its  facilities  and  services  in 
scientific  research,  manufacturing 
and  communications." 
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Experts  Criticize  at  NTFC  Forum 

improved,  it  was  agreed  that  even 
with  tailor-made  TV  film  an  edu- 

cational job  among  stations  is 
necessary  before  transmission  will 
be  of  quality  level. 

Morning  session  on  distribution 
was  headed  by  John  Mitchell, 
United  Artists  television  sales 
mana<jer,  and  W.  W.  Black,  vice 
president  of  Official  Television, 
both  New  York.  Mr.  Mitchell  re- 

vealed that  UA  is  adopting  a 
policy  of  omitting  submission  of 
audition  prints  to  video  stations 
for  the  latter  to  sell  in  favor  of 
selling  directly  to  the  advertiser. 
He  feels  that  there  is  a  big  un- 

tapped market  for  TV  films  if  ad- 
vertisers are  properly  contacted. 

According  to  Mr.  Mitchell,  his 
firm's  experience  with  stations  has 
not  been  profitable,  as  station  sales 
organizations  are  inadequate. 

Pointing  out  that  advertisers  are 
interested  in  continuity — larger 
packages  such  as  a  series  of  pro- 

grams— Mr.  Black  invited  qualified 
producers  to  submit  such  packages 
for  distribution  to  stations  and  ad- 

vertisers. Official  TV,  he  said,  is 
conducting  research  to  ascertain 
the  type  of  film  that  will  justify 
production  of  a  large  series.  He 
decried  the  omission  of  audience 
and  merchandise  promotion  plans 
with  TV  films. 

"The  distributor,"  he  said,  "must 
be  organized  to  visit  advertising 
agencies  with  fool-proof  presenta- 

tions." Film  must  equal  or  surpass 
so-called  "live  program."  "Money," 
he  concluded,  "is  waiting  and  avail- 

able for  financing  of  films  if  in- 
vestors can  be  shown  market  and 

profit  possibilities  through  station 

and  sponsor  acceptance." Few  films  produced  to  date  are 
any  good  for  video  according  to 
Russ  Johnson,  newly  appointed 
vice  president  of  Jerry  Fairbanks 
Productions,  East  Coast  office,  and 
stations  are  not  helping  with  anti- 

quated projection  equipment.  Mr. 

Johnson,  who  recently  resigned 
from  NBC-TV's  film  department, 
questioned  the  merit  of  photo- 

graphic sound  for  television  film, 
pointing  out  that  FM  transmission, 
used  in  TV,  is  the  most  critical  in 
the  world. 

Stations  need  better  productions, 
as  well  as  better  equipment,  he 
said.  "Even  if  you  could  get  a 
stable  picture,"  he  added,  "the 
present  electronic  tube  will  not  re- 

produce sound  faithfully." 
Favorable  Factors 

He  stressed  as  factors  favorable 
to  the  use  of  film  the  recording  of 
programs  for  perpetuation,  the 
overcoming  of  time  zone  differences 

and  elimination  of  cable  costs.  "It's 
a  waste  of  money  to  produce  a 
program,  throw  it  into  the  air  and 
lose  it,"  he  emphasized. 

High  key  illumination  with  no 
more  than  1-60  ratio  between  the 
darkest  black  and  the  lightest 
white,  or  one-sixth  of  the  lighting 
latio  used  for  motion  picture  was 
advocated  for  production  of  tele- 

vision films  by  Dr.  Frank  Back, 
inventor  of  the  Zoomar  lens. 

Speaking  at  the  afternoon  ses- 
sion on  production,  headed  by 

Henry  Morley  of  Dynamic  Films, 
New  York,  Dr.  Back  outlined 
several  reasons  why  films  that  show 
up  well  in  screening  look  badly  on 
home  receivers.  The  most  important 
factor,  he  said,  is  the  increase  in 
contrast  differences,  causing  loss 
of  half-tones,  of  detail  in  shaded 

areas,  and  blackness  at  the  picture's borders.  Explaining  that  each  link 
through  which  a  film  must  pass 
before  reaching  home  sets  acts  as 
a  gamma  amplifier,  sometimes  in- 

creasing contrast  by  four  or  five 
times  its  original  gamma  reading. 
Dr.  Back  stressed  the  need  of  either 
processing  negatives  to  low  gamma 
readings  or  working  with  low  con- 

trast to  begin  with.  Another 
method,  he  said,  is  to  light  as  if 

photographing  in  color,  avoi 
bright  highlights  and  deep  sh; areas. 

Titles,  Dr.  Back  said,  as  wel  i 

the  focal  point  of  the  scene  b''^ 
photographed  should  be  well  <• 
tered,  in  a  smaller  area  than  i 
used  for  16  mm  projection.  N  t 
scenes  should  either  be  avoidc 
made  lighter  on  the  right  anr 
the  lower  border,  and  small  det 
should    be    eliminated,    close- ^ 
used  whenever  possible. 

The  production  forum  conclu 
with  screenings  of  spot  comn 
cials  produced  by  Trans  Fi; 
Audio  Productions  and  Sarra,^^ 
New  York  film  producers,  jl 
brief  discussions  of  each  fii 

work.  I' At  a  forum  on  television  it 
tions,  headed  by  Robert  Past 
film  director  at  WATV(TV)  N 
ark,  and  Helen  Buck,  of  WC^ 

TV  Philadelphia,  Jose   DiDon  ' 
in  charge  of  sales  service  foi* ward  Petry  &  Co.,  TV  Dept.,  i 
gested   video   film    firms  pre? 
packages  to  station  representat 
for  sale  to  sponsors.    He  also 
lined  the  advantages  to  TV 

tions  of  carrying  filmed  progr' 
over  those  offered  by  network 

gramming. 
Rate  Question 

Don     Kearney,    of    the  lir 
Agency,  told  producers  that  \ei 
quicker  TV   stations   get  in 

black,  the  less  inclined  they'll  b raise  rates.  As  it  is,  he  said,  tl 
are  very  few  kicks  from  adverti 
on  station  rates.    He,  too,  ui 
that  producers  call  on  station  [> 
resentatives  to  sell  advertisers 
15-minute     "selective"     progr  ti 
ming  in  individual  markets.  le 
asked  producers  to  submit  to  )- 
resentatives  lists  of  available 
grams.  He  pointed  out  that  stat 
get  as  much  as  $72.75  of  e^ 
$100  of  the  advertiser's  moneyl 
spot  programming,  while  they 
only  from  9%  to  35%  of  the 
work  advertiser's  dollar. 

DuMONT  threesome  at  the  Christmas  party  given  by  the  Advertising  Club  of 
New  York  at  New  York's  Hotel  Astor,  are  (I  to  r):  Julian  Armstrong, 
assistant  director,  DuMont  TV  Network;  Dr.  Allen  B.  DuMont,  president,  Allen 
B.  DuMont  Labs  Inc.,  and  Tom  Gallery,  network's  sales  director.  Party 
featured  face  of  DuMont's  "Rumson"  receiver  as  the  proscenium  arch  of 
the  stage  from  which  several  acts  from  CavaScade  of  Stars,  network's  Satur- 

day night  show,  provided  entertainment. 

January  2,  1950 

Film  programs  spotted  at  j 

times,  bucking  "live"  shows,  re 
in  poor  ratings,  Peter  James 
Weed  &  Co.,  station  represe, 
fives,  asserted.  He  suggested  , 
film  manufacturers  send  to 
tions  and  representatives  good 
motional  material  on  their 

packages,  as  motion  picture  c 
panies  do  to  theater  operators. 

Pointing  out  the  advantage 
"spot"  programming,  Mr.  Ja 
recalled  the  Ford  Dealers'  sj 
sorship  of  the  Big  "Ten  fool 
games  in  various  markets 
year.  Stations,  he  said,  got  r. 
money  from  the  deal  than 
would  have  received  had  the  s 
gone  network,  and  the  advert 
in  turn  received  special  promo 
campaigns  conducted  by  stat 
in  many  cities. 

Mr.  Paskow  concluded  the  n- 
ing  with  the  outline  of  NT] 
television  station  manual,  to 
published  shortly  by  the  cou 
The  manual  outlines  every  reqi 
ment  thought  by  council  exp 
to  be  necessary  to  efficient  op 
tion  of  video  station  film  def 
ments. 

BROADCASTING    •  Pag 

I 

It 

r. >f 

t- 

il. 

i- 



Petry  TV 
Continued   from    Telecasting  6) 
w  o    McGraw  -  Hill  publications, 
-'ower  and  Operating  Engineer. 

"ij  Chicago,  the  TV  sales  staff 
inprises  Bruce  Bryant,  who  was 

i-ansf erred  from  Petry's  A-M  staff, 
.nd  J.  Rolston  Fishburn,  former 
Mcago  manager  of  The  Walker 
^.  and  before  that  a  space  sales- 
n  for  the  Chicago  Sun.  Franklin 
Walker,  formerly  with  WWJ- 
Detroit  and  with  the  video  pro- 

.gram  firm  of  Marshall  Templeton, 
,  handles  TV  sales  for  Petry  in  De- 

i|jtroit. To  back  up  his  salesmen  and  to 
'  reep  them  fully  supplied  with  fac- 

il  ammunition  for  selling  pro- 
ams  and  spots  on  the  Petry  list 
TV  stations,  Mr.  Kiggins  set  up 

'  _  oales  service  and  promotion  divi- 
J:|.sion  of  his  department.    Jose  di 
^onato,  sales  service  manager,  is 

->  e'cpert  on  video  production  and 
.n  programming  who  produced 
artime  training  films  and  soldier 

I      teitainment;  was  a  radio,  TV  and 
.motion  picture  producer  for  Comp- 

i^.ton  Adv.,  and  director  of  television 
.for  Doherty,  Clifford  &  Shenfield. 
i.   W  P.  Sedgwick,  formerly  assist- 
?  fit    TV    promotion    manager  at 

I  B-''  video  script  and  commercial 
.  riter  at  Fletcher  D.  Richards,  and 
adio    and    TV    copywriter  for 

eD'Brien  &  Dorrance,  is  promotion 
ifnanager  for  Petry  TV.  LeGrand 

I  cS.  Redfield,  previously  with  ABC 
€and  John  Blair  &  Co.,  is  research 
;nd  promotional  assistant. 

Positive  Seiring 

IJij,  "Television  must  be  sold  positive- 
HL.ly  today  if  the  results  are  to  regis- 
I'jter  on  our  station's  sales  sheets," 
i,j.Mr.  Kiggins  declares.  "But  equal- 
ij|,_ly  important  we  must  build  for 
Llgtomorrow  when  competition  will  be 
I,  ven  greater,  both  within  the  in- 

jstry  and  against  other  media. 
I I.  That  is  why  we  are  now  establish- 
j._ing  what  we  believe  to  be  sound 
I I  operating  policies  backed  by  a 
j  staff  with  sufficient  stature  to  meet 

''^the  increasing  services  to  stations |,and  advertisers  alike,  as  television 
comes  into  its  own." 

J.    He  has  set  up  two  regular  pro- 
cedures for  getting  material  for 

"positive  selling"  to  his  salesmen 
I' 'and  through  them  to  the  buyers  of 
j  video  time.    One  is  through  daily 

ll'sales  meetings  held  promptly  at  9 I  each  workday  morning,  at  which 
n'^new  information  received  from  the 
^  stations  can  be  passed  on  and  prob- 

Ij" terns  encountered  by  the  individual jjPmen  thrashed  out. 
"Since  television  is  so  new,  many 

■•problems  are  without  precedent," 
''Mr.  Kiggins  says,  "and  these  sales 
■  meetings    are    proving  excellent 

If  class  sessions  in  our  TV  schooling." ' 
^  '  To  supplement  these  departmen- ''tal   meetings,    two    regular  mail 
pieces  have  been  developed  to  main- 
s'tain  fast  and  accurate  information 

1i;  channels  to  agencies,  advertisers, 
ji!  stations  and  Petry  offices  in  other 
r.  cities.    These  are  the  Petry  Video- 
ii  Gram  and  the  Petry  Video-Bulle- r  tin. 

j;  _  Reserved  for  news  of  immediate 
j  importance,  such  as  a  new  top- 

flight program  available  for  spon- 

Mr.  PETRY 
^        ̂   % 

sorship,  the  Video-Gram  resembles 
a  regular  telegram  except  for  a 
bright  red  border  which  identifies 

the  message  as  a  "Petry  Video- 
Gram  ...  a  Priority  Message  about 
Spot  Television."  These  are  mailed 
in  vivid  yellow  envelopes  with  a 
red  "Important  TV"  imprinted 
across  the  upper  left-hand  corner 
to  demand  immediate  attention 
from  the  recipient. 

The  Video-Bulletin,  also  bearing 
a  cardinal  colored  heading,  is  used 
for  disseminating  routine  or  special 
information  from  time  to  time. 
About  once  a  month  the  bulletin 
takes  the  form  of  a  four-page 
newsletter. 

"We're  not  trying  to  be  sages 
about  the  general  problems  of  TV 
and  their  solution,"  Mr.  Kiggins 
explains,  "but  to  concentrate  on 

serving  TV  advertisers  and  agen- 
cies by  giving  them  reliable  and 

interesting  information  about 
available  films,  market  data,  expe- 

riences of  other  advertisers  using 
our  stations  and  other  facts  that 
they  can  use  in  their  own  buying 

of  TV  time  and  facilities." 
Distributing  Method 

Each  Petry  TV  salesman  has  his 
own  mailing  list,  with  an  ample 
number  of  copies  of  it  in  his  desk. 
When  a  Video-Gram  or  Video- 
Bulletin  is  issued,  he  checks  on  one 
of  these  lists  the  names  of  his  con- 

tacts who  should  get  it,  depending 
on  its  nature.  One  Video-Gram 
might  have  a  special  appeal  for 
food  accounts,  another  for  spon- 

sors interested  in  sports  telecasts, 
etc.  Video-Bulletins  generally  go 
to  the  full  list,  although  these,  too, 
may  be  specialized. 

A  special,  and  a  specially  effec- 
tive, promotion  was  the  TV  map. 

Large-size  government  maps  of  the 
U.  S.  (44x28  inches),  showing  the 
location  of  all  TV  stations,  coaxial 
lines  and  their  status,  were  im- 

printed in  bright  green  with  the 
call  letters  of  Petry  stations  and 
the  Petry  logotype  and  mounted  on 
heavy  backing  suitable  for  hanging 
on  a  wall.  Some  600  of  these  maps 
were  individually  delivered  to  time- 
buyers  and  advertisers  by  the 
Petry  TV  salesmen,  who  helped 
install  it  for  permanent  use — and 
constant  reminder. 

About  March  1,  both  the  AM  and 
TV  departments  will  move  to  new 
quarters  on  the  22d  floor  of  a  new 
building  at  488  Madison  Ave.  The 
physical  separation  will  continue 
even  here,  however,  as  the  TV  de- 

TV  DIRECTORS 

Networks  Recognize  Guild, 

Avert  Strike 

A  THREATENED  strike  of  New  York  television  directors  against  three 
major  networks  and  WOR-TV  New  York  was  averted  last  week  when 
the  companies  recognized  the  Radio  &  Television  Directors  Guild  as 
bargaining  unit  for  floor  managers. 

The  guild  already  had  been  rec-  *  
ognized  by  ABC-TV  and  NBC-TV 
as  representative  of  floor  man- 

agers, but  until  last  Thursday 
CBS  and  WOR-TV  had  contended 
that  class  of  employes  at  their 
studios  had  not  claimed  the  guild 
as  a  bargaining  unit.  Floor  man- 

agers at  CBS  and  WOR  advised 
the  companies  at  mid-week  that 
they  had  chosen  the  guild  to  repre- 

sent them.  The  ensuing  recogni- 
tion of  the  guild  on  behalf  of  the 

floor  managers  averted  a  strike 
that  the  guild  had  threatened  to 
call  for  Dec.  31. 

At  the  same  time  the  companies 
and  the  guild  accepted  a  proposal 
by  Frederick  Bullen,  executive  sec- 

retary of  the  New  York  State 
Board  of  Mediation,  that  negotia- 

tions of  the  union's  demands  for 
wage  raises  and  revisions  in  work- 

ing conditions  proceed  for  another 
month. 

The  guild's  contracts  with  ABC- 
TV,  CBS-TV  and  NBC-TV  expired 
at  midnight  Dec.  31.  The  accept- 

ance of  the  state  mediator's  pro- 
posal virtually  insured  a  no-strike 

period  to  Jan.  31. 

The  first  negotiational  meeting 
between  the  guild  and  the  com- 

panies is  scheduled  for  Jan.  4  in 
New  York. 

The  guild  will  seek  widespread 
changes  in  working  conditions, 
hours  and  wages,  it  was  learned. 

Prevailing  scale  on  both  televi- 
sion and  sound  broadcasting  net- 

works in  New  York  is  now  $130 
per  week  for  directors  and  $95 
for  associate  directors  and  floor 
managers.  The  guild  will  seek 
new  television  scales  more  than 
double  present  rates — $300  per 
week  for  directors  and  $200  for 
associate  directors  and  floor  man- 

agers. The  sound  broadcasting- 
scales  that  the  guild  will  demand 
will  be  $200  for  directors  and  $150 
for  associate  directors. 

Although  no  network  executive 
would  comment  officially,  it  was 
learned  that  all  the  companies 
would  vigorously  oppose  pay  raises 
in  the  amount  the  guild  seeks. 

The  guild  will  also  seek  estab- 
lishment of  fees  for  local  commer- 

cial shows  and  fees  for  syndicated 
television  programs. 

partment  will  occupy  one  wing,  the 
AM  department  the  other,  sharing 
only  the  reception  hall  and  the 
board  room,  which  will  be  equipped 
for  viewing  TV  films. 

The  Petry  TV  department,  23 
in  all  including  the  secretaries, 
represents  WSB-TV  Atlanta, 
WBAL-TV  Baltimore,  WNAC-TV 
Boston,  WDAF-TV  Kansas  City, 
KFI-TV  Los  Angeles,  WHAS-TV 
Louisville  (to  begin  operations  Feb. 
15),  KSTP-TV  Minneapolis  -  St. 
Paul,  WTAR-TV  Norfolk  (sched- 

uled to  start  April  1)  and  WOAI- 
TV  San  Antonio. 

Edward  Pttry  A  Co.,  Inc. 

KCOUMEMDS  TOi 

f KOORAM 

bhrard         «  C*..  Inc. 

ANOTHER  Petry  TV  service  is  its 
Program  Recommendation  report. 

KEYL(TV)  to  DuMont 

KEYL(TV)  San  Antonio  last  week 
signed  an  affiliation  agreement 
with  the  DuMont  TV  Network, 
Commander  Mortimer  W.  Loewi, 
network  director,  announced.  The 
station,  to  begin  commercial  opera- 

tion on  approximately  April  1,  is 
the  network's  53d  affiliate,  and  is 
also  affiliated  with  NBC-TV. 
Equipment,  including  transmitter, 
camera,  control  consoles  and  other 
related  units,  has  been  shipped  to 
KEYL  by  Allen  B.  DuMont  Labs 
Inc.,  Clifton,  N.  J.,  it  also  was 
announced.  Station  is  owned  by  San 
Antonio  Television  Co.,  composed 
of  R.  L.  Wheelock,  W.  L.  Pickens 
and  H.  H.  Coffield. 
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Jan.  9:  Deadline  for  George  Foster 
Peabody  Awards  for  Radio  and  Tele- vision. 

Jan.  27:  Academy  of  Television  Arts 
and  Sciences  award  dinner,  Holly- wood, 

Jan  9-13:  NRDGA's  39th  annual  con- vention.   Hotel    Statler,    New  York. 
Jan.  27:  Advertising  Workshop.  Pant- lind  Hotel,  Grand  Rapids,  Mich. 
Feb.  1:  U.  S.  Cuban  Conference  on 
NARBA  assignment.  Havana,  Cuba. 

Feb.  4:  Radio  Correspondents  Assn.  an- 
nual dinner,  Statler  Hotel,  Wash- 

ington. 
Feb.  6-8:  TV  Institute  and  Industry 

Trade  Show.  Hotel  New  Yoi'ker,  New York. 
Feb.  8:  Annual  clinic  of  Television 
Bro3dcasters  Assn.,  Waldorf  Astoria 
Hotel,  New  York. 

Feb.  8-10:  NAB  board  of  directors,  San Marcos  Hotel,  Chandler,  Ariz. 
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Telefile 

(Continued  from  Telecasting  5) 

and  film,  he  said.  Initially,  the 
plan  is  to  get  programs  going  on 
a  live  basis  to  see  how  they  work 
out  before  making  the  transition 
to  kinescope  and /or  film. 

This  he  said  was  in  line  with  the 

company's  thinking  that  television 
activity  must  be  extended  beyond 
the  viewing  ai"ea  of  the  station. 
Thus,  through  the  evolution  of  pro- 

gram packages,  it  would  be  pos- 
sible for  Don  Lee  to  enter  the 

syndication  field  thereby  bringing 
better  programs  to  its  local  audi- 

ence as  well  as  to  stations  in  other 
areas. 

The  quality  of  programming  is 
more  important  to  Mr.  Glett  than 
the  volume.  For  example,  KTSL 
currently  carries  no  children's  pro- 

gramming as  such,  simply  because 
they  haven't  found  a  good  program, 
Mr.  Glett  explains.  And,  he  adds, 
the  station  will  not  carry  any  one 
type  of  program  merely  because  it 
lacks  one  of  that  type. 

While  Mr.  Glett  is  decidedly  of  a 
commercial  turn  of  mind,  he  is  no 
wise  unmindful  of  the  station's  re- 

sponsibility to  its  viewers.  Among 
the  station's  many  public  service  ac- tivities was  its  observance  of 
Armistice  Day  last  year.  No  com- 

mercials were  aired  by  KTSL  after 
8:30  p.m.  In  place  of  normally 
scheduled  programs,  a  program 
consisting  of  films  made  by  the  sev- 

eral services  was  presented.  All 
were  preceded  by  a  specially  filmed 
and  recorded  message  by  Secretary 
of  Defense  Louis  Johnson,  made  ex- 

clusively for  the  station. 
Assisting  Mr.  Glett  in  all  creative 

and  production  matters  is  Cecil 
Barker,  executive  producer.  Like 
his  boss,  Mr.  Barker  is  a  veteran 
of  the  film  field  having  been  asso- 

ciated with  the  Selznick  Studio  for 
the  past  dozen  years. 

While  all  program  production 
has  been  shifted  from  the  Mt.  Lee 
studios  to  the  facilities  in  the  mil- 

lion-dollar home  of  Don  Lee  in 
Hollywood  proper,  KTSL  still  has 
access  to  6,000  square  feet  of  space 
on  Mt.  Lee.  In  the  Hollywood 
studios  there  are  two  stages  of  1,850 
square  feet  each,  both  accommodat- 

ing studio  audiences  of  350  people. 
There  are  two  other  similarly  sized 
stages  which  could  be  made  avail- 

able if  needed.  For  remotes,  the 
station  is  equipped  with  two  com- 

plete units  in  addition  to  a  semi- 
mobile  unit  which  can  be  used  to 
.convert  a  non-television  studio 
site  into  a  usable  one. 

OF  the  station's  average  of  20 
hours  of  programming  week- 

Iv.  12  are  comme^'cial,  according  to 
Robert  Hoag,  sales  manager.  A 
thorough  reading  of  the  station's rate  card  does  not  disclose  any 
scale  of  production  charges  and 
Mr.  Hoag  promptly  explains  that 
each  such  cost  estimate  is  made  as 

the  specific  program's  needs  are made  known.  In  the  matter  of 

film  facilities,  "rates  listed  include 
film  facilities.  If  film  programs 
require  rehearsal  of  an  announcer, 

cueing  of  additional  material  or 
sound  effects,  etc.,  a  film  facilities 
charge  is  made  at  the  rate  of  $40 
per  hour  for  such  rehearsal,  with 
minimum  of  one  half  hour  re- 

quired." 

Station  time  rates  are  as  fol- 
lows on  a  one  time  basis:  Class  A, 

one  hour— $400;  30  minutes— $240; 
15  minutes — $160;  five  minutes — 
$100;  one  minute— $80;  20  seconds 
— $45.    Class  A  covers  7-11  p.m. 

Class  B  covering  5-7  p.m.  week- 
days and  12-7  p.m.  Sat.  and  Sun.: 

One  hour— $300;  30  minutes— $180 ; 
15  minutes — $120;  five  minutes — 
$75;  one  minute — $60;  20  seconds — 

$33.75. Class  C  covering  all  other  time: 
One  hour— $200;  30  minutes— $120 ; 
15  minutes — $80;  five  minutes — 
$50;  one  minute — $40;  20  seconds — 

$22.50. 

AMONG  the  station's  most  suc- cessful commercial  formats  are 
weekly  wrestling  pickups  from  the 
Hollywood  Legion  Stadium  spon- 

sored by  the  TV  Buick  Dealers — 
five  individual  dealers  banded  to- 

gether to  defray  the  cost.  Com- 
mercials call  for  the  use  of  each 

dealer  during  the  series,  utilizing 
no  more  than  one  a  week.  Their 
commercials  accentuate  their 

neighborhood  locations  and  an  ef- 
fort is  made  to  personalize  the 

dealer  as  a  local  neighbor.  The 
dealers  here  reported  store  traffic 
directly  traceable  to  television,  as 
well  as  sales  results. 

Camels,  through  William  Esty 
Co.,  has  been  sponsoring  boxing 
via  KTSL  on  a  spot  market  basis. 
Local  interest  in  the  weekly  bouts 
each  Friday  from  the  Hollywood 
Legion  Stadium  has  run  high  and 
handling  of  the  commercials  by  the 
cigarette  firm  has  been  a  source 
of  particular  comment.  Ample 
product  identification  has  been  en- 

joyed without  hammering.  Sum- 
ming it  up,  Mr.  Hoag  describes  it 

as  "the  happy  service  of  two  mas- 
ters— sponsor  and  viewer,  alike." 

Two  other  highly  successful  pro- 
grams have  been  sponsored  by 

Thrifty  Drug  Stores  (chain) 
through  the  Milton  Weinberg  Ad- 

vertising Agency  in  Los  Angeles. 
One  is  locally  produced  and  titled. 
What's  The  Name  of  That  Song, 
featuring  Bill  Gwinn  as  m.c.  Thurs- 

day, 8:30-9  p.m.  Essentially  an  au- 
dience participation  program,  prod- 

uct mentions  are  happily  managed 
by  the  m.c.  and  commercials  well 
integrated. 

The  same  sponsor's  second  pro- 
gram is  a  kinescope  feature  from 

DuMont,  titled  Cavalcade  of  Stars, 
seen  on  Monday  evenings.  It  is  a 
good  example,  according  to  Mr. 
Hoag,  of  a  network  caliber  pro- 

gram priced  properly  for  single 
market  sale. 

OTHER  examples  of  KTSL  suc- cess stories: 
Klever  Kook,  a  seasoned  flour 

process,  had  used  newspapers  and 
radio  before  buying  a  participa- 

tion on  KTSL.  Directly  coincident 
with  the  first  use  of  TV,  sales 
showed  a  noticeable  hike,  according 
to  Lockwood  -  Shackleford,  the 
agency. 

Utilizing  a  one-minute  spot  as  a 
test  and  anticipating  mild  results, 
Franilla  Ice  Cream  through  The 
Tullis  Co.  purchased  a  Friday 

night  spot  to  announce  a  week-end 
TV  special.  Viewers  were  advised 
they  could  phone  a  certain  number 
or  visit  their  neighborhood  dealer. 
Not  only  were  the  local  dealers 
happy  over  results  but  two  tele- 

phone girls  handled  all  the  calls 
physically  possible  for  45  minutes 
following  the  spot. 

On  a  participating  show  featur- 
ing Norma  Young  in  a  variety  of 

household  hints,  a  self-sealing  jar 
was  demonstrated  and  viewers 
were  told  to  send  their  checks  to  a 

given  box  address.    Although  re- 

NBC-TV  RATES 

Increases  for  O&O  Outlets 

Are  Announced 

RATE  increases  for  NBC-TV  owned-and-operated  stations  were  an- 
nounced last  week  by  NBC.  The  fates,  for  stations  in  New  York, 

Washington,  Cleveland  and  Chicago,  are  effective  Jan.  16.  The  Holly- 
wood station  increase  is  effective  Feb.  1. 

Ra'e  Card  No. 
Rate  Card  No. 
Rate  Cord  No. 
Rate  Card  No. 
Rate  Card  No. 

WNBT  New  York 
WNBW  Washington 
WNBK  Cleveland 
WNBQ  Chicago 
KNBH  Hollywood 

One  Hr.  Class  A 

$2,000 
375 

400 
750 
750 

Announcements 
&  Station  Breaks 

Class  A 

$400 

75 

90 

125 

125 Class  B  and  Class  C  rates  will 
be  adjusted  also.  Orders  accepted 
prior  to  the  effective  date  of  these 
rate  changes  will  be  protected  for 
six  months  from  the  effective  date 
of  the  new  rate  cards,  provided 
there  is  no  lapse  in  schedule. 

New  rate  cards  for  the  five  sta- 
tions will  be  sent  to  advertisers 

and  agencies  shortly,  the  network 

said.  It  justified  the  rate  adjust- 
ments on  the  basis  of  1,160,000 

new  television  sets  said  to  have 
been  installed  since  the  effective 
date  of  the  current  rate  cards. 
The  increase  by  markets,  projected 
to  Jan.  1,  is  outlined  as  follows  by 
NBC: 

suits  were  not  made  known,  more 
than  20  checks  were  mistakenly 
directed  to  Miss  Young  in  addition 
to  known  sales  increases' at  the  two 
Bullock's  department  stores,  carry- 

ing the  item  exclusively  in  the  Los 
Angeles  area. 

To  plug  its  children's  line,  Karl's Shoe  Stores,  thru  its  agency,  J.  B. 
Kiefer  Inc.,  purchased  showings  of 
16  westerns.  Commercials  featured 
specific  models.  Stores  reported 
selling  out  the  lines  advertised 
within  a  couple  of  days  following 
each  telecast. 

One  of  the  most  satisfying  agen- 
cy-client reactions,  according  to 

Mr.  Hoag,  came  from  Challenge 
Cream  &  Butter  through  Ross 
Sawyer  Adv.,  after  three  weeks  of 
TV  via  KTSL.  The  agency  wanted 
to  buy  additional  time  in  San 
Francisco  and  Mr.  Hoag  "regret- 

fully" had  to  report  that  Don  Lee 
as  yet,  did  not  have  a  San  Fran- cisco station  operating. 

Effective  Date 
Current  Rates 

New  York,  April  1,  1949 
Washington,  April  1,  1949 
Cleveland.  Dec.  15.  1948 
Chicago,  Jan.  8,  1949 
Hollywood,  Jan.  16,  1949 

TV  Sets 
In  Area 

TV  Sets  Jan.  1,  1950  %  In- In  Area  Est.  crease 
535,000  1,015,000  89.7% 
40,800  87,000  113. 
25  300  l.-^aono  'J92. 52,000  340,000  554. 
89,300  325,000  264. 

PHONEVISION 
Zenith  Asks  for  Tests  Now 

ZENITH  RADIO  Corp.  asked  FCC 
last  Thursday  to  let  it  proceed 
with  its  proposed  $400,000-plus  test 
of  Phonevision  in  the  Chicago  area 
without  the  hearing  which  the 
Commission  has  ordered  [Tele- 

casting, Aug.  8,  Dec.  12,  1949]. 
Most  of  the  questions  raised  by 

FCC  for  the  hearing  can  best  be 
answered  after  the  tests  and  some 
seemingly  could  not  be  answered 
before.  Zenith  contended  in  a  peti- 

tion filed  by  Edward  K.  Wheeler  of 
the  Washington  law  firm  of 
Wheeler  &  Wheeler. 
The  petition  pointed  out  that 

Zenith  proposes  to  test  its  system 
of  subscription  television  for  three 
months  in  some  300  homes,  charg- 

ing each  subscriber  $1  for  each 
Phonevision  program  he  wishes  to 
see.  The  subscribers  will  also  have 
standard  TV  broadcast  sets,  so 
they  may  choose  between  standard 
and  Phonevision  programs. 

To  dispose  of  any  theory  that 
the  company  hopes  to  make  a  profit 
on  the  experiment.  Zenith  said  it 
would  give  all  proceeds  to  charity. 

Zenith's  "pay  as  you  see"  system 
of  television,  which  broadcasts  a 
scrambled  picture  that  can  be  un- 

scrambled only  by  means  of  a  "key" signal  sent  by  standard  telephone 
lines,  has  been  on  the  air  from 
Zenith's  experimental  station 
KS2XBS  since  March  1947.  Its 
technical  feasibility  has  been 

proven,  the  petition  asserted,  add- 

ing: 

Whether  the  system  will  operate  suc- cessfully where  a  lafe  number  pf 
lines  .-^re  connecte'l  to  the  same  local 
exchanee  has  yet  to  be  demonstrated. 
How"ver.  the  most  important  remain- 
ine  ouestion  to  be  answered  is  whether 
the  public  will  accent  the  principle  of 
"pay-as-you-see"  television.  The  nri- 

mary  objective  of  the  proposed  <*'^ts is  to  obtain  a  definitive  answer  to  that 

question. Zenith  maintained  that  its  pro- 
nosed  tests  were  even  more  limited 
than  those  of  Muzak  Corp.  which 
FCC  authorized  in  1941  with  re- 

spect to  Muzak's  "pay-as-you- hear"  radio  system. 
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FRED  FREELAND's  innate  in
- 

ventiveness and  technical  ap- 
proach to  all  things — including 

television — are  birthrights  from 
his  father,  an  industrial  engineer 
and  former  Swiss  bell  ringer  in 
vaudeville.  Any  bell  ringing  Fred 
now  hears  comes  from  befuddle- 
ments  of  video  in  his  work  as  tele- 

vision director  of  Ruthrauff  & 
Ryan,  Chicago. 
Always  interested  in  creative 

dramatics  and  factual  electronics, 
Fred  is  one  of  the 
few  agency  TV  men 
permitted  to  call  his 
own  shots  in  station 
control  rooms.  Di- 

rector of  TV  shows 
and  spots  for  30  ac- 

counts, Fred  spends 
much  of  his  time  on 
film  commercials. 

His  fascination  for 
films  began  (and  al- 

most ended)  in  his 
hometown  of  Mid- 
dlebury,  Ind.,  when 
he  was  nine  years 
old.  The  exploits  of 
Harold  Lloyd  were 
being  reeled  off  in 
the  Freeland  base- 

ment on  2,000  feet  of 
highly  explosive  ni- 

trate film  when  the  can  caught 

fire.  The  house,  and  Fred's  head, 
were  saved  by  a  quick-thinking 
father  who  threw  the  reel  out  the 
back  door.  Fred  immediately 
turned  his  efforts  to  production  of 
pseudo  radio  and  stage  shows  in 
the  living  room,  surrounded  by  pul- 

leys, mikes,  curtains,  props  and 
turntables. 

After  years  of  homespun  his- 
trionics, he  became  a  full-fledged 

announcer  at  WTRC  Elkhart,  Ind., 
when  he  was  14  and  a  Middlebury 
High  School  sophomore.  His  first 
job,  at  $3  a  week  as  a  substitute 
announcer,  was  snagged  through 
the  program  director,  who  had 
tutored  him  in  mike  technique. 
"When  it  came  time  for  me  to  ask 
for  a  job,  he  couldn't  say  no  and 
prove  he  wasn't  teaching  me  any- 

thing," Fred  says. 
•  When  WHBC  Canton  lured  him 
with  a  $20-a-week  announcing  job, 
he  adjourned  to  Ohio,  remaining 
until  1941.  There  he  produced  and 
announced  shows,  mainly  musical. 

While  auditioning  applicants  for 
an  amateur  hour  one  evening,  he 
heard  a  "real  cute  gal  who  tried  to 
sing,  but  couldn't.  Her  name  was 
Norma  Faust — and  she  still  can't 
sing,"  Fred  says.  They  were  mar- 
i-ied  in  Canton,  and  now  have  a  13- 
year-old  son,  Dick.  They  now  live 
in  Ft.  Wayne,  Ind.,  where  Fred 
spends  his  weekends. 

At  the  time  of  his  marriage,  Fred 
was  fast  becoming  a  sound  expert. 
He  offered  his  services  and  the  sta- 

tion facilities,  both  free,  to  an  in- 
dustrial film  producer.  Together 

they  shot  location  movies  for  such 
organizations  as  the  Timken  Co. 
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and  Republic  Steel.  Fred  later  pro- 
duced movie  shorts  for  Warner 

Bros. 

Fred's  next  job  was  in  uniform — 
he  entered  the  Army.  Going  from 
Mississippi  to  Louisiana  to  Texas, 
he  worked  on  an  infantry  radio 
staff  and  aided  in  production  of  sev- 
eial  CBS  network  shows  from 
WHAS  Louisville.  On  his  return 
to  civilian  life,  he  went  to  the 
Studebaker  Corp.  in  South  Bend, 
Ind.,  as  foreman  in  the  high  fre- 

quency static  sup- 
p  r  e  s  s  i  o  n  depart- 

ment. Locked  in  his 
laboratory  daily  for 
security  reasons,  he 
developed  noise- 
abaters  for  Army 
vehicles. 
Transferring  to 

WOWO  Ft.  Wayne, 

operated  by  West- 
inghouse  along  with 
WGL  (later  sold) 
and  the  experiment- 

al FM  station, 
W49FW,  Fred  was 
one  of  a  program 
staff  of  100,  but  in 
nine  months  became 
production  manager. 

Early  in  the  war 
he  produced  the 
"Bombs  Over  Ft. 

Wayne"  for  the  local  civilian  de- 
fense unit.  The  documentary  was 

later  taken  over  by  the  War  Dept. 
and  released  nationally.  It  earned 
an  Army  citation  for  him  in  1942. 

While  at  Westinghouse,  Fred  be- 
came involved  in  the  television  de- 

partment operations,  and  earned 
three  patent  awards  from  the  firm 
for  inventing  (1)  a  mixing  circuit 
for  long-set  shots,  akin  to  a  travel- 

ing mask  in  the  movies,  (2)  an  elec- 
tronic zooming  lens,  and  (3)  a 

pulse-time  transmission  system,  a 
single  instead  of  a  double  unit. 

After  putting  TV  technical  and 
programming  theories  to  test  at 
the  Farnsworth  experimental  sta- 

tion there,  he  went  briefly  to  WBZ- 
TV  Boston  as  director  of  television. 
He  returned  to  Ft.  Wayne  in  Janu- 

ary 1948  to  promote  and  produce 
the  Hoosier  Hop,  20-year-old  west- 

ern and  folk  show,  and  special  pro- 
ductions, including  several  for  the 

Indiana  State  Fair.  After  turning 
out  television  film  commercials  and 
more  industrial  movies  as  a  free- 

lancer, he  was  hired  by  WBKB 
(TV)  Chicago  as  production  super- 

visor last  January.  Fi'om  there  it 
was  a  quick  jump  to  Ruthrauff  & 
Ryan  in  June. 

Fred  directs  or  supervises  all  of 

the  agency's  TV  shows  and  film 
commercials,  most  of  which  are 
made  in  Chicago.  With  enough 
technical  knowledge  to  know  his 
own  limitations,  Fred  has  a  simple 
formula  for  successful  shows  and 

commercials — "Shoot  everything  as 
a  minute  movie,  and  follow  motion 

picture  tGchniques  exclusively." 

—   ON  THE   

WASHINGTON  SCREEN 

As  We  Enter  January,  1950 

WMAL-TV 

presents,  between  6  and  11  p.m, 

71 
 hou

rs 
o/  Local  and  National  Spat  Advertiser 

Sponsored  Programs 
Weekly 

mare  than  dauhle  the 

at  her  3  HVashingtan 

TV  statians  cambined 

STATION  X— 1  Hour  20  Minutes 

STATION  Y— 1  Hour  45  Minutes 

STATION  Z— 0 

Other  3  Stations'  TOTAL — 3  Hours  5  Minutes 

WMAL-TV  COMMERCIALS,  JANUARY,  1950 

"Telenews  Daily" — 7  to  7:15  PM — Mon.  thru  Fri. 
sponsored  by  Valley  Forge  Brewing  Co. 

"Tailwaggers" — 7:30  to  7:45  PM — Mondays 
sponsored  by  Arcade-Pontiac  Co. 

"Boxing"  (Turner's  Arena) — 9  to  1 1  PM — Mondays 
sponsored  by  Globe  Brewing  Co. 

"Shop  By  Television" — 7:30  to  8  PM — Tuesdays 
sponsored  by  Hecht  Co.    Department  Store 

"Sports  Cartoon-A-Quii" — 7:30  to  8  PM — Wednesdays 
sponsored  by  L.  P.  Steuart,  Inc.. — DeSoto  Dealer 

"Wrestling"  (Turner's  Arena) — 9  to  10  PM — Wednesdays 
.  sponsored  by  Sinclair  Refining  Co. 

"Wrestling"  (Turner's  Arena) — 10  to  11   PM — Wednesdays 
sponsored  by  Phillip's  Radio  8C  Television  Co. — RCA 

"Capitol  Close-Up" — 7:30  to  7:45  PM — Fridays 
sponsored  by  the  Occidental  Restaurant 

"This  Week  in  Sports" — 7:15  to  7:30  PM — Saturdays 
sponsored  by  Trew  Motor  Co. — Dodge  Dealer 

"Hollywood  Screen  Test" — 7:30  to  8   PM — Saturdays 
sponsored  by  Duffv-Mott,  Inc. 

C5'/2  hours  of  these  programs  are  Local  Live  Productions) 

WMAL-TV  ALSO  SCHEDULES 

3  Hours  Weekly  of  Night  Participating 

4  Programs — Currently  90%   Sold  Out 

is 
CHANNEL  7      WMAL-TV      WASHINGTON,  D.  C. 

:    Represented  Nationally  by  ABC  SPOT  SALES. 
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Telestatus 

(Continued  froin  Telecasting  8) 

advertisers  using  one  to  three  sta- 
tions. Biggest  new  spot  account 

reported  by  Rorabaugh  in  Novem- 
ber, in  point  of  stations  used,  was 

D.  L.  Clark  Co.  which  placed  busi- 
ness on  11  stations.  No  big  spot 

accounts  dropped  or  decreased 
their  station  list  to  any  extent 
with  the  exception  of  Kaiser-Fraz- 
er  Corp.  which  dropped  from  16 
stations  in  October  to  two  in  No- 
vember. 
The  Dodge  Div.  of  Chrysler 

Corp.,  which  had  placed  spot  busi- 
ness on  only  two  stations  during 

the  October  check  week,  increased 
its  schedule  to  include  31  stations 
in  November.  Eleven  new  sta- 

tions were  added  by  the  Alliance 
Mfg.  Co.  for  38  in  November  while 
American  Tobacco  Co.  and  Pioneer 
Scientific  Corp.  bought  10  new 
outlets.  They  placed  business  on 
49  and  26  stations  respectively  in 
November.  Benrus  Watch  Co.  and 
Bulova  Watch  Co.  continued  as 
heavy  users  of  television  spots. 

Greatest  Gain  Local 

Greatest  gain  in  the  number  of 
advertisers  was  made  in  the  local 
field.  This  category  jumped  from 
1,416  advertisers  in  the  October  re- 

port to  1,697  for  November. 
Food  &  Food  Product  advertis- 

ers, which  have  consistently  led 
in  the  number  of  active  sponsors, 
gained  50  new  accounts  for  a  No- 

vember total  of  346  (Table  II). 
Although  one  network  sponsor  was 
lost — Derby  Foods  Inc.  which  had 
backed  a  half-hour  segment  of  Su- 

per Circus — substantial  gains  were 
made  in  the  spot  and  local  fields. 

Advertisers  of  Automotive,  Au- 
tomotive Equipment  &  Accessories 

increased  by  30  to  remain  in  sec- 
ond place  with  271  accounts.  One 

network  sponsor  dropped  in  this 
classification — Buick  Div.  of  Gen- 

eral Motors.  Spot  advertisers  re- 
mained at  14  with  the  gain  being 

made  at  the  local  level. 
Increases  in  all  three  classifica- 

tions kept  Household  Furnishings, 
Equipment   &    Supplies   in  third 

place  with  247  advertisers.  Hot- 
point  Inc.  sponsored  a  special  one- 
hour  Thanksgiving  Day  program 
on  18  stations  and  Nash-Kelvina- 
tor  Corp.  which  had  started  par- 

ticipations in  the  Monday  through 
Friday  Homemakers  Exchange  in 
October  was  inchided  in  the  No- 

vember report.  Three  new  spot 
advertisers  were  added  and  the  re- 

maining gains  were  made  locally. 
In  fourth  place  for  number  of 

accounts  was  Radios,  TV  Sets, 
Phonographs,  Musical  Instruments 
&  Accessories  with  239  advertis- 

ers. Although  the  number  of  net- 
work advertisers  remained  at  five 

in  November,  Admiral  Corp.  start- 
ed a  second  program.  Lights  Out, 

on  33  NBC-TV  stations.  There  was 
one  new  spot  advertiser,  with  the 
remaining  35  new  accounts  being 
placed  locally. 

Ti/m  /2et2ott 

Te-Ve 

Drawn  for  TELECASTING  by  John  Zeigler 

Sightmirror  Patent 

SIGHTMASTER  Corp.,  New  York 
television  set  manufacturer,  an- 

nounced last  Friday  the  issuance 
of  patent  No.  2,492,224,  covering 

its  sightmirror.  With  the  patent's issuance,  Sightmaster  plans  to 
make  Sightmirror  available  for 
public  use  for  any  television  re- 

ceiver now  in  existence. 

TABLE  II 

NUMBER  OF  ADVERTISERS  BY  PRODUCT  GROUPS 
Network 

Spot 
Local Total 

1.  Agricultural   &  Farming 1 2 5 8 
2.  Apparel,  Footwear  &  Access, 4 

19 

98 121 
3.  Automotive,  Automotive  Equip.  &  Access. 8 

14 

249 
271 

4.  Beer  &  Wine 4 

97 

13 
114 5.  Building  Materials,  Equip.  &  Fixtures 1 68 

69 
6.  Confectionary  &  Soft  Drinks 3 31 25 

59 

7.  Consumer  Service 4 119 
123 8.  Construction  &  Contractors 

15 

15 
9.  Drugs  &  Remedies 1 6 3 

10 

10.  Entertainment  &  Amusements 23 23 
11.  Food  &  Food  Products 8 103 

235 
346 

12.  Gasoline,  Lubricants  &  Other  Fuels 6 

13 

15 34 
13.  Horticulture 8 8 
14.  Household  Furnishings,  Equip.  &  Supplies 9 

31 
207 247 15.  Industrial  Materials 1 3 4 

16.  Insurance,  Banking  &  Real  Estate 1 2 

71 

74 
17.  Jewelry,  Optical  Goods  &  Cameras 6 8 43 

57 

1R.  Offl'e  Equip.,  Stationery  &  Writing  Supplies 1 4 9 14 
19.  Publishing  &  Medio 3 29 32 
20.  Radios,  TV  Sets.  Phonographs,  Musical Instruments  &  Access. 5 9 

225 
239 

21.  Retail  Stores  &  Shops 117 117 
22.  Smoking  Materials 8 12 4 24 
23.  Soaps,  Cleansers  &  Polishes 2 

15 

11 28 
24.  Sporting  Goods  &  Toys 2 1 

30 

33 
25.  Toiletries 6 18 6 30 
26.  Transportation,  Travel  &  Resorts 8 9 17 
27.  Miscellaneous 3 

18 
57 

78 

TOTAL 78 

"420 

1,697 
2,195 

BING  CROSBY  Enterprises,  Holly- 
wood, in  first  television  film  ven- 

ture, has  been  signed  to  produce 
10  26-minute  films  for  Procter  & 
Gamble's  Fireside  Theatre  series 
on  NBC  eastern  TV  stations.  Ac- 

cording to  agency  for  P&G, 
Compton  Adv.,  Hollywood,  each  film 
will  cost  between  $8,000  and  $12,- 
000.  Production  to  get  underway 
after  Jan.  1  will  be  directed  by 
Frank  Wisbar,  who  produced  earlier 
series  for  P&G  for  Teleplay  Pro- 
ductions. 

Standard  Television  Corp.,  New 
York  (film  distributor),  concluded 
agreement  with  J.  Arthur  Rank, 
London,  for  distribution  by  Stand- 

ard of  75  feature  films;  aggregate 
production  costs  are  said  to  have 
been  $50  million.  About  50  films 
never  shown  in  U.  S.  have  been 

CHEVROLET  TV 

Active  Northeast  Drive 

LOCAL  Chevrolet  Dealers  Assn. 
(New  York,  New  Jersey,  Connecti- 

cut) is  using  concentrated  local 
spot  television  campaign  to  promote 
the  new  1950  car.  The  campaign, 
which  will  run  for  two  weeks, 
started  Dec.  27.  All  six  New  York 
TV  stations  will  be  used.  It  is 
estimated  the  minute  film  commer- 

cials will  be  aired  nearly  3,000 
times  during  the  fortnight. 

During  that  time  spots  will  be 
seen  on  WOR-TV  on  every  avail- 

able program  every  night  includ- 
ing WOR-TV's  Telefax  News. 

The  other  channels— WCBS-TV, 
WNBT  (TV),WABD  (TV),WJZ- 
TV  and  WPIX  (TV)  will  be  heav- 

ily covered  with  both  participation 
and  station  break  plugs. 

Campbell-Ewald,  New  York,  is 
agency  for  the  intensive  schedule. 
The  one-minute  films  were  created 

by  the  agency  and  Archer  Produc- tions. 

The  new  car  plugs  also  will  be 

integrated  into  the  association's four  regular  weekly  programs, 
Pantomime  Quiz  on  WCBS-TV; 
Famous  Jury  Trials,  WABD; 

Roller  Derby,  WJZ-TV;  and  Win- 
ner Take  All,  WCBS-TV. 

WCON-TV's  Tower 
WORK  is  progressing  on  the 
WCON-TV  Atlanta,  Ga.,  tower. 
Harvey  J.  Aderhold,  chief  engineer, 
claims  the  tower  will  be  the  tallest 
in  the  world.  A  114-ft.  guy  derrick 
mast  is  being  used  to  hoist  steel 
for  the  tower  which  will  point  sky- 

ward some  1,060-ft.  above  ground, 
Mr.  Aderhold  said.  Tower  was  de- 

signed and  fabricated  by  Interna- 
tional Derrick  Co.,  Columbus, 

Ohio.  An  RCA  Pylon  is  on  top. 
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made  in  past  two  years,  according 

to  Standard.  Others,  such  as  "I 
Know  Where  I'm  Going,"  "Waterloo 
Road,"  etc.  have  already  been  box 
office  hits  during  U.  S.  theatre  runs. 
KTLA  (TV)  Los  Angeles  has 

started  telecasting  new  45-minute 
film  series  The  Comics.  Based  on 
comic  strip  characters,  series  is 
made  up  of  films  leased  from 
Universal  International.  Among 
those  acquired  thus  far  are  13  epi- 

sodes each  of  Flash  Gordon,  Red 
Barry,  Ace  Drummond,  Tim  Tyler, 
Smiling  Jack  and  two  Don  Winslow 
series.  Two  different  series  are 
being  shown  each  week,  in  20- 
minute  segments. 

Caston  Productions,  Hollywood, 

doing  series  of  13  quarter-hour 
travel  films,  titled  "Sketchbook." Films  will  depict  interesting  people 
in  various  parts  of  U.  S.  Shooting 
already  has  started  in  California 
and  Arizona,  later  to  be  extended 
to  rest  of  country.  Firm  has  plans 
for  European  series  to  be  combined 

with  this  group  .  .  .  "Dixie  Dugan," half-hour  TV  film  based  on  comic 
strip  character  has  been  prepared 
by  Brink  Productions,  Hollywood. 
Plans  are  to  produce  two  half-hour 
film  episodes  weekly  for  series. 
Jean  Gerard  is  producer,  Al  C. 
Ward  directs  and  Helen  Parrish, 
film  actress,  takes  lead  role. 

Alan  Brown,  formerly  with  Time 
Inc.  and  recently  special  assistant 
to  Secretary  of  the  Navy,  has 
joined  the  Princeton  Film  Center, 
Princeton,  N.  J.  Mr.  Brown  will  be 
director  of  client  relations  as  well 
as  executive  assistant  to  the  presi- 

dent. He  now  resides  in  Princeton 
but  will  spend  a  large  part  of  his 
time  in  Film  Center's  New  York 
office. .  .  .  United  World  Films,  New 

York,  recently  completed  six  one- minute  video  commercials  for  Lever 
Bros.'  NBC-TV  show  The  Clock. 
Agency:  J.  Walter  Thompson  Co., 
New  York. 

Penguin  Pictures  Inc.,  New  York, 

producing  filmed  musical  series,  "I 
Thee  Wed,"  planned  as  three  15- 
minute  weekly  episodes.  Cost  of 
series  said  to  be  less  than  compa- . 
rable  live  show.  Series  currently 
being  offered  to  national  sponsor 
and  will  be  re-released  thereafter 
on  market-by-market  basis. 

General  Films  Division  of  Tele- 
vision Corp.  of  America,  western 

branch,  Alameda,  Calif.,  announces 
its  new  studios  which  opened  in 
September  are  operating  on  full 
seven-day  schedule.  Not  all  this 
production  has  been  contracted  for, 
but  John  Convery,  general  man- 

ager of  division,  believes  in  provid- 
ing back-log  of  all  types  of  film  for 

future  calls.  All  sound  and  camera 

equipment  being  used  is  latest  1950 
type.  New  sound  stages  and  out- 

door sets  and  buildings  make  this 

one  of  the  largest  studios  in  coun- 
try devoted  to  exclusive  production 

of  TV  films,  it  is  said. 
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1950 

The  Broadcasting  Yearbook 

and  your 

fhe  onl/  s/ng/e  sti^xi^  book  of  radio-tv  information,  facts,  and  figures  .  . . 

7 pays  for  52  weekly 

issues  and  includes 

1950  Yearbook. 

TELECASTING 

BUSINISS  JOURNAL  OF  RADIO-TV 

How  much  do  advertisers  spend  for  spot,  network,  regional  and  local  campaigns — 
who  handles  the  account? 

Which  are  the  top  radio-TV  advertising  agencies — their  gross  billings? 

You'll  find  these  answers — and  many,  many  more  hard-to-get  facts — plus  the  follow- 
ing exclusive  features  in  the  1950  BROADCASTING  •  TELECASTING  Yearbook. 

Gross  network  billings  by  advertisers,  by  agencies,  by  product  classifications,  by 

months  ®  Comparative  radio  costs  vs.  newspapers  and  magazines  •  Year's  top 
ratings  and  program  trends,  awards  #  Economic  analysis  of  1949  broadcast 
advertising  @  Advertising  agencies  (and  personnel)  handling  radio-TV  accounts 
•  National  and  regional  advertisers  directory  &  More  than  50  directories  covering 
AM-FM-TV  stations,  executive  personnel;  equipment  manufacturers;  national  repre- 

sentatives; film,  transcription  and  related  services. 

These  and  a  thousand  facts/charts  more  are  the  BROADCASTING  •  TELECASTING 
Yearbook,    classified    under    easy-to-find  headings,   indexed  for  quick  reference. 

There's  nothing  like  the  Yearbook  for  radio-active  agencies,  advertisers  or  any  radio- 
connected  business.    It's  your  indispensable  year  round  tool. 

The  Yearbook  comes  free  to  BROADCASTING  subscribers  as  of  February  1, 
but  a  limited  supply  of  copies  will  be  available  at  $5.00  each. 

BROADCASTING  •  TELECASTING 
National  Press  Building 

Washington  4,  D.  C. 

Please  enter  a  year's  subscription  to  BROADCASTING  im- 
mediately and  be  sure  to  send  me  the  1950  Yearbook,  free 

of  charge,  as  part  of  this  subscription. 

n  I  enclose  $7.00 □  Please  bill  me 

Name 

Street 

6 

City 

Zone State 



With  more  and  still  more  telecasters  it's  Du  Monf 

TV  camera  equipment  because  of  outstanding 

1 1^  Many  TV  stations  either  on  the  air 
or  under  construction,  are  Du  Mont- 
equipped  throughout.  That  means  the 
Du  Mont  Type  TA-124-B  Image  Orthi- 
con  Chain  for  studio  and  remote  pick- 

ups, aUke. 
But  of  even  greater  significance  is  the 

growing  use  of  Du  Mont  cameras  and 
auxiUary  equipment  by  TV  stations  orig- 

inally using  other  makes  of  equipment; 
by  intra- store  television  demonstra- 

tions; by  wired  television  installations; 
by  movie  producers  experimenting 
with  television  production  possibilities; 
by  TV  training  schools;  by  government 

agencies  both  here  and  abroad. 
The  Du  Mont  advantages  are  many: 

Split-second  action  through  quick  set- 

(Slmpie  Trartsiation)  I 
SUPERIOR  DESIGN  plus  | 

QUAUTY  WORKMANSHIP  equals  \ DU  MONT  I 

First  With  the  Finest  in  Television  f 

up;  finger-tip  controls;  superlative 
image  pickup  with  precise  electronic 
viewfinder  checkup;  accessibility  for 
lime-saving  inspection  and  immediate 
maintenance;  handy  matched  units, 
jiffy-connected,  for  all  required  power, 
synchronizing,  amplifying  and  monitor- 

ing functions,  plus  the  latest  camera  i effects. 

But  the  outstanding  characteristic  of 

this  popular  Du  Mont  Type  TA-124-B 
Image  Orthicon  Chain  is  DEPENDABIL- 

ITY. That,  in  the  final  analysis,  is  the 

all-important  consideration.  For  "The 
show  must  go  on,"  regardless. 

^  Consult  us  on  your  TV  plans  and  requirements.  Literature  on  request. 

[jALLCN  B.  DU  MONT  LABORATORIES,  INC. 

ALLEN  B.  DU  MONT  LABORATORIES,  INC.  • 
CLIFTON,  N.  J.  •  DU  MONT  NETWORK.  515  MADISON  AVE..  NEW  YORK  22.  E  •  GENERAL 

|2  MAIN  A  /E.,  PASSAIC,  N.  J.  O  PLANTS  IN  PASSAlMMMMttiillCOOD  AND  EA£ 



CLEAR  CHANNELS 

Farmers  Urge  Power  Boost 

CLEAR-CHANNEL  stations'  fre- 
quencies should  be  "held  inviolate 

by  international  agreement"  and 
power  increased  to  permit  further 
service  to  farmers,  the  American 
Farm  Bureau  Federation  resolved 
Dec.  15  at  its  1949  meeting,  affirm- 

ing a  resolution  adopted  in  1946 
and  reaffii-med  in  1947  and  1948. 
Sub-stations  are  advocated  by  the 
federation  to  serve  special  needs  of 
farmers. 

Service  by  KFI  Los  Angeles  to 
the  Great  Western  Live  Stock 
Show  held  in  that  city  a  few  weeks 
ago  was  praised  in  a  letter  sent  to 
General  Manager  William  B.  Ryan 
by  C.  J.  Lump,  representing  the 
Great  Western  Live  Stock  Assn. 

KXXL  RENO  CASE 

FCC  Issues  Initial  Decision 

INITIAL  decision  to  deny  renewal 
of  license  to  KXXL  Reno,  Nev.,  and 
dismiss  as  moot  a  request  to  sell 
the  station  to  Chet  L.  Gonce,  its 
original  owner,  was  i-eported  by 
FCC  last  Wednesday.  KXXL,  de- 

stroyed by  fire  in  November  1948 
and  off  the  air  since  that  time,  is 
assigned  250  w  on  1230  kc. 
Hearing  Examiner  Fanney  N. 

Litvin  found  that  Byron  J.  Samuel, 
now  sole  owner,  had  acquired  with- 

out Commission  consent  the  one- 
third  interest  each  held  by  Ed- 

ward Margolis  and  Frederick  W. 
Kirske,  who  had  been  partners 
with  him  in  the  license.  The  re- 

port showed  further  that  Mr. 
Samuel  did  not  desire  to  renew  the 
KXXL  license  and  did  not  wash  to 
rebuild  or  operate  the  station. 

The  examiner  found  that  Mr. 
Samuel  wished  renewal  only  for 
the  purpose  of  transferring  it  to 
Mr.  Gonce  for  cancellation  of  a 
S10,000  debt  due  the  latter.  At  the 
hearing,  Mr.  Samuel  further  stated 
he  wished  to  "withdraw"  both  the 
lenewal  request  and  the  transfer 
bid.  Mr.  Gonce  was  given  FCC 
approval  in  1947  to  sell  to  Mr. 
Samuel  and  his  associates  for 
$30,000. 

WEVD 

  117-119  W.  46  St 
BEHRY  SREEHFIELD.Mg.  Director  M.Y.19 

■Gllted-Otti  ̂  

EDWARD  A.  MALLING  appointed sales    manager    for  component 
parts    in    General    Electric  Re- 

ceiver Div.,  Syracuse,  N.  Y.    He  has 
been  with  company  since  1935. 

CARROLL  GARDNER  appointed  ac- 
count executive  for  Frederic  W.  Ziv 

Co.     Formerly    general    manager  of 
WLEX  Lexington. 

^      ̂    :   Ky.,  he  will  cover 
Florida  and  South- 

ern Georgia  with 
headquarters  in 
Jacksonville.  Mr. 
Gardner  formerly 
was  general  man- 

ager of  WAPI  Bir- 
mingham and  later 

was  with  WMBR 
Jacksonville. 

Mr.  Gardner        ^jj^  j^j^^  pj^^^ 

UCTS  Co.,  Brook- 
lyn, N.  Y.,  reports  its  new  console  and 

table  model  television  receivers  will 
make  use  of  rectangular  video  tubes. 
Called  "soft-lite  full  view,"  tubes  are 
said  to  show  picture  exactly  as  it  is 
telecast  from  transmitting  station  with 
no  loss  of  view  from  cut  corners  or 
masking. 

COMMODORE  JOHN  D.  SMALL,  exec- 
utive assistant  to  the  president  of 

Emerson  Radio  and  Phonograph  Corp., 
New  York,  named  vice  president  of 
corporation  in  addition  to  his  present 
duties.  ABRAHAM  ROSEN,  controller, 
appointed  assistant  treasurer.  A.  A. 
VOGEL,  former  assistant  controller, 
named  controller.  JOSEPH  LONGIN, 
former  assistant  controller,  named  as- 

sistant to  the  executive  vice  president. 

Dr.  ALBERT  W.  HULL,  assistant  di- 
rector of  General  Electric  Research 

Lab.,  Schenectady,  N.  Y.,  retires.  He 
will  continue  to  serve  company  as  a 
consultant. 

RALPH  B.  AUSTRL\N,  New  York  tele- 
vision consultant,  will  headquarter  in 

Hollywood  for  next  few  months  at  of- 
fices of  N.  P.  Rathvon  &  Co.,  1041  No. 

Formosa  Ave.,  Hollywood.  He  will 
make  special  survey  for  N.  Peter  Rath- 

von, former  president  of  RKO  Radio 
Pictures  and  Radio  Keith  Orpheum 
Corp. 

Equipment 
ELIZABETH  K.  TAYLOR  appointed 
an  assistant  secretary  of  AT&T,  first 
woman  in  organization  to  hold  that 
post.  She  joined  company  in  1921  as 
stenographer  and  later  became  secre- 

tary to  the  president. 

TUBE  DIVISIONS  of  General  Electric 
Co.,  Syracuse,  N.  Y.,  announce  follow- 

ing appointments:  E.  F.  PETERSON 
named  manager  of  sales  of  tube  divi- 

.  sions,  with  headquarters  at  Schenec- 
tady, L.  B.  DAVIS  appointed  manager 

of  receiving  tube  division  at  Owens- 
boro,  Ky.,  and  K.  C.  DeWALT  named 
manager  of  cathode  ray  tube  division 
at  Syracuse. 

UNIVERSAL  MOULDED  PRODUCTS 
CORP..  Philadelphia,  announces  mar- 

keting of  Reelest,  portable  tape  re- 
corder with  "twin-track"  which  elim- 
inates interruption  for  rewinding; 

automatic  tape  threader,  and  volume indicator. 

Uetmjurihe  words  "Tmtscnbed  byAMPEX" 

aflsr  the  ̂ rmtskows  in  radw 

Here's  how  the  NEW 

Series  300 

MAGNETIC  TAPE  RECORDER 

adds  profit  to  your  operation 

CONSOLE  MODEL  300*  ..  .  $1,573 
PORTABLE  MODEL  300  ..  .  $1,594.41 
RACK  MOUNTED  $1,491.75 

•Mefer  Panel  Extra     F.  O.  B.  Factory,  San  Car/os,  Calif. 

Read  what  Frank  Marx,  Vice  President  in  charge  of 
Engineering,  American  Broadcasting  Company,  says: 

"For  the  past  two  years  A.  B.  C.  has  successfully  used 
magnetic  tape  for  rebroadcast  purposes  . . .  A.  B.  C. 
recorded  on  AINIPEX  in  Chicago  ...  17  hours  per  day. 

For  2618  hours  of  playback  time,  the  air  time  lost  was 

less  than  three  minutes :  a  truly  remarkable  record." 

Frequency  Response: 
At  15"±  2  db.  50-15.000  cycles 
At  7.5"±  2  db.  50-7,500  cycles 

Signal-To-Noise  Ratio:  The  overall 
unweighted  system  noise  is  70  db. 
below  tape  saturation,  and  over 
60  db.  below  3°o  total  liarnionic 
distortion  at  400  cycles. 

SPECIFICATIONS 
Storting  Time:  Instantaneous. 
(When  starting  in  the  Normal  Play 
mode  of  operation,  the  tape  is  up  to 
full  speed  in  less  than  .1  second.) 
Flutter  and  WOW:  At  15  inches  per 
second,  well  underO.1%  r.ni. s.. meas- 

uring al  I  flutter  components  from  0 
to  300  cycles,  using  a  tone  of  3000 
cycles.  At  7.5  inches, under  0.2?o. 

Manvfactured  by  Ampex  Electric  Corporation,  Son  Carlos,  Calif. 

DISTBIBUTEO  BY 

BING  CROSBY  ENTERPRISES  «  GRAYBAR  ELECTRIC  CO.  inc. 
9028  Sunset  Blvd.,  Hollywood  46,  Calif.  420  Lexington  Are.,  New  York  17.  N.  Y. 

AUDIO  &  VIDEO  PRODUCTS  CORPORATION 
1650  Broadway,  New  York,  New  York  ♦  PLaza  7  0780 
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Actions  of  the  FCC 

 DECEMBER  22  to  DECEMBER  29  

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-efifective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-visual 

cond. -conditional 
LS-local  sunset 
mod. -modification 
trans.-transmitter 
unl. -unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

December  22  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Request  Granted 
KVNJ-AM-FM  Fargo,  N.  D. — Grant- 
ed request  to  remain  silent  for  90  days 

pending  reorganization  and  refinancing. 
WMMJ  Peoria,  ni.— Granted  author- 

ity to  remain  silent  60  days  from  Dec. 
23,  pending  assignment  of  license. 
KOPP  Ogden,  Utah — Granted  renewal 

of  license  for  period  ending  Nov.  1, 1952. 
Modification  of  CP 

KTED  Laguna  Beach.  Calif.— Granted 
mod.  CP  to  change  directional  ant. 
and  designated  for  hearing  in  Washing- 

ton on  March  13,  1950.  application  to 
increase  nighttime  power  from  250w  to 
1  kw.  and  made  KOMA  Oklahoma  City, 
party  to  proceeding. 

December  22  Applications  .  .  . 
ACCEPTED   FOR  FILING 

License  for  CP 
WTJH   East   Point,   Ga.— License  to cover  CP  new  AM  station. 

AM— 1310  kc 
KLIX  Twin  Falls,  Ida.— CP  to  change 

from  1340  kc  250  w  unl.  to  1310  kc  1  kw 
unl.  DA-N  AMENDED  to  request  1310 
kc  1  kw  unl.  DA-1. 

AM— 790  kc 
KNEW     Spokane,     Wash.  —  CP  to change  from  1430  kc  5  kw  DA  to  790 

kc  5  kw  unl.  DA-N  AMENDED  to  re- 
quest 790  kc  5  kw  DA-2. 

SSA— 730  kc 
WLIN  MerriU,  Wis.— SSA  on  790  kc  1 
kw-D  250  w-N  for  period  ending  no later  than  Nov.  1,  1949  AMENDED  to 
request  SSA  for  a  period  ending  not later  than  Nov.  1,  1952. 

License  Renewal 
Applications  for  license  renewals  AM 

stations:  WBGE  Atlanta,  Ga.;  KXEO 
Mexico,  Mo.;  KVOL  Lafayette,  La.; 
KWNW  Wenatchee,  Wash, 
Applications  for  license  renewals  FM 

stations:  WSON-FM  Henderson,  Ky.; 
WQXR-FM  New  York;  WOPI-FM  Bris- tol, Tenn. 

Modification  of  CP 
Mod.  CP  new  FM  station  for  exten- 

sion of  completion  date:  KPOR  River- 
side, Calif.;  WCOH-FM  Newnan,  Ga.; 

WACE-FM  Chicopee,  Mass.;  WFMB Mayodan,  N.  C. 

SERVICE  DIRECTORY 

Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121    Vermont    Av*.,    Wash.   5,    D.  C. 
STerling  3626 

Commercial  Radio  Monitoring  Co. successor  of 
COMMERCIAL  RADIO  EQUPT.  CO. 

Monitoring  Division 
PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Duty  All  Night  Every  Night 

PHONE  LOGAN  8821 
Porter  BIdg.  Kansas  City,  Mo. 

CLARENCE  R.  JACOBS 

Studio  Consultants 
Planning  -  Design  -  Acoustics 

Box  69  -  Princeton,  Illinois  -  Tel.  No.  4200 

*  VACANCY 
YOUR  FIRM'S  NAME  in  this  "vaconty" 
will  be  seen  by  15,500  readen— 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities.     Use  coupon  below  .  .  . 

YOUR  SERVICE 

can  be  brought  regularly  to  the  attention  of  the  15,500  (paid)  subscribers 
of  BROADCASTING-TELECASTING,  by  simply  indicating  the  number  of 
insertions  desired  and  mailing  this  coupon  to: 

BROADCASTING  -  TELECASTING  •  NAT'L.  PRESS  BLDG.  •  WASHINGTON,  0.  C. 
Please  reserve  space  in  your  Service  Directory  for: 

□    1-time  □    26-time8  □  52-timeB 

Company 

Address 

Individual 

RATES:   1-time-$20. — 26-times-$15.  ea. — 52-times-$10.  ea. 

License  for  CP 
WEBR-FM  Buffalo — License  to  cover 

CP  new  FM  station. 
WOSU-FM  Columbus,  Ohio— License 

to  cover  CP  new  noncommercial  edu- cational FM  station. 
FM— 93.7  mc 

KXOK-FM  St.  Louis— CP  to  change 
ERP  to  70  kw,   increase  ant.  height 
to  547  ft. 

TENDERED  FOR  FILING 
AM— 790  kc 

KSPI  StUlwater,  Okla.— CP  to  oper- 
ate on  790  kc  500  w-N  DA  and  retain 

daytime  operation  780  kc  250-D. AM— 860  kc 

WGAY    Oak    Hill,    W.    Va.— CP  to change  from  860  kc  1  kw  unl.  to  860  kc 
10    kw    unl.      Contingent    on  WHFG 
change  in  facilities. 

AM— 1600  kc 
WKNK   Muskegon,   Mich.— Mod.  CP 

to  change  from  1600  kc  1  kw  unl.  to 
1600  kc  5  kw-D  1  kw-N. 

Modification  of  License 
KBUC    Corona,    Calif.— Mod.  license 

to  change  from  1370  kc  500  w  unl.  DA 
to  1370  kc  500  w  unl.  DA-N. 

December  23  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Modification  of  License 

KSMO    San  Mateo,   Calif.— Mod.  li- cense to  change  studio  location. 
Modification  of  CP 

KONG  San  Antonio,  Tex. — Mod.  CP 
to  change  frequency,  increase  power 
etc.  for  extension  of  completion  date. 

License  Renewal 
Application  for  license  renewal  AM 

station:  WFEB  Sylacauga,  Ala.;  WROD 
Daytona  Beach,  Fia,;  WWPG  Palm 
Beach,  Fla.:  WBBQ  Augusta,  Ga,; 
WJPF  Herrin,  111.;  WLBC  Muncie.  Ind.; 
WLBJ  Bowling  Green,  Ky.;  WEIM 
Fitchburg,  Mass.;  WMBN  Petoskey, 
Mich.;  KICK  Springfield,  Mo.;  KGFW 
Kearney,  Neb.;  KSET  El  Paso,  Tex.; 
WJMA  Orange.  Va.;  WBRW  Welch, 
W.  Va. 

December  27  Decisions  .  .  . 

ACTION  ON  MOTIONS 

(By  Commissioner  Jones) 
WMMJ  Peoria,  111. — Granted  petition 

to  dismiss  application  to  change  to 
970  kc,  1  kw  unl.  DA. 
WLEA  Hornell,  N.  Y.— Granted  peti- tion for  leave  to  amend  application  to 

show  time  and  place  of  birth  of  certain 
stockholders,  to  change  estimated  cost 
of  construction  and  operation,  and  to 
furnish  copies  of  program  log  for  com- posite week  and  analysis  thereof. 
Coast  Bcstrs.  Inc.,  Astoria,  Ore. — 

Granted  petition  for  leave  to  amend  ap- plication to  change  name  of  applicant 
to  Deal  O.  Wilkins  and  Howard  R. 
Marks  d/b  as  Coast  Bcstrs.  to  change 
applicant  from  corporation  to  partner- ship, to  delete  all  reference  to  L.  K. 
Greer  and  Leslie  E.  Marcus,  and  to 
show  revised  financial  data. 
FCC  General  Counsel — Granted  peti- tion for  extension  of  time  to  Jan.  26 

to  file  exceptions  to  initial  decision  in 
proceeding  upon  application  of  Wor- cester   Bcstg.    Co.,    Worcester.  Mass. 
FCC  General  Counsel — Granted  peti- tion for  extension  of  time  to  Jan. 

3  to  file  proposed  findings  of  fact  in 
proceeding  re  WGBF  Evansville,  Ind., 
and  WMRO  Aurora,  111. 

(By  Examiner  Basil  P.  Cooper) 
KSTV  Stephenville,  Tex. — Dismissed 

as   moot   petition   for   continuance  of hearing. 

Western  Massachusetts  Bcstg.  Corp., 
Great  Barrington,  Mass. — Granted  peti- tion for  continuance  of  hearing  from 
Dec.  22  to  Jan.  9  at  Washington. 

(By  Examiner  Hugh  B.  Hutchison) 
WGRD  Grand  Rapids,  Mich. — Granted 

petition  for  leave  to  amend  application 
to  specify  new  trans,  and  ant.  site,  to 
make  changes  in  proposed  DA-N,  in- stall new  DA-D  and  to  operate  with 
5  kw  in  lieu  of  1  kw  unl.  On  Commis- 

sion's own  motion,  application  as amended  is  removed  from  hearing docket. 
WEIM  Fitchburg,  Mass. — Granted  pe- tition to  reduce  proposed  D  operating 

power  from  5  kw  to  1  kw  and  to  make 
certain  changes  in  proposed  D  radiation 

pattern. (By  Examiner  Fanney  N.  Litvin) 
WCTT  Corbin,  Ky.,  and  WISE  Ashe- ville,  N.  C. — Scheduled  hearing  for  Jan. 

3  in  Washington  in  proceeding  which 

LaGRANGE  LOCAL 

FCC  Issues  Initial  Decision 

FIRST  local  station  for  LaGiange, 

111.,  metropolitan  Chicago  com- 
munity, is  proposed  in  an  initial 

decision  issued  by  FCC  fortnight 
ago  to  grant  the  bid  of  The  La- 
Grange  Broadcasting  Co.  for  500 
w  daytime  on  1300 -kc  there. 

Hearing  Examiner  Fanney  N. 
Litvin  found  that  the  proposed  sta- 

tion's 0.5  mv/m  contour  would  in- 
clude a  population  of  3,196,259. 

The  report  indicated  only  slight 
interference  would  occur  with 
WMRO  Aurora,  111.,  WKAN  Kank- 

akee, 111.,  and  WOOD  Grand  Rap- 
ids, Mich.  Although  the  station 

would  serve  but  67.5%  of  the 
Chicago  metropolitan  district,  the 
examiner  felt  the  waiver  of  the 
Commission's  90%  requirement  was 
justified  in  view  of  the  first  local 
outlet  to  be  afforded  LaGrange. 
LaGrange  Broadcasting  is  a  part- 

nership of  Russell  G.  Salter,  one- 
third  owner  of  WAUX  Waukesha, 
Wis.,  and  Charles  F.  Sebastian. 

was  inadvertently  scheduled  Jan.  2, 
legal  holiday. 
KOJM  Havre,  Mont. — Granted  peti- 

tion for  continuance  of  hearing  re  ap- 
plication and  that  of  KAVR  Havre, 

Mont,  from  Jan.  9  to  Feb.  20  in  Wash- 
ington. 

(By  Examiner  Elizabeth  C.  Smith) 
Antelope  Valley  Bcstg.  Co.  and  Ante- 

lope Bcstg.  Co.  Inc.,  Lancaster,  Calif. — 
Granted  joint  petition  for  leave  to 
amend  respective  applications  by  ac- 

ceptance of  affidavits  attached  to  peti- 
tion, for  purpose  of  correcting  defects 

resulting  from  variances  and  discrep- ancies between  dates  of  engineering 
affidavits  and  those  of  applications. 

December  27  Applications  .  .  . 
ACCEPTED  FOR  FILING 

Modification  of  CP 
WDZ  Tuscola,  111. — Mod.  CP  move 

trans,  and  studio  sites  to  change  hours 
power  etc.  AMENDED  to  request 
change  from  1050  kc  to  610  kc  DA-DN, 1  kw  unl. 
Following  stations  filed  for  mod.  CPs 

extend  completion  dates:  KNOB(FM) 
Long  Beach,  Calif.;  WGOR(FM)  Ft. 
Lauderdale,  Fla.;  WAPO-FM  Chatta- 

nooga, Tenn.;  WTVJ(TV)  Miami,  to 
7-27-50:  WNBQ(TV)  Chicago,  to  3-20-50. 

License  for  CP 
WHGR  Greensboro,  N.  C. — License  to 

cover  CP  new  AM  station. 
WJAR-FM  Providence,  R.  I.— License 

to  cover  CP  new  FM  station. 
WOUI(FM)  Athens,  Ohio — License  to 

cover  CP  new  noncommercial  educa- tional  FM  station. 
(Continued  on  page  68) 

PT6-A A  tape  recorder  with  amazingly  low 
distortion,  wide  band  reproduction, 
versatility,  and  economy 

USES 

Engineered  by  the  World's  Oldest  and  Largest Manufacturers  of  Professional  Magnetic  Recorders 
Mapecord,  Inc,  360  N.  Michigan,  Chicago,  I 
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JANSKY  &  BAILEY 
Executive  Offices 

National  Press  Building 
OfRces  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.          ADams  2414 

1                  Member  AFCCE* 

McNARY  &  WRATHALL 
RADIO  eNGINEERS 

906  Natl.  Press  BIdg.    1407  Pacific  Ave. 
Washington  4,  D.C.       Santo  Cruz,  Cal. 

Member  AFCCE* 

iO  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntclair  3-3000 

Labs:                     Great  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerling  J)111 
Washington  4,  D.  C. 

Member  AFCCE* 

Commercial  Radio  Equip.  Co. 
1      Everett  L.  Dillard,  Gen.  Mgr. 
INTERNATIONAL  BLDG.        Dl.  1319 

WASHINGTON,  D.  C. 
PORTER  BLDG.                     LO.  8821 

KANSAS  CITY,  MO. 
I 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.           REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 

GAUTNEY,  RAY  &  PRICE 
(successors  to  John  Barron) 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  BIdg. 

Washington  4,  D.  C. 
National  7757 

(    RAYMOND  M.  WILMOTTE 

1469  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

JOHN   J.  KEEL 

Warner  BIdg.,  Wash.,  D.  C. 

Notional  6513 

MUNSEY  BUILDING    DISTRICT  8215 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Mcintosh  &  Inglis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

1  RUSSELL   P.  MAY 

1   1422  F  St.,  N.  W.        Kellogg  BIdg. 
Washington,  D.  C.        REpublic  3984 

1                   Member  AFCCE' 

ANDREW  CORPORATION 

CONSULTING  RADIO  ENGINEERS 

363  E.  75th  St.      TRiangle  4400 
CHICAGO    19,  ILLINOIS 

uixie  D.  fVicivey  &  assoc. 

1820  Jefferson  Place,  N.  W. 

Washington  6,  D.  C. 

REpublic  7236 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.       Ml.  4151 

DALLAS,  TEXAS 
1728  Wood  St.          Riverside  3611 

Member  AFCCE* 

E.  C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BONO  BLDG.         EXECUTIVE  5670 

I             WASHINGTON  5,  D.  C. 
1.                 Member  AFCCE* 

CHAMBERS  &  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE' 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE* 

A.  EARL  CULLUM,  JR. 
CONSULTING  RADIO  ENGINEERS 

HIGHLAND   PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  8-6108 

i      WILLIAM  L.  FOSS,  Inc. 

'          Formerly  Colton  &  Foss,  Inc. 
927  15th  St.,  N.  W.     REpublic  3883 

i              WASHINGTON,  D.  C. 

JOHN  CREUTZ 

319  BONO  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

H.  V.  ANDERSON 
AND  ASSOCIATES 

Consulting  Radio  Engineers 
134  Clarence  St.,  Phone  7-277 

Lake  Charles,  La. 

William  E.  Benns,  Jr. 

&  ASSOCIATES 
3738  Kanawha  St.,  N.  W. 

ORdway  8071 
Washington,  D.  C. 

i 

<  Philip  Merryman  &  Associates 
•  Heatherdell  Road 

•  ARDSLEY,    N.  Y. 

j               •    Dobbs  Ferry  3-2373 
i   RADIO  CONSULTANTS 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.            AR  4-8721 

ARLINGTON,  TEXAS 

NATHAN  WILLIAMS 

Allocation  &  Field  Engineering 

20  Algoma  Blvd.      Ph.  Blackhawk  22 
Oshkosh,  Wise. 

Of.  H.  3ilUr CONSULTING  RADIO  ENGINEERS 
4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingswood  7631,  9541 

1      SILLIMAN  &  BARCLAY 
'  SPECIALIZING   IN  ANTENNA  PROBLEAAS 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

LYNNE  C.  SMEBY 

"Registered   Professional  Engineer" 
820  13th  St.,  N.  W.              EX.  8073 

Washington  5,  D.  C. 

GEORGE  P.  ADAIR 

Radio  Engineering  Consultant 

Executive  5851   1833  M  STREET,  N.  W. 
Executive  1230  WASHINGTON  6,  D.  C. 

LEE  E.  BAKER 

Consulting  Radio  Engineer 
826-28  Landers  BIdg.— Ph.  3621 

SPRINGFIELD,  MISSOURI 

ri 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 
Executive  offices:   40   East  Ave. 
Laboratory:    114    Northgate  Rd. 

Riverside,  III.      —      Riverside  6652 
(A   Chicago  suburb) 

ADLER  ENGINEERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

720  Milton  Road,  Rye,  N.  Y.    RYE  7-1413 

ROYAL  V.  HOWARD 

CONSULTING   RADIO  ENGINEER 
225  Mallorco  Way 

Filmore  6-5705 

^^^^^^^^^^ 
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tOUIS  M.  HEYWARD,  former  script 
i  editor  for  AP's  radio  division, 
MICHAEL  SKLAR,  former  script 

writer  for  Cavalcade  of  America  and 
Inner  Sanctum,  and  VERA  OLDHAM, 
former  script  writer  for  Parker  Fam- 

ily and  Show  Boat^  join  ABC  script  _ 
and  program  promotion  division  for 
radio  and  TV  as  senior  writers. 
ARLENE  WOOD,  former  copy  chief 
for  WBEC  Pittsfield,  Mass.,  joins  divi- 

sion as  junior  writer. 

TILLIE  CAUSEY,  former  part-time 
script  writer  for  WCBI  Columbus, 
Miss.,  joins  KXOK  St.  Louis  as  script 
writer. 

JAMES  T.  VANDIVEER,  director  of 
remote  telecasts  for  KECA-TV  Holly- 

wood, elected  first  vice  president  of 
Academy  of  Television  Arts  and 
Sciences. 

ROBERT  WHITAKER,  relief  an- 
nouncer and  parttime  play-by-play  an- 

nouncer for  WPAY-AM-FM  Ports- 
mouth, Ohio,  joins  station  in  fuUtime 

capacity,  replacing  JOHN  VROMAN, 
who  resigned  to  join  WKSR  Pulaski, 
Tenn.  Mr.  Whitaker  was  with  WBEX 
Chillicothe,  Ohio,  for  two  years. 
MIKE  RAPCHAK,  formerly  of  WIMS 
Michigan  City,  Ind.,  BOB  CARPEN- 

TER, formerly  of  WBCM  Bay  City, 
Mich.,  BILL  FOSTER,  BOB  MOORE, 

FIRST 

AGAIN! 

Sunday  afternoon  tele- 
vision programming 

has  been  started  by 

KDYL-TV,  marking 

another  "first"  for  Salt 

Lake  City's  first  tele- 
vision station. 

In  1950  —  to  tap  the 
rich  Salt  Lake  City 
market  —  remember 
these  powerful  selling 
twins,  K  D  Y  L  and 
KDYL-TV,  always  out 
in  front. 

formerly  of  WGBA  Columbus,  Ga.  and 
KEN  CARTER  join  announcing  staff 
of  WWCA  Gary,  Ind.  HENRY  ROD- 
DIGER  appointed  musical  director  and 
librarian  for  station,  assisted  by 
MINERVA  M.  TESSEINE.  BOB 
TANNEHILL  named  continuity  direc- 

tor. WWCA  took  the  air  as  a  new 
fulltime  station  Dec.  9. 

EARLE  C.  FERGUSON,  former  pro- 
duction manager  at  KOA  Denver,  be- 

comes program  director  for  station 
succeeding    CLARENCE    C.  MOORE, 

Mr.  Ferguson Mr.  Walker 

retired.  Mr.  Ferguson  is  succeeded  as 
production  manager  by  WILLIAM  G. 
WALKER,  former  assistant  in  KOA's production  department. 
BERT  LEEDS,  formerly  director  at 
Twentieth  Century-Fox,  signed  as  di- 

rector of  NBC-TV  Life  of  Riley. 
ROSEY  ROWSWELL  rejoins  WJAS 
Pittsburgh  as  m.c.  of  new  morning 
show,  Rosey  Bits. 
HERBERT  O.  PHILLIPS,  KECA-TV 
Hollywood  set  designer  and  art  direc- 

tor, sells  .original  story  "The  Inner 
Voice",  to  Anatole  Litvak,  Twentieth 
Century-Fox  producer. 
DAVE  MILLER,  disc  jockey  for  past 
nine  years  with  WAAT  Newark,  N.  J., 
resigns  to  join  WPAT  Paterson. 
Mrs.  IRENE  KUHN,  assistant  director 
of  information  for  NBC,  is  currently 
touring  Spain  gathering  material  for 
articles  and  broadcasts. 
ELBERT  WALKER,  KTSL  (TV) 
Hollywood  senior  producer  -  writer, 
named  as  producer  of  ̂ 7 hat's  the  Name of  That  Song.  J.  C.  LEWIS  replaces 
him  as  producer  of  Norma  Young  Slwiv 
and  It's  a  Neat  Trick. 

Mrs.  HAZEL  KENYON  MARKEL,  di- 
rector of  program  service  for  WTOP 

Washington,  appointed  to  National 
Public  Relations  Committee  of  Reserve 
Officers  Assn.  of  U.  S.  She  is  only 
woman  thus  far  so  honored. 

JOHN  WAGNER,  ABC  Hollywood  as- 
sistant auditor,  is  the  father  of  a  boy, 

James  McCracken. 

BILL  GAVIN,  KNBC  San  Francisco 
producer,  is  the  father  of  a  girl,  Janet 
Elizabeth. 

JACK  MORRIS,  of  KTLA  (TV)  Holly- 
wood traffic  department,  is  the  father 

of  a  girl,  Jana. 

On  All  Accounts 
(Continued  from  page  16) 

Manchesters — followed  the  Brew- 
sters  to  the  U.  S. 

Gordon's  stint  in  New  York  ra- 
dio production,  copywriting  and 

other  agency  work  was  stopped 
temporarily  in  1942  when  Uncle 
Sam  beckoned  and  he  donned  a 
Navy  uniform.  The  war  took  the 
young  Manchester  away  from 
memories  of  Willimantic,  Conn., 
near  Hartford,  where  he  was  born, 
and  out  of  Gotham's  m.elee.  In 
the  service,  he  was  trained  as  an 
electronics  engineer  in  the_  Navy, 
transferred  to  the  Marines  in  the 
Pacific,  and  later,  as  a  liaison  offi- 

cer attached  to  the  Air  Forces. 
Finally,  he  wound  up  with  the 
Navy  again  in  Hollywood  on  Naval 
film  production.  Latter  assign- 

ment lasted  three  months  and 
added  to  his  basic  grounding  al- 

ready gained  in  film  work. 
Back  from  the  war  in  1944, 

Gordon  re-entered  agency  free- 
lance work  in  New  York.  Four 

years  later,  he  joined  the  Ryan 
agency,  at  726  Jackson  Place 
N.  W.,  Washington.  Since  that 
time,  Gordon  has  aided  in  the 
agency's  mounting  radio  billings. 

Selling  Ability 

Selling  is  the  main  credo 
breathed  by  Gordon.  His  successes 
have  been  pinned  to  ability  to  place 
advertising.  This  ability  has  been 
cultivated  through  meticulous  test- 

ing, results  of  which  in  the  Wash- 
ington area,  he  found,  warranted 

substantial  reallocation  to  radio 
of  advertising  budgets.  Principles 
evolved  have  been  carried  still  fur- 

ther into  other  market  areas. 

In  one  of  these  tests,  Mr.  Man- 
chester found  that  rural  and  low- 

income  people  in  Washington, 
Virginia  and  part  of  Maryland, 
were  receptive  to  radio  intro- 

duction of  an  unfamiliar  corn  meal 
brand  name.  Covered  Wagon,  pro- 

duced by  Mills  Stream  Cereal  Co., 
Bonner  Springs,  Kan.  A  good 
slice  of  the  budget  went  into  place- 

ments on  the  WINX  Washington 
disc  jockey  show  emceed  by  Jerry 
Strong;  on  WRNL  Richmond,  and 
on  WARL  Arlington,  Va. 
How  Gordon  sells  rough  ground 

corn  meal  to  this  population  can  be 
seen  from  the  following  sentence 
taken  out  of  context  of  typical 

radio  copy:  "Honest  to  Pappy's 
buckskin  britches  friends — you've 
never  eaten  corn  meal  makins  'til 
you've  used  Covered  Wagon  corn 

meal." 

Heavy  Radio  Scores 
For  the  more  cultivated  taste  in 

the  city,  Gordon  draws  on  the  ap- 
peal of  the  fried  shrimp  delicacy, 

packed  frozen.  But  the  principle 
is  the  same — heavy  radio  place- 

ment. In  this  case,  all  placings 

are  spot.    Again  success. 
In  Minneapolis,  and  other  such 

markets,  Gordon  reports  that  sur- 
prisingly the  mass  consumer  is  un- familiar with  the  tang  of  shrimp. 

Only  a  thin  sprinkle  of  connois- 
seurs were  aware  of  its  attraction. 

National  placement  of  one-minute 
spots  in  48  markets  made  known 
Jekyll  Island  frozen  fried  shrimp. 
Other  packaged  food  brands  which 
he  handles  are  Dixiana-South  and 
Dewkist.  Another  account  placed 
by  Mr.  Manchester  is  that  of  the 
Mid-Atlantic  Div.  of  Safeway 
Stores  (supermarket  chain). 

Gordon  likes  the  use  of  100% 

MORRISON  SCHWARTZ,  former- 
ly with  WLBJ  Bowling  Green, 

Ky.,    named    news    editor  for 
WWCA  Gary,  Ind.,  which  took  the  air 
Dec.  9. 
DON  BELL,  former  NBC  and  MBS 

correspondent,  appointed  news  direc- tor at  KWBW-AM-FM  Hutchinson, Kan. 

JERRY  SHERMAN,  former  staff  an- nouncer with  WKMH  Dearborn,  Mich., 
named  news  editor  and  special  events 
director  of  WDET  (FM)  Detroit. 

Dr.  JOHN  H.  HANLEY,  garden  expert  ! 
for  KJR  Seattle,  elected  president  of 
Western     Washington  Horticultural Assn. 

TOM  MOOREHEAD,  sportscaster  f or  | 
WEIL-AM-TV    Philadelphia,  received 
Good  Sport  Award  of  Golden  Slippel 
Square  Club  on  Dec.  8. 

  Salt  LoUe  City,  Utah 

Notional  Representative;  John  Blair  &  Co. 
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NEW  classes  in  Radio  Dramatics  and 
Television  Acting  will  be  offered  in 
spring  semester  of  University  Exten- 

sion of  U.  of  California.  Radio  Dra- 
matics course  starts  Jan.  12;  television 

course  Jan.  10. 

TO  WHAT  BALLROOM  ARE  SPONSORS  FLOCKING? 

^  See  Centerspread  This  Issue 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 

CINCINNATI 

50,000  WATTS  OF  SELLING  POWER 
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kpot  nationally  because  it  allows 
flexibility.  Regional  and  local  ad- 
(vertising,  he  says  however,  in- 
ijilude  varied  placements,  depending 
bn  the  peculiarities  of  the  areas 
Covered. 

'!  In  addition  to  AM  radio,  efforts 
bf  Gordon  and  the  Ryan  agency 
have  been  directed  in  the  FM  and 
TV  fields  with  varied  success.  On 
the  FM  side,  Gordon  cites  mail 

(response  of  "thunderstorm  pro- 
jportions"  in  spot-placing  of  Tru- ■Ade  for  FM  baseball  broadcasts  in 
la  local  region.  Television  has 
icentered  on  children's  programs 
kvith  plans  underway  for  expansion 
|of  sales  campaigns  using  this 
'medium,  he  adds.  The  Ryan  agency 
lalso  handles  film  work  for  the  Assn. 
iof  General  Contractors. 

Gordon  Manchester,  versatile 
and  active,  has  the  build  of  an 
lathlete.  In  fact  he  did  play  varsity 
football  at  the  U.  of  the  South. 
,But  he  says  his  prowess  on  the 
gridiron  was  nothing  to  speak  of; 
^inyhow,  now  he's  making  all  his touchdowns  in  radio. 

STEEL  OUTLET 

I  Expect-  WEIR  on  Air  May  1 

'^CONSTRUCTION  of  a  1  kw  sta- ition,  WEIR,  operating  unlimited  on 
;  1 1430  kc,  is  to  begin  this  week,  ac- 
\  cording  to  a  report  from  Steuben- 
:  ville,  Ohio,  where  the  outlet  will  be 
i  located.  Station  will  have  studios 
in  both  Weirton  and  Steubenville, 
jcovering  an  area  of  more  than  .300,- 
iOOO  popuation.  It  is  schedued  to  be 
|0n  the  air  May  1. 
I  According  to  the  report,  the  call 
jletters,  WEIR,  will  honor  Ernest  T. 
jjWeir,  chairman  of  National  Steel 
'Corp.  and  its  subsidiary,  Weirton 
I  Steel  Co.  Station  will  be  operated 
iby  Tri-State  Broadcasting  Co.,  a 
'recently-formed  West  Virginia  cor- 
iporation,  president  of  which  is 

'Thomas  E.  Millsop,  also  president 
iof  Weirton  Steel  Corp.  and  mayor 
'  of  Weirton,  W.  Va. 

THREE  WOR  New  York  advertise- 
I  ments,  conceived  and  written  by  Jo- 
j  seph  Creamer,  station's  promotion  di- 
I  rector,  are  included  in  Jo  Sinel's  19/,!) 
'Newspaper  Advertising  Annual,  col- 

lection of  year's  outstanding  ads  in 
'  American  newspapers. 

mm 

KWKW  Pasadena,  Calif.,  today (Jan.  2)  doing  two-hour  on-the- 
spot  broadcast  of  Tournament 

of  Roses  parade,  Pasadena.  Station 
will  feed  broadcast  to  Armed  Forces 
radio  stations  and  to  eight  California 
stations  including  KMPC  Hollywood; 
KFAC  KLAC  Los  Angeles;  KIEV 
Glendale;  KRNO  San  Bernardino; 
KSMA  Santa  Maria;  KSPA  Santa 
Paula;  KVEN  Ventura.  Carnation  Co. 
(ice  cream)  sponsoring  Broadcast  on 
KWKW;  Carnation  Milk  Dealers  on 
KVEN.  Bill  Garr,  KWKW  Special 
Events  Director,  is  in  charge  of  pro- 

duction. Parade  announcing  chores 
are  being  shared  with  him  by  Wes 
Mears  and  Bob  Wilson. 

French  Salute 

WNEW  New  York  broadcast  special 
Salute  to  French  Radio  Dec.  27,  9-9:30 
p.m.  in  celebration  of  50,000th  program 
produced  by  International  Division  of 
Radio  Difusion  Francaise.  Program 
included  excerpts  from  French  pro- 
gramming. 

New  WMBG  Show 
FIVE-minute  show  on  WMBG  Rich- 

mond has  been  recently  inaugurated 
under  title  Washington  Correspond- 

ence. Program  features  station's  Wash- 
ington correspondent  giving  day-by- 

day  account  of  happenings  in  nation's capital  and  hints  as  to  what  further 
developments  can  be  expected.  Show 
is  sponsored  by  International  Wood 
Products  Co.,  Richmond,  Mon.-Wed.- Fri.  6  p.m. 

Early  Xmas  Viewing 
THREE  Cincinnati  TV  stations  made 
Christmas  Day  "TV  Day"  all  day  in 
that  city.  WKRC-TV  went  on  the  air 
at  8  a.m.  Christmas  morning  from  a 
local  orphanage;  WCPO-TV  placed  a 
test-pattern  on  at  6  a.m.  and  began 
regular  telecasting  at  7,  and  WLWT 
(  TV  I  began  telecasting  at  8  a.m.  Early 
programming  was  designed  to  accom- 

modate recipients  of  TV  sets  as 
Christmas  presents. 

Students  Take  Over 
ONE  of  the  tenth  anniversary  features 
of  KVFD  Ft.  Dodge.  Iowa,  was  inaug- 

uration of  series,  "School  Day,"  in 
which  students  from  local  high  school 
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lows  with  a  Hollywood  1+eritage   ★   Member  N-A'Bi 

and  junior  college  take  over  operation 
of  station  and  its  FM  affiliate,  KFMY, 
from  6  p.m.  to  midnight.  Students  do 
selling  for  shows  they  produce,  give 
play-by-plays  of  games  of  interest  to 
listeners  and  generally  take  complete 
charge  of  stations'  operations. 

'Something  To  Do' 
NEW  show,  Something  To  Do,  on 
WTMJ-TV  Milwaukee,  finding  enthu- 

siastic reception  from  children  and 
their  mothers.  Show  is  aired  Mon.- 
Wed.-Fri.,  5-5:30  p.m..  and  teaches 
children  simple  arts  and  crafts.  Prizes 
donated  by  sponsor,  Boston  Dept.  Store, 
Milwaukee,  are  awarded  to  nine  chil- 

dren in  viewing  audience  weekly  and 
children  participate  in  show  during 
following  week. 

Christmas  Every  Day 

LATE  last  November,  WFBR  Balti- 
more's locally  produced  programs  urged 

listeners  to  send  in  letters  about  peo- 
ple who  express  Christmas  cheer 

throughout  the  year.  Special  commit- tee selected  10  best  letters  and  sent 
invitations  to  writers  to  bring  the 
persons  they  had  written  about  to 
studios  for  special  45-minute  broad- 

cast last  month.  During  program, .rov- 
ing m.c.  pinned  orchids  on  letter-writ- 
ers and  Santa  Claus  gave  prizes  to 

women  who  were  selected  as  year- 
round  St.  Nicks.  Choir  and  interviews 
with  personalities   rounded-out  show. 

Teen-Age  Talent 
YOUNG  people  who  have  organized 
themselves  under  name,  Tele-Teen 
Talent  Inc.,  produce  Spotlight  on  To- 

morrow, half-hour  variety  show  on 
WLWD  (TV)  Dayton,  Ohio.  Time  and 
facilities  of  station  are  loaned  to  group 
by  WLWD.  Shows  feature  songs,  in- 

strumental selections,  comedy  routines 
and  dance  numbers.  Program  is  also 
carried  by  WLWT  (TV)  Cincinnati 
and  WLWC  (TV)  Columbus. 

Mid-Winter  Baseball 

BASEBALL  is  already  "hot"  with  bi- 
weekly half-hour  Hot  Stove  League 

show  on  WNOR  Norfolk,  Va.  Featur- 
ing Earl  Harper  and  Jack  Harris, 

station's  baseball  announcers,  pro- 
gram gives  listeners  late  baseball  de- 

velopments and  news,  and  interviews 
baseball  celebrity  guest.  Special  fea- 

ture of  show  is  three  inning  baseball 
quiz  game.  Teams  of  three  men  each 
are  headed  by  Messrs.  Harper  and 
Harris.  Correct  answers  to  questions 
merit  home  run  for  team.  Incorrect 
answers  count  as  strike  outs.  Upshot 
of  quiz  will  be  "Hot  Stove  League 
World  Series"  between  two  champion 
teams  which  will  be  played  off  before 
regular  WNOR  baseball  season  begins. 

Youth  Program 

SPECIAL  program  on  WTVR  (TV) 
Richmond  featured  five  10-year-old 
boys  who  demonstrated  work  being- 
done  by  Richmond  YMCA  with  youths 
in  the  city.  Boys  were  members  of 
physical  educational  program  at  the  Y 
and  performed  acts  of  balancing,  tum- 

bling, pyramid  building  and  so  forth 
for  the  televiewing  and  studio  audience. 
Entire  show,  emceed  by  Jack  Lewis, 
sports  announcer  for  WTVR,  was  made 
up  of  boys'  performances. 

STATION  BIDS 

FCC  Reports  on  WDIA,  KLX 

INITIAL  decision  has  been  re- 
ported by  FCC  to  grant  application 

of  KLX  Oakland,  Calif.,  for  power 
increase  on  910  kc  fulltime  from 
1  kw  to  5  kw  directional. 

Commission  meanwhile  reported 
initial  decision  to  deny  WDIA 
Memphis,  Tenn.,  request  for  switch 
from  250  w  daytime  on  730  kc  to 
250  w  fulltime  on  1240  kc. 

In  the  KLX  case,  the  initial  rul- 
ing by  Hearing  Examiner  Fanney 

N.  Litvin  found  that  the  proposed 

power  increase  would  not  cause  ob- 
jectionable interference  to  any 

other  station  and  that  the  proposal 

would  be  in  "substantial  compli- 
ance" with  the  Commission's  rules 

and  engineering  standards.  With 
increased  power  KLX  would  ex- 

pand its  0.5  mv/m  coverage  from 

present  1,523,600  persons  to  1,605,- 
800  persons,  the  report  estimated. 
Hearing  Examiner  J.  Fred 

Johnson  Jr.  recommended  denial 
of  the  WDIA  bid  because  the  pro- 

posed operation  would  not  meet 
minimum  engineering  requirements 
for  coverage  of  residential  and 
business  areas  and  further  on 
ground  of  interference  with 
WENK  Union  City,  Tenn.,  and 
KWAK  Stuttgart,  Ark.  Examiner 
Johnson  found  no  evidence  in  the 
record  that  WDIA  had  violated 
any  laws  regarding  lottery  and 
gift  enterprises,  which  also  had 
been  an  issue  in  the  case. 
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•Classified  Advertisements 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Sil-uation 
Wanted  10c  per  word — $1  minimum.  Help  Wanted  20c  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
Broadcasting  Magazine,  870  Notional  Press  BIdg.,  Washington  4,  D.  C. 
BROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted Help  Wanted  (Cont'd) 
Managerial 

Manager  for  250  watt  of  successful 
small  northmidwestern  station.  Give 
complete  record  and  personal  history. 
Box  246D.  BROADCASTING. 

Traffic  manager,  male,  must  be  ex- 
perienced with  some  sales  ability.  Well 

established,  fuUtime  ABC  affiliate  in 
midwest.  Give  experience,  background, 
references  and  photo.  Box  531D, 
BROADCASTING. 

Station  manager.  1  kw  day  and  FM. 
Downstate  Illinois.  Single  station 
50,000  pop.  In  the  black.  Want  good 
young  man  with  proven  sales  and  man- agerial ability.  Adequate  salary  and 
10%  of  net.  Complete  details  includ- 

ing salary  required  first  letter.  Need 
salesman  same  station.  Box  595D, 
BROADCASTING. 

Manager  for  successful  250  watt  net- 
work station.  Midwest,  onlj'  station  in 

highly  desirable  city  and  market.  Must 
have  full  knowledge  all  phases  of 
broadcast  business,  be  a  good  salesman 
and  have  ability  to  manage  station 
and  direct  staff.  Good  proposition  for 
right  party.  Write  Box  602D,  BROAD- CASTING. 

Salesmen 

Southern  5000  watt/  station  invites  top 
radio  salesmen  with  loyalty  and  pur- 

pose for  bigger  incomes  and  better  liv- 
ing, permanent  men  only.  Will  con- sider man  and  wife,  experienced.  Write 

frankly,  send  photo.  Box  553D, 
BROADCASTING. 

Experienced  time  salesman  with  good 
business  and  personal  background. 
Guarantee  first  three  months  with  com- mission basis  thereafter.  Name  wanted 
guarantee  based  upon  personal  sales 
record  on  previous  affiliation.  Submit 
photograph,  complete  business  back- 

ground, monthly  and  yearly  run  busi- ness records,  personal  and  business 
recommendations.  Replies  confidential. 
Large  Southeastern  market.  Potential 
earnings  unlimited.  Box  585D,  BROAD- CASTING. 

Announcers 

Experienced  combo  man.  Announcer- engineer.  Emphasis  on  announcing. 
Good  conditions.  Long  established,  pro- gressive net  and  farm  station  southern 
Minnesota.    Box    539D,  BROADCAST- 
ING.  Disc  jockey-announcer.  If  you  are  now 
a  successful  d.  j.  you  may  be  able  to 
take  over  several  high-rated  shows  on a  leading  5000  watt  midwestern  station. 
Some  commercial  announcing  also  re- 

quired. Give  full  particulars.  Including 
present  earnings.  Previous  experience. 
References,  home  phone,  attach  snap- 

shot. Confidential.  Box  628D,  BROAD- 
CASTING^  
Topnotch  announcer  with  1st  ticket 
for  new  kw  fulltime  in  California 
valley  city  of  25.000,  car  necessary. 
Start  S60.  Rush  disc,  photo,  full  de- tails at  once.  Start  before  February  1. 
KMOD,   Modesto.  California.  
Wanted — Announcer-combination  engi- 

neer and  announcer-salesman.  Radio 
Station  WKEU.   Griffin.  Ga.  
South  Georgia  independent  wants  an- 

nouncer with  a  first  class  ticket,  em- 
phasis on  announcing.  Must  be  able 

to  read  news,  run  record  shows,  etc. 
Start  $?00  per  month.  WVOP,  Telephone 
327.  Vidalia.  Ga. 

Technical 

Wanted.  Experienced  combination  op- 
erator-announcer with  ticket  and  pro- 

gram ideas  who  can  sell  in  spare  time 
on  commission.  Should  hit  300  first 
month.  Air  mail  disc  and  i  hoto,  KPRK, 
Livingston.  Mont. 
First  class  license,  no  experience.  Sin- 

gle, young,  250  watt  station.  Chance  to 
get  a  start.  Contact  J.  A.  Huff,  WHAW, 
Weston,  W.  Va.    Opening  December  28. 

Immediate  opening  experienced  en- 
gineer-announcer, send  picture,  quali- fications, salary  expected  with  first 

application.  WMJM,  Cordele,  Georgia. 

Production-Pro gra^nming,  others 

Wanted,  Experienced  woman's  com- mentator and  continuity  writer  by 
large  midwest  station.  Send  air  check, 
sample  continuity  and  salary  desired 
first  reply.  Address  Box  554D,  BROAD- CASTING.  
Traffic  girl  wanted,  progressive  inde- 

pendent station  in  Texas.  Must  know 
traffic,  shorthand  and  secretarial  vvork. 
Send  all  qualifications  and  photograph. 
Box  584D,  BROADCASTING.  
Wanted — Copywriter  with  good  train- 

ing and  educational  background.  Rea- 
sonable starting  wage  with  advance- 

ment based  on  ability.  Large  south- eastern market.  Photo  and  references. 
Box  619D,  BROADCASTING.  
Continuity  director.  Must  write  fresh 
sparkling  copy.  Some  air  work.  Ex- perience desired.  Please  rush  sample 
of  copy,  recent  photo  and  audition 
disc  to  Program  Director,  KSCB, 
Liberal.  Kansas. 

Situations  Wanted 

Managerial 

tVeU  qualified.  Will  accept  salary  plus 
commission.  Guarantee  to  make  money. 
Box  5D,  BROADCASTING.  
General  manager,  commercial  man- 

ager or  both.  Cannot  perform  mira- 
cles, but  can  make  you  money.  Just 

good  solid  radio  man  completely  ex- perienced in  business  management, 
employee  relations  and  public  rela- 

tions. Strong  on  sales  and  program- 
ming. 12  years  radio  and  newspaper 

management  and  sales.  Can  efficiently 
operate  going  station  or  build  new 
one.  Excellent  background,  best  ref- 

erences. Write  Box  560D,  BROAD- CASTING^  

Young  aggressive  manager  large  FM, 
interested  in  getting  into  the  real 
medium  of  the  future — TV.  Desire 
junior  executive  or  managerial  posi- 

tion. Have  followed  TV's  growth,  want to  learn,  willing  to  work  at  reasonable 
salary.  Looking  for  job  growing  to 
permanent  position.  Box  577D,  BROAD- CASTING^  

Manager  seeking  station  with  potential. 
Background  consists  of  announcing, 
writing,  producing,  news  editing  for 
CBS,  Plus  programming,  directing  and 
managing  and  the  usual  success  stories. 
Must  leave  present  coastal  area  due  to 
wife's  ill  health.  References  and  com- ments of  owners  of  station  I  am  man- 

aging at  present  available  direct.  I 
won't  go  into  the  personal  glorifications such  as  sobriety,  records,  etc.  It  speaks 
for  itself.  Character  references  may  be 
obtained  from  the  industry's  most respected  individuals.  Box  633D, BROADCASTING.  

Capable  manager — Good  business  ex- ecutive .  .  .  strong  on  results  and 
smooth,  economical  operation.  Can 
give  you  the  productive  kind  of  radio 
that  builds  listeners  and  increases  bill- 

ings. Fine  background  in  sales,  adver- tising and  radio.  Mature,  with  plenty 
experience  and  the  common  sense  man- 

agement that  makes  a  station  profit- 
able .  .  .  net  or  independent.  Avail- able January  first.  Write  or  wire,  P.O. 

Box  1244,  Greenville,  South  Carolina. 

Salesmen 
Salesman,  five  years  selling  in  radio. 
Know  announcing,  production,  pro- 

motion, acting.  College,  good  sales 
record,  ambition.  Married.  Age  31. 
Sober.  Excellent  references.  Pres- 

ently employed  with  1000  wt  indepen- dent, major  eastern  seaboard  market. 
Desire  sales  position  with  station  or 
agency    in    Los    Angeles    area.  Box 
552D.  BROADCASTING.  
Young,  qualified,  conscientious,  ex- 

perienced salesman  wants  better  op- 
portunity in  Michigan.  Box  536D, 

BROADCASTING. 

Situations  Wanted  (Cont'd) 
Sales  manager,  proven  sales  record 
with  independent  and  network  sta- tions. Old  enough  to  have  many  years 
actual  radio  sales  experience  with 
young  ideas  in  sales,  promotion,  man- 

agement, advertising  and  merchandis- ing. Available  for  personal  interview 
for  stations  located  in  Ohio,  Michigan 
and  Indiana.  Box  575D,  BROADCAST- ING. 

Announcers 

Announcer,  university  grad.,  22,  avail- able immediately,  anywhere.  Disc, 
photo  and  references  on  request.  Box 
157D,  BROADCASTING. 

Sportscaster,  experienced  football  and 
basketball  play-by-play.  Also  experi- enced in  sales.  Presently  employed 
but  seeking  advancement.  Box  470D, BROADCASTING. 

Announcer,  versatile,  news  specialty. 
Three  years  commercial  experience. 
Seeks  permanent  location.  Box  497D, 
BROADCASTING. 

Announcer-copywriter,  husband  -  wife 
team.  Proven  record  of  client  satis- faction. Immediate  reply  to  good, 
permanent-type  offer.  Box  498D, 
BROADCASTING. 

Newscaster,  network  caliber  voice, 
delivery.  Seeks  solid  5  kws  appreciat- 

ing quality  news  operation.  Considers 
that  plus  harmonious  working  condi- tions, desirable  community  to  settle 
with  family  above  money.  Distinctive 
rewrite,  alert  local  coverage,  excellent 
newspaper,  radio  news  background. 
BS,  non-drinker.  Box  516D,  BROAD- 
CASTING. 
Experienced  announcer,  disc  jockey, 
newscaster,  continuity  writer,  actor. 
College  graduate.  Married.  Disc, 
photo,  references  available.  Thrive  on h=)rd  work.  Will  travel  anywhere.  Send 
details.    Box  576D,  BROADCASTING. 

Play-by-play  all  sports,  news,  special 
events,  participation  shows.  4  years 
solid  experience,  finest  references. 
Young  enough  to  be  enthusiastic;  ma- ture enough  to  be  dependable.  Married. 
Seeking  permanent  position  sports 
minded  far  western  station.  Will  ar- 

range personal  audition.  Box  580D, 
BROADCASTING. 

Thinking  about  baseball?  Sports  an- nouncer with  large  market  background 
has  legitimate  reason  for  seeking 
change.  References  include  present  em- 

ployers. Details,  disc,  interview  on  re- quest.   Box  581D,  BROADCASTING. 
Announcer,  now  on  NYC  FM  station. 
Versatile,  operate  board,  write  con- tinuity. Prefer  small  eastern  outfit. 
Salary  secondary  to  advancement  op- 

portunities. Box  582D,  BROADCAST- ING. 

Sportscaster-anno uncer  experience 
play-by-play  and  all  phases  of  general announcing  including  newscasting, 
commercials,  etc.  Married,  currently 
emploved.  No  floater.  Box  586D, 
BROADCASTING. 
Announcer,  Desires  opportunity,  you 
didn't  have  in  radio.  Great  talent, 
more  for  development  to  policy.  Con- 

sider moderate  salary.  Lacking  prac- 
tical experience.  (Weren't  you  once? Now  look  at  yourself!)  Box  589D, 

BROADCASTING. 

Looking  for  a  mail  order  and  pitch 
commercial  man?  One  with  experience 
aplenty?  A  man  who  is  a  nationally 
known  hillbilly  disc  jockey,  a  man  who 
really  sells,  and  a  man  who  does  all 
staff  work.  If  so,  you'll  be  interested to  know  that  I'm  available  after  Jan- 

uary 15.  Please  write  full  position  de- tails.   Box  590D,  BROADCASTING. 

Sportscaster  one  of  nation's  finest  bas- ketball, baseball.  football.  Please 
write  Box  592D,  BROADCASTING. 

Experienced  announcer,  engineer  2 
years.  250  w  to  50  kw.  RCA  graduate, 
1st  phone.  A-1  disc  jockey.  150  mile 
radius  N.Y.C.  Availahle  immediately. 
Box  593D,  BROADCASTING. 

Announcer,  console  operator.  Experi- 
enced deejay,  news,  sports.  Married 

veteran.  Disc  and  photo  available. 
Box  597D,  BROADCASTING. 

Gninrom  nam,  reflects  a  reliable,  dif- 
ferent. D.  J.  8  years  success.  Married, 

employed.  $80.  Box  604D,  BROADCAST- ING. 

Situations  Wanted  (Cont'd) 
Sportscaster — Topnotch  excellent  voice 
background  ten  years  commercial  radio 
handling  play-by-play  and  daily  sports 
program  for  such  accounts  as  General 
Mills,  Coca  Cola,  Atlantic  Refining  and 
Peter  Hand  Brewery.  Desire  post  sell- ing and  broadcasting  all  types  sports 
programs  on  straight  commission.  Best references.  Am  Army  officer  returning 
to  inactive  duty  15  January  after  hav- 

ing been  recalled  to  year  tour  in 
Special  Services  han(Jling  radio  shows. 
Prefer  east  or  middle-west  but  inter- ested in  any  station  that  is  fertile  field 
for  sales.  Box  603D,  BROADCASTING.   i 
Announcer-engineer,   3   years  experi- 

ence,  prefer  eastern  coast.  Presently  ; 
employed.  Box  618D,  BROADCASTING.  ; 

I'm  looking  for  my  first  job.  Who  will 
take  a  chance  on  a  young  vet,  profes- 

sionally trained,  two  years  college. 
Travel  anywhere  for  any  salary.  Disc 
available.  You  won't  be  sorry.  Box 624D.  BROADCASTING. 

Announcer — Experienced  combination 
man.  Control  board  operator  and  an- nouncer, employing  versatility.  Would 
like  to  secure  position  with  progressive stations.  Disc,  resume  and  photograph 
available.  Free  to  travel.  Box  626D, 
BROADCASTING. 

Combination  announcer,  news  commen- 
tator, sportscaster.  Operate  board.  Two  ' 

years  experience.  College  graduate,  ' B.  S.  in  Physical  education.  Prefer  ; 
New  York  or  New  Jersey  areas.  Ex- 

cellent references.  Part-time  con-  ' sidered.  Box  629D,   BROADCASTING.  , 
Announcer,  15  months  experience.  Will  ] 
travel.    Operate  console.    Consider  all 
offers.    M.S.G.,  5009  S.  Talman,  Chi-  : cago  32,  Illinois.  , 

Staff  announcer,  24,  single,  2V2  years 
network  and  independent  experience. 
Will  travel,  but  prefer  Great  Lakes 
region.  College  B.A.  in  speech.  Copy 
writing.  Jack  Edwards,  11402  Superior 
Avenue,  Cleveland,  Ohio. 
The  best  of  the  new  announcers  are 
coming  from  the  Pathfinder  School  of 
Radio  Broadcasting,  1222A  Oak  St., 
Kansas  City,  Mo.  All  trained  board 
operators.  Also  ready  some  good  writers 
and  announcer-engineers.  Write,  wire 
or  phone  for  disc,  etc. 

Technical 

Experienced  engineer,   studios,  trans-  , mitters,  any  offers  please?  Box  894c, BROADCASTING.  

Chief  engineer  with  15  years  experi- 
ence plus  ability  second  to  none,  seeks 

change  to  progressive  station.  Best 
references  including  present  employer.  ' 
$80  week  minimum.  Box  25D,  BROAD- CASTING^  ; 

Engineer,  experienced,  some  announc-  ; ing    ability.    Needs    job.    Box    480D,  j BROADCASTING.  

Experienced  first  phone  transmitter  en-  " gineer  seeking  permanent  position 
anywhere.  Minimum  salary  two  hun- dred dollars  monthly.  Available  two 
weeks  notice.  Box  578D,  BROAD- 

CASTING^  

Engineer,  2  years  transmitter  and  re- , 
motes.   3  years  Army  radar  experience. 
Graduate  leading  radio  school.  Box; 587D.  BROADCASTING.   1 
Combination  man.  First  phone,  onei 
year  experience.  8  months  as  engineer 
on  ten  kw-FM  station.  6  months  combo- work.      A-1    reference.      Box    588D,  q BROADCASTING.  

Experienced  engineer  FM,  AM  studios. ' Will  consider  anywhere.  Married.  Box  r 591D,  BROADCASTING.  
Engineer,  young,  single,  first  phone 
second  telegraph.  No  broadcast  ex- perience  but   willing  to  learn.  Box 583D,  BROADCASTING.  

Experienced    engineer.    AM-FM.    First  • nhone,   transmitter,    console,   remotes,  t 
Experienced  construction,  installation. Car,     married.     presently  employed. Box  P21D.  BROADCASTING.  

Engineer,  1st  phone.  2  years  experi- ence all  phases  AM  and  FM  station 
operation  and  maintenance.  Single.  25. 
car.  available.  Box  625D,  BROADCAST- 

ING^  

First  class  radio  telephone  operatoi 
license.  Graduate  of  technical  school  ir 
AM  and  FM  broadcasting  and  televi- sion. Working  as  TV  repair.  Desirt 
position  in  broadcasting.  24  years  o: 
age.  unmarried  and  free  to  travel.  Bo> 
631D,  BROADCASTING. 
Experienced  engineer  two  years  a 
chief,  married,  no  children.  Best  o references.  Box  632D,  BROADCAST ING. 



Situations  Wanted  (Cont'd) 
Immediately  available — First  class  li- 

censed engineer  with  over  4  years  ex- toerience.  Single,  25,  without  car. 
Starting  salary  secondary.  Good  refer- 

ences. Apt.  4,  214  Seymour  St.,  Syra- 
jcuse  4,  N.  Y. 
■Chief  engineer-engineer.  AM-FM.  Can 
announce.  R.  C.  Barritt,  1200  Susque- 
Ihanna,  Pittston,  Pennsylvania. 
Engineer,  1st  phone,  single,  recent 
graduate  leading  radio  school.  De- sires transmitter  or  combination  work, 
Kave  disc.  Wire  or  write  Donald 
Eentrott,  Wheatland,  Iowa. 

lEngineer-experienced  FM-AM.  Com- Imunication  engineering  graduate.  All 
licenses.  Available  immediately.  M. 
Ijohnson,  436  N.  Hazel,  Danville,  Illinois 
12478  J. 

'Engineer,  28  months  transmitter  and 
studio  experience.  Reference,  will 
travel,  car.  Harold  D.  Porter.  1134  25th, 
iDes  Moines,  Iowa. 

Production-Programming ,  others 

lExperienced  program  director  desires 
immediate  change.  WeU  educated, 
reliable,  conscientious,  hardworking. 
Experience  at  independents  and  net- works. Have  written  copy  and  sold, 
but  prefer  concentration  on  program- ming with  some  announcing.  Network 
quality  voice.  Versatile — do  equally 
good  job  remotes,  newscasts,  classical 
music,  commercials,  etc.  Top  references 
all  employers.  Disc,  details  on  request. 
Box  568D,  BROADCASTING. 

Radio  news  pays  off — NARND  Report. News  editor  can  build  news  programs 
or  perk  up  lagging  department.  10 
years  radio,  newspapers,  public  rela- tions. Heavy  on  sports.  References, 
background,  disc  furnished.  Box  570D, 
BROADCASTING. 

Young  woman  wants  diversified  posi- 
tion, prefreably  with  small  station. 

Thoroughly  experienced  in  program- 
ming, traffic,  music,  continuity,  pub- lic    relations,     merchandising.  Box 

579D,  BROADCASTING.  
Trained  continuity  writer,  18,  male, 
writes    excellent    copy.      Box  598D, 
BROADCASTING.  
She'll  make  her  own  place  in  your 
area.  Four  years  experience  in  women's 
and  children's  programs  and  record library.  Unusual  background  and  train- 

ing. Voice  and  disc  or  interview  on 
request.  Box  601D.  BROADCASTING. 
Continuity  writer,  thoroughly  trained, 
ambitious,  reliable,  efficient,  good  com- 

mercial copy.  Box  617D,  BROADCAST- 
ING^  
Adept  news,  continuity  writer;  ex- 

tensive experience,  engineering,  an- 
nouncing, production.  Familiar  tele- 

vision operations.  College  graduate. 
Employed;  will  relocate  to  progress 
with  growing  organization.  Box  620D, 
BROADCASTING. 

Television 

Production-Programming,  others 

Television  man:  Station,  agency,  mo- 
)' tion  picture,  package  production  ex- perience.  Seeks   position   TV  station, 
agency.  Capable  full  charge  all  pro- 

■  duction  including  remotes.  Pet  proj- 'ect:  low-cost,  live  programming.  Pro- 
•  lific,  energetic,  sober,  reasonable.  Go anywhere.  Box  605D.  BROADCASTING. 
Young  man,  television  film  producer, 
college  education,  colorful  motion  pic- 

'  ture  and  television  background,  wants 
position  with  TV  station  as  film  pro- 

ducer. Can  offer  indispensable,  custom- 
made  television  film  equipment  plus 

,  ten  years'  experience.  No  false  claims. Write  Box  630D.  BROADCASTING  for 
.  details  of  production  experience,  refer- 

ences,   photos    of   special  equipment, 
.  and  sample  prints  of  present  television 

I  1  film  work.   
For  Sale 

Stations 

I  Successful  250  watt  network  station 
-Ismail   north   mid  western   town.  Net 
earnings  in  excess  of  $20,000  per  year. 

I  No  competition.  Completely  equipped. 
'  Assets    in    excess    of    $70,000.  Price 
$110.000.    Box  247D.  BROADCASTING. 
Southern  California  regional  network 
affiliate  in  one  of  top  seven  Pacific 

.  Coast  markets.  Terms.  Owner  re- 

.  tiring.    Interested  'parties  please  send sufficient  details  regarding  abilitv  to 
•purchase.    Principal  only.    Box  546D. BROADCASTING. 

For  Sale  (Cont'd) 
Central  Illinois.  Making  money.  Only 
station  in  100,000  trading  area.  1  kw 
day  plus  FM.  Can  be  purchased  for 
value  physical  assets.  Under  $100,000. 
$30,000  dn.  Box  596D,  BROADCAST- ING. 

9  kw  FM  only.  Fine  city  of  34,000  popu- 
lation within  100  miles  of  Chicago.  Hub 

of  trading  area  of  56,000.  Appraisal 
value  over  $70,000.  Reason  for  selling 
not  financial.  Liberal  terms.  Details 
to  responsible  parties  upon  request. 
Box  600D,  BROADCASTING. 

Equipment,  etc. 
For  Sale — ^#10  soft  drawn  copper  radial 
wire  bright  brand  new  on  five  reels. 
1343  pounds  @  17^  per  pound  FOB 
WHHH,  2nd  National  Bank  Building, 
Warren,  Ohio. 

For  sale— Type  26-C  Collins  limiting 
amplifier,  good  condition,  just  out  of 
service.    WHLN,   Harlan,  Kentucky. 

10  kw  WE506B-2  FM  transmitter.  New, 
never  uncrated.  Make  inquiry.  H. 
Edwin  Kennedy,   WILM,  Wilmington, Delaware.  
Due  to  the  liquidation  of  a  broadcast- 

ing station  we  are  offering  at  a  sacri- fice price  179  foot  self  supporting  tower. 
Blaw-Knox  complete  with  A-2  light  kit 
all  wires  enclosed  in  rigid  conduit  for 
quick  sale  $2500.00.  Also  250  watt  trans- 

mitter and  console  with  various  trans- 
mitter equipment  for  quick  sale 

$5000.00.  Agents  representing  the  sell- ers, J.  J.  Phillips  &  Son,  General  Radio 
Contractors,  124  E.  LaChappelle  St., 
San  Antonio  4,  Texas.  Telephone 
Fannin  4616.  These  prices  are  at  a 
tremendous  sacrifice  and  can  be  bought 
on  terms. 

Wanted  to  Buy 

Stations 

Interested  buying  station — low  price 
range.  Supply  sufficient  information  in 
confidence.  Experienced  broadcaster. 
No  broker.  Box  627D,  BROADCAST- ING. 

Equipment,  etc. 
Wanted — Brand  new  nine  channel  latest 
model  Raytheon  console.  This  equip- ment must  be  brand  new.  Submit  low- 

est cash  price.  Box  428D,  BROAD- CASTING^  
Wanted.  FCC  approved  AM  frequency 
and  modulation  monitors.  State  model, 
price  and  age.  Box  594D,  BROAD- CASTING^  
Wanted — Post  war  250  watt  AM  trans- 

mitter. State  price  and  condition.  Box 
616D,  BROADCASTING.  
Wanted  for  new  250  watt,  1580  kc 
station.  RCA,  Gates,  Collins.  Western 
Electric.  General  Electric  or  Raytheon. 
Transmitter,  crystal,  modulation  and 
frequency  monitors,  console,  250  ohms remote  amplifier,  limiting  amplifier,  15 
watt  monitoring  amplifier,  turn  tables, 
pickup  arms,  250  ohms  microphones,  an- tenna tuning  unit,  200  ft.  tower,  CAA 
lights,  Vb"  coaxial  cable.  Reply  to  Box 
373,  Altoona,  Pennsylvania.  No  tele- 

phone calls. 
Miscellaneous 

We  offer,  frequency  measuring  service, 
commercial  quartz  crystals,  new,  re- 
grinding  or  repairs.  Frequency  monitor 
service.  "14  years  experience."  Eidson Electronic  Co.,  Box  31,  Temple,  Texas. 
Phone  3901. 

Situations  Wanted 

Managerial 

AM-TV  SALES  EXECUTIVE 
Sea.soned  salesmanager  for  an  AM  or  TV 
station  is  looking  for  a  challenging  job 
for  1950. 

Sound  background  in  selling  spot,  network 
and  TV  for  past  ten  years. 
Constructive  planner,  knows  his  way 
around  advertisers  and  agencies.  Forty 
years  young.  Best  references.  Would 
like  to  talk  to  you  if  you  are  looking  for 
an  aggressive  man  with  ideas.  Box  521D, 
BROADCASTING. 

Situations  Wanted  (Cont'd) 

Attention  Independent 
Stations! 

Veteran  radio  manager  of  highly 

successful  independent  metro- 
politan station  is  available  for 

managerial  job  with  a  "non-net- 
work" property.  Well  acquainted 

with  national  radio  buyers;  best 
references. 

BOX  623D,  BROADCASTING 

Help  Wanted 

Announcers 

Help  Wanted — Announcers 
New  England  station  has  opening  for 
a  "top"  morning  man.  Excellent  sal- 

ary to  dependable  announcer.  Must 
have  charm,  experience,  know-how and  style.    Send  experience  details. 

BOX  599D,  BROADCASTING 

For  Sale 

Equipment 

For  sale:  Present  250  watt  transmitting  plant 
available  approximately  January  15,  1950  on 
an  "as  is,  where  Is"  basis.  All  eauipment in  good  as  new  condition  which  has  given  eight 
years  of  trouble  free  operation. 
Western  Electric  model  451-A-l  250  watt transmitter  complete  with  tubes,  1400  kc 
crystal  and  model  D-97008  antenna  coupling unit. 

Western  Electric  model  126-A  limiting  am- plifier, complete. 
Western  Electric  model  124-E  monitor  am- 

plifier, complete. 
Western  Electric,  72  inch  racks  (2). 
Alliance  160  foot  guyed,  base  insulated tower. 

WHHH,  2nd  National  Bank  Bldg., 
Warren,  Ohio 

Schools 

...  to  operate  and 
maintain  TV,  FM  or 
AM  station  equipment? 

Tell  OS  your  needs'  Our  groduotes have  thorough,  technical  training  in 
one  of  the  nation's  finest  Television- 
Radio  -  Electronics  training  labora- tories. 
These  men  are  high  grade  .  .  with 
F.C.C.  licenses  and  are  well  quali- 

fied to  operate  and  maintain  Tele- vision and  Radio  Broadcast  equip- 
ment. Our  graduates  ore  employed 

by  marty  of  the  best  known  TV- Radio-Electronic  concerns  across  the 
nation.  Write,  phone  or  wire: 

DeFORESrS  TRAINING,  INC. 
3533  N.  Ashland  Ave.,  Chicago   14,  III. 

Phone  Lincoln  9-7360 

Schools  (Cont'd) 

iBfNAOBP  * 

STATION  MANAGERS! 

Need  Trained  Personnel? 

BROADCASTERS! 

Want  a  Refresher  Course? 

BEGINNERS! 

Want  to  be  a  broadcaster? 

THE  NATIONAL  ACADEMY 

OF  BROADCASTING,  INC. 

3338  16th  Street,  N.  W. 
Washington  10,  D.  C. 
SPRING  TERM  OPENS  FEB.  6 

Residence  and  Correspondence  School 
NATIONAL  ACADEMY  OF 
BROADCASTING.  Dept.  Ill 
3338— 16th  St.,  N.W. 
Washington  10,  D.  C. 

Please  send  information  concerning 
□  Correspondence     □  Residence  Courses. 
Name. 

Address. 

City  .State. 

SRT-Radio 
AMERICA'S  OLDEST  BROADCASTING  SCHOOL 

Intensive  full  or  part  time 

COURSES 

ANNOUNCING  •  ACTING 
SCRIPT  WRITING  •  ADVERTISING 

Outstanding  Faculty  of 
Network  Professionals 

Co-Educational  •  Day  or  Evening 
Small  Classes 

Approved  for  Veterans Write  for  Prospectus 

School  of  Radio  Technique 
RKO  Bldg.,  Radio  City,  New  York  20,  N.  Y. 
228  South  Wabash  Ave.,  Chicago  4,  Illinois 

Allis-Chalmers  Repeat 

ALLIS-CHALMERS  Manufactur- 
ing Co.,  Milwaukee,  has  ordered  a 

live  repeat  broadcast  of  the  Na- tional Farm  and  Home  Hour  from 
NBC  Chicago  for  Mountain  and 
Pacific  Coast  Time  zones  starting 
Jan.  7  at  1 : 30  p.m.  CST  each  Satur- 

day, reaching  the  additional  zones 
at  11:30  a.m.  and  12:30  p.m.  re- 

spectively. Program  is  aired  regu- 
larly at  12  noon  CST.  Agency  is 

Bert  S.  Gittins,  Milwaukee. 



Feature 

(Continued  from  page  16) 

health,  infantile  paralysis,  and 
cancer  societies. 

Promotion  for  the  program  has 
been  very  extensive  and  is  responsi- 

ble for  the  biggest  slice  in  the  budg- 
et. Nineteen  different  paid  program 

advertisements  appeared  in  each 
of  18  KUSD  area  county  weekly 
newspapers  and  in  each  of  the 
three  dailies.  Eighty  thousand 

copies  of  the  "Fight"  card,  listing the  entire  series  of  broadcasts,  were 
printed  by  the  State  Dept.  of 
Health  and  distributed  through  the 
local  schools.  To  add  to  these,  90,- 
000  "Fight"  tickets  for  use  as 
individual  promotion  pieces  were 
printed  as  part  of  the  campaign. 
One  thousand  tickets  were  printed 
to  go  with  each  of  the  19  different 

newspapers'  ads. 
Two  of  the  series  (Dec.  1  and  8) 

were  tied  in  with  the  annual 
Christmas  seal  campaign  and  were 

given  over  to  "Churchyard  Cough," 
dramatizing  the  fight  against  T.  B. 
Other  "Fight"  cards  included  such 
battlers  as  "The  Crippler"  (polio), 
"Kid  Cancer,"  and  "Denture  Dan" 
(tooth  decay). 
Not  only  was  the  promotion  a 

teaser  for  the  sponsors,  but  as  Mr. 
Merrill  explains:  "The  entire  pro- 

motion budget  .  .  .  has  been  con- 
tributed by  the  participating  or- 

ganizations which  required  a  bit 

of  promotion  in  itself." 
Next  Thursday  another  round 

against  U.  S.  Public  Enemy  No.  1 
will  be  clocked  over  KUSD,  ex- 

emplifying radio  participation  in 
diseminating  education  in  public 
health. 

Comedy  Wrfters  Guild 
A  COMEDY  Writers  Guild  has 
been  formed  by  the  Gagwriters 
Comedy  Forum  under  the  direction 
of  National  Laugh  Enterprises.  A 
cooperative  venture,  the  guild  gives 
as  its  main  purpose  protection  of 
gagwriters  and  special  material 
writers  not  covered  by  the  Drama- 

tists Guild  and  the  Radio  Writers 
Guild.  The  Comedy  Writers  Guild 
seek  affiliation  with  AGVA. 

/^tomotion 

o 
PEN  house  at  opening  of  WOHI 
East  Liverpool,  Ohio,  was  oc- 

casion for  distribution  of  sever- 
al promotion  pieces  by  station.  Over 

1,500  visitors  received  buttons  bear- 
ing drawing  of  "Wo-hi"  India,n  and 

legend,  "1490  on  your  dial  means 
Good  Entertainment,"  booklet  con- 

taining opening  week  schedule  and 
pictures  of  "WOHI-VIEW,"  scenery 
seen  from  transmitter  site  and  photo- 

graphs of  studio  and  staff  artists. 
Cuts  of  Indian  were  used  extensively 
in  local  papers. 

Timely  Attention 
CHRISTMAS  season  display  erected 
by  KEXO  Grand  Junction,  Col.,  was 
composed  of  two  huge  Christmas  trees, 
lighted  by  more  than  500  bulbs  apiece, 
and  eight-foot  Santa  Claus.  Trees  and 
Santa  were  situated  on  either  side  of 
highway  junction  near  building  promi- 

nently displaying  call  letters  and  dial 
position  of  KEXO. 

Graph  Folder 
TWO-color  folder  sent  to  trade  by 
WEEI  Boston  shows  graphs  of  sta- 

tion's listener  pull.  Cover  contains 
teaser  statement,  "In  Boston,  0.8% 
don't."  Inside  explains,  "But  99.2% 
DO  listen  to  radio."  Two-year  graph 
from  Pulse  Reports  shows  WEEI's  rat- ings compared  to  other  local  stations. 
Another  graph  demonstrates  station's share  of  listeners  by  quarter  hours  be- 

tween January  '47-June  '49.  Back  of 
folder  reads,  in  part,  "In  Boston,  where 
people  listen  to  people,  the  station  is 

WEEI." FM  in  '50 IN  all-out  pitch  to  hold  and  obtain 
new  business  for  FM,  in  particular 
WCSI  (FM)  Columbus,  Ind.,  station 
has  sent  two-page  report  to  all  time- 
buyers,  regional  and  local  clients,  en- 

titled, "Don't  Forget  FM  Radio  in 
1950."  Paper  points  out  advantages 
of  using  radio  and  FM  and  suggests 
that  businesses  use  at  least  359(1  of 
their  ad  budgets  for  radio. 

Cover  Promotes 

COVER  from  Dec.  12  issue  of  Broad- 
casting has  been  sent  to  trade  by 

KCBS  San  Francisco.  Story  of  suc- 
cess of  Jim  Grady,  commentator  for 

A  National  Service 

During  1949 

Blaekbiirn-Hainilton  Company 

served    clients    in    43  states 

Negotiations,  Appraisals,  Financing 

BLACKBURN-HAMILTON  COMPANY,  INC. 
MEDIA  BROKERS 

;     WASHINGTON.    D.  C. 
James  W.  Blackhnr.i 
Washington  Bldg. 
Sterling  4341-2 

CHICAGO 
Harold  R.  Murphy 
333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 235  Montgomery  St. 
Exbrook  2-5672 

.station,  is  briefly  told  on  sheet.  Clipped 
to  cover  is  small  card  reading,  in 
part,  "Whether  your  product  comes 
from  Milwaukee,  Manhattan,  or  the 
factory  down  the  street  ...  a  sales 
recommendation  by  KCBS  means  im- 

mediate local  acceptance.  .  .  ." 
More  KF&O 

RCA  has  published  16-page  illustrated 
booklet  on  Kitkla,  Fran  &  Ollie  to  be 
distributed  to  new  TV  set  owners, 
conventions  in  RCA  Exhibition  Hall 
and  through  company  distributors. 
Booklet  is  titled,  "Found  at  Last!  A 
Man  Who  Doesn't  Like  Kukla,  Fran  & 
Ollie,"  and  tells  history  and  format 
of  show  which  is  alternately  sponsored 

by  RCA  and  Sealtest  Division  of  Na- tional Dairies. 

Game  Promotes  'Firefighters' 
DAY  before  premiere  broadcast  of 
Firefighters  over  KBON  Omaha,  Neb., 
promotion  stunt  was  staged  at  annual 
grid  classic,  Santa  Claus  Bowl,  in 
Omaha's  municipal  stadium.  Grade- 
school  football  game  was  sold-out  to 
audience  largely  composed  of  children. 
Signs  throughout  stadium  promoted 
show,  and  representatives  from  fire 
department  with  fire  truck  were  pres- 

ent. Sponsor,  Harding's  Sealtest,  dis- tril)uted  3, GOO  popsickles  to  children. 
It  Happens! 

LARGE  yellow  sheet  is  latest  promo- 
tion piece  sent  to  trade  by  WWDC 

Washington.  Page  begins,  "Sinclair 
Lewis  said:  'It  Can't  Happen  Here' 
...  but  it  did  happen  on  WWDC." Telegram,  sent  to  station  by  Forjoe 
&  Co.  asking  for  all  available  time 
on  behalf  of  Talking  Toy,  follows. 
Short  resume  of  Talking  Toy's  success 
on  WWDC  follows.  Attached  is  mimeo- 

fraphed  page  showing  WWDC's  posi- tion in  audience  holders  in  Washing- 
ton, according  to  Pulse  for  Sept. -Oct., 1949. 

Birthday  Celebration 
NINTH  birthday  of  Betsy  King,  re- 

portedly youngest  disc  jockey  in  Bos- ton, heard  weekly  over  WCOP  that 
city,  was  celebrated  in  cooperation 
with  U.  S.  Navy  recently.  Festivities 
aboard  ship  docked  in  Boston  Navy 
Yard  were  attended  by  400  of  Betsy's 
young  listeners  who  had  written  in  for 
tickets.  Santa  Claus  distributed  toys, 
movies  were  shown  and  the  ship's  band 
played.  Birthday  refreshments  were 
served.  Children  attending  were  asked 
to  bring  new  toys  for  needy  children 
to  be  distributed  by  the  Navy. 

WOV  Pilgrimage 
LARGE  sheet  reprinted  from  New 
York  Joiirval-Aniericav,  Dec.  7,  sent  to 
trade  by  WOV  New  York,  tells  briefly 
story  of  WOV's  sponsorship  of  Pil- 

grimage to  Rome  as  part  of  1950  Holy 
Year  celebrations,  and  announces  sail- 

ing of  pilgrims  on  that  day.  Picture 
of  Diana  Baldi,  women's  commentator 
for  WOV  and  its  representative 
throughout  pilgrimage,  is  featured  on sheet. 

Booklet  Surveys 

OVERSIZED  20-page  booklet,  illus- trated in  color  and  containing  maps, 
currently  being  distributed  to  public 
through  Pure  Oil  Co.,  sponsor  of  H.  V. 
Kaltenborn  on  NBC.    Booklet,  entitled, 

Fifty  Fabulous  Years,  surveys  50  most 
important  people  and  events  from  1900 
to  the  present.  Maps  showing  the 
changing  of  territories  of  various  na- tions are  included.  Booklet  was  edited 

by  Mr.  Kaltenborn. 
Simple  Statements 

MIMEOGRAPHED  sheet  from  CFQC 
Saskatoon,  Sask.,  tells  simple  story 
designed  to  interest  potential  spon- 

sors. Heading  is,  "More  Farmers  Pay 
Income  Tax  in  Saskatchewan  Than  In 
Any  Other  Province."  Listing  of numbers  of  farmers  paying  the  tax  in 
all  Canadian  provinces  follows  with 
statement,  "CFQC  is  situated  in  the heart  of  the  richest  farming  belt  in 

the  West." Promotion  for  'Little  Women' 
PART  of  promotion  for  presentation 
of  "Little  Women"  on  Ford  Theatre, 
CBS-TV  recently,  was  sending  of  copy 
of  book  to  editors  in  all  cities  carry- 

ing the  program.  Flyer  pasted  on 
front  cover  of  book  called  attention 
to  show.  Agency  is  Kenyon  &  Eck- 
hardt.  New  York. 

Cole's  Scrapbook 

MINIATURE  copies  of  scrapbook  of 
Grady  Cole,  WBT  Charlotte,  N.  C, 
commentator,  have  been  printed  for 
distribution  to  his  clients  and  agen- 

cies to  show  how  he  delivers  more 
than  effective  air  -  salesmanship. 
Newspaper  promotion,  all  obtained 
because  of  news  value  of  stories,  as- 

sists in  boosting  Cole  name  and  in- 
directly the  name  of  his  sponsors. 

For  'Magic  Cottage' 
ATTRACTIVE  booklet  has  been  pre- 

pared for  distribution  to  sponsors  and 
agencies  by  DuMont  TV  Network  pro- 

moting Ma  Cottage  show.  Picture, 

of  Pat  Meikle,  program's  narrator- drawer-m.c,  is  on  cover  and  narra- 
tion inside  tells  show's  success  story. 

Illustrations  demonstrating  format  of 
show  and  history  of  people  connected 
with  it  are  included,  as  are  merchan- 

dising hints,  promotion  and  publicity ideas. 

Personnel 
WILLIAM  WYATT  ADVERTISING 
Co.,  San  Antonio,  Tex.,  appointed  to 
handle  advertising  for  WOAI-AM-TV San  Antonio. 

LANG-WORTH 
30  Stations  Buy  Library 

THIRTY  stations  have  signed  con- 

tracts in  the  past  ten  days  with'' Lang-Worth  Feature  Programs 
Inc.,  New  York,  for  its  new  eight- inch  library. 
New  stations  are:  WCAV  Norfolk. 

Va.;  KFRM  Kansas  City.  Mo.;  KIV> 
Crockett,  Tex.;  WPEP  Taunton.  Mass. 
WMTD  Atlantic  Citv;  WOAP  Owosso 
Mich.;  WLOH  Princeton.  W.  Va. 
WICY  Malone,  N.  Y.;  WJAT  Swains- boro.  Ga.  Stations  renewing  contract 
are:  WEOT^  Elyria.  Ohio;  WKMI 
Dearborn,  Mich.;  WBCC  B°thesda,  Md. WHTC  Holland,  Mich.;  WBEC  Pitts 
field  Mass.:  KODI  rodv,  Wvo.;  WSYI 
Syracuse,  N.  Y.;  WSCR  Scranton,  Pa. WAVE  Louisville,  Kv.;  WILS  Lansing 
Mich.;  WKJJ  Portland,  Ore.;  WHEI 
Washington,  N,  C;  KRSC  Seattle 
KRGV  Weslaco.  Tex,-  WW  J  Detroit 
WROY  Carmi.  I^l.;  KSYL  ^Mexandria 
La  :  WJEJ  Hagerstown,  Md.;  WBE? Buffalo,  N,  Y.;  WGRC  Louisville,  Ky.^ 
WKOK  Sunbury,  Pa. 

INCREASED spOt 

contoct 
JOSEPH  HERSHEY  McGILLVRA,  INC. 

366  Madison  Avenue,  New  York - 

Murray  Hill  2-8755  ' 
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'49  Revenue 
(Continued  fr 

jy  the  230-odd  stations  that  went 
m  the  air  last  year. 
Eevenue  to  stations  from  sale  of 

network  time  declined  between  $1.5 
million  and  S2  million  as  compared 
0  1948. 

"Eegionally,  the  revenue  picture 
aas  changed,"  according  to  Dr. 
jBaker.  "In  1948  the  New  England 
jarea  reported  an  increase  in  local 
jousiness ;  this  year  (1949)  this  area 
Ireports  the  greatest  decrease.  On 
jthe  other  hand,  local  business  on 
che  Pacific  Coast  has  shown  a 
juarked  improvement  in  1949  as 
bompared  with  losses  in  1948. 

jrhe  West  North  Central  Region 
((Minnesota,  North  Dakota,  South 
IDakota,  Iowa,  Nebraska,  Kansas, 

issouri)    again   reports  sizeable 
r 

om  page  19) 
increases  in  retail  business. 

"The  largest  percentage  increase 
in  national  spot  business  was  re- 

ported in  the  East  South  Central 
Region  (Kentucky,  Tennessee,  Ala- 

bama, Mississippi).  Important  in- 
creases were  also  reported  in  the 

Middle  Atlantic,  Pacific  and  Moun- 
tain Regions. 

"While  the  Pacific  and  Mountain 
Regions  appeared  to  enjoy  large 
increases  in  revenue  this  year,  they 
seem  to  have  been  hardest  hit  by  in- 

creases in  operating  expenses.  The 
New  England  and  West  North  Cen- 

tral Regions  show  decreases  in  ex- 
penses, although  both  of  them 

showed  increases  last  year." 
NAB's  tabulation  of  1949  esti- 

mates against  the  FCC's  official 
1948  figures  follows: 

GROSS  REVENUE 
i  1948 
I  (Official  FCC 
i  Figures) 
kational  Networks    $133,723,098 
'Regional  Networks*    7,329,255 IMational  Spot   104,759,761 Local  Retail    170,908,165 

5416,720,279 

1949 
(Estimates) 

$129,300,000 
7,529,000 

118,425,000 
180,025,000 

$435,279,000 

% Change 
—  3.3 

+  2.7 +  13.0 
+  5.3 
-I-  4.5 

Includes  miscellaneous  networks  and  stations. 

ANTI-TRANSIT 

D.  C.  Appeal  Move  Brews ■ 

l|;^N  APPEAL  from  a  District  of 
Columbia  utilities  decision  sanc- 

tioning transit  radio  operation  in 
Washington    was    promised  last 

i  Jiveek    by    opponents    of  music- 
jiequipped  vehicles. 
IS,   Plans  were  afoot  to  carry  the 
'•Qght  to  the  U.  S.  Dept.  of  Justice, 
nembers  of  Congress  and  Federal 

jDistrict  Court  if  Washington's 
Public  Utilities  Commission  rejects 

i;*  petition   for  rehearing  of  the 
sj;ase. 
PUC  ruled  fortnight  ago  that 

transit  FM  is  "not  inconsistent 
With  public  convenience,  comfort 
and  safety"  and  said  the  conclusion 
:iS  "inescapable  that  radio  recep- tion in  street  cars  and  busses  is 
[(not  an  obstacle  to  safety  of  opera- 

ij'tion"  [Broadcasting,  Dec.  26, 
jl949]. 
I    Two    Washington     attorneys — 
jjFranklin  S.  Pollak  of  the  Justice 
Dept.  and  Guy  Martin — said  last 

week  they  would  file  the  rehearing 
plea  and,  if  that  failed,  take  the 
case  to  Federal  District  Court. 

Meanwhile,  a  small  Washington 
group  reportedly  has  asked  James 
Lawrence  Fly,  former  FCC  chair- 

man, and  other  attorneys  to  repre- 
sent it  in  suits  against  Capital 

Transit  Co.,  which  takes  the  serv- 
ice from  WWDC-FM,  and  New 

York  Central  Railroad,  currently 

airing  broadcasts  in  New  York's 
Grand  Central  station.  Basis  for 
litigation  would  be  the  contention 
that  both  types  of  broadcasts  con- 

stitute "forced  listening"  and  are unconstitutional. 
The  organization,  which  calls 

itself  the  National  Citizens  Com- 
mittee Against  Forced  Reading 

and  Listening,  said  it  had  asked 
four  members  of  Congress  to  spon- 
or  anti-transit  FM  legislation. 

AWARD  of  appreciation  for  coopei-a- 
tion  and  assistance  extended  for  main- 

taining and  furthering  interests  and 
activities  of  Marine  Corps  presented  to 
KXOK  St.  Louis. 

^e'j,  BMI  "7^4  '^0Ut4 

Another  BMI  "Pin  Up"  Hit— Published  by  Duchess 

HAVE  I  TOLD  YOU  LATELY
 

THAT  I  LOVE  YOU 

On  Records:  Bing  Crosby— Andre>vs  Sist
ers— Dec. 

248247;  Tony  Martin— Fran  Warren— V
ic.  2U- 

3613;  Red  Foley— Dec.  46014;  Gene  Autry
— Col. 

27097;  Sons  of  the  Pioneers— Vic.  20-1987; 
 Tex 

Ritter— Cap.  296;  Curley  Joe— Cent.  5055. 

WINS  CASE 
Pope  Charges  WFDR  (FM) 

'Avco  Rule'  Move 

GENEROSO  pope's  II  Progresso  Italo-Americano  Publishing  Co., 
seeking  FCC  approval  of  its  $512,500  purchase  of  WINS  New  York, 
claimed  last  week  that  WFDR  (FM)  New  York  in  its  bid  for  the  WINS 
facilities  [Broadcasting,  Dec.  19, 

old  Avco  Rule." In  a  petition  filed  Thursday  by 
Marcus  Cohn  of  the  Washington 
law  firm  of  Cohn  &  Marks,  II 
Progresso  also  contended  the 

WFDR  application  is  "defective" and  should  be  returned  because  it 

doesn't  meet  FCC's  requirements 
on  engineering  data. 

The  application's  reference  to 
WINS'  present  day  and  night  pat- 

terns as  representing  its  own,  the 
brief  said,  is  insufficient  under 
FCC  rules.  Additionally,  the  brief 
asserted,  the  application  does  not 
show  that  WINS'  antenna  site  is 
available  to  WFDR,  or  that 
WFDR,  although  willing  and  able 
to  buy  WINS'  equipment,  is  will- 

ing and  able  to  "construct"  a  sta- tion. 
The  brief  contended  that  WFDR, 

owned  by  the  International  Ladies 
Garment  Workers  Union,  is  at- 

tempting to  re-establish  the  now- abandoned  Avco  Rule  when  it  asks 

FCC  to  call  in  WINS'  renewal  ap- 
plication for  hearing  with  its  own 

application  and  II  Progresso's transfer  request. 
WFDR,  the  Commission  was 

told,  wants  to  have  its  program 
plans  compared  with  the  foreign- 
language  plans  of  II  Progresso,  not 
with  the  programming  of  WINS, 
and  thus  "to  do  indirectly  what 
the  Commission  has  already  deter- 

mined [by  repeal  of  Avco]  cannot 

be  done  directly." 
Seeks  Relief 

"So  obvious  is  the  intention  of 
petitioner  to  attempt  to  seek  relief 
under  the  abolished  Avco  Rule," 
the  brief  asserted,  "that  it  actually 
incorporates  the  required  language 

of  that  rule"  on  the  point  of  meet- 
ing "the  same  terms  and  condi- 

tions" as  the  original  applicant. 
Meanwhile,  the  battle  over  the 

merits  of  foreign-language  pro- 
gramming continued  between  II 

Progresso  and  the  Committee  of 
WINS  Employes,  who  are  protest- 

ing sale  of  the  station  to  the  Pope 
interests.  Mr.  Pope  proposes  to 
inaugurate  foreign-language  pro- 

grams on  WINS. 
Former  FCC  Chairman  James 

Lawrence  Fly,  attorney  for  the 
WINS  employes,  had  questioned 
the  "principle"  of  such  programs, 
and  II  Progresso  had  replied  by 

quoting  from  some  of  Mr.  Fly's own  past  statements  on  the  subject 
[Broadcasting,  Dec.  12,  19]. 

In  a  further  reply,  also  filed  by 
Mr.  Fly  the  WINS  group  said: 

Here  we  say  that  in  the  year  1949, 
in  the  New  York  area  and  in  the 
light  of  the  present  facilities  for  for- 

eign-language broadcasting  balanced 
against  the  present  need,  it  is  not 
sound  public  policy  to  subtract  this 
particular  facility  [WINS]  from  those 
being  devoted  to  general-purpose  pro- 

1949]  is  seeking  to  "reinvoke  the 

*  gramming  and  add  it  to  those  serving 
the  foreign-language  need.  .  .  . 
The  question  is  not  what  James 

Lawrence  Fly  has  said  about  foreign- 
language  broadcasts  in  time  of  war. 
It  is  what  does  this  Commission  say 
about  this  concrete  proposal.  We  say 
that  question  requires  a  hearing. 

The  WINS  group  conceded  they 

made  an  "inadvertent  mistake"  in 
saying  Mr.  Pope  himself  had  told 
them  he  could  employ  only  a  few 
of  them  at  WINS.  They  said  the 
statement  was  made  instead  by 
Mr.  Pope's  son,  Gene  Pope. 
To  this  II  Progresso  replied 

with  an  affidavit  asserting  that  no 
representations  concerning  the  fu- 

ture employment  of  WINS  person- 
nel was  made  at  the  meeting. 

Further,  it  was  contended,  II 
Progresso's  acquisition  of  WINS 
would  not  necessarily  mean  the 
number  of  foreign-language  sta- 

tions would  be  increased,  since  it 
will  be  required  to  sell  WHOM 
Jersey  City,  now  a  foreign  lan- 

guage outlet,  which  might  become 
a  general  service  station  under 
new  owners. 

WINS,  owned  by  Crosley  Broad- 
casting Corp.,  is  on  1010  kc  with 

50  kw  day  and  10  kw  night. 

Mr.  Stan  Schloeder 
Benton  mid  Bowies 
New  York  City,  N.  Y. 
Dear  Stan: 

Happy  New  Year!  I  reckin  ever'thin' is  astartin'  all  over  again  fer  'nother 
year,  but  here 
in  th'  home- town o'  WCHS 
folks  already  is 

ust  ter  lissenin' ter  West  Vir- 
gi)iny's  number one  station ! 

WCHS  has  al- 

ius been  th' 
lissenin'  habit 
here  in  south- 

ern West  Vir- 

ginny,  but  hit's 
even  more  so 
now.  Heerd  a 
CO  up  I  a  fellers 

atalkin'  in  th' resternt  t'other 
day.  One  unts 

asayin',  "Ever' 
thin'  I  wants 
ter  hear  is  on 
WCHS!  When I  gits  up,  my 

favorite  disc- jockey Don Evans  is  on 

U'CHS.  DuHn' 
tW  morning  I want  Godfrey 
an'  he's  on 

WCHS.  I  '.cant nezvs  an'  sports at  dinner  time. Where  do  I 

git  'cm?  On  WCHS,  of  course.  An' then  all  evcnin'  my  folks  lissens  ter WCHS!"  Jest  tho't  I'd  let  yer  know, 
Stan.  You  fellers  likes  ter  use  stations 
folks  lissens  to  most. Yrs. Algx 

WCHS 

Charleston,  W.  Va. 
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FCC  Actions 

(Continued  from  page  60) 

Applications  Cont.: 
License  Renewal 

Following  stations  filed  applications 
for  license  renewal:  KSFE  Needles, 
Calif.:  WMLT  Dublin,  Ga.;  WLAV 
Grand  Rapids,  Mich.:  WEXL  Royal 
Oak  Mich.:  WJMB  Brookhaven,  Miss.; 
KFDW  Helena.  Mont.;  WOXF  Oxford, 
N.  C.;  WTAD-FM  Quincy,  111.;  WIBM- FM  Jackson,  Mich. 

FM— 98.7  me 
WWDC-FM  Washington— CP  change 

from  101.1  mc  to  98.7  mc. 
FM— 101.1  mc 

WOL-FM  Washington  —  CP  change 
from  98.7  mc  to  101.1  mc. 

TENDERED  FOR  FILING 
SSA— 770  kc 

KOB  Albuquerque— Extension  of  SSA 
operate  on  770  kc  with  25  kw-N  50  kw- D  unl.  for  period  from  March  1,  1950, 
for  next  regular  license  or  period  con- current with  next  extension  of  temp, 
license.  ^         „  ̂ „ Modification  of  CP 
WDSM     Superior,     Wis.— Mod.  CP 

change    from    DA-DN    to    DA-N,  on 710  kc. 

December  29  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
Authority  Granted 

WRGK  Brookfield,  111.— Granted  au- thority to  remain  silent  from  Jan  1  to 
March  27.  pending  completion  of  re- organization plans. 
KHBR  Hillsboro,  Tex.— Granted  au- 

thority to  remain  silent  for  period  of 
60  days  from  Dec.  31.  1949,  pendmg financial  reorganization. 

CP  Granted 
WIPR  Santurce,  P.  R.— Granted  CP 

to  change  trans,  location;  eng.  cond. 
Argument  Continued 

Commission    on    own    motion  con- tinued   without    date    oral  argument 
scheduled  for  Jan.  6  on  applications  ot 
The    Connecticut    Electronics  Corp., Bridgeport,  Conn. 

BY  THE  SECRETARY 

WKJB  Mayaguez,  P.  R.— Granted  li- cense change  frequency,  etc.  (710  kc 
500  w-N  1  kw-D  unl.). 
WOSC  Oswego  County  Bsctg  Co. 

Inc.,  Fulton,  N.  Y.— Granted  license for  new  standard  station  and  specify 
studio  location  (1300  kc  1  kw  D). 
WCSH  Portland,  Me.— Granted  li- 

cense to  use  presently  licensed  alter- nate main  trans,  as  main  trans. 
WTVB    Twin    Valley    Bcsters.  Inc., 

ATLANTIC  CITY'S 
HOTEL  OF  DISTINCTION 
Devoted  to  the  wishes  of  a  discrimi- nating ciientele  and  catering  to  tliclr 

every  want  and  emiiracing  all  tlie  ad- vantages of  a  deliglitful  boardwalk  tiotel. 
.Spacious.  Colorful  Lounges — Sun  Tan 

Decks  atop — Open  and  inclosed  Soloria — Salt  Water  Baths  in  rooms — Garage  on premises,  Courteous  atmosphere  throughout. 
When  in  Atlantic  City  visit  the 
FAMOUS  FIESTA  LOUNGE 
RENOWNED  FOR  FINE  FOOD 

OPEN  ALL  YEAR 
Under  Ownership  Management 

Exclusive  Penna.  Ave.  and  Boordwalit 

Coldwater,  Mich. — Granted  license  for new  standard  station  (1590  kc  1  kw DA  D). 
KXOC  Chico,  Calif.— Granted  license increase  power. 
WKAN  Kosciusko  Bcstg.  Corp.,  War- 

saw, Ind. — Granted  license  for  new 
standard  station  (1220  kc  250  w  D). 
WJCM  Sebring,  Fla.— Granted  mod. 

CP  for  approval  of  ant.,  trans,  and 
studio  locations. 
KMAN  Manhattan,  Kan. — Granted 

mod.  CP  change  type  trans. 
KLFY  Lafayette,  La. — Granted  mod. 

CP  change  type  trans. 
Following  were  granted  mod.  CPs  for 

extension  of  completion  on  dates 
shown:  WDBC  Escanaba,  Mich.,  to  4-5- 
50;  WPAR  Parkersburg,  W.  Va..  to  3- 
12-50;  WKVM  Arecibo,  P.  R.,  to  3-15-50; 
KRGV  Weslaco,  Tex.,  to  6-1-50;  WHP 
Harrisburg,  Pa.,  to  7-2-50;  WKNA 
Charleston,  W.  Va.,  to  4-16-50;  WIBC 
Indianapolis,  to  6-15-50;  WPKY  Prince- 

ton, Ky.,  to  2-1-50;  WTIM  Taylorville, 
111.,  to  2-15-50;  WTVJ  Miami,  Fla.,  to 
7-27-50:  WNBQ  Chicago,  to  3-20-50; 
subject  to  express  cond.  that  it  is  with- 

out prejudice  to  any  action  Commis- 
sion may  take  with  respect  to  any 

pending  applications  for  renewal  of 
license  of  stations  licensed  to  grantee; 
KA2XAQ  Kansas  City,  Mo.,  to  4-1-50; 
KWPC-FM  Muscatine,  Iowa,  to  6-21-50- 
WKBN-FM  Youngstown,  Ohio,  to  3-15- 
50;  KOA-FM  Denver,  to  7-13-50  (sub- ject to  express  cond.  that  it  is  without 
prejudice  to  any  action  Commission 
may  take  with  respect  to  pending  ap- plications for  renewal  of  license  of 
standard  stations  licensed  to  NBC); 
WJPF-FM  Herrin.  111.,  to  3-31-50 
KSNY  Blake-Formby  Bcstg.  Co., 

Snyder,  Tex.— Granted  license  for  new 
standard  station  (1280  kc  500  w  D) 
KIFN  Western  Bcstg.  Co.,  Phoenix, 

Ariz. — Granted  license  for  new  stand- 
ard station  (860  kc  250  w  D). 

WJCN  The  Highlands  Bcstg.  Co.,  Se- 
bring, Fla. — Granted  assignment  of  CP 

from  partnership  to  newly  formed  The 
Highlands  Bcstg.  Co.  Inc. 
WJR,  The  Goodwill  Station  Inc., 

Area  Detroit,  Mich.— Granted  CP  and 
license  for  new  remote  pickup  KA-2313. 

Isle  of  Dreams  Bcstg.  Corp.,  Area 
Miami,  Fla.— Granted  CP  new  remote 
pickup  KA-5217. 
KGNB  New  Braunfels,  Tex.— Granted 

mod.  CP  for  approval  of  ant.  and  trans, 
location  and  specify  studio  location 
and  change  type  trans. 
KIVY  Crockett,  Tex.— Granted  mod. 

CP  change  type  trans,  and  change  type tower. 
WCDL  Carbondale,  Pa.  — Granted 

mod.  CP  for  approval  of  ant.  and  trans, 
location,  specify  studio  location  and 
change  type  trans. 
KMFM  Monroe,  La.— Granted  mod. 

CP  change  trans,  and  make  changes in  ant. 
WHHS     (FM)    Havertown,  Pa.— Granted  mod.  CP  educational  station 

for  extension  of  completion  date  to 2-15-50. 
Federal  Telecommunications  Labs. 

Inc.,  Nutley,  N.  J.— Granted  license  for 
new  exp.  TV  station  KE2XHZ;  Chan- 

nels 2  through  13  in  lieu  of  Channel  7; 
subject  to  non-interference  to  any  sta- 

tion in  operation  on  these  frequencies. 
KTTV  Inc.,  Los  Angeles— Granted  CP 

and  license  for  new  exp.  TV  station 
KMC-43. 
National  Bcstg.  Co. — Granted  CPs 

and  licenses  for  new  remote  pickups; 
KA-5196  area  Denver:  KA-5189  KA-5193 
KA-5190  KA-5191  KA-5192  KA-5194-5 
Area  of  Hollywood;  KA-5174  KA-5175 
KA  5176-7  Area  of  Washington;  KA- 
5169  KA-5170  KA-5171  KA-5172-3  Area 
New  York;  KA-5178  KA-5179  KA-5180 KA-5181  Area  Cleveland. 
KRMG  Tulsa,  Okla.— Granted  mod. 

CP  change  type  trans. 
WCBS-TV  New  York- Granted  mod. 

CP  for  extension  of  completion  date 
to  4-10-50. 
WCHS  Charleston,  W.  Va.— Granted 

request  for  30-day  extension  of  time from  Dec.  30  to  carry  out  assignment 
of  license  WCHS  to  The  Tierney  Co. 
KWCR  Cedar  Rapids  Bcstg.  Corp. 

Inc.,  Cedar  Rapids,  Iowa — Granted  li- cense for  new  standard  station  and 
specify  studio  location. 
KAVE  Carlsbad,  N.  M.— Granted  li- cense to  install  new  vertical  ant.  and 

change  trans,  location. 
WMFD  Wilmington,  N.  C. — Granted 

license  change  frequency,  increase 
power,  etc. KGAN  J.  James  Glancy,  Kingman, 
Ariz. — Granted  license  for  new  stand- 

ard station  (1230  kc  250  w  unl.). 
WLBC  Muncie,  Ind. — Granted  license 

install  new  trans. 
KLMX  Ari-Ne-Mex  Bcstg.  Corp., 

Clayton,  N.  M. — Granted  license  for new  standard  station  and  specify  studio 
location  (1450  kc  250  w  unl.). 
WDYK  Richard  Auhr°v  ' C  "  ■- berland,  Md. — Granted  license  for  new 

standard  station   (1230  k  250  w  unl.i. 
KWCR  Cedar  Rapids,  Iowa— Granted mod.  license  change  name  of  licensee 

to  Cedar  Rapids  Bcstg.  Corp. 
The  WFMJ  Bcstg.  Co.,  Area  Youngs- 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

Sox  Sc cote SUMMARY  TO  DECEMBER  29 

Summary  of  Authorizations,  Applications, 
New  Station  Requests,  Ownership 

AppU- 

Total  Cond'l    cations  In Class  On  Air     Licensed       CPs        Grants    Pending  Hearing 
AM   Stations    2,086  2,047  190  330  266 
FM   Stations    743  477  306  *7  49  28 
TV  Stations    97  30  81  353  182 

*  Four  on  the  air. 
CALL  ASSIGNMENTS:  KCRV  CaruthersviUe,  Mo.,  (Pemiscot  Bcstrs.  Inc.,  1370 
kc,  1  kw  day);  KGMO  (FM)  Cape  Girardeau,  Mo.,  (Cape  County  Bcstg.  Co., 
Channel  249,  97.7  mc);  KLVL  Pasadena,  Tex.,  (Felix  H.  Morales,  1480  kc,  1  kw 
day);  KNED  McAlester,  Okla.,  (Pittsburg  County  Bcstg.  Co.,  1460  kc  1  kw  day); 
KOPY  Glenwood  Springs,  Col.,  (Glenwood  Springs  Bcstg.  Co.,  1240  kc,  250  w 
unlimited);  WBCO  Bessemer,  Ala.,  (Bessemer  Bcstg.  Co.,  1450  kc,  250  w 
unlimited);  WGBG  Greensboro,  N.  C,  changed  from  WHGR  (Greensboro  Bcstg. 
Co.  Inc.,  1400  kc,  250  w  unlimited). 

Docket  Actions  .  .  . 
FINAL  DECISION 

Tariff  regulations  and  practices  pro- 
posed by  Bell  System  applicable  to 

interconnection  of  intercity  TV  trans- 
mission channels  and  facilities  fur- 

nished by  others  declared  unlawful  in certain  respects  [See  story,  page  90, 
BROADCASTING,  Dec.  26].  AT&T 
ordered  to  amend  its  policy  effective 
March  1  to  permit  interconnection  of 
its  facilities  with  those  of  private 
broadcasters.  Hearing  ordered  Jan.  25 
on  whether  AT&T  should  be  required 
to  interconnect  intercity  TV  channels 
with  those  of  Western  Union.  Deci- sion Dec.  23. 

PROPOSED  DECISION 
Announced  proposed  decision  to 

grant  applications  of  Don  Lee  Bcstg. 
System  for  renewal  of  licenses  of  KGB 
San  Diego,  KDB  Santa  Barbara,  KFRC 
San  Francisco  and  KHJ-AM-FM  Los 
Angeles  and  for  severance  of  applica- 

tion for  new  TV  station  at  San  Fran- cisco and  placing  same  in  pending 
file.    Decision  Dec.  28. 

INITIAL  DECISIONS 
Initial  decision  by  Hearing  Examiner 

Farmey  N.  Litvin  reported  to  deny 
license'  renewal  to  KXXL  Reno,  Nev., and  to  dismiss  as  moot  application  for 
assignment  of  license  from  Edward 
Margolis,  Frederick  W.  Kirske  and 
Byron  J.  Samuel  d/b  as  Station  KXXL 
to  Chet  L.  Gonce.    Decision  Dec.  28. 
Announced  initial  decision  by  Hear- 

ing Examiner  Basil  P.  Cooper  to  deny 
application     of     Carolina  Piedmont 

town,  Ohio — Granted  CPs  and  licenses 
for  new  remote  pickup  KA-5182-3-4. Granted  CPs  for  new  remote  pickup 
broadcast  stations. 
KBLF  Red  Bluff,  Calif.— Granted  CP install  new  trans. 
WSTA  Charlotte  Amalie,  Virgin  Is- lands— Granted  mod.  CP  for  approval 

of  ant.  and  trans,  location,  specify 
studio  location  and  change  type  trans. 

Bcstrs.  Inc.  for  new  AM  station  at 
Lincolnton,  N.  C,  1050  kc,  1  kw  day. Decision  Dec.  29. 

OPINIONS  AND  ORDERS 
Adopted  order  staying  until  further order  the  effective  date  of  modifications 

ordered  in  licenses  of  WHAT  and 
WTEL  Philadelphia,  which  share  time 
on  1340  kc,  by  specifying  that  WHAT shall  operate  on  1340  kc  with  250  w 
fuUtime  and  WTEL  on  860  kc  with  250 
w  daytime.    Order  Dec.  23. 

Following  actions  were  taken  by 
Commission  en  banc  Dec.  22  on  applica- 

tions requesting  operation  on  770  or 
1030  kc,  clear  channels: 

(a)  WJZ  New  York — Order  dismissing 
without  prejudice  to  refiling  after  final 
decision,  petition  requesting  all  appli- cations for  1030  kc  be  withheld  until 
decision  in  docket.  These  involve 
KARM  Fresno,  Calif.;  KWSC  Pullman, 
Wash.;  KUTA  Salt  Lake  City;  KWBU 
Houston;  KTHT  Houston;  KOB  Albu- 

querque; Blackwell  Bcstg.  Co.,  Black- well,  Okla.;  Rafael  Ramos  Cobain,  San 
Juan,  P.  R. 

(b)  KWSC  Pullman,  Wash.— Returned to  pending  file  application  for  operation 
on  1030  kc,  1  kw-N,  5  kw-LS  DA-N 
until  conclusion  of  clear  channel  hear- 

ing. 

(c)  KWBU  Corpus  Christi — Mem- orandum opinion  and  order  dismissing 
without  prejudice  application  for  li- cense to  cover  SS\  on  1030  kc,  50  kw, 
local  sunrise  Boston,  Mass.  to  sunset 
Corpus  Christi. 

(d)  KTHT  Houston,  Tex.— Returned to  file  application  for  mod.  CP  on  1030 
kc,  50  kw  unl.  DA-N  until  conclusion of  hearing. 

(e)  KXA  Seattle,  Wash.— Memoran- dum opinion  and  order  denying  request 
for  auplication  to  change  from  1  kw 
limited  to  50  kw  unl.  on  770  kc,  be  re- moved from  pending  file  and  granted 
in  part. 

(f)  KGA  Spokane,  Wash. — Order  de- nying application  for  SSA  on  1030  kc, 50  kw  unl.  DA-N;   dismissed  petition 

Theatre  for  Sale 

The  five  story  office  and  theatre  building,  known  as  the  Guild  Theatre  Build- 
ing, at  243-257  West  52nd  Street,  New  York  City,  will  be  oflered  for  sale  in 

proceedings  for  the  reorganization  of  West  52nd  Theatre  Co.,  Inc.,  Debtor, 
at  a  Public  Sale  to  be  held  on  January  19,  1950,  at  3  P.  M.  at  Room  1305, 
United  States  Court  House,  Foley  Square,  New  York  City. 

The  building  is  of  steel  frame  and  concrete  construction,  with  both  theatre 
and  office  space.  The  theatre  has  a  seating  capacity  of  9.S6  seats  in  the  orchestra 
and  balcony.  The  offices  are  on  the  2nd,  3rd,  4th  and  5th  floors  and  run  along 
approximately  the  whole  street  frontage  of  130  feet  and  are  20  feet  in  depth. 
The  office  space  has  a  separate  entrance  and  is  serviced  by  an  automatic  push 
button  elevator  to  the  fourth  floor. 

The  theatre  space  is  presently  occupied  by  Mutual  Broadcasting  Company 
on  a  month  to  month  basis  as  a  radio  broadcasting  theatre  for  Station  WOR. 
The  office  space  is  occupied  by  a  different  tenant. 

The  property  will  be  sold  subject  to  a  past  due  mortgage  of  $557,500. 
Any  bid  to  be  considered  i"ust  exceed  the  sum  of  $59,991.14  above  this mortgage. 

Further  details  and  the  terms  of  bidding  can  be  obtained  from  the  Trustee 
or  his  counsel. 

VAN  VORST,  SIEGEL  &  SMITH 
Counsel 
25  Broad  Street 
New  York  4,  N.  Y. 

VICTOR  M.  TYLER,  Trustee 
West  52nd  Theatre  Co.,  Inc. 
120  Broadway 

New  York  5,  N.  Y. 
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'or  similar  change  by  Louis  Wasmer ivho  has  since  been  substituted  by  Corp. 
if  Gonzaga  U. 

Non-Docket  Actions  .  .  . 
TRANSFER  GRANTS 

I  WBEX  Chillicothe,  Ohio — Granted 
i-ransfer  of  control  of  Shawnee  Bcstg. 
:;o.,  licensee,  from  D.  C.  Summerford, 
f.  Harry  Callaway  and  F.  A.  Dieringer 
;o  Walter  A.  and  James  E.  Graham, 
iwners  WWGS  Tifton,  Ga.,  26%  each; 
van  Kulbersh  and  Murray  Marcus, 
issistant  managers  Kulbersh's  Dept. Store,  Tifton,  and  Wilkic  A.  Nieghbors, 
^ach  16%.  Consideration  $68,000.  WBEX 
issigned  1490  kc,  250  w  unlimited. Granted  Dec.  29. 
WGAD  Gadsden,  Ala. — Granted  as- 

[ignment  of  license  from  Coosa  Valley Bcstg.  Co.  to  General  Newspapers  Inc., 
i>wner  WGNH  Gadsden.  WGNH,  oper- 
l.ting  at  loss,  is  to  be  given  up.  Coin- lideration  is  $40,000.  WGAD  operates 
in  1350  kc,  1  kw  unlimited.  Granted 
)ec.  29. 
1  WKLA  Ludington,  Mich. — Granted 
j.ssignment  of  license  from  Karl  L. kshbacker  and  Grant  F.  Ashbacker 
ll/b  as  Ludington  Bcstg.  Co.  for  $50,000 
jo  Raymond  A.  Plank,  assistant  general laanager  and  chief  engineer  WFYC 
Alma,  Mich.  WKLA  assigned  250  w 
in  1450  kc.  Granted  Dec.  29. 
j  KDON  (AM)  Santa  Cruz  and  KSNI 
IFM)  Salinas,  Calif. — Granted  acquisi- tion of  control  by  John  Ben  Snow 
Ihrough  purchase  of  1,300  of  1,750  sh. 
jield  by  Merritt  C.  Speidel  in  Salinas 
Newspapers  Inc.,  100%  owner  of  Mon- 
lerey  Peninsula  Bcstg.  Co.,  KSNI  U- 
[ensee.  Consideration  is  cancellation 
f  $147,498  obligation.  Monterey  in  turn 
'wns  50%  of  Central  Coast  Counties tadio  Inc.,  KDON  licensee,  and  has 
I  een  given  consent  to  purchase  other 
0%  from  Grant  R.  Wrathall.  Mr. 
»now  now  holds  76.25%  and  Mr.  Spei- 
|.el  11.25%  of  parent  newspaper  firm. 
IDON  assigned  250  w  on  1240  kc. 
;ranted  Dec.  29. 
WKIP  (AM)  and  WHVA  (FM)  Pough- 
eepsic,  N.  Y. — Granted  acquisition  of 
ontrol  of  Poughkeepsie  Newspapers 
nc,  licensee,  by  John  Ben  Snow 
hrough  purchase  of  45.25%  interest 
eld  by  Merritt  C.  Speidel  for  cancella- 
ion  $932,874  obligation.  Mr.  Snow  be- 
omes  88.68%  owner;  Mr.  Speidel  re- 

sins 2.25%.  WKIP  assigned  1450  kc, 50  w  fulltime.    Granted  Dec.  29. 
KWRN-AM-FM  Reno,  Nev.— Granted 

Acquisition  of  control  of  Reno  News- 
papers Inc.,  licensee,  by  John  Ben 

now  through  purchase  of  26%  interest 
eld  by  Merritt  Speidel  for  cancella- 
ion  $165,137  obligation.  Mr.  Snow  pre- 
iously  held  45.68%.  Mr.  Speidel  re- 

nins 7.5%  interest.  KWRN  operates 
nth  250  w  unlimited  on  1490  kc. 
jjiranted  Dec.  29. 

i)eletions  .  .  . 
IIIGHT  FM  authorizations  and  one  AM 
'cense  reported  deleted  by  FCC.  De- itions  from  first  of  1949  to  Dec.  20 
staled:  AM  61,  FM  217,  TV  13.  Dele- 
ions,  effective  dates  and  reasons  fol- Jw: 
WGBG  Greensboro,  N.  C. — Grcens- 
oro  Bcstg.  Co.  Inc.,  license,  Dec.  20, 
lerger  with  WHGR  there,  new  per- 

mittee for  ?';n  w  fulltime  on  1400  kc 
BROADCASTING,  Aug.  15]. 
WBRC-FM  Birmingham,  Ala.— Bip- 

jiinffham  Bcstg.  Co.  Inc..  licensee,  Dec. 
jto.   Economic  [BROADCASTING,  Dec. 
!  KMBC-FM  Kansas  City  —  Midland 
;cstg.  Co.  License,  Dec.  12.  Applicant 
lid  it  felt  it  advisable  to  discontinue 
M  operation. 
KSMB  (FM)  Santa  Maria,  Calif.— 
ohn  H.  Poole.  License,  Dec.  15.  Eco- omic. 
WILM-FM  Wilmington,  Del.— Dela- 
are  Bcstg.  Co.,  CP,  Dec.  16.  No  rea- 3n. 
KOPY(FM)  Houston,  Tex.  —  Texas 
tar  Bcstg.  Co.,  CG  (on  air),  Dec.  15. lo  reason. 
WLOW-FM  Norfolk,  Va.— Common- 
ealth  Bcstg.  Corp.,  CP,  Dec.  15.  No iason. 
WJNO-FM  West  Palm  Beach,  Fla.— 
I'JNO  Inc.,  CP,  Dec.  15.  Hurricanes, terms  cited  along  with  economic  con- 
itions  and  lack  of  interest  in  FM. 
WLOH-FM  Princeton,  W.  Va.— Moun- 
iin  Bcstg.  Service  Inc.,  CP.  Dec.  15. 
jiusiness  is  at  standstill,  applicant  said. 

^ew  Applications  ... 
AM  APPLICATIONS 

J  West  Bend,  Wis.— West  Bend  Bcstg. 
jo.,  1470  kc,  500  w  daytime;  estimated 

Mpst     $17,638.       Principals:     Paul  J. 
I  fueller,  2%  owner  WMIL  Milwaukee 
tid  ex-chief  engineer  of  that  station, 
resident  14%;  Paul  Ripple,  WMIL  en- 
ineer,  secretary  12%;  Carl  H.  Rohde, 
b  technician  for  AC  Snark  Plug  Divi- 
on,  General  Motors  Corp.,  treasurer 
;%;  Wendell  S.  Ciganek,  owner  Cen- 
fal    Radio    Parts,    Milwaukee,  vice 

NBC  Today 
(Continued  from  page  21) 

dent  and  chief  engineer,  in  the 
New  York-Washington  and  Cleve- 

land-Detroit fringes.  The  tre- 
mendous development  of  kinescope 

recordings,  from  both  a  technical 
and  progi-am  point  of  view,  was 
exposed  to  newsmen  during  the 
year;  and  the  first  use  of  the  split- 
screen  technique  for  an  entire  pro- 

gram was  made  on  Lights  Out 
Aug.  2.  Rear  screen  projection 
techniques  were  introduced  to 
widen  the  scope  of  dramatic  pres- 
entations. 
NBC  National  Spot  Sales  re- 

ported two  significant  develop- 
ments during  the  year:  an  in- 

crease in  spot  radio  time  sales  over 
1948's  record-breaking  total,  and 
the  emergence  of  spot  television 
as  a  major  advertising  medium. 

National  spot  radio  sales  on 
NBC-owned-and-operated  stations 
reached  their  highest  total  in  radio 
history  with  an  over-all  increase 
of  more  than  20%  over  the  previ- 

ous high  year,  1948.  New  prod- 
ucts like  antihistamine  cold  tablets 

and  concentrated  orange  juice 
v/ere  heavily  promoted  by  spot 
radio  advertising. 
More  than  5  million  people 

throughout  the  U.  S.  viewed  the 
network's  documentary  film,  Be- 

hind Your  Radio  Dial,  which 
traced  the  history  of  radio  and  the 

background  of  NBC's  claim  to  the 
title,  "America's  No.  1  Network." 
president  12%;  August  C.  Berkholtz, 
theatre  and  hotel  properties  owner  at 
West  Bend  and  Two  Rivers,  Wis.  Filed 
Dec.  21. 
Hartford,  Wis.— The  Kettle-Moraine 

Bcstg.  Co.,  1550  kc,  500  w  daytime. 
Co-partners:  Leo  M.  Durnill,  Sherman C.  Carr  and  Walter  Zastrow.  Filed 
Dec.  21. 
Saratoga  Springs,  N.  Y. — Saratoga Bcstg.  Co.,  900  kc,  250  w  daytime; 

estimated  cost  $12,450.  Co-partnership 
composed  of  John  Nazak  and  Joanne 
May  Levko  formerly  held  permit  for 
WONO  there,  now  deleted  through  for- feiture.   Filed  Dec.  21. 
Montevideo,  Minn. — Midwest  Bcstg. 

Corp.,  1240  kc,  250  w  fulltime:  estimated 
cost  $19,985.  Principals:  Edmond  R. 
Donahue,  retail  jeweler,  president 
6.66%;  Herbert  E.  Nelson,  manager  and 
part  owner  KBMU  Breckenridge, 
Minn.,  director  25.33%;  Don  H.  Bower, 
part  owner  KBMU,  director  25%;  Tom 
E.  Davis,  nart  owner  KBMU,  director 
25.33%.     Filed  Dec.  21. 

Laconia,  N.  H. — Warren  H.  Brewster, 
1490  kc,  250  w  fulltime:  estimated  cost 
$19,100.  Applicant  is  29%  owner  and 
manager  of  WLNH  there.  Filed  Dec. 
20. 
Jackson,  Ala. — The  Jackson  Bcstg. 

Co.,  1290  kc,  1  kw  daytime;  estimated 
cost  $19,750.  Partnership:  W.  P. 
Thielens,  25%,  and  W.  M.  Jordan  and 
T.  H.  Gaillard  Jr.,  each  37.5%  owner, 
all  have  equal  interests  in  WXAL 
Demopolis,  Ala.    Filed  Dec.  20. 
New  York— WFDR  Bcstg.  Corp.,  1010 

kc,  50  kw  day,  10  kw  night,  directional 
day  and  night  (request  facilities  of 
WINS  there).  Applicant  is  owner 
WFDR(FM)  New  York  [BROADCAST- 

ING, Dec.  19].    Filed  Dec.  20. 

New  Applications  .  .  . 
TRANSFER  REQUESTS 

WBKB  (TV)  and  WBIK  (FM)  Chi- 
cago— Involuntary  transfer  of  control 

of  Balaban  &  Katz  Corp.,  licensee,  from 
Paramount  Pictures  Inc.  to  United 
Paramount  Theatres  Inc.  through 
transfer  of  99%  of  stock.  See  story  this issue.     Filed  Dec.  28. 
WSMB-AM-FM  New  Orleans— Invol- 

untary transfer  of  control  of  WSMB 
Inc.,  licensee,  to  United  Paramount 
Theatres  Inc.  Two  transfers  involved. 
See  story  this  issue.    Filed  Dec.  28. 
WWDC-AM-FM  Washington— Assign- 

ment of  license  from  Capital  Bcstg. 
Co.  for  $125,000  to  Peoples  Bcstg.  Corp., 
licensee  WRFD  Worthington,  Ohio,  and 
subsidiary  of  Farm  Bureau  Mutual 
Automobile  Insurance  Co.  Capital 
Bcstg.     has     acquired  WOL-AM-FM 

ADMIRING  watch  awarded  by  Lever 
Bros.  Co.  in  its  Lux  15-Year-Old  Girl 
Contest  promoted  last  fall  on  CBS 
programs  is  Ellen  Galvin,  winner  in 
Boston  finals,  accompanied  by 
Michael  J.  Roche  (I),  Lever  Bros, 
general  advertising  manager,  and 
Harold  E.  Fellows,  general  manager  of 
WEEI,  Boston  CBS  outlet.  WEEI  has 
added  prizes  of  its  own:  Trip  to 
Hollywood,  under  joint  sponsorship  by 

Teen  Age  Shop  of  Filene's  of  Boston, 
via  TWA  Constellation.  Miss  Galvin, 

member  of  Filene's  high  school  fash- 
ion board,  was  to  select  California 

high  school  fashions  for  Boston. 

Washington  from  Cowles  interests  for 
$300,000  with  FCC  approval  conditioned 
upon  selling  WWDC,  assigned  250  w fulltime  on  1450  kc.    Filed  Dec.  23. 
WWYO  Pineville,  W.  Va.— Assign- ment of  license  from  Clarence  W.  Mea- 

dows, William  D.  Stone  and  William 
T.  Lively  d/b  as  Wyoming  Bcstg.  Co.  to 
Wyoming  Bcstg.  Corp.  in  which  each 
of  three  original  partners  is  officer  and 
18.38%  owner.  Newcomers  include: 
R.  D.  Bailey,  attorney,  president  4.85%; 
Jack  Shipman,  owner-publisher  Pinei- ville  Independent  Herald,  executive 
vice  president-treasurer  2.89%;  C.  S. 
Worrell,  attorney,  director  4.62%.  Gar- 

land F.  Wilkinson,  associated  with 
three  original  WWYO  partners  in  own- 

ership of  WCAW  Charleston,  director; 
and  Addie  May  Wilkenson,  4.04% 
WWYO  assigned  1  kw  day  on  970  kc. Filed  Dec.  23. 
KBOX  Crookston,  Minn. — Relinquish- ment of  control  of  licensee,  Crookston 

Bcstg.  Co.,  by  D.  A.  McKenzie,  whose 
50.14%  holding  is  reduced  to  38.89% 
through  issuance  of  new  stock  to  stock'- 
holders  to  increase  total  outstanding 
stock  from  1,673  shares  to  4,500  shares. 
Original  plan  was  that  all  would  par- ticipate in  station  on  same  basis. 
KROX  assigned  1  kw  day  on  1050  kc. Filed  Dec.  28. 
WCOL-AM-FM  Columbus,  Ohio— As- 

signment of  licenses  from  Lloyd  A. 
Pixley  (45%),  Martha  P.  Pixley  (15%) 
and  Grace  M.  Pixley  (40%)  d/b  as 
The  Pixleys  to  Pixleys  Inc.,  new  firm 
of  same  ownership.  WCOL  assigned 
250  w  on  1230  kc.    Filed  Dec.  22. 
WEGO  Concord,  N.  C. — Assignment 

of  license  from  the  The  Concord  Trib- 
une Inc.  to  Cabarrus  Bcstg.  Co.,  new 

firm  owned  in  equal  proportion  by 
stockholders  of  Concord  Tribune. 
WEGO  assigned  1  kw  day  on  1410  kc. Filed  Dec.  22. 
KPAB  Laredo,  Tex. — Acquisition  of 

control  of  Laredo  Bcstg.  Co.,  licensee, 
by  Allen  B.  Tish  through  transfer  of 
88%  interest  from  Mark  Perkins,  98% 
owner,  who  is  unable  to  continue  op- 

eration of  station  because  of  its  in- 
debtedness, FCC  was  told.  Mr.  Tish, 

vice  president  and  part  owner  of 
Laredo  Times,  has  loaned  KPAB  $1,500 
to  meet  payroll  and  has  paid  $15,000 
on  stock  liens.  KPAB  assigned  250  w 
fulltime  on  1490  kc.    Filed  Dec.  16. 
WDLF  DeLand,  Fla.— Assignment  of 

license  from  Lyle  Van  Valkenburg 
tr/as  DeLand  Bcstg.  Co.  for  $50,000  to 
John  B.  Stetson  U.  WDLF  assigned 
250  w  fulltime  on  1490  kc.  Filed  Dec. 20. 

WKOY  Bluefield,  W.  Va.— Assignment of  license  from  J.  Lindsey  Alley,  Odes 
E.  Robinson,  and  E.  Bernard  Jarrett 
d/b  as  Radio  Bluefield  Co.  to  WKOY 
Inc.,  new  firm  of  same  people.  No 
change  in  interests.  WKOY  assigned 
250  w  fulltime  on  1240  kc.  Filed 
Dec.  20. 
KTSA'-FM  Sa^n  Antonio,  Tex.— As- signment of  license  from  Express  Pub. 

Co.  to  Sunshine  Bcstg.  Co.,  wholly- 
cwned  subsidiary.    Filed  Dec.  16. 
WFEC  Miami,  Fla. — Assignment  of license  from  Florida  East  Coast  Bcstg. 

Co.  for  $50,000  to  Howard  D.  Steere, 
owner  of  his  own  advertising  agency 
in  Detroit.  Florida  East  Coast  is 
headed  by  Dorothy  Bartell.  WFEC  as- signed 250  w  daytime  on  1220  kc.  Filed Dec.  19. 

ABC  Top  Command 
(Continued  from  page  19) 

ner  was  a  noted  newspaper  re- 
porter and  columnist. 

A  graduate  of  Swarthmore  Col- 
lege, he  joined  the  New  York 

Herald  Tribune,  first  as  a  financial 
reporter  and  later  as  a  Washing- 

ton correspondent. 
Subsequently  he  teamed  with 

Joseph  Alsop  to  write  a  widely 
syndicated  Washington  column, 
and  with  Mr.  Alsop  co-authored 
several  books. 

In  announcing  the  election  of 
Mr.  Woods  to  the  vice  chairman- 

ship, Mr.  Noble  said: 
"In  his  new  office  Mr.  Woods 

will  be  enabled  to  render  greater 
service  to  our  network  and  to  our 
affiliated  stations  by  being  relieved 
of  the  burden  of  administrative 
duties  and  given  wider  scope  to 
function  in  the  fields  of  sales,  tal- 

ent and  programming. 

"The  rapid  development  of  tele- 
vision and  the  continued  growth 

and  expansion  of  radio  broadcast- 
ing make  it  imperative  that  he 

have  more  time  to  devote  to  the 
broader  problems  of  radio  and  tele- 

vision sales  and  programming." 
Mr.  Woods,  who  announced  Mr. 

Kintner's  elevation,  said:  "Mr. Kintner  has  established  himself 
as  an  outstanding  executive  officer 
in  the  radio  and  television  field. 
He  has  brought  to  our  network  a 
new,  young  and  vigorous  trend  of 
thought  and  operation  which  has 
made  ABC  an  outstanding  factor 
in  radio  and  television.  I  am 
confident  that  under  his  adminis- 

tration the  network  will  continue 
the  sustained  progress  which  has 

marked  it  since  its  organization." 
'50  BASEBALL 

LBS  Plans  Live  Pick-Ups 
MAJOR  league  baseball  broadcasts 
will  be  carried  for  the  third  suc- 

cessive season  in  1950  by  the  Lib- 
erty Broadcasting  System  which 

covers  28-states  from  coast-to- 
coast,  President  Gordon  B.  McLen- don  announced  last  week. 

Departure  for  Liberty  in  the 
coming  season  will  be  live  broad- 

cast of  a  number  of  the  games.  In 
previous  seasons  every  game  was 
re-created  from  wire  reports.  Mr. 
McLendon  will  be  principal  com- mentator for  the  network  as  he  has 
been  in  the  past. 

While  Liberty,  with  headquarters 
in  Dallas,  is  a  year-round  regional 
network  serving  45  stations  in 
Texas,  Oklahoma,  Colorado,  Ar- 

kansas, Louisiana,  Mississippi  and 
Alabama,  more  than  100  stations  in 
21  states  already  have  signed  op- 

tion agreements  for  the  baseball 
broadcasts,  Mr.  McLendon  said. 

Edmund  F.  Kahn 

FUNERAL  services  were  con- 
ducted Tuesday  for  Edmund  Frank- 

lin Kahn,  38,  production  manager 
of  WGN  Chicago,  who  died  Dec.  24 
in  his  Wheaton,  111.,  home  after  an 
illness  of  several  months.  Sur- 

vivors include  his  wife,  Alice,  and 
three  children,  Dennis,  9,  Judy,  6, 
and  Sandra,  a  month  old. 
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At  Deadline... 

FINALrSTS  ARE  NAMED 

FOR  'VOICE'  CONTEST 
TWELVE  finalists  for  third  annual  Voice  of 
Democracy  radio  essay  contest  announced  Fri- 

day by  joint  sponsors — NAB,  Radio  Mfrs. 
Assn.,  U.  S.  Junior  Chamber  of  Commerce. 
Finalists  selected  by  committee  representino; 
sponsors  and  U.  S.  Office  of  Education.  Board 
of  nine  nationally  known  persons  to  select  four 
national  winners  after  hearing-  transcriptions 
of  essays.  Prizes  to  be  awarded  at  Feb.  22 
luncheon  in  Washington. 

Finalists  are:  Gayle  Ann  Wilson,  16,  Al- 
hambra,  Calif.;  Anne  Pinkney,  17,  Trinidad, 
Colo.;  Gloria  Chomiak,  17,  Wilmington,  Del.; 
Robert  Shanks,  17,  Lebanon,  Ind.;  Edward 
Bradford  Burns,  17,  Muscatine,  la.;  Richard 
D.  Dailey,  15,  Cumberland,  Md. ;  Lorna  Wilson, 
17,  North  Platte,  Neb.;  Miriam  Berman,  17, 
Rochester,  N.  Y.;  James  Phillip  Struthers,  17, 
Elyria,  Ohio;  Richard  L.  Chapman,  17,  Brook- 

ings, S.  D.;  Fay  Bussell,  17,  Memphis;  Arthur 
Maud,  16,  Salt  Lake  City. 

Judges  of  finals  will  be  Mrs.  Raymond  Clap- 
per, author  and  broadcaster;  Morgan  Beatty, 

NBC;  Wayne  Coy,  FCC  chairman;  Douglass 
Southall  Freeman,  author;  Edward  R.  Mur- 
row,  CBS;  Tom  Clark,  Associate  Justice,  U.  S. 
Supreme  Court;  Andrew  Holt,  president.  Na- 

tional Education  Assn.;  J.  Edgar  Hoover,  di- 
rector, FBI;  James  Stewart,  actor.  Four  win- 

ners will  receive  $500  scholarships. 
Finalists  chosen  in  competition  with  million 

students  who  participated  in  school,  community, 
state  and  regional  eliminations  in  1,800  com- 

munities in  48  states.  District  of  Columbia, 
Alaska  and  Puerto  Rico,  according  to  Robert 
K.  Richards,  NAB  public  affairs  director  and 
chairman  of  Voice  of  Democracy  Committee. 
Contest  started  durins?  National  Radio  &  Tele- 

vision Week.  Local  Junior  Chamber  of  Com- 
merce chapters  cooperated  in  arranging  com- 

munity contests,  with  radio  dealers  giving  lo- 
cal prizes. 

PILOT  INSURANCE  DRIVE 

PILOT  LIFE  INSURANCE  Co.,  Greensboro, 
N.  C,  has  retained  Walter  J.  Klein  Co.,  Char- 

lotte, as  agency  and  plans  an  increased  adver- 
tising appropriation  this  year.  Company  will 

open  1950  campaign  with  $14,000  TV  sponsor- 
ship of  Crusade  in  Eurone  war  films  on  WBTV 

(TV)  Charlotte  and  WFMY-TV  Greensboro, 
N.  C.  Pilot  spent  over  $100,000  in  advertising 
last  year.  0.  F.  Stafford  is  president  and  C.  R. 
Andrews  is  advertising  manager.  Account  ex- 

ecutives serving  the  company  will  be  Walter 
J.  Klein,  agency  president,  and  Dan  F.  Rice. 

DuMONT  NETWORK  SALES  UP 

DuMONT  Television  Network  announced  Fri- 
day its  total  gross  billings  for  network  as  well 

as  local  sales  on  its  owned  and  operated  sta- 
tions in  1949  would  exceed  $2,500,000.  Gross 

billings  on  DuMont  Network  excluding  local 
business  estimated  at  $900,000  [Telecasting, 
Dec.  26]. 

DEADLINE  EXTENDED 

DEADLINE  for  Generoso  Pope  to  disclose  pur- 
chaser of  his  WHOM  New  York  extended  for 

one  to  two  weeks.  Under  his  $512,500  contract 
to  buy  WINS  New  York  from  Crosley  Broad- 

casting Corp.,  he  was  to  name  WHOM  buyer 
by  last  Friday. 

WERI  WESTERLY  SOLD 

TO  SPRINGFIELD  GROUP 

SALE  of  WERI  Westerly,  R.  I.  (1230  kc,  250 
w,  fulltime)  to  two  Springfield,  Mass.  business- 

men and  associates  for  $71,000  announced  Fri- 
day, subject  to  FCC  approval. 

Buyer  is  Radio  Westerly  Inc.,  new  firm 
owned  by  Richard  G.  Moore,  Springfield  build- 

ing contractor ;  Lee  S.  Greenwood,  business  as- 
sociate of  Mr.  Moore;  Warren  M.  Greenwood, 

program  director  of  WHAV  Haverhill,  Mass., 
and  Albion  W.  Warren  Jr.,  in  public  relations 
in  Berlin,  N.  H.  Seller  is  W.  Paul  Oury,  for- 

mer Navy  commander,  who  plans  to  move  to 
Southwest. 

Warren  Greenwood,  who  will  manage  WERI, 
formerly  managed  WMOU  Berlin,  N.  H.  He 
is  son  of  Stockholder  Lee  Greenwood  and  son- 
in-law  of  Mr.  Moore.  Mr.  Warren  will  be 
assistant  manager.  Transaction  was  handled 
by  Blackburn-Hamilton  Co.,  media  brokers. 
Application  for  FCC  approval  being  prepared 
by  Dempsey  &  Koplovitz,  Washington  attor- 
neys. 

FCC-BAR  GROUPS  TO  MEET 

FCC  CHAIRMAN  Wayne  Coy  Friday  advised 
Federal  Communications  Bar  Assn.  President 
Guilford  Jameson  that  Commission  was  in- 

terested in  meeting  with  FCBA  group  to 

review  ambiguities  in  Sec.  1.342  of  FCC's  rules 
requiring  licensees  to  file  data  on  management 
and  other  contracts  and  bulk  time  sales  (see 
early  story  page  28).  Another  Commission 
source  also  indicated  review  of  rule's  provi- 

sions already  underway.  President  Jameson 
named  Leonard  H.  Marks,  head  of  FCBA 
Committee  on  Practice  and  Procedure,  which 
recommended  review,  to  chairman  committee  of 
three  to  meet  possibly  this  week  with  FCC  staff. 
Others  named  were  Ralph  L.  Walker  and 
Percy  H.  Russell.  Jr.,  Washington  radio 
attorneys. 

KWIK  PROTESTS  DELETION 

KWIK  Burbank,  Calif.,  petitioned  FCC  Friday 
for  hearing  on  Commission  order  revoking  li- 

cense [Broadcasting,  Dec.  19].  This  automati- 
cally stays  revocation  order,  which  was  issued 

on  grounds  of  alleged  misrepresentation  prior 
to  time  station  went  into  bankruptcy.  Station 
(1490  kc,  250  w)  now  being  operated  by  trustee 
in  bankruptcy.  International  Ladies  Garment 
Workers  Union  (owner  of  FM  stations  WFDR 
New  York,  WVUN  Chattanooga,  and  KFMV 
Los  Angeles)  has  pending  offer  to  buy  KWIK 
for  $40,000. 

IBEW-CBS  DEADLOCK 

THIRTY-DAY  strike  notice  which  expires 
Jan.  15  has  been  filed  by  IBEW  Local  45  with 
Federal  Mediation  Service  in  its  deadlocked 
negotiations  with  CBS-TV  Hollywood  for  nine 
stage  setup  men.  Union  asking  $52.50  for  40- 
hour  week,  network  offering  $42.  If  strike  is 
put  into  effect  approximately  100  IBEW 
members  at  CBS-TV  would  join  walkout. 

ZEH  LEAVES  AGENCY 

ROBERT  E.  ZEH  has  announced  his  resigna- 
tion as  vice  president,  account  executive  and 

copy  director  of  Henri,  Hurst  &  McDonald, 
Chicago. 

Closed  Circuit 
( Continued  from  page  U ) 

spectively,  of  WSM  Nashville,  who  collaborated 
on  pop  song  Chattanooga  Shoe  Shine  Boy,  may 
have  a  hit.  Red  Foley's  Decca  record  of  num- 

ber getting  rave  notices  from  record  reviewers. 

BELL  &  Co.,  Orangeburg,  New  York  (Bel- 
Ans),  through  its  agency  Redfield-Johnstone, 
New  York,  preparing  one-minute  radio  spots 
to  start  in  January  on  seven  stations.  Com- 

pany heavy  newspaper  advertiser  but  agency 
advising  radio  and  seven-station  spot  test. 

GENERAL  FOODS  Corp.,  New  York  (Devil's 
Food  Mix),  through  Young  &  Rubicam,  New 
York,  starting  three-week  test  spot  campaign 
in  Boston  only  in  mid-January. 

ALEXANDER  SMITH  &  SONS,  New  York 
(Floor  Plan  rugs),  through  agency,  Anderson, 
Davis  &  Platte,  New  York,  preparing  $80,000 
one-minute  film  spot  campaign  in  16  TV  mar- 

kets starting  Feb.  20.  Contracts  are  for  12 
weeks. 

HELBROS  WATCH  Co.,  New  York,  negotiat- 
ing directly  with  XELO  Juarez,  Mexico,  for  A 

intensive  spot  announcement  campaign  in  1950.  ■ 
Company  currently  underwriting  Richard  Dia-» 
niond  on  NBC.  I 

TV  IMPACT  MAY  EXCEED  I 

ATOM  BOMB,  SAYS  CARTER  ' TELEVISION'S  impact  on  society  may  be 
greater  than  that  of  atomic  bomb,  E.  Finley 
Carter,  vice  president  in  charge  of  engineer- 

ing for  Sylvania  Electric  Products  Inc.,  New  [ 
York,  told  American  Assn.  for  Advancement 
of  Science,  meeting  in  New  York. 

Mr.   Carter   shared   speaker's  honors  with 
Sterling  W.  Fisher,  NBC  manager  of  public 
affairs  and  education,  and  Ricardo  Muniz,  gen-  \ 
eral  manager,  Receiver  Division,  Allen  B.  Du- Mont Labs. 

Mr.  Muniz,  speaking  of  video's  impact  on 
employment  and  education,  said  industry  will 
employ  about  ten  times  as  many  people  as  ra- 

dio ever  did,  besides  wide  variety  of  employ- 
ment which  it  stimulates. 

Defending  television  against  its  alleged 
death-blow  to  such  things  as  reading  and  con- 

versation, Mr.  Fisher  pointed  out  that  while 
conversation  declines  at  time  of  viewing,  video 
provides  mental  stimulus  and  topics  for  dis- 

cussion when  sets  are  turned  off.  Such  shar- 
ing of  common  experiences  is  good  for  family 

cohesion,  he  said. 

GREENE  LEAVES  NBC 

F.  MELVILLE  GREENE,  for  20  years  man-  ^ 
ager  of  NBC's  sales  traffic  division,  retired  r" 
effective  Jan.  1  to  operate  tourist  court  near  -> 
St.  Augustine,  Fla.    In  his  service  with  NBC, 
Mr.  Greene  is  estimated  to  have  ordered  more 
than  a  quarter-million  station  time  segments 
for  NBC  sponsors. 

WHITE  TO  LEO  BURNETT 

WILLIS    WHITE    has    joined    Leo  Burnett 
Agency,  Chicago,  as  account  executive  after  i 
working  as  associate  advertising  manager  of  i 

General  Foods  Corp.,  Gaines  Dog  Food  Division,  ' in  Kankakee,  111. 

JOINS  TRANSIT  RADIO  
' FLINT  TRANSCAST  Co.,  using  WAJL  Flint 

facilities,  joins  Transit  Radio  Inc.    Transcast,  \  ̂ 
headed  by  Myron  Winegarden,  broadcasts  to  ) 
vehicles  of  Flint  Trolley  Coach  Co.  , 
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That's 

impact 

Stiuili  wondtT  rio  many  new  products  and  adver- 
tisiiig-  cajaipaigns  are  launched  over  WLW.  For 
its  over-all  performance  is  remarkable. 

In  four  weeks,  The  Nation's  Station  reached FOUR-FIFTHS— 80.7%  —  of  all  the  3,644,800 
radio  homes  within  the  WLW  Merchandise-Atole 
Area  between  6  a.m.  and  midnight.*  That's  cov- (Tiijje! 

Of  all  listening  among  all  radio  homes  between 
6  a.m.  and  midnight  during  an  average  week, 
WLW  received  six  times  MORE  listening  than 
the  average  of  the  nine  major  competitors.*  That's 
penetration  J 

Of  the  258  stations  heard  in  WLW-land,  The 
Nation's  Station  received  ONE -SIXTH— 16.6%— 
of  all  listening  to  a!l  stations.*  That*s  dominance  I 
And  when  you  put  coverage,  penetration  and 

dominance  together ...  THAT'S  IMPACT! 
//  you  are  plainiiii}^  to  launch  a  netv  product  or  udveriis- 
ir/it  campaign,  talk  it  over  first  with  The  Nation's  Station. 
Write  or  call  any  of  the  following  WLW'  Sales  Offices: 

140  West  9th  St..  Cincinnati  2,  Ohio 
360  N.  Michigan,  Chicago  /,  ///. 
630  Fifth  Avenue,  New  York  20,  N.  Y. 
6381  Hollywood  Blvd..  Hollywood  2S.  Calif. 

"Niebon  Radio  Index,  FebruarvM.ifch,  I'M') 

when  you  want 

impact  you  wont 

CROSLEY     BROADCASTING  CORPORATION ■ 



And  so  does  Radio  Sales  research. 

Take  the  case  of  the  food  spon- 

sor who  wanted  to  be  stronger  in 

Intermountain  America.  A  Radio 

Sales  Account  Executive  —  backed 

by  the  most  resourceful  research 

department  in  spot  radio —showed 

him  how  he  could  get  3  times  as  many 

listeners  at  less  than  one-third  the 

cost-per-thousand.  By  switching  to 

KSL  in  Salt  Lake  City.  So  he  did. 

You,  too,  can  make  your  adver- 

tising so  powerful  it'll  pick  up  extra- 

heavy  profits ...  in  13  of  your  most 

important  markets.  Just  call .  .  . 

Raihu  tl  ltd 

^^^^^  y)tntivr...rriS 

l>eiiresentiiic  WCSS, 

APM-TV,  KSL-TV,  KTTV  and  the  Columbia  Paeifte  Network. 
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PRICE  25  CENTS 

e  Newswee,k%y>^f  Radio  and  Television 

Success  story: 

A  millinery  chain  operating  two  ladies'  hat 
stores  in  Richmond  recently  started  a  schedule  on 

WLEE.  Six  weeks  later  a  friend  asked  the  manager  if 

it  was  doing  him  any  good.  He  replied : 

"PFLEE  is  doing  me  so  much  good  that  I  have  cancelled  all  other 

forms  of  advertising.'^ 

Local  Richmond  merchants  use  WLEE  because  it  brings  them 

quick,  profitable  results.  More  and  more  national  advertisers  are 

following  their  lead.  You  should  hear  the  whole  WLEE  story  from 

your  Forjoe  man.  Call  him  in  today. 

J^WLEE 

TOM  TINSLEY,  President 

MUTUAL 

IRVIN  G.  ABELOFF,  Genera/ Manager  ■ 

IN  RICHMOND 

FORJOE  &  CO.,  Reprcjenfaf/ves 



i 

WHAS-TV  .  .  .  soon  on  the  air  .  .  .  will  be  represented 

nationally  by  Edward  Petry  and  Company. 

Petry  has  represented  WHAS  since  T933. 

VICTOR  A.  SHOLIS,  Director       ,         NEIL  D.  CLINE,  Sales  Director 



The  shows  below — every  last  one  of  them — are  WFBR  home-grown 

.  .  .  conceived  and  produced  in  WFBR's  big,  modern  studios.  Their 

record  for  longevity,  consistent  mail  pull,  high  Hoopers — and  the 

fact  that  they're  darn  near  always  "sold  out"  —  means  just  one  thing: 
WFBR  is  the  one  Baltimore  network  station  you  can  depend  on  to 

do  a  magnificent  local  job  for  you! 

MORNING  IN  MARYLAND: 
  (6-9  A.  M. 

Monday  through  Saturday)  On  the  air  19  years. 

1027  pieces  of  mail  in  September  '49.  Top  Hooper.* 

IT'S  FUN  TO  COOK: 
  (12:45  P.  M.  Mon- 

day through  Friday)  On  the  air  6  years  for  one 

sponsor.  Specialized  appeal — but  still  #2  Hooper*  in 

9-station  market.  2610  pieces  of  mail  in  September  *49. 

CLUB  1300: 
(1:00-2:00  P.  M.  Monday 

through  Saturdaiy)  On  the  air  10  years.  Sold  out. 

Top  Hooper.*  1835  pieces  of  mail  in  September  '49. 
Has  drawn  as  high  as  8000  pieces  in  7  days. 

SHOPPIN'  FUN: (2:00  P.  M.  Monday 

through  Friday)  Top  Hooper.*  On  the  air  4  years. 
Sold  out. 

EVERY  WOMAN'S  HOUR: 

 (4:30  P.  M. Monday  through  Friday)  On  the  air  11  years.  Top 

rated  women's  program  in  Baltimore.  Sold  out. 

SPORTS  PAGE: 
(6:15  P.M.  Monday  through 

Saturday)  3  years  for  same  sponsor.  #2  Hooper.* 

Drew  46,000  pieces  of  mail  recently  for  football 
contest. 

*December  '48— April  '49 

AM 

RETURN  ENGAGEMENT: 
(7:05  P.M.  Mon- 

day through  Friday)  The  new  baby.  On  the  air 
3!^  months.  No  Hooper  available  yet.  Not  sold  out 

—but  going  fast.  125  pieces  of  mail  weekly  and 
growing. 

WFBR 

FM 

ABC  BASIC  NETWORK  •  5000  WATTS 

REPRESENTED    NATIONALLY    BY  JOHN 

N  BALTIMORE,  M  D. 

BLAIR   &  COMPANY 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4.  D.  C 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Closed  Circuit 

THEY'RE  OFFERING  even  money  that 
NBC's  proposed  2V2-hour  Saturday  night  TV 
series  won't  go  through  as  planned.  FCC's 
legal  experts  feel  serious  question  is  raised 
in  formal  complaint  by  rival  DuMont  Net- 

work (story  page  53),  though  they're  waiting 
for  NBC's  answer  before  deciding.  In  any 
event,  there's  doubt  that  NBC  will  get  clear- 

ances from  15  affiliates,  which  is  minimum  net- 
work had  set. 

MYSTERY  and  serial  program  formats 
would  figure  prominently  in  Mutual  schedules 
if  those  conversations  of  M-G-M  with  network 
looking  toward  operating  and  programming 
arrangements  materialize.  At  least  that's  in- 

dicated by  some  of  those  identified  with  pre- 
liminary negotiations,  which  had  bogged  down 

but  which  could  be  revived  at  any  time.  Re- 
ports of  conversations  have  covered  everything 

from  programming  arrangements  to  full  net- 
work operation  with  possible  acquisition  of 

some  MBS  stock  and  investment  of  substantial 

funds  toward  development  by  Loew's  Inc., 
M-G-M  parent. 

PROGRAM  PERSONNEL  at  NBC-WNBQ 
(TV)  Chicago  talking  seriously  with  Come- 

dian Fred  Allen  about  Chicago  origination  for 
his  first  television  show,  expected  to  begin 
late  this  year.  Mr.  Allen,  who  has  been  ill 
and  is  making  only  few  radio  guest  appear- 

ances, recently  lauded  publicly  division's  pro- 
grams, policies  and  production. 

IF  AND  when  FCC  approves  sale  of  WWDC 
Washington  (which  would  become  WOL)  to 
Peoples  Broadcasting  Corp.,  there's  prospect that  station  will  become  MBS  affiliate. 
WWDC,  which  takes  over  occupancy  of  pres- 

ent WOL  5  kw  assignment  on  1260  kc,  has 
notified  MBS  it  will  not  continue  affiliation 
because  it  would  mean  complete  change  in  its 
program  format. 

IF  NEW  WOL,  operating  on  1450  kc,  does 
affiliate  with  MBS  (negotiations  probably  will 
be  entered  with  others  in  Washington  area) , 
one  problem  will  be  handling  of  Fulton  Lewis 
jr.'s  nightly  commentary.  Peoples  is  owned 
by  Farm  Bureau  Mutual  Automobile  Insur- 

ance Co.  and  Mr.  Lewis  has  carried  on  an 

uncompromising  fight  against  co-ops.  It's  in- 
dicated that  if  negotiations  with  MBS  are 

completed,  station  will  carry  Mr.  Lewis  but 
answer  him  within  half-hour.  Situation  would 
be  without  precedent  in  radio  programming. 

1950  BASEBALL  broadcast  pact  for  Wash- 
ington understood  settled  last  week  with 

WWDC-AM-FM  to  carry  all  games  of  Sena- 
tors under  Chesterfield  sponsorship  handled 

through  Cunningham  &  Walsh  (formerly 
Newell-Emmett) .  Formal  announcement  due 
when  both  Chesterfield  AM  and  TV  schedules 
are  set.  WWDC  last  year  aired  night  games 
only  vdth  WPIK  Alexandria,  Va.,  carrying 

(Continued  on  -page  70) 
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Jan.  9-10:  Joint'  meeting  NAB  Broadcast  Ad- 
vertising, Radio  and  Television  Committees, 

NAB  Hdqrs.,  Washington. 
Jan.  9-10:  Transit  Radio  Inc.  sales  convention, 

Roosevelt  Hotel,  New  York. 
Jan.  9-12:  NRDGA  convention.  Hotel  Statler, 

New  York. 
Jan  1 1 :  NBC  Stations  Planning  &  Advisory  Com- 

mittee meeting.  New  York. 
Jan.  12:  Federal  Communications  Bar  Assn. 

dinner  honoring  FCC,  Mayflower  Hotel,  Wash- 
ington. 

Jan.  12-14:  Liquor  Advertising  hearing.  Senate 
Interstate  &  Foreign  Commerce  Committee, 
Washington. 

(Other  Upcomings  on  page  22) 

Bulletins 

CBS  and  Arthur  Godfrey  Friday  concluded 
long-term  agreement  under  which  Mr.  Godfrey 
will  continue  radio  and  TV  performances  on 
CBS  exclusively.  Contract  length  and  money 
involved  not  announced.  Agreement  negotiated 

on  Mr.  Godfrey's  behalf  by  C.  Leo  DeOrsey  of 
Washington.  James  M.  Seward,  CBS  vice 
president,  represented  network. 

FIVE  executives  of  RCA-Victor  Division 
elected  RCA  vice  presidents  Friday  at  board 
meeting:  Henry  G.  Baker,  general  manager, 
Home  Instrument  Dept.;  John  S.  Carter,  gen- 

eral manager,  Tube  Dept.;  Paul  A.  Barkmeier, 
general  manager,  Record  Dept.;  Harold  R. 
Maag,  western  manager,  RCA  Victor  Division. 

FOUR  CBS  EXECUTIVES 

MOVED  IN  REALIGNMENT 

APPOINTMENT  of  John  Akerman,  eastern 
sales  representative  of  WBBM  Chicago,  as 
assistant  general  manager  of  the  CBS  owned- 
and-operated  station,  and  Ken  Craig,  radio-TV 
director,  McCann-Erickson,  as  executive  as- 

sistant to  WBBM  General  Manager  H.  Leslie 

Atlass  confirmed  Friday  by  network's  Central Division. 

Two  others  named  in  top-level  realignment: 
Gil  Johnston,  sales  manager  of  CBS  O&O 
KMOX  St.  Louis,  as  WBBM  eastern  sales 
representative  replacing  Mr.  Akerman  in  New 
York,  and  Larry  Lazarus,  chief  WBBM-CBS 
accounting  department,  to  work  under  J.  Kelly 
Smith,  CBS  vice  president  in  charge  of  O&O 
stations.  All  appointments  effective  yesterday 
(Sunday) . 
Mr.  Akerman,  former  manager  of  KPAS 

Pasadena,  Calif.,  and  earlier  WBBM  account 
executive,  succeeds  Frank  Falknor,  elevated  to 
CBS  vice  presidency  in  charge  of  program 
operations  [Broadcasting,  Jan.  2],  and  will 
head  WBBM  sales  and  programming.  Mr. 
Craig,  producer  of  Wayne  King  Show  (Stand- 

ard Oil  of  Ind.) ,  will  supervise  office  personnel, 
engineering  and  public  relations  department, 
also  slated  for  reorganization. 

Business  Briefl 

DOUBLEDAY  BUYS  «  Doubleday  &  Co. 
(book  publisher).  New  York,  yesterday  (Sun- 

day) started  on  NBC  for  13  weeks  Edwin  C. 
Hill  narration  series,  4-4:15  p.m.  and  Ideas 
Unlimited,  4:15-4:30  p.m.,  quiz  show  with 
Ben  Grauer  and  Eloise  McElhone.  Agency, 
Huber  Hoge  &  Sons,  New  York. 

BISCUIT  RENEWAL  •  National  Biscuit 
Co.,  New  York,  renews  effective  Feb.  7  two 
MBS  daytime  shows.  Straight  Arrow,  Tues., 
Thurs.,  5-5:30  p.m.  Agency,  McCann-Erick- 

son, New  York. 

WEED  APPOINTED  •  WNAO  Raleigh, 
N.  C,  5  kw  850  kc,  and  WDUK  Durham,  N.  C., 
1  kw  1310  kc,  ABC  affiliates,  name  Weed  & 
Co.  as  exclusive  representative,  individually 
and  in  combination. 

AUTOMOTIVE  BUDGETS 

MAY  TOTAL  $400  MILLION 
TOTAL  advertising  budget  of  automotive 
industry  may  reach  record  $400  million  in  1950,| 
judging  by  plans  of  leading  manufacturers 
who  see  year  of  intensive  competitive  selling. 
Companies  using  radio  and  television  heavily 
for  1950  debuts  [Broadcasting,  Dec.  19,  1949]. 

Chevrolet  Division  of  General  Motors  tops 
industry  with  $27  million,  and  dealers  are 
expected  to  spend  almost  as  much  more  lo- 

cally. Ford  ranks  second  with  $22  million 

budget  for  Ford  cars.  Company's  Lincoln- Mercury  Division  to  spend  another  $15  million. 
Oldsmobile  Division  of  General  Motors  sched- 

uling $8  million,  with  Buick  and  Pontiac 
around  same  figure  and  Cadillac  around  $4 
million.  Chrysler  total  expected  to  be  well 
over  $25  million.  Smaller  manufacturers  ex- 

pected to  increase  expenditures.  Used-car 
dealers  likely  to  spend  at  least  $200  million 

I 

D-F-S  AGAIN  RANKS  FIRST 
IN  NETWORK  BILLINGS 

FOR  16th  successive  year,  Dancer-Fitzgerald- 
Sample,  New  York,  heads  list  of  advertising 
agencies  in  gross  radio  time  network  expendi- 

tures during  1949,  according  to  figures  re- 
leased by  four  networks.  Twenty  leading 

agencies  in  total  radio  time  billing  during 
1949  as  shown  by  networks  were  as  follows : 
Dancer-Fitzgerald-Sample,  $18,708,466;  BBDO,  $11,-1 

068,819;    Benton    &    Bowles,    $9,735,528;    J.  Walte 
Thompson  Co.,  $8,748,036;  Young  &  Rublcam,  $7,617, 
573;    Compton    Adv.,    $7,119,301;    Blow,  $6,770,044;| 
Wade  Adv.,  $6,490,496;    McCann-Erickson,  $6,064,395; 
Newell-Emmett  Co.   (now  Cunningham  &  Walsh)] 
$5,909,540;  Foote,  Cone  &  Belding,  $5,245,970;  Wan 
Wheelock,  $5,064,  095;  William  Esty  &  Co.,  $4,021,924;] Leo  Burnett  $3,741,848;  Duane  Jones,  $3,575,579;  Johr 
F,  Murray,  $3,522,225;  Ruthrauff  &  Ryan,  $3,477,051 
Cecil  &  Presbrey,  $2,795,629;  Kudner  Adv,,  $2,252,- 016;  Sullivan,  Stauffer,  Colwell  &  Bayles,  $2,181,629 

Dancer-Fitzgerald-Sample  placed  spot  radio| 
billing  for  calendar  year  1949  totalling  $2,056,- 
002  in  addition  to  above  billing. 

MURPHY  ON  NBCS  SPAC 

JOHN  MURPHY,  of  Crosley  TV  stations, 
elected  Friday  to  represent  inter-connected 
group  at  NBC's  1950  SPAC  meeting,  Jan.  11 (story  page  13).  | 
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Example  ̂  

#21  i 

BROAJD^^TING 

Published  Weekly  by  Broadcasting  Publications,  Inc. 
Executive,  Editorial,  Advertising  and 

Circulation    Offices:   870   National   Press  BIdg. 
Washington  4,  D.  C.  Telephone  ME  1022 

fN  THIS  BROADCASTING  .  .  . 

BAB  Future  at  Stake  in  Three-Group  Meeting..  11 
All-Radio  Film   Premiere  Set   11 
Edgar  Bell  Becomes  KTOK  General  Manager.  ...  12 
WHAS   Not  for  Sole   13 
FCC  Examiner  Hits  WU's  Baseball  Policy   13 
Spry's  13  Years  With  the  Right  Woman   14 McConneil  Sees  Continued  Industry  Progress.  .  .  16 
CBS  Promotions  Announced   17 
Congressional  Radio  Committees  Mop  Plans   19 
Fly  Cites  Need  for  Policy  on  Forced  Listening.  .  43 

Telecasting  Section  and  Index, 

page  47,  49 
DEPARTMENTS 

Agencies    34 Allied  Arts    39 
Commercial    32 
Editorial  30 
FCC  Actions  44 
FCC  Roundup  68 
Feature  of  Week  36 
Management    32 Milestones    69 
New  Business  37 

Upcoming 

Network  Accounts  37 
On  All  Accounts  36 
On  Dotted  Line  21 
Open    Mike   38 Our  Respects  to  30 Production    40 
Programs    63 Promotion    66 
Radiorama    18 
Technical    41  22 

WIP  produces  promotion,  too! 
From  a  letter  written  us  by  the 
Gillette  Safety  Razor  Company 

.  .  .  "It  is  hardly  necessary  to 
mention  how  vastly  pleased  we 
are  with  the  very  complete  pro- 

motional job  you  do  for  us  on 
the  World  Series  each  year.  As 
we  have  told  you  before,  your 
aggressive  merchandising  ranks 
right  up  with  the  very  best 
that  we  enjoy  anywhere  in  the 

country."  Nice? 

FEATURE  CALENDAR 
First  issue  of  the  month:  AM  Network  Showsheet 
Second  issue:  Network  Boxscore;  How's  Business Third  issue:  Trends  Survey 
Last  issue:  Telecasting  Showsheet 

At  Washington  Headquarters 
SOL  TAISHOFF Editor  and  Publisher 
EDITORIAL 

ART  KING,  Managing  Editor 
J.  Frank  Beatty,  Rufus  Crater,  Associate  Edi- 

tors; Fred  Fitzgerald,  News  Editor;  Tyler 
Nourse,  Jo  Hailey,  Assistants  to  the  News  Edi- 

tor. STAFF:  David  Berlyn,  Lawrence  Chris- 
topher, Mary  Ginn,  Tom  Hynes,  John  Osbon. 

Ardinelle  Williamson.  EDITORIAL  ASSIST- 
ANTS: Estelle  Dobschultz,  Kathryn  Ann 

Jones.  Pat  Kowalczyk,  Doris  Lord,  Wilson  D. 
McCarthy,  Jean  D.  Statz;  Eleanor  J.  Brum- 

baugh, Assistant  to  the  Publisher. 
BUSINESS 

MAURY  LONG,  Business  Manager 
Winfield  R.  Levi,  Assistant  Advertising  Man- 

ager; George  L.  Dant,  Adv.  Production  Man- ager; Harry  Stevens,  Classified  Advertising Manager;  Eleanor  Schadi,  Phyllys  Steinberg. 
Judy  Martin;  B.  T.  Taishoff,  Treasurer;  Irving 
C.  Miller,  Auditor  and  Office  Manager;  Eunice 
Weston. 

CIRCULATIONS  AND  READERS'  SERVICE 
JOHN  P.  COSGROVE,  Manager 

Lillian  Oliver,  Warren  Sheets,  Elaine  Haskell 
Grace  Motta,  Chapalier  Hodgson. 

NEW  YORK  BUREAU 
250  Park  Ave.,  Zone  17,  PLaza  5-8355 

EDITORIAL:   Edwin   H.   James,   New  York 
Editor;  Herman  Brandschain.  Asst.  to  the  New 
York  Editor;  Florence  Small,  Gloria  Berlin, 
Betty  R.  Stone. 
Bruce  Robertson,  Senior  Associate  Editor. 
ADVERTISING:  S.  J.  Paul,  Advertising  Di- rector; Eleanor  R.  Manning. 

CHICAGO  BUREAU 
360  N.  Michigan  Ave.,  Zone  1,  CEntral  6-4115 
William  L.  Thompson,  Manager;  Jane  Pinker- 

ton. HOLLYWOOD  BUREAU 
Taft  Building,  Hollywood  and  Vine,  Zone  28. 

HEmpstead  8181 
David  Glickman,  West  Coast  Manager;  Ann 

August. TORONTO 
417  Harbour  Commission  Bldg.  ELgin  0775 

James  Montagnes. 
Broadcasting  *  Magazine  was  founded  in  1931 

by  Broadcasting  Publications  Inc.,  using  the 
title :  Broadcasting  *— The  News  Magazine  of 
the  Fifth  Estate.  Broadcast  Advertising  *  was 
acquired  in  1932  and  Broadcast  Reporter  in 1933 

*  Reg.  U.  S.  Patent  Office 
Copyright  1950  by  Broadcasting  Publications,  Inc. 

Subscription  Price:  $7.00  Per  Year,  25c  Per  Copy 

WIP 

Philadelphia 

Basic  Mutual 

Represented  Nationally 

% 

EnWAKH  PETRY  &  CO 
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MONONA  BRO 

MBS  AFFILIATE mm 
lO.OOO  WATTS 

1070  ON  YOUR  DIAL 

Z15     W.     WASHINCTON  AVC. MAOISON  3,  WISCONSIN 
TCLEPHONE:  CIFFORD  7100 

November  5,  19^9 

Broadcast  Sales  Representative 
Collins  Radio  Company 
Cedar  Rapids,  Iowa 
Dear  Sir: 

Please  send  one  csinvas  carrying  case  for  our  12Z 
remote  amplifier. 

You  may  be  interested  to  know  that  the  Collins 
12Z  (with  the  "automatic  changeover  to  battery" 
featiore)  saved  the  day  for  us  at  the  Wisconsin- 
Indiana  football  game  last  Saturday.  The  power 
failed  at  the  field  dxiring  half-time  and  most 
of  the  other  stations  carrying  play-by-play  were 
cut  off  until  midway  in  the  fourth  qxiarter.  We 
fed  several  other  stations  in  Wisconsin  during the  emergency. 

Needless  to  say,  the  people  here  at  WKCW,  our 
listeners,  and  sponsors  were  more  than  gratified 
that  our  broadcast  was  uninterrupted.  Our  engineers 
will  probably  never  feel  quite  safe  with  any  other 
remote  equipment  but  the  Collins  12Z  in  the  future. 

Sincerely  yours, 

VAV/Jem 0.  (X.  U<x^^-<-i^luJui^.M^ 
V.  A.  Vanderheiden,  Chief  Engineer 
WKOW  -  1070  on  your  dial 

WIDEST    KDVERAGE    OF  WISCONSIN 

A  UTOMATic  changeover  to  battery 

■^"^  power  when  the  a-c  line  fails  is a  standard  feature  of  the  Collins 

12Z  remote  amplifier.  All  concern 

about  powerline  fluctuation  and 

noise  as  well  as  power  failure  is 

eliminated.  The  12Z  is  also  the  ideal 

remote  unit  for  locations  where  a-c 

power  is  not  readily  accessible. 

Here  are  additional  features: 

®  Four  microphone 
channels 

Two  db  per  step 

attenuators 

^  Monitoring  of  amplifier 
or  line  output 

#  Ninety  decibels  gain 

#  Noise  60  decibels 

below  program  level 

FOR  BROADCAST  QUALITY,  IT'S 

Now  is  the  time  to  get  your  12Z 

remote  amplifier.  It  will  give  your 

station  that  necessary  security  for 

every  sports  occasion.  DeUvery  is 

from  stock.  Write,  wire  or  phone 

Department  R-1,  Collins  Radio 

Company,  Cedar  Rapids,  Iowa. 

COLLINS  RADIO  COMPANY,  Cedar  Rapids,  Iowa 

1 1  Wesf  42nd  Sf. 
NEW  YORK  18 

2700  West  Olive  Ave. 
BURBANK 

M  &  W  Tovyrer 
DALLAS  I 

Dogwood  Rd.,  Founiain  City 
KNOXVILLE 

417  Rosalyn  Avenue 
DAYTONA  BEACH 



DEALER  DOLDRUMS? 

It's  pretty  hard  for  your  man  in  Wichita,  or  Bridgeport, 
to  get  steamed  up  over  an  ad  campaign  that  takes  on 

impersonal  sweep  over  the  vs^hole  country. 

DiFFERENT  WITH  SPOT! 

You  can  talk  the  local  man's  language,  use  his  name 

and  address,  tackle  his  selling  problem.  In  one  mar- 

ket, or  fifty,  or  a  hundred.  And  odds  are,  you'll  save 
money  v/ith  harder  hitting,  personalized  Spot. 

Try  Spot  ...  to  get  your  dealers  oflF  the  bench  and 

into  the  game.  Try  Spot  on  the  Petry-represented  sta- 

tions listed  here  to  cure  your  dealer  doldrums. 

Any  advertiser  can  —  and   most  advertisers  should  —  use  Spot  Rod 
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HAVE  YOU  DEALT 

YOUR  DEALERS  IN? 

In  any  market  you  choose  you  can  get  that  dealer 

support  for  the  asking 

.  .  .  why  not  begin  by  asking  about  these  leading 

stations  .  .  . 

REPRESENTED    NATIONALLY  BY 

I JjI y 

"  1 

•fix 
NEW  YORK  •  CHICAGO  •  LOS  ANGELES 

DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 

DALLAS  •  ATLANTA 

SPOT  RADIO  LIST 

WSB 
Atiantci 1  ■  VI  III  VI 

NBC WRAI TV  onu R  n  1  f  i  wm  n  r  o 0\A  llllllwl  C NBC 

DuSTOn 
WICC R  n     ^  a  nm't Diiugc^porT PfXOO 

YV  DCBN DUTTulO 
IND^ 

VV  wrM\ CIgvoIq  nd 

WFAA J  Lianas  f ]  Ft.  Worth  f 
ABC 

WJR Detroit 
CBS 

KARM Fresno 
ABC 

KPRC Houston 
NBC WDAF 

Kansas  City 
NBC 

KFOR 
Lincoln 

ABC 

KARK Little  Rock 

NBC KFI Los  Angeles 

NBC WHAS Louisville 
CBS 

WTMJ Milwaukee NBC 

KSTP Mpls-St.  Paul NBC WSM Nashville 
NBC 

WSMB New  Orleans NBC 
WTAR Norfolk NBC 

KOIL fjmn  nn 1  1  1  U  1  1  u 
ABC 

WIP Philadelphia MBS 
KGW Portland,  Ore. 

NBC WEAN Providence MBS 

WRNL Richmond 
ABC 

WOAI 
San  Antonio NBC 

KOMO Seattle 
NBC KTBS Shreveport 

NBC KGA 

Spokane 

ABC 

WMAS 
Springfield 

CBS 

WAGE 

Syracuse 

ABC 

KVOO Tulsa 
NBC 

WSAU 
Wausau,  Wise. NBC 

WWVA 

Wheeling 

CBS 
KFH Wichita CBS 

THE  YANKEE  AND  TEXAS 
QUALITY  NETWORKS 

Any  advertiser  can  —  and   most  advertisers  should  —  use   Spot  Radio 
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NORTH  CAROLINA 

IS  THE  SOUTH 'S 

No.  1  STATE 

AND 

NORTH 

CAROLINA'S 

50,000 
WATTS 

680  Kc. 

MO) 

SALESMAN 

WP
TF
nb
c 

WW  I       ■   I  AFFIL
IATE 

*   also  WPTF-FM  * 

RALEIGH,  North  Carolina 

National  Representative  FREE  &  PETERS  /nc. 
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Mr.  RYAN 

BAB'S  FUTURE? 
By  J.  FRANK  BEATTY 

THE  future  of  NAB's  new  sales- 
getting  machine — Broadcast  Adver- 

tising Bureau — and  possibly  the 
management  future  of  NAB  itself 
will  be  at  stake  in  a  series  of  ex- 

ploratory operations  starting  today 
(Monday). 
First  phase  of  the  series  will  be 

an  unprecedented  joint  meeting  of 
three  new  NAB  advisory  commit- 

tees. They  are  the  Broadcast  Ad- 
vertising, Radio  and  Television 

Committees,  opening  a  two-day 
session  this  morning  at  NAB 
Washington  headquarters. 

With  membership  just  announced 
last  week  by  NAB  President  Justin 
Miller,  the  committees  are  the  first 
to  be  formed  under  the  board's 
November  reorganization  plan 
which  provides  for  a  total  of  10 
advisory  groups  (see  committee 
lineup,  page  24). 

Technically,  the  tripartite  meet- 
ing has  been  called  to  work  out  a 

plan  to  fit  BAB  into  the  new  Radio 
and  Television  Division  setup. 
These  two  divisions  have  been  com- 

pelled to  drift  along  since  their 
formation  last  September  without 
the  benefit  of  specific  board  direc- 
tive. 

Strikes  at  Foundation 

While  the  announced  purpose  is 
to  devise  a  coordination  plan,  the 
subject  actually  is  so  important 
that  it  strikes  at  the  foundations 
of  the  NAB  reorganization  project. 
Furthermore,  it  involves  the  dan- 

ger of  a  young  revolution  among 
station  executives  who  fear  that 
BAB  is  about  to  get  a  dose  of  ad- 

ministrative ice  water  and  perhaps 
a  shrunken  budget. 
BAB  is  riding  high  on  a  wave  of 

popularity  that  swept  all  17  NAB 
district  meetings  last  autumn.  Not 
in  recent  history  has  any  single 
NAB  activity  been  so  enthusias- 

tically received.  The  17  district 
directors  who  led  the  meetings  are 
acutely  aware  of  BAB's  popularity 
and  they  recall  the  convention  hall 
uprising  and  corridor  maneuvering 
that  forced  BAB's  creation  at  Chi- 

cago last  April. 
The  tossing  around  that  BAB 

has  received  in  its  brief  but  spec- 
tacular existence  lays  the  ground- 

work for  membership  resentment 
that  is  simmering  if  not  boiling.  It 
is  mostly  confined  to  private  con- 

versations, letters  and  memos. 

If  this  week's  joint  meeting  at 

Exploration  Begins  With  Three-Group  Meet  Today 

Mr.  GOLDMAN Mr.  THOMAS 

NAB  headquarters  produces  a  co- 
ordination plan  for  BAB,  the  plan 

will  come  before  a  joint  Jan.  23-24 
meeting  of  two  key  board  policy 
bodies,  the  Structure  Committee 
and  the  Finance  Committee. 

Final  step — and  here  the  actual 
decision  is  slated — will  be  the 
board's  Feb.  8-10  meeting  at  Chan- 

dler, Ariz.,  where  the  reorganiza- 
tion project  that  started  in  late 

1948  is  slated  for  completion. 

Three  key  figures  in  this  week's tripartite  conference  will  be  the 
chairmen  of  the  new  committees. 
They  are  William  B.  Ryan,  KFI 
Los  Angeles,  Broadcast  Advertis- 

ing Committee;  Simon  R.  Goldman, 
WJTN  Jamestown,  N.  Y.,  Radio 
Committee;  Eugene  S.  Thomas, 
WOIC  (TV)  Washington,  Televi- sion Committee. 

Of  the  three,  Mr.  Thomas  is  a 
board  member,  having  been  elected 

at  the  board's  November  meeting 
when  TV  first  attained  the  right  to 
directorships.  He  was  chairman 
of  the  old  NAB  Sales  Managers 
Executive  Committee,  predecessor 
to  the  new  Broadcast  Advertising 
Committee.  Mr.  Goldman  was 
chairman  of  the  former  Small 
Market  Stations  Executive  Com- 

mittee, later  a  unit  of  the  sales 
managers  group.  Mr.  Ryan  served 
two  terms  on  the  NAB  board  in 
the  last  decade  and  knows  the  as- 

sociation's operations. 
In  all,  seven  board  members  are 

scheduled  to  take  part  in  the  three- 
committee  meeting.  Board  mem- 

bers on  the  Broadcast  Advertising 
Committee  are  Howard  Lane, 
WJJD  Chicago,  and  Frank  U. 
Fletcher,  WARL  Arlington,  Va. 

Both  served  on  the  board's  BAB 
Policy  Committee,  which  directed 
BAB's  course  in  its  formative 
months  and  was  abolished  last  No- 
vember. 

A  surprise  in  the  announcement 
( Continued  on  page  2U ) 

ALL-RADIO  FILM 

New  York  Premiere  Set 

By  EDWIN  H.  JAMES 
THE  ALL-RADIO  promotion  film, 
"Lightning  That  Talks,"  which  has 
been  in  preparation  for  more  than 
a  year,  will  be  given  a  glittering- 
premiere  in  New  York  at  the  Wal- 

dorf-Astoria Hotel  March  1. 
New  York  stations,  networks 

and  station  representatives  that 
have  subscribed  to  the  promotional 
film  have  guaranteed  to  contribute 
a  $30,000  budget  for  the  New  York 

showing  of  the  film,  it  was  learned. 
The  plan  for  the  showing  was 

discussed  by  the  New  York  com- 
mittee last  Thursday  at  Broadcast 

Advertising  Bureau  headquarters 
in  New  York.  The  committee  ar- 

ranging the  New  York  premiere  of 
the  picture  is  composed  of  Lewis  H. 
Avery,  president  of  Avery-Knodel, 
in  charge  of  finance;  Charles  Ham- 

mond, NBC  vic2  president,  in 
charge    of    invitations;  Maurice 

Mitchell,  director  of  BAB,  in 
charge  of  arrangements,  and  Jo- 

seph Creamer,  WOR  New  York 
promotion  manager,  in  charge  of 
publicity  and  promotion.  Justin 
Miller,  NAB  president,  will  be 
honorary  Chairman  of  the  commit- 

tee. The  active  Chairman  had  not 

been  named  as  of  last  Friday  morn- 

ing. 

The  New  York  committee  is  con- 
( Continued  on  page  U2) 

Mr.  RATNER Mr.  MITCHELL Mr.  GRAY Mr.  KRUEGER 
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KTOK  CHANGE 

Bell  as  General  Manager 

Prologues  Expansion 

subsequently  acquired  the  station. 
Mr.  Bell  joined  the  Oklahoma 

Publishing  Co.  in  1915  as  advertis- 
ing manager  of  the  Fanner  Stock- 

man. An  early  radio  enthusiast, 
he  was  instrumental  in  the  acquisi- 

tion by  Oklahoma  Publishing  Co. 
of  WKY  in  1928  and  in  the  subse- 

quent purchase,  by  an  affiliated 
company,  of  KLZ  and  KVOR. 

EDGAR  T.  BELL,  former  secretary-treasurer  and  business  manager 
of  the  Oklahoma  Publishing  Co.  and  its  radio  properties,  last  Thurs- 

day became  general  manager  of  KTOK  in  his  native  Oklahoma  City, 
succeeding  Robert  D.  Enoch,  who  had  resigned. 

Mr.  Bell,  a  well-known  figure  in  *  
both  radio  and  newspaper  circles, 
is  understood  to  have  entered  into 
an  agreement  with  0.  L.  (Ted) 
Taylor,  president  and  majority 
owner  of  the  Oklahoma  City  ABC 

regional  outlet,  whereby  he  ac- 
quires an  option  for  a  "substantial 

interest,"  to  be  exercised  within 
one  year. 

Joining  Mr.  Bell  as  sales  manag- 
er of  KTOK  will  be  E.  L.  Colburn, 

formerly  of  the  sales  staff  of 
WKY  Oklahoma  City  NBC  outlet, 

who  recently  resigned  as  commer- 
cial manager  of  KABC  San  An- tonio. 

Under  Taylor-Bell  direction,  it 
was  learned  that  KTOK  promptly 
will  undertake  an  expansion  pro- 

gram, including  new  studios  and 
offices. 

Mr.  Enoch,  who  had  been  with 
the  station  for  nine  years  under 
its  present  and  former  ownership, 
has  not  announced  future  plans. 

At  42,  he  is  a  20-year  veteran  in 
radio.  He  is  a  director  of  the 

NAB,  representing  District  12 
(Kan.  and  Okla.). 
Mr.  Bell  terminated  33  years 

with  the  Oklahoma  Publishing  Co. 
in  mid-1948,  disposing  of  his  stock 
interest  in  the  publishing  firm  and 
its  then-owned  and  affiliated  sta- 

tions—WKY,  KLZ  Denver  and 
KVOR  Colorado  Springs.  Subse- 

quently KLZ  and  KVOR  were  sold. 
Last  year  Mr.  Bell  was  associated 
with  Gene  Autry,  cowboy  artist 
and  station  owner,  in  the  proposed 
acquisition  of  KTSA,  San  Antonio 
CBS  outlet.  The  project,  however, 
was  dropped  because  of  the  Avco 
rule  and  the  competitive  proposal 
of  the  San  Antonio  Express  which 

DC&S  APPOINTS 

Names  Three  Vice  Presidents 

THREE  officers  of  Doherty,  Clif- 
ford &  Shenfield  Inc.,  New  York, 

have  been  appointed  vice  presidents. 
They  are:  Samuel  L.  Frey,  who 

joined  the  agency  in  1946  and  is  in 
charge  of  media;  Dr.  Philip  Reich-, 
ert,  director  of  the  agency's  pro- 

fessional division  in  charge  of 
medical  advertising,  and  Robert  E. 
Shaw,  who  joined  the  agency  in 
1947  and  is  art  director. 

HELBROS  SPOTS 

Sets  Heavy  XELO  Contract 

HELBROS  Watch  Co.,  New  York, 
has  signed  a  contract  with  XELO 
Juarez,  Mexico,  for  35,000  spot  an- 

nouncements yearly — approximate- 
ly 96  transcribed  spots  per  day — 

effective  immediately  [Closed  Cir- 
cuit, Jan.  2]. 

The  contract  was  placed  direct 
by  the  company.  Harvey  M.  Bond, 
advertising  manager  of  Helbros, 

told  Broadcasting:  "It  is  a'  very 
special  deal."  Although  a  radical 
departure  from  the  Helbros  policy 
of  sponsoring  only  network  shows, 
the  spot  schedule  does  not  consti- 

tute an  abandonment  of  network 
programs,  Mr.  Bond  said. 

Mr.  Bond  would  not  disclose  the 
cost  of  the  special  spot  schedule, 
although  he  did  say  that  the  length 
of  the  contract  was  "for  several 
weeks."  Helbros  Watch  Co., 
through  Dorland  Inc.,  New  York, 
its  advertising  agency,  sponsors 
Richard  Diamond,  a  mystery  se- 

ries on  NBC. 

T  FOODS  INC. 

Plans  AM-TV  Campaign 

RADIO  and  television  will  be  used 

to  supplement  an  advertising,  mer- 
chandising and  sales  campaign  of 

unprecedented  proportions  for 
Hunt  Foods  Inc.,  Los  Angeles,  dur- 

ing 1950,  according  to  Frank 
Oxarart,  national  director  of  ad- 

vertising and  merchandising. 

Mr.  Oxarart  revealed  that  pro- 
grams are  being  studied.  Selection 

of  talent  and  shows  on  the  basis  of 
audience  acceptance  and  suitability 
to  promote  Hunt  products  will  be 
made  on  completion  of  tests  in 
California,  he  said.  Agency  is 
Young  &  Rubicam  Inc.,  Hollywood. 

Mr.  BELL 

RONSON  BUDGET 

'50  Ad  Plans  Over  $2  Million 
THE  ADVERTISING  appropria- 

tion for  1950  will  be  the  largest  in 
the  history  of  the  Ronson  Co.,  Alex- 

ander Harris,  president  of  Ronson 
Art  Metal  Works  Inc.,  announced 
at  a  sales  conference  of  the  com- 

pany last  week.  The  budget  will 
be  in  excess  of  the  $2  million  spent 
for  advertising  in  1949. 

One  of  the  features  of  the  five- 
day  sales  conference  was  the  spe- 

cial presentation  of  Ronson's  radio and  television  program.  Twenty 
Questions.  Also  featured  at  a  din- 

ner was  Johnny  Desmond  and  the 
Tony  Mattola  Trio,  stars  of  the 
Johnny  Desmond  Show  on  ABC. 

Block  Buys  on  ABS 
BLOCK  DRUG  Co.,  Jersey  City, 
through  Cecil  &  Presbrey,  New 
York,  has  signed  a  contract  with 
the  Alaska  Broadcasting  System 
on  behalf  of  Amm-i-dent  and  Min- 
a-poo,  to  sponsor  the  Burns  & 
Allen  program,  carried  Sunday 
afternoon  on  all  six  ABS  stations. 

NRDGA  MEET 
Radio-TV  in  Major  Role 

BROADCAST  advertising,  both  ra- 
dio and  TV,  has  been  assigned  a 

major  role  at  this  week's  convention 
of  the  National  Retail  Dry  Goods 

Assn.,  Jan.  9-12,  at  New  York's Hotel  Statler. 
Tomorrow  morning  (Jan.  10) 

Maurice  B.  Mitchell,  director  of 
Broadcast  Advertising  Bureau,  will 
serve  as  co-moderator  of  a  session 
at  which  retailers  and  media  men 
will  discuss  "How  to  Put  Over  A 
Coordinated  Promotion"  of  store 
advertising  campaigns  involving 
more  than  one  medium. 
Wednesday  morning  Mr.  Mitch- 

ell will  be  joined  by  Lee  Hart, 
BAB  assistant  director  in  charge 
of  retail  activity,  for  a  presenta- 

tion of  "A  Simple  Formula  for 

Buying  and  Using  Radio  Time." At  that  same  session,  Arthur  M. 
See,  sales  promotion  manager  of 
Saks  34th  St.,  will  make  an  on-the- 
air  presentation,  "How  to  Promote 
Merchandise  on  Television,"  utiliz- 

ing his  store's  program.  Your  TV 
Shopj)er,  on  WABD  (TV)  New York. 

Mortimer  W.  Loewi,  director  of 
the  DuMont  TV  Network,  will  dis- 

cuss "Television  for  Retailers"  at 
this  session,  which  will  conclude 
with  a  review  of  the  best  retail 
radio  programs  of  1949,  winners  in 
the  annual  contest  sponsored  by 
NRDGA  and  BAB. 

On  Wednesday  afternoon,  Justin 
Miller,  NAB  president,  will  speak 
on  "Radio-Retailers  and  the  1950 

Campaign,"  at  a  session  on  public relations. 

KELLOGG  PLANS 

New  Series  on  Mutual 

THE  KELLOGG  Co.,  Battle  Creek, 
Mich.,  will  sponsor  Mark  Trail,  a 
new  children's  series,  on  an  east- 

ern test  network  of  53  MBS  sta- 
tions, including  WOR  New  York, 

[Closed  Circuit,  Nov.  21,  1949], 
starting  Jan.  30,  Monday,  Wednes- 

day and  Friday,  5-5:30  p.m. 
The  program  is  based  on  a  popu- 

lar comic  strip  dealing  with  forest 
conservation.  Contract  is  for  22 
weeks.  Kenyon  &  Eckhardt,  New 
York,  is  the  agency.  Program  is 
owned  and  packaged  by  Rockhill 
Radio,  New  York. 

Drawn  for  Broadcasting  by  Sid  Hix 

"He  wants  tickets  for  the  Welcome  Traveler  Show!" 

Schlitz  NBC  Series 

JOS.  SCHLITZ  BREWING  Co., 
Milwaukee  (beer) ,  on  Jan.  6  started 
a  comedy  situation  series.  The 
Halls  of  Ivy  starring  Ronald  Col- man  and  his  wife  Benita  Hume, 
on  165  NBC  stations,  Friday,  8- 
8:30  p.m.  (EST),  with  West  Coast 
repeat,  8:30-9  p.m.  (PST).  Pack- 

aged by  NBC,  the  series  is  written 
by  Don  Quinn  and  Walter  Brown 
Newman.  Nat  Wolff  is  director  with 
Sam  Fuller,  producer  for  Young 
&  Rubicam  Inc.,  agency  servicing 
the  account.  Henry  Russell  directs 
the  music  and  Ken  Carpenter  an- 
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WHAS  NOT  FOR 
 SALE  M»ofL^

 

WHAS  Louisville,  1-A  clear- 
channel  station  of  the  Courier- 
Journal  and  Louisville  Times,  is  no 
longer  on  the  market  for  sale,  it 
has  been  announced. 

Officials  said  the'  station,  which had  been  open  to  negotiations  since 
FCC  vetoed  its  sale  to  Crosley 
Broadcasting  Corp.  [Broadcasting, 

Sept.  26,  1949,]  "has  been  taken 
off  the  market"  and  that  "no  fur- 

ther bids  for  its  purchase  will  be 
entertained." 

The  announcement  came  Dec.  31 
from  Mark  Ethridge,  publisher  of 
the  Courier-Journal  and  Times,  and 
Lisle  Baker,  vice  president  and 
general  manager  of  the  radio  and 
newspaper  operations. 

Bids  Received 

They  said  two  "serious"  bids 
and  several  inquiries  had  been  re- 

ceived looking  toward  acquisition 
of  the  station.   But,  they  asserted: 

The  circumstances  under  which  we 
were  willing  16  months  ago  to  sell 
WHAS  have  changed  entirely.  Our 
own  picture  is  much  brighter  and  so 
is  television's.  Even  while  negotiations for  the  sale  of  the  station  have  been 
going  on,  we  have  been  pushing  the 
completion  of  our  television  station. 

NBC  MEETING 
SPAC  Setfor  Jan.  n  in  N.Y. 

NBC's  1950  Stations  Planning  and 
Advisory  Committee  will  meet  for 
the  first  time  Jan.  11  in  New  York. 
The  two-part  meeting  will  discuss 
sound  broadcasting  matters  in  the 
morning  and  devote  the  afternoon 
session  to  television. 
The  1950  SPAC  committee  for 

sound  broadcasting  is  made  up  of 
Clair  R.  McCollough,  Mason-Dixon 
Group;  Harold  Essex,  WSJS  Win- 

ston-Salem, N.  C;  Milton  L. 
Greenebaum,  WSAM  Saginaw, 
Mich.;  Howard  E.  Pill,  WSFA 
Montgomery,  Ala.;  Walter  J. 
Damm,  WTMJ  Milwaukee;  Jack 
Harris,  KPRC  Houston;  Walter  E. 
Wagstaff,  KIDO  Boise,  Idaho,  and 
Ewing  C.  Kelly,  KCRA  Sacra- 

mento, Calif. 

Balloting  Incomplete 

Representing  TV  non-intercon- 
nected stations  is  John  M.  Outler 

Jr.,  WSB-TV  Atlanta.  Final  bal- 
loting for  the  representative  for 

the  television  interconnected  sta- 
tions has  not  yet  been  completed. 

All  members  of  1949  SPAC  who 
were  not  reelected  have  been  also 
invited  to  attend  this  first  meeting 
in  1950.  They  are  Martin  B.  Camp- 

bell, WFAA  Dallas,  who  was  the 
1949  chairman;  Harry  Bannister, 
WWJ  Detroit;  Harold  C.  Burke, 
WBAL-TV  Baltimore;  Wiley  P. 
Harris,  WJDX  Jackson,  Miss.,  and 
Ed  Yocum,  KGHL  Billings,  Mont. 

as  is  obvious  from  the  progress  on 
the  tower.  We  expect  to  be  on  the 
air  in  late  February  with  our  own 
and  with  the  CBS  television  programs. 

Crosley  Contract 

The  reference  to  their  willing- 
ness to  sell  WHAS  "16  months 

ago"  related  to  the  date  of  the 
sales  contract  with  Crosley.  The 
Avco  subsidiary  was  to  pay  $1,- 
925,000  for  the  WHAS-AM-FM-TV 
properties  and  lease  studios  and 

FRY  TO  K&E 

Takes  Executive  Duties 

GEORGE  THOMAS  CLARK  FRY, 
who  left  ABC  last  fall  as  national 
director  of  network  radio  sales,  has 
joined  Kenyon  &  ^  

member,  then  as 
director  of  its  Mr.  Fry 
business  develop- 

ment department.  Following  that 
he  served  as  eastern  sales  manager 
for  network  radio  and  television. 
In  July  1948,  he  was  named  na- 

tional director  of  network  radio 
sales. 

WESTERN  UNION'S  rates  and 
policy  for  baseball  sports  service 
to  radio  stations  last  week  were 

declared  "unreasonably  and  un- 
justly discriminatory,  and  unlaw- 

ful" to  the  extent  that  the  tariff 
specifies  an  extra  charge  for  each 
station  in  a  network  in  addition  to 
a  fee  for  the  subscriber  station. 

Ruling  was  made  in  an  initial 
decision  by  Hearing  Examiner 
Elizabeth  C.  Smith.  Investigation 
of  the  tariff  was  made  last  spring 
[Broadcasting,  June  13,  1949]. 

"Insofar  as  Western  Union  pur- 
ports to  classify  the  users  of  the 

service  according  to  the  use  made 
or  the  value  to  the  user  of  the 
service  furnished,  it  subjects  radio 
station  subscribers  to  unjust  and 
unreasonable  discrimination  in  fa- 

vor of  newspaper  and  press  associ- 
ations," the  ruling  declared,  "in that  the  identical  service  is  offered 

to  newspapers  and  press  associa- 
tions with  no  restriction  against 

their  transmitting  the  information 
to  all  of  their  customers  (other 
than  radio  stations)  without  addi- 

tional charge." The  examiner  ordered  Western 
Union  to  file,  prior  to  the  1950 
baseball  season,  a  revision  of  the 
tariff    to    remove    the  inequities 

facilities  in  the  Louisville  Times- 
Courier  Journal  building  for  10 
years  at  $75,000  a  year.  FCC  re- 

jected the  proposal  on  grounds 
that  the  overlap  between  WHAS 
and  Crosley's  1-A  WLW  Cincin- 

nati was  too  great  under  the 
Commissions's   duopoly  ban. 

In  the  FCC  hearing  WHAS 
authorities  explained  the  decision 
to  sell  was  based  on  expansion  of 
other  interests  and  a  desire  of  the 
Barry  Bingham  family,  which  owns 
the  newspapers  and  station,  for 
"complete  financial  self-contain- 

ment." 

One  group  known  to  have  been 
negotiating  for  the  Louisville  clear- 
channel  station  included  H.  Leslie 
Atlass,  vice  president  of  the  CBS 
Central  Division;  P.  K.  Wrigley, 
chewing  gum  magnate  and  part 
owner  of  WIND  Chicago,  and 
Gene  Autry,  cowboy  actor  and 
broadcaster  [Broadcasting,  Oct. 
17,  1949].  Negotiations  were  along 
the  lines  of  the  Crosley-WHAS 
contract. 

Fort  Industry  Withdrawal 

At  one  time  the  Fort  Industry 
Co.,  multiple-station  operator,  and 
Comedian  Bob  Hope  were  competi- 

tors with  Crosley  for  the  WHAS 
radio  properties,  but  withdrew 
their  bids  before  FCC  opened  its 
hearing  on  the  proposed  Crosley- 
WHAS  transaction.  WHAS  oper- 

ates with  50  kw  on  840  kc. 

cited.  The  initial  decision,  issued 
Thursday,  would  become  final  and 
effective  in  40  days  unless  con- 
tested. 

The  tariff  involved  in  the  hear- 
ing was  made  effective  April  19, 

1949,  and  constituted  a  revision  of 
the  earlier  tariff  so  as  to  incor- 

porate the  extra-charge  provision 
for  additional  stations  in  a  net- 

work. Two  types  of  baseball  serv- 
ice are  offered:  Paragraph  1  serv- 
ice and  Paragraph  19  service. 

Descriptive  Service 

Paragraph  1  service  is  a  full 
descriptive  service  furnished  by 
direct  circuit  from  the  scene  of  the 
ballgame  to  the  premises  of  the 
subscriber  and  includes  a  running- 
account  of  the  game  plus  other  re- 

lated information  as  reported  by 
the  WU  operator  at  the  game.  This 
service  has  been  offered  for  many 

years. 
Paragraph  19  service  is  new  and 

involves  furnishing  in  one  message 
at  the  end  of  the  ballgame  a  resume 
of  highlights  plus  a  summary  of  in- 

nings, batteries,  runs,  hits  and 
errors. 

The  revised  tariff  expressly  per- 
mits a  subscriber-station  to  furnish 

Paragraph  1  reports  to  other  sta- 

FOLLOWING     her     debut    on  the 

Carnegie  Hall  program's  Christmas 
broadcast,  Margaret  Truman  is  con- 

gratulated by  Joseph  Katz  (I),  of 
the  Joseph  Katz  Advertising  Agency. 

The  program,  sponsored  by  the  Amer- 
ican Oil  Co.,  is  handled  by  the  Katz 

agency.  With  Miss  Truman  is 
Charles  H.  Wagner,  American  Oil 

Co.  president. 

LAURITZ  MELCHOIR  (center),  sing- 
er, greets  E.  F.  Kalkhof,  advertising 

director  of  the  American  Oil  Co.,  and 
Mrs.  Kalkhof,  when  they  attended 
the  Carnegie  Hall  Christmas  program. 

tions  in  a  network  on  additional 
charge  of  $2  per  game  per  addi- 

tional station  over  the  basic  fee. 
Such  extra  charge  for  Paragraph 
19  service  is  $1. 

Prior  to  this  revision  the  tariff 

made  no  specific  provision  for  net- 
work broadcasting  of  the  sports 

service  reports  and  the  examiner 
found  that  Western  Union  violated 
the  Communications  Act  by  allow- 

ing station-subscribers  to  use  the 
service  for  networking.  No  fur- 

ther action  was  considered  needed, 
however,  since  the  revision  of  the 
tariff  on  the  matter  was  declared 
unlawful. 

The  report  stated  that  Western 
Union  in  1948  had  knowingly  per- 

mitted WIND  Chicago  and  its  Mid- 
west Baseball  Network  to  air 

game  re-creations  based  on  Para- 
graph 1  service,  although  contrary 

to  the  then  existing  tariff,  because 
sponsorship  contracts  already  had 
been  set  and  Western  Union  was 
planning  to  revise  the  tariff.  Prior 
to  1948,  Western  Union  did  not 
know  the  network  had  so  used  the 
service,  it  was  said.  WIND  had 
been  one  of  the  chief  opponents  to 
the  charges  contained  in  the  tariff 

(Conti>iued  on  page  26) 

BkSlBkll  RATES 
        Examiner  Hits  W

U  Policy 
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THE  RIGHT  WOMAN 

IN  1936  a  new  shortening 
made  its  appearance  on  the 
market  and  one  year  later  the 
product  enlisted  network  radio 
as  its  largest  single  salesman. 

Skeptics  insisted  that  the 
new  item,  Spry,  product  of 
Lever  Bros.  Co.,  would  never 
crack  the  comparatively^  en- 

trenched status  of  the  non- 
vegetable  shortenings.  They  were 
even   less   sanguine   about  Spry's 

ability  to  buck  the  other  big  vege- 
table variant  on  the  market. 

Today,  13  years  later,  Spry  is 
one  of  the  established  products  in 
the  field  with  over  a  million  dollars 
annually  devoted  to  radio,  still  its 
largest  single  salesman. 

Moreover,  largely  as  a  result  of 

the  spur  of  Spry's  advertising, 
the  sales  of  all  vegetable  shorten- 

ings have  increased  far  beyond  the 
speculations  of  its  greatest  ex- 

ponents, and  the  Lever  Bros.'  re- 

AUNT  JENNY  shares  a  Spry  smile  with  C.  J.  McCarthy  Jr.,  vice  president 
and  account  executive  for  the  Lever  Bros,  product  at  Ruthrauff  &  Ryan, 

New  York 

ports  last  year  listed  the  sales  of 
Spry  as  the  greatest  in  its  history. 

The  radio  history  of  Spry  is  in 
large  measure  the  history  of  a 

single  show,  Aimt  Jenny's  Real- Life  Stones,  on  CBS. 
For  the  first  year  of  its  existence 

Lever  Bros,  employed  a  national 
spot  campaign,  supplemented  by 
newspapers,  to  introduce  the  prod- 

uct. The  radio  spots  plugged  the 
slogan,  "Try  Spry,"  and  met  with such  success  that  the  firm  plunged 
into  the  medium  with  the  network 

show  the  next  year.  "Aunt  Jenny" was  born  full-grown  in  1937,  a 
planned  brain-child  of  Lever  Bros, 
and  Ruthrauff  &  Ryan,  the  agency 
which  today  is  still  handling  the show. 

At  that  time,  daj^ime  radio  fare 
was  limited — quiz  and  audience 
participation  shows  were  not 
known — and  the  traditionally  suc- 

cessful format  was  that  of  a  serial 
show.  It  was  decided,  however,  to 
experiment  with  a  diff'erent  kind 
of  daytime  program — short,  action- 
packed  stories  built  around  true- 
to-life  situations.  These  five  to  ten 
episode  stories  were  to  be  built 
about  a  central  character  who  not 
only  narrated  and  motivated  the 
dramatic  portion  of  the  show  but 
at  the  same  time  sold  the  product. 
And  thus  Aunt  Jenny  was  born. 

Aunf  Jenny  Weil-Known 
in  AH  Media 

From  the  start  Aunt  Jenny 
never  has  been  exploited  as  a  radio 
performer  but  rather  as  a  real 
person  with  human  understanding. 
She  has  become  a  symbol  of  her 
product.  Her  picture,  her  cooking 
methods  and  her  national  recipes 
are  featured  in  national  magazine 
and  newspaper  ads  and  in  all  cook 
books  distributed  by  the  maker  of 
Spry.  Aunt  Jenny  has  become  the 
product's  trademark. 
When  the  program  first  went  on 

the  air  in  1937  it  was  carried  on 
55  CBS  stations.  Today  it  is  heard 
on  81  stations  over  the  same  net- work. 

Public  service  groups  have  been 
quick  to  recognize  and  take  advan- 

tage of  the  unique  relationship 
that  has  been  fashioned  between 
character   and   audience.  During 

the  war  the  American  Red  Cross 
called  on  Aunt  Jenny  to  urge  the 
support  of  her  listeners  to  the  serv- 

ice organization.  So  effective  was 
her  urging  that  the  Red  Cross  was 
moved  to  award  a  special  plaque 
to  her  in  recognition  of  her  ac- 
complishment. 

When  the  Spars  and  the  Waves 
needed  help  in  recruiting.  Aunt 
Jenny  was  there  with  the  message. 
Again  certifications  of  commenda- 

tion from  both  these  agencies  at- 
tested to  the  power  of  Aunt  Jenny 

to  influence  audience  reaction. 
Even  a  difficult  subject  such  as 

cancer  was  treated  in  a  story  by 
Aunt  Jenny  for  the  American  Can- 

cer Society.  Recently  Aunt  Jenny 
successfully  helped  the  Girl  Scouts 
recruit  new  leaders. 

During  the  month  of  October  the 

case  history  of  an  alcoholic's  strug- 
gle to  overcome  his  weakness  was 

portrayed  on  the  program.  The 
F-eries  was  rebroadcast  for  Alco- 

holics Anonymous,  and  copies  of 
the  scripts  were  sent  to  the  AA 
branches  throughout  the  country. 
Aunt  Jenny  worked  with  the  coop- 

eration of  the  Alcoholic  Founda- 
tion on  that  series. 

In  order  to  achieve  the  realism 
that  has  caused  millions  of  actual 

GEORGE  B.  SMITH,  newly-appointed 
Spry   advertising    manager,   came  to 
Lever    Bros,    from    Foote,    Cone  & Belding. 
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and  potential  Spry  customers  to 
identify  themselves  intimately 
with  the  show,  Chief  Editor  Sidney 
Slon  and  Producer  Robert  Steel 
have  introduced  several  physical 
innovations  to  the  program.  In- 

stead of  the  conventional  stand 
mike  they  placed  the  microphone  on 
a  boom  over  the  heads  of  the  actors, 
thus  freeing  them  to  read  to  each 
other  rather  than  to  the  mike  and 
conveying  a  naturalness  that  char- 

acterizes every  aspect  of  the  opera- 
tion. 

Carrying-  that  characteristic  over 
into  sound  they  have  studiously  ar- 

rayed the  effects  in  a  precise  and 
natural   relation   to   action.  For 

program  and  product  is  one  that 
the  listener  carries  away  with  her. 

In  a  specific  test  conducted  early 

in  the  program's  history  by  Radio 
Eye,  the  Ruthrauff  &  Ryan  re- 

search organization,  this  desirable 
association  was  definitely  ascer- 

tained by  an  inordinately  high 
sponsor  identification  quotient.  As 
might  be  expected,  the  survey  also 
showed  a  much  higher  percentage 
of  users  of  the  product  among  lis- 

teners than  among  non-listeners. 
The  men  behind  the  Spry  opera- 

tion at  Ruthrauff  &  Ryan,  besides 
Mr.  Slon  and  Mr.  Steel,  are  C.  J. 
McCarthy  Jr.,  account  supervisor 

and  vice  president;  R.  M.  O'Don- 

time  on  Broadway  in  a  musical 

comedy  called  "Red,  Hot  and  Blue", was  named  as  a  possibility,  and 
Mr.  Luckman  went  to  see  the  show. 

After  the  show.  Mi'.  Luckman  is 
reported  to  have  suggested  to  Bob 
Hope  that  he  become  a  more  sym- 

pathetic character  by  turning- 
some  of  the  comedy  on  himself  in- 

stead of  directing  it  at  others  in 
the  cast. 

Mr.  Hope  allegedly  spurned  the 
suggestion,  and  went  on  the  air 
for  another  sponsor.  His  success 
was  only  moderate  and  the  pro- 

gram went  off  the  air.  Mr.  Hope 
then  reportedly  returned  to  Mr. 
Luckman  and  said,  in  effect,  "What 

Great  Britain  by  William  Hesketh 
Lever,  the  son  of  a  well-to-do 
wholesale  grocer  of  Bonton,  Lan- 

cashire, when  he  joined  his  brother 
in  manufacturing  soap.    Until  that 

Lever  Bros'  Shortening  Product  Blazes  a  Sales  Success  Story  With  Radio 
example,  if  the  scene  is  to  be 
played  with  an  entrance  door  about 
12  feet  away,  the  door  is  set  12 
feet  from  the  microphone.  The 
actor  making  his  entrance  actually 
starts  his  speech  near  this  door 
rather  than  relying  on  the  tradi- 

tional mechanical  "fade  in"  from 
the  dead  side  of  the  mike  to  the 
live  side. 

Talent  With  Show 
Since  1937 
Another  element  that  gives  the 

program  its  sense  of  integration  is 
the  fact  that  all  of  the  talent  prin- 

cipals have  been  with  the  show 
since  its  inception.  These  include 
Aunt  Jenny,  herself  as  well  as 
Announcer  Dan  Seymour  and  Or- 

ganist Elsie  Thompson. 
The  relationship  between  star 

and  announcer  is  one  that  is  nor- 
mally achieved  only  on  the  expen- 

sive night-time  comedy  shows.  Dan 
Seymour  is  cast  as  a  visitor  in 
Aunt  Jenny's  kitchen,  and  between 
them  they  talk  rather  than  "spiel" 
the  commercial,  so  that  it  is  often 
difficult  to  determine  where  the 
show  leaves  off  and  the  commercial 
begins.     This  association  between 

ANNOUNCER  Dan  Seymour,  with 
the  show  since  its  inception,  does  a 
masterful  job  of  integrating  the  com- 

mercials Into  the  rest  of  the  show. 

nell,  account  executive,  and  Wilson 
Tuttle,  vice  president  in  charge  of 
radio  and  television  for  the  agency. 

Guiding  the  fortunes  of  Aunt 
Jenny  at  Lever  Bros,  are  James  A. 
Barnett,  vice  president  in  charge 
of  advertising,  Michael  J.  Roche, 
advertising  manager,  and  George 
B.  Smith,  newly  appointed  Spry 
advertising  manager  who  moves  to 
Lever  from  Foote,  Cone  &  Belding. 

Nor  is  Spry  without  a  television 
history.  In  fact  the  product  was 
the  second  to  be  advertised  on 
WNBT  (TV)  New  York  in  1941 
when  it  featured  an  hour  long 
video  treatment  of  the  Aunt  Jenny 
program.  And  starting  in  Novem- 

ber 1943,  Spry  sponsored  a  half 
hour  show  once  a  week  on  WABD 
(TV)  New  York  for  105  weeks. 
Currently,  together  with  Lux  and 
Pepsodent,  Spry  is  sponsoring  The 
Clock  on  WNBT. 

Lauds  Radio's Selling  Power 

In  commenting  on  the  AM  me- 
dium's success  with  the  product, 

Mr.  McCarthy  observed,  "Through 
radio  we  urged  people  to  'Try 
Spry,'  through  radio  we  have  per- 

suaded people  to  'Buy  Spry.'  Radio 
has  sold  our  product;  and  we  in 
turn  are  sold  on  radio." 

in  its  extended  and  enthusiastic 
use  of  radio,  Spry  reflects  as  a 
product  the  established  viewpoint 
of  the  parent  company,  Lever 
Bros.,  and  its  president,  Charles 
Luckman,  a  resounding  advocate 
of  radio. 

Traditionally  in  the  top  five  in 
annual  radio  billing,  Lever  spent 
more  than  $7  million  last  year  ex- 

ploiting its  products  on  the  air. 
The  first  national  venture  of  any 

of  its  products  into  radio  occurred 
somewhat  unrelatedly  in  1928  when 
Amos  'n'  Andy  went  on  the  air  for 
Pepsodent,  which  later  became  a 
division  of  Lever  Bros.  The  show 
was  on  the  air  for  Pepsodent  until 
1937. 

At  that  time  Mr.  Luckman,  then 
vice  president  in  charge  of  sales  for 
Pepsodent,  began  shopping  for  a 
new  program.  A  young  fellow 
named  Bob  Hope,  playing  at  the 

was  that  you  were  saying?"  The 
result:  Mr.  Hope  revised  his  rou- 

tine and  went  on  the  air  for  Pepso- 
dent on  Sept.  27,  1938,  to  become 

one  of  the  most  successful  sales- 
men in  the  history  of  the  industry. 

Entered  Network 
Radio  in  1934 

The  first  network  night-time  pro- 
gram to  take  to  the  air  specifically 

for  Lever  Bros,  was  the  Lux  Radio 
Theat)e  in  1934,  which  established 
itself  almost  instantly  as  a  radio 
model  in  form  and  success.  In 
common  with  all  Lever  Bros,  shows 

now  on  the  air,  the  show  is  still 
in  the  top  15  in  its  Hooper  cate- 

gory and  is  first  among  the  dra- 
matic programs. 

With  the  beginning  of  1950, 
Lever  is  sponsoring  eight  network 
radio  shows,  and  significantly  one. 
Aunt  Jenny,  is  a  daytime  serial. 

Lever  Bros,  was  first  formed  in 

time  soap  had  been  sold  only  in 
long  factoiy  bars.  Mr.  Lever  cut 
the  bars  into  tablets,  wrapped  each 
one,  called  his  brand  Sunlight,  em- 

barked on  an  advertising  cam- 
paign, expanding  ultimately  to  this 

country  where  the  firm  has  become 
one  of  the  two  leading  soap  manu- 

facturers in  America. 

Today,  Lever  Bros.  Co.  is  really 
a  two-part  holding  company,  one 
Dutch  and  the  other  British.  The 
British  firm  is  known  as  Lever 
Bros,  and  Unilever  Ltd.,  with 
Geoffrey  Heyworth  as  chairman  of 
the  board,  while  Dutch  firm  is 
known  as  Lever  Bros,  and  Unilever 
N.V.,  with  Paul  Rykens  as  its 
chairman.  Each  man  is  also  vice 
chairman  of  the  other  company. 
Mr.  Luckman  is  president  of  Lever 
Bros,  in  New  York. 

Lever  Bros,  always  has  been  a 

company  aggressive  and  alert  to 
modern  selling  methods — a  policy 

typified  by  its  success  in  radio 
and  television. 

EFFECTIVE  TV  commercial  is  the  shot  of  three  dancing  chefs  who  cavort 
around  a  large  pie. 

BROADCASTING Telecasting 



MtCOmELL 

WHILE  television  in  1950  will 

prove  to.  be  radio's  greatest  rival, 
radio  is  by  no  means  doomed,  in 
the  opinion  of  Joseph  H.  McCon- 
nell,  NBC  pres- 

ident, who  last 
week  released  a 
year -  end  state- 

ment in  which  he 

described  NBC's 
parallel  progress 
in  both  broadcast 
media. 
"Program- 

wise,"  Mr.  Mc- 
Connell  declared,  ,^  ^ 

"radio's  contribu-  M'"-  McConnell tions  to  the  entertainment  of  the 
American  people  will  continue  to 
improve.  For  the  first  time  since 
its  advent  in  1920,  broadcasting 
has  a  rival  in  its  own  domain,  and 
the  competition  is  good  for  it.  Tele- 

vision, which  progressed  so  rapidly 
in  1949,  will,  in  1950,  far  exceed 

its  best  previous  year." 
Pointing  out  that  while  in  its 

four  years  of  life  TV  has  been 
nurtured  and  supported  largely  by 
radio,  Mr.  McConnell  asserted: 
"From  now  on  television  at  NBC 
will  be  'on  its  own'  as  a  separate 
and  independent  organization.  It 
now  has  its  own  studios,  showmen, 
engineers,  sales  force,  newsmen, 
talent  scouts  and  financial  set-up. 

"Television  finds  encouragement in  the  fact  that  four  of  its  seven 
lean  years  are  past.  Within  the 
next  three  years  more  television 
stations  will  move  out  of  the  red 
and  into  the  black.  Several  video 
broadcasters  already  renort  that 
they  are  showing  a  small  profit. 

"Every    year,"    he  continued. 

ARKANSAS  GROUP 

New  Regional  Unit  Forms 
FORMATION  of  the  The  Arkan- 

sas Group,  new  regional  and  na- 
tional sales  representative  organi- 
zation in  the  state,  has  been  an- 

nounced by  Frank  Browne,  general 
manager  of  KWFC  Hot  Springs. 
While  the  complete  list  of  stations 
participating  has  not  yet  been  re- 

leased, Mr.  Browne,  who  is  general 
manager  of  the  new  group,  said 
the  new  tinit  would  include  stations 
which  pinpoint  Arkansas  coverage 
state-wide. 

The  organization,  he  said,  would 
make  "a  consolidated  effort  to  seek 
increased  business  and  negotiate 
for  various  other  radio  services." 
It  is  to  act  as  sales  representative 
for  the  stations  involved,  offering- 
agencies  the  opportunity  to  buy  on 
a  one-time  clearance,  one  affidavit 
and  one  billing  basis,  at  a  group 
rate. 

A  manual  is  being  prepared,  Mr. 
Browne  said,  to  tell  the  story  of 
the  organization  and  of  each  indi- 

vidual station.  It  will  contain  basic 
data  sheets,  market  and  coverage 
maps  and  similar  information. 
Headquarters  of  the  group  is  P.  O. 
Box  10.38,  Hot  Springs. 

Sees  Continued  Industry  Progress 

"should  find  an  increase  in  this 
upward  trend,  so  that  by  the  end 
of  the  next  decade  television  will 
be  established  on  a  highly  profita- 

ble basis.  It  will  be  nationwide 

in  scope." Mr.  McConnell  went  on  to  out- 
line the  history  of  radio  broadcast- 
ing which,  he  said,  is  not  nation- 

wide but  world-wide  in  scope. 
Sound  broadcasting's  alliance  with 
science,  he  said,  has  made  it  the 
backbone  of  the  American  radio 
industry.  He  credited  American 
advertisers  with  the  success  of  ra- 

dio broadcasting. 
The  new  art  of  television,  Mr. 

McConnell  declared,  is  so  fascin- 
ating with  its  double  appeal  and 

service  of  sight  and  sound  that 
"starry-eyed  soothsayers  again 
have  rushed  to  their  crystal  balls 
to  catch  a  picture  of  the  future. 

"Enchanted  by  what  they  have 
seen,"  he  added,  "they  have  hastily 
predicted  that  the  future  is  all 
television,  that  'sound  broadcast- 

ing' is  doomed. 
"But  consulting  the  record  of 

invention  in  the  past  reveals  evi- 
dence that  these  hasty  prognosti- 

catoi  s  may  be  looking  in  the  dark. 
The  telegraph  was  not  banished 
by  the  telephone,  wireless  has  not 
eliminated  the  cables,  the  phono- 

graph was  not  killed  by  radio,  the 
movies  did  not  destroy  the  theatre, 
nor  did  any  of  these  forces  do  away 

with  books,  magazines  and  news- 
papers. All  these  still  have  their 

place. "It  is  well  to  observe,  however," 
he  continued,  "that  the  older  in- ventions that  have  survived  the 
onslaught  of  progress  have  done  so 
because  they  adapted  themselves 
to  new  conditions  created  by 
science  rather  than  complacently 
mold  and  decay  with  the  old.  The 
electronized  phonograph  in  com- 

bination with  radio  is  an  outstand- 
ing example  of  what  happens  when 

an  older  art  or  instrument  keeps 

pace  with  progress.  It  too  ad- 
vances, gains  added  appeal  and 

extends  its  scope  of  service." He  stressed  his  belief  that  sound 
broadcasting  will  continue  to  serve 
and  sell  while  television  continues 

its  development  as  a  parallel  in- dustry. 

"By  no  means  is  radio  doomed," 
he  declared.  "It  begins  a  new  half 
century  as  an  ever-widening  hori- 

zon for  service.  Sound  accepts  the 
challenges  of  sight  in  tandem  as 
well  as  in  competition,  as  the 
camera  joins  with  the  microphone 
to  advance  the  art  of  broadcasting. 
The  microphone  will  continue  to 
speak  the  message  of  its  sponsor, 
while  television  displays  the  prod- 

ucts and  through  illustrations  adds 
to  the  pictorial  effectiveness  of  the 

spoken  word." 

ALLAN  JACKSON  (seated),  of  the  CBS  Washington  news  staff,  had  a  big  day 
on  a  visit  to  Macon,  Ga.,  when  Mayor  Lewis  B.  Wilson  (r)  presented  him  with 

a  key  to  the  city,  a  police  chief's  badge  and  a  scroll  proclaiming  him  Macon's 
honorary  chief  of  police  for  the  day  "with  all  privileges,  rights  and  courtesies 
thereunto  attached."  Watching  the  ceremonies  are  Ben  Chatfield,  news 
director  of  CBS  outlet,  WMAZ  Macon,  and  Joy  Smith,  secretary  to  Mayor 
Wilson.  Mayor  Wilson,  WMAZ  General  Manager  Wilton  Cobb,  Commercial 
Manager  Frank  Crowther  and  Mr.  Chatfield  met  Mr.  Jackson  at  the  airport 

to  touch  off  the  round  of  southern  hospitality. 

FCC  Actions 

THREE  new  AM  stations 
proposed  to  be  authorized  by 
FCC  last  week  in  initial  de- 

cisions and  four  new  stations 
granted  in  non-hearing  cases, 
two  of  which  were  for 
Hawaii.  License  of  KPAB 

Laredo,  Tex.,  revoked  effec- 
tive midnight  Jan.  31.  De- 
tails of  these  and  other  FCC 

actions  are  found  in  FCC 

Roundup  on  page  68  and  Ac- 
tions of  the  FCC  beginning 

on  page  44. 

FCC  REVAMP 
Plans  Staff  Reorganization 

AN  ADMINISTRATION  plan  to 

reorganize  many  of  the  Govern- 
ment's regulatory  commissions  was 

reported  in  the  making  last  week, 
but  FCC  seemed  likely  to  be  more 
affected  by  one  of  its  own  devising. 

The  Administration's  plan  ap- 
parently would  set  up  most  or  all 

regulatory  agencies  along  the  lines 
already  in  effect  at  FCC  and  some 
others,  providing  for  the  chairman 
to  be  appointed  by  the  President 
and  to  be  given  broader  adminis- 

trative responsibilities. 
The  Commission's  own  plan  is 

for  a  staff  reorganization,  along 
functional  lines  [Closed  Circuit, 
Dec.  12,  1949].  Details  were  first 
disclosed  in  connection  with  job 
classification  papers  sent  by  FCC 
to  the  Civil  Service  Commission. 
Now  it  appears  virtually  certain 
that  FCC  intends  to  proceed  as 
soon  as  possible,  whether  the  re- 

quested job  classifications  are 
granted  or  not. Under  the  current  plan,  four 
staff  bureaus  would  be  set  up — 
Broadcast,  Common  Carrier,  Safe- 

ty-Special Services,  and  Field  En- 
gineering and  Monitoring.  Each 

would  have  its  own  legal,  engineer- 
ing, and  accounting  sections,  thus 

in  effect  reversing  the  present 
alignment  wherein  there  are  pro- 

fessional bureaus  with  each  con- 
taining sections  dealing  with 

broadcasting,  common  carrier,  etc. 
Bureau  Heads 

For  the  head  of  each  of  the  four 
proposed  new  bureaus,  FCC  is 
seeking  an  $11,200  to  $12,000  job 
classification  from  CSC.  These 
directors,  not  yet  selected,  would 
have  complete  charge  of  their  re- 

spective bureaus,  subject  only  to 
the  Commissioners  themselves. 

The  Chief  Engineer,  Chief  Ac- 
countant, General  Counsel  and  Ex- 

ecutive Officer  would  be  FCC's 
top-flight  advisors  and  representa- 

tives, each  heading  a  separate  staff 
bureau.  For  the  Executive  Officer, 
FCC  is  seeking  an  $11,200  to  $12,- 
000  rating;  for  the  others,  $12,000 
to  $13,000. 

Authorities  said  it  was  unlikely 
that  CSC  would  act  on  the  classi- 

fication requests  before  the  end  of 
April.  In  the  meantime,  it  was 
understood,  reorganization  plans 
are  moving  ahead,  with  a  probabil- 

ity that  the  changes  will  be  accom- 
plished piecemeal,  not  all  at  once. 
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CBS  PROMOTES 
Four  Realignments  Announced 

HUBBELL  ROBINSON  Jr.,  appointed  a  fortnight  ago  to  CBS  vice 
president  in  charge  of  network  programs  [Broadcasting,  Jan.  2],  last 
week  announced  the  appointment  of  Robert  P.  Heller,  CBS  executive 
producer  in  New  York  since  June  1948,  as  New  York  director  of  pro- 

grams for  the  radio  network. 

Mr.  Heller 

As  CBS-TV  program  director, 
Charles  Underhill  will  retain  re- 

sponsibility for  all  video  programs 
originating  in 
New  York.  Hol- 
lywood-originated 
shows,  both  AM 
and  TV,  will  con- 

tinue to  be  super- 
vised by  Harry 

Ackerman,  Hol- 
lywood vice  pres- 

ident and  net- 
work program  di- 

rector, and  Sig 
Mickelson,  as 
previously  announced,  remains  di- 

rector of  public  affairs  for  both 
media. 

Mr.  Heller  first  joined  CBS  to 
work  on  the  Man  Behind  the  Gun 
series  in  late  1940,  after  working 
with  Norman  Corwin  on  the  four- 
network  This  Is  War  series. 

Prior  to  becoming  head  of  the 
CBS  documentary  unit  in  1946, 
Mr.  Heller  shuttled  back  and  forth 
between  CBS  staff  work  and  war- 

time assignments  such  as  organiz- 

WTTM  CRUSADER 

Mark  Wins  Fight  for  Airport 

RADIO  crusader,  George  Taylor 
fCarl  Mark,  executive  vice  presi- 

dent and  general  manager,  WTTM 
Trenton)  has  won  the  battle  of  the 
Mercer  County  Airport.  The  field 
was  turned  over  to  the  New  Jersey 
state  capital  early  in  December, 
marking  the  happy  conclusion  to 
Mr.  Mark's  campaign. 

Over  a  year  ago,  WTTM  points 
out,  Mr.  Mark,  who  commentates 
at  WTTM  as  George  Taylor,  first 
threw  the  spotlight  on  the  fact 
that  the  airport,  controlled  by  the 
Navy,  was  going  unused  while  the 
city  suffered  the  lack  of  air  trans- 

portation facilities.  From  that 
time  on,  Mr.  Mark  pegged  away  at 
the  impasse,  bringing  the  situa- 

tion to  the  constant  attention  of 
listeners  and  to  officials  at  the 
Defense  Department  in  Washing- 
ton. 
WTTM  says  the  success  of  Mr. 

Mark's  campaign  marks  the  first time  a  radio  drive  in  the  state 
helped  prompt  Governmental  ac- 

tion on  such  an  issue.  When  the 
airport  was  acquired  early  in  De- 

cember, WTTM  received  the  news 
with  accompanying  action.  First 
news  was  bulletined  by  Mr.  Mark. 
The  next  day,  complete  reports  of 
the  change-in-hands  were  broad- 

cast including  the  first  public 
statements  contained  in  an  on-the- 
spot  interview  conducted  by  Spe- 

cial Events  Director  Ernie  Kovacs 
with  John  J.  Inglesby,  Freeholder 
and  Chairman  of  the  Mercer 
County  Airport  Committee. 

ing  the  UN  Information  Service's 
radio  department ;  documentary 
film  production  for  the  War  De- 

partment with  Frank  Capra;  and 
the  Why  We  Fight  orientation  se- 

ries, first  as  a  civilian  and  later 
as  an  Army  Signal  sergeant. 

At  the  same  time  last  week,  re- 
alignments in  the  network's  press 

information  were  announced  by 
George  Crandall,  director.  Michael 
J.  Foster,  executive  assistant  to 
Mr.  Crandall,  was  promoted  to 
assistant  director  of  press  infor- 

mation, and  Michael  J.  Boscia,  who 
has  been  supervising  publicity  for 
WCBS  New  York,  was  named  to 
succeed  Mr.  Foster  as  executive 
assistant  to  Mr.  Crandall. 

Mr.  Foster  was  a  reporter  and 
sports  writer  for  The  New  York 
Evening  Journal  and  the  New  York 
Times  before  joining  the  CBS  pub- 

licity staff  in  1938.  After  four 
years  with  the  Army  Air  Force,  in 
which  he  attained  the  rank  of  cap- 

tain, he  rejoined  CBS  press  infor- 
mation in  1946,  becoming  manager 

of  the  department's  trade  and  fea- ture division  in  1947. 
Mr.  Boscia  was  with  20th  Cen- 

tury-Fox advertising  before  join- 
ing CBS  publicity  in  1941.  He  left 

CBS  in  1943  to  go  with  Young  & 
Rubicam  Inc.,  New  York,  return- 

ing to  the  network  in  late  1944. 

RCA-Victor  Record  Plans 

RCA-VICTOR  in  1950  will  produce 
records  of  78,  45  and  33  Vs  rpm  and 
instruments  capable  of  playing  all 
three,  Frank  M.  Folsom,  RCA 
president,  announced  last  week. 
The  announcement  marked  a  de- 

parture in  RCA-Victor  policy, 
which  until  now  has  confined  the 
company  to  the  manufacture  of  78 
rpm  and  its  own  45  rpm  records  and 
record  players. 

NBC  RESEARCH 
Y/'ill  Be  Next  Unit  Split 

Between  AM,  TV 

said.  Both  will  function  in  more 
direct  relation  to  sales  and  sales 
promotion  than  they  have  in  the 

past. 

THE  NBC  research  department  will  be  the  next  to  be  split  between 
radio  and  television  as  the  network's  reorganization  plan  develops,  it was  learned  last  week. 

Although  no  official  announcement  of  the  division  was  made,  it  was 
learned  from  informed  sources  that   
Hugh  M.  Beville  Jr.,  present  direc- 

tor of  research,  will  move  up  to 
a  staff-level  position,  acting  as 
adviser  to  top  management  on  re- 

search problems. 
Barry  T.  Rumple,  present  man- 

ager of  the  research  department, 
will  be  assistant  to  Mr.  Beville  on 
the  staff  level,  it  was  said. 

The  rest  of  the  present  research 
department  will  be  divided  into 
two  entities — one  for  sound  broad- 

casting and  the  other  for  television. 

George  W.  Wallace,  now  televi- 
sion and  network  sales  promotion 

manager,  will  become  chief  of  the 
sound  broadcasting  research  de- 

partment, which  also  will  include 
elements  of  sales  promotion. 

Robert  W.  McFayden,  now  re- 
search associate,  will  head  televi- 

sion research,  it  was  said. 
Members  of  the  present  research 

staff  will  be  divided  between  the 
new  radio  and  television  research 
departments. 

Under  the  reorganization  plan, 
the  research  departments  in  radio 
and  television  will  embrace  duties 
other  than  pure  research,  it  was 

Mr.  Beville Mr.  Rumple 

ZECKENDORF 

Is  New  ABC  Board  Member 

WILLIAM  ZECKENDORF,  presi- 
dent of  Webb  &  Knapp  Inc.,  real- 
tors, has  been  elected  to  the  ABC 

board  of  directors,  it  was  an- 
nounced last  week.  Mr.  Zecken- 

dorf's  election  increases  to  ten  the 
network's  present  board  member- ship. 

Mr.  Zeckendorf,  who  is  44  years 
old,  first  gained  an  international 
reputation  by  making  available  to 
the  United  Nations  the  East  River 
properties  in  New  York  he  had 
assembled  for  other  purposes.  He 
also  concluded  negotiations  which 
led  to  the  purchase  by  ABC  of  the 
site  of  its  television  center  on  66th 
St.  in  New  York. 
Mr.  Zeckendorf,  president  of 

many  real  estate  companies  from 
coast-to-coast,  is  also  president  of 

the  board  of  trustees  of  Long- 
Island  U. 

Other  ABC  board  members  in- 
clude: Edward  J.  Noble,  chairman; 

Mark  Woods,  vice  chairman;  Rob- 
ert E.  Kintner,  president;  Earl  E. 

Anderson,  Alger  B.  Chapman,  Rob- 
ert H.  Hinckley,  C.  Nicholas 

Priaulx,  Franklin  S.  Wood  and 
Owen  D.  Young. 

BROADCASTING Telecasting 

Navy  'Powerhouse' AWARD  of  a  $999,735  con- 
tract for  construction  of  a 

transmitter  building  to  house 
a  new  Navy  radio  station  at 
Jim  Creek,  Wash.,  has  been 
approved  by  the  Navy  Bureau 
of  Yards  and  Docks.  Station 

is  designed  to  be  "the  most 
powerful  in  the  world,"  and will  have  more  than  1,000  kw 
power  to  provide  effective 
Naval  communications 
throughout  the  Pacific  area. 
Construction  of  building,  ex- 

pected to  be  completed  within 
18  months,  will  be  started  by 
Feb.  1,  officials  said. 

PROPOSED  AMs 
At  Guthrie  and  Lancaster 

INITIAL  DECISIONS  were  re- 
ported by  FCC  last  week  to  grant 

a  new  AM  station  at  Guthrie, 
Okla.,  on  1490  kc  with  250  w  full- 
time  to  the  Leader  Publishing  Co. 
and  to  grant  a  new  AM  outlet  at 
Lancaster,  Calif.,  on  1340  kc  with 
250  w  fulltime  to  the  Antelope 
Broadcasting  Co. 

Denials  were  proposed  for  their 
respective  competitors,  Enid 
Broadcasting  Co.  at  Enid,  Okla., 
and  Antelope  Valley  Broadcasting 
Co.,  Lancaster. 

In  the  ruling  proposing  to  grant 
the  bid  of  Leader  Publishing  Co., 
Hearing  Examiner  J.  D.  Bond 
found  that  Guthrie  presently  has 
no  local  station  while  Enid  already 
has  two  outlets. 

Smith  Preference 

Hearing  Examiner  Elizabeth  C. 
Smith,  in  the  California  case,  pre- 

ferred AnteloDe  Broadcasting  over 
Antelope  Valley  Broadcasting  on 
grounds  of  integrated  ownership 
and  operation.  Antelope  Valley, 
a  limited  partnership  of  two  non- 

resident general  partners  and  nine 
local  resident  limited  partners, 
would  be  operated  by  the  former 
group  only,  the  decision  stated.  All 
ten  stockholders  in  Antelope  Broad- 

casting, eight  of  whom  are  loc'' residents,  would  operate  the  pro- 
posed station,  however,  it  was 

noted. 

Ownership  details : 
Leader  Publishing  Co.,  Guthrie,  Okla. 

— Principals:  Raymond  H.  Fields,  active 
for  many  years  in  national  affairs  of 
American  Legion.  He  owns  less  than 
controlling  interest  in  company  which 
publishes  newspapers  in  four  cities  in 
Oklahoma.  He  also  has  real  estate  and 
oil  property  holdings  and  is  part  owner 
of  WLRP  New  Albany,  Ind.  Thomas 
W.  Prentice  and  M.  P.  Long,  who  have 
business  interests  related  to  L.  H. 
Wentz  deceased  and  joint  executors  of 
his  estate.  Mr.  Wentz  prior  to  his  death 
owned  49%  stock  in  Leader  Publishing 

Co. 
Antelope  Broadcasting  Co.  Inc., 

Lancaster,  Calif. — Principals:  James  B. 
French,  3313%.  Mr.  French  is  first  vice 
president  of  applicant  corporation  and 
supervisor  of  engineering  maintenance 
and  construction  for  Columbia  Broad- 

casting Co.,  North  Holly%vood,  Calif. 
W.  B.  Carter,  president  and  director 
has  lll-sVc  interest,  he  is  a  rancher, 
real  estate  owner  and  president  of 
Lancaster  Radio  Inc..  electrical  appli- 

ance, radio  sales  and  service  business. 
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IT'S  a  silver  signet  ring  for  Irving 
E.  Rogers  (2d  I),  pres.-treas.,  Hildreth 
&  Rogers  Co.,  owner-operator  of 
WLAW-AM-FM  Lawrence,  Mass.,  os 
he  marks  26  years  with  firm.  L  to  r: 
David  M.  Kimel,  WLAW  sales  mgr.; 
Mr.  Rogers;  his  son,  Irving  E.  Rogers 
Jr.;    Fred    A.    Sullivan,    prom.  mgr. 

NEW  directors  of  Jerry  Fairbanks 
Inc.,  Hollyv/ood  radio  and  television 
production  firm,  get  together  with 
Jerry  Fairbanks  (center),  president  of 
the  firm.  New  executives  are  Russ 
Johnston  (I),  vice  president  of  the 
organization,  and  Frank  Mullen, 

^^^^  chairman  of  the  board 
""^^^        [BiiOADCAsiiNc,  Dec.  51. 

BEN  DUFFY,  president,  BBDO,  New 
York,  visits  with  WCBS  New  York 
Commentator  Margaret  Arlen  on  her 
show.  Mr.  Duffy  discussed  his  career 
with  the  agency  where  he  started 
OS  office  boy  in  1919  and  also  spoke 
on  behalf  of  Arthritis  and  Rheuma- 
^^^1  tism  Foundation  of  which  he 
^^^^       is   a    committee  member. 

CONGRATULATING  Florence  George, 
soprano,  on  receipt  of  painting  by 
artist  Philip  Paval,  are  Carlton  Adair 
(I),  prog,  dir.,  Don  Lee  Broadcasting 
System,  and  Robert  J.  McAndrews, 
director,  SCBA.  Miss  George,  wife  of 
Everett  Crosby,  pres.,  Bing  Crosby  En- 
^^^^  terprises,  was  feted  by 
^^^^    American  Scandinavian  Soc. 

THE  Breakfast  in  Hollywood  program 
gets  a  new  treatment  as  these  three 
ABC  executives  "put  in  their  order" from  the  beach  at  Hilo,  Hawaii.  They 
are  (I  to  r),  Clair  Weidenaar,  pro- 

ducer of  the  show;  Bud  Edwards, 
Western  Div.  prog,  dir.;  Fran  Con- 

rod.  West  Coast  station  re- 
^^^^  lotions  mgr. 

WHILE  attending  a  convention  in 
New  Orleans,  Basil  L.  Emery  (r),  vice 
president  of  the  Chesebrough  Mfg. 
Co.  of  New  York,  visited  the  studios 
of  CBS  outlet,  WWL.  Mr.  Emery  is 
greeted  by  Jack  Halladay,  WWL  pro- 

motion manager.  Chesebrough  spon- 

^^^^m  sors  the  Dr.  Christian  pro- "^^^  gram  over  CBS. 

FM  ISSUE 

Straus,  Armstrong,  Chain 

State  Views 

FM'S  STATUS,  the  reasons  for  it  and  ways  to  improve  it,  continued 
to  get  attention  last  week. 

In  a  letter  to  the  New  York  Times,  President  Nathan  Straus  of  WMCA 
Inc.,  who  had  planned  to  close  WMCA-FM  on  Dec.  -30  (see  story 
below),  said: 

It  seems  to  me  that  FM  has  been 
stillborn,  not  because  the  competition 
of  television  has  doomed  it,  but  be- 

cause its  performance  has  fallen  far 
short  of  its  promise.  FM  is  a  service 
which,  for  the  ordinary  listener  to 
the  ordinary  program  in  the  average 
location,  has  no  advantages  over  AM. 
On  the  other  hand,  it  has  definite 
and  substantial  drawbacks. 

Mr.  Straus  felt  that  the  prin- 
cipal advantages  claimed  for  FM 

— freedom  from  static,  and  higher 
fidelity — ax-e  more  theoretical  than 
real.  A  drawback,  he  said,  is  the 
necessity  for  pinpoint  tuning. 

John  E.  Armstrong  of  Scarsdale, 
N.  Y.,  accepted  the  static-free, 
higher-fidelity  attributes  of  FM, 
but  felt  "numerous"  factors  have 
impeded  it,  aside  from  television. 

In  a  letter  to  the  Times,  he  as- 

serted: (1)  Most  sets  aren't  en- gineered to  make  FM  sound  any 
better  than  AM;  (2)  most  FM 
tuners  have  no  automatic  frequency 
control;  (3)  most  sets  and  tuners 
were  not  "drift  compensated";  (4) 
most  have  built-in  antennas,  which 
"are  not  practical";  (5)  FM  pro- 

gramming is  "for  a  large  part 

canned  music." Sol  Chain,  manager  of  WBIB- 
FM  New  Haven,  Conn.,  suggested 
that  FCC  might  "begin  reducing 
AM  operating  schedules."  In  that 
event,  he  said,  "I  am  sure  that  all 
FM  stations,  strictly  FM  that  is, 
would  be  happy  to  add  to  their 
present  schedules  the  same  number 

of  hours  lopped  off  AM  hours." 
Writing  the  Commission  in  con- 

nection with  its  proposal  to  boost 
FM's  minimum  operating  hours 
[Broadcasting,  Nov.  21,  Dec.  19, 
26,  1949],  Mr.  Chain  said: 

...  I,  like  many  other  veterans,  put 
money,  blood,  sweat,  tears  and  years 
into  FM  because  I  believed  the  Com- 

mission was  sincere  about  FM  and 
would  do  everything  possible  to  foster 
its  growth.  The  Commission  has  been 
very  kind  and  liberal  in  relaxing  rules 
to  make  it  possible  for  us  to  continue 
sweating,  but  where  is  the  concrete 
action  to  let  the  American  public 
know  that  FM  was  intended  to  replace AM? 

Why  cannot  AM  stations  duplicat- 
ing on  FM  be  required  to  use  some 

AM  time  to  explain  FM  to  their  lis- 
teners instead  of  keeping  it  as  dark 

a  secret  as  possible?  Are  AM  sta- 
tions who  do  nothing  to  promote  the 

growth  of  FM  operating  in  the  public 
interest? 

-FM  SALE 

Gives  New  Lease  on  Life 

WMCA-FM  New  York,  whose  own- 
er, Nathan  Strauss,  announced  a 

fortnight  ago  would  go  off  the  air 
because  it  was  losing  money, 
[Broadcasting,  Dec.  26,  1949]  has 
been  sold,  pending  FCC  approval 
or  denial  to  a  syndicate  of  unidenti- 

fied buyers,  it  was  learned  last 
week. 
Spokesman  for  the  syndicate, 

Frank  Stapleton,  of  the  New  York 
law  firm  of  Engle,  Judge  and  Miller 
refused  to  identify  its  members. 

It  was  also  learned  that  Store- 
cast  Corp.  of  America  had  agreed 
to  buy  blocks  of  time  for  its  opera- 

tions, thereby  lending  a  degree 
of  financial  security  to  the  new 
ownership.  It  also  was  thought 
possible  that  Stanley  Joseloff, 
Storecast  president,  was  one  of  the 
syndicate  members.  Mr.  Joseloff 
could  not  be  reached  for  comment. 
WMCA-FM  is  remaining  on  the 

air  pending  FCC  action  on  the  sale. 
Papers  will  be  filed,  according  to 
Mr.  Stapleton,  within  the  next  two 
weeks.  Should  FCC  turn  down  the 
sale,  the  station  will  leave  the  air, 
unless  another  prospective  buyer 
can  be  found. 

WEW-FM  OFF  AIR 

Cites  Lack  of  FM  Accepfance 

WEW-FM,  owned  by  the  U.  of  St. 
Louis,  was  reported  last  week  to 
have  gone  off  the  air  Dec.  30,  with 
Rev.  Paul  C.  Reinert,  S.J.,  presi- 

dent of  the  university,  explaining 
that  the  decision  stemmed  from 
"the  fact  that  FM  has  not  been 

accepted  by  the  general  public." It  was  felt.  Father  Reinert  said, 
that  "it  will  be  in  the  public  inter- 

est to  concentrate  all  efforts  on  the 

operation  of  WEW."  The  FM  out- let had  been  on  the  air  since  May 
1947,  operating  on  Channel  236. 

y^AAT  SUIT 

Seeks  To  Restrain  WPAT 

BREMER  Broadcasting  Co.,  own- 
er and  operator  of  WAAT  Newark, 

last  week  started  suit  in  New  Jer- 
sey's Superior  Court  Chancery  Di- vision to  restrain  WPAT  Paterson 

from  using  the  word  "frolic"  in  the name  of  one  of  its  new  programs. 
Dave  Miller,  who  since  1940  had 

emceed  for  WAAT  a  program  en- 
titled Hometown  Frolic,  last 

Christmas  Eve  joined  WPAT  to 
emcee  Dave  Miller's  Frolic.  WAAT 
claims  it  has  another  program 
aside  from  the  former  Hometown 
Frolic  listed  as  Nighttime  Frolic. 
The  suit  names  WPAT,  the  North 
Jersey  Broadcasting  Co.,  Dave 
Miller  and  Station  Manager  Her- man Bess. 

The  suit  also  seeks  to  restrain 
Mr.  Miller  from  using  a  list  of 
125,000  listeners  he  compiled  while 
at  WAAT,  and  which  he  allegedly 
has  in  his  possession.  It  seeks  to 
have  him  return  the  list,  an  ac- 

counting of  the  profits  of  the  new 
show,  and  an  unspecified  amount of  damages. 



Communications  Groups  Map  Plans 
CONGRESS 

TWO    COMMUNICATION  sub- 
committees were  marking  time  last 

week — as   the   81st   Congress  re- 
turned to  its  legislative  chores — 

preparatory  to  exploring  commu- 
nications   problems    relating  to 

FCC,  but  at  different  levels, 
i     The  House  Interstate  &  Foreign 
I  Commerce  Committee  plans  to  meet 
i  this  Wednesday  to  review  the  leg- 
I  islative  agenda  of  proposals  which 
I  will  command  most  of  its  attention 
I  throughout    the    coming  session. 
On  the  meeting  may  hinge  whether 

'  its  FCC-FTC-SEC  subcommittee, 
headed  by  Rep.  George  Sadowski 
(D-Mich.),  will  delve  into  the  Mc- 
Farland  FCC  reorganizational  bill, 
and  if  so,  to  what  extent. 

Rep.    Sadowski   is   expected  to 
confer  with  Chairman  Robert  Cros- 

I  ser  (R-Ohio)  of  the  House  Com- 
merce Committee  and  other  mem- 

bers on  the  advisability  of  holding 
I  hearings  on  the  measure  (S  1973) 
:  introduced  by  Sen.  Ernest  W.  Mc- 
;  Farland  (D-Ariz.)  and  designed  to 
I  realign  the  Commission  along  pro- 
'  cedural  lines. 
j  While  it  passed  the  Senate  with 

legislative  ease,  the  proposal  is 
expected  to  encounter  stiff  opposi- 

j  tion  on  the  House  side — because  of 
I  certain  technicalities  in  its  provi- 
I  sions  and  because  some  authorities 
]  feel  it  is  not  all-embracing  [Broad- 
;  CASTING,  Dec.  26,  1949]. 

In  the  Senate,  Sen.  McFarland's 
communications  group  likewise  is 

DEMOCRATS  ON  AIR 

Appear  on  Radio,  TV  Shows 

'!  DEMOCRATIC  Party  leaders  ap- 
i  peared    before    microphones  and 

television  cameras  in  numbers  last 
week  as  legislators  reconvened  on 

I   Capitol  Hill  for  the  second  session 
j    of  the  81st  Congress. 
I      Programs  in  which  they  partici- 
'   pated  in  the  past  fortnight  included 

NBC's  American  Forum  of  the  Air, 
Jan.  8  (yesterday) ;  ABC's  Cross 
Country    Cross    Section,    Jan.  4; 
NBC-TV's  News  Caravan,  Jan.  2; 
MBS'  discussion  program,  10:30-11 

}    p.m.,  Jan.  2;  WMAL-TV  Washing- 
ton's   Capital   Closeup,   Dec.  30; 

}  -  CBS'  Capitol  Cloakroom,  Dec.  30; 
j    NBC's  Pro  and  Con,  Dec.  30. 
I      Among  legislators  who  appeared 
li   were   Sen.   Scott   Lucas  (D-Ill.), 
:    Senate  Majority  leader;  Sen.  Tom 
I    Connally  (D-Tex.) ;  Sen  Paul  Doug- 

las (D-Ill.);  William  M.  Boyle  Jr., 
I    chairman  of  the  Democratic  Na- 
I    tional  Committee;  Vice  President 
\\    Alben   Barkley;    Rep.   John  Mc- 
}i    Cormack  (D-Mass.),  House  Major- 
'    ity  leader. 

Meanwhile,  in  a  Democratic  year- 
end  report.  Chairman  Boyle  re- 

I  vealed  unprecedented  requests  for 
j  party  assistance  in  obtaining  radio 
]i  time  and  preparing  programs  dur- 
jl  ing  1949.  Over  400  network  broad- 
,]  casts  and  telecasts  were  arranged 
I  for  administration  spokesmen  with 

the  committee's  aid,  he  noted. 

biding  its  time  befoi'e  launching 
its  contemplated  probe  of  spectrum 
space  dealing  with  use  of  radio  fre- 

quencies by  government  agencies 
and  commercial  radio-television 
stations  through  FCC  allocation. 
Sen.  McFarland  said  last  week  no 
action  would  be  taken  until  Sen. 
Edwin  C.  Johnson  (D-Col.),  chair- 

man of  the  Senate  Interstate  Com- 
merce Committee  and  a  member  of 

the  subcommittee,  returns  to  Cap- 
itol Hill  from  his  Panama  trip. 

He  is  expected  back  late  this  week. 

New  Channels 

The  McFarland  group  feels  that 
frequencies  could  be  better  coordi- 

nated, especially  among  government 
users,  which  might  in  turn  open 
up  new  channels  for  FCC  alloca- 

tion to  broadcasters.  The  study 
has  been  under  deliberation  for 
some  time.  Also  slated  for  inquiry 
is  the  problem  of  domestic  and  in- 

ternational records  communica- 
tions. 

Meanwhile,  Congress  turned  its 
attention  last  week  to  additional 
measures  designed  to  eliminate  ex- 

cise taxes  on  musical  instruments 
and  either  repeal  or  cut  those  on 
radio,  telegraph  and  telephone  fa- 
cilities. 

A  measure  (HR  6563)  by  Rep. 
Daniel  A.  Reed  (R-N.  Y.)  would 
exempt  musical  instruments  while 
retaining  the  tax  on  radio  receiv- 

ers, phonograph  records,  etc.  His 
proposal  also  provides  for  a  tax 
cut  on  capital  gains.    By  reducing 

the  rate  from  50%  to  40%,  a  max- 
imum tax  of  only  16%  could  be  im- 
posed compared  to  25%  at  present. 

Bill  provides  that  any  business 
enterprise  operated  by  an  individ- 

ual or  a  partnership  consisting  of 
not  over  20  persons  may  be  treated, 
for  tax  purposes,  as  if  it  were  a 
corporation.  Unincorporated  busi- 

nesses would  be  taxed  like  corpo- 
rate firms. 

The  Senate  Appropriations  Com- 
mittee last  week  also  announced 

it  had  studied  the  proposed  "omni- 
bus" or  "package"  appropriation 

bill,  which  the  Senate  adopted  by 
resolution,  looking  toward  adoption 
by  Congress  this  year.  The  new 
method,  to  be  studied  further  by  a 
joint  Senate-House  group,  would 

FCC  on  Hoover  Plan 
REPORTS  of  the  Senate  Executive 
Expenditures  Committee  on  prog- 

ress of  Hoover  Commisison  recom- 
mendations to  date  have  been  com- 

piled in  a  388-page  booklet  pub- 
lished by  the  U.  S.  Government 

Printing  Office.  Booklet  gives  di- 
gest of  principal  recommendations, 

summarizes  comments  of  FCC, 
FTC  and  other  agencies  relative  to 
reorganizational  plans,  and  out- 

lines plans  submitted  and  approved 
during  first  session  of  81st  Con- 

gress. Also  included  is  Budget  Bu- 
reau analysis  of  various  proposals, 

as  well  as  pending  legislation.  Book 
is  available  from  U.  S.  Govern- 

ment Printing  Office,  Superintend- 
ent of  Documents,  Washington  25. 

lump  all  requests  for  funds  for 
agencies  like  FCC  under  one  meas- ure. 

President  Truman  is  expected  to 
submit  his  annual  budget  message 
to  Congress  early  this  week,  pos- 

sibly today.  Budget  will  cover  ex- penditures for  FCC,  State  Dept., 
and  others  for  fiscal  1951. 

'VOICE'  PROBLEMS 

Advisory  Group  Reporfs 

LACK  of  funds  is  hampering  the 
effectiveness  of  the  U.  S.  inter- 

national information  program,  in- 
cluding Voice  of  America  opera- 

tions. Congress  was  advised  last 
Wednesday  by  the  U.  S.  Advisory 
Commission  on  Information. 

On  the  other  hand,  the  commis- 
sion reported,  many  specific  steps 

have  been  taken  in  accordance  with 
its  recommendations  in  broadcast- 

ing, film  production  and  other  ac- tivities. 
"Effective  among  these  has  been 

the  increased  use  of  local  medium- 
wave  radio  time,  documentary  and 
informational  films,  and  mobile 
units  to  carry  the  American  story 

to  the  grass  roots,"  the  report pointed  out.  The  advisory  group 

said  that  the  program  "falls  short of  the  effectiveness  expected  by 
Congress  because  it  seriously  lacks 
funds"  and  pointed  out  that  needs 
as  estimated  by  State  Dept.  were 
cut  50%  by  the  Budget  Bureau  and 
Congress.  The  bureau  already  has 
set  a  ceiling  of  61%  below  the  pro- 

gram's stated  needs  for  fiscal  1951, 
it  added. 
The  commission  also  cited  con- 

tinued difficulty  in  getting  profes- 
sional personnel,  but  said  State 

Dept.  had  showed  its  greatest  im- 
provement in  integration  of  policy- 

making groups  and  information 
media  heads. 

Second  Review 

Report  was  the  second  semi- 
annual review  submitted  to  Con- 

gress by  the  commission  and  was 
referred,  along  with  a  complete 
report  on  international  information 
and  educational  exchange  program, 
to  the  Senate  Foreign  Relations 
Committee. 

Mark  Ethridge,  publisher  of  the 
Courier-Jotmal  and  Louisville- 
Times,  is  chairman  of  the  commis- 

sion, which  also  includes  Justin 
Miller,  NAB  president;  Philip  D. 
Reed,  chairman  of  the  board,  Gen- 
ei-al  Electric  Co.;  Erwin  D.  Can- 
ham,  editor.  Christian  Science 
Monitor,  and  Mark  May,  director 
of  Yale  U.'s  Institute  of  Human 
Relations.  Commission  was  estab- 

lished to  formulate  and  recommend 
policies  and  programs  for  carrying 
out  the  1948  Educational  Exchange Act. 

Meanwhile,  State  Dept.'s  Office of  International  Information  last 
week  named  Charles  M.  Hulten, 
formerly  of  the  Stanford  U.  facul- 

ty, as  general  manager  of  overall 
information  activities,  including 
Voice  of  America. 

HOLDING  POW  WOW  with  his  fans  in  celebration  of  sponsorship  of  Hopalong 
Cassidy  on  MBS  eastern  network  by  General  Foods  is  Bill  Boyd  (center),  who 
plays  title  role.  L  to  r:  Lewis  Allen  Weiss,  chairman  of  board  of  Don  Lee  Net- 

work and  MBS  board  member;  Mr.  Boyd;  Robert  Hussey,  head  of  program 
development.  Young  &  Rubicam  Inc.;  Sam  Fuller,  Young  &  Rubicam  Inc.  radio 
supervisor.     Program  is  sponsored  on  Don  Lee  by  Lewis  Food  Co.  (Dr.  Ross 

Dog  &  Cat  Food). 
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NETWORK  BOXSCORE 

Number  of  commercials  on  the  four  nationwide  networks,  Nov.  30   279 
Number  of  network  commercials  starting  cJuring  December   4 
Number  of  network  commercials  ending  during  December   19 
Number  of  commercials  on  the  four  nationwide  networks,  Dec.  31   264 

December  Additions 
SPONSOR  PROGRAM       NETWORK    TIME  AGENCY 
Procter  &  Gamble     Lorenzo  Jones  NBC    Mon.-Fri.,  4:30-  Dancer-Fitzgerald 4:45  p.m.  Sample 
AnahisI  Co.  Counter-Spy  ABC   Thur.,  7:30-8  p.m.  Foote,  Cone  & 

Belding 

Chamberlain  Sales     John  B.  Kennedy      MBS    Sat.,  7:55-8  p.m.  BBDO 
Hallicrafters  Co.        Hollywood  Quiz        MBS    Sat.,  5:45-6  p.m.  Sorensen 

December  Deletions 

Greystone  Press        Mr.  Fix  It  NBC    Sun.,  12-12:15         H.  B.  Humphrey 

p.m. 

Gruen  Watch  Co.      Hollywood  Calling    NBC    Sun.,  7-7:30  p.m.    Grey  Adv. 
Sterling    Drug  Lorenzo  Jones  NBC    Mon.-Fri.,  4:30-  Dancer-Fitzgerald 4:45  p.m.  Sample 
Longines-WiH-  Choraliers  CBS    Sun.,  2-2:30  p.m.    Victor  Bennett  Co. nauer 
Longines-Witt-  Symphonette  CBS    Sun.,  5:30-6  p.m.    Victor  Bennett  Co. nauer 
Elgin-American  You  Bet  Your  Life      CBS    Wed.,  9-9:30  p.m     Weiss   &  Geller 
Wm.  H.  Wise  &  Co.    Get  More  Out  of  Life  CBS    Sun.,  1:30-1:45        Thwing  &  Altman 

p.m. 

Radio  Offers  Co.       Pick  a  Date  ABC    Tues.,  11:30-11:45    Huber  Hoge a.m. 

Radio  Offers  Co.       Pick  a  Date  ABC    Wed.,  11:30-12       Huber  Hoge noon 
Radio  Offers  Co.       Sidney  Walton  ABC    Tue.  &  Thur.,         Huber  Hoge 3-3:15  p.m. 

Radio  Offers  Co.       Housewives  Money-  ABC    Thur.,  10:45-11        Huber  Hoge Maker  a.m. 
Kaiser-Frazer  Corp.    Walter  Winchell        ABC    Sun.,  9-9:13  p.m.    Wm.  H.  Weintraub 
Anahist  Co.  Counter-Spy  ABC    Thur.,  7:30-8  p.m.    Foote,  Cone  & 

Belding 

General  Mills  Modern  Romances     ABC    Mon.-Fri.,  11-  Dancer-Fitzgerald- 11:15   a.m.  Sample 
Pillsbury  Mills  House  Party  ABC    Mon.-Fri.,  12-         Leo  Burnett 12:25  p.m. 
Pillsbury  Mills  Galen  Drake  ABC    Mon.-Fri.,    4-4:15    Leo  Burnett 

p.m. 

P.  Lorillard  Co.         Stop  the  Music  ABC    Sun.,  8-8:15  p.m.    Lennen  &  Mitchell 
Murine  John  B.  Kennedy       MBS    Sat.,  7:55-8  p.m.  BBDO 
Helbros  Watch  Co.    Quick  as  a  Flash       MBS    Sat.,  7:30-7:55        Dorland  Inc. 

p.m. 
December  One-Timers 

Gillette                     Blue-Gray  Football    MBS  Dec.  31,  2:30  p.m.  Maxon Game 
Gillette                     East-West  Football    MBS  Dec.  31,  4:30  p.m.  Maxon Game 
Paramount  Pictures    Samson  &  Delilah    MBS  Dec.  21,  8-8:30  Buchanan 

p.m. 

20th  Century-Fox       Twelve  O'Clock        MBS  Dec.  31,  11:55-12    Charles  Schlaifer  Co. High  midnight 
Capehart-Farns-         Christmas  Carol        MBS  Dec.  25,  3-3:30       J.  M.  Mathes 
worth  p.m. 

Faydrex  Corp.           Hollywood  Round-    MBS  Dec.  9,  3-3:30  direct 
Up  p.m. 

Stanley   Home           Boys  Town  Choir      ABC  Dec.  11,  5-5:30        Chas.  W.  Hoyt Products  p.m. 
General    Mills-          Nat'l  Prof.  Foot-      ABC  Dec.  18,  4:30-7        Knox-Reeves  & Wilson  Sporting        ball  Champ.  Game  p.m.  Ewell  Thurber 

Goods 
Doubleday  &  Co.       Jacques  Fray            ABC  Dec.  3,  1:45-2        Huber  Hoge 

p.m. 

Radio  Offers  Co.        Shoppers  Special       ABC  Dec.  10,  9:30-10      Huber  Hoge a.m. 
Hotpoint  Inc.             Hotpoint  Holiday       CBS  Dec.  25,  5-6  p.m.  Maxon 
Continental  Baking    The  Rising  Wonder    CBS  Dec.  30,  9:30-       Ted  Bates 
Co.  10:30  p.m. 

RED  INROADS 

Detailed  to  Senate  Group 

THE  U.  S.  Communist  Party  has 
succeeded  in  infiltrating  certain 
key  unions  in  the  radio,  communi- 

cations, motion  picture  and  other 
fields,  and  has  the  means  to  call 
extensive  strikes  as  a  prelude  to 
revolution. 

That  belief  was  voiced  by  John  J. 
Huber,  one-time  informer  for  the 
FBI  who  himself  infiltrated  the 
Communist  Party  as  a  member 
from  1938  to  1947.  He  appeared 
before  a  closed-door  session  of  the 
Senate  Judiciary  Immigration  sub- 

committee held  last  fall.  Testi- 
mony was  released  by  the  group 

the  past  fortnight,  and  will  serve 
as  the  basis  for  a  report  on  alien 
influences  sometime  before  March. 

Mr.  Huber  stated  that  in  1942 
he  sat  in  on  a  Communist  meeting 
at  which  plans  were  laid  to  capture 
these  vital  industries  and  to  say 
"that  the  party  has  succeeded  in 
its  ambitious '  plans  would  be  an 
understatement."  He  cited  the  en- 

tertainment realm  as  the  most 

cultivated.  Mr.  Huber's  testimony 
alluded  chiefly  radiowise  to  Nor- 

man Corwin,  member  of  the  radio 
division,  UN  Dept.  of  Public  In- 

formation, and  William  Gailmor, 
radio  commentator,  whom  he  cited 
for  associations  with  alleged  Com- 

munist-front organizations. 
Testimony  on  Morgan 

Henry  Morgan,  of  NBC's  Henry 
Morgan  Show  made  a  collection 
speech,  Mr.  Huber  testified,  at  an 
"anti-discrimination"  rally  held  in 
1946  by  a  veterans  group,  labeled 

I  a  Communist-front.  Mr.  Morgan 
said  he  also  would  "accept  Catholic 
money,"  according  to  Mr.  Huber, 
who  said  the  rally  was  largely  di- 

rected against  Catholics  for  their 
opposition  to  Russia. 

Mr.  Huber  expressed  surprise 
that  Mr.  Corwin,  former  CBS 

j  writer-producer  and  once  proposed 
i  as  FCC  Commissioner,  now  is 

I  working  for  UN,  "writing  radio 
t  scripts  for  American  radio  sta- 

tions," because  "he  appeared  and 
spoke  at  many  meetings  and  never 

j  deviated  from  the  Communist 
I     party  line." i        Further,  Mr.  Corwin  was  active 
I     during  1947  in  an  appeal  for  re- 
i     instatement    of    such  "leftwing" 
!     news  commentators  as  Robert  St. 

John,    Frank   Kingdon,  Johannes 
Steel  and  Mr.  Gailmor,  Mr.  Huber 
asserted. 

Mr.  Huber  also  mentioned  the 
March  1949  Cultural  and  Scientific 
Conference  for  World  Peace,  held 
in  New  York,  which  included  reg- 

istrations by  Clifford  Durr,  former 
'  FCC  Commissioner  and  now  Wash- 

ington attorney,  and  Arthur  Gaeth, 
author  and  radio  commentator. 

WPAT  Power  Increase 

WPAT  PATERSON,  N.  J.,  has 
increased  its  power  from  1  kw  to 
5  kw  on  930  kc,  beamed  on  a  four- 
element  directional  antei.na,  and 
is  now  broadcasting  on  a  24-hour 
daily  schedule,  it  was  announced 
last  week. 

WDZ  DECATUR 

Emphasis  on  Central  III. 

EMPHASIS  by  WDZ  on  Central 
Illinois  markets  has  followed  its 
completed  move  from  Tuscola  to 
Decatur,  some  40  miles  west  in  the 
heart  of  the  state's  mid-section,  the 
station  reported  last  week. 
WDZ  now  claims  it  has  access  to 

"one  of  the  richest  markets  in  the 
country"  and  is  in  a  position  to 
reach  13%  more  people  in  the  lis- 

tening area  as  a  result  of  its  move. 
According  to  station  estimates,  a 
total  of  824,000  people  with  232,000 
radio  homes  now  are  in  the  WDZ 

*    *  * 

WDZ's  new  studio 

half  millivolt  area.  Operations 
have  been  consolidated  at  new  stu- 

dios on  the  second  floor  of  the 
DeWitt  Bldg.  in  Decatur,  following 
FCC  sanction  for  the  move. 
An  auxiliary  studio  in  Tuscola 

is  being  retained  by  WDZ  for  that 
city  and  Douglas  county  broadcasts 
of  public  service  nature.  Station 
is  managed  by  Frank  C.  Schroeder 
Jr.  Charles  C.  Caley,  Director  of 
NAB  District  9  is  president  of 
WDZ  Broadcasting  Co.,  licensee. 

SEC-FTC  Report 

U.  S.  MANUFACTURING  corpo- 
rations during  the  third  quarter  of 

1949  recorded  about  $300  million 
in  profits  after  taxes,  or  a  15%  in- 

crease over  second-quarter  figures, 
according  to  the  quarterly  joint 
report  of  the  Securities  &  Ex- 

change Commission  and  Federal 
Trade  Commission.  Profits  after 
taxes  rose  from  $2  billion  to  $2.3 
billion. 

BARRETT  NAMED 

Will  Supervise  'Voice' EDWARD  WARE  BARRETT, 
wartime  director  of  overseas  oper- 

ation for  the  Office  of  War  Infor- 
mation and  for  the  past  four  years 

editorial  director 

^^^^^^^^^  expectei 

Mr.  Barrett  momentarily. Mr.  Barrett 

succeeds  George  V.  Allen,  who  re- 
signed last  November  to  become 

ambassador  to  Yugoslavia.  The 
State  Dept.  post  entails  supervision 
of  Voice  of  America  programs  and 
other  international  activities.  He 
plans  to  assume  his  position  about mid-February. 

A  member  of  CBS'  publicity 
department  in  the  early  '30s,  Mr. 
Barrett  will  be  responsible  for 
conducting  activities  of  the  Offices 
of  International  Information  and 
Educational  Exchange,  developing 
policies  relating  to  division  of  radio 
frequencies  for  international 
broadcasting,  advising  Secretary 
Dean  Acheson  on  public  opinion 
factors  in  the  development  of  poli- 

cies and  for  U.  S.  participation  in 
UNESCO,  according  to  the  State 
Dept. 

WLIB  STAFF 
Six  Added  to  Sales  Force 

SIX  radio  time  salesmen  were  ap- 
pointed last  week  to  the  commer- cial staff  of  WLIB  New  York, 

Harry  Novik,  general  manager, 
announced. 

They  are:  Arthur  Poppenberg, 
formerly  with  NBC  and  ABC,  and 
at  one  time  assistant  manager  of 
Taylor  -  Howe  -  Snowden  Radio 
Sales;  Helen  Wood,  former  general 
manager  of  WCCC  Hartford,  as- 

sistant to  the  president  of  WIBX 
Utica,  and  head  of  the  station  rep- 

resentative firm  of  Helen  Wood  & 
Colton;  Milton  Lasker,  previously 
of  WMGM  New  York;  Benjamin 
Segal,  recently  in  the  publishing 
business;  Louis  Mitchell  and  Julius 
Boyd,  both  previously  with  the Neiv  York  Age. 

Charles  S.  Halienbeck 

CHARLES  S.  Halienbeck,  60,  office 

manager  since  1934  of  the  engi- 
neering section  of  the  AT&T  long 

lines  department,  died  last  Monday 
at  his  Mahwah,  N.  J.  home.  Death 
was  caused  by  a  heart  attack,  and 
came  an  hour  after  his  induction 
as  a  member  of  the  Mahwah  town- 

ship committee.  Mr.  Halienbeck, 
who  had  been  with  The  Bell  System 
for  32  years,  was  a  Polytechnic 
Institute  graduate.  He  is  survived 
by  his  widow,  the  former  Inez 
Stevenson. 
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National  Nielsen-Ratings  Top  Programs 
(TOTAL  U.  S.,  INCL.  SMALL-TOWN,  FARM  AND  URBAN  HOMES 
—and  including  TELEPHONE  and  NON-TELEPHONE  HOMES) 

NOVEMBER  20-26,  1949 
NIELSEN-RATINGt 

—  Current  Rating  — 
Current    Previous  Homes  Homes  Points 
Rank         Rank                    Program                                       (000)  %  Change 
EVENING,  ONCE-A-WEEK  (Average  for  All  Programs)  (3,967)  (10.1)  (+0.1) 
1  1             Lux  Radio  Theatre  (CBS)    11,038  28.1  +2.3 
2  2            Godfrey's  Talent  Scouts  (CBS)    8,760  22.3  +0.3 3  3            Jack  Benny  (CBS)    8,642  22.0  +0.3 
4  4             My  Friend  Irma  (CBS)    8,524  21.7  +2.7 
5  12            Mystery  Theatre  (CBS)    7,306  18.6  +2.1 
6  11             Fibber  McGee  &  Molly  (NBC)    7,071  18.0  +1.5 
7  6            Charlie  McCarthy  (CBS)    7,031  17.9  +0.3 
8  22            Day  in  Life  of  Dennis  Day  (NBC)  . .  6,521  16.6  +2.3 
9  27            People  Are  Funny  (NBC)    6,481  16.5  +2.9 
10  13            Walter  Winchell  (ABC)    6,442  16.4  +0.3 
11  5             Amos  'n'  Andy  (CBS)    6,324  16.1  —2.0 12  32            You  Bet  Your  Life    6,246  15.9  +3.0 
13  14            Bob  Havifk  (CBS)    6,167  15.7  —0.2 
14  21             Horace  Heidt  (CBS)    6,167  15.7  +1.4 
15  9            Bob  Hope  (NBC)    6,128  15.6  —1.1 16  17            Red  Skelton  CBS)    6,089  15.5  0.0 
17  35            Gene  Autry  (CBS)    6,010  15.3  +2.7 
18  16            Inner  Sanctum  (CBS)    5,853  14.9  —0.6 
19  26            Mr.  District  Attorney  (NBC)    5,814  14.8  +1.1 
20  45            Bing  Crosby  (CBS)    5,814  14.8  +3.6 

EVENING,  MULTI-WEEKLY  (Average  for  All  Programs)  (2,710)  (6.9)  (0.0) 
1  1             Beulah  (CBS)    5,185  13.2  +1.1 
2  3            OxycJol  Show  (CBS)    4,753  12.1  +2.1 
3  2            Lone  Ranger  (ABC)    4,125  10.5  —1.4 

WEEKDAY  (Average  for  All  Programs)  (2,082)  (5.3)  (—0.3) 
1  1             Godfrey  (Liggett  &  Myers)  (CBS)  ..  4,085  10.4  —0.3 
2  2            Godfrey  (Nabisco)  (CBS)    3,810  97  +0.8 
3  11             Godfrey  (Gold  Seal)  (CBS)    3,339  8.5  +0.6 
4  3            Right  To  Happiness  (NBC)    3,260  8.3  —0.5 
5  4            Romance  of  Helen  Trent  (CBS)    3,182  8.1  —0.7 
6  7            Young  Widder  Brown  (NBC)    3,142  8.0  —0.1 
7  5             Pepper  Young's  Family  (NBC)    3,064  7.8  —0.8 8  8            Wendy  Warren  (CBS)    3,025  7.7  —0.4 
9  13            Ma  Perkins  (CBS)    2,907  7.4  —0.3 
10  6            When  a  Girl  Marries  ((NBC)    2,907  7.4  —1.0 
11  10            Backstage  Wife  NBC)    2,907  7.4  —0.6 
12  17            Rosemary  (CBS)    2,907  7.4  0.0 
13  9             Aunt  Jenny  (CBS)    2,868  7.3  —0.7 
14  16            Big  Sister  (CBS)    2,868  7.3  —0.3 
15  14            Our  Gal,  Sunday  (CBS)    2,868  7.3  —0.4 

DAY,  SATURDAY  (Average  for  All  Programs)  (2,514)  (6.4)  (+0.9) 
1  1            Armstrong  Theatre  (CBS)    4,753  12.1  +2.3 
2  5    .        Grand  Central  Station  (CBS)    4,399  11.2  +2.8 
3  3            Stars  Over  Hollywood  (CBS)    3,889  9.9  +0.5 

DAY,  SUNDAY  (Average  for  All  Programs)  (1,611)  (4.1)  (+0.4) 
1  1            True  Detective  Mysteries  (MBS)    5,696  14.5  +2.6 
2  2            Shadow  (MBS)    4,596  11.7  +1.1 
3  3            Martin  Kane,  Private  Eye  (MBS)  ..  4,282  10.9  +1.1 

Copyright  1949,  A.  C.  Nielsen  Co. 
NOTE:  Number  of  homes  is  obtair^d  by  applying  the  "NIELSEN-RATING  "  (%)  to  39,281,000 — the  1949  estimate  of  Total  United  States  Radio  Homes. 
(t)  Homes  reached  during  all  or  any  part  of  the  program,  except  for  homes  listening  only 1  to  5  minutes. 

HAWAII  GRANTS 

Two  New  AMs  Approved 
GRANTS  for  two  new  AM  sta- 

tions in  the  Hawaiian  Islands  last 

Thursday  brought  the  islands'  total to  11. 
Royal  V.  Howard,  consulting  ra- 

dio engineer  and  former  director 

of  NAB's  Engineering  Dept.,  was 
authorized  to  build  a  fulltime  sta- 

tion at  Waipahu,  Oahu.  This  will 
250  w. 

Rural  Broadcasting  Co.,  headed 
by  Victor  Eckland  of  KULA  Hono- 

lulu, was  authorized  to  use  920  kc 
with  1  kw  for  a  new  fulltime  sta- 

tion at  Waipahu,  Oahu.  This  will 
be  Oahu's  first  rural  station. 

Mr.  Howard  told  Broadcasting 
he  expected  to  have  his  station  oh 
the  air  March  15  to  "bring  to  this 
billion-dollar  market  and  49th 
state  a  new  public  service"  a,nd  "a 
modern  program  structure  that 
with  the  finest  of  engineering  tech- 

nics will  enable  us  to  serve  all 

the  people  of  Hawaii."  The  sta- 
tion, to  feature  news,  sports  and 

music,  will  be  represented  by 
Forjoe  &  Co. 

( Other  details  in  FCC  Roundup, 
page  68.) 

WGBS  TECHNICIANS 

NLRB  Orders  Election 

TECHNICAL  employes  of  WGBS- 
AM-FM  Miami,  licensed  to  The 
Fort  Industry  Co.,  have  been  di- 

rected by  NLRB  to  hold  an  elec- 
tion in  order  to  determine  whether 

they  should  be  represented  by 
IBEW's  Electrical  Workers'  Union 
Local  349. 

The  Fort  Industry  Co.  has  ob- 

jected only  to  IBEW's  unit  descrip- 
tion on  the  ground  that  WGBS 

announcers  will  occasionally  oper- 
ate control  room  equipment,  and 

that  they  will  then  improperly 
come  within  the  scope  of  the  unit. 
NLRB  said  it  did  not  interpret 
the  unit  as  including  announcers, 
who  are  covered  by  AFRA,  and 
ruled  that  licensing  of  technical 
employes  is  not  the  sole  criterion 
as  contended  by  the  employer. 

NLRB  said  it  found  that  "all  em- 
ployes engaged  in  the  operation 

and  maintenance  of  all  technical 

equipment"  at  WGBS  -  AM  -  FM 
"constitute  a  unit  appropriate  for 
collective  bargaining  purposes." 

WILLIAM  H.  WIECHMANN,  presi- 
dent of  Wm.  C.  Wiechmann  Co.,  sets 

third  consecutive  contract  for  depart- 
ment store's  sponsorship  of  newscasts 

on  WSAM  Saginaw,  Mich.  L  to  r  are: 
William  T.  Kessell,  Wiechmann  Co.; 
Bob  Liggett,  WSAM  news  staff;  Mr. 
Wiechman,  and  Ed  Campbell,  WSAM 

sales  department. 

THREE  15-minute  periods  weekly  on 
the  Afternoon  Swing  Session  over 
WWRL  Woodside,  N.  Y.,  are  spon- 

sored by  Quaker  Oats  Co.,  as  C.  R. 
Adams,  mgr.,  N.  Y.  sales,  Quaker 
Oats,  sets  the  deal.  L  to  r:  Disc  Jockey 
Phil  Gordon;  Selvin  Donneson,  WWRL 

^^K^  sales;  Mr.  Adams;  John  G. "^^^      Cole,   Ruthrauff  &  Ryan. 

BROOKLYN  Dodgers'  infielder  Jackie Robinson  completes  contract  for  his 
new  ABC  sports  show  (Sunday,  10:30- 
10:45  p.m.)  starting  Jan.  22.  At 
signing  are  I  to  r:  Thomas  Velotta, 
ABC  V.  p.;  Mr.  Robinson;  Harry  Solow, 
Mr.  Robinson's  business  agent,  and 
Robert    E.    Kintner,   ABC  president. 

BILL  RING  (center)  arranges  to  pre- 
sent 6///  Ring  Time  Mon.-Fri.  over 

KXYZ  Houston  and  the  "Taystee 
Texas  Network"  (KFDM  Beaumont, 
WBAP  Fort  Worth-Dallas,  KFDX 
Wichita  Falls).  Smiling  approval  are 
Fred  Nahas  (I),  KXYZ  executive  v.  p., 

ond  Guy  Gibbs,  of  Taystea. 

FIRST  Federal  of  Detroit,  fifth  place 
in  size  among  the  1,500  federal 
savings  and  loan  associations,  again 
will  sponsor  the  Bud  Guest  Show  on 
WJR  Detroit.  Renewing  contract  is 
Walter  Gehrke  (seated).  First  Fed- 

eral pres.  Looking  on  are  Bud  Guest 
(I)  and  Karl  G.  Behr,  Behr  Advertising. 

DUAL  contracts  for  renewal  of  Lucas 
Co.  sponsorship  of  two  programs  on 
WTTM-NBC  Trenton,  N.  J.,  are  com- 

pleted by  Carl  Mark  (I),  WTTM  v.  p. 
and  gen.  mgr.,  and  Francis  J.  Lucas 
(center),  pres.,  Lucas  Motor  Co.,  Ford 
dealer  in  Burlington,  N.  J.  At  right 
is  Fred  Bernstein,  WTTM  sales  mgr. 
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TRANS  WORLD 

Plans  1950  Spots 

On  Radio,  TV 

Jan.  9:  Deadline  for  George  Foster 
Peabody  Awards  for  Radio  and  Tele- vision. 

Jan.  15-17:  Mid-winter  conference  Ad- 
vertising Assn.  of  the  West,  Hotel 

Sainte  Claire,  San  Jose.  Calif. 
Jan.  17-18:  Georgia  Assn.  of  Broad- 

casters,  Hotel  Dempsey,  Macon. 
-Jan.  18-19:  RMA  Industrial  Relations 

Committee  conference,  Statler  Hotel, 
New  York . 

Jan.  23-24:  Joint  meeting  NAB  board  of Structure  and  Finance  committees, 
NAB  Hdqrs.,  Washington. 

Jan.  27:  Advertising  Workshop,  Pant- lind  Hotel.  Grand  Rapids,  Mich. 
Feb.  1:  U.  S.  Cuban  Conference  on 
NARBA  assignment,  Havana,  Cuba. 

Feb.  4:  Radio  Correspondents  Assn.  an- 
nual dinner,  Statler  Hotel,  Wash- ington. 

Feb.  6-8:  TV  Institute  and  Industry 
Trade  Show,  Hotel  New  Yorker,  New 
York. 

Feb.    8:    Annual   clinic    of  Television 
Broadcasters  Assn.,  Waldorf  Astoria 
Hotel,  New  York. 

Feb.  8-10:  NAB  board  of  directors,  San 
Marcos  Hotel,  Chandler,  Ariz. 

Feb.  9-10:  Canadian  Broadcasting  Corp., 
board  of  governors  meeting,  Ottawa. 

Feb.  10-11:  Oregon  State  Broadcasters, 
Eugene,  Ore. 

March   3-4:   Western  Radio-Television third    annual    conference,  Seattle, 
Washington. 

M-^rch  5:  Radio  and  Television  Award 
Dinner,  New  York. 

6ASKETTE  NAMED 

Heads  Radio  Journalism  Group 

FLOYD  K.  BASKETTE,  associate 
professoi'  of  journalism,  U.  of  Col- 

orado, has  been  elected  chairman 
of  the  Council  on  Radio  Journal- 

ism, according  to  Mitchell  V. 
Charnley,  professor  of  Journalism, 
U.  of  Minnesota  and  1949  council 
chairman,  who  supervised  the  elec- 

tion. Arthur  C.  Stringer,  NAB 
staff  director,  was  elected  secre- 

tary-treasurer. The  council  was 
formed  five  years  ago  as  a  coopera- 

tive enterprise  to  raise  radio  news 
standards  by  joint  action  of  the 
American  Assn.  of  Schools  and 
Depts.  of  Journalism  and  the 
NAB. 

Elected  to  three-year  terms  are 
Wilton  E.  Cobb,  WMAZ  Macon, 
Ga.;  Karl  Koerper,  KMBC  Kansas 
City;  Arthur  M.  Barnes,  State  U. 
of  Iowa;  Mr.  Baskette.  Other  di- 

rectors are  Kenneth  G.  Bartlett, 
Syracuse  U.;  William  Brooks, 
NBC;  Eugene  Carr,  Brush-Moore 
stations;  Mr.  Charnley;  Baskett 
Mosse,  Northwestern  U.,  and  Mr. 

String'er. 

Outdoor  Music  Urged 

NATIONAL  Wildlife  Federation 
is  striking  a  musical  note  in  its 
requests  to  stations,  both  radio  and 
TV,  to  feature  outdoor  music  dur- 

ing National  Wildlife  Restoration 
Week,  March  19-25.  The  Federa- 

tion has  announced  it  is  seeking 
cooperation  from  all  U.  S.  stations 
to  use  the  outdoor  format  while 

reminding  listeners  "to  practice 
and  support  conservation  of  our 
natural  resources  and  fish  and 
wildlife.  .  .  ."  New  York  City's 
water  shortage,  it  said,  points  up 
importance  of  future  conservation. 

By  S.  J.  HENRY  Jr. 
Advertising  Manager,  Trans  World  Airline 

ONE  of  the  first  airlines  to  use  broadcasting  consistently  as  a  part  of 
its  advertising  program.  Trans  World  Airline  plans  to  continue  to 
utilize  spot  radio  and  television  in  major  markets  in  1950  for  coast-to- 
coast  promotion  of  its  transcontinental  and  international  services. 

Spending    $250,000    for    broad-   :  casting  over  30  stations  in  17  ma- 
jor markets  in  1949,  TWA  devoted 

$40,000  of  its  broadcasting  effort 
to  a  thorough  test 

Mr.  Henry 

of  television  in 
the  New  York 
area.  As  a  result 

of  this  experi- 
ment, television 

advertising  in 
1950  will  be  con- 

tinued in  New 
York  and  ex- 

tended to  Chicago 
early  in  the  year, 

with  the  possibil- 
ity of  extending  television  to  other 

cities  later. 

With  the  inauguration  of  TWA's transcontinental  Skycoach  service 
on  Dec.  27,  1949,  spot  radio  is 
assuming  an  even  more  important 
role  in  the  company's  advertising- 

plans. Approximately  the  same  amount, 
$250,000,  will  be  earmarked  for 
radio  and  television  in  1950.  Spot 
radio  will  be  used  on  a  more  sea- 

sonal basis,  for  more  intensive 
coverage  in  major  revenue-produc- 

ing cities. 
In  1947,  TWA  pioneered  airline 

use  of  radio,  which  was  tradition- 
ally not  an  advertising  medium  for 

transportation  carriers.  In  mid- 
1948,  TWA  switched  from  jingles 
to  the  localized  live-announcement 
copy  that  it  since  has  been  using. 
Efi'ectiveness  of  the  continuous 
broadcast  advertising  has  been 
gauged  by  the  favorable  responses 
from  passengers  and  travel  agents. 

RWG  STRIKE  THREAT 

Breaks  With  CBS  Hollywood 
SIXTY-DAY  strike  notice  has  been 
filed  with  the  National  Labor  Re- 

lations Board  by  Radio  Writers 
Guild  against  CBS  Hollywood  fol- 

lowing failure  of  the  union  and 
network  to  reach  agreement  on 
union  wage  increase  demands  for 
ten  staff  continuity  writers. 

Negotiations  stopped  Dec.  23 
when  the  union  cancelled  its  con- 

tract which  had  been  extended 
since  its  expiration  May  1,  1949. 
Union  has  been  asking  for  an 
"amount  over  $100"  for  the  ten 
writers  who  now  receive  a  mini- 

mum of  $83.50  weekly. 

FCC  Repairing 

MEMBERS  of  FCC's  Law  Bureau, 
headed  by  General  Counsel  Bene- 

dict P.  Cottone,  last  week  were 
moving  back  into  seventh-floor  of- 

fices they  were  forced  to  vacate 
after  the  explosions  and  fire  in 
the  Commission's  Washington 
headquarters  Nov.  1  [Broadcast- 

ing, Nov.  7,  1949].  Repair  work 
on  the  eighth-floor  area  formerly 
occupied  by  the  Docket  Section  is 
moving  ahead,  with  the  Docket 
Section  temporarily  located  on  the 
sixth  floor. 

AFTER  17  years  on  WEEI  Boston  in 
Sunday  morning  slot,  Uncle  Elmer's 
Song  Circle  moves  to  2:30-3  p.m.  Sun- 
day. 

SERIES  of  20  half-hour  dramas, 
Twice  Told  Tales,  heard  over  WMAW 
Milwaukee,  features  Marquette  U. 
talent. 

IT'S  THE  BERRIES  for  these  three  gentlemen.  Ceroid  Aldridge  (I),  of  Fort 
Worth,  is  presented  with  a  TV  set  by  Dave  Naugle  (center),  KFJZ  Fort  Worth 
announcer,  and  Johnny  Johnson,  of  Johnny  Johnson  Tire  Co.,  that  city,  for 
the  price  of  259  berries  and  50c.  Ever  since  Mr.  Aldridge  heard  about  a  lady 

paying  400  "potatoes"  for  a  fur  coat,  he  patiently  waited  for  a  local  an- 
nouncer to  moke  a  similar  miscue.  It  happened  on  Johnny  Johnson  Tire  Co.'s' 

commercial  over  KFJZ.  Store  salesman  refused  to  accept  the  incredible  story 
and  the  259  berries  and  50c  referred  to  in  the  commercial.  Station  and 
sponsor  huddled  and  after  a  two  day  search  located  the  berry  man  and  paid  off. 

Admen  Puzzled 

HUNDREDS  of  advertising 
men  throughout  the  country 
are  objects  of  a  novel  plan 
introduced  by  WGBI  Scran- 
ton,  Pa.,  as  part  of  the  sta- 

tion's preparations  for  its 
25th  anniversary  celebration 
this  month.  Station  has  sent 
puzzles  to  the  admen  and 
offers  a  reward  for  their 
solution.  The  puzzles  consist 
of  16  lettered  and  encased 
plastic  blocks  that  must  be 
rearranged  to  spell  out  the 
station's  anniversary  mes- 

sage. General  Manager 
George  D.  Coleman  says  he 
doesn't  expect  any  of  the  puz- 

zlers to  get  stuck  and  has  in 
readiness  gifts  for  all.  WGBI 
first  went  on  the  air  Jan.  12, 1925. 

KPAB  REVOKED 

FCC  Cites  Control  Transfer 

LICENSE  of  KPAB  Laredo,  Tex., 
was  ordered  revoked  by  FCC  last 
week  effective  midnight  Jan.  31  on 
grounds  the  station  had  been 
transferred  without  Commission 
approval.  KPAB  is  assigned  250 w  on  1490  kc. 

FCC  indicated  that  if  hearing  is 

requested  by  Jan.  25,  the  revoca- 
tion would  be  suspended  until  the 

conclusion  of  the  case.  The  Com- 
mission stated  that  Mark  Perkins 

"has  caused  control  of  KPAB  to 
be  transferred  to  Allen  K.  Tish, 
William  Prescott  Allen  and  others 
without  Commission  approval,  and 
that  KPAB  is  now  operated  by 

these  persons  without  a  license." Mr.  Perkins,  who  acquired 
KPAB  in  December  1948,  told  the 
FCC  Nov.  26  that  on  Oct.  5  he 
had  contracted  to  sell  the  station 
to  Mr.  Tish  with  provision  the  lat- 

ter was  to  take  over  operation  im- 
mediately, the  Commission  re- 

ported. FCC  further  explained 
that  Mr.  Perkins  stated  he  was  no 
longer  in  control  of  KPAB  and  had 
been  informed  if  he  entered  Laredo 
he  would  be  imprisoned.  FCC  also 
said  it  had  learned  that  Mr.  Tish 
and  others  were  operating  the  sta- 

tion and  soliciting  funds  for  its 
continuance. 

12  Take  Menjous'  Show THE  Frederic  W.  Ziv  Co.  has  an- 
nounced the  sale  of  its  Meet  the 

Menjous  show  to  12  additional  sta- 
tions. The  informal  "Mr.  and 

Mrs."  program  features  Hollywood 
star  Adolph  Menjou  and  his  wife, 
Veree  Teasdale.  Stations  contract- 

ing for  the  show  include:  Arrow- 
head Network  group — WEBC  Du- 

luth,  WMFG  Hibbing,  WHLB  Vir- 
ginia, all  Minn.,  and  WEAU  Eau 

Claire,  Wis.;  also  KDSH  Boise, 
Ida.;  KSO  Des  Moines;  KWKC 
Abilene,  Tex.;  WCLT  Newark, 
Ohio;  WAAB  Worcester,  Mass.; 
KROC  Rochester,  Minn.;  WFPG 
Atlantic  City,  N.  J.;  W-A.FB  Baton 
Rouge,  La. 
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Association  of  American  Railroads 
TRANSPORTATION  BUILDING 

Washington  6,  D.  C. 

WILLIAM  T.  FARICY 

January  3,  1950 

To  the  PRESS  and  RADIO: 

Subject;     RAIL  AND  HIGHWAY  OVERLOADS 

It  was  120  years  ago  that  a  young  civil  engineer  named  Horatio 
Allen  drove  the  first  locomotive  to  run  on  tracks  of  a  transportation 

company  in  the  United  States.     The  engine  proved  too  heavy  for  the  light 
wooden  rails,  and  from  that  experience,  as  well  as  from  much  experience 
since,  the  railroads  have  learned  that  they  cannot  afford  to  overload 
their  tracks  and  bridges. 

That  is  why  the  railroads  apply  the  very  best  engineering 
research  and  skill  to  determine  the  loads  and  the  speeds  at  which  they 
can  be  carried  without  damage  to  tracks  or  bridges.     Once  these  facts 
have  been  determined,  the  railroads  permit  no  heavier  trains  and  no 

greater  speeds  than  the  roadbed  and  structures  are  built  to  carry. 
If  it  becomes  necessary  to  operate  heavier  cars  and  locomotives  over 

any  stretch  of  track,  then  the  railroads  protect  tracks  and  bridges  by 

issuing,  and  enforcing,   "slow  orders." 

Highway  engineers  also  have  learned  the  same  lesson.     They  have 
found  that  it  is  important  to  protect  public  highways  from  the  effects 
of  excessive  loads  and  excessive  speeds.     Failure  to  protect  them  means 
damage  and  in  many  cases  even  destruction.     And  that,  in  turn,  results 
in  added  costs. 

Any  damage  to  tracks  and  bridges  caused  by  trains  which  are 

too  heavy  or  too  fast  is  paid  for  by  the  railroad  itself,  and  properly 
so.     On  the  other  hand,  damage  done  to  the  public  highways  by  overloaded 
trucks  is  almost  never  paid  for  by  the  vehicles  that  cause  the  damage. 
Instead,  the  cost  of  this  damage  is  borne  by  the  taxpayers  and  the  motor- 
ists. 

Besides  being  built  to  provide  the  nation  with  its  essential 

mass  transportation,  the  railroads  were  purposely  constructed  to  carry 
heavy  loads  —  loads  that  our  public  highways  never  were  intended  to 
carry. 

Sincerely  yours. 

BROADCASTING    •  Telecastin January  9,  1950    •    Page  2i 



BAB's  Future? 
(Continued  from  page  11) 

of  the  new  committee's  membership 
was  the  naming  of  Robert  Enoch, 
District  12  director,  as  an  alter- 

nate. He  was  active  in  pushing 
through  the  BAB  project  last 
spring  and  was  chairman  of  the 
BAB  Policy  Committee.  Mr.  Enoch 
resigned  last  week  as  KTOK  Okla- 

homa City  general  manager  (see 
story  page  12) . 

Alternate  members  have  been 
invited  to  the  two-day  meeting.  All 
but  Mr.  Enoch  are  expected  to  at- 
tend. 

Board  members  on  the  new  Ra- 
dio Committee  are  Kenyon  Brown, 

KWFT  Wichita  Falls,  Tex.;  Wil- 
liam B.  Quarton,  WMT  Cedar  Rap- 

ids, Iowa;  Glenn  Shaw,  KLX  Oak- 
land, Calif.  Hugh  B.  Terry,  KLZ 

Denver,  is  an  alternate. 
Serving  on  the  Television  Com- 

mittee with  Chairman  Thomas  is 
Robert  D.  Swezey,  WDSU-TV  New 
Orleans,  also  elected  to  the  board 
in  November  as  a  television  di- 
rector. 

The  three  committees  will  meet 
with  President  Miller,  Radio  Divi- 

sion Director  Ralph  W.  Hardy  and 
Television  Division  Director  G. 
Emerson  Markham,  conforming  to 
a  board  action  last  November. 
From  a  structural  viewpoint, 

their  job  of  locating  BAB  in  the 
association's  structure  looks  rela- 

tively simple. 
Serious  Implication 

But  from  the  viewpoint  of  many 
member  stations  that  look  upon 
BAB  as  the  most  potent  revenue- 
producing  service  in  NAB  history, 
the  matter  has  serious  implica- 
tions. 
Many  station  executives  fear 

that  BAB  will  shi'ivel  into  an  im- 
potent mass  of  red  tape  if  it  takes 

a  structural  beating  at  the  hands 
of  the  board.  At  the  time  of  its 
creation  last  April,  following  the 
hot  convention  fight,  BAB  was 
promised  a  near-$200,000  budget 
and  a  structural  post  outside  the 
regular  NAB  operation. 

This  was  based  on  the  theory 
that  a  hard-hitting  sales  operation 
should  be  free  from  normal  associ- 

ation pressures  and  have  its  own 
offices.  The  board  policy  committee 
was  named  to  guide  BAB. 

Last  July  the  board  carried  out 
its  April  promise  by  giving  BAB 
a  structural  site  directly  under  the 
president  and  entirely  outside  the 
new  top-level  Audio  (now  Radio) 
and  Video  (now  Television)  Divi- 
sions. 

That  action  was  warmly  received 
by  those  who  had  agitated  for  BAB 
at  the  April  convention,  especially 
in  view  of  the  fact  that  BAB  was 
told  it  was  to  be  separately  incor- 

porated at  a  later  date. 
But  last  November  the  board  re- 

versed its  July  action  and  rele- 
gated BAB  to  departmental  status 

while  according  it  a  pat  on  the  back 
for  a  long  list  of  achievements. 
The  autumn  district  meetings 

produced  amazing  support  for 
BAB,  but  many  of  the  BAB  sup- 

porters felt  it  should  remain  with- 
in NAB  itself  and  have  a  high  de- 

FIRST  checks  are  handed  to  three  new  members  of  the  National  Analysts 
inc.,  who  were  added  to  the  Philadelphia  marketing  research  firm's  executive 
staff  payroll  under  the  company's  plan  to  expand  facilities  to  clients.  Pay- 

master is  Arnold  J.  King  (r),  managing  director.  New  research  executives 
are  (I  to  r)  William  H.  Scott  II,  Cyril  (Cy)  Coggins  and  Robert  L.  Taylor- 

gree  of  autonomy  plus  at  least  a 
$200,000  budget. 

Many  of  those  who  wanted  BAB 
inside  NAB  objected  to  the  idea 
of  paying  two  sets  of  dues.  They 
wanted  a  package  rate.  Others 
pointed  out  that  the  anticipated 
resentment  against  BAB  from 
those  whose  toes  were  stepped  on 
had  not  materialized.  Still  others 
feared  that  the  central  NAB  or- 

ganization would  become  a  weak 

industry  weapon  as  BAB's  spectac- 
ular services  captured  the  indus- 
try's affections. 

That  series  of  developments 
poses  the  basic  problem:  Should 
BAB  operate  under  or  outside  the 
new  Radio  and  Television  Divi- 

sions? In  other  words:  Are  the 
two  division  heads  to  operate  as 
vice  presidents  and  supervise 
BAB? 

If  BAB  is  handed  an  administra- 
tive spot  under  the  two  division 

heads,  some  of  its  supporters — and 
these  are  legion — may  be  in  a  mood 
for  action  at  the  convention  next 
April.  They  offer  a  number  of  ar- 

guments against  what  they  feel 
would  be  the  handicaps  of  bureauc- 

racy and  red  tape. 

Point  in  Question 

First,  of  course,  is  the  belief  that 
BAB  must  be  free  to  let  the  chips 
fall  where  they  may  if  it  is  to 
fight  on  equal  terms  in  the  growing 
fierce  battle  of  advertising  media. 
Second  point  is  the  example  of  the 
Bureau  of  Advertising,  operated 
separately  from  the  parent  Ameri- 

can  Newspaper   Publishers  Assn. 
Third  contention  is  that  BAB's 

director  must  be  vested  with  ade- 
quate powers  to  direct  effort  and 

money  where  they  will  do  the  most 
good  at  the  right  time,  unhampered 
by  organizational  handicaps.  In 
support  of  these  claims  they  point 
to  BAB's  current  program  of  sales- 
getting  devices. 
Some  of  BAB's  friends  argue 

that  the  board  pulled  BAB's  teeth 
last  November,  putting  it  right 
back  where  it  started  last  spring. 
Instead  of  opei-ating  as  a  bureau 
vested  with  individuality,  it's  now 

just  another  department,  they 

figure. What  hurts  them  even  more  is 
the  fact  that  the  board  raised  BAB 
from  a  $78,000  department  to  a 
$178,000  bureau  as  a  result  of  the 
April  action  but  then  pulled  back 
$50,000  of  the  extra  $100,000  last 
July  at  the  Portsmouth,  N.  H., meeting. 

A  BAB  budget  of  around  $200,- 
000  has  been  discussed  by  the 
board's  Finance  Committee  but  the 
larger  appropriation  would  be 
based  on  abandonment  of  the  pres- 

ent 12%  refund  in  membership 
dues  or  increased  dues  in  some 
brackets. 

Budget  Action  Set 

Budget  action  is  slated  at  the 
Arizona  board  meeting  next  month 
with  preliminary  study  slated  at 
the  joint  finance-structure  session 
Jan.  23-24.  A  favorable  portent  is 
the  upgrading  of  many  member 
stations  under  the  dues  schedule 
because  their  income  is  rising. 
NAB  goes  into  a  new  fiscal  year 

setup  April  1,  shifting  from  a  cal- 
endar year.  Thus  the  entire  finan- 

cial program  must  be  drawn  up  by 
the  board  in  February.  The  two 
convention  meetings  of  the  board 
have  been  abandoned,  partly  due  to 
the  pressures  placed  on  directors 
by  convention  delegates,  but  talk 
has  been  heard  of  an  indoctrination 
meeting  for  new  members  [Closed 
Circuit,  Dec.  26,  1949].  Eighteen 
board  posts  are  to  be  filled  at  nom- 

inations and  .elections  to  be  held 
this  month  and  next. 

Should  the  board  vote  to  place 
BAB  on  a  department  basis,  re- 

porting to  the  Radio  and  Television 
Divisions  and  then  to  the  president, 
and  should  it  also  grant  it  a  limited 
budget,  many  BAB  protagonists 
would  be  ready  to  kick  the  traces 
at  Chicago  just  as  they  did  last 
spring. 
On  the  other  hand,  some  top- 

level  officers  at  NAB,  along  with 
board  members,  insist  that  BAB 
can  serve  the  membership  effec- 

tively and  efficiently  only  if  it  oper- 
ates as  an  integral  unit  in  the  as- 

NAB  COMMITTEES 
Membership  for  3  Groups  Set 
MEMBERSHIP  of  three  of  the  10 
NAB  standing  committees  author- 

ized by  the  board  last  November 
was  announced  last  week  by  NAB 
President  Justin  Miller.  The  com- 

mittees— Radio,  Television  and 
Broadcast  Advertising — will  meet 
jointly  today  (Monday)  for  a  two- 
day  discussion  of  the  role  Broad- 

cast Advertising  Bureau  is  to  take 
in  the  reorganized  NAB  (see  BAB 
story  page  11) . 
The  Television  Committee  was 

named  during  the  November  board 
meeting  but  not  announced  until 
last  week.  Yet  to  be  announced  are 
seven  other  committees — Engineer- 

ing, Nonaffiliated  Stations,  Assn. 
of  Women  Broadcasters,  Employe- 
Employer  Relations,  FM,  Govern- 

ment Relations  and  Standards  & 
Education. 

The  new  committees  will  have 
a  total  of  58  members,  about  one- 
third  the  membership  of  the  former 
19  committees. 
Membership  of  the  three  com- 

mittees constituted  last  week  fol- lows: 

RADIO  COMMITTEE— Simon  R. 
Goldman,  WJTN  Jamestown,  N.  Y., 
chairman;  Glenn  Shaw,  KLX  Oakland; 
William  B.  Quarton,  WMT  Cedar  Ra- 

pids, Iowa;  Robert  T.  Mason,  WMRN 
Marion,  Ohio;  Armand  Hunter,  WFIL 
Philadelphia;  Lester  W.  Lindow, 
WFDF  Flint,  Mich.;  Kenyon  Brown, 
KWFT  Wichita  Falls,  Tex.;  Owen  F. 
Uridge,  WQAM  Miami;  Walter  W. 
Wagstaff,  KIDO  Boise,  Idaho.  Alter- 

nates—  Hugh  B.  Terry,  KLZ  Denver; 
Lawrence  W.  McDowell,  KFOX  Long 
Beach,  Calif.  One  more  alternate  is 
to  be  appointed. 
TELEVISION  COMMITTEE— Eu- 

gene S.  Thomas,  WOIC  (TV)  Wash- 
ington, chairman;  Robert  D.  Swezey, 

WDSU-TV  New  Orleans;  George  M. 
Burbach.  KSD-TV  St.  Louis;  John  M. 
Outler  Jr.,  WSB-TV  Atlanta;  Hugh 
M.  Seville,  WNBT  (TV)  New  York; 
Ewell  K.  Jett,  WMAR-TV  Baltimore; 
Donald  Tatum,  KTSL  (TV)  Los  An- 

geles; Dwight  Martin,  WLWT  (TV) 
Cincinnati.  Alternates — Roger  W. 
Clipp,  WFIL-TV  Philadelphia;  B.  J. 
Rowan,  WRGB  (TV)  Schenectady;  J. 
Gorman  Walsh,  WDEL-TV  Wilming- 

ton, Del. 
BROADCAST  ADVERTISING  COM- 

MITTEE—William  B.  Ryan,  KFI  Los 
Angeles,  chairman;  Gordon  Gray,  WIP 
Philadelphia;  F.  C.  Sowell,  WLAC 
Nashville;  Howard  Lane,  WJJD  Chi- 

cago; Frank  U.  Fletcher,  WARL  Ar- 
lington, Va.  Alternate — Robert  Enoch, 

KTOK  Oklahoma  City.  One  alternate 
is  to  be  appointed. 

sociation's  structure.  They  scoff  at 

the  suggestion  that  BAB's  hands would  be  tied  under  a  departmental 
status.  They  insist  that  the  new 
division  structure  would  aid  BAB 
in  serving  the  diversified  needs  of 
aural  and  video  stations. 
The  suggestion  that  Broadcast 

Music  Inc.  and  Broadcast  Measure- 
ment Bureau  could  not  operate 

successfully  as  inherent  parts  of 
the  NAB  structure  is  met  with  the 
argument  that  BAB  is  purely  one 
of  many  technical  services  within 
NAB  rather  than  a  separate  busi- 

(Continued  on  page  26) 
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King  of  tke  Quarter  Kilo  waiters  J 

AS  ONE  BROADCASTER  PUT  IT, 

"We  actually  could  have  started  broadcasting  within 
15  minutes  after  uncrating.  Believe  me,  in  these  days 

of  expensive  installation  costs,  that  counts." 

FROM  VERMONT  TO  ARIZONA 

Since  announcing  the 

Gates  GY-48  complete 

250  watt  transmitting 

plant  a  year  ago,  more 

broadcasting  stations 

have  bought  or  specified 

the  Gates  GY-48  than 

any  other  250  watt  broad- 
casting equipment. 

WHAT  IS  GY-48? 

A  complete  factory  tested  250  watt 
installation  including  transmitter,  monitors,  ampli- 

fiers and  wiring.  It  is  complete  even  to  call  letter  plate 
and  monitoring  loud  speaker. 

WHY  IS  GY  -48  LESS  EXPEXSIYE? 

Because  GY-48  is  a  planned  250  watt  broadcasting 
plant  where  each  section  dovetails  together.  And,  too. 

Gates  manufactures  the  complete  plant  —  frequency 
and  modulation  monitors  included. 

BRANCH  OFFICES 

GATES  RADIO  COMPANY,    -     .    Warner  BIdg. 
Washinston,  D.  C.      Tel.  Melropollfan  0522 

CANADA-CANADIAN  MARCONI  COMPANY 
Montreal,  Que.  Tel.  Marquette  7081 

,  EXPORT-ROCKE  INTERNATIONAL,!  3  Ea.  40th  Si. 
I        New  York  City        Tel.  Murray  Hill  9-0200 

AND  REST  OE  ALL-gy-48  is  the  only  completely  new  equipment  of  its 
kind  —  not  a  1945  model. 

GATES  RADIO  COMPANY 

Quincy,  Illinois  U.S. A. 
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BAB's  Future? 

(Continued  from  page  2h) 

ness.  As  a  service,  it  is  argued, 
BAB  should  have  the  benefit  of  the 
knowledge  and  services  of  other  de- 

partments, all  clearing  through  the 
Radio  and  Television  Divisions. 

These  are  the  problems  that  face 
the  three  committees  at  their  two- 
day  meeting  this  week.  Interwoven 
in  the  whole  situation  are  the  in- 

evitable personality  clashes  and 
protocol  problems  that  mark  any 
change  in  an  organization's  func- 
tioning. 

In  its  brief  career  BAB  has  op- 
erated with  the  same  size  staff  as 

the  predecessor  Broadcast  Adver- 
tising Dept.,  supplemented  by  one 

girl  employe.  It  has  moved  to  New 
York,  heart  of  the  advertising- 
agency  world,  with  Maurice  B. 
Mitchell  in  charge.  A  list  of  some 
of  its  activities  includes: 

Showing  of  425  copies  of  slide  film, 
"How  To  Turn  People  Into  Custom- 

ers," to  100,000  retailers,  practically 
stopping  all  showings  of  the  compet- 

ing newspaper  film  it  was  designed  to 
answer;  direct  mail  followup  cam- 

paign, with  450,000  pieces  mailed  to 
retailers  and  profit  of  $2,500  to  BAB; 
promotional  piece  for  national  adver- 

tisers showing  what  stations  are  do- 
ing; distribution  of  "Pitch,"  sales 

promotion  service;  series  of  retail 
information  studies  covering  furni- 

ture and  jewelry  thus  far,  with  laun- 
dry, dry  cleaning,  banks  and  automo- 

tive in  preparation;  file  service  listing 
dealer  cooperative  campaigns,  aver- 

aging 10  cards  a  week;  sales  kits, 
with  the  first  on  women's  programs 
to  be  followed  soon  by  others  on 
news,  sports  and  farm  programs;  new 
television  retail  folder  on  furniture; 
personal  contacts  with  leading  na- 

tional advertisers  such  as  Sears.  J.  C. 
Penney,  Woolworth,  Grant,  Inter- 

woven Hosiery,  Sunshine  Biscuit  and 
others,  with  direct  benefits  accruing 
to  stations;  trade  paper  reprints;  sur- 

vey of  what  TV  stations  are  doing 
in  the  advertising  field;  bulletins  on 
standard  rate  cards  and  standard 
contracts  for  television;  All-Radio 
Presentation  about  complete  with  dis- 

tribution to  start  in  a  few  weeks; 
second  strip  film  about  completed  for 
wholesalers,  manufacturers,  agents, 
and  others  who  prepare  national  ad- 

vertising; pamphlet  in  planning  stage 
on  organization  of  the  station  sales 
staff,  with  selling  aids  at  the  local 
level. 

ELECTRONIC  MEET 

Set  for  Washington  May  9-11 

CONFERENCE  designed  to  im- 
prove the  quality  of  electronic  com- 

ponents will  be  held  in  Washington 
May  9-11  by  the  Institute  of  Radio 
Engineers,  American  Institute  of 
Electrical  Engineers  and  Radio 
Mfrs.  Assn.  Military  and  govern- 

ment officials  will  participate. 

"The  symposium  will  pose  the 
problem  of  achieving  the  same  high 
degree  of  dependability  and  service 
life  in  electronic  equipment  as  is 
now  possible  in  electrical  equip- 

ment of  other  types,"  said  J.  G. 
Reid  Jr.  of  the  Bureau  of  Stand- 

ards, chairman  of  the  conference 
program  committee. 

TO  IE  iHtCTEO  KtR
E  - 
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TOP  officials  of  Liberty  Broadcasting  System  (I  to  r)  B.  R.  McLendon,  chair- 
man of  the  board  of  LBS  and  its  flagship  station,  KLIF  Dallas;  son,  Gordon 

McLendon,  president,  and  James  H.  Foster,  manager,  inspect  site  of  new 
10-story  McLendon  BIdg.  Construction  of  the  building  in  downtown  Dallas 
to  house  KLIF  studios  and  national  offices  of  the  network  is  scheduled  for 

this  spring.     Architect's  concept  of  structure  appears  on  sign. 

LICENSE  FEES 

Proposed  for  Government 

By  Kennedy 

interstate  motor  and  freight  car- 
riers, and  for  countless  other  serv- 

ices "worth  hard  cash  to  groups 
and  individuals  now  receiving  them 

gratuitously." Mr.  Kennedy  maintained  that  his 

plan  for  "cafeteria-style"  govern- 
ment service  is  "in  the  best  tradi- 
tion of  American  business"  and 

"might  help  to  take  some  of  the 
red  out  of  our  national  bookkeep- 

ing." 

CHARGING  of  government  fees  for  "some  of  the  many  important  and 
special  functions  Uncle  Sam  now  renders  free" — including  the  issuance 
of  FCC  licenses — was  proposed  last  week  by  John  A.  Kennedy,  part 
owner  of  WSAZ  Huntington,  W.  Va.,  and  former  operator  of  the  West 
Virginia  Network.  ★  

Writing  in  the  Jan.  7  issue  of 
the  San  Diego  (Calif.)  Jouryial,  of 
which  he  is  editor  and  publisher, 
Mr.  Kennedy  asked: 
"Is  there  any  reason  why  the 

FCC  should  not  charge  for  the 
valuable  franchises  it  dispenses  in 
the  form  of  licenses  every  three 
years  to  the  more  than  2,000 
broadcasting  stations  on  the  air? 
These  broadcasters  are  in  business 

not  only  as  a  'public  service'  but obviously  because  radio  appeals  to 
them  as  a  pleasant  way  of  earning 
their  bread  and  butter." 

Mr.  Kennedy  suggested  the  ap- 
plication of  Commentators  Drew 

Pearson,  Robert  Allen  and  a  Balti- 
more group  for  the  WBAL  Balti- 
more frequency  has  cost  the  gov- 

ernment over  $50,000  and  added 

they  "probably  would  be  glad  to 

pay  their  way." "I  am  also  in  the  radio  and  tele- 
vision business,"  he  continued. 

"Why  shouldn't  I  pay  the  govern- 
ment for  servicing  my  various  re- 

quests which  have  helped  to  make 

my  radio  business  profitable."  He 
proposed  the  telephone  company 
pay  hearing  costs  when  it  asks  for 
a  rate  increase  or  other  facility. 
Some  80,000  "hams"  and  60,000 
commercial  radio  operators  get 
free  licenses,  he  reminded,  and 
could  pay  $2  to  $5  to  cover  paper 
work. 

He  wanted  to  know  why  the 
government  should  not  charge  for 
"the  valuable  export  licenses  the 
Dept.  of  Commerce  issues  to  busi- 

nessmen"; for  certificates,  charters 
and  inspection  services  given  to 

FCBA  DINNER 

Invite  McGrath,  Matthews 

ATTORNEY  GENERAL  J.  How- 
ard McGrath  and  Navy  Secretary 

Francis  P.  Matthews  are  among 
the  dignitaries  who  have  accepted 
invitations  to  attend  the  annual 
dinner  of  the  Federal  Communica- 

tions Bar  Assn.,  to  be  held  Thurs- 
day night  (Jan.  12)  at  the  May- 

flower Hotel,  Washington.  Mr. 
Matthews,  part  owner  of  WOW 
Omaha,  is  a  member  of  FCBA. 

Sen.  Ed  C.  Johnson  (D-Col.), 
chairman  of  the  Senate  Interstate 
and  Foreign  Commerce  Committee, 
will  be  the  principal  speaker.  New 
officers,  to  be  elected  Thursday 
afternoon,  also  will  be  inducted  at 
the  dinner.  Guests  will  include 
FCC  Commissioners,  key  staff 
members,  hearing  examiners,  and 
communications  experts  of  Capitol 
Hill  and  the  State  Dept.  Guilford 
Jameson  is  FCBA's  current  presi- 

dent, with  Neville  Miller  as  first 
vice  president. 

Baseball  Rates 

(Continued  from  page  13) 

revision  on  grounds  of  discrimina- 
tion. 

In  support  of  her  conclusion, 
Examiner  Smith  stated,  in  part: 

Nothing  but  a  difference  in  the 
service  rendered  or  in  the  facilities 
furnished  can  justify  a  difference  in 
the  charges  exacted  from  similarly 
situated  customers  by  a  common  car- 

rier subject  to  the  provisions  of  the 
Communications  Act  .  .  .  which  ex- 

pressly forbid  unjust  or  unreasonable 
discrimination  in  charges,  classifica- 

tions, regulations,  facilities,  or  serv- 
ices for  or  in  connection  with  like 

communication  service,  directly  or  in- 
directly, by  any  means  or  device. 

Here  a  particular  group  of  users 
(newspapers  and  press  associations) 
is  receiving  a  service  at  preferential 
rates,  by  contrast  to  the  rates  charged 
radio  station  members  of  a  network 
for  the  identical  service.  This  prefer- 

ential rate  cannot  be  justified  on  the 
grounds  urged  by  Western  Union. 

The  greater  or  less  inducement  to 
seek  such  service  is  not  the  service. 
Such  consideration  is  extraneous  to 
the  transmission  of  the  news  reports. 
Equally  so  is  the  other  ground  ad- 

vanced by  Western  Union,  that  is,  the 
fact  that  such  sports  reports  may  have 
a  greater  value  to  certain  users,  even 
though  such  alleged  increased  value 
is  dependent  upon  their  use  beyond 
the  point  of  delivery  by  Western 
Union  and  over  facilities  other  than 
those  of  the  common  carrier.  These 
practices  and  charges  not  only  affect 
broadcast  stations  and  networks  but 
may  result  in  detriment  to  the  public 
interested  in  baseball  broadcasts. 

RELIGIOUS  RADIO 

Workshop  Studies  Techniques 

TECHNIQUES  for  use  in  religious 
broadcasting  and  telecasting  will 
be  studied  this  week  by  ministers 
and  religious  educators  responsible 
for  such  activity  in  42  cities  of  12 
eastern  states,  in  a  workshop 
which  got  under  way  yesterday. 

The  sixth  annual  Eastern  Re- 
gional Religious  Radio  Workshop 

will  convene  all  week  at  New 
York's  Biblical  Seminary  and  at 
network  studios.  Program  will  in- 

clude development  of  major  poli- 
cies for  religious  broadcasting, 

broadening  of  schedules  to  include 
many  types  of  programs,  and  plan- 

ning for  television. 
Robert  Saudek,  ABC  vice  presi- 

dent in  charge  of  public  affairs, 
will  be  the  principal  speaker  at  a 
dinner  tonight  at  Beekman  Tower. 
Rev.  Charles  V.  Rodrigues  will  act 
as  workshop  chairman. 

The  teaching  staff  includes: 
Rev.  Everett  C.  Parker,  director, 

Protestant  Radio  Commission:  Erik 
Barnouw.  Columbia  U.  head  of  radio 
courses;  Rudolf  Bretz,  television  con- sultant; Doris  Corwith,  NBC  director 
of  talks  and  religous  broadcasts;  Albert 
Crews,  director  of  production,  Protes- 

tant Radio  Commission;  George  Croth- 
ers,  CBS  director  of  religious  broad- casts; Dorothy  Kemble.  MBS  director 
of  religious  and  educational  programs, 
and  Frank  Papp,  NBC  producer-di- rector. 

CKCW  Moncton,  N.  B.,  made  honorary 
member  of  Moncton  Kiwanis  Club  in 
recognition  of  work  done  by  station  on 
behalf  of  club. 
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Sijghf  :  Trutcdn' Guyed  Radio Tower  rises  938  feet  above  the 
OklaHomo  piom,  with  o  General 
EiecIrK  8-bay  circular  FM  an- 
♦enno  oitd  its  beacon,  for  KOCY- 
FM,  Oklohonw  City,  Oklahoma. 

Above:  Tfuscon  Self -Supporting 
Steel  Radio  Tower,  operated  by 
WMRI-FM,  Marion,  Indiana,  lifts  its 
Collins  8-ring  side-mounted  an- 

tenna 336  feet  into  the  Hoosiersky. 
Be/ow;  WSAR,  Fall  River,  Mass., 
uses  four  Truscon  Guyed  Steel 
Radio  Towers,  each  329  feet  high. 

Above:  This  Truscon  Self-Supporting 
Tower  meets  FM  and  TV  needs  for 
WRVB,  Richmond,  Va.  It  mounts  both 
an  R.C.A.2-section  pylon  FM  antenna 
and  an  R.C.A.  6-section  TV onjenna. 

fle/ow:  Rising  to  on  overall  height 
of. 425  feet,  this  Truscon  Type 
H-30  Self-Supporting  Tower  is 
topped  with  an  B-bay  Generol Electric  antenna.  II  is  operated  by 
WEXL-FM,  Royal  Oak,  Michigan. "^^0  OF 

left:  These  new  1220-foot 
Towers,  designed  and  engi- neered by  Truscon,  ore  the 
world's  tallest  radio  towers 

Up  they  go  .  .  .  more  and  more 
Truscon  Radio  Towers  .  .  .  strong, 
sturdy  steel  fingers  setting  new  high  . 
standards  of  antenna  performance  ...  '  .^-^ 
reaching  far  out  to  serve  audio  and  video  tl_x 
broadcasters  and  their  audiences  everywhere.  The  six  new  towers  shown  here 
vary  from  329  feet  to  a  lofty  1220  feet,  yet  all  have  one  characteristic  in  common— 
each  is  designed  to  meet  exactly  the  particular  operating  and  geographical 
needs  of  its  specific  location.  Truscon  draws  upon  a  background  of  world-wide 
experience  to  engineer  and  erect  exactly  the  tower  you  need— tall  or  small ... 
guyed  or  self-supporting  .  .  .  tapered  or  uniform  in  cross-section  .  .  . 
for  AM,  FM  and  TV  transmission.  Your  phone  call  or  letter  to  any  convenient 
Truscon  district  office,  or  to  our  home  office  in  Youngstown,  will  bring 
you  immediate,  capable  engineering  assistance.  Call  or  write  today. 

COPPER  GROUND  SCREEN 

TRUSCON    STEEL  COMPANY 
YOUNGSTOWN    1,  OHIO 

Subsidiary  of  Republic  Steel  Corporation 
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'BMB  Counties,  10%  or  more 

Free  &  Peters,  inc. 

Pioneer  Radio  and  Television  Station  Representatives 

Since  1932 

NEW  YORK  CHICAGO 

ATLANTA  DETROIT  FT.  WORTH  HOLLYWOOD  SAN  FRANCISCO 



EAST,  SOUTHEAST 

WBZ-WBZA 

WGR 

WMCA 

KYW 

KDKA 

WFBL 

WCSC 

WIS 

WGH 

WPTF 

WDBJ 

Boston-Springfield 

Buffalo 

New  York 

Philadelphia 

Pittsburgh 

Syracuse 

Charleston,  S.  C. 

Columbia,  S.  C. 

Norfolk 

Raleigh 

Roanoke 

NBC 

CBS 

IND. 
NBC 

NBC 

CBS 

CBS 

NBC 

ABC 

NBC 

CBS 

50,000 

5,000 

5,000 50,000 

50,000 

5,000 

5,000 

5,000 

5,000 
50,000 

5,000 

MIDWEST,  SOUTHWEST 

WHO 

woe 

WDSM 

WDAY 

WOWO 

WISH 

KMBC-KFRM 

WAVE 

WTCN 

KFAB 

WMBD 

KSD 

KFDM 

KRIS 

WRAP 

KXYZ 

KTSA 

Des  Moines 

Davenport 

Duluth-Superior 
Fargo 

Fort  Wayne 

Indianapolis 

Kansas  City 

Louisville 

Minneapolis-St.  Paul 

Omaha 

Peoria 

St.  Louis 

Beaumont 

Corpus  Christi 

Ft.  Worth-Dallas 

Houston 

San  Antonio 

NBC 

NBC 

ABC 

NBC 

ABC 

ABC 

CBS 

NBC 

ABC 

CBS 

CBS 

NBC 

ABC 

NBC 

NBC-ABC 

ABC 

CBS 

50,000 

5,000 

5,000* 

5,000 
10,000 

5,000 

5,000 

5,000 

5,000 
50,000 

5,000 

5,000 

5,000 

1,000 

50,000 

5,000 

5,000 

MOUNTAIN  AND  WEST 

KOB 

KDSH 

KVOD 

KGMB-KHBC 

KEX 

KIRO 

Albuquerque 

Boise 

Denver 

Honolulu-Hilo 

Portland,  Ore. 

Seattle 

NBC 

CBS 

ABC 

CBS 

ABC 

CBS 

50,000 

5,000 

5,000 

5,000 
50,000 

50,000 

CP 



Awarditis 

RADIO  AWARDS  have  been  flung  around  in 
such  abundance  that  most  of  them  have  dim- 

inished to  the  value  of  prizes  in  cracker  jack 
boxes.  It  is  indeed  reassuring  to  note  that 
a  major  network  president  has  at  last  been 
quoted  publicly  as  doubting  the  quality  or 
usefulness  of  such  questionable  encomiums. 
Frank  Stanton's  letter  to  the  sponsors  of 

the  newest  set  of  prizes  [Broadcasting,  Jan. 
2]  places  the  CBS  president  on  record  as 
inclined  to  "resist  the  whole  concept  of  awards 
in  the  creative  field."  There  is  room  on  this 
record  for  others,  and  Broadcasting  respect- 

fully requests  Dr.  Stanton  to  move  over  to  let 
this  journal  stand  at  his  side. 

To  date  no  practical  method  has  been  evolved 
to  evaluate  all  the  programs  on  radio  and 
television.  To  confine  awards — no  matter  how 
impartially  intended — to  network  programs  is 
to  ignore  the  fact  that  many  a  local  program 
is  of  high  artistic  merit.  Yet  to  try  to  examine 
local  programs  on  the  some  3,000  stations  in 
this  country  is  obviously  impossible. 

The  DuPont  and  Peabody  awards,  through 
analyses  of  entries  backed  up  by  reports  of 
geographically  selected  judges  or  through 
regional  listening  posts,  have  approached  the 
solution,  but  their  efforts  can  be  considered 
no  more  than  that.  A  truly  comnrehensive 
survey  of  local  programming  could  be  made 
only  by  a  committee  of  unmanageable  size. 

We  submit  that  the  unquestioned  acceptance 
by  the  public  of  radio  and  television  program- 

ming is  award  enough  for  the  two  broadcast- 
ing arts.  Until  a  way  is  found  to  establish 

awards  on  a  basis  that  commands  the  respect 
of  both  the  artist  and  the  statistician,  BROAD- 

CASTING sticks  with  Dr.  Stanton's  skepticism. 

The  Old  Army  Game 

ONE  OF  the  many  things  that  did  not  change 
when  the  old  year  passed  was  that  old  Army 
game  of  trying  to  get  it  for  free  from  radio 
while  buying  it  from  the  printed  media. 

Col.  Geoi'ge  E.  Butler  at  the  Pentagon,  has 
circularized  stations  seeking  to  have  Salute  to 
Reservists  carried  "free  of  charge  if  you  agree 
to  schedule  it  regularly  for  all  or  a  portion  of 
the  39-week  period." 

The  letter  hit  the  desk  of  Charles  F.  Mal- 
lory,  vice  president  and  general  manager  of 
KSJO  San  Jose,  Calif.,  who  had  served  four 
years  and  three  months  in  the  Air  Force. 
His  rejoinder  might  well  serve  as  a  model. 
Mr.  Mallory  pointed  out  that  the  Army  had 
paid  the  transcriber  to  produce  the  shows,  and 
that  the  talent  probably  also  had  been  paid. 
He  said  he  could  not  understand  why  the  mili- 

tary or  any  other  Government  agency  should 
continually  spend  millions  for  newspaper  and 
magazine  advertising  and  then  expect  radio 
stations  to  carry  programs  on  a  free  basis. 

"Have  you  ever  stopped  to  realize,"  he  ad- 
monished, "that  although  we  are  licensed  by 

the  government,  it  is  we,  and  not  the  govern- 
ment, who  pay  the  salaries  of  our  employes, 

paying  union  wages  to  our  engineers  and  also 
paying  considerable  in  the  way  of  high-priced 
attorneys'  fees  in  Washington,  just  to  main- 
main  liaison  with  the  FCC  so  that  we  can 
continue  to  give  free  time  to  those  government 
agencies  which  pay  our  competitors  for  what 
they  expect  us  to  give  for  nothing?" 
We  applaud  Mr.  Mallory's  approach.  And 

we  commend  to  the  military  that  it  project  its 
unification  to  include  the  advertising  media 
without  discrimination,  let  or  hindrance. 

What  ForMula? 

IF  FCC  NEEDS  further  proof  of  the  folly  of 

its  proposal  to  increase  FM's  minimum  oper- ating hours  [Broadcasting,  Nov.  21,  1949], 
let  it  take  another  look  at  its  own  files — and 
the  pages  of  the  Dec.  26,  Jan.  2,  and  almost 
any  other  issue  of  Broadcasting. 

Even  on  its  current  minimum  schedule  of 
six  hours  a  day,  FM  is  running  at  a  terrific 

loss.  Though  it  doesn't  come  as  startling  in- 
formation to  FM  operators,  this  fact  was 

pointed  up  in  round,  bleak  figures  two  weeks 
ago  when  FCC  released  its  own  report  on 
radio's  1948  finances. 

The  report  showed  77  AM-FM  broadcasters 
spent  $2,153,659  operating  FM  and  took  in 
$621,469,  for  an  average  loss  of  almost  $20,000 
a  year.  Among  FM-only  stations,  89  reported 
11,126,208  in  revenues  and  $4,182,558  in  ex- 

penses, for  an  average  loss  just  short  of 

$35,000. Admittedly  these  figures  are  a  year  old. 
But  there  is  no  indication  that  the  1949  pic- 

ture— or  1950's — will  not  again  be  etched  in 
red  ink.  Of  the  FM  station  managers  report- 

ing in  Broadcasting's  year-end  survey,  42% 
look  for  an  increase  in  FM  business  this  year, 
but  a  greater  number — 49% — expect  no  change 
and  9%  anticipate  a  decline. 

In  the  face  of  such  uninspiring  signs,  FCC 
proposes  to  promote  FM  by  requiring  stations 
to  reach  12  hours  a  day  after  two  years  on 
the  air.  Those  with  AM  affiliates  would  have 
to  match  the  AM  schedule  immediately. 

We  contend  FCC  is  thus  likely  to  "promote" FM  out  of  existence.  Some  80  or  more  FM 
broadcasters  have  taken  the  same  general 
stand,  as  a  matter  of  FCC  record,  compared 

to  about  a  dozen  who  think  FCC's  plan  would be  helpful. 
It  would  be  ironic,  as  well  as  tragic,  if  some 

man-made  disaster  overtook  FM  now,  when 
there  are  encouraging  signs  that  the  medium 
is  beginning  to  achieve  coverage  and  accept- 
ance. 

Most  encouraging  sign,  perhaps,  is  an  NAB 
survey  released  10  days  ago  indicating  an  FM 
listening  potential  of  13.2%  of  the  homes  in 
the  metropolitan  Washington  area  with  actual 
listening  by  102,200  persons  (7.3%  of  the 
population)  for  an  average  of  106  minutes a  day. 

Another  welcome  sign  is  that  WMCA-FM 
New  York  which  was  scheduled  to  cease  oper- 

ations Dec.  30  in  an  economy  move,  is  still  on 
the  air  pending  a  possible  sale. 

More  and  more,  FM  is  building  a  name  and 
an  audience  for  itself,  with  prospects  brightest 

perhaps  as  a  strictly  "local"  medium.  Superior 
though  it  is  in  some  respects,  however,  it  must 
be  allowed  to  grow  naturally.  Right  now  it 
has  financial  troubles  enough,  without  the 
extra  costs  of  doubled  or  tripled  hours. 

If  FCC  needs  further  proof,  we  recommend 
another  section  of  these  pages,  wherein  are 
reported  each  week  the  station  authorizations 
which  have  been  deleted.  In  FM,  the  number 
surpassed  200  in  1949 — and  the  minimum 
schedule  then  was  still  six  hours  a  day. 

THE  BATTLE  of  the  network  titans 
broadens.  NBC  some  months  ago  took 
the  high  road  to  imintegrated  operatiov 
by  separating  com-pletely  its  radio  and 
TV  functions — except  for  top  policy 
guidance.  CBS  now  has  taken  the  low 
road  toward  full  integration,  i.e.,  fusion 
of  its  radio  and  TV  operations  all  down 
the  ,line.  It's  our  guess  that  both  will 
work.  Good  broadcasters  make  good  tele- 
casters.  The  techniques  may  differ  hut 
it's  all  still  radio  by  the  American  Plan 
of  free  competitive  enterprise. 

RALPH  NAHM  WEIL 

EARLY  last  fall  in  an  impressive  ceremony at  the  Italian  consulate  in  New  York, 
the  Consul  General  of  the  Republic  of 

Italy  bestowed  the  Stella  Delia  Solidarieta, 
highest  Italian  honor  which  can  be  won  by  a 
civilian,  on  Ralph  Nahm  Weil,  president  of 
WOV  New  York. 

In  making  this  presentation,  the  Italian 
Government  was  adding  its  ofl^icial  apprecia- 

tion for  Mr.  Weil's  and  his  station's  many 
activities  on  behalf  of  Italy's  postwar  recon- struction to  the  individual  thanks  of  thousands 
of  Americans  of  Italian  descent  living  in  the 
New  York  metropolitan  area.  WOV,  a  bilingual 
station — ten  of  whose  hours  daily  are  devoted 
to  programming  in  Italian — has,  under  Mr. 
Weil's  guidance,  devoted  much  time  and  effort 
to  improving  American-Italian  relations. 

Typical  of  WOV's  service-across-the-sea  is 
the  "Boys'  Town  of  Italy"  project  established 
near  Rome  by  Mons.  John  Patrick  Carroll- 
Abbing.  The  station's  efforts  to  aid  this  Italian 
version  of  the  late  Father  Flanagan's  famed 
Nebraska  community  produced  thousands  of 
dollars  in  contributions  in  the  earliest  stages 
of  the  project  and  actually  launched  the  radio 
campaign  for  it  in  the  USA. 

A  more  recent  venture  of  a  somewhat  dif- 
ferent character  reached  its  climax  Christmas 

Eve,  when  members  of  a  WOV-sponsored 
"Pilgrimage  to  Rome"  gathered  in  St.  Peter's 
Cathedral  to  witness  the  ceremonies  inaugurat- 

ing the  1950  Holy  Year.  Diana  Baldi,  WOV 
women's  commentator,  led  the  group  of 
pilgrims  and  they  were  accompanied  by  a 
noted  New  York  cleric. 

The  philosophy  underlying  such  activities 
was  well  described  by  Mr.  Weil  when  he  ac- 

cepted the  Star  of  Italian  Solidarity.  He  said, 
in  part:  "We  at  WOV  have  always  believed 
that  the  bonds  of  friendship  which  united  our 
two  republics  are  so  natural  and  so  deeply 
rooted  that  in  devoting  the  better  part  of  our 
broadcasting  to  programs  in  the  Italian 

language  w^are  simultaneously  performing  a service  to  our  own  country.  .  .  . 

"We  firmly  believe  that  it  is  our  duty  to 
render  an  ever  improving  radio  service  to 
the  hundreds  of  thousands  of  Americans  of 

Italian  descent  who  can  hear  us,"  he  con- 
tin'ued,  "and  we  are  ready  to  go  to  Italy  itself 
in  our  search  for  better  programs  in  the 
immortal  idiom  of  Dante.  It  is  for  this  reason 
that  WOV  established  its  own  studios  in  the 

heart  of  the  Eternal  City  itself." 
From  its  Rome  studios,  an  American  radio 

first,   WOV   receives   a   variety   of  program 
material — special  events,  documentaries,  vari- 

( Continued  on  page  32) 
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Only  a 

combination 

of  stations 

can  cover 

Georgia's 
first  three 

markets 

THE  TRIO  OFFERS 

ADVERTISERS 

AT  ONE  LOW  COST: 

•  Concentrated coverage 

•  Merchandising 

assistance 

•  Listener  loyalty 

built  by  local 

programming 
•  Dealer 

loyalties 

—  in  Georgia's first  tiiree 

markets 

THE  KATZ  AGENCY,  INC. 

Represented,  individually  and  as  a  group,  by 

New  York  •  Chicago  •  San  Francisco  •  Dallas 
Atlanta  •  Detroit  •  Kansas  City  •  Los  Angeles 
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J DRAYTON  HASTIE,  director 
^  and  commercial  manager  of 

WUSN  Charleston,  S.  C,  named 
general  manager  of  station,  replacing 
B.  M.  (Bevo)  xMIDDLETON,  who  has 
resigned  to  form  B.  M.  Middleton  & 
Assoc.  with  offices  in  Charleston  and 
Asheville.  Firm  will  specialize  as  sta- 

tion consultant  with  primary  empha- 
sis on  broadcast  advertising.  Mr. 

Middleton  founded  WUSN  after  being 
vice  president  and  radio  director  of 
French  &  Preston,  New  York.  Before 
that  he  was  assistant  to  president  of 
Wilder  radio  stations  and  former 
sales  manager  of  WCBS  New  York. 
He  retains  his  position  as  vice  presi- 

dent and  principal  stockholder  of 
WUSN. 

BOB  IRWIN,  manager  of  KCOG  Cen- 
terville,  Iowa,  resigns.  His  future 
plans  have  not  been  announced. 
W.  WRIGHT  ESCH,  owner  of  WMFJ 
Daytona  Beach,  Fla.,  appointed  mem- 

ber of  executive  committee  of  Gover- 
nor's Safety  Council. 

Mr.  Middleton 

JAMES    H.    Mcknight    resigns  as 
manager    of   WNAW    North  Adams, 
Mass.,  effective  Jan.  15.    He  has  been 
manager  of  WNAW  since  its  inau- 

guration Aug.  16,  1949.    Previously  he 
:    was  commercial  manager  of  WMAW 
!    Milwaukee,  and  WPOR  Portland,  Me. 
I    He  also  worked  as  salesman  for  WIBC 
i    Indianapolis,  Ind.,  and  WTAG  Worces- 
j    ter,  Mass.    His  future  plans  have  not 
f   been  announced. 

j  COURTNEY,  KRIEGER  &  JORGEN- 
I  SEN,  radio  law  firm,  Washington,  dis- 
1  solved  effective  Dec.  31.  SEYMOUR 
I  KRIEGER  and  NORMAN  E.  JORGEN- 
I  SEN  are  continuing  under  new  firm 
I  name  of  Krieger  &  Jorgensen,  special- 

ty  izing  in  broadcast  and  communications 
matters.  JEREMIAH  COURTNEY 

f  also  remains  in  general  practice 
I  but,  is  specializing  in  non-broadcast 
'    radio   work.     Office   address  remains 

1707  H  St.,  N.W. 

Respects 
(Continued  from  page  30) 

ety  programs  and  even  daily  dra- 
matic serials,  recorded  on  tape  for 

shipment  to  WOV.  The  service  also 
works  the  other  way,  with  WOV 
producing  programs  in  Italian 
about  American  events  which  are 
then  flown  to  the  Italian  radio 
headquarters  in  Rome. 
"Our  Italian  programming  pat- 

tern is  about  the  same  as  that  of 

most  English  language  stations," 
Mr.  Weil  explains.  "We  have  news, 
commentary,  music,  drama,  comedy 
and  all  the  usual  radio  fare.  Aside 
from  their  preference  for  the  Ital- 

ian language,  Italian  speaking  New 
Yorkers  enjoy  about  the  same  types 
of  programs  as  the  rest  of  the 
city's  inhabitants." 

Businesswise,  in  the  seven  years 
of  Mr.  Weil's  management  WOV 
has  increased  its  billings  by  more 
than  400 '^r  and  is  now  practically 
sold  out  within  the  limits  of  good 
operation.  Mr.  Weil  attributes  this 
steady  year-by-year  increase  pri- 

marily to  two  factors:  (1)  the 
station's  constant  endeavor  to  win 
and  hold  the  confidence  of  its  lis- 

teners and  (2)  its  intensive  mar- 
ket research  which  enables  it  to 

keep  advertisers  fully  informed  of 
the  living,  buying  and  listening 
habits  of  New  York's  Italian- 
Americans. 

How  did  Ralph  Weil,  whose 
family   tree,    so   far   as   he  can 

Mahe  that  Programming  Job  Easier 
For  Yourself  and  Your  Staff 

Take  advantage  of  the   BMI    Program   Directors'  and  Librarians' 
Clinic — especially  conducted  for  all   station   personnel  concerned 

with  programs  and  the  proper  use  of  music. 

BMI  ELEVENTH  MESIC  CLINIC 
Enroll  now  for  the  sessions  to  be  held  on 

MONDAY,  JAN.  23  and  TUESDAY,  JAN.  24 
There  is  no  charge  for  the  course 

In  order  to  give  individual  guidance  the  Clinics  are  limited  in  attendance,  so  please 
register  early.    Write  or  wire  ROY  HARLOW,  Director  of  Station  Relations. 

Broadcast  Music,  Inc. 

580  Fifth  Avenue  i^r  New  York  19,  N.  Y. 

discover,  is  barren  of  even  a  single 
Italian  twig,  find  himself  at  the 
helm  of  one  of  radio's  most  suc- 

cessful Italian-language  projects  ? 
The  answer  is  the  typically  Ameri- 

can situation  of  one  job  leading  to 
another. 

Born  in  Milwaukee  on  June  17, 
1906,  Ralph  Weil  attended  that 
city's  grammar  and  high  schools, 
then  traveled  east  to  the  Wharton 
School  of  Finance  &  Commerce  at 
the  U.  of  Pennsylvania,  which 
awarded  him  a  B.S.  degree  in  1926. 
After  an  18-month  hitch  as  a 

flyer  in  the  Navy  ("My  roommate 
talked  me  into  it,"  he  says  now, 
"and  I  still  don't  understand 
exactly  why  I  gave  in  to  him"),  Mr. Weil  returned  to  Milwaukee  and 
entered  the  business  world  as  a 
space  salesman  for  the  Wisconsin News. 

Not  long  thereafter  he  was  trans- 
ferred to  the  local  time  sales  staff" 

of  WISN  Milwaukee,  the  News' station.  That  was  in  1930  and 
radio  was  deflnitely  his  dish.  Soon 
his  beat  had  expanded  to  include 
national  as  well  as  local  accounts 
and  in  1934  he  was  made  sales 
manager  of  the  station,  which  had 
itself  grown  from  a  250  w  part- 
time  operation  to  fulltime  with 
first  1  kw  and  then  5  kw. 

In  1936  Ralph  Weil  was  again 
advanced,  this  time  to  co-manager 
of  WISN,  in  charge  of  all  the 
station's  activities  except  pro- 

gramming and  engineering.  After 
two  years  in  that  position,  he  was 
appointed  manager  of  the  Chicago 
office  of  Hearst  Radio  Inc.,  sales 
representative  for  all  Hearst  sta- 

tions of  which  WISN  was  one. 

To  New  York  in  1942 

For  four  years  Mr.  Weil  worked 
happily  and  successfully  in  Chicago. 
Then,  in  August  1942,  he  was  ap- 

proached by  the  Bulova  interests, 
owner  of  WNEW  and  WOV  New 
York,  who  wanted  a  manager  for 
the  latter  station.  The  offer  was 
attractive  and  Mr.  Weil  made  his 
second  change  of  scene,  moving  to 
New  Yoi-k  on  what  has  turned  out 
to  be  a  permanent  basis. 

After  nearly  seven  years  as  sta- 
tion manager,  last  June  Ralph 

Weil,  Richard  E.  O'Dea,  a  pioneer 
broadcaster  and  part  owner  of 
WOV,  and  Arnold  B.  Hartley,  an 
active  radio  man  for  20  years, 
through  Victory  Broadcasting  Co., 
purchased  WOV  from  Arde  Bulova, 
who  was  required  to  sell  one  of  his 
New  York  stations  under  the  FCC 
duoply  rule.  Mr.  Weil  is  President 
of  Victory  Broadcasting  Co.  and 
also  continues  as  operating  head 
of  WOV. 

In  addition  to  his  duties  at  WOV, 
Mr.  Weil  has  been  active  in  foreign 
language  broadcasting  matters  on 
a  national  scale.  During  the  war 
years  he  served  on  a  committee 
which  worked  closely  with  the 
Office  of  Censorship  in  connection 
with  broadcasts  in  languages  other 
than  English.  He  is  presently  tem- 

porary chairman  of  the  Foreign 
Language  Quality  Network  which 
is  being  organized  as  a  national 
sales  representative  of  these  sta- 

tions, and  is  a  director  of  the  All- 
Radio  Presentation  Committee. 

Ralph  Weil  resides  in  the  River- 
dale  section  of  New  York  with  his 
wife,  the  former  Georgia  Lewis, 
and  their  son  Spencer.  He  belongs 
to  the  Advertising  Club  of  New 
York  and  to  the  Radio  -Executives 
Club.  His  favorite  hobby,  he  says, 
is  taking  West  Indies  cruises  and 
he's  looking  forward  to  the  time 
when  he  can  resume  his  prewar 
custom  of  making  them  annual 
events. 

MILES  PROMOTED 
Is  NBC  AM  Sales  Service  Mgr. 

SACKETT  MILES,  senior  statis- 
tician at  NBC,  has  been  appointed 

manager  of  sales  service  for  sound 
broadcasting,  replacing  Melville 
Greene,  to  whom  he  has  been  as- 

sistant, and  who  resigned  on  Dec. 
30. 

Mr.  Miles  joined  NBC  in  1942. 

ommetciat 

JAMES  CRAWFORD  appointed sales  manager  of  WPEN  Phila- 
delrhia. 

J.  VINCENT  O'HARA,  station  rela- tions director  for  WTVJ  (TV)  Miami, 
Fla.,  named  account  executive. 
ROBERT  L.  LEE,  chief  account  ex- 

ecutive of  CKEY  Toronto,  appointed 
associate  commercial  manager  of  the 
station.  He  has  been  with  CKEY  for 
three  years,  and  previously  was  with 
CKWS  Kingston. 
HAROLD  J.  PARKER,  formerly  with 
Bioscope  Mfg.  Co.  sales  department, 
joins  sales  staff  of  KOTV  (TV)  Tulsa, 
Okla. 
ADAM  J.  YOUNG  Jr.  Inc.,  New  York, 
appointed  national  representative  of 
KSTL  St.  Louis. 

LYNN  MORROW,  formerly  advertis- 
ing and  sales  promotion  manager  for 

WBZ-AM-TV  Boston,  and  in  radio  for 
past  15  years,  joins  WTVJ  (TV) 
Miami,  Fla.,  as  administrative  assist- 

ant to  H.  W.  BATCHELDER,  station's sales  manager. 

JAMES  E.  GLICK  Jr^  formerly  sales- 
man for  KXLW  Clayton,  Mo.,  joins 

sales  department  of  KSTL  St.  Louis. 

LIBEL  and 

SLANDER 
Invasion  of  Privacy 

Plaglarism-Copyright-Piracy 
INSURANCE 

For  the  wise  Broadcaster 
OUR  UNIQUE  POLICY 

provides  adequate  protection. 
Surprisingly  inexpensive 
CARRIED  NATIONWIDE 
For  details  &  quotations 

write 
EmploTers Itelnsurance 

Corporation 
Insurance  Exchange  Bldg., 

Kansas  Citj,  Missouri 
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LIQUOR  ADS 

Rankin  Presents  New  Measure; 

Langer  Hearings  This  Week 

ANOTHER  PROPOSAL  which  would  prohibit  alcoholic  beverage  ad- 
vertising on  radio,  television  and  in  other  media  was  urged  by  Rep. 

John  Rankin  (D-Miss.)  last  week  as  the  nation's  "dry"  forces  turned 
their  attention  to  forthcoming  hearings  on  the  Langer  liquor  bill  starting 
this  Thursday.  *  

Rep.  Rankin's  measure  (HR 
6604)  differs  little  from  legisla- 

tion he  previously  introduced  in 
both  the  79th  and  80th  Congress, 
and  is  substantially  similar  to 
other  bills  now  pending  on  Capitol 
HUl. 
A  measure  (S  1847)  by  Sen. 

William  Langer  (R-N.  D.)  is  the 
subject  of  this  week's  hearings  by the  Senate  Interstate  &  Foreign 
Commerce  Committee.  Both  would 
outlaw  advertising  in  all  media  en- 

gaged in  interstate  commerce, 
though  not  explicitly  singling  out 
television  in  broadcasting  provi- 
sions. 
Hearings  before  the  committee 

will  be  held  all  day  Thursday,  Fri- 
day and  Saturday,  if  necessary, 

spokesmen  said  last  week.  Suc- 
cessive sessions  will  be  devoted  to 

advocates  and  opponents  of  the 
proposed  legislation. 

Expected  Testimony 

Officials  of  the  Treasury  Dept.'s 
Internal  Revenue  Bureau — proba- 

bly from  its  Alcohol  Tax  Unit — 
will  testify  in  the  opening  session. 
Other  government  agencies  or  de- 

partments are  not  expected  to  ap- 
pear, authorities  indicated,  inas- 
much as  they  are  not  directly 

concerned  and  the  committee  al- 
ready has  elicited  their  comments 

[Broadcasting,  Jan.  2]. 
Meanwhile,  the  Seattle  Adver- 

tising and  Sales  Club  last  Tues- 
day adopted  a  resolution  "unaltera- 
bly" opposing  the  Langer  bill  as  a 

"serious  threat  to  freedom  of  the 
press"  and  an  "unjustified  restric- 

tion" on  radio  broadcasts,  newspa- 
pers and  magazines. 

Such  legislation  would  prove  a 
dangerous  precedent  for  other  com- 

modities, represent  unfair  discrim- 
ination between  advertising  media 

and  would  establish  a  "ridiculous 
principle  in  holding  that  an  article 
of  commerce  which  legitimately 
may  be  sold  may  not  be  advertised 
for  sale,"  the  Seattle  group  said. 

Some   legislators,   notably  Sen. 

Homer  Capehart  (R-Ind),  also  feel 
that  no  legislation  can  be  enacted 
to  prohibit  liquor  advertising 
through  radio  or  other  media  as 
long  as  the  product  is  legal  and 
conforms  to  fair  trade  regulations 
[Broadcasting,  Aug.  29,  1949]. 
Numerous  petitions  have  been 

received  by  the  Senate  group  and 
also  by  the  House  Interstate  & 
Foreign  Commerce  Committee, 
which  is  studying  a  similar  meas- 

ure (HR  2428),  proposed  by  Rep. 
Joseph  Bryson  (D-S.  C.)  last  ses- 

sion. Many  of  the  petitions  urge 
a  ban  on  radio  liquor  advertising 
in  particular. 

Also  before  the  House  committee 

is  a  proposal  (HR  6111),  intro- 
duced by  Rep.  Fred  Crawford  (R- 

Mich.),  which  singles  out  televi- 
sion as  well  as  radio.  Congressman 

Crawford's  bill  puts  the  burden  on 
advertisers,  however,  by  rendering 
them  liable  (and  not  broadcasters) 
under  the  Federal  Alcohol  Admin- 

istration Act  [Broadcasting,  Aug. 
29,  1949]. 

45.0 

"HOOPER"* 
*  (average  5  periods. 

Winter,  1948) 

proves 
the  best  buy 

in 

DAXVILLE,  VA. 

WBTM 

ABC 
\a)  (n) 
Rep:  HOLLINGBERY 

SELL  OPTIMISM 

Tenn.  Group  Sets  Campaign 

AIMED  at  "keeping  business 
booming  in  Tennessee,"  a  "Let's 
Sell  Optimism"  campaign  has  been 
launched  by  the  Tennessee  Assn. 
of  Broadcasters. 

Several  times  a  day,  the  37  sta- 
tions affiliated  with  the  association 

broadcast  business  announcements 
of  facts  and  figures  supplied  to  the 
organization  by  the  Tennessee 
State  Planning  Commission,  the 
U.  S.  Chamber  of  Commerce  and 
the  National  Assn.  of  Manufac- 
turers. 

The  announcements  are  in  three 
categories — national  copy.  State  of 
Tennessee  copy  and  retail  selling 

copy.  The  "Let's  Sell  Optimism" 
campaign  is  sponsored  by  the  fol- 

lowing stations: 
WLAR  Athens;  WAGC,  WAPO, 

WDEF,  WDOD,  WDXB  Chattanooga; 
WJZM  Clarksville;  WKRM  Columbia; 
WHUB  Cookeville;  WDSG  Dyersburg; 
WEKR  Fayetteville;  WHIN  Gallatin; 
WHET  Harriman;  WDXI,  WTJS  Jack- 

son; WETB,  WJHL  Johnson  City; 
WBIR,  WIBK  Knoxville;  WJJM  Lewls- 
burg;  WDIA,  WHBQ,  WHHM,  WMC, 
WMPS,  WREC  Memphis;  WKDA, 
WLAC,  WMAK,  WSIX,  WSM  Nash- 

ville; WATO  Oak  Ridge;  WPTR  Paris; 
WKSR  Pulaski;  WHAL  Shelbyville; 
WENK  Union  City;  WCDT  Winches- ter. 

WHOM  New  York,  in  cooperation  with 
National  Safety  Council,  has  begun 
preparation  of  series  of  transcrip- 

tions in  Italian,  Polish  and  Spanish 
stressing  home  and  highway  safety. 
Transcriptions  are  free  of  charge  and 
will  be  distributed  by  council  to  all 
stations  broadcasting  in  above  lan- 
guages. 

Press  breaks  down  —  but  $2.88 

keeps  editions  rolling 

Press  broke  down  at  5  p.m.,  at  end  of  evening  edition's  run.  But  publisher 
got  replacement  parts  in  a  hurry  just  as  he  gets  electros,  mats,  news  photos 
— by  Air  Express.  18-lb.  carton  traveled  500  miles;  delivered  by  11  p.m. 
Shipping  charge  §2.88.  Morning  edition  published  as  usual. 

Air  Express  is  the  best  air  shipping 
buy  to  keep  any  business  rolling, 
since  low  rates  always  include  door- 
to-door  delivery  service.  Air  Express 

answers  your  problems  because  it's fastest  and  most  convenient. 

All  Scheduled  Airline  fiights  carry 
Air  Express.  So  shipments  keep  mov- 

ing. Every  business  can  profit  from 
regular  use  of  Air  Express.  Im- 

proves customer  service;  manpower 
or  equipment  never  stands  idle. 

Only  Air  Express  gives  you  all  these  advantages 
World's  fastest  shipping  service. 
Special  door-to-door  service  at  no  extra  cost. 
One-carrier  responsibility  all  the  way. 
1150  cities  served  direct  by  air;  air-rail  to  22,000  ofF-airline  offices. 
Experienced  Air  Express  has  handled  over  25  million  shipments. 

Because  of  these  advantages,  regular  use  of  Air  Express  pays.  It's  your  best  air 
shipping  buy.  For  fastest  shipping  action,  phone  Air  Express  Division,  Railway 
Express  Agency.  (Msiny  low  commodity  rates  in  effect.  Investigate.) 

Rates  Include  pick-up  and  delivery  door 
to  door  in  all  principal  towns  and  cities 

A  set'vice  of 
Railway  Express  Agency  and  the 

SCHEDULED  AIRLINES  of  the  U.S. 
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WMT  holds  the  fort  in 

Garrison  (IOWA) 

.  .  .  with  exclusive  CBS  programming  in  Eastern 

Iowa  .  .  .  with  extra  ammunition  in  the  form  of  com^ 

plete  news  coverage  via  AP,  UP,  INS,  and  local 

correspondents  throughout  the  state  .  .  .  with  long 

range  signal  strength  on  Iowa's  best  frequency, 
600  kc. 

There  are  no  tremendous  cities  in  WMT-land — just 
hundreds  of  small  ones  like  Garrison  with  a  combined 

population  (within  our  2.5  mv  line)  greater  than  any- 

other  station's  in  Iowa.  It's  an  audience  worth  laying 
siege  to.  Ask  the  Katz  man  to  shoot  over  the  details. 

°\  —  ..... 

WMT 

CEDAR  RAPIDS 
5000  Watis  600  K.C.  Day  &  NigKt 

BASIC        COLUMBIA  NETWORK 

/Von^     OUR,  '^-Vvi  YeA-Ry! 

FRANCIS  J.  WOODS,  executive  vice  president  of  Burnet-Kuhn  Advertising 
Co.,  Chicago,  for  past  10  years,  elected  president  of  the  agency  succeeding 

PAUL  R.  KUHN  who  becomes  chairman  of  the  board. 

MYRON  A.  MAHLER,  copy  director  for  Emil  Mogul  Co.,  New  York,  appointed 
vice  president  in  charge  of  creative  departments  for  agency.  SETH  D.  TOBIAS 
named  vice  president  and  chairman  of  plans  board,  and  RENO  C.  NEGRI  ap- 

pointed vice  president  heading  agency's  foreign  language  division. 

JOHN  JAMESON,  former  vice  president  in  charge  of  copy  for  McCann- 
Erickson,  Chicago,  joins  Tatham-Laird,  same  city,  as  copy  chief  after  retiring 
from  advertising  two  years  .ago.  He  was  also  chairman  of  McCann-Erickson's 
planning  committee. 

DICK  LONG,  former  assistant  advertising  manager  and  copy  chief  at  J.  L.  Hud- 
son Co.,  joins  Zimmer-Keller  Inc.,  Detroit,  as  assistant  account  executive. 

KENNETH  B.  ARRINGTON,  formerly  marketing  director  of  The  Caples  Co., 
New  York,  appointed  vice  president  in  charge  of. new  Foods  Div.  of  agency. 
He  will  headquarter  in  Omaha  office. 

CURTIS  BERRIEN,  formerly  with  Tatham-Laird  Inc.,  Chicago,  joins  copy 
department  of  Kenyon  &  Eckhardt,  New  York,  as  a  copy  supervisor.  He  was 
previously  with  copy  department  of  BBDO,  New  York,  Lennen  &  Mitchell 
and  McCann-Erickson. 

JACK  BUKER,  account  executive  with  Long  Adv.  Service  office  in  San  Jose, 
transferred  to  agency's  San  Francisco  office.  EVERETT  DOTEN,  formerly 
with  Gardner  Adv.,  Washington,  replaces  Mr.  Buker  in  San  Jose  office. 

K.  R.  WILLERT  named  service  manager  at  M.  Glen  Miller  Adv.,  Chicago. 

THURSTON  McGUFFICK,  formerly  in  media  department  of  Weiner  Adv.,  San 
Francisco,  joins  Keith  Babcock  Adv.,  same  city. 

ROSS  ROY  Inc.,  Detroit,  merges  with  C.  C.  Fogarty  Co.,  Chicago,  forming 
Ross  Roy-Fogarty  Inc.  Offices  will  continue  in  Bell  Bldg.,  307  N.  Michigan 
Ave.  ROSS  ROY  is  president  of  new  agency  and  JACK  FOGARTY  is  vice 
president  in  charge  of  Chicago  operations. 

HAROLD  KEMP  transferred  from  New  York  office  of  William  Esty  Co.  to 
Hollywood  as  agency  contact  and  West  Coast  television  director,  with  assign- 

ment on  Ed  Wynn  Show  sponsored  by  Camel  Cigarettes  on  CBS-TV. 

GEORGE  SANDLER  joins  Robert  Kahn  &  Assoc.,  Chicago,  as  account  execu- 
tive.   He  has  been  with  financial  and  real  estate  firms. 

TREVOR  EVANS,  radio-television  director  of  Pacific  National  Adv..  Seattle, 
and  PETER  LYMAN,  of  Frederick  E.  Baker  &  Assoc.,  same  city,  named  co- 
chairmen  of  Advertising  Recognition  Week  (Jan.  8-14)  Committee  of  Seattle 
Advertising  and  Sales  Club. 

MAXON  INC.  on  Jan.  3  moved  its  New  York  offices  to  its  own  building,  12 
East  53  St.  Building  is  still  in  the  process  of  renovations.  Agency  was  located 
for  many  years  at  570  Lexington  Ave. 

HELEN  L.  ENNIS  of  Blow  Co.,  San  Francisco,  named  chairman  of  Advertising 
Agency  Committee  for  1950  March  of  Dimes  in  Northern  California. 

HENRI,  HURST  &  McDONALD,  Chicago,  has  postponed  its  move  to  new  office 
in  La  Salle-Wacker  Bldg.  [Broadcasting,  Dec.  12]  until  Jan.  14. 

FRED  FADELL 

New  Ad  Firm  Names  Staff 

A  STAFF  of  10  men  and  women 
has  been  appointed  to  the  newly 
organized  advertising  and  public 
relations  firm  of  Fred  Fadell  & 
Assoc.  Inc.,  Minneapolis,  according 
to  an  announcement  by  Fred 
Fadell,  president.  The  firm  has 
engaged  in  the  public  relations 
business  for  the  past  four  months 
and  entered  advertising  as  of  Jan. 
1.  Offices  are  located  at  615  Min- 

nesota Federal  Bldg. 
The  staff  includes  the  following: 
John  Pikala,  formerly  with  BBDO 

and  WOR  New  York  and  operator  of 

his  own  agency,  named  head  of  the 
radio  and  TV  department;  Eben  M. 

Grundy,  formerly  with  McCann- Erickson  and  Knox-Reeves,  appointed 
account  executive;  George  F.  Lalla, 
during  recent  months  engaged  as  a 
freelance  artist  and  previously  with 
Griggs,  Cooper  &  Co.,  head  of  the  art 
and  promotion  department;  Rolf  K. 
Mills,  formerly  associated  with  Min- 

neapolis newspapers,  director  of  the 
public  relations  division;  Norman  J. 
Harris,  lately  with  Johnny  Pikala  Ad- 

vertising, named  account  executive. 
Also,  William  S.  Wheeler,  formerly 

with  Johnny  Pikala  Advertising, 
named  account  executive;  Alyce 
Bahneman,  Lorraine  Friedl,  Betty 
Pearson  and  Mrs.  Helen  Schuh,  office 

personnel. 
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SOURCE  OF  FM  TROUBLES 

Five  'Conspirators'  Are  Cited  by  Bivins 

By  JOHN  F.  BIVINS 
Bivins  &  Caldwell 

Manufacturers  Representative 
High  Point,  N.  C. 

YOUR  editorial  in  the  Dec.  19  issue 

of  Broadcasting,  entitled  "FM's 
Love  Life,"  is  justified  in  many  re- 

spects, but  your  continued  refer- 
ence to  FM's  unprofitable  state  is 

beginning  to  become  a  little  irk- 
some. 

[EDITOR'S  NOTE:  We  would  like  to report  that  FM  Is  making  money,  but 
our  function,  as  we  see  it,  is  to  chron- 

icle the  facts  and  not  indulge  in  wish- 
ful fancies.] 

Basically,   with   many  AM-FM 
I  stations,  the  reason  for  the  asser- 

tion that  the  FM  operation  is  un- 
profitable, is  the  fact  that  broad- 

casters are  unwilling  to  assign  the 
proper  amount  of  credit  to  their 
FM   coverage   and   FM  listening 

;  audience.  .  .  . 
In  many  a  locality,  FM  is  carry- 

:  ing  the  coverage  load  of  the  AM 
stations  whose  nighttime  direc- 

tional pattern,  foreign  interference, 
static,  and  what  not,  precludes 
holding  a  decent  percentage  of  the 
available  listening  audience.  It 
is  easy,  for  competitive  reasons  and 
tax  purposes,  to  deny  the  fact  that 
FM  is  anything  but  a  total  loss.  .  .  . 

Certainly,  some  FM  installations 
are  losing  money;  so  are  some  AM 
installations.  In  many  cases,  poor 
thought  was  given  to  the  erection 
of  FM  facilities  and  the  initial 
cost  was  too  high.  .  .  . 

Just  why  has  FM  reached  its 
present  state?  The  answers  are 
generally  known,  but  here  are  five 
of  the  conspirators  who  have  given 
it  a  kick,  at  one  time  or  another : 

1.  The  networks,  who  have  mil- 
lions invested  in  AM  facilities,  TV 

research  and  patents,  have  not  been 
able  to  see  further  than  the  out- 

skirts of  the  metropolitan  areas, 
i  as  far  as  broadcasting  is  con- 

cerned. .  .  . 
2.  Advertising  agencies,  being 

technically  uninformed,  or  wilfully 
blind,  are  still  prone  to  accept  cov- 

erage claims  of  networks  and  indi- 

vidual stations  on  AM,  even  though 
those  claims  are  at  best  highly  mis- 

leading and  at  worst  highly  fraudu- 
lent. Again  more  complications  in 

bookkeeping.  TV  is  around  the 
corner — why  worry  about  FM? 

3.  Broadcasters  themselves  who 
have  installed  FM  and  have  never 
done  anything  about  educating  its 

listening  audience  to  FM's  advan- 
tages. Many  .  .  .  installed  FM 

strictly  as  "insurance." 
■  4.  Set  makers,  who  were  looking 
for  a  quick  killing  after  the  war 
and,  therefore,  ignored  FM  as  long 
as  possible,  or  if  they  did  include 
an  FM  band  on  their  receivers,  the 
FM  portion  was  so  poor  technically, 
that    it    discouraged  purchasers 

from  trying  to  listen  on  that  band. 
5.  Old  man  economics.  There  just 

aren't  enough  advertising  dollars 
to  support  750  FM  and  1,500  AM 
stations.  FM  was  new  and  had 
to  take  the  rap  for  stations,  either 
AM  or  FM  or  both,  who  probably 
should  never  have  gone  into  busi- 

ness in  the  first  place.  .  .  . 
If  .  .  .  FM  is  to  be  relegated  to 

the  junk  pile  for  whatever  cause, 
the  radio  manufacturing  and 
broadcasting  industries  will  be  re- 

sponsible for  a  great  crime  perpe- 
trated against  the  American  listen- 

ing public.  .  .  . 
All  together  now — -"The  public  be 

damned!  Let's  go  to  Florida  for  a 

little  fishing!" 

KATZ  calendar  of  expiration  dates 
issued  for  seventh  consecutive  year 
by  Katz  Agency  Inc.,  New  York,  sta- 

tion representative.  Calendar  shows 
at  a  glance  expiration  dates  for  broad- 

cast schedules  of  13,  26,  39  and  52 
weeks. 

STAFF  DUTIES 

NABUG  Probes  L.  A.  Stations 

FOLLOWING  hints  of  practice  by 
networks  and  stations  in  Los  An- 

geles in  assigning  more  duties  to 
staff  members  than  their  salaries 

pay  for.  Radio  Writers  Guild,  Ra- dio &  Television  Directors  Guild 
and  American  Federation  of  Radio 
Artists  are  currently  conducting 
an  investigation  in  that  city 
through  the  National  Assn.  of 
Broadcast  Unions  and  Guilds. 

It  is  suspected,  for  instance,  that 
announcers  are  used  as  actors  while 
receiving  remuneration  only  for 
announcing  chores.  If  such  prac- 

tices should  be  found,  according  to 
Claud  McCue,  executive  secretary 
of  AFRA  and  president  of  the 
Hollywood  Council  of  NABUG,  one 
of  whose  main  functions  is  ex- 

change of  information,  the  group 

will  attempt  to  correct  the  situa- tion jointly. 

This  clothing  and  a  number  of  unsolicited  checks  were  con- 
tributed by  Tulsans  during  a  3  day  KTUL  drive  to  aid  University  of 

Oklahoma  students  who  lost  their  belongings  in  the  recent  dormitory 
fire.     RESULTS?    These  same  generous  Tulsans  also  BUY!     They  respond 

equally  to  our  sales  messages.     See  an  Avery-Knodel  man... and  get 
RESULTS  over  KTUL,  Tulsa,  Oklahoma. 

Rival  to  Rival 

A  GOOD  promotion  stunt  that 
backfired  has  been  getting  at- 

tention in  radio  circles  in 

the  nation's  capital.  In  ac- 
cordance with  custom,  the 

Washington  Ad  v  e  r  t  i  si  n  g 
Club  included  at  its  "Flowing 
Bowl"  shindig  a  grand  draw- 

ing for  139  door  prizes.  One 
of  the  prizes  donated  by 
WTOP  General  Manager 
John  S.  Hayes,  was  a  free 
spot  announcement  to  be 

broadcast  during  WTOP's Class  A  time.  The  winner? 
Norman  Reed,  program  di- 

rector of  WWDC.  Mr.  Reed 
immediately  announced  to  the 
329  admen  present  that 
WWDC  would  ask  for  time  at 
7 :30  p.m.  Sunday. 
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"VIC"  DIEHM  says: 

IT  TAKES  ALL 

KIMDSofHEADS 

1v  keep  the 

Sponsor  Happy 

otWAZL 

^lO
NVE

S 

KITTY' 
SHIRLEY 

'JEAN' 

0VH
BAD

S 

MARIE' 
*  STASIA' 

for  -further  Enlightenment 
write  to  Vic  Diehm 

WAZL 
HAZLETON'  PENNA. REPRESENTATIVES: 
Robert  Meeker  Associates 

521   Fif'h  Avenue,  New  York  City  17,  N.  Y. 

7eatute       the  U/eck 

IN  Grand  Junction,  Col.,  the  name 
Howell  is  synonymous  with  KFXJ. 
It  got  that  way  because,  para- 

phrasing the  Caesars,  all  Howells 
lead  to  radio. 
This  month 

marks  the  20th 
anniversary  of 

the  station's  oper- 
ation in  the  Colo- 
rado city.  And 

KFXJ  also  is 
c  e  1  e  b  r  ating  a 
unique  distinction 
of  being  a  three 
generation,  fam- 

ily affair. 
Most  recent  Howell  to  join  the 

ownership  tangle  at  KFXJ  is 
20-year-old  Ruth  Howell,  daughter 
of  Rex  Howell,  who  started  the  sta- 

tion in  Denver  in  1926.  The  Den- 
ver U.  junior,  who  naturally  is 

majoring  in  radio  and  television, 

was  made  a  minority  stockholder 
in  a  change  from  partnership  to 
corporation. 

Her  grandfather,  Charles  How- 

1 

Charles  Howell      Ruth  Howell Rex  Howell 

ell,  entered  the  business  in  1930 
when  the  station  was  moved  from 
Denver  to  Grand  Junction  on  Colo- 

rado's western  slope.  KFXJ  then 
was  operated  as  a  partnership  of 
Rex  Howell  and  his  father  doing 
business  as  the  Western  Slope 
Broadcasting  Co. 

O'n  -flu  -(Iccounti 

CLAIMANT  to  the  title  "young- est station  manager  in  the 

country,"  22-year-old  Generoso 
(Gene)  Pope  Jr.,  executive  vice 
president  and  general  manager  of 
WHOM  New  York,  is  recognized  as 
an  authority  on  the 
foreign  language 
broadcasting  field. 
Figuratively 

groomed  in  the  cra- 
dle for  his  present 

post,  young  Pope  as- serted active  interest 
in  his  future  audi- 

ence while  still  a  stu- 
dent at  M,  I.  T. 

There  he  spent  his 
summers  and  his  off- 
hours  learning  the 
needs  and  interests 
of  the  Italian  speak- 

ing population  in 
New  York  by  work- 

ing on  11  Progresso, 
the  family  newspa- 

per. At  21  he  was 
named  vice  president 
and  editor  of  the  publication 

Since  taking  over  at  WHOM,  Mr. 
Pope  has  widened  his  knowledge  to 
include  a  comprehension  of  all  for- 

eign language  groups,  meanwhile 
raising  his  station  to  the  status  of 
one  of  the  most  successful  multi- 

lingual outlets  in  the  country. 
Mr.  Pope,  who  still  maintains  an 

association  with  II  Pj^ogresso, 
succeeded  to  his  present  job  last 
September  when  his  brother.  For- 

tune Pope,  left  to  take  over  an 
executive  position  with  the  Colonial 
Sand  &  Stone  Co. 
Among  the  innovations  effected 

by  Gene  Pope  at  WHOM  are  a 
citizenship  class  conducted  at  the 
station  in  cooperation  with  the 
New  York  City  Board  of  Educa- 

tion, and  a  signally  successful 
safety  series.  He  currently  is  proc- 

essing a  foreign  language  amateur 

GENE 
tan. 

hour. 
In  addition  to  his  duties  at  the 

station  and  the  newspaper,  Mr. 
Pope  still  has  found  time  to  attend 
New  York  Law  School  where  he 
is  taking  courses  preparatory  to 

a  possible  political 
career. 
He  is  a  member 

of  the  New  York 

City  Mayor's  Com- mittee on  Unity,  the 

Columbus  Day  Citi- 
zen Committee  and 

co-chairman  of  the 

special  groups  Com- mittee of  the  March 
of  Dimes.  In  addi- 

tion he  belongs  to 

the  New  York  Ath- 
letic Club,  West- 

chester Country 
Club  and  the  Grand 
Street  Boys  Assn. 

Mr.  Pope  is  un- married and  makes 
his  home  with  his 

parents  in  Manhat- The  family  has  acquired 
WINS  New  York,  subject  to  FCC 
approval,  in  which  case  Mr.  Pope 
would  relinquish  the  WHOM  man- 

agership for  that  of  WINS.  But 
his  knowledge  of  foreign-language 
broadcasting  would  not  be  wasted, 
for  the  family  proposes  to  make 
WINS  a  foreign-language  outlet 
under  their  ownership. 

RMA  Sales 

SALES  of  radio  transmitting  ap- 
paratus, radar  and  other  commu- 
nications equipment  to  the  govern- 

ment totaled  $35,489,327  in  the 
third  quarter  of  1949,  according 
to  Radio  Mfrs.  Assn.  Of  this 
total  $23,914,281  consisted  of  radar 
equipment.  The  total  third-quar- 

ter sales  compared  to  $40,140,586 
in  the  second  quarter  of  1949,  ac- 

cording to  RMA. 

lose  J6aooo,ooo?
 

Maybe  you  did  if  you  over- 
looked WHTN  and  WHTN-FM 

in  the  Huntington  Market . . . 
for  WHTN  delivers  more  than 
one-fifth  of  this  $300,000,000 
market  (no  station  has  as 
much  as  two-fifths)... and  at 
a  lower  cost  -  for  -  coverage, 
too.  Add  to  this  an  FM  bonus 
on  WHTN-FM,  the  most 

powerful  FM  station  in  the 
Central  Ohio  Valley,  and 

you've  got  a  low-cost,  high 
power  medium  for  tapping 

the  gold  in  these  hills.  Take 
a  look  at  the  Huntington 
Market... then  make  up  your 

mind  to  get  your  share  by  us- 
ing WHTN  and  WHTN-FM. 

THE  POPULAR  STATION 

eOO  KC"""       ■       ■  in05  MC 
eoo  Kc 

.000 lOOJ  MC 5  3  000  *ATTS 

HUNTINGTON,  W.  VA. 

Huntington's 
only  clear  channel  AM  station 

For  availabilities,  rates  and 
other  information,  wire,  write 

or  phone 
PACE-WILES,  INC., 

ADVERTISING 

Huntington,  West  Virginia 
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lilllllllllllllllllllllllllllilllllllllllllllll^ 

SOCIETY  OF  MOTOR  MFRS.  &  TRADERS,  Great  Britain,  appoints  Grant 
Adv.,  New  York,  as  its  agency  in  United  States.    Campaign  of  advertising, 
promotion  and  publicity  for  the  account  will  be  placed  for  British  Auto- 

mobile Exhibition  at  Grand  Central  Palace,  in  New  York  on  April  15-23. 

KEVO  PRODUCTS  Co.,  Azusa,  Calif.  (Kevo,  Kevetts,  Why— food  supple- 
ments), appoints  Liddiard  Adv.,  Glendale,  Calif.,  to  handle  advertising. 

National  spot  radio  will  be  used. 

FILENE'S,  Boston  (department  store),  radio  and  television  advertiser,  appoints 
Borland  Inc.,  New  York,  to  handle  its  advertising. 

CHEVROLET  DEALERS  of  New  York,  starting  with  preliminary  bouts  on 
Jan.  11,  will  sponsor  series  of  13  telecasts  of  the  annual  Golden  Gloves  Boxing 
Tournament  on  WPIX  (TV)  New  York.  Campbell-Ewald  Co.,  New  York,  is 
agency. 

LIQUID  GLAZE  Inc.,  Lansing,  Mich.  (Liquid  Glaze  protective  coating  for 
automobiles),  names  George  N.  Kahn  Co.  to  handle  its  advertising.  Televi- 

sion will  be  used. 

PLYMOUTH  TEXTILES,  New  York  (cotton  textiles),  appoints  New  York  office 
of  Wilson,  Haight  &  Welch  Inc.,  as  its  advertising  counsel. 

A/aiurotk  /JccounU 

R.  J.  REYNOLDS  TOBACCO  Co.,  Winston-Salem,  N.  C,  through  Wm.  Esty 
Co.,  New  York,  renews  its  contract  with  Alaska  Broadcasting  Co.  for  spot 
announcements  on  KINY  Juneau,  KTKN  Ketchikan,  KFQD  Anchorage  and 
KIFW  Sitka.  Contract  calls  for  five  one-minute  spots  weekly  for  Camel 
cigarettes,  instead  of  three  as  formerly  used.  Prince  Albert  smoking  tobacco 
will  use  one  spot  weekly. 

NORWICH  PHARMACAL  Co.,  through  Benton  &  Bowles,  New  York,  renews  for 
52  weeks  ABC  broadcasts  of  The  Fat  Man.  Firm  has  sponsored  show  since  Feb. 
14,  1947,  and  programs  are  aired  Friday,  8-8:30  p.m. 

KNOMARK  MFG.  Co.,  Brooklyn  (Esquire  shoe  polish),  starting  March  16, 
will  sponsor  25-station  ABC-TV  telecasts  of  Blind  Date,  featuring,  Arlene 
Francis  as  mistress  of  ceremonies.  Program,  to  be  aired  Thursday,  9-9:30 
p.m.,  was  purchased  through  Emil  Mogul  Co.,  New  York. 

CARTER'S  PRODUCTS  Inc.,  for  Carter's  Little  Liver  Pills,  renews  its  spot 
contract  for  all  seven  Alaska  Broadcasting  System  stations  through  Ted  Bates 
&  Co.  At  the  same  time,  Ted  Bates  Agency  renews  contract  for  Kool  Cigarettes 
announcements  on  KFQD  Anchorage  and  KFRB  Fairbanks.  All  contracts  are 
for  1950. 

e  •  • 

WALTER  N.  HILLER  Jr.  placed  in  charge  of  radio  for  Toni  Co.,  Chicago,  in 
new  administrative  setup  in  firm's  advertising  department.  Production  de- 

I  partment  is  being  expanded  under  direction  of  ELDRED  G.  LUSTMAN.  FRED 
KLEIN  will  continue  to  head  creme  shampoo,  creme  rinse,  and  new  product 
advertising  division. 

FREDERICK  W.  LUTTMANN,  premium  promotion  manager,  Post  Cereals 
Division  of  General  Foods  Corp.,  New  York,  appointed  product  merchandising 
manager  for  Grape-Nuts,  Grape-Nuts  Flakes  and  Wheat  Meal.  He  will  be 
succeeded  in  his  former  post  by  WILLIAM  P.  DUNHAM,  previously  assistant. 

CLYDE  E.  RAPP  appointed  advertising  director  of  Theo.  Hamm  Brewing  Co., 
St.  Paul,  Minn.    He  was  formerly  with  J.  Walter  Thompson  Co.,  New  York. 

I  HY  FREEDMAN,  for  three  years  on  general  sales  staff,  named  assistant  mer- 
j|  ehandising  manager  and  publicity  director  of  Hunt  Foods  Inc.,  Los  Angeles. 
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MONROE 

0odJum 

KNOE 

jOpA  IN  Power 
5000  WATTS  DAY  &  NIGHT 

BLANKETING  N.  E.  LOUISIANA  -  BORDER  AREAS  ARKANSAS  AND  MISSISSIPPI 

KNOE 

JDpA  IN  Hooper station  audience  index 

FALL  1949* 

8  AM-12  N 

KNOE   47.6 

Station  A    41.5 
(Monroe) 
Station  B    6.6 
(Shreveport) 
Stat;on  C   2.1 
Others    2.2 

November  ' 

12  N-6  PM 

43.9 

40.2 
3.3 

8.9 

3.7 

6-10  PM 

42.9 41.3 

6.8 
9.0 

ROBERT  W.  DUMM,  Gen.  Mgr. 

THE  JAMES  A.  NOE  STATION 

MONROE.  LOUISIANA 

Represented  by 

RA-TEL  Representatives 

NBC  Affiliate 
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Graham  Cracker 

EDITOR,  Broadcasting: 

My  clients,  Messrs.  Stuart  Pea- 
body  and  Fairfax  M.  Cone,  are 
responsible  for  my  writing  this 
letter.  Their  cause  of  action  is 
apparent  at  a  glance  at  page  24 
of  your  Jan.  2  issue.  They  have 
retained  me  because  I  am  a  mem- 

ber of  the  Florida  Bar,  and  we 
expect  all  negotiations  pertaining 
to  our  suit  to  be  conducted  in  that 
state,  with  expenses  pre-paid  by 
Broadcasting.  When  my  clients 
have  found  the  date  for  negotia- 

tions that  mutually  suits  their 
calendars,  I  shall  inform  you  of 
our  transportation  and  hotel  ac- 
commodations. 

Philip  L.  Graham 
Publisher 
The  Washington  Post 

[EDITOR'S  NOTE:  Our  Picture  Editor, 
who  apparently  was  engaged  in  pre- 
New  Year's  revelry,  now  is  eating starling.  That  page  24  lineup  of  officers 
of  Commerce  Secretary  Sawyer's  Ad- vertising Advisory  Committee  should 
have  read  (1  to  r) : 

Open  Mil
e 

(Letters  are  welcomed.  The  editors  reserve  the 
right  to  use  only  the  most  pertinent  portions.) 

Post-lude 

Mr.  Philip  L.  Graham 
The  Washington  Post 
Dear  Phil: 

I  thought  I  saw  a  familiar  face 
on  page  24  of  the  current  issue  of 
Broadcasting  magazine,  but  the 

caption  under  the  picture  read  "Mr. 
Peabody."  Have  you  got  a  double 
or  could  it  be  that  my  good  friend, 
Sol  Taishoff,  made  such  a  glaring 
error. 

Note  to  Editor,  Broadcasting:  I 

hope  you  don't  mind  the  rib,  Sol. 

Mr.  Peabody Mr.  Cone Graham 

EDITOR'S  P.S.:  On  advice  of  counsel, 
we  take  recourse  to  that  Chinese  prov- 

erb about  one  picture  being  worth 
a  thousand  words.  So,  by  mathemati- 

cal projection,  the  equation  is  the 
equivalent  of  3,000  words  versus  a  mere 
three  names,  correctly  spelled  but 
slightly  misplaced.] 

I  got  quite  a  kick  out  of  it,  and 
at  least  it  shows  I  read  your  mag- 
azine. 

Incidentally,  I  wish  you  would 
have  your  mailing  list  changed  to 
show  my  correct  home  address 
which  is: 

South  Finley  Ave. 
Basking  Ridge,  N.  J. 

R.  C.  Robertson 
Director  of  Media 
Colgate-Palmolive-Peet  Co. 
Jersey  City,  N.  J. 

[EDITOR'S  NOTE:  Don't  mind  the  rib at    all,    as    aforesaid.    Home  address 
changed.  Thanks.] 

Production 

EDITOR,  Broadcasting: 

Three  hours  ago  the  doctor  in- 
formed my  wife  that  on  or  about 

Jan.  30  she  will  give  birth  to  not 
one,  but  tivo  children.  Twins. 

As  anyone  can  see  from  our  ads 

in  Broadcasting,  WTOP's  cam- 
paign this  year  is  built  around  the 

fact  that  "Business  Is  Always 
Better  In  Washington."  This  is now  doubly  proven. 

Cody  Pfanstiehl Dir.,  Promotion  and  Press 

Information WTOP  Washington 
.  .  .   and  production 

[EDITORS   NOTE:   Whew!   And  con- 

gratulations  on   practicing   what  you 
preach.] *     *  * 

Managers'  Textbook EDITOR,  Broadcasting: 
"Talk,  think  and  act  like  radio- 

men!" That's  what  we've  been 
telling  students  for  four  years. 

And  to  accomplish  this  purpose 

we  not  only  use-  Broadcasting- Telecasting  as  required  reading, 
we  give  tests  covering  pertinent 
material  in  each  issue. 

Does  it  pay  off?  Well,  after 
four  years'  operation  we've  placed 
450  graduates  in  radio-TV,  or  al- 

lied jobs.  Eleven  students  who  cut 
Iheir  electronic  teeth  on  Broad- 
i:asting  are  now  managing  sta- tions ! 

Elbert  (Bert)  Haling 

Institute   of  Radio  Broad- 

casting 

Dallas 
[EDITOR'S  NOTE:  Delighted  to  learn embryo  managers  as  well  as  active 
managers  find  BROADCASTING  help- 

ful.] 

Frowns  at  Smile 

EDITOR,  Broadcasting: 

I  do  not  understand  your  edi- 
torial entitled  "Smile  When  You 

Say  That!"  Judge  Conger's  ruling 
in  the  Bentley  case  does  not 
"broaden  the  body  of  law  which 
has  placed  the  sound  broadcaster 
in  what  was  once  described  the  'di- 

lemma of  self-destruction.' "  It 
was  favorable  to  broadcasters  be- 

cause it  held  defamation  by  televi- 
sion to  be  slander  and  not  libel. 

Slander  is  actionable  only  if  "spe- 
cial damages"  are  shown;  this 

showing  is  not  necessary  in  libel. 
(Continued  on  page  Jf6) 

Ale  Tasting,  a  Vanishing  Profession 

•  One  of  England's  old  and  envied  professions 
— that  of  official  ale-conner  (taster)  has  vir- 

tually disappeared  from  the  scene,  a  victim  of 
the  march  of  science  and  mechanization. 

Great  Britain's  ale  and  beer  tasters  date  their 
calling  from  William  the  Conqueror,  who 
created  the  office  as  a  means  of  controlling  the 

quahty  of  the  nation's  favorite  beverage. Tasters 
were  invested  with  authority  to  set  prices 

based  on  their  palate's  judgment  and  even  to 
exact  penalties  if  the  beverage  fell  below  .the 
minimum  standard. 

In  recent  years,  however,  the  profession  was 
reduced  to  being  an  honorary  one,  bound  up 
chiefly  with  ceremonial  occasions. 

The  ancient  profession  has  about  disappeared 

because  there  no  longer  is  any  need  for  it,  as 

one  of  the  few  surviving  ale-conners  recently 
explained.  Today  all  beer  is  good  beer. 

Brewing  is  subject  to  laboratory  control  from 
the  time  the  malt  is  ground  until  the  finished 

product  is  packaged  in  keg,  bottle  or  can. 
Nothing  is  left  to  chance.  Temperatures  for 

boiling  or  chilling  are  kept  under  perfect  con- 
trol. Air  is  sterihzed  in  the  fermenting  cellar. 

Yeast  kept  in  pure  culture  apparatus  supplies 
the  fermenting  agent.  And  the  entire  process 
is  under  the  watchful  eyes  of  master  brewers 
schooled  in  all  sciences  relating  to  brewing. 
They  are  the  official  tasters  of  today,  insuring 

the  uniform  quality  of  America's  beverage  of moderation. 

UNITED  STATES BREWERS  FOUNDATION 

21  East  40th  Street,  New  York  16,  N.  Y. 
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IlLRB  ORDERS 

IWTAO,  WXHR(FM)  Election 

BROADCAST  technicians  and  en- 
finsers  at  WTAO  and  WXHR 
jFM)  Cambridge,  Mass.,  licensed 
!|o  Middlesex  Broadcasting  Corp., 

ere  directed  last  "Wednesday  by National  Labor  Relations 
Board  to  hold  an  election.  The 
ioard  found  that  they  constitute 
I  unit  sufficient  for  collective  bar- 
raining  sought  by  IBEW  (AFL) 
ocal  1228. 
The  order  includes  the  assistant 

ihief  engineer  but  excludes  an- 
louncers,  chief  engineer,  and  cleri- 
al,  maintenance  and  administra- 
ive  employes.  NLRB  ruled  that 
'minor  technical  duties"  performed 
ly  five  announcers  are  "incidental" ind  should  be  excluded  from  the 
mit,  contrary  to  request  of  Middle- 
ex  Broadcasting  Corp.  NLRB 
ilso  ruled  out  inclusion  of  an  as- 

sistant chief  engineer   as  super- 
fisor,  contending  he  has  no  such 
upervisory  authority. 

■Ollled-Otti 

imn  RETIRES 
Was  AT&T  Board  Chairman 

jf^'ALTER  S.  GIFFORD,  for  the 
jDast  two  years  AT&T  board  chair- 
hian,  retired  from  that  office  at 

|/ear's  end.  Mr.  Gilford,  who  will 
be  the  company's  compulsory  re- 

tirement age  of  65  on  Jan.  10,  was 
ijlevated  to  board  chairmanship 
pfter  25  years  as  president.  Leroy 
A.  Wilson,  who  succeeded  him  in 
the  latter  post,  is  expected  to  pre- 

side as  president  hereafter  at 
poard  meetings. 
i  Mr.  Gilford,  simultaneous  with 
his  resignation  from  the  chairman- 

ship, also  resigned  his  membership 
pf  the  board.  He  will  continue, 
however,  as  honorary  chairman 
and  will  be  available  for  consulta- 

tion, the  company  said.  He  has 
taken  a  New  York  office  not  far 

from  his  old  headquarters,  "just 
to  have  a  place  to  receive  my  mail 
and  my  friends,"  he  said. 

POT  announcements  by  movie  person- 
ialities  on  54-second  commercial  tran- 

scriptions over  local  stations  will  be 
used  by  RCA  Victor  this  month  pro- 

moting Screen  Directors'  Playhouse  on 

Illlllill 

JOHN  BAKER  of  WLS  Chicago, named  chief  of  Production  &  Mar- 
keting Assn.  Chicago  information 

office.  He  previously  was  assistant 
director  of  information  for  radio 
with  U.  S.  Department  of  Agricul- 

ture, an^  extension  radio  specialist. 

NORMAN  J.  SITZEXSTATTER,  new- 
comer to  broadcasting  industry,  joins 

Basch  Radio  &  Television  Productions, 
New  York,  as  account  executive.  He 
was  previously  witli  New  York  finan- 

cial firms  in  advertising  and  under- 
writing capacities. 

KING-TV  Seattle  and  KFMB-TV  San 
Diego  added  to  list  of  Telenews-INS 
daily  newsreel  clients. 

G.  T.  LaBONNE  Jr.,  formerly  super- 
visor of  Storecast  Corp.  of  America, 

merchandising  activities  in  Southern 
New  England,  promoted  to  Southern 
New  England  Division  manager  of 
Storecast  system. 

ROGER  BROWN  Inc.,  New  York, 
formed  as  industrial  public  relatiotis 
firm  to  succeed  Earl  Ferris  Co.  Mr. 
Brown,  former  president  of  Ferris  Co., 
becomes  president  of  new  firm,  and 
EARL  FERRIS,  former  owner,  be- 

comes chairman  of  the  board. 

Equipment 
DAVID  DAVIS,  formerly  corporate 
radio  and  television  manager  for  R.  H. 
Macy  stores,  appointed  merchandising 
coordinator  for  radio  and  television 
receivers  in  General  Electric  Co.'s 
Electronics  Dept.,  Syracuse,  N.  Y. 

GRAYBAR  ELECTRIC  Co.,  New  York, 
splits  its  Southwestern  District  into 
two  separate  units  with  old  offices  in 
Dallas  and  office  of  new  unit.  Gulf 
Coast  District,  in  Houston.  Both  will 
continue  to  operate  under  supervision 
of  G.  T.  MARCHMONT.  J.  E.  FON- 

TAINE, present  Houston  manager, 
named  assistant  district  manager  in 
charge  of  new  district. 

SAMUEL  OLCAHK,  commercial  serv- 
ice manager  of  Air  King  Products  Co., 

Brooklyn,  manufacturer  of  radios,  wire 
recorders  and  TV  sets,  named  adver- 

tising and  sales  promotion  manager 
for  company. 

MELVm  B.  SCHWARTZ,  formerly 
with  Benwood  Linze  Co.,  division  of 
Sperry  Corp.,  and  Federal  Telephone 
and  Radio  Corp.,  appointed  sales  man- 

ager of  Television  Equipment  Corp., 
New  York. 

ALFRED  S.  BACKUS,  plant  superin- 
tendent of  Mycalex  Corp.  of  America, 

appointed  plant  manager  with  full  re- 
sponsibility for  all  plant  operations. 

GRAY  RESEARCH  &  DEVELOP- 
MENT Co.,  Hartford,  Conn.,  announces 

development  of  new  viscous-damping 
principle  utilized  in  its  Gray  tran- 

scription arm.  New  arm  vii'tually 
eliminates  tone  arm  resonances,  is 
automatically  adjustable  to  different 
speed  records  and  will  play  even  badly 
warped  discs,  firm  claims. 

REPRESENTED  BY 

WEED  ̂ COMPANY 

JOHN  WILEY  &  Sons  Inc.,  New  York 
publisher,  announces  new  second  edi- 

tion of  Technique  of  Radio  Design,  by 
E.  E.  Zepler. 
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IIIIK 

JACK  DOUGLAS  joins  WCSI  (FM) 
Columbus,  Ind.,  as  staff  announc- 

er, replacing  BOB  WESTER- 
MEIER,  WSCI  chief  announcer,  who 
joins  sports  department  of  station 
handling  color  work.  MIKE  MAY, 
staff  announcer,  appointed  chief  an- 
nouncer. 

JAN  TYROLER  joins  staff  of  WAVE- 
AM-TV  Louisville. 
PHIL  RUSKIN  promoted  from  crew 
to  assistant  director  at  WBKB  (TV) 
Chicago. 
CHARLES  BROADHURST,  formerly 
with  KRON-FM  San  Francisco,  joins 
announcing  staff  of  KFRE  Fresno. 
LABE  MELL,  film  director  at  WTVJ 
(TV)  Miami,  Fla.,  named  assistant 
producer  for  station.  JAMES  LOOMIS, 
former  cameraman  for  station,  rejoins 
WTVJ  as  cameraman  and  assistant 
producer. 
MRS.  STEPHENS  McIVER,  who  was 
Nancy  Grey  on  WTMJ  Milwaukee  for 
18  years,  joins  WMAW  Milwaukee. 
WTMJ's  What's  Neiv?,  on  which  Mrs. 
Mclver  appeared,  will  star  Mrs. 
ESTHER  M.  HOTTEN,  former  women's 
director  of  WQQW  Washington. 
DEL  COURTNEY,  former  band  leader 
currently  engaged  in  television  and 
electrical  appliances  business  in  Oak- 

land, starts  Del  Courtney  Show  on 
KPIX  (TV)  San  Francisco. 
BOB  WATSON,  disc  jockey  at  WSB 
Atlanta,  Ga.,  has  graduated  from  Em- 

ory U.  with  AB  in  journalism. 

AL  ROGERS,  folk  singer  on  WAVE- 
AM-TV  Louisville,  Ky.,  signs  record- 

ing contract  with  MGM. 
WILLIAM  SHEEHAN,  announcer  for 
WDRC  Hartford,  Conn.,  is  the  father 
of  a  girl,  Joanne. 
JAN  CURETON,  formerly  with  NBC 
San  Francisco  in  sound  effects  depart- 

ment, joins  continuity  staff  of  WIS 
Columbia,  S.  C. 

BRUCE  BUCHANAN,  program  direc- 
tor of  WMFD  Wilmington,  N.  C,  is 

the  father  of  a  girl,  Nancy  Lee,  born 
Dec.  27. 

BERT  BUZZINL  announcer  and  farm 
editor  of  KCBS  San  Francisco,  is  the 
father  of  a  girl. 

ESTHER  ROJEWSKL  camera  oper- 
ator at  WBKB  (TV)  Chicago  for 

seven  years,  and  TOM  MOORE  of 
station's  transmitting  department, 
have  announced  their  marriage. 
PAUL  ANDERSON,  former  announcer 
for  WMBH  Joplin,  Mo.,  and  WEW  St. 
Louis,  joins  announcing  staff  of  KXOK 
St.  Louis. 

LEADER 
E  ARI 

This  is 

AM  •  FM  •  TV 

NBC  Affiliate  in  Central  New  York 

21  rich  Central  JVew  York  Counties 
205^000  BMB  Station  Audience  Famiiiea 

Headley-Reed,  National  Representatives 
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GRAND  CENTRAL 

Ceases  Terminal  Programs 

PUBLIC  ADDRESS  system  broad- 
casts in  Grand  Central  Terminal, 

New  York,  were  discontinued  by 
the  terminal  management  Jan.  2 
after  New  York's  Public  Service 
Commission  had  heard  protests 

that  the  system  violated  citizens' 
rights. 

In  an  announcement  of  the  dis- 
continuance, E.  B.  Moorhouse,  ter- 

minal manager  for  the  New  York 
Central  and  New  Haven  railroads, 
joint  users  of  the  terminal,  said 

that  although  a  "substantial  ma- 
jority of  our  passengers  favored 

the  programs,  there  were  enough 
who  sincerely  opposed  them  that  we 
have  decided  to  discontinue  the  ex- 

periment." 
A  spokesman  for  Terminal 

Broadcasting  Co.,  which  operated 
the  system  of  broadcasts — music, 
brief  news  summaries,  weather  re- 

ports and  commercial  announce- 
ments— pointed  out  that  the  broad- 
casts had  been  stopped  despite  the 

fact  that  "no  verdict  had  been 
reached  by  the  Public  Service  Com- 

mission." 

CIVIL  DEFENSE 

C.  of  C.  Preparing  Booklet 

SPECIFIC  recommendations  on 
civil  defense  planning  will  be  of- 

fered in  a  forthcoming  booklet 

being  compiled  by  the  U.  S.  Cham- 
ber of  Commerce.  Pamphlets  will 

follow  up  two  others  issued  last 
year — "Where  We  Stand  on  Na- 

tional Defense"  and  "A  Blueprint 
for  Industrial  Preparedness." 

The  chamber  had  urged  that  the 
executive  and  legislative  branches 
review  the  program  continuously 
and  take  necessary  steps  to  provide 
for  minimum  stockpile  require- 

ments including  electronics  and 
communications  equipment  under 
functions  of  the  Munitions  Board. 
Only  40%  of  minimum  needs  had 
been  met  as  of  June  1949,  the 
chamber  noted,  adding  the  pro- 

gram would  require  seven  or  more 
years  to  complete  if  the  rate  were 
not  accelerated.  It  also  expressed 
concern  over  failure  to  provide 
adequate  funds  for  stocks  of  essen- tial materials. 

WYVE  Wins  Award 

WYVE  Wytheville,  Va.,  has  been 
awarded  first  prize  in  the  National 
Research  Bureau  Inc.'s  sixth  bi- 

monthly Radio  Ideas  Contest.  Idea 
that  copped  the  $50  award  for 
WYVE  was  Your  Radio  Toinist 
Guide  program  which  is  directed 
to  tourist  trade.  The  Bureau  said 

the  program  "was  judged  best  be- 
cause of  its  approach  to  a  univer- 

sal radio  problem  and  the  success- 
ful solution  you  have  found  for 

that  problem.'"'  Story  of  WYVE's program,  sponsored  by  the  Wayne 
County  Chamber  of  Commerce,  was 
in  the  Nov.  28,  1949  Broadcasting. 

In  Cold  Alaska 

THAT  radio  can  sell  cold 
tablets  successfully  in  cold 
Alaska  has  been  proved 
by  KFQD  Anchorage.  The 
station  aired  two  spot  an- 

nouncements on  Anahist  anti- 
histamine pills  for  the  local 

Rexall  drug  store,  resulting 
in  sales  of  48  dozen  packages 
within  two  hours  after  broad- 

cast time.  William  Abel, 
store's  general  manager,  ad- 

vised the  station  that  he 
"was  mighty  pleased"  with 
such  fast  results. 

WMCA  BUSINESS 

$100,000  Signed  for  1950 
NEW  contracts  and  renewals  for 
1950  amounting  to  more  than  $100,- 
000  have  been  signed  by  WMCA 
New  York,  Norman  Boggs,  gen- 

eral manager,  has  announced. 
Liebmann  Breweries  Inc.  CRheingold 

Beer),  through  Foote,  Cone  &  Belding, 
launched  a  52-week  spot  campaign  of 
40  announcements  weekly  beginning 
Dec.  24.  A  13-week  contract  with  New 
York's  Savoy  Ballroom  through  W.  B. 
Graham  &  Assoc.  Inc.,  for  participa- 

tion in  the  Ralph  Cooper  Show  started 
Dec.  13.  Effective  Jan.  9  The  Bank 
for  Savings  in  The  City  of  New  York 
through  William  Irving  Hamilton  Inc. 
sponsors  15  minutes  of  Top  Tune  Time 
five  times  weekly. 
K.  Arakelian  Inc.  (Mission  Bell 

Wine),  through  Young  &  Rubicam,  has 
renewed  its  52-week  spot  announce- 

ment campaign  for  the  sixth  consecu- 
tive year  on  WMCA  starting  last Monday. 

Other  WMCA  renewals  effective  Jan. 
2  include  American  Home  Products  (G. 
Washington  Coffee)  through  Ted  Bates 
Inc.  with  a  26-week  spot  schedule; 
Fairmont  Foods  through  Doyle,  Dane, 
Berbach  Inc.  with  a  13-week  spot  pro- 

gram; Chase  National  Bank  through 
Albert  Frank-Guenther  Law  Inc.  for 
announcements;  Piel's  Beer  through 
William  Esty  &  Co.  Inc.  for  52-weeks 
of  spots;  two  contracts  with  R.  J. 
Reynolds  Tobacco  Co.  for  Camel  ciga-  j| 
rettes  and  Cavalier  cigarettes  for  -j 
full-year  spot  campaigns  through 
William  Esty  &  Co. 

The 

QUA' 

in 

WQUA means 

QUAIity 
Service  and 

Q  U  Antity Audience 
among  the  225.000 

People  in  the 

QUAd 
DAVENPORT  •  ROCK  ISLAND MOLINE    •    EAST  MOLINE 

WQUASr RADIO    CENTER.    MOLINE.  ILL. 
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SILVER  DOLLAR  MAN' I  Bottters  Give  Away  But  Make  More  Dollars 

L  SHOW  which  heats  up  like  a 
•histling  tea  kettle  with  the  appi-o- 
riate  letting-ofF-steam  is  claimed 

'own  Georgia  way.    A  copyrighted ;iveaway,  The  Silver  Dollar  Man 
'rogram,  welds  interview,  phone-a- 
umber  format  into  a  compact  sell- 
ig  feature,  according  to  the  han- 
ling  agency,  Snowden  &  Steward 
QC,  Atlanta. 
Program's  start  came  as  a  tryout 

f  R.  A.   (Bob)   Perrott's  (man- 
■jger,  Dr.  Pepper  Bottling  Co.  of Erunswick,  Ga.),  brainchild  based 

^  18  years  of  experience  in  bev- 
jpage  merchandising.  Test  city  was 
prunswick  where  the  program  was 
■laced  on  WGIG  over  a  period  of 
.ight  months,  six  days  per  week. 
jtesult  was  overwhelming  success, 
.inth  Dr.  Pepper  realizing  a  357% 
bcrease  in  sales  the  first  two  weeks 

.'nd  a  300%  average  increase  over ilie  entire  period. 
1        No  Direct  Commercials 

I  The  style  of  the  program  and  its 
iinique  full  15  minutes  of  continu- 
-ius  commercial  script,  which  clinks 
iVithout  any  interruption  for  a  di- 
«ct  commercial  announcement,  are 
•ighpoints  underlined  by  W.  E. 
Snowden  Jr.,  of  Snowden  & 

'Steward. 
Program  series  are  preceded  by 

■i.eavy  spot  promotion  over  radio, 
ind  in  newspapers,  coupled  with 
■nettling  company  and  retail  dis- 

play. Program  itself  gets  off  to  a 
'fast  start  and  is  carried  along  on 
|ts  own  momentum. 

'  Against  a  background  of  sound 
effects  including  sirens,  "calling  all 
lars"  relay,  the  staccato  delivery  of 
i  sports  announcer  is  used  in  the 
urogram.  A  number  of  "patrol 
•ars"  with  auto  radios  tuned  to  the 
station  are  contacted  over  the  air 
oy  the  announcer,  who  at  the  same 
•:ime  places  a  telephone  call.  He 
-cells  the  person  called  that  the  dol- 
■iar  man  is  on  the  wav  to  shell  out 
■with  the  dollars.  When  the  dollar 
•aaan  arrives,  he  counts  the  number 
lof  Dr.  Peppers  in  the  refrigerator 
and  duplicates  the  number  in  silver 
dollars. 

•  Following  the  initial  Brunswick 
(campaign,  Mr.  Perrott  discontinued 

the  program  for  60  days  and  now 
is  returning  to  the  air  on  the  basis 
of  three  nights  per  week,  average 
three  calls  a  night,  with  the  cost, 
according  to  Mr.  Snowden,  showing 
a  probable  return  of  three  to  four 
times. 

In  Savannah,  where  the  program 
was  placed  for  the  Dr.  Pepper  bot- 

tler in  that  city,  the  plant  had  been 
operating  at  a  loss.  At  the  end  of 
the  first  week,  a  profit  of  $100  was 
shown,  by  the  second  week  it  had 
increased  to  $900  and  the  third 
week  turned  up  over  $1,800.  There, 
the  show  was  on  three  nights  a 
week  with  an  average  of  one  to  two 
giveaways  per  night.  Similar  suc- 

cess has  been  met  in  Harrisburg 
and  Reading,  Pa. 

Allen  Burke,  WGIG  manager, 

found  the  program  "one  of  the  most 
astounding  and  forceful  programs" 
in  the  history  of  the  station,  accord- 

ing to  the  agency.  Requests  of 
bottlers  deluged  Mr.  Perrott,  who 
packaged  the  program  and  copy- 

righted it  to  insure  the  investment 
of  bottlers  who  tie  in  on  the  mer- 

chandising plan. 

ADMIRAL  CORP. 

Buys  General  Mills  Plant 

"ADMIRAL  Corp.,  radio,  television 
and  appliance  manufacturer,  has 
purchased  the  64,000-square-foot 
General  Mills  plant  in  Blooming- 
ton,  111.,  according  to  an  announce- 

ment by  John  B.  Huarisa,  executive 
vice  president  of  Admiral. 

Of  brick  construction  and  situ- 
ated on  an  11-acre  plot,  the  factory 

originally  was  the  property  of 
Colonial  Radio  Coi-p.  and  was  taken 
over  by  General  Mills  in  January 
1948.  Admiral  plans  call  for  even- 

tual employment  of  1,200  people  in 
the  plant,  Mr.  Huarisa  said,  to  be 
used  first  in  the  manufacture  of 
radios  and  later  television  receivers. 
From  an  original  capital  of  $3,400 

in  1934,  Admiral's  gross  sales  vol- 
ume has  grown  to  $110  million  in 

1949,  Mr.  Huarisa  stated. 

WIBG-FM  TESTS 

Muzak  by  FM  Cited  Success 

USE  of  FM  radio  as  a  substitute 
for  leased  telephone  wires  in  the 
distribution  of  music  programs  has 
been  found  satisfactory  after  ex- 

haustive tests  of  several  months 
conducted  over  facilities  of  WIBG- 
FM  Philadelphia. 

John  B.  Kelly  Sr.,  chairman  of 
the  board  of  WIBG-FM  and  presi- 

dent of  Muse  Art  Corp.,  licensed 
distributor  in  Philadelphia  for 
Muzak  wired  music  service,  said 
his  engineers  believe  FM,  with 
certain  important  modifications,  is 
able  to  replace  the  wired  music 
firm's  leased  lines.  No  final  de- 

cision will  be  made  until  tests  and 
adjustments  have  been  completed. 
Mr.  Kelly  said  that  FM  radio 
waves  would  be  given  additional 
tests  to  prove  that  FM  broadcasts 
could  provide  satisfactory  service. 

'fecAnica/ 

GORDON  W.  OLIVE,  formerly chief  engineer  of  Canadian 
Broadcasting  Corp.,  -with  head- 

quarters at  Montreal,  named  director- 
general  of  engineering  services.  AL- 
PHONSE  OUIMET  has  been  named 
chief  engineer  of  CBC.  Mr.  Olive  has 
been  with  CBC  and  its  predecessor 
since  1933,  starting  in  radio  in  1912  as 
amateur.  Mr.  Guimet  has  been  ■with 
CBC  since  1934,  and  has  in  past  few 
years  been  specializing  in  television 
development  prior  to  CBC  setting  up 
its  first  stations. 
WILLIAM  SLOAT,  assistant  chief  en- 

gineer at  WPIX  (TV)  New  York,  re- 
signs to  become  chief  engineer  of 

KEYL  (TV)  San  Antonio.  He  joined 
WPIX  in  February  1948,  moving  from 
WEW-AM-FM  St.  Louis.  Previously 
he  was  with  CBS-TV  in  New  York 
for  five  years. 

TED  C.  KENNEY,  chief  engineer  of 
KDKA  Pittsburgh,  honored  by  Du- 
quesne  U.,  that  city,  for  his  contribu- 

tion to  university's  new  station. 
WDUQ  (FM). 
JOSEPH  KLLNE,  technician  at  WTVJ 
(TV)  Miami,  Fla.,  named  supervisor 
of  technical  operations  for  station 
under  supervision  of  JACK  SHAY, 
WTVJ's  technical  director. 
RCA  Victor,  Camden,  N.  J.,  announces 
production  of  new  lightweight  boom 
stand  for  proper  microphone  position- 

ing in  broadcast  and  television  studios. 
Stand,  Type  KS-3B,  is  designed  par- 

ticularly for  programs  where  best 
microphone  placement  cannot  be 
achieved  with  conventional  floor  stand 
and  where  larger  boom  is  impractical. 
Stand  is  collapsible. 
PEERLESS  ELECTRICAL  PROD- 

UCTS  Div.  of  Altec  Lansing  Corp., 
Hollywood,  distributing  new  trans- 

former catalogue  containing  new  mod- 
els and  complete  line  of  transformers 

for  broadcasting. 
RCA    Engineering    Products  Dept., 
Camden,  N.  J.,  announces  battery  con- 

tainer and  cover  for  portable  RCA 
Type  BN-2A  remote  amplifier  which 
carries  standard  "A"  and  "B"  batteries in  one  case  and  serves  as  conversion 
kit  to  facilitate  switching  from  a-c  to 
battery  operation. 

ARE 

YOUR 
 SALE

S 

TOTTE
RING IN 

itop  (K^y-)' up  for  y^*^; there'.  Wed  .rates 

Instead,  ̂ AV*^  ̂   ros- i00%  on  tt^tiuf&lVrading 

Lne.  This  one  g^^J^^,,  ̂ Uh  an 

Isn't  beard! 

Better  W  on ^^^^y,  your 

and  bounds. 

Mr.   Thomas  Chantrmi 
Hall  Brothers,  Inc. 
Kansas  City,  Mo. 
Dear  Tommy: 

Yon  fellers  what  sells  Christmas  cards 
orta  be  proud  o'  what  th'  hometown  o' irCHS  done 

during  th'  re- 
cent Yooltidc. 

They  witc  more 

cards  an'  thin's 
m  a  i  I  c  d  i  n 
C  h  a  r I c  s ton, 
11  est  I'irginny 
this  year  than 

anybody  e  ̂'  e  r 
d  r  e  a  in  c  d  ii  z\ T  h '  big  da y 

WHz  December 

19  when  th' 
local  postmas- 

ter scd  more'n 
7  0  6  thousand 

pieces  o'  first 
class  mail  zcu^ 
handled.  Thet 
z.u;  2ii  percent 
more'n  th'  bin 

day  last  year. 
.\  o  ̂ e  .  Tommy 

fer  a  tozcn  ifc' 

'bout  70  thou- 

sand folks, that's  durned 

good,  an'  hit 
sh  ozcs  thet these  folks 
d o w n  here 
makes  a  good 
market.  Hit 

also  shows  th' 
z'  a  '  u  e  of  a  d- 

lertisiii'  on ;r  CHS  fer 
fellers  like  you,  'cause  tehei:  pccpul  here thinks  o'  radio,  thex  icst  ncty.rallv  thinks 
o'  irCHS:  .4nd  1  beteha  a  :ehole  heck 
uv  a  lot  o'  them  706  thousand  pieces  zcuc 
Hallmark  Cards,  'cause  folks  here  likes th'  Hallmark  Plavlwuse .' Yrs. 

Algy 

W  C  H  S 

Charleston,  W.  Va. 
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All  Radio  Film 

(Continued  from  page  11) 
sidering  a  request  that  NAB  lend 
it  the  services  of  C.  E.  Arney  Jr., 
NAB  executive  secretary,  for  a 
month  to  assist  in  the  organization 
of  the  big  premiere. 

Tentative  plans  for  the  first 
showing  are  on  a  grand  scale.  It 
is  proposed  that  it  be  held  in  the 
Waldorf-Astoria's  Grand  Ballroom. 
The  showing  will  be  preceded  by  a 
cocktail  party,  a  lavish  dinner,  and 
entertainment  by  top  netwoi-k 
stars.  A  thousand  guests — top  ad- 

vertisers and  agency  men  predomi- 
nating— will  be  invited. 

As  preparations  were  proceeding 
for  the  New  York  premiere,  the 
All-Radio  Presentation  Committee 
reported  that  545  subscriptions  to 
the  promotion  project  had  been  re- 
ceived. 

Three  of  the  subscribers  are 
ABC,  CBS  and  NBC  which  have 
contributed  a  total  of  $50,000,  five 
are  national  station  representa- 

tives —  Avery  -  Knodel,  The  Katz 
Agency,  Edward  Petry  &  Co.  Inc., 
Weed  &  Co.  and  The  Branham  Co. 
— and  the  rest  are  individual  sta- 

tions. Total  subscriptions  to  date 
amount  to  $135,000,  Mr.  Mitchell 
said  Thursday. 

Subscription  fees  are  based  on 
station  income  and  range  from  $25 
to  $1,000. 

The  final  cost  of  the  promotion 
film,  made  by  the  Independent  Mo- 

tion Picture  Producers  Society, 
cannot  be  exactly  calculated.  The 

contract  price  for  the  finished  pic- 
ture with  one  35mm  print  is 

$85,000,  but  additional  85mm  and 
16mm  prints  will  cost  extra. 

Subscribers  may  obtain  the  film 
in  either  35mm  or  16mm  size. 

The  film  when  finally  edited  is 
expected  to  run  45  minutes  show- 

ing time.  Shorter  versions  will 
also  be  made  for  special  local  pur- 

poses. Mr.  Mitchell  pointed  out  that  the 
All-Radio  committee  will  make  ar- 

rangements for  the  projection  of 

the  picture  at  subscribers'  re- 
quests. 

Two  Firms  Retained 
Two  film  companies,  The  Jam 

Handy  Co.  and  Modern  Talking 
Pictures  Inc.,  have  been  retained. 
They  will  provide  projection  equip- 

ment and  operators  anywhere  the 
pictures  are  shown,  Mr.  Mitchell 
said.  No  subscriber  needs  projec- 

tion equipment  of  his  own  to  dis- 
play the  film. 

The  45-minute  film  is  described 
as  a  documentary,  with  all  mem- 

bers of  the  cast  acting  themselves, 
except  for  a  professional  actor 
who  appears  in  one  sequence. 

Four  radio  sales  successes  are 
the  backbone  of  the  film,  it  was 
said.  They  pertain  to  local  radio 
campaigns  of  a  department  store 
in  Columbus,  Ga.,  a  chain  of  super 
markets  in  Cedar  Rapids,  Iowa,  a 
dairy  in  San  Jose,  Calif.,  and  a 
•network  show. 

No  call  letters  are  used  in  the 

film,  it  was  reported.    The  adver- 

5  0,0  0  0 

WATTS 

MlAdU  0/  tUe  JbicuL,  SOO  he. 

THE  DETROIT  AREA'S 
better-than-ever  Best  Buy 

Coverage  of  a  17,000,000  population 
area  in  5  states 

CKLW 

Guardian  BIdg.,  Detroit  26 

National  Rep.,  Adam  J.  Young,  Jr.,  Inc. 

GSTTING  the  bird  is  MrS.  C.  L. 
ThoKias,  wife  of  Chef  Thomas,  gen- 

eral manager  of  KXOK  St.  Louis.  The 
traditional  Christmas  goose,  awarded 
by  Ed  Hunsinger  of  the  St.  Louis 
Advertising  Club,  was  one  of  more 
than  $8,000  in  gifts  presented  to 
members  and  guests  during  the  or- 

ganization's 47th  annual  Christmas 
party  held  in  the  Jefferson  Hotel. 
More  than   1,000  persons  attended. 

tisers  involved,  however,  are  iden- 
tified. 

The  Columbus  case  was  a  cam- 
paign on  a  local  station  by  a  jewel- 

ry concession  in  the  Davidson's 
Department  Store.  After  a  his- 

tory of  unsuccessful  advertising 
in  newspapers,  the  jeweler  turned 
to  radio  with  such  prodigious  suc- 

cess that  the  entire  store  undertook 

a  campaign  on  radio.  What's  more the  case  encouraged  R.  H.  Macy 

Co.,  owner  of  Davidson's  and  other 
stores  in  the  South,  to  use  radio. 

The  film  documents  the  original 
placement  of  the  radio  campaign, 
shows  actual  customers,  prompted 
by  the  commercials,  buying  dia- 

monds at  the  store — all  scenes  re- 
enacted  by  the  actual  people. 

In  Cedar  Rapids,  the  Me-Too 
super  markets  cooperated  with  the 
film  producers  by  running  a  special 
radio  campaign  to  sell  a  carload 
of  peaches — a  duplication  of  a  suc- 

cess story  that  had  occurred 
earlier.  The  film  shows  customers 
flocking  to  buy  the  peaches. 

San  Jose  Case 

In  the  San  Jose  segment  the  film 
shows  how  the  Marin  Dell  Dairy, 
with  headquarters  in  nearby  San 
Francisco,  achieved  distribution  in 
local  stores  through  its  use  of 
radio. 

The  network  program  covered  in 
the  film  is  the  Jack  Berch  Show, 
sponsored  by  Prudential  Life  In- 

surance [Broadcasting,  Oct.  31, 
1949].  The  film  illustrates  how  a 
Prudential  salesman  is  welcomed 
by  a  housewife  who  has  been  made 
Prudential-minded  by  the  program. 

Another  sequence  in  the  picture 
shows  a  bull  session  of  agency  men 
and  Mr.  Mitchell  at  the  Poor  Rich- 

ard Club  of  Philadelphia.  In  the 
course  of  the  discussion,  Mr.  Mitch- 

ell manages  to  get  across  his  now 
famous  "Mitch's  Pitch." 
Mr.  Mitchell  said  that  some 

newspaper-owned  stations,  pros- 
pective subscribers,  had  inquired 

whether  the  promotion  film  was  too 
competitive  as  regards  other  media 
for  them  to  show  locally  to  the  em- 

barrassment of  their  newspaper 
associations.  He  said  he  believes 
this  is  not  so. 

The  All-Radio  Presentation 

Committee  is  preparing  full  in- 
structions on  the  mechanics  of 

showing  the  film  as  well  as  com- 
plete publicity  and  promotion  kits 

which  vdll  be  distributed  to  all  sub- 
scribers. 

Officers  of  the  committee  ar^ 
Gordon  Gray,  WIP  Philadelphia, 
chairman;  Mr.  Mitchell,  secretary; 
Herbert  L.  Krueger,  WTAG  Wor- 

cester, treasurer;  Eugene  S.  Thom- 
as, WOIC  (TV)  Washington,  as- sistant treasurer. 

Victor  Ratner,  former  vice  pres- 
ident of  CBS  and  now  a  vice  presi- 

dent of  R.  H.  Macy  Inc.,  New  York, 
was  producer  of  the  film. 

DEC.  PULSE 

Benny,  Lux,  Winchell  Lead 
JACK  BENNY,  Lux  Radio  Thea- 

tre and  Walter  Winchell  continued 
to  hold  the  first  three  places  among 
evening  programs  in  the  December 
combined  Pulse  report  on  the  ra- 

dio audience,  released  for  Boston, 
New  York,  Chicago,  Philadelphia, 
Washington,  Cincinnati  and  Los 
Angeles. 
TOP  TEN   EVENING   AND   DAYTIME  SHOWS 

EVENING PROGRAM AVERAGE 
RATING 

NOV.  SEPT. 
DEC.  OCT. 

Jack   Benny  21.0  19.0 
Lux  Radio  Theatre  18.5  15.5 
Walter  Winchell  15.7  15.4 
Amos  'n'  Andy  15.0 
Godfrey's  Scouts  13.8 Edgar  Bergen 
Bob  Hope  12.8 
Suspense  12.7 
My  Friend  Irma  12.2  11.6 
Fibber  McGee  &  Molly  12.1 

DAYTIME— FIVE  A  WEEK 
PROGRAM 
AVERAGE RATING 

12.5 

13.5 

Arthur  Godfrey 
Grand  Slam Rosemary 

Big  Sister Helen  Trent Ma  Perkins Our  Gal  Sunday 
Wendy  Warren 
Aunt  Jenny 

Young  Doctor  Malone 

NOV. 

SEPT. 
DEC. OCT. 
10.0 

8.4 8.4 7.5 

8.3 7.6 
7.9 7.7 

7.6 7.5 

7.6 7.5 

7.5 

7.7 

7.4 7.0 
7.4 7.1 
7.3 7.0 

ABC  signs  American  Arts  Orchestra, 
under  baton  of  Karl  Krueger,  for 
series  of  Tuesday  concerts,  scheduled 
for  10-11  p.m.  Group,  not  exceeding 
35  players,  will  specialize  in  present- 

ing American  orchestral  music. 

Engineered  by  the  World's  Oldest  and  Largest Manufacturers  of  Professional  Magnetic  Recorders. 

^/i^'  Magnecord,  Inc.,  360  N.  Michigan.  Chicago,  III. 

PT6-P A  portable,  combin- 
ation record-  play 

back- remote  ampli- 

fier. Exceptional  fid- elity for  use  with PT6-A  recorder. 
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ORCEDUISTENIN
G     ̂ 'y  C^es  Need  for  Poli

cy 

By  JAMES  LAWRENCE  FLY 
3E  Grand  Central  Terminal  has 
andoned  its  broadcasts  in  the 
terest  of  good  will.  The  problem, 
wever,  will  arise  again  and 
ain,  and  the  radio  industry  must 
prepared  for  a  decision  on  pol- 

The  action  of  the  Grand 
»ntral  based  upon  considerations 
j  institutional  good  will  is  worthy 
I  note. 
[On  the  legal  and  philosophical 
yel  I  have  argued  against  forced 
ktening.    In  a  speech  before  the 
dvertising   Club    of    Boston  on 
(jpt.  28,  1943,  I  urged  an  interna- 
)nal  principle   of  "Freedom  to 
sten,"    laying    heavy  emphasis 
)on  the  forced  feeding  laws  of 
e  dictator  countries.    This  prin- 
ple  was  preserved  in  the  drafts 

peace    treaties.     Freedom  to 
iten  necessarily  includes  the  right 
selectivity  and  the  right  not  to 

;5ten. 
I  Every  other  form  of  broadcast- 
;[g  or  advex-tising  leaves  an  avenue 
j;  escape,  the  newspaper,  the  mag- 
iine,  the  car-card,  the  billboard 
iid  the  radio.  Even  the  loud 
•eaker  is  a  some-time  thing,  and 
jirmally  affords  some  escape  at 
|e  moment.  The  whole  idea  of 
reed  listening  to  one  particular 
ling  has  seemed  to  me  without 
I'ecedent  in  a  free  country  and  to 
Inack  too  much  of  arbitrary 

pwer.  A  man's  right  to  be  let lone  stems  from  the  deep  well  of 
pr  legal  lore. 

[  I  But  let  us  take   a   selfish  ap- 
j  poach.     Warren   Moscow  in  the 

j'i'ew  York  Times  says:  "When  the I  jiilroads    came    to    balance  the 
[inount  they  spent  on  institutional 
!  livertising  for  the  cultivation  of 
1  l-Stitutional  good  will  against  the 
iivenue  from  the  project  [$90,000 
pr  annum]  that  was  apparently 
jistering  ill-will  there  was  nothing 
i'  do  but  give  in." 
The  resentment  was  more  and 

j;Ore  consistent  than   can  easily 
?    imagined.      My    recent  con- 
Jicts,    largely    social,    have  in- 

'juded  (believe  it  or  not)  numbers the  Westchester  and  Park  Ave- 
Ue  groups,  business  and  profes- 

sional men,  bankers,  advertising 
men  and  radio  officials  and  law- 

yers. Comment  was  spontaneous, 
forceful  and,  with  rare  consistency, 
critical.  One  could  not  avoid  the 
conclusion  that  the  quick  easy 
dollar  wrung  from  captive  audi- 

ences is,  in  the  long  run,  at  too 
dear  a  cost. 

But  there  are  further  implica- 
tions. We  may  be  at  the  thresh- 

old of  an  extensive  development. 
Only  a  small  portion  of  the  actual 
and  potential  broadcasts  come  from 
radio.  My  industry  friends  agree 
that  conceivably  these  captive 
operations  may  move  into  every 
salient  point  where  masses  of 
people  must  gather  or  pass. 
Routinized,  the  job  can  be  done 
simply  and  at  small  expense.  Once 
so  developed,  what  is  going  to 
happen  to  the  local  advertising  of 
the  radio  stations?  It  may  well  be 
shortsighted  when  broadcast  sta- 

tions contribute  to  a  service  which, 
changed  and  expanded,  may  turn 
to  devour. 

I  submit  for  mature  reflection  the 
proposition  that  in  its  own  intel- 

lectual self-interest  the  industry 
should  stick  to  the  free  and  com- 

BAKING  STORY 

Continental  Officials  on  CBS 

TWO  RADIO  advertisers  portrayed 
themselves  in  The  Rising  Wonder 
a  full  hour  special  broadcast  mark- 

ing the  25th  anniversary  of  the 
Continental  Baking  Co.,  presented 
on  CBS  Dec.  30.  The  two  execu- 

tives were  Lee  Marshall,  chairman 
of  the  board  of  Continental  and 
Ray  Stritzinger,  president  of  the 
firm. 

In  addition  to  the  executives,  the 
program  starred  Mark  Stevens  as 
narrator  of  the  Continental  story. 
The  script  was  prepared  by  Robert 
Lewis  Shayon. 
The  Baking  Co.  regularly  spon- 

sors Grand  Slam  Monday  through 
Friday,  11:30-12  noon  on  CBS. 
Ted  Bates  Inc.,  New  York,  is  the 
agency. 

We  do  not  cover  all  of  Con- 
necticut, but  we  DO  cover* 

NORWICH  and  most  of  New 
London  county  .  .  .  1948  re- 

tail sales  $129,364,000.00. 

Have  you  been  bypassing 
th  is  market?  Remember  you 
can  BUY  it  on  a  station  that 
has  ONE  rate  both  day 
night. 

UUICH 

FULL  TIME. 
14-OOKC     ZoO  Vv 

nORUUICH 

E  ASTER  N 

JOHN    DEME      SoAoZsulo     NOEL  BRLAULT 
PRE6    +  taEN    MiiR.  COMPAMv  >/i  i  f Mofi,. 

You'd  be  surprised  af  our  coverage  in  New  London. 

petitive  system  which  has  nurtured 
its  growth.  This  better  becomes 
the  mightiest  of  the  free  services 
to  the  greatest  of  all  free  peoples. 

RMA  CONFERENCE 

Committee  Meets  Jan.  78-79 

INDUSTRIAL  relations  problems 
in  the  radio  and  television  industry 
will  be  discussed  at  a  conference 
to  be  held  Jan.  18-19  at  the  Statler 
Hotel,  New  York,  by  the  Industrial 
Relations  Committee  of  Radio 
Mfrs.  Assn. 

Titled  "The  Search  for  Secu- 
rity," the  conference  is  being  ar- 

ranged by  a  subcommittee  headed 
by  Harvey  T.  Stephens,  Interna- tional Resistance  Co.  Informal 
discussions  and  talks  will  be  taken 
up  on  a  workshop  basis,  covering 
such  topics  as  pensions  and  social 
security  programs  for  the  indus- 
try. 

Speakers  will  include  Richard  A. 
Lester,  Princeton  U.;  Dr.  Paul  R. 
Beall,  Penn  State;  Gerry  E.  Morse, 
Sylvania  Electric  Products;  John 
D.  Washburn,  Sprague  Electric 
Co.;  A.  F.  Watters,  RCA  Victor 
Division;  Godfrey  P.  Schmidt,  New 
York  attorney.  Mr.  Watters  will 
discuss  personnel  problems  as  they 
relate  to  the  economic  future  of  the 
radio  and  television  industry. 

Mr.  Fly 

ACTIVE  in  radio  for  more  than  a 
decade,  James  Lawrence  Fly  is  a 
partner  in  the  New  York  law  firm 

of  Fly,  Fitts  & 
Shuebruk.  He  be- 

came FCC  Chair- man Sept.  1,  1939, 
serving  five 

years.  Prior  to 
that  time  he  had 
been  general 
counsel  of  the 
Tennessee  Valley 
Authority.  The 
"captive  audi- 

ence" problem 
has  been  subject  to  public  hearings 
in  Washington,  where  transit  radio 
was  given  official  approval.  In 
New  York,  Grand  Central  Terminal 
stopped  its  service  after  a  trial 

period. 

Canada  Marine  Meet 

FCC  COMRS.  E.  M.  Webster  and 
George  E.  Sterling,  accompanied 
by  two  top  staff  executives,  will 
attend  the  annual  meeting  of  the 
Canadian  Dominion  Marine  Assn. 
Jan.  17-19  at  the  Seigniory  Club, 
Quebec.  Staff  executives  who  will 
attend  are  William  N.  Krebs,  as- 

sistant chief  engineer  in  charge  of 
the  Marine  Radio  &  Safety  Divi- 

sion, and  A.  L.  Mcintosh,  chief  of 
the  Frequency  Allocation  &  Treaty 
Division.  Discussions  will  center 
on  common  problems  and  objectives 
of  the  U.  S.  and  Canada  in  the 
Great  Lakes  regions. 

WSJS 

0ombt£dM  bJhfi&ion'Sxxhm! 
(Gives  Bonus  Coverage  of  Greensboro  and  High  Point) 

®    1st   EN   LISTENING  (Hooper) 
9  1st  IN  NETWORK  (nbC) 
9    1st   EN   POWER    (5C00  watts) 
®  1st  ON  THE  DIAL  (600) 
®   1st  ON  THE  AIR  (1930) 

Naturally,  it  follows  that  WSJS  is 

FIRST  in  Advertising  I-Local-General-Network 

Your  FIRST  and  BEST  Buyl 

Affiliated 

with 

NBC 

(^  WINSTON-SALEM  ^ THE  JOURNAL-SENTINEL  STATIONS 

Represented 

by 

HEADLEY- REED  CO. 
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NOW!  Everything  you  want  to  know 
about ... 

New!  Illustrated!  Autiioritative ! 
Includes  COLOR  TILEVISION 
Just  off  the  press;  a  GOLD  MINE  OF 
INFORMATION  about  television  service- 
ing  and  trouble-shooting,  fully  illustrated, 
clearly  explained.  Includes  UHF,  Color 
TV,  new  adapters,  converters  and  practi- 

cal applications.  Shows  you  step-by-step, 
how  to  repair,  adjust,  align,  service  all 
makes  .  .  .  how  to  locate  and  correct 
troubles  in  a  hurry.  Edited  by  COYNE 
television  experts.  Easy-to-follow  instruc- tions. The  perfect  reference  book  and 
practical  -n'orking  guide  for  radio  and  TV servicemen  and  retailers,  broadcasters, 
instructors,  students,  industrial  libraries 

.  .  for  everyone  interested  in  keeping 
up  with  modern,  television.  At  your  book 
dealer  or  get  your  copy  today  on  7 -Day Trial  Offer. 

SEND  NO  MONEY    fin"out  handy  coupon below.   Pay  postman 
INSPECT  7  DAYS  only  $4.25  plus  c.o. 
AT  miR  DICK-  D.  postage.  After  7 /\l  WWW  KI9IV      j^,,  flays,  you  must be  satisfied  or  return  for  prompt  refund. 

No  risk!  Mail  coupon  TODAY! 

ORDER  TODAY-TRIAL  OFFER  COUPON 
Educational  Book  Publishinq  Division 
COYNE  ELECTRICAL  &  RADIO  SCHOOL 
500  S.  Paulina  St.,  Dept.  10-E5 
Chicago  12,  III. 
Y'ES!  Rush  PRACTTCAI.  TELEVI- SION Manual  on  trial  offer.  I  will  pay 
postman  $4.25  plus  postage.  Book  may 
be  returned  in  7  days  for  prompt  re- fund. 
Xame   
Address   
City  Zone  ....  State  
(  )  I  am  enclosing  |4.25.  You  pay  post- 

age.  Same  Money-Back  Guarantee. 

December  30  Applications  .  .  . 

ACCEPTED  FOR  FILING 
AM— 900  kc 

Richard  O'Connor,  Saratoga  Springs, N.  Y.— CP  new  AM  station  900  kc  250 
w  D  AMENDED  to  request  change  of 
name  from  Richard  O'Connor  to  SPA Bcstrs.  Inc. 

AM— 1480  kc 

KIEM     Eureka,     Calif.— CP  change from  1480  kc  1  kw  unL  to  1480  kc  5  kw 
unl.  DA-DN. 

License  Renewals 
Request  for  license  renewals  AM stations:  WINX  Washington.  D.  C; 

WHAT  Philadelphia;  WTEL  Philadel- phia; KWLM  Willmar,  Minn.;  KIHN 
Hugo,  Okla.;  KVKM  Monahans,  Tex. 

License  for  CP 
WATM  Atmore,  Ala. — License  to 

cover  CP  new  AM  station. 
Modification  of  License 

WOR  New  York — Mod.  license  to 
change  name  from  Bamberger  Bcstg. 
Service  to  General  Teleradio  Inc.,  ef- fective Jan.  1.  1950. 

Modification  of  CP 
Mod.  CP  new  AM  station  for  exten- sion of  completion  date:  WEBS  Oak 

Park.  111.;  WOPT  Scriba,  N.  Y.;  WPAW 
Pawtucket,  R.  I. 
KAST  Astoria,  Ore.- Mod.  CP  new 

AM  station  to  change  frequency,  in- 
crease power  etc.  for  extension  of  com- 

pletion date. 
Mod.  CP  new  FM  station  for  exten- 

sion of  completion  date:  WHMA-FM 
Anniston.  Ala.;  WRGA-FM  Rome,  Ga.; 
WLAV-FM  Grand  Rapids.  Mich.; 
WBBB-FM  Burlington.  N.  C;  WTRT 
Toledo,  Ohio;  KISS  San  Antonio; 
WMVA-FM  Martinsville,  Va.;  WVVW- FM  Fairmont. 

License  Renewal 
Request  for  license  renewal  new  FM 

station:  WQAM-FM  Miami,  Fla.; 
WMCP  Baltimore;  WMRC  Greenville, 
S.  C. 

Modification  of  License 
WOR-FM    New    York — Mod,  license 

FM  station  to  change  name  to  General 
Teleradio  Inc. 

Modification  of  CP 
Mod.  CP  new  commercial  TV  sta- tion for  extensien  of  completion  date: 

WAFM-TV  Birmingham,  Ala.  to  2-1-50; 
WOIC  Washington  to  7-30-50;  WLAV-TV Grand  Rapids,  Mich,  to  7-15-50;  WJAC- 
TV  Johnstown.  Pa.  to  4-30-50. 

SERVICi:  DIRECTORY 

Custom-Buitt  Equipment 

U.  S.  RECORDING  CO. 

1121    Vermont    Ave.,    Wath.    5,    D.  C. 
STerling  3626 

Commercial  Radio  Monitoring  Co. 
successor  of 

COMMERCIAL  RADIO  EQUPT.  CO. 
Monitoring  Division 

PRECISION   FREQUENCY  MEASUREMENTS 
Engineer  On  Duty  All  Nigl%Every  Night 

PHONE  LOGAN  8821 
Porter  BIcJg.  Kansas  City,  Mo. 

YOUR  SERVICE 

can  be  brought  regularly  to  the  attention  of  the  15.500  (paid)  subscribers 
of  BROADCASTING-TELECASTING,  by  simply  indicating  the  number  of 
insertions  desired  and  mailing  this  coupon  to: 

BROADCASTING  -  TELECASTING  •  NAT'L.  PRESS  BLDG.  •  WASHINGTON,  D.  C. 
Please  reserve  space  in  your  Service  Directory  for: 

□    1-time  □    26-times  □  52-times 

Company 

Address 

Individual 

RATES:   l-time-$20. — 26-tifnes-$15.  ea. — 52-times-$10.  ea. 

Actions  of  the  FCC 

 DECEMBER  30  to  JANUARY  6  

CP-construction  permit  ant.-antenna  cond.-conditional 
DA-directional  antenna  D-day  LS-local  sunset 
ERP-eflfective  radiated  power  N-night  mod.-modification 
STL-studio-transmitter  link  aur.-aural  trans.-transmitter 
synch,  amp.-synchronous  amplifier     vis.-visual  unl.-unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

WOIC  (TV)  Washington,  D.  C— Mod. CP  new  commercial  TV  station  to 
change  name  from  Bamberger  Bcstg. 
Service  Inc.  to  General  Teleradio  Inc. 
WOR-TV  New  York— Same. 

TENDERED  FOR  FILING 
AM— 1550  kc 

KRES  St.  Joseph,  Mo. — CP  to  change from  1230  kc  250  w  unl.  to  1550  kc  5  kw 

unl.  DA-N. AM— 900  kc 
KPLW  Plainview,  Tex. — CP  to  change 

from  1570  kc  250  w  D  to  900  kc  250  w 
D  and  change  to  Floydada,  Tex. 

January  3  Applications  .  .  . 
ACCEPTED  FOR  FILING 
Modification  of  License 

KBUC   Corona,    Calif. — Mod.  license 
to  change  from  DA-DN  to  DA-N  on 1370  kc  500  w  unl. 

AM— 1420  kc 

KJCK   Junction    City,    Kan.— CP  to 
change  from  1570  kc  to  1420  kc. 

AM— 1600  kc 

WKNK     Muskegon,     Mich.— CP  to change  from  1600  kc  1  kw  D  to  1600  kc 5  kw  D. 
AM— 1440  kc 

Rev.  John  M.  Norris,  Red  Lion,  Pa. — 
CP  new  AM  station  940  kc  1  kw  D 
AMENDED  to  request  1440  kc  1  kw  D. 

AM— 1400  kc 

KNEU  Provo,  Utah— CP  change  from 
1450  kc  250  w  unl.  to  1400  kc  250  w  unl. 

Modification  of  CP 
WBNS-TV  Columbus,  Ohio— Mod.  CP 

new  commercial  TV  station  for  exten- 
sion of  completion  date  to  7-1-50. 

License  for  CP 
WKY-TV  Oklahoma  City,  Okla.— Li- cense to  cover  CP  new  commercial  TV 

station. 

APPLICATIONS  RETURNED 
Applications    for    renewal    of  license RETURNED— KDAN    Oroville,  Calif., 
12-28-49;  WHED  Washington,  N.  C, 
12-29-49. 

January  4  Decisions  .  .  . 

By  Commissioner  Jones 
Hico  Bcstrs.  Jonesville,  Mich. — Peti- tion to  dismiss  application  without 

prejudice  referred  to  full  Commission. 
FCC  General  Counsel — Granted  ex- 

tension of  time  to  file  exceptions  to 
initial  decision  in  proceeding  upon 
applications  of  Massasoit  Bcstg.  Corp. 
Taunton,  Mass.  to  1-10-50. 

George  F.  Haddican,  Delano,  Calif."— Granted  extension  of  time  to  1-27-50  to  ̂ 
file  exceptions  to  initial  decision  in  pro-, 

ceeding.  ' FCC  General  Counsel — Granted  ex- 
tension of  time  to  2-14-50  to  file  ex 

ceptions  to  initial  decision  in  proceed- 
ing re  applications  of  Kansas  City 

Bcstg.  Co.  Inc.,  Kansas  City,  Mo. 
Sandusky  Newspapers  Inc.  Sandusky Ohio — Granted  continued  hearing  from 

1-23-50  to  3-23-50  in  this  proceeding. 
Teletronics  Inc.,  Waycross,  Ga.— 

Denied  request  for  broadening  of  order 
granting  leave  to  T.  W.  Scott,  et  al. 
d/b  as  Waycross  Bcstg.  Co.  to  take 
depositions;  granted  in  so  far  as  i1 
requests  date  to  commence  taking  oJ 
these  depositions  be  changed  to  1-7-50 Missouri  Basin  Bcstg.  Co.,  Minot 
N.  D. — Granted  motion  to  take  depo 
sitions. Walker  Newspapers  Inc.,  Fremont Neb. — Granted  motion  to  take  deposi 
tions. Binghamton  Bcstrs  Inc.,  Binghamton N.  Y.— Granted  request  for  leave  tt; 
amend  application  so  as  to  revise  D/ 
array  proposed  for  nighttime  operation' Pilgrim  Bcstg.  Co.,  Boston,  Mass.^ 
Granted  extension  of  time  to  1-9-50  tc 
file  reply  to  exceptions  to  the  initia decision  in  proceeding. 

Tul'e  Bcstg.  Co.,  TuUa,  Tex. — Grant 
ed  continued  hearing  in  proceedin; 
from  1-4-50  to  2-9-50  in  Washington 
D.  C.  (By  Elizabeth  Smith). 
WWHG  Hornell,  N.  Y.— Waived  four' 

day  rule  and  granted  leave  to  amen< 
application  to  request  1330  kc  in  liei of  1420  kc  (thereby  removing  th 
existing  conflict  with  application  o^ 

WLEA  Hornell);  application  of  WWHG^ as  amended,  and  application  of  WLE/ are  removed  from  hearing  docket.  (B; 
J.  Fred  Johnson). 
WISE  Asheville,  N.  C— Grante^ leave  to  amend  application  so  as  t. 

supplement  its  engineering  statemer" attached  thereto  by  incorporatmg  cer 
tain  field  intensity  measurements,  an; 

(Continued  on  page  67) 

for  a  better-than-ever  BUY 
IN  OHIO'S  THIRD  MARKET 

NOW  UNDER  CONSTRUCTION 

5,000  w  AM  50,000  w  FM 1390  KC  105.1  MC 

WFMJ 
BASIC  ABC  RDR  YOUNSSTOWN 

ASK  HEADLEY  REED 
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CONSULTING  RADIO  ENGINEERS 

JANSKY  &  BAILEY 
Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
(Washington,  0.  C.  ADams  2414 

Member  AFCCE* 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  BIdg.     1407  Pacific  Ave. 
Washington  4,  D.C.       Santo  Cruz,  Cal. 

Member  AFCCE* 

iO  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntcloir  3-3000 

Labs:  Great  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerlirtg  i>1 1 1 
Washington  4,  D.  C. 

Member  AFCCE* 

Commercial  Radio  Equip.  Co. 

j    Ererett  L.  Dillard,  Gen.  Mgr. 
ilNTERNATIONAL  BLDG.         Dl.  1319 

WASHINGTON,  D.  C. 
PORTER  BLDG.  LO.  8321 

KANSAS  CITY,  MO. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE' 

There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 

GAUTNEY,  RAY  &  PRICE 
(successors  to  John  Barron) 

CONSULTING   RADIO  ENGINEERS 
1052  Warner  Bldg. 

Washington  4,  D.  C. 
National  7757 

RAYMOND  M.  WILMOTTE 

1469  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

JOHN   J.  KEEL 

Warner  Bldg.,  Wash.,  D.  C. 

National  6513 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  8215 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Mcintosh  &  Ingiis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

RUSSELL    P.  MAY 

1422  F  St.,  N.  W.  Kellogg  Bldg. 
»|Wcuhington,  D.  C.        REpublic  3984 

i  Member  AFCCE* 

Ti 

E  .   C .  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE* 

i 

1 

WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss,  Inc. 

927  15fh  St.,  N.  W.     REpublie  3883 
WASHINGTON,  D.  C. 

GUY  C.  HUTCHESON 

moo  W.  ABRAM  ST.            AR  4-8721 

ARLINGTON,  TEXAS 

GEORGE  P.  ADAIR 

Radio  Engineering  Consultant 

executive  5851  1833  M  STREET,  N.  W. 
Executive  1230  WASHINGTON  6,  D.  C. 

ANDREW  CORPORATION 

CONSULTING  RADIO  ENGINEERS 

363  E.  75th  St.      TRiangle  4400 
CHICAGO    19,  ILLINOIS 

CHAMBERS  &  GARRISON 

1519   Connecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE' 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Of.  H  3LiUr 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingswood  7631,  9541 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Executive   offices:    40    East  Ave. 
Laborotory:    114    Northgate  Rd. 

Riverside,  ill.      —      Riveriide  4652 
(A   Chicago  suburb) 

Dixie  B.  McKey  &  Assoc. 

1820  Jefferson  Place,  N.  W. 

Washington  6,  D.  C. 

REpublic  7236 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE* 

Philip  Merrjmian  &  Associates 
•  Heatherdell  Road 

•  ARDSLEY,    N.  Y. 

•    Dobbs  Ferry  3-2373 
RADIO  CONSULTANTS 

SILLIMAN  &  BARCLAY 

SPECIALIZING    IN   ANTENNA  PROBLEMS 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

ADLER  ENGINEERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

720  Milton  Road,  Rye,  N.  Y.    RYE  7-1413 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.        Ml.  4151 

DALLAS,  TEXAS 
1723  Wood  St.  Riverside  3611 

Member  AFCCE* 

A.  EARL  CULLUM,  JR. 
CONSULTING  RADIO  ENGINEERS 

HIGHLAND   PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  8-6103 

William  E.  Benns,  Jr. 
&  ASSOCIATES 

3738   Kanaw^ha   St.,   N.  W. 
ORdway  8071 

Washington,  D.  C. 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

Member  AFCCE* 
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Pull  Out  for  Filing 

Open  Mike 
(Continued  from  page  38) 

In  the  particular  case,  Judge  Con- 
ger did  hold  the  defamation  to  be 

slander  per  se,  and  hence  wit?iin 
the  exception  to  the  rule  requiring 
proof  of  special  damage,  but  that 
charge  and  had  nothing  to  do  with 
was  because  of  the  nature  of  the 
its  having  been  televised. 

Of  course,  the  case  had  nothing 
to  do  with  political  broadcasts 
either. 

The  courts  have  not  held  that 
radio  is  exempt  from  state  law  in- 

sofar as  liability  for  defamation  is 
concerned.  A  dozen  states  have 
passed  legislation  in  this  field. 
Whether  Congress  could  constitu- 

tionally legislate  on  the  matter  of 
defamation  by  radio  or  television 
is  not  clear. 

John  W.  WilHs 
Fischer,  Willis  &  Panzer 
Dupont  Circle  Bldg. 
Washington 

[EDITOR'S  NOTE:  Our  attorneys  tell us  that  Barrister  Wil!is  is  probably 
right.  Our  purpose  was  not  to  argue 
the  laws  of  slander  and  libel,  but 
rather  to  point  up  the  need  for  uniform 
legislation  which  would  safeguard  the 
broadcaster  and  teleca?ter.  Whet]ier 
Congress  can  constitutionally  legislate 
in  this  field  ultimately  must  be  de- 

termined by  Congress  and  the  Supreme 
Court.] 

Doodle  Contest 
EDITOR,  Broadcasting: 

....  The  idea  occurred  to  us  that 
there  are  many  exceptional  dood- 
lers  in  this  vast  radio  field.  So, 

The  tvinning  "doodle"  in  a  contest 
conducted  by  WEOA. 

why  not  give  these  frustrated 
"Dalis"  a  chance  to  compete  in 
what  could  be  a  very  enjoyable 
contest.  .  .  . 

Elliot  Warren 
Promotion  Director 
WEOA  Evansville,  Ind. 

Editorial  Gets  Hay 
EDITOR,  Broadcasting: 

.  .  .  Editorializing  has  its  haz- 
ards. One  morning  recently  I  said 

on  my  observations  on  the  news 
that  to  my  knowledge  our  paid 
County  Fire  Department  had  not 
saved  so  much  as  a  bale  of  hay  in 
its  costly  three  years  of  existence. 

The  county  department  provides 
a  dozen  political  jobs  for  patron- 

's- ^'  -y  t'?; 

Mr.  Oherlin  and  his  bale  of  hay. 

age,  and  has  been  embroiled  with 
volunteer  fire  departments  of  Jef- 

ferson County  since  it  was  estab- 
lished. The  volunteers  have  proven 

efficient  enough,  as  a  matter  of 
fact,  to  win  fire  insurance  rate  re- 

ductions. Pretty  sizable  ones. 
So,  the  next  day  at  noon  there 

was  delivered  to  my  office  a  bale  of 
hay  with  this  note  attached: 

"This  is  the  bale  of  hay  you  said 
the  County  Fire  Department  didn't save.  And  there  is  still  more  for 
you.  You  can  use  this  hay  to  feed 
that  bull  you  put  on  the  radio  every 

morning." It  was  signed,  "Mr.  Tax  Payer's 

(sic.) " 

After  discussing  the  care  and 
feeding  of  ether  wave  bulls  with 
Farm  Coordinator  Frank  Cooley 
the  following  morning,  the  hay  was 
put  out  to  pasture. 

Richard  Oberlin 
News  Director 
WHAS  Loinsville 

TV's  'Hurting'  Power 
EDITOR,  Broadcasting: 

Television  hurts  AM. 

WIBW  ̂''^^T  O  PE^kT 

Television  hurts  FM. 
Television  hurts  movies. 
Television    hurts  legitimate 

theatres. 
Television  hurts  baseball. 
Television  hurts  football. 
Television  hurts  basketball. 
Television  hurts  wrestling. 
Television  hurts  boxing. 
Television  hurts  the  family  dinner. 
Television  hurts  the  pocket-book. 
Television   hurts   the    eyes  (and 

sometimes  the  ears). 
And  now  television  hurts  the 

trolley  car  business!  (local  trans- 
port company  cites  television  as 

reason  for  decreased  patronage  and 
losses  in  seeking  to  increase 
rates!).  .  .  . 
Why  in  blazes  do  you  and  Arthur 

Godfrey  persist  in  promoting  tele- 
vision? You're  driving  the  country 

to  the  dogs  faster  than  the  Com- mies. 
H.  Charles  Kaetel 

Chief  Engineer 
WAUX  Waukesha,  Wis. 

GDYNIA  LINES 

Justice  Replies  to  O'Conor 
REQUEST  of  a  Congressional  sub- 

committee that  the  Justice  Dept. 
investigate  radio  propaganda  ac- 

tivities of  the  Gdynia  America 

Shipping  Lines  drew  a  mildly  re- 
sponsive reply  from  a  high  depart- 

ment official  Dec.  29. 

Peyton  Ford,  assistant  to  the 
Attorney  General,  wrote  Sen.  Herb- 

ert R.  O'Conor  (D-Md.),  chair- 
man of  a  Senate  Judiciary  Immi- 

gration subcommittee,  that  the 

shipping  line  and  Dr.  Zenon  Kosi- 
dowski,  who  prepared  and  edited 
radio  scripts  for  Polish  programs, 
are  registered  under  the  Foreign 
Agents  Registration  Act.  Dr. 
Kosidowski  is  an  agent  of  the 
Polish  research  and  information 
service. 

Sen.  O'Conor's  group  charged 
that  the  line  has  used  facilities  of 

American  stations  "for  the  pur- 
pose of  engaging  in  Communist 

propaganda  .  .  .  far  beyond  the 
scope  of  legitimate  business  enter- 

prise" and  called  on  Justice  Dept. 
and  FCC  to  probe  its  activities. 
Programs  were  aired  on  WHBI 
Newark,  N.  J.,  and  WEDC  Chi- 

cago [Broadcasting,  Dec.  26, 
1949].  No  reply  has  been  received 
from  FCC,  spokesmen  said.  Mean- 

while WHBI  has  dropped  the 
broadcasts. 

The  Justice  Dept.  made  no  men- 
tion of  initiating  a  probe,  and 

pointed  out  that  registration  state- 
ments and  exhibits  are  recorded  in 

the  public  file.  Included  is  a  de- 
tailed statement  on  the  shipline's activities  and  descriptions  of  the 

broadcasts,  it  added. 

ABERLE  STORY 

KELS  Uses  Local  Sense 

KELS  Kelso,  Wash.,  only  eight- 
weeks  old,  was  out  in  front  with 
the  news  that  16  year-old  Ruth 
Aberle,  lost  four  days  in  a  densely- 
wooded  area,  was  safe.  Credited 
with  sound  reasoning  which  won 
the  day  for  KELS,  is  Manager 
Claire  Banks. 

Mr.  Banks,  already  faced  with 
problems  typical  to  a  brand  new 
250  w  independent  outlet,  used 
some  fast  thinking  and  knowledge 
of  the  local  scene  to  compete  with 
the  area's  major  newspapers  and 
stations.  He  reasoned  that  since 
the  long  search  had  not  brought 
results,  the  teen-age  girl  probably 
would  be  found  away  from  the 
concentrated  search  area.  His 
hunch  proved  to  be  correct  when 
Ruth  was  found  by  ranchers  11 
miles    from    the    combed  region. 

Break  for  KELS  came  when  the 
sheriff^'s  secretary,  who  received 
the  first  call  of  the  news,  remem- 

bered the  station's  staff  members 
who  had  kept  in  close  contact.  She 
telephoned  Announcer  Russ  Conrad, 

Don  Bailei),  of  KELS,  uiterviews 
Ruth  at  the  hospital. 

who  in  turn  signaled  Chief  Engi-| 
neer  Johnny  Holmes  to  put  the, 
telephone  conversation  on  the 
transmitter.  Later,  interviews  with 
Ruth  and  the  ranchers  were  re 
corded.  At  noon  the  next  day,  th 
whole  town  turned  out  to  heai 
The  Aberle  Story,  half-hour  show 
made  up  from  highlights  of  thel 
week's  tapes,  and  picked-up  by 
receivers  in  Kelso's  radio  shops. 

SESAC  Inc.,  New  York,  has  recorder 
large  number  of  selections  by  Trinity 
choir  of  St.  Paul's  Chapel,  New  York Discs  will  be  distributed  to  SESAC 
subscribers. 
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FORMERLY  heard  on  WJR  Detroit 

for  period  of  14  years.  The  Hermit's 
Cave  returns  to  station,  Sunday,  10:30- 
11  p.m. 
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what's  New  in  Television  ?  Take  a  Look  at  WPTZ  ! 

The  Sfory  of  the  Popcorn 

that  didn't  pop  / 

YOU'VE  probably  heard  of  the  Handy  Man  show  on 
WPTZ.  Sponsored  by  Gimbel  Brothers,  it's  the  oldest 

commercial  television  program  on  the  air  anywhere. 

In  any  case,  a  few  Friday  nights  ago  the  Handy  Man 

demonstrated  among  other  things  a  new  electric  corn 

popper.  That  is,  he  tried  to,  but  instead  of  exploding 

into  a  fluffy  white  mass,  the  kernels  neither  snapped 

nor  popped  as  they  did  in  rehearsal .  .  .  they  just  lay 
there  and  sneered. 

It  was  a  nightmarish  situation  even  for  as  seasoned 

a  performer  as  the  Handy  Man.  Finally  he  called  a  halt 

to  the  demonstration  and  bluntly  told  the  television 

audience  not  to  buy  the  popper  until  he  could  show  them 

that  it  worked  and  worked  right. 

As  a  result,  two  things  happened — first,  quite  a  few 

people  disregarded  the  Handy  Man's  advice  and  bought 
the  popper  anyway.  Second,  the  makers  of  Seazo  Pop- 

corn Oil  called  up  after  the  show  and  suggested  their 

product  as  the  solution  to  the  Handy  Man's  troubles. 

The  following  show  the  Handy  Man  tried  the 

demonstration  again  and  it  worked  like  a  charm. The  next 
day,  Gimbel  Brothers  sold  over  300  of  the  poppers  at 

$8.35  each !  Moreover,  75%  of  the  shoppers  demanded 
the  Seazo  Popcorn  Oil ! 

Everybody  was  very  happy,  particularly  the  Seazo 

Popcorn  Oil  people.  Here  is  what  Adrian  Bauer,  adver- 

tising agency  for  Seazo,  had  to  say  about  it:  "What makes  this  remarkable  is  .  .  .  the  fact  that  an  adjunct  to 

the  main  article  being  sold  was  so  carefully  watched  by  the 
viewing  audience  that  they  demanded  the  popcorn  oil  right 

along  with  the  popper." 

That  gets  us  down  to  the  point  of  this  story:  Phila- 
delphians,  who  make  up  the  second  largest  television 
audience  in  the  country  (over  300,000  sets),  watch 

WPTZ  programs  with  an  eagle  eye.  If  you  would  like 
them  to  give  equal  attention  to  your  product  or  service, 
call  us  or  get  in  touch  with  your  nearest  NBC  Spot 

Sales  representative. 

PHILCO  TELEVISION  BROADCASTING  CORPORATION 
1800  Architects  Building  •  Philadelphia  3,  Penno. 

Telephone:  LOcusI  4-2244 

WPTZ 

FIRST    IN    TELEVISION    IN  PHILADELPHIA 

mc TV-AFFILIATE 

Page  2  • 
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S7  annually,  25c  weekly 

LARSON  SUCCEEDS  COE
  tf-iAj^^s^i^^ 

and  Chase  and  Sanborn  Hour  with  "~  I^TI  A  /^/MwlTD/M .Eddie  Cantor.  Mr.  COE  .  Mr.  LARSON  l\TLA  CONlKUL 

With  Agencies  *    *    *  *    *    *  •      Transfer  Bid  Tendered 
From  1934  to  1942  Mr.  Larson  ̂ ^'^  been  for  23  years  with  the  of  his  resignation  to  join  WPIX,  TRANSFER  of  control  of  KTLA 

served  with  the  radio  departments  broadcasting   stations   of  the  St.  he  was  director  of  technical  opera-  (tV)  Hollywood  from  Paramount 
,  of  Joseph  Katz  Co.,  Ru?hrauiF  &  Loms  Post-Dispatch  excevt  for  the  tions  of  KSD-AM-FM-TV  Pictures    Inc.    to    New  Pictures 
^  Ryan  and  Young  &Rubicam  as  di-  war  period  when  he  served  with  In  announcing  Mr.  Goe  s  resig-  Corp.,    Paramount    Pictures  suc- 
rector  and  producer.    At  Y  &  R  he  ̂ ""^^  "^'^  ^1^""'  P^^^ident  of  ̂ ^^^^^   ^^der   court-ordered  reor- 
supervised  daytime  programs.  With   '  —   ganization,  is  sought  in  an  appli- 
the  advent  of  television,  he  experi-  Kf          J  Tl/   /^          x         x    r\'       j.  cation  tendered  for  filing  at  FCC 
mented  in  this   new  medium  by  If  AlynA              iSOmea  lY    Ueportment  UireCtOr  last  week.     Earlier  requests  had 
putting  some  of  his  radio  shows  UnlvlJn                   Clf   \A/CAll  TV   PhilnAal nUin  been   filed  for  disposal   of  other 
before  the  camera.  ■flllli#ll                   V^l    rrV-MU-IV    rniiaaeipniQ  Paramount  station  interests, 

In  1942  Mr.  Larson  became  gen-  CHARLES  VANDA,  one  of  Hollywood's  leading  radio  directors  and  ̂ ^^^  ̂ ^T^woaJt, 
wwT^^^'Jx^.^^^  ̂ ""^  P^'"*  ""^^^  producers,  last  Friday  was  named  director  of  the  television  depart-  WSMB-AM-FM  New WWDC  Washington,  staying  there  ment  of  WCAU-     *   Orleans  lBroadcasting,  Jan.  2]. 

:  until  1945  when  he  was  appointed  Bg^^n     TV,  effective  Jan.  ducedwere-  Stars  Over  Hollywood  Paramount  reorgani- 
general  manager  of  WPEN  Phila-  ■PPSI     16,  by  Donald  W.  rwi  xTel-e  The^^^^  P^^"'  ̂ ^^^^^^^  t,y  the  anti- 
delphia,  when  it  was  acquired  by  Thornburgh  f  -"'7%^'^^2/  hived  tmevei  ^^^^^  District 

the  BiOleUn.    Two  years  later,  he  T  ̂    W     pres?deJt  of'  the  ̂   ̂̂ Ts  Hllly~;^emier     Dur'  ̂ourt  for  the  Southern  District  of 

TTwhiTthTSSi^^r^^^^^  W   ̂       'i    r?^-^^'^^-  ing  t^  trT  se?^:r4^^^^^  New  York,  the  theatre-operati
ng 

chased                                   ̂   fcw**          i     ̂ '^'"^  Army    Intelligence    and   was   re-  ̂ ^t^^^f   f  Paramount  Pictures 

--^wmv       T      o  Mfe'^^A        MrVandawas  leased  as  a  lieutenant  colonel.  are  to  b
e  placed  under  a  new  firm Mr.  Loe  joined  WPIX  on  Jan.  2,  BV^^^F^I    named  to  succeed  „                 j  j  i    ̂          ̂   ,  called  United  Paramount  Theatres 

1948,  directing  the  design  and  con-  ■WPf^M    G.   Bennett  Lar-  He  was  awarded  the  Order  of  the  j^c.,   with   the  picture-production 
struction  of  the  new  station,  which  ̂ ^"^             son,  who  on  Jan.  ̂ ""sh  iLmpire  and  the  African  ̂ nd  distribution  activities  going  to 
went  on  the  air  June  15  that  year.  Mr  Vanda       16  becomes  gen-  ̂^"^^                British  government  ^ew  Pictures  Corp. 
He  developed  the  present  organiza-  '                  eral  manager  of  ^^e  Legion  of  Merit  by  the  ^^^^         WSMB-AM-FM  are 
tion  of  WPIX  and  had  supervised  WPIX    (TV),   New    York   Daily  S.  government.    He  served  as  ̂ ^.^^^^^^                transferred  to 
Its  operation  since  its  inception.  News   station.     The  appointment  h?^;:^^^'' ftf     /  °      .i!              J  United  Paramount  Theatres,  while 
Before  coming  to  WPIX,  Mr.  Coe  brings  about  an  East  Coast  reunion  tL^"^    T        ̂ ^^^^^t  KTLA,  under  permit  to  Paramount .  of  two  former  CBS  executives.  Mr.  J.  f     ,                           ,  Television  Productions  Inc..  a  sub- 
'   Vanda  for  eight  years  served  as  lY^/  ''""Z  ̂J!^  '""^^^^^^  sidiarv    of    Paramount  Pictures, 
IN  THIS  TELECASTING  ...  CBS  western  division  program  di-  ̂ l^,""^  ^"'^^^^  would  be  transferred  to  New  Pic- 
Larson  succeeds  Coe  at  WPix(TV  M  "  T^^?^^-^^'.-^?  p  oductionTn  Hollywood  fncTuZg  ̂ orp.  Paramount's  29^.  in- ChsTies  Vanda  Joins  WCAU-TV      3  resigned  last  May  as  Vice  president  Proaucnon  m  noiiywooa  mciuamg  ^^^^^^       ̂ ^^^^  ̂     DuMont  Labs. 

KnrLnsTBc'kow%',an         ?  in  charge  of  CBS  West  Coast  activi-  ̂   "^^"^be^-  likewise  would  follow  KTLA  into Color  Te-t  Pro-Fess                       10  ti^s  to  become  WCAU  president  Since  leaving  CBS  he  has  pro-  New  Pictures  Corp 
nr^oXmS^e^s  Con«mt^^^^^^  last  Aug.  1.  duced    the  .Victor    Borgia,    Benny  principal    officers    of    New  Pictures 
FCr  Declines  Particrnatiin  in  ̂   Since    October,    Mr.    Vanda    has  Goodman    show,   Abbott    and    Cos-  Corp.  were  reported  to  FCC  as:  Barney 

Capp"co^s°U,UX\'e\v \l  ̂^^"^'^               P^'^^^^'"  counsellor  tello    The   Saint    Man   Called  X,  ̂f^e  ̂ pTesS'^sJan^on^Tr^rS PP,  ̂ .uusins  ueoate  TV                    13  WCAU-TV.    Prior  to  the  war,  Cwliss  Archer  and  others.  man  of  executive  committee;  Austin  C. 

Film  Report  ̂ ^'""^xTme           4  responsible  for  production  Before  joining  WCAU  last  fall,  ̂ ^"d  "Moh^hlrm,"t'eTs'ur^"r^ Reel  Takes     11         Telestatus        8  for  many  CBS  West  Coast  origina-  Mr.  Vanda  had  returned  east  to  bourn,  vice  president;  Adolph  Zukor. 

 ^.^^^    tions.    Among  the  shows  he  pro-  develop  and  sell  TV  programs.  be?g™ic"e  presTdent."^'"'  ̂ ^""^ 
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CREATIVE  PROGRAMMING  HIGHLIGHTS  WNBQ  (TV)  SUCCESS 

CUSTOM  -  TA
ILORED 

programming  has  lime- 
lighted WNBQ  (TV) 

Chicago  nationally  in  a  single 
year  of  operation.  Fourth  TV 
outlet  in  Chicago,  and  fourth 

in  NBC's  O&O  chain,  WNBQ 
celebrated  its  first  birthday 
Jan.  7. 

Among  several  glowing 
candles  on  its  TV  cake,  one  ap- 

pears to  be  brightest — the  recent 
sale  of  the  Chicago-created  Garro- 
way  at  Large  network  show  to 
Congoleum-Nairn  Inc.  for  a  re- 

ported $5,000  weekly.  As  prime 
example  of  the  program  theories 
evolved  by  WNBQ's  top  personnel, 
the  show  has  consistently  won 
plaudits  of  expert  as  well  as  un- 

initiated— but  it  remained  sustain- 
irtg  eight  months.  Proof  is  now 
in  the  taste  as  well  as  the  looks  of 
the  pudding. 

During  its  first  year,  WNBQ 
has  telecast  local  and  network 
shows  made-to-order  for  the  type 
of  talent  available  in  Chicago. 
Init'al  goals  set  up  by  Central  Di- 

vision Vice  President  I.  E.  Shower- 
man  (also  manager  of  WNBQ  and 
WMAQ-AM),  TV  Operations 
Director  Jules  Herbuveaux  and 
Program  Manager  Ted  Mills  were : 
(1)  attain  quality  in  everything, 
down  to  station  breaks,  and  (2) 
put  Chicago  on  the  map.  Two 
NBC  Chicago  shows,  Garroway  at 
Large  and  Kukla,  Fran  &  Ollie, 
have  re-converted  hordes  of  pall- 

bearers who  thought  they  buried 
Chicago  as  a  broadcasting  center 
years  ago. 

Means  to  these  ambitious  ends 
were  set  by  Mr.  Herbuveaux,  a  vet- 

eran showman,  who  insists  on 
teamwork  backed  up  by  responsi- 

bility of  all  his  staff.  The  staff, 

■  in  turn,  is  given  complete  author- 
ity, so  that  responsibility  is  moi'e 

practice  and  than  theory. 
Mr.  Herbuveaux  studied  engi- 

neering, then  switched  to  music  and 
led  his  first  Chicago  dance  band 

in  1921.  He  broadcast  shows,  re- 
corded songs  and  played  the  first 

network  program  out  of  Chicago — 
NBC's  National  Farm  and  Home 
Hour.  Producer  of  vaudeville  and 

stage  shows,  he  organized  the  Cen- 
tral Division  music  staff  for  NBC, 

produced  radio  shows  there  from 
1933  until  1938,  and  worked  as  di- 

vision program  manager  until  1948. 
His  kinship  with  talent,  in  addi- 

tion to  his  management  experience, 
was  the  background  for  his  orig- 

inal ideas  on  TV  when  he  took  over 
as  chief  of  video  operations.  Be- 

cause he  had  hired  and  developed 
personalities  like  Dave  Rose,  Benny 
Goodman,  Garry  Moore  and  Johnny 
Johnston,  the  step  to  TV  and  en- 

couragement of  video  talent  such 
as  Dave  Garroway  was  natural. 

HIS  concept  of  television — and  it weaves  throughout  all  WNBQ 
programming  activities — is  that  ( 1 ) 
no  ar.tjJ^J  or  anyone  with  a  creative 
mind'cati  be  encumbered  with  busi- 

ness v^rol'ries,  and  (2)  TV  is  a  new 
field,  and  persons  need  to  be  given 
a  full  scope  for  creative  work. 
"We  want  no  imitation  of  any- 

thing. We're  in  Chicago,  and  Chi- 
cago is  different  from  any  other 

place,"  he  says.  "We  still  have  to and  want  to  use  talent  on  hand, 
which  is  excellent  but  very  limited. 
We  started  building  original  shows 
without  big  names  and  big  budgets, 
bu'lding  typically  Chicago  shows 
designed  for  one  medium — televi- 

sion." 

Mr.  Herbuveaux,  in  a  business 
where  professionals  admit  confu- 

sion, confesses  "I  am  unconfused. 
TV  is  the  most  honest  thing  in  the 
world,  and  there's  no  fakery  in  it. 
Be  honest,  put  on  a  good  show  and 
the  camera  will  take  care  of  the 

rest." 

The  simplicity  of  his  formula 
belies  hard  work  that  goes  into 
16%  hours  of  live  programming 
weekly,  of  which  eight  are  network 
feeds. 

b  ̂ ^^^^^ 

A  natural  approach,  with  a  show 
constructed  around  talent  rather 
than  vice  versa,  is  followed  by  Ted 
Mills.  Named  program  manager 
four  months  before  the  station  be- 

gan operations,  Mr.  Mills  realized 
even  then  that,  to  compete  with 
New. York,  WNBQ  had  to  develop 
talented  non-name  stars,  with  em- 

phasis on  originality,  creativity 
and  skill,  and  concentrate  equally 
on  behind-the-camera  techniques 
and  personnel.  He  is  a  former 
Army  movie  producer  and  TV  pro- 

ducer at  NBC  New  York. 

A  devotee  of  practical  experi- 
mentalism,  he  created  both  the 
Garroway  show  and  Crisis,  a  half- 
hour  weekly  "true  confession"  sit- uation with  professionals  enacting 
roles  from  case  histories  related 

by  laymen. Other  network  shows  originating 
in  Chicago  are  Kukla,  Fran  & 
Ollie  (Sealtest  Ice  Cream,  RCA 
Victor),  Quiz  Kids  (Miles  Labs.), 
Wayne  King  Show  (Standard  Oil 
of  Ind.),  Studs'  Place,  Chicago 
Jazz,  Cactus  Jim  (participation) 
and  Portrait  of  America.  The  last, 
which  has  been  on  the  air  only  a 
month,  is  a  weekly  half-hour  re- 

mote documentary  of  a  family  at 
home,  with  film  clips  added  for 
variety.  It  is  produced  by  Ben 
Park,  who  has  been  cited  national- 

ly for  his  other  documentaries. 

Report  Uiicensored  and  It's  Your 
Life,  both  Chicago  AM  origina- 
tions. 
WNBQ  telecasts  Monday 

through  Friday  from  5  to  11  p.m., 
Saturday  from  6:30  to  9:30  p.m. 
and  Sunday  from  3:30  to  9:30  p.m., 
totalling  about  40%  hours  weekly. 
This  does  not  include  Projectall, 
which  shows  news  pictures  and 
bulletins,  time  and  weather  and  a 

standing  advertiser's  message  for about  five  hours  weekly. 

SPECIFIC  programming  rules set  before  the  station  began 
fulltime  commercial  operations  are 
st'll  in  effect — "No  show  can  have 
drapery  backgrounds,  because  in- 

teresting sets  are  no  more  expen- 
sive; every  show  must  have  a  de- 

sif^n ;  never  stage  a  •  scene  in  a 
living  room  unless  it  is  in  a  ̂ dra- 
ma<"ic  program ;  Ught  must-  '  be 
plotted  for  every  show;  cameras 

MANAGEMENT-LEVEL  men  at  NBC's Central  Division  include  (I  to  r)  Paul 
McCluer,  chief  of  AM  network  sales 
who  headed  the  TV  sales  staff  also 
until  six  weeks  ago;  Division  Vice 
President  I.  E.  (Chick)  Showerman, 
who  works  as  general  manager  of 
WNBQ  (TV)  and  WMAQ  (AM),  and 
E'-gene  Hoge,  recently  named  head  of 
TV  network  sales.  John  McPartlin 

heads  the  local  TV  sales  staff. 

must  work  for  us  instead  of  just 
recording  what  they  see,  as  they 
are  creative  instead  of  reportorial; 
cameramen  are  encouraged  to  get 

their  own  shots."  These  are  day- 
to-day  rules  for  Mr.  Mills  and  his 
staff. 

The  first  live  programming  pro- 
duced by  WNBQ  was  a  heavy  stint 

by  Newsmen  Clifton  Utley  and  Jim 
Hurlbut  Nov.  2,  1948,  when  Presi- 

dent Truman  was  elected.  The 

men  gave  five-minute  news  sum- 
maries every  half-hour  for  10 

hours  and  27  minutes  on  the  six- 
station  Midwestern  network.  Bill 
Ray,  chief  of  the  news  and  special 
events  staff,  directed  the  entire 
telecast. 
WNBQ's  history  dates  back  to  jj 

June  1947  when  call  letters  of ' WNBY  were  tentatively  assigned 
by  the  FCC.  At  the  same  time  the 
network  leased  for  10  years  three 
floors  of  the  Civic  Opera  Bldg., 
half-mile  away  from  its  Merchan- 

dise Mart  headquarters,  for  FM 
and  TV  transmitting  equipment.  In 
September  1947  the  station  strung 
an  insulated  cable  link  for  intra- 
city  TV  between  the  Mart  and  the 
central  terminal  of  the  Illinois  Bell 
Telephone  Co.  The  cable,  first  to 
be  installed  by  a  Chicago  video 
station,  also  is  used  for  audio  pro- 

gram transmission.  It  contains  12 
video  and  186  audio  circuits. 

In  March  1948  the  call  letters 
were  changed  to  WNBQ  because  of 
WNBY's  phonetic  similarity  to 
WMBI  (AM),  Chicago's  Moody 
Bible  Institute  station.  Call  let- 

ters WNBQ  had  been  assigned 

years  previously  to  the  NBC  Chi- 
cago engineering  department  for 

its  25  w  relay  transmitter.  FCC 
.granted  a  switch,  and  the  station 
became  WNBQ,  retaining  the  de- 

finitive letters  of  NB  held  by  NBC 
O&O  TV  stations.  The  new  call 
also  was  favored  because  of  the 

similarity  to  WMAQ,  I'ts  AM  sister. WNBQ  test  pattern  was  put  on 
the  air  experimentally  Sept.  10, 

1948.  and  10  days  later  tl^e  station 
participate'^  in  the  three-hour 
opening  of  NBC's  Midwest  network 
with  WBEN-TV  Buffalo,  WSPD- 
TV     Toledo,    WWJ-TV  Detroit. 



VTMJ-TV  Milwaukee  and  KSD- 
'V  St.  Louis.  Even  though  it 
perated  experimentally,  the  sta- 
ion  was  granted  FCC  permission 
o  carry  three  World  Series  games 
rom  Cleveland  Oct.  8,  9  and  10, 
948.  Reception  reports  were  re- 
eived  from  Green  Bay  and 
s[eenah.  Wis.,  190  and  170  miles 
iorth. 

Ij  In  December  1948  WNBQ  was 
j;arrying  about  four  hours  of  pro- 

gramming weekly.  Two  remotes 
lelecast  were  the  International 
Livestock  Exposition  and  Horse 
Show  from  the  International  Am- 
jphitheatre  and  the  annual  Sun- 
Times  Harvest  Moon  Festival,  a 
rariety  show  from  the  Chicago 
Stadium. 
Regular  programming  began 

Ian.  9,  1949.  Fifteen  hours  were 
telecast  the  first  week  starting  at 
3:50  p.m.  daily,  Sunday  through 
Friday.  When  the  cable  opened 
Jan.  12,  the  station  began  carrying- 
eastern  originations.  On  Jan.  12, 
also,  it  demonstrated  use  of  the 
jsplit-sereen  technique  for  the  first 
time  in  Chicago  at  a  Radio  Man- 
lagement  Club  luncheon.  NBC  in 
New  York  and  Washington  col- 

laborated on  a  news  show  from 
both  points.  On  Jan.  16  the  sched- 
lule  was  expanded  to  20  hours 
weekly,  Sunday  through  Friday, 
and  on  Feb.  28  the  station  began 
ijsigning  on  at  4:30  p.m.  daily. 

After  one  remote  telecast  of  the 
consecration  of  three  Roman  Cath- 

olic bishops  from  Holy  Name 
Cathedral,  the  station  and  network 
received  more  than  5,000  cards  and 
letters  of  commendation. 
Saturday  programming  was 

added  in  March,  increasing  air 
time  to  35  hours  weekly,  seven  days 
a  week.  In  March  also,  telecast  of 
the  International  Kennel  Club  Dog 
Show  from  the  International  Am- 

phitheatre was  sponsored  by  the 
Ken-L-Ration  Division  of  Quaker 
Oats. 

In  May  1949  programming  time 
was  upped  to  about  40  hours  per 
week,  with  four  hours  of  transmis- 

sion Saturday  and  Sunday  and 
until  10:50  p.m.  weekdays.  A  daily 
hour  of  Projectall  newscasts  was 
signed  last  May,  from  3:30  to  4 
p.m.,  Monday  through  Friday,  and 
another  hour  of  afternoon  pro- 

gramming was  added  in  Septem- 
ber. On  Dec.  1  the  schedule  called 

for  41  hours  weekly:  Sunday,  3:30 
to  9:35  p.m.;  Monday  and  Friday, 
2:45  to  11  p.m.;  Tuesday,  Wednes- 

day and  Thursday,  3:15  to  11  p.m., 
and  Saturday,  6:30  to  9:30  p.m. 

THE  most  farsighted  planning  in 
the  station's  history,  however, 

took  place  back  in  1929  when  there 
was  barely  a  Central  Division.  At 
that  time,  with  network  studios  un- 

der construction  in  the  Merchandise 

Mart,  a  few  NBC  technicians  de- 
cided TV  would  be  coming  along 

one  day.  They  wired  a  major 
studio  with  heavy-duty  cables  and 

PROGRAM  MANAGER  Ted  Mills, 
who  was  an  Army  information  and 
education  section  movie  producer 
four  years  and  who  joined  NBC  New 
York  as  a  video  producer  in  1946, 
confers  with  Howard  Luttgens  (I), 

chief  engineer  at  NBC's  Central  Divi- sion, and  Paul  Moore  (r)  television 
operations  supervisor.  Mr.  Mills 
created  the  Garroway  at  Large  net- 

work show,  which  was  purchased 
recently  by  Congoleum-Nairn  for  a 

reported  $5,000  weekly. 

provided  outlets  for  TV  lights.  It 
took  20  years  for  fulfillment,  but 
both  installations  are  being  used 
now. 

Last  January  when  the  station 
was  still  experimenting  with  new 
show  ideas,  program  personnel 
originated  what  is  thought  to  be 
the  first  network  daytime  TV  se- 

rial. These  Are  My  Children. 
Written  by  Irna  Phillips,  the  show 
was  staged  daily,  five  times  weekly. 
Never  sponsored,  it  was  finally 
dropped  in  March  when  Mr.  Show- 
erman  learned  American  Telephone 
and  Telegraph  was  cancelling  all 
east-bound  TV  shows  before  6 
p.m.  because  of  long-distance  cable 
requirements. 

It  was  also  in  March  that  pro- 
gram stafl'ers  started  telecasting 

experiments  in  children's  dramatic 
education  from  suburban  Evans- 
ton,  15  miles  north  along  the  lake. 
Erection    of    a    microwave  tower 

ONE  of  the  few  TV  executives  who  is  admittedly  "un- 
I  confused"  by  television  is  Jules  Herbuveaux  (r),  chief  of 
TV  operations  at  the  Central  Division.  Known  for  his 
ability  to  select  and  develop  fresh  talent,  he  chats  here 
with  some  WNBQ  stars  who  appear  in  formats  designed 

especially  for  them.  They  are  (I  to  r)  Singer  Jack  Haskell, 
Dave  Garroway,  laconic  m.c.  of  Garroway  at  Large; 
Connie  Russell,  who  sings,  dances  and  acts,  and  Pianist 
Herbie  Mintz,  long-time  radio  star  who  now  recalls  old- 

time  musical  favorites  on  TV. 

atop  a  school  enabled  transmission 
of  a  weekly  half-hour  series  in 
which  a  teacher  outlined  a  story, 
theme  with  children  then  acting  it 
out.  The  format,  similar  to  the 
adult  Crisis  now  on  the  network, 
called  for  interpretation,  with  a 
maximum  of  imagination  and  a 
minimum  of  props  and  costumes. 

TOPS  among  local  shows  which have  been  developed  are  Clif- 
ton  Utley's  News  Commentary,  five 
nights  weekly,  10:10-10:25  p.m.; 
The  Weatherman  with  Clinton 
Youle  (Ceresota  Flour),  10  to 
10:10  p.m.,  five  times  weekly;  But 
Not  Forgotteyi  with  Pianist  Her- 

bie Mintz  (participation),  10:30- 
10:45  p.m.,  five  weekly;  Lincoln 
Park  Zoo  with  Zoo  Director  R. 
Marlin  Perkins  and  Jim  Hurlbut, 

Sunday,  6-6:30  p.m.;  Walt's  Work- shop with  Walt  Durbahn  (Edward 
Hines  Lumber  Co.),  Friday,  7:30-8 
p.m.;  The  Pet  Shop  with  Gail 
Compton  (Evanger  Kennel  Foods), 
Tuesday,  5:30-6  p.m. 
Why  TV  sponsorship  comes  so 

high  is  seen  in  the  expense  involved 
in  Mr.  Utley's  15-minute  news 
show  every  night.  An  ace  NBC 
AM  commentator  for  many  years, 
Mr.  Utley  in  radio  uses  only  two 
other  persons  to  put  a  show  on  the 
air — an  announcer  and  an  engi- 

neer. For  his  TV  stint,  which  in- 
volves use  of  charts,  graphs, 

pictures  and  innumerable  other 
visual  aids,  he  needs  a  staff  of  18 
persons.  In  addition  to  himself, 
there  are  a  director,  script  girl, 
technical  director,  audio  engineer, 
video  engineer,  artist,  research 
man,  three  cameramen,  dolly  push- 

er, boom  mike  man,  sound  effects 
and  turntable  man,  two  stage 
hands,  floor  director  and  electri- 
cian. 

Lincoln  Park  Zoo,  a  sustainer, 
is  telecast  from  the  zoo  on  the  Near 

North  Side  each  Sunday.  "Phe- 
nomenal" response,  in  the  opinion 

of  Promotion  Director  Harold  A. 
Smith,  was  tabbed  last  month  after 
a  one-time  mention  on  the  Dec.  4 
show.  Viewers  were  asked  to  iden- 

tify correctly  five  of  15  animals 
telecast.  In  exchange,  they  would 
get  an  autographed  picture  of 
Bushman,  550-pound  gorilla  who 
daily  consumes  22  pounds  of  fresh 
vegetables  and  vitamin  pills  before 

(Continued  on  Telecasting  H) 



Sf-Weelr/y  vs.  iVeefc/y  Placements 

By  BRUCE  ROBERTSON 

WILL  TELEVISION  follow  radio's  pattern  of  delivering 
programs — and  their  sponsors'  commercials — to  the  home  audi- 

ence on  a  regular  basis  of  same  time,  same  station,  every  week 
or  more  often? 

Some  say  yes,  noting  that  much 
of  radio's  success  as  an  advertising 
medium  stems  from  this  regular 

delivery  of  the  sponsor's  message 
to  the  listening  public  and  believ- 

ing that  the  same  will  be  true  of 
TV. 

Others  say  no,  pointing  to  the 
much  higher  costs  of  video  pro- 

grams as  a  deterrent  to  any  gen- 
eral slavish  following  of  the  radio 

pattern.  These  individuals  also 
cite  the  many  statements  of  TV 
proponents  as  to  the  unequalled 
impact  of  this  new  medium  and 
comment  that  if  monthly  ads  in 
magazines  have  been  profitable  an 
every  -  other  -  week  TV  schedule 
should  also  pay  off  for  its  sponsor. 

Donald  W.  Stewart,  advertising 
manager  of  the  Texas  Co.,  whose 
Tuesday  night  TV  series  starring 
Milton  Berle  has  for  more  than  a 

year  been  television's  most  popular 
show,  told  last  fall's  AAAA  con- 

vention that  one-hour  shows  do 
not  need  to  be  seen  more  than 
twice  a  month. 

"If  your  show  is  good,  there  will 
be  no  audience  loss  because  there 
is  a  ,  one-week  lapse  between 
shows,"  he  declared.  He  noted 
that  with  such  a  schedule  there 
would  be  more  time  to  rehearse 
each  program  and  less  chance  of  a 
star,  such  as  Berle,  "burning  out 
too  soon"  and  that  it  would  permit 
year-round  broadcasting  without 
the  customary  summer  lay-offs. 

"It  will  be  pretty  hard  to  justify 
spending  as  much  as  $75,000  every 
week  for  39  weeks  when  you  can 
accomplish  the  same  results  in  26 
weeks  at  a  saving  of  about  $1  mil- 

Mr.  CHALMERS  lio"-"  averred. 

Mr.  STEWART 

One  of  a  Series 

Mr.*  CASE 

THE  additional  time  provided 
for  production  is  one  of  the  ma- 
jor reasons  for  the  present  every- 

other-week  schedule  of  the  Ford  TV 
Theatre,  seen  alternate  Fridays, 
9-10  p.m.,  on  the  CBS-TV  Network. 
William  A.  Chalmers,  vice  presi- 

dent and  radio-TV  director  of 
Kenyon  &  Eckhardt,  New  York, 
agency  in  charge  of  this  program, 
told  Telecasting: 

"The  Ford  TV  Theatre  proves 
that  guessing,  ad  libbing  and  risk 
can  be  eliminated  from  commercial 
television.  With  the  success  of  the 
Ford  Theatre,  there  is  no  longer 
any  excuse  for  slipshod  production, 
especially  in  dramatic  shows.  For 
our  series  has  shown  that  long 
range  planning,  careful  produc- 

tion, fastidious  attention  to  detail, 
and  allotment  of  time  to  each  ef- 

fort, pays  off  in  the  kind  of  pro- 

gramming which  makes  TV  ani 
adult  medium.  I 

"Let's  take  a  look  at  what's  hap-! 
pened,  in  case  my  adjectives  seem 
too  overwhelming  to  prove. 

"Three  years  ago.  Ford  Theatre 
was  launched  on  a  long  range  plan. 
The  basis  of  the  plan  was  simply 
to  provide  the  best  possible  radio 
dramatic  fare.  Last  year,  after 
two  successful  seasons,  it  was  de- 

cided that  television  offered  the 
most  rewarding  long  range  possi- 

bilities in  terms  of  impact  and 
audience.  The  plan  was  switched 
to  television  with  the  same  objec- 

tives in  mind  as  originally  outlined 
two  years  prior  to  the  decision. 

"That  plan  called  for  the  most 
careful  selection  of  properties,  cast 
— and  most  importantly,  produc- 

tion staff.  Especially  in  television, 
it  is  our  feeling  that  the  producer 
and  his  staff  must  be  a  harmonious, 
skilled  unit,  which  has  the  freedom 
to  act  with  unimpaired  authority. 
The  chain  of  our  TV  command  is 
not  kinked  with  all  types  of  super- 

vision. The  show  goes  on  as  the 
production  staff  feels  it  should, 
without  interference  by  outside 
elements. 

%W  felt  that  once  a  week 

Ty  operation  would  be  impos- 
sible under  the  circumstances.  It 

would  tend  to  violate  our  ideas 
about  the  most  careful  preparation 
in  presenting  our  shows.  Here  we 
be<^an  with  a  monthly  presentation 
and  now  are  on  an  every  other  week 
basis.  This  schedule,  under  our  cur- 

rent setup,  enables  a  potent  com- 
mercial punch  to  be  felt,  as  well  as 

providing  program  impact  upon  TV 
viewers. 

"If  we  were  to  go  on  a  weekly 
program  schedule,  our  plan  would 
be  to  set  up  dual  production  units, 
each  responsible  for  two  shows  per 
month.  In  that  manner,  our  pro- 

duction values  would  never  be  hur- 
ried or  strained.  At  this  stage  of 

TV,  we  believe  it  is  impractical  for 
one  production  staff  to  handle  the 
manifold  difficulties  of  a  weekly 
hour  dramatic  series. 

"There  is  no  secret  about  our 
objective.  We  want  to  have  the 
number  one  dramatic  show  on  tele- 

vision. If  planning,  preparation 
and  allowing  creative  talent  a 
chance  to  create  will  do  the  trick, 
we  should  achieve  our  goal. 

"Certainly,  the  client  has  shown 
himself  to  be  sympathetic  towards 
the  aims  which  we  have  in  common. 

Critics,  too,  have  expressed  them- 
selves in  emphatic  terms  as  to  the 

production  and  staging  of  the  Ford 
series. 

"We're  pretty  happy  about  the 
fact  that  actors  on  the  Ford  show 

have  time  befor«  they  go  on  to  get 
a  bite  to  eat,  have  a  cigarette  and 
relax!  Not  many  other  shows  can 
boast  of  that  atmosphere  at  re- 

hearsal time!" *    *  * 

THE  every-other-week  formula has  also  been  adopted  by  an- 
other automobile  manufacturer, 

Chevrolet  Division  of  General  Mo- 
tors, for  its  Inside  U.S.A.  With 

Chevrolet,  CBS-TV,  alternate 
Thursday,  8:30-9  p.m.  Three  ma- 

jor motives  prompted  the  decision 
to  adopt  and  maintain  this  sched- 

ule, according  to  Winslow  H.  Case, 
senior  vice  president  of  Campbell- 
Ewald  Co.,  Chevrolet  agency,  who 
continued : 

"If  television's  impact  is  as  pow- 
erful as  we  believe  it  to  be,  and 

sponsor  identification  surveys  on 

top  programs  have  shown  some 
amazing  results,  it  may  be  waste- 

ful to  rigidly  follow  radio's  weekly 
formula.  Each  advertising  medi- 

um must  develop  a  frequency  pat- 
tern of  its  own. 

"Production-wise,  too,  a  musical 
revue  as  complicated  as  Inside 
U.S.A.,  with  its  split-second  timing 
and  many  transitions,  demands  two 
weeks  of  concentrated  rehearsal. 

"Budget,  in  relation  to  the  total 
possible  audience,  is  the  third  fac- tor. 

"One  effective  way  to  maintain 
audience  for  a  particular  time  seg- 

ment would  be  to  alternate  two  top 

ranking  shows  on  an  every-other- week  schedule.  It  is  yet  to  be 
tried  but  I  think  this  system  may 

prove  to  be  one  of  the  most  work- 
able and  satisfactory  solutions  to 

the  frequency  problem. 
"Obviously,  there  can  be  no  cer- 

tain answer  to  the  question  of 
which  yields  a  better  return :  every 
week,  every  other  week,  or  even 
once  a  month.  Television's  philos- 

ophy is  still  in  the  formative  stage. 
If  our  own  research  and  industry 
studies  reveal  a  definite  and  signifi- 

cant trend,  we  will  move  to  take 

advantage  of  it." 

UNWILLING  to  be  quoted  di- rectly, TV  network  executives 
told  Telecasting  that  the  advan- 

tages of  every-other-week  TV  pro- 
gramming from  the  standpoint  of 

scripts,  rehearsals  and  production 
are  more  than  offset  by  the  difficul- 

ties of  time  clearance.  With  too 
few  stations  in  most  cities  to  pro- 

vide each  video  network  with  ex- 
clusive affiliates,  the  networks  are 

competing  with  each  other  and  with 
local  advertisers  for  station  time, 
and  a  weekly  show  will  always  get 
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he  time  in  favor  of  an  every-oth- 
n-week  program. 
Furthermore,  the  network  execu- 

ives  said,  when  a  sponsored  pro- 
gram is  on  only  every  other  week, 

;;he  network  is  faced  with  provid- 
.ng  a  suitable  sustainer  in  the  al- 
;ernate  weeks,  good  enough  to 
satisfy  the  stations  and  the  adver- 
:iser,  both  wanting  the  audience 
maintained.  This  means  a  heavier, 
aot  a  lighter  burden  on  the  net- 

work's production  facilities  and 
personnel,  they  pointed  out. 
I   Perhaps  in  the  future  when  TV 

time  is  sold  out,  Mr.  Case's  sug- 
gestion for  matching  sponsors  to 

occupy  the  same  time  period  of 
alternative  weeks  can  be  worked 
out  satisfactorily,  but  at  present 
the  TV  networks  greatly  prefer 
clients  who  go  on  week  after  week 
in  the  radio  pattern. 
However,  the  every-other-week 

plan  seems  to  be  gradually  gaining 
adherents  among  advertisers.  An- 

heuser-Busch Inc.  this  month  joins 
Ford  and  Chevrolet  as  CBS-TV 
bi-weekly  sponsors  when  it  begins 
sponsoring  the  Ken  Murray  Show 

on  alternate  Saturday,  8-9  p.m., 
for  Budweiser  beer.  American 
Cigarette  &  Cigar  Co.  currently 
sponsors  Big  Story,  9:30-10  p.m., 
every  other  Friday  on  NBC-TV  for 
Pall  Malls,  and  American  Tobacco 
Co.  is  negotiating  with  this  net- 

work for  a  bi-weekly  program 
starring  Robert  Montgomery.  The 
Texaco  program  contract  for 
weekly  NBC  telecasts  runs  through 

the  spring,  but  from  Mr.  Stewart's comments  there  seems  to  be  a  good 
chance  that  come  next  fall  Milton 
Berle  may  be  an  every-other-week 
performer. 
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uMONT  RAPS  NBC 
Scores  Sat.  Night  Plan 

CALLING  for  an  investigation  and  prompt  "prophylactic  action"  by 
FCC,  Allen  B.  DuMont  Labs,  charged  last  week  that  NBC-TV's  pro- 
jposed  2y2-hour  Saturday  night  series  [Telecasting,  Jan.  2]  "is  a  mani- 
jfest  attempt  to  freeze  out"  competition. 
j    DuMont,  operator  of  the  DuMont  *  
!|TV  Network  and  three  owned  sta- 

tions, accused  NBC-TV  of  "monop- 
jolistic  and  unfair  trade  practices." 
lit  asked  FCC  to  take  "immediate 
I  interim  action"  to  "disclose  and  re- 
j  strain  these  practices  pending  ulti- 
jmate  formal  action  by  the  Com- 

jmission." I  FCC  officials  said  they  would 
jask  NBC  to  answer  the  complaint, 
i  which  is  customary  procedure  in 
jsuch  cases,  and  that  the  Commis- 
jsion  would  then  decide  what  action 
j  should  be  taken.  FCC  will  be 
'required  to  issue  a  formal  decision, 
since  a  formal  complaint  is  in- 

jvolved. 
DuMont's  complaint  was  directed 

j  primarily  against   NBC-TV's  re- !  quest  to  affiliates  to  clear  2%  hours 
on  Saturday  nights  for  13  weeks 

i  starting  Feb.  4,  for  a  show  to  be 
j  sponsored  by  several  advertisers. 

The  complain  contended  that  the 
I  offer  specifies  no  particular  pro- 
I  grams  and  contains  "no  provision 
for  the  right  of  DuMont,  or  of  any 

i  other   broadcaster    accepting  the 
i  offer,  to  reject  or  refuse  network 
programs  believed  to  be  unsatis- 

factory or  unsuitable  or  contrary 

I  to  the  public  interest." 
DuMont  Assertion 

Further,  DuMont  asserted,  "the 
offer  requires  that  any  accepting 
television  broadcasting  licensee 
must  clear  the  2% -hour  period  for 
the  13  weeks  completely  to  carry 
the  show,  regardless  of  established 
programs  or  existing  commitments, 
and  without  regard  to  whether  or 
not  any  portion  of  the  time  is  sold 
by  NBC." 
NBC-TV  would  pay  its  affiliates 

at  their  regular  half -hour  network 
rates  for  five  half -hours  weekly  (8 
10:30  p.m.).  The  2y2-hour  show 
would  be  sold  to  several  advertisers, 
whose  commercials  would  be  tele- 

cast on  a  rotating  basis.  Each  half- 
hour  would  contain  three  one-min- 

ute commercials,  followed  by  a  30- 
second  station  break. 

At  least  15  affiliates  must  accept 
the  program,  NBC  stipulated. 
DuMont,  which  "immediately" 

rejected  the  offer,  cited  the  "high 
cost"  and  "inadequacy"  of  exist- 
Page  53     •  BROADCASTING 

ing  network  facilities  and  their 
effects  upon  network  operations. 
The  complaint  continued: 

It  follows  that  a  contract  by  a 
single  network  for  its  use  at  rates 
above  normal  scale,  of  2},{,  hours  of 
solid,  preferred  time  on  the  critical 
Saturday  night  programming  period, 
if  completed  with  15  or  more  stations, 
to  the  exclusion  of  any  other  pro- 

gramming during  the  important  win- 
ter season,  would  disrupt  and  destroy 

comprehensive  programming  efforts 
by  independent  broadcasters,  and  un- 

reasonably burden  advertisers  utiliz- 
ing the  service  of  such  broadcasters. 

This  is  "especially  true,"  the 
complaint  said,  since  the  freeze 
has  limited  many  cities  to  a  single 
station,  "thus  eliminating  any  com- 

petitive opportunity  to  advertisers 
and  networks  for  the  viewer  market 
in  such  intermediate  metropolitan 
areas."  Further,  DuMont  claimed, 
NBC  has  a  "preferential  and  larger 
allocation  of  desirable  time"  on 
the  intercity  cable  and  relay  facili- 
ties. 
DuMont  said  it  has  developed 

programs  "which  have  attracted 
great  public  interest,"  and  that some  of  them  are  in  the  2  -hour 
period  that  NBC  wishes  to  clear. 
The  complaint  mentioned  Cavalcade 
of  Stars  in  particular,  pointing  out 

the  present  series  ends  Feb.  4  "and 
would  be  renewed  as  of  that  date." 

The  complaint  charged  that  in 

the  past  DuMont  has  "been  affected 
by  restrictions  upon  potential  affili- 

ates through  the  block  booking  of 
programs  and  combination  offers 
for  standard  broadcasts,  frequency 
modulation  and  television  network 

time." 
Cancellations  Claimed 

DuMont  said  it  "has  evidence  of 
cancellation  of  desirable  and  im- 

portant programs,  and  the  rejection 
by  broadcasters  of  programs  pro- 

duced and  distributed  by  DuMont 
Network,  which  were  subsequently 

accepted  at  higher  cost  from  NBC." 
It  said  "DuMont  is  unable  to 

produce  written  evidence  of  the 
agreements  involved  in  the  present 
bulk  purchases  of  time  by  NBC,  or 
of  the  underlying  agreements  for 
restraint  of  free  competition  for 

the  use  of  the  facilities  of  licensed 

broadcasters." On  the  basis  that  "the  rules  of 
the  Commission  require  the  filing 
with  the  Commission  of  any  such 

agreements,"  however,  DuMont 
asked  FCC  to  "institute  an  inquiry 
on  its  own  motion,"  with  the  fol- 
owing  procedures  included : 

1.  The  immediate  issuance  of  an  an- 
nouncement expressing  the  Commis- 

sion's disapproval  of  monopolistic  and 
unfair  practices  in  violation  of  the 
intendments  of  the  Federal  Communi- 

cations Act,  the  Report  on  Chain 
Broadcasting,  and  the  rules  of  the 
Commission. 

2.  To  investigate  all  agreements, 
written,  oral  or  implied,  limiting 
freedom  in  contracting  television  li- 

censees, whether  implemented  by 
written  agreements,  financial  induce- 

ments, threat  of  loss  of  television  or 
other  broadcast  opportunities,  or 
otherwise  directly  or  indirectly. 

3.  To  inquire  as  to  restrictive  agree- 
ments for  the  supply  or  use  of  tele- 
vision broadcasting  equipment  con- 

ditioned upon  the  availability  of  tele- 
vision broadcast  programs,  talent  or 

literary  rights. 
4.  To  determine  whether  extraordin- 

ary control  of  facilities,  advertising 
outlets,  long-term  contracts  for  top 
talent,  or  other  devices  are  being 
employed  in  unfair  competition  under 
the  present  temporary  circumstances 
restricting  the  number  of  television 
stations. 

5.  To  determine  the  participation  of 
NBC  and  its  parent  company,  RCA, 
including  its  licensed  television  or 
standard  broadcasting  stations,  in 
practices  in  violation  of,  or  designed 
to  procure  or  compel  violations  by 
others  of  the  Commissin's  rules  and 
regulations,  or  contrary  to  the  public 
interest  and  the  spirit  and  intent 
of  the  Commission's  network  regula- 

tions and  its  Report  on  Chain  Broad- casting. 

The  complaint  carried  a  copy  of  a 
telegram  from  Sylvester  L.  (Pat) 
Weaver  Jr.,  NBC  vice  president  in 
charge  of  television,  outlining  plans 
for  the  Saturday  night  show  and 
asking  for  acceptance.  Specific  pro- 

gramming, the  telegram  said,  will 
be  disclosed  in  mid-January. 

".  .  .  we  are  convinced  that  this 
is  the  best  immediate  solution  to 
gaining  new  gross  income  for  you 
and  ourselves  by  attracting  ad- 

vertisers who  cannot  afford  pro- 
gram advertising,"  the  telegram 

said.  "The  value  of  this  advertising 
(Continued  on  Telecasting  13) 
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Starch  Reports  on  Commercial  Impact 

(Report  93) 

III 

ARTHUR  GODFREY'S  Lipton 
Tea  commercial  topped  all  others, 
with  a  23  point  spread  between 
viewers  and  non-viewers  of  the 
commercial,  according  to  an  anal- 

ysis of  the  Starch  TV  reports  re- 
leased last  week. 

Other  leaders,  according  to  the 
analysis  by  Daniel  Starch  &  Staff, 
New  York,  include  Molly  Gold- 

berg's Sanka  commercial  with  16 
points.  Ivory  Soap  and  Interna- 

tional Silver  with  15  points. 
The  point  spread  is  the  number 

of  percentage  points  difference  be- 
tween viewers  and  non-viewers  of 

a  commercial  who  originally  se- 
lected the  brand  advertised  when 

offered  a  choice  from  among  sev- 
eral products. 

On  the  "liking"  score,  Mr.  God- 
frey's Lipton  commercial  moved 

into  first  place  ahead  of  Texaco 
Star  Theatre's  Sid  Stone  Hawker 
commercial.  The  latter,  the  report 
revealed,  while  very  high,  has  been 
dropping  steadily  in  listener  popu- 

larity each  month. 
In  a  report  by  the  television  sec- 

tion of  Advertest  Research,  Bulova 
was  revealed  to  have  achieved  the 
highest  impact  rating  of  any  TV 
spot  in  the  New  York  area  for  No- 

vember. The  Bulova  rating  was 
418.25. 

Following  it  were  Lucky  Strike, 
373.50;  Hi-V,  307;  Chevrolet, 
302.75,  and  Philip  Morris,  294.25, 
according  to  Advertest. 

Ratings  are  based  on  a  perfect 
score  of  2,800  points  as  maximum 
impact  for  the  week  and  are  a 
weighted  compilation  of  the  num- 

ber of  respondents  who  view  and 
can  describe  a  spot.  The  sample 
included  1,200  persons  interviewed 
during  the  week  of  Nov.  5-11. 

In  the  Los  Angeles  area  Tele- 
Que  has  released  another  type  sur- 

vey on  TV  commercials.  The  re- 
search firm  rer)orted  that  during 

December  the  five  top  commercials 
"liked  in  order  of  their  preference" 
were  Log  Cabin  Bread,  Texaco, 
Lucky  Strike,  Old  Gold  and  Sun- 
sweet  Prunes. 

^  % 

Video  News  Programs 

Covered  in  Survey 
NEWS  PROGRAMS  are  viewed 
regularly  by  73.5%  of  TV  set  own- 

ers, with  three  of  the  top  four  news 
shows  cited  aired  between  7  and  8 
p.m.,  according  to  Advertest  Re- 
search. 
When  respondents  to  the  Adver- 

test survey  were  asked  whether 
they  would  rather  watch  a  news- 

caster read  the  news  on  television 
or  hear  the  program  on  the  radio, 
almost  six  times  as  many  people 
said  they  would  rather  ivatch  the 
television  newscaster.  Although  a 
preference  was  shown  for  the 
greater  number  of  stories  carried 
on    radio    nev/scasts,  respondents 

said  they  preferred  the  types  of 
stories  covered  on  television. 

Radio  news  programs  still  are 
listened  to  regularly  in  63.6%  of 
the  television  homes  in  the  New 

York  area,  however,  Advei'test 
found.  Of  the  top  10  radio  news 
jjrograms  still  listened  to,  only  one 
is  presented  after  7  p.m.  and  this 
one  is  at  11  p.m.,  according  to  the 
survey.  Over  17%  listen  to  this 
late  program  after  turning  off 
their  television  set. 

Daily  newspapers  were  named 
by  over  50%  of  those  interviewed 

as  their  principal  source  of  news, 
Advertest  reports.  Television  was 
named  second  and  radio  third. 

For  those  who  feel  television  is 

having  a  detrimental  effect  on  edu- 
cation, Advertest  points  out  that 

children  take  a  major  interest  in 
video  news  programs.  The  report 
states  that  in  almost  26%  of  the 
TV  homes  contacted,  children,  un- 

der 14,  were  regular  viewers  of 
news  telecasts. 

The  report  covered  525  homes  in 
the  New  York  television  reception 
area  and  was  made  in  December. 

Weekly  Television  Summary 
Based  on  Jan.  9,  1950,  Telecasting  Survey 

Number Source  of 
Outlets  On  Air 

Sets 

Estimate 

KOB-TV 
1,500 

Station 
WAGA-TV  WSB-TV 20,500 

Distr  1  bu  tors 
WAAM    WRAI  -TV  WMAR-TV 

1 12517 
TV  Cir.  Coiiiiii. 

WNBF-TV 2  300 WAFM-TV,  WBRC-TV 

6,750 

Distributors WTTV 

2' 000 

Dea  lers WR7-T\/    WN  AC-TV 
213424 

TV.  Comm. 
WBEN-TV 53  184 Buff.  Elec.  Co. 
WBTV 10  200 Distributors 
WBKB    WENR-TV    WGN-TV  WNBQ 

309733 
TV.  Comm. 

WCPO-TV,  WKRC-TV,  WLwf 50  000 Distributors 
WF\A/<«     WNRI^  Wypl 119  1 03 

West.  Res.  U. 
WRNQ  TV    WlWr  WTVM VV  D  n  9-  IV,    W  L  VV  V>  f    W  1  V  PI 39  070 Distributors 

9ee  rf.  w orTn'*iJQ  1  iQS  iiSiin^. 
WOC-TV 

5,030 
Distributors 

Includes  Dovenport,  AAoliriG/  Rocic  Islond/ 
WHiO-TV  wi  wn 

23,800 
Stations 

WJBK-TV,  WWJ-TV,  WXYZ-TV 145,000 Distributors WICU 
18,100 Station 

WBAP-TV,  KBTV,  KRLD-TV 34,225 
DIst.  &  Deal. 

W  LAV-TV 
9,000 

Distributors 
WFMY-TV 

8,150 

Distributors 
K  LEE-TV 10,000 Distributors 

WSAZ-TV 

4,232 

Distributors 
WFBM-TV 

14,000 
Dist.  &  Deal. 

WMBR-TV 

4,160 

Wholesalers 
WJAC-TV 

7,850 

Distributors 

3,500 

Dealers 
WDAF-TV 

20,434 

Distributors 
WGAL-TV 

19,011 

Dealers 
KLAC-TV,  KNBH,  KTLA,  KTSL,  KFI-TV 
KTTV,  KECA-TV 

302,635 
Rod.  &  Appl.  Assn. 

WAVE-TV 16,604 
Station 

WMCT 
14,125 

Distributors WTVJ 
12,300 Station 

WTMJ-TV 
60,564 

Distributors 
KSTP-TV,  WTCN-TV 

50,200 
Stations 

WNHC-TV 
58,400 

Station 
WDSU-TV 10,273 

N.  0.  Pub.  Serv. 
WABD,  WCBS-TV,  WJZ-TV,  WNBT, Stations WOR-TV,  WPIX 955,000 
WATV                                        Incl.  in  N. Y.  estimate 

1,001 

Distributors 
WKY-TV 

14,340 

Distributors 
WOW-TV,  KMTV 

12,351 
Distributors 

WCAU-TV,  WFIL-TV,  WPTZ 315,000 Elec.  Assn. 
KPHO-TV 

3,000 

Dealers 
WDTV 

55,000 
Dist.  &  RMA 

606 
Eng.  Est. WJAR-TV 19,750 
Dealers WTVR 

20,000 
Distributors 

WHAM-TV 
15,931 

Distributors 
KDYL-TV,  KSL-TV 

9,800 

Dealers 

WOAI-TV 
2,505 

Station KFMB-TV 
20,100 Radio  Bureau 

KGO  TV,  KPIX,  KRON-TV 22,000 N.  Cal.  Elec.  Assn. 
WRGB 52,000 Distributors 
KING-TV 15,800 Distributors 
KSD-TV 67,700 Union  Elec.  Co. 
WHEN 

19,132 
Distributors 

WSPD-TV 
28,000 

Dealers  Assn. KOTV 
7,800 CPA  Audit 

4,500 
Dealers WMAL-TV,  WNBW,  WOlC,  WTTG 91,000 TV  Cir.  Comm. 

WDEL-TV 21,804 Dea  lers 
on  Air  57;                                Stations  on  A' 

r  93;  - 

Se's  in  Use  3,565,994 

City 

Albuquerque 
Atlanta 
Ba  Itimore 
Binghamton Birmingham 
Bloomington 
Boston Buffalo 
Charlotte Chicago 
Cincinnati 
Cleveland 
Columbus Dallas, 

Ft.  Worth 
Davenport 

Quad  Cities: 
Dayton Detroit 
Erie 
Ft.  Worth- Dallas 
Grand  Rapids 
Greensboro Houston 
Huntington- Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo- Battle  Creek 
Kansas  City 

Lancaster* Los  Angeles 

Louisville 
Memphis Miami 
Milwaukee 
Minn. -St.  Paul 
New  Haven New  Orleans 
New  York 

Newark Norfolk 
Oklahoma  City 
Omaha 
Philadelphia 
Phoenix Pittsburgh 
Portland,  Ore. 
Providence 
Richmond 
Rochester 
Salt  Lake  City 
Son  Antonio San  Diego 
San  Francisco Schenectady 
Seattle 
St.  Louis 

Syracuse** 
Toledo Tulsa 
Utica-Rome 
Washington 
Wilmington 

*  Lancaster  and  contiguous  areas;    **  Also  claims  coverage  in  Utica-Rome  area. 
Editor's  No»e:  Sources  of  set  estimates  are  listed  for  each  city  as  available  and  since  most are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.  To  offset  this  there 
are  many  scattered  sets  in  areas  not  included  in  the  survey. 

Set  Failure  Causes 

Studied  by  Lance 
NINETY-FIVE  percent  of  the 
television  sets  that  fail  do  so  with- 

in the  first  three  months  of  instal- 
ation,  according  to  Lance  Televi- 

sion Labs,  Bronx,  N.  Y.  Lance  has 
released  preliminary  studies  of  a 
survey  it  is  making  on  service 
calls,  their  causes  and  cures. 

The  service  outfit  handles  some 
1,200  calls  weekly.  Of  its  first  50 
complaints  serviced  Dec.  9,  Lance 
disclosed,  12  sets  had  been  in- 

stalled in  December;  10  in  Novem- 
ber; nine  in  October;  one  in  Sep- 

tember; two  in  August;  three  in 
July,  etc.  Four  sets  had  been  in- -stalled  in  late  1948. 

Eight  of  the  complaints  on  poor 
reception  were  due  to  ignorance  of 
operation  by  new  owners,  and  four 
of  the  other  sets  needed  new  small 
tubes.  Replacement  of  a  picture 
tube  is  necessary  in  only  20  out  of 
every  1,000  complaints,  the  firm 
disclosed,  and  cause  of  most  trou- 

bles is  dampness  caused  by  mois- 
ture penetrating  circuit  insulation, 

necessitating  replacement  of  the 
circuit.  On  one  call,  fingerprints 
were  the  cause  of  blurry  reception. 

Next  most  numerous  troubles 
are  in  channel  selectors,  the  survey 
revealed,  or  among  small  rectify- 

ing or  oscillator  tubes.  Loss  of 
value  in  such  tubes  throws  recep- 

tion off  completely,  although  faulty 
tubes  may  be  transferred  from  a 
video  set  to  a  radio  set  and  perform 

well  "perhaps  for  years,"  the  com- 

pany said. Most  calls  are  received  just  prior 

to  a  major  sports  event.  Over- heating and  a  sizzling  sound, 
Lance  pointed  out,  are  trouble 

signals. 
Survey  completion  is  expected 

in  March.  Special  reports  of  the 
survey,  and  reports  at  quarterly 
intervals  thereafter  containing 
brand-name  information,  will  be 
available  to  TV  set  manufacturers 
in  regard  to  their  own  products 
only. 

*  * 

KNBH  (TV)  Rates 

To  Increase 

WITH  SOME  302,635  TV  set  own- ers in  the  Los  Angeles  area, 
KNBH  (TV)  Hollywood  hourly 
rates  for  Class  A  time  will  be  in- 

creased from  $500  to  $750,  effective 
Feb.  1.  Station  breaks  and  an- 

nouncements in  that  same  class 
will  be  increased  to  $125  from  $100. 

Increases  were  announced  by 
Harold  J.  Bock,  television  manager 
of  NBC  Western  Network,  who 
stated  that  Class  B  and  C  rates 
will  be  adjusted  accordingly. 

He  advised  that  orders  accepted 
(Continued  on  Telecasting  10) 
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THE  SUNPAPERS  STATIONS 

THE     A.  S.    ABELL     COMPANY  ^ BALTIMORE    3,  MARYLAND 

BALTIMORE 

Leads  the  Natioii 

TV  SHARE  OF  TOTAL  BROADCAST  AUDIENCE 

OCTOBER-NOVEMBER,  1949 

SUN.  THRU  SAT.  EVE   •   6:00-10:00  P.M.  LOCAL  TIME 

'Based  on  C.  E.  Hooper's  "TV  Audience  Index  and  TV  Trends"  for  Oct.-Nov.,  1949 

WMAR-TV  LEADS  in  BALTIMORE 

IN  MARYLAND 

MOST  PEOPLE  WATCH 

WMAR-TV CHANNELS  nmnn-*!*  Baltimore 

TELEVISION  AFFILIATE  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 

Represented  by 

THE  KATZ  AGENCY.  INC. 

NEW  YORK  .  DETROIT  .  KANSAS  CITY  •  SAN  FRANCISCO 
CHICAGO       .       ATLANTA       .       DALLAS       .       LOS  ANGELES 
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COLOR  TESTS 
Fourth  System  Seeks  Hearing 

SPONSORS  of  the  three  principal 

systems  competing  in  FCC's  color 
television  hearings  accelerated 
their  test  operations  last  week, 
while  the  proponent  of  a  fourth 
system  sought  admittance  to  the 
proceedings. 
RCA,  developer  of  one  of  the 

rival  systems,  disclosed  simul- 
taneously that  its  work  on  single- 

tube  color  has  reached  a  point 
where  it  may  be  demonstrated  to 
FCC  within  90  days. 

"We  are  encouraged  by  our  prog- 

Telestatus 

(Continued  frovi  Telecasting  8) 

prior  to  that  date  will  be  protected 
for  six  months  from  the  effective 
date  of  the  rate  changes,  provided 
there  is  no  lapse  in  schedule. 

New  Rafe  Protccfrion 

Policy  for  WICU  (TV) 

A  NEW  policy  of  rate  protection 
for  advertisers  has  been  announced 
by  WICU  (TV)  Erie,  Pa.  Effec- 

tive Jan.  1,  the  station  now  is  giv- 
ing six  months'  protection  from  the 

date  an  increase  goes  into  effect. 
According  to  Roger  S.  Underbill, 
station  manager,  the  station  for- 

merly gave  protection  for  six 
months  from  the  date  of  the  first 
telecast. 

Top  Pulse  Programs 
In  Six  Cities  Announced 

FIRST  PLACE  honors  for  Decem- 
ber in  each  of  the  six  cities  in 

which  The  Pulse  Inc.,  New  York, 
conducts  TV  audience  research, 
went  to  the  following  shows: Program 

Average  Rating 
Nov. 

New    York — Texaco  Star Theatre 
Chicago — Godfrey  &  Friends 
Philadelphia — Texaco  Star Theatre 
Washington — Texaco  Star Theatre 
Cincinnati — Texaco  Star Theatre 
los  Angeles — Texaco  Star Theatre 

Dec. 
76.3 
46.2 
58.3 
50.9 
44.3 
31.0 

72.4 
44.3 
59.7 
47.8 
51.0 

32.4 

Nielsen  Reports 
For  New  York 

TOP  program  in  the  Nielsen  TV 
rating  for  the  New  York  area  was 
Texaco  Star  Theatre,  according  to 
the  cross-section  survey  conducted 
by  the  firm  in  the  four-week  period 
ending  Dec.  10.  Follow-up  was 
Toast  of  the  Tovm,  A. -C.  Nielsen 
Co.  reported.    Complete  box  score: 

ress  and  we  believe  that  the  dem- 
onstration will  provide  helpful  in- 
formation to  the  Commission,"  E. 

W.  Engstrom,  vice  president  in 
charge  of  research,  RCA  Labs  Di- 

vision, said  in  a  progress  report  to 
the  FCC. 

He  said  the  demonstration  "will indicate  the  status  of  the  advances 
we  have  made  on  the  single-tube 
work"  since  RCA's  color  system, 
employing  three  tubes,  was  demon- 

strated last  October  [TELECASTING, 
Oct.  17,  1949]. 
In  the  meantime,  CBS  com- 

menced "public"  demonstrations  of 
its  own  color  system,  which  are 
slated  to  extend  throughout  this 
month  in  Washington  and  New 
York  and  subsequently  in  Phila- 

delphia. RCA  began  transmissions 
in  Washington  last  Tuesday  for  ob- 

servations on  automatic  color  phas- 
ing; established  a  receiver  labora- 
tory for  test  and  development  work 

in  Silver  Spring,  Md.,  just  outside 
of  Washington,  and  planned  regu- 

lar color  transmissions  for  a  month 
starting  Jan.  16.  Color  Television 
Inc.,  sponsor  of  the  third  color  sys- 

tem, said  it  was  starting  regular 
transmissions  last  week  in  San 

Francisco,  its  "home." Bid  for  recognition  of  a  fourth 
color  method  came  from  Theodore 

A.  Wetzel,  of  Milwaukee,  who  said 
his  system  was  completely  com- 

patible with  existing  black-and- 
white  standards  and  that  existing 
sets  and  camera  equipment  could 

be  converted  at  "very  low  cost." Mr.  Wetzel  said  that,  in  his  color 

system,  "standard  tubes  used  for 
black-and-white  television  systems 

are  employed";  "use  of  mirrors  or 
reflecting  surfaces  need  not  be  em- 

ployed"; "no  motion  of  the  color 
filters  is  required,  yet  complete 

color  coverage  is  achieved";  "only 
slight  modification  of  existing  cam- 

era equipment  is  required,  and  that 
at  very  low  cost";  "no  change 
whatsoever  is  required  of  the  tele- 

vision transmitter  station  equip- 

ment." 

System  Possibilities 

He  told  FCC  that  "the  invention 
may  be  applied  to  effect  a  field 
color  sequence  color  television,  line 
color  sequence  television,  or  dot 
color  sequence  television,  depend- 

ing on  initial  choice."  Further,  he 
said,  "receivers  may  be  constructed 
to  selectively  receive  from  any  one 
of  different  transmitters,  each  em- 

ploying different  styles  of  color 

sequence  television  transmission." 
CBS,  opening  a  month  of  inten- 

sive  testing   in   Washington  and 

AIR  CREDIT 

Hagedorn  Claims  Agency 

Right  in  Xmas  Show 

SCREEN  credit  on  television  shows  should  be  given  to  the  agency 
when  it  deserves  it,  Horace  Hagedorn,  vice  president  of  Kieswetter, 
Wetterau  &  Baker  Inc.,  New  York,  told  Broadcasting  last  week. 

He  revealed  that  the  agency  at  the  suggestion  of  its  client,  Abraham 

&    Straus,    Brooklyn    department     *  —  ■  
store,  asked  for  credit  on  its  two- 
hour  long  Christmas  show  but  was 
tuine  d  down  by 
Vv^  N  B  T  (TV) 
New  York,  carry- 

ing the  program. 
However,  Mr. 
Hagedorn  stated 
that  the  agency 
plans  to  ask  for 
screen  credit  next 
year  on  the  same 
program  and  on 
any  other  TV 
show  for  other 
clients  during  the 

year,  "whenever  it  deserves  it." 
A  WNBT  spokesman  told  Broad- 

casting that  one  of  the  reasons  for 
rejecting  the  idea  of  a  screen  credit 
for  the  agency  was  that  the  show 
was  produced  by  WNBT. 

Mr.  Hagedorn  emphasized  that 

Mr.  Hagedorn 

Nielsen-TV  Rating %  of  TV  Homes  Usii Rank Program (Number (At  Telecast  Time) of Homes Homes TV Radio Telecasts) % (000) % % 
1. Texaco  Star  Theatre (4) 80.0 712 85.1 5.0 
2. Talent  Scouts (4) 59.1 526 78.1 

8.7 
3. Toast  of  Town (4) 56.5 503 

79.0 
8.9 

4. Lights  Out (4) 49.7 
442 

82.7 5.7 
5. The  Goldbergs (4) 48.5 432 81.1 

5.4 

6. Studio  One (4) 45.0 
401 

69  0 

5.5 
7. Suspense (4) 44.3 394 

78.3 
3.3 

8. Phiico  TV  Playhouse (4) 43.9 391 
75.9 

6.2 9. Godfrey  &  Friends (4) 
41.7 371 69.2 5.3 

10. Ford  Theatre (2) 38.3 341 70.7 6.8 

the  agency  or  any  other  agency  for 
that  matter  deserves  a  credit  when 
it  has  taken  an  active  hand  in  pro- 

duction and  overall  activity  on  the 
show. 

Cites  Christmas  Show 

As  for  the  recent  Christmas 
show  for  Abraham  &  Straus,  he 
said  that  the  agency  conceived  the 
show  for  the  department  store  at 
a  cost  of  $20,000.  He  explained 
that  the  agency's  recommended 
policy  for  the  department  store  was 
to  use  television  for  holiday  shows 
instead  of  parades.  For  example, 
he  pointed  out  that  the  annual 
Macy  parade  on  Thanksgiving  Day 
cost  approximately  $150,000  with 
a  potential  audience  of  two  and  a 
half  million  "while  a  two-hour  long 
television  show  done  with  real 
warmth  costing  one  tenth  of  that 
amount  within  a  two  or  three  year 
period  would  also  attract  a  poten- 

tial audience  of  two  and  a  half 

million." 
"We  plan  to  produce  the  two- 

hour  long  television  show  for 
Abraham  &  Straus  as  a  traditional 

event  every  year,"  Mr.  Hagedorn 
said.  "We  also  plan  to  ask  for 

agency  credit,"  he  concluded. 

New  York,  planned  to  demonstrate 
"every  phase  of  television  pro- 

gramming." In  Washington,  CBS 
color  sets  were  installed  in  the 
homes  of  six  of  the  seven  FCC 
Commissioners,  Comr.  Frieda  B. 
Hennock  declining  the  offer.  By 
this  week  the  network  hoped  to 
have  color  receivers  set  up  in  one 
or  more  public  places  in  Washing- 

ton, to  get  public  reaction.  In  all, 
CBS  told  the  Commission,  the  net- 

work would  have  some  39  receiv- 
ers available  at  the  outset. 

-Among  last  week's  CBS  color 
shows  was  a  pickup  of  Golden 

Gloves  Boxing  matches  at  Turner's 
Arena  in  Washington  last  Thurs- 

day night. 
In  Washington,  CBS  is  using  the 

WOIC(TV)  transmitter  and  the 
studio  facilities  of  WTOP.  In 
New  York,  the  colorcasts  are  on 
WCBS-TV  and  WOR-TV,  while  in 
Philadelphia  the  facilities  of 
WCAU-TV  will  be  used. 

RCA's  test  plans  were  outlined 
in  a  voluminous  report  which  in- 

cluded a  series  of  technical  studies 

and  papers  and  co-  and  adjacent- 
channel  interference  of  mono- 

chrome and  color  signals;  UHF 
television,  and  color  operations. 

Dr.  Engstrom  reported  on  work 

at  RCA's  experimental  UHF  tele- vision station  at  Bridgeport,  Conn, 
(see  story  Telecasting  12). 
From  Sept.  18  until  Dec.  30, 

1949,  Dr.  Engstrom  reported,  the 
RCA  color  system  had  a  total  of 
409  hours  of  test  operation  on  the 
air  in  Washington — 305  hours  on 
RCA-NBC's  WNBW  (TV),  and 
104  hours  on  the  experimental 
KG2XCL,  operating  on  523-529  mc. 
RCA  is  constructing  a  group  of 

20  direct-view  10-inch  color  re- 
ceivers, the  first  to  be  ready  during 

the  week  of  Jan.  16  for  delivery 
to  FCC's  Laurel  laboratories.  A 
second  is  to  be  available  the  follow- 

ing week  for  delivery  to  the  Con- 
don Committee,  which  is  investi- 

gating color  prospects  for  the 
Senate  Interstate  and  Foreign 
Commerce  Committee.  Beginning 
the  week  of  Jan.  30,  Dr.  Engstrom 
said  additional  sets  should  become 
available  at  the  rate  of  two  a 
week.    Others  will  be  built  later. 

Color  Television  Inc.'s  report, 
submitted  by  President  Arthur  S. 
Matthews,  said  regular  transmis- 

sions employing  its  color  technique 
would  be  started  during  last  week 
and  continue  until  "such  time  as 
it  becomes  necessary"  to  move  the 
equipment  to  Washington,  where 
an  official  demonstration  is  slated 
Feb.  20. 

He  said  CTI  now  has  a  20-man 
staff,  in  addition  to  consultants, 
and  that  its  transmitter  equipment 

was  "substantially  complete"  and 
seven  color  receivers  were  "in  the 

process  of  completion." He  pointed  out  that  CTI  is  ex- 
periencing difficulty  in  getting 

sufficient  tri-color  tubes.  DuMont 
Labs,  he  said,  has  furnished  a  few; 
their  workmanship  is  good,  he  re- 

ported, but  diflSculties  are  encoun- 
tered due  to  large  spot  size,  which 

affects  definition  and  resolution. 
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HARRY  WAYNE  McMAHAN 

T  takes  a  lot  of  courage  and  fortitude  to 
succeed  in  the  fast-moving  television 
industry  and  these  traits  are  the  heritage 

of  Harry  Wayne  McMahan.  As  a  country 
doctor,  his  father  had  the  courage  to  accept 
the  post  of  local  medico  in  a  Texas  border 
town  where  his  predecessor  had  been  killed. 

Today,  the  hardy  McMahan  offspring  heads 
Five  Star  Productions  in  Hollywood,  producer 

'f  theatrical  and  television  films.  ★  
The  firm's  clients  include  Coca- 

}ola,  Dr.  Pepper,  Ford,  Hallibur- 
pn  Luggage,  Log  Cabin  Bread, 
flay  Co.,  Powerhouse  Candy,  Phil- 
b  Dealers,  Sunkist,  Whitman's 
iampler  (candy),  among  others. 
\W  told,  it  is  estimated  that  Five 
i  tar  currently  possesses  about  40% 
if  the  regional  TV  film  spot  clients 
|uying  time  on  Los  Angeles  sta- 
iions. 
Reporter,  editor,  agency  man, 

adio  producer  -  writer,  publicist 
ind  film  writer-producer,  Harry 
las  led  a  full  life  since  April  25, 
i909,  when  he  was  born  in  Earl 
^ark,  Ind.  At  the  age  of  four  he 
lioved  to  Chicago  with  his  family 
ind  a  year  later  the  McMahans 
eaded  for  South  Texas,  where  the 
Ider  McMahan  hung  out  his 
hingle  in  Mineral,  Tex.  In  1924 
he  family  moved  again — this  time 
;o  Beeville,  also  in  the  big  state. 
Formal  schooling  and  work  were 

ntermingled  through  most  of 
Harry's  career  with  the  result  that 
lit  16  he  already  had  progressed 
from  the  backshop  through  report- 

ing to  city  editor  of  the  Beeville 
Hcayune.  At  17  he  left  newspa- 
oering  to  head  publicity  and  adver- 
lising  for  a  nine  theatre  circuit.  By 
-929  he  was  called  to  Dallas  to 
;erve  as  publicity-advertising  man- 
iger  of  one  of  the  Publix  Circuit 
:heatres  there. 

i  Forsaking  publicity  and  adver- 
joising  in  1930,  Harry  next  under- 
j:ook  a  split  shift  between  the  Dal- 
tas  News  and  Journal  and  more 

"ormal  study  at  Southern  Meth- 
odist U.  On  the  papers  he  served 

variously  as  amusement  editor  of 
;he  now  defunct  Journal,  assistant 
,imusement  editor  of  the  News, 
Journal  sports  desk,  features  and 
■lews. 
j  At  school,  Harry  not  only  re- 

sponded to  his  teachers  but  one  of 
:hem,  Edith  Clark  responded  to 
nim.  They  were  married  June  24, 
1933. 

Meanwhile,  Harry  forsook  "Big 
D"  (known  to  non-Texans  as  Dal- 

las) in  1931  to  resume  advertising 
and  publicity  for  the  Texas  Theatre 
in  San  Antonio.  Returning  to  "Big 
D"  in  the  spring  of  1933,  he  became radio  director  of  Roy  Cowan  Inc., 
a  local  agency.  In  1934  he  joined 
Tracy-Locke-Dawson,  Dallas,  as radio  director.  While  with  the 
agency,  he  evolved  a  radio  format 
for  Dr.  Pepper  known  as  the  Pep- 

'\per  Uppers  and  the  half -hour  va- friety  show  had   a   special  Dixie 
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network  extending  through  24 
states. 

In  1938  Harry  took  to  freelance 
writing  and  began  to  sell  some  ma- 

terial to  the  movies.  A  year  later 
he  moved  to  Hollywood  and  started 
producing  theatre  film  spots  begin- 

ning with  Dr.  Pepper  as  a  client. 
His  first  firm  was  known  as  U.  S. 
Motion  Pictures  which  evolved  into 
Five  Star  Productions  in  1946.  All 
told  Harry  has  turned  out  more 
than  1,250  theatre  and  television 
film  spots. 

Essentially  a  writer,  Harry  has 
nevertheless  learned  production, 
editing,  cutting  and  the  other 
facets  of  film  production  during  his 
10  years  in  the  film  field.  He  has 
built  seven  TV  film  shows  on  an 
experimental  basis  but  does  not 
feel  the  economic  time  for  produc- 

tion has  yet  arrived.  Meanwhile, 
the  production  of  film  spots  keeps 
his  firm  rolling. 

DuMont  Meet 
THE  first  convention  of  DuMont 
television  receiver  distributors  will 
meet  this  Wednesday  (Jan.  11)  at 
Chicago's  Drake  Hotel.  Ernest  A. 
Marx,  general  manager.  Receiver 
Sales  Division,  Allen  B.  DuMont 
Labs,  Inc.;  DuMont's  national  sales 
manager,  Walter  L.  Stickel,  and 
Advertising  Manager  Henry  R. 
Geyelin  will  discuss  with  the 
group,  in  a  one-day,  two-session 
program,  DuMont's  1950  sales, 
service,  promotion,  advertising  and 
merchandising  policies.  The  pro- 

gram was  worked  out  by  Joseph  H. 
Moss,  Midwestern  regional  sales 
manager. 

BOXING  SLUMP 
Miller  Mauls  TV  as  Cause 

TELEVISION  is  to  blame  for  sag- 
ging boxing  attendance,  Heinle 

Miller,  executive  secretary.  Na- 
tional Boxing  Assn.,  flatly  asserted 

last  week.  He  charged  that  the 
telecasting  of  bouts  is  eating  away 
gate  receipts  on  a  national  basis 
in  those  cities  where  boxing  is 
regular  TV  fare. 

Mr.  Miller  came  to  his  conclusion 
after  digesting  new  quarterly  rat- 

ings of  boxers  in  all  divisions 
which  have  been  issued  by  the  as- 

sociation. He  said:  "In  past  years 
it  has  been  customary  for  the  asso- 

ciation to  issue  a  forecast  on  box- 
ing's prospects  for  the  new  year. 

That  is  well  nigh  impossible  this 
year  because  a  great  proportion 
of  today's  boxing  fans  take  their 
ring  fare  via  television." 

He  emphasized  there  was  no  let- 
up in  interest  in  those  cities  where 

telecasting  of  bouts  either  has  not 
been  permitted  or  has  not  been  de- 

veloped. "In  such  boxing  centers 
as  San  Francisco,  Spokane,  Mon- 

treal, Quebec  and  other  cities 
where  there  is  no  television,  box- 

ing's gate  receipts  have  hit  an  all- 
time  high,"  Mr.  Miller  said. 

"TV  Parade  of  Progress'  in  Atlanta. 
Ga.,  sponsored  by  Atlanta  Constitution 
and  WCON  that  city,  featured  models 
of  latest  TV  sets  and  shows  by  WCON 
radio  talent.  WCON-TV  is  scheduled 
to  take  the  air  early  this  year. 

Five  Star  Business 

PROSPECTS  for  '50  augured 
well  for  Five  Star  Produc- 

tions, Hollywood  TV  film 
firm,  according  to  its  presi- 

dent, Harry  W.  MacMahan, 
who  announced  that  the  clos- 

ing two  weeks  of  '49  resulted 
in  the  signing  of  almost  $50,- 
000  in  new  business.  During 
this  same  two  week  period, 
almost  90  spots  made  for 

regional  and  local  Los  An- 
geles clients  were  shown  one 

or  more  times  over  Los 
Angeles  TV  stations.  This, 
he  noted,  represented  43  9<-  of 
the  total  film  spots  of  local 
and  regional  advertisers, 
shown  by  the  seven  L.  A. 
stations. 

BARS  BASKETBALL  TV 

U.  of  Wash.  Vetoes  Telecasts 

ALTHOUGH  the  opening  basket- 
ball games  of  the  U.  of  Washing- 

ton were  telecast  on  KING-TV  Se- 
attle, the  university  has  decided 

against  permitting  Conference 
games  to  go  on  video  this  season, 
it  was  announced  Tuesday  (Jan. 

3)  by  Harvey  Cassill,  U.  of  W.  di- rector of  athletics. 

Burt  Rose,  manager  of  the  Uni- 
versity's athletic  news  service, 

claimed  that  the  decision  had  been 
reached  because  "television  has  an 
adverse  eff'ect  on  the  crowd  at  the 

games." TELEVISION  IN 

You're  In  Good  Company  On  WTVJ 

Join  the  ranks  of  these  and  other 

prominent  national  advertisers 

now  telecasting  in  Miami  over 

-WTVJ 

15,000  Television  sets  now 

in  use  in  South  Florida* 

SEE  THE 

FREE  &  PETERS  MAN  TODAY 

Admiral Benrus 

Buick 
Bulova 

Chevrolet 
Goodyear 

Lucky  Strike 
Merita 
Oldsmobile 
Philco 

Pontiac 

RCA  Victor 
Sealtest 
U.S.  Rubber 

channel  4 

MIAMI 
17  H.  W.  3rd  ST.,  MIAMf,  aA. 
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NBC  Opens  Test  Station 
UHf  VIDEO 

NBC  LAST  WEDNESDAY  began 
experimental  operation  of  its  new 
ultra-high  frequency  television  sta- 

tion near  Bridgeport,  Conn.,  de- 
signed to  test  the  effectiveness  of 

UHF  video  operation  and  the  prac- 
ticability of  "satellite"  TV  station service. 

W'th  the  experimental  call, 
KC2XAK,  the  station  will  retele- 
cast,  in  the  529-535  mc  video 
band,  programs  of  WNBT  (TV) 
New  York,  key  NBC  TV  station, 
for  reception  by  special  receivers 
and  by  regular  sets  equipped  with 
converters,  located  in  the  area 
within  25  miles  of  the  station. 
KC2XAK  is  housed  in  a  Cape 

Cod  cottage  at  Stratford,  Conn.,  on 
Success  Hill,  one  of  the  five  hills 
overlooking  Bridgeport.  Station 
was  licensed  by  the  FCC  May  4, 
1949.  The  building  was  completed 
Nov.  15.  The  tower,  a  four-cor- 

nered, self  -  supporting  structure 
210  feet  high,  was  built  the  next 
w?ek  and  the  antenna,  projecting 
40  feet  above  the  tower,  was  in- 

stalled Dec.  21.  Designed  to  have 
a  gain  of  20  to  1,  the  transmitting 
antenna  is  expected  to  increase  the 

transmitter's  1  kw  output  to  15  to 
20  kw  of  effective  radiated  power. 
The  experimental  transmitting 

equipment  was  built  by  the  Engi- 
neering Products  Dept.  of  RCA- 

Victor  Div.  of  RCA,  under  the 
direction  of  V.  E.  Trouant.  After 

Larson  Succeeds  Coe 

(Continued  from  Telecasting  3) 

sion  station  in  New  York  City, 
WPIX  has  unquestionably  had 
more  problems  to  overcome  than 
any  individual  station  in  the  coun- 

try. I  am  very  proud  of  the  WPIX 
record  and  particularly  of  the  sta- 

tion staff  which  made  this  record 
possible.  My  decision  to  leave  has 
been  a  difficult  one,  but  I  believe 
my  own  interest  will  thus  be  best 
served.  I  am  considering  several 
opportunities,  but  I  am  giving  top 
priority  to  a  vacation.  The  war, 
plus  getting  two  television  stations 
under  way,  has  precluded  any  such 
experience  for  the  past  ten  years." 

Commenting  on  his  new  position, 
Mr.  Larson  said : 

"I  am  looking  forward  to  my 
assignment  at  WPIX  with  great 
interest.  In  a  city  which  develops 
television  programs  for  national 
distribution  there  is  a  great  possi- 

bility for  WPIX  to  do  a  splendid 
job  on  a  local  basis. 

"Programs  with  a  strong  local 
appeal  will  be  developed  and  we 
will  keep  in  mind  that  WPIX 
shares  with  the  News  a  direct  and 
cont'nuing  interest  in  New  York. 
It  becomes  increasingly  apparent 
in  television  that  the  good  local 
show  should  not  be  overlooked  be- 

cause it  offers  both  viewer  and 
advertiser  an  opportunity  to  get 
together  on  the  most  intimate 
basis,  that  of  immediate  and  mu- 

tual interest  in  their  home  com- 

munity." 
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a  testing  period  until  Jan.  15, 
while  TV  engineers  are  adjusting 
the  transmitter  and  antenna,  NBC 
will  install  the  special  UHF  re- 

ceivers, designed  by  the  Home  In- 
strument Dept.  of  RCA-Victor 

under  the  direction  of  D.  D.  Cole. 

Hanson,  Guy  Direct 
In  announcing  the  project, 

Joseph  H.  McConnell,  NBC  presi- 
dent, said  it  is  being  conducted 

under  the  supervision  of  0.  B. 
Hanson,  NBC  vice  president  and 
chief  engineer,  with  Raymond  F. 
Guy,  NBC  radio  and  allocations 
engineer,  in  charge  of  the  detailed 
work. 

The  tests  will  continue  for  be- 
tween six  and  twelve  months,  in- 

cluding observations  at  homes 
throughout  the  Bridgeport  area  at 

distances  and  under  conditions 
which  will  determine  the  extent  of 

such  a  station's  service.  Various 
types  of  receiving  antennas  will 
be  tested,  shadow  areas  and  multi- 
path  problems  investigated,  field 
intensity  measurements  made  and 
tropospheric  transmission  observed, 
using  mobile  as  well  as  the  fixed 
receivers. 
Terming  the  proposed  experi- 

ment a  major  step  toward  the  so- 
lution of  the  broadcasting  and 

receiving  problems  of  UHF  tele- 
casting, Mr.  McConnell  said:  "We are  confident  that  the  operation  of 

this  UHF  station  will  demonstrate 
the  feasibility  of  broadcasting  in 
the  upper  reaches  of  the  spectrum. 
The  experiments  are  being  con- 

ducted by  NBC  to  unravel  the  com- 
plex problems  confronting  the  in- 

dustry in  the  present  space 
log-jam  for  television  channels.  If 
the  experiment  is  successful  it  will 
show  the  way  to  opening  up  vast 
new  areas  for  hundreds  of  addi- 

tional television  outlets  in  this 

country." 

Illlllllllllllllllllllllllllllllillllllllllli 

Johns  Hopkins'  Policy 
EDITOR,  Telecasting: 

I  have  just  read  with  interest 
your  editorial  "The  Gate  or  Gate 
Receipts?,"  in  which  you  state  that 
many  colleges  regard  television  as 
a  threat. 

We  at  Johns  Hopkins  are  among 
those  who  regard  TV  as  a  tremen- 

dous potential  for  the  advancement 
of  general  education  in  the  United 
States  —  both  scholastically  and 
"athletically." 

.  .  .  Johns  Hopkins  has  a  unique 
athletic  policy — no  gate  receipts, 
no  student  athletic  fee.  Our 
athletics  are  supported  totally  by 

the  annual  budget  of  the  univer- 
sity. When  we  play  games  at 

other  colleges  we  take  no  part  of 
their  gate  receipts.  When  they 
play  on  our  campus  there  are  no 
receipts  because  anyone  who  wishes 
can  attend,  free  of  charge,  any 
game  of  the  12  intercollegiate 
sports  played  by  Hopkins. 

Both  radio  and  television  sta- 
tions broadcast  our  home  games. 

We  lost  our  last  home-game  but  it 
was  broadcast  by  two  radio  sta- 

tions and  WMAR-TV.  Radio  and 
television  stations  were  set  up  in 
our  stadium,  with  the  help  of  our 

grounds  men,  at  no  cost  to  them — 
nor  do  they  pay  us  anything  for 
the  privilege. 

We  feel  that  this  helps  in  spread- 
ing interest  in  sports  for  sports 

sake. 

Furthermore,  we  consider  tele- 
vision as  an  added  medium  through 

which  we  can  carry  on  our  general 
education  program — -a  duty  which 
we  as  a  privately  endowed  institu- 

tion owe  to  the  public. 
Also,  last  year,  we  offered  a  na- tional contest  for  the  selection  of 

an  original  television  play — in  the 
hope  of  stimulating  young  writers 
to  think  and  write  for  this  new 
medium  in  a  creative  manner. 
After  entries  from  all  over  the 
country  were  carefully  considered, 
the  prize  was  awarded  to  Guy  de 

Vry  for  his  play  "The  Man  Who 
Ordered  Apple  Pie."  NeQ^otiations at  this  point  indicate  that  the  play 
will  be  given  network  production 
this  winter. 

This  is  our  attitude  toward  tele- 
vision— we  welcome  it  as  an  im- 

portant adjunct  to  our  amateur 

athletic  program,  and  I  don't  use the  term  generically. 
I  read  Broadcasting  each  week 

and  find  it  stimulating  and  worth- 
while.   My  congratulations  to  you 

on  your  excellent  work. 

Lynn  Poole Director  of  Public  Relations 
Johns  Hopkins  U. 
Baltimore 
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DR.  DuMONT 

Sees  Continued  Growth 

Through  1950 

Dr.  DuMont 

DuMONT's  forward  march  can  be  expected  to  maintain  its  momentum 
through  1950  in  both  the  telecasting  and  manufacturing  fields,  Dr. 
Allen  B.  DuMont,  president  of  Allen  B.  DuMont  Labs.,  said  Wednesday. 

In  a  year  end  statement.  Dr.  DuMont  paid  particular  attention  to 
the  marked  increases  in  the  dollar  *  
volume  of  sales  in  the  DuMont 
organization  and  predicted  these 

gains  would  con- 
tinue. "The  final 

figures  are  still 

to  be  tallied,"  he 
said,  "but  we  an- 

ticipate that  sales 
will  reach  the  45 
million  mark,  al- 

most double  the 
1948  figure.  Dur- 

ing 1950  we  ex- 
pect sales  to 

reach  the  70  mil- 
lion figure  for  the  entire  company," he  said. 

Looking  back  to  the  "extensive" 
progress  made  by  DuMont  Tele- 

vision Network  in  1949,  Dr.  Du- 
Mont cited  the  affiliation  of  51  sta- 

tions in  the  network  at  the  year's 
end.  These  stations,  he  said,  carry 

programs  "live"  or  by  the  firm's Teletranscription  service. 

"Television's  march  of  progress 
during  1949  leaves  no  doubt  that 
the  medium  has  taken  its  place 
among  the  leading  industries  in  the 
country.  Figures  prove  it  to  be 
one  of  the  fastest  growing,"  he continued. 

The  new  year.  Dr.  DuMont  fore- 
cast, will  see  a  decided  increase  in 

industrial  applications  of  televi- 
sion. "It  will  also  mark  a  trend 

to  two  television  homes,  with  extra 
sets  being  used  in  children's  rooms, 
maid's  rooms  and  rumpus  rooms. 
The  year  should  also  see  a  vast 
improvement  in  programming,  as 
budgets  increase  in  line  with  the 
added  circulation.  The  trend  to 
large  direct  view  screens  should 
also  continue,"  he  added. 

Dr.  DuMont  voiced  the  same 
opinion  given  recently  by  Commdr. 
Mortimer  W.  Loewi,  director  of  the 

network,  that  a  great  deal  of  fu- 
ture expansion  in  television  de- 

pends on  FCC's  action  in  lifting 
the  freeze  on  licenses  [Telecast- 

ing, Dec.  26,  1949].  "If  the  FCC ban  is  lifted  soon  enough,  there 
could  be  100  new  stations  by  the 
end  of  the  year,  with  an  increase 
in  the  number  of  sets  to  at  least 

10  million,"  Dr.  Dumont  said. 
Reviewing  the  progress  of  Du- 

Mont's  manufacturing  facilities, 
Dr.  DuMont  pointed  to  the  equip- 

ping and  opening  of  two  new  manu- 
facturing plants,  the  East  Pater- 

son,  N.  J.,  plant,  for  television 
assembly,  and  the  new  cathode-ray 
tube  plant  in  Allwood,  N.  J. 

Predicts  25%  Increase 

DuMont,  he  said,  is  looking  for- 
ward to  a  25Vc  increase  in  dollar 

volume  in  the  sale  of  new  elec- 
tronic instruments  developed  by 

the  firm's  Instrument  Division.  The 
Transmitter  Division,  however,  he 
observed,  has  been  handicapped  by 
the  "freeze"  but  is  now  busy  han- 

dling industrial  applications  of 
transmitting  equipment  and  plan- 

ning other  improvements  in  equip- 
ment. Further  expansion  is  ex- 

pected in  the  Electronic  Parts  Di- 
vision, which  since  its  formation  in 

1948  has  doubled  its  number  of 
employes. 

Increased  production  schedules 
for  both  the  Cathode-Ray  and  Tele- 

vision Receiver  Divisions  are  al- 
ready in  operation.  Dr.  DuMont 

said.  "Despite  the  fact,"  Dr.  Du- 
Mont concluded,  "that  the  growth 

of  the  DuMont  organization  has 
been  unusually  rapid,  we  feel  that 
we  are  moving  carefully  in  order 
to  avoid  a  rate  of  growth  that 
might  endanger  either  our  financial 
position  or  the  quality  of  our  prod- 

ucts." 
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kMA  GROUP  PLAN 
FCC  Declines  Participation 

\  HANDS-OFF  POLICY  was 
Adopted  by  FCC  last  week  with 

•espect  to  Radio  Mfrs.  Assn.'s 
)roposal  to  form  a  new,  industry- 
vide  "National  Television  Systems 
I!ommittee"  to  work  on  color  TV 
;tandards  [Telecasting,  Nov.  21, 
Dec.  19,  1949]. 
Unlike  the  Commission  of  1940, 

vhich  shared  in  the  formation  of 
.he  original  NTSC  and  accepted 
nost  of  its  recommendations  for 

)lack-and-white  standards,  today's 
?CC  "feels  that  it  should  not  take 
my  position  on  the  question."  If 
)ne  is  formed,  however,  FCC  said 
t  will  "welcome"  its  participation 
n  the  color  TV  hearing. 
The  RMA  Television  Committee 

meanwhile  scheduled  a  meeting  for 
fan.  17  at  the  Hotel  Roosevelt  in 
^ew  York  to  map  its  future 
;ourse.  The  committee  is  under 
the  chairmanship  of  Max  F.  Bal- 
:om  of  Sylvania  Electric  Prod- 
icts,  a  former  RMA  president, 
j  FCC  disclosed  its  position  in  a 
etter  from  Chairman  Wayne  Coy 

|;o  Dr.  W.  R.  G.  Baker  of  General 
Electric  Co.,  who  has  been  named 
Dy  RMA  to  head  a  new  NTSC  and 

|ivho  conferred  with  the  Commis- 
eioners  individually  on  that  point 

a  few  weeks  ago. 

Mr.  Coy's  letter,  released  Tues- day: 

This  is  with  reference  to  our  re- 
cent conversation  in  my  office  con- 

cerning your  suggestion  that  a  na- 
tional color  television  systems 

committee  be  established  under  the 
auspices  of  the  Radio  Mfrs.  Assn. 
for  the  purpose  of  arriving  at  stand- 

ards for  color  television  that  might 
be  generally  acceptable  to  the  Com- 

mission and  to  the  industry. 
As  I  indicated  at  our  meeting,  I  have 

asked  the  other  members  of  the  Com- 
mission if  they  felt  it  should  arrange 

a  meeting  at  which  you  might  appear 
before  the  Commission  and  present 
your  ideas  on  this  subject.  In  con- 

nection with  the  discussion  which 
followed  my  request,  it  became  quite 

clear  that  the  Commission  does  not 
believe  that  the  formation  of  a  na- 

tional television  systems  committee 
should  be  dependent  upon  the  Com- 

mission's approval. 
As  a  matter  of  fact  the  Commission 

feels  that  it  should  not  take  any 
position  on  the  question  of  the  pro- 

posed committee,  but  that  the  matter 
should  be  entirely  in  the  hands  of  the 
industry  inasmuch  as  the  committee, 
as  proposed,  is  designed  to  serve  the 
industry  and  to  aid  the  industry  in 
organizing  itself  for  the  presentation 
of  all  available  material  to  the 
Commission  in  connection  with  the 
current  television  proceedings.  The 
Commission's  position  is  dictated  by 
its  desire  to  avoid  any  implication 
that  a  national  television  systems 
committee,  such  as  you  propose,  is 
to  he  regarded  as  an  advisory  com- 

mittee named  by  the  Commission.  .  . 
In  the  event  that  such  a  committee 

should  be  formed,  and  it  is  prepared 
to  present  testimony  at  the  forth- 

coming television  hearing  on  behalf 
of  the  interests  it  represents,  the 
Commission  will  welcome  its  partici- 

pation in  that  hearing. 

Under  RMA's  proposal,  the  com- mittee would  not  be  limited  to 
RMA  members,  but  would  include 
representatives  of  the  Institute  of 
Radio  Engineers,  networks,  engi- 

neering schools,  and  others.  The 
committee  not  only  would  work  on 
color  standards  but  also  would 

collect  and  present  data  with  re- 
spect to  UHF  allocations  and  the 

lifting  of  the  VHF  freeze. 
Proposal  that  such  a  group  be 

formed  was  advanced  by  RMA 

witnesses  early  in  FCC's  color  pro- 
ceedings last  fall.  The  hearing  cur- 

rently is  in  recess  but  resumes  Feb. 
20. 

GOOD  OR  BAD? 
        cousins,  Capp  

Debate  TV 

I       DuMont  Raps 

'  (Continued  from  Tejecasting  7) 

jjroposal  compared  with  the  same 
dollars   spent   in   magazines  and 
pther  media  convince  us  that  this 
project  will  be  welcomed  by  ad- 

i  vertisers  and  agencies.  Your  ac- 
{ ceptance  of  this  order  will  give  you 

j  a  pai't  in  an  experiment  which  can make  1950  a  profitable  year  for 
television  if  it  succeeds  and  its 
natural  implications  are  crystal- 

lized .  .  ." 
I  DuMont  Network  Director  Mor- 
ttimer  W.  Loewi  replied  that,  with 
Istations  limited  and  cable  facili- 
ities  "inadequate,"  the  NBC  offer 
Ito  pay  full  half-hour  rate  for  five 
Istraight  half-hours,  "regardless  of 
whether  or  not  any  segment  has 
Ibeen  sold,  constitutes  in  our  opin- 
'ion,  an  attempt  to  monopolize  the 
jiexisting  facilities  for  television 
|!  broadcasting  and  is  a  manifest 
attempt  to  freeze  out  any  competi- 
Itor  having  legitimate  business." 

DuMont  Policy 
He  said  it  has  not  been  and  is  not 

now  DuMont's  policy  to  "permit 
any  competitor  to  take  unfair  and 
unlawful  advantage  of  its  finan- 

cial position.  It  is  our  intention  to 
take  full  advantage  of  all  facili- 

ties at  our  command,  governmental 
and  otherwise,  to  see  to  it  that  this 
.attempt  on  the  part  of  the  NBC 
to  secure  a  monopolistic  position  in 
the  television  broadcasting  field  on 
Saturday  nights  is  thwarted  before 
it  starts." 

DuMont's  complaint  was  filed  by 
W.  A.  Roberts  of  the  Washington 
law  firm  of  Roberts  &  Mclnnis. 

Page%    •    BRb  AE^C  ASTING 

AL  CAPP,  comic-strip  artist 
creator  of  "Lil  Abner"  and,  in  the 
past,  outspoken  critic  of  radio,  took 
up  the  cudgels  in  defense  of  tele- 

vision last  Tuesday  night  on  the 
ABC  Town  Hall  Meeting  of  the 
Air  program. 

Mr.  Capp,  in  a  discussion  of 
"Television  1950 — is  it  Good  or 
Bad?",  took  to  task  Norman  Cou- 

sins, editor  of  The  Saturady  Re- 
view of  Literature,  for  his  "vague 

generalities,  his  overall  damning" of  the  medium. 
Mr.  Cousins,  who  referred  to 

television  as  the  potential  victim 
of  "a  case  of  impending  murder," 
decried  video's  practice  of  "talking 
down"  to  its  viewers. 

"You  know  the  theory,"  Mr. 
Cousins  said.  "It's  the  idea  that 
the  average  American  has  the 
mentality  of  a  12-year-old  child, 
and  you've  got  to  spoon-feed  him with  entertainment  that  makes  no 
demands  on  his  supposedly  limited 

intellectual  equipment." 
Decries  Theory 

Labelling  the  theory  as  "idiot's 
fable"  and  a  "billion-dollar  blun- 

der," he  charged  it  had  already 
come  close  to  putting  the  skids 
under  Hollywood,  had  devitalized 
and  disfigured  much  of  radio,  and 
wrecked  some  of  the  largest  pulp 
magazines  in  America. 

He  warned  that  television  was 
repeating  the  blunder  and  that  he 
feared  the  same  results. 

Mr.  Cousins  charged  video  with 
compounding  a  mobilized  attack  on 
intelligence  and  a  massed  invasion 

against  good  ta^e.  "There  are millions  of  dollars  for  perfecting 
television  mechanically,"  he  de- 

clared, "but  only  pennies,  compara- 
tively, for  programs.  Expensive 

research  and  equipment  will  make 
color  on  television  possible  within 
a  year  or  two,  but  a  Grade  C  pro- 

gram in  technicolor  is  still  a  Grade 

C  p' oeram,"  he  went  on.  "What 
television  needs  right  now  ...  is 
better  programnning,  more  respect 

for  the  intelligeri'ce  of  the  average 

American,  more  imagination,  more 
originality,  more  of  the  pioneering 
spirit  that  was  behind  much  of  TV 
only  two  years  ago,"  Mr.  Cousins 
emphasized. 

Pointing  out  that  TV  doesn't 
lack  for  people  qualified  to  make 
television  an  "art  of  its  own  and 
not  the  visual  extension  of  radio" 
he  called  for  front-office  backing 
of  such  people.  He  urged  that 
viewers  write  to  such  programs  as 
Kukla,  Fran  &  Ollie,  The  Nature 
of  Things,  You  Are  an  Artist — 
which  he  singled  out  as  exemplify- 

ing the  promise  of  television — and 
tell  them  of  their  approval. 

Stressing  that  he  was  not  argu- 
ing for  highbrowism  or  a  video  ex- 

tension of  the  classroom,  but  for 
entertainment,  Mr.  Cousins  con- 

cluded that  he  expected  the  medium 
to  live  up  to  its  billings  as  the 

supreme  triumph  of  invention,  "not 
an  endless  procession  of  murder 
gang  wars,  terror  and  horror  acts, 
sub-standard  variety  shows  and 

wrestling  matches." 
Capp's  Rebuttal 

As  the  debate's  champion  of  tele- 
vision, Mr.  Capp  countered  that 

Mr.  Cousin's  "beef"  was  sub- 
standard and  mediocre.  "I've  done 

research,"  he  said.  "I've  gone  into 
this  thing  fully.  It  took  me  three 
seconds.  I  clipped  out  tonight's 
television  programs.  It  proves  that 
anyone  who  takes  the  trouble  to 

get  up  off"  his  canvas  backed  chair 
and  turn  a  knob  can  get  from  tele- 

vision tonight  and  any  night,  the 
most  fabulous,  imaginative,  varied 
entertainment,  delight  and  culture 

ever  offered  by  man  to  man." 
Mr.  Capp  then  outlined  Tuesday 

night's  program  schedule,  which 
encompassed  three  kiddies  shows 
for  "good  little  kids  who  have 
finished  reading  Lil  Abner,"  a 
scientific  film,  news,  comedy  and 
"the  most  beloved  funny-man  of 
our  time,  Milton  Berle — and  with 
him,  the  opera  star,  Patrice  Mvm- 
sel" — debates,  music,  drama  and 
sports.    "What  do  you  want,  Mr. 

Cousins?"  he  asked,  "an  egg  in 

your  beer?" 

"The  record  shows  us,"  Mr. 

Capp  concluded,  "that  television will  give  you  whatever  you  want. 
If  you  want  delight,  and  entertain- 

ment and  information,  television 
will  give  it  to  you.  If  you  just 
want  to  gripe  about  it,  you  can, 
by  carefully  manipulating  your 
dials  so  that  you  bypass  all  the 
wonderful  gifts  of  television — you 
find  murder  and  horror  and  ugli- 

ness." 
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Telefile 

(Conti7iued  from  Telecasting  5) 

an  SRO  throng.  Entries  totaled 
6,944. 

Another  one-time  offer  brought 
8,447  requests  for  a  trio  of  pam- 

phlets given  by  the  National  Live- 
stock and  Meat  Board  in  a  15- 

minute  meat  cooking  and  cutting 
demonstration  in  a  90-minute  tele- 

cast of  t""se  International  Livestock Show  Nov.  29.  Booklets  on  meat 
carving,  pork  and  meat  recipes 
w^ere  given  free  to  anyone  writing 
in.  The  demonstration,  which  had 
no  advance  promotion,  was  planned 
by  Paul  Visser  of  NBC  Chicago's 
agricultural  staff.  Allis-Chalmers 
Manufacturing  Co.  was  the  spon- 
sor. 

Clinton  You^.e,  The  Weatherman, 
gives  daily  repoits  on  current  and 
projected  weather  condit'ons  in  an 
informal  manner.  Although  he'd 
had  no  previous  air  work,  he  was 
drafted  from  Bill  Ray's  news  staff 
when  it  was  found  he  had  meteorol- 

ogy training  in  service.  His  wife, 
Jeanne,  a  non-professional,  gives 
down-to-kitchen  commercials  for 
Ceresota  Flour.  The  sponsor, 
Standard  Milling,  from  Oct.  17 
through  31  (11  shows)  offered  a 
starfish  scatter  pin  to  viewers 
sending  in  50  cents  and  a  proof-of- 
purchase  label.  Twelve  days  after 
the  offer,  2,181  persons  had  mailed 
their  money  to  a  specific  post  office 
box  number. 

*    *  * 

SIMILAR  response  was  recorded 
after  another  one-timer  on  the 

first  sponsored  telecast  of  Walt's 
Workshop.  Walt  Durbahn,  a  high 
school  vocational  instructor,  dem- 

onstrates how  to  make  simple 
household  gadgets  from  wood. 
Edward  Hines  Lumber  Co.  offered 
free  to  anyone  writing  in  a  set  of 
simple  plans  on  a  bird  feeder,  an 
item  with  a  very  limited  appeal.  In 
five  days  the  station  received  651 

requests.  Client's  cost  per  inquiry 
was  84  cents.  Promotion  Director 
Smith  said. 

Because  of  advance  planning  and 
teamwork,  WNBQ  shows  are  put 
on  the  air  more  effortlessly  than 
would  normally  be  expected.  The 
Garroway  show,  for  example,  con- 

sidered by  the  trade  a  complicated 
production,  is  the  result  of  one 
three-hour  story  conference.  Pro- 

duced by  Mr.  Mills  and  written 
by  Charles  Andrews  of  Needham, 
Louis  &  Brorby,  Chicago,  the  show 
was  custom-made  for  Dave  Garro- 

way. An  AM  and  TV  local  and 
network  star  now,  he  returned  to 
his  staff  announcing  job  at  the 
division  after  the  war  and  couldn't 
get  a  sponsor.  "He  couldn't  be 
sold  because  he  doesn't  have  a 
phony  sell.  It's  as  simple  as  that," 
says  Mr.  Mills. 

A  batch  of  new  video  stars  have 
come  into  their  own  as  a  result 
of  appearances  on  the  Garroway 
show.  Among  them  are  Singers 
Jack  Haskell,  Connie  Russell  and 
Bette  Chapel,  Comedian  Cliff  Nor- 

ton and  Dancers  Margaret  Gibson 
and  Charles  Tate. 

Meticulous  production  plans  re- 

quire that  everyone  be  a  quarter- 
back— from  producers  to  camera- 
men and  electricians.  With  this 

stress  on  behind-the-camera  tech- 
niques and  peisonnel,  camera 

operators  are  called  in  on  confer- 
ences with  set  designers,  chore- 

ographers and  directors.  Each 
director  is  hired  specifically  for 
the  category  in  which  he  has  had 
the  most  experience — music,  drama, 
special  events,  variety.  A  special- 

ist director  can  therefore  cue 
dancers  from  a  ballet  score. 

Ted  Mills,  working  directly  un- 
der Jules  Herbuveaux  and  yet  on 

his  own,  coordinates  operations, 
production  and  facilities.  George 
Heinemann,  operations  manager, 
is  responsible  for  films,  spots,  sta- 

tion breaks  and  everything  that 
gets  a  show  on  or  off  the  air.  Nor- 

man Felton  heads  production,  han- 
dling all  shows.  He  works  with 

Producers  Don  Meier,  Bill  Hobin 
and  Reinald  Werrenrath  Jr.,  who 
also  heads  the  field  crew.  Tom 
Horan,  facilities  manager,  is  in 
charge  of  art,  design,  construction, 
stage  hands,  props  and  studios. 

Complete  authority  for  hiring 
rests  on  the  program  manager.  Of 
about  100  applicants  per  week,  20 
are  selected  to  come  in  for  per- 

sonal interviews.  No  final  hiring 
takes  place  until  Mr.  Mills  and  his 
five-man  production  panel  screen 
each  interviewee.  Ninety-two  per- 

sons are  employed  by  WNBQ,  and 
166  others  at  the  division  work 
jointly  on  AM  and  TV.  In  tele- 

vision, there  are  34  in  engineering; 
10,  transmitter;  5,  executive  and 
business  offices;  2,  program  admin- 

istration; 13,  program  production 
and  direction;  5,  program  prepara- 

tion (operations) ;  18,  production 
facilities;  3,  network  sales,  and  1, 
local  sales. 

AM  and  TV  staff  members  in- 
clude 14  in  general  offices;  3,  execu- 
tive; 4,  continuity  acceptance;  5, 

local  sales;  10,  national  spot  sales; 
9,  promotion  and  advertising;  7, 
mail  room;  18,  night  manager  and 
guest  i-elations  office;  2,  station 
relations;  4,  press;  5,  public  serv- 

ice; 4,  telephone;  6,  traffic;  15, 
announcers;  7,  sound  effects;  7, 
communications;  7,  music  library; 
3,  program;  15,  service;  5,  studio 
setup;  8,  news  and  special  events, 
and,  8,  central  steno. 

STUDIO  facilities,  which  the division  is  quickly  outgrowing, 
are  elaborate  yet  compact.  The  most 
complete  unit  probably  is  that  used 
by  Burr  Tillstrom  and  his  Kukla, 
Fran  &  OlUe  gang.  Built  at  an 
estimated  cost  of  $100,000,  the 
section  includes  a  38-by-14-f  oot 
studio  designed  especially  for  the 
puppet  show.  Equipped  with  ultra- 

modern lighting  and  production 
facilities,  it  has  shelves  for  props 

and  wardrobe  files  for  puppets' 
costumes.  The  Kuklapolitan  Play- 

ers also  have  a  suite  of  three  offices, 
a  kitchen,  reception  room  and  dress- 

ing rooms  for  Mr.  Tillstrom  and 
Fran  Allison. 

The  Mart  TV  plant  consists  of 
five  studio  systems  in  all — three 
for  live  shows,  a  film  studio  and  a 
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"You  realize,  of  course,  your  tele- 
vision career  is  finished!" 

sync  studio,  used  to  feed  syn- 
chronizing signals  when  no  picture 

is  being  transmitted  during  sta- 
tion break  time.  Howard  Luttgens, 

Central  Division  chief  engineer,  is 
a  30-year-old  radio  veteran.  Work- 

ing with  him  is  Paul  J.  Moore,  TV 
operation  supervisor,  who  has  been 
at  the  division  since  1930. 

Studio  AA  has  three  RCA  studio 
cameras;  facilities  for  lap  dis- 

solves, superimpositions  and  other 
special  effects;  preview  and  on-air 
monitors;  mike  booms  and  other 
audio  equipment,  including  tran- 

scription turntables  and  echo  cham- 
bers, and  a  full  complement  of 

lighting  fixtures  and  accessories. 
It  is  70  feet  long,  46  feet  wide  and 
25  feet  high,  and  is  used  for  large- 
set  shows.  Studio  BB  is  for  film 
and  slides.  Its  facilities  are  two 
RCA  field  cameras,  two  RCA  35mm 
and  two  16mm  film  projectors,  two 
35mm  slide  projectors,  a  Projectall 
projector,  16  and  35mm  viewing 
projectors,  a  preview  room,  film 
splicing  and  editing  equipment,  and 
a  film  storage  vault  with  a  ca- 

pacity of  500,000  feet. 
Incoming  programs  are  routed 

for  lelay  to  the  network  or  trans- 
mitter through  studio  CC,  where 

Kukla,  Fran  &  Ollie  originates. 
Facilities  of  DD  are  identical  to 
AA,  except  RCA  field  camera 
chains  are  used.  Studio  DD  is  15- 
by-30  feet  wide.  Master  control, 
where  all  studio  operations  are 
supervised,  is  responsible  for  moni- 

toring, with  adjustment  and  distri- 
bution of  incoming  shows;  distri- 
bution or  routing  of  shows  from 

one  studio  to  another;  monitoring 
and  distribution  of  all  outgoing 

programs,  and  location  and  re- 
placement of  equipment  which 

fails  in  service.  As  many  as  five 
shows  may  be  monitored  and  ad- 

justed simultaneously.  Six  out- 
going channels,  each  with  a  regu- lar and  emergency  feed,  can  pipe 

shows  to  local  transmitters  and 
network  legs. 

The  heart  of  field  operations  is 
in  the  Linn  mobile  van,  a  portable 
control    room    which  transports 

three  RCA  field  camera  chains, 
lighting  equipment  and  microwave 
relay  gear.  Field  crew  includes 
seven  engineers  in  addition  to  the 
supervisor.  The  picture  from  Mart 
studios  is  transmitted  over  wide- 

band 7  mg  coax  circuits  to  the  42d 
floor  of  the  Civic  Opera  Bldg.  and 
sent  out  with  a  radiated  power  of 
22.8  kw  on  Channel  5. 

All  sound  and  TV  broadcasting 
studios  and  offices  are  air  condi- 

tioned, and  425  tons  of  air  condi- 
tioning machinery  are  needed  be- 

cause of  the  high  heat  load  of  TV 
lights  and  equipment.  Although  no 
official  figures  on  plant  and  equip- 

ment investment  are  available,  it 
is  understood  the  total  is  well  in 
excess  of  $1  million. 

Despite  the  fact  that  the  invest- 
ment is  admittedly  heavy,  "We 

are  very  optimistic,  and  the  station 
is  really  rolling,"  reports  Mr. 
Showerman.  "Present  operations 
and  business  indicate  a  profit  opera- 

tion in  the  not  distant  future." 
Discussing  how  a  TV  station  can 

make  money,  Mr.  Showerman  said 
the  "quickest  and  easiest  way"  is 
to  build  up  a  volume  in  chain- 
breaks  and  spots.  "It's  harder  to sell  live  and  film  shows.  We  are 
doing  very  well  with  the  former, 
and  have  also  sold  several  local 

originations."  He  cited  Herbie 
Mintz's  But  Not  Forgotten  and 
Cactus  Jim,  a  western  film,  as 
successful  participation  periods.  He 
also  termed  sale  of  the  Projectall 
"profitable."  It  is  usually  spon- 

sored for  about  five  hours  weekly. 

WNBQ  expects  to  build  addition- al network  originations,  he  said, 
but  will  also  concentrate  heavily 

on  local  programs.  "We  have  many 
plans  for  daytime  television,  none 
of  which  has  been  set  definitely. 
We  do  feel,  though,  that  daytime 
TV  must  be  just  as  interesting  and 

absorbing  as  radio's  daytime serials.  Any  new  programming 
we  begin  will  start  before  6  p.m. 
rather  than  late  at  night.  Some 
of  this  will  be  along  the  public 
service  line,  in  which  we  plan  to 
remain  strong."  One  idea  for  the 
daytime  hours  is  origination  of  a 
shopping  show  for  women  which 
would  emanate  from  a  Loop  depart- 

ment store. 
"Programming,  as  always,  is  the 

thing  in  television,"  Mr.  Shower- 
man asserts.  For  this  reason,  "Our 

main  rule  is  simple:  Give  TV  pro- 
gram men  their  heads  and  let  them 

know    their    budget  limitations." 

MR.  SHOWERMAN  looks  for  a rate  increase  soon,  because 
Chicago-area  coverage  has  grown 
from  52,000  sets  a  year  ago  to  an 
estimated  325,000  sets  as  of  Jan.  1. 
An  NBC  study  shows  this  to  be 

the  greatest  increase — 525% — in 
any  city  where  the  network  oper- ates an  O  &  0  station.  New  York 
coverage  went  up  190%  in  a  year, 
Hollywood,  2367c.  Rates  will  not  be 
increased  proportionately,  but  a 
fair  increase  from  the  station  view- 

point would  be  about  50%. 
The  Jan.  8, 1949,  Rate  Card  No.  1 

calls  for  $500  per  hour  for  Class , 
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\.  time  (6  to  10:30  p.m.)  and 
grades  downward  to  $375  for  Class 
3  (5  to  6  p.m.,  10:30  to  11  p.m., 
tfonday  through  Friday,  1  to  6 
).m.  and  10:30  to  11  p.m.,  Satur- 
lay  and  Sunday)  and  to  $250  for 
mass  C  (all  other  times).  These 
ire  without  frequency  discounts. 

Live  studio  charges  are  $200  for 
I  31-60-minute  showing,  film  studio, 
fl25,  and  film  studio  in  conjunc- 
;ion  with  live  studio  or  mobile 

pnit,  $62.50.  For  a  5  to  30-minute show,  these  rates  go  down  to  $100, 
162.50  and  $31.25,  respectively. 
Dne-minute  spots  and  20-second 
station  breaks,  live  or  film,  for  one 
;ime  cost  $100  Class  A,  $75  Class 
b  and  $50  Class  C.  New  network 
rates  went  into  eifect  Nov.  1,  with 
phe  hourly  price  upped  from  $600 
to  $1,000.  There  is  a  six-month 
^arantee  on  both  local  and  net- 
Iwork  rates. 
I  Mr.  Showerman,  who  has  been 
fc^ith  NBC  20  years  and  Central 
Division  vice  president  since  July 
[1947,  late  last  month  appointed 
tTohn  McPartlin  as  the  station's 
sales  manager.  A  member  of  the 
p!BC  Chicago  national  spot  sales 
Btaif  for  the  past  six  years,  Mr. 
iMcPartlin  is  assisted  by  George 
(Morris  Jr.,  formerly  of  the  AM 
tocal  sales  staif.  Eugene  Hoge 
leads  up  network  TV  sales, 
i  In  its  first  year,  WNBQ  earned 
four  first  places  and  one  honorable 
taaention  in  the  annual  Chicago 

ff'ederated  Advertising  Clubs 
[awards  competition.  First  places 
Iwent  to  Walt's  Workshop,  Clifton 
Utley  and  the  News,  The  Weather- 
^lan  and  R.F.D.  America,  now  oif 
Ihe  air.  Consecration  of  the  Catholic 
bishops,  a  special  events  feature, 
liwon  an  honorable  mention. 

For  its  promotion  of  Who  Said 
\That?  in  the  Crosley-Benton  & 
jBowles  Inc.  competition,  WNBQ 
and  Promotion  Director  Smith 
learned  second  place.  Mr.  Smith 
twas  spotted  third  for  creation  of 
-ia  promotion  film  announcement 
tfor  Martin  Kane,  Private  Eye,  in 
&  contest  conducted  by  the  Kudner 
iAgency  and  U.  S.  Tobacco.  Only 

jlpersonality  to  be  cited  nationally 
jds  Dave  Garroway,  recently  given 
!the  third  annual  award  of  the 
Junior  Advertising  Club  of  Phila- 
idelphia. 
,j    Mr.  Smith,  in  intra-station  pro- 

motion, recently  cited  a  widespread 
audience  response  to  Clifton  Utley, 
who  for  four  days  asked  viewers 
to  give  their  opinions  on  whether 
they  wanted  more  or  less  in 
straight  news,  analysis,  photo- 

graphs, maps,  charts  and  guest 
interviews.  "No  prizes,  premiums 
or  praises"  were  to  be  given  away, 
yet  replies  totaled  669 — 420  from 
Chicago.  Promotion  personnel  made 
an  economic  breakdown  of  letters, 
based  on  1946  rentals  for  each 

district,  to  determine  Mr.  Utley's 
appeal  to  all  levels.    They  found: 
Monthly 
Rental Chicago Outside 
Classification RepHes 

Chicago 
Total 

Class  A  S57  and  up 76 

88 

164 
Class  B  47  to  57 100 58 158 
Class  C  35  to  47 104 

89 

193 
Class  D  28  to  35 28 12 40 
Class  E  under  28 15 2 17 

Comme'-'"^al 

16 
0 16 

No  Address 81 0 81 

Mr.  Smith  sends  bi-monthly  re- 

ports to  all  TV  clients  and  their 
agencies  with  detailed  information 
on  promotional  and  advertising 
mentions,  publicity  releases,  news- 

paper and  magazine  clippings  and 
picture  reprints.  He  also  has 
simplified  the  matter  of  agency 

program  presentations  by  sub- 
mitting a  folder  outlining  briefly 

the  availability,  talent  biography, 

picgram  format,  adjacencies,  com- 
petition, audience  response,  cur- 

rent and  past  sponsors,  success 
stories  and  sponsor  testimonials, 
cost,  types  of  commercials  accepted 
and  type  of  audience  to  whom  the 
show  appeals. 

His  department,  and  all  others, 
attempt  to  work  together  as  a 
single  team  to  justify  and  extend 
the  primary  theme  of  the  operation 
— delegation  of  authority  along 
with  responsibility  all  down  the 
line. 

IFuneral  Telecast 

1     THE  funeral  of  a  prominent 
I     person  was  telecast  directly 
i     last  Wednesday  when  KSD- 
j     TV  St.  Louis  aired  the  serv- 

ices for  Louis  Nolte,  former 
I     St.  Louis  comptroller  and  na- 

tionally known  municipal 
I     fiscal  expert.     Arranged  by 

!  '  George  M.  Burbach,  KSD-TV general  manager,  the  telecast 
was  timely  as  a  heavy  ice 
storm  which  paralyzed  trans- 

y    portation    struck    St.  Louis 
and  prevented  hundreds  of 
persons  from  attending  the 
services.    According  to  KSD- 
TV  officials,  the  direct  tele- 

cast of  the  funeral  was  the 
first  in  TV  history. 
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Holcombe  Parkes,  vice  president 
in  charge  of  public  relations  of 
National  Assn.  of  Manufacturers, 
New  York,  will  resign  from  that 
position  Feb.  6  to  become  executive 
vice  president  of  Apex  Film  Corp., 
Los  Angeles.  Mr.  Parkes  will  have 
offices  in  both,  Los  Angeles  and 
New  York.  He  will  be  primarily 
responsible  for  promotion  writing 
and  production  of  industrial  and 
public  relations  films  for  Apex. 

Paul  Alley,  formerly  film  editor 
for  NBC-TV  news  film  operations, 
has  joined  staff  of  William  J.  Ganz 
Co.,  New  York,  motion  picture  pro- 

duction company,  as  TV  consultant 
in  charge  of  production.  Mr.  Alley, 
prior  to  joining  NBC,  had  been 
script  writer  and  commentator  for 
Paramount  newsreel  and  MGM 

"News  of  the  Day."  During  last 
war  he  edited  "The  United  News- 
reel,"  film  version  of  The  Voice  of 
America. 

Capitol  Records,  Hollywood,  pre- 
paring series  of  13  15-minute  TV 

films  based  on  firm's  Bozo  the  clown 
character.  According  to  firm,  series 
will  cost  approximately  $100,000 
and  will  be  ready  for  release  in  two 
months  through  its  distributing 
outlets.  Elmo  Williams,  head  of 
TV  division  for  Capitol,  is  produc- 

ing series,  Les  Goodwins  directs. 
Embro-Madison  TV  Productions, 

Hollywood,  has  secured  exclusive 
rights  to  approximately  200  British 
Government  films.  Deal  was  signed 
last  week  in  Hollywood  by  Sir 
Thomas  Hodges,  head  of  British 

Film  Service;  Noel  Madison  of 
Herold  Productions  and  William 
(Scotty)  Brown,  film  distributor, 
who  formed  TV  firm.  TV  stations 
are  being  contacted  throughout 
country  for  leasing  films  which  in- 

clude features  and  short  subjects. 
Tom  Corradine  heads  firm  which  is 
located  at  1535  Crossroads  of  the 
World. 

CBC  Meet  Feb.  9-10 
FEBRUARY  meeting  of  the  board 
of  governors  of  Canadian  Broad- 

casting Corp.  is  to  be  held  at  Ot- 
tawa Feb.  9-10,  and  it  is  expected 

that  TV  station  applications  for 
Toronto  and  Montreal  stations, 
will  be  discussed.  CBC  recently 
was  granted  a  $4,500,000  loan  by 
the  government  for  TV  stations 
and  studios  at  Toronto  and  Mon- 

treal. Four  applications  are  in  for 
two  other  Toronto  TV  channels,  by 
CFRB  and  CKEY  Toronto;  Fa- 

mous Players  Corp.,  Toronto;  and 
Al  Leary,  Toronto.  Two  applica- 

tions are  on  file  for  three  TV 
channels  at  Montreal,  by  CFCF 
and  CKAC  Montreal. 

MOV/fS  &  TV 

Engineers  Join  in  SMPTE 

SOCIETY  of  Motion  Picture  Engi- 
neers has  changed  its  name  to 

Society  of  Motion  Picture  and  Tele- 
vision Engineers,  President  Earl  I. 

Sponable  announced  last  week.  The 
change  was  effective  Jan  1. 
Approved  by  an  overwhelming 

majority  of  balloting  members,  the 
change  was  effected  because  of  the 
increasing  mutual  interests  of 
technical  people  in  both  motion 
pictures  and  television,  as  well  as 
the  Society's  active  participation 
in  the  development  of  new  video 
techniques.  In  addition,  SMPTE 
has  filed  an  FCC  brief  proposing 
specifications  for  a  nationwide 
theatre  television  system. 

Speaking  of  the  decision,  Mr. 
Sponable  said:  "I  cordially  extend 
an  invitation  to  all  television  engi- 

neers to  join  with  us  so  that  we 
may  share  with  them,  and  to- 

gether continue  to  expand,  the 
technical  knowledge  we  have  gained 
concerning  motion  pictures  over  a 
period  of  33  years.  I  am  confident 
that  the  art  of  motion  pictures  and 
the  art  of  television  can  reap  bene- 

fits from  one  another  and  jointly 
contribute  to  the  perpetuation  and 
improvement  of  existing  standards 

in  the  pictorial  rendition  of  action." 

Video  Medical  Aid 

ANOTHER  video  development  as 
an  aid  for  training  in  the  medical 
profession  has  been  announced  by 
Remington  Rand  Inc.,  manufac- 

turer of  Vericon,  system  of  closed 
circuit  TV.  Visual  images  of  vari- 

ous internal  organs  of  the  human 
body  now  can  be  telecast  for  group 
study  without  resort  to  surgery  as 
a  result  of  a  new  technique  worked 
out  by  William  L.  Norvell,  man- 

ager of  the  firm's  television  de- partment. A  special  optical  link 
is  interposed  between  eyepiece  of 
a  standard  gastroscope  and  the 

pick-up  tube  of  the  camera.  Tele- 
cast, demonstrated  Dec.  6  during 

the  third  annual  clinical  session  of 
the  AMA  in  Washington,  D.  C, 

permits  large  groups  simultaneous- 
ly to  study  conditions  inside  the 

body. 

Tuchman  Named 

RALPH  G.  TUCHMAN,  formerly 
Hollywood  news  editor  of  Broad- 

casting-Telecasting, has  joined 
KTTV  (TV)  Los  Angeles,  CBS 
TV  outlet,  as  sales  service  coordi- 

nator. He  has  been  with  the  mag- 
azine for  more  than  five  years  in 

Washington  as  well  as  in  Holly- wood. 

NOW! 
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pays  for  52  weekly 

issues  and  includes 

the  1950  Yearbook 

BROA|(MnTNG  ̂   TELECASTING 
BUSINESS   JOURNAL   OF  RADIO-TV 

How  much  do  advertisers  spend  for  spot,  network,  regional  and  local  campaigns 
— who  handles  the  account? 

The  top  radio-tv  agencies— personnel  and  gross  billings? 

You'll  find  the  answers — and  many,  many  more  hard-to-get  facts — plus  these 
exclusive  features  in  the  1950  BROADCASTING  •  TELECASTING  YEARBOOK. 

Gross  network  billings  by  advertisers,  by  agencies,  by  product  classifications, 

by  months  Comparative  radio  costs  vs.  newspapers,  magazines  Year's 
top  ratings,  program  trends,  awards  ̂   National  and  regional  advertisers-agen- 

cies More  than  fifty  directories  covering  AM  FM  TV  stations,  executive  per- 
sonnel; networks;  equipment  mfgrs;  representatives;  film,  transcription  and  re- 

lated services. 

These  and  a  thousand  facts/charts  more  are  the  1950  YEARBOOK,  classified  under 
easy-to-find   headings'  indexed  for  quick  reference. 

There's  nothing  like  this  31/2  lb.  YEARBOOK  for  radio-active  agencies,  advertisers  or 
any   radio-connected   business.   It's  your  indispensable  year  round  tool. 

The  Yearbook  comes  free  to  BROADCASTING  •  TELECASTrNG  subscribers 
as  of  February  1.    A  limited  supply  of  copies  will  be  available  at  $5  each. 

BROADCASTING  o  TELECASTING 
National  Press  Building 
Washington  4,  D.  C. 

Please  enter  my  BROADCASTING  subscription  immediately  and  be  sure 
to  send  the  1950  Yearbook,  free  of  charge,  as  part  of  this  order. 
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(^TEW  series  of  programs  designed 
^  to  acquaint  listeners  in  Kansas 

with  Wichita  manufacturing  en- 
ijrprise  inaugurated  by  KFH  Wichita, 
rograms  are  conducted  in  various 
lanufacturing  plants  and,  by  means 
If  wire  recorder,  aired  each  Sunday 
fternoon.  Series,  entitled  Let's  Go 
'isiting,  is  designed  to  tell  background tory  of  industry,  factual  information 
'bout  growth  and  development  and 
;icludes  interviews  with  employes.  Ken 
navis,  KFH  evening  news  editor,  con- 
ucts  series,  outline  of  which  is  worked 
ut  jointly  by  Wichita  Chamber  of 
:ommerce  and  KFH  news  bureau. 

WBZ  Programs 

f'IDE  coverage  of  activities  ushering 
ew  Year  presented  by  WBZ-AM-TV 
Boston  and  WBZA  Springfield.  In  ad- 
(ition  to  carrying  New  Year's  Eve 
telebrations  and  football  games  the 
■ation  over,  Westinghouse  outlets  also 
3vered  inauguration  of  John  Hynes 
(s  Boston's  new  mayor.  Mayor  Hynes' 
haugural  talk  after  swearing-iri  cere- 
(lonies  also  was  carried.  Another 
iighlight  was  presentation  on  TV  of 
fi.  Billy  Graham,  evangelist. I 

j  New  Faces  On  WRC 
lOME  new  faces  have  been  introduced 
)n  WRC  Washington's  Saturday  after- 
ioon  lineup.  Covering  four-hour  pe- 
iod,  performers  in  this  category  in- 
lude  Connie  B.  Gay  with  new  hill- 

y  record  program.  The  Connie  B. 
'O!/  Show;  Stuart  Finley,  emcee  of 
"apitol  Scrapbook  program,  featuring iranscribed  music,  comments  by  Mr. 
"inley  on  Washington  lore  and  news 
eports;  also,  Teen-Y's,  half  hour 
orum  on  teen  age  problems  planned 
ind  presented  by  student  members  of 
IS^ashington  Y-Teen  Clubs  at  nine 
ocal  high  schools  with  cooperation  of 

j'WCA. 
'  Documentary  By  WCSI 
•ROGRAM,  Then  and  Now,  documen- 
ary  broadcast,  aired  Jan.  1  by  WCSI 
tolumbus,  Ind.  One  and  one-half  hour 
how  featured  excerpts  from  impor- 
lant  historical  developments  between 
S32  and  1946.  Program  also  featured 
iddress  by  member  of  British  Intelli- 
lence  Service.  Station  sent  promotion 
ID  program  to  all  schools  in  Southern 

Indiana.  Show  was  sponsored  by  Arvin 
Radio  Co. 

'Forgotten  Man'  Remembered 
COMMUNITY  druggist,  sometimes 
called  medicine's  forgotten  man,  had 
his  inning  Dec.  17,  from  8:30-9  p.m. 
when  WNAC-TV  Boston  presented 
telecast  in  his  honor.  Show  was  in 
form  of  special  druggists'  roundtable built  around  The  Contribution  of  the 
Druggist  to  the  Community,  and  fea- 

tured as  speakers  distinguished  rep- 
resentatives of  drug  and  radio  fields 

including  Linus  Travers,  executive 
vice  president  and  general  manager 
of  Yankee  Network,  who  originally 
conceived  idea.  Added  highlight  was 
showing  of  drug  store's  prescription 
book,  pharmacist's  scale,  graduates, 
mortars,  pestles  and  other  appurten- 

ances of  druggist's  vocation. 
Mr.  Prime  Minister 

OPEN  LETTERS  to  the  Canadian 
Prime  Minister  being  aired  weekly  on 
CBL  Toronto  and  Trans-Canada  net- 

work. Program,  entitled  Mr.  Prime 
Minister,  was  suggested  by  Canadian 
Premier  Louis  St.  Laurent  when  he 
asked  women  voters  interested  in  wel- 

fare of  the  country  to  send  him  let- 
ters. Show  is  quarter-hour  afternoon 

feature,  with  prominent  Canadian 
women  making  recommendations  on 
various  topics.  First  few  weeks  were 
devoted  to  old  age  pensions,  immigra- 

tion, education,  employment,  health, 
finance,  consumer  and  minority  topics. 

News  of  1949 
STORIES  that  made  headlines  during 
past  year,  filmed  by  Telenews,  made  up 
A  Year's  Review  of  the  News  of  19i9 
over  WMAL-TV  Washington  last  week. 
Stories  for  one-hour  show  were  se- 

lected, edited  and  narrated  by  Bryson 
Rash,  special  features  director  of 
WMAL  and  WMAL-TV.  Important 
news  stories  seen  on  special  program 
included  crash  of  the  DC-4  at  National 
Airport  that  killed  55  people  and  com- 

plete sports  review  including  World 
Series. 

Legislative  Coverage 

OLDEST  legislative  body  in  the  na- 
tion— ^General  Assembly  of  Common- 

wealth of  Virginia — will  get  thorough 

04705 

coverage  by  WMBG  Richmond  and  its 
FM  afiBliate  WCOD  from  Jan.  18  when 
new  governor,  John  S.  Battle,  takes 
office.  Stations  have  arranged  to  pre- 

sent daily  15-minute  programs  direct 
from  House  of  Delegates  in  State 
Capitol.  Day's  business  will  be  re- viewed and  guest  interviews  will  be 
conducted  with  legislators  from  all 
sections  of  state.  This  marks  third 
session  stations  have  covered. 

WNBW's  Junior  Review 

WNBW  (TV)  Washington  starts  New 
Year  with  new  hour-long  TV  variety 
show.  Your  Junior  Review,  sponsored 
by  Home  Appliance  Co.  Featuring 
talented  Washington  children,  show  is 
emceed  by  Sylvia  Devey  who  recruits 
amateur  program  talent  from  local 
schools  and  teachers.  Show  includes 
permanent  line  of  local  teen-agers  and 
interview  by  Miss  Devey  each  week 
with  youngster  from  one  Washington 
embassy  or  legation.  Program  is  han- 

dled for  sponsor  by  Robert  J.  Andrews 
Adv. 

WORLD  LIBRARY 

9  New  Clients,  13  Renewals 

WORLD  Broadcasting  System, 
New  York,  has  announced  renewals 
and  extensions  of  contracts  by  13 
stations  for  continued  use  of  the 
firm's  transcribed  library  service, 
and  addition  of  nine  stations  to 
its  subscribers. 

Stations  adding  service  are:  WPTW 
Piqua.  Ohio;  WROW  Albany,  N.  Y.; 
WMLN  Mt.  Clemens,  Mich.;  KTTS 
Springfield,  Mo.;  KOH  Reno,  Nev.; 
WNDB  Daytona  Beach,  Fla.;  WREC 
Memphis;  KOIN  Portland,  Ore.;  KLPM 
Mlnot,  N.  D. 

Stations  renewing  are:  WBUZ  Brad- 
bury Heights,  Md.;  KVOR  Colorado 

Springs;  KSLO  Opelousas,  La.;  KBIZ 
Ottumwa,  la.;  KPLC  Lake  Charles,  La.; 
WKAY  Glasgow.  Ky.;  KVMV  Twin 
Falls,  Idaho;  KXRN  Benton.  Wash.; 
KVOG  Ogden.  Utah;  WXAL  Demopolis, 
Ala,;  KVAN  Vancouver,  Wash.;  KUOA 
Siloam  Springs,  Ark.,  and  WJLB Detroit. 

Associated  Adds  18 

ASSOCIATED  Program  Service 
has  announced  18  additional  radio 
and  television  stations  have  con- 

tracted for  its  transcribed  library 

and  program  service.  The  new  out- 
lets taking  the  service  are:  CKCL 

Truro,  N.  S.;  WMUU  Greenville,  S. 
C;  WFNC  Fayetteville,  N.  C; 
WGGH  Marion,  111.;  WJAC-TV 
Johnstown,  Pa.;  WFMH  Cullman, 
Ala.;  CKAC  Montreal;  KCSJ  Pueb- 

lo, Col.;  KRON-TV  San  Fran- cisco; WEB  J  Brewton,  Ala.;  KGAR 
Garden  Citv,  Kan.;  KIBE  Palo 
Alto,  Calif.;  WCUD  Cleveland; 
WDTV(TV)  Pittsburgh;  WCHA 
Chambersburg,  Pa.;  KXOC  Chico, 
Calif.;  WRGB  (TV)  Schenectady, 
N.  Y.;  WXEL  (TV)  Cleveland, 
Ohio. 

WOl-FM  Sells  FM 

EVERY  radio  dealer  in  Ames, 
Iowa  (population  30,000),  sold  out 
of  FM  sets  in  a  short  time  when 
WOI-FM,  Iowa  State  College  sta- 

tion, announced  that  for  the  first 
time  all  college  basketball  games 
would  be  broadcast  by  the  new  FM 
outlet,  station  reports.  In  addition 
WOI-FM  is  carrying  high  school 
games,  cooperating  with  KASI 
Ames,  daylight  AM  outlet. 

DISC  JOCKEY  Ken  Ash  of  WHAV 
Haverhill,  Mass.,  finds  he  must  keep 
both  ears  to  the  grindstone  to  make 
a  success  of  his  job  as  conductor  of 
the  station's  Saturday  night  All  Re- 

quest Dancing  Party.  As  proof  of  his 
success,  the  local  phone  company 
complained  that  WHAV  was  tying 
up  phone  lines  every  Saturday  night, 
and  an  automatic  counter  was  put 
on  the  station's  two  trunk  lines  to 
check  on  uncompleted  calls.  During 
one  two-and-a-half-hour  show,  Mr. 
Ash  managed,  along  with  other  duties, 
to  answer  117  calls,  but  the  auto- 

matic check  showed  that  1,765  un- 
completed calls  came  to  the  station 

during  the  show.  WHAV  salesmen 
now  refer  prospective  clients  to  phone 
company  records  for  proof  of  the 

station's  audience. 

ALL  of  U.  of  Pittsburgh's  home  basket- ball games  will  be  aired  by  WCAE 
Pittsburgh  this  season. 

Shows  with  a  Hollywood  heritage    ★   Member  N-AB- 

LilG-WflRTH 

FEATURE  PROGRAMS.  Inc. 

113  W  .  5  7  t  h  S  T  R  E  E  T 
NEW    YORK    19,  N.Y. 

J^etwork  Calibre  Programs 

at  Cocal  Station  Cost 
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•Classified  Advertisements 
PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 
Wanted  10c  per  word — $1  minimum.  Help  Wanted  20c  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 
BROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

Manager  for  successful  250  watt  net- work station.  Midwest,  only  station  in 
highly  desirable  city  and  market.  Must 
have  full  knowledge  all  phases  of 
broadcast  business,  be  a  good  salesman 
and  have  ability  to  manage,  station 
and  direct  staff.  Good  proposition  for 
right  party.  Write  Box  602D,  BROAD- CASTING. 

Wanted — Manager,  250  watt  Mutual 
affiliation,  fulltime,  must  be  a  good 
salesman.  Box  658D,  BROADCASTING. 

Within  the  next  month  or  two  man- 
ager's position  expected  to  be  avail- able to  man  with  proven  record  of 

successful  management.  250  watt  day- 
time, JOOO  watt  FM  in  midwest.  Only 

station  in  town  of  14,000.  Owner  wants 
a  manager  to  relieve  him  of  worry  and 
put  station  in  black.  Owner  will  con- sider selling  some  stock  to  a  man  who 
can  do  the  job.  Box  693D,  BROAD- CASTING^  
Wanted,  commercial  manager  for  inde- 

pendent South  Carolina  station.  Write 
fully  giving  experience,  background. 
Must  be  able  to  furnish  good  refer- ences. Greer  Broadcasting  Company, 
Greer,  S.  C. 

Salesmen 
Experienced  time  salesman  with  good 
business  and  personal  background. 
Guarantee  first  three  months  with  com- mission basis  thereafter.  Name  wanted 
guarantee  based  upon  personal  sales 
record  on  previous  affiliation..  Submit 
photograph,  complete  business  back- 

ground, monthly  and  yearly  run  busi- ness records,  personal  and  business 
recommendations.  Replies  confidential. 
Large  southeastern  market.  Potential 
earnings  unlimited.  Box  585D,  BROAD- 
CASTING^  
Immediate  opening  experienced  sales- man. Past  earnings  over  $400.00  a 
month.  Small  town,  one  station  market, 
north  central  area.  Car  necessary.  Box 
644D,  BROADCASTING.  
Experienced  salesman  wanted  for  1  kw 
midwest  fulltime  station.  Excellent  op- 

portunity and  possibilities  in  this 
highly  industrialized  area  where  there 
is  only  one  station.  Permanent  posi- 

tion. Drawing  account  against  commis- 
sions. State  qualifications  and  include 

photo  in  reply.  Box  655D,  BROAD- CASTING. 
Experienced,  aggressive,  personable salesman  for  well  established  station 
in  midwest  city  of  75,000.  Salary  and 
commissions  $5,000  to  $10,000  per  year. 
Give  experience,  references,  photo. 
Box  687D,  BROADCASTING. 
Wanted — Experienced  time  salesman 
and  one  combination  man.  New  day- 

time station,  virgin  territory.  Howard 
G.  Rien,  302  N.  Main  St.,  Farmington, Mo. 
Experienced  salesman  for  a  progressive 
up-state  independent  1000  watt  station 
now  going  to  5000  watts,  coverage  of 
which  now  at  1000  watts  is  much  supe- 

rior to  any  other  regional  radio  station 
in  the  city.  Applicants  must  be  thor- 

oughly versed  in  radio  salesmanship 
and  must  be  in  a  position  to  earn  at 
least  $100  a  week  at  the  standard  com- 

missions paid  in  the  industry.  This 
market  is  the  third  largest  market  in 
New  York  state  and  is  in  the  city  of 
Rochester.  Communicate  with  CJordon 
Brown.  Radio  Station  WSAY,  Roch- 

ester, New  York. 
Salesmen,  covering  California,  mid- 

west. New  England.  Profitable  sideline 
commissions.  Representing  RRR-Radio- 
TV  Employment  Bureau.  Box  413. 
Philadelphia. 

Announcers 

Experienced  combo  man  Announcer- 
engineer.  Emphasis  on  announcing. 
Good  conditions.  Long  established,  pro- 

gressive net  and  farm  station  southern 
Minnesota.  Box  539D,  BROADCAST- ING. 

Help  Wanted  (Cont'd) 
Disc  jockey-announcer.  If  you  are  now 
a  successful  d.  j.  you  may  be  able  to 
take  over  several  high-rated  shows  on 
a  leading  5000  watt  midwestern  station. 
Some  commercial  announcing  also  re- 

quired. Give  full  particulars.  Including 
present  earnings.  Previous  experience. 
References,  home  phone,  attach  snap- 

shot. Confidential.  Box  628D,  BROAD- 
CASTING. 

Experienced  announcer-engineer  with 
good  voice  who'll  become  permanent part  of  friendly  north  Florida  com- 

munity. Ideal  climate — beautiful  ocean 
beach.  Should  be  mature  management 
material.  Start  $200  monthly  plus  tal- 

ent plus  commission  if  you  can  sell. 
Box  653D,  BROADCASTING. 

Wanted  immediately  combination  an- 
nouncer-engineer with  first  class  ticket. 

Accent  on  announcing.  Box  680D, 
BROADCASTING. 

Woman  broadcaster  who  can  also  sell 
and  write  copy.  No  hurry,  must  be 
efficient.  Central  southern  county  seat, 
12,000,  network  affiliate.  Box  685D, 
BROADCASTING. 

Immediate  opening  for  two  experienced 
announcers.  Must  be  experienced  in 
morning  shows,  ad-lib  and  man  on  the street.  North  Carolina  network  station. 
No  just  out  of  announcing  school  appli- 

cants need  apply.  Send  audition  and  all 
information  first  letter.  Box  694D, 
BROADCASTING. 

Production-Programming,  others 

Wanted,  Experienced  woman's  com- mentator and  continuity  writer  by 
large  midwest  station.  Send  air  check, 
sample  continuity  and  salary  desired 
first  reply.  Address  Box  554D,  BROAD- CASTING. 

Wanted — Copywriter  with  good  train- 
ing and  educational  background.  Rea- 

sonable starting  wage  with  advance- 
ment based  on  ability.  Large  south- eastern market.  Photo  and  references. 

Box  619D,  BROADCASTING. 

Newsman  to  write,  deliver  long-es- tablished local  news  broadcasts  over 
large  eastern  Penna.  station.  Six  day 
week.  Attractive  salary,  no  talent.  Be- 

sides good  voice  needs  ability  to  prepare 
radio  copy  either  from  notes  or  from 
newspaper  stories.  Send  data  sheet  (no 
letters  of  reference,  names  only),  photo, 
disc,  radio  adaptations  of  two  current 
newspaper  stories  with  original  clip- pings.  Box  689D,  BROADCASTING. 

Situations  Wanted 

Managerial 

Well  qualified.  Will  accept  salary  plus 
commission.  Guarantee  to  make  money. 
Box  5D,  BROADCASTING. 

Manager,  40,000  market  network  affiili- 
ate  desires  change.  3  years  present 
location..  Station  revenue  at  all  time 
peak.  Have  made  increase  each  month 
since  taking  over.  First  6  months  self 
sole  salesman.  Present  sales  staff  of  3. 
Still  holding  major  accounts  personally, 
college.  Family  man.  Early  30's.  Vet- eran. Be  happy  to  present  details; 
testimonials,  figures,  correspondence, 
references.  Formerly  announcer  and 
later  production  man  5  kw  big  city  net- 

work affiliate  (south).  Program  direc- 
tor prior  to  becoming  manager.  Would 

consider  subordinate  role  with  major 
market  outlet.  I  believe  I  could  make 
you  a  good  man.  I'd  certainly  like  to try.    Box  640D,  BROADCASTING. 
Executive  seeks  permanent  station 
manager  connection.  Experience,  8 
years  all  phases  radio.  5  years  sales 
radio  and  allied  field.  Desires  contract 
with  salary-bonus  and/or  stock.  Thor- 

oughly reliable,  family  man.  Box  657D, BROADCASTING. 
Successful  manager,  capable  full  re- 

sponsibility, wants  greater  opportunity. 
Best  references.  Box  673D,  BROAD- CASTING. 

Situations  Wanted  (Cont'd) 
Do  you  want  a  manager  who  knows 
nothing  but  radio  and  is  proud  of  it? 
Open  to  a  proposition.  Newspaper 
owned  stations  please  ignore.  Box 
682D,  BROADCASTING. 
Texas  operators.  Cities  10.000  to  75,000. 
10  years  experience  all  phases  accent- ing sales.  BBA  Degree.  Age  30.  Detailed 
successful  executive  record  and  strong 
recommendations  available.  Incentive 
terms  important  over  initial  income. 
Box  690D,  BROADCASTING. 

Salesmen 
Sales  manager,  proven  sales  record 
with  independent  and  network  sta- tions. Old  enough  to  have  many  years 
actual  radio  sales  experience  with 
young  ideas  in  sales,  promotion,  man- 

agement, advertising  and  merchandis- ing. Available  for  personal  interview 
for  stations  located  in  Ohio,  Michigan 
and  Indiana.  Box  575D,  BROADCAST- ING, 

Midwest  stations  please  note.  Young, 
experienced  salesman  wants  opportu- 

nity with  good  station  in  good  market.. 
Box  642D,  BROADCASTING. 
Thoroughly  experienced  producer,  hard 
worker,  good  record,  wants  better  op- portunity. Box  674D,  BROADCASTING. 

Announctra 

Sportscaster,  experienced  football  and 
basketball  play-by-play.  Also  experi- enced in  sales.  Presently  employed 
but  seeking  advancement.  Box  470D. 
BROADCASTING. 
Announcer,  Desires  opportunity,  you 
didn't  have  in  radio.  Great  talent, 
more  for  development  to  policy.  Con- 

sider moderate  salary.  Lacking  prac- 
tical experience.  (Weren't  you  once? Now  look  at  yourself!)  Box  589D, 

BROADCASTING. 

Looking  for  a  mail  order  and  pitch 
commercial  man?  One  with  experience 
aplenty?  A  man  who  is  a  nationally 
known  hillbilly  disc  jockey,  a  man  who 
really  sells,  and  a  man  who  does  all 
staff  work.  If  so,  you'll  be  interested to  know  that  I'm  available  after  Jan- 

uary 15.  Please  write  full  position  de- 
tails.   Box  590D,  BROADCAS'HNG. 

Announcer,  console  operator.  Experi- 
enced deejay,  news,  sports.  Married veteran.  Disc  and  photo  available. 

Box  597D,  BROADCASTING. 

Experienced  young  anouncer,  24  years 
old,  single,  presently  employed  in  small 
metropolitan  station  desires  staff  work 
in  larger  station  in  Chicago  or  midwest. 
Excellent  voice  and  delivery  and  a 
hard  worker.  Good  background  and 
education.  Box  641D.  BROADCAST- ING. 

Announcer,  23,  single,  presently  em- 
ployed, seeking  to  better  self.  Well 

rounded  experience  including  play-by- 
play college-high  school  basketball, football,  pro  hockey,  special  events, 

all  phases  staff  work.  Disc,  photo, 
background  on  request.  Box  645D, BROADCASTING. 

Broadcasting  school  graduate  available 
at  once.  Experienced.  Best  refer- 

ences offered.  Box  647D,  BROAD- CASTING. 

Young  woman,  continuity  writer,  an- nouncer. 2  years  experience.  Original 
ideas,  continuity  samples  and  audition 
disc  available.  Box  648D,  BROADCAST- ING. 

Announcer,  polished.  Experienced 
newsman,  disc  jockey,  etc.  B.A.  Degree. 
Married.  Quality  of  position  consid- ered before  salary.  Disc  and  references. 
Available.  Box  650D,  BROADCASTING. 

Sports  announcer.  If  you  are  planning 
to  hypo  your  sports  coverage,  here  is a  veteran  of  ten  years  in  all  phases  of 
radio.  Not  afraid  of  hard  work.  Not 
a  prima  donna.  Play-by-play  all  sports 
a  specialty.  Willing  to  go  anywhere. Best  of  references.  For  complete  story 
write  Box  651D,  BROADCASTING. 

Looking  for  an  announcer,  salesman  or 
program  director?  If  you  want  a  voice and  personality  whose  more  than  ten 
years  of  radio  knowhow  have  brought 
outstanding  results,  I'm  your  man.  Pro- 

motion minded  with  real,  down-to- earth  ability  to  make  friends  and  hold them  on  and  off  the  air.  Age  under  30. 
Box  659D,  BROADCASTING, 

Situations  Wanted  (Cont'd) 
Announcer-engineer.  Recent  graduat' 
SET  Chicago.  Have  first  phone  license 
Thoroughly  trained  all  phases.  Desire 
position  as  combination  man  with  smal: 
station  to  gain  program  experience 
Good  voice,  single,  27,  reliable,  sobei 
ambitious.  Work  for  reasonable  sal- 

ary. Go  anywhere.  Audition  disc  avail- able.  Box  662D,  BROADCASTING. 
Announcer,  disc  jockey,  29,  recen' 
graduate  SRT  Chicago.  Thoroughl\  ' trained  all  phases.  Desires  positior 
small  station  to  gain  experience.  Mar- ried. Sober  and  reliable.  Auditior 
disc  available.  Box  664D,  BROAD- CASTING. 

Announcer,  29,  married,  college  gradu- 
ate. 3V2  years  experience;  former  pro- 

gram director  of  1  kw  daytime  sta- tion. Presently  employed  as  morning 
man  at  5  kw  southern  Mutual  affiliate. 
Have  friendly  informal  delivery.  Desire 
to  settle  in  midwest  with  progressive 
station.  References  and  disc  available 
Box  665D,  BROADCASTING. 
Yawn!  Morning  man,  good  but  different 
8  year  success.  Combination,  ticket 
married,  employed.  $80.  Box  667D 
BROADCASTING. 

Announcer,  age  27,  single,  recent  grad- uate leading  broadcasting  school,  enjoj^ 
and  am  particularly  adept  at  com- mercial announcing  and  newscasting 
Industrious,  ambitious;  will  travel  any- 

where. Disc,  resume  on  request.  Box 
fi86D,  BROADCASTING. 
Combination  man,  vet,  age  27.  Sober, 
single,    little   experience,    looking  foi 
future  in  radio.  Will  travel,  northeastj 
preferred.  Please  state  starting  salary 
Box  691D,  BROADCASTING. 

Yes,  I'm  experienced.  Mainly  a  com mercial  man  who  can  handle  news  and 
staff  work.  AM  or  TV  desired.  Box 
677D,  BROADCASTING. 
Wanted,  announcer-continuity  job.  21 
single,  presently  employed.  3V2  year: 
college  training  as  speech  major.  7 
months  experience.  Any  location.  Disc 
photo  available.  Box  679D,  BROAD- CASTING. 

Combination  man.  First  phone  license 
8  years  announcing  experience.  Can 
produce  my  own  shows  such  as  man-on- street.  morning  program,  etc.  Married 
Dependable.  Box  681D,  BROADCAST- ING. 

Graduate  leading  announcers  schoolj 
Radio  City,  N.  Y.  desires  initial  start 
Authoritative  news,  good  commercial 
reading,  D.  J.,  know  board,  sports. 
Some  writing  ability  and  stage  ex- 

perience. Married,  will  travel.  Op- 
portunity compensates  salary.  Excellent 

references,  disc.  Box  683D,  BROAD- 

CASTING^  

Announcer-writer.  Heavy  experience  in 
sports,  play-by-play,  news,  disc  shows._ 
young.     College,    single.     Box  684D| 
BROADCASTING.  » 

Topflight  newscaster-announcer.  Sobei, 
family  man.  Thoroughly  experienced, 
dependable,  prefer  eastern  location  . 
Available  immediately.  Box  697D 
BROADCASTING. 

Disc  .jockey,  announcer,  2  years  morri-; 
ing  show,  good  newsman,  26.  married 
sober    reliable,  veteran,  metropolitar area  6  months,  present  job  IV2  years Ken  Klyce,  Paris,  Tennessee.  

Staff  announcer,  single,  experienced 
Available  immediately.  Dependable 
capable.  Excellent  references.  Sair 
McClaughrey,  8521  S.  Lopmis  Blvd. 
Chicago  30,  Illinois.  Triangle  4-1459. 

QuaUfied  announcer.  College  graduate 
31/2  years  experience.  Single,  23.  Avail- able February  1st.  Will  travel.  A; 
interested  in  earning  a  living  as  mak- 

ing one.  For  disc,  photo  and  references 
contact  Grant  McDaniel,  Waller  Hall- WSC,  Pullman,  Washington 
The  best  of  the  new  announcers  arc 
coming  from  the  Pathfinder  School  o? 
Radio  Broadcasting.  1222A  (Dak  St 
Kansas  City,  Mo.  All  trained  boarc operators.  Also  ready  some  goof  w"ter 
and  announcer-engineers.  Write,  wirt 
or  phone  for  disc,  etc. 

Technical 

Experienced  engineer  studios  trans 
mitters,  any  offers  please?  Box  894c 
BROADCASTING.  ^  

$80  week  minimum.  Box  25D,  BROAU CASTING. 



Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) For  Sale  (Cont'd) For  Sale  (Cont'd) 
xperienced  first  phone  transmitter  en- 
neer  seeking  permanent  position 
lywhere.  Minimum  salary  two  hun- 
-ed  dollars  monthly.  Available  two 
eeks  notice.  Box  578D,  BROAD- ASTING. 

ingineer,  young,  single,  first  phone, 
?cond  telegraph.  No  broadcast  ex- srience  but  willing  to  learn.  Box 
H3D,  BROADCASTING. 

ngineer,  2  years  transmitter  and  re- 
iiotes.  3  years  Army  radar  experience, 
raduate  leading  radio  school.  Box 
!7D,  BROADCASTING. 

xperienced  engineer.  AM-FM.  First 
hone,  transmitter,   console,  remotes, 

;jxperienced  construction,  installation. 
=  ar,     married,     presently  employed. :;ox  621D,  BROADCASTING. 

"  irst  class  radio  telephone  operator jcense.  Graduate  of  technical  school  in 
,]M  and  FM  broadcasting  and  televi- on.   Working   as   TV   repair.  Desire 
t'osition  in  broadcasting.  24  years  of f  ge.  unmarried  and  free  to  travel.  Box 
jilD,  BROADCASTING. 
.ingineer,  married,  24  years  old,  have 
':5r,  radio  telephone  first  class  license. 
vvo  years  broadcast  experience  in 

.':udio,  transmitter,  recordings  and  re- .  ;iotes.     Available   immediately.  Box 
13D,  BROADCASTING. 
ihief  engineer  seeking  better  boss. 
Ible  assume  all  your  technical  prob- 
nns  in  AM  or  FM  including  any  direc- 

:  onal  system  and  any  power.  Also  TV 
;  and  when.  Experience  since  crystal ets,  now  43.  Permanency  first.  Prefer 
■antral.    Box  646D,  BROADCASTING. 

'  irst  phone  license,  experienced  trans- litter,  console,  remotes.    Married,  car. 
,/ant  to  settle,  prefer  in  northeastern 

ji'pate.    Available  on  two  weeks  notice, ox  652D,  BROADCASTING. 

irst  phone,  3  years  broadcasting  ex- erience.  Seeking  job  as  combo  man. 
^ill  send  disc,  photograph  on  request. 
Cast  have  $60.  Box  669D,  BROAD- CASTING. 

.iroadcast  engineer — 1  year  broadcast 
ixperience;  all  phases.  18  months  AM, 
M,  TV  technical  radio  schooling.  1st 
hone.  Write  Box  670D,  BROADCAST- kSTG. 

I  ontrol  operator,  3  years  clear  channel 
ixperience.    E.    E.    Degree,  married. 
.  refer     midwest     area.     Box  675D, 
ROADCASTING. 

,  nmediately  available — First  class  li- 
3nsed  engineer  with  over  4  years  ex- erience.  Single,  25,  without  car. 
tarting  salary  secondary.  Good  refer- 
ices.  Apt.  4,  214  Seymour  St.,  Syra- 
ise  4,  N.  Y.  

'  ingle  man.  with  first  phone  desires Dsition,  no  experience  or  disabilities, 
ery  reliable,  will  go  anywhere.  W. 

Dickinson,   515  W.   5th,  Mitchell, 
outh  Dakota..  

|(jirst  class  license,  radio  school  gradu- te,  no   experience.    Charles   R.  Mc- 
-.inley.  R.  R.  #1,  Kenney,  111.  
■f;ormer  chief  engineer,  WOOF,  Dothan, '  la.  Some  announcing.  Sober,  depend- 
ole  with  family.  Available  immedi- 
cely.    Reference.    Miles  McSweeney, 

i  lustrated  Sun,  St.  Augustine,  Florida. 
l|;ombination  engineer-announcer.  First 
ifhone.  Age  25,  married.  Year  experi- 
iiuice  as  transmitter  operator.  Recently 
;  jmpleted  announcing  course.  Desire 
Dsition  with  good  prospects  for  future, 

n  loyd  O'Morrow,  135  S.  Westmoreland, i  OS  Angeles.  
-  vailable  immediately.  Engineer  1st ilhone.  41/2  years  experience  AM  and 
"  M  studio  and  transmitter  installation, *;  Deration  and  maintenance.  Sober.  Ex- 
"allent  references.  Desire  permianent :,osition.  Charles  Poticka,  851  Westgate, 
,:t.  Louis.  Missouri.  )MH!;ineer,  first  class  phone,  amateur. 
.  ,  !CA  graduate.  Inexperienced,  any  ofi'er cjonsidered.  F.  Symbula,  227  Kingsland 
pi'.ve.,  Brooklyn,  N.  Y. 

'roduction-Programming,  others 
ladio  news  pays  off— NARND  Report. 

,Jews  editor  can  build  news  programs 
perk  up  lagging  department.  10 

■(jears  radio,  newspapers,  public  rela- ons.  Heavy  on  sports.  References, 
!  ackground,  disc  furnished.  Box  570D, iiiiROADCASTING. 

'phe'U  make  her  own  place  in  your ■  rea.  Four  years  experience  in  women's 
nd   children's   programs   and  record 

'  library.  Unusual  background  and  train- tag.  Voice  and  disc  or  Interview  on 
lequest.  Box  601D,  BROADCASTING. 

Continuity  writer,  thoroughly  trained, 
ambitious,  reliable,  efficient,  good  com- 
mercial  copy.  Box  617D,  BROADCAST- 
Farm  director  with  above  average  rec- 
ommendtions  on  previous  accomplish- ments available  immediately.  Better 
than  12  years  all  phases  of  radio.  Prefer 
farm  but  will  seriously  consider  an- nouncing or  news  position.    Box  660D, 
BROADCASTING.  
News  director — Seven  years  experience 
gathering,  writing,  broadcasting  news. 
Excellent  voice.  College,  newspaper, 
magazine  background.  Special  events, 
public  service  experience.  Can  es- tablish, take  complete  charge  any 
type  radio  newsroom.  Thoroughly 
understand  that  news  must  be  sold  if 
newsroom  is  successful.  Will  double 
as  promotion-public  relations  man.  32. 
Top  references.  Box  666D,  BROAD- CASTING^  

Experienced,  well-qualified  continuity 
director  desires  position  with  a  future. 
Young  woman;  bachelor  degree.  Pre- 

fer   southwest.     Box   668D,  BROAD- CASTING.   
Experienced  bookkeeper  desires  per- manent position  with  up  and  coming 
radio  station.  Capable  of  preparing 
financial  statements,  FCC  reports,  tax 
reports,  payroll,  billings  and  handling 
a  complete  set  of  books.  Can  type, 
college  graduate,  am  honest  and  re- 

liable. Write  Box  676D,  BROADCAST- ING^  
Radio,  television  films,  advertising 
agency  experience,  contacts.  Writing 
ability.  Personable,  references.  Prefer 
NYC  but  will  travel  or  relocate.  Box 
695D,  BROADCASTING. 

Television 

Salesman 
Sales  service  and  salesman,  college 
graduate,  26,  3  years  agency  media 
experience  on  national  radio  and  tele- 

vision accounts.  Box  671D,  BROAD- CASTING. 

Production-Programming ,  others 
Television  producer — Experienced  live- 
film  producer-director.  Package  pio- neer. Desires  affiliation  station,  agency 
or  realistic  packaging  company.  Spe- 

cialty low-cost  programs,  commercials, 
packages.  Strictly  "black  ink,"  feet-on- the-ground  type.  Available  now.  Box 
649D,  BROADCASTING.  
Television  films.  Live  experience,  writ- 

ing, producing,  selling.  Excellent  ad- vertising background.  Desire  position 
in  television  stations.  Box  696D, 
BROADCASTING. 

For  Sale 

Stations 
Southern  California  regional  network 
affiliate  in  one  of  top  seven  Pacific 
Coast  markets.  Terms.  Owner  re- 

tiring. Interested  parties  please  send 
sufficient  details  regarding  ability  to 
purchase.  Principal  only.  Box  546D, 
BROADCASTING. 

For  sale — Eastern  seaboard  network  sta- 
tion. Controlling  interest  for  $60,000 

cash.  First  year  showed  $85,000  gross 
and  good  net  profit.  Box  656D,  BROAD- CASTING. 
Independent  250  watt  daytime  1000 
watt  FM  for  sale  in  exclusive  mid- 
western  town  of  15,000.  Any  reasonable 
offers  considered.  Box  692D,  BROAD- CASTING. 

Equipment,  etc. 
For  sale  a  complete  Presto  lateral  disc 
recording  set  including  39-A  3-channel 
mike  pre-ampllfier,  85-E  recording 
amplifier  and  6-N  recording  turntable 
with  1-C  cutting  head.  Good  condition with  little  use.  Make  us  offer.  KOSF, 
Nacogdoches,  Texas. 

10  kw  WE506B-2  FM  transmitter.  New, 
never  uncrated.  Make  inquiry.  H. 
Edwin  Kennedy,  WILM,  Wilmington, Delaware. 

For  sale — Two  type  122-3  Collins  ampli- 
fiers, excellent  condition.  $375  each 

shipped  collect.  WZIP,  Covington,  Ken- tucky. 

One  355  foot  Ideco  tower  30  pound 
self-supporting.  280  feet  to  pre-fab. 
Will  support  TV  or  FM.  Communica- 

tions flange  1%  and  new  %  co-axial 
cable  for  same.  All  fittings.  Make 
offer  dismantle  and  ship.  RCA  1  kw 
FM,  consolette,  turntables,  etc.  2020 
West  3rd  Street,  Cleveland,  Ohio. 
Prospect  3188. 

Due  to  the  liquidation  of  a  broadcast- 
ing station  we  are  offering  at  a  sacri- fice price  179  foot  self  supporting  tower. 

Blaw-Knox  complete  with  A-2  light  kit 
all  wires  enclosed  in  rigid  conduit  for 
quick  sale  $2500.00.  Also  250  watt  trans- mitter and  console  with  various  trans- 

mitter equipment  for  quick  sale 
$5000.00.  Agents  representing  the  sell- ers, J.  J.  Phillips  &  Son,  General  Radio 
Contractors,  124  E.  LaChappelle  St., 
San  Antonio  4,  Texas.  'Telephone Fannin  4616.  These  prices  are  at  a 
tremendous  sacrifice  and  can  be  bought 
on  terms. 

Wanted  to  Buy 

Stations 

Interested  buying  local  or  regional  if 
priced  right.  Reply  in  confidence  to experienced  broadcaster.  Box  672D, 
BROADCASTING. 

Equipment,  etc. 
Wanted — Post  war  250  watt  AM  trans- 

mitter. State  price  and  condition.  Box 
616D,  BROADCASTING. 
Wanted— Recent  model  250  or  1000  watt 
FM  transmitter,  frequency  and  modula- tion monitor.  Must  be  reasonable.  Box 
678D,  BROADCASTING. 
Wanted  to  buy — 3  kw,  FM  transmitter 
preferably  RCA,  Collins  or  GE.  Can 
use  frequency-modulation  monitor  and 
about  400  feet  of  1%"  transmission  line. Box  688D,  BROADCASTING. 
Wanted  for  new  250  watt,  1580  kc 
station.  RCA,  Gates,  Collins,  Western 
Electric,  General  Electric  or  Raytheon 
Transmitter,  crystal,  modulation  and 
frequency  monitors,  console,  250  ohms 
remote  amplifier,  limiting  amplifier,  15 
watt  monitoring  amplifier,  turn  tables, 
pickup  arms,  250  ohms  microphones,  an- tenna tuning  unit,  200  ft.  tower,  CAA 
lights,  1'e"  coaxial  cable.  Reply  to  Box 
373,  Altoona,  Pennsylvania.  No  tele- 

phone calls. 
Help  Wanted 
Managerial 

Wanted:  Commercial  Manager  1  kw  mid- 
west fulltime  station.  Only  station  serv- 

ing the  territory.  Earning  power  can 
reach  five  figures.  Only  top  men  need 
apply.  Permanent  position ;  drawing  ac- 

count against  commissions.  In  reply 
give  details  of  qualifications  and  include 
photo.    Box  654D,  BROADCASTING. 

Announcers 

Help  Wanted— Announcers 
New  England  station  has  opening  for 
a  "top"  morning  man.  Excellent  sal- 

ary to  dependable  announcer.  Must 
have  charm,  experience,  know-how 
and  style.    Send  experience  details. 

BOX  599D,  BROADCASTING 

Situations  Wanted 

Managerial 

Now  available  with  baclsground  19  years  in 
radio  including  all  phases.  9  years  general 
manager  of  a  leading  southwest  market  net- 

work affiliate.  Know  small  station  or  large 
station  operation.  Excellent  industry  con- 

tacts and  reputation.  Age  42,  married,  three 
sons.  Will  discuss  any  sound  proposition  In 
broadcasting,  TV,  network  or  agency  fields. 
Address  Robert  D.  Enoch,  2125  N.  W.  irth 
St.,   Oklahoma  City,  Okla. 

For  Sale 

Equipment,  etc. 

Recording  equipment:  Recording  lathe,  Nichols 
(W.E.-type)  needing  some  work,  bargain.  16 
inch  Presto  rim-drive  portable  recorder  with 
Audak  H-5  cutter.  Good  as  new.  500-ohm vertical  W.E.  cutting  head,  also  W.E. 
lateral  head.  Vacuum  thread  removing  sys- 

tem adaptable  to  any  machine.  Write,  call  or 
see  DAMON  RECORDING  STUDIOS.  INC., 
510  MIDLAND  BUILDING,  KANSAS  CITY, 
MISSOLTil. 

What  do  you  offer  for: 

Brand  new  Truscon  H-30  286  foot  self- 
supporting  tower  complete  to  last  nut 
and  bolt  with  A-3  lighting,  insulators, 
anchor  bolts  and  base  re-inforcement 
steel.  Ideal  for  TV-FM.  Cost  well  in 
excess  of  $10,000. 

Brand  new  GE  BY-2-B  4  bay  FM  an- tenna.   Cost  $3,000. 

To  be  sold  FOB,  Warren. 

WHHH,  2nd  Nat'l  Bank, 
Warren,  Ohio 

Schools 

STATION  MANAGERS! 

Need  Trained  Personnel? 

BROADCASTERS! 

Want  a  Refresher  Course? 

BEGINNERS! 

Want  to  be  a  broadcaster? 

THE  NATIONAL  ACADEMY 

OF  BROADCASTING,  INC. 

3338  16th  Street,  N.  W. 
Washington  10,  D.  C. 
SPRING  TERM  OPENS  FEB.  6 

Residence  and  Correspondence  School 
NATIONAL  ACADEMY  OF 
BROADCASTING.  Dept.  Ill 
3338— 16th  St.,  N.W. 
Washington  10,  D.  C. 

Please  send  information  concerning 
□  Correspondence     □  Residence  Courses. 
Nome  

Address  

City  Stale  

Rr^oITlo
okii^ .  .  .  to  operate  and 

maintain  TV,  FM  or 
AM  station  equipment? 

Tell  ui  your  needs.'  Our  graduates have  thorough,  technical  training  in 
one  of  the  nation's  finest  Television- Radio  -  Electronics  training  labora- tories. 
These  men  ore  high  grade  .  .  wfith 
F.C.C.  Licenses  and  are  well  quali- 

fied to  operate  and  maintain  Tele- vision and  Radio  Broadcast  equip- 
ment. Our  graduates  are  employed 

by  many  of  the  best  known  TV- Radio-Electronic  concerns  across  the 
nation.  Write,  phone  or  wire: 

DeFOREST'S  TRAINING,  INC. 7533   N.  Ashlond  Ave.,  Chicago    14,  III. 
Phone  Lincoln  9-7360 



AFRA  VS.  WSTV 
Murdock  Files  Dissent 

A  DISSENTING  opinion,  con- 
tending that  Valley  Broadcasting 

Co.  (WSTV  Steubenville,  Ohio)  did 
not  refuse  to  bargain  with  the 
Pittsburgh  local  of  AFRA  has 
been  issued  by  Abe  Murdock,  mem- 

ber of  National  Labor  Relations 
Board. 

The  board  had  upheld  a  recom- 
mendation of  a  trial  examiner  that 

WSTV  "cease  and  desist"  certain 
alleged  unfair  labor  practices  in 
bargaining  relations  with  the 
AFRA  local  [BROADCASTING,  Jan. 
2].  Mr.  Murdock  said  he  disagreed 

with  that  part  of  the  majority's 
finding  because  the  licensee  was 
never  presented  with  a  "clear  and 
imequivocal"  bargaining  demand 
and  therefore  was  under  no  obli- 

gation to  recognize  and  deal  with 
the  union. 

WKMH  RINGS  BELL 

One  Spot  Ties  Up  Phone  Lines 

ACTION  speaks  louder  than  words 
in  Detroit.  WKMH  Disc  Jockey 
Bob  ("Robin")  Seymour  an- 

nounced on  a  5:10  p.m.  broadcast 
that  the  first  50  people  who  called 
a  certain  number  would  receive  five 
gallons  of  gasoline  absolutely  free, 
with  no  strings  attached. 

No  sooner  did  he  speak  the  words 
than  the  Michigan  Bell  Telephone 
System  added  grey  hairs.  Four 
Detroit  exchanges  were  drowned, 
blocking  incoming  and  outgoing 
calls  and  tying  up  every  inter-ex- 

change trunking  system  in  the  city. 
The  condition  spurred  Mr.  Sey- 

mour to  appeal  for  listeners  to  stop 
calling.  Next  day,  Michigan  Bell 
requested  it  not  happen  again. 

Detroit's  telephone  nightmare 
happened  when  a  WKMH  salesman 
asked  the  station  for  help  in  con- 

vincing a  prospective  advertiser, 
who  was  buying  time  on  a  compet- 

ing station,  that  WKMH  could  pro- 
duce results.  Prospect  agreed  to 

the  trial  one-time  announcement 
over  Mr.  Seymour's  program.  In- 

cidentally, the  prospect,  WKMH 
says,  bought  a  quarter-hour  across 
the  board  on  the  Bobbin'  with 
Robin  program. 

Carolina^ 

Fulltime  network  facility. 
Well  established,  profitable 
and  in  an  important  growing 
market. 

$75,000.00 

ORANGE  and  grey  folder  sent  to dealers  by  KSTP  St.  Paul  ex- 
plains hard-hitting  promotion 

given  by  station  to  one  of  its  spon- 
sors, Grennah  Cakes.  Dealers  are 

told  on  cover,  "There's  Money  in  It!" Over  this  announcement  is  taped  a 
penny.  Next  to  it  is  picture  of  cake. 
Inside  of  folder  tells  grocers  that 
housewives  are  prepared  to  buy  these 
cakes  thanks  to  spots  on  KSTP. 

Hammer  Makes  Hit 
METAL  hammer,  only  5  inches  in 
length,  a  six-in-one  instrument  sent 
to  trade  by  WWSW  Pittsburgh.  Head 
acts  as  tap,  ball  peen  hammer  and 
bottle  opener,  and  handle  unscrews 
into  large  and  small  screwdrivers  and 
puncher.  Piece  mailed  to  national 
agency  timebuyers  accompanied  by 
letter  describing  various  uses  to  which 
hammer  may  be  put,  for  example,  "It 
will  keep  papers  in  place  in  winds  up 
to  30  miles  an  hour."  Inscribed  on 
handle  are  call  letters,  location  and 
power  of  WWSW. 

Mail  Irrigation 
WORKING  good  neighbor  policy  into 
studio  promotion  was  project  of  WTTS 
and  WTTV  (TV)  Bloomington,  Ind. 
City,  which  has  undergone  heavy  rains 
this  fall  and  winter,  eyed  its  overflow- 

ing reservoir  and  thought  of  New 
York's  bathless  and  shaveless  Fridays. 
Accordingly,  five  gallon  jug  was  filled 
from  city's  water  works  and  sent  air 
express  to  Mayor  O'Dwyer  of  New York  City.  Letter  which  accompanied 
water  concluded,  "Still  water  runs 
deep.  Maybe  this  will  start  it  rolling 
again  into  New  York." 

Station's  Goodwill 
GOODWILL  of  WCSC  Charleston, 
S.  C,  was  exhibited  by  ceremony  in 
its  studios  in  which  Frances  Meyer  was 
presented  railroad  and  show  tickets 
for  finals  of  Horace  Heidt  Youth  Op- 

portunity Program  in  Washington. 
Miss  Meyer  is  aunt  of  Ralph  Sigwald, 
finalist,  who  won  the  contest.  Presen- 

tation was  made  by  WCSC's  owner, John  M.  Rivers. 

Seasonal  Promotion 

ATTRACTIVELY  printed  pages  of  13 
Christmas  Carols  distributed  by  KYW 

Florida 

The  only  station  in  one  of 

Florida's  greatest  growth markets.  Profitable  fulltime. 
An  outstanding  opportunity. 

$75,000.00 

Philadelphia  to  local  business  and  so- 
cial groups  throughout  city.  Top  and 

bottom  of  sheets  carried  call  letters 
and  dial  position  of  KYW.  Sheets 
were  especially  designed  for  distribu- tion to  firms  where  carols  would  be 
sung  at  office  parties.  Memo  attached 
to  carols  concludes,  "P.S.  You  know, 
of  course,  that  advertisers  who  use 
big,  power-packed  50,000-watt  KYW 
sing  a  happy  song  of  success  and  con- 

tentment all  year  long."  Additional 
promotion,  timed  to  arrive  on  time- 
buyers'  desks  Jan.  3  was  sheet  show- 

ing bottles  and  glasses  covered  with 
confetti  and  pictures  of  man  and  wom- 

an suffering  from  hangovers.  Piece 
remarks,  in  part,  "Sales  headaches 
vanish  like  magic  when  in-the-know 
timebuyers  select  big,  power-packed 
KYW  to  deliver  their  sales  message 
throughout  the  heart  of  the  rich 
Middle  Atlantic  Area." 

Hot  Notice 

REVIEW  of  The  Les  Malloy  Show  on 
KGO-TV  San  Francisco  by  San  Fran- 

cisco Examiner  radio  columnist  Dwight 
Newton,  reprinted  by  station  for  direct 
mail  promotion  piece  advising  prospec- 

tive sponsors  of  low  cost  participations. 
Piece  urges,  "Better  get  in  touch  with 
KGO-TV's  sales  manager  Vince  Francis 
right  away  on  this  one — it's  HOT!" 

WNAX  Sponsorship 

BACKING  by  WNAX  Yankton,  S.  D., 
of  Five  State  Bowling  Tournament 
has  been  subject  of  two  promotion 
sheets  by  station.  Copies  of  first 
piece,  explaining  elimination  of  com- 

peting teams  and  prizes  offered  by 
station,  were  sent  to  newspapers  in 
Iowa,  Nebraska,  North  Dakota,  South 
Dakota  and  Minnesota.  States  have 
been  divided  into  11  districts  and  8,000 
bowling  enthusiasts  are  expected  to 
compete  during  February,  March  and 
April.  Approximately  900  copies  of 
second  piece  were  sent  to  American 
Bowling  Congress  with  posters  giving 
pertinent  information  enclosed.  Cover- 

age will  be  given  tournament  on 
Today  in  the  World  of  Sports  show, 
conducted  by  WNAX  sports  director. Lei-  Davis. 

Miniature  TV  Sets 

CERAMIC  ash  trays  modeled  after 
miniature  television  sets  sent  to  trade 
by  KDYL-TV  Salt  Lake  City.  Set 
holds  pack  of  cigarettes  and  carries 
wording,  "KDYL-TV,  Channel  4,  Salt 
Lake  City,"  across  screen. 

Special  Announcements 
SMALL  white  cards  sent  to  listeners 
and  trade  by  KFRO  Longview,  Tex. 
drawing  attention  to  station's  special 
New  Year's  program.  Card  read  in 
part,  "The  Longview  National  Bank 
.  .  .  Longview,  Texas  presents  for  your 
listening  'Longview — East  Texas — 
1949'."  Time  of  broadcast  and  KFRO's 
dial  position  were  added. 

Personnel 

WEAV  Plattsburg  and  WENT 
Gloversville,  N.  Y.,  appoint  Henner 
Advertising  Agency,  Albany,  to  handle 
their  advertising. 

IRVING  M.  LICHTENSTEIN  named 
public  relations  and  sales  promotion 
director  of  WWDC-AM-FM  Washing- 

ton.    He  joined  station's  news  staff 
year  ago  and  assumed  public  relation duties  in  July. 

BOB  TOMPKINS,  news  editor  oi 
WWL  New  Orleans,  named  promotion 
manager.  He  replaces  JACK  HALLA- 
DAY,  resigned  to  become  promotion 
manager  of  Daytona  Beach  fFla.j 
Chamber  of  Commerce. 
BILL  TURNER,  former  merchandisinjr 
fieldman  for  Chicago  Herald- American, 
added  to  sales  promotion  staff  at  WLS 
Chicago.  He  will  specialize  in  sales 
presentations  and  merchandising  tie- 
ins. 

WPCF  STAFF 

DuKate  Heads  New  Outlet 

WPCF  PANAMA  CITY,  Fla.,  new 
ABC  250  w  fulltime  outlet  on  1400 
kc,  has  announced  completion  of  its 
staff.  Elbert  DuKate  Jr.,  formerly 
with  WTPS  New  Orleans,  is  part 
owner,  general  manager  and  sales 
manager.  Eleanor  Whitelaw,  for- 

merly with  V/ABB  Mobile,  Ala.,  is 
program  director  and  is  in  charge 
of  all  women's  programs  and  also 
is  a  sales  representative.  Mrs. 
Whitelaw  has  three  sponsored  pro- 

grams five  days  a  week  and  reports 
initial  success  in  listener  response. 

Elizabeth  Giraudo  has  joined 
WPCF  as  traffic  manager.  Ray 
Hardin,  announcer  and  sports- 
caster,  formerly  with  WGYV 
Greenville,  Ala.;  Jim  Lott  and 
Leon  Hance,  announcer-engineers, 
also  formerly  WGYV,  and  Carl, 

Howrigan,  announcer  from  WTYSi' Marianna,  Fla.,  round  out  the 
staff. 

Station  took  to  the  air  Dec.  11. 
It  is  owned  and  operated  by  Bay 

County  Broadcasting  Co.  Pro- 
gramming stress  is  on  local  shows 

with  women's  programs  highlight- 
ing the  schedule. 

Senator  Lauds  WHBI 
VOLUNTARY  suspension  by 
WHBI  Newark,  N.  J.,  of  Polish 

program  series,  labeled  Commu-. nist-inspired  by  Senate  Judiciary 
Immigration  subcommittee,  drew 
praise  Dec.  30  from  Chairman 
Herbert  R.  O'Conor  (D-Md.).  He 
complimented  the  station  for  its 
"cooperation"  with  the  subcommit- 

tee probing  propaganda  activities 
of  Gdynia  -  American  Steamship 

Line,  program  sponsor  [Broad- 
casting, Dec.  26,  1949].  WHBI 

notified  the  group  it  had  discon-) tinned  the  broadcast  effective  Dec. 
25  largely  because  it  was  the  only 
foreign-language  program  carried, 
according  to  William  Masi,  pro- 

gram director. 

NINE  basketball  games  of  New  Bruns- 
wick High  School  signed  for  sponsor- 

ship over  WCTC  New  Brunswick,  N.  J. 
by  G.  R.  Kinney  Co. 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC. 

WASHINGTON,    D.  c 
James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 

MEDIA  BROKERS 

CHICAGO 
Harold  R.  Murphy 
333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 235  Montgomery  St. 
Exbrook  2-5672 

4.000,000  PEOPLE 
KWKW  , 

Pasadena  -  Los  Angeles 
NATiONAL   REP.   FORJOE   «.  CO. 
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FCC  Actions 

(Continued  from  page  hU) 

;cisions  Cont.: 
r  removal  of  application,  as  amended, 

;  i';om  the  hearing  docket.  (By  Fanney .[.tvin). 
WINS    New    York,    N.    Y.— Granted 
intinued  hearing  in  matter  of  appli- 
,|itlon  for  extension  of  completion  date 

'  (lom  1-5-50  to  2-6-50.  (By  Leo  Resnick), Pioneer    FM    Co.,    Madison,    Ind. — 
'  ranted  late  appearance  in  proceeding application    for    CP   for    new  FM 

:iass  A)  station.   (By  Leo  Resnick). 
iDelta   Bcstrs.   Inc.,   Thibodaux,  La. 
»d  KCIL  Houma,  La. — Granted  request 
iat  deposition  of  Joe  N.  Silverberg, 
fficer.    director,    and   stockholder  of 
•elta  Bcstrs  Inc.,  be  taken  at  9:00  a.m. 
ii    1-5-50    before    Numa    F.  Montet, 
btarv    Public.    Thibodaux,    La.  and 

..uthorized  Robert  B.  Butler  to  appear 
ttj  counsel  for  Charles  Wilbur  Lamar 
;  ■.  (By  James  D.  Cunningham). 

linuary  5  Decisions 
BY  COMMISSION  EN  BANC 

License  Renewal 
'I'+WCHS  Charleston,  W.  Va.— Granted Silnewal  of  license  for  period  ending 
av  1,  1952. 
■\VKYW  Louisville,  Ky. — Granted  re- :  ;wal  of  license  for  period  ending  Nov. 
1952. 

'  KSTL  St.  Louis — Granted  renewal  of :ense  for  period  ending  Nov.  1,  1952. 
Action  Withheld 

CSJ  Pueblo,  Col.— Withheld  action 
KCSJ  petition  requesting  recon- deration  of  Commission  action  of 

oril  20,  1949,  in  renewing  license  of 
|OW  Omaha,  in  view  of  WOW  appeal obw  pending  before  Court  of  Appeals 
jjr  District  of  Columbia,  which  re- bested  that  Commission  designate  for 
!aring  KCSJ  application  for  renewal license. 

STA  Granted 
STT  Davenport,  Iowa. — Granted  6 |k

s 

'''JR  BUSINESS 949  Biggest  Year — Wismer 

tITH  gi-oss  sales  of  approximately 
,301,000  in  1949,  WJR  Detroit 

■  'fmpleted  the  biggest  business  year 
the  station's  history,  according 

■  I  General  Manager  Harry  Wismer. !  Pointing  out  that  1949  was  a 
jinner  year  in  sales,  audience  and 
j  pblic  service,  Mr.  Wismer  said 
le  gross  sales  figure  for  1949 

jirpassed  the  previous  station  rec- 

J'>d  of  $3,136,000  set  in  1948.  Pre- dicting an  even  greater  year  for 

T.'JR  in  1950,  Mr.  Wismer  said: 
'  ,'i\'ith  recent  sales  higher  than  ever 
j  ■:fore  and  WJR's  audience  leader- 
,;jj.ip  in  the  area  firmly  established, 
Jljjus  a  fine  public  service  record, 
1 'JR  is  better  able  than  ever  before 
jljj  serve  its  community  and  its 

pi|jents." 

Iward  Dinner  Postponed 

[iRST  Radio  and  Television 
iward  Dinner,  originally  scheduled 
be  held  in  New^  York  Jan.  13, 
s  been  postponed  to  March  5, 

|e  sponsors  announced  last  week 
Broadcasting,  Jan.  2]. 

RCA  INSTITUTES,  INC. 

One  of  the  leadlne  and 
oldest  schools  of  Radio 

Technolerr  In  America,  offers  Ita 
trained  Radio  and  Television  tech- 

nicians to  the  Broadcasting  In- dustry. 
Address  itiguiries  to 
Placement  Directar 

RCA  INSTITUTES,  INC. 
A  Service  of  Radio  Corporation 

of  America 
350  W.  4th  St..  New  York  14,  N.  T. 

11^  o 

mo.  STA  to  operate  10  w  trans,  at  234 
Main  St.,  Davenport,  on  936  mc  to 
provide  program  circuit  from  studio  to trans. 

Hearing  Designated 
WJIG  Tullahoma,  Tenn. — Designated 

for  hearing  March  10  application  to 
change  from  740  kc  250  w  D  to  910  ke 
250  w-LS,  100  w-N,  unl. 
WAVL  Apollo,  Pa. — Designated  for 

hearing  March  13  application  to  in- crease hours  from  D  to  unl.,  using  100 
w  N,  and  make  changes  in  vertical 
ant. 
KSGM  St.  Genevieve,  Mo.— Desig- nated for  hearing  March  14  application 

to  change  frequency  from  1450  to  980 
kc,  increase  power  from  250  w  to  500 
w-N,  1  kw-LS,  install  news  trans,  and 
DA-DN,  and  on  petition  KMBC  Kansas 
City,  Mo.  made  party  to  proceeding. 

Order  Amended 
Whittier  Bestg.  Co.  and  Whittier 

Bcstg.  Assoc.,  Whittier,  Calif.— Com- mission on  own  motion  amended  order 
of  Jan.  8,  1948,  designating  applica- tions for  hearing,  to  delete  issues  1, 
3  and  7  therefrom,  and  to  delete  all 
reference  to  application  of  Marc  H. 
Spinelli,  Mary  Di  Priter,  Richard  R. 
Primanti  and  Stanley  Primanti  d/b 
as  Whittier  Bcstg.  Co. 

Hearing  Designated 
WCAM  Camden,  N.  J. — Designated 

for  hearing  March  16  application  to 
change  trans,  location  and  install  new 
ant.  and  ground  system  and  made 
WTEL  Philadelphia  party  to  pro- ceeding. 

SSA  Denied 
KLKC  Parsons,  Kan. — Denied  appli- 

cation for  SSA  to  operate  from  local 
sunset  to  midnight,  CST,  on  1540  kc 
with  100  w  to  broadcast  occasional 
sports  events  for  period  of  6  mo.;  would 
cause  objectionable  N  interference  to 
KXEL  Waterloo,  Iowa. 

Petition  Denied 
KSEM  Moses  Lake,  Wash. — Denied  re- 

quest for  waiver  of  Sec.  3.71  of  rules 
to  operate  less  than  two-thirds  of  hours 
authorized  to  operate  between  6  p.m. 
and  midnight,  for  period  of  12  months 
because  such  waiver  would  abrogate 
rule  upon  which  adequate  radio  serv- ice depends. 
WPOR  Portland,  Me.— Denied  peti- 

tion for  reconsideration  and  grant  with- 
out hearing  application  to  change  from 

1450  kc  250  w  unl.  to  1060  kc  5  kw  unl, 
change  trans,  location,  install  new 
trans,  and  DA-N.  On  own  motion 
Commission  modified  order  of  July  12, 
1948,  to  delete  issue  6  therefrom,  to 
modify  issue  5,  and  to  include  issue 
9  therein  (to  determine  whether  pro- 

posed ant.  array  at  WPOR  would  have 
sufficient  stability  to  afford  constant 
protection  to  co-channel  station  KYW 
Philadelphia)  and  ordered  that  hearing commence  March  20. 

Application  Dismissed 
WINS  New  York  and  WHOM  Jersey 

City,  N.  J. — On  advice  of  II  Progresso 
Italo-American  Pub.  Co.  Inc.,  New 
York,  that  it  chooses  to  prosecute 
application  for  purchase  of  WINS, 
Commission  dismissed  application  of 
WHOM  (wholly  owned  subsidiary  of 
publishing  company)  to  move  WHOM's main  studio  to  New  York. 

Extension  Granted 
WIRK    West    Palm    Beach,  Fla.— Granted  extension  of  present  authority 

to  March  8  to  operate  with  reduced 
power. Petition  Granted 
WDZ  Decatur,  111.— Granted  petition 

insofar  as  it  requests  designation  of 
petitioner's  application  for  hearing  in consolidation  with  application  of  Afro- American  Bcstg.  System  Inc.,  but 
denied  in  so  far  as  it  seeks  to  retain 
Jan.  9  as  date  of  hearing,  and  desig- 

nated said  application  to  change  facili- ties of  WDZ  from  1050  kc  1  kw  D  to 
610  kc  1  kw  unl.  DA  in  consolidated 
hearing  with  Afro-American  appli- cation Feb.  13,  continuing  same  from 
Jan.  9,  and  made  following  parties  to 
proceeding:  WHKC  Columbus;  WDAF 
Kansas  City,  Mo.;  WTMJ  Milwaukee, 
KXOK  St.  Louis;  WMT  Cedar  Rapids, 
and  WAYS  Charlotte,  N.  C. 

Request  Denied 
KM2XBD  Don  Lee  Bcstg.  System, 

Hollywood,  Calif. — Denied  request  to 
replace  call  letters  W6AO  for  exp. 
TV  station  or,  in  alternative,  per- mit use  of  commercial  call  letters 
KTSL.  Restoration  of  former  call  is 
contrary  to  present  international  call 
system  and  Commission  issues  TV  com- 

mercial calls  only  to  commercial  sta- 
tions or  exp.  stations  which  hold  com- mercial CP. 

License  Revoked 
KPAB  Laredo,  Tex. — On  ground  that Mark  Perkins  has  caused  control  of 

KPAB  to  be  transferred  to  Allen  K. 
Tish,  William  Prescott  Allen  and  others 

^ecem^et  Sox  ScotQ 

STATUS  of  broadcast  station  authorizations  and  applications  at 
FCC  as  of  December  31  follows: 

AM  FM  TV 

Total  

authorized                                                       2,234  788  111 

Total  on  the  

air                                                     2,086  733  98 

Licensed  (All  on  

air)                                                2,048  478  31 

Construction  permits                                                 186  302  80 
Conditional  grants   8 
Total  applications  pending                                      1,095  241  405 
Requests  for  new  stations                                            321  47  353 
Requests  to  change  existing  facilities                        284  40  12 
Deletion  of  licensed  stations  in  December  ....         4  3 
Deletion  of   construction   permits                               5  9 
Deletion  of  conditional  grants   1 

without  Commission  approval  and  that 
KPAB  is  now  operated  by  these  per- sons without  a  license,  Commission 
ordered  license  of  KPAB  revoked 
effective  midnight  Jan.  31.  If  written 
application  is  made  to  Commission  on 
or  before  Jan  25  for  hearing,  revoca- 

tion order  will  stand  suspended  until conclusion  of  hearing. 
BY  THE  SECRETARY 

WMBI     Chicago  —  Granted  license 
covering  changes  in  ant.  and  mount 
FM  ant.  on  top  of  AM  tower. 
Following  CPs  and  licenses  for  new 

remote  pickup  stations  were  granted 
KGA-8il  KA-5286  Hagerstown,  Md. 
KA-2708  (mobile)  DeRuyter,  N.  Y. 
KA-3765  (formerly  KSKR)  St.  Louis 
KA-5283  Rockford,  111.;  KA-2764  Lewis- 
ton,  Me.;  KA-4383  Winnebago  County, 
lU.;  KA-40U6  Little  Rock,  Ark.;  KA- 
5277  KA-5276  Hanover,  Pa.;  KA-3883 
(mobile)  Casper,  Wyo.;  KA-5251  Area 
Alliance,  Ohio;  KQA-829  KA-5229  KA- 
5z30  Akron,  Ohio;  KA-5236  KA-5z35 
KA-5234  all  Los  Angeles.  Following 
were  granted  licenses  for  new  remote 
pickup  stations:  KA-4971  KEA-791  KA- 4970  all  area  of  Niagara  Falls,  N.  Y. 
Following  were  granted  CPs  new 

remote  pickup  stations:  KA-5273  KA- 
5274  Charlotte  Amalie,  V.  I.;  KA-3500 
(mobile)  Mitchell,  S.  D.;  KA-2658 
Philadelphia;  KA-5285  KEA-875  Elmira, 
N.  Y.;  KEA-874  KA-5284  area  of  Corn- 

ing, N.  Y.;  KKB-824  Albuquerque, 
N.  M.;  KA-2656  Philadelphia;  KA-5275 
(mobile)  Macomb,  111.;  KA-4388  Cum- 

berland, Md.;  KA-5279  KA-5278  Rock 
Hill,  S.  C;  KA-4225  KA-4224  KKB-335 
KKB-332  KKB-334  KA-5265  Dallas, 
Tex.;  KA-3643  Topeka,  Kans.;  KA- 
5237  LaGrange,  Ga.;  KA-2945  Prince- 

ton, W.  Va.;  KA-5266  Watertown,  S.  D.; 
KA-3496  Atchison,  Kans.;  KA-4138 
Warren,  Pa.;  KA-5249  area  Clinton, 
N.  C;  KA-5248  KA-5247  area  Louisville, 
Ky.;  KA-5246  Mayaguez,  P.  R.;  KA- 
5245  Independence,  Mo.;  KA-5240  Delta 
County,  Escanaba,  Mich.;  KA-5239 
Portsmouth,  Ohio;  KAA-922  KA-5238 
KA-5237  Denver,  Colo.;  KA-5244  San 
Luis  Obispo,  Cal.;  KA-5241  Lewiston, 
Ida.;  KA-5J31  KA-5233  KA-5232  Scran- 
ton,  Pa.;  KA-5242  Omaha,  Neb.;  KA- 
5243  Binghamton,  N.  Y.;  KA-5250  Indio, 
Calif. 
KWSO  Wasco,  Calif.— Granted  mod. 

CP  for  approval  of  ant.,  trans,  and studio  location. 
WFPA  Fort  Payne,  Ala.— Granted 

mod.  CP  for  approval  of  ant.  and  trans, 
location  and  specify  studio  location 
and  change  type  of  trans. 
Following  were  granted  mod.  CPs  for 

extension  of  completion  dates  as  shown 
WDAR-FM  Savannah,  Ga.,  to  6-23-50 
WLIN-FM    Merrill,    Wis.,    to  5-18-50 

WACE-FM  Chicopee,  Mass.,  to  7-1-50; 
WFMB  Mayodan,  N.  C,  to  4-13-50; WAVZ-FM  New  Haven,  Conn.,  to  6-30- 
50;  WXHR  Cambridge,  Mass.,  to  7-6-50; 
WJAC-TV  Johnstown,  Pa.,  to  7-30-50; 
WAFM-TV  Birmingham,  Ala.,  to  7-1-50; 
WLAV-TV  Grand  Rapids,  Mich.,  to 
7-15-50;  WBNS-TV  Columbus,  Ohio,  to 
7-1-50;  WCOH-FM  Newnan,  Ga.,  to  3- 
15-50;  WOIC  Washington,  D.  C,  to 
7-30-50;  WPAW  Pawtucket,  R.  I.,  to 
3-1-50. 

KPIX  The  Associated  Bcstrs.  Inc., 
San  Francisco — Granted  request  for 
assignment  of  license  and  all  tangible 
assets  to  KPIX  Inc. 
Following  were  granted  mod.  licenses 

to  change  name  from  Bamberger 
Bcstg.  Service  Inc.  to  General  Tele- 
radio  Inc..  New  York:  WOR  WOR-FM 
KA-4924  KA-4925  KEA-782  KA-4612 
KA-4R11  KA-4610  KA-4614  KA-4613  KA- 
4615  KA-4616  WOR-TV  KA-4504-5-6  all 
New  York;  WOIC  KA-4508-9  Washing- ton D.  C. 

Corley  Radio  &  Sound  Service,  Area 
Trinidad,  Col.— Granted  CP  and  li- 

cense for  new  remote  pickup  KA-4014. Rural  Radio  Network  Inc.,  Area  of 
Bristol  Center,  New  York- Granted  CP and  license  for  new  remote  pickup KA-3220 

KIEL  Beeville,  Tex.— Granted  CP install  new  trans. 
WMRY  New  Orleans — Granted  mod. 

CP  change  type  trans. 
WJAT  Near  Swainsboro,  Ga. — Grant- ed mod.  CP  for  approval  of  ant.,  trans, and  studio  locations  and  change  type trans. 

WILE  Cambridge,  Ohio — Granted  ac- 
quisition of  control  of  Land  O'Lakes Bcstg.  Corp.,  licensee,  through  sale  of 

51  sh  common  stock  by  Howard  A. 
Donahoe  to  H.  D.  McClelland. 
KGW  Portland,  Ore.- Granted  li- cense install  new  trans,  to  be  operated 

on  620  kc  1  kw  for  aux.  only. 
KWBW  Hutchinson,  Kan. — Granted license  install  new  vertical  ant.  and 

change  trans,  location,  change  tower and  mount  FM  ant.  on  side  of  AM 
tower. 
KXRA  Alexandria,  Minn. — Granted license  for  new  standard  station  1490 

kc  250  w  unl. 
WNAT  Natchez,  Miss.— Granted  li- cense for  new  standard  station  1450 

kc  250  w  unl. 
WKVA  Lewistown,  Pa. — Granted  li- cense for  new  standard  station  and 

specify  studio  location.  920  kc  1  kw  D. 
WHAS  Louisville,  Ky.— Granted  CP 

for  change  of  KIB-367  frequencies  to 
152.87.  153.11  and  153.35  mc  change  trans, 
location,  type  trans;  to  be  used  with 

(Continued  on  page  68) 
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Docket  Actions  .  .  . 
FINAL  DECISIONS 

Bexar  Bcstg.  Co.,  San  Antonio — An- nounced decision  and  order  adopting 
initial  decision  to  deny  as  in  default 
application  of  W.  K.  McCauley  and 
W.  M.  Ritter  d/b  as  Bexar  Bcstg.  Co. 
for  extension  of  completion  date  for 
new  AM  station  990  kc,  1  kw  day,  and 
dismissed  as  moot  petition  of  Atascosa 
Bcstg.  Co.  requesting  FCC  to  revoke 
order  which  had  reinstated  Bexar 
permit,  declare  Bexar  CP  forfeited  and 
in  alternative  set  Bexar  extension  re- 

quest for  comparative  hearing  with  its 
new-station  request  for  990  kc,  1  kw 
day  at  Pleasanton,  Tex.  Decision  Jan.  3. 
FM  Rules  and  Standards — Amended 

Sec.  3.273  and  3.281  of  FCC  rules 
governing  FM  broadcast  stations  and 
Sec.  3,  5,  8,  11  and  13  of  standards. 
Changes,  largely  technical,  to  become effective  Feb.  10.  Decision  Jan.  5. 

INITIAL  DECISIONS 
Metropolitan  Bcstg.  Co.,  Milwaukee, 

and  Belle  City  Bcstg.  Co.,  Racine,  Wis. 
— Adopted  revised  initial  decision  to 
deny  as  in  default  application  of 
Metropolitan  Bcstg.  for  new  station  at 
Milwaukee  on  1470  kc,  500  w  day,  and 
to  grant  application  of  Belle  City  for new  station  at  Racine  on  1460  kc,  500 
w  day;  engineering  conditions.  Decision 
Jan.  3. 
Baseball  Line  Charges — Initial  deci- 

sion issued  by  Hearing  Examiner  Eliza- beth C.  Smith  declaring  unreasonable 
and  unlawful  Western  Union  Telegraph 
Co.  charges,  classifications,  regulations 
and  practices  for  baseball  sports  serv- ice by  message  and  direct  wire,  to 
extent  that  tariff  prescribes  an  addi- 

tional charge  for  each  station  in  net- 
work in  addition  to  subscriber  sta- 

tion to  which  sports  service  is  fur- nished. Western  Union  ordered  to  file 
tariff  revision  prior  to  1950  baseball 
season.  Decision  Jan.  5. 
Leader  Pub.  Co.,  Guthrie,  and  Enid 

Bcstg.  Co.,  Enid,  Okla.— Initial  deci- sion issued  by  Hearing  Examiner  J.  D. 
Bond  to  grant  application  of  Leader 
Pub.  Co.  for  1490  kc  250  w  fulltlme  at 
Guthrie  and  to  deny  bid  for  same 
facilities  at  Enid  by  Enid  Bcstg.  Deci- sion Jan.  5. 
Antelope  Bcstg.  Co.  Inc.  and  Ante- lope Valley  Bcstg.  Co.,  Lancaster,  Calif. 

—Initial  decision  issued  by  Hearing 
Examiner  Elizabeth  C.  Smith  to  grant 

FCC  Actions 
(Continued  from  page  67) 

WHAS-FM  and  WHAS-TV  as  well 
as  WHAS. 
WMVA  Martinsville,  Va.— Granted 

mod.  CP  to  change  type  trans. 

January  5  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 860  kc 
WOAY  Oak  Hill,  W.  Va.— CP  change 

power  from  1  kw  to  10  kw. 
Modification  of  CP 

WDSM     Superior,     Wis.— Mod.  CP 
change  frequency  etc.  to  specify  DA-N 
in  lieu  DA-DN  (710  kc). 

License  Renewal 
WPTZ  Philadelphia — License  renewal TV  station. 

APPLICATION  RETURNED 
Lone  Wolf  Bcstg.  Co.,  Colorado  City, 

Tex.— RETURNED  Dec.  29  application for  CP  new  AM  station  1320  kc  500  w  D. 

application  of  Antelope  Bcstg.  for  1340 
kc,  250  w  fulltime,  and  to  deny  competi- tive bid  of  Antelope  Valley  for  same 
facilities.  Decision  Jan.  5. 

Non-Docket  Actions  .  .  . 
AM  GRANTS 

St.  Marys,  Pa. — The  Elk  County  Bcstg. 
Co.,  granted  1400  kc,  250  w  fulltime; 
estimated  cost  $11,740.  Co-partnership consists  of  Kenneth  E.  Rennekamp, 
97%  owner  WKRZ  Oil  City  Pa.,  and 
Cary  H.  Simpson,  program  director 
WMRN  Marion,  Ohio.  Granted  Jan.  5. 
Pullman  Wash. — Bayton  and  Hicks, 

granted  1150  kc,  1  kw  day;  estimated 
cost  $23,399.  Co-partners:  John  Ronald 
Bayton,  with  Grayport  Construction 
Co.,  and  Maynard  Hicks,  assistant  pro- fessor of  radio  writing,  journalism  and 
advertising.  Granted  Jan.  5. 
Honolulu,  Hawaii — Royal  V.  Howard, 

Granted  850  kc,  250  w  fulltime;  esti- 
mated cost  $9,750.  Grantee  is  consult- ing engineer  and  former  head  of  NAB 

Engineering  Dept.  Granted  Jan.  5. 
Waipahu,  Oahu,  Hawaii — Rural  Bcstg. 

Co.  Ltd.,  granted  920  kc,  1  kw  full- time;  estimated  cost  $21,100.  Principals: 
Victor  Eckland,  director  of  news  and 
special  events  at  KULA  Honolulu, 
president-general  manager  4.2%;  Frank 
W.  Fitch,  ex-technical  engineer  with 
KGU  Honolulu,  vice  president-chief engineer  17%;  Harry  En  Chu,  KGU 
engineer,  treasurer  17%;  Louis  Lee, 
real  estate  and  investments,  director 
8%;  N.  C.  Villaneuva,  insurance,  ex- 

ports-imports, director  4%;  Chuck  Mau, 
attorney,  secretary  2%.  Stockholders total  34.  Granted  Jan  5. 
KELK  Elko,  Nev. — Granted  permit 

to  change  from  1340  kc  to  1240  kc. Granted  Jan.  5. 
WEAR  Pensacola,  Fla. — Granted  per- mit to  change  from  1490  kc  to  1230  kc. Granted  Jan.  5. 
WHVR  Hanover,  Pa.— Granted  per- mit to  change  from  1280  kc  1  kw  day 

to  1280  kc  1  kw  day,  500  w  night,  un- 
limited, directional  night.  Granted  Jan. 5. 

KBND  Bend,  Ore.— Granted  permit  to 
change  from  1340  kc  250  w  fulltime,  to 
1270  kc,  1  kw  fulltime,  directional 
night.  Granted  Jan.  5. 
KUBA  Yuba  City,  Calif  .—Granted modification  of  license  to  change  from 

1600  kc,  500  w  fulltime,  directional,  to 
1600  kc,  1  kw  day,  500  w  night  direc- tional.   Granted  Jan.  5. 
KECK  Odessa,  Tex.— Granted  permit 

to  change  from  920  kc,  1  kw  day,  to 
920  kc,  1  kw  day,  500  w  night  direction- 

al, fulltime.    Granted  Jan.  5. 
WEXT  Milwaukee  —  Granted  permit 

to  change  from  1430  kc,  1  kw  day,  to 
920  kc.  1  kw  fulltime,  directional. 
Granted  Jan.  5. 

(Operation  Suspended) 
WCLE  Clearwater,  Fla. — Granted  re- 

quest in  part  for  extension  to  Feb.  9  of 
authority  to  remain  silent. 
WWOK  Flint,  Mich.— Granted  author- 

ity to  remain  silent  for  30  days  because 
of  financial  difficulty. 

FM  GRANTS 
Evanston,  111. — Northwestern  U., 

granted  new  noncommercial  education- al station  on  Ch.  207  (89.3  mc),  10  w; 
estimated  cost  $1,975.    Granted  Jan.  5. 
Oretech,  Ore. — Oregon  Technical  In- 

stitute, granted  new  noncommercial educational  station  on  Ch.  201  (88.1 
mc),  10  w;  estimated  cost  $4,650. Granted  Jan.  5. 
W  I  N  R  -  F  M  Binghamton,  N.  Y.— 

Granted  permit  to  cover  conditional 
grant  for  Class  A  station,  Ch.  224  (92.7 
mc),  350  w,  antenna  minus  150  ft.  above average  terrain.    Granted  Jan.  5. 
WEEL  (FM)  Erie,  Pa.— Granted  per- 

3€ake  thai  Prograwnwninff  Sob  Easier 
For  Yotgrself  and  Yowtr  Staff 

Take  advantage  of  the  BMI   Program  Directors'  and  Librarians' 
Clinic — especially  conducted  for  all   station  personnel  concerned 

with  programs  and  the  proper  use  of  music. 

BMI  ELEVEI^TH  MUSIC  CLINIC 
Enroll  now  for  the  sessions  to  be  held  on 

MONDAY,  JAN.  23  and  TUESDAY,  JAN.  24 
There  is  no  charge  for  the  course 

In  order  to  give  individual  guidance  the  Clinics  are  limited  in  aHendance,  so  please register  early.    Write  or  w^ire  ROY  HARLOW,  Director  of  Station  Relations. 

Broadcast  Music,  Inc. 
580  Fifth  Avenue  lir  New  York  19,  N.  Y. 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

Sox  Scote SUMMARY  TO  JANUARY 

Summary  of  Authorizations,  Stations 
On  the  Air,  Applications 

Total Class                           On  Air  Licensed  CPs 
AM  Stations                         2,085           2,051  187 
FM  Stations                            733              478  302 
TV  Stations                              98               31  80 

*  Four  on  the  air. 
AppU- 

Co&d'l    catiens  In 
Grants   Pending  Hearins 

319  265 
*6  47  28 

353  182 

mit  to  cover  conditional  grant  for  Class 
B  station,  Ch.  246  (97.1  mc),  2.55  kw, 
80  ft. 
Following  FM  stations  Jan.  5  were 

granted  modification  of  permits  as  in- aicated : 
WELD  Columbus,  Ohio— To  change ERP  from  30  kw  to  53  kw  and  antenna 

from  43U  ft.  to  470  ft. 
KWFM  National  City,  Calif  .—Change location  from  San  Diego  to  National 

City;  change  frequency  from  Ch.  284 
(104.7  mc)  to  Ch.  252  (98.3  mc),  power 
from  16  kw  to  240  w,  antenna  from  300 ft.  to  minus  60  ft. 
KVCI  Chico,  Calif. — To  change  power 

from  11  kw  to  9.8  kw,  antenna  from 330  ft.  to  70  ft. 
WFMY  Greensboro,  N.  C. — To  change 

power  from  23  kw  to  52  kw,  antenna from  480  ft.  to  410  ft. 
WFNS-FM  Burlington,  N.  C— To 

change  power  from  19  kw  to  2.3  kw. 
KGNC-FM  Amarillo,  Tex. — To  change 

power  from  50.4  kw  to  4.8  kw,  antenna from  390  ft.  to  270  ft. 
WITJ  Ithaca,  N.  Y.— To  change  from Ch.  201  (88.1  mc)  to  Ch.  219  (91.7  mc). 
K  W  K  H  -  F  M  Shreveport,  La.— To 

change  power  from  43  kw  to  13.5  kw, antenna  from  385  ft.  to  390  ft. 
WHEY  Bay  Shore,  N.  Y.— To  change 

power  from  250  w  to  750  w,  antenna from  470  ft.  to  110  ft. 
WBEN-FM  Buffalo,  N.  Y.— To  change antenna  from  1380  ft.  to  1340  ft. 
KWBW-FM  Hutchinson,  Kan.  —  To 

change  power  from  3  kw  to  1.5  kw,  an- tenna from  310  ft.  to  190  ft. 
KFLW-FM  Klamath  Falls,  Ore.— To 

change  from  Class  B  to  Class  A  station, 
frequency  from  Ch.  233  (94.5  mc)  to 
Ch.  257  (99.3  mc),  power  from  5  kw  to 
400  w,  antenna  from  minus  150  ft.  to minus  160  ft. 
WNAE-FM  Warren,  Pa.— To  change 

from  490  w  to  350  w,  antenna  from minus  370  ft.  to  minus  100  ft. 
TRANSFER  GRANTS 

KASI-AM-FM  Ames,  Iowa — Granted 
consent  to  already  consummated  trans- 

fer of  control  of  Ames  Bcstg.  Co.,  li- 
censee, from  various  original  stockhold- ers to  newcomers  in  firm.  Transfer 

not  to  be  effectuated  until  W.  S.  Rupe, 
34%  owner  of  assignee,  severs  all  con- nection with  WOI  Ames.  Mr.  Rupe  is 
trustee  of  Iowa  State  College  of  Agri- 

culture and  Mechanic  Arts,  WOI  li- 
censee. New  ownership  of  KASI  to  be: 

Doyle  Don  Kelso,  chief  engineer  6%; 
Athen  Mendenhall,  music  director  14%; 
Charles  H.  Forbes,  program  director, 
about  1%;  Arthur  A.  Skinner,  general 
manager,  who  retains  28%  original  in- 

terest; W.  S.  Rupe,  chief  owner  Ames 
Daily  Tribune,  Oelwein  Daily  Register, 
Charles  City  Daily  Press  and  5%  owner 
Cedar  Falls  Daily  Record,  34%;  Hollis 
J.  Nordyke,  part  owner  Ames  Daily Tribune  and  Cedar  Falls  Daily  Record, 
17%.  KASI  assigned  1  kw  day  on  1430 kc.    Granted  Jan.  5. 

New  Applications  .  .  . 
AM  APPLICATIONS 

Hilo,  Hawaii— Island  Bcstg.  Co.,  850 
kc,  1  kw  fulltime;  estimated  cost  $18,- 306.  Co-partners:  John  D.  Keating, 
head  of  own  Seattle  station  represen- tative firm,  and  J.  Elroy  McCaw,  50% 
owner  KELA  Centralia,  Wash.,  one- 
third  owner  KYAK  Yakima,  Wash.,  and 
21.5%  owner  KLZ  Denver.  Filed  Jan.  5. 
Barnesboro,  Pa. — N  o  r  t  h  Cambria 

Bcstrs.  Inc.,  950  kc,  500  w  day.  Prin- 
cipals: Harris  G.  Breth,  Pennsylvania 

State  Legislature  representative  and 
WCPA  Clearfield,  Pa.,  salesman,  pres- 

ident 32.9%;  Wm.  K.  Ulerich,  president- general  manager  of  WCPA  and  general 
manager  of  WMAJ  State  College,  Pa., 
vice  president;  Wm.  J.  Thomas,  WCPA 
station  manager  and  program  director, 
secretary  16.4%;  LeRoy  W.  Stauper, 
WCPA  assistant  manager,  treasurer 
17.9%;  Clearfield  Rc<!trs.  Inc.,  WCPA 
licensee,  32.9%.    Filed  Jan.  5. 

Columbus,  Ohio — Sky  Way  Bcstg 
Corp.,  1580  kc,  1  kw  day,  directional: 
estimated  cost  $21,825.  Applicant  is  li- censee of  WVKO  (FM)  Columbus  and 
is  affiliated  in  ownership  with  WEOL 
Elyria  and  WONE  Dayton,  Ohio.  Grou; 
of  42  stockholders  is  headed  by  Gusta 
Kirsch,  president  and  11.65%  owner 
Sky  Way  was  losing  applicant  for  115r kc,  granted  WIMA  Lima,  Ohio,  in  194 
hearing  case.    Filed  Jan.  5. 

Atlantic,  Iowa — George  Basil  Ander- 
son, 1220  kc,  250  w  day;  estimated  cost 

$13,400.  Applicant  is  owner-managei KJBK  Coliunbus,  Neb.    Filed  Dec.  30 
Roseburg,  Ore. — Umpqua  Bcstrs.  Inc. 

1240  kc,  250  w  fulltime;  estimated  cosi 
$16,250.  Principals:  Donn  W.  Rada 
baugh,  one-half  owner  Umpqua  Amuse- ment Co.,  theatre  operator,  president 
12.5%;  Nancy  Edith  Radabaugh,  12.5% 
Lon  D.  Hunt,  acting  postmaster  ai 
Sutherlin,  Ore.,  12.5%;  Margaret  G 
Hunt,  secretary -treasurer  12.5%;  Harolc 
D.  McKay  Jr.,  ex-commercial  managei 
KRNR  Roseburg,  25%;  Donald  W.  HeUi 
well,  with  Lockwood  Motors,  vice  pres- 

ident 12.5%;  Iris  Rice  Helliwell,  ex- assistant  manager  KRNR,  12.5%.  Filet Dec.  30. 

TRANSFER  REQUESTS 
KRKL  Kirkland,  Wash. — Assignmen of  license  from  F.  L.  Thornhill  tr/ai 

East  Side  Bcstg.  Co.  for  $52,500  to  W.  A 
Chamness  and  L.  N.  Ostrander  d/b  a: 
Eastside  Bcstg.  Co.  Mr.  Chamness.  i: 
Signal  Oil  Co.  distributor  and  agen 
and  Mr.  Ostrander  is  attorney.  KRKI 
assigned  250  w  day  on  1050  kc.  Filec Jan.  5. 

WILM  Wilmington,  Del. — Transfe; control  of  Delaware  Bcstg  Co.  fron 
Hawkins  Bcstg.  Co.,  parent  firm,  tijg 
stockholders  of  latter  firm  indiviaually 
Ewing  B.  Hawkins,  40%;  W.  W.  Haw 
kins  Jr.,  40%,  and  Ewing  B.  Hawkin 
as  trustee,  20%.  Stock  of  Delawar< Bcstg.  is  distributed  proportionately 
WILM  assigned  250  w  fulltime  on  145' kc.    Filed  Jan.  5. 
KTLA  (TV)  Hollywood — Transfer  o. 

control  of  Paramount  Television  Pro- ductioiu  Inc.,  permittee,  from  Paraf 
mount  Pictures  Inc.  to  New  Picture 
Inc.  See  story  this  issue  and  BROAD 
CASTING,  Jan.  2.    Filed  Jan.  5. 
KWHK  Hutchinson,  Kan. — Transfe of  control  of  KWHK  Bcstg.  Co.,  U 

censee,  from  James  R.  Murray  (20 
sh),  Vern  Minor  (160  sh)  and  Doroth; 
C.  Murray  (36  sh)  for  $46,125  to  Th 
Hutchinson  Pub.  Co.,  owner  KIM'' (FM)  there.  Hutchinson  Pub.  Co.,  37. 5? 
owner  KSAL  Salina,  Kan.,  is  compose( 
of:  John  P.  Harris,  president,  an(. 
Sidney  F.  Harris,  secretary-treasurer: 
each  36.5%;  Sue  Catherine  Harrii 
10.7%,  and  John  P.  Harris  as  trustee 10.7%.  Harris  brothers  each  own  20? 
of  KBUR  Burlington,  Iowa,  and  eaci 
12.5%  of  KFBI  Wichita,  Kan.  Togethe 
they  also  control  Salina  (Kan.)  Journal 
which  owns  48.5%  of  KSAL.  KWHl 
assigned  1  kw  day  on  1190  kc.  File Dec.  30. 
KNOB  (FM)  Long  Beach,  Calif. - Assignment  of  license  from  Cerrito 

Bcstg.  Co.  to  new  partnership  of  sam 
name  and  ownership  excepting  Walte 
A.  Nelson  who  sells  20%  interest  fo 
S3,000.  Ownership  to  be:  Raymond  E Torian,  43%%;  Jay  E.  Tapp,  33^^%,  an 
John  W.  Doran,  23%%.    FUed  Dec.  2! 
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Robert   L.   Fidlar,  commercial 
nager  for  WIOD  Miami,  Fla., 
3  completed  20  years  in  the  radio 
lustry.    He  started  with  WBOW 
rre  Haute,  Ind.,  as  announcer- 
iter  in  1929,  moving  to  WKZO 
.lamazoo,  Mich,  two  years  later. 
:  served  WHIO  Dayton  Ohio  as 
announcer  and  continuity  writer 
til  1943  when  he  assumed  pro- 
m  management  duties  at  WIOD. 
was  named  commercial  man- 

r  of  WIOD  in  1946. 

l|WEWS(TV)    Cleveland  cele- 
iated  its  second  birthday  Dec.  17. 
ation  began  telecasting  to  about 
C  sets,  most  of  them  in  dealers' 
lowrooms,  and  now  reaches  an 
sjdience  of  more  than  120,000  re- 

of  more  than  70 

people  is  headed  by  James  C. 
Hanrahan,  vice  president  of 
Scripps-Howard  Radio  Inc.,  owner 
of  WEWS. 

►  First  birthday  of  WWNI(FM) 
Wabash,  Ind.,  was  celebrated  Dec. 
20. 

►  A  special  anniversary  program 
Dec.  24  marked  the  completion  of 
ten    years    of    broadcasting  by 

|ELEBRATING  their  25th  wedding  anniversary  at  New  York's  Stork  Club  are 
i>|r.  and  Mrs.  William  J.  Wagner  (center).  Mr.  Wagner  is  general  manager  of 
e  Alaska  Broadcasting  System.  With  them  are  Roy  Smith  (I),  account  ex- 
j;utive  for  Alaska  Spot  Sales,  and  Charles  (Bud)  Soden,  Alaska  Network 

sales  manager. 

AST  COMMAND 

APRS  Series  Concluded 

Swan  song  of  one  of  Armed 

j  orces  Radio  Service's  most  ambi- tus project  was  sung  last  month 
j'l'hen  Command  Performance  tran- 
fc'iibed  its  415th  and  final  live 
:iiow.  On  hand  to  help  it  bow  out 
jere  Danny  Kaye,  Dorothy  Shay 
'jnd  Ken  Carpenter. 
;  3  Started  seven  and  one-half  years 
Ijgo  during  the  war  as  a  temporary 
Lorale  measure  for  soldiers  over- 
;|'3as,  program  was  cancelled  when 
:i  FRS  budget  was  recently  cut  by 

^1 153,000  by  the  Secretary  of  De- 
j'jnse.  An  estimated  audience  of 
tyQx  95%  million  soldiers  and  civil- 
ims  weekly  had  been  hearing  the 
'  rogram  which  was  transcribed 
^'efore  an  audience  in  the  Vine 
ijjtreet  Playhouse,  Hollywood.  Past 
performances  will  be  reissued  and 
|thers  reassembled  for  distribution 
M  AFRS  outlets. 

Eight  other  service  radio  shows 
lequiring  outside  talent  also  were 
liminated  as  result  of  budget  slash, 
'hey  included :  Redd  Harper  Holly - 
')ood  Roundup;  G.  I.  Jive;  Jill's 
\oke  Box;  Mail  Call;  Chiquita; 
Personal  Album;  Lucky  Grab  Bag 
ind  Bob  Carleton  Show.  Only  two 
ve  shows,  Solitary  Singer  and 
Vords  &  Music,  both  done  by  serv- 
;e  personnel,  will  continue  to  be 
Iranscribed  by  AFRS. 

'Mr.  KOA'  Retires 
CLARENCE  C.  MOORE, 

known  as  "Mr.  KOA" 
throughout  the  Rocky  Moun- 

tain region,  retired  from  the 
staff  of  KOA  Denver  Dec.  31 
after  21  years  with  the  sta- 

tion and  NBC,  the  last  15 
years  as  KOA  program  di- 

rector. Mr.  Moore  will  enter 
private  business.  On  Dec.  30 
— Mr.  Moore's  last  day  at 
KOA — staif  members  with 
more  than  10  years  service 
gathered  in  General  Manager 

Lloyd  E.  Yoder's  office  to  bid the  radio  veteran  farewell 
and  to  present  him  with  a  set 
of  luggage. 

Racine  Grant 

REVISED  initial  decision  was  is- 
■sued  by  FCC  last  week  reaffirming 
earlier  action  to  grant  a  new  sta- 

tion on  1460  kc  with  500  w  day  at 
Racine,  Wis.,  to  Belle  City  Broad- 

casting Co.,  associated  in  owner- 
ship with  WMIL  Milwaukee 

[Broadcasting,  Oct.  24,  1949]. 
New  initial  ruling  further  denied 
as  in  default  the  competitive  bid 
of  Metropolitan  Broadcasting  Co. 
for  500  w  daytime  on  1470  kc  at 
Milwaukee,  not  considered  in  the 
earlier  action.  Metropolitan  failed 
to  present  evidence  at  hearing, 
FCC  found. 

KVFD  Ft.  Dodge,  Iowa. 

►  Ralph  J.  Mathewson,  transmit- 
ter engineer  for  WEEI  Boston,  is 

the  first  member  of  the  station's 
staif  to  be  awarded  a  beret  symbol- 

izing 25  years  service  with  WEEI. 
►  Silver  anniversary  was  cele- 

brated by  KTHS  Hot  Springs,  Ark. 
Dec.  20. 

WKYW'S  HOLIDAY 
Records  Xmas  Day  Schedule 

WKYW  Louisville  became  a  one- 
man  station  for  six  continuous 
hours  on  Christmas  Day.  Thanks 
to  a  new  wide  tape  recorder,  the 
entire  station  staff  from  executive 
to  salesman,  enjoyed  the  holiday 
at  home  with  the  exception  of 
Chief  Engineer  Nolan  Pontrich 
who  stayed  at  the  controls. 

All  that  Mr.  Pontrich  had  to  do, 
according  to  WKYK,  was  simply 
patch  in  the  recorder  and  let  the 
machine  play  six  hours  of  contin- 

uous programming  with  time-out 
for  only  one  reel  change.  Entire 
Christmas  Day  schedule  was  re- 

corded in  advance  by  using  the  ma- 
chine developed  by  Louis  Ander- 

son, vice  president,  Point-Of-Sale 
Inc.,  Louisville,  who  designed  it 
primarily  for  continuous  music  in 
airplanes  and  trains.  It  permits 
up  to  six  hours  of  programming 
on  one  roll  of  tape. 

While  the  machine  allows  three 
program  channels  to  be  recorded 
simultaneously,  WKYW  used  two 

channels  to  produce  a  day's  pro- 
gramming, complete  with  time  sig- 

nals, call  letter  announcements  and 
commercials.  According  to  the  sta- 

tion, Mr.  Anderson,  tape  recorder 
specialist,  is  working  with  the  pro- 

gram department  on  modifying 
the  machine  to  meet  radio  broad- 

cast needs.  WKYN  says  Mr.  An- 
derson estimates  the  machine  could 

be  put  into  commercial  production, 
priced  at  under  $1,000. 

Mr.  Pontrich  (center),  with  Pro- 
gram Director  Dave  Wilburn  (I) 

observing,  operates  console.  Mr. 
Anderson  turns  a  dial  of  his  six 
channel  recorder.  On  top  is  the 

portable  type  playback  used. 

VARIATION  of  "local  boy  makes 
good"  theme  was  recounted  in  Fre- 

mont, Neb.,  Dec.  23  when  Bill  Bald- 
win, KFGT  station  manager,  received 

a  birthday  cake  on  occasion  of  sta- 
tion's tenth  anniversary.  Mr.  Baldwin 

started  as  an  engineer-announcer  in 
1939  when  the  station  began  broad- 

casting as  KORN.  In  1946,  after 
returning  from  service  with  Armed 
Forces  Radio  networks  in  South  Pacif- 

ic (he  was  chief  engineer  at  WVTR 
Tokyo),  he  assumed  managership. 
Call  letters  were  changed  from 
KORN  to  KFGT  last  March  when 
Walker  Newspapers  Inc.  bought  the 
station  from  Inland  Broadcasting  Co. 
Mr.  Baldwin  accepts  cake,  adorned 
with  replica  of  station  tower,  from 

Pat    Jensen,  script-writer. 

Ra-Tel  for  WPTR 

RA-TEL  Representatives  Inc.,  New 
York,  has  been  appointed  national 
representative  for  the  50  kw 
WPTR  Albany,  N.  Y.  The  appoint- 

ment became  effective  Jan.  1,  ac- 
cording to  Fred  R.  Ripley,  general 

manager  of  the  station. 

'ROADCASTING    •  Telecasting 

BASKET  FULL 

Two  Games  Aired  Together 

A  NEW  idea  in  broadcasting  bas- 
ketball— a  sort  of  "two  for  the 

price  of  one"  arrangement — has been  originated  in  Philadelphia  by 

Sports  Broadcast  Network.  Start- ing last  Saturday  (Jan.  7),  Sports 
Broadcast  arranged  to  have  an- 

nouncer-engineer teams  airing  two 
games  at  the  same  time. 

Covering  Temple,  Villanova, 

Penn,  St.  Joseph's  and  La  Salle 
games  for  the  current  season,  the 
network  inaugurated  the  service  by 
covering  the  Temple-Syracuse  and 
La  Salle-Bowling  Green  games 
from  Convention  Hall  and  the 

Penn-Lafayette  and  Villanova-Val- 
paraiso  contests  from  the  Palestra. 
Programs  from  both  spots  were 
fed  into  WPEN  Philadelphia. 

At  a  master  control  panel  in 

WPEN,  a  sports  announcer  mon- 
itored the  games,  shifting  back  and 

forth  from  one  game  to  the  other 
as  the  play  waxed  and  waned. 
Broadcasts  of  this  type  also  are 
scheduled  for  Jan.  14  and  28  and 
Feb.  18.  Jack  Rensel,  network 
general  manager,  helped  develop 
the  idea. 
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At  Dead  ine... 

FCC  ORDERS  HEARING 

ON  LIMA  CHARGES 

HEARING  on  year-old  charges  that  North- 
western Ohio  Broadcasting  Corp.  was  trying 

to  sell  its  WIMA-AM-FM  Lima,  Ohio,  three 
weeks  after  it  got  its  AM  grant  [Broadcast- 

ing, Nov.  22,  1948]  was  ordered  by  FCC  last 
Friday.    Hearing  was  set  for  Feb.  28  at  Lima. 

Sky  Way  Broadcasting  Corp.  of  Columbus, 
Northwestern's  rival  in  AM  case,  had  claimed 
property  broker's  representative  approached 
Sky  Way  President  Gustav  Hirsch  on  Nov.  11, 
1948,  and  said  Northwestern  had  authorized 
sale  of  AM  and  FM  properties,  with  asking 
price  $385,000. 

FCC,  which  investigated,  said  it  "apeared" 
neither  Northwestern  nor  Sky  Way  had  been 
"entirely  candid  and  truthful,"  and  set  matter 
down  for  hearing.  Involved  are  WIMA  license 
application;  petition  of  Sky  Way  for  revoca- 

tion proceeding  against  WIMA  (1150  kc,  1 
kw)  and  for  reinstatement  of  its  own  applica- 

tion (1150  kc,  5  kw  day,  1  kw  night),  and 
replies  by  Northwestern. 

ORAL  ARGUMENTS 

HELD  IN  THREE  CASES 

ORAL  ARGUMENTS  held  Friday  before  FCC 
en  banc  on  proposals  to  deny  extension  of 
completion  date  to  WRTV  (TV)  New  Orleans, 
to  grant  WILK  Wilkes-Barre,  Pa.,  improved 
assignment,  and  to  set  aside  earlier  revocation 
order  for  WIBS  Santurce,  P.  R. 
FCC  took  under  advisement  WRTV  motion  to 

dismiss  or  witlidraw  application  without  prejudice 
to  refiling  when  TV  rules  are  settled.  WRTV  counsel 
said  owner  Maison  Blanche  Co.'s  interest  in  TV signified  in  fact  store  is  largest  local  TV  sponsor. 
WILK  supported  FCC  proposal  to  grant  switch  from 
250  w  on  1450  kc  to  5kw  day,  1  kw  night  on  980  kc, 
directional,  citing  some  50,000  people  who  would 
get  first  service.  WTRY  Troy,  N.  Y.,  opposed  change 
because  of  interference.  In  WIBS  case,  owner  Jose 
E.  del  Valle  said  cleared  of  charges  of  misrepre- 

sentations to  FCC.  Proposed  actions  reported  by  FCC 
last  summer  [BROADCASTING,  Aug.  1,  29,  Sept.  12, 
1949]. 

WOULD  DENY  WFEC  SWITCH 

DENIAL  of  request  by  WFEC  Miami,  Fla., 
to  switch  from  250  w  day  on  1220  kc  to  250  w 
fulltime  on  1230  kc  i-ecommended  Friday  in 
initial  decision  by  FCC  Hearing  Examiner 
J.  Fred  Johnson  Jr.  Decision  cited  delays  in 

presenting  evidence  and  said  "record  presents 
a  disturbing  indication  of  a  disposition  to 
trifle  with  the  processes  of  the  Commission." Bid  was  filed  in  1947. 

ZENITH  HEARING  DEFERRED 

HEARING  scheduled  Jan.  16  on  Zenith  Radio 

Corp.'s  proposal  for  "Phonevision"  tests  was 
postponed  indefinitely  by  FCC  Friday,  pending 
action  on  Zenith's  petition  for  authority  to 
proceed  without  hearing.  Zenith  contends 
questions  which  FCC  raised  for  consideration 
in  hearing  can  be  better  answered  after  tests 
are  conducted,  not  before  [Telecasting,  Jan. 
2].  Company  seeks  three-month  Chicago-area 
test  of  its  subscription  television  system,  with 
authority  to  charge  "subscribers"  $1  for  each 
Phonevision  program  viewed. 

PROCTOR  TO  CHIRURG 

JOSEPH  A.  PROCTOR,  with  Lever  Bros.  30 
years  and  Spry  advertising  manager  since 
1936,  named  vice  president  in  charge  of  mer- 

chandising of  James  Thomas  Chirurg  Co., 
Boston  and  New  York  agency.  He  has  been 
active  in  introduction  and  advertising  of  near- 

ly all  Lever  products. 

PREFERENCE  FOR  LARGER 

TV  PICTURES  MOUNTING 

PUBLIC  demand  for  large-size  TV  pictures 
continues  to  rise,  according  to  November  fig- 

ures of  Radio  Mfrs.  Assn.  Of  463,593  picture 
tubes  sold  to  set-manufacturing  firms,  58% 
were  for  tubes  12-13.9  inches;  19%  for  tubes 
14  inches  and  up;  17.9%  for  tubes  9-11.9  inches; 
3.9%  for  tubes  6-8.9  inches. 

Total  sales  of  picture  tubes  in  November, 
including  manufacturers,  distributors,  export 
and  other  outlets,  amounted  to  485,312  units 
valued  at  $12,516,077.  This  compares  to  456,- 
375  tubes  values  at  §11,719,674  for  October. 

Sales  of  radio  receiving  tubes  in  November 
dropped  below  October  but  surpassed  November 
1948  figure,  according  to  RMA.  November 
sales  amounted  to  23,911,820  tubes  compared  to 
24,353,631  in  October  and  21,118,874  in  No- 

vember 1948. 
Receiving  tube  sales  totaled  174,946,014  tubes 

for  first  11  months  of  year  compared  to  185,- 
450,214  in  same  1948  period.  Of  November 
sales,  18,602,851  tubes  were  for  new  equip- 

ment, 4,485,737  for  replacements,  697,285  for 
export  and  125,947  for  government  agencies. 

SWEZEY  TO  SPEAK 
AT  NATIONAL  TV  MEET 

ROBERT  D.  SWEZEY,  general  manager  of 
WDSU-TV  New  Orleans,  will  follow  keynote 
speaker  at  opening  of  second  annual  National 
TV  Conference  sponsored  by  Chicago  Televi- 

sion Council  at  Palmer  House,  March  6-8.  He 
will  discuss  "Buying,  Selling  and  Paying  for 

TV." 

Members  of  creating,  writing  and  direction 
panel  include  Beulah  Zachary,  producer  of 
Kukla,  Fran  &  OUie,  and  Ted  Mills,  producer 
of  Garroway  at  Large  and  program  director  at 
WNBQ-NBC  Chicago.  Chicago  production 
panelists  will  be  Monte  Fassnacht  of  ABC-TV; 
Fred  Freeland,  Ruthrauff  &  Ryan;  Norman 
Lindquist,  Malcom-Howard  Agency;  Joseph 
Betzer,  Sarra  Inc.,  and  Jerry  Campbell,  Camp- 
bell-Cahill  Studio. 

Eugene  Thomas,  general  manager,  WOIC 
(TV)  Washington,  is  slated  to  discuss  station 
management,  and  Robert  H.  O'Brien,  secretary- 
treasurer  of  United  Paramount  Theatres,  will 
outline  theatre  TV. 

TRANSIT  SALES  SESSION 

TWO-DAY  convention  of  Transit  Radio  Inc. 
sales  managers  will  be  held  today  and  tomorrow 
(Jan.  9-10)  at  Roosevelt  Hotel,  New  York. 
Twenty-five  stations  will  be  represented,  in- 

cluding 19  now  affiliated  with  Transit  Radio 

system  and  six  others  about  to  join.  Company's board  of  directors  meets  Jan.  12  in  New  York. 

SETH  GETS  POST 

WILLIAM  R.  SETH,  formerly  with  Muzak 
Corp.,  as  advertising  and  promotion  manager, 
has  joined  O'Brien  &  Dorrance,  New  York,  as 
radio  and  television  director.  Mr.  Seth  is  10- 
year  veteran  in  radio  and  recording.  He  was 
formerly  promotion  manager  of  two  divisions 
of  NBC,  account  executive  of  W.  B.  Donor 
Agency  and  held  management  posts  at  stations. 

NBC  ANTENNA  PROJECT 

NBC  and  Empire  State  Bldg.,  New  York  ex- 
pected to  announce  plan  to  construct  new  TV 

antenna  atop  building  early  this  week.  NBC 
relinquishing  exclusive  use  of  location,  held 
since  1931,  to  share  with  ABC. 

Closed  Circuit 
( Continued  from  page  U ) 

day  games.  Games  telecast  last  season  on 
WTTG  (TV)  Washington. 

PRESSURE  being  built  up  to  get  FCC  to 
issue  clear-channel  decision  prior  to  further 
NARBA  negotiations,  on  theory  that  U.  S. 
negotiators  are  in  precarious  position  so  long 
as  their  own  domestic  position  is  uncertain. 
Broadcasters  being  told  it's  better  to  have 
clear-channel  decision,  even  if  they  don't  like 
it,  than  to  have  none  at  all.  NARBA  nego- 

tiations now  slated  to  resume  Feb.  1  with 
U.  S.-Cuban  conferences. 

APPARENTLY  mindful  of  Pillsbury  Mills 
successful  big  cooking  promotion  that  culmi- 

nated at  New  York's  Waldorf-Astoria  last 
month.  General  Mills,  through  its  agency, 
Dancer-Fitzgerald-Sample,  New  York,  report- 

edly planning  nationwide  promotion  which  will 
include  radio. 

WNEW  NEW  YORK  is  resigning  from  NAB 
as  of  Feb.  28,  according  to  authoritative  quar- 

ters. This  move  throws  monkey  wrench  into 
NAB  committee  lineup  since  Ted  Cott,  WNEW 
vice  president,  had  been  slated  to  continue  as 
chairman  of  the  NAB  Unaffiliated  Stations 
Committee. 

WHILE  high  cost  of  TV  operations  is  accepted 
throughout  advertisingdom,  it  is  significantly 
underlined  in  CBS-TV's  costs  on  scenery,  pro- 

duction and  painting  of  sets  and  backdrops. 
Item  reached  $2  million  in  1949  with  additional 
$300,000  for  trucking  and  movement  of  scenery 
to  various  theatre  locations. 

ALSO  proving  big  headache  for  TV  network 
operators  is  slow  expansion  of  facilities  and 
new  markets  occasioned  by  FCC's  television freeze.  Networks  need  more  affiliates  and 
more  circulation  which  could  absorb  program- 

ming and  production  costs,  and  it's  feared  that 
undue  delays  might  bring  some  stagnation  in 
network  TV  sales. 

McCORMICK  &  CO.,  Baltimore  <tea),  through 
Sullivan,  Stauffer,  Colwell  &  Bayles,  New 
York,  its  agency,  preparing  limited  test  spot 
announcement  campaign  to  start  Jan.  30. 

IMPORTANT  State  Dept.  post  earmarked  in 
upcoming  State  Dept.  reorganization  for  For- 

ney A.  Rankin,  NAB's  government  relations 
director  and  former  department  career  man. 
Announcement  due  inside  fortnight.  Assistant 
Secretary  Willard  L.  Thorp,  for  Economic  Af- 

fairs, has  taken  over  jurisidiction  of  Telecom- 
munications Division,  and  it's  presumed  as- 

signment will  be  in  that  office. 

PRICE  involved  in  proposed  sale  of  WMCA- 
FM  New  York  to  syndicate  of  unidentified 
buyers  reportedly  slightly  more  than  $20,000 
(story  page  18) . 

FITCH  SHAMPOO,  through  its  agency,  Harry 
B.  Cohen,  New  York,  preparing  spring  spot 
announcement  radio  campaign  to  start  about 
mid-March. 

INDIANA  NEWS  CLINIC 

NAB  Radio  News  Clinic  for  state  of  Indiana 
will  be  held  Sunday,  Feb.  19,  at  Indianapolis, 
according  to  Harry  M.  Bitner  Jr.,  WGBM 
Indianapolis,  NAB  District  8  director.  Bill 
Warrick,  WJOB  Hammond,  Ind.,  is  general 
clinic  chairman.  Arthur  C.  Stringer,  staff  di- 

rector, will  participate  for  NAB.  Site  of 
clinic  has  not  been  picked. 

ZITZ  JOINS  CHICAGO  AGENCY 

MARTIN  ZITZ,  advertising  manager  of  Elgin 
American,  Elgin,  111.,  resigns  and  will  join 
Henri,  Hurst  &  McDonald,  Chicago,  Feb.  1. 
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SERHOE 

EVA KEN  PARSONS BOB  RILEY 

The  KMBC-KFRM  Team  fulfills  a  vital  daily 
need  in  thousands  of  rural  homes  in  Missouri, 
Kansas  and  surrounding  states. 

The  Team  maintains  a  full-time  Farm  Service 
department,  under  the  direction  of  Phil  Evans, 
nationally  known  expert.  Innumerable  experi- 

ments and  developmental  projects  conducted  on 
the  thousand-acre  KMBC-KFRM  Service  Farms, 
are  passed  on  to  rural  listeners. 

Evans  is  ably  assisted  by  Ken  Parsons,  well 
known  agronomist.  Together,  these  two  experts, 
with  their  up-to-the  minute  daily  reports,  keep 
rural  listeners  informed  on  latest  developments  in 
this  important  business  of  farming  and  agriculture. 

The  Team  has  the  largest  and  finest 
group  of  artists  ever  developed  by  any 
Midwestern  radio  station.  Pictured  here 
is  Hiram  Higsby,  master  of  ceremonies 
and  entertainment  star,  heard  on  the  na- 

tionally famous  Brush  Creek  Follies, 
Dinnerbell  and  Western  Roundup. ..just 
a  few  of  the  top-notch  entertainment 
programs  that  are  a  daily  feature  of  The 
KMBC-KFRM  Team. 

Third  member  of  this  trio  is  Bob  Riley,  full-time 
marketcaster,  who  spends  his  entire  working  day 
at  the  Stockyards.  He  presents  the  market  news 
several  times  each  day  direct  from  the  Kansas  City 
Livestock  Exchange. 

Other  program  features  are  presented  by  The 
Team  specifically  for  the  farm  andience.  As  a 
result.  The  KMBC-KFRM  Team  is  a  welcome 
guest  in  the  homes  of  those  who  live  in  the  great 
Kansas  City  Trade  territory. 

The  KmQ-K?RfA  Team  Serves  3,659,828*  Peop/e «  1940  Census 

7th  Oldest  CBS  Affiliate 

KMBC 
OF    KANSAS  CITY 

5000  on  980 

Represented  Nationally  by 
FREE  &  PETERS,  INC. 

OWNED     AND     OPERATED     BY    MIDLAND     BROADCASTING  COMPANY 



New  RCA  electron  tube  gives  today's  amaziij 
computing  machines  an  indispensable  memorj 

TkMAe  v^M'i'iw  €w  memory 
>s  ansiA/ers  on  77> 

So  complex  are  present  scientific  studies- 
such  as  in  atomic  research  —  that  just 

working  out  the  "arithmetic"  could  take 
all  of  our  scientists'  time. 
A  short  cut  is  found  in  huge  electronic 

computers,  capable  of  adding  or  multiplying 
numbers  as  large  as  one  thousand  billions  in 
millionths  of  a  second.  But  such  speed  is 

valueless  unless  — with  comparable  speed  — 
the  results  of  countless  computations  can  be 

kept  "on  file"  and  taken  out  again. 

Such  a  "file"  now  exists  in  a  "memory"  tube, 
developed  at  RCA  Laboratories.  Electronically 
it  retains  figures  fed  into  calculating  machines, 

stores  them,  memorizes  new  ones  — speeds  intel- 
ligent solutions  through  mazes  of  mathematics. 

Uses  of  RCA's  "memory"  tube  are  many. 
It  will  help  atomic  scientists  acquire  new 

and  needed  knowledge  .  .  .  provide  new  in- 
formation on  supersonic  flight .  .  .  even  help 

make  rapid  weather  predictions!  It  is  an  in- 

valuable instrument  in  the  scientist's  cam- 
paign to  penetrate  the  unknown. 

For  your  benefit: 

Development  of  the  "memory"  tube  is  jul 
one  example  of  the  many  basic  advance! 
pioneered  at  RCA  Laboratories.  Continue] 
leadership  in  science  and  engineering  ad( 

value  beyond  price  to  any  product  or  servicj 
of  RCA  and  RCA  Victor. 

Examples  of  the  newest  advances  in  radio,  teJ\ 
vision,  and  electronics— in  action  — mai/  be  sen 
at  RCA  Exhibition  Hall,  36  West  49th  Stret] 
N.  Y.  Admission  is  free.  Radio  Corporation 
America,  Radio  City,  N.  Y.  20. 

of 



WOR  is  not 

an  Albany  station 

HE  WAS  RATHER  impatient.  He  was  a  manufacturer.  The  product 
was  a  tape  for  mending  clothes,  shades,  soft  goods  .  . . 

(Please  be  patient  and  read  on  —  there  is  some  very 
important  meat  in  this. ) 

WOR  was  the  only  station  this  man  could  afford;  we  mean, 

big  station.  And  he  had  —  what  some  people  would  think  — 
pecuHar  ideas. 

"Sell  my  product,"  he  said.  "Sell  it  in  Albany,  N.Y.,  and 
Boston,  which  is  in  Massachusetts,  and  Philadelphia  —  as  well 

as  (hold  tight)  Maryland," 
We  could  try. 

WOR  jumped  this  man's  Albany  saleis  190% .  In  Boston  and 
such  surrounding  terrhory  as  Connecticut,  Rhode  Island, 

WOR  sold  75%  more  of  this  man's  product  than  ever  before. 
Maryland?  Up,  too.  About  100% . 

And  so  the  story  went  —  in  practically  all  the  1 8  great  states 
WOR  platters  its  power  down  on. 

WOR  even  persuaded  43  department  stores  which  had  never 
handled  the  product  to  handle  it. 

Would  you,  perhaps,  like  to  have  WOR  do  maybe  this  kind 
of  job  for  you?  In  cities  like  Paterson,  Newark,  Trenton, 
Bridgeport,  New  Haven,  and  even  -  well,  maybe  Albany,  N.Y., or  Boston? 

our  address  is 

WOR 

—  that  power -full  station, 

at  1440  Broadway,  in  New  York 

E:  WOR  does  not  argue  the  point  that  each  of  the  cities  mentioned  is  served  in  a  very  special  way  by  one  or 
local  stations.  Their  job  is  an  important  and  unique  one.  So,  too,  we  feel  is  WOR's  collective  18-state  impact. 



Will  our  rockets  have  reached  the  moon? 

Will  the  uses  of  atomic  energy 
be  a  boon  to  mankind? 

And  what  about  broadcasting?  Will  radio  be 

a  satellite  of  television?  Perhaps  a  nev/  miracle 

of  air  transmission  v/ill  be  exciting  the  v^orld. 

In  1960,  as  today,  you  can  bank  on  this: 
Havens  and  Martin  Stations  will  be  experimenting 

pioneering,  and  programming  for 
the  listeners  of  Virginia. 

Half  the  joy  of  broadcasting  is  vision. 

Much  of  the  rest  is  serving. 

Watch  the  First  Stations  of  Virginia  in  1950  ..  . 

WMBG-AM,  WCOD-FM,  WTVR,  The  South's  first 
television  station,  affiliates  of  N  B  C. 

IMfMBG  AM 

WTVR  TV 

WCOD  rM Havens  and  Martin  Stations,  Richmond  20,  Va. 
John  Blair  &  Company,  National  Representatives 
Affiliates  of  National  Broadcasting  Company 
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Prices  Like  These: 

Population 
UP  to  25,000       515.00  for  both  Lodd  &  Runyon 
25,000  to   50,000  22.50  for  both  Lodd  &  Runyon 
50,000  to  75,000  25.00  for  both  Lodd  &  Runyon 
75,000  to  100,000  27.50  for  both  Lodd  &  Runyon 

100,000  to  150,000  30.00  for  both  Lodd  &  Runyon 
1 50,000  to  200,000  35.00  for  both  Lodd  &  Runyon 

larger  Morkef  Quotations  Upon  Request 

You  Get  Free  . . . 

39  Episodes  of  "The  Unexpected" 
and  89  episodes  of  "Behind  the 
Scenes"  as  a  BONUS  on  buying 
Alan  Lodd  and  Damon  Runyon  on 
a  52-week,  non-cancelloble  basis. 

Plus 

25%  Discount ... 

If  all  or  part  of  either  the  "Box  13" 
or  "Domon  Runyon  Theatre"  series 
has  been  used  in  your  market,  you 
will  receive  a  big  25%- discount  on 
these  programs  used. 

NETWORK  CALIBRE  Programming 

to  Fit  Local  Sponsors'  Pocketbooks Box  13 — Successfully  used  on  some  400  U.S.  and  Canadian  stations,  with  ratings  high  as  19-2. 
Being  rerun  in  some  20  markets  including  New  York,  Los  Angeles,  San  Francisco,  Denver,  etc. 

Damon  Runyon— Ventures  John  Brown  (' 
"My  Friend  Irma").  Already  being  used  in  some 
100  markets  in  less  than  one  year  after  its  re- 

lease. After  only  the  8th  program  and  with  no 
promotion,  received  a  12.1  rating  in  Los  Angeles 
(44.2%  of  the  audience). 

The  UneXpeCted-^^^^  program  a  com- 
plete  episode.  Features  such  stars  as  Marsha 
Hunt,  Lyle  Talbot,  Jack  Holt,  Jackie  Cooper, 
Binnie  Barnes,  Barry  Sullivan,  etc. 

Behind  the  Scenes  — Featuring  the  voice 
of  Knox  Manning,  one  of  radio's  greatest  per- 

sonalities. Manning  narrated  the  best  documen- 
tary film  made  in  1945.  It  won  an  Oscar.  It  was 

his  voice  you  heard  in  the  Academy  Award  Win- 
ner, "A  Boy  and  His  Dog,"  and  "Facing  Your 

Danger."  Aside  from  such  outstanding  radio 
series  as  "Sherlock  Holmes,"  and  "Hollywood 
Preview,"  Knox  Manning  has  had  more  than 500  movie  credits. 

Digger  O'Dell"  of  "Life  of  Riley"  and  "Al"  of 

milH, H.H. 
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Closed  Circuit 

\comini 

TRANSIT  RADIO  getting  close  scrutiny  at 
FCC.  There's  staflf-level  thinking  that  it's 
not  "broadcasting"  in  strictest  sense  because 
it's  beamed  primarily  to  transit  patrons,  and 
that  therefore  it's  not  entitled  to  broadcasting 
frequencies.  Subject  has  not  come  before  full 
Commission. 

MORE  THAN  cursory  interest  being  evinced 
by  Mutual  affiliates,  including  certain  stock- 

holder stations,  in  pending  plan  of  M-G-M  to 
originate  minimum  of  30  hours  per  week  of 
new  programs  to  be  fed  to  network.  Programs 
— mainly  live — would  be  produced  with  M-G-M 
talent  and  talent  of  other  studios  working  with 
M-G-M,  and  would  employ  extensive  literary 
properties  of  M-G-M  and  cooperating  studios. 
Programs  would  be  available  for  national  or 
local  sponsorship  with  M-G-M  presumably 
holding  certain  rights  of  network  recapture. 

E.  I.  duPONT  de  NEMOURS  &  CO.,  Wil- 
mington, through  BBDO,  New  York,  prepar- 

ing radio  spot  announcement  campaign  to  edu- 
cate public  on  difference  in  denier  in  stockings. 

Approximately  60  stations  will  be  used  in  40 
markets  starting  Jan.  23  for  13  weeks. 

DREW  PEARSON  on  a  CBS  station  and  par- 

tially owned  by  network  at  that!  That's  deal 
being  negotiated  by  John  S.  Hayes,  general 
manager  of  WTOP  Washington,  with  Mr. 
Pearson,  William  H.  Weintraub  Agency,  Elias 
Lustig,  president  of  Adam  Hat  Co.,  and  ABC 
network.  WTOP  (55%  owned  by  Washington 

Post,  which  carries  Mr.  Pearson's  syndicated 
column,  and  45%  CBS-owned)  would  carry 
Pearson  show  at  10:30  p.m.  Sunday.  He  is 
carried  live  by  WMAL,  Washington  Star- 
owned  ABC  outlet  in  Washington,  at  6  p.m. 
Deal  would  be  first  of  kind  evolved  on  repeat 

basis  for  Mr.  Pearson,  it's  understood. 
INTERNAL  problems  at  NAB,  touched  only 
lightly  at  board  and  committee  meetings,  may 
explode  before  upcoming  structure-finance  and 
board  meetings  are  ended.  Tipofi'  came  in 
informal  comments  among  members  of  three 
committees  that  met  last  week  (story  page  15). 
Next  portent  could  appear  in  form  of  resigna- 
tions. 

NAB  IS  NOT  only  association  in  radio  having 
member-resignation  troubles.  WDSU-TV  New 
Orleans  has  resigned  from  Television  Broad- 

casters Assn.  No  reason  assigned. 

EDWIN  R.  BORROFF,  former  ABC  Central 
Division  vice  president,  has  resigned  as  presi- 

dent of  Taylor-Borroff  station  representative 
firm,  Chicago,  and  has  sold  his  interest  to  his 
partner,  Ted  Taylor.  Mr.  Borroff  will  devote 
his  time  to  activities  of  KPHO-TV  Phoenix, 
of  which  he  is  part  owner,  retaining  represent- 

ative firm  for  national  business. 

NETWORK  RADIO  program  being  considered 
in  addition   to   already   sponsored  Stop  the 
Music  by  Cecil  &  Presbrey,  New  York,  for 

(Continued  on  page  7U) 

Page  4    •    January  16,  1950 

Jan.  17:  Governmeni'-lndust'ry  Conference  to  Dis- 
cuss NARBA,  State  Dept.,  Washington. 

Jon.  17-18:  Georgia  Assn.  of  Broadcasters,  Hotel 
Dempsey,  Macon. 

Jan.  20-21 :  South  Carolina  Broadcasters  Assn., 
Hotel  Columbia,  Columbia,  S.  C. 

Jan.  23-24:  NAB  board  Structure  and  Finance 
Committees,  NAB  Hdqrs.,  Washington. 

Feb.  1:  U.  S.  Cuban  Conference  on  NARBA  as- 
signments, Hovana,  Cuba. 

(Other  Upcomings  on  page  43) 

Bulletins 

THOMAS  S.  LEE,  45,  owner  of  Don  Lee 
Broadcasting  System,  either  jumped  or  fell 
from  the  twelfth  story  of  a  Los  Angeles  office 
building  late  Friday.  He  had  been  under  obser- 

vation for  several  years  and  the  affairs  of 
Don  Lee  were  conducted  by  trustees. 

LIGGETT  &  MYERS  TOBACCO  Co.  (Chester- 
fields) signed  Friday  to  carry  77  home  games 

of  Washington  American  League  baseball  club 
on  WTTG  (TV)  Washington.  Contract  signed 
by  Newman  McEvoy,  of  Cunningham  &  Walsh, 
and  Walter  Compton,  WTTG  manager. 

PROCTER  &  GAMBLE,  Cincinnati,  through 
Blow  Co.,  New  York,  starts  small  test  spot 
announcement  campaign  this  week  in  Ohio 
for  its  Joy,  liquid  dishwasher. 

JUSTIN  MILLER,  NAB  president,  reap- 
pointed Friday  by  President  Truman  to  serve 

on  U.  S.  Advisory  Commission  on  Information. 
This  will  be  Judge  Miller's  second  term;  first 
appointed  to  commission  by  President  last 
year.  Purpose  of  group  is  to  study  State  Dept. 
activities  in  field  of  information. 

FORNEY  RANKIN  QUITS  NAB; 
RETURNS  TO  STATE  DEPT. 

FORNEY  A.  RANKIN,  NAB  director  of  gov- 
ernment relations,  resigns  Feb.  1  to  become 

director  of  public  aflFairs  in  office  of  Assistant 

Secretary  of  State  in  charge  of  Inter-Ameri- 
can Affairs,  Edward  G.  Miller  Jr.  He  will  be 

in  charge  of  information  and  cultural  affairs 
in  Latin  America. 

Mr.  Rankin  joined  NAB  Oct.  1,  1948,  as 
international  advisor  and  later  was  named 
executive  assistant  to  President  Justin  Miller. 
He  devoted  most  of  his  attention  to  interna- 

tional matters  and  attended  high-frequency 
broadcast  conference  at  Mexico  City  and  re- 

cent NARBA  meetings  in  Montreal.  He  is 
author  of  Who  Gets  the  Air?  published  last 
summer  by  NAB. 

Before  joining  NAB  Mr.  Rankin  was  asso- 
ciate chief  of  State  Dept.  Internat'onal  Broad- casting Division.  He  had  been  with  Office  of 

Inter-American  Affairs.  During  his  period 

of  government  service  he  attended  many  inter- 
national conferences.  Last  summer  he  was 

named  NAB  government  relations  director 
when  that  post  was  created  by  the  board. 

Business  Briefly 

BAKERY  SPOTS  •  Cross-country  campaign 
in  works  for  California  Fruit  Bread,  Los  An- 

geles, which  already  has  booked  spot  radio  in 
four  Pacific  Coast  markets.  Budget  not  re- 

leased.  Agency,  J.  B.  Keifer  Inc.,  Los  Angeles. 

COOKIE  PROMOTION  #  Zion  Industries, 
Zion,  111.,  preparing  to  start  campaign  of  sing- 

ing commercials  to  promote  its  line  of  cookies. 
Agency,  Goodkind,  Joice  &  Morgan,  Chicago. 

AGENCY  NAMED  #  Dulane  Inc.,  Chicago ; 
(deep  fat  fryer),  names  Ruthrauff  &  Ryan. 
Chicago,  to  handle  advertising.    TV  to  be  used. 

GINGER  PLAN  #  K.  W.  Ginger  Products 
Co.,  names  Smith,  Smalley  &  Tester,  New,- 
York,  to  handle  advertising  of  its  ginger  prod- 

ucts.   Radio  will  be  used. 

NAB  ASKS  ACHESON 

TO  CONFER  ON  MIXUP 
NAB  Friday  asked  Secretary  of  State  Dear 
Acheson  for  top-level  conference  on  broadcasl 
rights  following  brush-off  given  networks  al 
Secretary's  luncheon  speech  Thursday  at  Na- 

tional Press  Club,  Washington. 
Previous  protest  sent  to  Secretary  Achesor 

Wednesday  by  NAB  President  Justin  Mille: 
when  State  Dept.  withdrew  permission  foi 
radio  pickup  on  ground  speech  would  be  ex 
temporaneous.  Actually,  Secretary  Achesor 
spoke  from  prepared  material. 

State  Dept.  finally  gave  permission  for  re 
cording  of  speech  at  12:25  p.m.  Thursday 
scarcely  half-hour  before  he  started  talking 
Department  managed  to  get  Voice  of  Americ£ 
staff  to  handle  recording  job.  Then  diplomatic 
agency  got  tied  up  in  red  tape  as  Far  Easterr 
officials  demanded  right  to  edit  recording. 

Networks  franctically  booked  news  spots  foi 
portions  of  speech  Friday  afternoon  but  rel 
cording  wasn't  ready  until  6:40  p.m.  thougl 
promised  at  4  p.m.  Voice  of  America  got  it: 
copy  at  same  time.  Eric  Sevareid,  CBS  com 

mentator,  termed  incident  "most  remarkable 
effort  to  protect  a  public  official  from  himsel 

that  Washington  has  seen  in  years." 
DON  LEE  EXTENSION 

FCC  Friday  granted  Don  Lee  Broadcasting 
System  extension  of  time  to  Feb.  1  to  fil< 
exceptions  to  Commission's  proposed  decisioi 
on  Don  Lee  station  renewals  [Broadcasting 
Jan.  2].  FCC  proposed  to  renew  licenses  (KHJ 
AM-FM  Los  Angeles,  KFRC  San  Francisco 
KGB  San  Diego,  KDB  Santa  Barbara),  bu 
held  Don  Lee  had  violated  network  regulations 
Network  still  undecided  whether  to  file  ex 

ceptions. 
LANGER  BILL  OPPOSED 

RADIO  and  television  have  become  "very  im 
portant"  media  to  beer  advertisers  and  Lange: 
Bill  would  impose  "intolerable"  restrictions  oi 
their  interstate  advertising,  Edward  L.  Flani 
gan.  Globe  Brewing  Co.,  told  Senate  Interstat 
Commerce  Committee  Friday  (early  stor: 

page  60). BROADCASTING    •  Telecastioj 



The  offer  was  made  on  WKMH's  5:10  P.M. 
broadcast.  Five  gallons  of  free  gasoline  wouldj 
go  to  the  first  50  persons  calling.  The  offer 

was  a  frank  test  of  WKMH's  listenership  and, 
ability  to  draw  response.    The  result.'  .  .  . 

Thousands  of  calls  completely  drowned  Dstroit 
telephone  exchanges,  inter-exchanges  were  inun- 

dated, calls  could  not  be  made  between  exchanges. 
With  entire  Detroit  phone  service  threatened, 
WKMH  called  it  off.  And  Michigan  Bell  pleaded: 

"please  .  .  .  never  again." 

Conlan  surveys  prove  WKMH  the  lowest  cost-per- 
thousand  in  Detroit:  33c.    Just  ask  WEED. 
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IT'S  ALWAYS  HARVEST  TIME 

..  .if  you're  on 

WFDF,  that  is! 

Advertisers  who  sow  their  selling  messages  via  Flint's 

first  station,  WFDF,  reap  a  rich  harvest.  They're  "in" 

for  a  big  share  of  the  5288,000,000  spent  annually 

in  Flint's  retail  stores! 

Purchasing  power  is  fabulous  in  this  industrious 

town,  because  the  average  effective  buying  income  per 

family  is  a  startling  $5,764-  (Compare  that  with  the 

median  American  family  income  reported  at  S3, 120!) 

Remember!  Hooper  surveys  show  that  WFDF  has  a 

larger  audience  than  any  of  the  other  four  local  sta- 

tions  in  every  time  period.  And  during  the  day  WFDF 

garners  two  to  five  times  as  many  listeners  as  any 

other  local  station. 

Today — everyday  is  harvest  time  in  Flint  when  you 

use  the  WFDF-Flint  Market  Combine.  Ask  a  Katz 

man  for  availabilities,  now! 

910  Kilocycles 

FLINT 

MICH. 

AMERICAN   BROADCASTING  COMPANY 

REPRESENTED     BY     THE     KATZ  AGENCY 

•  Associated  with:  WOOD  Grand  Rapids— WFBM  Indianapolis  — WEOA  Evansville, 
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At  Washington  Headquarters 
SOL  TAISHOFF 

Editor  and.  Puhlither 
EDITORIAL 

ART  KING,  Managing  Editor 
J.  Frank  Beatty,  Rufus  Crater,  Associate  Edi- tors; Fred  Fitzgerald,  News  Editor;  Tyler 
Nourse,  Jo  Hailey,  Assistants  to  the  News  Edi- 
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PLAY  BALL  with 

IIBCRTY! 

Largest  Baseball  Network  in  the  History  of  Radio  .  .  The  Fastest 

Growing  Network  in  America  .  .  Starting  Its  Third  Season! 

Millions  of  baseball  fans  in  27  states  throughout 

America  will  listen  to  major  league  baseball  this 

spring  and  summer  over  the  Liberty  Broadcast- 

ing System.  They'll  hear  the  best  play-by-play 

reporting  on  the  air  —  the  Yankees,  Red  Sox, 

Cubs,  Dodgers,  Giants  —  all  the  big  league  teams 

—  as  only  Gordon  McLendon,  the  Old  Scotchman, 

can  give  it.  They'll  hear  baseball  every  day  in  the 

week  and  a  double-header  on  Sundays! 

Yes,  beginning  March  11,  and  ending  October  1, 

Liberty  Broadcasting  System  will  broadcast  some 

36  exhibition  games  and  173  regular  season 

games  —  an  average  of  7  games  per  week  during 

the  exhibition  season  and  8  games  per  week 

during  regular  season. 

Liberty  will  broadcast  baseball  —  and  millions 

of  fans  will  listen!  It's  the  biggest  sporting  event 

on  radio.  It's  creating  thousands  of  baseball 

fans  .  .  boosting  game  attendance  .  .  expanding 

the  sports  listening  audience!  It's  the  greatest 

advertising  buy  in  America. 

The  Old  Scofchman- GORDON  MeLENDON 

Radio's  Favorite  Sportscaster 
Radio's  favorite  Sportscaster,  heading  a  staff  of  the  most  outstand- ing S^iortsmen  in  the  country.  This  year  Liberty  will  feature  both 
line  from  the  field  and  re-creative  games.  Direct  from  the  field,  or 
re-created.  Liberty  gives  the  best  in  baseball  reporting.  Its  re-created 
games  are  completely  unlike  any  others  —  more  realistic,  if  possi- ble, than  games  direct  from  the  field. 

"McLendon's  work  is,  in  simple  words,  flat  genius.  There  is  just  no 
other  way  to  describe  it.  "  —  Amos  Melton,  writing  in  the  Ft. Worth  Press. 

"He  does  a  job  that  is  both  thrilling  and  flawless  —  a  masterpiece 
of  radio  reporting."  —  Calvin  Clyde,  writing  in  the  Tyler  Courier- Times. 

Liberty's  special  re-creation  methods  are  the  particular  property  of  the  network  and  cannot 
he  duplicated.  For  the  most  part,  they  are  within  a  few  seconds  of  actual  play  on  the  field. 

LIBERTY  BROADCASTING  SYSTEM,  INC 
DALLAS,  TEXAS 
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AMARILLO,  TEX. 

940  KC 

1,000  WATTS 

When  you're  making  out  that  schedule  for  the 

Southwest  don't  overlook  this  sales-winning  pair  of  CBS 
stations.  For  availabilities  and  rates,  write,  phone  or 

wire  our  representatives. 

Mational  Representatives 

JOHN  BLAIR  6l  CO. 
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WILLIAM  V.  SCHWARTING,  formerly  with  J.  Walter  Thompson  Co.,  Neil 
York,  joins  Albert  Frank-Guenther  Law  Inc.,  as  a  vice  president.  He  "waj head  of  Wall  St.  office  for  JWT  for  many  years.  His  son,  ROBERT  Wl 

SCHWARTING,  also  joins  Albert  Frank-Guenther  Law. 

FLOYD  O.  WILSON,  art  director  of  Bozell  &  Jacobs,  Chicago;  RANDAL 
PACKARD,  account  executive  for  firm,  and  CLETE  HANEY,  also  accou 
executive,  appointed  vice  presidents  of  agency.  F.  C.  MILLER,  vice  preside 
and  general  manager  of  Bozell  &  Jacobs,  named  executive  vice  preside 
and  general  manager. 

MONROE  MENDELSOHN,  account  executive  for  Kaufman  &  Assoc.,  Chicagc 
appointed  radio  and  television  director  for  firm. 

FRANK  HOPKINS,  formerly  with  Kudner  Agency,  New  York,  and  prior  to  tha 
with  Federal  Adv.,  same  city,  joins  Kenyon  &  Eckhardt,  New  York,  as  write 
in  radio-TV  commercial  department. 

HAL  STEJBBINS  resigns  as  executive  vice  president  of  Honig-Cooper  Co.,  Lo 
Angeles,  to  form  his  own  agency  under  firm  name  of  Hal  Stebbins  Inc.  Ne"' 

agency  has  taken  over  offices  of  Honig-Cooper  Co.  at  71 
W.  Olympic  Blvd.,  and  staff  personnel  remains  intact.  Honig 
Cooper  Co.  is  expected  to  establish  new  Los  Angeles  office: 

LOUIS  J.  MAGGIC,  formerly  with  Gumbinner  Agency,  join 
Smith,  Smalley  &  Tester,  New  York,  as  production  manage: 

C.  RUSSELL  ZEININGER,  formerly  of  Benton  &  Bowie; 
New  York,  joins  McNeill  &  McCleery,  Hollywood,  as  assisi 
ant  account  executive. 

Mr.  Stebbins 

JOHN  A.  CASHMAN,  formerly  with  Geffen  Dunn  &  Co 
and  Time  Inc.,  New  York,  joins  O'Brien  &  Dorrance  Inc New  York,  as  vice  president  and  director. 

DOROTHY  DAY,  formerly  with  copy  department  of  McCann-Erickson,  Chicagc 
named  copy  chief  of  Schoenfeld,  Huber  &  Green  Ltd.,  Chicago. 

CHARLES  H.  HELLIWELL,  former  vice  president  of  Richard  H.  Brady  Co 
Stevens  Point,  Wis.,  appointed  radio  and  television  director  of  Mathisson 
Assoc.,  Milwaukee. 

DON.  E.  WRIGHT,  for  past  five  years  manager  of  Metropolitan  Broadcastin 

Service  Ltd.,  Toronto,  buys  firm  from  Ken  Soble,  owner  of  CHML  Hamiltoi' and  will  continue  it  at  Toronto  at  same  address  under  name  of  Metropolita 
Broadcast  Sales. 

WALTER  McCREERY,  formerly  with  Smith  Bull  &  McCreery  Inc.,  with  offic« 
in  New  York,  San  Francisco  and  Los  Angeles,  forms  his  own  agency,  Waltt 
McCreery  Inc.,  in  all  three  cities.  ROBERT  B.  SELBY  is  manager  of  Sa 
Francisco  office  and  vice  president  of  new  firm.  DICK  SMITH  and  FRAN 
BULL  continue  as  Smith  &  Bull  Inc.  with  offices  in  Los  Angeles  only. 

MILDRED  DEMBY,  formerly  with  Chernow  Co.  and  Abbott  Kimball  Co.,  bot 

New  York,  joins  Demby  Co.,  New  York,  as  director  of  women's  affairs.  Si will  handle  women's  radio  and  television  programs  on  number  of  Demby  C 
accounts. 

MARION  LAW  Jr.,  formerly  public  relations  director  for  Budd  Co.,  Philadelphi| 
joins  Grant  Advertising  Inc.,  New  York,  as  account  executive.    He  will  direi* 
public  relations  and  publicity  activities  for  agency's  client.  The   Society  c Motor  Mfrs.  and  Traders.    He  served  more  recently  with  J.  W.  Milford  In 
and  Anderson,  Davis  &  Platte,  New  York. 

WALTER  N.  STUCKSLAGER,  formerly  western  advertising  manager  ( 
Esquire  magazine,  joins  Henri,  Hurst  &  McDonald,  Chicago,  in  executive  capacit 
He  will  be  active  in  merchandising  of  apparel  and  home  furnishing  accounts. 

MARGUERITE  WALSH,  for  past  five  years  with  Pedlar  &  Ryan,  New  Yor 
and  before  that  with  J.  Walter  Thompson  Co.,  joins  copy  section  of  rad 
department  of  Ruthrauff  &  Ryan,  New  York. 

LEE  JASPER,  former  account  executive  with  Weiss  &  Geller  Adv.  and  former! 
secretary  and  treasurer  of  Jasper,  Lynch  &  Field  Adv.,  New  York,  joins  Hubf 
Hoge  &  Sons,  New  York,  as  account  executive. 

JOHN  SCOTT  KECK,  formerly  recording  manager  of  NBC,  joins  Henri,  Huri 
&  McDonald  Inc.,  Chicago,  as  director  of  radio  and  television. 

LANSDALE  &  BALDWIN,  Los  Angeles,  moves  to  new  quarters  at  110%  3 
Seventh  St. 
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Offices  in  CHICAGO  •  NEW  YORK  •  DETROIT  •  ST.  LOUIS 

LOS  ANGELES  •   SAN  FRANCISCO    •  DALLAS 

ANNOUNCING 

THE  OPENING  OF  A  ScWHt^  JOHN  BLAIR  OFFICE 

DALLAS,  TEXAS 

On  January  2nd,  John  Blair  &  Company  opened  offices 

in  hustling,  bustling  Dallas,  Texas.  Clarke  Brown,  long 

an  expert  in  advertising,  merchandising,  marketing  and 

radio,  is  in  charge  .  .  .  ready  now  to  help  Southwest 

advertisers  build  profitable  sales  with  powerful 

Spot  Radio! 

The  address,  for  your  files,  is  Rio 

Grande  National  Building,  Field  and  Elm 

Streets.  The  phone,  Central  7955.  If 

you're  located  in  the  fast-growing 

Southwest,  it  will  pay  you  to  know 

Clarke  Brown  and  all  the  fine 

stations  on  John  Blair's  list. 

Ask  him  about  them 

anytime! 

Clarke  Brown 
Manager — Dallas  office 

JOHN 

BLAIR 

£■  COMPANY 
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Watch  the 

New  WDSU 

No  Other  New  Orleans  Station 

Offers  Sponsors  Such  Complete  Coverage 

of  the  Important  Woman's  World! 

Joyce  Smith,  Woman's  Program  Director, 
creates  and  cues  her  AM  &  TV  programs 

to  strike  the  rich,  influential  woman's  mar- 
ket. Gardening -fashions -drama -cooking 

(featuring  Lena  Richards,  nationally  known 
Creole  cook) — are  among  the  varied  pro- 

grams available  to  dollar-wise  sponsors. 
Write  for  further  details! 

illlilililllilllllllllil 

I  URE  OIL  Co.,  Chicago,  promoting  its  NBC  News  Commentator  H.  V.  Kalten- 
born's  edition  of  Fifty  Fabulous  Years  with  10  one-minute  spots  in  each  of 
58  markets  for  two  weeks  through  Leo  Burnett  Agency,  Chicago.  Stations 

include  those  within  Pure  Oil  territory  but  .outside  the  area  covered  by  regular 
network  show. 

NORTHERN  ELECTRIC  Co.  Ltd.,  Montreal  (radio  receivers  and  electrical 
appliances),  starts  quarter-hour  program,  The  Northernaires,  thrice  weekly 
on  10  Canadian  stations  and  will  expand  during  year  to  70  stations.  Program 
is  Canadian  transcribed  production.  Agency:  Harry  E.  Foster  Adv.  Ltd., Toronto. 

D.  L.  CLARK  Co.,  Pittsburgh  (candy  bars),  through  BBDO,  New  York,  adds 
three  cities  for  its  campaign.  WJBK-TV  Detroit,  WLWT  (TV)  Cincinnati 
and  WCBS-TV  New  York  have  been  added  to  12  other  stations  carrying  an- 

nouncements in  Baltimore,  Boston,  Buffalo,  Chicago,  Cleveland,  New  York, 
Philadelphia  and  Washington. 

WESTERN  AIRLINES,  Los  Angeles,  Jan.  9  started  three  week  radio  campaign 
promoting  its  air  coach  trip  from  Los  Angeles  to'  Las  Vegas,  on  four  Los  An- 

gles stations— KFWB  KMPC  KFAC  KGFJ.  Stations  using  total  of  100  spots 
each,  with  two  10-minute  daily  recorded  music  strips  being  used  additionally 
on  KFWB.    Agency:  Buchanan  &  Co.,  Los  Angeles. 

BROWN  SHOE  Co.,  St.  Louis,  begins  series  of  one-minute  and  20-second  TV 
commericals  in  12  markets  starting  Feb.  6  for  1.3  weeks  though  Leo  Burnett 
Agency,  Chicago.  Spots,  which  promote  children's  Buster  Brown  line,  have sound  on  film  with  voice  over  for  dealer  identification. 

AMALGAMATED  CLOTHING  WORKERS  OF  AMERICA  fCIO),  through  Ben 
Sackheim  Inc.,  New  York,  signs  with  ABC-TV  Spot  Sales  for  heavy  television 
spot  'campaign  in  four  cities.  Union  to  run  275  20-second  station  break  an- 

nouncements on  WJZ-TV  New  York,  WENR-TV  Chicago,  WXYZ-TV  Detroit 
and  WMAL-TV  Washington  with  $1.38,380  to  be  spent  in  39-week  period,  start- 

ing Jan.  30  with  summer  hiatus. 

O'KEEFE  &  MERRITT  Co.,  Los  Angeles  (gas  ranges),  Jan.  16  renews  spots  on 
25  California  stations  and  adds  KFBK  Sacramento,  KMJ  Fresno,  KERN 
Bakersfield  KWG  Stockton  (all  McClatchy  stations).  Contracts  for  52  weeks. 
Agency,  R.  B.  Atchinson  Co.,  Los  Angeles. 

CAMEO  CURTAINS  Inc.,  Chicago,  appoints  Philbin,  Brandon  &  Sargent  Inc., 
New  York,  to  handle  its  television  advertising.  Firm  plans  to  use  20  markets 
this  year.    EWING  R.  PHILBIN  Jr.  is  account  executive. 

UNION  PACIFIC  RAILROAD,  Omaha,  Neb.,  starts  for  52  weeks  15-minute 
Frank  Goss  News,  thrice  weekly,  on  KNX  Hollywood,  and  recorded  30-minute 
Musical  Milestones,  five  weekly,  on  KFAC  Los  Angeles.  Agency,  Caples  Co., 
Los  Angeles. 

EDGAR  B.  STERN,  JR  ROBERT  D.  SWEZEY  LOUIS  READ 
Porfner  General  Manager  Commercial  Manager 

A/aturotk  Accounts  •  •  • 

FERRY-MORSE  SEED  Co.,  Detroit,  buys  sponsorship  of  Garden  Gate,  Saturday, 
9:45-10  a.m.  on  CBS,  for  18  weeks  effective  Jan.  21.  MacManus,  John  & 
Adams,  Detroit,  is  agency. 

DOUBLEDAY  &  Co.,  New  York  (book  publisher),  through  Huber  Hoge  &  Sons, 
also  New  York,  is  sponsoring  on  ABC,  two  15-minute  programs,  aired  back-to- 
back  on  61  stations,  immediately  following  network's  Metropolitan  Opera 
broadcasts  on  Saturday.  The  11-week  contract  started  Jan.  14  and  covers 
quarter  hour  featuring  Jacques  Fray  with  recorded  opera  music,  and  quarter 
hour  of  Sidney  Walton  in  human  interest  series. 

WILDROOT  Co.,  Buffalo  (Wildroot  Cream  Oil),  Jan.  11  renewed  for  52  weeks 
What's  the  Name  of  That  Song?  on  full  Don  Lee  Network  plus  CKWX  Van- 

couver, B.  C,  and  four  stations  of  Aloha  network,  Hawaii,  KHON  KITA 
KMBI  KTOH.    Agency:  BBDO,  Buffalo. 

MUNTZ  TV  Inc.,  Chicago  (set  manufacturer),  sponsors  new  show.  Rebuttal, 
on  MBS,  Sunday  9:15-9:30  p.m.  Program  purchased  through  Michael  Shore Inc.,  same  city. 

KELLOGG  Co.,  Battle  Creek,  Mich.,  appoints  Kenyon  &  Eckhardt,  New 
York  to  take  over  production  of  The  Singini/  Lady  effective  Sunday,  Feb.  12.  Show 
heard  Sunday  on  ABC-TV,  6:30-7  p.m.  N.  W.  Ayer  &  Son,  New  York,  formerly 
handled  production. 
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for  25  years 

has  dominated  the  Nation's  Market... 

SCRANTO 

Wilkes-Barr^ 

And,  year  after  year,  WGBI  consistently  proves  it 

witli  record  breaking  Hoopers  like  these: 

MORNING      AFTERNOON  EVENING 

56.6  59.0  72.0 

Today,  if  you  want  to  sell  the  674,000  consumers  of 

SCR  ANTON 

Wilkes- Bar  re 

plan  to  use  the  one  station  that  does  the  job... 

morning,  noon  and  night! 

MRS.  M.  E.  MEGARGEE 
PRESIDENT 

GEORGE  D.  COLEMAN 
GENERAL  MANAGER 

CBS  Affiliate      910  KC      1000  Watts  Day      500  Watts  Night 

JOHN 

BLAIR 

\  t  COMPANY 
NATIONAl  REPRESENTATIVES 
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Ten  major  farm  organizations 
(Grange,  etc.)  representing  140,- 
000  New  York  state  families  own 
Rural  Radio  Network.  Since  they 
listen  first  to  their  network,  make 
Rural  Radio  first  aid  for  sales  in 
rural  New  York. 

#  85% 

...  of  properous  rural  New  York 
is  served  by  8  RR  stations:  WHCU- 
FM,  Ithaca;  WFNF,  Weathersfield; 
WVBT,  Bristol  Center;  WVCN,  De- 
Ruyter;  WVCV,  Cherry  Valley; 
WVBN,  Turin;  WSLB-FM,  Ogdens- 
burg;  WFLY,  Troy. 

#  $6,500 

.  .  .  is  the  "Cadillac"  average 
farm  income  per  family  in  New 
York  state.  Farm  families  in  New 
York  buy  45%  of  the  autos  sold; 
51%  of  the  hardware;  36%  of  the 
electrical  appliances;  28%  of  the 
drugs;  36%  of  food-meat;  33%  of 
the  clothing. 

9  356,640 
...  is  the  total  rural  families  in 
the  upstate  area.  This  includes 
138,255  farm  families  ...  a  rich, 
responsive  market  worthy  of  your 
consideration. 

Rural  Radio  .  .  .  prescription  to 
sell  the  $971 ,000,000  agricul- 

tural market  in  New  York  state. 

jR  adio 

NETWORK 

118  Nortii  Tioea  Street,  Ithaca.  N.  Y. 

330  West  42nd  Street,  New  York  City 
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7eatutQ       ike  IVeek 

A  BIG  PLUS  FROM 

WIBG 

Mr.  SHANKS     Miss  PINKNEY   Miss  CHOMIAK    Mr.  CHAPMAN 

TWO  GIRLS  and  two  boys  were 
selected  out  of  more  than  a  million 
high  school  students  as  winners  in 
the  third  annual  Voice  of  Democ- 

racy contest  staged  during  1949's annual  National  Radio  &  Televi- 
sion Week.  They  are  Richard  L. 

Chapman,  17,  Brookings  (S.  D.) 
High  School;  Gloria  Chomiak,  17, 
Wilmington  (Del.)  High  School; 
Anne  Pinkney,  17,  Trinidad  (Colo.) 
High  School;  Robert  Shanks,  17, 
Lebanon  (Ind.)  High  School. 

Contests  were  staged  in  28,000 
high  schools  in  51  states  and  ter- 

ritories under  joint  sponsorship 
of  NAB,  Radio  Mfrs.  Assn.  and  U. 
S.  Junior  Chamber  of  Commerce, 
with  endorsement  of  the  U.  S. 
Office  of  Education.  Chairman  of 
the  committee  in  charge  is  Robert 
K.  Richards,  NAB  public  affairs 
director. 
A  board  of  nationally-known 

judges  selected  the  four  winners 
by  means  of  blind  transcriptions 
identified  only  by  numbers.  They 
scored  all  contestants  and  the 
scores  were  added  and  averaged  to 

(Continued  on  page  28) 

On  01  -Occounti 

WHILE  studying  in  the  early 1920's  for  a  chemical  en- 
gineering degree  at  Union 

College,  Schenectady,  N.  Y.,  Maur- 
ice Odquist,  now  account  execu- 
tive with  Kenyon  &  Eckhardt,  New 

York,  became  aware  of  a  curious 
disproportion.  Whereas  there  were 
scores  of  chemistry  majors  at 
school  and  thousands  throughout 
the  country,  there  were  less  than  a 
handful  of  college  radio  trainees 
to  supply  an  industry  that  was 
looming  as  one  of 
the  most  promising 
in  the  industrial 
economy. 

Mr.  Odquist  did 
what  few  before  him 
had  done,  and  what 
thousands  after  him 
were  to  undertake — 
he  helped  build  a 
college  station, 
WRL,  and  there 
served  in  every  ca- 

pacity available  to  a 
young  man  of  per- suasive manner, 
good  voice  and  liter- 

ary skill. 
Capitalizing  on 

the     latter  endow- 
ment,  his   first  job 

upon  leaving  school 
in    1926   was  editor 
newspaper    for  Best 
Within  two  years  he  had  risen  to 
the  post  of  advertising  manager 
for  the  firm.    In  1929  he  moved  to 
the  Giddeon  Paint  Co.  and  his  first 
post-school  encounter  with  radio  as 
the  organization's  sales  promotion 
manager     handling,     among  his 
other  duties,  the  company's  spot 

of  a 
Foods 

radio  business. 

In  1930  he  resigned  from  Gid- 
deon to  join  the  Atlantic  &  Pacific 

Co.  as  its  radio  director.  During 
his  tenure  with  A&P  Mr.  Odquist 
supervised  more  than  26  shows  per 
week  for  more  than  four  years. 

In  1934  when  A&P's  radio  activ- 
ities were  cut   considerably,  Mr. 

Odquist  resigned  and  joined  the 
American  Can  Co.,  first  as  assist- 

ant head  of  the  marketing  division 
and  later  as  director 
of  that  department. 
Three  years  later  he 

joined   Newell  -  Em- mett  as  account  ex- 
ecutive in  charge  of 

merchandising  and 

promotion  of  Pepsi- 
Cola.     During  his 
ten-year  stay  there 
he  also  served  as  ac- 

count   executive  on 
Sylvania  Electric 
Products. 

Last  June,  he  was 
offered  and  accepted 

a  position  with  Ken- 
yon &  Eckhardt  as 

account  executive  on 

the  television  set  di- 
vision of  Sylvania 

and  on  White  Rock, 
house     a  spot  radio  advertiser. 

The  Odquists — she  is  the  former 
Viola  Seelman — were  married  Oct. 
26,  1929.  They  have  two  children, 
Constance,  16,  and  Victor,  12.  The 
family  lives  in  Dobbs  Ferry,  N.  Y. 

Mr.  Odquist  is  active  in  civic 
enterprises  and  is  a  member  of  the 
board  and  president  of  Dobbs  Fer- 

ry Hospital  and  the  board  of  gover- 
nors of  Dobbs  Ferry  Country  Club. 

MAURICE 

Inc. 

Car  Cards  .  .  .  Big  eye-catching  post- 
ers publicizing  W!BG  programs  —  w/fh 

sponsor  credit — appear  regularly 
throughout  the  year  on  street  cars covering  the  ctTy. 

Billboards  .  .  .  Over  the  entire  area 
of  the  Philadelphia  Market,  hard- 

hitting, colorful  24-Sheet  Posters  pro- mote WIBG  features. 

DIRECT  MAIL 

Direct  Mail  .  .  .  Attractive,  well-de- 
signed broadsides  go  out  regularly 

to  selected  dealer  lists,  spotlighting  a 

specific  sponsor's  campaign  and  urg- 
ing aggressive  store  cooperation. 

ON  WIBG  YOUR  CLIENTS  GET 
A  BIG  BONUS  OF  VIGOROUS 

SPONSOR-PROMOTION! 

WIBG 

DIAL  990 

10,000  WATTS 

PHILADELPHIA'S MOST  POWERFUL 

INDEPENDENT 

REPRESENTED  BY 

ADAM  J.  YOUNG INC. 
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25"  LENS,  MI-26550-8 

o 

15"  LENS,  MI-26550-6 

90  MM  LENS 
MI-26550-2 

35  MM  lENS 
Mt-26550-9 

eWRYTmMG  in  UMSES  forTV  CAMEMS 

—at  new  reduced  prices 

CHECK  HERE  FOR  THE  LENS  YOU  NEED 

Focal 
Length 

Camera 
Service 

Speed 

Total  Horiz. 
Field  Angle 

Type  No. 
35mm studio  and  field 

f/3.3 

51.5° 

Ml -26550-9 
50mm studio  and  field 

f/1.9 

34° 

MI-26550-l 
90mm studio  and  field 

f/3.5 

19° 

MI-26550-2 
1  35mm studio  and  field 

f/3.8 

13° 

Ml -26550-3 

8'/2" 
studio  and  field 

f/3.9 

8° 

Ml -26550-4 

13" 
studio  and  field 

f/3.5 

5° 

Ml -26550- 10 

13" 

field 
f/5.0 

5° 

Ml -26550-5 

15" 

field 
f/5.0 

4.5° 

MI-26550-6 

17" 
field 

f/5.0 

4° 

Ml -26550-7 

25" 

field  . 
f/5.0 

2.75° 

MI-26550-8 

ZOOMAR,  REFLECTAR,  /        For  information,  gel  in  fouch  witli 
and  BALOWSTAR  Lenses  (        your  RCA  Broadcasf  Sales  Engineer 

After  careful  study  and  extensive 
tests  of  all  types  of  TV  lenses— 
in  the  laboratory,  studio,  and  field 
— RCA  engineers  recommend 
this  versatile  line  of  lenses  for 
producing  the  clearest  possible 

pictures. 
Designed  specifically  for  quick 

interchange  in  the  4-position 
turrets  of  RCA  cameras,  these 
lenses  give  the  cameraman  a 
wide  choice  of  sizes,  speeds,  and 
focal  lengths  for  vi^ide-angle,  tele- 
photo,  and  ultra-speed  pick-ups. 
Thecomplete  line  includes:  (1) 

special,  long  "telephoto"  types 
using  a  high-quality  doublet  lens 
(achromat)  with  removable, 
lightweight  fixed-stops;  (2) 

standard  Ektar,  or  studio-type 
lenses,  complete  with  diaphragm 
and  depth-of-field  scales — and 
with  threaded  stainless-steel  bar- 

rels for  accommodating  sun- 
shades and  standard  filters  (avail- 

able extra).  All  lens  mounts  con- 
tain light  baffles  to  cut  glare.  All 

lens  surfaces  are  chemically 
treated  to  insure  clearer,  higher 
contrast  picture  reproduction. 

•  •  • 

RCA  can  ship  any  lens  in  the  line 
— immediately,  from  stock.  Ask 
your  RCA  Broadcast  Sales  En- 

gineer for  the  new  low  prices. 
Order  from  him,  or  direct  from 
Dept.  19  AC,  RCA  Engineering 
Products,  Camden,  New  Jersey. 

TELEWiStOM  BROADCAST  EOUif»MEMT 

RAD  to  CORRORATtOM  of  AMERICA 

EMOIMEERIMO  PRODUCTS  DERARTMEMT,  CAM  DEM.  M.J, 

In  Canada:  RCA  VICTOR  Company  Limited,  Montreal 
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FRANK  BOLIN  presents  the  WHK  6:00  P.M.  NEWS  to  Ms  many  devoted  listeners 

in  a  direct,  comprehensive,  understandable  style.  His  public  acceptance  guarantees^ 

advertisers  the  best  cost-per-thousand  in  Cleveland... 

COST    PER    THOUSAND  HOMES 
6:00  -  6:10  p.  M  MONDAY     THRU  FRIDAY 
FOR    CLEVELAND    REGIONAL    NETWORK  STATIONS 

WHK 
Paul  H.  Itoymer  Co., 

to/  ffeprvienfoffvc 

6:00-6:10  PM WHK NET.  B NET.  C 

HOOPERATING AVERAGE  ® 5.3 6.2 5.1 
HOMES 

PRIMARY  AREA  g 952,244 874,385 
705,393 

HOMES 
REACHED DAILY  J 50,469 54,212 35,975 
COST  FOR 
10  MINUTE 
PROGRAM (MAX.  DISCOUNT) 

$60.75 $91.13 $72.04 COST  PER 1000 

HOMES 

$1.18 
$1.68 

$2.00 

AVAILABLE  M.-W.-F.-see  your  raymer REPRESENTATIVE  ABOUT  THE  6:00  PM  NEWS 

®  Hooper— Fall-Winler  48-49 
WinteT-Spring  48-49 

®  Based  on  coverage  patterns  on  file  with  the  FCC; 
and  Homes,  Sales  Management  Survey  of  Buy- ing Power  1949 

1>  Projected  rating  for  primary  area 
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Retailer  radio 

NRDGA  Convenes 

In  New  York ANNUAL  AWARDS 

USTIN  MILLER,  NAB  president,  chided  members  of  the  National 
;etail  Dry  Goods  Assn.  last  Thursday  for  failing  to  include  radio  as  the 
asis  of  a  nation-wide  public  relations  campaign  the  association  plans 
a  "The  Miracle  of  America  Thrives  on  Progress." 
He  spoke  at  the  public  relations 

jssion  of  the  week-long  39th  an-  — ■  
ual  NRDGA  convention  at  New 
ork's  Hotel  Statler. 
Pointing  to  the  violent  reaction 

ist  year  against  the  possibility  of 
quor  advertising  via  radio  as  evi- 
lence  of  the  medium's  potency, 
udge  Miller  declared,  "There  is 
6 thing  illegal  about  hard  liquor 
vertising,  yet  when  radio  pro- 

loses  to  air  it,  people  get  excited. 
lo  such  reaction  is  created  by  its 
ppearance  in  other  media." 
f  Judge  Miller  decried  the  NRDGA- 
^onsored  campaign's  emphasis  on 
rewspapers,  and  that  instructions 
|3  NRDGA  members  urge  they 
jcontact  their  local  newspapers." le  assured  members  that  local 
iroadcasters  are  equally  anxious 
b  assist  in  the  campaign,  which 
eeks  to  concentrate  favorable  pub- 

ic opinion  on  American  retailing, 
bs  place  in  the  life  of  the  commu- 
Jitj'  and  the  advantages  of  the  sys- 

tem of  government  in  which  it 
junctions. 

Brochure  Criticized 

The  campaign  brochure,  severely 
a-iticized  by  Judge  Miller,  pro- 
jllaims  the  drive's  support  by 
jJewspaper  Advertising  Executives 
Assn.,  American  Newspaper  Pub- 
ishers  Assn.,  and  the  Advertising 
Council.  Judge  Miller  expressed 
isappointment  in  NRDGA's  re- 
uests  that  members  support  the 
jiampaign  by  sponsoring  news- 

paper ads,  and  that  the  Ad  Council 
lecure  free  radio  time  on  sponsored 
.etwork  shows. 
Earlier  in  the  week,  the  possi- 

■ility  of  added  radio  use  by  retail- 
;rs  in  1950,  and  a  tip  to  "watch 
jhe  television  infant"  was  voiced ty  Howard  P.  Abrahams,  manager 
f  the  NRGDA's  sales  promotion 
ivision  and  visual  merchandising 
Jroup. 

'  Speaking  at  Tuesday's  sales  pro- 
inotion  session,  Mr.  Abrahams  pre- 

dicted  that  retail   sales   in  1950 
>vo,uld    amount    to    "around  last 
'ear's    volume,"    explaining  that 
-t  current  lower  prices,  more  cus- 
omers  should  buy  more  merchan- 
lise  units.  While  not  expecting  an 
ncrease  in  newspaper  expenditures, 
(le  did  predict  "as  much  or  more 
adio  use"  by  retailers,  who  in  1949 

(Continued  on  page  Jfl) 

NRDGA  Awards  for  Best  Programs  of  1949 

[Judging  was  based  primarily  on 
results.  Emphasis  was  also  placed 
on  the  manner  in  which  programs 
and  advertising  reflected  the  char- 

acter of  the  store,  on  the  accuracy 
with  which  the  program  was 
beamed  to  a  specific  market  and  on 
the  consistency  with  which  radio 
advertising  was  used.] 

Stores  Winning  Awards  for 
Groups  of  Beamed  Programs 

Grand  award  and  first  prize  to  Zion 
Co-op.  Mercantile  Inst.,  Salt  Lake  City, 
for  the  following  5  beamed  programs: 
ZCMI  Utah  Symphony  Hour  KSL 
ZCMI  Homemaker  Program  KALL 
Tossed  Solids  KUTA 
The  Land  of  Make-Believe  KSL 
ZCMI  Breakfast  Edition  of 

the  News  KDYL 
Second  prize  to  Pomeroy's,  Reading, for  the  following  4  beamed  programs: 

Highlights  in  Harmony  WHUM 
Priscilla  Pomeroy  WHUM 
Be-Teen  Jamboree  WHUM 
Pomeroy's  Newscast  WRAW Third  prize  to  Golden  Rule,  St.  Paul, 
for  the  following  8  beamed  programs: 
Morning  Serenade  WMIN 
Melody  Album  WLOW 
Melody  Lane  WMIN 
Tune  Time  WLOL 
Guests  and  Requests  WMIN 
Twilight  Serenade  WMIN 
Family  Favorites  WMIN 
Curtain  Time  WMIN 

Programs  Beamed  to  a  Gen- 
eral Family  Audience 

Grand Paul Award — Schuneman 's —Red  Rooster  Hour 
Inc.,  St. 
WDGY 

GRAND  AWARDS  in  recognition  of  "good,  resultful  radio  advertising 
by  retailers,"  in  the  annual  radio  program  contest  sponsored  by  the  Na- 

tional Retail  Dry  Goods  Assn.,  were  made  last  Wednesday  to  three  depart- 
ment stores — ^Zion's  Co-operative  Mercantile  Institution,  Salt  Lake  City; Schuneman's  Inc.,  St.  Paul;  and  Lit 

Brothers,  Philadelphia. 
The  first  of  these  also  won  two 

first  and  two  second  prizes.  The 
latter  two  each  took  a  first  prize. 
Awards  to  33  stores  in  16  cate- 

gories were  presented  by  Maurice 
B.  Mitchell,  BAB  director,  and 
Robert  J.  Powderly,  sales  promo- 

tion director  of  Kresge-Newark,  at 
a  sales  promotion  and  visual  mer- 

chandising session  of  the  annual 
NRDGA  convention  (see  separate 
story).  Mr.  Powderly  was  chair- 

man of  the  session. 

Judging  this  year,  according  to 
Mr.  Mitchell,  was  based  primarily 
on  the  results  of  radio  advertising, 
a  departure  from  former  years 
when  programming  itself  was  of 
foremost  importance.  Therefore, 
in  each  case,  stores  gave  definite 
proof  of  results  in  contest  series. 

Grand  award  and  first  prize  for 

"Groups  of  Beamed  Programs" 
went  to  ZCMI  for  five  of  its  pro- 

grams, each  tailored  for  a  different 
audience.  The  programs,  honored 

as  a  group,  also  took  first  or  sec- 
ond prizes,  each  in  its  specific  cate- 

gory. Winning  ZCMI  programs  in  the 

group  classification,  and  their  spe- 
cific prizes  were:  ZCMI-Utah  Sym- 
(Continned  on  page  40) 

OVER  $15  MILLION  VOLUME 
GROUP  STORES 

First  Prize— Goldblatt's  Dept.  Store, 
Chicago — The  Let's  Have  Fun  Show 

WGN 
Second  Prize — Marshall  Field  &  Co., 
Chicago — Masterpieces  of  Music 

WNMP 
Honorable  Mention — Joske's  of  Texas, 
San  Antonio — Eight  O'clock  News  WOAI 

Te?i  O'clock  News  WOAI 
$5  MILLION  TO  $15  MILLION 

First  Prize— Schuneman's  Inc.,  St.  Paul — Red  Rooster  Hour  WDGY 
Second  Prize — Zion  Co-op.  Mercantile 

Inst..  Salt  Lake  City— ZCMI  Utah 
Symphony  Hour  KSL 

Third  Prize— Maas  Brothers,  St.  Peters- 
burg and  Tampa — Piano  Melodies 

^  ■  WSUN Fourth  Prize— Pomeroy's  Inc.,  Reading, Pa. — Highlights  in  Harmony  WHUM 
Honorable   Mention— McCurdy   &  Co 
Rochester— McCurdy  Little  Sym- 

phony WHAM Honorable  Mention — Forbes  &  Wallace 
Inc.,  Springfield,  Mass.— Co#ee  with Lee  &  Lorraine  WSPR 

Honorable  Mention — The  John  Gerber 
Co.,  Memphis— Memphis— Mid  South 
Today  and  Tomorrow  WMC 
UP  TO  $5  MILLION  VOLUME 

First  Prize— Sears.  Roebuck  &  Co.  Inc. 
Burlmgton,    Vt.— Sears    Man    on  the Street  WCAX 
Second  Prize— The  John  Bressmer  Co 
Springfield,  111.— Upon  Reflection WCVS 

Third  Prize— Pomeroy's  Inc.,  Pottsville, Pa. — Tone  Portraits  WPAM Honorable  Mention— The  John  Bress- 
mer Co.,  Springfield,  111.— Repeat  Per- formance WTAX (Continued  on  page  40) 

NAB  REVAMPING  UPSET 

BAB  Intact 

By  J.  FRANK  BEATTY 

NAB's  Broadcast  Advertising  Bu- 
reau last  week  survived  one  more 

threat  to  its  freedom  to  operate  as 
a  separate  unit  but  the  operation 
may  upset  the  two-year  streamlin- 

ing of  the  industry's  trade  associ- ation. 

As  a  result,  NAB's  functions  will 
enter  the  charting  stage  once  more 
when  two  board  committees — 
Structure  and  Finance — meet  next 
week  (Jan.  23-24).  The  board 
committees  vdll  take  up  the  recom- 

mendations of  three  membership 
committees  that  met  last  Monday 
and  Tuesday  in  Washington. 

The  three  membership  groups — 
Radio,   Television   and  Broadcast 

Advertising  Committees — met  un- 
der a  board  directive  asking  for 

their  ideas  on  what  place  BAB 
should  take  in  the  association's 
management  setup.  The  commit- 

tees met  separately  and  jointly  as 
well  as  formally  and  informally, 
finally  coming  up  with  three  reso- 

lutions that  tossed  the  whole 
streamlining  job  back  into  the 
board's  lap. 
Though  the  committees  decided 

not  to  make  public  their  joint  find- 
ings, it  was  obvious  they  felt  that 

BAB  has  wide  membership  sup- 
port and  that  the  new  NAB  divi- 

sion-department chart  hasn't 
worked  out  as  originally  conceived. 

Considerable  hair  was  let  down 

iROADCASTING     •  Telecasting 

during  the  two-day  conference,  and 
frank  criticism  of  many  associa- 

tion operations  was  expressed. 
In  essence,  the  tri-committee  rec- ommendation : 

9  Reduces  the  Radio  and  Tele- 
vision Divisions  to  the  same  status 

as  the  six  basic  departments. 
9  Breaks  up  the  secretary- 

treasurer  office  and  proposes  a 
secretary-field  director  as  well  as  a 
treasurer-general  manager. 
9  Puts  the  delegation  of  duties 

in  the  president's  hands,  where  it 
has  rested  all  along  minus  a  BAB- division  policy. 

9  Makes  it  very  plain  that 
BAB  is  to  be  left  free  to  do  its 

(Continued  on  page  4i) 
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LAN6ER  Bin 
Wets,  Drys  Heard  on  Proposed  Liquor  Ad  Ban 

By  JOHN  OSBON 

A  SIZABLE  portion  of  the  radio- 
television  industry's  multi-million 
dollar  revenue  in  network  and  spot 
beer-ale^wine  advertising  stood  in 

jeopardy  last  week  as  "dry"  and 
and  "wet"  groups  marshaled  their 
forces  for  hearings  before  the  Sen- 

ate Interstate  &  Foreign  Commerce 
Committee  on  the  explosive  Langer 
liquor  bill. 

The  committee,  headed  by  Sen. 
Ed  C.  Johnson  (D-Col.),  had  heard 
pretty  much  the  same  temperance 
cry  before — in  1947  and  1948 — on 
legislation  precisely  identical  to 
the  measure  (S  1847)  authored 
last  April  by  Sen.  William  Langer 
(R-N.  D.)  and  designed  to  outlaw 
liquor  advertising  in  all  media  en- 

gaged in  interstate  commerce.  It 
would  not  outlaw  local  or  state 
advertising,  however. 

With  an  advance  registration  of 
nearly  100,  the  committee  dutifully 
heard  "dry"  testimony  all  Thurs- 

day and  part  of  Friday,  with  op- 
ponents then  speaking  out  against 

proposed  legislation  which  most  in- 
dustry authorities  feel  is  discrimin- 

atory to  all  media. 
Observers  and  authorities — 

among  them,  legislators — feel  the 
bill  (or  its  companion  piece  in  the 
House,  HR  2428)  has  little  chance 
for  passage  in  its  present  form. 
And  after  hearings  last  Thursday 
and  Friday — and  slated  for  Sat- 

urday if  necessary — many  felt  they 
had  seen  another  "dry  run"  on 
Capitol  Hill. 

Opposition  Views 
Carrying  the  fight  against  the 

measure,  which  would  ban  beer,  ale 
and  wine  as  well  as  liquor  advertis- 

ing, were  spokesmen  of  Assn.  of 
National  Advertisers,  Advertising 
Federation  of  America,  the  Amer- 

ican Assn.  of  Advertising  Agencies, 
and  various  distillers,  breweries, 
etc.  No  representatives  of  the  ra- 

dio industry  registered  in  advance 
to  testify. 
But  FCC,  which  has  been 

prodded  by  Sen.  Johnson  to  take 
action,  noted  again  in  a  fresh 
statement  for  the  record  that  while 
S  1847  would  not  amend  the  Com- 

munications Act,  "adherence  by 
station  licensees  to  the  provisions 
.  .  .  would  be  a  factor  to  be  con- 

sidered in  determining  their  quali- 
fications to  be  licensees  of  radio 

broadcast  stations." 
FCC  Chairman  Wayne  Coy's  let- 

ter to  Sen.  Johnson,  dated  last 
Monday,  reiterated  that  the  bill 

presents  questions  of  "national 
policy"  and  the  Commission  did  not care  to  comment  on  its  merit. 
Comr.  Paul  Walker,  however,  de- 

sired to  go  on  record  as  favoring 
enactment  of  the  legislation,  Mr. 
Coy  added. 
The  AAAA's,  through  Vice 

President  Richard  L.  Scheidker, 

called  the  bill  "discriminatory" 
and  asserted  that  a  "dangerous  and 
unwise  precedent  would  be  estab- 

lished, equal  in  possible  effect  to 
the  abolition  of  such  

advertising  altogether." Officials  of  the  Distilled  Spiiits 
Institute  warned  that  the  Langer 
bill  threatens  "free  competition  in 
American  business"  and  branded 
it  as  "an  opening  wedge  for  the 
return  of  prohibition." 

Heard  Testimony 

Sitting  in  one  time  or  another 
during  the  hearings  were  Sens. 
Charles  Tobey  (R-N.  H.),  Ernest 
McFarland  (D-Ariz.),  John  Brick- 
er  (R-Ohio),  Warren  Magnuson 
(D-Wash.),  Brien  McMahon  (D- 
Conn.),  Owen  Brewster  (R-Me.), 
and  other  committee  members. 
At  the  opening  session  Sen. 

Johnson  inserted  into  the  record 
letters  from  various  government 
departments  and  agencies,  most  of 
whom  declined  to  comment  on  the 
merits  of  the  bill  [Broadcasting, 
Jan.  2].  Petitions  received  by  Sen. 
Irving  M.  Ives  (R-N.Y.)  and  Sen. 
Hugh  Butler  (R-  Neb.),  who  testi- 

fied personally  Thursday,  also 
were  inserted. 

Sen.  Langer,  the  initial  witness, 
said  that  a  majority  of  people  he 
contacted  "overwhelmingly"  fa- 

vored his  bill  and  were  strongly 
opposed  to  telecasts  of  liquor  ad- 

vertisements. Over  1,500  tele- 
grams and  petitions  have  been  re- 

ceived by  senators,  he  added. 
Sen.  Langer  drew  support  in  a 

statement  from  former  Kansas 
Sen.  Arthur  Capper,  who  spear- 

headed similar  movements  in  the 
79th  and  80th  Congress  and  is  own- 

er of  WIBW  Topeka  and  KCKN 
Kansas  City,  Kans.  Mr.  Capper 
said  stations  and  other  media 
should  be  prohibited  from  carrying 
such  ads  "in  the  interest  of  de- 

cency, morals  and  health,"  and 
expressed  hope  for  passage  of  the 
bill  and  "vigorous"  enforcement  by 
the  proper  federal  agencies. 

Official  spokesman  for  the  "drys" was  Bishop  Wilbur  Hammaker  of 
the  Methodist  Church,  who  also 
testified  during  the  1947  and  1948 
hearings.  After  denying  the  con- 

stitutionality of  the  Langer  bill 
and  favoring  a  ban  on  liquor  ad- 

vertising (not  on  liquor  itself,  he 
said),  he  paraded  a  host  of  wit- 

nesses, including  Sam  Morris,  San 
Antonio  m  i  n  i  s  te  r  ,  temperance 
league  official  and  conductor  of  the 
Voice  of  Temperance  program. 

Rev.  Morris  told  the  committee 

it  is  "unfair,  even  Un-American," for  networks  and  stations  to  sell 

"choice"  time  to  beer  and  wine  ad- 
vertisers in  dry  areas,  then  refuse 

temperance  groups  equally  choice 
time.  He  said  appeals  to  NAB  and 
FCC  brought  no  results,  and  that 
the  Langer  bill  would  not  ban  in- 

trastate ads. 
But  FCC  previously  had  ruled, 

in  fact,  on  a  similar  complaint  by 
Mr.  Morris  involving  KRLD  Dal- 

las in  1945  when  he  asked  the 

Commission  to  refuse  KRLD's  li- cense renewal.  FCC  denied  the 
request  in  1946,  ruling  that  such 
advertising  can  raise  "substantial 
issues  of  public  importance,"  pre- 

sumably those  covering  program- 
ming balance. 

Temperance  League  of  America, 
of  which  Mr.  Morris  is  an  officer, 
also  sought  to  have  WHAS  Louis- 

ville's renewal  refused  last  year 
on  similar  grounds  [Broadcasting, 
Oct.  17,  1949]. 

Other  "dry"  area  stations  fol- 
lowing a  policy  of  refusing  time  to 

temperance  groups,  he  said,  in- 
clude WLW  and  WCKY  Cincinnati, 

WSB  Atlanta,  WWL  New  Orleans, 
WBAP-WFAA  Fort  Worth-Dallas, 
WOAI  San  Antonio  and  WON  Chi- 

cago— most  of  which  he  cited  in  pre- 
vious testimony  of  1947  and  1948. 

JOHNSON 

SEN.  ED  C.  JOHNSON  (D-Col.), 
FCC's  chief  spur  on  Capitol  Hill, 
laid  out  his  recommendations  for 
Commission  policy  action  Thursday 
night  at  the  annual  dinner  of  the 
Federal  Communications  Bar  Assn. 

With  all  seven  Commissioners  in 
the  audience  of  some  325  FCBA 
members  and  guests,  including  a 
half-dozen  members  of  the  Senate 
Interstate  and  Foreign  Commerce 
Committee  which  he  heads.  Sen. 
Johnson  recommended  that  FCC : 

Suggests  FCC  Policy  ot  FCBA  Dinner 

O  Break  down  the  clear  chan- 
nels; leave  the  question  of  power 

above  50  kw  to  Congress. 

9  Review  the  network  regula- 
tions "in  the  light  of  changing  con- 

ditions." 
9  "Quickly"  promulgate  "broad and  sufficiently  general  standards 

for  color  television." 
9  Simultaneously,  approve  com- mercial standards  for  TV  in  the 

UHF  and  then — but  not  before — 
lift    the    cur-rent    VHF  licensing 

Drawn  for  Broadcasting  by  Sid  Hix 

'Remember  saying  at  the  wrestling  broadcast  last  night,  'I  could  throw 
both  those  bums  myself?" 

freeze. 

%  Speed  its  own  action  on 
broadcast  applications,  "overhaul" rules,  revise  procedures,  dispense 
with  "some  antiquated  and  unnec- 

essary functions"  and  do  more  in 
the  "purely  scientific  and  technical 

fields." 

Sen.  Johnson  also  recommended 

that  the  U.  S.  "ought  to  give  seri- ous consideration  to  the  sensible 
proposal  to  assist  Cuba  and  the 
whole  Caribbean  area  in  convert- 

ing their  local  radio  from  AM  to 
FM"  [Closed  Circuit,  Nov.  7]. 

Without  calling  names,  he  at- 
tacked Cuba's  channel  demands  on 

the  U.  S.  in  the  recent  NARBA  ne- 

gotiations by  saying:  "I  do  not 
condone  for  one  moment  any  at- 

tempt by  any  nation  to  hold  a  pistol 
to  our  heads,  and  least  of  all  by  one 
whose  entire  economy  depends  on 

our  friendly  cooperation." 
Color  Decision 

He  anticipated  an  FCC  decision 
favoring  standardization  of  color 
television :  "I  am  confident  that 
[the  Condon  Committee's]  report 
will  fortify  and  bolster  the  Com- 

mission's decision  that  we  are  ready 

for  color  television  now."  He  re- ferred to  a  Bureau  of  Standards 
committee,  under  Director  Edward 
U.  Condon,  which  is  studying  color 

for  a  report  to  his  Senate  com- merce committee. 

The  dinner  at  which  Sen.  John- 
son spoke,  held  at  the  Mayflower 

Hotel  in  Washington,  followed  an 
(Continued  on  page  73) 
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NBC'S  NEW  LINE-UP 

Norton  Named  V.  P.  for  Administrotion 

WBC  last  week  picked  a  top 
^:ood  merchant  and  one-time  agency 
iaan  to  fill  a  new  staff -level  post  as 
[fice  president  for  administration. 
'  "Victor  T.  Norton,  president  of 
"American  Home  Foods  Inc.  since 
,  947  and  former  executive  of  Ken- 
yon  &  Eckhardt,  was  appointed  to 
'he  newly  created  NBC  job.  Placed 
mder  his  direction  were  several 
■dministrative  functions,  all  head- 
d  by  veteran  NBC  executives. 
Reporting  to  Mr.  Norton  will  be 

ohn  H.  MacDonald,  vice  president 
n  charge  of  finance;  0.  B.  Han- 
on,  vice  president  and  chief  engi- 
leer;  William  S.  Hedges,  who  has 
•een  officially  announced  as  vice 
•resident  in  charge  of  integrated 
ervices;  Ernest  de  la  Ossa,  direc- 
or  of  personnel  and  newly  named 
jiead  of  labor  relations,  and  Hugh 

Beville,  director  of  plans  and 

j-esearch. 
j  Yet  to  be  named  to  the  top  hier- 

archy of  the  NBC  organization  as 
proposed  in  the  celebrated  Booz, 
,j\.lleri  &  Hamilton  plan  are  a  chief 
;|if  the  radio  network  and  a  staff- 
level  chief  of  public  relations. 
jThese  are  believed  to  be  the  only 
(i»rincipal  jobs  left  unfilled  in  the 
tew  design. 

'  At  the  time  he  announced  the  ap- pointment of  Mr.  Norton  to  be  vice 

president  in  charge  of  administra- 
ion,  Joseph  H.  McConnell,  NBC 
Dresident,  also  distributed  a  staff 
ftiemorandum  relating  in  detail  the 
lew  personnel  assignments  as 

fnade  to  date  in  the  network's  re- 
krganization. 

jl  Gaines  Named Most  of  the  reassignments  have 
ilready  been  reported  by  Broad- 
::asting.    One  that  had  been  sub- 
ect  to  speculation,  however,  was 
.ettled  by  Mr.  McConnell's  report. 
James  M.  Gaines  got  the  job  of  di- 

rector of  owned-and-operated  sta- 
tions— the  third  of  three  principal 

♦perating  divisions  into  which  the 
ompany  is  being  split. 
Mr.  Gaines  held  the  same  title 

^jnder  the  former  organization  of 
he  network,  but  his  appointment 
o  head  the  newly  separated  sta- 
ions  division  was  regarded  as  a 
promotion.  Reporting  to  him  will 
lie  the  managements  of  all  NBC 
iwned-and-operated  stations  save 
-me.  Sidney  N.  Strotz,  NBC  vice 
president  in  charge  of  the  Western 
jDivision  and  head  of  KNBH  (TV) 
Los  Angeles,  an  NBC  owned  sta- 

tion, will  report  directly  to  Charles 
|El.  Denny,  executive  vice  president. 

Mr.  Norton,  the  new  vice  presi- 
dent for  administration,  began  his 

business  career  in  1927  as  a  sales- 
nan  for  the  Jewel  Tea  Co.,  at  Bar- 
rington,  111.  He  rose  in  that  com- 

pany to  assistant  to  the  president, 
in  1938  he  joined  the  Cudahy 
Packing  Co.,  Chicago.    With  that 
ompany  he  was  successively  gen- 
sral  sales  manager,  vice  president 
n  charge  of  sales  and  merchandis- 

ing, and  then  in  charge  of  the  man- 

ufacture and  distribution  of  the 
packing  house,  dairy  and  poultry 
products  as  well  as  in  charge  of 
advertising,  public  relations  and 
research. 

He  joined  Kenyon  &  Eckhardt  in 
1945  as  merchandising  consultant 
in  New  York.  Later  he  became 
vice  president  in  charge  of  the 

agency's  Chicago  office  and  after- 
ward returned  to  New  Yoi'k  as  a 

member  of  the  plans  board. 
He  joined  American  Home  Foods 

Inc.  in  1947  as  executive  vice  presi- 
dent and  before  the  end  of  the  year 

became  president. 

McConnell's  Memo 
The  full  text  of  Mr.  McConnell's 

memorandum  to  the  staff,  which 
serves  as  a  full  outline  of  person- 

nel assignments  under  the  reorgan- 
ization follows: 

"In  the  recent  past  I  have  had 
the  opportunity  of  discussing  with 
most  of  you  our  plans  for  realign- 

ing the  NBC  organization  so  that 
we  can  conduct  our  expanding 
business  with  maximum  efficiency 
and  give  you  increased  opportuni- 

ties to  put  your  talents  and  capa- 
bilities to  the  best  use.  To  do  this, 

we  have  surveyed  the  principal  ac- 

Mr.  GAINES 

tivities  of  our  company  and  have 

grouped  the  operations  which  nat- 
urally belong  together  into  func- tional units. 

"A  number  of  new  positions  have 
been  created,  making  possible  many 
promotions  from  within  the  com- 

pany and  enabling  us  to  strengthen 
the  organization  by  bringing  into 
it  new  executives  and  personnel. 
We  have  made  substantial  prog- 

ress, and  in  this  report  I  would  like 
to  summarize  what  we  have  done 
to  date. 

"The  new  structure  of  our  or- 
ganization includes  three  principal 

operating  divisions:  One  for  the 
radio  network,  one  for  the  televi- 

sion network,  and  one  for  the 
owned-and-operated  stations.  Inso- 

far as  possible,  each  of  these  activi- 
ties is  to  be  administered  as  a  sep- 

arate business  and  each  of  the 
three  divisions  will  have  under  it 
all  of  the  elements  essential  to  its 
efficient  operation.  To  do  this,  op- 

erating activities  in  the  accounting, 
engineering  and  research  depart- 

ments are  being  decentralized  and 
associated  directly  with  the  operat- 

ing divisions  they  serve. 

"Pending  the  appointment  of  an 

executive  in  overall  charge  of 
the  radio  network  organization, 
Charles  R.  Denny,  executive  vice 
president,  is  directly  heading  this 
division  in  addition  to  his  other 
duties.  Sylvester  L.  (Pat)  Weaver 
is  vice  president  in  charge  of  the 
television  network  organization, 
and  James  M.  Gaines  is  director  of 
0  &  0  stations.  William  S.  Hedges, 
vice  president,  is  in  charge  of  in- 

tegrated services,  which  include 
various  operating  activities  serv- 

ing the  company  as  a  whole. 
"In  addition  to  these  principal 

operating  activities,  there  are  a 
number  of  staff  units  which  assist 

the  company's  management  in 
planning  the  overall  conduct  of  our 
business.  These  include  company- 
wide  financial  planning  under  John 
H.  MacDonald,  vice  president  in 
charge  of  finance;  legal  activities 
under  Gustav  B.  Margraf,  vice 
president  and  general  attorney; 
engineering  planning  and  develop- 

ment under  0.  B.  Hanson,  vice 
pi-esident  and  chief  engineer;  and 
personnel  and  labor  relations  un- 

der Ernest  de  la  Ossa,  director  of 
personnel ;  a  staff  research  unit  un- 

der Hugh  M.  Beville,  director  of 
plans  and  research;  and  press  un- 

der Sydney  H.  Eiges,  vice  president 
in  charge  of  press  and  publicity, 
to  whom  the  information  depart- 

ment has  also  been  assigned. 
"A  new  top  executive  position 

has  been  created  in  the  company — • 
that  of  vice  president  for  adminis- 

tration— under  which  a  number  of 
staff  and  operating  functions  will 
be  grouped.  I  am  very  pleased  to 
announce  the  appointment  to  this 
position  of  Victor  T.  Norton,  who 
is  joining  NBC  after  serving  for 
the  past  several  years  as  president 
of  American  Home  Foods  Inc. 

"Reporting  to  Mr.  Norton  are 
(Continued  on  page  4-2) 

GAG  RULE  SNIPPED 
SCOTUS  Refuses  Review 

THE  generally  accepted  American 
standard  of  free  speech  in  report- 

ing crime  news  now  is  established 
in  the  state  of  Maryland  as  a  result 
of  a  decision  last  Monday  by  the 

U.  S.  Supreme  Court  in  the  "'Balti- 
more Gag"  case. 

Invalidating  of  the  Baltimore 
court  principle  that  broadcasters 
and  newspapers  are  in  contempt 
for  broadcasting  and  publishing 
news  about  an  indicted  criminal  re- 

ceived the  highest  court's  blessing when  it  refused  to  review  a  June 
1949  decision  by  the  Maryland 
Court  of  Appeals. 

The  state  court  had  reversed  a 
decision  by  the  Criminal  Court  of 
Baltimore,  which  had  held  three 
Baltimore  stations  and  a  commen- 

tator guilty  of  contempt  [Broad- 
casting, June  13,  1949].  Stations 

affected  were  WCBM,  WFBR  and 
WITH  Baltimore  along  with  James 

P.  Connolly,  former  news  editor  of 
WITH. 

Two  days  after  the  decision,  the 
Maryland  Court  of  Appeals  cleared 
WBAL  Baltimore  of  similar  con- 

tempt charges.  WBAL  had  fol- 
lowed a  separate  course  in  its  ap- 
peal. Chief  Judge  Ogle  Marbury, 

of  the  state  court,  issued  a  brief 
order  freeing  WBAL.  The  WBAL 
case  had  never  been  argued  before 
the  state  tribunal.  Judge  Mar- 
bury's  order  merely  said  that  the 
case  was  reversed  for  reasons  out- 

lined in  the  earlier  decision  revers- 
ing the  lower  court. 

Miller  Hails  Action 

Judge  Justin  Miller,  NAB  presi- 
dent, hailed  the  U.  S.  Supreme 

Court's  action  as  "one  more  step 
in  establishing  firmly  the  Ameri- 

can concept  of  free  speech,  and 
recognition  by  one  more  state  of 

the  limitations  properly  imposed 
upon  the  use  of  the  judicial  power 
to  interfere  with  the-  reporting  of news. 

"The  militant  broadcasters  and 
their  attorneys  who  carried  this 
case  successfully  through  the 
courts  merit  the  warm  apprecia- 

tion not  only  of  all  broadcasters, 
but  of  the  people  of  our  country  for 
the  protection  of  rights  guaranteed 
to  them  under  the  First  Amend- 

ment." 

Judge  Miller  explained  that  the 
Baltimore  contempt  rule  was 
based  on  the  English  philosophy 
of  govemment  abridgement  of 
speech  and  press,  which  was  re- 

pudiated by  the  U.  S.  Constitution. 
The  U.  S.  Supreme  Court  issued 

no  opinion  in  refusing  to  pass  on 
the  merits  of  the  Maryland  rules 

(Cotitinited  on  page  45) 
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Uses  d  Novel  Twist  in  Selling 

By  JIM  GALLAGHER 

THE  FORD  MOTOR  Co.,  which  has  been  out  of  AM  net- 
work radio  all  this  season,  has  returned  with  a  new  idea 

in  media  purchasing  that  impHes  a  possible  revolution  in 
time  purchasing. 

Through  its  agency,  the  Detroit  office  of  J.  Walter  Thompson 
Co.,  Ford  bought  eight  CBS 
sustaining  shows  and  12  of 

Mutual's  sustainers,  for  the 
month  of  January  only. 

Thus,  for  the  first  time,  with 
the  exception  of  special  events, 
the  auto  firm  bought  proven 

package  shows  without  hav- 
ing to  tie  itself  up  to  a  long 

term  contract.  The  entertain- 
ment is  of  every  type,  ranging  ̂ 'rom 

news  broadcasts  to  variety  shows, 
subsequently  both  the  agency  and 
the  sponsor  expect  they  will  be  able 
to  bracket  all  segments  of  the  pop- 

ulation with  their  sales  message. 
These  placements  on  AM  plus 

sponsorship  on  TV,  cost  the  Ford 
Co.  an  estimated  half  million  dol- 
lars. 

Origination  of  the  plan  stems 
from  the  Detroit  office  of  the 
Thompson  agency,  where  Norman 
H.  Strouse  is  vice  president  in 
charge.  Working  originally  with 
CBS,  the  agency  was  aided  in  its 
negotiations  by  Joseph  R.  Spadea, 
manager  of  the  CBS  Detroit  office. 
In  charge  of  Ford  approval  was 
Gordon  C.  Eldredge,  advertising 
manager  of  the  Ford  Div.  of  the 
Ford  Motor  Co. 

Mr.  SPADEA 

Mr.  STROUSE 

short  periods,"  Mr.  Spadea  said: 
"Aside  from  my  conviction  that 

the  use  of  these  sustaining  pro- 
grams would  afford  the  automotive 

industry  greater  coverage  at  lower 
cost,  I  believed  that  their  sponsor- 

ship, as  well  as  the  financial  return 
to  CBS,  would  aid  in  their  promo- 

tion for  future  long  term  sale." 
Mr.  Spadea  added  that  the  pro- 

grams "are  delivering  net  circu- 
lation of  3,500,000  and  4  million 

radio  homes  .  .  .  much  larger  than 
(the  delivery)  of  the  more  costly 

publications." Nelson  Sees  Idea 
As  Stimulating 

Linnea  Nelson,  chief  timebuyer 
of  J.  Walter  Thompson,  said: 

"I  have  participated  in  many 
new  things  over  the  years,  but  this 

is  a  single  'first'  that  has  been  the 
most  exciting  and  stimulating 
thing  to  date.  This  campaign 
seems  advantageous  to  both  par- 

ties— the  networks  who've  been 
putting  on  good  sustaining  shows 
and  the  Ford  Motor  Co.  which  can 
use  them  on  this  basis. 

"With  all  of  us  working  on  the 
one  time  purchase  of  many  net- 

work shows  following  immediately 
on  the  heels  of  the  Ford  new  car 

spot  announcements — and  now  tele- 
vision network  and  spot  purchases 

as  well  as  more  radio  spots — we 

can  only  say  with  deepest  appre- 

ciation a  great  big  'thank  you'  to the  stations  and  the  networks.  The 
use  of  radio  and  television  broad- 

casting in  such  a  big  way  is  bound 

to  produce  results." 
Cites  Flexibility 

Advantage  to  Advertiser 

Noting  that  the  Ford  company 
cannot  predict  to  what  degree  the 
innovation  will  change  the  buying 
and  selling  pattern  of  network 

radio,  Mr.  Eldredge  said:  "We  do know  that  it  presents  a  greater 

flexibility  for  the  advertiser.  It's roughly  equivalent  to  buying  pages 
in  publications  for  specified  dates 
of  issue  and  hence  it  permits  closer 
timing  with  an  overall  advertising 
campaign.  It  would  seem  to  be  an 
advantage  to  networks,  too,  as  it 
brings  some  measure  of  return  on 
their  investment  in  the  develop- 

ment and  maintenance  of  fine  sus- 

taining programs." It  seemed  especially  important 
to  Ford  this  year  to  make  a  major 
eff'ort  in  January,  for  the  1950 
Ford  had  been  out  only  a  month 
when  the  holidays  began,  making 

necessary  a  slackening  of  promo- 
tional and  sales  activities.  The 

firm  wanted  to  come  back  heavily 
to  make  up  for  this  inactivity,  and 
also  to  compensate  for  the  new 

What  Ford  Placed  in  This  All-Out  Drive 

Mr.  ELDREDGE 

Debunks  Rumor 
ON  RADIO 

On  Ford  Network  Radio Date Network 
Time 

Program 
Jan. 4 Mutual 8 : 00-8: 30 Can  You  Top  This 

A    spokesman   for   the  agency Jan. 4 CBS 

10 

:30-ll:00 
Lum  &  Abner 

scotched  the  rumor  prevalent  last Tan. 6 Mutual 

10 

:00-10:15 Mutual  Newsreel 
fall  that  Ford  had  given  up  on 

Jan. 6 CBS 

10 

:00-10:30 Pursuit 

network  radio  as  a  selling  aid,  say- Jan. 7 Mutual 7 :00-7:30 Hawaii  Calls 
ing: Jan. 7 CBS 8 :  30-3: 00 Philip  Marlowe 

Jan. 8 Mutual 7 :  30-8: 00 The  Saint 
"There  is  no  feeling  that  we Jan. 8 

CBS 
10 :30-ll:00 CBS  Dance  Orchestra 

don't  want  network  radio,  and  we Jan. 9 Mutual 8 :  30-8: 55 Adventures  of  Peter 

don't  think  that  it  is  either  dead  or Salem 
dying.    We  are  only  trying  to  get Jan. 9 Mutual 9 :30-10:00 Crime  Fighters 

away  from  the  long  term  commit- Jan. 

10 

Mutual 9 :  30-10:00 Mysterious  Traveler 
ment  that  network  radio  obligated Jan. 11 

CBS 
10 : 30-11:00 Lum  &  Abner 

us  to  in  the  past.    It  was  not  flex- Jan. 

13 

CBS 9 :30-10:00 Young  Love 
ible  enough  for  us,  compared  to Jan. 13 Mutual 10 :  00-10:15 Mutual  Newsreel 
other  media,  in  view  of  the  unique Jan. 

14 Mutual 7 :00-7:30 Hawaii  Calls 

selling  job  that  lies  ahead  of  us, Jan. 15 
CBS 

10 :30-11:00 CBS  Dance  Orchestra 
and  the  variation  in  selling  effort Jan. 16 Mutual 7 

: 45-8:00 I  Love  a  Mystery 

we  have  to  put  forth  at  different Jan. 16 Mutual 10 :30-ll:00 Mutual   Dance  Orches 
times.    If  we  could  look  to  the  net- tra 
works  for  circulation,  just  as  we Jan. 

17 

Mutual 8 : 30-8:55 Official  Detective 

do    other    media,    and    pick  and Jan. 17 CBS 9 :30-10:00 

Escape 

choose  our  time  and  place  for  our 
effort,  we  would  be  glad  to  buy ON  TELEVISION 
the   commercial   content   of  these Date Network Time Program 

shows." 

Jan. 

20 

DuMont 8 

•00-8:30 

Hands  &  Murder 
All  of  the  officials  involved  in  the Jan. 

20 
NBC 

8 00-8:30 One  Man's  Family 
arrangement  expressed  confidence Jan. 22 

NBC 
7 00-7:30 Leave  It  To  the  Girls 

in  Ford's  new  approach. 
Jan. 22 

ABC 
5 

30-3:00 
Super  Circus 

Underlining  the  desire  of  auto- Jan. 
Jan. 

2S 
27 

CBS DuMont 8 
8 

00-8:30 
00-8:30 

Front  Page 

Hands  &  Murder 
motive  people  for  "productive  cir- .Jan. 27 

NBC 
8 

00-8:30 
One  Man's  Family 

culation  and  something  new  to  give 
Jan. 

29 
NBC 

7 00-7:30 Leave  It  To  the  Girls 
impact  and  balance  to  their  sales Jan. 

29 

ABC 
5 

30-3:00 

Super  Circus 
and    advertising   campaigns  over Feb. 2 

CBS 
8 

00-8:30 Front  Page 
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One  of  a  Series 

Company  Buys  Sustainers  Wholesale  in  Concentrated  Drive 

ar  announcements  of  many  of  the 
Dmpeting  manufacturers.  Ford 
anted  a  30-day  promotion,  and 
irough  the  cooperation  of  CBS 
nd  J.  Walter  Thompson,  the  new 
Ian  was  evolved. 
A  budget  was  set  up  for  full 

vailabilities,  but  previous  com- 
litments  and  local  shows  made 
hat  an  impossibility.  However, 
WT  pointed  out  that  with  173 
;BS  stations  involved,  and  470 
rom  Mutual,  the  Ford  programs 
ad  realized  78 7^  of  the  CBS  pos- 
ibilities  and  77%  of  Mutual's.  An- 

ther statistic  bearing  out  the 
uccess  of  the  buy  was  that  90% 
f  all  stations  involved  carry  five 
r  more  of  the  shows,  and  that 
[very  single  station  carries  at  least 

\ne. ,| 

l*rompt  Action 
Marked  Ford  Decision 

In  answer  to  a  query  as  to  how 
uickly  a  program  like  this  could 
Ve  organized  and  put  into  action, 

ijhe  agency  said:  "We  were  in  our 
jjirst  program  just  one  week  after 

pe  idea  was  cleared." I  Three  commercial  breaks  are 
[iised  in  the  shows  which  are  of 
|ialf-hour  duration,  with  the  lis- 

tener urged  to  "listen  to  a  mes- 
jage  from  your  local  Ford  dealer." 
j  Reaction  from  the  far-flung  Ford 
lealer  organization  was  instanta- 

neous and  enthusiastic.  A  Thomp- 
son field  man  in  Des  Moines,  after 

a  quick  survey  of  dealer  opinion, 
said :  "I  can  honestly  say  that 
there  has  never  been  an  advertis- 

ing campaign  that  has  created  as 
much  enthusiasm  as  our  present 
radio  network  campaign  on  CBS 

and  MBS." 
Success  on  AM 
Patterns  Video 

The  success  of  the  AM  buy  came 
so  quickly  that  Ford  was  able  to 
apply  the  same  idea  to  TV,  where 
the  firm  already  was  sponsoring 
the  Kay  Kyser  show  on  a  long 
term  basis.  Ford  has  bought  the 
commercial  rights  to  10  sustaining 
TV  shows  on  the  four  major  net- 

works between  Jan.  20  and  Feb.  2. 
Ford  emphasized  that  this  does 

not  imply  any  lack  of  confidence 
in  the  Kay  Kyser  show,  character- 

izing it  as  "our  main  effort"  and 
pointing  out  that  the  first  show  had 
hit  a  40.8  rating,  placing  it  in  the 
top  10  TV  programs  for  that  week. 

Ford  has  no  fears  that  the  long 
term  purchase  of  any  of  these  sus- 

taining shows  by  other  sponsors 
will  put  a  crimp  in  its  plans,  for 
the  firm  says  if  it  does  the  same 
thing  in  February,  as  now  seems 
likely,  the  company  will  put  to- 

gether a  package  from  the  best 
availabilities  that  prevail  at  the 
time.  In  addition  to  CBS  and 
MBS,  Ford  now  has  availabilities 
from  NBC,  and  the  purchase  of 
NBC-TV  time  presages  the  possi- 

bility that  the  network  would  be 
interested  in  this  program  on  AM. 

Both   the   agency  and  the  net- 

works emphasized  that  there  was 
no  cut  rate  involved,  with  full  time 
and  talent  charges  being  paid  at 
the  rate  ofi'ered  to  all  sponsors,  the 
only  difference  being  in  the  term 
of  the  contract.  It  was  felt  to  be  a 

mutually  advantageous  arrange- 
ment, with  the  Ford  company  get- 

ting the  extra  promotion  for  the 
exact  time  it  needed,  and  the  net- 

works getting  revenue  from  pro- 
grams that  up  to  now  had  been 

conceived  and  broadcast  at  terrific 
costs. 

That  there  was  a  danger  this 
practice  might  spread  to  many 
other  advertisers  was  conceded. 
Also  admitted  was  possibility  that 
some  shows  now  sold  for  long  terms 
might  be  demanded  on  a  shorter 
basis.  However,  the  principals 
were  quick  to  point  out  that  Ford 
had  a  sales  problem  that  was  not 
faced  by  many  advertisers  who 
could  profitably  use  every  week  of 
the  year  to  plug  their  product. 

Versatility  Factor 

Is  Significant 

The  new  plan  was  thought  even 
more  significant  in  view  of  the 
recent  increase  in  network  owner- 

ship of  top  ranking  shows.  The 
possibility  of  such  shows  being  sold 

to  several  sponsors  over  a  year's time  was  seen,  rather  than  on  a 
longer  term  contract  for  the  same 
account.  Then  it  would  be  the  net- 

works' problem  to  build  up  the 
shows'  circulation,  with  sales  de- 

partments selling  them  on  a  best 
available  basis,  just  as  in  the  case 
of  spots  today. 

TOP  FLIGHT  programs  utilized  by  the  Ford  Motor  Co.  in  its  current  drive 
include: 

LEFT  PHOTO — ABC-TV  Super  Circus,  whose  stars  include  Cliff  Soubier, 
the  clown,  and  Bandleader  Mary  Hartline; 

LOWER  LEFT:  CBS-TV's  The  Front  Page,  which  cast  includes  John  Daly 
(standing),  Mark  Roberts  and  Peggy  Shaw  in  the  top  roles. 

LOWER  RIGHT:  NBC-TV's  Leave  It  to  the  Girls,  moderated  by  Maggi 
McNellis  (standing).  She  is  shown  with  Kitty  Carlisle  (I)  and  Binnie  Barnes. 

TOP  RIGHT:  Mutual's  The  Saint,  which  casts  Vincent  Price  in  the  title 
role  supported  by  Betty  Lou  Gerson. 

TOP  PERFORMER' Ford  To  Sponsor  Broadcast 

A  HALF-HOUR  broadcast  direct 

from  Sjjort  magazine's  second  an- 
nual "Top  Performer"  dinner  at 

New  York's  Hotel  Astor,  Thursday, 
Jan.  19,  will  be  sponsored  by  the 
Ford  Dealers  of  America  on  MBS. 

During  the  9:30-10  p.m.  (EST) 
airing,  Sportscaster  Bill  Slater  will 
describe  to  listeners  the  pre-award 
ceremonies.  Climax  of  the  dinner 

will  be  presentation  of  the  "Athlete 
of  the  Year"  award  to  Tommy 
Henrich,  Yankee  baseball  star. 
Twelve  other  athletes  also  will  be 
cited. 

"Top  Performers"  are  chosen  by 
a  board  of  11  radio  and  newspaper 

critics.  Sport's  consulting  editor, 
Grantland  Rice,  is  chairman  of  the 
board.  Among  guests  from  the 
sports  world  who  will  attend  the 
dinner  are  Branch  Rickey,  Sid 
Luckman,  Doak  Walker,  Greg  Rice, 

Willie  Hoppe,  Lou  Boudreau,  Bud- 
dy O'Connor  and  Gene  Sarazen. 



TRAFFICKING 
FCC  Would  Tighten  Forfeiture  Rules 

IN  A  MOVE  against  "trafficking  in 
frequencies,"  FCC  last  Thursday 
proposed  new  rules  which  would 
automatically  forfeit  the  construc- 

tion permit  for  any  station  which 
is  sold  before  program  tests  com- mence. 

Only  exceptions  would  be  ( 1 )  so- 
called  "pro  forma"  transfers  and 
assignments  which  do  not  affect 
control,  and  (2)  transfer  of  an  AM 
(or  FM)  grant  along  with  an  FM 
(or  AM)  license  by  the  same 
owner.  However,  an  authorized  but 
uncompleted  television  station  could 
not  be  sold  in  a  package  with  a 
licensed  AM  or  FM  station. 

FCC's  proposal  would  extend  to 
construction  permits  for  changes  in 
facilities  of  a  licensed  station.  If 
the  authorized  but  unfinished 

changes  were  "minor,"  FCC  said, 
transfer  would  be  approved;  if 
"major,"  it  would  not. 

The  "facts  of  every  case"  would 
determine  what  is  major  or  minor, 
FCC  reported.  It  added  that  a 
change  in  transmitter  location 
would  be  considered  "minor,"  while 
a  change  from  daytime  local  to  full- 
time  regional  would  be  "major." A  change  from  Class  A  to  Class  B 
rating  for  an  FM  station,  or  from 
community  to  metropolitan  classi- 

fication in  the  case  of  TV,  would 
be  considered  a  "major"  modifica- 
tion. 

FCC  also  proposed  to  keep  a  close 
watch  for  signs  of  trafficking  in 
transfers  occurring  just  after  a 
station  has  gone  on  program  tests. 

The  proposed  rules  were  issued 
on  a  4-2  vote,  Comrs.  Rosel  H.  Hyde 
and  Robert  F.  Jones  dissenting  and 
Comr.  Frieda  B.  Hennock  not  par- 
ticipating. 

Hyde,  Jones  Dissent 
Comrs.  Hyde  and  Jones,  in  a 

dissenting  opinion  by  Mr.  Hyde, 
contended  the  Communications 

Act's  requirement  that  transfers 
be  approved  by  FCC  assures  the 
Commission  of  opportunity  to  "deal 
with  any  question  of  trafficking" 
when  it  passes  upon  particular  ap- 
plications. 

They  charged  the  proposed  I'ules 
"ai'e  inconsistent  with  the  policy  of 
the  Communications  Act  and  the 
procedures  contemplated  by  the 
provisions  of  the  Act,"  particularly 
the  section  dealing  with  construc- 

tion permits.  Further,  they  ob- 
served : 

Under  the  proposed  rule,  a  permit- 
tee would  stand  to  lose  substantially 

his  entire  investment  if  for  any  rea- 
son it  becomes  impossible  or  in- 

advisable for  him  to  complete  con- 
struction under  a  permit.  Good  faith, 

unforeseen  conditions  and  happenings, 
no  matter  how  onerous,  would  be  no 
basis  for  relief.  This  is  not,  in  our 
opinion,  a  regulation  which  would 
operate  to  encourage  the  larger  and 
more  effective  use  of  radio  through 
private  enterprise. 

FCC  authorities  estimated  unof- 
fically  that  in  the  last  six  months 
there  had  been  four  or  five  appli- 
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cations  for  transfer  of  stations  not 
then  on  the  air. 

It  was  felt  that  the  rules  were 
proposed  as  a  means  of  serving 
notice  on  the  entire  industry,  rather 
than  calling  for  hearings  on  spe- 

cific, and  perhaps  isolated,  cases. 
FCC  invited  comments  for  or 

against  the  proposal  until  Feb.  17 
and  said  oral  argument  would  then 
be  scheduled  if  the  comments  war- 

rant it. 
Substantial  opposition  is  expected 

to  develop,  to  a  great  extent  along 
lines  cited  by  Comrs.  Hyde  and 
Jones:  That  is,  that  the  rule  would 
be  unfair  to  permittees  having 
legitimate  and  urgent  reasons  for 
selling,  and  that  in  actual  traffick- 

ing cases  FCC  can  act  on  a  case- 
to-case  basis. 

Proposal  Basis 
FCC  said  it  based  its  proposal 

on  "the  policy  of  the  Communica- 
tions Act  that  frequencies  for  the 

operation  of  a  broadcast  station 
are  to  be  issued  to  persons  who  will 
operate  such  stations  in  the  public 
interest  and  not  for  the  purpose  of 
permitting  such  persons  to  transfer 
the  license  to  another  person." The  notice  said  that  completion 
deadlines  specified  on  a  construc- 

tion permit  are  designed  "to  insure 

that  the  frequency  shall  be  utilized 
with  dispatch  and  that  the  per- 

mittee be  not  allowed  to  commence 
that  use  at  such  time  as  he  deems 

proper."    The  notice  continued: 
Similarly  the  Commission  is  of  the 

opinion  that  a  construction  permit 
should  be  forfeited  if  the  permittee 
signifies  definitely  that  he  does  not 
intend  to  complete  construction  and 
apply  for  a  license  to  cover  that 
construction,  as  is  the  case  where 
the  permitee  enters  into  a  contract 
to  assign  or  transfer  that  permit 
prior  to  the  time  the  station  enters 
on  program  tests. 

The  proposed  new  rules  are  iden- 
tical for  AM,  FM,  and  TV  with 

two  exceptions:  (1)  the  footnote 
appearing  in  the  AM  and  FM  rules 
to  permit  transfer  of  an  AM  or 
FM  permit  in  a  package  with  its 
FM  or  AM  affiliate  is  omitted  in 
the  television  rules;  (2)  different 

illustrations  of  "major  modifica- 
tions" are  given  for  AM,  FM,  and 

TV. 
Following  is  the  text  of  the  AM 

proposal  (Rules  Section  1.314), 
with  editor's  notes  indicating  points 
of  departure  in  the  FM  (Sec.  3.215) 
and  TV   (Sec.  3.615)  versions: 
A  construction  permit  shall  be 

automatically  forfeited  if  a  contract 
for  the  assignment  of  the  permit  or 
transfer  of  control  of  the  permittee 

FCC  Actions 

NEW  AM  station  at  Spring- 
field, 111.,  was  granted  by 

FCC  last  week  and  improved 
facilities  were  authorized  for 
four  existing  stations,  includ- 

ing approval  to  KNEW  Spo- 
kane, Wash.,  for  switch  from 

14.30  kc  to  790  kc,  using  5  kw 
directional.  Authorizations 

for  one  AM  outlet  and  two 
FM  stations  were  deleted,  for 
first  in  1950.  Three  station 
transfers  were  approved.  De- 

tails of  these  and  other  FCC 
actions  may  be  found  in  FCC 
ROUNDUP  on  page  72  and 
ACTIONS  OF  THE  FCC  be- 

ginning on  page  66. 

corporation  shall  have  been  entered 
into  by  the  permittee  or  if  an  option 
shall  have  been  given  by  the  permit- 

tee for  such  assignment  or  transfer 
prior  to  the  time  the  station  has 
actually  commenced  program  tests  in 
accordance  with  the  applicable  Com- 

mission Rules  concerning  such  tests; 
provided,  however,  that  this  para- 

graph shall  not  apply  to  contracts or  options  relative  to  the  pro  forma 
assignments  or  transfers  outlined  in 

Section  1.321(b)  of  the  Commission's 

Rules.' 

The  Commission  will  carefully 
scrutinize  contracts  or  options,  en- 

tered into  within  a  short  period  after 
commencement  of  program  tests,  in 
order  to  determine  whether  the  per- 

(Ccntinued  on  page  73) 

'49  Biums 

Networks  Near  $188  Million 

TOTAL  billings  for  the  four  ma- 
jor radio  networks  in  1949  were 

$187,830,799,  a  decrease  of  5.6^1: below  the  total  for  1948,  according 
to  computations  released  last  week. 

By  networks,  total  gross  billings 
were : 

ABC    $42,342,225 
CBS    .   863,403,588 
MBS    $18,071,695 
NBC    $64,013,296 

The  ABC  and  Mutual  figures 
were  compiled  by  the  networks 
themselves.  Figures  for  CBS  and 
NBC  were  estimates  by  Publishers 
Information  Bureau. 

The  $187,830,799  total  gross  bill- 
ings figures  calculated  last  week 

were  at  only  slight  variance  with 
Broadcasting's  own  estimates  of 
$188,000,000  of  total  network  gross 
business  published  in  its  issue  of 
Dec.  26,  1949. 
The  1949  total  billings  repre- 

sented a  decrease  of  $11,164,843  be- 
low the  $198,995,642  all-time  rec- 
ord volume  in  1948. 

Neither  CBS  nor  NBC  releases 
billings.  Those  released  by  ABC 
and  Mutual  follow. 

American  Broadcasting  Co. 

Gross  AM  Billings  by  Months 

August  2,544,141 
September  3,076,900 
October  3.404.713 Novem-ber  3,406,989 
December  3,656,492 

2,787,805 
3,164,857 4,279,369 
3,908,034 
3,981,169 ,724 

448 

Total    $42,342,225  $44,303,376 

By  Advertisers 

Month January 
February 
March 
April 

May 

Jnne 
July 

1949 
54,067,907 
3,845.610 4,''38,780 
3,893,736 
4,030,915 
3,387,939 
2,788,103 

1948 

$3,989,001 3,792,256 4,076,207 3.997,640 
4,045,384 
3,488,474 2,793,180 

General   Mills,   Inc.  S4 
Sterling   Drug,   Inc   2 
Swift  &  Company  2 
P.  Lorillard  Company  2 
PiUsbury    Mills,    Inc   2 
Philco    Corporation    1 
The  Quaker  Oats  Co   1 
Pepsi-Cola    Company  1 
Libby,  McNeill  &   Libby  1 
The  Procter  &  Gamble  Co.  1 
Appliance    and  Merchandise 
Department  of  The  General Electric  Company 

Equitable      Life  Assurance 
Society  of  the  U.S. 

Westinghouse  Electric  Corpo- ration 
The  Norwich  Pharmacal  Co. 
Association  of  American  Rail- roads 

Gillette  Safety  Razor  Co.  .  . 
The  Texas  Company 
United  States  Steel  Corpora- tion of  Delaware 
Derby  Foods,  Inc. Kaiser-Frazer    Sales  Corp. 
Bristol-Myers  Company 
General   Motors  Corporation 
The  Andrew  Jergens  Co. 
Pacific  Coast  Borax  Co  
Seeman   Brothers,  Inc. 
Speidel  Co. Nash-Kelvinator  Corporation 
The  Goodyear  Tire  &  Rubber 
Company,  Inc. The  Frank  H.  Lee  Company 

Philip   Morris   &    Co.,  Ltd., 
Inc. American  Oil  Comoany 

Carter  Products,  Inc  
Chpsebrough  Mfg.  Co., 

Cons'd. Geo.  A.  Hormel  &  Co. Fversharo.  Inc. 
United  Elctrical,  Radio  & 
Machine  Workers  of  Amer- 
ica Rovere  Camera  Co. 

Gospel  Broadcasting  Assn. 

,805.038 
,392,910 ,236,448 
,122,919 ,054,016 
,964,929 ,631,713 
,438.414 
,335,742 
,074,456 
977,168 

909,025 

904,137 809,838 

776,344 
731,151 
677,225 
670,775 
636,198 623,292 
607,494 
603,420 602,382 
584,620 
537,160 519,469 
492,976 
436,736 
428,351 

407,425 396,722 
385,558 
380,148 
377,456 
365,533 
360,352 355,238 
344,384 

Richfield    Oil    Corp.  324, 
The   Christian   Science  Pub- lishing   Society  324, 
Elgin-American    Division  of 

Illinois   Watch  Case  Com- 
pany 288, 

Champion  Spark  Plug  Co.    .  283. Smith    Brothers    278, 
Bruner-Ritter,    Inc   266, 
Fruehauf  Trailer  Co.    225. 
Serutan    Co.    218. 
H.  J.  Heinz  Company    214, 
Phillips  Petroleum  Co.  202, 
Toni,    Inc.,    Div.    of  Gillette 
Safety  Razor   Co.  199, 

General  Foods  Corporation  195, 
William  H.  Wise  &  Co.,  Inc.  160 
The  Drackett  Co.  146, 
Club     Aluminum  Products 
Company  143, Adam    Hat    Stores,    Inc   140, 

Miller  Brewing  Company  137, 
American  Bakeries  Company  134, 
Servel,    Incorporated          .  .  130, Voice  of  Prophecy,   Inc.      .  125, 
Lutheran  Laymen's  League  105, Petri  Wine   Company  101, 
Radio   Offers    Company  85, 
Farnsworth  Television  &  Ra- 

dio  Corp.  "4 The  U.  S.  Air  Force  Recruit- 
ing Service The    Southern   Baptist  Con- 

vention P.  J.  Ritter  Co. 
Globe   Mills   PiUsbury  MUls, 

Inc. 
Waltham    Watch  Company 
Dawn  Bible  Students  Associa- tion 48,757 
Langendorf  United  Bakeries, 
Inc.  44 

The  A  nahist  Co.  41 
Richfield  Oil  Corp  of  N.  Y.  41 
First  National  Stores,  Inc.  38 
Wilson  Sporting  Goods,  Co.  27, 
Doubleday  &  Company,  Inc.  24 
Stanley  Home  Products,  Inc.  24. 
Beauty   Factors,   Inc   24 
Politicals  24 
Greystone  Press  23 
Pacific   Greyhound  Lines  21 
California    Medical  Associa- tion  20,396 
Whitehall    Pharmacal  Com- pany                              ■  ■   ■  I 
National   Assn.   of   Mfrs.  J 
Safeway  Stores,  Incorporated  I 

(Continued  on  page  39) 
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,870 
,954 ,673 ,580 

,631 

,168 

,224 

,341 ,683 

006 

,587 
,971 
,352 
,685 
,811 
,154 544 

,389 

,722 

,943 

,485 

,727 

,021 ,544 

,711 

.199 

,813 ,160 

,400 ,015 

,472 

,806 

,995 
,909 

,704 

,428 

,992 

,160 

,598 ,482 

030 
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MOTHER  LOVE 

This  cat  not  only  takes  care  of  her  own  kittens,  but  she's 
adopted  a  baby  squirrel  as  well.  She  goes  all  out  to  see  that 

the  little  ones  get  all  the  care  and  attention  they  need. 

In  Baltimore,  there's  a  radio  station  that  goes  all  out  for 

its  advertisers.  It's  W''I''T''H,  the  BIG  independent  with 
the  BIG  audience. 

W''I''T''H  regularly  provides  its  advertisers  with  more 

home  listeners-per-dollar  than  any  other  station  in  town. 
And,  in  addition,  a  survey  made  under  the  supervision  of 

the  Johns  Hopkins  University  showed  that  of  all  radios 

playing  in  barber  shops,  49-3%  were  tuned  to  W-'I'T'-H. 

That  means  low-cost  results.  That  means  that  small 

appropriations  accomplish  big  results  on  W-I-T-H.  Call  in 

your  Headley-Reed  man  and  get  the  full  W'-I'T'^H  story  today. 

WJIH 

BALTIMORE,  MARYLAND 

5ROADCASTING    •  Telecasting 

TOM  TINSLEY,  President       '       Represented  by  HEADLEY-REED 
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FCC  BUDGET President  Asks  2.7%  Increase       ̂ °  "^^^'^y 

FCC  is  slated  to  receive  a  slight 
increase  in  appropriations  for  fiscal 
1951 — primarily  for  additional  tele- 

vision research  and  equipment — if 
Congress  approves  budget  recom- 

mendations submitted  by  President 
Truman  last  week. 

In  the  new  proposed  budget  re- 
port to  the  81st  Congress  Monday, 

the  Commission  was  tabbed  for 
$6,914,600— a  2.7%  increase  over 
1950's  total  appropriation  of  $6,- 
737,000. 
The  budget  proposal  seeks  no 

specific  appropriation  for  a  general 
network  investigation,  in  which  the 
Commission  repeatedly  has  ex- 

pressed interest.  Nor  did  FCC  ask 
for  such  a  fund,  it  was  learned.  It 
was  not  known  whether  the  overall 
budget  proposal,  if  approved  by 
Congress,  would  permit  a  broad- 
scale  probe  in  event  FCC  should 
choose  to  launch  one. 
The  Budget  Bureau  described 

FCC's  recommended  appropriation 
as  an  increase  of  $177,600  over 
1950.  FCC  officials,  however, 
placed  the  actual  boost  more  -in 
the  neighborhood  of  $75,000  or 
$80,000,  allowing  for  recent  pay  in- 

creases and  cei'tain  obligations 
carrying  over. 

State  Dept.'s  international  in- 
formation program,  including  Voice 

of  America  operations,  also  is 
slated  for  a  slight  increase,  cover- 

ing expenses  for  intensified  Voice 
programming.  Voice  is  slated  to 
receive  over  $11,500,000. 

'Voice'  Budget 

President  Truman  urged  $36,- 
645,000  for  fiscal  1951  compared  to 
$47,300,000  actually  allocated  at 
present  for  international  informa- 

tion and  educational  exchange  ac- 
tivities. Latter  sum,  however, 

included  a  deficiency  outlay  of  $1,- 
800,000  and  a  supplemental  sum  of 
$11,500,000,  mostly  for  construc- 

tion of  new  broadcasting  facilities 
and  equipment. 
"Demand  for  assignment  of  fre- 

quencies, increased  by  development 
of  new  uses  of  radio,  requires  the 
Commission  to  engage  in  technical 
research  to  make  sure  the  public 
receives  the  best  possible  utiliza- 

tion of  the  available  radio  spec- 
trum," the  President  pointed  out, 

citing  the  need  for  additional  tele- 
vision research  and  equipment. 

"The  Commission  has  had  to  im- 
pose a  'freeze'  on  television 

applications  until  certain  technical 
problems  are  resolved  and  impor- 

tant basic  work  is  performed,"  the 
President  asserted.  "The  existing 
backlog  of  AM  applications  on 
hand  should  be  reduced  to  normal 
by  the  close  "f  1951.  The  requested 
increase  in  this  category  is  due  to 
additional  television  activities." 

The  proposed  budget  would  pro- 
vide for  a  maximum  of  1,375  per- 

manent positions  compared  to 

1949's  1,423  and  entail  s^.lary  ex- 

PROPOSED  FCC  BUDGET  FOR  1951 
OBLIGATIONS   BY  ACTIVITIES 

1949  1950  1951 
Actual  Estimate  Estimate 

1.  Common  carrier  

activities                                               S    930,694  S   863,550  S  867,267 

2.  Applied  technical  research  and  frequency  allocation         372,229  383,023  398,199 
3.  Field  engineering  and  monitoring                                    2,512,070  2,408,203  2,423,184 
4.  Safety  and  special  services                                                691,779  722,557  743,277 
5.  Broadcast   activities                                                          1,196,936  1,181,688  1,224,276 
6.  Progrom  supervision  and  general  administration  .  .      1,007,551  1,015,739  1,036,797 
7.  Pay  increases    141,700  212,000 

Total  

Obligations                                                  56,711,259  56,716,460  56,905,000 

penditures  of  $5,854,841 — or  less 
than  1949's  $5,867,918. 

In  urging  $36,645,000  for  the 
State  Dept.'s  information  program, President  Truman  reminded  that  a 
substantial  portion  of  the  improved 
domestic  and  overseas  radio  trans- 

mitting facilities  authorized  by  the 
1950  supplemental  will  be  in  opera- 

tion in  1951.  Scheduled  are  an 
average  of  35  hours  of  Voice 
programming  per  day  in  approxi- 

mately 32  languages  to  a  potential 
audience  of  282  million  persons. 

Under  President  Truman's  break- 
down, $11,095,548  would  be  used 

for  program  expenses  and  $695,384 
for  establishment  of  still  newer 
radio  facilities. 

President  Truman  called  for  ad- 
ditional funds  to  enable  Federal 

Trade  Commission  to  "expand  its 
anti-monopoly  legal  case  work  to 
take  care  of  the  increased  number 

FCC  CHAIRMAN  Wayne 
Coy  and  other  top-ranking 
members  of  the  Commission 

are  scheduled  to  appear  be- 
fore a  House  Appropriations 

subcommittee  early  this  week 

to  testify  on  the  Commission's fiscal  1951  budget. 

of  complaints  of  monopolistic  prac- 

tices received  from  the  public." 
FTC  would  be  given  $4,225,00fj 

in  fiscal  1951  compared  to  its  ini- 
tial 1950  appropriation  of  $3,650,- 

000. 
Toward  the  17th  decennial  cen- 

sus the  President  proposed  a  1951 
appropriation  of  $29,750,000.  It 
was  pointed  out  the  census  will  cost 
approximately  $92,000,000,  of 
which  $52,761,000  has  already  been 
appropriated.  Included  in  the 
census  will  be  tabulations  of  AM 
and  TV  receivers. 

5PAC  mr NBC  Group  Honors  Trammell 

A  RESOLUTION  expressing 
"heartfelt  appreciation"  to  Niles 
Trammell,  NBC  board  chairman, 
was  passed  last  Thursday  at  a  one- 
day  combined  meeting  of  NBC's 1949  and  1950  Stations  Planning 
and  Advisory  Committees. 
The  meeting,  headed  by  Clair 

McCollough  of  the  Mason-Dixon 
Group,  and  newly-elected  chairman 
of  SPAC,  unanimously  passed  the 
following  resolution: 

"Whereas  during  the  year  1949 
the  National  Broadcasting  Co.  has 
done  such  an  outstanding  sales 

job;  and "Whereas  we  are  convinced,  be- 
yond doubt,  that  such  a  job  could 

only  have  been  possible  under  ex- 

ceptional leadership, 
"Now  therefore  be  it  resolved 

that  the  combined  Stations  Plan- 
ning and  Advisory  Committee  of 

1949-1950,  in  behalf  of  the  stations 
of  the  network,  which  it  represents, 
does  go  on  record  as  expressing  to 

Niles  Trammell,  'Mr.  Radio'  him- 
self, heartfelt  appreciation  for  this 

enviable  achievement ; 
"And  further  does  extend  to  Mr. 

Trammell  our  congratulations  on 
his  well-earned  promotion  to  chair- 

man of  the  board  of  NBC; 
"And  does  pledge  to  him  and  his 

capable  staff  our  continuing  whole- 

hearted support." Mr.  Trammell  welcomed  the 
group    at    the    morning  session, 

THESE  broadcast'ers  were  amorig  those  attending  the  first  meeting  of  MBC's 
1950  Stations  Planning  ond  Advisory  Committee  in  Netv  York,  Jan.  11. 
L  to  r:  Sitting — Jack  Harris,  KPRC  Houston;  Clair  McCollougS,  WGAL 
Lancaster,  Pa.,  and  Mason-Dixon  Group;  Howard  Pill,  W5FA  Montgomery, 
Ala.;  John  M.  Outler  Jr.,  WSB-TV  Atlanta;  Standing — Ewing  C.  Keliy,  KCRA 
Socramento,  Calif.;  John  Murphy,  Crosle<'  Broadcasting  Inc.;  Harold  Essex, 
WSJS  Winston-Salem,  N.  C;  Walter  J.  Darom,  WTMJ  Milwaukee;  Milton 
Greenebaum,   WSAM   Soginaw,  Mich.,  and  Walter  Wagstaff,   KIDO  Boise. 

which  was  told  of  the  company's reorganization  by  President  Joseph 
H.  McConnell.  Charles  R.  Denny, 
executive  vice  president,  presided. 
Also  discussed  were  sales  pros- 

pects, with  Walter  Scott,  eastern 
sales  manager,  speaking  in  the 
absence  because  of  illness  of  Harry 
C.  Kopf,  vice  president  in  charge 
of  radio  sales;  program  plans,  dis- 

cussed by  Thomas  McCray,  na- 
tional radio  program  director,  and 

promotion  activities,  with  Charles 
P.  Hammond,  vice  president  in 
charge  of  advertising  and  promo- 

tion, speaking. 
A  sub-committee  was  appointed 

to  select  a  date  and  site  for  the 
1950  affiliates  convention. 

The  afternoon  session  was  devot- 
ed to  television,  with  Sylvester  L. 

Weaver,  vice  president  in  charge 
of  the  TV  network,  presiding. 
George  H.  Frey,  director  of  TV 
sales,  discussed  sales  prospects. 

A  dinner  at  New  York's  Hamp- shire House  concluded  the  meeting. 
Members  of  the  1950  SPAC  at- 

tending the  meeting  were :  Mr.  Mc- 
Collough, Harold  Essex,  WSJS 

Winston-Salem,  N.  C;  Milton 
Greenebaum,  WSAM  Saginaw, 
Mich.;  Howard  Pill,  WSFA  Mont- 

gomery, Ala.,  newly  elected  SPAC 
secretary;  Walter  Damm,  WTMJ 
Milwaukee;  Jack  Harris,  KPRC 
Houston.  Walter  Wagstaff,  KIDO 
Boise,  Ida.;  Ewing  Kelly,  KCRA 
Sacramento;  John  M.  Outler,  WSB- 
TV  Atlanta,  and  John  Murphy, 
WLWT  (TV)  Cincinnati. 

Also  attending  the  meeting  were 
these  members  of  the  1949  SPAC 
who  were  not  re-elected : 

Martin  Campbell,  WFAA  Dal- 
las; Harry  Bannister,  WWJ  De- 

troit; Harold  Burke,  WBAL-TV 
Baltimore;  Wiley  Harris,  WJDX 
Jackson,  Miss.,  and  Ed  Yocum, 
KGHL  Billings,  Mont. 
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WDGY 

Congratulates :ae.i 

p  SCHUNEMAN'S  INCORPORATED St.  Paul,  Minnesota 

S51 

:ost 
of] 

een 
the 
W 

NATIONAL  RETAIL  DRY  GOODS  ASSOCIATION 

GRAND  AWARD  WINNER 

for 

"PROGRAMS  BEAMED  TO  A  GENERAL  FAMILY  AUDIENCE" 

(Schuneman's  Inc.,  a  St.  Paul  Department  Store,  won  the  grand  award  for  its  program  "Red  Roost- 

er Hour"  carried  over  Radio  Station  WDGY,  Monday  through  Saturday,  7:30-8:30  A.M.,  52  weeks.) 

also  Winner  of 

FIRST  PRIZE 

"In  the  $5,000,000  to  $15,000,000  volume  group  stores  for  its 

program  "Red  Rooster  Hour"  carried  over  Radio  Station  WDGY." 

WDGY  salutes  the  National  Retailers  Dry  Goods  Association  for 

honoring  Schuneman's  Inc.  with  its  GRAND  AWARD  and  First 

Prize.  WDGY  is  proud  to  be  associated  with  Schuneman's  in  pro- 
ducing this  outstanding  show  and  pledges  its  continued  efforts  to 

provide  outstanding  programming  to  the  Twin  Cities  and  Northwest 

Empire. 

WDGY 50.000  watts  Vy      t  V  \J     X  25.000  watts 

1130  KC 

MINNEAPOLIS -ST.  PAUL 

Mel  Drake,  Vice  President  &  General  Manager 

V  REPRESENTED  NATIONALLY  BY  AVERY-KNODEL,  INC. 
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NARBA  SNAG 

Clear-Channel  Decision  Now 

Urged  by  Cullum 
FOR  THE  GOOD  of  U.  S.  broadcasting  the  FCC  should  decide  the 
clear-channel  case — now  almost  five  years  old — before  undertaking  any- 
further  NARBA  negotiations. 

This  view  was  voiced  last  week  in  letters  being  sent  to  clients  by 
A.   Earl   Cullum  Jr.,  Dallas   and  *  
Washington  consulting  radio  engi- 

neer [Closed  Circuit,  Jan.  9].  Mr. 
Cullimi  at  one  time  reportedly  was 
offered  and  rejected  the  post  of 
chief  engineer  of  the  FCC. 

"Regardless  of  individual  views," 
he  wrote,  "we  feel  that  the  broad- 

casting industry  in  the  U.  S.  would 
be  much  better  off  to  have  a  clear- 
channel  decision,  even  if  it  is  not 
satisfactory  to  each  and  every 
broadcaster,  than  to  have  the  clear- 

channel  case  drag  on  indefinitely." 
He  pointed  out  that  the  NARBA 

conference  in  Montreal,  which  re- 
cessed when  the  U.  S.  refused  to 

accede  to  Cuban  channel  demands 
[Broadcasting,  Dec.  5,  12,  1949], 

is  slated  to  resume  in  the  U.  S. 
April  1  after  U.S.-Cuban  confer- 

ences starting  Feb.  1. 
If  FCC  cannot  issue  a  clear- 

channel  decision  by  Feb.  1,  he 
maintained,  then  the  U.  S.-Cuban 
meeting  should  be  put  off. 

Mr.  Cullum  said  the  U.  S.  dele- 

gation at  Montreal  was  "seriously 
handicapped  by  not  having  a  defi- 

nite decision  in  the  clear-channel 
case,  and  it  is  not  fair  either  to 
that  delegation  or  to  the  broadcast- 

ing industry  for  the  principles  in- 
volved to  remain  unsettled."  He 

asserted : 

In  giving  consideration  to  the  mat- 
ter, you  may  wish  to  endeavor  to  get 

the  clear-channel  issues  settled  in  a 
way  that  would  be  most  favorable  to 
your  present  and  future  broadcast  ac- 

tivities, but  we  feel  that  your  main 
effort  might  well  be  directed  toward 
obtaining  a  general  settlement  for  the 
welfare  of  the  broadcasting  industry 
as  a  whole,  in  order  to  help  guard 
against  the  danger  from  foreign  en- 

croachment on  broadcast  channels 
used  by  the  U.  S. 
Mr.  Cullum  pointed  out  that, 

aside  from  the 
demands  of  Cuba, 
the  U.  S.  and 
other  nations  are 

yet  to  meet  the 

requests  of  Mexi- co, which  did  not 

participate  ac- 
tively in  the  Mon- treal sessions. "The  inference 

to  be  drawn,"  he 
said,  "is  that 

Mexico  may  plan  to  come  in  later 
with  demands  much  like  the  Cuban 
demands  so  that  between  these  two 

Mr.  Cullum 

Radio  Station  KFDA 

Amarillo,  Texas 

5,000  watts ABC  Affiliate 

wuwjumM  Hud 

oifsLciuDsi  ̂ anjuwii^  1,  1950 

it  is  exclusively  represented  by 

THE  BRANHAM  COMPANY 

CHICAGO  NEW  YORK         DETROIT  DALLAS         ATLANTA  CHARLOTTE 

ST.  LOUIS  MEMPHIS  SAN  FRANCISCO  LOS  ANGELES 

KFDA  Primary  Coverage  Area 

Population  490,092 
Total   Families   131,900 
Radio  Families   122,523 
Retail  Sales  $454,691,000 

EfFective  Buying  Income  $547,699,000 

KFDA 
KFDA-FM 

countries  all  U.  S.  channels  wou) 

be  dominated." Mr.  Cullum  continued: 
It  appears  that  there  is  a  defini' 

danjfer  involved  for  the  U.  S.  delet'. 
tion  to  participate  in  further  conft; 
ences  without  getting  the  clear-char 
nel  issues  decided.    It  is  our  feelir 
that  the  U.  S.  broadcasters,  for  theij 
common    good,    should    act    through  I 
whatever   channels  are   available  tcj 
them  to  bring  pressure  to  bear  onl 
Congress,  on  the  FCC,  and  on  the! 
State  Dept.,  for '  the  issuance  of  a] clear-channel   decision.  .   .  . 

BAB  ANALYSES 

Laundry-Dry  Cleaning  Report 

ANALYSES  of  the  laundry  and 
dry  cleaning  business,  prepared  as 
ammunition  for  the  radio  adver- 

tising salesman,  have  been  released 
by  BAB  as  the  third  in  a  monthly 
series  of  retail  information  folders. 
The  reports  point  to  ways  radio 
advertising  should  fit  into  budgets 
of  both  laundry  and  dry  cleaning 

plants. The  dry  cleaning  analysis  shows 
that  industry  is  spending  less  than 
2.8 of  gross  sales  on  advertising, 
although  its  own  association.  Na- 

tional Institute  of  Cleaning  & 

Dyeing,  suggests  5-/r  as  a  normal 
advertising  expenditure. 

Previous  issues  in  BAB's  series 
of  retail  releases  have  dealt  with 
furniture  dealers  and  jewelers.  The 
February  folder  will  be  devoted  to 
banks.  The  automotive  industry 
will  be  scrutinized  for  the  March 
release. 

GEORGIA  GROUP 

Winter  Meet  Opens  Tomorrow 
EXECUTIVES  representing  more 
than  40  stations  are  slated  to  at- 

tend the  winter  meeting  of  the 
Georgia  Assn.  of  Broadcasters 
Tuesday  and  Wednesday  (Jan.  17- 
18)  at  the  Hotel  Dempsey,  Macon. 

Registration  begins  Tuesday  at 
3  p.m.,  after  which  a  cocktail  party 
will  be  given  by  Macon  stations 
WBML  WIBB  WMAZ  WNEX.  The 
banquet  at  7  p.m.  will  be  addressed 
by  McKibben  Lane,  general  coun- sel of  the  Bibb  Mfg.  Co. 

Business  session  will  get  under- 
way Wednesday  at  10  a.m.  Ardel 

Nation,  from  Boys  Estate,  will 
tell  of  the  work  which  radio  did  in 
the  1949  fund-raising  drive.  Sched- 

uled business  also  includes  a  report 
on  the  1950  Radio  Institute,  discus- 

sion of  a  libel  law  to  protect  radio 
newsmen  and  consideration  of  spe- 

cial forms  for  use  in  giving  free 
time  so  that  those  benefited  will 
know  what  is  being  given  in  dol- lars. 
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Philip  D.  Macarow 
PHILIP  DANIEL  MACAROW, 
53,  vice  president  and  director  of 
McKim  Adv.  Ltd.,  Montreal,  died 
at  his  home  on  Jan.  7.  Joining 
McKim  in  1936,  he  became  a  vice 
president  of  the  agency  in  1946. 
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FIRSTS 

AGAINST 

The  FIELD 

# 

KRLD 

T-V 

Covers  Dallas  and  For+  Worth 
area  completely  wMh  exclusive 
CBS  TV  shows,  plus  outstand- 

ing studio  productions.  Now 
over  30,000  TV  receivers  in 
the  Dallas-Fort  Worth  area, 
and   rapidly  expanding. 

Channel  4 

MORNING 

WEEK  DAY 

EVENING 

WEEK  DAY 

Monday  Through  Friday 

8  A.M. -12  NOON 

Monday  Through  Friday 

6P.M.-10:30  P.M. 

12  NOON  to  6  P.M. 
SUNDAY 
AFTERNOON 

(Hooper— OCTOBER   and  NOVEMBER) 

FOR  DALLAS 

10  out  of    10  according  to  NielSOIl's 
of  the  highest  rated  programs  on  the  air  are  CBS  Shows,  according 

to  Nielsens'  survey — and  all  are  on  KRLD. 

14  out  of  15  Likewise,  14  out  of  the  first  15  highest  rated 

programs  in  the  Neilsens'  survey  are  CBS  Shows  being  aired  regu
larly 

over  KRLD. 

Only  Full  Time  CBS  Station  in  ̂ 'orth  T
EXAS 

50,000  WATTS 

THE  BRAN  HAM  CO.,      Exclusive  Representatives 

THE   COLUMBIA   STATION    FOR   DALLAS  and 
 FT.  WORTH 
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SET  PROD
UCTION 

 'so  Outlook  Promis
ing 

By  R.  C.  COSGROVE 
President,  Radio  Mfrs.  Assn. 

THE  radio-televdsion  industry  in 
1949  fully  justified  the  label  of 
America's  "fastest  growing  indus- 

try" by  establishing  new  records  in 
production  and  sales.  Only  during 
wartime  did  its  rate  of  production, 
as  measured  in  dollars,  surpass 
that  of  1949.    And  the  outlook  for 
1950  is  even  more  promising. 
RMA  statistics,  projected  for  the 

entire  industry,  indicate  that  about 
2,750,000  television  receivers  and 
more  than  10  million  radios  were 
manufactured  in  1949  and  that  to- 

tal manufacturers  set  sales  ex- 
ceeded $800  million.  Television 

set  sales  at  the  retail  level  in  1949 
probably  will  total  between  $825 
million  and  $850  million  alone,  not 
counting  installation  and  servicing 
charges,  and  radio  sales  will  bring 
the  figure  to  approximately  a  bil- 

lion and  a  quarter  dollars — a  new 
peak  in  earnings  for  the  industry. 

Towards  the  close  of  1949  tele- 
vision receiver  sales  were  account- 

ing for  almost  70%  of  the  dollar 
volume  done  by  set  manufacturers 
with  radio  sales  making  up  little 
more  than  30%.  In  1948  the  situ- 

ation was  reversed  at  about  the 
same  ratio  in  favor  of  radio. 

However,  in  spite  of  the  sensa- 
tional success  of  television,  radio 

can  by  no  means  be  written  off  as 
a  has-been.  In  fact,  most  set  man- 

ufacturers found  out  too  late  in 
1949  that  there  is  still  a  healthy 
demand  for  radios,  not  only  in  non- 
television  areas  but  even  in  cities 
well  served  by  the  newer  form  of 
entertainment. 

Actually,  the  radio  audience  has 
been  expanding  almost  as  rapidly 
as  the  television  audience  due  to 
the  high  rate  of  sales  of  portables 
and  auto  sets  for  outdoor  listening. 

Some  of  the  more  popular  radio 

programs  and  radio  stars  haven't 
yet  switched  to  television.  Conse- 

quently, most  families  want  a 
modern  radio  as  well  as  a  television 
set,  and  many  prefer  to  keep  them 
separate  so  that  they  can  tune  in 
television  and  radio  programs  si- 

multaneously in  different  parts  of 
the  house. 
The  past  year,  in  addition  to 

establishing  new  production  and 
sales  records,  also  developed  some 
marked  trends  in  public  taste  or 
buying  habits. 

One  of  the  most  interesting  of 
these  trends  was  the  rise  in  popu- 

larity of  the  consolette  or  small  TV 
console  without  either  radio  or 
phonograph.  This  type  of  console, 
in  the  radio  field,  had  virtually 
disappeared  since  World  War  II. 
Table  model  television  receivers, 
while  still  a  popular  item  in  the 
lowest  price  field,  were  about 
equalled  in  number  by  consolettes 
and  consoles  combined,  including 
the  large  models  with  both  radios 
and  phonographs. 

SALES  Managers!  Here's  a  tip  from Kansas  farmers.  These  far-sighted 
operators  depend  on  ensilage  (the  stuff 

that's  stored  in  silos)  to  keep  livestock 
growing  when  there's  a  shortage  of  green stuff. 

Incidentally,  there's  no  shortage  of 
green  stuff — money,  that  is — in  WIBW's five-state  farm  audience.  You  can  count 
on  immediate  sales  when  you  used  WIBW. 

At  the  same  time,  you'll  be  filling  your 
sales  silo  with  name  preference  and  built- 

up  demand  for  your  product.  You'll  find 
this  mighty  valuable  in  keeping  your  sales 
growing — especially  during  seasons  that 
are  normally  "off". 

Let  WIBW  Fill  Your  Sales  Silo 

SERVING  AND  SELUNG 

"THE  MAGIC  CIRCLE" 
WIBW  ■  TOPEKA,  KANSAS  •  WIBW-FM 

Rep:  CAPPER   P  U  B  LJ  CALI  O  N,5,  I  nc  ..•    B  E  N   L  U  D      G  e      M  g  r    •_W  I  B  W   •  KCKN 

Mr.  COSGROVE 

Another  marked  trend  in  1949 
was  toward  larger  picture  screens 
and  direct  viewing  tubes.  During 
1949  television  receivers  using  the 
12 1/2 -inch  picture  tube  took  the 
lead  over  sets  with  the  10-inch 
tube,  and  sales  of  receivers  with 
the  16-inch  tube  gained  rapidly 
during  the  last  quarter.  The  I2V2- 
inch  tube  and  the  16-inch  tube  are 
expected  to  be  the  most  popular 

types  in  1950. Television  receivers  in  1949  im- 
proved considerably  in  appearance 

as  cabinet  styling,  both  in  table 
models  and  consoles,  reflected  the 

growing  interest  of  women  in  tele- 
vision. For  it  is  usually  the  wom- 

an, rather  than  the  man,  who 
wants  the  set  in  her  home  to  blend 
well  with  her  other  furniture. 

Production  Forecast 

Production  estimates  for  1950 
are  still  in  the  speculative  stage, 
but  present  indications  are  that 
the  industry  will  manufacture  and 
sell  between  3,500,000  and  4,000,- 
000  television  receivers  and  that 
retail  sales  will  approach  the  $1 
billion  mark  on  television  alone. 
And  radio  set  sales  will  add  sub- 

stantially to  retailers'  income. 
Television's  continued  growth 

and  high  rate  of  set  production  in 
1950,  however,  are  contingent  upor 
the  outcome  of  the  broad  inquirj; 
being  conducted  by  the  FCC.  The 
judgment  of  the  members  of  this 
government  agency  will  vitally  af- 

fect both  the  industry  and  the  rap- 
idly expanding  television  audience 

for  years  to  come. 

Of  major  importance  in  the  de- 
velopment of  a  nation-wide  televi- 

sion system  is  the  question  of  wher 

the  FCC  will  lift  its  "freeze"  01 new  television  station  authoriza 
tions  and  will  open  a  new  band  foi 
television's  expansion  into  thi 
ultra-high  frequencies. 

Equally  important  is  the  com 
plex  question  as  to  whether  colo? 
television  experiments  have  pro 
gressed  far  enough  to  assure  J 
public  service  that  will  compare 
favorably  with  the  highly  satisfac 
tory  black  -  and  -  white  televisioi 
broadcasting  of  today.  The  Indus 

(Continued  on  page  28) 
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 RICH  BONANZA  DUE  LANG-WORTH 

MEMBER  STATIONS  IN  1950 

Nation-wide  survey*  just  completed  proves  record -breakmg  com- 

mercial use  of  Lang -Worth  Transcribed  Programs  bg  advertisers 

and  agencies, 

12  months  of  1949  showed  60%  Increase  over  1948  .  .  .  160% 

increase  over  19471 

Survey  Indicates  that  agencies  and  advertisers  will  spend  well  over 

5  million  dollars  sponsoring  Lang-Worth  Planned  Programs  over 

Lang-Worth  Member  Stations  during  1950. 

Read  full  details  of  this  Increasing  commercial  trend  —  Initiated 

and  developed  by  Lang-Worth  —  In  next  week's  "Broadcasting" 

(January  23,  1950), 

LANG-WORTH 
113  WEST  57th  STREET 

FEATURE  PROGRAMS,  Inc. 

NEW  YORK  19,  N.  Y. 

*Lang-Worfh's  third  annual  survey — December  7949 — 
Signed  questionnaires  received  from  573  member  sta- 

tions. 55%  network  affiliates  .  .  .  45%  independents. 
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determine  winners.  Similar  pro- 
cedure was  followed  in  the  earlier 

selection  of  state  and  regional  win- 
ners. 

Students  voiced  their  own  scripts 
in  the  local  live  competitions  as  well 
as  in  the  transcribed  competitions. 
The  junior  chamber  arranged  local 
contests  through  its  chapters,  work- 

ing in  cooperation  with  NAB  mem- 
ber stations  and  radio  dealers.  It 

also  arranged  state  judging  panels, 
with  broadcasters  producing  the 
transcriptions.  Twelve  regional 
winners  were  selected  from  the 
state  winners. 

The  four  national  winners  wll 
receive  |500  scholarships  and  other 
prizes  in  Washington  ceremonies 
during  the  week  of  Feb.  19-25.  In 
addition  to  the  awards  luncheon, 
they  will  be  guests  of  President 
Truman,  members  of  Congress 
and  cabinet  members  as  well  as 

participate  in  broadcasts  and  tele- casts. At  historic  Williamsburg, 
Va.,  they  will  repeat  their  winning 
scripts  in  the  House  of  Burgesses 
as  guests  of  Colonial  Williamsburg 
Inc. 

Members  of  the  board  of  judges 
are  Morgan  Beatty,  NBC  com- 

mentator; Associate  Justice  Tom  C. 
Clark,  of  the  U.  S.  Supreme  Court; 
Mrs.  Raymond  Clapper;  Douglas 
Southall  Freeman,  editor  and  au- 

thor; Andrew  D.  Holt,  president. 
National  Educational  Assn.;  J. 
Edgar  Hoover,  director,  FBI;  Ed- 

ward R.  Murrow,  CBS  commenta- 
tor; James  Stewart,  actor. 

anaaement 

LEO  HOWARD,  formerly  commer-
 

^  cial  manager  of  WKY  Oklahoma 
City,  joins  KDMS,  new  1  kw  out- let on  1290  kc  in  El  Dorado,  Ark.,  as 

manager.  KDMS  will  be  completed 
in  late  February.  Meantime,  Mr. 
Howard  is  headquartering  in  Texar- kana,  Tex. 
WILTON  GUNZENDORFER  resigns 
as  general  manager  of  KROW  Oak- land, Calif.  Before 

going  to  KROW, 
he  was  manager  of 
KSFO  San  Fran- 

cisco, manager  of 
KSRO  Santa  Rosa 
for  six  years  and 
before  that  with 
Don  Lee  Network 
for  seven  years. 
His  future  plans 
have  not  been  an- nounced. Mr.  GunzendorfetjQjjj^  PATTISON 

WILLIAMS,  exec- utive vice  president  of  WING  Dayton 
and  WIZE  Springfield,  Ohio,  is  the 
father  of  a  girl,  Susan  Davenport. 
DAVID  W.  ADAMS,  formerly  commer- 

cial manager  of  KCBS  San  Bernardino, 
Calif.,  promoted  to  general  manager 
of  station.  Station  also  has  announced 
expansion  of  its  offices  at  770  Mill  St. 
FRED  SHAW,  formerly  commercial 
manager  of  CFAC  Calgary,  Alta.,  ap- 

pointed  manager    of    CJCJ  Calgary, 

NEED  MORE 

COVERAGE? 

Smart  advertisers  know  from  experience  that  KFYR's  almost-incredible 

coverage,  coupled  wfith  intense  listener-loyalty,  is  a  combination  that 

can't  be  beat  for  moving  merchandise  from  dealers'  shelves  to  farm 
(and  city)  homes. 

KFYR's  policy  of  building  programs 
especially  designed  for  folks  of  the 
Upper  Midwest  pays  off  at  the  cash 

register.  Ask  any  John  Blal.'  man 
to  give  you  the  facts. 

KFYR 

550  KC  5000  WATTS 

NBC  AFFILIATE 

-BISMARCK,  N.  DAK. 

succeeding  DONALD  H.  McKAY.  who 
was  recently  elected  mayor  of  Calgary 
for  1950. 

HARRY  WHITE  succeeds  LARRY 
SCHEER  as  general  manager  of 
KWTC  Barstow,  Calif. 

ARTHUR  E.  HALEY,  general  man- 
ager of  WBMS  Boston,  resigns.  His 

future  plans  have  not  been  announced. 
ROBERT  McCLELLAN,  formerly  in 
sales  at  KTXL  San  Angelo,  Tex.,  ap- 

pointed manager  of  station.  He  has 
been  with  KTXL  since  its  inception 
in  1947. 
ALBERT  E.  FOSTER,  former  director 
of  media  for  Lever  Bros.,  appointed 
station  manager  of  WLAW  Lawrence, 
Mass.,  in  charge  of  operations  and  per- 

sonnel at  Boston,  Lowell  and  Lawrence 
offices  and  studios  and  transmitter  at 
Burlington.  He  had  been  with  Lever 
organization  for  25  years,  principally 
in  advertising. 

MIKE  HOPKINS,  formerly  of  CHUM 
Toronto,  appointed  manager  of  CKLB 
(formerly  CKDO)  Oshawa,  Ont. 
TOM  KRITSER,  formerly  with  KTSA 
San  Antonio  and  later  manager  of 

KDDD  Dumas, 
Tex.,  appointed 
manager  of  KGNC 
Amarillo.  He  be- 

gan his  radio  career 10  years  ago  with 
KGNC,  and  most 
recently  was  sales 
manager  of  that 
station. 

BENEDICT  GIM- 
BEL  Jr.,  president 

and    general  man- Mr.  Kritser         ager   of  WIP-AM- F  M  Philadelphia, 
named    to    sponsoring    committee  of 
Radio    &    Television    Award  Dinner 
slated  for  New  York  in  March. 
CHARLES  H.  GARLAND,  general 
manager  of  KOOL  Phoenix,  Ariz.,  and 
Avis  Dear  have  announced  their  mar- riage. 

HOMER  GRIFFITH  of  KAFY  Bakers- 
field,  Calif.,  executive  staff,  and  for- 

merly head  of  his  own  radio  repre- 
sentative firm,  and  Myrtle  May  Mor- 

gan have  announced  their  marriage. 

Set  Production 

(Continued  from  page  26) 

try  has  testified  to  the  contrary 
and  believes  more  time  is  needed 
to  develop  color  television.  The 
industry  also  hopes  that  no  color 
system  will  be  authorized  which 
will  make  obsolete  the  more  than 

3,500,000  television  sets  in  use  to- 
day. 

RMA  hopes  these  complex  prob- 
lems may  be  resolved  through  the 

establishment  of  the  proposed  all- 
industry  National  Television  Sys- 

tem Committee  which  would  rec- 
ommend standards  for  the  future 

operation  of  color  television  sta- 
tions just  as  a  similar  committee 

did  for  black-and-white  television 
in  1941. 

About  40%  of  the  population  of 
the  United  States  is  still  outside 

the  range  of  the  nearly  100  televi- 
sion stations  on  the  air,  but  the 

50-odd  areas  that  have  television 

service  today  are  far  from  sat- urated. Unlike  the  radio  field,  the 
television  industry  is  not  in  the 
replacement  business.  Almost 
every  TV  receiver  sold  today  goes 

into  a  home  that  hasn't  had  tele- vision before.  And  there  are  plenty 
of  homes  not  yet  equipped  with 
their  first  TV  set— about  88%  of 
them — in  TV  reception  areas. 

Present  prices  on  television  re- ceivers are  within  the  range  of 
most  family  budgets,  and  a  tour 
of  any  TV  area  will  show  about  as 
many  aerials  on  modest  row  houses 
as  in  well-to-do  suburban  areas. 
Today's  vast  radio  audience  was 
made  possible  by  the  low-priced 
radio,  and  the  day  is  not  far  off 
when  large  volume  production  will 
make  the  television  receiver  almost 
as  accessible. 

CAB  Board  Meeting 

INCREASED  commissions  for  Ca- 
nadian advertising  agencies,  copy- 

right fees  for  music  and  NARBA 
will  be  topics  featured  at  the  first 
1950  meeting  of  the  board  of  di- 

rectors of  Canadian  Assn.  of 
Broadcasters,  held  at  the  King 

Edward  Hotel,  Toronto,  Feb.  6-9. 
The  new  schedule  of  depreciation 

allowances  announced  by  Canada's 
Dept.  of  National  Revenue  at  the 
year-end,  and  future  hearings  of 
the  Royal  Commission  on  Arts, 
Letters  and  Sciences,  also  will  be 
discussed  at  the  meeting.  Final 

plans  for  the  CAB  annual  conven- 
tion, March  27-30,  at  Niagara 

Falls,  Ont.,  are  also  on  the  agenda. 
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CLARK  NAMED 

Is  Pearson  Chicago  Chief 

GEORGE   W.   CLARK,  who  has 
been  associated  with  the  John  E. 
Pearson  Co.,  station  representative, 
since  May,  1949,  has  been  named 

manager   of  the 

Chicago  oflFice,  ef- 
fective immedi- 

ately.    John  P. 

Rohrs,  formei'ly with   Belknap  & 

Thompson,  Chi- cago,   will  join 

the    firm's  Chi- cago sales  staff. For  s  e  ve  r  a  1 

y«ars  Mr.  Claris was  manager  oi 

the  Chicago  office  of  WLW  Cin- 
cinnati. Later  he  was  assistant 

manager  of  WLW's  New  York  of- fice. He  resigned  from  that  post 

to  join  MBS  and  from  there  moved to  the  Grant  Advertising  Agency 

for  more  than  a  year  before  join- 
ing the  Pearson  firm. 

Mr.  Rohrs  has  been  associate  c 
with  the  B  &  T  firm  as  promotioi 
director,  selling  advertising  ani 

servicing  both  large  and  small  pro- motions for  such  companies  as 
John  F.  Jelke,  Hotpoint,  Thor  anc Peter  Fox  Brewing. 
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Edgar  T.  Bell,  vice  president  and  gen- 
eral manager  of  KTOK,  Oklahoma 

City,  joins  this  station  as  its  active 
head  after  many  years  of  experience 
in  the  newspaper  and  radio  field  in 
the  Southwest. 

E.  L.  Colbourn,  sales  manager  of  KTOK, 
Oklahoma  City,  returns  to  this  market 
where,  for  many  years,  he  was  a 
member  of  the  sales  staff  of  WKY, 
Oklahoma  City. 

nnouncLn 

It is  with  a  great  deal  of  pride  and  satisfaction 

that  KTOK  announces  the  election  of  Edgar  T. 

Bell  as  vice  president  and  general  manager,  and 

the  appointment  of  E.  L.  Colbourn  as  sales  man- 

ager. 

Mr.  Bell  comes  to  KTOK  with  many  years  of 

experience  in  the  management  field  having  pre- 

viously been  associated  with  the  Oklahoma  Pub- 

lishing Company  of  Oklahoma  City  as  business 

manager  where  he  had  active  supervision  over 

Radio  Stations  WKY,  Oklahoma  City;  KLZ, 

Denver,  and  KVOR,  Colorado  Springs. 

Mr.  Colbourn  was  associated  with  Mr.  Bell  for 

many  years  in  charge  of  sales  at  WKY,  Oklahoma 

City.  In  1945,  Colbourn  resigned  from  WKY  to 

become  an  account  executive  with  the  Frederic 

W.  Ziv  Company,  with  headquarters  in  Houston, 

later  moving  to  KABC,  San  Antonio,  where  he 

has  just  resigned  as  commercial  manager. 

President 

KTOK 

1000  ON  THE  DIAL  _  ^  nil  ■  r^M. 

  OK/crfto/ncr  Cify 

5000  WATTS,  DAY  ~     ~  ~ Represented  nationally  by 

1000  WATTS,  NITE  ^V^^     ̂ |     ̂ H^^  ̂ H^A 

Affiliated  with  the  American  Broadcasting  Company 



Maryland:  Free  Again 

ALTHOUGH  YOU  probably  wouldn't  detect 
it  from  the  Washington  news  dispatches,  radio 
won  a  thumping  victory  last  week  in  the  U.  S. 
Supreme  Court.  The  court  killed  Baltimox'e's 
gag  rule  on  reporting  of  crime  news  by  reject- 

ing the  appeal  of  the  State  of  Maryland,  and 
thereby  struck  another  blow  for  the  freedom 
of  news. 

The  fight  was  waged  and  won  by  radio. 
Three  Baltimore  stations— WCBM,  WITH  and 
WFBR,  as  well  as  a  former  WITH  newsman, 
were  cited  for  contempt  for  broadcasts  of  a 
confession  given  by  a  murderer.  Baltimore 
newspapers  for  a  decade  had  found  it  painfully 
expedient  to  consult  judges  on  what  was  per- 

missible to  print  without  being  in  contempt 
of  court. 

On  appeal,  the  State  Supreme  Court  over- 
ruled the  lower  court,  holding  that  the  Rule 

was  "in  the  nature  of  censorship."  It  placed 
radio  on  equal  footing  with  the  press. 

The  effect  of  the  Supreme  Court  action  was 
to  sustain  the  Maryland  tribunal's  finding,  de- 

spite the  unusual  opinion  of  Justice  Frank- 
furter presumably  leaving  the  door  open  for 

future  adjudication  of  related  issues. 
Thus,  radio  won  a  battle  not  only  for  itself 

but  for  the  press.  The  archives,  we  hope, 
will  duly  record  this  fact. 

Radio  Anonymous? 

LAST  WEEK  hearings  were  held  before  the 
Senate  Interstate  &  Foreign  Commerce  Com- 

mittee on  the  Langer  Bill  (S-1847)  to  outlaw 
interstate  advertising  of  alcoholic  beverages. 

In  1947  there  were  hearings  on  virtually 
identical  legislation.  The  Committee  refused 
to  report  any  one  of  several  bills.  The  follow- 

ing year  there  were  further  hearings.  The 
committee  then  voted  against  them  by  the 
narrowest  of  margins — 6  to  5. 

In  the  intervening  periods  the  dry  groups — 
from  pulpit  and  in  their  public  prints — have 
been  hammering  away.  The  move  to  prohibit 
advertising  is  an  obvious  first  step  toward 
return  to  prohibition. 

This  year  of  1950  is  an  election  year.  Poli- 
ticians have  been  besieged  by  constituent  drys 

to  vote  for  the  Langer  Bill.  Since  the  con- 
vening of  the  new  session  on  Jan.  3,  every 

issue  of  the  Congressional  Record  has  sagged 
under  the  weight  of  resolutions  and  petitions 
adopted  by  societies  and  associations  support- 

ing the  Langer  Bill. 
Politicians  are  sensitive  to  such  pressures 

when  standing  for  reelection. 
Passage  of  the  Langer  Bill  could  deal  a 

crippling  blow  to  radio.  The  drys  are  not 
aiming  merely  at  hard  liquor  advertising; 
they  are  shooting  at  beers  and  wines  too.  While 
the  latter  represent  just  one  or  two  percent 
of  radio's  national  revenue,  they  are  important income  sources  both  for  radio  and  TV. 

The  Langer  Bill  strikes  at  advertising  "in 
interstate  commerce."  All  radio  is  interstate. 
So  even  the  2.50-watter  in  Dead  Center,  Tex., 
would  be  affected. 

As  long  as  alcoholic  beverages  are  legal,  it 
is  hard  to  fathom  how  the  advertising  of  them 
can  be  legislated  out  of  existence.  Yet,  in- 

discreet legislation  can  run  the  legislative 
gauntlet  if  the  opposition  sits  on  its  hands. 

There  was  strong  opposition  to  the  Langer 
measure.     The    Advertising    Federation  of 

America  was  there.  So  was  the  Assn.  of  Na- 
tional Advertisers  and  the  American  Assn.  of 

Advertising  Agencies,  and  the  various  repre- 
sentatives of  the  printed  media. 

They  realized  that  if  this  discriminatory 
legislation  is  passed,  it  would  set  an  extremely 
dangerous  precedent.  What  about  cigarette 
and  proprietary  advertising? 

In  scanning  the  list  of  appearances  prior 
to  the  opening  of  the  hearings  Thursday,  we 
failed  to  find  radio  represented.  Once  before 
the  NAB  neglected  to  file  an  appearance.  Could 
it  be  that  radio  does  not  regard  the  measure  as 
of  suflficient  importance  to  justify  an  appear- 

ance? Or  does  radio  leave  its  case  in  the  hands 
of  the  associations  representing  other  media? 

Matter  of  State 

LAST  THURSDAY  Secretary  of  State  Ache- 
son  addressed  the  National  Press  Club  in  Wash- 

ington "on  the  record".  Radio,  however,  was 
precluded  from  a  direct  pickup.  On  the  ground 
that  the  official  would  talk  extemporaneously, 
the  Department  decided  the  talk  was  not  suit- 

able for  broadcast.  When  the  Radio  Corre- 
spondents Assn.  pffered  to  forego  the  direct 

pickup  and  record  the  talk,  which  afterward 
would  be  edited,  the  answer  was  the  same. 
NAB  President  Justin  Miller  protested.  He 

pointed  out  that  radio  has  been  recognized  all 
down  the  line  as  a  news  medium.  He  cited 
discrimination.  But  the  Secretary  did  not 
budge. 

Then,  a  matter  of  minutes  before  the  lunch- 
eon, the  Department  yielded  and  permitted  the 

Voice  of  America  to  make  a  tape-recording. 
Carefully  edited  excerpts  finally  were  made 
available  to  the  networks  after  anguished 
hours.  Television  was  excluded  altogether. 
And  that  which  was  made  available  to  radio 
was  an  expurgated  version  tailored  to  suit  the 
delicately  contrived  purposes  of  the  Govern- 

ment-programmed Voice. 
For  more  than  a  decade,  radio  has  held  news- 

gathering  privileges  on  a  parity  with  the  press. 
There  are  radio  galleries  in  Congress.  Indeed 
the  remodeled  Capitol  is  being  wired  for  radio 
and  TV  pickups.  And  the  White  House  is 
being  redesigned  with  an  ear  and  an  eye  to- 

ward the  mass  radio  media. 
This  incident  reveals  that  while  much  has 

been  done  toward  the  goal  of  freedom  of  in- 
formation by  radio,  there  remain  islands  of 

resistance.  The  NAB  and  the  Radio  Corre- 
spondents Assn.  should  not  let  the  Acheson 

incident  go  by  default.  How  better  to  debate 
the  point  than  over  the  air  itself? 

Wrong  Side  of  the  Street 

IN  ITS  ZEAL  to  curb  "traflScking"  in  station 
construction  permits  the  FCC  majority  seems 
to  be  driving  on  the  wrong  side  of  the  regula- 

tory street.  It  has  announced  proposed  rules 
(by  a  vote  of  4-2)  which  would  bring  auto- 

matic forfeiture  of  construction  permits,  if  the 
holder  contracts  to  sell  control  before  the  sta- 

tion takes  the  air. 
We  can  fathom  situations  which  might  pre- 

vent an  original  construction  permit  holder 
from  following  through.  His  capital  might  dry 
up;  he  might  sufi'er  reverses  in  his  main  busi- 

ness. There  might  be  illness.  In  any  event,  as 
Comrs.  Hyde  and  Jones  point  out  in  their  dis- 

sent, the  Commission  can  handle  cases  on 
their  individual  merits,  since  the  law  prohibits 
the  transfer  of  control  without  prior  FCC 

approval. Why  write  new  regulations  when  those  on 
the  books  are  adequate  to  cover  every  contin- 

gency ? 
Longfellow  couldn't  conceivably  have  had 

the  FCC  in  mind  when  he  commented:  "Whom 
the  Gods  would  destroy  they  first  make  mad." 

GENE  BURKE  BROPHY 

WOMAN'S  PLACE  is  in  the  home— and Gene  Burke  Brophy  finds  her  way  into 
almost  every  home  in  the  Salt  River 

Valley  area,  through  KRUX  Phoenix.  Some 
25  of  America's  fairer  sex  are  owners  and 
operators  of  radio  stations,  and  Mrs.  Brophy 
belongs  to  this  exclusive  group.  Her  21-year 
record  of  accomplishment  in  the  broadcasting 
business  rivals  that  of  most  men  in  the  field. 

Gene  Brophy  was  born  in  Norseland,  Minn., 
March  11,  1910,  to  George  and  Kathryn  Burke. 
The  "Gene"  is  a  contraction  of  Imogene,  long 
since  discarded  by  the  KRUX  executive.  She 
received  her  early  schooling  in  Norseland  and 
Minneapolis. 

In  1928  Mrs.  Brophy  embarked  on  her  radio 
career.  Following  a  series  of  special  courses 
at  Los  Angeles  City  College  she  got  a  job 

as  a  secretary  at  Warner  Brothers'  KFWB 
Hollyi-vood.  But  she  was  not  long  destined  for 
dictation  and  typing.  When  a  continuity  writer 
failed  to  put  in  an  appearance  one  day,  she 
hurriedly  punched  out  a  needed  commercial 
program.  The  sponsor  liked  it  and  the  then- 
Miss  Burke  became  one  of  the  station's  first feminine  writers. 

In  eight  years  with  KFWB,  she  progressed 
through  each  stage  of  the  station's  growing 
operation,  efficiently  handling  various  phases 
of  the  work  in  traffic,  programming,  creating 
and  voicing  commercial  and  sustaining  shows. 
When  in  1936  Mrs.  Brophy  left  KFWB  to 

join  Columbia  Concerts  Corp.,  a  subsidiary  of 
CBS,  her  unusual  organizational  ability  came 
to  the  fore.  She  assisted  in  the  creation  of  the 

Hollywood  Artists'  Bureau  for  Columbia  and 
for  four  and  a  half  years  headed  up  the  selec- 

tion and  supervision  of  CBS  talent  for  pro- 
grams originating  in  Hollywood. 

While  with  Columbia  Concerts  she  directed 
promotion  and  publicity  for  several  concert 
tours.  Her  job  included  a  good  many  talent 
hunts  throughout  the  nation,  searching  for 
both  radio  and  motion  picture  material.  She 
interviewed  many  artists — upcoming  and  fa- 

mous. In  addition  to  these  tasks  she  was  re- 
sponsible for  the  office  management  of  the 

Columbia  Artists  Bureau. 
In  October  of  1941  Mrs.  Brophy  accepted  a 

civil  sei'vice  appointment  as  Chief  of  the  Radio 
Division  for  the  Office  of  Central  Intelligence 
in  San  Francisco  and  shortly  thereafter  began 
a  radio  broadside  of  psychological  warfare 
against  the  Japanese. 

Before  the  establishment  of  complete  offices 
for  OCI,  came  Pearl  Harbor  and  war.  When 
a  few  days  later,  the  West  Coast  had  its  first 
wartime  blackout,  President  Roosevelt  called 

( Continued  on  page  38 ) 

Page  30     •     January  16,  1950 BROADCASTING     •  Telecasting 



OU  MIGHT  GET  A  175-POUND 

OLF  
— 

BUT... 

YOU  NEED  WKZO-WJEF 

TO  SET  BUSINESS 

IN  WESTERN  MICHIGAN! 

WKZO,  Kalamazoo,  and  WJEF,  Grand 

Rapids,  are  far  and  away  the  best  radio 

buy  in  Western  Michigan. 

This  strong  CBS  combination  has  a 

rural  superiority  that's  proved  by  BMB 

figures  and  farm-program  mail  pull  from 

every  corner  of  the  area. 

WKZO-WJEF  have  equally  impressive 
urban  records  in  Kalamazoo  and  Grand 

Rapids.  For  Total  Rated  Periods  (Oct.- 

Nov.  '49)  both  WKZO  and  WJEF  got 
top  Hooperatings  in  their  important 
home  cities. 

By  projection  you  can  figure  that 
WKZO-WJEF  deliver  about  56.5% 

more  listeners  than  the  next-best  two- 

station  selection  in  the  area.  Yet  they 
cost  20%  less! 

Get  all  the  facts  about  WKZO-WJEF! 

Write  to  us  direct  or  ask  Avery-Knodel, 
Inc. 

*^  wolf  weighing  just  over  175  pounds  was  killed  on  Seventy  Mile  River  in  Alaska. 

WKZO 

^^i4&  \\K  KALAMAZOO 
and  GREATER  WESTERN  MICHIGAN 

(CBS) 

■ 

WJEF 

IN  GRAND  RAPIDS 

AND  KENT  COUNTY (CBS) 

BOTH    OWNED    AND    OPERATED  BY 

FETZER   BROADCASTING  COMPANY 

AVERY-KNODEL.  INC.,   EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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WVPO  AWARD 
C/tec/  in  'Herald  Tribune' 

Fresh  Air  Fund  Drive 

FRANK    BUTALA,    formerly  with 
KSTP  Minneapolis,  joins  KAUS 
Austin,  Minn.,  as  sports  editor 

and  announcer. 
LOU  FRANKEL,  director  of  special 
events  and  publicity  for  WFDR  (FM) 
New  York,  appointed  radio  chairman, 
Brooklyn  Chapter,  American  Red 
Cross. 
HARRY  WISMER,  ABC  sportscaster, 
awarded  Veterans  of  Foreign  Wars 
Certificate  of  Merit  as  "outstanding 
sportscaster  of  1949." 
BILL  DOWNS.  Berlin  correspondent 
for  CBS,  is  the  father  of  a  boy,  born 
Jan.  10  in  Berlin. 
RICHARD  L.  HANSEN,  newscaster  for 
WKTY  LaCrosse,  Wis.,  i?  the  father 
of  a  girl,  Debra  Joy. 
HAL  FISHER,  newswriter  at  WBBM 
Chicago,  and  Mildred  Phillips  have  an- 

nounced their  marriage. 
BOB  SMITH,  sports  director  of  WIBM- 
AM-FM  Jackson,  Mich.,  is  the  father 
of  a  boy.  Randy. 
LEONARD  MIALL.  Washington  corre- 

spondent for  BBC,  is  the  father  of 
a  girl. 

CKDA  Victoria,  new  250  w  station  on 
1340  kc,  officially  went  on  air  Jan.  15. 
Station  is  represented  by  Radio  Rep- 

resentatives Ltd.,  in  Toronto  and  Mon- 
treal; by  Tony  Messner  in  Winnipeg; 

by  John  Hunt  &  Assoc.  at  Vancouver, 
and  in  U.  S.  by  Forjoe  &  Co.  David 
M.  Armstrong  is  managing  director. 

WVPO  Stroudsburg,  Pa.,  was  awarded  a  citation,  and  seven  other 
stations  received  honorable  mention  from  the  1949  New  York  Herald 

Tribune  Fresh  Air  Fund  for  their  contributions  to  the  fund's  work 
on  behalf  of  New  York's  needy  children. 

Invitations  to  287  city  children 
to  enjoy  two-week  vacations  in 
Stroudsburg  country  homes  were 
obtained  largely  through  WVPO 
efforts,  the  fund  said,  and  repre- 

sented the  largest  number  of  invi- 
tations received  from  any  one  of 

the  1350  "friendly  towns"  engaged in  the  work. 

Judges  in  the  contest  were  Niles 
Trammell,  NBC  board  chairman; 
Mark  Woods,  ABC  vice  chairman, 
and  Frank  White,  MBS  president. 

Stations  receiving  honorable 
mention  were  WHDL  Olean,  N.  Y. ; 
WWNY  Watertown,  N.  Y. ;  WKNE 
Keene,  N.  H.;  WDOS  Oneonta, 
N.  Y.;  WJOY  Burlington,  Vt.; 
WEEX  Easton,  Pa.,  and  WI^NH 
Laconia,  N.  H.  Entries  were  re- 

ceived from  60  stations  in  13 

states,  and  contained  repoi'ts  of amounts  of  time  devoted  to 

"friendly  town"  spot  announce- 
ments and  feature  programs,  and 

samples  of  scripts  used  in  the  cam- 
paign, as  well  as  photogi-aphs,  news 

stories  and  other  material  demon- 
strating station  activity. 

The  Watertown  station  used  as 

its  "sign-off"  daily  at  12:05  a.m. 
the  following  appeal,  which  won 

acclaim  from  the  judges:  "The 
next  six  hours  of  silence  are  dedi- 

SALE-ER  SUIT 

DULUTH,  MINN.— "I'm  well  suited  to  go  sale-ing 

for  you  in  the  big  Duluth-Superior  Market,"  says 
Otto  Mattick  as  he  breezes  along  on  his  rearpelled 

motoskates.  "I've  got  5,000  watts  on  610  .  .  .  my 
own  and  CBS  personalities  and  programs  .  .  .  and 

a  continuing,  all-out  listener-winning  campaign." 

That's  the  KDAL  story,  in  brief.  But  there's 

nothing  brief  about  KDAL's  success  story  for  ad- 
vertisers. Let  us  add  a  chapter  about  you  and  your 

products.   It's  a  cinch.   Try  us  and  see ! 

cated  to  the  children  of  New  York 
City  tenement  areas  who  need  your 
help.  Call  this  station  tomorrow  if 
you  are  willing  to  take  a  child,  and 
the  Fresh  Air  Committee  will  get 

in  touch  with  you." 
Unfortunately,  the  infantile 

paralysis  epidemic  last  August 
prevented  the  287  children  invited 
to  Stroudsburg  from  taking  advan- 

tage of  the  project,  which  was  can- 
celled. Elton  Hall,  WVPO  station 

manager,  assured  Fresh  Air  Fund 
officials  of  his  cooperation  next 
summer,  at  which  time  he  hoped 
the  children  would  arrive. 

WVPO's  record  showed  five  spot 
announcements  daily  from  July  10 
to  Aug.  6;  three  15-minute  scripts 
sent  by  fund  officials;  12  15-minute 
record  shows  built  around  the 
fund,  using  the  announcements; 
three  disc  jockeys  devoting  a  quar- 

ter-hour segment  of  their  daily 
shows,  and  a  special  two-hour  bene- 

fit show  featuring  local  talent. 
Total  time  allotted  to  the  campaign 
by  the  station  was  27  hours. 

DEFENSE  SERIES 

Pupils  Air  Show  on  WCVA 

TWO  sergeants  attached  to  the 

National  Military  Establishment's main  station  in  Washington  have 
come  up  with  a  community  rela- 

tions "first,"  through  the  promo- 
tion of  the  Department  of  Defense 

program  This  Day  over  WCVA 
Culpeper,  Va. 

Originated  by  Garnett  G.  Web- 
ster and  George  R.  Kay,  public  in- 

formation sergeants,  the  show  is 
heard  daily,  featuring  students  of 
the  local  high  school,  broadcasting 
directly  from  the  classrooms.  An 
historical  series,  the  program  is 
prepared  by  the  Defense  Depart- 

ment's Radio-Television  Branch 
and  highlights  in  each  script  three 
important  events  in  the  growth  of 
our  nation. 

Show  is  distributed  on  a  monthly 
basis  and  includes  a  packet  of  in- 

formational and  recruiting  an- 
nouncements concerning  each  serv- 

ice— Army,  Navy,  Air  Force  and Marine  Corps. 

How  to  put  KDAL's  audience  dominance 
to  work  for  you?  Just  ask  Avery-Knodel. 

WIRK  Moves  Studios 

WIRK  West  Palm  Beach,  Fla.,  will 
move  to  new  studios  at  715  S. 
Flagler  Drive,  overlooking  Lake 
Worth,  to  provide  better  accommo- 

dation for  its  talent  shows  and  fa- 
cilitate more  quality  and  faster 

program  service,  Joseph  S.  Field, 
Jr.,  manager,  announced  last  week. 
New  technical  and  office  equipment 
also  has  been  purchased.  WIRK 
operates  fulltime  with  1  kw  on 
1230  kc  and  is  affiliated  with  MBS. 
Ken-Sell  Inc.  is  licensee. 

HOW  TO  GET  RICH 

"THERE  must  be  a  Republican  in 

the  woodpile,"  suggested  Robert  T. Mason,  WMRN  Marion,  Ohio,  after 
scanning  U.  S.  Treasury  Dept.  30- 
second  announcement  for  savings 
bonds.  This  sentence  aroused  his 
curiosity:  "Remember,  savings 
bonds  are  a  safe  investment — guar- 

anteed by  your  government  to  re- 
turn three  dollars  for  every  four 

you  invest!" 

CBS  HOLLYWOOD 

/fif      RVYG  Plan  Joint  Action 

RECOMMENDATION  for  joint 
action  against  CBS  Hollywood  by 

IBEW  and  Radio  Writers'  Guild, both  of  whom  have  failed  to  reach 
agreement  in  negotiations  with  the 
network,  was  made  Jan.  6  at  a 
board  meeting  of  the  Hollywood 
council  of  National  Assn.  of  Broad- 

cast Unions  and  Guilds. 

Making  up  NABUG  are  Radio 
and  Television  Directors  Guild, 
RWG,  AFRA,  NABET,  IBEW, 
Screen  Publicists  Guild  and  Office 
Employes  International  Union,  all 
of  whom  were  represented  at  the 
meeting.  Claude  McCue,  executive 
.secretary  of  AFRA,  is  president. 
Both  IBEW  and  RWG  havel 

filed  strike  notices  against  the  net- 
work; former  seeks  a  salary  in- 

crease to  $52.50  for  a  40-hour  week 
for  nine  stage  set-up  men  [Broad- 

casting, Jan.  2] ;  latter  is  asking 
for  "over  $100"  for  10  continuity 
staff  writers. 

At  the  same  meeting,  NABUG 

approved  action  for  joint  investi- 
gation of  malpractice  against  union 

members  in  Los  Angeles  stations 
and  joint  action  against  stations, 
if  necessary.  Union  suspects,  foi 

example,  use  of  announcers  as  ac- 
tors with  remuneration  given  foi 

announcing  chores  only. 

Recordings  Bill 

TRANSPORTATION  and  accept 
ance  of  "obscene"  phonograph  rec 
ords  or  electrical  transcriptions  ii 
interstate  commerce  would  be  ex 

pressly  prohibited  under  provision 
of  a  bill  introduced  Jan.  6  by  Rep 

Emanuel  Celler  (D-N.  Y.).  Th. 
measure  (HR  6622),  which  woul< 
amend  Sec.  1462  Title  18  of  th^ 
U.  S.  Code,  would  cover  any  articl 

"capable  of  producing  sound"  ani 
certain  books,  pamphlets,  motio: 
picture  film,  advertisements  an 
drugs.  Referred  to  the  House  Ju 
diciary  Committee,  the  measur 
would  alter  the  Code  to  include  a 
above-mentioned  items  rather  tha 

just  literature. 

WNJR  Newark,  N.  J.,  will  air  annu: 
AU-Sports  Dinner,  sponsored  by  Nev 
ark  Athletic  Club,  Jan.  19,  from  9-9:5 

p.m. 
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kCTIO 

BY  TELEPHONE.. 

FROM  335  COMMUNITIES 

I  IN  23  STATES! 
I 
! 

0n  four  special  Saturday  night  broadcasts  starting  at  11:15,  KDKA 

listeners  were  asked  to  telephone  contributions  to  a  special  campaign  for 

Children's  Hospital.  Thousands  of  calls  poured  in,  from  335  communities 

m  23  states!  Surprising  coverage?  Not  for  KDKA,  the  50,000-watt ! 
station  with  a  vast  audience,  by  day  and  by  night,  in  almost  200 

^MB  counties. 'I 

WESTINGHOUSE   RADIO   STATIONS  Inc 

i^S       KYW    •     KEX    •    WOWO     •    WBZ    •    WBZA    •     KDKA    •  WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV.  NBC  Spot  Sales 

Pittsburgh 

50,000  Watts 

^BC  Affiliate 

^re^rson  •  JofFre  •  Kane  •  Karris' 
^E|?ns  •  Lowrenceville  •  Leechbur^  •  Leel^SW 

•  Mars  •  Mather  •  McDonald  •  McKeesf 

Monaca  •  Monessen  •  Monongahela  •  MJ 

gin^i  •  New  Castle  *  New  Eagle  •  Newel 
.Run  •  Perrysville  •  Perryopolis  •  Petersburgi 

yresto  •  Preston  Park  •  Prospect  •  Porters^ 
nTOiLdale  •  Russelton  •  Sagamore  • 

5ck  •  Slovan  •  Sor 
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MARCH  OF  DIMES 
Radio-TV  Promotion  Shows 

RADIO  stations  throughout  the 
country  are  receiving  a  series  of 
electrically  transcribed  shows  and 
spot  announcements,  and  video  sta- 

tions are  receiving  16mm  sound 
films  to  promote  the  1950  March  of 
Dimes  campaign.  The  programs 
are  for  use  locally  Jan.  16-31,  this 
year's  March  of  Dimes  drive  dates. 
Recordings  and  films  feature 

some  of  the  top  talent  in  the  coun- 
try, and,  with  the  "discs  for  dimes" 

and  spot  announcements,  are  ex- 
pected to  account  for  a  good  per- 

centage of  the  goal  set  this  year  by 
the  National  Foundation  for  Infan- 

tile Paralysis. 

Potts  Adv.  Incorporates 

R.  J.  POTTS-Calkins  &  Holden 
Advertising  Inc.,  with  headquar- 

ters at  215  Pershing  Road,  Kansas 
City,  Mo.,  announces  that,  effective 
Jan.  1,  the  organization  started 
operating  as  a  corporation  instead 
of  a  partnership.  All  partners  re- 

main as  officei's  of  the  corporation 
and  their  assets  will  be  transferred 
to  the  corporation  in  their  entirety, 
it  was  stated.  The  management  and 
personnel  of  the  organization  will 
remain  very  much  the  same  as  it 
was  in  the  partnership,  the  an- 

nouncement stated.  The  firm  also 
maintains  offices  at  247  Park  Ave., 
New  York,  and  333  N.  Michigan 
Blvd.,  Chicago. 

BOB  MILLER,  farm  service  direc- tor of  WRFD  Worthington,  Ohio, 
named  program  director  of  sta- 
tion, effective  immediately.    He  for- 

merly was  associate  farm  director  of 
WLW  Cincinnati. 

WmSLOW  BETTINSON,  formerly 
program  director  of  WHEB  Ports- 

mouth, N.  H.,  appointed  director  of 
station  operations  for  WLYN  Lynn, 
Mass. 

EMORY  BROWN  joins  announcing 
staff  of  KTXL  San  Angelo,  Tex. 

ANNE  STEGOS,  former  associate  edi- 
tor of  Suffolk  County,  N.  Y.,  Watch- 
man, Huntington,  L.  I.,  joins  script  and 

continuity  department  of  WHLI 
Hempstead,  L.  I.  She  replaces  MURIEL 
ABRAMS,  who  resigned  to  be  married. 
STEWART  MacPHERSON,  formerly 
with  BBC,  joins  WCCO  Minneapolis 
Jan.  18  as  m.c.  of  new  quiz  show. 
BOB  ROTH  appointed  to  announcing 
staff  of  WMBG  Richmond,  Va. 

DAN  KEELER,  of  KSL  Salt  Lake  City 
announcing  staff  1945-47,  rejoins  sta- 

tion, dividing  his  activities  between 
AM  and  TV. 

SY  MERNS,  former  production  man 
with  WINS  New  York  and  play-by-play 
announcer  for  WDYK  Cumberland, 
Md..  appointed  program  director  for 

WMON  Montgomery,  W.  Va.  He  re- 
places JIM  HOLMES,  resigned  to  do 

graduate  work  in  dramatic  arts. 
RICHARD  F.  LOW,  former  continuity 
director  for  KBON  Omaha,  Neb.,  named 
program  director  of  KBON-AM-FM. 
CHARLES  TESSER,  recent  graduate 
of  Television  Workshop,  New  York, 
joins  staff  of  WSYR-TV  Syracuse, 
N.  Y.,  as  photographer. 
CARL  VICTOR  LITTLE,  newspaper 
columnist  of  Houston  Press,  joins 
KXYZ  Houston  as  commentator. 

CHARLES  SHOWS  signed  to  seven- 
year  exclusive  contract  as  writer  of 
iCTLA  (TV)  Los  Angeles  Time  for 

Beany  children's  show. 
CHARLIE  ACKERSON,  ballad  singer 
formerly  with  KWK  St.  Louis,  rejoins 
station  as  m.c.  of  Charlie  Ackerson 
Show. 
COLLINGSWORTH  (Buddy)  HOL- 
MAN,  former  staff  announcer  for 
WTAL  Tallahassee,  Fla.,  becomes  staff 
announcer  for  WMBR-TV  Jackson- 

ville, Fla. 
La  VERNE  WHITAKER  named  stage 
assistant  to  JACK  McELROY,  m.  c.  of 
ABC  Breakfast  in  Hollywood.  She 
succeeds  MONICA  WHALEN,  resigned. 
RAY  DAVIS,  formerly  with  WNAV 
Annapolis,  Md.;  WDOV  Dover,  Del., 
and  WSM  Nashville,  joins  announcing 
staff  of  WASA  Havre  de  Grace,  Md. 
JULES  PEWOWAR,  program  director 
at  WMOR  (FM)  Chicago,  joins  Her- 

bert Laufman  Assoc.,  Chicago  televi- 
sion production  firm,  as  production 

manager.  He  will  continue  with  his 
station  work. 

TOMMY  THOMPSON,  for  past  two 
years  in  ABC  Hollywood  mail  depart- 

ment, transferred  to  KECA-TV  Holly- 
wood as  program  assistant.  Prior  to 

joining  ABC  he  was  with  Armed  Forces 
Radio  Service  in  Tokyo. 
ROD  HENDRICKSON  joins  WTOP 
Washington  as  m.c.  of  new  Tues.- 
Thurs.  show  sponsored  by  Wise  Potato 
Chip  Co.,  Berwick,  Pa. 
WILLIAM  R.  KLEIN,  formerly  guest 
relations  manager  for  Don  Lee  Broad- 

casting System,  named  coordinator  of 
operations.  He  replaces  JEAN  LANG, 
resigned  to  complete  studies  at  U.  of 
Southern  California. 

JERRY  FRANKS,  KECA-TV  Los  An- 
geles stage  manager,  leaves  Feb.  20 

for  six-weeks  leave  of  absence  dur- 
ing which  time  he  will  serve  as  stage 

and  technical  director  of  traveling 
show  sponsored  by  Union  Oil  Co. 
TOMMY  THOMPSON  replaces  him 
during  his  absence. 
DONNA  KLINE  joins  KTLA  (TV) 
Hollywood  as  chief  costume  designer 
on  five  weekly  Time  For  Beany  chil- dren's program. 

LES  MITCHEL,  producer-director  of 
Skippy  Hollywood  Theatre,  elected 
president  of  Sunland-Tujunga,  Calif., 
Chamber  of  Commerce. 

MILTON  Q.  FORD,  morning  man  for 
WWDC  Washington,  is  the  father  of 
a  boy,  Michael  Eric. 
RUSSELL  LONG,  program  manager 
of    WCSC    Charleston,    S.    C,  and 

ELIZABETH  ROEBUCK,  on  staff  of 
WCSC  as  Carolyn  Coy,  have  an- 

nounced their  marriage. 

GEORGE  SNELL,  of  KEEN  San  Jose, 
Calif.,  appointed  radio  chairman  of 
Santa  Clara  County  Committee  for 
Hoover  Report. 

DON  STEVENS,  announcer  at  WSB 
Atlanta,  Ga.,  is  the  father  of  a  girl, 
Marilyn  Donna,  born  Jan.  5. 

BERTHA    KURTZMAN,    A  B  C  -  T  V 
broadcast  operations  supervisor,  and 
David  Williams  of  Time  and  lAfe, 
have  announced  their  marriage. 

HOLIDAY  GUIDE 

Offers  Aid  to  Advertiser 

THE  COMMERCE  Dept.  an- 
nounced last  week  the  compilation 

of  a  booklet  v/hich  contains  a 
calendar  of  specially  designated 

days,  weeks  and  months  to  be  ob- 
served during  1950.  It  also  said 

pointedly  that  retail  sales  and 
profits  could  be  boosted  by  a 
better  coordination  of  advertising 
with  national  holidays  and  special 
observances. 

Commerce  guide  to  the  business- 
man lists  days,  weeks  and  months 

of  special  promotion  and  celebra- tion of  interest  to  the  business 
field.  In  addition,  legal,  religious 
and  well-known  holidays  are  in- 

cluded. Information  contained  in 

this  issue,  third  since  the  war's 
end,  was  furnished  by  trade  as- 

sociations, secretaries  of  state 
governments,  civic  groups  and  other 
such  organizations,  the  Department 
said.  Also  included  is  the  purpose 
of  each  event  as  stated  by  its  spon- 
sor. 

A  total  of  154  days,  124  weeks 
and  36  other  celebrations  are  in- 

cluded in  the  booklet,  called  "Spe- 
cial Days,  Weeks  and  Months  in 

1950,"  which  may  be  obtained  from 
Superintendent  of  Documents, 
Washington  25,  D.  C,  or  from 
Dept.  of  Commerce  field  offices  for 15c  per  copy. 

RADIO  CALL 

Solres  Railroad  Problem 

BOSTON  &  Maine  Railroad  dis- 
covered during  the  holiday  season 

that  radio  has  both  power  and 
flexibility  as  an  advertising  me- 

dium, Jan  Gilbert,  timebuyer, 
Harold  Cabot  &  Co.,  Boston,  re- 

ports. 

A  few  days  before  Christmas, 

mail  piled  up  at  Boston's  North Station  to  an  uncontrollable  degree 
necessitating  additional  help  to 
handle  it.  The  railroad  called  the 
Cabot  agency  which  placed  a 
schedule  of  announcements  on  four 
Boston  stations. 

First  spot  went  on  the  air  at 
10:59  a.m.  and  others  were  sched- 

uled through  2:30  p.m.  At  11:50 
p.m.  the  railroad  advised  the  agen- 

cy that  it  had  more  men  than  it 
could  hire.  Balance  of  the  sched- 

ule then  was  cancelled.  A  total  of 

2,250  applicants  reported  to  North 
Station,  Miss  Gilbert  notes. 
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LISTENERS'  CHOICE 

^ 9h  SAN  ANTONIO  o^dif  KTSA 

^^^^^ 

/ 

MODERN 

STUDIOS 

FULL  TIME 

POWER 

I 

LOCAL 

PROGRAMS 

Owned  and  operated  by 

fan  (Antonio  <£xfnes 

BAN  ANTONIO  EVENING  NEWS 

DOUBLE-TALK 

That  Means  Something 

NOW,  on  KTSA  AM/FM,  San  Antonio  listeners  get 

sinnultaneous  AM  and  FM  broadcasts  of  complete 

program  schedules,  including  the  BIG  Columbia 

Broadcasting  System  network  shows,  with  favorite 

CBS  stars  and  personalities. 

ALL  THIS,  in  addition  to  new,  local  programming 

and  special  events  broadcasts,  new  public  service 

features,  and  an  amazingly  COMPLETE  coverage  of 

the  NEWS,  adding  the  tremendous  news-gathering 

resources  of  both  the  SAN  ANTONIO  EXPRESS  and 

the  SAN  ANTONIO  EVENING  NEWS  to  KTSA's 

already  recognized  facilities. 

Ask  any  of  the  Free  and  Peters  "Colonel's"  about  the 
NEW.  GREATER  KTSA  AM/FM  and  the  booming 

GREATER  SOUTHWEST  market  it  serves. 

rr 

'rr 

550  on  AM  dials 

101.5  on  FM  dials 

FREE    &    PETERS,    INC.    National  Representatives 
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BI-COLORED  counter  display  cards 
distributed  by  WVNJ  Newark, 
N.  J.,  call  attention  to  its  week- 

end reports  on  ski  and  road  conditions 
along  East  Coast.  Cards  placed  in 
sports  and  department  stores  through- 

out greater  New  York  area,  contain 
removable  strip,  supplied  weekly  by 
station,  for  displaying  name  of  ski 
expert  to  be  interviewed  each  week  on 
station's  Skiing  on  the  Air  program. 

'Cisco'  Promotion 
PAPER  MASKS  numbering  10,000 
were  distributed  by  WKNA  Charles- 

ton, W.  Va.,  in  24  hours  on  behalf  of 
Holsum  Bakery  Co.'s,  Cisco  Kid, 
Frederic  W.  Ziv  package.  During 
commercial  announcement  on  one  show, 
children  were  told  that  masks  would 
be  given  away  through  retail  grocers. 
By  following  afternoon,  all  masks  were 
gone  and  WKNA  had  to  ask  children 
to  refrain  from  asking  for  them  at 
grocers. 

Telescope  for  Tower 
SIDEWALK  superintendents  in  Louis- 

ville have  been  provided  with  refract- 
ing 2%-inch  lens  telescope  with  which 

to  watch  progress  in  construction  of 
new  WHAS-TV  television  tower.  Lo- 

cated on  central  downtown  corner,  four 
blocks  from  tower's  site,  telescope  is 
free  to  public.  Attendant  is  on  hand 
to  keep  instrument  in  focus  and  an- 

swer questions.  Time  limit  is  imposed 
on  gazers  only  when  necessitated  by 
crowd.  Waist-high  booth  bearing  sta- 

tion's call  letters  and  information 
about  tower  surrounds  telescope  on 
three  sides.  Tower  will  be  completed 
by  Feb.  15. 

Bowl  Promotion 

WOODEN  BOWLS  containing  rose, 
orange  and  package  of  Gillette  lazor 
blades  were  sent  to  Bay  Area  radio, 
sport  and  advertising  editors  by  KCBS 
San  Francisco  to  promote  its  January 
broadcasting  of  Rose  Bowl  and  Orange 
Bowl  football  games.  Bowls  were 
wrapped  in  colors  of  participating 
colleges.  Idea  was  originated  by  Wal- 

ter Conway  of  KCBS  promotion  de- 
partment. 

Sports  Promotion 

PROMOTION  for  KROC  Rochester, 
Minn.,  recently,  involved  choosing  of 
most  outstanding  athlete  in  Roches- 

ter area  for  1949  and  sending  him, 
expenses  paid,  to  Cotton  Bowl  fes- 

tivities in  Dallas,  Tex.  Darrell  Coch- 
ran, U.  of  Minnesota  athlete,  won  con- 
test and  was  feted  at  banquet  broad- 
cast by  station.  He  was  met  in  Dallas 

by  city's  Chamber  of  Commerce  and was  included  in  visits  with  North 
Carolina  team,  sat  on  the  bench  with 
them  and  took  part  in  numerous  other 
celebrations  in  conjunction  with  game. 

J^iomotion 

Pictures  taken  in  Dallas  are  now  dis- 
played in  prominent  down-town  win- dow. Bob  Wold  of  KROC  sales  and 

promotion  department  was  in  charge 
of  entire  operation. 

KBON-FM's  Thanks 
THREE-fold  bulletin  issued  to  public 
by  KBON-FM,  Transit  Radio  station 
in  Omaha,  Neb.  Folder  contains  re- 

sults of  balloting  on  approval  of  bus 
radio  and  data  concerning  completion 
of  installation  in  all  Omaha  buses. 
Picture  of  business  leaders  present 
when  ballots  were  counted  is  included, 
as  well  as  list  of  votes,  pro  and  con, 
tabulated  by  bus  routes. 

Coverage  Data  Folder 
QUARTO  two-color  illustrated  folder 
sent  to  trade  by  KSD-TV  St.  Louis 
promoting  its  coverage  of  outstanding 
local  events  and  containing  coverage 
data.  Inside  of  folder  is  made  up  of 
coverage  map  with  primary  and  sec- 

ondary areas  outlined,  and  circles 
around  sections  outside  coverage  areas 
where  satisfactory  reception  has  been 
reported.  Details  of  St.  Louis  market 
also  are  included. 

Postcard  Distribution 
TWO  postcard  mailings  recently  sent 
to  500  grocers  in  coverage  area  by 
WHBC-AM-FM  Canton,  Ohio.  First 
concerns  Buckeye  Potato  Chips.  Two 
pictures  of  bags  of  potato  chips  are 
featured  on  card  under  heading, 
"You're  in  the  Chips!  It's  in  the 
Bag!"  Second  promotes  Nueoa  Mar- 

garine on  bright  yellow  card.  Mes- 
sage reads,  in  part,  "Hear  NUCOA 

Yodeler's  Catchy  —  Compelling  De- 
signed-For-Selling  Radio  Spots  Daily 
on  WHBC  &  WHBC-FM."  Both  cards 
bear  standard,  "Stock  up — Display — 
Suggest!  Radio  advertised  products 

move! " 
Sponsor's  Letter 

LETTER  from  pleased  sponsor  sent 
to  WTVJ  (TVl  Miami,  Fla.,  has  been 
reprinted  and  mailed  to  potential 
sponsors  and  trade  by  station.  Let- 

ter, from  Senor  Don  Casa,  proprietor 
of  gift  store  in  Hollywood,  Fla.,  tells 
story  of  his  successful  use  of  WTVJ. 
He  says,  in  part:  ".  .  .  the  prestige 
of  being  a  television  advertiser  at  this 
pioneer  period  is  in  itself  worth  the 

cost  of  advertising  regardless  of  im- 
mediate results."  Return  of  $.320  on 

$20  invested  in  spot  commercial  on 
WTVJ  is  recorded. 

Large  Following 

IN  conjunction  with  his  sixth  anni- 
versary with  WNOW  York,  Pa.,  "Doc" 

Daugherty,  m.c.  of  1250  Luncheon 
Club,  two-hour  noonday  platter  show, 
decided  to  form  a  club.  Free  member- 

ship cards  were  offered  to  his  listen- 
ers, and  1,000  cards  were  printed.  By 

the  time  all  interested  listeners  had 
enrolled,  additional  5,000  cards  had  to 
be  printed.  Party  in  honor  of  new 
club  was  held  for  members,  and  4,000 
persons  who  appeared  broke  10  year 
attendance  record  for  dance  hall  where 
party  was  held. 

Constructive  Promotion 
OVERSIZE  card  aimed  at  construc- 

tion material  firms  sent  to  trade  by 
KNX  Los  Angeles  shows  picture  of 
carpenter  nailing  down  boards.  Nar- 

ration reads:  "Over  5  million  people 
listen  to  one  station  every  week  .  .  . 
KNX  .  .  .  including  your  customers 
in  Los  Angeles  where  the  total  value 
of  building  permits  ranks  second 
among  all  cities  in  the  nation."  Sim- ilar card  with  picture  depicting  man 
playing  cash  register  as  if  it  were  a 
piano  bears  same  message  concluding, 
".  .  .  Los  Angeles  County  where  total 
retail  sales  and  total  net  effective  buy- 

ing income  are  the  second  highest  in 

the  nation." Full  Promotion 

ANNOUNCEMENTS  of  the  48-hour 
delayed  telecast  of  entire  Cotton  Bowl 
festivities  and  game  between  Rice  and 
U.  of  North  Carolina  carried  by 
WFMY-TV  Greensboro,  N.  C,  were 
distributed  by  the  station  not  only  in 
Greensboro  area,  but  in  points  as  far 
distant  as  Dallas,  where  game  was 
played.  Releases  were  sent  to  sports 
editors  of  all  leading  newspapers  and 
stations  in  WFMY-TV's  coverage  area. 
Copies  also  were  mailed  to  editors  in 
Dallas  and  to  coach  and  to  football 
team  of  U.  of  North  Carolina.  More 
than  250  copies  were  distributed  by 
Gaines  Kelley,  general  manager  of 
WFMY-TV,  on  Dallas-bound  train. 
Numerous  newspaper  ads  were  car- 

ried in  local  papers  with  front  page 
inserts  on  day  of  telecast.  Post-cards 
telling  of  game  went  to  6,000  dealers 
and  TV  set  owners.  Telecast  was 
sponsored  by  four  local  General  Elec- tric dealers. 

Teamed  for  Service! 

OCCASIONED  by  Kansas  City,  Mo.'s 
celebration  of  its  centennial,  blue  pro- 

motion piece  has  been  sent  to  trade 
by  KFRM  and  KMBC  that  city.  Cover 
announces  that  stations  are  "Teamed 
for  Progress  in  1950.  .  .  ."  Inside carries  names  and  titles  of  executive 
personnel  of  stations,  and  detached 
map  bearing  stations'  call  letters  and 
message  that  they  jointly  offer  "Com- 

plete Coverage  of  Kansas  City's  Trade Area!"  KFRM  is  programmed  by 
KMBC. 

'Men  of  WORZ' 
NEW  explanation  of  flying  saucers 
provided  by  WORZ  Orlando,  Fla.  Over 
New  Year's  weekend,  members  of  sta- 

tion's staff  who  are  licensed  pilots  at- tached a  call  letter  of  WORZ  to  four 

planes,  and  station's  slogan,  "The  Be:- 
Shows  in  Town,"  to  fifth  plane.  Le' 
ters  and  slogan  were  on  long  streamer 
that  glinted  in  the  sun.  Planes  the 
made  extended  flight  over  Centra 
Florida  and  Orlando  metropolita 
area,  attracting  wide  attention. 

Owen  Sound  Data 
CFOS  Owen  Sound,  Ont.,  has  release 
profusely  illustrated  brochure  on  Owe 
Sound  market  to  trade.  Brochure  i 
jointly  issued  by  CFOS  and  Owe 
Sound  Sun-Times,  affiliated  daily  news 
paper.  Booklet  covers  all  phases  o 
market  area,  lists  principal  Industrie 
and  retail  establishments,  gives  de 
tailed  growth  in  recent  years,  and  his 
tory  of  CFOS  and  newspaper. 

Personnel . 

VINCENT  F.  CALLAHAN,  formerlj 
sales  manager  and  publicity  directo 

for      W  R  C  an 
WMAL,    both  i 
Washington,  an 

later  general  man- 
ager     of     W  W  L New    Orleans  and 

after  that  in  same 
capacity  with  WBZ Boston,  joins 

WQQW  Washing- ton as  director  of 

promotion  and  pub- lic service.  During 

the  war,  he  was  na- tional   director  of 
radio,  advertising  and  press  for  pro- 

motion of  War  Bonds,  under  super- 
vision  of  U.   S.   Treasury  Dept. 

A.  R.  GLOSTER,  head  of  own  public 
relations  firm,  appointed  to  handle 
publicity  and  promotion  for  CKLW Detroit,  Mich. 

Mrs.  PAT  LAWRENCE  resigns  as  as- 
sistant manager  of  advertising  and 

promotion  of  KNBC  San  Francisco  to 
become  manager  of  new  Bay  Area 
office  of  Radio  Report  Inc.,  Berkeley 

(clipping  service). 
HELEN  PARK,  formerly  with  program 
department  of  WOR  New  York,  joins 
public  affairs  department  of  WHLI 
Hempstead,  L.  I. 
KEN  SODERBERG,  formerly  with 
WMUS  Muskegon,  Mich.,  joins  KAUS 
Austin,  Minn.,  with  duties  in  sales 
promotion   and  program  production. 

Mr.  Callahan 

TRADE  LAWS 

Chamber  Asks  Reappraisal 

THE  U.  S.  Chamber  of  Commerce 

last  week  called  for  a  "construc- 
tive reappraisal"  of  trade  laws  and 

challenged  President  Truman's proposal  that  the  81st  Congress 
complete  action  on  pending  legis- 

lation to  tighten  anti-trust  laws. 
The  Chamber  maintained  that 

the  "recommended  amendment  of 
the  Clayton  Act  would  vest  broad 
new  powers  in  the  FTC.  Although 
labeled  a  boon  to  small  business, 
these  concerns  are  the  ones  which 
would  be  most  hurt  if  this  proposal 
became  law."  It  asked  for  the 
reappraisal  "in  the  light  of  inter- 

pretations of  the  past  decade  .  .  ." 
as  "today  .  .  .  these  laws  are  often 
applied  in  an  unrealistic,  arbitrary 
manner  inimical  to  the  interests 

of  small,  independent  business." The  Chamber's  views  were  given 
at  a  news  conference  held  in  Wash- 

ington's Carlton  Hotel  during 
which  Herman  W.  Steinkraus, 
president  of  the  U.  S.  C.  of  C, 
reviewed  the  President's  messages 
to  Congress. 
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THE  NEW  PATENTED  METHOD  FOR 

STORING  •  PROTECTING  •  CLASSIFYING 

Your  Phonograph  Records for  fNSTANT  Use/ 

Read  the  full  story  in  the  Special  Edition  of  "BMI  Music 
Memo"  (Feb.  25,  1946),  how  CLASSOPHONE  Pockets 
save  time,  work  and  records  in  one  of  the  large  radio 
studio  libraries,  WOR,  New  York. 

Classophone  Pockets  form  snug  individual  compart- 
ments, each  holding  one  record  in  perfectly  upright 

position,  forever  preventing  warping. 
Each  record  occupies  its  own  numbered  Classophone 

Pocket,  never  in  contact  with  other  records,  eliminating 

scratching  and  chipping. 
Classophone  Pockets 

are  hinged  at  the  base, 

firmly  anchored  in  the  cab- 
inet into  which  they  are 

built,  suitable  for  10"  or 
12 "  records.  You  flip  the numbered  Pocket  forward 

to  withdraw  a  record;  you 

flip  it  back  in  position 

when  you  replace  record. 

Build  Any  Type  Cabinet  For  Classophone 
Pockets . . .  From  our  FREE  Plans 

Any  handy  man  or  carpenter  can  build  the  kind  of  cabinet 
most  suitable  for  your  purpose  from  the  simple  plans 
furnished  to  purchasers  of  Classophone  Pocket  units. 

RADIO  STATIONS  Now  Sohe  Record  Problems  with 

CLASSOPHONE 

WMAX,  Macon,  Ga. 
WBAX,  Wilkes-Barre,  Pa. 
KQV,  Pittsburgh,  Pa. 
KRBC,  Abilene,  Texas 
WDAK,  Columbus,  Ga. 
WEDO,  Mckeesport,  Pa. 
WGST,  Atlanta,  Ga. 
WIBC,  Indianapolis,  Ind. 
WLAY,  Muscle  Shoals,  Ala. 
WPRO,  Providence,  R.  I. 
WISH,  Indianapolis,  Ind. 

Station  Mayrink  Velga, 

WOMI,  Owensboro,  Ky. 
KFUO,  St.  Louis,  Mo. 
WTRY,  Troy,  N.  Y. 
KCKN,  Kansas  City,  Mo. 
WFAA,  Dallas,  Texas 
WHOP,  Hopkinsville,  Ky. 
WKXL,  Concord,  N.  H. 
WMT,  Cedar  Rapids,  la. 
WWNC,  Asheville,  N.  C. 
WHK,  Cleveland,  O. 
WOR,  Nev*^  York,  N.  Y. 
Rio  de  Janeiro 

Other  Users  of 

CLASSOPHONE 

Arturo  Toscanini 
Atlanta  University, 

Atlanta,  Ga. 

Boy  Scouts  of  America, 
New  York,  N.  Y. 

Erie  Public  Museum, 

Erie,  Pa. 
Harriman  High  School, 

Harriman,  Tenn. 
Oberlin  College, 

Oberlin,  Ohio 
Pan  American  Union, 

Washington,  D.  C. 

Board  of  Education,       Monogram  Pictures,       Board  of  Health, 
Atlanta,  Ga.  Los  Angeles,  Calif.  Chicago,  lit. 

American  Society  of  Composers,  Authors  &  Publishers,  New  York,  N.Y. 
U.  S.  Naval  Air  Station,  Pensacola,  Fla. 

West  High  School,  Green  Bay,  Wis. 
Bowling  Green  State  University,  Bowling  Green,  Ky. 
Palisades  Interstate  Park  Commission,  New  Jersey 

Pembroke  State  College,  Pembroke,  N.  C. 
20th  Century  Fox  Films,  West  Technical  High  School,  Cleveland,  0. 

COMPLETE  RECORD  PROTECTION 

In  addition  to  providing  safe  protection  for  standard 
78  R.P.M.  records,  Classophone  Pockets  may  be  used 
equally  as  well  for  the  new  33|/3  R.P.M.  Long 
Playing  (LP)  type. 

Fill  out  this  coupon  and  mail  TODAY. 

^         '  ClASSOPHflNE/'  Inc..  35-05  36t}i  ST.,  LBH6  ISlAfiO  CITY  1.  N.  Y, 
BROADCASTING    •  Telecasting 

CLASSOPHONE,  Inc. 

35-05  36th  St.,  Long  Island  City  T,  N. 

Y. 

Without  cost  or  obligation,  please  forward  a  copy  of  your  FREE 
plans,  outlining  method  of  constructing  a  CLASSOPHONE 
record  cabinet.  We  understand  this  is  a  flexible  plan  suitable 
for  housing  any  desired  quantity  of  records. 

Name     

Firm   

Address 

City  Zone   State . 
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KENNETH  STRONG,  sales  repre- sentative    for     WLYN  Lynn, 
Mass.,  for  over  a  year,  and  be- 
fore that  with  sales  staffs  of  WBZ 

and  WCOP  Boston,  appointed  sales 
manager  of  WLYN. 

ED  MORGAN,  sports  director  for 
KBON  Omaha,  Neb.,  appointed  transit 
sales  manager  for  KBON-FM  in  addi- 

tion to  his  present  duties. 

JOE  YOWELL,  formerly  sportscaster 
for  KTXL  San  Angelo,  Tex.,  becomes 
salesman  for  station. 

CKOK  Penticton,  B.  C,  appoints  Radio 
Representatives  Ltd.,  Toronto  and 
Montreal,  as  exclusive  representative. 

WIAC  San  Juan,  P.R.,  has  published 
Rate  Card  No.  4  which  became  effec- 

tive Jan.  1. 

ROBERT  M.  DOOLEY,  for  five  years 
national  sales  manager  of  KFAB 
Omaha,  Neb.,  resigns.  Future  plans 
not  announced. 

DON  KIMEL,  formerly  of  WOTW 
Nashua,  N.  H.,  joins  sales  staff  of 
WEIM  Fitchburg,  Mass. 

WGGH  Marion,  111.,  500  w  daytime 
outlet  on  1150  kc,  names  Sears  & 
Ayer  as  national  representative. 

FRED  I.  GEIGER,  former  New  York 
state  representative  for  Frederic  W. 
Ziv  Co.,  joins  staff  of  WSYR  Syra- 

cuse, N.  Y.,  as  -sales  representative. 
He  replaces  CLARENCE  KELLER, 
who  resigned  to  become  convention 
bureau  manager  of  Syracuse  Cham- 

ber of  Commerce. 

DEL  BELFLOWER,  formerly  with 
KFDA  Amarillo,  Tex.,  and  Amarillo 
Times,  joins  commercial  department  of 
KTOK  Oklahoma  City. 

JOHN  J.  COLE,  sales  service  manager 
of  WDTV  (TV)  Pittsburgh,  and  be- 

fore that  with  KCMO  Kansas  City, 
Mo.,  and  KFRU  Columbia,  Mo.,  ap- 

pointed account  executive  for  WDTV. 

CBS  Hollywood  accounting  and  pur- 
chasing departments  have  moved  to 

new  quarters  at  6111  Sunset  Blvd. 
JOHN  MINKOWSKY  heads  both  de- 
partments. 

STOVER  J.  MORRIS  Jr.,  formerly 
with  P.  Lorillard  Tobacco  Co.  and 
Southern  Dairies  Div.  of  Sealtest  Inc., 
joins  WDVA  Danville,  Va.,  as  sales 
representative. 

GEORGE  GRAY,  formerly  with  WEIM 
Fitchburg,  Mass.,  WHEB  Portsmouth, 
N.  H.;  WHOB  Gardner,  Mass.,  and 
WBMS  Boston,  joins  sales  staff  of 
WCOP  Boston. 

WALTER  W.  CRIBBINS,  formerly 
head  of  his  own  San  Francisco 
novelty  advertising  firm,  and  GEORGE 
Le  MAITRE  join  sales  staff  of  KEEN 
San  Jose,  Calif. 

HELEN  McDERMOTT,  chief  account- 
ant of  KLAC-AM-TV  Hollywood  and 

George  Arvantes,  local  business  exec- 
utive, have  announced  their  marriage. 

ROBERT  GARLAND,  of  sales  staff  at 
KOOL  Phoenix,  Ariz.,  is  the  father  of 
a  boy. 

DAVE  MERLIN,  KSFOfAM)  -  KPIX 
CTV)  San  Francisco  salesman,  is  the 
father  of  a  girl,  Amy  Elizaoeth. 
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for  an  immediate  report  as  to 
morale  and  general  reaction.  Colo- 

nel William  J.  Donovan,  now  Gen- 
eral Donovan,  located  Gene  Brophy 

by  telephone  and  she  in  turn  gave 
the  report  which  a  half-hour  later 
was  on  the  President's  desk. 

From  an  ofRceless  beginning  Mrs. 
Brophy  built  the  West  Coast  OCI 
into  a  potent  px'opaganda  weapon 
that  later  became  the  Office  of  War 
Information  in  St.  Francisco.  It 

grew  from  one  employe — herself — 
to  a  staff  of  550  workers.  She  was 
director  of  radio,  news,  administra- 

tion and  interpretation  of  policy, 
and  pushed  as  many  as  523  pro- 

grams a  week  into  Pacific  fronts, 
often  using  five  to  six  shortwave 
stations  simultaneously. 
When  the  Japanese  tried  to  jam 

these  broadcasts  she  pressed  two 
obsolete  RCA  circuits  inta  service. 
The  Japs  were  able  to  jam  two  of 
the  signals  but  a  third  was  heard 
consistently  and  refugees  return- 

ing later  on  the  mercy  ship  Grips- 
hohn  reported  many  lives  had  been 
saved  by  OCI  programs  in  the 
Philippines. 

Mrs.  Brophy  resigned  from  OWI 

in  1943,  because  of  her  husband's 
ill  health,  and  went  to  Phoenix, 
Ariz.  During  his  three-year  period 
of  convalescence,  she  became 
aware  of  the  need  for  an  inde- 

pendent station  to  serve  the  rich 
Salt  River  Valley  area's  more  than 
300,000  people.  She  applied  for 
and  was  granted  a  CP  for  KRUX. 
Granted  in  October  1946,  the  sta- 

tion took  the  air  the  following 
March. 

Drawing    from    her  experience 

Mrs.  Brophy  programmed  KRUX 

to  an  impressive  record  of  "never- 
before"  broadcasting  in  Arizona. 
Doing  away  with  radio's  traditional commercial,  the  station  aired  three 
initial  days  of  non-sponsored  pro- 

grams, requesting  frank  opinions 
and  suggestions  from  the  listening 
audience  as  to  how  to  improve  the 
station's  fare. 
KRUX  brought  Arizona  listeners 

the  first  24-hour  program  service, 
play-by-play  baseball,  boxing,  news 

SILVER  LEAVES  are  pinned  on 
shoulders  of  Barney  Oldfield  (r), 
former  newspaperman,  radio  com- 

mentator, Hollywood  publicist  and 
ETO  radio  chief,  by  Brig.  Gen.  R.  V. 
Ignico,  commanding  general,  Warner 
Robin  Air  Materiel  Area,  on  whose 
staff  Lt.  Col.  Oldfield  is  assigned. 
This  was  the  second  surprise  for  the 
ex-commentator  following  the  Christ- 

mas holiday  which  he  spent  at  his 
home  in  Nebraska.  While  returning 
to  the  Georgia  air  base,  the  colonel, 
hitch-hiking  by  airplane,  found  him- 

self included  in  President  Truman's 
party  making  the  flight  to  Washing- 

ton   from    Independence,  Mo. 

on  the  hour,  a  local  commentatoi 
an  Easter  High  Mass,  a  regularly 
scheduled  symphony  program  an' 
a  unique  Armistice  program  in  na 
tive  Indian  tongues  to  Hopi  anc 
Navajo  veterans.  KRUX  rank: 
with  the  top  stations  in  listener, 
and  has  a  record  number  of  satis 
fied  advertisers  who  have  been  witl 
the  station  since  its  inception.  Re 
suits — the  station's  available  time 
is  always  sold  out. 

The  diminutive,  energetic  owner 
operator  of  KRUX  aims  to  pleast 
her  audience.  "If  the  audience 
wants  it  we'll  get  it  on  the  air,' 
she  says.  Her  staff  has  been  well- 
conditioned  to  cancelling  whol^ 
blocks  of  programs  for  a  specis 
public  service  job — in  advance  oi 
on  a  moment's  notice. 

In  addition  to  what  would  appear 
to  be  a  fulltime  job,  Mrs.  Brophy 
is  an  active  member  of  the  Phoenix 
Advertising  Club,  Chamber  of 
Commerce,  Phoenix  Soroptimist, 
County  Club,  Saddle  and  Sirloin 
and  Kiva  Club.  Nationally  she  par- 

ticipates in  the  NAB  and  Radio 
Executives  Club.  Ten  years  ago 
she  married  Murry  Brophy.  Today 
they  live  in  a  modest  home  near 
Phoenix.  They  make  their  work 
their  hobby — "to  get  the  greatest 
pleasure  out  of  both,"  they  explain. 

SYNTHETIC  MICA 
NBS  Claims  Superior  Type 

MICA  now  can  be  synthesized.  Na- 
tional Bureau  of  Standards  scien- 

tists have  succeeded  in  producing 
the  substance  which  is  a  critical 
material  in  the  manufacture  of 
electrical  and  electronics  equip- 

ment, the  Commerce  Dept.  an- 
nounced last  week. 

While  synthetic  mica  essentially 

has  the  same  properties  as  the  nat- 
ural, the  department  pointed  out 

that  it  is  superior  in  its  ability  to 
withstand  high  temperatures.  The 
substance,  widely  used  in  radio  and 
electronic  equipment,  owes  its 
value  to  its  remarkable  properties 
as  an  electrical  insulator. 

This  country,  the  department 

said,  is  the  world's  largest  mica consumer  although  it  produces  only 
enough  of  the  substance  to  meet  a 
fraction  of  normal  requirements. 
Commerce  Secretary  Charles  Saw- 

yer predicted  that  "synthetic  mica production  may  make  it  possible 
for  the  United  States  to  meet  its 
own  demands  for  this  critical  ma- 

terial." 

Work  on  synthetic  mica  was  part 
of  a  broad  program  of  research 
on  fluorine-type  artificial  minerals 
carried  on  by  the  NBS  under  spon- 

sorship of  the  Office  of  Naval  Re- 
search. The  mica  phase  was  devel- 

oped in  cooperation  with  the  U.  S. 
Bureau  of  Mines  and  the  Colorado 
School  of  Mines,  the  Commerce 
Dept.  said. 

WKTY  LaCrosse,  Wis.,  signs  exclusive 
agreement  with  Wisconsin  Div.,  Amer- ican Automobile  Assn.,  for  airing  of 
highway  information  for  balance  of 
hazardous  driving  period. 

'BEnER  WAY' 

First  Series  Offer 

By  Hage  Firm WITH  some  40  stations  already  signed  for  his  sales  and  program  service, 
A.  Maxwell  Hage  last  week  announced  that  he  had  established  his  own 
firm  with  headquarters  in  Suite  1412  at  366  Madison  Ave.,  New  York. 
The  new  firm  will  specialize  in  material  designed  specifically  for  expanded 
station   revenue,   largely   through  ^  
opening  approaches  for  new  ad- 

vertisers not  now  using  radio  to 
any  appreciable  extent. 

The  first  Hage  offering,  already 
on  the  air  in  a  number  of  mar- 

kets, is  called  The  Better  Way  and 
is  geared  for  sponsorship  by  local 
industries. 

Mr.  Hage  told  Broadcasting  that 
this  series,  52  half-hour  scripts  on 
the  theme  of  maintaining  the  tra- 

ditional free  enterprise  system  of 
business,  is  the  first  to  be  offered  to 
stations  as  a  copy  theme  and  frame- 

work for  use  by  manufacturers  on 
a  purely  local  level.  The  series  is 
being  offered  to  stations  on  a  flat 
fee  basis,  he  said,  with  the  amount 
varying  according  to.  the  size  of 
the  market  served  by  each  station. 

For  the  past  two  years  with  the 
radio  and  TV  department  of  the 
New  York  Daily  News,  Mr.  Hage 
had  been  writer-editor  of  the  na- 

tionally syndicated  Telepix  News- 
reel  and  had  handled  editorial  as- 

signments on  the  Netvs  of  the  Hour 
on  WPIX  (TV)  New  York.  Dur- 

ing his  20  years  in  radio  and  news- 
paper work,  Mr.  Hage  has  been 

night  editor  of  NBC,  with  United 
Press  in  New  York  and  assistant 
manager  of  the  former  WJAY 
Cleveland. 

Subscribers  to  The  Better  Way 
include : 
WSYR  Syracuse.  N.  Y.;  WEOK 

Poughkeepsie,  N.  Y.;  WPTR  Albanv. 
N.  Y.;  WLNA  Peeksklll,  N.  Y.;  WHUC 
Hudson.  N.  Y.;  WALL  Middletown, 
N.  Y.;  WVNJ  Newark,  N.  J.;  WBUD 
Morrisville,  Pa.:  WNOW  York,  Pa.; 
WCRO  Johnstown,  Pa.,;  WVAM  Al- toona.  Pa.:  WAZL  Hazelton,  Pa.;  WGBI 
Scranton,  Pa.;  WSAN  AUentown,  Pa.; 
WPP  A  Pottsville,  Pa.;  WCMB  Lem- 
oyne.  Pa.;  WRAM  Reading,  Pa.;  WVCH 
Chester,  Pa.;  WBMD  Baltimore,  Md.; 
WARK  Hagerstown,  Md.:  WILM  Wil- mington, Del.;  WCAV  Norfolk,  Va.; 
WLPM  Suffolk,  Va.:  WBBB  Burling- ton, N.  C;  WHPE  High  Point,  N.  C; 
WSSB  Durham,  N.  C;  WLOS  Ashe- ville,  N.  C;  WIST  Charlotte,  N.  C: 
WFNC  Fayetteville,  N.  C;  WGTC 
Greenville,  N.  C;  WHIT  New  Bern, 
N.  C;  WCPS  Tarboro,  N.  C;  WMRC 
Greenville,  S,  C;  WLTR  Bloomsburg, 
Pa.  and  Decker  Advertising  Agency, 
Canton,  Ohio. 

BROADCASTING 
Telecasting 



'49  Billings 
(Continued  from  page  20) 

V.  S.  Sixth  Army  Command  13,546 
Fisher  Flouring  Mills  Co.  13,352 
Budget  Finance  Plan,  Inc.  13,260 
Dr.  A.  Fosner  Shoes,  Inc..  13,164 
Inland   Steel  Co   11,764 
United     Steel     Workers  of 
.\merica    11,740 

The  Textile  Workers  Union  of 
'    America    11,184 
iGreen    Spot,   Inc.   11,036 
iButler  Packing  Company  6,720 
ilnstitute  of  Religious  Science  6,240 
IBegal-Amber   Brewing   Co.  5,984 
JR.  C.  W.  Enterprises  4,969 Fisher  Body  Division  General 

Motors  Corp   4,022 
IDr.    Hiss    Shoe    Stores   2,160 
jMode    ODay    Corp.   1,410 iGeneral  Petroleum  Corp.  of 
!    California  1,050 
Total   $42,342,225 

,  By  Agencies 
iDancer  -  Fitzgerald  -  Sample, 

jrJ    Inc.  .   $5- Inc. 
J.  Walter  Thompson  Company 

'y^lMcCann-Erickson,  Inc.  
iY^iLennen  &  Mitchell,  Inc.  . 

Hutchlns  Advertising  Com- 
"■'     pany.  Inc. ;•  Leo  Burnett  Company,  Inc. 

The  Blow  Company,  Inc. 
-  William     H.     Weintraub  & 
r.      Company,  Inc.   

485,036 
586,220 
202,688 
122,919 

964,929 
916,784 
848,107 
590,396 

Kudner  Agency,  Inc   1,551,131 
404,954 Young  &  Rubicam,  Inc 

Batten,  Barton,  Durstine  & 
Osborn,  Inc. 

iyvlCompton  Advertising,  Inc.  . 
Tatham-Laird,  Inc  
Warwick   &   Legler,  Inc  

^  Maxon,  Incorporated   
;    Cecil  &  Presbrey,  Inc  
'    C.  J.  La  Roche  &  Co.,  Inc.. Sherman   &  Marquette  

Benton  &   Bowles,  Inc.  
[Lawrence  C.  Gumbinner  Ad- 

vertising   Agency,  Inc. 
Knox     Reeves  Advertising, Inc. 
■Sullivan,  Stauffer,  Colwell  & Bayles,  Inc. 
jNeedham,  Louis  and  Brorby, 

J.  .  Inc. 
IDoherty,  ClilTord  &  Shenfield, 
•  Inc.   

J  Robert  W.  Orr  &  Associates, ^  Inc    
'  ;Geyer,  Newell  &  Ganger,  Inc 
'.  ]  The  Joseph  Katz  Company. I  :  Weinstein   &  Company 

iRoche,    Williams    &  Cleary 
'■  'i  Inc. 
.  .'H.  B.  Humphrey  Company iR.   H.   Alber  Company 
iHixson  &   Jorgensen,  Inc. 

^  . I  Weiss   &    Geller,  Inc. 
.'   MacManus,  John   &  Adams, Inc. 
'Raymond    Spector  Company t  Inc. 

,    Foote,  Cone  &  Belding  
'    Zimmer-Keller,  Inc  ;    Roy  S.  Durstine,  Inc  
Lambert  &  Feasley,  Inc. 

;    Buchanan  &  Company,  Inc.  . 
.    Thwing  &  Altman,  Inc. 
■  Grej'     Advertising  Agency, !  •  Inc. 

Klau-Van  Pietersom  -  Dunlap Associates 
■  i  Tucker  Wayne  &  Company 
'Western  Advertising  Agency, i  !  Inc. 

;    Huber  Hoge  &  Sons  
Gotham     Advertising  Com- 

1       pany.  Inc. 
Gardner  Advertising  Co. 

'    Hirshon-G=>rfield.  Inc. ■  iLi'ler,  Neal  and  Battle  Adver- 
I  jj    tising  Agency 
^  if  The  Clements  Company,  Inc 
■  liW.  L.  Gleeson  &  Company 
;  pM"rey,  Humm  &  Johnstone, Inc. 
■  "  John    C.    Dowd,  Inc. Ewell  &  Thurber  Associates 
j  ̂'3cKe"7ie-Advertising :  i  PoUticals  

,  j  Beaumont  &  Hohman,  Inc. 
Lockwood  -  Shackleford  Ad- 

vertiein?  Aeency 
John  F.  Murray  Advertising 
Agency,  Inc. 

!Ru5sp)l  Harris  &  Wood.  Inc. 
,    Pacific   National  Advertising Aarency 
Jlrwin  -  McHugh  Advertising J    Agency,  Inc. 
i  Charles    W.    H05't  Company, Inc. 
I  No  Agency 
Hill  &  Knowlton.  Inc  
iWiltman  &  Callahan 
IFiirman,  Feiner  &  Company, Inc. 
Philip  J.  Meany  Company 
Brisacher,    Van    Norden  & 

Staff,  Inc. 
j  Raymond    R.    Morgan  Com- pany   

,178,775 
,074,456 
,036,808 983,752 
945,375 
926,894 
818,438 
813,275 
809,960 
809,838 

678,919 
664,231 
636,198 

607,494 
602,382 492.976 
396;722 
360,352 
355,238 
348,440 
344,384 
324,724 
288,870 
283,954 
266,580 
241,083 
225,631 
218,168 
202,341 
170,272 
160,587 
139,092 
137,811 
134,154 

125,389 
110,480 

105,722 
67,021 61,977 
59,544 
58,711 48,757 

41,015 
38.472 
27,807 24,704 

24,4'S 21,160 

20,596 
15,780 
13,548 
13,352 

13,260 

13,101 11,808 
11,764 
11,740 
11.184 
11,036 

6,720 
6,240 

Abbott  Kimball  Co.,  Inc.,  of 
California                         .  5,984 

Cowan  &  Whitmore  Advertis- 
ing Agency    4,969 

Honig-Cooper  Company    2,160 
Glasser-Gailey,    Incorporated  1,410 
West-Marquis,  Inc   1,050 
Total   $42,342,225 

Billings  by  Months 
Month  1949 
January    $  6,273 
February    18,674 
March    26,352 
April    47,359 
May     132,146 
June    119,835 
July    .    119,674 
August    115,002 
September    155^480 
October    217,199 
November    214,660 
December    219,337 

Total   $1,391,991 
TV  Advertisers 

The  B.  F.  Goodrich  Company  $132,595 
Time,  Inc.    131,063 
The  Kellogg  Company    128,712 
ii.dmiral  Corporation    123,169 
P.  Lorillard  Company    114,941 
Canada  Dry  Ginger  jxle,  Inc.  86,082 
General   Mills,   Inc   75,027 
Sun    Oil    Company   72,958 International  Cellucotton 

ProQUCts    Co   61,512 
Bristol-Meyers  Company   60,166 
The  Goodyear  Tire  &  Rubber 
Company    56,855 

Pal    Blade    Co.,    Inc   52,452 
Derby  Foods,   Inc   47,588 
Blatz    Brewing    Co   34,770 
Chesebrough  Mfg.   Co.  Con- solidated   33,297 
Young    People's    Church  of the   Air    31,271 
Bell  &  Howell  Co   29,752 
Chevrolet    Dealers  Associa- 

tion,   Inc   24,813 
Libby,   McNeill  &  Libby   24,780 
A.    Stein   &    Company   22,844 
The     Delta     Mfg.  Company 

Div.  of  Rockwell  Mfg.  Co.  11,643 
A.    Sagner's    Son,    Inc   10,960 American  Bakeries  Company  8,910 
The    Texas    Company    7,490 
R.  J.  Reynolds  Tobacco  Co.  4,146 
The  Lionel  Corporation    1,560 
American  Jewish  Congress..  1,485 
Gillette   Safety  Razor  Co.     .  1,150 
Total    $1,391,991 

TV  Agencies 
Young  &  Rubicam,  Inc.   $187,918 
Batten,   Barton,   Durstine  & 

Osborn,    Inc   132,595 
Kudner  Agency,  Inc   130,659 
N.  W.  Ayer  &  Son,  Inc   128,712 
Lennen  &  Mitchell,   Inc   114,941 
J.  M.  Mathes,  Incorporated  86,082 
Dancer  -  Fitzgerald  -  Sample, 
Inc   75,027 

Hewitt,    Ogilvy,    Benson  & 
Mather,   Inc   72,958 

Foote,  Cone  &  Belding    61,512 
Doherty,  Clifford  &  Shenfield, 
Inc   60,166 

Al  Paul  Lefton  Co.,  Inc   52,452 
Needham,  Louis  and  Brorby, 
Inc   47,588 

Kastor,    Farrell,    Chesley  & 
Clifford,  Inc   34,770 

McCann-Erickson,    Inc   33,297 
J.  M.  Camp  and  Company  .  31,271 
Henri,    Hurst    &  McDonald, 
Inc   29,752 

Campbell  -  Ewald  Company, 
Inc.  24,813 

J.  Walter  Thompson  Company  24,780 
Louis   A.    Smith    Company  .  22,844 
Hoffman  &   York,   Inc.        .  .  11,643 
I.  A.  Goldman  &  Company    .  10,960 
Tucker  Wayne  &  Company  8,910 
William  Esty  Company,  Inc.  4,146 
Reiss  Advertising    1,560 
No  Agency   1,485 
Maxon,  Incorporated    1,150 
Total    $1,391,991 

MUTUAL  BROADCASTING 

SYSTEM 

1949  Gross  Billings 
Month  Monthly  Cumulative 
January  $1,876,124  $1,876,124 
February  1,677,257  3,553,381 
March   1,775,790  5,329,171 
April    1,757,432  7,086,603 
May       .  .     .   .  1,788,790  8,875,393 
June    1,403,880  10,279,273 
July    1,133,315  11,412,588 
August          .  .  1,119,364  12,531,952 
Sentember      .  1,178,338  13,710,349 
October         .  1.667,482  15,377,822 
November  1,316,963  16,694,785 
December  1,376,910*  18,071,695 
*  December  Billings  estiiriated 

By  Advertisers 
Miles  Laboratories,  Inc  
Philip  Morris  &  Co.,  Ltd.  .  .  . 
Johns-Manville  Corp.  
Ralston-Purina  Co.   
Ronson  Art  Metal  Works  
National  Biscuit  Co.  
Quaker    Oats  Co  
Bayuk   Cigars,  Inc  General  Foods  Corp  
U.  S.  Tobacco  Co  
Serutan  Co.   
Cudahy  Packing  Co  
R.   B.   Semler  Inc  
Lutheran  Laymen's  League Williamson    Candy  Co.  
Wander  Co.   
Mutual  Benefit  Health  &  Ac- cident Assn.  of  Omaha  
Mail  Pouch  Tobacco  Co  
Helbros    Watch  Co  
Noxzema  Chemical  Co.   
Radio    Bible  Class   
Voice  of  Prophecy  Inc  
Gillette  Safety  Razor  Corp.  . 
Christian  Reformed  Church  . 
Doubleday  &  Co. 
Trimount  Clothing  Co  
Rhodes  Pharmacal  Co.  
Shotwell  Manufacturing  Co.  . 
Carter    Products  Inc. 
National  Council  of  Protestant 

Episcopal  Churches   Grove   Laboratories,  Inc. 
Kaiser-Frazer  Corp. 
Delaware,  Lackawanna  & Western  Coal  Co  
Piedmont  Shirt  Co  
Benjamin    Moore    &    Co.  .  . 
Murine    Co.  .  . 
Conti  Products   Co.,  Inc. 
Universal  Carloading  &  Dis- tributing Co. 
Wilson  Sporting  Goods  Co. 
First  Church  of  Christ  Scien- tist 

Burrus  Mill  &  Elevator  Co. 
Miami  Margarine  Co  Fram  Corp.   
Greystone  Press   
R.  J.  Reynolds  Tobacco  Co... 
International  Milling  Co.  .  .  . 
H.  C.  Cole  Milling  Co  
George  A.  Hormel  Co. 
American  Bird  Products,  Inc. 
Ace   Markets,  Inc  
Perfect    Circle  Co  
Political   
Capehart-Farnsworth,  Inc. Radio    Offer  Co  
Hudson  Motor  Co  
Hallicrafters  Corp  
Faydrex  Corp.   
Shipstead  &  Johnson   
White  King  Soap  Co  
Wally  Frank,  Ltd  Brown  Shoe  Co  
Charles  B.  Silver  Co.  .  . 
Paramount  Pictures,  Inc. 
Tv/entieth  Century-Fox  Corp. 

$1,316,129 1,310,050 
1,211,655 
1,196,956 
1,142,964 
1,066,566 956,559 919,124 
757,195 
688,810 566,737 
490,180 461,612 
428,589 
402,204 
387,239 

373,394 369,905 
363,201 336,079 
322,481 299,130 278,918 
255,486 
197,337 
179,099 172,332 
143,200 
139,458 
128,874 122,688 
103,194 

83,584 72,016 70,080 
69,248 
67,070 
63,048 

62,774 
50,875 
49,939 45,960 44,405 
41,729 
32,860 
30,740 
27,795 
25,560 23,554 20,488 

18,759 11,511 
11,352 

8,962 

8,811 8,800 

5,876 5,340 
5,421 4,904 
4,518 4,096 
2,904 1,371 Total  $18,071,695 

Note:  December  billings  estimated 

By  Agencies Cecil  &  Prebrey,  Inc. 
Wade  Advertising  Agency 
J.  Walter  Thompson  Co.  .  . 
McCann-Erickson,  Inc. 
Sherman  &  Marquette,  Inc. 
Neal  D.  Ivey  Co.   
Gardner  Advertising  Co.,  Inc 
Benton  &  Bowles,  Inc. 
Kudner  Agency,  Inc. 
Grey  Advertising  Agency Inc. 

Roy    S.    Durstine,  Inc. William    H.    Weintraub  Co. Inc. 
Grant   Advertising,  Inc. 

$1,872,202 l,459j329 
1,211,655 
1,066,568 956,559 
919,124 
864,449 757,195 
688,810 
580,802 
566,737 
561,593 
490,180 

Sullivan,  Stauffer,  Colwell  & 
Bayles,    Inc   475,537 

Erwin  Wasey  &  Co.,  Inc   461,612 
RuthraulT  &  Ryan,  Inc.  456,978 
Gotham  Advertising  Co.,  Inc.  428,589 
Aubrey,    Moore    &  Wallace, 
Inc.    402,204 

Hill  Blackett  &   Co   387,239 
Brown     Radio  Productions, 
Inc.    360,203 

Walker  &  Downing  355,345 
Stanley  G.  Boynton  Advertis- 

ing  Co.    322,481 
Western  Advertising,  Inc.     .  299,130 
Maxon,    Inc.    278,918 
H.  B.   Humphrey  Co   221,478 
Huber,  Hoge  &  Sons   211,203 
O'Neil,  Larson  &  McMahon  172,332 
Dorland,    Inc.                     .   .  155,917 
Glenn-Jordan-Stoetzel,  Inc.  141,668 
Harry  B.  Cohen  Advertising 
Co.    122,688 

Evans  Associates  Co.  113,818 
Batten,   Barton,   Durstine  & 

Osborn,    Inc.  100,528 
St.  Georges  &  Keyes,  Inc.  70,080 
Bermingham,    Castleman  & 

Pierce,    Inc.    67,070 
Raymond  Spector,  Inc.        .   .  63,048 
Ewell  &  Thurber  Associates  62,774 
Tracy-Locke  Co.,  Inc   49,939 
Ralph   H.   Jones,   Co.  45,960 
Van  Sant,  Dugdale  &  Co.,  Inc.  44,405 
William  Esty   Co.,   Inc   32,860 
Crook  Advertising  Agency.  .  .  30,740 
Weston-Barnett,  Inc   23,554 
Klinger  Advertising  Corp.  20,488 
Henri,    Hurst    &  McDonald, Inc.    18,759 
Charles  W.  Hoyt  Co.,  Inc   14,560 
J.  M.  Mathes,  Inc.  11,352 
Brooke,  Smith,  French  &  Dor- rance.    Inc.    8,811 
Sorensen  &  Co.    8,800 
Counselors  Advertising  Co.  .  .  5,876 
Furman  &  Feiner  Co.,  Inc.     .  5,801 
R-»ymond  R.  Morgan  Co.  5,421 
Smith,  Bull  &  McCreery,  Inc.  5,340 
Leo    Burnett    Co.,    Inc   4,518 
Brooks    &    Co.    4,096 
Buchanan  &  Co.,  Inc   2,904 
Charles  Schlaifer  &  Co.,  Inc.  1,371 
Total  $18,071,695 

Note:  December  billings  estimated 

By  Product  Classifications 
Foods  &  Food  Beverages  $4,548,605 
Cigars,  Cigarettes  &  Tobacco  3,325,653 
Drugs   &   Toilet  Goods    3,251,353 
Jewelry    &    Silverware   1,506,165 
Relieious    1,485,435 
Building    Materials  1,211,655 
Confectionery  &  Soft  Drinks.  545,404 
Laundry  &   Household  Sup- 

plies   495,601 
Finance  &  Insurance    373,394 
Paints  &  Hardware    348,998 
Clothing  &  Dry  Goods    255,633 
Stationery  &  Publishers     .   .  239,066 
Automobiles  &  Accessories  .  175,169 
Miscellaneous    143,054 
Lubricant,  Petroleum  —  Fuel  83,584 
Sporting    Goods    62,774 
Radio  &  Phonographs    20,152 
Total   $18,071,695 

WSUA  Suspends 

WSUA  Bloomington,  Ind.,  1  kw 
daytimer  on  1010  kc,  has  suspended 
operation  for  a  60-day  period,  FCC 
announced  Jan.  6.  On  the  air  since 
1946,  WSUA  is  planning  financial 
reorganization. 

prospectin'
? 

Prospectin'  for  sales?  Montana's  got  'em. Wealth  from  copper,  dairy  cows,  lumbering, 
farming,  hydro-electric  power,  sugar  beets,  meat 
packing.  Seven  major  industries  in  all  add  up 
to  better  than  $100  million  in  retail  sales  (1948). 
Pan  for  wealth  if  you  like.  But  for  sales  in  a 
hurry,  use  the  Mosby  stations. 

7^  /^tt  ModuSt^oH^ 

KGVO-KQnQ 5  KW.DAY— 1  KW  NITE MISSOULA ANACONDA  BUTTE 
250  KW 

iiii6W^m  o  n  T  A  n  n I  NOT  ONf,  BUr  SfVfN  MAiOR  INDUSTRIES 
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Annual  Awards 

(Continued  from  'page  15) 

phony  Hon;-,  KSL,  second  prize  for 
programs  beamed  to  general  fam- 

ily audience;  ZCMI  Homemaker 
Program,  KALL,  second  prize  for 
women's  programs;  Tossed  Solids, 
KUTA,  first  prize  for  teen-age 
classification;  The  Land  of  Make 
Believe,  KSL,  first  prize  for  chil- 

dren's programs;  ZCMI  Breakfast- 
Edition  of  the  Neivs,  KDYL,  first 
prize  for  men's  programs.  The  spe- 

cific prizes  were  in  the  $5-$15 
million  volume  store  category. 

Schuneman's  Inc.,  for  its  Red 
Rooster  Hour  on  WDGY  St.  Paul, 
beamed  to  a  general  family  audi- 

ence, captured  the  grand  award 
for  the  audience  classification  and 
first  prize  in  its  volume  category — 
$5-$15  million. 

The  grand  award  in  the  chil- 
dren's program  classification,  only 

other  audience  group  to  offer  such 
an  award,  went  to  Lit  Brothers  for 
its  Lit  Brothers'  Magic  Lady  Sup- 

per Club  on  WFIL  Philadelphia. 
The  program  also  won  first  prize 
in  the  sub-classification  for  stores 
doing  more  than  $15  million  vol- 
ume. 

Pomeroy's,  Reading,  Pa.,  and 
Golden  Rule,  St.  Paul,  took  second 
and  third  prizes  respectively  for 
the  Groups  of  Beamed  Programs 

categories.  Pomeroy's  was  hon- 
ored for  four  shows.  Golden  Rule 

for  eight  beamed  programs. 
Other  First  Prizes 

Other  first  prize  winners  includ- 
ed Goldblatt's  Dept.  Store,  Chicago, 

for  The  Let's  Have  Fun  Show  on 
WGN,  which  captured  first  honor 
in  the  general  family,  over  $15 
million  classification.  Sears  Roe- 

buck &  Co.,  Burlington,  Vt.,  for  its 

Sears'  Man  on  the  Street  program 
on  WCAX,  won  first  prize  in  the 
volume  group  up  to  $5  million, 
general  family  category.  Second 
prize  in  the  general  family,  over 
$15  million  group,  went  to  Marshall 
Field  &  Co.,  Chicago,  for  Master- 

pieces of  Music,  aired  on  WNMP 
Evanston. 
Brief  radio  case-histories  of 

Goldblatt's,    Sears    Roebuck  and 

Marshall  Field  were  presented  at 
the  awards  session  by  Mr.  Mitchell 
and  Lee  Hart,  BAB  retail  coordi- 

nator, to  illustrate  "a  simple  for- 
mula for  buying  and  using  radio 

time." 
The  potential  advertiser,  Mr. 

Mitchell  said,  should  ask  himself 
two  questions  before  buying  time: 
"What  kind  of  results  do  I  want?" 
and  "What's  the  best  program  and 
time  to  produce  these  results?" 
When  using  time,  Mr.  Mitchell 
pointed  out,  he  should  use  it  to  sell 
and  measure  it  for  results. 

Goldblatt's,  Mr.  Mitchell  said, 
wanted  to  bring  traffic  to  the  store, 
more  phone  orders  and  more  busi- 

ness. It  chose  its  prize-winning 
Let's  Have  Fun  Shoxv  broadcast  on 
WGN  from  its  8th  floor  audito- 

rium, Monday-through-Friday,  12 
noon-12:30  p.m. 

Purposes  Outlined 
The  time  was  used  to  (a)  Adver- 

tise specific  merchandise  values 
such  as  men's  sport  shirts,  home 
movie  outfits,  pop-up  toasters,  um- 

brellas and  any  item  representing 
a  good  value  buy.  (b)  Present  mer- 
dise  give-aways  to  plug  specific 
item  values  and  promote  depart- 

ments where  they  can  be  pur- 
chased, (c)  Advertise  special 

"phone"  values  for  listeners  only, 
(d)  Emphasize  store  hours. 

Results  showed,  Mr.  Mitchell  and 
Miss  Hart  outlined,  that  an  aver- 

age of  5,000  people  per  week  en- 
tered the  store  to  see  the  program; 

that  the  phone  service  department 
was  flooded  with  orders  on  special 
phone  values  with  as  many  as  90 
orders  received  within  10  minutes 
after  a  program  left  the  air;  that 
75,000  letters  were  received  in  con- 

nection with  the  program's  Christ- 
mas contest  and  that  Goldblatt's 

has  noted  a  steady  increase  in  busi- 
ness over  the  three  years  that  the 

program  has  been  aired,  justifying 
its  opening  of  new  out-lying  stores. 

Sears  Roebuck  in  Burlington, 
which  wanted  to  sell  merchandise, 

promote  Sears'  slogans,  services 
and  brands,  and  create  store  traffic, 
decided  on  Sears'  Man  on  the 
Street  to  be  aired  on  WCAX  Mon- 

day-through-Friday 12:15-12:30 

p.m.  The  show,  staged  at  the  store's entrance,  gave  Sears  credit  coupons 
and  gift  souvenir  key  rings  to  con- 

testants and  listeners  who  sub- 
mitted questions. 

To  accomplish  its  goals.  Sears 
used  the  program  for  individual 
commercials  on  specific  items.  It 
also  utilized  one  question  in  the 
show's  quiz  to  highlight  a  Sears brand. 

Female  shoppers  were  made  to 
reveal  what  they  were  shopping 
for,  and  were  told  about  the  Sears 
brand  on  such  items.  Contestants, 
too,  were  invited  into  the  store  to 
hear  themselves  on  Sears'  Silver- 
tone  wire  recorder.  The  store's 
slogans  were  used  regularly. 

Sears'  results,  noted  by  the 
judges  in  honoring  the  program, 
were  available  only  in  special  in- 

stances where  radio  alone  was 
used,  and  was  not  part  of  a  co- 

ordinated promotion.  They  showed: 
(A)  Radio  promotion  of  new 

Sears'  catalogues  brought  imme- 
diate response,  with  all  catalogues 

ordered  by  middle  of  the  afternoon 
of  the  broad  cast.  Store  had  had 
little  action  before  from  a  news- 

paper ad.    (B)  Complete  stock  of 

Honorable    Mention — Luckey    Piatt  & 
Co.,  Poughkeepsie — Songs  of  our 
Times  WKIP,  WHVA-FM 

Honorable  Mention — The  John  Bress- 
mer  Co.,  Springfield,  111. — Bressmer's Bring  You  the  News  WCVS 

Honorable  Mention — The  John  Bress- 
mer  Co.,  Springfield,  111.— The  San- gamon Reporter  WCVS 

Stores  Winning  Awards  for 
Programs  Beamed  to  a 

Women's  Audience 
OVER  $15  MILLION  VOLUME 

GROUP  STORES 
First   Prize — Siblev,   Lindsay   &  Curr, 
Rochester — Tower  Clock  Time  WHAM 

First  Prize — Polsky's  of  Akron,  Akron — Lynn  Lawrence  WAKR 
Honorable  Mention — Alms  and  Doepke, 

Cincinnati — Time  for  Calling  WSAI 
Honorable  Mention — Joske's  of  Texas, San  Antonio — Headline  News  KITE 

$5  MILLION  TO  $15  MILLION 
VOLUME  GROUP  STORES 

First  Prize — Pomeroy's  Inc.,  Reading, Pa. — Priscilla  Pomeroy  WHUM 
Second  Prize — Zion  Co-op.  Mercantile 

Inst.,  Salt  Lake  City— ZCMI  Home- maker  Program  KALL 
Third  Prize — Maas  Brothers.  Tampa  and 
St.  Petersburg — Notes  to  Music  WFLA 

Fourth  Prize — A.  Harris  &  Co.,  Dallas 
— Dell  Rogers  Recommends  KIXL 

Honorable  Mention — A.  Harris  &  Co., 
Dallas— What's  New  at  Harris  KIXL 
UP  TO  $5  MILLION  VOLUME 

GROUP  STORES 
First  Prize — George  Wyman  &  Co., 
South  Bend— The  Time,  The  Place, The  Tune  WSBT 

Second  Prize — L.  L.  Stearns  &  Sons — 
Sally  Lilson  Show  WWPA 

Third  Prize — Luckey  Piatt  Co.,  Pough- 
keepsie— Luckey's  Treasure  Time WBOK 

Honorable  Mention — J.  A.  Kirven  Co., 
Columbus,  Ga.— Kitty  Kay  WRBL 

Honorable  Mention — Betty  I-ee,  Warren, 
Pa. — Betty  Lee  Fashion  Show  of  the Air  WHAE 

Honorable  Mention — The  John  Bress- 
mer  Co.,  Springfield,  111. — Memorable Music  WTAX 

Honorable  Mention — Brody's,  Clear- field, Pa.— What's  New  Today  WCPA 
Honorable  Mention — Abrahamson-Bige- 

low  Co.,  Jamestown,  N.  Y. — Bigelow's 4191  Club  WJTN 
*      *  * 

Stores  Winning  Awards  for 
Programs  Beamed  to  a 

Teen-Age  Audience 
OVER  $15  MILLION  VOLUME 

GROUP  STORES 
First   Prize — J.   L.   Brandeis   &  Sons, 
Omaha — Brandeis  Campus  Cavalcade 

KFAB 

187  pinking  shears  sold  as  result 
of  three  commercials.  (C)  Com- 

plete stock  of  500  dozen  roses  sold 
in  one  day  after  radio  promotion. 
(D)  Two  radio  programs  devoted 
to  vacuum  cleaner  promotion  sold 
27  units  and  department  had  28.7% 

increase  over  previous  year's  pro- motion in  the  same  period.  (E) 
Slogans  have  become  common 
knowledge;  Sears'  major  brands are  regularly  identified  by  people 
interviewed.  (F)  Crowds  in  front 
of  store  attracted  by  broadcasts; 
many  out-of-town  shoppers  at- 

tracted by  program;  traffic  into 
store  also,  with  at  least  10  people 
a  day  entering  store  to  hear  their voices. 

Suburban  Stores 

Marshall  Field  needed  radio  to 
promote  its  suburban  stores,  spe- 

cial events  in  advance,  and  the 
record  departments  of  its  Evans- 
ton  and  Chicago  stores. 

It  chose  Masterpieces  of  Music 

program,  aired  on  WNMP  Evans- 
ton  Monday-through-Saturday,  2-3 
p.m.,  and  Sunday  12:30-1:30  p.m. 

Commercials  stress  "unhurried 
shopping"  and  other  customer  ben- 

Second  Prize — John  Shillito  Co.,  Cin- 
cinnati— Junior  Town  Meeting  WSAI 

$5  MILLION  TO  $15  MILLION 
VOLUME  GROUP  STORES 

First  Prize — Zion  Co-op.  Mercantile 
Inst.,  Salt  Lake  City — Tossed  Solids 

KUTA 
Second  Prize — Pomeroy's  Inc..  Reading, Pa. — Be-Teen  Jamboree  WHUM 

UP  TO  $5  MILLION  VOLUME 
GROUP  STORES 

Honorable  Mention — Fowler,  Dick  & 
Walker  Inc.,  Binghamton,  N.  Y. — Hi-School  Revue  WKOP 

Honorable  Mention — J.  A.  Kirven  Co., 
Columbus,  Ga.—  Hi  Times  WRBL 

Honorable  Mention — The  Gorton  Co., 
Elmira,  N.  Y. — Junior  Round  Table 
of  the  Air  WELM *  *  * 

Stores  Winning  Awards  for 
Programs   Beamed  to  a 

Children's  Audience  ^ Grand  Award — Lit  Bros.,  Philadelphia 
— Lit  Bros.  Magic  Lady  Supper  Club 

WFIL 

OVER  $15  MILLION  VOLUME 
GROUP  STORES 

First  Prize — Lit  Bros.,  Philadelphia — Lit  Bros.  Magic  Lady  Supper  Club 
WFIL 

Second  Prize — Miller  &  Rhoads,  Rich- 
mond— Miller  &  Rhoads  Story  Book 

Lady  WRNL 
Third  Prize — Sage-Allen,   Hartford — Kiddie  Corner  WCCC 

$5  MILLION  TO  $15  MILLION 
VOLUME  GROUP  STORES 

First  Prize — Zion  Co-op.  Mercantile 
Inst.,  Salt  Lake  City— The  Land  of Make  Believe  KSL 

UP  TO  $5  MILLION  VOLUME 
GROUP  STORES 

First  Prize — Benjamin's,  Salisbury,  Md., —Pigtail  Club  on  the  Air  WBOC 
Stores  Winning  Awards  for 

Programs  Beamed  to Men's  Audience 

$5  TO  $15  MILLION  VOLUME 
GROUP  STORES 

First  Prize — Zion  Co-op.  Mercantile 
Inst.,  Salt  Lake  City— ZCMI  Break- fast Edition  of  the  News  KDYL 

Second  Prize — Pomeroy's  Inc.,  Reading, 
Pa. — Pomeroy's  Newscast  WRAW 

Note:  Jury  of  judges  for  NRDGA  Retail 
Radio  Program  Contest  are:  Prof. 
Isabel  Wingate,  School  of  Retailing, 
NYU.,  Frank  Silvernail,  chief  time- 
buyer,  BBDO;  Oscar  Katz,  director  of 
research,  CBS;  Norman  Glenn,  editor, 
Sponsor:  Victor  Ratner,  v.p.  and  pub- 

licity director,  Macy's;  James  M. Gaines,  director,  O  &  O  stations,  NBC. 

) 
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its  of  suburban  store-shopping, 
id  the  Monday  and  Thursday 
grht  shopping  opportunities  in 
.ose  stores.  Emphasis,  too,  is 
aced  on  such  special  events  as 

illege  girl's  back-to-school  promo- ons  and  listeners  are  informed 
hat  all  music  they  hear  can  be 
irchased  at  the  Evanston  or  Chi- 
.go  stores. 
Within  five  months,  the  show  ob- 
ined  these  results:  (A)  During 
jtumn  months,  when  many  stores 
ere  suffering  sales  declines,  the 
liburban  stores  actually  showed 
liice"  increases.  They  were  re- 
jiving  normal  newspaper  adver- 
Ising  but  were  getting  constant 
ay  on  radio.  (B)  Most  success- 
jil  college  girls  promotion  in  his- 
jry  for  both  downtown  and  sub- ;;ban  stores.  Shops  received  less 
bwspaper  advertising  than  normal, 
at  were  pushed  hard  on  the  radio, 
p)  Increased  traffic  and  sales  in 
fecord  department. 

Retailer  Radio 

(Continued  from  page  15) 

ent  about  $180  billion  as  against 
1.70.9  billion  spent  by  national  ad- 
prtisers.  He  stressed  the  impor- 
jnce  of  television,  with  which 
'lome  stores  have  developed  inter- 
[ting  results." 
Ij  Presentations  by  four  depart- 
'lent  stores  were  made  at  the  Tues- 
liy  session  of  co-ordinated  sales 
("emotion  campaigns  in  four  dif- 
|rent  categories — specific  items, 
jpartmental,  storewide  and  na- 
pnal  products.  While  results 
mid  not  be  directly  traceable  to 
ly  one  medium,  it  was  noted  that 
L  three  out  of  the  four  promotions, 
idio  figured  prominently. 
That  television  can  do  an  effec- 

Itve  job  for  retailers  was  stressed 
t  Wednesday's  session  on  visual 
erchandising  by  Arthur  M.  See, 
iles  promotion  manager,  Saks- 
1th  Street,  New  York,  sponsor  of 
our  Television  Shopper  on  WABD 
TV)  New  York. 
Mr.  See  emphasized  the  outstand- 

ig   selling   job   accomplished  by 
athi  Norris,  the  program's  "shop- 
er"  and  urged  that  retailers  get 
1  the  TV  bandwagon. 
Finding  a  method  to  reduce  the 

)st  of  television  so  that  merchants 

6i 99  * 

45.0 

HOOPER 
•  (average  5  periods. 

Winter,  1948) 

proves 
the  best  buy 

in 

^DANVILLE,  V
A. 

WBTM 

ABC 
(a)  (n) 
Rep:  HOLLINGBERY 

NEW  comment-Qtors  for  the  Kaiser- 
Frazer  series  are  Joseph  C.  Harsch 
(left)  and  Marquis  Childs.  Five-time 
weekly  program  starts  today  (Jan.  16) 
on  a  special  labor  network  that  in- 

cludes KWIK  and  WFMV  (FM)  Los 
Angeles,  WDET  (FM)  Detroit;  WCUO 
(FM)  Cleveland;  WVUN  (FM)  Chat- 

tanooga; WCFM  (FM)  Washington 
and  WFDR  (FM)  New  York.  Mr. 
Childs  has  the  Monday,  Wednesday 
and  Friday  programs.  Mr.  Harsch 
appears  Tuesday  and  Thursday. 
Agency    is   William    Weintraub  Co. 

across  the  country  can  use  it  with 
appropriations  at  hand  is  a  chal- 

lenge that  must  be  met,  Commander 
Mortimer  W.  Loewi,  director  of  the 
DuMont  TV  Network,  told  the 
visual  merchandising  group. 
•  "Briefly,"  Commdr.  Loewi  ob- 

served, "We  at  DuMont  think  this 
can  be  done  by  producing  programs 
at  low  cost  and  moving  them  to 
inland  cities  in  such  a  way  as  to 
permit  their  use  by  local  adver- 

tisers. .  .  ." 

Mason  Candidate 

ROBERT  T.  MASON,  owner  and 
general  manager  of  WMRN  Ma- 

rion, Ohio,  last 
week  announced 
his  candidacy  for 
the  Republican 
nomination  for 
Congress  from 
the  Eighth  Ohio 
District.  Petitions 

are  being  circu- 
lated in  the  dis- 

trict. He  previ- 
ously had  sought 

the  Republican 
nomination  in  1948. 

Mr.  Mason 

MBS  Continuity 

MARION  LENNOX,  for  four  and 
half  years  in  the  MBS  continuity 
acceptance  department,  last  week 
was  named  assistant  director.  At 
the  same  time,  Isabel  Biasini,  who 
joined  MBS  continuity  acceptance 
in  March  of  last  year,  was  an- 
pointed  assistant  director  of  re- 

ligious programs  and  Betty  Lea- 
vitt,  formerly  with  Coronet  mag- 

azine, joined  the  continuity  ac- 
ceptance department. 

Football  Rates 

PROBLEM  of  rate  charging  on  the 
basis  of  an  exclusive  contract  right 
for  football  game  broadcasts  will 
be  explored  at  the  Jan.  20-21  meet- 

ing of  the  South  Carolina  Broad- 
casters Assn.  at  the  Hotel  Colum- 

bia, Columbia,  S.  C. 

Pope  Purchase  Falls  Through; 
ILGWU  Bidding 

INTERNATIONAL  Ladies  Garment  Workers  Union  was  reported  last 
week  to  have  made  overtures  for  purchase  of  Crosley  Broadcasting 
Corp.'s  WINS  New  York,  after  the  sale  of  WINS  to  Broadcaster-Pub- 

lisher Generoso  Pope  fell  through. 
The    union,    which    operates  *  

WFDR  (FM)  New  York,  previous- 
ly applied  to  FCC  for  the  WINS 

facilities  of  1010  kc  with  50  kw 
day  and  10  kw  night  [Broadcast- 

ing, Dec.  19,  1949].  The  applica- 
tion contained  an  offer  to  buy  the 

WINS  equipment  for  the  $512,500 
sales  price  involved  in  the  Pope- 
Crosley  contract. 

James  Lawrence  Fly  of  the  New 
York  law  firm  of  Fly,  Fitts  & 
Shuebruk,  representing  the  union, 
said  ILGWU  still  hopes  to  obtain 
the  WINS  facility  and  that  if 
Crosley  agrees  to  the  $512,500  price 
the  union  is  prepared  to  close  the 
deal  at  once.  At  present,  however, 
for  intra-company  reasons  Crosley 
rej^ortedly  was  not  in  a  position 
to  carry  on  negotiations  for  sale 
of  the  station. 
Announcement  that  the  WINS 

sale  to  the  Pope  interests  had 
fallen  through  was  made  by  the 
parties  early  last  week.  The  deal 
evaporated  when  Mr.  Pope  was  un- 

able to  divest  himself  of  his  present 
New  York  area  facility,  WHOM 
Jersey  City,  in  time  to  fulfill  the 
terms  of  his  contract  with  Crosley. 
An  announcement  by  James  D. 

Shouse,  chairman  of  the  board  of 

Crosley  Broadcasting  Corp.,  said 
that  the  WINS  sale  agreement  was 
extended  from  Dec.  30,  the  oi-iginal 
expiration  date,  to  Jan.  5.  A 
WHOM  announcement  explained 
that  its  negotiations  with  a  buyer 
could  not  be  completed  before  the 
Jan.  5  expiration  of  the  WINS 
contract. 

One  of  the  principals  in  the  pro- 
posed WHOM  sale,  the  station 

management  said,  has  been  seri- 
ously ill  and  unable  to  execute  final 

sale  papers. 
According  to  the  WHOM  an- 

nouncement, preliminary  negotia- 
tions "covering  practically  all  de- 
tails including  price"  had  been 

concluded  for  the  sale  of  the  sta- 
tion when  the  principal  fell  ill. 

WHOM  refused  to  identify  the 

proposed  buyers. Reached  by  BROADCASTING  at  his 
Cincinnati  headquarters,  Mr. 
Shouse  said  there  were  no  plans 
at  present  for  the  disposition  of 
WINS.  The  subject,  he  said, 
would  doubtless  come  up  at  the 
regular  meeting  of  the  board  of 
directors  of  Avco  Mfg.  Corp.,  par- 

ent company  of  Crosley,  to  be  held 
in  New  York  Jan.  26. 

We  Cut  Our  First  AIR 
VE 

6 

And,  during  these  past  two-dozen 
years,  we've  served  the  Greater 
Miami  area  well.  Man  by  man,  mile 

by  mile.. .we've  grown  right  along 
in  proportion  with  Greater  Miami, 
now  one  of  Dixie's  Key  Markets, 
with  a  population  today  of 
over  500,000  compared  to 

approximately  100,000  in  1926! 
WIOD  covers  this  market  as 

completely  as  Florida's  sun. ..and make  no  mistake  about  that! 

For  the  details.. .call  our  Rep 

George  P.  Hollingbery 

JAMES  M.  LeGATE,  General  Manager 

5,000  WATTS  .  610  KC  •  NBC 
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NBC's  New  Lineup 
(Continued  from  page  17) 

John  H.  McDonald,  vice  president 
in  charge  of  finance;  0.  B.  Hanson, 
vice  president  and  chief  engineer; 
William  S.  Hedges,  vice  president 
in  charge  of  integrated  services; 
Hugh  M.  Beville,  director  of  plans 
and  research;  and  Ernest  de  la 
Ossa,  director  of  personnel.  The 
remaining  staff  executives  continue 
to  report  directly  to  Mr.  Denny. 

"The  details  of  the  organization 
of  the  three  principal  operating  di- 

visions are  summarized  below: 

THE  RADIO  NETWORK 

"Harry  Kopf,  vice  president  in 
charge  of  radio  sales,  continues  to 
head  up  all  of  our  radio  network 
sales  activity,  together  with  the 
functions  associated  with  it.  Re- 

porting to  Mr.  Kopf  are  his  princi- 
pal sales  assistants — Walter  Scott, 

who  has  been  promoted  to  the  po- 
sition of  eastern  sales  manager; 

Paul  McCluer,  in  charge  of  the 
Chicago  office  of  radio  sales,  and 
Frank  A.  Berend,  in  charge  of  its 
West  Coast  office. 

"Mr.  Kopf  has  announced  the  ap- 
pointment of  two  new  account  ex- 

ecutives whom  we  are  pleased  to 
welcome  to  our  company — Gordon 
Mills  and  Jack  Donohue.  Other 
members  of  the  radio  sales  staff 
are  Walter  Myers,  Charles  Phelps, 
Philip  Porterfield,  Thurston  Shays, 
John  Van  Amburgh,  and  Charles 
E.  Denney  Jr. 

"In  order  to  consolidate  our  radio 
network  sales  activities,  the  re- 

lated functions  of  promotion,  sales 
planning  and  research,  and  station 
relations  have  been  brought  under 
radio  sales  to  form  a  close-knit 
working  team  with  it.  Charles  P. 
Hammond,  vice  president  in  charge 
of  advertising  and  promotion,  con- 

tinues to  head  all  promotion  and 
advertising  activities  for  the  radio 
network,  and  the  details  of  the 
organization  under  him  will  be  an- 

nounced shortly. 

"George  W.  Wallace  has  been 
promoted  to  the  position  of  man- 

ager of  radio  sales  planning  and 
research,  and  is  now  setting  up 
the  organization  of  that  unit.  East- 
on  C.  Woolley  continues  as  director 
of  radio  station  relations,  heading 

up  a  staff  consisting  of  Burton  M. 
Adams,  Norman  E.  Cash,  Paul  M. 
Hancock,  William  M.  Kelley  and 
Paul  Rittenhouse  in  New  York, 
with  A.  W.  Kaney  in  Chicago  and 
Jennings  Pierce  in  Hollywood. 

"Messrs.  Hammond,  Wallace  and 
Woolley  report  directly  to  Mr. 
Kopf. 

"Program  activities  for  the  radio 
network  are  under  Thomas  Mc- 
Cray,  national  radio  program  di- 

rector. Reporting  to  Mr.  McCray, 
as  previously  announced,  are  Leslie 
T.  Harris,  assistant  national  radio 
program  director;  Mitchell  Benson, 
manager  of  package  program  sales, 
and  Joel  Hammil,  manager  of  lit- 

erary rights.  The  other  principal 
subdivisions  in  the  radio  network 
organization  are  headed  respec- 

tively by  William  F.  Brooks,  vice 
president  in  charge  of  news  and 
special  events  for  radio,  and 
George  McElrath,  director  of  tech- 

nical operations.  Mr.  Brooks' 
principal  assistants  in  New  York 
are  Joseph  0.  Meyers,  manager  of 
operations;  Francis  Littlejohn, 
news  desk  supervisor;  William 
Weinstein,  night  news  supervisor, 
and  Allen  Leonard,  night  editor. 

"In  order  to  provide  the  radio 
network  organization  with  its  own 
unit  for  financial  control  and 
budgeting,  a  new  position  has  been 
established  in  the  company — that 
of  controller  for  the  radio  network. 
I  am  pleased  to  announce  the  ap- 

pointment to  this  position  of  Henry 
T.  Sjogren,  a  new  member  of  our 
organization. 

"Messrs.  Kopf,  McCray,  Brooks, 
McElrath  and  Sjogren  are  report- 

ing directly  to  Mr.  Denny,  pending 
the  appointment  of  an  executive  in 
charge  of  the  radio  network  organ- 
ization. 

THE  TELEVISION  NETWORK 

"The  new  television  network  or- 
ganization, announced  on  Nov.  8, 

is  functioning  under  Sylvester  L. 
(Pat)  Weaver,  vice  president  in 
charge  of  television.  As  outlined 
in  that  announcement,  television 
network  operations  have  been  or- 

ganized under  four  principal  exec- 
utives: Carleton  D.  Smith,  director 

of  television  operations;  Frederic 
W.  Wile  Jr.,  director  of  television 
productions;  George  H.  Frey,  who 

:  Gates  /^v/v  : 
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has  been  promoted  to  the  position 
of  director  of  television  sales;  Nor- 

man Blackburn,  in  charge  of  the 
Hollywood  office  for  the  television 
network.  Messrs.  Smith,  Wile, 
Frey  and  Blackburn  report  directly 
to  Mr.  Weaver. 

"Reporting  to  Mr.  Smith  are  J. 
Robert  Myers,  controller  for  the 
television  network;  Robert  E. 
Shelby,  director  of  technical  opera- 

tions for  television;  Fred  Shawn, 
director  of  production  services;  N. 
Ray  Kelly,  acting  director  of  syndi- 

cated films,  and  Sheldon  B.  Hickox 
Jr.,  who  has  been  promoted  to  the 
position  of  director  of  television 
station  relations.  Other  members 
of  the  television  station  relations 
department  are  Elmore  B.  Lyford, 
Thomas  Knode,  Stephen  Flynn  and 
Robert  Guthrie. 

"Assisting  Mr.  Frey  in  television 
sales  are  Edward  R.  Hitz,  who  has 
been  promoted  to  the  position  of 
eastern  television  sales  manager, 
and  Eugene  Hoge,  in  charge  of  the 
Chicago  office  of  television  sales. 
The  remaining  television  sales  staff 
includes  Herbert  W.  Hobler,  a  new 
member  of  our  organization;  Rob- 

ert H.  White,  Roy  Porteous,  Frank 
Chizzini,  Harry  T.  Floyd,  Herbert 
Anderson,  Dean  Banker  and  John 
Dodge.  Also  reporting  to  Mr.  Frey 
is  Robert  Sarnoff,  who  heads  up 
television  program  sales  with  the 
position  of  program  sales  manager. 

"As  in  the  case  of  the  radio  net- 
work organization,  an  advertising 

and  promotion  unit  and  a  sales 
planning  and  research  unit  have 
been  established  to  work  directly 
with  television  sales.  James  H.  Nel- 

son has  been  promoted  to  the  posi- 
tion of  manager  of  television  adver- 

tising and  promotion  and  Robert 
W.  McFayden  has  been  promoted  to 
the  position  of  manager  of  televi- 

sion sales  planning  and  research. 
Both  report  to  Mr.  Frey  and  the 
details  of  the  organization  under 
them  will  be  announced  shoi'tly. 

"Reporting  to  Mr.  Wile  as  direc- 
tor of  television  production  are 

Ernest  Walling,  who  has  been  pro- 
moted to  the  position  of  television 

program  manager;  Carl  Stanton, 
in  charge  of  talent  and  program 
procurement,  and  Francis  C.  Mc- 
Call,  director  of  television  news  and 
special  events,  who  is  assisted  by 
Adolph  J.  Schneider,  manager  of 
operations  for  television  news  and 
special  events. 

"Grouped  under  Mr.  Walling  are 
the  NBC  television  producers  and 
the  directorial  staff;  Fred  Coe,  in 
charge  of  new  program  develop- 

ment; Leonard  Hole,  formerly  an 
operations  executive  with  CBS  and 
DuMont,  who  has  joined  NBC  as 
television  production  manager,  and 
Wm.  B.  Miller,  night  program  man- 

ager. Barry  Bernard,  William  Cor- 
rigan,  Delbert  Mann  and  Alan 
Neuman,  formerly  assistant  direc- 

tors, have  been  promoted  to  the 
position  of  directors. 

THE  OWNED  AND  OPERATED 
STATIONS 

"The  third  principal  operating- 
unit  for  administering  the  business 
of  the  NBC  owned  radio  and  tele- 

vision stations  is  headed  by  James 

M.  Gaines,  director  of  O&O  sta- 
tions, who  reports  directly  to  Mr. 

Denny.  The  following  managers 
of  the  NBC  stations  report  directly 
to  Mr.  Gaines:  Thomas  B.  McFad- 
den,  manager  of  WNBC,  WNBC- 
FM  and  WNBT  (TV)  New  York; 
William  McAndrew,  manager  of 
WRC,  WRC-FM  and  WNBW  (TV) 
Washington ;  John  McCormick, 
manager  of  WTAM,  WTAM-FM 
and  WNBK  (TV)  Cleveland; 
Irving  E.  Showerman,  vice  presi- 

dent and  manager  of  WMAQ, 
WMAQ-FM  and  WNBQ  (TV) 
Chicago;  Lloyd  E.  Yoder,  manager 
of  KOA,  KOA-FM  Denver;  John 
W.  Elwood,  manager  of  KNBC  and 
KNBC-FM  San  Francisco. 

"The  operation  of  KNBH  (TV) 

Hollywood  and  NBC's  other  activ- 
ities in  Hollywood  remain  under 

the  supervision  of  Mr.  Strotz,  who 
reports  directly  to  Mr.  Denny. 
"As  in  the  case  of  the  radio 

and  television  network  organiza- 
tions, the  O&O  organization  has 

its  own  controller  who  reports  to 
Mr.  Gaines.  I  am  very  pleased  to 
announced  that  Hamilton  Shea  has 
joined  NBC  as  controller  for  the 
O&O  stations. 

"In  order  further  to  consolidate 
relating  to  the  NBC-owned  sta- 

tions, National  Spot  Sales  has  been 
brought  within  the  O&O  station 
organization,  with  James  V.  Mc- 
Connell,  director  of  National  Spot 
Sales,  reporting  to  Mr.  Gaines. 
"The  integrated  services  under 

Mr.  Hedges  include  various  oper- 
ating activities  which  cannot  be 

assigned  exclusively  to  the  radio 
network,  the  television  network,  or 
the  O&O  Stations.  Reporting  to 
Mr.  Hedges  are  Arch  Robb,  who 
has  been  promoted  to  the  position 
of  manager  of  program  sei-vices; 
Harry  A.  Woodman,  manager  of 
the  traffic  department;  Edward  M. 
Lowell,  director  of  building  and 
general  services,  and  Peter  M. 
Tintle,  manager  of  guest  relations. 

"The  units  under  Messrs.  Low- 
ell, Woodman  and  Tintle  remain 

as  before,  but  program  services 
under  Arch  Robb  represents  a  con- 

solidation of  a  number  of  related 
activities  headed  by  the  following, 
all  of  whom  report  directly  to  Mr. 
Robb:  Thomas  H.  Belviso,  in  charge 
of  music  rights  and  the  music  li- 

Roy  Thompson 
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25  years  of  radio  experi- 
ence and  personal  partici- 

pation in  his  community's 
projects  and  services  have 
made  Roy  Thompson  a 
household  word  in  industri- 

ally -  rich  Altoona.  WRTA, 
the  Roy  Thompson  Station, 
will  assure  you  a  loyal,  buy- 

ing audience  throughout  the 
listening  hours. 

ABC 
1240  KC 

Altoona,  Pa 
Represented  by 

ROBERT  MEEKER  ASSOCIATES 

« 

I 

BROADCASTING Telecasting 



tbiary;  Roy  Shield,  orchestra  con- 
tractor; Frederick  Knopf ke,  sound 

[effects  supervisor;  Pat  Kelly,  su- 
pervisor of  announcers;  William 

Ervin,  set-up  supervisor;  Audrey 
Hanse,  studio  scheduling  supervi- 

sor, and  Joan  Cottingham,  script 
routing  supervisor. 

"In  addition  to  the  four  principal 
units  reporting  to  Mr.  Hedges,  the 
following  will  also  report  to  him: 
Albert  E.  Walker,  executive  assist- 

ant in  charge  of  special  services; 
Marie  F.  Dolan,  manager  of  trans- 

portation; Frances  Sprague,  chief 
librarian,  and  Charles  G.  Hicks  Jr., 
manager  of  radio  recording. 
"With  the  foregoing,  we  have 

completed  a  very  substantial  part 
of  the  organizational  changes 
which  have  been  under  study  for 
jthe  past  several  months.  You  will 
be  advised  of  additional  appoint- 
iments  and  further  details  of  our 
i operating  organization  as  these  re- 
jmaining  steps  are  accomplished. 
1  "I  am  very  much  gratified  that 
I  the  realignment  of  functions  and 
|the  reorganization  of  our  radio  net- 
|work,  television  network  and  O&O 
joperations  into  separate  units  have 
provided  so  many  opportunities  for 
{promotion  from  within  our  ranks. 
|0n  behalf  of  the  company,  I  am 
jvery  pleased  to  welcome  the  new 
iimembers  of  our  organization  who 
jhave  been  engaged  to  help  us  con- 
|duct  our  expanding  business." 
|j  Former  associations  of  those 
jnitentioned  by  Mr.  McConnell  as 
Inew  members  of  the  company  are: 
I  In  radio  network  sales — Mr. 
iMills  formerly  was  business  man- 
jager  of  the  radio  department  of 
jthe  Kudner  Agency,  New  York, 
and  Mr.  Donohue  was  eastern  sales 
manager  of  ABC. 
I  The  new  controller  of  the  radio 
inetwork,  Mr.  Sjogren,  formerly 
vvas  controller  of  Deering-Milliken 
i|Co.  and  assistant  controller  of 
IJohns-Manville  Co. 

In  television  sales,  Mr.  Hobler 
(formerly  was  a  salesman  with 
!MBS. 

In  the  owned-and -operated  sta- 
tions division,  the  new  controller, 

[Mr.  Shea,  is  a  former  finance  ex- 

'ecutive  with  Tel  Autograph  Co. land  Emerson  Chemical  Corp. 
I    The  new  program  manager  of 

nooperu  rings — 

-Decembe 
r  1949 

No.  or 

Sta- 

sponsor  &  AQi^ncy 
YEAR  AGO 

Pro^rom  tions Hooper Hooper 

-for— 

Pos. 

Jack  Benny  (CBS)t  6 American  Tobacco  (BBDO) 
36.4 34.9 

+  1.5 

1 Charlie  McCarthy  (CBS)t  6 Coca-Cola  (D'Arcy) 34.9 

24.9 
-1-10.0 

2 Walter  Winchell  (2  6 Kaiser-Frazer  (Weintraub) 28.7 
18.0 

-1-10.7 

1 2 mos.)  (ABC)t 
Fibber  McGee  &  Molly  6 S.  C.  Johnson  &  Son  (NL&B) 22.6 

24.8 

—2.2 

3 
(NBC) 

Bing  Crosby  (CBS)  6 Liggett  &  Myers  (N-E) 22.4 22.7 

—0.3 

Bob  Hope  (NBC)  6 Lever  Bros.  (BBDO) 
21  !2 

22.9 

—1.7 

5 
Red  Skelton  (CBS)  6 Procter  &  Gamble  (B&B  and 20.7 15.1 

-1-5.6 

]  7 Seeds) 

My  Friend  Irma  (CBS)  6 Pepsodent  Oiv.-Lever  (FC&B) 20.2 14.7 

-1-5.5 

21 
Radio  Theatre  (CBS)  6 Lever  Bros.  (JWT) 19.7 

17.6 

+2.1 

14 
Groucho  Marx  (CBS)  6 Elgin-American  (W&G) 

18.3 13.8 
28 Illinois  Watch  Case 

Our  Miss  Brooks  (CBS)  6 Colgate-Palm.-Peet  (Bates) 17.9 

6.8 

+11.1 89 

Horace  Heidt  (CBS)  6 Philip  Morris  (Biovtr) 
17.7 23.1 

—5.4 

4 
People  Are  Funny  (NBC)  6 B  &  W  Tobacco  (Seeds) 17.3 19.6 

—2.3 

10 

Great  Gildersleeve  (NBC)  6 Kraft  Foods  (NL&B) 
17.2 14.1 

+3.1 

24 

Godfrey's  Talent  Scouts  6 Lipton  Div. -Lever  (Y&R) 
16.8 14.7 

+2.1 

20 
(CBS) Louella  Parsons  (2  mos.)  6 Andrew  Jergens  Co.  (Orr) 

16.8 13.8 

+  3.0 

27 
(ABC)t 

t  Second  broadcast  on  same day  provides  more  than  one opportunity  to  hear  program. 

the  television  network,  Mr.  Wall- 
ing, has  been  an  NBC  television 

producer  since  last  August.  Before 
that  he  had  been  program  man- 

ager for  three  years  with  WPTZ 
(TV)  Philadelphia. 
Mr.  Hole,  who  is  NBC  televi- 

sion's   new    production  manager. 

was  manager  of  CBS  television 
operations  for  three  years  before 
joining  the  Navy  in  1942.  After 
service  he  returned  to  CBS,  later 
became  general  manager  of  WABD 
(TV)  New  York  and  subsequently 
operations  director  of  the  DuMont 
TV  Network. 

WRC-WNBW  (TV) 

Split  Radio-TV  On 
NBC  Lines 

Mr.  Anderson 

WEVD 
117-119  W.  46  St 

HENRY  GREENFIELD,  Me.  Director    N.Y.I 9 

RADIO  and  television  functions  have  been  separated  at  WRC  (AM-FM) 
and  WNBW  (TV)  Washington  to  conform  with  the  general  NBC  reor- 

ganization, William  R.  McAndrew,  general  manager  of  the  stations, 
announced  last  week. 

Effective  immediately,  the  sales 
and  program  staffs  for  radio  and 
TV  are  to  be  separated.  Mahlon 
Glascock  is  manager  of  the  newly- 
created  sound  radio  sales  depart- 

ment, which  is  responsible  for  all 
sales,  press,  promotion  and  adver- 

tising functions  for  WRC.  Jay 
Royen,  formerly  WRC-WNBW 
press  manager,  becomes  supervisor 
of  this  department,  reporting  to 
Mr.  Glascock. 

Charles  de  Lozier  has  been 
named  manager  of  a  new  televi- 

sion sales  dept.,  which  is  to  be 

responsible  also  for  WNBW's 
press,  promotion  and  advertising. 
Former  WRC-WNBW  Promotion 
Manager  Thomas  D.  Geoghegan 
will  act  as  supervisor. 

Another  unit  newly-established 

is  the  controller's  dept.  wit"h  su- 
pervision of  all  financial,  account- 

ing, office  service  and  personnel 
functions  for  WRC-WNBW. 
George  Sandefer  is  station  con- 
troller. 

A  department  of  public  affairs 
and  integrated  services,  Mr.  Mc- 

Andrew said,  will  be  responsible 
for  functions  serving  both  radio 
and  TV  in  the  fields  of  public  af- 

fairs, news,  sports,  music,  traffic, 
building  services,  continuity  accep- 

tance and  night  operations.  Man- 
ager is  Eugene  Juster,  former 

WRC-WNBW  program  director. 
Mr.  McAndrew  had  announced 

previously  the  appointment  of  Ken- 
neth French  as  manager  of  the 

sound  radio  department,  in  charge 
of  all  radio  functions  which  do  not 
overlap  video.  Ralph  Burgin  is 
manar'°r  of  the  television  program 
department. 

Anderson  Promoted 

APPOINTMENT  of  P.  S.  Ander- 
son as  general  sales  manager  of 

KMOX  St.  Louis  was  announced last  Thursday  by 

E.  H.  Shomo,  gen- 
eral manager  of 

the  CBS  outlet. 

A  native  of  Den- 
ver, Mr.  Ander- son joined  KMOX 

in  1945  as  ac- 
count executive. 

On  Oct.  1,  1948, 
he  was  appointed 
local  sales  man- 

ager and  con- tinued in  this 
post  until  his  promotion  last  week 
to  general  sales  manager. 

MARY  PICKFORD 

NBC  Programs  Are  Set 
MARY  PICKFORD  last  week 
signed  an  exclusive  contract  for  a 
daytime  and  nighttime  series  of 
programs  over  NBC.  The  network 
is  to  have  not  only  exclusive  rights 
to  her  radio  performances  but  also 
to  her  television  appearances.  The 
veteran  m.otion  picture  actress  may 
star  in  a  video  series  next  fall. 

Her  two  radio  programs  will  be 
transcribed  before  Feb.  15.  The 
daytime  show,  15  minutes,  will 
feature  her  as  a  commentator.  The 
evening  show,  titled  Mary  Pick- 
ford's  Theatre  of  Valor,  will  be  a 
30-minute  presentation  weekly  in 
cooperation  with  official  govern- 

ment agencies  and  will  relate  sto- 
ries of  heroism  principally  centered 

about  American  servicemen  in 
World  War  II. 

At  the  contract  signing,  she  was 
represented  by  her  manager  Mai 
Boyd.  Both  programs  will  be  pack- 

aged by  P.  R.  B.  Inc.,  the  firm  joint- 
ly owned  by  Miss  Pickford,  Buddy 

Rogers  and  Mr.  Boyd. 

Zorbaugh  Named 
GERALDINE  B.  ZORBAUGH, 
ABC  assistant  secretary  and  mem- 

ber of  the  network's  legal  depart- ment since  1943, 

has  been  appoint- 
ed assistant  gen- eral attorney  of 

the  company,  Jo- 

seph A.  McDon- ald, ABC  vice 

president  and general  attorney, 
announced  last 

•  Tuesday.  She  is 

a  graduate  of New  York  U.  and 
NYU  School  of  Law. 

Mrs.  Zorbaugh 

Jan.  18-19:  RMA  Industrial  Relations 
Committee  conference,  Statler  Hotel, 
New  York. 

Jan.  27:  Advertising  Workshop,  Pant- 
lind  Hotel,  Grand  Rapids.  Mich. 

Feb.  1:  U.  S.  Cuban  Conference  on 
NARBA  assignment,  Havana,  Cuba. 

Feb.  2-3:  NAB  Unaffiliated  Stations 
Committee,  NAB  Hdqrs.,  Washington. 

Feb.  4:  Radio  Correspondents  Assn.  an- 
nual dinner,  Statler  Hotel,  Wash- 

ington. 
Feb.  6-8:  TV  Institute  and  Industry 

Trade  Show,  Hotel  New  Yorker,  New York. 
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900,860  Radio  Homes — More  than  half  the  total  Radio  Homes 
in    Michigan,    with    a    retail  buying 
power   (1948)   of   over  $3^^  billion. 
OPERATING  24  HOURS  DAILY 
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NAB  RADIO  Committee  members  attending  last  week's  meeting  (I  to  r): 
Front  row — Ralph  W.  Hardy,  NAB  Radio  Division  director;  Kenyon  Brown, 
KWFT  Wichita  Falls,  Tex.;  Simon  R.  Goldman,  WJTN  Jamestown,  N.  Y., 
chairman;  William  B.  Quarton,  WMT  Cedar  Rapids,  Iowa;  Robert  T.  Mason, 
WMRN  Marion,  Ohio;  Walter  W.  Wagstaff,  KIDO  Boise,  Ida.;  back  row — 
Lester  W.  Lindow,  WFDF  Flint,  Mich.;  Owen  F.  Uridge,  WQAM  Miami; 
Armand  Hunter,  WFIL  Philadelphia;  Lawrence  W.  McDowell,  KFOX  Long 

Beach,  Calif. 

NAB  TELEVISION  Committee  members  at  Washington  meeting  (I  to  r): 
Front  row — Ewell  K.  Jett,  WMAR-TV  Baltimore;  John  M.  Outler  Jr.,  WSB-TV 
Atlanta;  Eugene  S.  Thomas,  WOIC(TV)  Washington,  chairman;  Robert  D. 
Swezey,  WDSU-TV  New  Orleans;  Dwight  Martin,  WLWT(TV)  Cincinnati; 
B.  J.  Rowan,  WRGB(TV)  Schenectady;  back  row — George  M.  Burbach,  KSD- 
TV  St.  Louis;  J.  Gorman  Walsh,  WDEL-TV  Wilmington,  Del.;  G.  Emerson 
Markham,  NAB  Television  Division  director;  Roger  W.  Clipp,  WFIL-TV  Phila- 

delphia; C.  E.  Arney  Jr.,  NAB  secretary-treasurer. 

NAB  BROADCAST  Advertising  Committee  members  at  last  week's  session 
(I  to  r):  Gordon  Gray,  WIP  Phildelphia;  Maurice  B.  Mitchell,  Broadcast 
Advertising  Bureau;  William  B.  Ryan,  KFI  Los  Angeles,  chairman;  Howard 
Lane,  WJJD  Chicago;  Frank  U.  Fletcher,  WARL  Arlington,  Va.;  F.  C. 

Sowell,  WLAC  Nashville. 

BMI 

Another  BMI  ''Pin  Up"  Hit— Published  by  Simon  House 

i  MUST  HAVE  DONE  SOMETHING  WONDERFUL 

On   Records:    Dennis   Day — Vic.  20-3596; 

Alvy  West — Dec.  24799;  Margaret  Whit- 

ing—  Cap.,*  David  Rose — MGM,*  Artie 

I  Wayne — Mer.*  ('soon  to  be  released). 

On  Transcription:  Sunset  Trio — Capitol. 

NAB  Revamping  Upset 

(Coyitinned  from  page  15) 

sales  job  without  political  or  mi- 
nority pressures. 

While  BAB  was  getting  a  vote  of 
confidence,  it  also  suffered  a  side- 

swipe for  its  aggressive  selling 
against  newspapers.  This  took  the 
form  of  a  statement  by  A.  H. 

Chapman,  president  of  WGBA-AM- 
FM  Columbus,  Ga.,  and  of  the  Co- 

lumbus Ledger,  Columbus  Enquirer 
and  Sunday  Ledger-Enquirer. 

Mr.  Chapman  announced  that  his 
stations  were  resigning  from  NAB 
because  of  BAB's  "anti-newspaper 
campaign."  A  flurry  of  similar 
resignations  occurred  in  mid-1949 
for  similar  reasons  but  quickly  sub- 

sided. Last  week  WQXR  New 
York,  owned  by  the  New  York 
Times,  resigned  from  NAB  on  the 
ground  that  the  service  it  received 

did  not  justify  the  "substantial 
membership  fees  involved."  WNEW New  York  has  resigned  because  it 
felt  it  could  spend  its  $7,000  dues 
more  constructively  on  new  pro- 

gramming [Closed  Circuit,  Jan. 

9.] 

Chai'ging  that  BAB  has  adopted 
the  "tearing  down  of  the  nev/spa- 

per  advertising  medium"  as  radio's chief  selling  point,  Mr.  Chapman 
said  he  had  written  NAB  President 
Justin  Miller  more  than  six  months 
ago,  after  Maurice  B.  Mitchell, 
BAB  director,  had  made  a  talk  in 
Columbus.  Judge  Miller  acknowl- 

edged the  letter  "and  the  serious- ness of  the  problem,  promising  to 
reply  in  length  after  the  NAB 
board  meeting  which  was  then  im- 

minent," Mr.  Chapman  said. 
"Two  NAB  board  meetings  have 

transpired  since  that  time,"  Mr. 
Chapman  added  and  he  is  still  wait- 

ing for  a  reply  from  Judge  Miller. 

He  termed  the  BAB  tactics  "em- 
barrassing" to  NAB  members  with 

newspaper  affiliation  making  "com- pletely unusable  these  expensive 
sales  tools  prepared  by  BAB,  the 
funds  for  which  are  provided 
through  the  NAB  dues  which  are 
paid  by  all  station  members, 
whether  newspaper-affiliated  or 

not." 

Suggests  Clinic 
Walter  M.  Windsor,  manager  of 

WGBA,  observed  that  NAB  and 
BAB  had  "enthusiastically  re- 

ceived" his  suggestion  that  BAB 
sponsor  sales  training  clinics  but 
that  nearly  a  year  had  passed  with- 

out any  action  in  that  direction. 
The  WGBA  resignation  called 

attention  to  one  of  BAB's  most 
serious  problems — a  problem  in- 

volving high  board  policy.  The  fact 
that  newspaper  stations  would  re- 

sent the  aggressive  radio  selling 
demanded  by  large  segments  of 
NAB's  membership  was  anticipated 
when  BAB  was  created  by  the 
board  at  its  Chicago  meeting  last 
April.  To  meet  the  problem  the 
board  decreed  a  spot  outside  NAB 
itself  for  the  sales-promotion  job, 
leaving  BAB  free  to  enter  the 
media  battle  with  its  fists  flying. 

Last  July  the  board  decided  BAB, 
while  operating  within  the  sphere 
of  the  president's  office,  should  be 

separately  incorporated  and  not  b 
subject  to  the  two  new  Radio  an 
TV  Divisions.  Then  it  reversed  thi.  j 
action  last  November  by  ruling  thai 
BAB  remain  within  the  associatior  j 
structure  with  a  status  similar  t(\ 
other  NAB  departments. 
When  the  board  failed  to  defint 

the  duties  of  the  Radio  and  TA 
Division  directors  at  its  Novembei 

meeting,  it  decreed  that  the  tri- 
eommittee  meeting  be  held  to  rec- 

ommend the  relationship  of  BAE 
and  the  divisions. 

The  three  committees  brought  to- 
gether the  experience  of  a  half- 

dozen  board  members  of  diversified 
broadcast  and  television  interests 
plus  the  viewpoints  of  a  score  of 
committeemen  representing  all 

types  of  stations. They  talked  and  drew  charts  for 
two  days.  The  talking  was  unham- 

pered by  any  keeper  of  the  min- utes. Various  phases  of  the  NABj 
administrative  setup  were  criti- 

cized at  times,  with  frequent  refer- 
ences to  individual  members  of  the 

headquarters  organization. 
Favors  Separation 

The  Broadcast  Advertising  Com- 
mittee, headed  by  William  B. 

Ryan,  KFI  Los  Angeles,  took  a. 

strong  position  in  favor  of  sepa-- rate  bureau  status  for  BAB,  feeling 
it  should  report  directly  to  the . 
president  and  not  through  any 
subordinate  division  or  individual. 
The  Radio  Committee,  with 

Simon  R.  Goldman,  WJTN  James- 
town, N.  Y.,  as  chairman,  covered 

in  great  detail  the  operation  of  the 
Radio  Division  and  other  associa- 

tion functions.  Considerable  feel- 
ing was  apparent  that  the  division 

should  not  rate  structurally  above 
BAB. 

The  Television  Committee,  head- 
ed by  Eugene  S.  Thomas,  WOIC 

(TV)  Washington,  is  understood  to 
have  favored  retention  of  the  divi- 

sions whereas  many  members  of 
the  other  two  committees  ques- 

tioned the  need  of  a  Radio  Divi- 
sion though  conceding  a  Television 

Division  might  serve  a  useful  pur- 
pose in  view  of  the  visual  indus- 
try's relative  youth. 

Eventually  the  three  committees 
reached  an  agreement  and  ad- 

journed late  Tuesday  afternoon. 
The  Television  Committee  held  a 
special  meeting  after  adjournment 
to  discuss  special  NAB  projects  for 
TV  members. 

In  some  of  the  informal  discus- 
sion, committeemen  observed  that 

C.  E.  Arney  Jr.,  present  secretary- 
treasurer,  was  operating  with 

sharply  curtailed  powers  as  com- 
pared to  past  years  when  the  sec- 
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MAB  ELECTION 
78  Directors  InvolYcd 

EIGHTEEN  NAB  directorships 
Fill  be  voted  on  by  the  membership 
ifter  the  nomination  process,  start- 

ed last  week,  is  completed  Jan.  25. 
Exactly  two-thirds  of  the  27  board 
^embers  are  affected. 

Final  ballots  for  the  eight  direc- 
icrships  in  even-numbered  districts 
l.nd  10  directors-at-large  will  be 
nailed  Feb.  4  to  member  stations 
c  the  respective  districts  and  at- 
large  classifications.  Results  of  the 
balloting  will  be  announced  Feb. 
|8,  ̂vith  those  elected  taking  office 
ior  two-year  terms  starting  at  the 
Lnnual  convention  April  17-18. 
Persons  receiving  five  or  more 

"alid  nominations  are  eligible  to 
•laces  on  the  final  ballots. 
Seven  of  the  18  board  members 

chose  terms  expire  next  April  are 
^eligible  to  run  for  election  under 
pterpretation  of  a  new  by-law 
imiting  ser"\"ice  to  two  consecutive 
erms.  Directors-at-large  will  serve 
wo-year  terms  instead  of  one  year, 
tarting  in  April. 
NAB  last  week  had  not  issued  an 

nterpretation  of  the  status  of  Rob- 
rt  Enoch,  District  12  director,  who 
as  resigned  as  general  manager  of 
LTOK  Oklahoma  City  [Broad- 
ASTING,  Jan.  9]. 

^tary-treasurer  also  served  as  a 
•enei*al  manager. 
Though  discussion  centered  on 

ob  definition  rather  than  personal- 
ries,  Mr.  Arney  was  mentioned  fre- 
uently  for  the  secretary-field  di- 
ector  post.  Among  names  dis- 
iussed  for  the  treasurer-general 
[ost,  presumably  the  No.  2  spot 
nder  the  president,  was  that  of 
ialph  Hardy,  director  of  the  Radio 
)ivision. 
Another  informal  suggestion 

entered  on  the  theory  that  the  two 
imilar  positions  need  not  be  sep- 
rated  in  view  of  Mr.  Arney's  dec- 
de  of  NAB  experience. 
A  number  of  committeemen  felt 

hat  full  authority  to  keep  all  as- 
ociation  functions  running  during 

he  president's  absence  should  be 
%sted  in  a  top  staff  executive.  This 
unction  formerlv  rested  in  the  ex- 
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ecutive  vice  president,  a  post  that 
was  abolished  bj'  the  board  last July. 

Many  of  the  committeemen  felt 
the  two-day  meeting  had  clarified 
the  thinking  about  NAB's  reorgan- 

ization. Their  ideas,  representing 
substantial  industry  interests,  will 
be  taken  up  by  the  board  Struc- 

ture and  Finance  Committees  next 
week. 

These  committees,  in  turn,  wall 
report  to  the  board  at  its  Feb.  8-10 
meeting  at  Chandler,  Ariz.  Final 
decision  is  up  to  the  board. 
After  the  three-ply  meeting, 

Judge  Miller  commented  that  he 
thought  the  plan  might  work  but 
this  was  consti'ued  as  a  dubious 
endorsement. 

Members  Present 
All  members  of  the  three  com- 

mittees were  present  (see  photos) 
except  Glenn  Shaw,  KLX  Oakland, 
Calif.,  and  Hugh  B.  Terry,  KLZ 
Denver  (alternate)  of  the  Radio 
Committee,  both  NAB  directors; 
Robert  Enoch,  formerly  of  KTOK 
Oklahoma  City,  a  director  and  al- 

ternate member  of  the  Broadcast 
Advertising  Committee,  and  Donn 
Tatum,  KTSL  (TV)  Los  Angeles, 
of  the  Television  Committee. 

Scheduled  to  meet  Monday  and 

Tuesday  of  next  week,  the  board's Structure  Committee  consists  of 
Clair  R.  McCollough,  WGAL  Lan- 

caster, Pa.,  chairman;  Campbell 
Arnoux,  WTAR  Norfolk,  Va.; 
Everett  L.  Dillard,  WASH  (FM) 
Washington;  Paul  W.  Morency, 
WTIC  Hartford,  Conn.;  Henry  W. 
Slavick,  WMC  Memphis. 
On  the  Finance  Committee  are 

John  F.  Meagher,  KYSM  Mankato, 
Minn.,  chairman;  Harold  E.  Fel- 

lows, WEEI  Boston;  Clyde  W.  Rem- 
bert,  KRLD  Dallas;  William  B. 
Quarton,  WMT  Cedar  Rapids, 
Iowa;  Harry  R.  Spence,  KIXRO 
Aberdeen,  Wash. 

Gag  Rule 
(Continued  from  page  17) 

on  reporting  of  crime  news,  but 
Justice  Felix  Frankfurter  issued 
a  written  opinion  in  which  he  said 
it  was  impractical  for  the  court  to 
explain  why  it  had  denied  a  hear- ing. 

The  court's  denial,  he  said, 
"simpljT  means  that  fewer  than 
four  members  of  the  court  deemed 
it  desirable  to  review  a  decision  of 

the  lower  court  as  a  matter  'of 
sound  judicial  discretion'." Justice  Frankfurter  said  the 
court  is  too  busy  to  give  reasons 
for  refusal  to  review  cases,  adding 
that  the  Baltimore  refusal  carries 

with  it  "no  implication  whatever 
regarding  the  court's  views  on  the 

.  merits  of  a  case  which  it  has  de- 
clined to  review."  He  declared  the 

action  "does  not  remotely  imply 
approval  or  disapproval  of  what 
was  said  bjr  the  Court  of  Appeals 
of  Maryland.  The  issues  canvassed 
in  the  opinions  of  the  court,  and 
which  the  State  of  Maryland  has 
asked  us  to  reviev,-,  are  of  a  nature 
which  very  readily  lend  themselves 
to  misconsti-uction  of  the  denial  of 

this  petition.  The  present  instance 
is  peculiarly  one  where  the  re- 

dundant becomes  the  necessary." 
He  went  on  to  say  that  the  ac- 

tion does  not  affect  interpretation 
of  previous  Supreme  Court  deci- sions on  contempt. 
"The  issues  considered  by  the 

Court  of  Appeals  bear  on  some  of 
the  basic  problems  of  a  demo- 

cratic society,"  Justice  Frankfurter 
wrote.  "Freedom  of  the  press,  prop- 

erly conceived,  is  basic  to  our  con- 
stitutional system.  Safeguards  for 

the  fair  administration  of  criminal 
justice  are  enshrined  in  our  Bill  of 

Rights. 
"Respect  for  both  of  these  indis- 

pensable elements  of  our  constitu- 
tional system  presents  some  of  the 

most  difficult  and  delicate  prob- 
lems for  adjudication  when  they 

are  before  the  court  for  adjudica- 
tion. It  has  taken  centuries  of 

struggle  to-  evolve  our  system  for 
bringing  the  guilty  to  book,  pro- 

tecting the  innocent,  and  maintain- 
ing the  interests  of  society  conso- 

nant with  our  democratic  profes- sions. 

"One  of  the  demands  of  a  dem- 
ocratic society  is  that  the  public 

should  know  what  goes  on  in  courts 
by  being  told  by  the  press  what 
happens  there,  to  the  end  that  the 
public  may  judge  whether  our  sys- 

tem of  criminal  justice  is  fair  and 
right. 

Basis  of  Evidence 

"On  the  other  hand  our  society 
has  set  apart  court  and  jury  as  the 
tribunal  for  determining  guilt  or 
innocence  on  the  basis  of  evidence 
adduced  in  court,  so  far  as  it  is 
humanly  possible.  It  would  be  the 
grossest  perversion  of  all  that  Mr. 
Justice  Holmes  represents  to  sug- 

gest that  it  is  also  true  of  the 
thought  behind  a  criminal  charge 
'.  .  .  that  the  best  test  of  truth  is 
the  power  of  the  thought  to  get 
itself  accepted  in  the  competition 
of  the  market  (Abrams  v.  United 

States,  250  U.  S.  616,  630.)' 
"Proceedings  for  the  determina- 

tion of  guilt  or  innocence  in  open 
court  before  a  jury  are  not  in  com- 

petition with  any  other  means  for 

establishing  the  charge." 
Explaining  that  he  had  set  forth 

a  list  of  English  decisions  dealing 
with  the  reporting  of  criminal  pro- 

ceedings, he  said:  "Reference  is 
made  to  this  body  of  experience 
merely  for  the  purpose  of  indicat- 

ing the  kind  of  questions  that 
would  have  to  be  faced  were  we 
called  upon  to  pass  on  the  limits 
that  the  Fourteenth  Amendment 
places  upon  the  power  of  States  to 
safeguard  the  fair  administration 
of  criminal  justice  by  jury  trial 
from  mutilation  or  distortion  by  ex- 

traneous influences.  These  are  is- 
sues that  this  court  has  not  yet  ad- 

judicated. It  is  not  to  be  supposed 
that  by  implication  it  means  to 
adjudicate  them  by  refusing  to  ad- 

judicate." 
Justice  Frankfurter's  statement 

was  headed,  "Opinion  of  Mr.  Jus- 
tice Frankfurter  respecting  the 

denial  of  the  petition  for  writ  of 
certiorari."    This   is   an  unusual 

heading,  creating  the  idea  that  it 
merely  was  his  own  personal  opin- ion. 

The  original  proceeding  that  led 
to  the  chain  of  legal  events  grew 
out  of  the  broadcast  of  news  cover- 

ing the  confession  and  prior  crim- inal record  of  Eugene  H.  James, 
who  subsequently  was  hanged  for 
the  July  6,  1948,  murder  of  an  11- 
year-old  girl.  The  Baltimore  city 
court  held  the  three  stations  and 
Mr.  Connolly  in  contempt  for 
broadcasting  this  news  after  the 
arrest,  though  the  news  came  from 

police  officials. The  local  court  acted  under  its 
Rule  904,  which  had  imposed  a  gag 
on  crime  reporting.  A  special  ap- 

pellate court  upheld  the  convic- 
tions for  contempt  but  the  Mary- 
land Court  of  Appeals  held  Rule 

904  void  and  it  no  longer  is  in  oper- ation. 

WGAD  TO  ABC 

Replaces  Defunct  WGNH 
IN  A  MOVE  to  improve  its  radio 
facilities,  ABC  has  affiliated 
WGAD  Gadsden,  Ala.,  a  1  kw 
station,  replacing  the  250  w 
WGNH,  which  has  ceased  opera- 
tion. 
WGAD,  formerly  an  MBS  affili- 

ate, is  owned  by  General  News- 
papers Inc.,  with  Joel  Robertson  as 

manager.  Mutual  has  replaced  the 
station  with  the  signing  of  WJBY 
Gadsden,  a  250  w  station  owned 
by  Gadsden  Broadcasting  Co.,  with 
contract  effective  Jan.  29. 

^Uader
ship 

IN  AM 

IN  TV 

IN  PROGRAMMING 

IN  POPULARITY 

IN  UTAH 

National  Repratenlativ*: 
John  Blair  &  Co. 
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FCC  WORKLOAD 
'49  Applications  Drop  19% 

FCC'S  ROUTINE  workload  in  the 
broadcasting  field  is  falling  off. 

In  its  15th  annual  report  to 
Congress,  submitted  Wednesday, 
the  Commission  noted  a  19%  drop 
in  the  number  of  broadcast  applica- 

tions filed  during  fiscal  1949  as 
compared  to  the  year  before  (6,268 
in  fiscal  1949;  7,710  in  fiscal  1948). 

The  report  showed  2,156  applica- 
tions pending  June  30,  1949,  as 

against  2,555  when  the  fiscal  year 
opened.  Those  requesting  new  sta- 

tions had  dropped  from  1,170  to 
932.  The  number  of  hearing  cases 
of  all  broadcast  types  had  fallen 
from  718  to  599. 

Where  the  number  of  new  appli- 
cations seems  to  be  declining,  how- 

ever, the  Commission's  "policy" 
problems  are  holding  their  own  if 
not  gaining.  The  following  are 
among  those  listed  in  the  report  as 
policy  questions  yet  to  be  decided: 
Network  representation  of  affili- 

ates for  the  sale  of  spot  adver- 
tising; the  clear-channel  proceed- 

ing; new  multiple  ownership  rules, 
and  proposed  changes  in  main- 
studio  rules. 

The  report  sketched  this  history 
of  broadcasting  developments  be- 

tween July  1,  1948  and  June  30, 
1949,  the  Commission's  15th  year: 

In  broadcasting  matters  the  year 
was  marked  by  such  a  rush  for  tele- 

vision facilities  that  action  on  appli- 

cations for  new  TV  stations  was 
deferred  pending  proceedings  looking 
toward  extending  TV  operations  into 
the  UHF,  adopting  a  nation-wide 
channel  assignment  plan  covering 
commercial  video  broadcasting  in 
both  bands,  and,  at  the  same  time, 
inquiring  into  the  possibility  of  color 
television. 
Even  so,  the  year  closed  with  71 

television  stations  serving  42  cities 
and  metropolitan  districts.  In  addi- 

tion, more  than  200  television  stations 
were  in  experimental  operation. 
Though  150  additional  FM  stations 

went  on  the  air  during  the  year,  the 
total  number  of  FM  authorizations 
decreased  by  155.  However,  FM  serv- 

ice was  available  over  almost  all  of 
the  eastern  half  of  the  U.  S.,  over 
most  of  the  West  Coast  area,  and  in 
a  number  of  cities  and  adjacent  rural 
areas  in  the  West.  Thus,  more  than 
100  million  people  were  within  range 
of  one  or  more  FM  stations.  Also,  this 
was  the  first  year  of  facsimile  opera- 

tion on  a  commercial  basis  over  FM 
stations. 

Standard  (AM)  broadcast  authoriza- 
tions climbed  to  nearly  2,200.  How- 

ever, fewer  AM  stations  were  author- 
ized than  in  1948.  Greater  difficulty 

was  experienced  in  wedging  into  this 
now  very  saturated  band. 
The  58  noncommercial  educational 

stations  represented  a  gain  of  12. 
International  broadcast  stations  con- 

tinued at  37.  The  10  categories  of 
broadcast  services  together  had  more 
than  4,000  stations. 
Aggregate  AM  broadcast  income 

for  the  calendar  year  1948  decreased 

Service-Ads  go  to 

client  meetings 

with  Radio  Director 

"STANDARD  RATE's  Radio  Section  is 
always  with  me,"  says  the  R.  D.  of  one 
large  agency.  "Even  when  I  go  to  talk 
with  clients  I  put  it  in  my  briefcase.  It 
gives  me  all-^and  I  mean  all — the  basic 
quantitative  information  I  need  on  any 
station,  except  coverage.  And  I  welcome 
ads  in  it  that  tell  me  something  that  the 
station  listings  don't  tell,  such  as  coverage 
information.    Such  ads  are  useful." 

You,  too,  have  probably  noticed  that 
many  stations  are  supplementing  their 
SRDS  listings  with  Service-Ads*  that  give 
additional  buying  information,  like 
WCFL's  Service-Ad  shown  here. 
Note  to  Station  Managers:  The  SPOT 
RADIO  PROMOTION  HANDBOOK 
reports  the  sort  of  station  information 
time  buyers  say  they  want.  It's  full  of 
promotion  ideas.  Copies  are  available 
from  us  at  a  dollar  each. 

SO.OOO  WATTS  IN  CHICAGO 
sills  'H"  slilis-1,289,763  cinsuMis 
in  the  pfiniary...5,421,020  in  secpnjary.' 

Vat.-l.rn.nI 

UlCfL CHICUO.IU. 
so,oo<i  wtns 

For  your  convenience  WCFL 
runs  such  Service-Ads*  as 
this  near  their  listing  in 
SRDS  Radio  Section. 

'^SERVICE-ADS  are  ads  that 

supplement  and  expand  SRDS 
listings  with  useful  information 
that  helps  buyers  buy. 

STANDARD   RATE   &   DATA  SERVICE, 
r/ie  National  Authority  Serving  the  Me<iia  ̂ ying  Function 

Walter  E.  Botthof,  Publisher 
333  NORTH  MICHIGAN   AVENUE,  <:HICAG0.1,  I 

NEW  YORK  -  SAN  FRANCISCO     LOS  ANG 

over  10%  from  the  previous  year, 
while  that  of  the  four  major  net- 

works dropped  more  than  5%.  Of 
593  AM  licensees  operating  FM  sta- 

tions, 77  reported  separate  revenues 
from  their  FM  operation  with  only 
four  of  the  latter  showing  income.  Of 
107  FM  stations  with  no  AM  con- 

nection, all  but  three  of  the  89 
reporting  stations  showed  a  loss.  The 
four  TV  networks  and  50  TV  stations 
on  the  air  during  the  year  all  re- 

ported an  operating  loss. 
A  tabulation  of  AM,  FM,  and  TV 

authorizations  showed  that  Texas  had 
more  such  grants  collectively  than 
any  other  state,  closely  followed  by 
California,  then  Pennsylvania,  New 
York,  and  North  Carolina,  in  that 
order.    However,    Pennsylvania  had 

the  most  FM  authorizations,  while 
New  York  led  the  TV  list.  Chicago 
had  more  broadcast  grants  than  any 
other  city.  New  York  and  Los  Angeles 
headed  the  FM  and  TV  lists,  respec- tively. 

In  June  the  Commission  affirmed 
the  right  of  broadcast  licensees  to 
editorialize  as  part  of  their  presenta- 

tion of  public  issues,  but  reiterated 
that  such  views  may  not  be  used  to 
achieve  a  partisan  or  one-sided  ob- 

jective. The  report  pointed  out  that  other 
"policy"  questions  decided  during 
the  year  included  adoption  of  anti- 
giveaway  rules  (they  were  subse- 

quently suspended  pending  court 
tests)  ;  repeal  of  the  Avco  Rule  on 
station  transfers;  and  adoption  of 
special  rules  relating  to  station 
sales  in  which  broadcast  rights  are 
reserved  by  the  seller. 

HOOPER 
Urges  Research 

Standards 

IN  A  hard-hitting  speech  that  many  of  his  listeners  construed  as  the 
opening  gun  in  a  new  broadcast  ratings  war,  C.  E.  Hooper,  head  of  C.  E. 
Hooper  Inc.,  last  Monday  challenged  the  Radio  &  Television  Research 
Council  of  New  York  to  set  new 
research  measurements  and  to  edu- 

cate newcomers  to  the  field  in  the 
basic  principles  of  sound  research 
technique. 
As  he  castigated  the  unknown 

acceptance  of  some  of  the  tech- 
niques now  being  used,  veteran  re- 

searchers recalled  similar  speeches 

in  the  early  '40's  when  the  Hooper- 
CAB  (Cooperative  Analysis  of 
Broadcasting)  struggle  raged 
most  fiercely  and  wondered  if  the 
war  for  a  single  standard  rating 
must  be  fought  all  over  again  less 
than  10  years  later. 

Addressing  a  luncheon  meeting 
of  the  council  at  the  Hotel  Lexing- 

ton, New  York,  Mr.  Hooper  de- 
plored the  ignorance  of  post  war 

entrants  into  the  field  concerning 
"the  three  foundation  stones  of  au- 

dience research — adequacy  of  sam- 
ple, representativeness  of  sample 

and  validity  of  data."  Before  the 
war,  he  said,  the  "clinical  data  in 
this  new  field — audience  research" 
— were  examined  with  a  critical 

eye.  "Principles  were  getting 
ready  to  emerge.  Industry  deci- 

sions were  beginning  to  be  made 
about  samples  and  methods,  some 

with  an  air  of  finality." 
But  since  the  war's  end,  he 

noted,  many  of  the  pre-war  experts 
have  moved  into  other  fields,  with 
newcomers  taking  their  places. 

These  newcomers,  he  added,  "have been  so  busy  getting  caught  up 
that  .  .  .  they  have  had  neither  time 
nor  opportunity  to  acquire  the 
knowledge  gained  during  the  five 
years  of  clarification  which  pre- 

ceded the  war.  Everything  that 

happens  now  looks  new  to  them." Mr.  Hooper  concluded  by  declar- 
ing that  "standards  of  audience measurement  are  set  and  reset  each 

day  by  what  this  and  kindred 
groups  consider  to  be  acceptable 
practice.  You  have  responsibil- 

ity," he  told  the  research  council 
members,  "you  should  examine 
current  practices.  You  should  in- 

sist on  corrective  measures.  You 
should  set  new,  higher  perform- 

and  higher  standards  for  audience 

Hooper  Sale  Denied 
C.  E.  HOOPER  last  week 
denied  a  report  that  he  was 
planning  to  sell  his  audience 
research  organization  to  A.  C. 
Nielsen,  head  of  a  company 
which  also  measures  radio 
and  TV  audience.  Nielsen 

firm  uses  the  "Audimeter," mechanical  device  attached  to 
a  receiver  in  such  a  way  as 
to  record  all  dial  tunings. 
Mr.  Hooper  declined  to  am- 

plify his  flat  denial  of  an  im- 
pending sale  of  C.  E.  Hooper Inc. 

ance  standards  for  the  second  half- 

century." 
Questioned  by  Broadcasting  af- 

ter the  meeting,  Mr.  Hooper  ad- 
mitted that  the  speech  was  the  be- 

ginning of  a  campaign  to  be  con- 
ducted at  the  station  level  designed 

to  free  the  industry  of  invalid  re- 
search methods.  Rosters  and  un- 

adjusted diaries  will  be  his  particu- 
lar targets,  he  stated. 

Gates  Sales  Meet 

OVER  a  dozen  new  products  for 
the  broadcasting  comm.unications 
industry  were  introduced  to  sales 
personnel  of  Gates  Radio  Co.,  at- 

tending the  equipment  firm's  an- nual sales  meeting  at  Quincy,  111. 
Jan.  5-6.  Two-day  national  con- 

ference included  a  tour  of  the 
Gates  factory  and  demonstrations 
of  machinery  additions  made  the 
past   several  weeks. 

FOR 

INCREASED    SPOI"    ̂ "-^"^"^^  ■ 
contact 

JOSEPH  HERSHEY  McGILLVRA,  INC. 
366  Modlson  Avenue,  New  York 

Murray  Hill  2-8755 
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ROADCASTIN 

Want  a  lot 

for  your  money? 

TRY  DUMONT  DAYTIME  TELEVISIOH 

If  you  have  a  message  for  the  Homemaker, 

you'll  ffnd  Du  Mont  Doytime  Television  is  a  mighty  economical 
way  to  show  her  while  you  /e//  her.  Remember, 

Du  Mont  pioneered  Daytime  Television  and  Du  Mont 

has  the  pick  of  the  Daytime  shows— both  for 
Network  and  local  sponsorship. 

Buy  what  you  want— one  market  or  many. 
For  anything  in  Television,  call: 

E  V   '  S 
T  VV 

V 

America's  Window  on  the  World 

515  Madison  Avenue,  New  York  22,  N.  Y. 

An  afternoon  in  an  imaginary  department  store  with 
delightful  segments  on  food,  fashions,  glamour,  homemaking, 

photography,  song  and  entertainment. 



ADVERTISERS:  Now,  you  con  buy  Hollywood-produced,  audience-tested, 

high-Hooperated  TV  shows  on  a  spot  basis  at  prices  you  can  afford! 

One  oS  ̂ a^amount^^  TRANSCRIBED  SHOWS:  15  minutes,  five-times-weekly,  open-ended  for  commercials. 
Film-recorded  as  broadcast  over  KTLA,  Los  Angeles,  since  January  1949.  Syndicated  throughout  U.S  with 

some  good  markets  still  open. 

RATINGS:  Oct. -Nov.  Hooper  for  Los  Angeles — 27.4 

average  weekly  Telerating,  with  60.2%  average 
share-of-TV-audience.  Rated  far  above  all  other 

shows  as  TV  Program  liked  most  by  Los  Angeles 

children  in  Woodbury  College's  November  1949  TV 

Survey.  Voted  "Top  Children's  Show" — both  Holly- 
wood and  Coast -to -Coast  —  in  1949  Tele-Views 

Program  Popularity  Poll. 

FORMAT:  The  whimsical  adventures  of  a  high-spirited 

youngster  called  Beany,  usually  aboard  the  "Leakin' 

Lena."  The  cast  (all  unusual  plastic  hand  puppets) 
includes  those  pictured  above:  Hopalong  Wong,  a 

cheerful  Chinese  cook;  Beany;  Uncle-Captain  Horatio 

Huffanpuff;  Honey,  a  friendly  bearcub;  Cecil,  a  ver- 
satile but  frequently  seasick  sea  serpent  and  Mr. 

Nobody,  a  chatterbox  invisible  to  everyone.  Also, 

Dishonest  John,  sly  trouble-maker,  and  Clownie,  a 
circus  stray. 

^a'umtou^  transcribed  programs  offer  a  wide 

range  of  tested  top-rated  popular  entertainment:  An 
unusual  mystery  thriller,  charade  quiz  for  movie  stars, 

several  big  name  bands,  wrestling,  children's  variety 
and  others... at  a  fraction  of  initial  production  costs. 

Programs  are  available  to  advertisers  in  one  or  all 

TV  markets  on  a  spot  basis.  Also  available  to  TV 

stations  with  privilege  of  resale  to  local  advertisers. 

KTLA  Studios  •  5451  Marathon  St.,  Los  Angeles  38,  Calif.  -  HOIIywood  9-6363 

New  York  Soles  Offices  •1501  Broadway  •  BRyant  9-8700 

A  SERVICE  OF  THE  PARAMOUNT  TELEVISION  NETWORK 
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$7  annually,  25c  weekly 

COLOR^S  PUBLIC  D
EBUT  opens  Demonstroaons  in  D.  C. By  DAVID  W.  BERLYN 

puppet  show  entitled,  Alice  in  "this  fashion  type"  of  program- 
CBS  COLOR  was  shown  to  the  general  public  for  the  first  time  Thurs-  ColorJand.  ming  would  prove  successful  for 
day.  Reaction  to  its  public  debut  in  Washington  was  as  varied  as  the  Other  comments  from  viewers  the  woman  viewing  TV  in  the  day- 
number  of  opinions  heard  at  FCC's  color  hearings.  ranged  from  "color  has  arrived"  time  but  he  reserved  judgment  on 

The  half-hour  showings,  twice-daily,  11  a.m.  and  1  p.m.,  Mon.-Sat.,  by  a  housewife,  to  a  Pittsburgh  ra-  its  effectiveness  for  nighttime  pro- 
will  continue  through  the  end  of      *                                                         dio  dealer  who  thought  the  presen-  gramming. 
this  month.  Using  studio  facilities  against  Hollywood's  regular  black-  tation  was  carefully  staged  accord-  A  Dept.  of  Agriculture  employe of  WTOP  Washington,  CBS  AM  and-white.  ing  to  color  contrast,  and  noted  said  the  program  was  enjoyable affiliate,  the  telecasts  are  trans-  The  Thursday  telecast  featured  lack  of  action.  The  dealer  won-  and  that  he  would  be  inclined  to 
mitted  over  WOIC  (TV).  Tickets  Patty  Painter,  CBS'  "Miss  Color  dered  how  regular  pick-ups  of  purchase  a  set  which  would  receive 
for  the  showings,  held  in  the  Wal-  Television,"  and  her  fashion  show,  varied  shows  or  sporting  events  both  color  and  monochrome  trans- 
ker  Bldg.'s  lobby  in  downtown  color  patter  ns  and  shots  of  Van  would  appear  over  the  home  set  missions.  A  churchman  said  "the 
Washington,  are  complimentary.  Gogh  paintings.  Miss  Painter  was  or  at  his  store  for  customer  dem-  '  difference  between  black-and-white 
According  to  CBS,  a  total  of  introduced  to  the  audience  by  a  onstration.  His  conjecture  was  that  and  color  is  like  between  day  and 

10,000  people  are  expected  to  have  *  *  *  night,"  and  concluded  he  would  not 
witnessed  the  telecasts  by  the  dem-  n  buy  a  set  until  color  could  be  re- 
onstrations'  close.  Some  300  people  ™  ceived.  An  attorney  thought  from 
jammed  the  building  lobby  Thurs-  i^^fcst  national  advertiser  and  retail- 
day  where  eight  12% -inch  receivers  ^BPo^  ^ta^  ^^'^  point  of  view  that  "color  has 

wer^e  insta^^  
^^^^^^^^^^^^^^^^^^^^      

^^^^^^^^^^^^^^  

i^hat^^^^^^^ 

to  999  out  of  1,000  people."  VIEWING   both   CBS'   Washington    color   TV   demonstrations   and    public  quality  of  color  TV  pictures  was 
y.         '  o  ■  •  reaction  to  them  are  these  CBS  executives  (I  to  r):  Joseph  Ream,  executive  excellent,  very  good  or  good;  57.6% 
lewers   upimons  ^.^^  president;   Eric  Sevareid,  Washington  correspondent;  Adrian  Murphy,  thought    brightness    "just  about 

Others    interviewed   at   random  vice  president  and  general  executive,  and  Earl  Gammons,  vice  president  in  right"  while  39.4%   felt  pictures 
chorused  delight  at  seeing  color  for   charge  of  the  Washington  office.  (Continued  on  Telecasting  H) 
the  first  time.   Most  of  them  owned 

intovrewJ,4howl5'famnSrw^^^  InfATlfS'  KFltulw^r             ^CC  Ordcrs  Hearings 
adapters,  said  such  modifications  ■  ■  ib^B  ■  ImM     k^Mmm\  W  l^lL 
would  not  be  acceptable.  .      t-,.^--.  .  ̂   ,      .                ,      ,  ,     -^^^  ,            ,                .  .         „  ,  . 

^.  .            .  AN  INITIAL  hearmg  was  ordered  by  FCC  last  week  upon  petitions  of  relay  stations  used  m  testing  the- 
Miriani  Uickey,  secretary-treas-  motion  picture  interests  which  propose  establishment  of  a  nationwide  atre  TV  in  the  New  York  area, 

castin    C  ̂      ̂   "-^      fc>un  Jiroad-  theatre  television  service  using  intermediate  radio  links.  FCC  indicated  the  petitions  as- 
KFAlf  Pa,'rh«T,v?  t^ri  ^^^^^  ̂ ^^"^      whether  existing  and  proposed  common  carrier  facilities  gerted  that  theatre  equipment  has 

J^airpanks  and  KJl.Ni  An-     could  supply  such  a  service,  and  if      *   been    designed    and  constructed cnorage,  visited  the  demonstration  ^^^^            ̂ ^^^j^  ̂ ^.^^^  indicate,  to     distribution  of  high  definition  mon-  making  possible  the  exhibition  of wniie   m    Wasnington    on    otticial  determine  what  manner  of  radio     ochrome  or  color  programs,  with  rpy  r.rop-vam<?  in  thentrp^  on  laro-P 
business     She  said  she  was  sur--  ̂ ..^^^^        ^t  be  established  to  fill     up  to  60  such  channels  required  in  gereens  and  thlt  manv  of  the  netT prised  that  color  TV's  development  the  need.    No  date  has  been  set     large   cities    [Telecasting,    Sept.  screens  and  that  many  of  the  peti- 
'is  as  good  as  it  is-"     She  com-  ^he  preliminary  hearing,  but     5,  1949].  *^«"":^'          ̂ ^hers,  wish  to  msti- 
pared  it  to  movie  technicolor  as  p^C  requested  comments  and  ap-             calling  the  fact  finding  hear-  ''^^'"^  ̂ ^''^'""^ 
^^^^^^^^^^^^^^^^^^^^^^^^  nearances  to  be  filed  bv  Feb  27            •               n          tact-hndmg  near-  theatres.   The  petitions,  FCC  con- ^^'■'"'^'■'■'■^  pearances  to  oe  nied  Dy  J eo.  z (.  j^g^  the  Commission  indicated  it  ,.  ,  ,  .  ,V  ,  , 

IN  THIS  TELECASTING  More  than  two  dozen  petitions  was  not  satisfied  with  information  """ed,  claim  tnat  such  a  sei-vice 

CBS  Shows  color  to  Public  in  D.'c.'  3-  resulted  from  the  Commission's  re-  already  on  hand  that  the  service  ̂ i^l  encourage  the  development 
Hearing  Ordered  on  Theatre  TV  . .'  3  quest  of  last  summer  for  informa-  proposed  could  not  be  handled  sat-  and  use  of  television  and  will  create Gilbert  Youth  Research  to  Measure  tion  from  the  movie  industry  on  isfactorily  by  use  of  common  car-  a  new  medium  for  providing  enter- 
TV  Impact                                   6  its  needs  for  such  a  national  the-     rier  facilities  or  by  coaxial  cable  tainment,  news,   information  and 

^'cc  ̂""^.^^               '^'""^         6  service  and  for  data  on     and  wire  rather  than  radio  relay,  public  service  to  a  large  propor- 
Folsom  Asked  to  Keynote  National  developments  to  date  which  would     Pending  this  hearing,  the  Commis-  tion  of  the  public. 
TV  Conference                             14  be    involved    in    such    operations     sion  extended  to  April  3  the  sev-  Petitions  were  filed  bv 

DEPARTMENTS  [TeLELCASTING,  July  4,  1949].     A      eral     outstanding    temporary    au-  sMPE;    American    Theatres  corp.- 
Re"  ̂ ^port.  13         Telefile             4  proposal  by  the  Society  of  Motion     thorities  of  Paramount  Television  Neighborhood  Theatres  inc.;  Theatre 
ee  '''^''^^^jgjglj^^^^  Telerama  .  .  .  15  picture  Engineers  suggested  50  mc     Productions  and  20th  Century-Fox  Owners   of  America;   Motion  Picture .^.^.^^.^.^.^.^.^.^^.^.^.^^.^^.^.^.^^^.^.^  channels  in  the  6,000  mc  area  for     Film   Corp.  for  experimental  TV  (Continued  on  Telecasting  15) 
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WOlC  (TV)  OBSERVES  ANNIVERSARY 

OF  SERVICE  IN  THE  CAPITAL 

SHORTLY  after  the  World  War 
II  shooting  had  stopped,  Bam- 

berger   Broadcasting  Corp. 
went  to  work  on  its  plans  to  devel- 

op  television   properties   in  New 
York  and  Washington. 

Familiar  with  the  rigors  of  elec- 
tronic enterprises  through  more 

than  a  decade-and-a-half  experi- 
ence with  its  WOR  New  York, 

Bamberger  didn't  know  what  real 
shooting  was  like  until  it  picked 
out  a  nice  tower  site  on  a  high 
Washington  hill. 

At  that  point  forces  were  set  in 
motion — forces  that  utilized  all  the 
devices  of  official  Washington — as 
residents  of  the  adjacent  area  ob- 

jected to  the  encroachment  of  a 
television  tower. 

Final  result  was  a  victory  for 
the  residents,  forcing  Bamberger 
to  hunt  another  high  spot.  As  often 
happens,  defeat  was  turned  into 
victory  when  a  still  higher  site  was 
found    nearby.     When  another 

HIGHEST  point  in  District  of  Co- 
lumbia is  TV  antenna  atop  this 

tower  at  WOlC's  $800,000  plant. 

violent  series  of  residential  man- 
euvers had  been  duly  disposed  of  in 

Bamberger's  favor,  the  applicant 
was  the  delighted  owner  of  what  is 
called  absolutely  the  highest  non- 

government owned  spot  in  the  Dis- 
trict of  Columbia — 410  feet  above 

sea  level. 
The  final  result  was  WOIC 

(TV),  a  hustling  and  vital  seg- 
ment of  the  Washington  economy 

that  promises  to  break  into  the 
black  before  1950  becomes  history. 

Bamberger  has  just  changed  its 
radio  name  to  General  Teleradio 
Inc.  because  the  original  title  was 
of  Newark  department  store  deri- 

vation. General  Teleradio  is  owned 

by  Macy's  Department  Store,  New York. 

The  Washington  television  seg- 
ment of  Macy's  radio-TV  operation 

is  proud  of  its  appropriate  WOIC 
call  letters,  a  video  symbol  whose 
promotional  value  has  been  thor- 

oughly exploited  in  the  highly 
competitive  four-station  market. 
This  week  the  station  is  celebrat- 

ing its  first  anniversary  on  the  air. 
Last  of  the  four  Washington  TV 

outlets  to  take  the  air,  WOIC 
started  off  with  a  cornerstone  lay- 

ing Oct.  15,  1948.  FCC  Commis- 
sioner Wayne  Coy  took  part  in  the 

ceremonies  as  official  Washington 
gathered  at  the  40th  &  Brandywine 
St.  site  in  Northwest  Washington. 
Just  three  months  later — Jan.  16, 
1949— WOIC  officially  began  tele- casting. 

*       H=  * 

THE  modern  WOIC  building, 
representing  an  $800,000  in- 

vestment, is  located  a  few  feet  from 
a  fast-growing  uptown  business 
area  and  almost  adjacent  to  a 
large  Sears  Roebuck  store.  The  300- 
foot  tower  looks  down  on  the 
saucer-like  downtown  area  and  out 
over  the  rolling  residental  sections 
with  their  million-plus  population 
and  near-100,000  television  sets. 
Washington  is  a  good  television 

city,  and  its  four-station  competi- 
tion off^ers  a  challenge  to  station 

management.  WOIC  is  aggressive- 
ly serving  the  market  under  the 

general  managership  of  Eugene  S. 
Thomas,  a  broadcaster  and  tele- 
caster  of  extensive  experience  and 
nationwide  fame.  One  of  that  rare 
species,  a  native  Washingtonian, 
Mr.  Thomas  is  quite  at  ease  in  the 
highly  competitive  market  as  a 
result  of  a  decade  at  WOR. 

Mr.  Thomas  was  sales  manager 
at  WOR,  a  post  certain  to  equip  its 
occupant  with  a  full  fund  of  infor- 

mation and  contacts  around  the  na- 
tional and  local  advertising  marts 

as  well  as  with  the  niceties  of  time selling. 

President  of  General  Teleradio  is 

Theodore  Streibert,  Mr.  Thomas' boss  at  WOR  and  chairman  of  the 
MBS  board.  Vice  president  is 
Jack  R.  Poppele,  25-year  radio  vet- 

eran, a  nationally  known  engineer 
and  president  of  Television  Broad- 

casters Assn. 
This  board  of  strategy  has  a  No. 

1  policy  specifying  that  WOIC  be 
an  "able"  station — a  station  trans- 

mitting pictures  that  can  be  well 
received  by  all  sets  within  the  cov- 

erage area. 

WOIC  strives  to  be  a  "helpful" station  by  providing  coverage  of 
events  especially  interesting  to 
youth,  and  also  supplementing  the 
work  of  grade  and  high  schools 
throughout  the  District  of  Colum- 

bia and  surrounding  counties.  It 
desires  to  be  a  "friendly"  station, 
pledged  to  support  community 
drives  and  causes  in  behalf  of  the 
public  service  organizations  oper- 

ating in  Washington. 
Finally,  WOIC  endeavors  to  be 

an  "entertainment"  station,  carry- 
ing CBS  network  programs,  local 

sports  events  and  remote  programs 
from  theatres  and  other  public 

places. 
When  the  MBS  Television  Net- 

work gets  into  operation  as  such, 
WOIC  will  carry  its  programs.  Oc- 

casionally the  station  has  taken  a 

program  fi'om  DuMont's  TV  net- work. 
By  means  of  careful  and  aggres- 

sive management  in  the  well-tele- 
vised Washington  air,  WOIC  has 

steadily  increased  its  income.  Ac- 
tually, the  cash-register  curve  has 

moved  upward  on  a  line  paralleling 
the  fast-rising  trend  line  for  set 
ownership.  In  the  past  12  months 
the  number  of  TV  sets  in  the  mar- 

ket has  tripled,  and  WOlC's  in- come has  more  than  tripled  in  the 
same  period. 

The  number  of  operating  hours 
also  has  gone  up,  and  the  expan- 

sion to  a  40-hour  weekly  schedule 
brings  out  an  example  of  sound 
management.  In  its  one-year 
career  every  additional  hour  of 

programming  placed  on  the  sched- ule has  been  covered  from  a  cost 
standpoint,  excepting,  of  course, 
public  service  features. 

Local  business  has  exceeded  the 

fondest  hopes  of  WOlC's  execu- tives. In  charge  of  WOIC  sales  is 
William  D.  Murdock,  for  many 

years  at  WTOP  and  WOL  Wash- 
ington. He  has  been  sales  manag- 

er from  the  beginning.  Robin  D. 
Compton,  an  engineer  of  national 
reputation,  is  technical  manager. 
WOIC  was  the  fourth  TV  station 

he  had  put  on  the  air,  WCAU-TV 
Philadelphia  having  been  the  proj- 

ect immediately  preceding.  And 
when  WOR-TV  emerged  from  the 
drafting  boards  last  year,  Robin 

Compton's  experience  in  delivering 
infant  TV  stations  again  came  in 
handy. 

*    ❖  * 

JAMES  S.  McMurray,  program 
manager,  had  been  production 

manager  of  WBAL-TV  Baltimore. 
WOlC's  special  events,  publicity 
and  promotion  director,  John  F. 
Hardesty,  was  acquired  from  WOL 
Washington  and  had  previously 
been  at  WTOP.  Lawrence  Rich- 

ardson, auditor,  serves  with  the 
above  group  on  the  WOIC  execu- 

tive committee.  William  K.  Trey- 
nor,  director  of  sales  service,  is 
another  WOL  graduate. 

Of  the  executives  Messrs.  Mur- 
dock, Treynor,  Richardson  and 

Hardesty  join  Mr.  Thomas  in  the 
select  category  of  native  Washing- tonians. 

In  its  year-long  career  WOIC 
has  built  up  a  long  list  of  program 
achievements.  Among  commercial 
successes  is  Sketch- A-Quiz,  partici- 

pation strip  show  in  which  the 
artist  draws  a  progressive  sketch, 
carrying  over  from  program  to  pro- 
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WOIC  Top  Command:  Theodore  Streibert  (left),  president,  and  Eugene 
I  S.  Thomas,  general  manager. 

gram,  until  three  members  of  the 
TV  home  audience  have  identified 
the  picture.  Response  is  said  to 
run  into  thousands  weekly.  Among 
Sketch-A-Quiz  sponsors  have  been 
such  national  advertisers  as  Pall 
Mall,  Schick  razor  and  Admiral 
(through  local  outlet). 
The  Quality  Playhouse,  weekly 

PO-minute  film  feature,  is  sponsored 
by  Pledged  Quality  Laundries  of 
Washington.  The  laundry  group 
describes  audience  response  as  "ex- 
cellent." 
Inter-high  school  football  games 

telecasts  were  sponsored  last  fall  by 
Norge  and  local  dealers,  including 
the  championship  playoff.  The  local 
Budweiser  distributor  sponsored 
the  annual  New  York-Washington 
firemen's  baseball  game.  Bulova 
sponsors  a  schedule  of  time  signals. 

ONE  of  Washington's  interest- ing TV  experiments  was  con- 
ducted by  The  Hecht  Co.,  largest 

of  the  city's  department  stores. 
Everything  from  portable  barbe- 

cues to  bathing  suits  was  demon- 
strated and  sold  on  a  five-weekly 

quarter-hour  series  and  Hecht  offi- 
cials expressed  themselves  as 

pleased  with  results. 
The  live  programming  lineup  of 

WOIC  includes  such  offerings  as 
A  Current  Affair,  weekly  half- 
hour  discussion  covering  civic  life 
and  welfare;  nightly  sports  round- 

up; The  Hobby  Corner,  weekly 
quarter-hour  devoted  to  hobby  re- 

search and  avocational  endeavors; 
Capitol  Cloakroom,  weekly  half- 
hour  CBS  origination  of  questions 
put  to  national  personalities  by 
Washington  newsmen;  /.  C.  With 
Elinor  Lee,  weekly  half -hour  for 
the  housewife. 

A  mobile  unit  is  used  for  a  week- 
ly amateur  program,  sports  events, 

school  programs  and  numerous 
CBS  originations.  Effort  is  made 
to  accommodate  legitimate  public 
service  organizations  furnishing 
the  station  with  motion  picture 
films. 
The  list  of  achievements  in 

WOIC's  one-year  career  includes 
some  events  that  will  occupy  prom- 

inent niches  in  world  history.  Some 
of  the  events:  Signing  of  the  At- 

lantic Pact,  with  pickup  fed  to  all 
four  TV  networks;  participation 
in  television  coverage  of  1949  Pres- 

idential Inauguration  only  four 
days  after  going  on  the  air;  tele- 

casting of  1948  Christmas  Tree 
lighting  ceremony  from  White 
House  23  days  before  station  went 
into  operation,  with  program  fed 
to  CBS  and  NBC  TV  networks;  ac- 

tive role  in  CBS  color  television 
experiments,  starting  last  Septem- 

ber; telecasting  of  District  of  Co- 
lumbia high  school  competitive 

drill  for  first  time;  Easter  sunrise 
service  from  Arlington  Amphithe- 

atre for  first  time,  fed  to  CBS  TV 
network. 

The  WOIC  plant,  housing  stu- 
dios and  transmitter,  is  RCA 

equipped.  Studio  facilities  include 
a  three-camera  setup  with  combi- 

nation lighting  of  cold  cathode 
(Slim-Line)  and  Kleig  and  incan- 

descent spots  and  broads.  Mobile 
unit  has  three  camera  chains  along 
with  two-way  mobile  telephones  and 
two  complete  microwave  units. 

Film  facilities  include  two  16- 
mm  projectors  and  one  35mm 
automatic  film  projector  for  trans- 

parencies and  a  3x4  inch  Balopti- 
con  for  transparent  or  opaque  pro- 

gram material.  There  are  four 
turntables  and  facilities  for  tape 
recording  and  playback.  A  complete 
machine  shop  and  facilities  for 
making  slides  and  16mm  film 
strips  are  included. 
WOIC  can  feed  the  network  and 

at  the  same  time  originate  studio, 
field  or  film  programs  for  local 
consumption.  Complete  auxiliary 
equipment  is  available.  On  the 
drawing  board  are  plans  for  an 
audience  participation  auditorium 
studio  and  smaller  dramatic  studio. 
With  completion  of  these  facilities 
a  number  of  new  local  programs 
will  be  added. 

The  total  WOIC  staff  comprises 
36,  with  17  in  engineering,  10  in 
programming,  six  in  general  and 
three  in  sales.  The  station  believes 
this  efficient  group  is  the  smallest 
staff  of  any  station  doing  a  com- 

parable job  and  not  affiliated  with 
an  aural  station  in  the  same  town. 

WOIC's  Rate  Card  No.  3,  effec- 
tive Jan.  1,  includes  the  following 

charges  for  Class  A  time :  1  min- 
ute, $70;  5  minutes,  $90;  10  min- 

utes, $140;  15  minutes,  $180;  20 
minutes,  $225;  30  minutes,  $270; 
40  minutes,  $360;  1  hour,  $450. 
These  scale  down  to  Class  C 
charges  of  $35  for  1  minute  and 
$225  for  1  hour. 

The  station  operates  on  Channel 
*  * 

9  with  27,300  w  video  and  14,400  w 
aural  power. 

National  representative  is  WOR 
Sales,  with  Frank  Shakespeare  of 
that  organization  as  national  sales 
service  representative  assigned  to 
WOIC. 

WGN-TV  BASEBALL 
Cubs  Home  Games  Set 

CHICAGO  CUBS  home  games  will 
be  telecast  for  the  third  consecutive 
year  by  WGN-TV  Chicago,  it  was 
announced  last  week  by  General 
Manager  Frank  P.  Schreiber  and 
Cubs  Manager  James  T.  Gallagher. 
Rights  to  77  home  games  are  re- 

ported to  have  been  sold  to  the  sta- 
tion for  $30,000. 

Game  schedule  begins  April  21, 
with  the  Cubs  playing  the  St.  Louis 
Cardinals,  but  the  station  will  tele- 

cast exhibition  contests  from  Wrig- 
ley  Field  in  Chicago  on  April  14 
and  16.  The  National  League 
Cubs  will  compete  with  the  Chicago 
White  Sox,  the  American  League 

squad. Jack  Brickhouse,  sports  service 
manager  of  WGN-TV,  will  handle 
the  commentary,  assisted  by  Harry 
Creighton  and  Vince  Lloyd.  Don 
Cook,  sports  and  special  events  di- 

rector, and  Dick  Liesendahl,  his 
assistant,  will  direct  the  remotes. 
Three  cameras  will  be  used. 

GATE  BATTLE 
Pro-TV  Sportsmen  Rally 

A  ST.  PAUL  sports  promoter,  Ed- 
die Williams  of  St.  Paul  Sports  At- 

tractions Inc.,  labels  television  as 
a  gate-builder  for  wrestling  bouts, 
according  to  KSTP-TV  St.  Paul- 
Minneapolis,  which  telecasts  St. 
Paul  Armory  bouts  every  Friday. 

Mr.  Williams'  statement  directly 
contradicts  anti-TV  stands  deliv- 

ered a  fortnight  ago  [Telecasting, 
Jan.  9]  by  Heinie  Miller,  executive 
secretary  of  the  National  Boxing 
Assn.,  and  the  U.  of  Washington 
on  Coast  Conference  basketball. 
"I  wouldn't  have  attempted 

weekly  wrestling  bouts  in  St.  Paul 
without  television  .  .  ."  Mr.  Wil- 

liams said.  The  promoter,  who  has 
staged  sports  events  for  many 
years  in  the  Twin  Cities,  cited 
KSTP  pick-ups  as  having  increased 
gate  receipts  some  210Vc  since  the 
first  wrestling  bout  was  staged  last 
November.  The  Jan.  6  card  played 
to  standing  room  only. 

KSTP  follows  up  the  statement 
by  Mr.  Williams  pointing  out  that 
the  Minneapolis  Millers  baseball 
team  is  "exceedingly  happy  about 
KSTP  telecasting  its  third  straight 

season  of  games,"  and  "Max  Win- 
ter of  the  Minneapolis  Lakers  [bas- 

ketball] definitely  attributed  his 

big  gates,  at  least  in  part,  to  TV." 

Mr.  McMURRAY  Mr.  TREYNOR 
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'GILBERmr 

To  Measure  TV  Impact 
Te-Ve 

GILBERT  Youth  Research  Organ- 
ization, New  York  market  research 

firm  which  has  heretofore  special- 
ized in  studying  the  preferences, 

use  and  buying  habits  of  young 
people,  has  organized  Gilbert  Tele- 

vision Research. 
The  new  firm  will  measure  the 

impact  of  TV  commercials  by  a 
"Gilbertest"  rating  process  devel- 

oped by  the  company,  utilizing  the 
"videometer,"  portable  sound  film 

BEN  DUFFY 

Discusses  TV's  Future 
ADVERTISERS  to  come  into  tele- 

vision will  be  those  who  have  used 

radio  and  others  who  haven't  fully 
taken  advantage 
of  radio,  Ben 
Duffy,  president 
of  BBDO,  New 
York,  predicted 
to  members  of 
the  New  York 
Radio  Executives 
Club  at  a  lunch- 

eon last  Thurs- 
day. 

He  explained  Mr.  Duffy 
that  automobile 
firms  never  fully  appreciated  the 
impact  of  radio,  but  he  felt  that 
they  who  are  so  sensitive  to  color 
and  style  would  take  full  advantage 
of  television.  Other  advertisers, 
such  as  cosmetic  manufacturers, 
would  also  be  likely  to  use  televi- 

sion much  more  than  radio. 

Potency  Surveyed 

As  for  the  potency  of  TV,  Mr. 
Duffy  revealed  that  his  agency 
made  a  recent  survey  for  a  client  in 
two  cities  where  newspapers,  mag- 

azines and  radio  were  used  and  in 
two  other  cities  where  the  above 
three  plus  television  were  used.  In 
the  television  cities  product  identi- 

fication was  58.6%  of  43%  of  re- 
spondents who  saw  the  advertisers' 

message  on  television.  In  the  cities 
where  only  the  three  media  were 
used,  47.1%  identified  the  product. 
In  both  groups  of  cities,  40%  knew 
of  the  magazine  campaign  but  the 
advei'tiser  had  used  magazines 
since  the  inception  of  its  business. 
Television,  Mr.  Duffy  said,  in  a 
short  period  obviously  showed  a 
high  percentage  of  identification. 

"Television  can  exist  and  so  can 
others,"  Mr.  Duffy  said,  answering 
his  own  question  of  "Will  TV  kill 
radio  and  other  media?"  "It  is 
not  a  question  of  this  media  or  that 
but  this  media  and  the  other." 

As  for  talent  in  TV  programs, 
Mr.  Duffy  is  of  the  opinion  that 
programs  should  be  "live."  He 
feels  it  is  "a  mistake  to  go  on 
kinescope."  When  the  cable  across 
the  country  is  installed,  he  said, 
Hollywood  talent  will  increase  the 
level  of  TV  shows,  but  until  that 
time  the  Bennys  and  the  Hopes 
"would  kill  themselves  on  kine- 

scope" and  are  wise  to  waH. 

projector  also  developed  by  the  re- 
search firm. 

Although  the  "Gilbertest"  is  still 
in  the  pretesting  stage,  seven  ad- 

vertising agencies  have  already  be- 
come subscribers,  George  Goldberg, 

in  charge  of  TV  research  and  sales, 
told  Broadcasting  last  week. 

These  subscribers  include  Biow 

Co.,  using  the  service  for  five  prod- 
ucts advertised  on  television,  and 

Foote,  Cone  &  Belding,  using  it 
for  two  video-advertised  products. 

Development  of  the  "Gilbertest" 
began  about  nine  months  ago,  Eu- 

gene Gilbert,  president  of  the  re- 
search firm,  explained.  A  request 

by  Pepsi-Cola  Co.  for  a  check  of 
reactions  to  its  TV  commercials, 
he  said,  led  him  to  investigate 
checking  methods  then  in  use  and 
to  the  discovery  that  there  were 
none  which  he  considered  adequate. 

He  decided  that  the  only  prac- 
tical way  to  measure  the  impact 

of  video  commercials  required  a 
means  of  reproducing  them  as 
broadcast,  through  use  of  a  sight- 
and-sound  projector.  As  he  pre- 

fers to  work  with  individuals,  in- 
terviewed at  home,  he  needed  a  pro- 

jector that  included  both  projector 
and  screen,  as  well  as  its  own 
power  supply.  Again  he  found 
nothing  suitable  on  the  market. 
"The  smallest  projector  I  found 
was  about  the  size  of  a  three- 
suiter  suitcase  and  weighed  about 

50  pounds,"  he  said.  "So  we  went ahead  and  developed  our  own, 

which  we  named  the  'Videometer.'  " This  is  a  compact  unit,  contained 
in  a  leather  case  6  by  8  by  17  inches 
and  weighing  14  pounds.  The  unit, 
which  is  battery-powered  and  may 
be  used  anywhere,  contains  its  own 
screen  on  which  the  pictures  are 
rear-projected  and  its  own  speaker. 
Sound  and  pictures  can  be  repro- 

duced singly  as  well  as  in  unison 

TV  STALEMATE 

Evans  Urges  Advisory 

Group  for  FCC 

POINTING  out  that  "the  importance  of  the  decisions  of  the  FCC  can 
hardly  be  underestimated,  nor  the  complexities  of  the  problems  they 
face,"  Walter  Evans,  president  of  Westinghouse  Radio  Stations  Inc., 
last  week  urged  creation  of  an  advisory  board  to  help  break  the  current 
television  stalemate. 

The  board,  Mr.  Evans  explained, 
would  present  impartially  to  the 
FCC  the  experience  of  outstanding 
and  highly  qualified  individuals  in 
research,  engineering,  law,  educa- 

tion, business  and  public  relations. 
"Such  an  advisory  board  to  be  of 
greatest  help  to  the  FCC,"  he 
stated,  "should  be  comprised  of  the 
high  type  of  individuals  with  a 
proper  diversity  of  ability  and 
background  so  they  would  be  com- 

petent to  help  on  any  of  the  major 
questions  confronting  the  Commis- 

sion." 

Speaking  before  a  special  meet- 
ing of  the  Pittsburgh  Radio  and 

Television  Club,  Mr.  Evans  said 
it  was  vital  to  the  public,  the  in- 

dustry and  the  Commission  itself 
that  "the  most  complete  and  ac- 

curate information  be  made  avail- 
able from  the  leading  authorities 

in  their  respective  fields"  if  the current  difficulties  in  television  are 
to  be  solved  now  and  similar  situa- 

tions avoided  in  the  future. 
He  stated  that  the  series  of  tele- 

vision standards  and  allocations 
decisions  made  by  the  FCC  in  1941 
and  1945,  which  eventually  led  to 
the  "freezing"  or  postponing  of 
action  on  new  applications  for 
television  stations,  were  made,  nec- 

essarily at  times,  without  complete 
information.  The  proposed  board 
would  not  only  provide  this  infor- 

mation, he  stated,  but  would  do  it 
conveniently  and  economically. 

"These  men  would  be  in  a  posi- 
tion to  draw  upon  the  vast  reser- 
voir of  engineering  and  research, 

of  law,  of  business  and  education 
not  presently  conveniently  avail- 

able to  the  Commission,"  Mr. Evans  said. 

Discussing  the  board's  makeup, 
he  said  "eligibility  would  be  con- 

fined to  representatives  unaffected 
in  private  or  business  life  by  de- 

cisions of  the  Commission.  For  ex-' ample,  several  names  could  be  pro- 
posed by  the  American  Bar  Assn. 

for  the  legal  representatives,  from 
the  Institute  of  Radio  Engineers 
for  one  or  more  technical  members, 
and  likewise  from  the  ranking  or- 

ganization in  the  field  of  education, 
in  business  administration  and  in 
public  relations.  Once  a  list  of 
candidates  has  been  nominated,  the 
Commissioners  themselves  would 
select  the  board  members.  The 
board  would  serve  without  remu- 

neration in  the  same  manner  that 
the  dollar-a-year  man  has  served 
during  two  wars. 

Advantages  Cited 

"Such  an  advisory  board,"  Mr. 
Evans  pointed  out,  "would  in  no 
way  detract  from  the  statutory  re- 

sponsibilities of  the  Commission. 
As  the  name  implies,  its  function 
would  be  advisory  but  the  major 
policy  decisions  of  the  Commission, 
if  supported  by  such  a  group,  would 
be  less  vulnerable  to  criticism  from 
the  public,  the  bench,  the  industry, 

or  even  Capitol  Hill." Mr.  Evans  spoke  at  the  inaugu- 
ration of  a  "History  of  Radio" collection  for  an  exhibition  room 

at  Carnegie  Museum  in  Pittsburgh. 
Joseph  E.  Baudino,  manager  of 
KDKA  Pittsburgh,  presented  to 
Wallace  Richards,  museum  direc- 

tor, a  replica  of  the  original  KDKA 
transmitter  from  which  the  first 
scheduled  radio  broadcast  was 
transmitted  at  Pittsburgh  Nov.  2, 
1920. 

Drawn  for  TELECASTING  by  John  Zeigler 

and  the  films  can  be  shown  in  se- 
quence and  then  replayed  without rewinding. 

Following  tests  with  a  hand- 
built  model  'Videometer,'  the  com- 

pany is  now  having  20  improved 
models  made  for  use  in  the  planned 
continuing  study  of  TV  commercial 
ratings.  "In  this  machine,"  Mr. 
Gilbert  stated,  "we  think  we  have 
the  keystone  of  all  video  research." 

The  "Gilbertest"  begins,  he  ex- 
plained, with  questions  as  to  brand 

use  and  preference  of  the  person 
interviewed  for  products  in  the  field 
of  the  one  whose  commercials  are 
to  be  checked.  Then  the  inter- 

viewer asks  what  the  respondent 
thinks  about  the  product  and 
whether  he  remembers  seeing  any 
of  its  TV  advertising.  If  he  says 
he  does  remember  TV  ads  of  the 
product,  he  is  further  questioned 
as  to  the  salient  points  he  remem- 

bers of  each  commercial.  Then  he 
is  shown  the  picture  without  sound 
and  asked  to  recall  what  he  can  of 
the  talk  that  accompanied  the  pic- 

ture, when  it  was  telecast.  Final- 
ly, the  commercials  are  shown 

again,  this  time  with  the  sound 
also  reproduced. 

Gilbert  TV  has  just  completed 
a  pretest  of  three  commercials  for 
a  leading  brand  of  cigarettes 
(names  not  released  for  publica- 

tion), conducting  tests  among  100 
family  units  in  the  New  York 
metropolitan  area.  The  unaided  re- 

call ratings  were  as  follows: 

Commercial 
Commercial 
Commercial 
Commercial 
Commercial 
Commercial 

&  B &  C 

&  C 
Commercial  A,  B,  &  C 

10% 

13% 7% 
1% 
2% 
1% 
4% 

Seven  and  eight-tenths  percent 
could  not  identify  any  specific  com- 

mercial. (This  is  24%  of  those 
who  said  that  they  remembered 
brand  advertising.) 

When  the  commercials  were 
shown  with  sound  shut  off,  the 
ratings  were: 

Commercial  A  36% 
Commercial  B  29% 
Commercial  C  32% 

The   final   showing,  with  both 
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sight  and  sound,  produced  the  fol- 
lowing ratings,  which   Mr.  Gold- 

1  erg   said    "show   recognition  as 
complete  as  it  can  possibly  be:" 

Commercial  A  40  9^^ 
Commercial  B  S5'vc 
Commercial  C  38 

Commercial  A  &  B  22^;'c 
Commercial  A  &  C  33^;^ 
Commercial  B  &  C  19 
Commercial  A,  B  &  C  10% 

When   these   ratings   are  com- 
ined  on  an  individual  commercial 

basis,  the  following  trend  is  shown : 

LOCAL   PROGRAItnmUN
G      Lamb-s  Formul 

a 

I      Commercial  A 

I  Unaided  recall  10 ''r !  Recall,  sight 
without  sound  36% 

Total  recall  40% 

B 

13' 

7% 

29%  32% 
35%  38% 

"These    results"    Mr.  Goldberg- 
commented,  "indicate  that  total  re- 

call   measured   with   the  'Video- 
meter'  measures  from  2%  to  5^2 
times  the  ratings  measured  by  un- 

aided  recall.    This   indicates  the 
inequities   that   may   result  from 

j  using  the  unaided  recall  method 
I  alone.    Out  of  mind  recall  of  tele- 
'  vision   commercials   is  inadequate 
alone  for  measuring  impact." 

He  added  that  the  data  on  prod- 
uct use  and  preference  and  opin- 
ions concei-ning  the  brand  of  ciga- 

rettes whose  commercials  were 
tested  in  the  study  were  not  being 
reported  as  he  felt  them  inadequate. 

Mr.  Barry 

TBA  CLINIC 

To  Study  TV  Programming 

TELEVISION'S  program  problems at  both  the  national  and  the  local 
level  will  be  discussed  from  a  va- 

riety of  viewpoints  in  eight  ses- 
sions scheduled 

for  the  annual 
video  clinic  of  the 
Television  Broad- 

casters Assn.,  to 
be  held  Feb.  8  at 
the  Waldorf-As- 

toria Hotel,  New 
York. 

Charles  Barry, 
ABC  vice  pi'esi- 
dent  and  chair- 

man of  the  TBA 
clinic,  announced 
the  following  topic  sessions  for  the 
one-day  clinic,  running  from  11 
a.m.  through  the  afternoon. 

(1)  Programming,  network  pro- 
duction problems,  local  station 

production  problems;  (2)  Buying 
and  selling,  station  and  agency 
viewpoints;  (3)  Interconnected 
versus  non-interconnected  stations; 
(4)  Low-budget    TV  operations; 
(5)  Local  TV  packages;  (6)  Juris- 

dictional problems  in  television; 
(7)  The  future  of  spots  in  TV;  (8) 
A  round  table  discussion — Mid- 
west-West. 

The  annual  meeting  of  TBA', open  only  to  official  representa- 
tives, will  convene  at  10  a.m.,  and 

the  reorganization  meeting  of  the 
TBA  board  will  be  held  in  the 
afternoon.  J.  R.  Poppele,  vice  pres- 

ident of  General  Teleradio  Corp. 
(WOR- AM-FM-TV  New  York, 
WOIC  (TV)  Washington)  and 
TBA  president,  will  preside  at  the 
luncheon  session. 

By  EDWARD  LAMB 

WHILE  other  television  station 
operators  have  felt  that  they  must 
engage  in  considerable  network 
operation  to  be  successful,  WICU 
(TV)  Erie,  Pa.,  and  WTVN  (TV) 
Columbus,  Ohio,  have  taken  a  dif- 

ferent tack.  These  two  stations 
have  engaged  in  local  program- 

ming to  the  extent  that  it  has 
paved  the  way  to  profitable  opera- 

tion .  .  .  and  made  many  loyal 
friends  for  the  outlets. 
Our  contention  is  that  public 

service  programming  is  the  best 
possible  promotion.  On  my  televi- 

sion stations  we  began,  several 
weeks  before  going  on  the  air,  an 
intensive  campaign  to  bring  the 
local  community  to  a  realization 
that  the  television  project  belonged 
to  every  resident  of  the  area.  At 
Erie  we  conducted  more  than  30,000 
people  through  the  new  Television 
Center  and  attempted  to  familiar- 

ize each  guest  with  as  much  of  the 
actual  workings  of  the  station  as 
possible.  In  Columbus  we  took 
more  than  4,000  folks  through 
WTVN  in  one  day  of  an  open 
house,  and  of  course  these  pro- 

grams are  conducted  continuously. 

Local  Interest 

It  is  elementary  that  in  news- 
paper publishing,  broadcasting  op- 

erations, or  in  other  activities  that 
local  news  and  local  names  must 
have  top  interest  priority.  I  em- 

phasize that  any  time  a  person 
goes  through  a  station  and  meets 
the  personnel  and  appreciates  the 
workings  of  this  remarkable  new 
medium,  the  station  has  a  staunch 
friend  and  booster.  This  feeling 
of  friendship  is  greatly  increased 
if,  instead  of  a  mere  visit,  the 
guest  actually  appears  before  the 
television  camera. 

I  would  like  to  point  out  the  ex- 
tent to  which  we  carry  on  local 

programming.  We  have  days  at 
Erie's  WICU  when  we  actually 
put  more  than  500  people  before 

EDWARD  LAMB,  owner  of  WICU 
(TV)  Erie,  Pa.,  and  WTVN  (TV) 
Columbus,  Ohio,  and  president  of 
The  Erie  Dispatch,  has  been  in  the 
television  business  for  over  nine 
months.  In  that  short  time  he  has 
found  the  formula  to  make  a  televi- 

sion station  pay.  The  key  to  such 
success,  according  to  Mr.  Lamb,  is 
local  programming.  Not  only  does 
this  local  programming  build  loyal 
friends  for  the  station,  it  also  builds 

sales  for  the  sponsor's  product  or 
service.  Details  on  the  manner  in 
which  the  stations  have  engaged  in 
local  programming  and  the  way  it 
has  led  to  profitable  operations  are 
outlined  here  by  Mr.  Lamb.  The 
article  was  written  in  reply  to  a 
query  for  more  information  from  FCC 
Comr.  George  Sterling  who  had  read 

about  the  stations'  success. 

the  television  camera !  For  in- 
stance, Dec.  16  we  had  a  moppet 

shew  called  Tofs  W  Teens  where 
more  than  200  youngsters  were 
guests  of  the  local  sponsor  at  a 
Christmas  party.  We  then  pre- 

sented the  Erie  Dispatch  Quiz 
Down  between  various  parochial 
and  public  schools,  and  this  pro- 

gram took  another  100  children 
and  teachers  before  the  camera. 
We  had  local  interview  programs, 
local  choruses,  variety  shows, 
sports  commentaries  (including  a 
demonstration  by  hunters  who  had 
just  brought  in  two  deer  as  to  the 
method  of  skinning  and  packing 
the  venison  meat)  and  numerous 
other  local  shows.  At  11:15  p.m. 
we  began  the  Erie  Dispatch  Good 
Cheer  Fund  Show,  which  brought 
together  ten  professional  and  ama- 

teur night  club  acts.  This  latter 
program  was  for  a  charitable  fund 
which  the  Erie  Dispatch  maintains, 
and  the  people  of  Erie  were  still 
calling  in  their  donations  when  the 
show  finally  wound  up  at  approxi- 

mately 3  a.m. 

Friends  Important 

Although  we  have  the  four  net- 
works at  Erie,  and  we  are  affiliated 

with  DuMont  and  ABC  at  Colum- 
bus, we  find  always  that  people  are 

most  interested  in  their  friends  and 
neighbors.  Just  as  we  are  anxious 
to  have  local  people  take  pride  in 
this  local  project,  we  have  dis- 

covered that  certain  economic  fac- 
tors emphasize  the  superior  impor- 

tance of  local  programming. 
The  networks  pay  the  station 

only  one-third  of  their  rate  cards 
at  best.  At  least  one  network  seeks 

to  have  the  local  stations  "donate" 
approximately  30  hours  of  commer- 

cial broadcast  time  to  the  networks. 

All  networks  charge  for  sustaining- 
programs  and  we  have  found  that 
we  can  generally  produce  a  local 
sustaining  show  at  a  much  less 
rate  than  we  are  charged  by  a 
network  for  such  service. 

Of  greater  importance  is  the 
fact  that  the  local  merchant  can 
tell  immediately  whether  television 
has  the  terrific  selling  impact 
which  is  claimed  for  it.  If  he 
advertises  merchandise,  be  it  ap- 

pliances or  foodstuffs,  he  can  tell 
the  following  day  the  results  of  his 
TV  venture.  .  .  .  Because  of  our 
ability  to  visually  demonstrate  a 
product  in  use,  we  have  had  success 
stories  at  both  WTVN  and  WICU 
which  are  nothing  short  of  fan- 
tastic. 

Viewers'  Interest 
I  have  said  that  in  my  opinion 

any  television  station  in  the  United 
States  can  be  put  into  the  black  by 
a  proper  combination  of  public 
service  and  local  programming.  I 
don't  believe  that  the  people  who 
are  watching  programs  are  partic- 

ularly interested  in  hearing  of  the 
terrific  losses  suffered  by  some 

telecasters.    They  are  only  inter- 

ested in  what  appears  on  the 
screen. 
Nor  should  successful  operation 

of  a  television  station  be  solely  de- 
pendent upon  the  competition,  or 

lack  of  it,  in  any  market.  We  are 
in  competition  in  Columbus  -with two  other  television  stations.  I 
have  no  affiliated  property  in  Co- 

lumbus— newspaper,  radio,  or  any 
other  business — which  is  available 
to  support  television  losses.  How- 

ever, because  of  our  constant  em- 
phasis on  local  programming,  I  am 

happy  to  realize  that  we  have  been 
in  the  black  in  Columbus  from  al- 

most the  very  first  day  we  opened. 

TV  IN  SCHOOLS 

Cincinnati  To  Study  Effect 

FOURTEEN  Metropolitan  Cincin- 
nati high  schools  plan  to  conduct 

a  study  to  determine  whether  the 
television  set  can  become  as  famil- 

iar in  schoolrooms  as  the  book  and 
the  blackboard — and  how  soon. 

Designed  to  reveal  the  interest 
and  attitudes  of  the  educators  in 
television,  study  will  be  conducted 
under  a  fellowship  established  at 
the  U.  of  Cincinnati  early  last  year 
and  made  possible  through  finan- 

cial support  of  WLW  Cincinnati 
and  Crosley  Broadcasting  Corp. 

Administrators  and  teachers  of 
all  14  schools  are  cooperating  in 
the  study,  according  to  Russell 
Helmick,  Northern  Kentucky  edu- 

cator and  winner  of  the  fellowship. 
If  results  of  a  preliminary  ques- 

tionnaire establish  video  as  an  edu- 
cational aid,  TV  sets  will  be  in- 

stalled in  some  of  the  schools  and 
speciaUy-designed  programs  for  in- 
school  viewing  will  be  scheduled 
to  further  test  TV's  effectiveness. 

TRUMAN  ADDRESSES 

Democrats'  Film  on  ABC-TV 
DOCUMENTARY  film  interpreta- 

tion of  President  Truman's  State 
of  the  Union  address  was  prepared 
by  the  Democratic  National  Com- 

mittee and  telecast  on  ABC-TV 
from  New  York  Jan.  4,  8:30-9  p.m. 

The  program — titled  Our  Com- 
mon Destiny,  the  State  of  the 

Union  a  t  Mid-Century  —  utilized 
background  film  scenes,  charts  and 
graphs,  a  commentary,  and  record- 

ings of  the  President's  voice  as  he 
addressed  Congress  earlier  that 
day.  George  Putnam  took  part  in 
the  program. 

Before  airing  the  program,  which 
raked  old  and  new  GOP  personali- 

ties over  dying  political  embers, 
ABC  notified  the  Republican  Na- 

tional Committee  it  would  air  the 
show  and  offered  the  party  equal 

time  for  a  similar  program — if  it 
wanted  it.  GOP  accepted  and  the 
committee's  Washington  officials 
presently  are  working  on  a  com- 

parable "30-minute  commercial," 
with  format,  time,  and  participants 
still  undetermined. 
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Influence  of  TV  in  Buying 

(Report  94) 

TELEVISION'S  power  as  a  selling 
medium  is  indicated  in  response 
to  a  survey  of  2,000  New  York 
video  viewers,  with  47.9%  of  the 
1,164  respondents  to  the  study  re- 

porting that  TV  commercials  or 
demonstrations  had  influenced 
them  to  buy  a  product  they  had 
not  previously  purchased. 

Survey,  results  of  which  were 
announced  last  week,  was  conduct- 

ed last  November  by  American 
Management  Counsel  for  "Look 
Hear,"  television  advertising  col- 

umn appearing  weekly  in  the  JSIeiv 
York  Herald-Tribune  and  the  Netv 
York  Daily  News.  Comprehensive 
three-page  questionnaires  were 
mailed  to  2,000  members  of  the 
"TV  Critics  Club"  organized  by 
Maxine  Cooper,  writer  of  the  col- 

umn, to  serve  as  a  gauge  of  viewer 
reaction  to  video  programs  and 
commercials. 

First  finding  of  the  survey  is 
pretty  definite  proof  that  viewers 
jump  at  the  chance  to  become  crit- 

ics, as  the  questionnaires  were  re- 
turned completely  filled  out  by 

58.2%  of  those  receiving  them. 
Over  half  of  the  respondents 
(51.6%)  wrote  in  additional  com- 

ments on  video  programs  and  ads. 
Other  highlights  of  the  survey: 

Asked  whether  they  prefer  radio 
or  TV  commercials,  90.5%  of  those 
answering  the  questionnaire  named 
TV,  with  only  3.6%  putting  radio 
commercials  first;  2.2%  said  they 
like  both,  1.3%  neither  and  2.4% 
did  not  answer  this  question. 

The  TV  audience  is  selective  in 
what  it  views.  In  both  Sunday  and 
Tuesday  evening  program  sched- 

ules, viewers  named  preferences 
that  called  for  dial  changes  every 
half-hour  or  hour. 

Length  of  set  ownership  was  di- 
vided into  three  almost  equal 

parts:  35.2%  said  they  had  owned 
sets  less  than  six  months,  33.9% 
less  than  a  year,  27.9%  more  than 
a  year.  Occupations  of  respond- 

ents indicated  TV  set  ownership 
at  all  income  levels. 

❖       *  :i: 

Audio  vs.  Visual 
Commercials 

A  CONCLUSION  that  "television 
advertising  is  superior  to  radio 
advertising  as  far  as  the  recall  ef- 

fectiveness of  brand  names  and 
features  of  the  products  is  con- 

cerned" is  indicated  by  results  of 
"A  Study  of  the  Effects  on  the  Re- 

call of  Advertising  Material  when 
the  Medium  of  Sight  Is  Added  to 
a  Given  Sound  Commercial."  The 
study  was  conducted  last  year  as 
part  of  a  senior  thesis  at  Prince- 

ton U.  by  William  D.  Hocker,  now 
with  United  Videogram,  New  York. 

Using  as  subjects  109  men  en- 
rolled  in   a   course   in  industrial 

psychology  at  Princeton  and  29 
girls  taking  advertising  courses  at 
Armore  School,  New  York,  Mr. 
Hocker  presented  both  auditory 
(by  recordings)  and  visual-audi- 

tory (by  synchronized  films  and 
recordings)  commercials  for  a 
soap,  a  dentrifice,  a  perfume  and  a 
cigarette.  All  products  were  given 
fictitious  names.  Each  commercial 
contained  10  facts  about  the  prod- 

uct, spoken  on  the  record  and  por- 
trayed on  the  film.  Tests  of  the 

recall  type,  covering  these  facts, 
were  given  either  immediately  fol- 

lowing the  presentation  or  one 
week  later. 

"The   answer   to   the  question. 

whether  or  not  the  recall  of  adver- 
tising material  presented  audi- 

torially  can  be  increased  by  the 
addition  of  a  visual  stimulus,  is 
definitely  in  the  affirmative  as  far 

as  this  experiment  is  concerned," 
Mr.  Hocker  said.  "In  no  case  was 
an  auditory  presentation  signifi- 

cantly superior  to  the  correspond- 
ing visual-auditory  presentation  in 

every  case  where  there  was  a 
significant  difference  in  the  scores 
for  the  two  methods  of  presenta- tion. 

"Since  the  films  used  in  the  study 
were  somewhat  restricted  in  sets 
and  special  effects  by  production 
cost,  the  differences  found  might 

Weekly  Television  Summary 
Based  on  Jan.  16,  1950,  Telecasting  Survey 

Number Source  of 
City 

Outlets  On  Air Sets Estimate 
Albuquerque KOB-TV 

2,000 

Station Atlanta WAGA-TV,  WSB-TV 22,250 Distributors 
Baltimore WAAM,  WBAL-TV,  WMAR-TV 112,517 

TV  Cir.  Comm. 
Binghamton WNBF-TV 5,100 

Dealers 
Birmingham WAFM-TV,  WBRC-TV 

10,448 
Distributors 

Bloomington WTTV 

2,000 

Dealers 
Boston WBZ-TV,  WNAC-TV 250,000 Stations Buffalo WBEN-TV 62,192 Buff.  Elec.  Co. 
Charlotte WBTV 10,200 

Distributors 
Chicago WBKB,  WENR-TV,  WGN-TV,  WNBQ 309,733 TV  Comm. 
Cincinnati WCPO-TV,  WKRC-TV,  WLWT 60,000 Distributors 
Cleveland WEWS,  WNBK,  WXEL 137,300 West.  Res.  U. 
Columbus WBNS-TV,  WLWC,  WTVN 39,070 

Distributors Dallas, 
Ft.  Worth See  Ft.  Worth-Dallas  listing. 

Davenport WOC-TV 5,030 
Distributors 

Quad  Cities: Includes  Davenport,  Moline,  Rock  Island, East  Moline 
Dayton WHIO-TV,  WLWD 23,800 Stations Detroit WJBK-TV,   WWJ-TV,  WXYZ-TV 166,000 Distributors 
Erie WICU 

23,000 
Dealers 

Ft.  Worth- Dallas WBAP-TV,  KBTV,  KRLD-TV 34,255 
Dist.  &  Deal. 

Grand  Rapids WLAV-TV 9,000 
Distributors 

Greensboro WFMY-TV 
8,150 

Distributors Houston KLEE-TV 10,000 
Distributors 

Huntington- Charleston WSAZ-TV 
4,232 

Distributors 
Indianapolis WFBM-TV 

18,000 DIst.  &  Deal. 
Jacksonville WMBR-TV 

6,000 
Wholesalers 

Johnstown WJAC-TV 11,500 Distributors 
Kalamazoo- Battle  Creek 

3,500 
Dealers Kansas  City 

Lancaster* 
WDAF-TV 25,124 

Elec.  Assn. 
WGAL-TV 26,154 Dealers 

Los  Angeles KLAC-TV,  KNBH,  KTIA,  KTSL,  KFI-TV, 
KTTV,  KECA-TV 302,635 Rod.  &  Appl.  Assn. 

Louisville WAVE-TV 16,604 Station Memphis WMCT 
14,125 

Distributors 
Miami WTVJ 15,400 Station 
Milwaukee WTMJ-TV 

72,195 
Distributors 

Minn.-St.  Paul KSTP-TV,  WTCN-TV 61,900 Dealers  Assn. 
New  Haven WNHC-TV 71,100 Distributors 
New  Orleans WDSU-TV 14,315 N.  O.  Pub.  Serv. New  York WABD,  WCBS-TV,  WJZ-TV,  WNBT WOR-TV,  WPIX 1,000,000 Stations Newark WATV                                       Incl.  in  N.  Y.  estimate Norfolk 

1,163 
Distributors 

Oklahoma  City WKY-TV 16,031 Distributors 
Omaha WOW-TV,  KMTV 12,503 Distributors 
Philadelphia WCAU-TV,  WFIl-TV,  WPTZ 360,000 Elec.  Assn. Phoenix KPHO-TV 

3,000 

Dealers 
Pittsburgh WDTV 55,000 DIst.   &  RMA 
Portland,  Ore. 606 

Eng.  Est. Providence WJAR-TV 19,750 Dealers Richmond WTVR 
20,877 

Distributors 
Rochester WHAM-TV 

21,209 
Elec.  Assn. 

Salt  Lake  City KDYL-TV,  KSL-TV 9,800 Dealers 
San  Antonio WOAI-TV 

2,854 
Station San  Diego KFMB-TV 20,100 Radio  Bureau 

San  Francisco KGO-TV,  KPIX,  KRON-TV 
22,000 

N.  CaL  Elec.  Assn. Schenectady WRGB 52,000 Distributors 
Seattle KING-TV 15,800 Distributors 
St.  Louis KSD-TV 77,800 Union  Elec.  Co. 
Syracuse WHEN 

24,566 
Distributors 

Toledo WSPD-TV 33,000 
Dealers  Assn. Tulsa KOTV 7,800 
CPA  Audit 

Utica-Rome WKTV 

5,600 
Dealers 

Washington WMAL-TV,  WNBW,  WOlC,  WTTG 91,000 
TV  CIr.  Com. 

Wilmington WDEL-TV 
26,529 

Dealers 
Total  Markets  on  Air  58; Stations  on  Air  98; Sets  In  Use  3,863,817 

*  Lancaster  and  contiguous  areas. 
Editor's  Note:  Sources  of  set  estimates  are  listed  for  each  city  as  available  and  since  most are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.  To  offset  this  there 
are  many  scattered  sets  in  areas  not  Included  in  the  survey. 

have  been  increased  with  the  use 
of  better  visual  commercials. 

"The  extent  to  which  the  results 
of  this  experiment  can  be  directly 
compared  with  radio  and  television 
advertising  could  be  accurately  de- 

termined only  by  a  real  life  presen- 
tation of  the  commercials.  Every 

attempt  was  made  to  make  the 
presentations  as  much  like  the  life 
situation  as  possible,  and  the 
author  believes  that  the  presenta- 

tions in  this  experiment  were  as 
close  to  the  life  situation  as  the 
presentations  in  any  previous  ex- 

periment of  this  nature." Mr.  Hocker  warns  that  in  draw- 
ing conclusions  regarding  radio  and 

television  advertising  from  the  re- 
sults of  this  study,  two  phrases 

must  be  prefixed  to  every  state- 
ment, namely:  "In  so  far  as  this 

experiment  is  concerned,"  and  "in so  far  as  the  presentations  in  this 
experiment  are  similar  to  the  life 

situation." 
He  then  states:  "The  results 

would  seem  to  indicate  that  tele- 
vision advertising  is  superior  to 

radio  advertising  as  far  as  the  re- 
call effectiveness  of  brand  names 

and  features  of  the  products  is 
concerned. 

"If  the  results  of  the  rating 
scales  can  be  considered  valid,  tele- 

vision commercials  can  be  made 

more  appealing  than  radio  com- 
mercials. It  was  evident  during 

the  presentations  that  the  visual- 
auditory  commercials  received  bet- 

ter attention  than  the  auditory 
commercials. 

"The  results  would  seem  to  indi- 
cate that  mentioning  the  brand 

name  of  a  product  only  three  times 
is  insufficient  to  effect  retention  of 
the  name  for  any  length  of  time. 

"The  fact  that  several  subjects 
drew  a  picture  of  the  bar  of  soap 
(although  none  was  requested)  in- 

dicates the  vivid  kind  of  imagery 
that  can  be  produced  by  television 
commercials.  This  factor  would 
doubtless  have  had  a  strong  effect 
on  the  results  had  recognition  test- 

ing taken  place." 

'Depth  of  Penetration' Is  Surveyed 

PHILADELPHIA  leads  all  other 
television  cities  in  the  country  in 
the  number  of  TV  sets  per  1,000 
families,  according  to  the  latest 
"Depth  of  Penetration"  tabulation 
just  released  by  WTMJ-TV  Mil- waukee. 

On  Dec.  1,  1949,  Philadelphia  had 
266  TV  receivers  per  1,000  families, 
according  to  WTMJ-TV.  New  York, 
which  had  been  in  first  place  on 
Nov.  1,  1949,  was  in  second  place 
with  264.  Lancaster,  Pa.,  Los  An- 

geles and  Chicago  retained  third, 
fourth  and  fifth  place,  respectively. 
Milwaukee  came  from  seventh  to 

(Continued  on  Telecasting  11) 
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HOOPER  proves  WHIO  AM-TV 

FIRST  in  the 

DAYTON,  OHIO  MARKET 

IP  ̂lyj    On  the  average,  when  sets  are  tuned  to  Dayton  AM  Stations,  3 are  tuned  to  WHIO  for  every  2  tuned  to  all  other  Dayton  stations. 

Time 
Homes 
Using 

Sets 
WHIO 

station 

WHIO 
stations 
B  &  C 

B c 

Total  Rated 
Time  Periods 24.3 31.1 12.7 8.5 

31.1 
21.2 

Hooper  Station  Audience  Index  October-November,  1949 

WHIO-TV  has  a  bigger  share  of  the  TV  audience  than  any  other 

FIRST  in  TV        station  in  the  Dayton,  O.,  market  (32,000  TV  sets  in  this  market 

according  to  distributor's  estimates,  January  1,  1950.  By  the  time 
you  read  this,  there  should  be  considerably  more). 

Night 

B'cast 
Radio TV 

Share  of  TV  Audience 
(Base:  TV  Homes) 

Share  of  Broadcast  Audience 
(Base:  Random  Homes) 

Aud. Aud. Aud. 

WHIO-TV 
Sta.  B WHIO-TV TV  Station  B 

Average 
Sun.  thru  Sat. 35.7 28.6 7.1 50.2 39.2 10.0 7.8 

Hooper  TV  Station  Audience  Index  Evening  6:00-10:00  PM  October-November,  1949 

For  maximum  results  at  minimum  cost— for  sustained  listener  loyalty— for  faster 

sales  and  increased  profits,  join  those  in  the  know— buy  WHIO-AM  and  TV. 

THOSE  IN  THE  KNOW  BUY 

Affiliated  with 
The  Dayton  Daily  News 
and  the  Journal-Herald 

i 
WHIO-AM  Represented  nationally  by  G.  P.  Hollingbery  Company 
WHIO-TV    Represented    nationally   by    the   Katz   Agency,  Inc. 
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TO  EXPAND  TV 
United  Paramount  Plans 

USING  pictures  from  Acme  Telephoto's  national  and  international  corre- 
spondents, KMTV  (TV)  Omaha  gave  its  first  Telephoto  telecast  Dec.  28. 

Discussing  the  presentation  are  (I  to  r)  Owen  Saddler,  KMTV  general  man- 
ager; Jim  Herman  of  Acme  Telephoto;  Hugh  Bader,  KMTV  newscaster. 

PLANS  for  increased  television  ac- 
tivity were  announced  last  week  by 

United  Paramount  Theatres  Inc., 
New  York,  new  theatre-operating 
company  formed  under  the  reor- 

ganization of  Paramount  Pictures 
Inc.  ordered  by  court  anti-trust  de- 

cree [Broadcasting,  Jan.  2]. 
Leonard  H.  Goldensbn,  president 

of  United  Paramount,  revealed 
that  in  addition  to  its  current  thea- 

tre television  operations  in  New 
York  and  Chicago,  the  firm  plans 
to  install  large-screen  TV  facilities 
in  its  theatres  in  Detroit,  Boston, 
San  Francisco  and  Minneapolis. 
The  firm  is  applicant  for  new  com- 

mercial video  outlets  at  Detroit 
and  Boston. 

Mr.  Goldenson  also  announced 

that  Robert  H.  O'Brien,  secretary- 
treasurer,  will  head  all  television 
activities  for  the  firm. 

Separation  of  Paramount  Pic- 
tures' theatre-operating  functions 

from  its  movie-producing  and  dis- 
tributing activities  were  involved 

in  the  ruling  of  the  U.  S.  District 
Court  for  the  Southern  District  of 
New  York.  Under  the  reorganiza- 

tion, United  Paramount  Theatres 
assumes  theatre  operation  while 
New  Pictures  Corp.  takes  over  pro- 

duction and  -  distribution. 

Apprieations  Pending 

Applications  are  pending  at  FCC 
for  consent  to  transfer  control  of 
Paramount's  television  and  broad- 

cast station  interests  to  the  two 
new  firms.  WBKB  (TV)  Chicago 
and  a  50Or  holding  in  WSMB-AM- 
FM  New  Orleans  is  to  be  switched 
to  United  Paramount  Theatres 
while  KTLA  (TV)  Hollywood  is  to 

'  be  transferred  to  New  Pictures 
i  Corp.  [Broadcasting,  Jan.  9].  New 
i  Pictures  Corp.  also  is  expected  to 

acquire  Paramount's  29%  holding 
in  Allen  B.  DuMont  Labs.,  opera- 

tor of  WABD  (TV)  New  York, 
WTTG  (TV)  Washington  and 
WDTV  (TV)  Pittsburgh  and  TV 
applicant  in  Cincinnati. 

Mr.  O'Brien  was  secretary  of 
Paramount  Pictures  before  the  re- 

organization, which  was  to  have 
been  consummated  in  early  Janu- 

ary. Prior  to  joining  Paramount 
he  had  been  commissioner  with  the 
Securities  and  Exchange  Commis- 
sion. 

With  Mr.  O'Brien 
Associated  with  Mr.  O'Bi-ien  will 

be  Robert  Weitman,  managing  di- 
rector of  Paramount  Theatres  in 

New  York  and  Brooklyn,  and  con- 
sultant on  theatre  matters  of 

United  Paramount's  southern  thea- 
tres, who  will  act  as  talent  and 

programming  consultant.  Jason 
Rabinovitz,  formerly  with  the 
Chase  National  Bank,  will  be  Mr. 

O'Brien's  special  assistant  on  tele- vision matters. 

The  company's  policy  of  decen- 
tralized theatre  operations  will  be 

continued  in  the  television  field, 
with  each  operation  under  local 
management    and    Mr.  O'Brien's 

office  handling  policy  matters  and 
coordinating  operations. 

Pointing  out  his  belief  that  thea- 
ter television  will  contribute  to  a 

balanced  and  wholesome  national 

system  of  television,  Mr.  O'Brien 
declared  that  motion  picture  in- 

dustry members,  through  Motion 
Picture  Assn.,  Theatre  Operators 
Assn.,  and  other  specialized  groups, 
have  filled  requests  with  FCC  for 
hearings  on  whether  the  Commis- 

sion should  allocate  special  chan- 
nels for  theatre  television  (see 

Telecasting  3).  The  theatre 
groups  will  attempt  to  show  that 
the  allocations  would  be  in  the  pub- 

lic interest. 

'Shot  in  the  Arm' 
Mr.  O'Brien  felt  that  theatre 

television  would  offer  the  same 
"shot  in  the  arm"  to  the  motion 
picture  industry  that  the  introduc- 

tion of  sound  afforded  in  the  '20s. 
Assuming  FCC  granted  special 

channels,  he  could  foresee  a  net- 
work of  theati-e  television  opera- 
tors, with  selective  programming 

for  theatre  presentation  and  not 
available  to  home  viewers,  but  re- 

quiring the  "disciplined  audiences" of  the  theatre. 

TV-Air-Check  Service 

A  NEW  checking  service  to  pro- 
vide still  photos  or  sound-on-film 

motion  pictures  of  TV  shows  and 
commercials  exactly  as  the  public 
sees  them  has  been  announced  by 
the  Joseph  W.  Hicks  Organization, 
Chicago  public  relations  firm. 
Called  TV-Air-Check,  the  new  serv- 

ice supplies  either  black-and-white 
still  pictures  or  sound-on-film 
movies  photographed  directly  from 
video  receivers.  Films  or  stills  can 
be  delivered  within  24  hours  after 
telecast  and  are  accompanied  by 
certified  statement  of  time,  station, 
and  conditions  of  telecast  and 
reception. 

U.  S.  TV  SHOW 
Set  For  Foreign  Experts 

A  DEMONSTRATION  of  U.  S. 
television  for  TV  experts  of  other 
countries  is  slated  March  27  to 
April  7  and  may  include  a  showing 
of  television  under  the  standards  of 
other  nations. 
A  part  of  the  program  of  the 

television  committee  of  the  Inter- 
national Radio  Consultative  Com- 

mittee (CCIR),  the  demonstration 
probably  will  be  held  in  New  York 
or  Philadelphia. 

France,  the  Nethei'lands  and  the 
United  Kingdom  will  follow  with 
demonstrations  of  their  respective 
systems  in  their  own  countries.  The 
French  and  Netherlands  showings 
are  slated  April  20-25  at  Paris  and 
Eindhoven,  respectively,  and  the 
British  demonstration  at  London 
April  27  to  May  4.  The  committee 
will  then  convene  in  London  May 
5-13  for  a  discussion  of  standards. 

The  U.  S.  demonstration  will  be 
presented  under  State  Dept.  aus- 

pices. A  government-industry  com- 
mittee will  be  named  to  act  as  host. 

Insofar  as  possible  without  foreign 
equipment,  authorities  hope  to 
demonstrate  British,  French  and 
Dutch  TV  standards  alongside 
those  of  the  U.  S. 

U.  S.  delegation  to  the  European 
demonstrations  has  not  been  named, 
but  may  be  headed  by  William  H. 
J.  Mclntyre,  State  Dept.  telecom- 

munications attache  at  London, 
who  was  chairman  of  the  U.  S.  dele- 

gation at  the  first  CCIR  television 
committee  meeting  in  Zurich  last 

year. 

Other  delegates  to  the  Zurich 
sessions  were:  A.  Prose  Walker, 
FCC's  chief  of  allocations  branch, 
television  broadcast  engineering, 
who  was  delegation  vice  chairman; 
Cornelius  G.  Mayer,  with  RCA  in 
London;  William  Q.  Crichlow,  Bu- 

reau of  Standards;  Donald  Fink, 
editor  of  Electronics ;  and  Charles 
J.  Villavazo  of  RCA  International 
Division. 

ACME  TELEPHOTO 

Two  Add  TV  News  Service 

TO  bring  spot  pictures  of  each 
day's  news  events  to  their  audi- 

ences,   two    more    TV    stations — 
WOC-TV   Davenport  and  KMTV 
(TV)   Omaha — have  added  direct 
wire     Acme     Telephoto  service. 
Both  stations  have  installed  Acme 

Telephoto  Trans-receivers  and  oth-  . 
er   equipment   for   receiving   and  j 

telecasting  newspictures  trans-  ' mitted  from  all  over  the  U.  S.  and  I 

foreign  points,  with  a  coordinated  ' 
news  script.  I 

The  pictures  are  received  in  • 
3"x4"  size  ready  for  telecasting  on  i 
the  Multiscope  which  projects  pic- 

tures directly  into  the  screen  pat- 
tern. WOC-TV  and  KMTV  also 

use  Acme's  Direct  Positive  Reduc- 
ing Camera  to  reduce  local  pictures 

and  sponsor's  messages  to  3"x4" for  Multiscope  projection. 
It  takes  about  an  hour  to  send  a 

complete  24-picture  show  and  news 
script  from  Acme's  Chicago  bu- bueau  to  Davenport  or  Omaha,  it 
was  reported.  Other  stations  tak- 

ing Acme's  Telephoto  news  pro- grams include  WNBK  (TV) 
Cleveland,  WBKB  (TV)  Chicago, 
WNAC-TV  Boston,  WXYZ-TV  De- 

troit, WPIX  (TV)  New  York, 
KFI-TV  and  KTLA  (TV)  Los  An- 

geles, KRLD-TV  Dallas,  WCPO- 
TV  Cincinnati  and  WJAR-TV Providence. 

OPERACASTS 

NBC-TY  Schedules  Four 

FOUR  OPERAS  to  be  presented 
at  four-week  intervals  started 
Saturday,  Jan.  14  on  NBC-TV, 
Samuel  Chotzinoff,  general  music 
director  of  the  network,  has  an- 

nounced. Dr.  Peter  Herman  Adler 
is  music  and  artistic  director  of  the 
series.  Charles  Polacheck  is  stag- 

ing the  operas. 
Designed  especially  for  television 

and  sung  in  English,  the  operas 
will  include:  "Down  in  the  Valley," 
by  Kurt  Weill,  American  composer; 
"Madame  Butterfly,"  "Tales  of 
Hoffman"  and  "The  Bat."  Final 
opera  will  be  telecast  10-10:30  p.m. 
Others  will  be  done  in  one  hour. 
Effort  is  being  made  to  accompli^^h 
realism  not  possible  on  the  operatic stage. 

WCAU-TV  Signs 

N.  SNELLENBURG  &  Co.,  Phila- 
delphia, Jan.  30  begins  daily  Mon- 

day through  Friday,  full-hour 
SneUenburg's  TV  Jamboree  on 
WCAU-TV  there.  To  be  aired 
remote  2-3  p.m.  from  auditorium  of  j 
the  Snellenburg  store,  program  will 
feature  audience-participation,  va- 

riety format  with  prizes  for  all 
contestants.  It  is  largest  locally 
sponsored  contract  in  Philadelphia 
TV  history  according  to  Arthur 
Block,  Snellenburg  president,  and 
Philadelphia  office  of  Robert  J. 
Enders  Advertising,  agency  which 
handled  contract. 
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Telestatus 

(Contiuiied  from  Telecasting  8) 

sixth  place  in  December  with  185 
sets  per  1,000  families. 
The  WTMJ-TV  calculations  are 

based  on  the  Dec.  1,  1949,  Televi- 
sion Data  Chart  of  NBC.  "Depth 

of  Penetration"  figures  for  58  mar- 
kets follow: 

No  Re- Posi- Posi- ceivers 
per  1  fUuu Dec.  1 Nov.  1 

Area Fami  lies 1 949 1 949 
Philadelphia 266 1 2 
New  York 264 2 1 
loncoster 224 3 3 
los  Angeles 220 4 4 
Chicago 217 5 5 
Milwaukee 185 6 7 
Boston 181 7 8 
Cleveland 171 

8* 

10 
Schenectady 171 

8* 

9 
Buffalo 165 

9* 
1 1  * 

Detroit 165 

9* 

6 
Baltimore 155 10 

11* 

Minneapolis- 11 14 St.  Paul 150 
Richmond 143 

12* 

12 
St.  Louis 143 

12* 

15 
Erie 136 13 

13 Son  Diego 134 
14 

17 
Cincinnati 130 15 16 
Washington 114 

16 
20 

Columbus 112 

17* 

23 Toledo 112 

17* 

18 

Miami 110 18 
19 Wilmington 106 19 21 

New  Haven 105 20 
22 Oklahoma  City 103 21 
24 Syracuse 96 22 27 

Louisville 88 23 
29 Atlanta 86 24 
26 

Salt  Lake  City 84 25 
28 Omaha 78 

26 

31* 

Dayton 77 27 

30* 

Rochester 76 
28 

33* 

Kansas  City 74 

29* 

31* 

Pittsburgh 74 

29* 
33* 

Memphis 69 30 
32 Albuquerque 67 

31 

30* 

Phoenix 61 
32 

52* 

Charlotte 54 
33 34 Seattle 51 
34 

36* 

Indianapolis 50 35 

36* 

Grand  Rapids 49 

36* 
39* 

Tulsa 49 

36* 

48 
Fort  Worth-Dall as  48 37 

39* 

Houston 46 

38* 

35 New  Orleans 46 

38* 

37 
Jacksonville 45 39 

40 
Greensboro 44 40 38 
Birmingham 40 41 

43 

Johnstown 39 
42 

41 Utica 35 43 44 
Davenport 29 44 

45* 

San  Francisco 24 45 

45* 

Providence 23 46 47 
Huntington 20 47 49 
Binghamton 18 

48 51 

Bloomington 10 49 51 
San  Antonio 9 50 

52* 

Norfolk 5 51 
*Tie 

Sports  Programs  Lead 
New  York  Fare 

SPORTS  programs  accounted  for 
more  TV  time  in  New  York  during 
the  last  half  of  1949  than  any  other 
form  of  video  fare,  according  to  an 
analysis  just  released  by  The  Pulse 
Inc. 

The  report  shows  18.9%  of  all 
New  York  telecasting  time  was  de- 

voted to  sportcasts  in  the  July- 
December  period.  This  compares 
with  15.2%  given  over  to  sports  in 
the  January-June  half  of  1949  and 
to  23.4%  of  the  July-December 
1948  period. 

Westerns,  quiz  and  audience  par- 
ticipation shows,  dramas  and  mys- 

teries also  got  larger  shares  of 
New  York's  total  TV  time  in  the- 
final  half  of  1949.  Less  time  pro- 

portionately was  given  to  juvenile 
entertainment,  feature  films,  news, 
comedy-variety  and  interview  pro- 
grams. 

Comedy-variety  shows  continued 
as  the  most  popular  type  of  video 
fare,  with  drama  and  mystery 
ranking  second.  This  is  true  of 
all  three  six-month  periods. 

On  Hobby  Parade  (I  to  r) :  Val 
Lauder,  Chicago  Daily  News  teen- 

age editor  and  guest;  Phil  Lewis, 
m.  c,  and  Dinny  Burns,  hostess. 

HOBBY  STORE 

Uses  TV  To  Build  Sales 

ITS  advertising  ear  to  the  ground, 
the  Burgess  Battery  Co.,  owner  of 
the  Burgess  Handicraft  Store, 
Chicago,  now  places  all  faith — and 
business — in  one  media,  television, 
according  to  C.  C.  Fogarty  Co., 
Chicago,  Burgess  agency.  Reason 
for  the  enthusiasm  is  the  sudden 
surge  upward  from  a  slumping 
1949  sales  curve. 

The  curve  began  its  dip  mid-way 
in  1949  reaching  a  low  last  Sep- 

tember, a  month  of  general  decline 
in  downtown  Chicago  stores,  the 
Fogarty  Co.  reports.  Last  Tues- 

day of  that  month.  Burgess  began 
an  experimental  half-hour  show, 
The  Burgess  Hobby  Parade,  over 
WBKB  (TV)  Chicago  featuring 
local  celebrities  and  other  well- 
known  personalities  who  have  un- 

usual hobbies.  Tied-in  with  the 
program  (8-8:30  p.m.)  was  the 
natural  merchandising  plug  for 

Burgess'  hobbyland. 
Chart,  tracing  week  -  to  -  week 

store  sales,  showed  George  Bell, 
Burgess  Battery  Co.  vice  president, 
that  the  sales  curve  was  keeping 
pace  with  the  listening  power  of  his 
new  TV  show.  The  program  also 
drew  letters  and  postcards  by  the 
thousands,  reports  Fogarty,  some 
1,080  in  a  single  week.  The  deci- 

sion to  concentrate  Burgess'  budget 
in  television  followed  the  experi- 

mental line  set  down  by  Mr.  Bell 
— newspaper  concentration  in  1947, 
in  radio  in  1948,  and  now  video. 
While  the  store  sales  in  October 
dropped  below  the  year  before  by 
15%  the  first  two  weeks,  19%  the 
third  week  and  3%  the  last  week, 
they  moved  up  47%  over  the  pre- 

vious month. 

Brazil  Plans  TV 

TELEVISION  station  will  be  con- 
structed in  Sao  Paulo,  Brazil,  by 

Emissoras  Associadas,  Brazilian 
radio  network,  it  has  been  an- 

nounced. Meade  Brunet,  vice  presi- 
dent of  RCA  and  managing  direc- 

tor of  RCA  International  Division, 
said  RCA  would  supply  all  equip- 

ment for  the  new  station,  which  is 
expected  to  go  on  the  air  next 
summer. 

hallen's  NEW 

Low  Flutter  in  the  tropics  or  the  Arctic  with 

Hallen  Dynamic  Tension.  No  clutches,  belts, 

pads,  or  springs  to  give  trouble. 

iic  Fully  professional.'^ 

-A*  Conforms  to  Academy  Standards. 

Two  channel  mixer  and  dialogue  equalizer. 

Simultaneous  playback  permitting  monitor- 

ing 1/12  of  a  second  from  the  recorded  track. 

"A"  Amplifier  is  contained  in  a  removable 
unit,  permitting  space  between  the  ampli- 

fiers and  the  power  supply  with  monitor 
speaker.  This  eliminates  microphonic  feed- 

backs usually  present  when  a  loud  speaker 
and  high  gain  stages  are  placed  in  close 
proximity. 

on 

$1850  f.o.b 

Write  for  further 
information 

3503  WEST  OLIVE  AVENUE 

CORPORATION    BURBANK     •  CALIFORNIA 
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WALTER  LOWENDAHL 

'N  Hollywood  where  precocity  often  is  so pandemic    as    to    go    unnoticed,  Walter 
Lowendahl    nevertheless    was  considered 

something  of  a  boy  wonder  back  in  1940. 
At  the  time,  he  was  20  and  had  produced 

not  just  an  artistic  picture — which  any  boy 
genius   could  do — but   one   with   box  office. 

''''*''*'*^'''''"*''*''*''*'*'"*"*'''     For  eight  weeks  his  "Adventures  in  Music," featuring  Jose  Iturbi  and  other  concert  stars, 
ran  in  one  New  York  theatre. 

That  mixture  of  the  artistic  and 
the  commercial  is  perhaps  the  dis- 

tinguishing characteristic  of 
Transfilm  Inc.,  of  which  Mr.  Low- 

endahl at  the  age  of  29  is  now  ex- 
ecutive vice  president.  Transfilm 

has  produced  about  200  television 
commercials  in  the  past  year,  a 
volume  which,  when  all  the  figures 
are  in,  may  be  a  record. 

They  are  commercials  which  in 
some  instances  have  overshadowed 
adjacent  programs  in  entertain- 

ment value.  The  Camel  commer- 
cials for  R.  J.  Reynolds  and  the 

Piel's  Beer  animations  are  notable 
examples. 

Transfilm  itself  has  a  roster  of 
television  clients  which  reads  like 

an  industrial  "400"  book.  Ford, 
Pontiac,  Gulf  Oil,  Bromo  Seltzer, 
Fort  Pitt  Beer,  Colgate,  Consoli- 

dated Edison,  Duff-Mott,  Lije, 
Hotel  New  Yorker,  Disney  Hats, 
Swirl  dresses.  Look  magazine, 
Benrus,  Wildroot  Hair  Tonic  — 
these  are  but  some  of  Transfilm's 
video  clients. 

It  is  no  accident  that  Transfilm 
commercials  have  won  plaudits  for 
high  quality.  Its  production  is 
based  on  a  Lowendahl  philosophy 
that  corner-cutting  doesn't  pay. 

"Good  films  can  not  be  turned 
out  on  non-existent  budgets,"  he 
says,  "nor  can  quality  be  obtained 
cheaply." 

That,  he  believes,  is  the  stern 
lesson  an  advertiser  must  learn. 
And  any  advertiser  who  hopes  to 
build  a  TV  commercial  on  the 
budgetary  scale  used  for  radio 
spots  is  less  than  realistic,  he  says. 

Prices    for   one-minute,  live-ac- 

Mr.  LOWENDAHL 

SRT-TV 
INTENSIVE  PROFESSIONAL 

COURSES 

inTELEVISION 
BROADCASTING 

Instruction  by  top-ranking  profession- als under  actual  broadcast  conditions 
Complete  TV  Station  Equipment 
Co-Educational  •  Day  or  Evening 

Approved  for  Veterans 
Send  for  free  prospecfus 
"Coreers  in  Te/evisi'on" 

SRT 
{School  of  Radio  Technique) 

TELEVISION  STUDIOS 
Am^rka's  O/desf  Broadcasting  School 316  West  57  Street,  New  York  19,  N.Y. 

tion  commercials  are  leveling  off 
at  about  $1,500  to  $2,500,  he  be- 

lieves. Many  commercials,  with 
elaborate  scenic  or  casting  prob- 

lems, may  cost  more.  Savings, 
however,  often  are  available  to  the 
client  who  gangs  his  work,  order- 

ing several  spots  done  on  one 
shooting  day  with  the  same  set. 

Mr.  Lowendahl's  film  background 
is  a  solid  one.  It  began  at  the  age 
of  16 — only  two  years  after  he 
came  to  this  country  from  Berlin. 
He  went  to  work  in  Hollywood  as 
an  assistant  for  Lewis  Lewyn  Pro- 

ductions, which  did  "Pete  Smith 
Specialties"  and  other  shorts  for MGM.  There  he  lost  his  German 
accent  completely,  and  gained  a 
thorough  grounding  in  almost 
every  phase  of  film  production. 

In  1940  he  helped  form  Artists 
Films,  an  independent  outfit  which 

produced,  among  others,  "Adven- 
tures in  Music."  From  there,  in 

1941,  he  went  to  New  York  to 
join  Functional  Films,  predecessor 
of  Transfilm  Inc.  Six  months  later 
he  became  vice  president  of  Trans- 
film. 

In  1942,  Mr.  Lowendahl  was  tall 
(6' 2"),  dark  and  1-A — there  was 
an  olive-drab  suit  awaiting  to 
match  his  olive  skin.  He  joined 
a  select  group  of  soldiers  who  pro- 

duced training  films  for  the  Army 
Ordnance  Department  at  Aber- 

deen, Md.,  Proving  Ground.  He 
served  as  writer  and  project  super- 
visor. 
When  he  was  mustered  out  in 

1945,  he  resumed  his  vice  presi- 
dency at  Transfilm,  an  organiza- 

tion   which    rapidly  mushroomed. 

winning  prizes  for  quality  of  its 
work  as  it  expanded. 

Transfilm  now  owns  its  own  13- 
story  building — the  former  Pathe 
Bldg.— at  35  W.  45th  St.,  New 
York.  Its  70-odd  employes  occupy 
four  floors  and  it  has  facilities  to 
do  almost  any  film  production  task. 
It  also  is  the  neighbor  of  other  dis- 

tinguished names  in  films,  for 
among  its  tenants  are  Louis  de 
Rochemont;  Famous  Pictures,  the 
Paramount  subsidiary  producing 
the  Popeye  animations;  and  the 
NBC  television  film  exchange. 

In  such  a  substantial  setting,  it 
is  not  surprising  to  find  that  Mr. 
Lowendahl  believes  New  York  is 

the  preferable  headquarters  for  in- 
dustrial and  commercial  film-mak- 

ing. In  that  city,  he  points  out, 
are  the  advertising  agencies  and 
clients  who  must  be  consulted  dur- 

ing progress  of  many  productions. 
Such  consultations  are  only  part 

of  the  many  details  involved  in  the 
making  of  video  commercials,  edu- 

cational films  and  documentaries. 
It  is  not  inexcusable,  therefore,  if 
Mr.  Lowendahl  sometimes  feels  the 
need  to  retreat  to  his  bachelor 
apartment  in  Manhattan  for  a 
change  of  pace.  And  what  is  his 
hobby  there?  Photography. 

BUYS  'CRUSADE' 
Bank  Sponsors  on  WJZ-TV 

FILM  SERIES,  Crusade  in  Eu- 
rope, based  on  Gen.  Dwight  D. 

Eisenhower's  book,  will  be  spon- 
sored on  WJZ-TV  New  York  by 

the  Bowery  Savings  Bank,  New 
York,  starting  Sunday,  Jan.  22, 
7:30-7:55  p.m.  Edwin  Bird  Wilson 

Inc.,  New  York,  is  the  bank's agency. 
The  series,  sponsored  originally 

on   ABC-TV   by   Time   and  Life 
magazines,  has  been  re-edited  for 
sponsorship  locally  on  the  ABC-TV 
station  on  a  syndication  basis. 
The  documentary  series  is  being 

sponsored  bv  Detroit  Edison  Co.  on 
WXYZ-TV  Detroit:  Stromberg-Carlson 
is  presenting  the  program  on  WHAM- TV  Rochester;  Pilot  Life  Insurance  Co. 
is  presenting  the  series  on  WBTV  (TV) 
Charlotte,  N.  C,  and  WFMY-TV Greensboro,   N.  C. 

PHILCO  CORP. 

Big  1950  TV  Output  Planned 

PLANS  for  wide  expansion  of 

Philco  Corp's  television  receiver 
production  and  sales  in  1950  have 
been  announced  by  William  Bald- 
erston,  Philco  president.  Philco 
expects  to  manufacture  and  sell 
from  750,000  to  800,000  receivers 
this  year,  Mr.  Balderston  said. 

"The  excitement  and  the  growth 
of  television  have  exceeded  even 
the  most  optimistic  forecasts  and 

predictions,"  Mr.  Balderston  stat- 
ed. "The  industry's  production  has 

increased  from  200,000  receivers 
in  1947  to  1  million  in  1948  to 
about  2,700,000  in  1949.  All  signs 
point  to  a  further  substantial  in- 

crease during  1950  with  a  poten- 
tial sales  demand  for  more  than 

4  million  television  receivers  this 

year." 

TV  ACADEf^Y 

Van  Werden  Is  Sec.-Treas. 

BETTY  VAN  WERDEN,  consult- 
ant on  radio  education  for  Los 

Angeles  City  Schools,  has  been 
elected  secretary-treasurer  of  the 
Academy  of  Television  Arts  & 
Sciences.  Vote  was  obtained  from 
ballots  mailed  to  the  membership, 
after  previous  vote  for  the  post  at 
a  recent  meeting  resulted  in  a  tie. 

Elected  on  the  same  ballot  as  di- 
rectors at  large  were  Harold  Bock, 

director  of  television  for  NBC 
Western  Division,  and  manager, 
KNBH  (TV)  Hollywood;  Don  Mc- 
Namara,  television  director.  Tele- 

film Inc. ;  Russell  Furse,  Cascade 
Pictures. 

Coincident  with  these  announce- 
ments came  the  appointment  of 

Benton  Paschall,  owner  of  Western 
Radio  Service  (radio  and  television 
representative)  as  chairman  of 
Awards  Dinner  Committee,  replac- 

ing Dick  Lane  who  resigned  the 
position  because  of  motion  picture 
commitments. 
Other  recent  academy  appointments 

include:  to  Steering  Committee,  Syd 
Cassyd  and  H.  L.  Hoffman:  Award 
Dinner  Arrangements  Committee.  Rita 
La  Roy.  Jack  O'Mara,  Joyce  James. Tom  Armistead.  Glad  Hall  Jones. 
Erskine  Johnson.  Isabelle  Pantone.  C. 
S.  Ver  Halen.  William  Petrillo,  Lyle 
Fry,  Russell  Furse.  Ted  Ball,  Mark 
Finley,  L  e  n  o  r  e  Kingston,  Claire 
Hughes. 
'CAP'  TO  CANDY 

Johnson  Buys  DuMont  Show 

DUMONT  TV  Network's  adven- 
ture series  for  youngsters.  Cap- 

tain Video,  has  been  purchased  by 
the  Walter  H.  Johnson  Candy  Co., 
Chicago.  The  program  will  be 
sponsored  Monday,  7-7:30  p.m.  on 
WABD  (TV)  New  York,  WXEL 

(TV)  Cleveland,  WCPO-TV  Cin- cinnati, WTVN  (TV)  Columbus 
and  WTTG  (TV)  Washington. 
Tuesday  through  Friday  the  pro- 

gram will  continue  sustaining. 
The  contract,  effective  Jan.  23, 

was  placed  through  Franklin  Bruck 
Advertising  Agency,  New  York. 

Canada  TV  Units 

TWO  CANADIAN  branches  of 
U.  S.  companies  will  build  the  first 
two  TV  transmitters  in  Canada. 
Canadian  General  Electric  has  been 
given  an  order  for  a  TV  station  at 
Toronto  by  Canadian  Broadcasting 
Corp.,  with  the  transmitter  to  cost 
$184,000.  At  Montreal,  CBC  gave 
the  order  amounting  to  8204,000 
to  RCA-Victor.  Only  these  two 
companies  were  asked  by  CBC  to 
quote  prices,  it  was  reported. 
Transmitters  are  expected  to  be  in 
full  operation  by  fall  of  1951.  The 
money  is  part  of  the  $4,500,000  re- 

cently loaned  the  CBC  by  the  Ca- 
nadian government  for  the  building 

of  TV  stations  and  studios  at 
Montreal  and  Toronto. 

WLWT  (TV)  Cincinnati  announces 
increase  of  264%  in  number  of  spon- sors during  past  year. 
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!TVA  OFFER 
Welcomes  SAG  as  Partner 

TELEVISION  AUTHORITY,  in 
an  effort  to  seek  peace  in  its  juris- 

dictional tangle  with  Screen  Actors 
Guild,  last  week  sent  the  film  union 
its  first  official  offer  to  become  a 
partner  in  bargaining  for  televi- 

sion performers. 
The  offer  was  made  by  TVA's 

board    and    was    announced  by 
I  George  Heller,  national  executive 
i  I  secretary  of  TVA.    It  was  predi- 

cated on  agreement  by  TVA  and 
!  the  Guild  on  certain  points,  among 
them : 

1.  That  there  be  some  machinery  for 
j  i  breaking  deadlocks  which  may  arise 
'  1  between  the  two  groups. 

2.  That  on  all  important  actions, 
such  as  calling  a  strike  of  all  video 

I  performers,  members  of  both  TVA  and 
the  Screen  Guilds  must  meet  jointly 

I  for  discussion  and  action. 
3.  That  film  sequences,  film  com- 

mercial spots  and  kinescopes  of 
whatever  nature  should  be  solely  with- 

in the  responsibility  of  TVA. 
The  TVA  offer  was  sent  by  let- 

j  ter  to  the  Guild  and  was  itself  an 
I  answer   to   a   guild  request  that 
TVA  inform  the  Guild  in  writing 

■  what  form  of  television  agreement 
i  the  live  talent  unions  in  TVA  are 
I  willing  to  make  with  the  film  guild. 

The  TVA  board  suggested  three 
i  alternative  methods  for  settling 
I  these  unresolved  points.  TVA  said 
'  the  Guild  could  (1)  send  a  com- 
I  mittee  to  New  York  to  discuss  and 

j  negotiate    with    TVA  unresolved 
points  in  the  partnership  discus- 

j  sion;  (2)  these  points  could  be 
I  submitted  to  mediation  by  a  mu- 
'  tually  acceptable  party  or  parties; 
!  (3)  the  whole  television  contro- 
I  versy  could  be  submitted  to  media- 
1  tion. 

I WKRC-TV  EXPANDS 

'!  Bolles,  Cornell  to  New  Posts 
j 

Mr.  Cornell  Mr  Bolles 

TWO  executives  of  WKRC-TV  Cin- 
cinnati have  been  promoted  under 

the  station's  expansion  plans  an- 
nounced last  week  by  Hulbert  Taft 

Jr.,  executive  vice  president  of 
Radio  Cincinnati  Inc.,  WKRC  li- 
censee. 

E.  Joe  Bolles,  pz-ogram  director 
f  since  April  last  year,  has  been  ap- 
i   pointed  sales  executive.    Syd  Cor- 

nell,  special   events   director  and 
member  of  the  production  staff, 
has  become  commercial  production 
manager.      Mr.    Taft    said  the 

,   changes  would  strengthen  WKRC- 
I   TV  during  its  1950  expanded  oper- 
i'    ations.    The  appointments  are  ef- 

fective immediately. 

TRANSFILM  Inc.,  New  York,  has 
produced  two  one-minute  TV  spots 
for  Camel  cigarettes.  Spots  to  be 
seen  this  month  feature  press  box 
interviews  with  big  league  ball 
players.  Agency,  William  Esty, 
New  York.  .  .  .  Fran  Harris,  televi- 

sion director  of  Ruthrauff  &  Ryan, 

Chicago,  for  past  41/2  years,  has  re- 
signed and  established  her  own  TV 

creative  sei'vice,  Fran  Harris  Pro- 
ductions, at  6533  Hollywood  Blvd., 

Hollywood.  Telephone  is  Hillside 
9254.  Among  accounts  being  han- 

dled on  a  freelance  basis  is  Ruth- 
rauff &  Ryan  Inc.,  Hollywood. 

Norman  Charles  Lindquist,  for- 
merly with  Malcolm-Howard 

Agency,  Chicago,  as  television  di- 
rector, has  joined  staff  of  Atlas 

Film  Corp.,  Oak  Park,  111.,  in  same 
capacity.  He  will  coordinate  sales 
and  creative  work  in  TV  film  com- 
mei'cials  and  shows.  .  .  .  GMY 
Productions,  1512  Crossroads  of 
the  World,  is  new  Hollywood  firm 
producing  TV  programs.  Princi- 

pals are  Gene  Gach,  independent 
press  agent;  Joe  Yokum,  announc- 

er, and  Alan  Mann,  radio  and  tele- 
vision producer. 

Cinemart,  565  Fifth  Ave.,  New 
York,  has  completed  series  of  20- 
second  TV  film  spots  for  National 
Board  of  Fire  Underwriters.  Se- 

ries being  offered  free  to  all  TV 
stations  willing  to  air  spots  from 
time  to  time  as  public  service. 
Film  features  common  causes  of 
home  fires  and  stresses  simple  pre- 

cautions required  to  prevent  them. 
Ernest  Chappell  does  narration.  .  .  . 
Telefilm  Inc.,  Hollywood,  filming- 
sequence  of  television  commercials 
for  Pontiac  (passenger  cars)  at 
ABC  Television  Center,  Hollywood. 
This  is  the  first  time  outside  organ- 

ization has  used  facilities  of  net- 
work. Agency  for  Pontiac,  Tag- 

gart  &  Young,  Los  Angeles.  Tele- 
film has  completed  nine-minute 

video  film,  "The  Sea  Devil,"  based 
on  hunt  for  giant  ray  off  coastal 
waters  of  Central  America.  Film 
to  be  released  on  rental  basis. 

Inter  State  Bakeries,  Kansas 
City  (Butter  Nut  Bread),  through 
R.  J.  Potts-Calkins  &  Holden,  that 
city,  has  signed  for  production  of 
12  one-minute  film  spots  by  Five 
Star  Productions,  Hollywood.  Wil- 

liam Brewer,  radio  and  TV  director, 
is  supervising  production.  Fully 
animated  spots  to  be  used  over 
five  stations  in  Midwest.  .  .  . 
United  Productions  of  America, 
Burbank,  Calif.,  has  been  signed  to 
do  third  series  of  television  com- 

mercials for  Ford.  Agency:  J.  Wal- 
ter Thompson  Co.,  New  York. 

Estimated  IV2  million  feet  of 
16mm  film  annually  will  be  used 
by  KECA-TV  Hollywood  for  kine- 
scoping,  according  to  Ernest  Felix, 
assistant  treasurer  of  ABC  Holly- 

wood. Film  will  be  used  for  mak- 
ing master  and  copy  kinescopes  of 

Hollywood-originating  pi-oductions 
for  release  on  other  ABC-TV  sta- 

tions. Station  recently  completed 
construction  and  tests  for  two  video 
recording  units.  .  .  .  Peter  Paul 
Inc.  (Mounds  candy  bars)  current- 

ly running  spots  on  40  TV  stations 
throughout  country.  George  Pal 
Productions  Inc.,  Hollywood,  pro- 

duced "Puppetoon"  films  which 
have  musical  comedy  format. 
Candy  firm  plans  similar  campaign 
for  Almond  Joy  candy.  Agency 
Brisacher,  Wheeler  &  Staff,  Los 
Angeles. 

Harvey  Pergament,  president  of 
Cavalcade  Pictures  Inc.,  959  Sew- 

ard St.,  Hollywood,  has  announced 
establishment  of  New  York  sales 
offices  and  entering  of  audio-visual 
education  field.  Production  will 
take  place  at  West  Coast  offices. 
Negotiations  are  underway  with 
several  lecturer  photographers  to 
adapt  their  films  with  narration  of 
factual  information  for  release. 
Frederic  and  Sylvia  Christians 
were  first  to  be  signed.  Audio- 

visual series  to  be  titled  "Far 
Away  People  and  Far  Away 
Places."  Theatre  and  TV  series 
to  be  called  "A  Dream  of  a  Holi- 

day." Firm's  first  film  in  cutting 
and  editing  stage  is  "The  Earth 

Speaks." 
Formation  of  national  distrib- 

uting division,  for  sale  of  several 
KTTV  (TV)  Los  Angeles  television 
programs,  has  been  announced  by 
Norman  Chandler,  president  of  sta- 

tion. New  operation,  to  be  known 
as  Television  Recording  Ltd.,  to  be 
supervised  by  Frank  G.  King, 
KTTV  sales  manager,  assisted  by 
Ralph  Tuchman,  sales  service  co- 

ordinator. Programs  being  offered 
for  sale  at  this  time  includes  Pan- 
totnime  Quiz,  now  being  shown  in 
Los  Angeles  area  and  on  WCBS- 
TV  New  York,  sponsored  by  Metro- 

politan Chevrolet  dealers;  Buster 
Keaton  Show,  sponsored  by  L.  A. 
Studebaker  dealers  and  sustaining 
Mystery  Is  My  Hobby. 

Jerry  Fairbanks  Productions, 
Hollywood,  currently  producing  six 
one-minute  film  commercials  and 
one  five-minute  color  short  for  TV 
for  Oldsmobile.  Agency,  D.  P. 
Brother  &  Co.  Inc.,  Detroit.  Firm 
recently  copyrighted  name  of  its 
new  multi-camera  technique  as 
Multicam  Process.  New  process  can 
film  long,  medium  and  closeup 
shots  simultaneously,  reportedly 
cutting  production  costs  by  500%. 

SYLVANIA  Television  is  recommend- 
ing that  all  its  dealers  and  distributors 

use  maps  showing  television  reception 
in  their  areas  as  a  means  of  selling 
more  sets.  Maps  illustrate  how  un- 

usual topography  influences  set  per- 
formance and  how  expert  installation 

can  provide  the  best  possible  reception. 

Wmm  Sound-On-Film 

REC0RDIN6  EGyiPMENT 

for 

TELEVISION  FILM 

PRODUCTION 

■AURICON-PRO"  CAMERA 

200  FT.  16iiini  Soond-on-Film  n  19159 

'AURICON  1200"  CAMERA  for  33  minutes 
of  Continuous  Sound  and  Picture 

1200  FT.lGmm  Sound-on-Film  $28600-5 

AURICON  Cameras  provide  ideal 

workingtools  forTelevision  Films  of  all 

kinds,  from  Spot  News  and  Sidewalk 

Interviews  to  Major  Studio  Produc- 
tions. Sold  on  a  30  day  money-back 

guarantee.  Write  for  free  Catalog. 

GUARANTEED  ONE  YEAR  •  RCA  LICENSED 

BERNDT-BACH,  Inc. 
7365  Beverly  Blvd.,  Los  Angeles  36,  Calif. 

MANUFACTURERS  Of;  SOUNDONFILM 
RECORDING    EQUIPMENT    SINCE  1931 
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Color's  Debut 
(Continued  from  Telecasting  3) 

were  "a  little  too  bright";  86.6% rated  clearness  of  detail  excellent 
or  very  good,  10.5  9f  only  good  and 
95%  rated  "trueness-to-life  of 
colors"  as  excellent,  very  good  or 
good. 

Color  sets  also  were  installed  in 
the  homes  of  the  FCC  Commis- 

sioners to  enable  them  to  view  pro- 
grams telecast  this  month.  Other 

test  operations,  of  a  technical  na- 
ture, are  being  conducted  in  New 

York  and  Philadelphia  [Telecast- 
ing, Dec.  26,  1949].  Data  obtained 

from  the  three-city  operation,  in- 
cluding the  public  reaction,  will  be 

furnished  FCC  for  use  in  the  color 
hearings. 

Other  special  color  features  were 
shown  in  Washington  prior  to 
Thursday's  public  debut,  beginning 
■with  a  "sneak  preview"  New  Year's 
night.  On  Jan.  8,  CBS  telecast  a 
half-hour  drama.  Sorry,  Wrong 
Number. 

COLOR  ADAPTOR 

CBS  to  Study  FCC  Unit 

PERMISSION  was  granted  by 
FCC  last  week  for  CBS  to  dupli- 

cate for  study,  the  automatic 
adaptor,  invented  by  Edwin  W. 
Chapin  and  Willmar  K.  Roberts  of 
the  Commission's  laboratory  divi- 

sion, which  permits  monochrome 
reception  of  either  the  RCA  or 
CBS  color  systems  as  well  as  stand- 

ard black-and-white  TV  [Telecast- 
ing, Nov.  28,  1949]. 

Authority  also  was  given  CBS 
to  distribute  copies  of  the  circuit 
diagram  for  the  automatic  adaptor 
which  has  been  patented  by  the 
inventors  and  assigned  to  the  gov- 

ernment and  FCC.  CBS,  in  making 
its  request,  had  told  the  Commis- 

sion it  wished  to  study  and  test  the 
adaptor  and  possibly  construct 
suitable  models. 

The  adaptor  was  described  dur- 
ing the  color  television  hearing  in 

late  November  as  being  a  one-tube 
rmit  constructed  at  a  "minor"  cost 
and  capable  of  automatically  fol- 

lowing the  transmitter  from  525 
lines  and  60  fields  to  405  lines  and 
144  fields. 

The  authority  to  CBS  was  grant- 
ed on  the  following  conditions: 

(a)  The  authority  granted  herein 
is  non-exclusive  and  shall  expire  six months  from  the  date  of  this  letter,  (b) 
No  construction  and  testing  of  the 
above  invention  shall  be  carried  on 
for  commercial  purposes,  (c)  Payment 
of  royalties  to  the  Government  of  the 
United  States  for  the  authority  grant- ed herein  is  waived,  (d)  CBS  shall 
present  testimony  upon  the  resumption 
of  the  hearing  in  Docket  Nos.  8736  et 
al.  [color  TV],  as  to  the  results  of  its 
construction  and  testing  under  this authorization. 

New  NBC-TV  Affiliate 

NBC-TV  has  signed  WSYR-TV 
Syracuse  as  the  network's  27th  in- 

terconnected member.  The  station, 
which  will  begin  operations  about 
Feb.  15,  becomes  the  57th  television 
station  to  affiliate  with  NBC-TV. 
WSYR-TV  has  no  other  network 
affiliation. 

TV  CONFERENCE 

Asks  Folsom  To  Keynote 

March  6-9  Meet 

FCC  COMR.  Rosel  H.  Hyde  with  CBS 
color  TV  set  in  his  home. 

CTI  SYSTEM 

Begins  S.  F.  Color  Tests 
COLOR  Television  Inc.,  of  San 
Francisco,  participant  with  RCA 
and  CBS  in  FCC's  color  TV  hear- 

ings, staged  a  demonstration  of  its 
color  system  in  San  Francisco  last 
week. 

Success  of  the  tests  was  widely 
acclaimed  in  local  news  reports  on 
basis  of  color  reproduction  and 
clarity  of  picture. 

CTI  is  microwaving  its  color  sig- 
nal from  its  30  Sterling  St.  labora- 

tories approximately  one  mile  to 
the  KPIX  (TV)  transmitter  atop 
the  Mark  Hopkins  Hotel.  KPIX 
then  retransmits  the  signal  over  its 
assigned  Channel  ,5. 

The  color  transmission  tests  are 
being  conducted  for  one  hour  each 
Wednesday  through  Saturday  for 
reception  by  black-and-white  re- 

ceivers in  the  area  and  by  CTI's 
color  receivers.  FCC  staff  repre- 

sentatives have  planned  to  visit 
San  Francisco  to  witness  the  tests 
before  CTI  demonstrates  its  sys- 

tem before  the  Commission  in 
Washington  on  Feb.  20. 

TV  'THROTTLED' 
.  Webster  Criticizes  FCC 

TELEVISION  is  a  "multi-billion 
dollar  industry  being  throttled  by 
a  government  bureau  unable  to 

make  up  its  mind,"  Glenn  E.  Webs- 
ter of  Webster  Engineering  Co., 

Cedar  Rapids,  asserted  last  week 
in  a  letter  to  Sen.  Bourke  B.  Hick- 
enlooper  (R-Iowa). 

He  contended  the  freeze  should  be 

lifted  "at  once,"  and  said  "if  and 
when  color  television  is  ready  it 
will  be  absorbed  by  the  industry 
as  new  improvements  are  incorpo- 

rated in  the  motor  car  field."  He 
claimed  color  is  not  ready,  and  ex- 

pressed hope  that  "something  can be  done  to  break  up  these  long 

hearings." Mr.  Webster  said  he  considered 
the  situation  "so  serious  as  to  need 
some  congressional  attention."  He 
felt  that  "if  more  of  us  would  write 
our  Senators  and  Representatives 
we  might  force  some  action  out  of 

this  stagnant  Commission." He  wrote : 
Every  segment  of  society  would  be 

served  from  the  steel  maker  to  the 
manufacturer  and  the  public  by  a 
quick  decision  on  the  part  of  the 
Commission. 

.  .  .  (The)  freeze  has  been  in  effect 
for  nearly  two  years  now  and  the  end 

FRANK  M.  FOLSOM,  president  of  RCA,  has  been  asked  by  the  Chicago 
Television  Council  to  keynote  the  opening  session  of  its  second  annual 
National  Television  Conference  March  6.  He  will  explain  how  and  why 
"TV  comes  of  age."  More  than  30  TV  executives  will  address  an  expected 
400  registrants  during  the  three-  ★  
day  session.  About  half  have  ac- 

cepted invitations,  according  to 
Council  President  George  W.  Har- 

vey, who  will  give  the  welcome 
address. 

Three  men — talking  from  the 
viewpoints  "I  Sell  TV,"  "I  Buy  TV" 
and  "I  Pay  for  TV"— will  headline 
a  two-hour  panel  that  afternoon. 
Entertainment  at  the  "Gridiron 
Dinner"  Monday  evening  will  satir- 

ize TV.  Midwest  video  stars  are 
slated  to  perform,  and  the  event 
may  be  telecast  locally  on  WENR- 
TV. 

Tuesday  morning,  March  7,  dis- 
cussionists  of  "New  Slants  on 
Creating,  Writing  and  Direct- 

ing" will  include  Beulah  Zachary, 
producer  of  Kukla,  Fran  &  OUie; 
Ted  Mills,  program  manager, 
WNBQ  (NBC)  Chicago;  Louis  G. 
Cowan,  president  of  the  package 
firm  bearing  his  name,  and  Fred 
Bolton,  art  director,  J.  Walter 
Thompson  Co.,  Chicago. 

Sales  and  Management 

Concurrently,  four  station  ex- 
ecutives will  outline  their  "1950 

Approach  in  Station  Sales  and 
Station  Management."  The  lineup, 
still  incomplete,  will  represent 
single  and  multiple  station  opera- 

tions, off-the-cable  station  and  a 
new,  small  outlet.  NBC  AM  and 
TV  commentator,  Clifton  Utley, 
will  moderate  a  discussion  of  "Color 
Now  or  Color  Later"  at  the  Tues- 

day luncheon.  Men  from  CBS 
and  DuMont  have  been  invited  to 
talk  on  the  topic. 

Holman  Faust  of  Schwimmer  & 

Scott  Agency,  Chicago,  will  moder- 
ate a  panel  on  "TV  Pays  Off" 

Tuesday  afternoon.  He  will  intro- 
duce Larry  Sizer,  advertising  man- 

ager, Marshall  Field  &  Co.,  and 
Phil  Creedon,  advertising  manager, 
Edward  Hines  Lumber  Co.,  both 
Chicago  TV  sponsors,  who  will 

speak  on  children's  and  service 
shows  respectively.  Representatives 
of  other  sponsors,  Kelvinator  and 
O'Cedar  Mop,  will  explain  their 
use  of  participations  and  spots. 

Oscar  Katz,  CBS  research  chief. 

has  been  invited  to  lead  discussion 
of  "What  Research  Can  Contribute 
to  Television  in  1950"  on  the  clos- 

ing day,  March  8.  -Prof.  Charles  L. 
Allen,  research  director,  Medill 
School  of  Journalism,  Northwest- 

ern U.,  is  expected  to  give  results 
of  an  independent  survey  on  Chi- 

cago TV  successes  which  he  is 
conducting  for  the  council.  TV 
research  firms — C.  E.  Hooper,  A. 
C.  Nielsen,  Pulse  and  Jay  & 
Graham — will  probably  be  repre- 

sented also. 

Theatre  TV 

A  threatre  TV  panel  will  be  fol- 
lowed by  a  Phonevision  seminar. 

H.  C.  Bonfig,  advertising  manager 
of  Zenith,  which  developed  the  pay- 
as-you-see  TV  system,  has  agreed 
to  speak. 
"TV  Versus  AM"  will  be  de- 

bated at  luncheon  by  a  TV  and  an 
AM  expert,  after  which  they  will 
answer  questions  from  the  floor. 
The  closing  session,  "Stations, 
Agencies  Solve  Program  Prob- 

lems," will  feature  Monte  Fass- 
nacht,  ABC-TV;  Fred  Freeland, 
TV  director,  Ruthrauff  &  Ryan; 

Don  Cook,  WGN-TV,  and  Norman 
Lindquist,  TV  director.  Atlas  Film 
Corp.,  all  Chicago.  Joseph  Betzer 
of  Sarra  Inc.  will  describe  funda- 

mentals of  TV  film  commercials. 

is  not  in  sight.  During  this  time  they 
have  held  two  stupendous  hearings 
upon  the  subject  and  finally  have 
bogged  down  in  their  own  immensity. 
Great  pressure  has  been  brought  upon 
the  Commission  to  decide  what  type 
of  color  television  is  to  be  given 
the  green  light.  The  actual  facts  are 
that  none  of  the  proposed  color  sys- 

tems are  now  ready  for  commercial 
use  and  the  whole  television  industry 
is  being  held  up.  .  .  . 

These  drawn-out  hearings  have  be- 
come stalls  for  time  while  the  Com- 

mission casts  about  for  some  solution. 
Regardless  of  what  decision  is  made 
there  will  be  wailing,  and  putting  it 
off  will  not  ease  the  sting.  .  .  . 

The  TV  freeze  has  been  in  effect 
since  Sept.  30,  1948. 

MIXED  VHF-UHF 
FCC  Denies  CML  Request 

FCC  DENIED  last  week  a  request 
that  it  withdraw  the  mixed  VHF- 
UHF  television  plan  that  it  pro- 

posed last  July  [Telecasting,  July 
18,  1949]. 

The  request  had  been  advanced 
by  Communications  Measurements 
Labs.,  New  York,  which  opposed 

adoption  of  a  "hybrid  VHF-UHF" television  system  [Telecasting, 
Dec.  26,  1949]. 

Other  requests  submitted  by 
CML  were  accepted  by  the  Com- 

mission for  consideration  by  par- 
ticipants in  forthcoming  UHF  tele- 

vision hearings.  These  included 

proposals  that  FCC: 
1.  Establish  a  municipal  or  small- 

town station  classification  with  a 
maximum  power  of  1  kw  efifective 
radiated  power  and  a  maximum  height of  150  feet; 

2.  Reduce  the  minimum  antenna 
height  of  the  community  type  sta- tion to  250  feet; 

3.  Abolish  channel  assignments  to 
metropolitan,  community  or  munici- 

pal stations  exclusively; 
4.  Establish  new  interference 

ratios; 

5.  Amend  the  television  engineer- 
ing standards  to  provide  that  the 

directivity  of  receiving  antennas  be 
integrated  into  the  "inter  area  inter- 

ference calculations." 
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Cross-Plugging  Policy 
WITH  the  exception  of  sign- 
off  time  on  television  where 
such  periods  come  before  the 
regular  radio  sign-off,  KSTP 
and  KSTP-TV  Minneapolis, 
effective  Jan.  1,  eliminated  all 
cross-plugging  of  air  fea- 

tures, a  general  practice  in 
organizations  with  both  AM 
and  TV  outlets.  Explaining 
the  order.  Miller  C.  Robert- 

son, vice  president  in  charge 
of  sales,  said :  "Elimination 
of  cross-plugs  is  being  done 
because  in  the  Minneapolis- 
St.  Paul  market  television  has 
come  of  age.  It  is  no  longer 
fair  to  advertisers  on  either 
facility  to  do  any  cross-plug- 

ging which  might  direct  their 
attention  to  the  other."  Only 

I ,  at  the  TV  sign-off  time  stated 
does  KSTP-TV  refer  viewers 

!!  to  the  KSTP- AM  frequency 
and  plug  the  program  cur- 

rently on  the  air. 

Theatre  Service 

(Continued  from  Telecasting  3) 
Assn.  of  America  Inc.;  Twentieth 
Century-Fox  Film  Corp.;  Fabian  Enter- 

prises Inc.;  Motion  Picture  Theatre 
Owners  of  West  Virginia;  Walter  Reade 
Theatres  Inc.;  Sidney  Lust  Theatres; 
Theatre  Owners  of  Oklahoma  Inc.; 
Paramount  Television  Productions  Inc.; 

i  Motion  Picture  Theatre  Owners  of  St. 
Louis,  Eastern  Missouri  and  Southern 
Illinois;  Kansas-Missouri  Theatre  Assn.; 
Tri-States  Theatre  Corp.;  Greater 
Huntington  Theatre  Corp.,  Oak  Ridge 
Theatres  and  Capitol  and  Ferguson 
Theatres;  Everett  Enterprises  Inc.; 
Martin  Theatres  of  Florida  Inc.;  Mar- 

tin Theatres  of  Alabama  Inc.,  and  Mar- 
tin Theatres  of  Georgia  Inc.;  Independ- 

ent Theatre  Owners  of  Arkansas; 
United  Detroit  Theatres  Corp.;  Es- 
saness  Theatres  Corp.,  Lockwood  & 
Gordon  Enterprises  Inc.;  Balaban  & 
Katz  Corp.;  Motion  Picture  Theatre 
Owners  of  Metropolitan  D.  C;  New- 
Mexico  Theatre  Assn.  and  New  England Theatres  Inc. 

The  hearing  will  be  held  upon  the 
following  issues: 

(a)  To  determine  whether  the  exist- 
ing and  proposed  transmission  require- 

I  ments   for  theatre  television   can  be I  satisfied    by    existing    and  proposed 
I  common  carrier  wire  facilities  or  by 
I  existing  and  proposed  common  carrier 

fixed    station    facilities    operated  in 
bands  of  frequencies  now  allocated  to such  stations. 

(bl  To  determine  the  orders  of  fre- 
quencies and  the  spectrum  space  re- 

quired, if  any.  at  each  order  of 
frequency  which  would  be  necessary 
to  establish  a  theatre  television  serv- ice. 

(c)  To  obtain  full  information  con- 
cerning existing  or  proposed  methods 

,  or   systems   for   exhibiting  television 
1  programs  on  large  screens  in  motion picture  theatres  or  elsewhere. 

(d)  To  obtain  full  information  con- 
cerning existing  or  proposed  methods 

or  systems  for  transmitting  or  relaying 
tele\'1sion    programs    from    the  point 

■i  of  pickup  to  the  exhibiting  theatre,  by use  of  radio  frequencies,  coaxial  cable, 
wire,  or  other  means,  including  intra- 
city  and  inter-city  transmission. 

(e)  To  obtain  full  information  con- 
cerning any  technical  data  obtained  in 

experimental  operations  conducted  in 
the  theatre  television  field,  or  other- wise available. 

(f)  To  obtain  full  information  con- 
cerning any  non-technical  data  ob- 

tained in  experimental  operations 
conducted  in  the  theatre  television 
field,  or  otherwise  available,  includ- 

ing public  need  or  demand  for  the 
proposed  service,  public  need  or  de- 

sires in  theatre  television  programs, 
approximate  uses  for  the  service,  and 
commercial  feasibility  of  the  service. 

(g)  To  obtain  full  information  con- 
cerning plans  or  proposals  looking 

toward  the  establishment  of  theatre 
television  on  a  commercial  or  non- 

commercial basis. 
(h)  To  determine  whether  persons 

engaged  in  furnishing  theatre  tele- 
vision services  would  be  engaged  as 
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TEST  PATTERNS 

Would  Ease  FCC  Policy 

NUMBER  of  telecasters  last  week 

told  FCC  the  proposed  "liberaliza- 
tion" of  its  prohibition  of  separate 

aural  and  visual  operations  was 
commendable,  but  many  desired 
some  additional  modification 
[Broadcasting,  Dec.  12,  1949]. 
Most  want  some  test  pattern-with- 
music  operation  for  sales  demon- 

stration, installation  and  pre-pro- 
gram  warmup  purposes. 
The  Commission  proposes  to 

continue  the  policy  announced 
earlier  to  allow  test  patterns  to  be 
accompanied  only  by  a  single  tone 
or  series  of  varied  tones.  Separate 
operation  of  the  aural  transmitter 
would  be  allowed  only  for  test  or 
experimental  purposes,  or  for 
emergency  fills  upon  failure  of 
visual  equipment. 
NAB  suggested  stations  be  al- 

lowed to  use  test  pattern-music 
format  for  15  minutes  for  receiver 
warmup  before  the  regular  pro- 

gram schedule.  Similar  view  was 
expressed  by  KTTV  (TV)  Los  An- 

geles, KSL-TV  Salt  Lake  City, 
WBTV  (TV)  Charlotte,  N.  C,  and 
WKRC-TV  Cincinnati.  KTTV 
noted  if  this  were  not  allowed,  sta- 

tions would  have  difficulty  getting 
sponsorship  for  the  first  program. 

Authority  Asked 
WBTV  and  WKRC-TV  further 

asked  for  test  pattern-music  format 
authority  at  other  times  during  the 
day  to  aid  sales  demonstrations 
and  installation  of  receivers  and 
antennas.  This  position  also  was 
taken  by  ABC,  NBC,  KPIX  (TV) 
San  Francisco  and  Fort  Industry 
Co.,  operator  of  WSPD-TV  Toledo, 
WAGA-TV  Atlanta  and  WJBK-TV 
Detroit. 
RCA  Service  Co.  stressed  need 

for  music  as  an  aid  in  adjusting 
sets  upon  installation  and  servicing 
as  well  as  in  teaching  set  owTiers 
how  to  operate  them.  Firm,  which 
has  3,000  technicians  in  field,  re- 

ported many  service  call-backs  now 
necessary  under  restriction. 

Television  Broadcasters  Assn. 
asked  FCC  to  hold  informal  confer- 

ence with  TV  operators  to  consider 
practical  problems  involved. 
KTLA  (TV)  Hollywood  suggest- 
ed music  with  still  picture  be  al- 

lowed to  introduce  and  set  the  mood 
for  a  forthcoming  program.  Para- 
mount's  outlet  also  asked  that  news 
and  music  be  allowed  to  retain 
audience  during  periods  of  visual 
trouble. 

common  carriers  for  hire  in  inter- 
state communications  by  wire  or  radio, 

within  the  meaning  of  Section  3(h)  of 
the  Communications  Act  of  1934,  as 
amended. 

(i)  To  determine  whether,  if  fre- quencies are  to  be  allocated  for  the 
purpose  of  providing  a  theatre  televi- sion service,  such  service  should  be 
established  on  a  common  carrier  or 
non-common  carrier  basis,  and  if  on  a 
non-common  carrier  basis,  the  condi- 

tions under  which  such  service  would 
be  made  available. 

(j)  In  the  light  of  the  evidence  ad- duced under  the  foregoing  issues,  to 
determine  whether  or  not  the  public 
interest  would  be  served  by  the  issu- 

ance of  a  proposal  for  allocation  of 
frequencies  to  a  theatre  television 
service  and  by  the  promulgation  of 
proposed  rules  and  engineering  stand- ards governing  such  a  service. 

DISCUSSION  group  at  recent  Telefilm  Inc.,  Hollywood,  spot  commercial 
clinic  in  San  Francisco  includes  (I  to  r)  Helen  Innis,  Biow  Co.;  Milton  Wise, 
Long  Adv.  Service;  Charles  Trieschmann,  Foote,  Cone  &  Belding;  George 
Voigt,  Broadcasting's  San  Francisco  correspondent;  David  H.  Sandeberg, 
Pacific  Coast  mgr.,  Avery-Knodel;  Don  McNamara  (back  to  camera).  Telefilm. 

SCRIPT  of  the  new  Phillips  Soup  sponsored,  Ziv  produced.  Easy  Aces,  TV 
program  on  15  DuMont  stations  (Wednesday  at  7:45  p.m.),  is  given  a  final 
check  by  (I  to  r):  Seated — Goodman  Ace,  star  of  show;  Theodore  Phillips, 

Phillips  Soups;  standing — John  Sinn,  pres.,  Ziv  Television  Pro- 
"^^^       grams;    Paul    Phillips,  Aitken-Kynett  Adv.  Agency,  Philadelphia. 

VICTOR  MOORE,  star  of  Guild  Wine's 
one-minute  spots,  looks  into  his 
crystal  ball  in  a  scene  from  one  of 
the  dramatized  presentations  re- 

leased over  stations  in  San  Francisco, 
New  York  and  Los  Angeles.  With  him 

are  Ted  Krough  (I)  and  Bill 

'^^^    Honig  of  Honig-Cooper  Co. 

PLAQUE  from  Niles  Trammell,  NBC 
board  chairman,  goes  to  George  Was- 
serman  (I),  George's  Radio  &  TV  Co. 
head,  as  first  advertiser  on  first  li- 
cetised  Washington,  D.  C,  TV  station 
— WNBW.  With  him  (I  to  r):  Philip 
G.  Keller,  George's  mgr.;  WNBW Coml.  Mgr.  Mahlon  Glascock;  Robert 
-•^^Br  J.    Enders,    Enders  Agency. 

FLANKED  by  Proprietor  Willie  Thall  (I)  of  WLWT  (TV)  Cincinnati's  General 
Store,  and  his  helper,  Elmer,  George  Baker,  manager  of  the  Cincinnati  divi- 

sion of  Hughes-Peters  Inc.,  distributor  of  Emerson  radio  and  TV  sets,  okays 
the  franchise  making  the  pair  sole  dealers  of  Emerson  sets  in  the 

"^^^^    irrsaginary   town   of   Broken   Tooth,  "somewhere   near  Cincinnati." 
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The  Broadcasting  Yearbook 

and  jw  business . . . 

fhe  on/y  singlefsoune  book  of  radio-fv  information,  facts,  and  figures  .  . . 

pays  for  52  weekly 

issues  and  inckides 

the  1950  Yearbook 

BROAVAfnNG  .  TELECASTIN6 
BUSINISS  JOURNAL   OF  RADIO-TV 

How  much  do  advertisers  spend  for  spot,  network,  regional  and  local  campaigns 
— who  handles  the  account? 

The  top  radio-tv  agencies— personnel  and  gross  billings? 

You'll  find  the  answers — and  many,  many  more  hard-to-get  facts — plus  these 
exclusive  features  in  the  1950  BROADCASTING  •  TELECASTING  YEARBOOK. 

Gross   network   billings   by   advertisers,  by  agencies,  by  product  classifications, 

by  months  "A  Comparative  radio  costs  vs.  newspapers,  magazines  "At  Year's 
top  ratings,  program  trends,  awards  National,  regional  advertisers-agencies 
^  Fifty  directories  covering  AM  FM  TV  stations,  executive  personnel;  networks; 
equipment  mfrs;  representatives,  film,  transcription  and  related  services. 

These  and  a  thousand  facts/charts  more  are  the  1950  YEARBOOK,  classified  under 
easy-to-find  headings,  indexed  for  quick  reference. 

There's  nothing  like  this  3!^  lb.  YEARBOOK  for  radio-active  agencies,  advertisers  or 
any  radio-connected   business.   It's  your  indispensable  year  round  tool. 

The  Yearbook  comes  free  to  BROADCASTING  •  TELECASTING  subscribers 
as  of  February  1.    A  limited  supply  of  copies  will  be  OTailable  at  $5  each. 

BROADCASTING  •  TELECASTING 
National  Press  Building 

Washington  4,  D.  C. 

Please  enter  my  BROADCASTING  subscription  immediately  and  be  sure 
to  send  the  1950  Yearbook,  free  of  charge,  as  part  of  this  order. 

350 

□ 

$7.00 
□  Please  bill  me 

Name 

Company 

Street 

City 

Zone   State 



We  Need 

Your 

More 

Before 

NATIONAL  RADIO-TELEVSSION  DIVISION  COMMITTEE 

1950  •  MARCH  OF  DIMES  •  195® 

Chairman:  JUSTIN  MILLER,  President,  National  Association  of  Broadcasters 

Co-Chairmen:  JOSEPH  McCONNELL,  President,  NBC;  HUBBELL  ROBINSON,  JR.,  Vice-President,  CBS 

WILLIAM  H.  FINESHRIBER,  Vice-President,  MBS;  CHARLES  C.  BARRY,  Vice-President,  ABC 

PRESENTS 

The  Following  All-Star  Programs  In  The  Fight  Against  Infantile  Paralysis 

RADIO  SHOWS  •  Electrical  Transcriptions 

FRANKIE  LAINE  with  Ernie  Hecksher  and  his  Orchestra;  CARMEN  CAVALLERO  and  his  Piano  and 

Orchestra;  HOWARD  BARLOW  and  his  50-piece  Symphony  Orchestra;  EDDY  ARNOLD,  the  Tennessee  Plowboy; 

ELLIOT  LAWRENCE  and  his  Orchestra;  DORIS  DAY-LES  BROWN  and  Orchestra;  FREDDY  MARTIN  and 

the  Martin  Men;  HELEN  HAYES;  BASIL  O'CONTVOR;  DISCS  FOR  DIMES  and  SPOTS. 

TELEVBSION  PROGRAMS  •  T6mm.  Sound  Film 

TOMMY  HARMON;  VICKY  DRAVES,  Olympic  Diving  Champion;  RUBE  SAMUELSON,  Sports  Writer; 

NANCY  CHAFFEE,  Tennis  Star,  in  a  Sports  Quiz  Program  with  Pantomime;  HOAGY  CARMICHAEL  and  his 

Piano;   SANDY  DREAMS,  headlining  an  All-Kid  Quiz  Show;  GISELLE  &  SZONY,  Famous  Dance  Team; 

LARRY  STEVENS,  former  singer  on  Jack  Benny  Program;  JACK  SMITH;  MIKE  STOKEY'S  PANTOMIME 

QUIZ  with  SANDRA  SPENCE,  VINCENT  PRICE  and  CHILI  WILLIAMS. 

Please  Use  As  Often  As  Good  Programming  Permits — January  16-31 — Thanks 

THE  NATIONAL  FOUNDATION  FOR  INFANTILE  PARALYSIS-T20  BROADWAY-NEW  YORK  5-NEW  YORK 
FRANKLIN  D.  ROOSEVELT,  Founder 

HOWARD  J.  LONDON,  Director— Radio,  Television  and  Motion  Pictures  BEekman  3-0500 
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Mr.  Jim  Broztni 
Batten,  Barton,  Durstine,  &  Osborne 
New  York  City 
Dear  Jim: 

Congratulashuiij  on  yer  new  job !  I  reckon 
til'  boys  at  tVCHS'll  be  hearin'  from 

ya  from  time 
ter  time,  an' this  seems  like 
a  good  opper- 
tunity  ter  re- mind  ya  thet 
IV CHS  is  West 
F  i  r  g  i  n  n  y's number  one 
station.  Heerd 

good  proof  o' thet  t'other 
nite.  All  th' 
sportsmen  o' th'  intare  state 
was  g  ethered 
t'gether  fer  th' big  awards 
dinner,  l^ots  o' big  names  wus 
there  includin' His  E.vcellency 
th'  G  7iv'  ner. 
IV ell  sir,  when 
th'  Guv'  ner 
got  up  ter  say 
a  few  words he  took  as  his 
te.rt  th'  slogan 
uv  our  sports- caster  Ernie 
Saunders,"  Win or  Lose,  Be  a 

Good  Sport!" He  sed  he  lis- 
sened  ter  th' man  what  says  thet,  an'  thet  lie  liked 

hit!  Then  wlien  th'  toastmaster  got  up 
he  carried  th'  idee  right  along  and  th' 
WCHS  Sport  Page  uv  th'  Air  became 
th'  real  theem  o'  th'  meetin' !  Jest  goes ter  show,  Jim,  thet  when  folks  round 
Charleston  thinks  o'  radio,  they  think  o' WCHS!  _  Fellers  like  you  orta  keep thet  in  mind. 

Yrs. 
Algy. 

WCHS 

Charleston,  W.  Va. 

FIRST... 

WHERE  THERE'SI 

MOST ! 

WJDX 

INBC  AFFILIATEl 

IN  Jackson 

IM I  s  s  I  s  s  I  p  p  r 

'"^^  "".hot  forther  P'o"*  °l 

s»  %  Si.';'"*'™-
' 

1939. 

5000  -  DAY 
1000  -  NIGHT 

'\9  YEARS'  leadership] 

[Represented  Natlenelly] 
by  the 

[George  P.   Hellingbery  Ce. 

to 

BASED  on  success  of  Thanksgiv- ing-to-Christmas  series  of  night- 
ly readings  from  Bible,  WCAU 

Philadelphia  and  Philadelphia  Coun- 
cil of  Churches  will  inaugurate  new 

series  during  Lent.  Programs  will 
begin  Ash  Wednesday  and  continue 
through  Easter  Sunday,  from  11:25- 
11:30  p.m.  Object  of  series  is  to  en- 

courage laymen  to  read  Bible  by 
hearing  readings  by  prominent  lay- 

men in  every  walk  of  life.  Bookmarks 
listing  suggested  Bible  passages  for 
every  day  of  1950,  published  by  Amer- 

ican Bible  Society,  are  available  by 
writing  to  WCAU. 

On-the-Spot  Donation 
ESTABLISHMENT  of  Omaha  Re- 

gional Blood  Center  in  Council  Cham- 
bers of  Omaha  City  Hall  was  occasion 

for  special  program  aired  by  News 
Commentator  Ray  Clark  of  WOW 
there.  During  five-minute  show,  Mr. 
Clark  interviewed  May  Schluter,  chief 
Red  Cross  nurse,  concerning  continuous 
need  for  donors  and  other  information 
about  giving  of  blood  and  operation 
of  blood  bank.  While  discussio,n  was 
going  on,  Mr.  Clark  donated  pint  of 
his  blood,  giving  listeners  encourag- 

ing example  of  simplicity  of  process. 

'Politics  1950' 
JOINT  political  forum  conducted  over 
KEX  Portland,  Ore.,  features  Repub- 

licans and  Democrats  discussing  view- 
points on  current  state  issues  in  eight- 

week  series.  Show  is  titled  Politics 
1950,  and  each  broadcast  includes 
seven-minute,  interrupted  presentation 
by  two  representatives  of  each  party, 
outlining  viewpoint  on  appointed  topic. 
Subject  is  then  thrown  open  for  dis- 

cussion, questions  and  comments  by 
four  speakers.  Bob  Thomas,  news  edi- 

tor for  KEX,  is  moderator.  Subject 
for  following  week  is  announced  at 
end  of  each  show  and  questions  from 
listeners,  directed  to  either  party,  are 
solicited. 

WAVE-TV'S  'Spring  Training' 
NEW  series,  titled  Spring  Training, 
aired  on  WAVE-TV  Louisville,  features 
major  league  players  demonstrating 
their  "specialties"  to  video  audience. 
Players  who  make  their  homes  in  Louis- 

ville cooperate  in  demonstrations  with 
Bernie  Bracher,  TV  sports  announcer, 
and  Dick  Jackson,'  show's  director. Series  will  wind  up  with  films  direct 
from  big  league  spring  training  camps. 

British  Transcriptions 
EXCLUSIVE  Central  New  England 
radio  rights  to  World  Theatre,  series 
of  stage  -  length  transcriptions  of 
dramas  featuring  stars  of  Old  Vic 
Theatre,  stage  company,  granted  to 
WTAG  -  AM  -  FM  Worcester,  Mass. 
Plays  run  about  three  hours  in  length 
and  will  be  heard  Saturday,  between 
3  and  6  p.m.  Majority  of  plays  are 
Shakespearean.  Series  is  under  local 
supervision  of  Gladys  Tomajan, 
WTAG  special  program  assistant. 

Hat  Designing 

NEW  fashion  show.  Frankly  Femi- 
nine, on  KGO-TV  San  Francisco, 

makes  interesting  viewing  of  15- 
minutes  of  almost  total  commercial. 
Program  features  Bobby  Lyons,  adver- 

tising and  fashion  consultant,  who 
demonstrates  how  to  create  hats  at 

home  from  basic  pieces  available  at 
The  Millinery  Bazaar,  local  hat  shop 
and  one  of  show's  sponsors.  Completed 
hats  are  modeled  by  girls  wearing  furs 
from  another  of  program's  sponsors. Feminine  guest  from  foreign  country 
is  interviewed  about  fashions  and 
news  of  feminine  interest  in  her  home- 

land each  week.  Show  is  created  Jind 
packaged  by  William  Winter. 

Custom-Made  Stories 
YOUNG  listeners  can  order  custom- 
made  stories  from  Paul  Boles,  writer 
and  narrator  of  children's  series,  My 
Own  Story,  on  WKBZ  Muskegon,  Mich. 
Children  are  requested  to  write  to  sta- 

tion and  suggest  ideas  for  stories  they 
would  like  to  hear.  For  example,  a 
boy  or  girl  might  ask  for  story  about 
dog,  passenger  train  and  snow  man. 
Around  such  ingredients,  Mr.  Boles 
weaves  his  broadcast. 

TV  Goes  Latin 
FLOOR  show  of  Pan  American  Casino 
Club  in  Baltimore  has  been  incorpo- 

rated into  local  live  program  over 
WAAM  (TV)  Baltimore,  Saturday,  7- 
7:30  p.m.  Show  is  titled  Pan  Ameri- 

can Casino  and  produced  from 
WAAM's  studios.  Background  for 
singing  and  dancing  talent  is  provided 
by  Producer  Dennis  Kane  and  Art 
Director  Barry  Mansfield.  Show  is 
participating. 

Long-Distance  Cooperation 
MERE  1,000  miles  was  no  obstacle  to 
WHIT  New  Bern,  N.  C,  when  it  aired 
game  by  its  local  midget  football  squad 
in  Miami  recently.  Broadcast  origi- 

nated in  Orange  Bowl  and  was  piped 
over  special  lines  to  New  Bern. 
WKAT  Miami  furnished  sportscaster, 
announcer  and  remote  engineer  to 
WHIT  for  broadcast.  Team's  trip  and 
game  airing  were  sponsored  by  New 
Bern  Recreation  Dept. 

Good-will  Stressed 

BI-LINGUAL  good-will  program,  In- 
ter-American  Voice  of  the  Air,  began 
originatii  g  in  Washington  fortnight 
ago.  Conducted  by  Mr.  Francisco  C. 
Banda.  show  emanates  from  WQQW- 
AM-FM  and  is  heard  Monday, 
Wednesday,  Friday  and  Sunday.  Latin- American  music,  news,  commentaries, 
and  interviews  with  distinguished  per- 

sonalities in  international  field  are 
featured.  Dr.  Banda  is  well-knowm 
figure  in  Washington  diplomatic  worlc 
and  is  recognized  authority  on  Inter- American  affairs. 

The  Prisoners  Speak 
INMATES  of  penal  or  reformatory 
institutions  in  Massachusetts  current- 

ly heard  on  series  of  weekly  half-houi 
broadcasts  over  WMEX  Boston.  Callet 
The  Prisoners  Speak,  each  progran- 
has  panel  of  four  inmates  and  is  pre- 

sented by  United  Prison  Assn.  of 
Massachusetts.  Association  also  pre- 

sents expert  in  penology  or  inmate 
activity.  Series  has  been  planned  bj 
UPA  in  cooperation  with  Massachusetts 
Dept.  of  Correction  and  inmates  ol 
Norfolk  State  Prison  Colony  and  Men's 
Reformatory  at  Concord.  The  Prison- 

ers Speak  is  produced  by  George  W 
Slade,  former  educational  director  for 
New  England  Westinghouse  stations  ! 
WBZ  Boston,  WBZA  Springfield. 

FIRE  AV/ARDS 

Radio  To  Share  in  Gold  Medal 

RADIO  again  this  year  will  share 
in  the  annual  Gold  Medal  Awards 
of  the  National  Board  of  Fire  Un- 

derwriters in  recognition  of  out- 
standing public  service  in  fire  pre- 
vention. A  gold  medal  or  $500  in 

cash  will  be  awarded  to  the  station 
which  has  contributed  the  most  to 
improving  the  fire  safety  of  its 
community.  Other  stations  will  re- 

ceive honorable  mention  citations 
for  campaigns  of  unusual  merit. 

Last  year's  top  radio  award  went to  WOWO  Fort  Wayne,  Ind. 
Deadline  for  nominations  for  the 

Gold  Medal  Awards  is  Feb.  28.  The 
nominations  may  be  made  by  fire 
chiefs,  city  officials,  officers  or  local 
business  or  civic  organizations,  fire , 
safety  councils,  or  other  individuals 
or  groups. 

Nominations,  accompanied  by  ex- 
hibits or  brochures  indicating  the 

success  of  the  respective  campaign 
should  be  sent  to  the  NBFU,  85 
John  St.,  New  York  7,  N.  Y. 

The  Gold  Medal  Awards  were 
established  in  1941  to  give  recogni- 

tion to  stations  and  daily  news- 
papers    for     outstanding  public 

TRANSCRIPTION  by  Betsy  King, 
nine-year-old  disc  jockey  for  WCOP 

Boston,  on  behalf  of  Children's  Hos- 
pital Fund  drive,  distributed  to  40  sta- tions in  Massachusetts. 

B  R  04705 

Shows  with  a  Hollywood  "rferitage   *  Member  N-A'B- 
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I .  OF  AIL  AM-FM-T  V 

BROADCASTERS  USE 

ANDREW  TRAR[SMISSIO]V 

LINES  AND  FITTI
NGS 

The  considered  judgment  of  the 

entite  industry  is  a  safe  guide. 

It  will  pay  you,  too,  to  specify 

Andrew  Transmission  Lines 

and  Fittings  for  your  station. 

M  CORPORATION 

3  6  3    EAST    75th    STREET    -     CHICAGO  19 

World's  Largest  Antenna  Equipment  Specialists 
f 

LEADERSHIP  IN  SERVICE  TOOl 

ONLY  ANDREW  OFFERS  YOU  COMPLETE  INSTALLATION  SERVICE  IN- 
CLUDING ENGINEERING  PROOF  OF  PERFORMANCE.  Work  is  done 

by  factory  engineers,  placing  complete  responsibility  upon  ANDREW. 

r 

TRANSMISSION  LINES  FOR  AM-FM-TV  •  ANTENNAS  •  DIRECTIONAL  ANTENNA  EQUIPMENT 
ANTENNA  TUNING  UNITS  •  TOWER  LIGHTING  EQUIPMENT  •  CONSULTING  ENGINEERING  SERVICES 
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JANUARY  6  to  JANUARY  14 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-visual 

cond.-conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl. -unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

January  6  Decisions  .  .  . 
ACTION  ON  MOTIONS 
By  Commissioner  Hyde 

Zenith  Radio  Corp.,  Chicago — Com- mission continued  indefinitely  hearing 
scheduled  on  Jan.  16,  re  petition  for 
authority  to  conduct  "Phonevision" tests  on  limited  commercial  basis,  pend- 

ing action  on  petition  for  reconsidera- 
tion and  grant  without  hearing  of 

W9XZV. 

By  Examiner  Fanney  N.  Litvin 
WCTT  Corbin,  Ky.— Granted  leave to  amend  application  so  as  to  change 

maximum  expected  operating  values 
shown  in  eng.  data  attached  to  appli- cation toward  CHLO  St.  Thomas,  Ont. 
to  270  mv/m  in  horizontal  plane  and 
to  256  mv/m  at  pertinent  vertical 
angle,  and  toward  WMPS  Memphis. 
Tenh.  to  70  mv/m  in  the  horizontal 
plane  and  to  92  mv/m  at  pertinent  criti- cal angle;  and  so  as  to  show  increased 
expenditures  for  studio  equipment, 
cost  of  land,  cost  of  buildings,  and 
total  cost  of  installation. 

WCTT  Corbin,  Ky.— Granted  dis- missal as  moot  of  petition  filed  Sept. 
26,  1949,  to  sever  application  from  con- solidated proceedings  and  for  removal 
from  hearing  docket. 

By  Examiner  Hugh  B.  Hutchison 
WCMB  Lemoyne,  Pa. — Granted  leave 

to  amend  application  for  purpose  of 
submitting  revised  information  in  Sec. 
Ill  thereof  concerning  applicant's  finan- cial qualifications;  revised  information 
in  Sec.  IV  to  show  program  analyses 
for  the  1949  composite  week,  proposed 
operation  on  basiq  of  163  hours  each 
week,  proposed  staff,  and  supplemental 
information  concerning  network  affilia- 

tion plans;  and  revised  information  in 
Sec.  V  to  show  direc.  daytime  opera- tion. 

Josiuciry  6  Applicaf-ions  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1340  kc 
KVOL  Lafayette,  La.— CP  to  change from   1340  kc  250  w  unl.   to   1480  kc 

5  kw-D  1  kw-N  AJ/'ENDED  to  request 
1330  kc  1  kw  unl.  DA-N. 

SERVICl [RECTORY 

Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121    Vermont    Ave.,    Wash.   5,    D.  C. 
Sterling  3626 

Commercial  Radio  Monitoring  Co. successor  of 
COMMERCIAL  RADIO  EQUPT.  CO. 

Monitoring  Division 
PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Duty  All  Night  Every  Night 

PHONE  LOGAN  8821 
Porter  BIdg.  Kansas  City,  Mo. 

CLARENCE  R.  JACOBS 

Studio  Consultants 
Planning  -  Design  -  Acoustics 

Box  69  -  Princeton,  Illinois  -  Tel.  No.  4200 

*  VACANCY 
YOUR  FIRM'S  NAME  in  this  "vocanty" 
will  be  seen  by  15,500  readers- 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
for  AM,  FM,  Television  and  facsimile 
facilities.     Use  coupon  below  .  .  . 

YOUR  SERVICE 

con  be  brought  regularly  to  the  attention  of  the  15,500  (paid)  subscribers 
of  BROADCASTING-TELECASTING,  by  simply  indicating  the  number  of 
insertions  desired  and  mailing  this  coupon  to: 

BRDADCASTING  -  TELECASTING  •  NAT'L.  PRESS  BLDG.  •  WASHINGTON,  D.  C. 
Please  reserve  space  in  your  Service  Directory  for: 

□    1-time  □    26-times  □  52-times 

Company 

Address 

Individual 

RATES:   l-time-$20. — 26-times-$15.  ea. — 52-times-$10.  ea. 

AM— 1410  kc 

WGKD  Grand  Rapids,  Mich.— CP  to 
change  from  1410  kc  1  kw-D  to  1410  kc 
1  kw  unl.  DA-N  AMENDED  to  request 
1410  kc  5  kw  unl.  DA-DN. 

AM— 1330  kc 
WWHG  Hornell,  N.  Y.— CP  to  change 

from  1590  kc  1  kw-D  to  1420  kc  1  kw-D 
500  w-N  AMENDED  to  request  1330  kc 
1  kw-D  500  w-N  DA-N. AM— 1230  kc 

Coast  Bcstrs.  Inc.,  Astoria,  Ore. — CP 
new  station  on  1230  kc  250  w  unl. 
AMENDED  to  request  change  to  Deal 
O.  Wilkins  and  Howard  Marks  d/b  as 
Coast  Bcstrs. 

SSA— 770  kc 
KOB   Albuquerque,   N.    M. — Request for   extension  of  SSA   to   operate  on 

770  kc  50  kw-D   25  kw-N  for  period 
beginning  March  1,  1950. 

Modification  of  CP 
Mod.   CP  new  FM  stations  for  ex- 

tension of  completion  dates:  WFOR-FM 
Hattiesburg,   Miss.;   WELD  Columbus, 
Ohio;  WIZZ  Wilkes-Barre,  Pa. 

License  Renewal 
WMBD  Peoria,  111. — Request  for  re- newal of  license  FM  station. 

CP  to  Replace  CP 
¥/HHM-FM  Memphis,   Tenn.— CP  to 

replace  expired  CP  new  FM  station. 
?/Iodification  of  CP 

KMTV  Omaha,  Neb.— Mod.  CP  new commercial  TV  station  for  extension 
of  completion  date. 

TENDERED  FOR  FILING 
AM— 830  kc 

WNYC  New  York— Request  for  ex- 
tension of  SSA  to  operate  between 

hours  of  6  a.m.  EST  at  New  York  and 
sunset  Minneapolis,  Minn.,  and  10  p.m. 
EST  using  DA  designed  therefor,  for 
period  of  six  mos.  beginning  March 
2,  1950. 
January  9  Applications  .  .  . 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WCBM  Baltimore — Mod.  CP  change 
frequency  etc.  for  extension  of  com- 

pletion date. 
WHLD  Niagara  Falls,  N.  Y.— Same. 
KATL  Houston,  Tex. — Mod.  CP  in- 

crease power  etc.  for  extension  of 
completion  date. 
KOTV(TV)  Tulsa,  Okla.— Mod.  CP new  TV  station  for  extension  of 

completion  date  to  7-26-50. 
KEYL(TV)  San  Antonio — Same  to 

4-7-50. 

WSM-TV  Nashville— Mod.  CP  specify 
site  AMENDED  to  change  trans,  site 
and  change  ERP  from  vis.  14.4  kw.  aur. 7.2  kw  to  vis.  23.7  kw,  aur.  11.85  kw. 

License  Renewal 
WNHC  New  Haven,  Conn. — License renewal  AM  station. 

TENDERED  FOR  FILING 
Modification  of  License 

KCBQ    San    Diego,    Calif.— Mod.  li- cense change  N  power  from  1  kw  to 5  kw  (1170  kc). 
APPLICATIONS  RETURNED 

KSUB  Cedar  City,  Utah — RETURNED 
Jan.  4  application  for  license  renewal. 
The  Kettle-Moraine  Bcstg.  Co.,  Hart- 

ford, Wis.— RETURNED  Jan.  4  appli- cation for  CP  new  AM  station  1550  kc 
500  w  D. 

January  10  Decisions  .  .  . 
BY  THE  SECRETARY 

WWCA   Gary,  Ind. — Granted  license 
for  new  station  1270  kc  1  kw  DA-2  unl. 
KSTN  Stockton,  Calif  .—Granted  li- cense for  new  station  1420  kc  1  kw  DA 

unl. KXGN  Glendive,  Mont.— Granted  li- cense for  new  station  1400  kc  i50  w 
unl.,  and  to  specify  studio  location. 

Central  Bcstg.  Co.,  Davenport,  Iowa — Granted  license  for  new  exp.  TV 
relay  KAA-99. 
KAMQ  Amarillo,  Tex. — Granted  li- cence change  power,  hours  etc. 
KTSA-FM  San  i^ntonio,  Tex. — Grant- 

ed assignment  of  CP  from  Express 
Pub.  Co.  to  Sunshine  Bcstg.  Co.,  wholly 
owned  subsidiary  of  present  permitee. 
The  Vs'GAR  Bcstg.  Co.,  Area,  Cleve- 

land, Ohio— Granted  CP  to  make 
changes  in  existing  remote  pickup  KA- 3407,  to  change  power  to  15  w  and  type trans. 
WJR,  The  Goodwill  Station,  Detroit, Mich.— Granted  CP  to  make  changes  in 

existing  remote  pickup  KQA-755,  to change  frequencies  to  153.05,  153.11  & 
152.91  mc,  power  to  50  w,  and  type 
trans,  to  composite.  Also  granted  mod. 
license  of  remote  pickup  KA-4S08  to 

to  26.15,  25.25  and  26.i 
-Granted  CP  in 

change  freqs. 
mc. 
WCMI  Ashland,  Ky- 

stall  new  trans. 
WRAD  Nr.  Radford,  Va.— Grante 

mod.  CP  for  approval  ant.,  trans,  an 
studio  locations. 
Following  were  granted  mod.  CF' for  extension  of  completion  dates 

shown:  WEBS  Oak  Park,  111.,  to  7-14-5': 
WIZZ  Wilkes-Barre,  Pa.,  to  5-29-5'. 
WFOR-FM  Hattiesburg,  Miss.,  to  4-4-5( 
WRGA-FM  Rome,  Ga.,  to  4-15-5' 
KEYL  San  Antonio,  to  4-7-50;  KMT' Omaha,  to  8-1-50;  KAST  Astoria,  Ore' to  2-10-50;  WMVA  Martinsville,  Va.,  t 
1-27-50;  KNOB  Long  Beach,  Calif.,  t 
4-22-50;  WBBB-FM  Burlington.  N.  C 
to  6-30-50;  WLAV-FM  Grand  Rapid: 
to  7-12-.50;  WCOR  Lauderdale,  Fla.,  t- 4-11-50;  WAPO-FM  Chattanooga,  t 
7-21-50;  WTRT  Toledo,  to  4-1-50;  KIS 
San  Antonio,  to  8-1-50;  WEPM  Martinr  ^ 
burg,  W.  Va..  to  6-21-50;  KOH  Rem 
Nov.,  to  5-30-50;  KTOE  Mankato,  Minn 
to  6  mo.  after  final  action  on  BMP-477'J-- KYBS  Dallas,  Tex.— Granted  licem 

FM  station  107.9  mc,  86  k\<|;" 
for  new 
770  ft. 

WJR, 

Area  of 
licenses 

E5 

The  Goodwill  Station,  Inc 
Detroit,  Mich. — Granted  mo< 
of  remote  pickups  KA-4606- 

to  change  freq.  to  26.15,  26.25  and  26.'. mc. 
Radio    Santa   Cruz,    Area   of  SanlfsT 

Cruz,  Calif. — Granted  CP  for  new  rt 
mote  pickup  KA-5364. Carl  E.  Haymond,  Area,  Yakim>l- Wash.— Same  for  KA-5365. 
Following  were  granted  CPs  for  ne' remote  pickups:   WWA-200,  AmericaJL 

Colonial  Bcstg.  Corp.,  San  Juan;  JCfi' 2254,  Jose  Ramon  Quinones.  San  Juai KA-3520  Portsmouth  Radio  Corp.,  Port:,  ,, 
mouth,  Va.;  KA-5341.  KA-5340,  KM^U 
868,  KA-5339,  KA-5338,  National  Best 
Co.,  Hollywood,  Calif.;  KA-5355,  Twi,  „ 
State  Bcstrs.  Inc.,  St.  Johnsbury,  VtT" KA-5354,  Meroco  Bcstg.  Co.,  Greele 
Col.; '  KA-5353,  Roderick  Bcstg.  Corf 
El  Paso.  Tex.;  KA-5352,  Defiance  Bryj 
Paulding  Bcstg.   Co.,   Defiance,  Ohi. KA-5351.  Jose  E.  Del  Valle.  Santurc.  _ 
P.  R.;  KA-5350,  Ishpeming  Bcstg.  Cc 
Ishpeming,  Mich.;  KAA-930.  Nonpari  f Bcstg.  Co.,  Council  Bluffs,  Iowa;  KJ 
5318,  Madrazo  &  Diaz,  Fajardo,  'P.  R  ~ KA-5317,  The  Northern  Colorado  Best 
Co.,  Ft.  Collins,  Col.;  KA-5316,  Chest.|!l 
County    Bcstg.    Co.,    Coatesville,    P'  ' Following  were   granted   CPs   and  1 
censes  for  new  remote  pickups;  K/. 
4776,    Textile    Bcstg.    Co.,  Greenvill 
S.  C;  KA-3301,  The  Greenville  New, Piedmont  Co.,  Greenville,  S.  C;  KJ 
2775,  The  WGAR  Bcstg.  Co.,  Clevelan. KA-2970.  Stuart  Bcstg.  Co.,  Knoxvill 
WWA-201,    American    Colonial  Best 
Corp.,  Arecibo.  P.  R.;  KA-3519.  Port mouth  Radio  Corp.,  Portsmouth.  Vc 
KA-3842,   KKC-318.   KA-3841,  KA-53e 
KKC-317,  WDSU  Bcstg.  Services,  Ne  - 
Orleans. WGWR-FM  Asheboro,  N.  C. — Grant< license  for  new  FM  station  92.3  mc, 
kw.  650  ft. 
WDHN  New  Brunswick,  N.  J. — Gran ed  license  for  new  FM  station  93.5  m 

1  kw,  80  ft. 
KSO-FM    Des    Moines,    Iowa — San 97.3  mc,  15.5  kw,  500  ft. 
WBML-FM  Macon,   Ga.— Same  10( 

mc.  15  kw,  290  ft. 
KVOB-FM     Alexandria,     La. — Sar 99.7  mc.  4.7  kw.  215  ft. WRFS-FM    Alexander    City,  Ala. 

Same  106.1  mc,  3  kw,  243  ft. 
WFDR  New  York — Same   104.3  rr 

17  kw.  540  ft. 
KIMV  Grant  Township,  Kan.— Sar 94.5  mc.  40  kw,  530  ft. 
WMRI  Marlon,  Ind.— Same  106.9  rr 34  kw,  300  ft. 

(Contimied  on  page  71) 

USES  - 

Engineered  by  the  W  orld's  Oldest  and  Largest Manufacturers  of  Professional  M.ignetic  Recorder^ 

PT6-JA 
A  new  easily  portable,  high  fidelity 
magnetic  tape  recorder  and  amplifier 
priced  unbelievably  low-  $499.50 
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CONSULTING  RADIO  ENGINEER. 

JANSKY  &  BAILEY 

,  ;eeutive  Offices 
jj  National  Press  Building 

^j^ffices  and  Laboratories J  1339  V/isconsin  Ave.,  N.  W. 
I^ashington,  D.  C.  ADoms  2414 
il  Member  AFCCE" 

lommercial  Radio  Equip.  Co. 
r.  Everett  L.  Dillard,  Cen.  Mgr. 
iiilERNATlONAL  31DG.  Dl.  1319 
U  WASHINGTON,  D.  C. 
WORTER  BLDG.  lO.  8821 
T|  KAN'SAS  CITY,  MO. 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Nafl.  Press  BIdg.     1407  Pacific  Ave. 
Washington  4,  D.C.       Santa  Cruz,  Cal. 

Member  AFCCE* 

A.  D.  RING  &  CO. 

25  Years'  Experience  in  Radio 
Engineering 

MUNSEY  B'lDG.  republic  2347 
WASHl.^JGTON  4,  D.  C. 

Member  AFCCE* 

JfO  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntciaIr  3-30C0 

Labs:  Great  Notch,  N.  i. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
AND  ASSOCIATES 

932  NATL.  PRESS  BIDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE^ 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerling  ill  1 1 
Washington  4,  D.  C. 

Member  AFCCE* 

GAUTNEY,  RAY  &  PRICE 
(successors  to  John  Barron) 

CONSULTI^^:G   RADIO  ENGINEERS 
1052  Warner  BIdg. 

Washington  4,  D.  C. 
National  7757 

RAYMOND  M.  WiLMOTTE 

-||469  CHURCH  ST.,  N.  W.      DE.  1232 
WASHINGTON   5,  D.  C. 

pUSSELL    P.  MAY r 
+.1422   F  St.,  N.  W.         Kellogg  BIdg. (1 
n^/ashington,  D.  C.         REpublic  39S4 
W  Metiiber  AFCCE* 
I*:  :  

E.   C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE* 

JOHN   J  .  KEEL 

Warner  BIdg.,  Wash.,  D.  C. 

National  6513 

ANDREW  CORPORATION 

CONSULTING  RADIO  ENGINEERS 

363  E.  75th  Sf.       TRiangle  4-4400 
CHICAGO    19,  ILLINOIS 

:i!AiV.BERS  &  GARRISON 

1519  Connecticut  Avenue 
v;ashington  6,  d.  c. 

michigan  2261 

Member  AFCCE' 

Craven,  Lohnes  &  Culver 

MUriSEY  BUILDING    DISTRICT  8215 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Dixie  B.  jVicKey  8t  Assoc. 

1323  Jefferson  Place,  N.  W. 
Washington  6,  D.  C. 

REpublic  7236 

KEAR  a  KENNEDY 

1703  K  ST.,  r-;.  W.     STERLING  7922 
WASHINGTON,  D.  C. 

Member  AFCCE' 

/V'clniosh  &  Ingiis 

710  14fh  St.,  N.W. — .Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

VViLDON  &  CARR 
WASHINGTON,  D.  C. 
16C5  Connecticut  Ave.        Ml.  4131 
DALLAS,  TEXAS 
1723  Wood  Sf.  Riverside  3611 

Member  AFCCE* 

A.  EARL  CULLUM,  JR. 
CONSULTING  RADIO  ENGINEERS 

HIGHLAND   PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  8-5103 

WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss,  Inc. 

727  ISfh  St.,  N.  W.      REpublic  3833 

WASHIN'GTOM,  D.  C. 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Philip  Merryman  &  Associates 
o    Heatherdell  Road 

•    ARDSLEY,    N.  Y. 

•    Dobbs  Ferry  3-2373 
RADIO  CONSULTANTS 

VJlWiam  E.  Benns,  Jr. 
&  ASSOCIATES 

3733   Kanaw/ha   St.,   N.  W. 
ORdway  8071 

Washington,  D.  C. 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  4-8721 

ARLINGTON,  TEXAS 

of.  Oilier 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingsw^ood  7631,  9541 

SILLIMAN  &  BARCLAY 

SPECIALIZING    IN   ANTENNA  PROBLEMS 

1011  New  Hampshire  Ave.  RE.  6646 
Vv^ashington,  D.  C. 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13fh  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

GEORGE  P.  ADAIR 

j'ffadio  Engineering  Consultant 
•Executive  5851  1833  M  STREET,  N.  W. 
executive  1230  WASHINGTON  6,  D.  C. 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Executive    offices:    40    East  Ave. 
Loborotory:    114    Northgafe  Rd. 

Riverside,   111.       —       Riverside  6652 
(A    Chicago  suburb) 

*IRO(^DCASTING 

ADLER  ENGSr^EERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

720  Milton  Rood,  Rye,  N.  Y.    RYE  7-1413 
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•Classified  Advertisements 
PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 
Wanted  10c  per  word — $1  minimum.  Help  Wanted  20c  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 
BROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

Manager  for  250  watt  of  successful 
small  northmidwestern  station.  Give 
complete  record  and  personal  history. 
Box    246D,  BROADCASTING. 

New  England  independent  station  seek- 
ing sales  manager  or  salesman  with 

record  proven  results  and  excellent 
character.  Replies  confidential.  Salary 
plus.    Box    755D,  BROADCASTING. 
Experienced  sales  manager.  Texas  ABC 
station.  Good  territory,  requiring  good 
man.  Permanent,  Equitable  compensa- tion. Send  full  sales  resume.  Box  757D, 
BROADCASTING. 

Wanted,  commercial  manager  for  inde- 
pendent South  Carolina  station.  Write 

fully  giving  experience,  background. 
Must  be  able  to  furnish  good  references. 
Greer  Broadcasting  Company,  Greer, 
S.  C. 

Salesmen 

Experienced  time  salesman  with  good 
business  and  personal  background. 
Guarantee  first  three  months  with  com- mission basis  thereafter.  Name  wanted 
guarantee  based  upon  personal  sales 
record  on  previous  affiliation..  Submit 
photograph,  complete  business  back- 

ground, monthly  and  yearly  run  busi- ness records,  personal  and  business 
recommendations.  Replies  confidential. 
Large  southeastern  market.  Potential 
earnings  unlimited.  Box  585D,  BROAD- CASTING. 

Experienced,  aggressive,  personable 
salesman  for  well  established  station 
In  midwest  city  of  75,000.  Salary  and 
commissions  $5,000  to  $10,000  per  year. 
Give  experience,  references,  photo. 
Box  687D,  BROADCASTING. 

Wanted,  aggressive  salesman  for  inde- pendent station  in  Florida.  Must  have 
car.  Permanent  men  only.  Box  716D, 
BROADCASTING. 
Salesman  wanted.  Must  have  car.  If 
you  are  wide  awake  and  can  produce 
you  will  find  this  market  very  lucra- 

tive. East  coast.  Box  770D,  BROAD- CASTING. 
5000  watt  Mutual  midwest  500,000  area 
market  station  has  opening  for  aggres- 

sive, experienced  salesman.  Adequate 
draw  against  commission.  Box  '779D, BROADCASTING .  
Experienced  young  time  salesman  with 
references.  Will  offer  salary,  salary  and 
commission  deal  for  right  man.  Chance 
for  advancement.  1000  watt  station; 
also,  250  watt  station.  Replies  confi- 

dential.  Box  780D,  BROADCASTING. 
Salesman  experienced  in  small  town 
radio  for  successful  California  network 
station.  Opportunity  to  become  sales 
manager  after  proof  of  ability.  No 
floaters  or  high  pressure  artists.  Refer- 

ences required.  Box  782D,  BROAD- CASTING. 

Experienced  radio  salesman  as  com- 
mercial manager.  Progressive  small 

station  on  east  coast.  Future  oppor- 
tunity for  right  man.  Write  full  details 

in  confidence  to  Box  797D,  BROAD- 
CASTING.  
Established  New  England  network  sta- tion seeks  steady,  sober,  industrious 
man.  No  high  pressurer;  no  dreamer. 
Apply  Box  806D,  BROADCASTING. 
Experienced  salesman  for  a  progressive 
up-state  independent  1000  watt  station now  going  to  5000  watts,  coverage  of 
which  now  at  1000  watts  is  much  supe- 

rior to  any  other  regional  radio  station 
in  the  city.  Applicants  must  be  thor- 

oughly versed  in  radio  salesmanship 
and  must  be  in  a  position  to  earn  at 
least  $100  a  week  at  the  standard  com- missions paid  in  the  industry.  This 
market  is  the  third  largest  market  in 
New  York  state  and  is  in  the  city  of 
Rochester.  Communicate  with  Gordon 
Brown,  Radio  Station  WSAY,  Roch- 

ester, New  York. 

Help  Wanted  (Cont'd) 
Announcers 

Woman  broadcaster  who  can  also  sell 
and  write  copy.  No  hurry,  must  be 
efficient.  Central  southern  county  seat, 
12,000,  network  affiliate.  Box  685D, 
BROADCASTING. 

Experienced  announcer-engineer.  Ac- cent on  announcing.  Must  be  good  on 
news  and  have  car.  Permanent  men 
only.  Location  Florida.  Box  717D. 
BROADCASTING. 
Experienced  morning  man  with  plenty 
"zip."  Also  capable  doing  play-by-play sports.  Mention  salary  in  first  letter. 
Box  741D,  BROADCASTING. 

Announcer,  at  least  2  years  experience, 
interview-ability,  console  operation. 
References,  photo.  Midwest  or  east- erner preferred.  Midwest  station.  Box 
766D,  BROADCASTING. 
Announcer,  excellent  opportunity  open 
for  experienced  young  announcer  who 
wants  to  step  up  to  1000  watt  net- work affiliate  operation.  Graduated 
wage  scale,  talent — at  leading  station in  market.  Send  audition  disc,  photo 
and  letter  of  qualifications  to  WFDF, 
Flint,  Michigan. 

Wanted,  combination  announcer-en- gineer. Radio  Station  WKEU,  Griffin, 
Georgia. 

Technical 

Experienced  combination  operator, 
willing  worker.  Virginia  station.  Em- phasis announcing.  $240  month  start. 
Include  phone  number  with  reply.  Box 
727D,  BROADCASTING. 

Wanted,  chief  engineer  for  small  sta- tion in  south.  Write  Box  759D, 
BROADCASTING. 

Men  with  at  least  8  years  combined 
electrician  and  radio  experience  to  in- stall and  maintain  custom  built  audio 
devices.  Must  want  to  travel  through- 

out any  area  in  the  United  States 
continually.  Excellent  salary  plus  ex- 

penses. Transportation  provided.  Must 
have  automobile  drivers  license.  Send 
personal  snapshot  with  record  of  ex- periences and  references.  Box  764D, 
BROADCASTING. 

Wanted,  combination  engineer-an- 
nouncer, emphasis  on  announcing.  Ex- perience preferred  but  will  consider 

beginner  good  qualifications.  Send  pic- ture, disc  and  qualifications.  KAVR, 
Havre,  Montana. 
Instructor  in  radio  communications. 
Must  have  3  years  station  experience. 
Good  starting  salary.  Give  full  informa- tion. Address  National  Radio  School, 
60  S.  4th  St.,  Minneapolis,  Minnesota. 

Production-Programming,  others 

Wanted,  Experienced  woman's  com- mentator and  continuity  writer  by 
large  midwest  station.  Send  air  check, 
sample  continuity  and  salary  desired 
first  reply.  Address  Box  554D,  BROAD- CASTING. 

Newsman  to  write,  deliver  long-es- tablished local  news  broadcasts  over 
large  eastern  Penna..  station.  Six  day 
week.  Attractive  salary,  no  talent.  Be- sides good  voice  needs  ability  to  prepare 
radio  copy  either  from  notes  or  from 
newspaper  stories.  Send  data  sheet  (no 
letters  of  reference,  names  only),  photo, 
disc,  radio  adaptations  of  two  current 
newspaper  stories  with  original  clip- 

pings. Box  689D,  BROADCASTING. 

Program  director-announcer  inde- pendent Florida  station.  Must  be  good 
copywriter  and  have  a  car.  Location 
Florida.  Permanent  job  to  good  man* 
Box  718D,  BROADCASTING. 

Free  lance  writers  to  turn  out  gags 
and  material  for  disc  jockeys.  Box 
760D,  BROADCASTING. 

Help  Wanted  (Cont'd) 
Program  director-announcer  wanted. 
Must  be  thoroughly  experienced,  have 
snappy  ideas,  wide  awake.  Good  mar- ket. East  coast.  No  floaters.  Box  769D, 
BROADCASTING. 

Situations  Wanted 

Managerial 

Well  qualified.  Will  accept  salary  plus 
commission.  Guarantee  to  make  money. 
Box  5D,  BROADCASTING. 

Successful  manager,  capable  full  re- 
sponsibility, wants  greater  opportunity. 

Best  references.  Box  673D,  BROAD- 
CASTING. 
Do  you  want  a  manager  who  knows 
nothing  but  radio  and  is  proud  of  it? 
Open  to  a  proposition.  Newspaper 
owned  stations  please  ignore.  Box 
682D,  BROADCASTING. 

Southern  stations — Manager  who  can 
announce,  sell,  program  and  knows 
engineering  wants  general  managers 
job  in  southern  station,  250  or  1000 
watts.  Would  like  to  invest  if  possible. 
Box  704D,  BROADCASTING. 

Manager-commercial  manager.  I  have 
been  a  successful  salesman,  commercial 
manager  and  manager  in  both  small  and 
metropolitan  markets  for  independent 
and  network  stations.  Married,  middle 
aged  and  reliable.  Interested  only  in 
well  established  station.  Best  refer- 

ences.   Box  710D,  BROADCASTING. 

Offer  young  man-wife  combination 
station  manager  and  commercial  man- 

ager. Thorough  knowledge  and  efficient 
operation  with  double-barreled  sales impact!  4  years  operation  of  present 
highly  competitive  small  market  sta- tion. Man-manager,  Chief  eng.,  sales- 

man. Wife-commercial  manager  with 
terrific  "sales  appeal"!  Want  perman- ency in  small  southern  market.  Write 
or  wire  Box  753D,  BROADCASTING. 
Young  family  man  now  managing  250 
watt  station  desires  immediate  change. 
Have  made  10%  profit  on  big  invest- 

ment in  first  6  months.  Well  experi- enced, sober,  hard  worker.  Salary 
secondary.  Will  consider  buying  or 
building  station.  Prefer  south.  Best references.  Write  or  wire  Box  758D, 
BROADCASTING. 

Station  manager  or  commercial  man- 
ager seeks  permanent  connection  with 

Texas  station.  9  years  experience  all 
phases  (8  years  one  station.)  Handled 
play-by-play  football,  basketball,  box- ing. Thorough  knowledge  accounting, 
programming  and  sales.  Have  enviable radio  management  and  civic  record. 
As  many  references  as  desired.  Now 
on  staff  of  NBC  affiliate  in  Texas 
metropolitan  city.  Age  33,  married. 
May  I  give  you  complete  details?  Box 
768D,  BROADCASTING. 
Manager.  Are  you  Interested  in  25 
years  topflight  experience  in  engi- 

neering, programming,  -  sales  and  man- agement for  your  station?  Then  con- tact me.  Box  771D,  BROADCASTING. 
Manager.  Want  the  best  available? 
Make  me  prove  it.  Not  cheap  but  good. 
Further  details  Box  772D,  BROAD- CASTING. 

Manager..  Especially  familiar  with 
Florida  markets.  Aggressive.  Good 
background  and  references.  Write  Box 
776D,  BROADCASTING.  
Manager.  Thoroughly  experienced 
large  and  small  operations.  Now  man- 

aging successful'  net  affiliate.  Good record  with  accent  on  sales.  Family 
man.  Write  Box  777D,  BROADCAST- 
ING^  

Commercial  manager  who  is  manager 
in  fact,  but  not  in  title  or  compensation, 
has  many  successful  ideas  meaning 
"banked  dollars,"  given  the  oppor- 

tunity.. Seventeen  years  experience, 
ten  in  radio  without  a  pink  slip,  tells 
the  story.  Also  lady  traffic  manager, 
years  of  experience,  the  knowhow  to 
keep  traffic  unsnarled.  We  can  be 
employed  as  a  team  or  otherwise.  If 
you  have  difficulties,  let  us  know. 
Costs  nothing  to  inquire.  Get  full  de- tails.  Box  802D,  BROADCASTING. 
Capable  station  manager — Good  busi- ness executive  .  .  .  strong  on  results 
and  smooth,  economical  operation.  Can 
give  you  the  productive  kind  of  radio 
that  builds  listeners  and  increases  bill- 

ings. Fine  background  in  sales,  adver- tising and  radio.  Mature,  with  plenty 
experience  and  the  common  sense  man- 

agement that  makes  a  station  profitable 
.  .  .  net  or  independent.  Available 
January  first.  Write  or  wire,  P.  O. 
Box  1244,  Greenville,  South  Carolina. 

Situations  Wanted  (Cont'd) 

Salesman 
Midwest  stations  please  note.  Youn 
experienced  salesman  wants  opporti! 
nity  with  good  station  in  good  marke Box  642D,  BROADCASTING. 

Thoroughly  experienced  producer,  ha:-  fj 
worker,  good  record,  wants  better  oi 
portunity.  Box  674D,  BROADCASTINC^ 
Salesman — I  am  resigning  as  manag 
of  a  250  watt  station  and 'would  like sell  for  a  well  established  station 
a  good  market.    Married,  43  years  o with  sales  and  sales  manager  experfc 
ence  in  major  markets.  Top  reference/ 
Box  709D,  BROADCASTING. 
Former  announcer  desires  position 
salesman  with  progressive  station.  Salt 
experience  non-radio,  but  willing learn.  Sober,  reliable.  References.  Be 
731D,  BROADCASTING. 
Sales  manager-salesman,  32,  marriel Excellent  record,  high  earnings.  Exp4 
rienced  mike,  copy,  programmin-^ 
Good  offer  gets  good  man.  Box  744 
BROADCASTING. 

Mr.  Station  Manager  with  sales  hes^ 
aches,  bring  a  fresh  but  trained  viev 
point.   Young,    aggressive,    advertisii , 
salesman,    single,    4    years  oversea. 
veteran,  personality  plus,  backgrourjji 
of  radio  station  market  research  ar ,  7- merchandising,  plus  successful  publ 
cation   and   advertising   sales   expei:  " ence,  seeks  mutually  profitable  associ.-1 tion  with  station  needing  an  injectic 
of  trained  sales  enthusiasm  in  its  saL ' organization.    Or    as    sales  manage^ 
Now  in  middle  west  but  will  go  an-- 
where.  Box  783D,  BROADCASTING." Looking  for  position  with  compatib'- 
firm  offering  opportunity  for  experien'  '  ■ and  advancement.  Experienced  in  tin 
sales,  broadcast  equipment  sales,  foE  ?' eign.   Latin  American   and  domestic 
consulting     engineering.     Box  784]-, BROADCASTING. 
Salesman-announcer  top  caliber,  sobe, 
dependable  family  man,  eastern  state  1 
Box  799D,  BROADCASTING. 

TV  and  AM  salesmanager.  One  ye  ' 
5000  w.     One  year  50,000  w.     Thr.'  " years  advertising  and  promotion.  Cc 
lege  graduate.  Young.  Good  sales  re: 
ord.   References.  Box  801D,  BROAl' CASTING. 

Top    salesman    desires    to    represe:  _ 
transcription  company.  Have  wide  e  ¥ 
perience.  P.  O.  Box  2904,  Hollywood  2<  m 

Calif.  ■■ Announcers 

Young  woman,  continuity  writer,  a: 
nouncer.  2  years  experience.  Origin 
ideas,  continuity  samples  and  auditii 
disc  available.  Box  648D,  BROADCAS' 
ING. 

Announcer-engineer.  Recent  graduajf 

SRT  Chicago.  Have  first  phone  licens,  ~ Thoroughly  trained  all  phases.  Desir' position  as  combination  man  with  smr 
station  to  gain  program  experienci 
Good  voice,  single,  27,  reliable,  sobt 
ambitious.  Work  for  reasonable  se' 
ary.  Go  anywhere.  Audition  disc  avat  : ! 
able.  Box  662D,  BROADCASTING. 
Announcer,  disc  jockey,  29,  rece' 
graduate  SRT  Chicago.  Thorouglv 
trained  all  phases.  Desires  positit small  station  to  gain  experience.  Ma 
ried.  Sober  and  reliable,  Auditii 
disc  available.  Box  664D.  BROA] 
CASTING. 
Yes,  I'm  experienced.  Mainly  a  cor, mercial  man  who  can  handle  news  aiM7 
staff  work.  AM  or  TV  desired,  Bi, 
677D,  BROADCASTING. ft 

Announcer.   2  years  experience,  sing' 28.  Commercial,  news,  record  man  wf  M 
console  experience.   IJesire  progressi^  Pa station.    Available  immediately.  B^poi 
700D,  BROADCASTING. 
Tough  news  competition?  Let  netwo/ 
caliber  newscaster  with  "on-the-scen voice,  delivery,  make  yours  top  nev 
station.    No  prima  donna..    Now  ma^  f! 
aging  small  independent,  but  interest'  si news  editor  progressive  station,  pr  - 
ferably  southwest.   Box  701D,  BROAl  m CASTING.  0  iji 

Experienced  staff  and  feature  a 
nouncer.  Complete  details  upon  i 
quest.     Box  702D,  BROADCASTING 

Announcer,  experienced,  good  morni: ' or  night  man.   Operate  board,  progra  ij, 
music.    2  years  college,  married,  G  J"' Bill  if  necessary.    Box  714D,  BROA]  ■ CASTING. 



Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) 

--)ewscaster-announcer-writer   for  AM 
'  TV  network  and  small  station  back- 

^i^ound,  mailpulling  delivery,  want  job ri.at  requires  hard,  aggressive  work  and 
;  (Turns  decent  salary,  looking  for  large 
a-  arket  that  can  utilize  my  capabilities, 

i  years  in  radio,  college  grad,  Army 
'  jJitor,  positive  personality  and  appear- hce,  looking  for  permanent  spot.  Box 
:>7D,  BROADCASTING. 

:-; ,  I  
^p^perienced  young  announcer,  versa- 
]  lie,  board,  ad-lib,  excellent  writer, 
'interview    remotes:    Kenton,  Barron. 
fonroe.  Currently  5000  w  morning,  for- 

.]  ierly  metropolitan  night  diskery.  Pre- i^r  east,  consider  all.  Box  711D, 
■itROADCASTING. 
icompetent,  irrelevant,  incomprehen- 
ble.  Announcer-copywriter,  2  years 
iexperience.  Voice  like  corpus  delecti. 
usterless  personality.  Drab  ideas,  Un- 
ghtly  references.  Single,  25,  unen- aged.  Box  715D,  BROADCASTING. 
ependable  experienced  hillbilly  DJ.  3 

■  ears  at  present  station,  now  ready  for 
-letter  deal.    Box  720D,  BROADCAST- 

(.nnouncer,  22,  single,  veteran,  2  years 
college.    Graduate  of  radio  school. 

I'Ome    experience.     Excellent  sports 
background.    Will  travel.    Box  724D, 
:^  ROADCASTING. 

nnouncer,  vet,  graduate  oldest  broad- 
asting  school  in  country.  Produced, 
mg,  emceed  amateur  shows  in  Chi- 
^go  nite  clubs.  Two  years  college, 
(inner  staff,  5000  watt  NBC  affiliate, 
onsider  all  offers.  Box  726D,  BROAD- ASTING. 

nnouncer,  23,  single,  IV2  years  experi- iice,  know  board,  copy  and  accounts, 
ant  and  need  more  experience.  Will 
avel.     Box   730D,  BROADCASTING. 

[  xperienced  announcer  with  2  years 
lofessional  musical  background.  Bos- 

I  jn  University,  NBC  announcing  school, 
amily    man,     all-round  experience, 

-specially  morning  man.     Box  734D, 
EfitROADCASTING . 

^Jew  England  stations!  Need  top  morn- ig  man,  announcer,  disc  jockey,  news 
;:ditor  or  program  director?  Sober,  re- .able  young  man,  presently  employed, 
f  as   wide    experience    in    all  phases. 
iVant  chance  to  settle  down.    Age  30, 
"larried,  no  children.  All  offers  con- idered.    Box  738D,  BROADCASTING. 

-Experienced  announcer.    I  shall  pass 
Ihrough  this  magazine  but  once.  Any 
ood  therefore  that  I  can  do  for  your 

-tation,  let  me  do  it  now.    I  shall  not 
ass  this  way  again!  Box  746D,  BROAD- :asting. 

Combination   announcer-board  opera- 
pr.  Thoroughly  trained  all  phases.  De- 
jires  position  small  station  to  gain  ex- perience.   Married,    no    children,  27. 

I'.ober,   reliable  and   willing  to  work 
,  .ard  for  reasonable  salary.   Go  any- .:vhere.     Disc  and  photo.     Box  747D, 
■-3ROADCASTING, 
t. 
iTlnnouncer,  graduate  of  radio  school. 
£t;Vill  go  anywhere  in  east  or  midwest. 
sSnow  control  board.  Young,  no  glam- 
i.s'ur  boy.    Versatile.    Prefer  a  Mutual 

ffiliate  station.  Night  turn  welcomed. 
-Salary  no  object.    Box  748D,  BROAD- TASTING. 

Oesire  announcing  job.  13  months  ex- 
)erience  all  phases.  Graduate  of  lead- 

:irig  radio  school.  Prefer  middlewest. 
J  Disc,     photo    available.      Box  750D, 
BROADCASTING , 
•til  
[FJbesire  news  work.  250  kilowatt  experi- 
";  nce.  B  Sc  Degree  in  radio,  journalism. ">ingle,  25,  disc,  photo  available.  Box 51D,  BROADCASTING. 

Announcer.    Good  staff  man,  2  years 
:::perience,  college  background  music 
najor.    Speech  and  dramatics  at  Co- 
umbia  University.  Presently  employed 

j.'^ew   York   station   which  anticipates 
.|,::utting  staff.    Disc  jockey,  authorita- 
ijive  news  reporting,  straight  commer- 
'j,:ial  announcing.    Excellent  references, ■i^ge  29,  married,  one  child.  Disc  on  re- 
IjlRuest.    Box  756D,  BROADCASTING. 
'A'-  
Jj^oung  man,  trained  announcer,  former 
'iolinist  major  symphony  orchestra 
-lesires  position  newscasting,  music 
iislepartment.  Disc  on  request.  Box 
ia  61D,  BROADCASTING. 
3-  
-5portscaster-announcer-engineer  com- 
i*Pines  network  caliber  announcing  with 
si^Taong  country's  finest  basketball,  foot- 
';''all,  baseball  play-by-play  1st  class J-Scket.    Box  763D  BROADCASTING. 

January  journalism  grad  from  Notre 
Dame  wants  announcing,  news  writing 
start.  Married,  will  travel.  Disc  on 
request.  Particulars,  write  Box  765D, 
BROADCASTING. 
Morning  man,  8  year  success.  Witty, 
friendly,  dependable.  Ticket,  com- bination. Married,  employed.  $80.  Box 
774D,  BROADCASTING.  
Announcer-engineer,  experience,  20 
months,  married.  Have  car,  available 
immediately.  Midwest  and  west  only. 
Box  778D,  BROADCASTING. 
Announcer,  vet,  experienced,  news, 
disc  jockeying,  console  operating  and 
ad-lib.  College,  speech  major,  strong 
on  sports.  Disc  and  photo  available. 
Box  786D,  BROADCASTING.  
If  you  need  an  all-round  announcer who  can  write  what  you  want,  call  on 
me  at  Box  788D,  BROADCASTING. 
Have  the  background.  Can  you  furnish 
opportunity?  Am  ambitious  and  sober. 
Box  789D,  BROADCASTING.  
What  is  your  problem?  If  a  young 
ambitious  announcer  will  solve  it — try 
me  and  see.  Box  792D,  BROADCAST- ING. 
Announcer,  P.D.,  no  genius  or  hot- 

shot, but  competent.  Single,  23,  ex- 
perienced. Either  position.  References. 

Box  793D,  BROADCASTING. 
Announcer,  single.  College  graduate. 
Will  travel.  Prefer  Nev/  England  states. 
Box  794D,  BROADCASTING. 
Announcer,  26,  married,  excellent  radio 
background.  College,  Ohio  State  U. 
including  one  year  law.  Neat,  good 
appearance  and  personality.  Highest 
references.  Versatile  work,  including 
commercial  writing.  Will  accept  first 
reasonable  offer  from  progressive  sta- tion. Position  before  salary.  Box 
795D,  BROADCASTING.  
Announcer  experienced  all  phases. 
Former  sports  and  music  director.  Mar- ried,  26.    Box  796D,  BROADCASTING. 
Experienced  announcer.  Two  years 
Mutual  affiliate  and  FM.  All-round 
staff  including  sports.  Also,  two  years 
teaching  radio  classes;  actor-director 
of  theatre  group.  Married,  family.  Box 
803D,  BROADCASTING.  
Sportscaster — Early  morning  man  look- 

ing for  advancement.  Five  years  ex- 
perience in  all-round  announcing  and 

sports;  have  called  Bowl  game  and 
major  league  games.  Excellent  refer- ences. Married,  sober  and  dependable. 
Box  804D,  BROADCASTING. 
Improved  audience  reaction,  synony- 

mous with  me.  Play-by-play  baseball, 
football,  basketball.  5  years  top  ex- 

perience. Also  general  announcing, 
highest  references,  married.  Box  805D, BROADCASTING. 
Recent  graduate  of  radio  broadcasting 
school  anxious  to  get  started  in  radio. 
Nine  years  mike  experience.  Single, 
free  to  travel,  29  years  of  age.  Able 
to  work  board,  affable  personality, 
work  well  with  others.  Money  second- 

ary to  opportunity,  photo  and  disc  on 
request.  Reply  John  Chester,  18  South 
Center  St.,  Windsor  Locks,  Conn. 
314  years  experience  as  staff  announcer, 
salesman,  copywriter,  promotion  di- 

rector, commercial  manager  and  pro- 
gram director  of  250  AM  station — • 33,000  FM  station.  Satisfactory  in  all 

respects  as  station  manager  will  attest. 
Presently  employed  as  PD.  Would  like 
to  change  to  announcing  and  produc- tion work  on  larger  station.  30,  single, 
will  travel.  Disc  and  references  on 
request.  Address  replies  H.  J.  Davis, 
WTRC,  Elkhart,  Ind. 
Announcer,  two  years  staff  experience. 
Also  writer-director  sustaining  dra- 

matic series.  Disc,  photo,  references 
etc  on  request.  R.  W.  Dowling,  2036 
20th  St.,  Astoria,  L.  I,,  N.  Y. 
Staff  announcer,  24,  single,  versatile. 
College  B.A.  in  Speech.  2Va  years  net- work and  independent  experience. 
Looking  for  opportunity.  Will  travel. 
Jack  Edwards,  11402  Superior  Ave., 
Cleveland.  Ohio. 
Experienced  announcer  —  commercial 
and  production  continuity.  23,  7  months 
experience  as  DJ.  general  staff,  console 
operation.  Available  immediately  any- 

where. Disc,  photo,  excellent  references 
available.  Robert  Rauch,  724  South 
Grand  Avenue,  Fort  Thomas,  Ky. 
Announcer,  disc  jockey.  Warm  friend- 

ly style,  go  anywhere.  $60  minimum, j.  Schumann,  304  West  14th  St.,  N.  Y. 
C.      Disc  on  request. 
Announcer,  2  years  experience,  excel- lent references,  married,  28.  Tom 
Zeigler,  2720  N.  McVickers  Ave.,  Chi- 

cago, ,39. 

Technical 

Experienced  engineer,  studios,  trans- 
mitters, any  offers  please?  Box  894c, 

BROADCASTING. 

Engineer,  young,  single,  first  phone, 
second  telegraph.  No  broadcast  ex- perience but  willing  to  learn.  Box 
583D.  BROADCASTING. 
Chief  engineer  seeking  better  boss. 
Able  assume  all  your  technical  prob- 

lems in  AM  or  FM  including  any  direc- tional system  and  any  power.  Also  TV 
if  and  when.  Experience  since  crystal 
sets,  now  43.  Permanency  first.  Prefer 
Central.    Box  646D,  BROADCASTING. 

First  phone  license,  experienced  trans- mitter, console,  remotes.  Married,  car. 
Want  to  settle,  prefer  in  northeastern state.  Available  on  two  weeks  notice. 
Box  652D,  BROADCASTING. 

First  phone,  3  years  broadcasting  ex- 
perience. Seeking  job  as  combo  man. 

Will  send  disc,  photograph  on  request. 
Must  have  $60,  Box  669D,  BROAD- CASTING. 

Control  operator,  3  years  clear  channel 
experience.  E.  E.  Degree,  married. 
Prefer  midwest  area.  Box  675D, 
BROADCASTING. 

Engineer,  first  phone.  11,2  years  experi- ence, remotes,  control  room,  xmtr.  24 
years  old,  married,  have  car.  Prefer central  New  York  state  or  southern 
New  England,  permanent  position.  Ref- erences, including  present  employer. 
Box  706D,  BROADCASTING. 
Engineer,  16  years  experience  AM,  FM. 
5  years  chief.  3  years  ten  kw  AM. 
Transmitter,  studio,  remotes,  tape  and 
disc  recording.  Experienced  construc- 

tion. Married.  Will  travel.  Best  ref- erences.   Box  721D,  BROADCASTING. 
Engineer  experienced  on  transmitter, 
remotes,  console,  like  position  north- eastern states.  Any  offer  considered. 
Have  car.  Box  713D,  BROADCAST- ING. 

Engineer,  1st  phone,  inexperienced, 
single,  age  22,  willing  to  travel.  Box 
732D,  BROADCASTING. 
Experienced  engineer  all  phases  AM 
and  FM.  Ambitious,  energetic,  looking 
for  permanent  position.  Box  736D, 
BROADCASTING. 
Engineer,  first  class  ticket,  experience, 
available  immediately.  Will  travel, 
references.  Box  705D,  BROADCAST- ING. 

Able,  conscientious,  experienced  chief 
engineer  now  employed  that  capacity 
seeking  station  with  larger  opportuni- 

ties. A-1  technical  background.  Capa- 
ble excellent  combination  work,  if 

necessary.  Age  32,  married,  radio  ex- 
perience since  1932.  Box  773D,  BROAD- 

CASTING^  

Experienced,  engineer-announcer,  chief 
engineer,  sportscaster  or  what-have- 
you.  Excellent  references.  Automo- bile. Available  immediately.  Box 
775D.  BROADCASTING.  
Engineer,  vet,  married,  experienced  5 
kw.  Desires  position  midwest  or  west. 
Box  781D,  BROADCASTING.  
First  phone,  one  year  experience,  all 
phases  AM  (DA)  FM  operation  and 
maintenance,  remotes,  recording. 
Single,  23,  within  250  miles  N.  Y.  C. 
Box  787D,  BROADCASTING. 
Engineer,  first  phone,  married,  willing 
to  travel,  inexperienced  but  willing. 
Box  790D,  BROADCASTING.  
Engineer,  first  phone,  married,  150 
mile,  N.  Y.,  no  experience,  hard  work- er.    Box  791D,  BROADCASTING. 
RCA  Institutes  grad  with  first  phone 
and  3  months  AM  varied  engineering 
experience  desires  position  in  A-3  or TV.  T.  Bonn,  PO  Box  1905,  Williamson, 
W.  Va. 
Single  man  with  first  phone  desires 
position,  no  experience  or  disabilities. 
Very  reliable,  will  go  anywhere.  W. 
M.  Dickinson,  515  W.  5th,  MitcheU, 
South  Dakota. 
Engineer,  15  years  experience  trans- mitter and  control  room,  combination 
announcer,  copywriter,  experienced 
construction  chief  AM  and  FM,  low 
and  high  power.  Prefer  Gulf  Coast. 
Available  short  notice.  Write  Engi- neer, 305  N.  6th  St.,  Temple,  Texas. 
Engineer.  First  class  telephone  tele- 

graph ham.  Communications  experi- ence. Young,  ambitious,  will  travel. 
Prefer  New  England.  Louis  Maggi,  110 
Lonsdale  Street,  Dorchester,  Mass. 

Engineer,  radio-television.  Graduate 
Capitol  Radio  Engineering  Institute, 
first  phone.  AM-FM  experience  in 
Army.  26.  Single,  will  travel.  Avail- 

able immediately.  Any  offer  con- sidered. Keith  L.  Martin,  25  Orchard 
St.,  Keyser,  W.  Va. 
Combination  engineer-announcer,  11 
months  experience  in  aU  phases  of 
small  market  operation.  Disc  jockey, 
newscasting,  color  on  football  and  bas- 

ketball and  all  types  remotes.  Vet- 
eran, car,  free  to  travel.  Graduate  of 

radio  and  television  school.  Available 
the  first  of  Feb.  Phone  799  or  write 
Robert  Pegg  or  Donald  Morris.  502 
Belleview,  LaJunta,  Colo. 

Available  immediately.  Engineer  1st 
phone.  4'/2  years  experience  AM  and 
FM  studio  and  transmitter  installation, 
operation  and  maintenance.  Sober.  Ex- 

cellent references.  Desire  permanent 
position.  Charles  Poticka,  851  Westgate, 
St.  Louis,  Missouri. 

Engineer  first  phone,  class  A  ham,  8 
months  experience,  single,  Richard 
Roeder,  424  Raritan  Ave.,  Highland 
Park,  N.  J. 

Engineer  desires  steady  position  with 
radio  station.  Midwest  preferred. 
Married,  Age  22.  Available  immedi- 

ately. Best  of  references.  Write,  wire 
or  call  Sam  Seldon,  Radio  Station 
KWPM,  West  Plains,  Missouri.  Tele- 

phone 700. 
Transmitter  operator.  Available  im- 

mediately. 3  months  experience  as  va- 
cation relief  operator  in  5  kw  station. 

Willing  and  dependable.  References 
available.  Stanley  Thatcher,  647  Elm, Lawrence,  Kansas. 

Equipment  and  operating  engineer.  De- 
sign, install,  operate  all  but  most  com- 
plex plants.  Age  40,  25  years,  progres- 
sive experience,  1st  class  license,  excel- 
lent references.  Family  man,  sober  and 

reliable,  good  health.  Contacts  with 
consultants  and  attorneys.  Can  prose- 

cute your  application  in  Washington. 
Available  anywhere  U.S.  long  or  short 
assignment  due  retrenchment  research 
firm.  Prompt  detailed  response  all  in- 

quiries. H.  R.  Walter,  1-B  Research, Greenbelt,  Md.    Phone  6642. 

Production-Progra/mming,  others 

Radio  news  pays  off— NARND  Report. News  editor  can  build  news  programs 
or  perk  up  lagging  department.  10 
years  radio,  newspapers,  public  rela- tions. Heavy  on  sports.  References, 
background,  disc  furnished.  Box  570D, 
BROADCASTING. 

Experienced  dramatic  script  and  com- 
mercial continuity  writer.  Resume  and 

samples  upon  request.  Box  703D, 
BROADCASTING. 

Wanted.  Program  directorship  of  small 
eastern  station.  7  years  experience,  all 
phases  of  small  station  operation.  Box 
708D,  BROADCASTING. 

1  am  extremely  interested  in  direction 
and  production.  Six  months  experi- 

ence as  announcer,  continuity  writer. 
2  years  professional  training  in  produc- tion and  direction.  Willing  to  start  at 
bottom.  Available  immeditely  any- 

where.   Box  712D,  BROADCASTING, 

Experienced  program  director.  Excel- 
lent background.  Successful  super- 
visor, producer,  organizer.  Merchan- 

disable  personality.  Box  719D,  BROAD- 
CASTING. 

Writer-producer,  col.  grad.,  28.  Experi- 
enced dramatic,  news,  commercial.  5 

kw  or  above.  Scripts,  transcriptions 
available.  Box  722D,  BROADCAST- ING. 

Woman's  program  director,  excellent 
voice,  know  continuity,  traffic.  College 
training  plus  experience.  Age  22, 
single,  free  to  travel,  disc  available. 
Box  723D,  BROADCASTING. 

Newsman,  experienced  collecting,  writ- 
ing, broadcasting  news.  Capable  set- ting up  and  running  news  dept.  College 

grad.  (Phi  Beta  Kappa).  Box  725D, 
BROADCASTING. 

Woman  copywriter,  announcer  writes 
copy  that  sells.  B.A.  in  radio.  Experi- ence, initiative.  Westerner  wants  job 
in  far  west.  Box  733D,  BROADCAST- ING. 

(Continued  on  page  70) 



Situations  Wanted  (Cont'd) 
Cont.  director,  wide  experience  all 
forms  of  news,  dramatic  and  sales  writ- 

ing, programming,  etc.,  for  large  mar- 
ket station.  Prefer  small  market  sta- 

tion, but  interested  only  in  permanent 
location.    Box  737D,  BROADCASTING. 

Woman's  program  director,  4V2  years experience  in  educational,  commercial 
radio,  desires  advancement.  Prefer  east 
or  southeast.  Box  743D,  BROADCAST- ING. 

Program  director  and  continuity  di- 
rector presently  employed,  looking  for 

station  with  ideas  and  knows  radio. 
Years  of  experience  both  radio  and 
agency.  We  can  make  your  depart- 

ments Day  for  themselves.  Both  mar- ried, non-drifters,  ready  to  settle.  Let 
someone  experienced  do  your  depart- 

mental worrying  for  you.  We're  able, ready  and  willing.  Allow  time  for  an- 
swering.   Box  752D,  BROADCASTING. 

He's  unlovely!  He's  single!  He's  not 
engaged!  But  he's  willing— to  assist 
in  your  radio  department.  N"yc  or vicinity.  Well-versed  from  small  sta- 

tion to  agency.  Direction  and  produc- tion knowhow.  Promotion,  publicity, 
sales,  script,  copy,  programming.  Dic- tation, rapid  typist.  Here  is  your  man 
Friday — who  doesn't  care  about  the day  or  the  pay,  but  only  what  you  have 
to  say!     Box  767D,  BROADCASTING. 

Young  lady,  fully  experienced  in  con- tinuity, traffic  and  program  depart- ments desires  responsible  position.  Box 
785D,  BROADCASTING. 

Available  at  once,  experienced  copy- 
writer, woman  commentator.  College 

graduate,  single,  24,  excellent  refer- ences from  present  employer.  Box 
798D,  BROADCASTING. 
Wanted — Station  seeking  alert  news 
talent — bv  ambitious,  experienced  news 
director  with  radio-newspaper  back- 

ground. Age  23,  single.  B.A.  Degree. 
Good  references.  Box  800D,  BROAD- CASTING. 

Program  director,  proven  record.  Hypo 
sales.  Top  voice.  Sports,  etc.  27. 
College  grad.  Box  808D,  BROADCAST- ING. 

Program-production  director,  excellent 
record,  past  six  years  WTAG.  Wants 
position  where  he  can  plant  roots  and 
becoihe  part  of  community.  Prefer- ably New  England.  Married,  family. 
He>.ry  A.  Fe'ix,  22  Kalmar  St., Worcester  6,  Mass. 

For  Sale 

Stations 

1000  watt  fulltime  successful  independ- 
ent upstate  N.  Y.  Good  money  maker. 

$150,000,  principals  only.  Box  7G2D, 
BROADCASTING. 

For  Sale  (Cont'd) Situations  Wanted  (Cont'd) 
iiiyiHiit 

Eqiiipment,  etc. 
For  sale.  Two  RCA  70-C2  turntables 
complete  with  BA2C  preamps.  Each 
$360.  One  RCA  (GR)  distortion  and 
noise  meter  WM-71-A  brand  new  $475. 
Box  7S8D,  BROADCASTING.  
WE  106B  transmitter,  1  kw,  2  sets  tubes. 
Complete  cooling  system,  spare  pump, 
motor.  1  700  C  oscillator  4HP  250  V 
Generators,  24  V  generator,  8  HP  motor, 
two  2000  V  generators,  also  high  voltage 
rectifier.  Best  offer  buys  all  or  part. 
Box   729D.  BROADCASTING.  
One  practically  new  Presto  dual  re- 

cording and  amplifier  console  model 
"F".  comnlete;  used  very  little.  Cost 
$1,490.  What  am  I  offered?  Guaran- teed new  condition;  cut  less  than  box 
of  blanks.     Box  739D,  BROADCAST- 
ING.  
For  sale,  Raytheon  RFIOOO  1  kw  FM 
transmitter.  Used  2V2  years  on  103.9  mc. 
Excellent  condition.    Best  offer.  Box 
742D.  BROADCASTING.  
For  sale,  1  Federal  field  intensity  meter, 
model  101-C.  Excellent  condition.  Of- 

fered at  substantial  saving.  Box  745D, 
BROADCASTING.   
For  sale  a  complete  Presto  lateral  disc 
recording  set  including  39-A  3-channel 
mike  pre-amplifier,  85-E  recording 
amplifier  and  6-N  recording  turntable 
with  1-C  cutting  head.  Good  condition 
with  little  use.  Make  us  offer.  KOSF, 
Nacogdoches,  Texas. 
RCA  250K  transmitter,  Ideco  400-ft 
guyed  tower  complete  with  lighting 
equipment  and  Western  Electric  54A 
FM  antenna;  GR  type  475-C  frequency monitor,  1230kc;  Johnson  1  kw  antenna 
tuner;  3  Standard  78"  cabinets.  All  in excellent  condition.  No  reasonable 
offer  refused.  WABB,  Mobile  9,  Ala- bama. 

For  sale.  Blaw-Knox  tower  complete 
with  exception  of  lights  and  insulators. 
(Tower  stored  in  Washington,  D.  C.) 
Perfect  condition.  Also  Shunt  tuning 
unit    D-99418.      Best    offer  accepted.. 
Write  WAVZ,  New  Haven,  Conn.  
10  kw  WE506B-2  FM  transmitter.  New, 
never  uncrated.  Make  inquiry.  H. 
Edwin  Kennedy,   WILM,  Wilmington, Delaware.  
170-  self-supporting  TV-FM  Lehigh 
tower;  250  w  RCA  FM  transmitter; 
REL  freauency-modulation  monitor. 
All  or  part,  make  offer.  G.  J.  Morey, 
WNLC,  New  London,  Conn. 

Wanted  to  Buy 

Stations 

Interested  buying  local  or  regional  if 
priced  right.  Reply  in  confidence  to 
experienced    broadcaster.    Box  67£D, BROADCASTING.  
Experienced  broadcaster  will  pay  cash 
for  outlet  in  small  cingle-station  mar- ket. Prefer  fulltime  network.  Texas 
or  adjoining  states.    Confidential.  Box 
754D,  BROADCASTING.  
Raiiio  executive  interested  buying  small 
independent  daytime  station  near  New 
York  or  Connecticut.  Replies  confiden- tial.   Box  749D,  BROADCASTING. 

Equipment,  etc. 
Wanted — Post  war  250  watt  AM  trans- 

mitter. State  price  and  condition.  Box 
CIGD,  BROADCASTING. 
Wanted  to  buy — 3  kw.  FM  transmitter 
preferably  RCA,  Collins  or  GE.  Can 
use  frequency-modulation  monitor  and 
about  400  feet  of  l^.'a"  transmission  line. Box  e88D,  BROADCASTING. 
Wanted— RCA  MI-4887  recording  head. 
Advise  condition  and  price.  WCOS. 
Columbia,  S.  C. 

Help  Wanted 

Salesmen 

SALES  MANAGER 

Independent  1  kw  station  in  inland 
middle-Atlantic  state  is  looking  for 
a  sales  manager  with  the  courage 
and  ability  to  tackle  a  tough 
problem  for  a  healthy  reward.  Ma- 

turity, not  age,  important.  Experi- 
ence essential.  Write,  giving  back- 

ground, education,  age,  family 
data,  etc.  Enclose  photograph  if 
available.  State  salary  require- 
ment. 

BOX,  735D,  BROADCASTING 

A7ino}(ncers 

Help  Wanted— Announcers 
New  England  station  has  opening  for 
a  "top"  morning  man.  Excellent  sal- 

ary to  dependable  announcer.  Must 
have  charm,  experience,  know-how 
and  style.    Send  experience  details. 

BOX  509D,  BROADCASTING 

Situations  Wanted 

Managerial 

Attention  West  Coast 
Station  Managers 

Hard  hitting  aggressive  sales  man- 
ager available.  Outstanding  record 

in  national  and  local  AM  and  TV 
sales. 

Good  administrator,  but  no  rock- 
ing chair  executive. 

Best  references  from  leading  time 
buyers. 
BOX  807D,  BROADCASTING 

J 

Now  avaUable  with  background  19  years  in 
radio  including  all  phases.  9  years  general 
manager  of  a  leading  southwest  market  net- work affiliate.  Know  small  station  or  large 
station  operation.  Excellent  industry  con- tacts and  reputation.  Age  42,  married,  three 
sons.  Will  discuss  any  sound  proposition  in 
broadcasting,  TV,  network  or  agency  fields. 
Address  Robert  D.  Enoch.  2125  N".  W.  17th St.,   Oklahoma  City,  Okla. 

For  Sale 

Stations 

Equipment,  etc. 

School 

FOR  SALE 

Radio  Station  and  equipment 

WMMJ— Peoria,  Illinois— 
1020  KC—1000  Watts 

GatPs  equipment,  excellent  coverage,  rich  \ 
industrial  .ind  farm  market  subject  to 
Court  and  FCC  approval.  Write,  wire 
or  phone  4-4104  Julian  B.  Venezky,  Re- 

ceiver in  Bankruptcy,  Mid-State  Broad- 
casting Co.,  First  Nationat  Bank  Build- 

ing, Peoria,  Illinois. 

What  do  you  offer  jor: 

Brand  new  Truscon  H-30  286  foot  self- 
supporting  tower  complete  to  last  n\!t 
and  bolt  with  A-3  lighting,  insulators, 
anchor  bolts  and  base  re-inforceineni 
steel.  Ideal  for  TV-FM.  Cost  well  in 
excess  of  $10,000. 

Brand  new  GE  BY-2-B  4  bay  FM  an- tenna.   Cost  $3,000. 

J  To  be  sold  FOB,  Warren. 

WHHH,  2nd  Natl  Bank, 
Warren,  Ohio 

.  .  .  to  operate  and 
ma i nta.i n  TV/  :  FM  or 

AM  station  equipment?' 

Tell  us  your  needs!  Our  graduates 
have  thorough,  technical  training  in 
one  of  the  nation's  finest  Television- Radio  -  Electronics  training  labora- tories. 
These  men  are  high  grade  .  .  with 
F.C.C.  Licenses  and  are  well  quali- 

fied to  operate  and  maintain  Tele- vision and  Radio  Broadcost  equip- 
ment. Our  graduates  are  employed 

by  many  of  the  best  known  TV- Radio-Electronic  concerns  across  the 
nation.  Write,  phone  or  wire: 

DeFOREST'S  TRAINING,  INC. 2533  N.  Ashland  Ave.;  Chicago   14,  III/ 
Phone  Lincoln  9-7260  '  jj 

Employment  Service 

OPENINGS  AT  ONCE 
S  annoLiiifer- deejays 
13  copywriter — male  and  female 

(type  &  announce) 24   combo   announcer- tech.    (1st  fone   lie. ) 3   copy  directors    (some  production) 
AVAILABLE  NOW! 

ISIgr.  -engineer    (can   construct,   announce,  sell, etf.) 
Chief    engineer    (construction    &  maintenance 

pref . ) Topnotch  prog.  dir.    (all-round  man) RKR   RADIO  TV  EMPLOYMENT  BUREAU P.O.    Box   413,    Philadelphia   5,  Pa. 
FREE — to    employers — Screened  applicants. 

•fl  Iliad -OtU 

NEAL  L.  MOYLAN,  production manager  of  Nev/  York  State  Ra- 
dio Bureau,  Dept.  of  Commerce, 

for  past  tv/o  years,  transfers  to  N.  Y. 
State  Dept.  of  Health  as  director  of 
production  in  Office  of  Public  Health 
Education.  He  will  supervise  produc- 

tion of  radio,  motion  pictures,  publi- 
cations and  exhibits.  He  is  former 

staff  member  of  WFBL  Syracuse,  N.  Y. 

TOM  GREEN  resigns  as  vice  president 
and  a  director  of  National  Retail  Radio 
Spots  Inc.,  Hollywood  transcription 
firm,  having  sold  his  interests  to  JACK 
ROSS  and  PHIL  SINGER.  Mr.  Green 
will  organise  new  firm  with  offices  at 
6253  Hollywood  Blvd. 

CHFA   Edmonton,   and    CKVM  Ville 
Marie,    Que.,    receiving    Press  Nev/s 
service  daily,  bringing  to  89  number 
of    Canadian    stations    receiving  thisi. 
service  of  the  radio  subsidiary  of  Cana-  . 
dian  Press. 

CARDINAL  Co.,  Hollywood  radio-jjr 
television  program  packager,  has 
started  cutting  new  five-weekly,  quar-f 
ter  -  hour  transcribed  philosophical- 
reminiscence  series  titled  Jack  Holt, 
Show. 

KSD-TV  St.  Louis  and  'WNAC-TV' Boston  sign  for  Telenews-INS  T/iis 
I'Feefe /n  Sports  review.  j 

ROBERT  KENNETH  JAMES  Inc.,  Los 

Angeles,  packaging  quarter-hour  show Kids  News  Views  featuring  Jimmy 
Fidler.  Firm  recently  signed  DEE 
ENGELBACH,  producer-director,  to 
produce  its  forthcoming  half -hour  radio 
dramatic  series  featuring  Joan  Craw- 
ford. 
WORLD   BROADCASTING  SYSTEM 
announces  contract  renewals  and  ex- 

tensions for  its  transcribed  service  by 
WCKY  Cincinnati;  WHLS  Port  Huron 
Mich.;  KID  Idaho  Falls,  Ida.;  WGVAf 
G-neva,  N.  Y.;  KGY  Olympia,  Wash 
KFJI  Klarnath  Falls,  Ore.,  and  KIYl 
Shelby,  Mont. 
ELLIS  F.  REHM,  account  executive 
with  Lockwood-Shackelford  Advertis 
ing,  San  Francisco  resigns  to  join 
v/estern  sales  division  of  Philco  Corp 
with  offices  in  San  Francisco. 

Equipment 
Dr.  DAYTON  ULREY,  chief  engineei 
of  Lancaster,  Pa.,  plant  of  RCA  Tubf 
Dept.;  resigns.  He  will  be  retainec 
by  RCA  as  a  company  consultant. 
APPARATUS  AGENCY  Div.  of  Gen 
eral  Electric's  Industrial  Div.,  effec 
tive  Jan.  1,  replaced  by  newly-organ 
ized  Agency  and  Distributor  Div 
GEORGE  L.  IRVINE,  manager  of  Ap 
paratus  Agency  Div.,  appointed  manf 
ager  of  new  section,  and  R.  D.  MOOREl 
manager  of  trade  relations  and  spet  ̂ , 
cial  contracts  of  Apparatus  Agency 
Div.,  named  assistant  manager.  ^ 

NORMAN  L.  HARVEY,  formerly  heai 
of  applied  research  branch  of  physic 
laboratory  of  Sylvania  Electric  Prod 
ucts  Inc.,  appointed  director  of  engi 
neering  of  Colonial  Radio  Corp.,  wholl; 
owned  subsidiary  of  Sylvania  Electrii 

LOURENCO  Marques  Radio,  Johanne 
burg,  S.  Africa,  begins  all  day  pn 
gramming,  with  stations  broadcastin 
16  hours  on  weekdays  and  14  on  Sun 

day. 



^URCH  &  RADIO 

Central  Contact  Urged 

GGESTION  that  Protestant 
prch  representatives  in  local 
imunities  unite  in  groups  to  act 
a  body  of  central  contact  with 
il  stations  was  made  last  week 
the  Rev.  Everett  C.  Parker, 
testant  Radio  Commission  di- 
or. 
r.  Parker  spoke  last  Thursday 

Ji  luncheon  at  New  York's  Na- 
lal  Arts  Club,  held  in  connection 
h  a  week-long  religious  radio 
-|"kshop  at  which  ministers  and 
igious  educators  met  for  study 
broadcast  techniques. 
[)r.  Parker  pointed  out  that  such 
Itralized   action   removes  from 
tions  the  responsibility  for  fair 
■Ication  of  time  to  various  Prot- 
^nt  causes. 
it  a  panel  on  discussion  pro- 
s|ms,  held  Wednesday  at  the 
llical  Theological  Seminary, 
Idueers  of  religious  programs 
l-e  urged  to  present  fairly  all 
ps  of  controversial  issues.  Par- pating  in  the  panel  were  Doris 
•with,  NBC  director  of  talks 
I  religious  broadcasts;  George 
ikhers,  CBS  director  of  religious 
adeasts,  and  Dorothy  Kemble, 

director  of  religious  and 
icational  programs. 

FCC  Actions 

.  WILLIAMS 

To  Commerce  Committee 

||N.  JOHN  J.  WILLIAMS  (R- 
f.)   will  replace  the  late  Sen. 
de  Reed  (R-Kan.)  on  the  Senate 

ierstate  &  Foreign  Commerce 
j  jiimittee,  the  Republican  Policy 
iiimittee  announced  last  week. 
sen.  Williams,  who  has  been  a 
Lmber  of  the  Senate  Finance 
oimittee,  is  serving  his  first 
i^iate  term,  which  expires  Jan.  3, 
>3.  He  was  born  in  Sussex 

"anty   May   17,   1904,   and  for- 
j-ly  was  associated  with  the 
liin  business.  Sen.  Reed  died  at 
I,,  home  in  Parsons,  Kan.,  last 
rV.  8. 

larles  G.  Roberts  Jr. 

;arles  greenwood  rob- 
ots Jr.,  product  manager  for 

lio  and  television  broadcast 

aipment  in  General  Electric's 
nmercial  equipment  division  at 
racuse,  N.  Y.,  died  on  Jan.  7 
Syracuse  Memorial  Hospital 

)ev  brief  illness.  A  native  of  Oil 

'y.  Pa.,  Mr.  Roberts  joined  GE 
1928,  served  with  RCA  Interna- 
nal  Div.  from  1930  until  rejoin- 

^:  GE  in  1942.  He  leaves  his  wife, 
xbara ;  two  sons,  Charles  Jr.  and 
.than;  and  his  mother,  Mrs. 
uson  L.  Roberts  of  Blaisdell,  N.  Y. 

(Continued  from  page  66) 
Decisions  Cont.: 

WFIL-FM  Philadelphia— Granted  li- 
cense covering  changes  in  existing  FM 

station  102.1  me.  10  kw,  650  ft. 
WUOA  Tuscaloosa,  Ala.— Granted  li- 

cense for  new  noncommercial  educa- 
tional FM  station  91.7  mc.  4.8  kw,  80  ft. 

WUOM  Ann  Arbor,  Mich. — Granted 
license  covering  changes  in  noncom- mercial educational  FM  station  to  show 
power  of  44  kw. White  Rose  Bcstg.  Co.,  Area  York, 
Pa. — Granted  CP  and  license  for  remote 
pickup  KA-5319. 

ACTION  ON  MOTIONS 
(By  Commissioner  Hyde) 

FCC  General  Counsel — Granted  peti- tion for  extension  of  time  to  Feb.  6 
to  file  exceptions  to  initial  decision 
issued  in  proceeding  re  application  of 
KPPC  Pasadena,  Calif. 
WKBO  Harrlsburg,  Pa. — Granted  peti- 

tion requesting  dismissal  without  prej- udice of  application. 
Capital  Bcstg.  Corp.,  Harrisburg,  Pa. 

— Granted  petition  requesting  dismissal 
without  prejudice  of  application. 
WGLN  Glens  Falls,  N.  Y.,  and  WEIM 

Fitchburg,  Mass. — Granted  petition  of 
WGLN  requesting  dismissal  without 
prejudice  of  its  application  for  mod. 
license  and  on  Commission's  own  mo- tion application  of  WEIM  is  removed 
from  hearing  docket. 
Booth  Radio  Stations  Inc.,  Flint, 

Mich. — Granted  petition  for  leave  to 
amend  its  TV  application  to  change 
name  of  applicant  to  Booth  Radio  and 
Television  Stations  Inc. 
WCUM  Cumberland,  Md.— Granted 

petition  for  extension  of  time  to  Jan. 
16  to  file  reply  to  exceptions  to  initial 
decision  issued  in  proceeding. 
Westinghouse  Radio  Stations  Inc., 

Portland,  Ore. — Granted  petition  for 
leave  to  amend  TV  application  to 
specify  Ch.  3  in  lieu  Ch.  10  and  to  make 
appropriate  changes  in  ant. 
WLOW  Norfolk,  Va.— Granted  peti- tion for  leave  to  amend  application  to 

specify  new  trans,  site  and  for  re- moval of  application,  as  amended,  from 
hearing  docket. 

(By  Examiner  Jack  P.  Blume) 
Radio  Reading,  Reading,  Pa. — Granted petition    for    continuance    of  hearing 

from  Jan.  9  to  March  9. 
Booth  Radio  Stations  Inc.,  Grand 

Rapids,  Mich. — Granted  petition  for 
leave  to  amend  application  to  change 
applicant's  corporate  name  to  Booth Radio   and   Television   Stations  Inc. 
WKNX  Saginaw,  Mich. — Granted  mo- 

tion to  take  depositions  in  re  Doc. 
9360. 
Supreme  Bcstg.  Co.  Inc.,  New  Orleans 

— Granted  petition  requesting  that  rec- ord in  proceedings  in  Doc.  9348  et  al. 
be  corrected  in  various  particulars. 

(By  Examiner  Elizabeth  C.  Smith) 
Tul'e  Bcstg.  Co.,  Tulia,  Tex. — Granted 

petition  for  leave  to  amend  application 
presently  scheduled  for  consolidated 
hearing  to  show  change  in  frequency 
requested  from  1150  kc  to  900  kc,  and 
for  removal  of  application,  as  amended, 
from  hearing  docket. 
Long  Beach  Bcstrs.,  Long  Beach, 

Calif. — Granted  petition  for  leave  to 
amend  application  to  specify  trans, 
site  and  studio  location. 

(By  Examiner  Fanney  N.  Litvin) 
WCTT  Corbin,  Ky. — Granted  motion for  leave  to  amend  anplication  to 

change  maximum  expected  operating 
value  toward  CHLO  St.  Thomas,  Ont., 
to  267  mv/m  in  horizontal  plane  and  to 
253  mv/m  at  pertinent  vertical  angle 
of  15.5  degrees. 
WXKW  Albany,  N.  Y.— Granted  peti- 

tion requesting  that  hearing  date  be 
advanced  from  Feb.  9  to  Feb.  1. 

(By  Examiner  J.  D.  Cunningham) 
Angelus    Bcstg.    Co.,    Temple  City, 

Calif. — Granted   petition   for  leave  to 
file  late  appearance. 
WSNY  —  Western  Gateway  Bcstg. 

Corp.,  Benjamin  L.  Dubb,  et  al  (trans- ferors) and  Winslow  P.  Leighton,  et  al 
(transferees),  public  Service  Bcstg. 
Corp.,  Schenectady,  N.  Y. — Granted 
p>etition  for  extension  of  time  from 
Jan.  10  to  March  1  to  file  proposed 
findings  herein:  and  request  of  Public 
Service  Corp.  for  similar  relief. 

January  10  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 790  kc 
The     Southeastern    Bcstg.  System, 

Waycross,   Ga. — CP    new   AM  station 
660  kc  1  kw  D  AMENDED  to  request 
790  kc. 

AM— 1280  kc 
WEIM  Fitchburg,  Mass. — CP  change 

from  1340  kc  250  w  unl.  to  1280  kc  5  kw- 
D  1  kw-N  unl.  DA-DN  AMENDED  to 
request  1  kw  unl.  and  make  changes 
in  DA-D. CP  to  Reinstate 
WHNC-FM    Henderson,    N.C— CP  to reinstate  CP  new  FM  station. 

License  for  CP 
KTED  Laguna  Beach,  Calif. — License to  cover  CP  new  AM  station. 

Modification  of  License 
WJLB  Detroit — Mod.  license  change 

name  of  licensee  from   Booth  Radio 
Stations    Inc.    to    Booth    Radio  and 
Television  Stations  Inc. 

WBBC     Flint,    Mich.— Same. 
KLAS  Las  Vegas,  Nev. — Mod.  license 

change   studio  location. 
Modification  of  CP 

WSGW  Saginaw,  Mich.— Mod.  CP new  AM  station  change  name  of 
permittee  from  Booth  Radio  Stations 
Inc.  to  Booth  Radio  and  Television 
Stations  Inc. 
WGAL-TV  Lancaster,  Pa.— Mod.  CP 

new  TV  station  for  extension  of  com- 
pletion date  to  7-8-50. 

KUHF(FM)  Houston,  Tex.— Mod.  CP new  noncommercial,  educational  FM 
station  for  extension  of  completion 
date. 
Following  FM  stations  filed  appli- cations for  mod.  CP  for  extension  of 

completion  date:  WRBL-FM  Columbus, 
Ga.;  WOAK  Oak  Park.  111.:  KRMD-FM 
Shreveport.  La.:  WBCC-FM  Bethesda, 
Md.;  WGTR  Paxton.  Mass.:  WHLD-FM 
Niagara  Falls,  N.  Y.;  WLYC  Williams- 
port,  Pa.;  WSVA-FM  Harrisonburg, 
Va.:  KISW  Seattle,  Wash. 

TENDERED  FOR  FILING 
Modification  of  CP 

WIVI  Charlotte  Amalie,  St.  Thomas, 
Virgin  Islands — Mod.  CP  new  AM  sta- tion to  change  site  to  Christiansted 
(Contingent  on  WKVM  Arecibo,  P.  R., 
changing  facilities). 

January  1 1  Decisions  .  .  . 
ACTION  ON  MOTIONS 
(By  Commissioner  Hyde) 

New  Bedford  Bcstg.  Corp.,  New  Bed- 
ford, Mass. — Denied  petition  requesting 

dismissal  without  prejudice  of  applica- tion. 
FCC  General  Counsel — Granted  ex- 

tension of  time  to  Feb.  13,  1950  to  file 
exceptions  to  initial  decision  in  pro- 

ceeding re  application  of  The  La- 
Grange  Bcstg.  Co.,  LaGrange,  111. Treasure  State  Bcstg.  Co.  Inc.,  Butte, 
Mont. — Granted  dismissal  without  pre- 

judice of  application. 
FCC  General  Counsel — Granted  ex- tension of  time  to  Jan.  30,  1950  to  file 

exceptions  to  initial  decision  in  pro- 
ceeding re  application  of  Tribune 

Bldg.  Co.,  KLX  Oakland,  Calif. 
WKLO  Louisville,  Ky. — Granted  ex- tension of  time  to  Jan.  9,  to  reply  to 

petition  to  reopen  record  and  hold 
further  hearing,  filed  by  Kentucky 
Bcstg.  Corp.  Inc.,  WINN  Louisville, 
Ky.,  on  Dec.  20,  1949. 
(By  Examiner  James  D.  Cunningham) 
Newport  Harbor  Bcstg.  Co.,  Newport 

Beach,    Calif. — Granted  postponement 
of  hearing  from  Feb.  2  to  March  1. 

January  1 1  Applications  .  .  . 
ACCEPTED  FOR  FILING AM— 1320  kc 

KPAS  Banning,  Calif.— CP  to  change 
from  1380  kc  1  kw-D  500  w-N  DA  to 

1320  kc  1  kw  D  AMENDED  to  request 
1320  kc  1  kw  unl. 

Modification  of  License 
KSFE   Needles,  Calif.— Mod.  license 

to  specify  1340  kc  250  w  SH  in  lieu  of 1340  kc  250  unl. AM— 1550  kc 

KRES  St.  Joseph,  Mo.— CP  to  change 
from  1230  kc  250  w  unl.  to  1550  kc  5  kw 
unl.  DA-N. AM— 1460  kc 

WCMB  Lemoyne,  Pa. — CP  to  change 
from  960  kc  1  kw  D  to  1460  kc  5  kw 
unl.  DA-N  AMENDED  to  request  1460 
kc  1  kw  unl.  DA-DN. 

License  for  CP 
License  for  CP  to  change  hours  of 

operation  and  install  DA,  increase 
power  etc.  of  AM  stations:  WKNK 
Muskegon,  Mich.;  KWAT  Watertown, 
S.  D. 

License  to  cover  CP  new  AM  stations: 
WFCB  Dunkirk,  N.  Y.;  KRMG  Tulsa, 
Okla. Modification  of  CP 
KENE  Belen,  N.  M.— Mod.  CP  new 

AM  station  to  change  studio  location. 
WIVI  Charlotte  Amalie,  St.  Thomas, 

V.  I. — Mod.  CP  new  AM  station  to 
change  trans,  and  studio  locations  from 
Charlotte  Amalie  to  Christiansted,  con- 

tingent on  change  of  facilities  WKVM. 
Mod.  CP  new  FM  station  for  ex- 

tension of  completion  dates:  KSDO-FM 
San  Diego,  Calif.:  KWFM  San  Diego: 
WCIL-FM  Carbondale.  111.;  WBEN-FM Buffalo,  N.  Y. 

License  for  CP 
WLET-FM  Toccoa,  Ga. — License  to 

cover  CP  for  changes  in  existing  sta- 
tion. 
WFPL  Louisville,  Ky. — License  to 

cover  CP  new  noncommercial  educa- tional FM  station. 
License  Renewals 

Request  for  license  renewals  FM  sta- tions: KSNI  Salinas,  Calif.;  WTIC-FM 
Hartford,  Conn.;  WTOP-FM  Wash- 

ington. D.  C;  WHOO-FM  Orlando,  Fla.; 
WFLA-FM  Tampa,  Fla.;  WBBM-FM Chicago:  WVJS  Owensboro,  Ky.; 
KALB-FM  Alexandria,  La.:  WCOU-FM 
Lewiston,  Me.;  WBZA-FM  Springfield, 
Mass.;  WAAT-FM  Newark.  N.  J.; 
WFLY(FM)  Troy,  N.  Y.;  WIBX-FM Utica,  N.  Y.;  WFMY(FM)  Greensboro, 
N.  C:  KSPI-FM  Stillwater,  Okla.; 
WGPA-FM  Bethlehem,  Pa.;  WEEU-FM 
Reading,  Pa.;  WTMA-FM  Charleston. S.  C:  WROL-FM  Knoxville.  Tenn.; 
WFAA-FM  Dallas,  Tex.;  KRLD-FM 
Dallas,  Tex.:  KWFT-FM  Wichita  Falls. 
Tex.;  WTAR-FM  Norfolk:  WSAP-FM 
Portsmouth.  Va.;  WDBJ-FM  Roanoke, 
Va.:  WWCF-FM  Greenfield,  Wis. 

January  12  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

License  Renewal 
WMOH-FM  Hamilton,  Ohio— Granted renewal  of  license  for  regular  period. 

Petition  Denied 
Communications  Measurements  Lab., 

New  York — Denied  petition  insofar  as 
it  requests  Commission  to  "withdraw the  allocation  plan  proposed  on  July 
11,  1949."  In  other  respects  said  peti- 

tion is  accepted  for  filing  as  amend- 
ment to  petitioner's  comments  filed herein  on  July  27,  1949. 

Hearing  Designated 
KCNY  San  Marcos,  Tex. — Designated 

for  hearing  March  21  in  Washington, 
(Continued  on  page  72) 

Major  Market 
Independent 

Excellent  facility  located 

in  one  of  the  midwest's  im- 
portant markets. 

$125,000.00 

Midwest  Network 

Station 
Well  established  property 

in  a  very  desirable  market. 
Impressive  profits. 

S100,000.00 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC. 

WASHINGTON,    D.  C. 
James  W.  Blackburn 
Washington  Bide. 

Sterline  4341-2 

MEDIA  MOKERS 

CHICAGO Harold  R.  Murphy 
333  N.  Mich.  Ave. 

Randolph  6-4.S50 

SAN  FRANCISCO 
Ray  V.  Hamilton 335  Montgomery  St. 
Exbrook  2-5*72 
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FCC  Actions 

(Continued  from  page  71) 
application  for  mod.  license  to  increase hours  KCNY  from  D  only  to  unl..  using 
100  w  night.  Make  KRBC  Abilene,  Tex. 
party  to  proceeding. 

January  12  Applications  .  .  . 
ACCEPTED  FOR  FILING 

License  for  CP 
KWWL    Waterloo,    la. — License  for 

CP  new  AM  station  to   change  fre- 
quency, hours  of  operation,  increase 

power  etc. 
WPAT  Paterson,  N.  J. — License  for 

CP  new  AM  station  to  change  hours 
operation,   increase  power  etc. 

SSA— 830  kc 
WNYC  New  York — Request  for  ex- 

tension of  SSA  to  operate  additional 
time  between  6:00  a.m.  EST  and  sunrise 
New  York  and  between  hours  of  sun- 

set at  Minneapolis,  Minn,  and  10  p.m. 
EST  using  directional.  For  period  be- ginning March  2,  1950. 

AM— 1150  kc 
Jack  Cecil,  Midland,  Tex.— CP  new 

AM  station  on  650  kc  250  w-D  AMEND- 
ED to  request  1150  kc  1  kw-D. 

License  Renewal 
WHED  Washington,  N.  C— Request for  license  renewal  AM  station. 
Request  for  license  renewals  FM 

stations:  KMYC-FM  Marysville,  Calif.; 
KFSD-FM  San  Diego;  KJBS-FM  San 
Francisco;  WRC-FM  Washington,  D.  C; 
WGAA-FM  Cedartown,  Ga.;  WGBA-FM 
Columbus,  Ga.;  WOKZ-FM  Alton,  111.; 
WEBQ-FM  Harrisburg,  111.;  WCSI  Co- lumbus, Ind.;  WOWO-FM  Fort  Wayne. 
Ind.;  WFAM  Lafayette.  Ind.;  WGUY- 
FM  Bangor,  Me.;  WBOC-FM  Salisbury, 
Md.;  WFMR  New  Bedford,  Mass.; 
WLLH-FM  .Lowell,  Mass.;  WMAS-FM 
Springfield,  Mass.;  WTAG-FM  Wor- cester, Mass.;  WWJ-FM  Detroit; 
KWNO-FM  Winona,  Minn.;  WNBC-FM 
New  York;  WEQR  Goldsboro,  N.  C: 
WHPE-FM  High  Point,  N.  C;  KPFM 
Portland,  Ore.;  WJAC-FM  Johnstown, 
Pa.;  WLTN  Lewistown,  Pa.;  WKOK-FM 
Sunburv,  Pa.;  WCSC-FM  Charleston. 
S.  C:  WESC-FM  Greenville,  S.  C; 
WCRS-FM  Greenwood.  S.  C;  KMHB 
Belton,  Tex.;  WBTM-FM  Danville.  Va.; 
WGH-FM  Newport  News.  Va.;  WOSH 
Oshkosh,  Wis. 

License  for  CP 
WRC-FM  Washington,  D.  C— License 

to  cover  changes  in  existing  FM  sta- tion. 
KOIN-FM  Portland,  Ore. — License  to 

cover  CP  new  FM  station. 
WTTG  Washington,  D.  C— License  to 

cover  CP  new  commercial  TV  station 
to  indicate  trans,  as  5217  19th  Road. 
Arlington,  in  lieu  of  19th  Road  & 
Harrison  St.  Arlington,  Va.  (Not  a move) . 

Modification  of  CP 
WOC-TV    Davenport,    la. — Mod.  CP 

new  commercial  TV  station  for  exten- 
sion of  completion  date  to  5-2-50. 
APPLICATION  DISMISSED 

John  Neil  Fisher,  Delano,  Calif. — 
DISMISSED  Jan.  12  application  for  new 
AM  station  1190  kc  500  w  unl.  DA-N. 

CANADA  RATINGS 

U.  S.  Programs  Top  List 

NINE  of  first  10  evening  programs 
heard  in  Canada  during  December 
originated  in  the  United  States, 
according  to  national  ratings  for 
December  released  Jan.  10  at 
Toronto  by  Elliott-Haynes  Ltd. 
Leading  in  popularity  of  39  eve- 

ning network  programs  were 
Charlie  McCarthy  with  a  rating  of 
33.3,  followed  by  Radio  Theatre 
33.3,  Fibber  McGee  &  Molly  33, 
Avios  'n'  Andy  30.4,  Bob  Hope  27.6, 
Our  Miss  Brooks  27.3,  My  Friend 
Irma  21.9,  Twenty  Questions  20.5, 
Aldrich  Family  20.1,  and  NHL 
Hockey    (Canadian  program)  20. 

First  five  daytime  programs  out 
of  14  were  Happy  Gang  (Canadian 
program)  15.7,  Ma  Perkins  15.6, 

Big  Sister  15.2,  Pepjmr  Young's Family  14.8,  and  Road  of  Life  14.7. 
First  five  evening  French-language 

shows  out  of  31,  were  Un  Homme  et 
Son  Peche  36.4,  Radio  Carabin  33, 
Metropole  28.5,  Ralliement  du  Rire  27.6, 
and  Ceux  qu'on  Aime  25.3.  First  five French-language  daytime  programs  out 
of  18,  were  Jeunesse  Doree  27.5,  Rue 
Principale  27.3,  Les  Joyeux  Troubadours 
23.1,  A  VEnseigne  des  Fins  Gourmets 
22.5,  and  Tante  Lucie  21.6. 

Want  market  facts  and  figures? 

All  the  basic  information  market 
and  media  men  use  regularly  in 
selecting  the  markets  for  any  con- 

sumer product  is  wrapped  up  in 
CONSUMER  MARKETS. 

Here  you  find  clearly  detailed  the 
market  characteristics,  conditions, 
and  trends  in  every  state,  county, 
and  city  of  5000  or  more  in  the 
U.  S.,  U.  S.  Territories  and  Pos- 

sessions, Canada,  and  the  Philip- 
pines. 
In  addition,  you'll  find  much  use- 

ful qualitative  information  in 
media  Service-Ads,  like  the  Port- 

land, Oregon  Journal's  reproduced 
here,  which  supplement  and  ex- 

pand the  CM  market  data  with 
facts  that  only  individual  media 
can  offer. 

All  SRDS  subscribers  have  CON- 
SUMER MARKETS  and  hundreds 

of  others  have  purchased  copies  at 
$5.00  each. 

This  is  one  of  the  258 
Service-Ads  that  supplement 
market  listings  in  the  1949- 
1950  Edition  of  CM. 

Here's  mere  of  the 

^^Rrriand  and  Orey^nStoryf 

rlrt  mimU  l-tt  tn  ilnighr  It  OHCOfTS  MOW  MAkKCTI 

FIRST  r.s it',  c<  letil  ttt»  fMd  Uti 
14%  I'.  Ttiil  Onn*  (B«nl  Uit-Mn 

The  JOURNAL 
eans  business 

A  Section  of  Sfondord  Rate  &  Dota  Servite 
Waiter  £.  Bottho*,  FwbHsher 

333  North  Michigan  Avanu«,  Ciiicogo  1,  ID. 
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FCC  ROUNDUP 

New  Grants,  Transfers 

Changes,  Applications 

fox  JScOtQ 

Summary  of  Authorizations,  Stations 
On  the  Air,  Applications 

SUMMARY  TO  JANUARY  1 

Total Class                            On  Air  Licensed 
AM    Stations                        2,088  2,054 
FM   Stations                           733  487 
TV    Stations                           98  31 

*  Four  on  the  air. 

Docket  Actions  .  .  . 

INITIAL  DECISIONS 

WFEC  Miami,  Fla.— Initial  decision 
issued  by  Hearing  Examiner  J.  Fred Johnson  Jr.  to  deny  application  for 
modification  of  permit  to  change  from 
1220  kc,  250  w  day,  to  1230  kc,  250  w 
fulltime.  Decision  Jan.  6. 

FINAL  DECISION 

Lincoln  Bcstg.  Co.,  Springfield,  111.— 
Adopted  order  making  final  proposed 
decision  to  grant  new  AM  station  to Lincoln  Bcstg.  at  Springfield  on  970 
kc  with  1  kw  day,  500  w  night,  fulltime, 
directional.  Competitive  bid  of  WMMJ 
for  970  kc,  proposed  to  be  denied,  was 
granted  dismissal  in  December  1949. 
Lincoln  Bcstg.  is  partnership  of  Alex- ander Buchan,  St.  Louis  freelance 
sports  announcer,  33%;  Gordon  Sher- man, KMOX  St.  Louis  engineer,  27%; 
Melvin  Feldman,  WEW  St.  Louis  engi- 

neer, 13%,  and  Robert  Werner,  Sprmg- fleld,  13%.  Decision  Jan.  12. 
OPINIONS  AND  ORDERS 

VVIMA  Lima,  Ohio,  and  Sky  Way 
Bcstg.  Corp.,  Columbus,  Ohio — Adopted order  designating  for  hearing  at  Lima 
Feb.  28  application  of  WIMA  for  license 
to  cover  permit  for  new  station  to- gether -with  petition  of  Sky  Way  for 
reinstatement  of  its  application  for 
new  station  at  Columbus  and  requesting 
revocation  of  permit  of  WIMA.  Order Jan.  6. 

KMPC  Los  Angeles,  WJR  Detroit, 
WGAR  Cleveland— In  memorandum 
opinion  and  order  denied  motion  filed 
Nov.  7,  1949,  by  G.  A.  Richards  and licensees  of  KMPC,  WJR  and  WGAR 
to  change  issues  and  for  other  relief. 
Ordered  hearing  to  start  March  15  at 
Los  Angeles  on  renewal  of  licenses  of these  stations  and  on  application  for 
their  transfer  to  Harry  J.  Khnger, 
Lawrence  P.  Fisher  and  John  A. 
Hannah.  See  story  this  issue.  Decision Jan.  12. 

Non-Docket  Actions  .  .  . 
AM  GRANTS 

KICA  Clovis,  N.  M.— Granted  change 
from  250  w  fulltime  on  1240  kc  to  1  kw 
fulltime  on  980  kc,  directional  night. 
Granted  Jan.  12.  ^      ̂   ̂   ■„ 

WJMK  Florence,  S.  C— Granted  in- crease in  hours  from  day  only  to  full- 
time,  install  directional  night,  operat- ing on  970  kc  with  1  kw  night,  5  kw day.  Granted  Jan.  12. 
WPWA  Chester,  Pa.— Granted  change 

in  hours  from  day  to  fulltime,  install 
directional  night,  operating  1  kw  on 
1590  kc.  Also  granted  authority  to 
install  FM  antenna  on  southeast  tower. 
Granted  Jan.  12.  ,    .  „t„j 

KNEW  Spokane,  Wash.— Granted 
change  from  1430  kc  to  790  kc,  install new  fulltime  directional  antenna  with 
f'ouble  pattern,  using  5  kw  fulltime. Granted  Jan.  12. 

TRANSFER  GRANTS 

WHCC  Waynesville,  N.  C— Granted assignment    of    license  fro"?^„Smoky 
Mountain  Bcstrs.   Inc.  to  WHCC  Inc. 
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Newsman.  Topflight  editor,  re- 
porter, newscaster,-  local  news 

gathering  and  writing  experi- 
ence essential,  5000  watt  mid- 

western  network  affiliation  in- clude full  details  and  state 
'salary  expected.  Confidential. 
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for  $10,000.  WHCC  Inc.,  which  acquirei station  through  liquidation  of  Smok| 
Mountain  Bcstrs.  in  deed  of  trust  fort* 
closure  by  First  National  Bank  o 
Waynesville,  is  headed  by   Holt  Mo' Pherson,  25%  owner  WOHS  Shelb>| 
N  C,  97.27%  owner.  Others  includj^ Harry  Robinson,  WHCC  manager]  > 
Carolyn  P.  Phillips,  office  managei^' 
and  Frank  Wilber,  engineer.  WHCM' 
assigned  250  w  on  1400  kc.  Grante  f Jan.  12. 
KVAK  Atchison,  Kan.— Granted  as 

signment  of  license  from  S.  H.  Patterso 
for  $45,000  to  James  M.   Griffith  an  i Paul    H.    Buenning    d/b    as  Griffith' 
Buenning   Bcstg.   Co.   Mr.    Griffith   i ; ' former  manager   of   KSEK  Pittsburg 
Kan.,  and  Mr.  Buenning  is  manager- WBBZ  Ponca  City,  Okla.  Mr.  Patterso  I 
was  required  to  sell  KVAK  because  o,i; overlap  with  his  KJAY  Topeka.  KVAlj  i 
assigned  1  kw  on  1470  kc.  Granted  Jar  t 12.  ' 
KVLC-AM-FM  Little  Rock,  Ark.-j( 

Transfer  of  control  of  Southwester  j 
Bcstg.  Co.  from  A.  Bensky  and  21 
Bensky  jointly  owning  51%  for  $80,291 
to  Southern  National  Insurance  Co  (S 
headed   by  Robert   M.    Saxon,   94.15'1  to 

I  111 
^  I owner.  KVLC  assigned  1  kw  day  o 

1050  kc.  Granted  Jan.  12. 

Deletions  .  .  . 

SI 

DELETIONS  of  one  AM  and  two  FJ  K 

51 

i  joi 

It 
;  tU 

authorizations    reported    approved  b 
FCC   last  week.   These   are   first  an nounced  for  1950.   Deletions,   effectiv;  fr 
dates,  and  reasons  follow: 
WORM  Easton,  Md.— Easton  Bcstf 

Co.  Inc.,  CP,  Jan  11.  Extension  c 
completion  date  denied. 
WLAL-FM   Lakewood,    Ohio— Unite 

Garage  and  Service  Corp.,  license,  Jai 6.  Does  not  feel  economic  conditioni  p 
will  improve.  Has  been  losing  abou  A 
$1,800  per  month  since  March  1948. WJAY-FM  MuUins,  S.  C— The  Mu lins  &  Marion  Bcstg.  Co.,  CP,  Jan. 
Not  enough  public  interest  in  FM. 

New  Applications  .  .  . 
AM  APPLICATIONS 

Butler,  Ala.— J.  G.  Stulzenmuller  Jnto 
740  kc,  1  kw  day;  estimated  cost  $7,40(  ii 
Applicant    is    50%    owner    Rose    Hi"  ts] Grill,  Columbus,  Ga.  Filed  Jan.  11.  t 

Flagstaff,  Ariz.— Flagstaff  Bcstg.  Co 
1340  kc  250  w  fulltime.  Firm  has  bi 
$3,000  in  bankruptcy  court  for  facilitif of    KWRZ    there,    whose    license  hf 
been  revoked  by  FCC.  Applicant  parfJ^ 
nership  includes:  Eugene  C.  PhiUioo!  K 
technical    director    at    WNBK    (TVf  k 
Cleveland,    50%;    Alan    J.    Gardinei  (t electronic  circuit  development  enginee  » 
for  General  Electric  Co.,  20%:  Mar:  ( 
Jane    Phillippi,    ex-women's    directo.  - for  WSRS(FM)  Cleveland,  5%;  AntoTi 
S    Holm,   real  estate   salesman,  10% 
and  Wm.  A.  Howard,  WNBK  mainter 
ance  supervisor,  10%  (proposed).  File Jan.  12.  I 

Salem,    Ind.— Don    H.    Martin.  122 
kc,  1  kw  day;  estimated  cost  $12,85i Applicant     is     high     school  teache 
Filed  Jan.  12. 

Hamilton,    Ala.    —   Marion  Count 
Bcstg.  Co.,  970  kc,  1  kw  day;  estimate  t 
cost  $18,600.   Co-partnership:  Hugh  . 
Fite,    insurance    and    bond  busines: Ernest  B.  Fite,  attorney,  and  Ranki  j, 

we 
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le,  attorney  and  state  senator.  Filed 
ji.  12. 
Korth

  
Bend,

  
Ore.—

 
Bay  Bcstg

.  
Co., 

|0  kc,  250  w  fullti
me;  

estim
ated 

 
cost 

j,850.
  
Princ

ipals
:  

Josep
hine 

 
E.  Ed- tds,  owner

  
Edwar

ds  
Hardw

are  
Store,

 
Tsiden

t  
100%;

  
Donal

d  
B.  Carmi

chael
, 

[retar
y-trea

surer,
  

and  John 
 W.  Kend-

 

i majority  owner  KWWB  Wa
lla 

lla,  vice  president.  Filed  Jan.  12. 
ort  Bragg,  Calif. — Knox  La  Rue. 
)  kc,  250  w  fulltime;  estimated  cost 
165.  Applicant  is  42.5%  owner  KSTN 
^ckton,  Calif.,  and  manager  of  San 
mcisco  oflSce  of  George  P.  Holling- y  Co.  Filed  Jan.  9. 
(urbank,  Calif. — Essie  Binkley  West, 
0  kc,  250  w  fulltime;  estimated  cost 
p35.  Applicant  is  owner  KCSB  San rnardino,  Calif.  Filed  Jan.  6. 
^bby,  Mont. — Lincoln  County  Bcstrs. 
(.,  1230  kc,  250  w  fulltime;  estimated 
It  $5,475.  Principals:  Oliver  G.  Co- 
k-n,  ex-chief  engineer  KBYR  Anchor- 
i,  Alaska,  and  co-owner  Coburn 
bctronics,  manager-chief  engineer, 

t  i't  sh;  Mary  Elizabeth  Coburn,  co- ijner  Coburn  Electronics,  601  sh; 
;igan  Jones,  president-general  man- br  KVOS  Bellingham  and  president 
fO,  Wenatchee,  Wash.,  1  sh;  James 

Wallace,  vice  president-general 
inager  KPQ,  1  sh;  Radio  KVOS  Inc., 
(  sh.  Filed  Jan.  6. 
tfackson,  Mich.— WKMH  Inc.,  970  kc. 
-Kw  fulltime,  directional;  estimated 

tl'tt    $56,400.    Applicant    is  operator 
|5MH-AM-FM  Dearborn,  Mich. 

FM  APPLICATIONS 
Muncie,    Ind. — Wilson    Junior  High 
nool,  noncommercial,  educational 

jj,|I  station,  Ch.  218,  91.5  mc,  10  w. lied  Jan.  10. 
iifiLa  Crosse   County,   Wis. — Wisconsin >late   Radio    Council,  noncommercial 
ilucational  FM  station,  Ch.  212  (90.3 
J:),  power  3  kw.  Transmitter  to  be 
sated   at   P.    O.    Holmer,   RFD,  La 
losse  County.  Filed  Jan.  6. 

TRANSFER  REQUESTS 
IVSHB  Stillwater,  Minn. — Acquisition 
control  of  St.  Croix  Bcstg.  Co.,  li- 

nsee,  by  William  F.  Johns  Sr.  through 
iPchase  for  $58,000  of  67.5%  interest 
ad  by  Victor  J.,  Albert  S.  and  Nich- ks  Tedesco.  Mr.  Johns  is  15%  owner 
OSH  Oshkosh,  Wis.  William  F. 
hns    Jr.,    WSHB    manager,  retains 

FtV5%  interest  and  James  W.  Bobbins 
Jlains    10%.   WSHB   assigned   250  w 

ill  y  on  1220  kc.  Filed  Jan.  11. 
WFUR  Grand  Rapids,  Mich.— Trans- 
f  of  control  of  Furniture  City  Bcstg. 
>rp.,  licensee,  for  $60,300  from  Simon 
.  and  Jennie  Oppenhuizer,  T.  F.  and 
L.  VanderMey,  and  William  R.  and 

4   R.  VanderWerp  to  new  group  of all    stockholders    headed    by  William 
Jifcjiper,  about  one-third,  and  Harold 

inks,  trustees.  WFUR  assigned  1  kw 
y  on  1570  kc.  Filed  Jan.  10. 
KSVC  Richfield,  Utah— Transfer  of 
ntrol  of  Sevier  Valley  Bcstg.  Co.  from 
illiam  L.  Warner  Sr.,  president  and 
ajority  owner,  and  to  cover  issuance 
new  stock.  More  than  dozen  new 

>ckholders  have  been  added  to  firm, 
ir.  Warner  and  four  other  original 
jckholders  retain  54.15%  under  new 

1  tup.  KSVC   assigned  1  kw  day  on (  3  kc.  Filed  Jan.  12. 
li  AVSRK(FM)  ShelbyviUe,  Ind.— Acqui- 

ion  of  control  of  ShelbyviUe  Radio 
r.,  licensee,  by  Emma  S.  DePrez,  who 
•h  nephew,  John  C.  DePrez  each 
•^ady  hold  37.5%  interest.  Marion  T. ers  is  25%  owner.  Mrs.  DePrez  also 
chief  owner  of  ShelbyviUe  News- 
pers  Inc.  and  Daniel  DePrez  Mfg.  Co., 

V  iders  of  preferred  stock  in  WSRK. 
ef erred  stockholders  acquire  equal 
ting  interest  when  dividends  are  not 

I  id.  Filed  Jan.  12. 
'  KXXX  Colby,  Kan. — Transfer  control Western   Plains    Bcstg.    Co.  Inc., 
ensee,   from  John   B.   Hughes  and 

fl  sociates  through  sale  of  all  stock  for 
"  5,500  to  KMMJ  Inc.,  licensee  KMMJ 

•and  Island,  Neb.  Mr.  Hughes,  chief l  iner  KXXX,  holds  350  sh.  There  are 
i    other    stockholders    with  holdings 

t:  nging  from  5  sh.  to  50  sh.  KXXX  is 
signed  5  kw  day  on  790  kc.  Filed 

ji-i  n  6. 
iwWYVE  Wytheville,  Va.— Assignment (   license  from  Dr.  A.  M.  Gates  and 
iit:»bert  Hennis  Epperson  d/b  as  Wythe 
4  lunty  Bcstg.  Co.  to  Dr.  Gates  indi- dually.  Mr.  Epperson  sells  his  50% 

terest   for    $20,000.    WYVE  assigned 
kw  day  on  1280  kc.  Filed  Jan.  6. 
WVNJ  Newark,  N.  J.— Transfer  of 
mtrol  of  Newark   Bcstg.   Corp.,  li- 
pisee,  through  multiple  small  stock 
ansfers  and  new  issues  over  period 
time  from  six  original  owners  to 

■esent  18  stockholders,  including  cer- Sn  of  original  owners  or  members  of 
leir  families.  WVNJ  assigned  5  kw 
I  620  kc.  Filed  Jan.  6. 

Johnson 
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annual  election  in  which  Neville 
Miller,  Washington  attorney  and 
former  NAB  president,  was  named 
FCBA  president  succeeding  Guil- 

ford Jameson. 
Other  officers  elected  were:  Wil- 

liam A.  Porter,  first  vice  president; 
Arthur  W.  Scharfeld,  second  vice 
president;  Thad  H.  Brown  Jr., 
secretary,  and  Reed  Miller,  treas- 
urer. 

Sen.  Johnson  told  FCBA  that  it 

is  FCC's  "duty"  to  be  more  than 
a  regulator  of  technical  factors, 
and  that  it  must  see  that  licenses 
are  used  in  the  public  interest. 
Otherwise,  he  maintained,  the  li- 

cense becomes  "special  privilege  of 
the  worst  kind." He  said  regulations  are  more 
likely  to  become  arbitrary  and  on- 

erous "only  when  the  licensee  is 
doing  a  minimum  job."  He  con- tinued : 
When  the  licensee  persists  upon 

skating  on  thin  ice,  always  seeing 
how  little  he  can  get  by  with,  he 
strengthens  the  hand  of  a  bureau- 
cratically  inclined  agency.  It  is  faulty 
and  sloppy  operation  that  brings  on 
a  Blue  Book;  it  is  clever  deals  that 
bring  on  an  Avco  Rule;  it  is  monop- 

oly practices  that  bring  on  network 
regulations. 

Licensees  and  their  lawyers  con- 
stantly cry  about  the  Commission  and 

its  greed  for  more  power,  but  the 
most  effective  way  to  pull  the  Com- 

mission's fangs — if  fangs  it  has — is 
to  do  such  a  good  job  of  broadcast- 

ing that  there  is  little  for  the  Com- 
mission to  do  except  formulate  tech- 

nical regulation. 

Sen.  Johnson  said  he  was  "not 
criticizing  radio,  for  American  ra- 

dio has  done  a  magnificent  job." 
He  told  his  listeners  that  "there 
are  10  to  1  more  fine  radio  stations 
performing  a  great  public  service 
in  this  country  than  in  all  of  the 
rest  of  the  world  combined."  It  is 
a  "few,"  he  said,  who  give  radio 
"a  bad  name." 

February  Report 
Sen.  Johnson,  who  in  a  report 

to  the  Senate  last  February  said 

his  committee  "would  deplore"  an 
FCC  decision  on  the  clear-channel 
question  prior  to  the  NARBA 
conference  at  Montreal,  declared 
Thursday  night  that : 
"We  might  have  been  in  a  much 

stronger  position  at  Montreal  in 
our  efforts  to  reach  a  conference 
agreement  had  we  first  eliminated 
the  problem  of  the  clears.  Most 
certainly,  then  we  could  have  dealt 
with  cleaner  hands  with  our  Latin- 

American  neighbors." He  said: 
...  I  hope  the  Commission  will 

shortly  provide  for  duplication  of 
clears  since  the  people  of  this  coun- 

try need  more  frequencies  desper- 
ately. Certainly,  it  has  the  authority 

to  do  so.  The  maintenance  of  clear 
channels  is  an  anachronism  in  modern 
radio  practice. 
Unfortunately  the  clears  cannot 

render  the  local  service  that  many 
areas  deserve,  hence  they  do  not  serve 
well.  It  is  archaic  to  contend  any 
longer  that  clear  channels  serve  a 
useful  purpose  in  the  U.  S.,  and  the 
best  proof  is  that  the  networks  now 
frankly  admit  that  their  own  sea- 

Commerce  Committee,  and  a  num- 
ber of  other  congressmen  and  gov- 

ernment officials. 

Mr.  MILLER Sen.  JOHNSON 

board  clears  might  be  duplicated 
without  harm  to  them. 
He  claimed  that  such  agencies 

as  FCC  and  others  "have  not  only 
come  hopefully  to  regard  them- selves as  arms  of  the  Executive,  but 

they  actually  perfoi-m  their  func- 
tions as  if  they  were  part  and  par- 

cel of  the  Executive."  He  main- 
tained this  is  a  "dangerous"  trend 

with  "totalitarian  aspects." 
Sen.  Johnson  suggested  that  the 

power  of  appointing  members  of 
commissions  should  be  withdrawn 
from  the  President  and  given  to 
Congress  —  the  Speaker  of  the 
House,  for  example. 

With  respect  to  the  possibility  of 
substituting  FM  for  AM  in  Cuba 
and  other  Caribbean  countries,  the 
Coloradan  said: 

FM  renders  better  service  than  AM 
in  areas  where  static  interference  is 
serious  and  where  the  area  to  be  cov- 

ered is  not  continental.  Moreover,  its 
use  would  eliminate  pressing  fre- 

quency problems  and  AM  interference 
for  us  since  there  are  ample  FM  fre- 

quencies. ...  It  might  pay  us  to 
make  a  loan  nor  grant  for  the  instal- 

lation of  FM  stations,  plus  the  re- 
placement of  all  existing  AM  receiv- ers with  FM  sets.  .  .  . 

On  Color  TV 

On  the  subject  of  color  television : 
"Since  it  is  generally  agreed  that 
color  is  practical,  most  emphatically 
the  public  interest  would  not  be 
served  by  waiting  until  30  million 
families  have  invested  upward  of 

$6  billion  dollars  in  black-and- 
white  sets  before  switching  to 

color." 

He  said  he  was  "sorry  there  has 
been  unavoidable  delay  in  reach- 

ing a  final  decision"  on  color  but 
that  he  thought  FCC's  "present hearing  has  been  justified  by  the 
new  interest  it  has  aroused  in  this 

art." 

The  entertainment  program  for 
the  dinner  included  Eddie  Gallaher 
of  WTOP-CBS  Washington  as  m.c, 
and  radio  and  television  singers 
Jody  Miller,  Jeanne  Warner,  Steve 
Olds  and  Gene  Archer. 

Guests  aside  from  FCC  members 
and  staff  executives  included  Navy 
Sec.  Francis  P.  Matthews,  who  is 
part  owner  of  WOW  Omaha;  Sen. 
E.  W.  McFarland  (D-Ariz.),  whose 
bill  to  reorganize  FCC  procedures 
has  passed  the  Senate  and  was 
promised  further  assistance  by 
Sen.  Johnson;  Sens.  Brien  McMa- 
hon  (D-Conn.),  Charles  W.  Tobey 
(R-N.  H.),  Owen  Brewster  (R- 
Me.),  Homer  Capehart  (R-Ind.), 
and  John  W.  Bricker  (R-Ohio),  all 
members  of  the  Senate  commerce 
committee;  former  Sen.  Burton  K. 
Wheeler  of  Montana,  now  practic- 

ing law  in  Washington;  Rep.  Rob- 
ert Grosser  (D-Ohio),  chairman  of 

the  House  Interstate  and  Foreign 

Trafficking 
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mittee  actually  intended  to  construct 
the  station  for  purposes  of  sale 
rather  than  operation.  In  cases  where, 
in  addition  to  a  transfer  of  license, 
there  is  also  involved  a  transfer  of 
a  construction  permit  for  modifica- 

tion of  facilities,  under  which  con- 
struction permit  program  tests  have 

not  commenced,  the  Commission  will 
authorize  the  transfer  of  such  con- 

struction permit  if  it  represents  a 
relatively  minor  modification  of 
existing  facilities  but  not  when  it 
represents  a  major  modification.  What 
is  minor  or  major  will  depend  upon 
the  facts  of  every  case.  Illustrative 
of  the  former  is  a  construction  per- 

mit to  change  transmitter  site.  Illus- 
trative of  the  latter  is  a  construction 

permit  to  change  facilities  from  a 
local  station  on  daytime  only  to  a 
full  time  regional  station. 

[Editor's  Note:  FM  illustration  of 
"major"  modification:  To  change  from 
Class  A  to  Class  B;  in  television,  to 
change  from  community  to  metro- 

politan station.] 

'  This  section  shall  not  apply  to  an 
assignment  or  transfer  of  control 
of  a  construction  permit  for  a  stand- 

ard broadcast  station  where  such  as- 
signment or  transfer  is  an  integral 

part  of  the  assignment  or  transfer  of 
control  of  an  FM  station  located  in 
the  same  community  and  where  such 
FM  station  is  itself  eligible  for 
assignment  or  transfer  under  the 
provisions  of  Section  3.215. 

[Editor's  Note:  In  FM  section,  this 
footnote  permits  transfer  of  FM 
grant  when  integral  part  of  AM 
license  transfer.  No  comparable  foot- 

note appears  in  section  dealing  with 
television  transfers.] 

WBIG  ELECTS 
Price  Is  Board  Chairman 

ELECTION  of  Ralph  C.  Price, 
president  of  Jefferson  Standard 
Life  Insurance  Co.,  as  chairman 
of  the  board  of  WBIG  Greensboro, 
CBS-affiliated  regional,  was  an- 

nounced last  Wednesday  following 
a  meeting  of  the  board  of  North 
Carolina  Broadcasting  Co.,  WBIG 
licensee.  Mr.  Price  formerly  had 
been  chairman  and  president. 

Gilbert  M.  Hutchison,  general 
manager,  was  elected  president  and 
a  director  of  North  Carolina 
Broadcasting,  and  Mrs.  Lorraine 
P.  Ridge,  widow  of  Edney  Ridge, 

former  general  manager,  was  re- 
elected to  the  board.  Jefferson 

Standard  owns  two-thirds  of  the 
corporation  and  Mrs.  Ridge  one- 
third.  Aileen  Gilmore  was  reelected 
secretary-treasurer.  Joseph  M. 
Bryan,  executive  vice  president  of 
Jefferson  Standard,  formerly  a  di- 

rector, resigned. 

■         HELP  WANTED 
I  A  good  Philadelphia  station  is 
I  looking  for  a  good  AM  time 
I  salesman  who  wants  to  work .  and  wants  to  make  money  do- 
'  ing  it. 

I  BOX  810D.  BROADCASTING 
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At  Deadline... 

NARBA  CONFERENCE 

SCHEDULED  TUESDAY 

GOVERNMENT-industry  conference  called 
for  Tuesday  to  discuss  NARBA  and  forth- 

coming (Feb.  1)  U.  S.-Cuban  sessions  on 
respective  nations'  frequency  assignments. 
Plans  announced  by  FCC  and  State  Dept., 
which  said  "any  licensee  or  other  person  as- 

sociated with  or  interested  in  standard  broad- 
casting and  its  international  regulation  is 

invited  to  attend  and  participate  in  the  (Tues- 
day) meeting." FCC  Comr.  Rosel  H.  Hyde,  who  headed 

U.  S.  delegation  to  Montreal  NARBA  confer- 
ence last  fall  and  is  slated  to  go  to  U.  S.- 

Cuban session  in  Havana  in  same  capacity, 

will  be  in  charge  of  Tuesday  session.  It'll 
start  at  10  a.  m.  at  State  Dept.,  1778  Penn- 

sylvania Ave.,  NW,  Washington.  NARBA 
conference,  currently  in  recess  after  U.  S. 
refusal  to  accept  Cuba's  channel  demands, 
slated  to  resume  in  U.  S.  about  April  1, 
following  completion  of  U.  S.-Cuban  nego- 

tiations. Meanwhile,  it  was  considered  almost 
certain  that  industry  would  be  invited  to  send 
delegation  to  Cuban  sessions  along  with  official 
government  delegates. 

AID  OFFERED  FOR  STUDY 

OF  TV  IMPACT  ON  'GATE' 
JOSEPH  H.  McCONNELL,  NBC  president, 
Friday  afternoon  offered  National  Collegiate 
Athletic  Assn.,  on  behalf  of  all  network  broad- 

casters, financial  aid  and  assistance  in  studies 
to  find  solution  of  problem  of  impact  of  TV 
on  sports  attendance.  He  urged  NCAA  mem- 

bers in  convention  in  New  York  that  until 
facts  of  TV  impact  on  sports  gate  are  in 
"don't  blame  everything  on  television." 

Meeting,  on  motion  of  Ralph  Furey,  Colum- 
bia U.,  recommended  that  NCAA  business 

meeting  held  Saturday  appoint  television  com- 
mittee to  investigate  sports  attendance  and 

report  at  June  meeting  of  NCAA's  executive committee.  Resolution  also  recommended  that 
NCAA  members  make  no  television  commit- 

ments beyond  1950-1951  college  year. 

DELAY  GRANTED  IN  SUIT 

SECOND  extension  on  suit  brought  by  Salt 
River  Valley  Broadcasting  Co.,  for  KOY 
Phoenix  and  KTUC  Tucson  against  CBS  has 
been  granted  until  Feb.  6  by  Chicago  Federal 
District  Court  Judge  James  P.  Campbell. 

CAYTON  NAMES  BLACK 

ALLAN  BLACK,  director  of  television  for 
Cayton  Inc.,  New  York,  since  1947,  has  been 
named  director  of  television  and  radio  for 
agency,  replacing  late  Earl  McGill. 

MOVES  TO  HEADLEY-REED 

FRANK  BRESLIN,  recently  with  John  E. 
Pearson  Co.  as  radio  salesman,  has  joined 
Headley-Reed  Co.  Mr.  Breslin  also  has  served 
with  Young  &  Rubicam  as  timebuyer  and  was 
with  NBC  12  years. 

LEACH  JOINS  B&B 

LAWRENCE  R.  LEACH,  formerly  brand  ad- 
vertising manager  for  Lever  Bros.,  joins  Ben- 

ton &  Bowles,  New  York,  as  account  executive 
on  Walter  Baker  chocolate  products  and  Log 
Cabin  syrup. 

IRE  TO  MAKE  AWARDS 

AT  MARCH  MEETING 

INSTITUTE  of  Radio  Engineers'  1950  Morris Liebmann  Memorial  Prize  to  be  awarded  Otto 
H.  Schade,  research  engineer,  RCA-Victor  Div., 
Harrison,  N.  J.,  at  IRE  annual  convention 
March  6-9  at  Hotel  Commodore  and  Grand 
Central  Palace,  New  York.  Award  is  for  his 
contributions  to  analysis  measurement  tech- 

nique and  system  development  in  TV  and  re- 
lated optics  field. 

Among  those  to  be  named  Fellows — highest 
membership  progression  in  IRE — are: 
Jack  R,  Poppele,  vice  president  of  Bamberger 

Broadcasting  Service,  New  York  (now  General  Tele- 
radio  Inc)  and  president  of  Television  Broadcasters 
Assn.,  "for  his  long  and  continued  leadership  in  the broadcasting  field  and  in  particular  for  his  recent 
contributions   to   television  broadcasting." 
Frank  J.  Bingley,  Bamberger  chief  television  engi- neer formerly  of  Philco  Corp.,  for  contributions  in 

television  engineering. 
Alva  V.  Bedford,  research  engineer,  RCA  Labs 

Div.,  Princeton,  for  contributions  to  sound  record- 
ing and  development  of  TV  circuits. 

Dudley  E.  Foster,  engineer-in-charge,  Hazeltine 
Research,  Los  Angeles,  for  work  on  radio  receiver design. 
Harry  B.  Marvin,  project  engineer.  General  Elec- 

tric Co.,  Schenectady,  for  contributions  to  measure- ments art  and  pioneering  work  in  FM,  TV  and 
allied  fields. 
Garrard  Mountjoy,  chief  radio  engineer.  Strom- berg-Carlson  Co.,  Rochester,  for  work  on  design 

of  radio  and  TV  receivers. 
Dayton  Ulrey,  manager.  Lancaster  (Pa.)  Engi- neering Section.  RCA  Labs  Div.,  for  work  on  special 

purpose  and  power  tubes. 

AMERICAN  STORES  BACK 

AMERICAN  STORES  Co.  for  reported  first 
time  in  10  years  to  use  radio  to  boost  its  Acme 
Super  Markets  in  Baltimore  area  with  signing 
for  Lauri  Alwyn  Show,  weekdays,  12  noon- 
12:15  p.m.,  on  WCBM  Baltimore.  Placed  di- 

rect. Food  Fair  Stores  begins  10th  WCBM 
year  with  renewal  of  weekday  Dialing  for 
Dollars,  through  Theodore  Newhoff  Agency, 
Baltimore.  Albert  F.  Goetze  Inc.,  meat  packer, 
for  seventh  year  renews  WCBM  weekday 
Lucky  Basket,  grocery  giveaway,  through 
Harry  J.  Patz  Agency,  Baltimore. 

KTHT  PLAZA  DEDICATED 

KTHT  HOUSTON'S  new  studio  facilities, 
termed  "Radio  Plaza"  and  described  as  one  of 
most  luxurious  and  complete  in  South,  dedi- 

cated Saturday  with  Frank  White,  MBS  presi- 
dent, scheduled  to  participate.  Ultra-modern 

design  to  accommodate  TV  with  only  slight 
modifications;  200-seat  auditorium  included. 
Executive  office  of  President  Roy  Hofheinz  has 
private  dining  room  and  kitchen. 

WMEX  CASE  ARGUED 

COMPLEX  WMEX  Boston  license  renewal  and 
transfer  case  went  before  full  FCC  Friday 

in  oral  argument  on  examiner's  recommended 
report  which  failed  to  find  sufficient  evidence 
for  conclusion  that  ownership  data  had  been 
willfully  withheld  [Broadcasting,  Sept.  12, 
1949].  Commission  Counsel  Walter  Emery  in 
substance  argued  that  Alfred  J.  and  William 
S.  Pote,  who  with  their  sister,  Antoinette 
lovanna,  would  gain  majority  interest  under 

proposed  transfer,  had  assumed  "real"  or 
practical  control  of  WMEX  since  inception  al- 

though they  were  only  minority  stockholders 
technically.  WMEX  counsel,  Arthur  W. 
Scharfeld,  contended  Potes  had  not  concealed 
their  identity  and  had  reported  stock  interests 
when  required.  He  urged  renewal  and  trans- 

fer grant  as  recommended  by  examiner. 

Closed  Circuit 
(Continued  from,  page  U) 

Speidel  Corp.  All  four  networks  submittin shows. 

ESSO  STANDARD  OIL  CO.,  through  it 
agency,  Marschalk  &  Pratt,  New  York,  re 
portedly  looking  for  television  show. 

IL  PROGRESSO  ITALIANO-AMERICANC 
owner  of  WHOM  Jersey  City,  which  last  wee 
failed  to  complete  contract -to  buy  WINS  Ne^ 
York  (story  page  41)  because  of  inability  t 
sell  WHOM,  reportedly  intending  to  reappl 

to  FCC  for  permission  to  move  WHOM  to  Ne-' York.  Such  petition  was  withdrawn  by  //  Pre 
gresso  when  WINS  prospective  purchase  arose 

FIRST  RETURNS  from  Electric  Institut 

telephone  survey  of  Washington  area  T" dealers  and  service  companies  on  effects  o 
CBS  public  demonstrations  of  color  last  wee 
reportedly  show  black-and-white  set  sale 
'way  down,  service  calls  (from  people  wh 
tried  to  adjust  monochrome  sets  to  get  color 
'way  up.    Final  results  due  this  week. 
EYES  will  pop  and  tongues  wag  in  at  leas 
one  district  when  list  of  nominees  for  NA! 
board  elections  is  sent  to  member  stations  earl 
next  month. 

WITH  ACQUISITION  of  facilities  of  WWD' 
Washington  (presumably  to  become  WOL)  b 
Peoples  Broadcasting  Co.,  licensee  also  c 
WRFD  Worthington,  Ohio,  Fred  Palme: 
broadcast  consultant  and  station  executive,  wi 
become  supervising  manager  of  both  prope: 
ties.  Edgar  Parsons,  manager  of  WRFD,  wi 
transfer  to  Washington  as  directing  head  c 
new  operation. 

MONTGOMERY  FOR  LUCKIES 

AMERICAN  TOBACCO  Co.,  New  Yor 
(Lucky  Strike  cigarettes),  will  sponsor  Robei 
Montgomery  [Closed  Circuit,  Dec.  5,  1949^ 
who  will  produce,  narrate  and  act  on  hour-Ion 

TV  dramatic  show.  Actor  has  joined  NBC-T" network  as  executive  producer.  Show  start 
Jan.  20  on  NBC-TV,  every  other  Monda: 
9:30-10:30  p.m.    BBDO,  New  York,  is  agenc: 

WHITEMAN  BECOMES  V.  P. 

ALBERT  R.  WHITMAN,  vice  president  c 
Benton  &  Bowles,  New  York,  since  1942  and  i 
charge  of  merchandising  on  all  products  sine 
1945,  has  been  named  executive  vice  presider 

of  Campbell-Mithun  Inc.,  Minneapolis,  effecti"v 
Feb.  1.  Mr.  Whitman  during  war  was  on  lea\ 
to  OWI  as  deputy  director  in  charge  of  foo 
and  gasoline  information  program  and  late 
was  national  director  of  fuel  and  stove  n 
tioning.  He  had  been  with  B&B  in  variov 
capacities  since  1933. 

CONGRESS  TO  SEE  COLOR 
CBS  will  show  its  color  TV  system  to  membei 
of  Congress  this  month,  officials  said  Frida: 
Senators  invited  Jan.  23,  House  members,  Jai 
25-26.  All  showings  will  be  late  afternoo 
and  held  at  Walker  Bldg.  in  Washingto 
where  public  demonstrations  now  being  heh 
Government  officials  will  be  invited  for  late 
showings. 

PROSPECTS  FOR  SET  SALES 

PURCHASE  RATES  for  radios,  television  an 
players,  1950  estimate,  issued  Friday  by  U.  I 
Chamber  of  Commerce  Domestic  Distributio 
Dept.  Frequency  of  purchase  and  size  of  tram 
action  reported  as  follows:  Average  incon 
families,  two  years,  $26;  above  average  ii 
come,  two  years,  $64 ;  below  average  incom 
six  years,  $45.  Total  purchases  for  1950  est 
mated  at  $740,000,000,  $17.60  per  family,  ( 
7.5%  of  total  to  be  spent  for  all  product  group 
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It's  still  bargain 

day  at  WLW 

The  number  of  radio  stations  competing  for  listening  within 

the  WLW  Merchandise- Able  Area  has  increased  from  153  in 

1946  to  258  in  1949  ...  an  increase  of  69  percent.* 

Nevertheless,  during  February-March,  1949,  WLW  received 

20,046,400  Home  Hours  of  Listening  per  week  —  compared 
to  20,315,137  during  the  same  period  in  1946  ...  a  decrease 

of  only  1.3  percent.* 

Further,  on  a  cost-per-thousand  basis,  WLW  delivers  adver- 

tising impressions  at  slightly  more  than  half  the  cost  of  using 

a  combination  of  the  best  local  stations  in  each  of  the  27  major 

markets  of  WLW-Land. 

And  that's  why  we  repeat .  .  .  it's  still  Bargain  Day  at  The 
Nation's  Station! 

*Nielsen  Radio  Index 

CROSLEY      BROADCASTING  CORPORATION 



DETROITERS 

have  the 

money  now 

Ten  continuous  years  of  full  employ- 

ment for  over  a  million  workers  have  made 

Detroit  America's  most  prosperous  majo' 

market.  With  auto  manufacturers  planning  to 

EXCEED  last  year's  record  production  of 

6,240,400  cars,  the  1950  outlook  is  exceed- 

ingly bright.  Looks  like  another  three-billion- 

dollar  year  for  Detroit's  retailers! 

WWJ-TV 

has  the 

audience  now 

The  150,000  TV  sets  now  in  the  Detroit 

market  are  concentrated  within  easy  range 

of  WWJ-TV's  strong,  clear  signal.  Lion's  share 

of  this  audience  belongs  to  WWJ-TV,  first 

television  station  in  Michigan  .  .  .  two  years 

ahead  of  Detroit's  other  two,  in  TV  know-how 

and  programming. 

ADVERTISERS 

are  doing  the 

business  now 

FIRST  rN  MICHIGAN 

1949  WAS  A  GOOD  YEAR  for  WWJ-TV  adver- 

tisers. Naturally,  1950  is  proving  even  bigger. 

Aggressive  advertisers  seeking  increased 

sales  in  this  fabulously  wealthy  market  can 

achieve  them  through  WWJ-TV. 

National  Representatives:  THi 
ASSOCIAl 

,ned  and  Operated  by  THE   DETROIT  NEWS 

EORGE  P.  HOLLINGBERY  COMPANY 
iM-FM  STATION  WWJ UIUIJ 

NBC  Television 



BROAD 

e/UHCC  IS  A  LOT  OF  LITTLE  THINGS 

F 

ARM  families  of  the  huge  Midwest  Corn 

Belt  have  come  to  expect  a  friend,  a 

neighbor,  one  of  the  family — someone  to 

lose  or  mangle  a  hand  in  every  corn-picking  season. 
The  National  Safety  Council  reports  injuries  occur 

on  U.S.  farms  at  the  rate  of  five  a  minute  and  the 

cornpicker  they  say  is  one  of  the  major  causes. 

Trouble  comes  from  clearing  stalks  and  ears  that 

lodge  themselves  in  dragon-like  teeth,  deep  within 
the  machine. 

An  Illinois  farmer  recently  developed  a  simple 

tool  for  safely  clearing  his  own  machine.  In  friendly 

CLEAR  CHANNEL 

Home  of  ̂ ihe  NATIONAL  Barn  Dance 

Midwest  fashion,  he  wanted  to  share  his  idea,  so 

he  wrote  WLS  describing  the  tool  above.  Within 

four  days  after  he  sat  down  to  write  us,  WLS  "Dinner 
Bell  Time,"  America's  oldest  farm  service  program, 
was  telling  listeners  all  over  Illinois,  Indiana, 

Michigan  and  Wisconsin  how  to  make  the  tool  for 

themselves.  A  little  thing— yes,  but  then 

SERVICE  IS  A  LOT  OF  LITTLE  THINGS 

CHICAGO  71 

The 

PRAIRIE 

FARMER 

STATION 

890  KILOCYCLES,  50,000  WATTS,  AMERICAN  AFFILIATE.    REPRESENTED  BY  JOHN  BLAIR  AND  COMPANY. 



imal ! 

Always  a  believer  in  the  best  possible  radio 

signal  to  the  most  people,  WHAS  adds 

TV  to  its  call  letters  resolved  to  deliver 

the  best  possible  picture  signal  as  well. 

The  12  bay  high  gain  antenna  now  rising 

toward  a  600  foot  peak  in  the  heart 

of  Louisville  will  be  the  first  such  antenna 

in  the  United  States.  It  heralds  a 

new  era  of  picture  quality  ...  a  WHAS 

promise  of  better  television  service 

to  more  Kentuckiana  viewers. 

THE  WHAS 

12  BAY  HIGH  GAIN 

TELEVISION  ANTENNA 

Represented  nationally  by  Edward  Petry  &  Company  ̂  

WHAST¥ 

VICTOR  A.  SHOLIS,  Direcfor NEIL  D.  CLINE,  Safes  Direcfor 

Associated  with  the  Courier-Journal  and  Louisville  Times 



FLYING  SAUCERS?  MAYBE 

WSPD  &  WSPD-TV 

DEFINITELY  YES! 

There's  been  a  lot  of  doubt 
about  Flying  Saucers,  but 
There  Is  No  Doubt  About  The 

COMPLETE 

COVERAGE 

of  the  Northwestern  Ohio 

and  Southern  Michigan 
Market  when  you  use 

Todelo's  Most  Powerful  AM 
Station,  or  Toledo's  ONLY 
TV  Station. 

Represenfed Nafionally  by 

KATZ 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  370  National  Press  Building,  Washington  4,  D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Closed  Circuit 

NEGOTIATIONS  completed  last  week  where- 
by KBTV  (TV),  Dallas  operation  licensed  to 

Potter  Television  Corp.,  would  be  transferred 
to  Dallas  News,  operator  of  50  kw  WFAA. 
Purchase  price  understood  to  be  in  neighbor- 

hood of  $550,000.  KBTV  took  air  Sept.  17,  1949. 

IN  FINAL  stages  last  week  was  sale  of  KYA 
San  Francisco  by  Mrs.  Dorothy  Schiff,  New 
York  Post  publisher,  to  J.  Elroy  McCaw,  owner 
of  KELA  Centralia  and  share-holder  in  KLZ 
Denver  and  KPOA  Honolulu,  for  $155,000  plus 
net  quick  assets,  bringing  overall  price  to 
about  $200,000.  Associated  with  Mr.  McCaw 
is  Jack  Keating,  West  Coast  station  represent- 

ative. Transaction  being  handled  by  Howard 
Stark  of  Smith  Davis. 

CHICAGO  is  about  to  drive  hard  in  effort  to 

break  FCC's  TV  freeze.  City  Council  has 
pending  strong  resolution  petitioning  FCC  to 
reopen  licensing  in  Chicago  lest  it  suffer  ir- 

reparably as  program-originating  center.  Chi- 
cago has  four  TV  stations,  as  against  seven  in 

New  York-Newark  and  equal  number  in  Los 
Angeles. 

THAT  FCC  staff  study  of  transit  radio  may 
be  nearing  climax.  Hilda  D.  Shea,  chief  of 

FM  law,  who's  been  on  it  practically  fulltime 
for  several  months,  has  made  five  drafts  of  re- 

port, and  is  expected  to  come  up  with  final  one 
shortly.  Question  is  whether  transit  radio  is 
"broadcasting"  in  strictest  sense  of  word. 
Whole  subject  still  at  staff  level,  but  Muzak 
petition  (story  page  23)  may  provide  vehicle 
for  public  hearing. 

ANOTHER  COWLES  station— WCOP  Boston 
— may  be  sold  in  near  future.  Negotiations 
were  reportedly  under  way  last  week  to  sell 
station  to  Boston  College,  Catholic  institution. 

EXPLOSIVE  plan  whereby  Drew  Pearson, 
provocative  ABC  commentator,  would  repeat 
his  Sunday  broadcast  on  WTOP,  Washington 
Post-owned  CBS-affiliated  outlet,  is  still  in 
suspended  animation.  Mr.  Pearson,  now  on 
Coast,  was  thwarted  by  Washington  Sta^'-owned 
WMAL  (ABC)  but  has  said  that  project  isn't 
dead.  Adam  Hat,  Wm.  H.  Weintraub  Agency 
and  ABC  understood  to  have  previously  agreed 
to  repeat. 

FOUR-PLY  convention  plan  to  come  before 
NAB  board  subcommittee  Wednesday.  Mid- 
April  proceedings  would  be  bracketed  into 
three-day  engineering  session  followed  by  Sat- 

urday FM  and  Sunday  independent  meetings 
and  closing  with  management  conference. 

GRIFFIN  SHOE  LOTION  through  Berming- 
ham,  Castleman  &  Pierce,  New  York,  prepar- 

ing to  add  stations  to  its  spot  announcement 
campaign.  Starting  date  Jan.  30,  with  con- 

tract to  run  thi-ough  Nov.  11. 

FORMER  Judge  Roy  Hofheinz,  president  of 
KTHT  Houston  and  licensee  of  other  stations, 

(Continued  on  page  86) 
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\comini 

Jan.  23-24:  NAB  Board  Structure  and  Finance 
Committees,  NAB  Hdqrs.,  Washington. 

Feb.  1:  U.  S.  Cuban  Conference  on  NARBA  as- 
signments, Havana,  Cuba. 

Feb.  2-3:  NAB  Unaffiliated  Stations  Committee, 
NAB  Hdqrs.,  Washington. 

Feb.  8:  Television  Broadcasters  Assn.  annual  clin- 
ic, Waldorf-Astoria,  New  York. 

(Other  Upcomings  on  page  51) 

Bulletins 

MOREY,  HUMM  &  JOHNSTONE,  New  York, 
understood  to  be  preparing  spot  announcement 
campaign  for  Sinclair  Refining  scheduled  to 
start  in  spring. 

DI  TIERI,  New  York  cravat  and  robe  manu- 
facturer, appoints  Smith,  Smalley  &  Tester, 

New  York,  as  agency.  Firm  plans  to  use 
radio. 

TOTAL  POPULATION 

AT  150  MILLION  MARK 

POPULATION  of  United  States  including 
armed  forces  overseas  was  about  150,397,000 
on  Dec.  1,  1949,  according  to  estimate  Friday 
by  Philip  M.  Hauser,  Acting  Director,  U.  S. 
Census  Bureau  (see  census  story  page  26). 
This  is  increase  of  18,727,000,  or  14.2%,  over 
131,669,275  enumerated  in  1940  decennial 
census. 

Population  of  continental  U.  S.  on  Dec.  1 
estimated  at  149,940,000  (including  armed 
forces  stationed  in  U.  S.  but  excluding  those 
overseas).  Mr.  Hauser  estimated  1950  decen- 

nial census,  to  be  taken  in  April,  will  show  total 
population  between  150,500,000  and  151,000,000. 

GAIN  IN  FM  OUTLETS 

FM  DELETIONS  during  1949  not  so  wide- 
spread and  serious  as  generally  believed,  ac- 
cording to  analysis  made  by  Edward  L.  Sellers 

of  NAB  Radio  Division.  Study,  station  man- 
agement supplement  to  weekly  NAB  member- 

ship report  being  issued  today  (Monday),  shows 
33  more  stations  operating  at  end  of  1949 
than  at  first  or  total  of  733.  Of  total  217  drop- 

outs, only  10  were  licensed  stations  and  only 
35  others  were  also  on  air,  study  said. 

SUMERVILLE  TO  F&P 

ROBERT  SUMERVILLE,  for  four  years 
with  ABC  network  sales,  has  joined  New  York 
office  of  Free  &  Peters,  station  representative 
firm,  as  account  executive.  Starting  with  CBS 
Radio  Sales,  Mr.  Sumerville  subsequently  sold 
network  time  for  CBS  and  Mutual  before  join- 

ing ABC. 

CHAPPELL  JOINS  AGENCY 

STORY  F.  CHAPPELL,  formerly  president  of 
Basket  Adv.,  has  joined  Cunningham  &  Walsh, 
New  York,  as  account  executive. 

Business  Briefly 

RADIO  PROSPECT  #  Beauty  Brew  Inc. 
Chicago  (beer  shampoo),  names  Marmai 

Agency,  same  city,  to  handle  account.  Josepl' Seideman  account  executive.  Radio  may  b( used. 

CLOCK  SPOTS  •  General  Time  Corp.,  Nev 
York,  buys  weekly  participation  on  WABI 
(TV)  New  York  Vincent  Lopez  program,  Mon 
7:45-8  p.  m.,  for  Seth  Thomas  clocks  am 
Westclox  Moonbeam  alarm. 

BUCHEN  APPOINTED  #  Masonite  Corp. 
Chicago  (wood  products),  names  Buchen  Co. 
Chicago  as  agency.  John  McDonald,  accoun 
executive.  Media  schedules  to  be  complete( 
in  month. 

TV  SYSTEM  COMMITTEE 

IS  CREATED  BY  RMA 

NATIONAL  Television  System  Committe 
created  by  Radio  Mfrs.  Assn.  with  twofol 
program — industrywide  accord  on  technica 
developments  needed  to  give  all  parts  of  na 
tion  TV  service,  and  creation  of  basic  standard 
to  bring  color  TV  to  reality. 

Chairman  of  new  committee  is  Dr.  W.  R.  G 
Baker,  General  Electric  Co.  vice  president  an- 
director  of  RMA  Engineering  Dept.  Vice  chaii 
men  are  David  B.  Smith,  Philco  Corp.  engi 
neering-research  vice  president,  and  Donal 
G.  Fink,  editor  of  Electronics. 

Technical  societies,  broadcasters  and  botl 
members  and  non-members  of  RMA  to  be  in 
vited  to  participate.  Committee  to  repor 
regularly  to  FCC  on  studies  of  technical  prog 
ress.  FCC  has  said  it  will  "welcome"  com 
mittee  participation  in  TV  hearings,  thougi 
for  policy  reasons  it  declined  to  take  any  posi 
tion  on  establishment  of  committee  [Telecast 
ING,  Jan.  9]. 

Committee  created  after  RMA  Televisio 
Committee,  headed  by  Max  F.  Balcom,  vie 
president  of  Sylvania  Electric  Products,  ha 
reviewed  recent  TV  progress  including  coloi 
It  will  gather  technical  data  on  ultra-hig^ 
allocation,  lifting  of  FCC  television  freeze  an 
color  standards.  Dr.  Baker  headed  simila 
TV  committee  that  drafted  in  1941  FCC  stand 
ards  on  which  black-and-white  TV  has  bee 
built. 
Raymond  C.  Cosgrove,  RMA  president,  sai 

color  TV  has  reached  point  where  data  shoul 
be  pooled  and  standards  set  up  to  bring  it  ou 
of  laboratory  eventually.  TV  set  makers  ar 
eager  to  present  color  to  public  as  soon  a 
practical,  he  said. 

TERRY  RETURNS  TO  KSGN 

EDWARD  L.  TERRY  returns  to  KSGN  Fre; 
no-Sanger,  Calif.,  as  general  manager,  pos 
tion  he  served  in  when  station  took  to  ai 
September  1947.  Mr.  Terry  was  KSB\ 
Salinas  business  manager  early  part  of  194! 
resigning  in  April  to  engage  in  public  rek 
tions  at  Fresno. 
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delivers  a  buying  audience 

WGAL-TV  is  the  consistent  choice  of  all  viewers 

in  prosperous  Lancaster  and  its  adjoining  area.  It  is  the  only 

television  station  located  in  this  large  and  thriving 

market.  WGAL-TV  presents  your  sales  message  with  eye  and 

ear  appeal  to  an  audience  that's  growing  by  leaps  and 

bounds  because  of  interesting,  skillful  local  programming, 

and  the  top  shows  of  all  four  television  networks — 

NBC,  CBS,  ABC  and  DuMont.  WGAL-TV  is  doing  a  good 

job  for  many  advertisers.  Remember,  too,  it  is  the  only 

station  that  delivers  you  this  consistent,  buying  audience. 

Cost? — surprisingly  low!  Write  for  information. 

Represented  by  Robert  Meeker  Associates 
CHICAGO      SAN  FRANCISCO      NEW  YORK      LOS  ANGELES 

TV-AFFIIIATE 

STEINMAN 
STATIONS 
Clair  R.  McCollough 
Central  Manager 

WGAL 

WGAL-TV 
Lancaster,  Pa. 

WKBO 
Harrisburg,  Pa. 

WORK 

York,  Pa. 

WRAW 
Reading,  Pa. 

WEST 
Easton,  Pa. 

WDEL 

WDEL-TV 
Wilmington,  Del. 
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BECAO
SE  I

T'S 

32%  MORE 

INDIANAPOLIS  LISTENERS 

TUNETOWFBM/ 

•  The  October-November  Hooper  Station  Audience  Index 

proves  WFBM's  BETTER  RADIO  PROGRAMS  pay 
off!  It  shows  this  favorite  station  of  radio  listeners  in  Indian- 

apolis and  the  rich  central  Indiana  area  has  32%  more 

listeners,  in  the  total  rated  time  periods,  than  any  other 

Indianapolis  station. 

WFBM's  "better  radio"  formula  isn't  magic  .  .  .  it's  the 
potent  combination  of  top  network  shows  (WFBM  is  the 

only  basic  CBS  affiliate  in  the  State)  plus  outstanding, 

locally  produced  news,  sports  and  musical  shows  and  tie-ins 

with  activities  of  top  local  interest. 

What's  more,  WFBM's  fine  programming  is  supported 

by  consistent  promotion  and  aggressive  mer- 

chandising activities  .  .  .  two  more  good  reasons 

why  your  first  radio  effort  in  Indiana  belongs  on 

the  Hoosier  State's  first  station —WFBM! 

N    INDIANA    ANY    WAY    YOU  JUDGE! 

BASIC  ftFFlllATE:  Columbia  Broadcasting  System 

Represented  Nationally  by  The  Katz  Agency 

Associated  with:  WFDF  f/y«/  — WOOD  Grand  Rapids  —  A  EvansviUe 
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HOOPER  STATION  AUDIENCE  INDEX 

CITY:      WICHITA,  KA^Bo                             Cit/  ZoO©           MONTHS:     OCTOBER-NOVEMBER,  1949 

Total  Ck)incidsntal  Calls— This  Period  [6^0^  

SHARE  OF  BROADCAST  AUDIENCE 

u 
fm  Advertisers  and 

^  listeners  alike  are 
flowing  to  KFH  and 

KFH-FM.  This  is  not  acci- 

dental. It  has  been  planned 
that  way.  Professional 

programming  know-how 
combined  with  a  generous 

budget  for  smart  local  shows, 

with  top-notch  talent  and  all 
the  best  on  CBS  have  at- 

tracted most  of  the  listeners. 
Little  wonder  that  advertisers 

ore  flocking  to  KFH  and 

KFH-FM.  Study  the  gains  in 

the  Hooper  Index.  If  you're 
not  on  KFH,  call  your  nearby 
Retry  man  for  availabilities. 

TIME HOMES USING 
SETS 

B c D 
KFHf 
KFH-FM 
(CBS) 

FM,  TV  & OTHERS HOMES  CALLED 

WEEKDAY  MORNING 
MON.  THRU  FRI. 

8:00  A.M.— 12:00  NOON 
17.7 

18.9 21.0 15.7 
13.9 35.2 

25.1 

27.2 

36.1 3.8 
2,584 

+  11.1  % 

-1  1.5% 
-28.7% 

+32.7% 
WEEKDAY  AFTERNOON 

MON.  THRU  FRI. 

12:00  NOON— 6:00  P.M. 

19.2 23.2 
24.5 

25.2 
24.5 

22.5 

17.8 25.2 28.1 

5.1 

3,887 
+5.6% 

-2.8% -20.9% 

+  1  1.5% 

EVENIN& 

SUN.  THRU  SAT. 

6:00  PJ^-10.30  P.M. 

31.3 
13.2 
16.9 31.7 26.4 

18.7 
14.0 

33.9 39.3 
3.3 8,056 

+28.1  % 

-16.7% 
-25. 1  % 

+  15.9% 

SUNDAY  AFTERNOON 

12:00  NOON— 6:00  P.fA. 

18.8 30.6 

33.2 

24.3 

15.4 
15.3 
18.6 

25.5 

25.9 6.9 1.546 

+8.5% 

-36.6% 

+21.6% +  1.6% 
SATURDAY  DAYTIME 

8:00  A.M.— 6:00  PM. 

- Nj  OT  R AT  E  D 1  N  W CHIT/ 

TOTAL*  RATED 
TIME  PERIODS 

23.2 
17.8 
20.7 

27.0 

23.2 
22.2 
17.2 30.1 

34.9 

4.1 

16,073 

+  16.3% 

-14.1% 
-22.5% 

+  15.9% 

NOTE:  No  interviewing  was  conducted  during  the  World  Series  broadcasts. 
"SHjtRE  OF  BROADCAST  AUDIENCE"  represents  the  proportion  of  the  total  broadcast audience  (radio  plus  television)  looking  at  or  listening  to  a  particular  station.  Base 
for  "HOM£S-US;NG-S£rS"  compulation  is  "Total  Homes  Called." 
Where  an  FM  station  duplicates  its  corresponding  AM  station's  program  schedule  in 
its  entirety,  the  FM  station  mentions  are  combined  with  the  AM  station's  mentions. *Every  rated  hour  given  equal  weight.    For  this  reason  this  Total  Index  is  not  an 
arithmetic  overage  of  the  Day-Part  Indexes. 
The  Code  of  Practice  governing  the  use  of  "CITY  HOOPERATINGS"  applies  to  this 
"STATION  AUDIENCE  INDEX." COPYRIGHT  1949,  C.  E.  HOOPER,  INC. 

EXPLANATION 

The  above  is  reproduced  directly  from  the 
Hooper  Station  Audience  Index.  The  top  row 
of  figures  give  the  exact  figures  appearing  on 
the.  report  made  by  Hooper  covering  the  same 
period,  one  year  ago.  The  middle  figure  is  the 
current  October-November,  1949  index  while 
the  bottom  row  in  each  tier  of  figures  indicates 
the  percent  of  gain  or  lost  for  1949  over  1948. 

REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO.,  INC. 
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FRANCIS  X.  BRADY  appointed  director  of  new  combined  media  and  re- 
search department  at  McCann-Erickson,  Chicago,  where  consolidation  of 

the  divisions  took  place  Jan.  1.    He  assumes  all  management  responsibil- 
ities, personnel  direction  and  coordination  of  activities. 

ROBERT  F.  KEEFE  joins  account  staflE  of  Kal,  Ehrlich  &  Merrick  Inc.,  Wash- 
ington.   He  also  will  handle  some  promotion  for  firm. 

M.  L.  McELROY,  currently  with  Cluett,  Peabody  &  Co.,  New  York,  specializing 
in  market  research  and  sales  work,  appointed  vice  president  of  Assn.  of  National 
Advertisers.  In  new  post,  effective  Feb.  1,  Mr.  McElroy  will  head  ANA's  media and  research  department. 

BLAYNE  BUTCHER  resigns  as  radio  director  of  former  Newell-Emmett  Co 
(now  Cunningham  &  Walsh),  Hollywood,  following  transfer  of  Auto-Lite  ac- 

count to  Cecil  &  Presbrey.    He  has  announced  no  future  plans. 

EDWARD  E.  SCOVILL,  formerly  with  CBS,  joins  Kenyon  &  Eckhardt,  Ne-R 
York,  as  business  manager  of  radio-television  department.    He  had  been  wit? 
CBS  since  1936  and  prior  to  that  was  with  J.  Sterling  Getchell  Adv.  and  R.  H.  . Macy. 

HUNTER  SCOTT  ADV.,  Fresno,  Calif. 
400  Montgomery  St. opens.  San  Francisco  branch  office  ai 

Page  8    •    January  23,  1950 

HARRY  R.  PEEBLES  elected  president  of  Albert  P.  Hill  Co.,  Pittsburgh,  sue 
ceeding  ALBERT  P.  HILL,  deceased. 

IRA  ALAN  GOFF,  formerly  sales  promotion  director  of  WAMS  Wilmington 
Del.,  and  Sunday  Star,  that  city,  joins  Kates-Haas  Advertising,  also  Wilming 
ton,  as  account  executive  and  director  of  radio  and  television. 

MERVIN  D.  FIELD,  formerly  with  Field  &  Peacock  Assoc.,  San  Francisco,  estab 
lishes  advertising  agency  under  his  name  at  400  Montgomery  St.,  same  city 

C.  GILBERT  NORTON,  account  manager  at  0.  S.  Tyson  &  Co.,  New  York,  namet 
agency's  media  director,  succeeding  LEIGH  DOORLY,  who  has  become  accoun' manager  for  different  group  of  accounts. 

WELDON  HANBURY  and  ALAN  AINSWORTH,  latter  formerly  announcer  a 
CBR  Vancouver,  join  radio  department  of  O'Brien  Adv.  Ltd.,  Vancouver,  B.  C 

CONNER,  JACKSON,  WALKER,  McCLURE  ADV.,  San  Francisco,  moves  to  ne\ 
and  larger  quarters  in  Sheldon  Bldg.,  461  Market  St. 

NORMAN  GLADNEY  joins  Scheck  Advertising  Agency  Inc.,  Newark,  N.  J.,  a; 
vice  president  in  charge  of  television  and  radio. 

EDWARD  R.  McNEILLY',  radio  writer  and  formerly  KFI-TV  Los  Angele 
director,  joins  Rockett-Lauritzen,  Los  Angeles,  as  radio  and  television  directoi 
Other  new  additions  to  agency  include  JOHN  SHERMAN,  formerly  of  Ar 
Services,  as  account  executive;  WARREN  PRATT,  formerly  associated  wit! 
Edgar  Bergen,  as  account  executive. 

NORMAN  P.  TATE,  formerly  with  Newell-Emmett  (now  Cunningham  &  Walsh^ 
New  York,  joins  New  York  office  of  N.  W.  Ayer  &  Son  Inc.,  to  handle  ai 
duties  in  the  radio-television  department. 

PAUL  WINANS,  for  20  years  head  of  his  own  Los  Angeles  agency,  joins  H 
Stebbins  Inc.,  that  city,  as  vice  president.    He  will  head  media  relations  depart 
ment  as  well  as  service  his  own  accounts. 

JAQUA  Co.,  Grand  Rapids,  Mich.,  elected  to  membership  in  American  Assn.  o Advertising  Agencies. 

MILDRED  FLUENT,  account  executive  of  Abbott  Kimball  Co.  of  Calif.,  Lo 
Angeles,  for  past  five  years,  named  a  vice  president. 

RICHARD  E.  RICHMAN,  formerly  with  Columbia  Pictures,  joins  Lew  Kashu 
&  Son  Adv.  Co.,  New  York,  as  account  executive. 

HERBERT  GRUBER,  timebuyer  with  Blow  Co.,  New  York,  for  past  six  year 
resigns  to  join  Cecil  &  Presbrey,  New  York,  in  similar  capacity. 

BOONE,  SUGG,  TEVIS  &  WALDEN,  San  Francisco,  will  close  its  offices  at  en 
of  this  month.  WILLIAM  SUGG  will  leave  agency  field  for  sales  work.  PHI 
BOONE,  RICHARD  TEVIS  and  CHARLES  WALDON  will  affiliate  with  othj 
agencies,  dividing  BST&W  accounts  among  them.  Their  future  affiliatior have  not  been  announced  yet. 
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Business  is  always  better  in  Washington^  D.C. 

Washington's  mid-winfer  telephone  book  for  this 

always-richer  market  bulges  with  44  more  pages  than 

ever  before  ...  and  in  this  all-ways  richer  market^ 

Pulse  shows  that  WTOP's  always-bigger  share  of 

audience  is  now  36%  larger  than  any  other  station. 

WASHINGTON'S   ONLY    50,000    WATT  STATION 

Tl«  WASHIN^ON>OST--CBS 

REPRESENTED    BY    RADIO  SALES 

STATION 
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INDIANAPOLIS'  DYNAMIC 

NEW  NEWS  ANALYST... 

Fresh  from  several  major  news  "scoops"  in 
Washington,  D.  C,  and  the  East.  Bill  is  a 

reporter  and  analyst  of  national  stature. 

His  long  background  in  reporting,  his  keen 

knowledge  of  people,  his  ability  to  snoop 

out  the  REAL  news,  plus  his  easy-to-listen-to 
manner  are  already  keeping  a  majority  of 

Hoosier  ears  glued  like  magic  to  his  every 

broadcast. 

WISH 

1310 kc  INDIANAPOLIS. A-B-C  NETWORK 

FREE  &  PETERS,  Ndtiondl  Representatives 
Gejrge  J.  Higgins,  General  Manager 

FALSTAFF  BREWING  Corp.,  St.  Louis  (beer),  April  3  starts  thrice-weekly 
15-minute  transcribed  Meredith  Willson  Show  on  stations  in  more  than  2 
markets.    Packaged  by  William  Morris  Agency,  format  is  comedy-musi 

similar  to  previous  Willson  shows.     Agency:    Dancer-Fitzgerald-Sample  Inc Chicago. 

TRANS-WORLD  AIRLINES,  New  York,  through  BBDO,  also  New  York,  cur 
rently  using  spot  campaigns  on  four  New  York  and  three  Chicago  televisior 
stations.  Twenty-second  and  one-minute  announcements  being  used  to  promot 
TWA's  "quickie  vacations"  to  Arizona  and  Southern  California. 

FRENCH  SARDINE  Co.,  Terminal  Island,  Calif.,  places  Coy  Watson-Erskir 
Johnson  production,  Hollywood  Reel,  for  13  weeks  in  14  national  markets:  Lo 
AngeleSj  Chicago,  San  Francisco,  Cleveland,  Washington,  St.  Louis,  Milwaukee 
Omaha,  Buffalo,  Pittsburgh,  Columbus,  Syracuse,  Seattle  and  Rochester.  Account 
was  placed  by  Rhoades  &  Davis,  San  Francisco. 

WEATHER  SEAL,  Atlantic  City,  N.  J.,  signs  with  WMID  same  city  for  15 
minute  across-the-board  program,  Watcha'  Doin',   Mon.-Sat.,  8:30-8:45  a. Show  also  will  be  carried  by  WKDN  Camden.    Plans  call  for  addition  of  fiv 
more  stations  on  intra-state  network  basis  for  complete  New  Jersey  stat coverage. 

REDDI-WHIP,  Los  Angeles,  appoints  William  Kester  &  Co.,  that  city,  effectiv 
Feb.  1,  to  handle  advertising.  Plans  include  use  of  radio  for  first  time  with 
week  participations  on  stations  in  Southern  California  and  Phoenix.  KRISP 
KAKE  KONE  KO.,  Los  Angeles  (bulk  and  packaged  ice  cream  cake  cones 
appoints  same  agency  to  handle  advertising.  Television  participations  an 
spots  are  planned  in  Los  Angeles  area  starting  in  February  with  later  ex 
pansion  to  six  Western  states. 

COLGATE-PALMOLIVE-PEET  Co.,  Toronto  (soap  products),  buying  loca 
programs  on  stations  in  various  parts  of  Canada,  and  expanding  regiona 
programs.  Who  Am  I?  (Supersuds,  Odex)  expanded  to  Ontario  stations,  fiv 
times  weekly,  10  minutes,  through  L.  J.  Heagerty  Ltd.,  Toronto;  Barry  &  Bett 
(Vel)  expanding  to  five  times  weekly  throughout  Canada,  through  Harry 
Foster  Adv.  Ltd.,  Toronto,  and  half-hour  Mailbag  (Vel,  Palmolive)  being  use 
six  times  weekly  on  CHAB  Moose  Jaw,  through  Harry  E.  Foster  Adv.  Ltd.,  an 
Grant  Adv.  of  Canada,  Toronto. 

A/eiurotk  Accounts 

DOUBLEDAY  &  Co.,  New  York  (book  publisher),  sponsors  Yoxi.  Are  an  Artis 
on  NBC-TV  Tuesday,  11-11:15  p.m.,  for  promotion  of  book,  Fom  Are  an  Artist 
by  John  Gnagy.  Mr.  Gnagy  also  appears  on  shows.  Agency:  Huber  Hoge  &  Co 
New  York.  t 

FORD  DEALERS  OF  AMERICA,  Detroit,  will  sponsor  Kulka,  Fran  &  Ollie  o 
56  NBC-TV  stations,  7  p.m.,  starting  Feb.  1,  one  night  a  week,  Wednesday,  fo 
13  weeks.  Agency:  J.  Walter  Thompson  Co.,  New  York.  Program  is  sponsore 
by  RCA  Records  and  Sealtest  Inc.  on  other  four  evenings. 

■fldpeojali e  •  •  • 

SAMUEL  HENRY  Jr.,  in  charge  of  Trans  World  Airline,  New  York,  domesti 
advertising,  and  H.  G.  RIEGNER,  head  of  advertising  on  TWA's  overseas  route; 

given  new  titles  of  assistant  advertising 
directors.  Mr.  Henry  will  be  responsible 
for  all  media  advertising,  including  radio 
and  television,  while  Mr.  Riegner  will 
head  production  and  distribution  of  pro- motional literature. 

WALTER  SILBERSACK,  president  of 
American  Home  Products  Corp.,  be- 

comes president  of  subsidiary,  Ameri- 
can Home  Foods,  succeeding  VICTOR  T. 

NORTON,  who  resigned  to  join  NBC 
[Broadcasting,  Jan.  16].  E.  LLOYD 
DOSCH,  vice  president  for  merchandising Mr.  Henry  advertising  of  American  Home  Foods 

Inc.,  appointed  to  newly  created  post  of 
executive  vice  president  and  general  manager.  WARREN  TINGDALE,  vie 
president  in  charge  of  sales  and  advertising  of  Boyle-Midway  Inc.,  also  b> 
comes  vice  president  in  charge  of  sales  and  advertising  of  American  Hon 
Foods  Inc. 
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the  fastest-grov^ing  market  in  the  nation. 
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PORTLAND 

OREGON 

AFFILIATED  WITH  NBC 

REPRESENTED  NATIONAIIY  BY  EDWARD  PETRY  &  CO. 
1  1  . 
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WBIG 

*Thc  Prestige  Station 
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U/g|(3  dominat
es  'The 

Magic  Circle"*
 

having  more  of  the  15  eve- 

ning top  Hooper-rated  pro- 

grams than  all  other  stations 

combined  within  a  50  mile 

radius  of  Greensboro. 

5,000  watts 

unlimited 

CBS 

affiliate 

gilbert  m.  Hutchison 

general  manager 

Represented  by  Hollingbery 

the  richest  and  most  populous  area  of  North 

Carolina,  the  South's  wealthiest  and  most 
progressive  state. 

Two  of  the  "Twinspiration"  homes. 
PUBLIC  exhibition  recently  of  the 
"Twinspiration"  homes  in  Wichita, 
Kan.,  was  the  climax  to  a  public 
service  inspiration  by  KFH  in  that city. 

The  station  kicked  off  a  non-stop 
promotion  for  the  enterprises  fol- 

lowing the  first  turning  of  the 
earth  in  their  construction.  The 
homes  are  identical  and  of  the 
modern  ranch  type.  The  project 
was  sponsored  to  demonstrate  the 
effective  use  of  new  building  ma- 

terials and  the  advantage  of  care- 
ful planning. 

KFH's  morning  pi-ogram,  E.  J. 

Notebook,  that  features  Ethel  Janei 
King  and  her  announcer-partner, 
Dave  Wilson,  kept  listeners  up-to- 
date  with  daily  progress  reports. 
Both  Miss  King  and  Mr.  Wilson 
extended  invitations  over  the  air 

for  the  public  to  inspect  the  site' while  construction  was  underway/ 

They  also  supplemented  radio  pro-'" motion  with  written  invitations 
and  newspaper  publicity  in  the; 

local  newspaper  for  an  "open 
house,"  which  during  Dec.  14-22 drew  an  estimated  18,000  persons. 

The  homes,  KFH  explains,  to  all (Continued  on  page  U7) 

On  -Oil  -flccounti 

HE  GOT  the  notion  during 
World  War  II  while  serving 
as  a  public  relations  officer 

with  the  Army  Air  Forces:  Why 

shouldn't  a  man  experienced  in  ra- 
dio teaching,  announcing,  continu- 
ity writing,  program  direction  and 

station  administration  make  a  good 
radio  salesman — especially  since  he 
really  believed  he  could  sell? 
George  Richard  Guyan  tackled 

his  first  sales  assignment  less  than 
three  years  ago.  Today,  he  is 
western  sales  man- 

ager of  WGN,  the 

Chicago  Tribune's  50 
kw  operation — proof 
of  his  earlier  convic- 
tion. 

"T  here  are  so 

many  ramifications 
to  radio  sales  that 
come  to  you  sooner 

if  you  know  broad- 
casting from  the  in- 

side," he  believes. 
George  got  his 

know-how  the  hard 
way.  Fired  from  his 
first  announcing  job 
at  WTMV  East  St. 
Louis  after  six 
weeks  of  being  told 
repeatedly  he "didn't  know  from 

nothin',"  he  moved  west  to  KFRU 
Columbia,  Mo.  At  this  seat  of  Mis- 

souri U.,  he  found  a  sympathetic 
soul  in  one  Mr.  Chet  Thomas,  then 
general  manager  of  KFRU  and  now 
head  man  at  KXOK  St.  Louis. 

Mr.  Thomas  not  only  restored  the 

Guyan  self-confidence  by  making- 
George  program  director,  but  sens- 

GEORGE 

ing  a  pedantic  air  about  the  man 
wangled  him  a  couple  of  teachinj 

jobs.  One  was  at  Missouri's  fa- mous journalism  school,  where 
George  taught  radio  news-writing 
the  other  was  at  Stephens  College 

one  of  the  midwest's  top-ratec 
women's  schools,  where  he  dis 
pensed  a  practical  course  in  broad 
casting.  He  used  KFRU's  studio: 
as  a  laboratory.  Mr.  Guyan'; handbook  for  radio  news-writers 
prepared  while  he  was  at  M.  U. was  standard  equip 

ment  in  U  n  i  t  e  c 
Press  radio  bureau: 
for  several  years. 
About  half  -  wa; 

through  his  three 
year  tenure  a KFRU,  two  bij 

things  happened  ti 
George :  He  w  a  ; 
named  a  s  s  i  s  t  a  n 
manager  of  the  sta tion  and  he  coppet 
one  of  Stephens 
"Ideal  Girls"  as  hi, 
bride.  (Each  yea: 
the  college  select 

ten  seniors  as  "Idea Girl"  graduates.) 
In  1939,  he  joine< 

W  B  B  M  Chicago' announcing  staff.  H 
worked  General  Mills'  Betty  Crock 
er  Show,  handled  narration  worl 
and  commercial  announcing  oi 
Procter  &  Gamble's  Road  of  Life 
and  served  as  announcer  on  Gleni 
Miller's  CBS  Chesterfield  show 
when  they  came  to  town.  He  als( 
handled  WBBM's  well-known  Goh (Continued  on  page  U7) 
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Whoopee/  
mte're  coin' 

to 4r 

WDAY'S  PARTY.' 

HEN  WDAY  takes  its  Talent  Parade  "on  the 

road,"  farmers  and  their  wives  for  miles  around 

turn  out  in  a  gay  party  mood.  To  quote  a  recent 

radio  magazine  article: 

"WDAY  has  promoted  its  weekly  30-minute 

Talent  Parade  until  it  is  a  regional  phenomenon, 

.  .  .  For  many  (people)  it  is  the  first  live  enter- 

tainment they  have  ever  seen.  .  .  .For  others, 

it  is  the  big  social  event  of  the  season." 

WDAY's  amazing  jjopularity  among  the  Red  River 

Valley's  "landed  gentry"  is  one  of  the  wonders  of 

radio.  But  there's  a  lot  more  to  the  story:  WDAY 

also  gets  the  highest  city  Hoopers  in  the  nation! 

What's  more,  both  "audiences"  have  average  Effec- 

tive Buying  Incomes  'way  above  the  national  aver- 

age! 

Write  to  us  or  ask  Free  &  Peters  for  all  the  facts 

about  this  fabulous  station! 

FARGO,  N.  D. 

NBC  •  970  KILOCYCLES  •  5000  WATTS 

FREE  &  PETERS,  INC. 

Exclusive  National  Representatives 



it's  EASY. 

I  F  YOU 

KNOW  how! 

We 
E  could  paint  a  very  fancy  picture  of  all  the 

things  that  make  KWKH  a  truly  outstanding  sta- 

tion— but  it  would  boil  down  to  this:  a  "native- 

son"  flair  for  Southern  programming,  together 
with  24  years  of  solid  radio  experience  in  this  mar- 

ket.   Know-How,  we  call  it.  .  .  . 

Latest  Shreveport  Hoopers  (Nov. -Dec.  '49)  prove 
that  KWKH's  formula  and  methods  really  pay  off: 

For  Total  Rated  Periods,  KWKH  gets  a 

52.0%  greater  Share  of  Audience  than 
the  next  station. 

These  figures  are  for  Shreveport  only,  of  course. 
But  better  yet,  KWKH  delivers  an  equally  loyal 

rural  audience  throughout  our  prosperous  oil,  tim- 
ber and  agricultural  area. 

Let  us  send  you  all  the  facts,  today! 

50,000  Watts CBS 

KWKH 

Texas SHREyEPORT  { 
LOUISIANA] 

The  Branham  Company 
Representatives  ^ M fssiss 

Henry  Clay,  General  Manager 
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$7.00  A  YEAR— 25<i  A  COPY 

TIME  SALES 

RADIO  TIME  SALES 
reached  an  estimated  S429 
million  in  1949,  maintaining 
their  consistent  upward  trend 
to  reach  a  new  record  3^c 

above  the  preceding  year's  to- 
tals, according  to  the  1950 

Broadcasting  -  Telecasting 
Yearbook,  which  will  be 
mailed  to  subscribers  this 
week. 

The  Yearbook  estimates  televi- 
sion time  sales  at  824,750,000  and 

FM's  at  S6  to  ST. 5  million,  for  over- 
all AM-TV-FM  time  sales  approxi- 

mating S460  million.  These  fignres 
are  before  deductions  of  agency 
commissions,  etc.,  which  broad- 

casters count  as  an  expense  of  sale. 
AM  time  sales  were  divided  as 

follows,  according  to  the  Year- 
book's 16th  Annual  Business  Index, 

which  is  based  upon  extensive 
sampling  of  all  types  of  broadcast- 

ing stations  throughout  the  U.  S.: 
#  42.2%  local  time  sales 
#  29.8%  national  network  time 

sales 
#  26.2%  spot  sales 
#  1.8%  regional  network  time 

sales 

Local  advertising  remained  the 
foundation  of  radio  revenues  but 
spot  sales  showed  the  largest  gain 

— T':^c  as  against  a  GA'^c  increase  in local  time  sales.  Network  adver- 
tising showed  its  first  decline:  A 

loss  of  4.6<''('  resulting  from  a  bad 
summer  despite  fall  and  winter 
rallies.  Regional  network  revenues 
gained  about  2.3%. 

Radio  at  Record  $429  Million— TV  Tops  $24  Million 

BROADCAST  ADVERTISING  1935-49 
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sales,  S6.25  million.  There  seemed 
little  doubt  that  a  substantial  por- 

tion of  this  sum  was  new  money  to 
broadcasting,  surveys  having 
shown  that  TV  budgets  for  the 
most  part  are  an  additional  appro- 

priation rather  than  a  deduction 
from  AM  budgets. 

Radio's  S^'r  gain  in  net  revenues, 
which  should  be  compared  to  1948's 
11.4'"f  increase,  was  the  smallest 
gain  percentage-'ndse  since  the  end of  the  war. 

But  it  should  be  remembered  that 
1949  was  a  year  of  business  jitters. 
Other  indices  of  prosperity  dropped 

off  sharply,  especially  during  the 
summer  and  early  fall.  There  was 
a  general  feeling  of  insecurity 

among  the  nation's  businessmen. 
Thus  radio's  revenue  picture  at  the 
end  of  1949 — $12  million  ahead  of 
1948 — was  considered  excellent. 

Radio's  net  time  sales  since  1940 
have  almost  tripled.  With  the 
growth  of  television,  they  seem 
destined  to  reach  the  §500  million 
mark  early  in  this  new  half  of  the century. 

TV  Sales  Triple 

The  estimated  $24,750,000  in 
television  time  sales  in  1949  should 
be  compared  with  $8.7  million  in 
aggregate  revenues  for  the  visual 
medium  in  1948,  which  means  that 
TV's  time  sales  revenues  almost 
tripled  in  12  months.  Authorities 
thought  it  reasonable  that  this 
total  could  be  nearly  doubled  if 
TV's  problems  with  the  FCC  were removed  quickly. 

Accurate  FM  revenue  estimates 
are  difficult  to  make  in  the  absence 
of  a  complete  division  of  revenues 
where  AM  and  FM  stations  are  op- 

erated jointly.  In  many  such  cases, 
of  course,  FM  is  sold  as  a  bonus  to 
AM.  In  these  circumstances,  any 

time  sales  figure  is  a  rough  esti- 
mate. Most  experts,  however,  felt 

(Continued  on  page  57) 

HOOPER  SALE? 
Has  Had  Talks  With  Nielsen 

Radio  Receipts  Up 

In  terms  of  dollar  volume,  AM 

radio's  1949  time  sales  receipts  ran 
some  $12,270,000  ahead  of  1948's. 
Local  advertising  was  up  $11  mil- 

lion; spot  sales  up  S7.2  million;  na- 
tional netv^-ork  down  $6.1  million, 

and  regional  network  up  $170,700. 
(See  Table  I.) 

On  the  basis  of  past  years'  expe- 
rience, the  Yearbook  estimates 

that  radio's  income  from  the  sale 
of  talent  and  from  other  sources  to- 

taled about  S22  million  in  1949'. 
bringing  gross  revenues  up  to  $451 
million  aside  from  TV  and  F:\I  time 
sales  and  without  counting  an  esti- 

mated $77  million  spent  by  adver- 
tisers for  talent  and  programs  on 

their  own  account. 
In  television,  network  time  sales 

were  placed  at  $9.9  million;  spot 
sales,  $8.6  million,  and  local  time 

BROADCASTING    •  Telecasting 

RESURGENT  REPORTS  that  C. 
E.  Hooper  is  about  to  sell  his  ra- 

dio research  organization  to  A.  C. 
Xielsen  were  again  denied  last  week 
by  Mr.  Hooper,  who  admitted,  how- 

ever, that  he  and 
Mr.  Xielsen  have 
discussed  the  sale 

of  "certain  por- 
tion s  "  of  the 

Hooper  Network 
Program  Rating 
Service. 

Mr.  Hooper  in- 
sisted that  any 

proposals  which 
have  been  made 
by  Mr.  Nielsen 
"do    not  involve 
his  reported  absorption  of  our  busi- 

ness or  organization." 
He  did  not  define  the  "certain 

portions"  of  his  service  which  are 
under  discussion,  but  it  was  be- 

Mr.  Hooper 

lieved  that  they  are  confined  to  the 
National  Network  Program  Rat- 

ings commonly  known  as  "Hoop- 
ers." The  Hooper  City  Ratings 

Sei'vice,  which  measures  the  divi- 
sion of  audience  at  various  hours  of 

the  day  and  evening  among  the  sta- 
tions serving  each  city  in  a  list  of 

more  than  100  U.S.  markets,  would 
presumably  be  retained  by  Hooper 
and  continued  by  his  organization. 

Mr.  Hooper's  statement  said: 
"It  is  true  that  there  have  been 

discussions  between  A.  C.  Nielsen 
and  me  regarding  his  purchase  of 
certain  portions  of  our  network  au- 

dience rating  services.  Most  em- 
phatically the  proposals  do  not  in- 

volve his  reported  absorption  of  our 
business  or  organization.  Such  pro- 

posals are  not  firm  or  final  and  are 
contingent  upon  approval  by  Niel- 

sen stockholders  and  directors.  If 
and  when  I  have  received  a  firm 

proposal,  the  trade  will  learn  of 
our  reaction  to  it  without  delay." 

Despite  Mr.  Hooper's  emphasis 
in  denying  that  his  conversations 
with  Mr.  Nielsen  involve  more  than 
"certain  portions  of  our  network 
audience  rating  services,"  some  ob- servers believe  that  a  deal  for  the 
sale  of  C.  E.  Hooper  Inc.  can  and 
probably  will  be  made  in  the  months 
ahead. 

They  recall  that  in  June  1947, 
Mr.  Hooper  offered  to  sell  his  com- 

plete service  to  BMB  i^or  $1  million 
and  believe  that  the  offer  would 

stand  today  if  the  industry  were  in- clined to  reconsider  it.  They  argue 
that  Mr.  Hooper  would  prefer  to 
sell  to  an  industry  group  such  as 

BMB,  which  presumably  would  con- 
duct the  audience  research  as  a  non- 

profit industry  service,  rather  than 
to  another  individual  business  con- 

(Continued  on  page  56) 
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NEW  AGENCY 

A  NEW  national  advertising  agen- 
cy to  be  known  as  Carlock,  McClin- 

ton  &  Smith  Inc.,  will  be  estab- 
lished on  May  1,  it  was  announced 

jointly  by  H.  L.  McClinton,  who 
has  resigned  as  vice  president  and 
director  of  N.  W.  Ayer  &  Son, 
and  Paul  Smith,  president  of  Paul 
Smith  Advertising  Inc.  The  firm 
is  expected  to  have  the  account  of 
Prudential  Life  Insurance  Co., 
which  sponsors  Family  of  Stars 
on  CBS  and  the  Jack  Berch  Show 
on  NBC,  as  one  of  its  clients. 
Broadcasting  learned. 

The  agency  will  have  its  head- 
quarters in  -New  York.  Officers 

of  the  new  organization  are  Mr. 
McClinton,  president;  Mr.  Smith, 
vice  president  and  chairman  of  the 
plans  board,  and  M.  E.  (Mike) 
Carlock,  who  has  resigned  as  vice 

WRUL~SSGNS~GE For  Overseas  Show 

INTERNATIONAL  General  Elec- 
tric Co.,  Schenectady,  N.  Y.,  last 

week  contracted  for  a  half-hour 
weekly  program  on  WRUL  Boston, 
international  station. 

According  to  Walter  S.  Lemon, 
president  of  the  shortwave  opera- 

tion, the  inaugural  program  Jan. 
16  established  a  precedent  for 
American  corporations  with  exten- 

sive overseas  mai'kets  and  provides 
the  first  opportunity  to  promote  in 
overseas  areas  the  full  conception 
of  free  enterprise  as  it  exists  in 
this  country  today. 
A  report  of  new  developments 

in  the  American  electrical  industry 
for  the  people  of  70  countries 
served  by  International  G.  E.  is 

planned  as  part  of  each  week's 
program.  WRUL  leases  the  major 
portion  of  its  time  to  the  Voice  of 
America,  but  reserves  a  block  for 
programs  of  the  non-profit  World 
Wide  Broadcasting  Foundation  and 
a  third  portion  for  programs  spon- 

sored by  American  companies  with 
interests  abroad. 

Carlock,  McClinton  &  Smith  Firm 

May  Get  Prudential  Account 

RELAXING  with  conversation  at  the 
Jon.  12  luncheon  meeting  of  the 
Radio  Executives  Club  of  New  York 
are  (1  to  r):  Frank  Stanton,  CBS  pres- 

ident; Ben  Duffy,  president,  BBDO 
Inc.,  and  Robert  Kintner,  ABC  presi- 
den.  Mr.  Duffy  was  featured  speak- 

er [Broadcasting,  Jon.  16], 

Mr.  McClinton Mr.  CARLOCK Mr.  SMITH 
Mr.  Hill 

president  of  Benton  &  Bowles, 
vice  president  and  secretary.  Mr. 
Smith's  present  agency  will  be 
merged  with  the  new  firm. 

Mr.  McClinton  has  been  with 
N.  W.  Ayer  since  December  1929, 
in  the  Philadelphia,  Detroit,  Chi- 

cago and  New  York  offices.  He 
was  first  with  the  public  relations 
department;  for  12  years  was  vice 
president  in  charge  of  radio,  tele- 

vision and  motion  pictures,  and  for 
five  years  had  been  a  member  of 
the  board  of  directors  and  of  the 
creative  production  board. 

Carlock's  Background 
Mr.  Carlock  had  been  with  Ben- 

ton &  Bowles  for  seven  years.  He 
formerly  was  with  the  Metropoli- 

tan Life  Insurance  Co.  and  had 
been  promotion  manager  of  the 
Encyclopedia  Britannica  and  prior 
to  that  with  the  Hutchinson  Agen- 

cy, Minneapolis. 
Mr.  Smith,  before  organizing  the 

agency  bearing  his  name,  was  with 
D'Arcy  Adv.  Co.  on  the  Coca-Cola 
account  for  5V2  years.  Between 

1932  and  1942  he  was  art  director 
for  Kenyon  &  Eckhardt. 

James  E.  Hanna,  vice  president 
and  manager  of  the  radio  depart- ment of  N.  W. 

Ayer  &  Son,  will 
succeed  Mr.  Mc- Clinton at  N.  W. 

Ayer  as  vice 
president  in 
charge  of  radio 
and  television. 

Mr.  Hanna  has 
been  with  N.  W. 
Ayer  for  the  past 
22  years.  At  one 
time  he  was  in 

the  Detroit  office  as  copy  chief  and 
in  1940  moved  to  the  New  York 
office  as  copy  chief  of  radio.  In 
1944  he  was  named  vice  president 
and  manager  of  the  radio  depart- ment. 

Other  accounts  for  CM&S  are 
expected  to  be  announced  soon. 
Prudential  Insurance  is  currently 
handled  by  Benton  &  Bowles,  New 
York. 

Mr.  Hanna 

HILL  APPOINTED 

PubSisher  of  Cowles'  Papers 

LUTHER  L.  HILL,  formerly  gen- 
eral manager  of  the  Cowles  Broad- 

casting Co.  which  includes  KRNT 
Des  Moines, 

WNAX  Yankton- Sioux  City. 
W  C  0  P  Boston 

and  WOL  Wash- 

ington,  waj; named  publisher 

of  the  Cowles- owned  Des  Moines 

Register  and  Trib- une at  the  an- 
nual meeting  of 

the  company's stockholders  Jan.  11. 

Mr.  Hill  joined  the  Register  and 
Tribune  organization  in  1935  and 
in  1936  was  named  general  man- 

ager of  the  firm's  radio  stations. After  serving  as  a  brigadier  gen- 
eral in  the  Air  Corps,  Mr.  Hill  was 

named  advertising  director  of  the 
newspapers  in  addition  to  his 
duties  with  the  broadcasting  com- 

pany. He  served  in  these  capacities 
until  September  1946,  when  he  was 
made  vice  president  and  general 
manager  of  the  newspapers. 

Also  at  the  meeting,  Carl  T. 
Koester,  formerly  controller  and 
assistant  treasurer  of  the  news- 

papers, was  named  treasurer,  and 
the  following  officers  were  ire- 
elected:  Gardner  Cowles,  president; 

John  Cowles,  chaii-man  of  the 
board;  Kenneth  MacDonald,  vice 
president  and  executive  editor; 
Arthur  T.  Gormley,  vice  president 
and  business  manager;  Vincent 
Starzinger,  secretary  and  general 
counsel. 

SET  PRODUCTION 
Near  10  Million  for  '49 

PRODUCTION  of  radio  and  tele- 
vision sets  totaled  9,680,773  units 

in  1949  of  which  6,391,371  were 

AM  only,  875,505  AM-FM  and  FM- 
only,  and  2,413,897  television,  ac- 

cording to  annual  figures  of  Radio 
Mfrs.  Assn. 
RMA  members  are  estimated  to 

turn  out  about  809c  of  TV  sets  and 
a  somewhat  higher  proportion  of 
AM  and  AM-FM  models. 

While  the  numerical  production 
compared  to  14,132,623  sets  in 
1948,  the  average  dollar  value  in- 

creased as  TV  output  comprised  a 
larger  share  of  the  total. 

Production  Gains 

Early  in  1949  the  AM-only  vol- 
ume was  at  a  low  ebb  but  it  picked 

up  swiftly  last  August  and  the 
production  rate  in  latter  months 
almost  equaled  that  in  1948.  Peak 
1949  month  for  AM-only  was  No- 

vember, with  787,533  units. 
FM-AM  and  FM-only  sets  went 

through  a  mid-year  slack  period 
but  also  spurted  in  the  later 
months.   Added  to  the  875,505  FM- 

AM  and  FM-only  sets  produced  by 
RMA  members  are  approximately 
400,000  television  sets  with  circuits 
tuning  the  FM  band.  Allowing  for 
a  heavy  share  of  FM  circuits  in 
non-member  company  TV  sets,  the 
total  increase  in  FM  circulation 
last  year  is  estimated  at  about 
1,500,000  sets. 

Peak  month  in  television  produc- 
tion last  year  was  November,  with 

five  work  weeks.  That  month  the 
RMA  companies  turned  out  414,223 
TV  sets.  In  December  (four  weeks) 
the  TV  total  was  292,061  sets.  As 
usual,  the  year-end  holidays  cut 
down  the  December  output.  Post- 

TV 
January  121,238 
February  118,938 
March  (five  weeks)  182,361 
April  166,536 
May  163,262 June  (five  weeks)  160,736 
July  79,531 
August  (five  weeks)  185,706 
September  224,532 
October  304,773 
November  (five  weeks)  414,223 
December  292,061 
TOTAL  2,413,897 

war  output  of  TV  sets  by  RMA 
companies  has  passed  the  3,500,000 
mark  and  the  all-industry  total  is 
in  the  neighborhood  of  4,000,000 
sets.  The  1948  TV  output  totaled 
866,832  sets.  [ 

Auto  and  portable  sets  continued 
in  high  production  last  year.  In 
the  case  of  auto  sets,  production 
totaled  2,291,884  compared  to 

3,409,013  in  1948.  Output  of  port- 
ables totaled  1,175,056,  compared 

to  2,114,133  in  1948. 

Following  is  a  month-by-month 
table  of  RMA  television  and  radio 

set  production  in  1948: 

FM-AM 
and  FM 147,733 

98,969 71,216 
37,563 28,388 
40,512 
23,843 
64,179 70,936 83,013 122,603 
86,550 
875,505 

AM  Only 

561,900 
498,631 
607,570 468,906 449,128 

471,342 318,104 559,076 
461,532 
587,267 787,533 
620,382 

6,391,371 

All  Sets 
830,871 716,538 
861,147 
673,005 640,778 
672,590 421,478 

808,961 
757,000 

975,053 
1,324,355 998,993 
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SADOWSKI RADIO  Bill 
Six  to  Eight  Week  Hearings  Predicted 

I  By  JOHN  OSBON 
iEXTEXSiVE   enlargement  of  the 

pIcFarland  FCC  bill  and  far-reach- 
ing hearings  on  many  controversial 

j  radio-television    issues  —  lasting 
;  from  six  to  eight  weeks  and  slated 
to  get    undeiway    next    month  — 
were    prescribed    last    week  by 
House  Interstate  &  Foreign  Com- 

;  raerce  Committee  leadership. 
!    After    consultation    with  Rep. 
Robert  Grosser  (R-Ohio),  commit- 

tee   chairman.    Rep.    George  Sa- 
dowski  (D-Mich."),  head  of  the  ra- 

dio subcommittee,  told  Broadcast- 
,  ING  he  plans  to  introduce  his  own 
j  bill,  now   being   prepared,  which 
would  incorporate  certain  features 
of  the  McFarland  measure  (S  1973) 

and  a  host  of  "more  substantive" 
matters. 
:  The  Sadowski  version  will  be 

ready  in  "about  two  or  three 
weeks,"  and  will  serve  as  the  basis 
for  hearings  on  a  host  of  commu- 

nications problems  besetting  not 
only  FCC  but  other  government 
branches.  Rep.  Sadowski  wants  to 
elicit  views  of  broadcasters,  Jus- 

■  tice  Dept.  and  other  branches,  in 
addition  to  those  of  the  Commis- 
sion. 

1      Rep.    Sadowski   said   "we  may 
not  press  for  legislation  but  we  do 

i  want  to  get  all  the  information  we 
can,"  during  the  proposed  hearings, 
on  these  subjects : 
#  Allocation  and  assignment  of 

,  frequencies  as  bet«-een  those  al- 
]  lotted  through  FCC  for  private 
[  users,  and  those  through  the  Presi- 
■  dent  for  government  utilization. 

#  Cancellation  of  licenses  by 
FCC — the  only  penalty  under  pres- 

ent regulations. 
%  Immunity  of  licensees  from 

slander  voiced  by  political  candi- 
dates— the  question  of  FCC  regula- 

tions which  conflict  with  state 
laws. 

0  Radio  fraud  provisions,  cur- 
rentlv  embodied  in  the  McFarland 

bill.  
' 

9  FCC's  network  regulations. 
^  Television  and  particularly 

color  TV  with  respect  to  present 
allocation  of  channels  in  some 
areas  and  lack  of  provision  for 
others. 

%  Monopoly  and  "intervvoven 
ownerships"  involving  investiga- 

tions by  the  Justice  Dept. 

'Broader'  Hearings  Wanted 
In  disclosing  his  plans  for  new 

legislation  and  hearings,  Rep. 
Sadowski  emphasized  his  subcom- 

mittee is  "not  ignoring"  the  non- 
policy  measure  introduced  and 
guided  through  the  Senate  by  Sen. 
Ernest  W.  McFarland  (D-Ariz.). 
But  he  also  stressed  that  his  group 

wants  to  hold  "broader"  hearings 
than  those  conducted  by  the  Senate 
Interstate  Commerce  Committee 
last  summer  [Broadcasting,  June 
13,  20,  1949]. 

The  MacFarland  bill  passed  the 
Senate  last  August  after  the  Com- 

merce Committee  reported  it  out 
with  certain  amendments  to  the 
original  measure,  including  one  im- 

posing a  "deadline"  on  FCC's  ac- 
tion on  applications  [Broadcasting, 

July  25,  1949],  and  dropping  cer- 
tain other  features. 

During  the  hearings,  which  drew 
broad  approval  of  the  bill,  the 
Commission  called  for  revision  or 
deletion  of  a  number  of  basic  pro- 

visions. Sen.  McFarland  reportedly 
had  the  tacit  aproval  of  the  Com- 

mission, save  Comr.  Frieda  Hen- 
nock,  before  steering  his  measure 
unanimously  through  the  Senate. 
Opposition  from  FCC  and  others 
mounted,  however,  when  the  legis- 

lation came  before  the  House  Com- 
merce committee,  which  deferred 

consideration  in  the  last  session. 

Full  Exploration 

Elaborating  on  his  outline  for 
the  hearing,  Rep.  Sadowski  said  he 
thought  communications  should  be 

explored  from  "top  to  bottom," 
starting  at  the  government  level 
with  use  of  frequency  space  by 
various  agencies  and  departments, 
including  the  State  Dept.,  Com- 

merce Dept.,  General  Services  Ad- 
ministration, and  Defense  Dept. 

(Army-Navy- Air  Force),  and  in- 
volving the  Interdepartmental  Ra- 

dio Advisory  Committee,  which 
metes  out  spectrum  space  for  gov- 

ernment use. 

This  phase  of  the  House  plan  is 
apparently  borrowed  from  the  Sen. 
McFarland  subcommittee,  which  is 
investigating  the  allocation  of  fre- 

quencies between  government  and 
private  users,  as  well  as  a  proposed 

single  system  of  domestic  and  in- ternational records  communications 
[Broadcasting,  Oct.  24,  Nov.  28]. 

Rep.  Sadowski  reported  there 
had  been  complaints  that  cancella- 

tion of  licenses  bj-  FCC  is  "too 
severe  a  punishment."  He  said  the 
whole  question  of  sanctions  would 
be  explored  by  the  subcommittee. 
The  McFarland  bill  presently  calls 

for  revocation  through  "show 
cause"  orders,  and  includes  a 
"cease-and-desist"  provision  for 
less  serious  violations. 

The  whole  question  of  slander  by 

radio — touching  on  FCC's  cele- 
brated decision  on  political  broad- 

casting— needs  a  thorough  going- 
over,  too.  Rep.  Sadowski  asserted, 
outlining  the  dilemma  of  the  broad- 

caster subject  to  state  laws  and 
FCC  rules. 

Network  Question 

With  respect  to  the  Commission's network  regulations.  Rep.  Sadowski 
said  he  wanted  an  answer  to  this 

question:  "Shall  networks  be  sub- 
ject to  direct  FCC  regulation?"  He said  he  has  received,  from  time  to 

time,  numerous  complaints  from 
affiliates  dissatisfied  with  the  pres- 

ent network-affiliate  structure. 
In  addition,  he  wants  to  get  the 

Justice  Dept's  official  word  on  what 
it  has  been  doing  with  respect  to 

charges  that  networks  are  "monop- olistic" and  violate  the  anti-trust 
laws,  as  charged  by  Gordon  Brown, 
Vs'SAY  Rochester,  who  has  suits 
pending  in  court. 

Mr.  Brown  paid  Rep.  Sadowski  a 
visit  last  week,  apprising  him  of 

(Continued  on  page  50) 

Legislative  Stiletto   an  editorial 

UNBEKNOWNST  even  to  several  members 
of  the  FCC,  there  is  about  to  be  perpetrated 

'  one  of  the  most  artful  acts   of  legislative 
(  sabotage  ever  foisted  upon  an  unsuspecting 
,  Congress,  Commission,  art  and  public. 

Barring  a  reversal  of  tactics,  there  is  to  be 
"   introduced  in  the  House  a  bill  bearing  the  name 
j  of  Rep.  Sadowski  (D-Mich.)  to  amend  the  Com- munications Act  of  1934.  But  we  doubt  whether 

I    it  is  Mr.  Sadowski's  handiwork.  It  was  drafted 
r.   in  the  rough  by  the  Law  Bureau  of  the  FCC 
I   in  collaboration  with  Kurt  Borchardt,  communi- 
j   cations  specialist  of  the  House  Interstate  & 
I   Foreign  Commerce  Committee. 
I      We  are  convinced  that  this  bill  is  designed 
I;   to  block  House  approval  of  the  McFarland  Bill 

(S  1973),  which  unanimously  passed  the  Sen- 
i    ate  last  August  and  which  had  the  support  of 
!   the  FCC.     The  McFarland  Bill  would  reor- 

ganize the  FCC  and  strip  the  lawyers  of  the 
power  they  have  accumulated  over  the  years — 

^    power  that  has  permitted  them  effectively  to 
-    run  the  Commission. 
5  The  lawyers  do  not  want  the  Commission 
j  reorganized.  They  do  not  want  to  meet  dead- 
'  lines.  They  do  not  want  the  appellate  provi- 
f  sions  of  the  archaic  Communications  Act 
■I  changed. 
'       So,  after  the  last  session  adjourned,  the 
s    lawj'ers   set   out   quietly   to    change  things. 
:    Richard  A.  Solomon,  chief  of  the  Litigation  and 

Legislation   Branch,   maintained   the  liaison 

with  Mr.  Borchardt.  The  draft  that  was  to 
become  the  Sadowski  Bill  was  cleared  through 
Gen.  Counsel  Benedict  P.  Cottone.  The  master- 

minding, we  believe,  was  done,  as  always,  by 
Assistant  General  Counsel  Harry  Plotkin,  bril- 

liant New  Dealer  whose  credo  is  that  those 

encounters  he  hasn't  won  just  aren't  finished. 
The  McFarland  Bill  could  have  passed  the 

House  last  session,  since  there  had  been  ex- 
haustive Senate  hearings.  It  was  a  stripped, 

compromise  measure  in  which  virtually  all 
differences  had  been  resolved.  It  would  elim- 

inate dilatory  tactics  by  the  FCC  staff,  and 
place  policy  responsibility  where  it  belongs — 
with  the  Commission,  rather  than  with  its 
self-annointed  brain-truster  legal  lights. 

But  the  FCC  lawyers  got  in  the  licks. 
If  our  grapevine  is  correct,  the  Sadowski 

bill  would  (1)  impose  penalties  short  of  re- 
vocation of  licenses  through  suspensions  and 

fines,  and  imbue  the  FCC  with  power  to  play 
fast  and  loose  with  licensees,  in  a  manner  far 

more  drastic  than  the  "cease  and  desist"  provi- sions of  the  McFarland  Bill;  (2)  write  into  the 
statute  the  explosive  substance  of  the  Port 
Huron  decision  on  political  broadcasting;  (3) 
subject  all  frequencies  to  license,  including 
those  allotted  to  Government  for  the  military; 
(4)  reinstate  anti-trust  provisions  which  pro- 

voked such  a  furore  when  incorporated  in  the 
White  Bill  several  years  ago;  (5)  get  into  the 
TV-color  fracas;  and  (6)  barge  into  FM. 

Such  a  bill  would  embody  such  a  strange 
admixture  of  bitter  and  sweet  as  to  whet  the 
appetite  of  many  a  crusading  politico.  It  also 
would  mean  smear-hearings  and  headline 
hunting.  It  could  mean  a  legislative  stalemate 
in  this  election  year.  And,  if  we  fathom  the 

strategy  of  the  FCC  la^\n,'ers,  that  is  what 
they're  shooting  for.  It  would  leave  things 
status  quo.    It  is  the  divide  and  conquer  thesis. 

We  hope  the  House  Committee  won't  be taken  in.  We  hope  Chairman  Grosser  will 
ascertain  why  the  FCC  (by  letter)  supported 
the  McFarland  Bill  in  the  Senate  and  (by 
letter)  opposed  the  identical  bill  in  the  House. 

We  hope  he  will  look  into  the  "lobbying" 
aspects,  since  the  anti-lobby  statutes  apply  to 
Government  as  well  as  to  industry. 

The  McFarland  Bill,  from  radio's  stand- 
point, is  not  optimum  legislation.  It  is  not  a 

bill  drafted  by  broadcasters  for  broadcasters. 
The  need  for  improvement  in  the  law  is  evi- 

dent. That  is  what  all  the  shouting  has  been 
about.  The  House  should  pass  the  McFarland 
Bill  without  hearings,  and  on  the  Senate  record. 

Then  if  the  House  wants  to  look  into  anti- 

trust, political  "fairness,"  licensing  of  Govern- 
ment frequencies,  and  other  controversial 

matters,  let  it  hold  hearings  for  further 
amendment  of  the  law. 

If  the  House  Committee  falls  for  this  smoke- 
screen, FCC's  lawj'ers  can  claim  Congressional 

scalps  along  with  those  of  the  Commission. 
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Diamond  prospect 

All-day  Listening 

At  Home 

Oh,  a  Double  Play 

From  Penthouse. 

To  Backyard 

THE  DRAMATIC  story  of  broadcasting's  role  in  the 
personal,  economic  and  j^olitical  life  of  the  United 
States  will  be  told  this  year  to  hundreds  of  audiences 
through  the  medium  of  the  radio-sponsored  All-Radio 
Presentation,  film,  "Lightning  That  Talks." 

Startiyig  with  the  first  formal  showing  in  New  York 
March  1,  with  a  thousand  top  advertising  industry 
executives  attending,  the  p7'omotion  film  will  tell  ra- 

dio's story  in  the  dramatic  language  of  motion  pic- 
tures. 

Once  before  the  motion  picture  medium  was  utilized 
by  broadcasters  but  on  a  more  modest  basis.  This 
film,  produced  a  decade  ago,  was  widely  shown. 

Move  to  do  a  similar  job,  but  with  a  moderyiized 
touch,  developed  at  the  19U7  NAB  convention  at  At- 

lantic City.  Eventually  the  All-Radio  Presentation 
Committee  was  formed.  This  committee  has  held 
dozens  of  meetings  and  its  members  have  devoted 
targe  amounts  of  their  time  to  the  difficult  task  of 
planning,  ivriting  and  producing  a  motion  picture  film 

that  depicts  broadcasting's  imjjortant  place  in  the national  scheme. 

Total  subscriptions — including  a  fund  of  $50,000 
subscribed  by  ABC,  CBS  and  NBC — are  around  the 
$150,000  mark.  Final  cost  of  the  film,  turned  out  by 
the  Independent  Motion  Picture  Producers  Society, 
will  be  $85,000  for  one  35mm  print,  additional  35mm 
and  16mm  prints  costing  extra.  Station  subscription 
fees  are  based  on  station  income  and  range  from 
$25  to  $1,000. 

Elaborate  plans  have  been  worked  out  for  com- 
munity showings  of  the  film.  The  All-Radio  commit- 

tee is  preparing  full  instructions  with  publicity  and 
proynotion  kts.  Committee  officers  are  Gordon  Gray, 
WIP  Philadelphia,  chairman;  Maurice  B.  Mitchell, 
director  of  Broadcast  Advertising  Bureau,  secretary ; 
Herbert  L.  Krueger,  WTAG  Worcester,  Mass.,  treas- 

urer; Eugene  S.  Thomas,  WOIC  (TV)  Washington, 
assistant  treasurer.  Victor  Ratner,  former  CBS  vice 
president  and  now  a  vice  president  of  R.  H.  Macy  Inc., 

New  York,  was  producer. 

WITH  A  HIGH  voltage  hiss,  roar 
of  thunder  and  musical  background, 
the  filmed  story  of  radio  is  intro- 

duced. These  titles  appear,  "The 
Broadcasting  Industry  of  the 
United  States  Presents  'Lightning 
That  Talks'."  The  scene  quiets 
down,  many  stars  ai'e  seen,  followed 
by  the  subtitle,  "The  Story  of 
America's  Greatest  Voice." 

A  rolling  title  carries  on  the  in- 
troductory sequence  in  this  way: 

"This  is  a  true  story.  Every  inci- 
dent shown  here  is  an  actual  ex- 

perience, showing  the  businessmen 
and  radio  listeners  to  whom  these 
things  really  happened  .  .  .  filmed 

where  they  happened." The  story  opens  with  a  sequence 
of  heavenly  orbits,  a  storm  appear- 

ing in  the  background  as  Benjamin 
Franklin  is  introduced  during  the 
lecture  of  a  professor  in  a  plane- 

tarium. As  the  story  is  moved  along 
by  use  of  screen  devices,  the  pro- 

fessor explains  that  Franklin's 
"greatest  interest  was  how  to  bind 
the  people  of  the  Colonies  together 
by  improved  communications.  He 

published  seven  newspapers." The  camera  dollies  in  to  Maurice 
B.  Mitchell,  director  of  Broadcast 
Advertising  Bureau,  seated  in  the 
professor's  audience.  Mr.  Mitchell 
comments,  "I  wonder  what  Frank- 

lin would  have  thought  of  my  kind 

of  communication — radio." The  heavens  become  an  electronic 
battleground  as  the  camera  tells 
the  story  of  Franklin  and  the  kite, 
using  a  true  replica  of  the  original 

key.  Sparks  jump  from  the  key 
across  Franklin's  knuckles  as  the 
electrical  storm  subsides  and  the 
scene  returns  to  the  peaceful  beauty 
of  the  opening. 

"Verily,  what  a  wonderful  place 
to  continue  my  experiments  with 

lightning.  This  is  truly  heaven,"  ? Franklin  comments. 
From  the  key  comes,  faintly, 

then  strong  and  clear,  the  1920 
voice  of  KDKA  Pittsburgh  and  the 
Harding  election  returns.  Sparks 

jump  from  the  key  to  Franklin's 

PRODUCTION  crew  for  the  International  Movie  Production  Service  on  the 
all-radio  film  (I  to  r):  Gene  Farrell,  music  composer;  Dr.  I.  M.  Levitt,  technical 

advisor;  Ben  Gradus,  director;  Joe  Brun,  cameraman. 
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January  17,  1950 

Mr.  Sol  Talahoff 
Editor  and  Publisher 
Broadcasting  Magazine 
Washington,  D.  C. 
Dear  Sol: 

A3        Day  approaches  for  the  film,  "Lightning  That 
Talks,"  we  of  the  All-Radio  Presentation  Coninittae 
want  you  to  know  how  much  we  appreciate  the  cooper- 

ation of  Broadcasting  Magazine  over  those  arduous months . 

If  we  are  a  bit  Jittery,  it  is  because  of  the  wide 
acclaim  we  have  received  even  in  advance  of  the 
premiere.     There  were  times  when  we  thought  it  pro- 

bably wasn't  worth  the  tribulation,  although  none  of us  even  for  one  Instant  lost  our  enthusiasm  for  the 
job  that  could  bo  done. 

'Ve  are  now  set  to  go.     ',Ve  have  no  doubt  that  this inspired  work  will  do  more  to  sell  radio  by  the 
American  plan  to  America  than  any  single  promotional 
effort  since  the  cat's  whisker. 

Your  preview  in  the  January  23  issue  of  Broadcasting- 
Telecasting  is  another  of  many  timely  and  encouraging 
displays  you  have  published  on  our  committee's  efforts 
over  these  last  three  highly  active  and  exciting  years in  the  production  of  this  film. 
How  comes  the  curtain-call. 

This  is  to  thank  you,  on  behalf  of  our  committee,  and 
of  radio  for  your  contributions  over  nearly  20  years 
to  development  of  a  sturdy,  wholesome  and  effective 
art  and  indu&t'i'y^ 

knuckles,  providing  the  only  static 
in  sight.  His  hand  pulls  away  from 
the  key  as  though  in  astonishment, 
as  he  says,  "What!  They  have 
made  the  lightning  talk?" 
■  Through  a  series  of  heavenly 
sweeps,  Franklin  approaches  the 
ground,  traveling  through  the  years 
of  radio  as  he  desires  to  learn  how 
radio  is  being  used  after  30  years 
of  development.  History  from  1921 
to  1941  is  depicted  by  snatches  of 
broadcasts,  including  events,  per- 

sonalities and  music. 

"Every  aspect  of  America  .  .  . 
and  the  world  .  .  .  every  interest 
.  .  .  every  mood  of  the  people  is  re- 

flected by  radio,"  Franklin  observes. 
As  he  gets  closer  the  sound  track 
introduces  a  series  of  commercials, 
the  audience  becoming  aware  of 
messages    promoting    soap,  ciga- 

rettes, food  .  .  .  DIAMONDS.  The 
camera  stops  short,  the  earth  ap- 

\i  pearing  as  a  ball  in  the  distance  as 
3  Franklin  says,  "Verily,  can  even  a 
I  diamond  be   sold  by  the  unseen 
i  spoken  word." 
I  Thus  the  first  of  a  series  of  se- 

quences showing  commercial  radio 
in  operation  is  presented,  abetted 
by  the  techniques  of  the  camera- 

man and  the  producer. 

SEQUENCE  2  has  been  intro- duced by  the  diamond  reference 
and  opens  with  a  radio  commercial 
built  around  "D.  A.  D.  .  .  .  not  Dad 
but  .  .  .  Diamonds  at  Davison's." 
The  voice  is  coming  from  WDAK 
Columbus,  Ga.,  which  Franklin  ob- 
it serves  from  his  heavenly  perch  via 
an  airplane  shot  of  the  city. 

The  commercial  continues:  "This 

is  Bill  Byrd,  the  manager  of 
Davison's  Department  Store  in  Co- 

lumbus. That  explains  one  D — 
Davison's  .  .  .  Yes,  Davison's  has 
opened  a  new  department  of  fine 
jewelry.  .  .  ."  The  shot  dissolves from  a  Columbus  street  scene  to  the 
facade  of  the  store  and  into  the 

counters.  Franklin  exclaims,  "How 
wonderful  the  general  store  has  be- 

come since  my  time." 
A  jewelry  counter  scene  is  spiced 

by  the  babble  of  customer-clerk  dis- 
cussions. The  camera  moves  up  a 

few  floors  to  the  office  of  Mr.  Byrd, 
the  manager,  who  is  chatting  with 
Allen  M.  Woodall,  president  and 
general  manager  of  WDAK  Colum- 
bus. 

"The  boys  in  the  New  York 
office,"  Mr.  Byrd  observes,  "are  so 
impressed  with  our  diamond  cam- 

paign, Allen,  that  I  can  now  go 
along  with  you  on  this  new  idea. 
And  it  was  only  a  month  ago  that 

I  called  you  in."  Follows  a  flash- 
back showing  Messrs.  Byrd  and 

Woodall  in  Mr.  Byrd's  office  after 
store  hours.    Here  is  their  dialoge : 
BYRD — Allen,  I've  got  a  sick  baby 

on  my  hands.  I've  tried  to  push  our 
new  diamond  department  but  it  won't 
go.  Frankly,  I  don't  think  you  and 
your  radio  can  do  much  with  it,  either. 
WOODALL— The  trouble  is.  Bill, 

though  everybody  knows  Davison's, 
people  down  here  just  ain't  used  to 
buying  good  jewelry  in  a  department 
store.  They  have  got  to  be  taught 
that  they  CAN  buy  them  at  Davison's, 
and  can  buy  them  cheaper  here. 
BYRD— Heck,  I  know  that,  Allen, 

you  don't  have  to  remind  me.  But  can 
radio  do  it  better? 
WOODALL — Bill,  give  it  a  chance. 

You've  spent  $400  this  month  adver- 
tising diamonds  in  the  newspapers — 

and  sold  two  of  them.  Spend  the  same 
money  on  my  station.  We  can  beat 
that. 
BYRD — You'd  have  to  beat  that  .  .  . 
WOODALL — How  many  sales  would 

you  be  satisfied  with? 
BYRD — Sell  four  diamonds  for  me 

and  I'd  be  happy. 

WOODALL  (as  they  walk  away)— 
0.  K.    Here's  what  I  want  you  to  do. 

The  scene  shifts  to  a  romantic 
moonlight  scene  with  a  young  couple 
sitting  on  a  swing  listening  to 
a  radio  on  the  window  sill  as  an 
announcer's  voice  intones: 

Yes,  Diamonds  at  Davison's. Davison's  Department  Store  has  just 
opened  a  brand  new  department.  Now 
you  can  buy  diamonds  at  Davison's. Davison's  can  afford  to  give  you  top 
quality  for  at  least  10%  less,  since 
the  purchasing  power  of  .  .  . 

Another  closeup  shows  a  wife 
ironing  kiddy  clothes  as  hubby 
smokes  his  pipe  and  reads.  They 
hear  a  Davison's  commercial  which 
inspires  the  wife  to  suggest  buying 

mother  a  dinner  ring.  He's  highly 
unconcerned  at  first,  does  a  slow 

burn,  but  a  few  frames  later  he's 
at  the  Davison  jewelry  counter  ap- 

proving the  wife's  selection. End  of  flashback  and  Messrs. 
Woodall  and  Byrd  are  talking  again 

in  the  latter's  office: 
WOODALL  (chuckling)— Well,  did 

we  sell  your  four  diamonds  for  you?" 
BYRD— Oh  Brother!  We'd  never 

been  on  the  air  before  and  in  less 
than  three  weeks  we  sold  more  than 
60  diamonds. 
WOODALL — What  does  that  come 

to  in  dollars  ? 
BYRD— Does  Macy's  tell  WDAK? 

Mind  your  own  business. 
WOODALL  (laughs)— That's  right, 

you  ARE  an  affiliate  of  R.  H.  Macy's. 
BYRD — And  now  they've  okayed  our 

establishing  a  radio  program  on  all 
merchandise  for  their  southern  stores. I'd  like  to  .  .  . 

As  a  comely  miss  admires  a  dia- 
mond ring  on  her  finger,  she  picks 

up  the  telephone  to  put  in  a  call  for 
Cedar  Rapids,  Iowa. 
GIRL — Did  you  get  our  Cedar  Rap- ids office  yet? 

FRANKLIN— Cedar  Rapids?  That's many  miles  from  Columbus,  Georgia. 
GIRL  (reacting  to  Cedar  Rapids 

voice) — Peaches,  How  come  she's  out 
buying  peaches  at  this  hour  of  the morning  ? 

THE  scene  dissolves  from  the  girl to  the  ME  TOO  store  in  Cedar 
Rapids  where  autos  jam  the  streets 
and  a  long  line  of  people  stretches 
around  the  corner.  At  the  head  of 
the  line  is  a  truck  of  peaches  with 
customers  buying  crates  of  fruit 
right  off  the  truck.  The  camera 
dollies  back  to  a  shirt-sleeved  meet- 

ing where  Weaver  Witwer,  whole- 
sale grocer,  and  the  others  are  wor- 
ried because  some  cars  of  peaches 

are  two  weeks  overdue  from  Colo- 
rado. 
The  meeting  breaks  up,  the 

peaches  are  still  missing,  and  after 
some  informal  scenes  Ralph  Whit- 
lock,  Mr.  Witwer's  assistant,  looks 
flabbergasted  as  he  says  on  the 

phone: Holy  cow!  Did  the  refrigeration 
conk  out  on  all  three  cars?    Be  there 

(Continued  on  page  20) 
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(Continued  from  page  19) 

in  an  hour?    0.  K.,  we'll  look  at  'em. 
It's  night,  and  the  merchandisers 

sample  ripe  peaches  as  ripe  juice 
squirts  all  over  them.  Bill  Drake, 
ME  TOO  owner,  shakes  his  head: 
DRAKE — Three  cars!  What  do  you 

think,  George  (  his  assistant  )  ? 
GEORGE — Well,  I  guess  we've 

solved  tougher  problems  than  this. 
We'll  tell  'em  on  the  radio  tomorrow 
this  is  our  special  instead  of  the 
canned  beans  we  were  planning  .  .  . 
mebbe  .  .  . 
WITWER — That's  right,  Bill.  You 

really  do  use  radio  to  push  this  stuff, 
don't  you? 
DRAKE — I  use  it  all  right.  I've  been 

telling  them,  six  days  a  week  for  11 
years,  that  no  matter  how  low  any- 

body else  sells  any  item,  I'll  match that  price. 
GEORGE  (on  phone) — Johnny,  hit 

this  real  hard  on  the  air  tomorrow. 
ME  TOO  has  three  cars  of  peaches 
that  will  be  sold  tomorrow  at  a  great 
price — 69  cents  a  lug.  Yes,  hold  up 
the  beans  .  .  .  Yeah,  Colorados  .  .  . 
O.K.,  Johnny  .  .  . 
RADIO  ANNOUNCER  (voice  coming 

from  radio  in  home  of  Mr.  &  Mrs. 
Milburn) — U.  S.  Grade  1  Colorado 
peaches,  packed  3,  4  and  5  to  the  row. 
What  a  buy.  What  an  opportunity. 
Your  last  chance  to  get  these  ripe 
peaches  for  canning,  for  pies,  for  the 
table.  Remember,  first  come,  first 
served,  so  be  early  .  .  . 
MR.  MILLBURN — Don't  we  have 

enough  canned  stuff  already? 
MRS.  MILLBURN — Oh,  we  could  al- 

ways use  more. 
The  commercial  continues  in 

other  homes  and  in  other  towns  as 
reaction  sets  in  with  vigor  and  ex- 

citement. A  policeman  waves  his 
arms  and  blows  his  whistle  as  cars 
come  from  all  a  r  o  u  nd  to  buy 

peaches,  and  the  sequence  ends 
with  this  dialogue: 

WITWER:  Bill,  looks  like  you're  not 
going  to  have  a  peach  left  by  noon. 
DRAKE — Oh,  we  always  crowd  them 

in  with  a  radio  special.  Radio's  the 
way  we've  built  this  business — from 
one  to  nine  stores  since  1938.  You 
should  have  been  around  when  we 
made  an  announcement  .  .  .  (fade). 
A  series  of  dissolves  passes 

through  kitchens  where  folks  are 
frantically  processing  peaches  as  a 
radio  announcer  says : 

And  now  .  .  .  Jack  Birch,  brought  to 
you  by  the  Prudential  Life  Insurance 
Co.,  etc. 

Transitional  shots  take  the  audi- 
ence to  a  porch  where  a  salesman 

with  portfolio  is  waiting.  House- 
wife opens  the  door  and  looks  at 

him  testily: 

SALESMAN — I'm  Mr.  Conway  from 
the  Prudential  Life  Insurance,  ma'am; 
I'd  like  just  a  couple  of  minutes  of 
your  time. 
HOUSEWIFE  —  Oh,  Prudential! 

Why,  just  this  morning  I  heard  your 
Jack  Birch  program.  I've  been  listen- ing to  him  for  so  long  I  feel  we  are 
friends.    Come  on  in. 

FRANKLIN'S  VOICE  —  Radio's  a 
foot  inside  the  door — a  good  insur- ance man  needs  little  else. 
SALESMAN— Jack  Birch  has  been 

making  friends  for  us  from  Maine  to 
California. 
FRANKLIN — California!  How  big 

this  country  has  become. 
The  camera  tilts  up  to  the  sky 

and  conies  down  to  show  Oakland 

bridge,  San  Francisco,  at  late  dusk. 
A  Marin-Dell  Dairy  milk  truck 
passes  the  camera,  which  then 
moves  into  the  plant  where  Tom 
Foster,  general  manager,  is  talking 
with  Mr.  Spinnetti,  head  salesman, 
both  rather  agitated. 
SPINETTI — Did  you  have  to  come 

in  tonight  just  for  that? 
FOSTER — They're  important  com- 

petitors. If  they  move  into  a  new  ter- 
ritory before  us — well,  it's  that  much harder. 

Plant  Superintendent  Mac- 
Donald,  in  pajamas  at  home,  is  in- 

formed he's  to  take  a  truck  and 
move  into  San  Jose  in  the  morning. 
With  Ed  DeBorba,  a  salesman,  they 
enter  Avilla's  Market  in  San  Jose 
in  early  morning: 
DeBORBA — Here  they  are — no  one 

else  has  these — look,  sour  cream  half 
and  half  in  quarts — table  cream. 
AVILLA~Well,  that's  good,  I  guess, 

but  whadda  I  wanna  take  another 
dairy  in  here  for? 
DeBORBA — We've  been  buying  a  lot 

of  our  milk  from  families  in  this valley. 

BREAD  MAN  (seeing  Marin-Dell 
truck)— Hey,  since  when  did  Budda 
come  to  Santa  Clara? 
DeBORBA — Budda's  the  m.c.  of  our 

amateur  show — you  know  our  radio 

program  ? AVILLA — Sure,  I  know  it — how  do 
you  think  I  know  your  milk? 
MacDONALD — Your  customers 

know  this  milk,  too,  even  though  they 
never  saw  it  here. 

AVILLA — I  guess  so,  well — let's 
try  .  .  . *     *  * 

AT  Alongi's  Super-Market  an- 
X^.  other  scene  takes  place  as  the 
Marin-Dell  pair  make  another 
pitch.  A  pretty  Spanish  girl,  over- hearing, says : 

GIRL — I  once  wrote  Budda  and  told 
him  that  I  would  buy  Marin-Dell  if 
they  sold  it  here. 
DeBORBA — We  have  boxes  of  such 

letters  from  here.  As  from  every- 
where else  around  San  Francisco. 

Since  we  first  started,  Tom  Foster, 
the  general  manager,  has  put  90%  of 
our  advertising  money  into  radio. 
And  look  what  happened.  In  1935 
Marin-Dell  was  worth  $30,000.  Today, 
it  stands  better  than  $4  million. 
MacDONALD— We  went  from  fourth 

place  to  first  place  in  San  Francisco  in 
one  year,  and  have  held  that  place 
ever  since  1935.  Why,  I  bet  you  that 
we  have  eight  full  routes  in  San  Jose 
inside  one  year. 
FRANKLIN  (after  a  few  more  com- 

ments)— Verily,  here  is  lightning  that 
sells — diamonds  and  peaches — insur- 

ance and  milk — rtangibles,  intangibles. 

Back  in  the  professor's  library, 
his  wife  walks  in  with  a  glass  of 
milk — Marin-Dell  milk,  of  course. 
Their  son  wonders  why  papa  makes 
a  face  every  time  anyone  mentions radio. 

MOTHER — You  know  your  father  is 

a  professor  of  journalism,  and  I'm afraid  this  is  one  if  the  few  things 
he's  not  very  intelligent  about. 
PROFESSOR — Now,  Rosaline,  what 

do  you  see  in  radio? 
MOTHER— First  of  all,  I  like  it. 

Second  of  all,  if  I  didn't  listen,  I 
wouldn't  know  what  all  the  women  in 
the  club  were  talking  about. 
PROFESSOR — Bosh!  I  have  seen 

figures  that  say  people  don't  listen 
most  of  the  time  .  .  .  Besides,  it's  hard 
enough  to  get  away  from  radio  with- 

out having  to  discuss  it  at  home.  Now 

let  me  be — you  know  I'm  speaking  &■ the  Poor  Richard  Club  in  Philadel 
phia  in  a  couple  of  days  and  I  mus' 

prepare. 
SON— Is  that  Poor  Richard,  lik-: 

Poor  Richard's  Almanac? 
PROFESSOR— Yes,  the  club  is 

named  after  Ben  Franklin — it's  a group  of  men  in  the  advertising  field. 
SON — So  what  are  those  films  for? 
PROFESSOR— Well,  if  I  can  cut  out 

most  of  mother's  camera  work,  I'm going  to  illustrate  my  talk  with  the 
home  movies  we  took  last  year  on 
our  cross-country  trip. 
SON— What's  th€  talk  about.  Dad? 
PROFESSOR— America.  And  Ben 

Franklin  as  an  American  businessman. 

Addressing  the  Poor  Richard 
club,  the  professor  describes  Amer- 

ica as  the  most  wonderful  place  to 
buy  and  sell  goods  the  world  has 
ever  known.  Quick  glimpses  into 
typical  American  scenes,  from  farm 
to  factory,  fail  to  mention  radio. 
The  speech  finished,  the  audience 
applauds  and  leaves,  and  one  of  the 
advertising  men  talks  over  the 
speech  as  he  shoots  some  pool.  Mr. 
Mitchell  is  lighting  a  cigarette. 

FIRST  AD  MAN— How'd  you  like 
that,  Mitch  ?    All  about  America — and 
not  a  word  in  it  about  radio.  The 
professor   of   journalism   really   put . 
you  guys  in  your  place. 
MITCHELL — Where  has  the  profes- • 

sor  been  for  the  past  20  years?  Or, 
who  does  he  think  he's  kidding?  It 
was  a  good  speech — until  he  tried  to 
sneak  past  radio.  Why,  Franklin 
would  have  loved  radio! — what  it  has 
done  IN  America  and  FOR  America. 
FIRST  AD  MAN— But  he  WAS  a 

publisher! SECOND  AD  MAN— I  guess  Pub-' lisher  Franklin  would  have  also  owned 

the  biggest  radio  station  in  town — at 

that— 

THIRD  AD  MAN — Strange  how  the  j 
lightning  he  fooled  around  with  has 
turned  out  to  be  the  greatest  means 
of  communication  we  have.  i 
MITCHELI^That's  it.  Radio  is] 

Lightning  That  Talks. 
SECOND  AD  MAN— Yeah,  and  it; 

strikes  again  and  again  in  the  same 

place.  Maybe  THAT'S  why  it  sells  so hard? 

FIRST  AD  MAN — But  how  does  the' cost  of  radio  advertising  compare  with 
newspapers  and  magazines? 
MITCHELL— When  you  look  at 

sales  results — ^which  is  the  only  way 
a  shrewd  advertiser  looks  at  it — the 
evidence  is  all  in  favor  of  radio.  All 
media  can  be  profitable,  of  course^ 
But  radio  is  getting  more  sales  out  on 
the  advertising  dollar  than  any  other 

That  man  over  there  shows  just  one' of  the  reasons  why  (pointing  to  man 
reading  newspaper  folded  vertically 
and  turning  pages  rapidly).  . 
....  See  how  easy  it  is  for  him! 
to  flick  those  pages  as  he  goes  from,- 
one  news  item  to  another?  He  isn't even  seeing  most  of  the  ads  in  that 
paper — much  less  reading  them.  News- 

paper studies  themselves  show  that 
an  average  advertisement  is  read  onh 
by  about  8  out  of  every  100  of  theii 
readers  and  what  if  he  does  read; 
the  ad? 

FRANKLIN  begins  to  talk  in  e voice    impact  demonstration 
with   the   appeal   of   printed  anc 

spoken  copy  compared.  Back  to  Mr 

Mitchell :  ' MITCHELL — In  radio  you  can't  heli ; 
but  get  more  listeners  to  your  sales; 
message  .  .  .  there's  nothing  that  evei 
competes  with  the  commercial.  Lis 
ten.     (Ball  game  announcer  ends  ar  i 
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li  ning  and  gives  a  commercial."! More  sales  are  made  because  radio 
p-.akes  your  advertising  hit  harder  .  .  . 
knd  reaches  so  many  people.  Why, 
America  lives  with  its  radio  on. 

'    FRANKLIN — What  facts  are  there 
■  ■.o  support  that?    I  suppose  I  can  find 
chem  at  any  of  the  large  advertisers 
.  n  America. 

'  An  office  building  in  Cincinnati 
is  showTi  in  a  low  angle  shot,  fol- 

lowed by  a  shot  down  a  long  row 
bf  office  doors.  One  door  is  labeled 

['Procter  &  Gamble,  Information." IFranklin  walks  in.  He  finds  vast 
•arrays  of  charts  and  other  mate- 

rial on  radio.  They  show  how  much 
ipeople  listen  every  day,  by  income 
^evel  and  city  size,  along  with  the 
■circulation  of  radio.  The  P&G 
icharts  follow: 

[How  Much  Do  They  Listen  Daily? 
S.  RADIO  FAMILY  LISTENING 

BY  INCOMES 

T-'pper  Incomes   4  hrs.,  13  min. .iMiddle  Incomes   4  hrs.,  37  min. 
Lower  Incomes   4  hrs.,  4.5  min. 
L*.  S.  Average  4  hrs.,  32  min. 

(Source — A.  C.  Nielsen  Co.) 
>;  HOW  BIG  IS  RADIO? 
Hr.  S.  Families  45,000,000 
'Radio  Families   42,800,000  f95'"f) 
;Auto  Families  27,000,000  (  60<^'f  ) 

f  TV  Families    7,500,000  (17<7f) 
Source — BAB  Estimates  for  1951) 
HOW  MUCH  DO  THEY  LISTEN 

DAILY  ? 
U.   S.  FAMILIES  LISTENING 

BY  CITY  SIZE 
Metropole  Areas   4  hrs.,  37  min. 
Medium  Size  Cities  4  hrs.,  28  min. 
Small  Cities  &  Rural.  .  .  .4  hrs.,  33  min. 

.  U.  S.  Average  4  hrs.,  32  min. 
(Source — A.  C.  Nielsen  Co.) 

'     FRANKLIN  (after  scanning  charts 
■  carefully) — How  much  radio  has  be- 
■  come  part  of  America — as  big  as  the United  States  itself. 
I  And  now  television  too — broadcast- 

ing's latest  development — is  also  com- 
ing to  take  its  place  among  the  great 

'  media  of  America. 
What  a  universal  medium  it  is — 

everybody  listens — they  spend  more 
-  time  listening  to  radio  than  doing 
anything  else,  except  working  and 
sleeping. 

.  But  when  do  they  listen?  In  what 
j  part  of  the  day? 

A choke  close  up  of  a  pail  of  milk 
dissolves  into  a  stream  of  milk 

i  hissing  into  the  pail,  with  a  radio 
and  alarm  clock  on  the  barn  shelf. 
The  clock  shows  5:10,  and  of  course 
its  a.  m.  Other  shots  show  the 
farmer  nodding  as  an  announcer 
gives  the  weather  and  the  market 
reports  of  a  fertilizer  company.  A 
rooster  shakes  his  feathers  and 
crows. 

I  Another  alarm  clock  appears, 
I  next  to  a  midget  radio.  A  hand 
comes  in  to  shut  off  the .  alarm. 
There  is  silence  in  the  bedroom  of 
a  mechanic  and  his  wife.  The  voice 
of  an  announcer  reading  a  morning, 
newscast  is  heard. 

Outside  the  window  of  the  sub- 
urban home  appears  a  bread  truck, 

making  door-to-door  deliveries.  The 
same  broadcast  continues  from  a 
radio  in  the  truck.  The  mechanic's 
svife  brings  in  a  loaf  of  bread.  A 
little  later  the  whole  family  sits  at 
breakfast,  the  mechanic  kisses  his 

wife  goodbye  and  pauses  briefly  to 
catch  the  end  of  the  announcer's 
sentence  coming  from  the  kitchen 
radio. 

A  7:45  a.m.  time  signal  is  heard, 

followed  by  a  woman's  program 
telling  the  prices  of  the  day's  com- 

modities and  suggesting  an  eco- 
nomical dinner. 

Moving  to  a  farm  house,  the 
camera  shows  an  elderly  woman 
sweeping  the  porch.  She  steps  back 
into  the  house  and  tunes  in  a  hill- 

billy band  on  the  radio.  Next  scene 
is  a  Riverside  Drive  apartment  in 
New  York,  where  a  middle-aged 
woman  is  polishing  glasses  to  the 
droll  observations  of  Godfrey  as  he 
does  a  Glass  Wax  commercial. 
FRANKLIN — Ah  .  .  .  radio  tells  them 

about  a  product  at  the  very  time  and 
right  in  the  kitchen — where  they 
use  it. 

In  a  worker's  apartment  twin 
kiddies  listen  to  a  swing  band 
broadcast.  Mama,  woi'king  at  the 
stove,  listens  to  a  health  program 
about  calories  in  a  balanced  diet. 

BOY — Oh,  Ma,  I  don't  want  any  car- rots. 

MOTHER  (applying  what  she's  just 
heard  ) — You'll  hardly  notice  the  taste 
in  the  stew — besides,  carrots  are  good 
for  your  eyes,  son.  Good  for  your 
batting  average. 

Mother  nods  in  self-satisfaction. 
The  camera  turns  to  a  bocci-ball 

court  in  the  park,  as  an  Italian 
leaves  his  portable  radio  and  gets 
up  to  throw.  The  crowd  is  ob- 

viously foreign.  His  radio  brings 
an  announcement  in  Italian  about 
a  local  pasticceria. 

DISSOLVING  again,  the  screen presents  a  fleecy  cloud  scene 
as  the  camera  pans  down  to  a  fish- 

ing schooner  and  then  a  small  cabin 
cruiser.  Close-up  comes  a  luscious 
gal  and  her  scant  bathing  suit 
shows  her  charms. 

FRANKLIN — My!  Americans  don't hide  a  thing  now. 
A  well-to-do  young  man  and  the 

girl  enjoy  the  cruiser's  portable radio.  They  wave  as  they  pass  the 
fishing  schooner. 

Next  scene  shows  the  mechanic's 
wife  hanging  out  the  wash  as  a 
radio  on  the  window  sill  gives  out 
a  segment  of  a  daytime  serial. 

In  a  big  garage  two  men  are 
working  on  an  auto  and  listening 
to  Clem  McCarthy's  description  of a  horse  race. 

Seated  in  an  old  touring  car,  an 
elderly  lady  makes  notes  on  a  paper 
which  turns  out  to  be  a  racing  form. 

In  the  parlor  of  a  low-income 
house  a  woman  is  dusting  a  table 
and  listening  to  a  religious  broad- 
cast. 
A  schoolroom  scene  is  built 

around  a  historical  radio  drama. 
An  elderly  man,  propped  up  in 

bed,  listens  to  his  radio: 

There's  the  pitch.  It's  a  long,  hard 
drive  down  to  right  field  and  it  looks 
good  for  a  .  .  .  no,  Blank  scoops  it  up 
and  wings  it  to  second.  Jones  touches 
the  bag  and  throws  to  first — it's  a double  play. 

Sore  as  blazes,  the  old  man  shouts 
at  the  radio. 

In  the  interior  of  a  bus,  the  pas- 

sengers listen  to  FM  transit  radio. 
One  man  speaks  to  the  driver: 
FIRST  MAN — Oh,  we  finally  got 

radio  on  this  bus.    'Bout  time. 
SECOND  MAN— It's  awful  clear. 
DRIVER— Oh,  sure,  it's  FM  and  .  .  . 
SECOND  MAN— FM!  Our  radio  at 

home  has  FM  in  it 

Traffic  jam  appears.  It's  terrific. From  car  radios  come  sportscasts, 
music,  serious  music,  news,  the  Lone 
Ranger  (it's  evening). 
FRANKLIN — A.  man  can  listen  to  a 

radio  everywhere  he  goes — and  he 
does.  No  one  need  be  lonely  anymore. 
There  is  entertainment  and  company 
all  the  time  and  everywhere — some- 

thing for  every  mood. 

The  mechanic's  children,  in  their 
bedroom,  listen  to  the  Lone  Ranger. 
Father  comes  in.  The  kids  kiss  him 
and  return  to  their  listening.  Other 
twilight  scenes  find  families  listen- 

ing to  their  radios.  The  mechanic's son  tunes  in  his  radio  homework, 
a  political  discussion. 

In  the  medium-income  home  of  a 
large  family  group  (grandma,  par- 

ents and  a  bunch  of  children,  all 
eating  ice  cream),  Bob  Hope  is 
wise-cracking  via  the  radio. 
FRANKLIN — People  listen  together 

as  well  as  alone.  That  must  be  an- 
other reason  for  radio's  great  strength. 

For  as  any  good  speaker  knows,  people 
respond  more  when  they  are  together. 

A  well-to-do  family  listens  in  a 
large  library  to  Jack  Benny's  quips. 
An  elevator  operator  in  a  swanky 
apartment  house  listens  intently  to 
the  introduction  to  The  Fat  Man 
program,  jumping  as  the  indicator 
board  buzzer  shows  a  penthouse call. 

On  the  penthouse  terrace  over- 
looking New  York  City  the  folks 

are  sitting  around  in  formal  garb, 
talking  quite  informally.  One  couple 

leaves,  winding  up  in  a  coff"ee  shop where  they  listen  to  a  disc  jockey 
introducing  "Good  Night  Sweet- 

heart." 

The  camera  dollies  out  into  the 
dark  night. 

The  finale  finds  Franklin  appear- 

ing in  a  heavenly  scene.  He's 
headed  upward  with  a  portable 
radio.   After  an  auditory  end  title: 
FRANKLIN — Radio  reaches  every- 

where. It's  the  only  medium  that  gets into  heaven  too. 

Shot  of  globe  turning;  voices. 

JAMES  C.  PETRILLO  (I)  president  of 
the  American  Federation  of  Mu- 

sicians, receives  a  certificate  of  ap- 
preciation from  A.  W.  Woolford, 

special  assistant  to  the  Veterans 
Administrator,  for  the  AFM's  aid  in 
making  possible  the  transcribed  radio 
series  Here's  to  Veterans.  The  show, 
according  to  AFM,  is  now  being  heard 
over  2,200  radio  stations,  giving  it 
the  widest  coverage  ever  achieved  by 
a  transcribed  program  in  the  U.  S. 

AFRA  ELECTION 

Reel  May  Be  Secretary 

FRANK  REEL,  assistant  national 
executive  secretary  of  American 
Federation  of  Radio  Artists,  is  ex- 

pected to  be  elected  AFRA  na- tional executive  secretary  by  a 
referendum  of  national  board  mem- 

bers, results  of  which  were  to  have 
been  tabulated  over  the  past  week- 

end. If  chosen,  he  will  fill  vacancy 
caused  by  resignation  of  George 
Heller  who  took  leave  of  absence 
from  AFRA  to  head  Television  Au- thority. 

Mr.  Heller's  job  as  executive 
secretary  of  AFRA's  New  York 
local,  from  which  he  also  took 
leave,  is  expected  to  be  filled  by 
his  assistant.  Ken  Groot,  by  action 
this  week  of  the  local's  executive 
council. 

FIRST  15  PROGRAM  HOOPERATINGS— Jan.  15  Report 
No  of 

Sta- 

Progrom  tions 
Jack  Benny  (CBS)  180 

Orig.  best.  21.8 
Added  by  2d  2.9* Radio  Theafre  (CBS)  172 

Godfrey's  Talent  155 Scouts  (CBS) 
Walter  Winchell  (ABC)  270 

Orig.  best.  19.7 
Added  by  2d  1.5* McGee  &  Molly  (NBC)  165 

My  Friend  Irma  (CBS)  150 
Bing  Crosby  (CBS)  179 
Bob  Hope  (NBC)  151 
Groucho  Marx  (CBS)  172 
People  Are  Funny  164 

(NBC) 
Big  Town  (NBC)  132 
Bob  Hawk  (CBS)  163 
Mr.  Keen  (CBS)  151 Amos  'n'  Andy  (CBS)  149 
Charlie  McCarthy  180 

(CBS) 
Orig.  best.  14.0 
Added  by  2d  2.3* *  Second  broadcast  on  the 
tunity  to  hear  program. 

**  N.  W.  Ayer  producer  for 

Sponsor  &  Agency  Hooper 
American  Tobacco  (BBDO)  24.7 

Lever  Bros.  (JWT)  24.3 
T.  J.  Lipton  Div.-Lever  (Y&R)  22.2 21.2 
William  R.  Warner  (K&E) 

S.  C.  Johnson  &  Son  (NL&B)  21.0 
Pepsodent  Div.-Lever  (FC&B)  19.3 
Liggett  &  Myers  (N-E)  18.7 
Lever  Bros  (BBDO)**  18.0 DeSoto-Plymouth   (BBDO)  17.7 
B.  &  W.  Tobacco  (Seeds)  17.6 
Lever  Bros.  (SSC&B)  17.5 
R.  J.  Reynolds  (Esly)  17.0 Whitehall  Pharmacol  (Murray)  J6.4 
Lever  Bros.  (R&R)  16.3 
Coca-Cola  Co.  (D'Arcy)  16.3 

some  day  in  some  cities  provides 
Surf;  JWT  for  lux  toilet  soap. 

YEAR  AGO 

Hooper  +or —  Pos. 27.6       —2.9  2 27.2 
18.8 

29.7 

25.1 
22.7 16.0 

22.5 

12.0 18.3 

15.0 16.1 14.0 

19.1 

—2.9  3 

-1-3.4  10 
—8.5  1 

— 4.1 —3.4 

-1-2.7 
— 4.5 
-1-5.7 
—0.7 

-1-2.5  16 

+0.9  13 

-1-2.4  22 —2.8  9 

more  than  one  oppor- 
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PLYMOUTH  'SOLD'  ON  RADIO 81  Detroit  Dealers  Start  Campaign  on  CKLW 

SIGNALING  the  start  of  an  "all- 
out"  advertising  campaign,  81 
dealers  coi-nprising  the  Greater  De- 

troit Plymouth  Dealers  have 
launched  two  half-hour  shows  on 
a  52-week  basis  to  be  programmed 
over  CKLW  Windsor. 

The  programs,  Hollywood  Thea- 
tre of  Stars  and  The  Henry  King 

Show,  are  heard  Sunday  2:30-3:30 
p.m.  Blending  drama  and  music, 
the  shows  were  produced  by  C.  P. 
MacGregor  Co. 
Commenting  on  the  arrange- 

ment, MacGregor's  midwest  man- 
ager, William  M.  Mertz  Jr.,  said 

one  important  thing  that  he  had 
discovered  during  the  negotiations 
was  that  radio  needed  to  be  really 
"sold"  to  the  automotive  people. 
The  medium  itself  must  be  sold  to 
the  dealers  first  before  attempting 

S.  C.  SESSIONS 

Eye  Radio  Budgets,  Sales 

THE  subjects  of  sales,  agencies 
and  station  budgeting  were  fea- 

tured at  the  annual  meeting  of  the 
South  Carolina  Broadcasters'  Assn. 
held  Jan.  20-21  at  the  Hotel  Co- 

lumbia, Columbia,  S.  C. 
Registration  Friday  (Jan.  20) 

was  followed  by  a  luncheon  at 
which  Gov .  J.  Strom  Thurmond 

and  Columbia's  Mayor  Frank 
Owens  delivered  welcome  ad- 

dresses. In  the  afternoon,  three 
speakers  were  heard  closely  fol- 

lowed by  discussion  participation. 
Speakers  were:  W.  Wright  Esch, 
WMFJ  Daytona  Beach,  Fla.,  own- 

er, and  past  president  of  the 
Florida  Broadcasters'  Assn.  on 
"Small  Market  Sales  and  Opera- 

tion"; Jim  Henderson,  president, 
Henderson  Advertising  Agency, 
Greenville,  S.  C,  on  "The  Agency 
Side — Is  There  a  Good  One?";  and 
Robert  W.  Rounsaville,  WQXI  At- 

lanta, on  "Putting  a  Station  on  the 
Air  in  the  Black."  At  an  evening 
cocktail  party  Columbia  stations 
WIS  WKIX  WCOS  WNOK  were 
hosts.  Dinner  speaker  was  Allen 
Newcomb,  WIS  morning  m.c, 
author  and  lecturer,  who  spoke  on 
"This  Racket  Called  Radio." 

Saturday  sessions  were  con- 
cerned with  business  topics  with  a 

report  delivered  by  Mel  Purvis, 
WOLS  Florence,  chairman  of  the 
committee  on  preparation  of  a 
libel  bill.  Discussion  also  centered 
on  the  problem  of  exclusive  rights 
agreements  by  stations  for  football 
broadcasts  [BROADCASTING,  Jan. 
16]. 

Kenneth  Fox  Resigns 

KENNETH  J.  FOX  has  resigned 
as  advertising  director-  of  Peter 
Fox  Brewing  Co.,  Chicago,  maker 
of  Fox  De  Luxe  and  Silver  Fox 
beer.  His  resignation  last  week 
followed  that  of  J.  R.  Fox,  secre- 

tary and  director. 

to  sell  a  specific  program. 
"We  are  in  a  buyers'  market 

today,"  he  noted,  "and  I  am  con- 
vinced that  radio  during  the  year 

1950  will  do  even  a  bigger  job  than 
it  has  in  the  past.  .  .  .  The  Plym- 

outh Dealers  of  Detroit  (all  81 
of  them)  have  furnished  a  success 
story  that  can  be  put  to  use  in 
other  communities — large  and 

small." 

OUTSIDE  SALES 

Test  Period  by  WMOR  (FM) 

SUCCESS  of  non-station  salesmen 
in  an  outside  organization  selling 
radio  to  local  merchants  is  being 
tested  by  WMOR  (FM)  Chicago 
for  13  weeks  with  Anthony  A. 

Abraham,  publishers'  representa- 
tive. Mr.  Abraham,  through  ar- 

rangements completed  with  Sta- 
tion President  Bernard  I.  Miller, 

is  selling  one-minue  spots  to  be 
aired  only  between  6  and  7  p.m. 
daily.  Minimum  cost  per  spot  is 
$6.50.  He  also  is  booking  English 
and  foreign-language  shows  on 
WMOR,  and  selling  a  few  of  its 
packaged  programs. 

Although  this  is  his  first  radio 
assignment,  Mr.  Abraham  is  using 
his  regular  telephone  sales  force 
of  20  persons  to  contact  potential 
Chicago-area  FM  clients.  A  former 
employe  of  his  firm,  Marie  Mason, 
has  been  named  station  sales  man- 

ager, Mr.  Miller  said.  She  will 
handle  time  sales  for  all  evening 
accounts  between  6  p.m.  and  mid- 

night. Daytime  hours  are  com- 
pletely sold  to  Consumers  Aid  Inc., 

which  has  installed  an  in-store 
broadcasting  service  in  Jewel  Food 
Stores.  Station  retains  control  over 
product  type,  copy  content  and 
sponsor,  and  programming  remains 
unchanged. 

SETTING  the  contract  for  the  Greater  Detroit  Plymouth  Dealers  with 
CKLW  are:  (I  to  r)  Mr.  Mertz;  Jack  Rose,  Plymouth;  Carl  Krause, 
president  of  Detroit  group;  Jim  Mason,  Plymouth;   Robert  Powell, 

president,  Powell-Grant  Adv. 

SPAC  COMMITTEES 

NBC  '50  Groups  Named 

NBC's  1950  Stations  Planning  and 
Advisory  Committee  has  elected  its 
convention  and  promotion  commit- 

tees, Clair  McCollough,  SPAC 
chairman,  announced  'ast  week. 

They  are: 
Sound  Broadcasting  Promotion  Com- 

mittee—Ewing  C.  Kelly,  KCRA  Sac- 
ramento, chairman;  Stanley  W.  Bar- 

nett,  WOOD  Grand  Rapids;  J.  B.  Con- 
ley,  Westinghouse  Stations,  Philadel- 

phia; Harold  Essex,  WSJS  Winston- 
Salem;  Milton  L.  Greenebaum,  WSAM 
Saginaw;  Jack  Harris,  KPRC  Hous- 

ton; P.  A.  Sugg,  WKY  Oklahoma  City; 
Walter  E.  Wagstaff,  KIDO  Boise; 
Charles  P.  Hammond,  NBC,  New  York, 
and  Sydney  Eiges,  NBC,  New  York. 

Television  Interconnected  Promo- 
tion Committee — John  T.  Murphy, 

WLWT  (TV)  Cincinnati,  chairman; 
Harry  Bannister,  WWJ-TV  Detroit; 
Walter  J.  Damm,  WTMJ  Milwaukee; 
Wilbur  M.  Havens,  WTVR  (TV)  Rich- 

mond; Robert  Thompson,  WBEN-TV 
Buffalo;    James    Nelson,    NBC,  New 

York,  and  Sydney  Eiges,  NBC,  New 
York. 

Television  Non-Interconnected  Pro- 
motion Committee — John  M.  Outler 

Jr.,  WSB-TV  Atlanta,  chairman;  S.  S. 
Fox,  KDYL-TV  Salt  Lake  City;  John 
J.  Gillin  Jr.,  WOW-TV  Omaha; 
Nathan  Lord,  WAVE-TV  Louisville; 
Henry  Slavick,  WMCT  (TV)  Memphis; 
James  Nelson,  NBC,  New  York. 
Convention  Committee — Clair  R. 

McCollough,  WGAL  Lancaster,  Pa., 
chairman;  Howard  E.  Pill,  WSFA 
Montgomery,  Ala.,  secretary:  Harry 
Bannister,  WWJ-TV  Detroit,  and 
Charles  R.  Denny,  NBC,  New  York. 

CAMELS  soup  PRESENTS 
ClOB  /e 

Mr.  Diehm 

Drawn  for  Broadcasting  by  Sid  Hix 

"No  more  soup  eaters — Petrillo  pist  called  in  to  ask  if  this  guy's  got 

a  union  card." 

VICTOR  C.  DIEHM 
Named  WHOL  Executive 

VICTOR  C.  DIEHM,  co-owner  and 
general  manager  of  WAZL  Hazle- 
ton,  Pa.,  and  general  manager  of 

W  M  G  W  Mead- ville.  Pa.,  has 
been  elected  vice 
president  and  a 
director  of  the 

Allentown  Broad- casting Corp., 

owner  and  opera- tor of  WHOL 
Allentown.  M  r  . 

Diehm  will  con- 
tinue his  aifilia- tion  with  WAZL 

and  WMGW. 
The  WHOL  board  of  directors 

will  remain  the  same  with  Lewis 
Windmuller  as  president.  Other 
directors  are  Charles  G.  Helwig, 
Henry  K.  Bauman  and  E.  H. 
Scholl. 

Mr.  Diehm  is  a  director  of  the 
Pennsylvania  Broadcasters  Assn., 
member  of  the  NAB  FM  Commit- 

tee and  chairman  of  the  Pennsyl- 
vania State  Chamber  of  Commerce 

Community  Development  Commit- 
tee. He  formerly  served  as  Penn- 

sylvania Governor  of  Kiwanis,  in- 
ternational chairman  of  Kiwanis 

Public  Relations  and  program 
chairman  of  Kiwanis  International 
Convention.  Mr.  Diehm  previously 
was  affiliated  with  the  Steinman 
stations. 
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TALKS 
U,  S.-Mexico  Meet  Seen 

PRE-NARBA 
POSSIBILITY  of  U.  S.-Mexican 
talks  on  NARBA  before  the  full 
NARBA  conference  resumes  in  the 
spring  was  disclosed  last  week  as 
government  and  industry  repre- 

sentatives met  to  prepare  for  bi- 
lateral sessions  with  Cuba  starting 

Feb.  1  in  Havana. 
The  advisability  of  undertaking 

negotiations  with  Mexico,  which 
did  not  participate  in  the  three- 
month  Montreal  phase  of  the 
NARBA  sessions,  is  being  can- 

vassed at  the  present  time.  State 
Dept.  officials  reported. 

Even  if  no  bilateral  sessions  are 
I  held  with  Mexico  in  advance,  it 
I  seemed  likely  that  efforts  would  be 

made  to  bring  her  into  the  full 

conference  when  it  resumes  in  the 
U.  S.  on  or  after  April  1. 

A  firm  approach  to  the  Havana 
negotiations  was  urged  by  many 
of  the  40  industry  representatives 
attending  the  day-long  preparatory 
conference,  held  Tuesday  with 
Comr.  Hyde  presiding. 
NAB  President  Justin  Miller 

told  the  government  representa- 
tives that  the  U.  S.  should  "stick 

by  our  guns  and  refuse  to  concede" to  Cuban  channel  demands  even  if 

the  result  is  "no  treaty"  for  the 

present. He  commended  the  FCC  and 
State  Dept.  for  their  rejection  of 
the  Cuban  proposals  at  Montreal. 

The  principle  of  "national  sover- 
eignty" is  as  applicable  to  the  U.  S. 

as  to  the  Cubans  who  preach  it  so 
much,  he  said.  On  the  basis  of 
relative  needs,  he  continued,  the 

U.  S.  position  is  "impregnable." One  consulting  engineer  said  the 

cost  of  yielding  to  Cuba's  request 
would  be  $100,000  to  $120,000  for 
a  single  broadcaster  of  his  acquaint- ance. 

E.  B.  Craney  of  the  "XL"  sta- tions of  the  Northwest  cited  a  sug- 
gestion of  Chairman  Ed  C.  John- 

son (D-Col.),  of  the  Senate  Inter- 
state and  Foreign  Commerce  Com- 

mittee, that  efforts  be  made  to 
interest  Cuba  and  other  Caribbean 
nations  in  using  FM  instead  of  AM 
[Broadcasting,  Jan.  16].  In  the 
ensuing  discussion  it  was  brought 
out  by  T.  A.  M.  Craven,  former 
FCC  member  and  now  a  consulting 
engineer,  and  by  Andrew  G.  Haley, 
Washington  attorney,  that  similar 
efforts  had  been  made  in  the  past 
without  success. 

Adair  Recommendation 

George  P.  Adair,  consulting  engi- 
neer and  former  FCC  chief  engi- 
neer, recommended  that  the  U.  S. 

approach  the  negotiations  by  "get- 
ting our  own  house  in  order."  He 

called  upon  FCC  to  decide  the  long- 
pending  clear-channel  case  so  that 
"we  can  see  where  we're  going." 

Comr.  Hyde  said  the  government 
delegation  would  be  smaller  at 
Havana  than  at  Montreal  and 
would  rely  heavily  upon  the  counsel 

To  Ask  FCC  for 

Harry  E.  Houghton,  president  of 
Muzak,  and  Paul  A.  Porter,  of  the 
Washington  law  firm  of  Arnold, 

Fortas  &  Porter,  Muzak's  counsel, announced  that  the  company  was 
about  to  take  its  petition  before  the 
FCC. 

Specifically,  Muzak's  petition  en- visions the  use  of  supersonic  sig- 
nals and  of  multiplexing. 

Details  of  Request 

The  FCC  will  be  requested  to 
amend  rules  to  authorize  use  of  su- 

personic emissions,  to  permit  Muzak 
and  others  to:  (1)  enter  into  spe- 

cial contracts  with  FM  stations  on 
an  affiliation  basis  to  provide  the 
service;  (2)  to  modify  present  re- 

quirements which  prohibit  the  in- 
stallation of  additional  equipment 

in  the  transmitters  of  FM  stations, 
and  (3)  to  amend  other  regulations 
relating  to  station  identification, 
the  identification  of  musical  rec- 

ords, and  the  announcements  of 
sponsored  programs. 

The  petition  for  special  multi- 
plexing, Muzak  said,  was  for  the 

purpose  of  permitting  it  to  send  a 
number  of  programs  simultane- 

ously to  take  care  of  all  types  of  its 
business.    Currently  Muzak  clients 

of  industry  representatives  attend- 
ing the  sessions. 

Organizations  indicating  plans 
to  send  representatives  included 
NBC,  CBS,  NAB,  Clear  Channel 
Broadcasting  Service,  Westing- 
house  Radio  Stations,  the  Wash- 

ington law  firm  of  Segal,  Smith  & 
Hennessey,  and  the  engineering 
firms  of  Jansky  &  Bailey,  and 
Craven,  Lohnes  &  Culver.  The 
Florida  Assn.  of  Broadcasters  also 
may  send  a  representative,  it  was 

reported. 
Vandivere  Named 

Edgar  F.  Vandivere  of  FCC's Technical  Information  Division  was 
named  by  Comr.  Hyde  to  head  a 
volunteer  committee  to  work  on 
specific  planning  details  for  the 
Havana  sessions. 
Among  those  attending  the  pre- 

paratory conference  were: 
Walter  Radius,  director  of  the  State 

Dept.'s  Office  of  Transport  and  Com'- munications  Policy,  and  John  Cross 
and  D.  R.  MacQuivey  of  the  State  Dept. 
Telecommunications  Policy  staff;  James 
Barr,  head  of  FCC's  AM  Engineering Division;  Underwood  Graham  and 
Edgar  S.  Vandivere,  also  of  the  FCC 
Engineering  Bureau,  and  Joseph  M. 
Kittner,  assistant  to  FCC  general  coun- 

sel; Edward  Cooper,  communications 
advisor  to  Senate  Interstate  and  for- eign Commerce  committee;  Joseph  H. 
Ream,  CBS  executive  vice  president, 
and  William  B.  Lodge,  vice  president  in 
charge  of  general  engineerfng;  Gustav 
B.  Margraf,  NBC  vice  president  and 
general  attorney,  and  William  Duttera, 
staff  allocations  engineer;  Andrew  G. 
Haley,  Washington  attorney  for  ABC, 
and  John  Preston,  ABC  chief  alloca- 

tions engineer;  NAB  President  Justin 
Miller  and  Engineering  Director  Neal 
McNaughten;  Ward  Quaal,  director  of 
Clear  Channel  Broadcasting  Service, 
and  Louis  G.  Caldwell.  Percy  H.  Rus- 

sell Jr.,  and  R.  Russell  Eagan,  CCBS 
counsel;  E.  B.  Craney  of  the  northwest 
"XL"  stations;  Arthur  B.  Church  of 
KMBC  Kansas  City;  D.  A.  Myer,  tech- 

nical-field director  of  Westinghouse 
Radio  Stations;  Leonard  Marks,  Wash- 

ington attorney  for  Daytime  Petitioners Assn. 

Use  of  FM  Stations 

largely  fall  into  four  categories, 
each  of  which  is  given  individual 
music.  The  categories:  hotels  and 
restaurants,  stores  and  shops,  busi- 

ness offices  and  banks,  and  indus- 
trial plants. 

At  the  present  time,  said  a  Muzak 
spokesman,  some  FM  stations  al- 

ready are  utilizing  the  supersonic 
signal  in  connection  with  broad- 

casts of  background  music  and  are 
renting  the  necessary  receiving 
equipment  to  commercial  establish- 

ments. Muzak  counsel  considers 
such  operations  a  violation  of  FCC 
rules  and  policies. 
Pending  action  by  FCC  on  the 

Muzak  petition,  the  company  will 
request  the  FCC  to  advise  all  FM 
broadcasters  that  such  service  via 
a  supersonic  signal  and  the  sale  of 
such  services  to  multiple  addresses, 
either  by  the  station  itself  or 
through  agency  relationships,  is 
contrary  to  FCC  regulations  and 
policy  until  they  are  amended  as 
requested. 

Muzak  said  a  large  number  of  its 
franchise  holders  are  also  licensees 
of  FM  stations  and  that  a  number 
of  such  licensees  will  join  with 
Muzak  in  the  request  for  the  rule- 

making hearing. 
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TRANSIT  MUSIC 

Muzak  Refuses  Renewal 

With  WWDC-FM 

TRANSIT  FM  found  itself  squarely  in  the  middle  of  a  new  controversy 
last  week  following  an  announcement  by  Muzak  Corp.  that  it  would  not 
renew  its  contract  with  WWDC-FM  Washington  to  provide  records  for 
Capital  Transit  Co.'s  music-equipped  vehicles. 
A  published  report  by  Paul  Por 

ter,  of  the  Washington  law  firm  of 
Arnold,  Fortas  &  Porter,  that 
Muzak  would  pull  out  of  the  field 
because  of  "the  uproar  over  transit 
radio"  drew  immediate  fire  from 
Ben  Strouse,  vice  president  and 
general  manager  of  Capital  Broad- 
easting  Co.,  WWDC-AM-FM  li- 
censee. 
Mr.  Strouse  charged  that  Mr. 

Porter  had  distorted  and  withheld 
"basic  information"  on  Muzak's 
withdrawal  from  the  Washington 
transit  radio  field;  expressed  doubt 
the  decision  was  based  on  any 

"public  uproar";  and  asserted  that 
Muzak  "is  now  sweating"  because 
of  FM  radio's  threat  to  its  "beauti- 

ful little  monopoly"  in  the  func- 
tional music  field.  The  decision,  he 

added,  probably  was  dictated  for 
"competitive  reasons." 

To  Seek  FM  Use 

These  developments  followed 
closely  on  the  heels  of  an  announce- 

ment in  New  York  by  Harry  E. 
Houghton,  president  of  Muzak 
Corp.,  that  the  firm  shortly  will 
petition  FCC  for  a  hearing  looking 
toward  permission  to  use  FM  sta- 

tions for  its  programming  (see 
separate  story). 

"The  fact  of  the  matter  is  that 
FM  stations  throughout  the  nation 
— including  WWDC-FM— are  now 
going  into  the  functional  music 
business  on  a  competitive  music 
basis,"  Mr.  Strouse  declared. 
WWDC-FM  already  is  making  ar- 

rangements to  supplement  its  pres- 
ent music  library  from  sources- 

other  than  Muzak,  he  added.  The 
station's  contract  with  Muzak  ex- 

pires in  May. 
Mr.  Porter  told  Broadcasting 

that  Muzak  is  "not  primarily  con- 
cerned with  transit  radio  and  does 

not  regard  it  as  a  prime  issue," and  said  a  number  of  other  reasons 
were  involved  including,  presum- 
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ably,  the  company's  proposal  to 
use  FM  frequencies.  He  indicated, 
however,  that  Muzak  does  not  in- 

tend "as  a  general  practice"  to 
supply  its  library  facilities  where 
transit  radio  is  meeting  "opposi- 

tion," though  this  should  not  be 
construed  to  mean  that  transit 

music  is  not  performing  a  "public 

service." Of  the  20  FM  stations  now  oper- 
ating the  service,  only  three  have 
(Continued  on  page  53) 

muK 

MUZAK  CORP.  this  week  is  ex- 
pected to  file  a  petition  with  FCC 

for  a  rule-making  proceeding  to 
permit  it  to  use  FM  stations  to 
carry  its  programming. 

If  the  piped  music  organization 
is  successful  in  its  FCC  action,  it 
was  said,  Muzak  will  abandon, 
wherever  possible,  use  of  the  tele- 

phone lines  now  used  in  its  opera- 
tions, and  contract  with  local  FM 

stations  for  transmitting  its  pro- 
grammings. 

The  result  would  be,  according  to 
a  Muzak  spokesman,  a  sizable  rev- 

enue increase  for  FM  stations. 
Since  Muzak  now  has  75  fran- 

chisers operating  in  over  200  cities 
in  the  U.  S.,  Canada,  Mexico, 
Puerto  Rico  and  the  Hawaiian 
Islands,  the  number  of  FM  stations 
which  might  benefit  is  considerable. 

At  the  same  time,  Muzak  believes 
it  will  benefit  because  FM  trans- 

mission will  be  cheaper  than  by 
telephone  lines.  Muzak  clients  also 
will  benefit,  the  company  feels,  be- 

cause the  savings  will  be  passed  on 
to  its  customers  via  cheaper  rates. 

And  Muzak '  itself  hopes  to  profit further  from  the  cheaper  rates  by 
attracting  miore  low-budget  cus- 

tomers to  its  services. 



LUCKMAN  QUITS     
   Resigns  on  Policy  Dissent 

WITH  startling  suddenness  last 
Wednesday,  Charles  Luckman  an- 

nounced his  resignation  of  the 
$300,000  a  year  presidency  of  Lever 

,  Bros.  Co.,  a  more  than  $7  million 
advertiser  in  radio  and  television. 

Coming  in  the  middle  of  one  of 
the  periodic  visits  to  the  U.  S. 
of  the  European  heads  of  the  par- 

ent companies,  Unilever  Ltd.  and 

Unilever  N.  V.,  Mr.  Luckman's 
statement  gave  as  his  reason  for 

,  resigning  "our  inability  to  resolve 
•  a  basic  disagreement  as  to  the  fu- 

ture policy  of  the  American  com- 

pany." In  a  simultaneous  statement.  Sir 
Geoffrey  Hey  worth,  chairman  of 
Lever  Bros,  and  Unilever  Ltd.,  and 
Paul  Rykens,  Dutch  chairman  of 
Lever  Bros,  and  Unilever  N.V., 
said : 

"The  boards  of  the  parent  com- 
panies accept  with  regret  the  res- 

ignation of  Mr.  Charles  Luckman 
from  the  presidency  of  Lever  Bros. 
Co.,  arising  from  a  disagreement 
as  to  the  future  policy  of  the 
American  company  that  we  were 
unable  to  resolve. 
"We  wish  to  express  apprecia- 

tion for  the  quality  of  the  services 
rendered  to  the  company  by  Mr. 
Luckman  during  his  four  years  as 

president,  and  most  recently  of  his 
undertaking  and  execution  of  the 
consolidation  and  moving  of  the 

company's  interests  in  New  York. 
"Last  summer  the  directors  gave 

full  approval  to  the  policies  and 

plans  formulated  by  Mr.  Luckman 
for  this  move,  and  we  are  pleased 
that  these  have  now  been  brought 
to  a  successful  conclusion. 

New  Building 

"The  construction  of  the  new 
Lever  House  Building  at  53  St. 
and  Park  Ave.,  the  final  design  of 
which  has  been  completed,  will 
start  in  the  early  spring. 
"No  arrangements  have  been 

made  for  the  filling  of  Mr.  Luck- 
man's  position.  For  an  interim 
period  the  executive  responsibility 
will  be  placed  in  the  hands  of  three 
directors  of  Unilever,  Arthur  Har- 
tog,  J.  L.  Heyworth  and  F.  D. 
Morrell,  who  are  being  loaned  to 
Lever  Bros.  Co. 

"No  changes  are  contemplated  in 
the  existing  officers  of  the  com- 

pany." The  full  statement  by  Mr.  Luck- 
man after  announcing  his  resigna- 

tion: 

"My  relationship  with  Lever 
Bros,  and  the  directors  of  Unilever 
has  been  a  source  of  pleasure  and 
satisfaction  to  me. 

"Our  inability  to  resolve  a  basic 
disagreement  as  to  the  future  pol- 

icy of  the  American  company  in  no 
way  lessens  my  regret  in  ending 
our  association. 

"I  express  to  the  officers  and 
employes  of  Lever  Bros,  and  its 
subsidiary  companies,  my  deep 
appreciation  for  their  splendid 
work  and  loyal  devotion  which  has 
contributed  much  to  the  company's 
success." The  suddenness  of  thi  break  is 

Mr.  LUCKMAN 

indicated  by  the  fact  that  little 
more  than  two  weeks  ago,  Mr. 
Luckman  called  a  news  conference 
to  outline  his  extensive  future 
plans  in  behalf  of  the  company. 
These  included  projects  that 

would,  in  their  normal  course,  have 
occupied  Mr.  Luckman  for  several 
years.  At  that  time  he  told  Broad- 

casting of  his  contemplated  plans 

to  widen  the  company's  use  of  tele- 
vision without  intruding  on  the 

established  budget  of  radio. 

Mr.  Luckman's  resignation  comes 
at  the  successful  completion  of  one 
of  the  largest  industrial  moves  of 
recent  years,  the  shift  of  Lever  ex- 

ecutive headquarters  from  Cam- 
bridge to  New  York,  coupled  with 

the  integration  of  the  company's 
affiliates — The  Pepsodent  Division, 
The  Harriet  Hubbard  Ayer  Inc. 
and  The  John  F.  Jelke  Co. — in  cen- 

tralized headquarters. 

Volume  Doubled 

During  Mr.  Luckman's  six  year tenure  at  Lever  Bros.,  the  company 
almost  doubled  the  volume  of  its 
soap  and  food  business.  Under  his 
guidance.  Lux  toilet  soap  was 
brought  to  first  place  in  the  in- 

dustry. Rinso  became  one  of  the 
largest  selling  soaps  in  the  world. 

Moreover,  during  that  time,  Mr. 
Luckman  guided  all  six  of  the 
Lever  Bros,  network  radio  pro- 

grams into  the  15  top-rated  shows 
on  the  air,  marking  the  first  time 
in  the  history  of  radio  that  any 
company  has  been  able  to  accom- 

plish such  uniformly  high  ratings 
for  its  programs. 

Mr.  Luckman  always  has  been  a 
strong  advocate  of  radio,  consist- 

ently allocating  half  of  the  total 
advertising  budget  of  his  products 
to  that  medium,  thus  making  radio 
his  single  largest  sales  channel. 
A  native  of  Kansas  City,  Mo., 

FCC  Actions 

FINAL  DECISION  adopted 
by  FCC  last  week  to  grant 
WSAP  Portsmouth,  Va., 
switch  from  2.50  w  on  1490  kc 
to  5  kw  on  1350  kc,  direc- 

tional, and  four  stations 
granted  transfers  of  owner- 

ship. WKVM  Arecibo,  P.  R., 
given  power  boost  on  1070  kc 
from  10  kw  to  25  kw.  Bid 
filed  for  approval  to  sale  of 
part  ownership  in  KRIS  Cor- 

pus Christi,  Tex.,  for  $288,- 
000.  Details  of  these  and 
other  FCC  actions  may  be 
found  in  FCC  Roundup  on 
page  84  and  Actions  of  the 
FCC  starting  on  page  78. 

the  40-year  old  Mr.  Luckman  has 
been  hailed  frequently  in  the  past 
as  the  "boy  wonder"  of  American industry. 

Graduating  magna  cum  laude 
from  the  Architectural  School  of 
the  U.  of  Illinois  in  1931,  Mr. 

Luckman,  finding  building  con- 
struction to  be  in  a  depressing 

state  of  inactivity,  took  what  he 

considered  "a  temporary  job"  as  a 
salesman  in  the  Chicago  office  of 
Colgate-Palmolive-Peet  Co.  From 
a  canvasser  in  a  small  sales  terri- 

tory in  Chicago,  he  rose  to  super- 
visor of  all  of  Colgate's  Chicago 

(Continued  on  page  51) 

LIQUOR  ADS 

Opposition  to  Longer  Bill  Mounts 

OPPOSITION  to  the  proposed 
Langer  liquor  bill,  which  would 
outlaw  all  alcoholic  beverage  ad- 

vertising in  interstate  commerce, 
mounted  on  Capitol  Hill  last  week. 
There  were  indications  that  the 
Senate  Interstate  &  Foreign  Com- 

merce Committee  was  mulling 
major  amendments  before  report- 

ing out  the  controversial  measure. 
The  bill  (S  1847)  is  given  little 

chance  for  committee  approval  in 
its  present  form.  Authorities 
hinted  that  the  committee  would 
settle  for  less  restrictive  legislation 
aimed  chiefly  at  curbing  certain 
advertising  practices.  Meanwhile, 
Sen.  Ed  C.  Johnson  (D-Col.), 
chairman  of  the  committee,  has 
given  interested  parties  until  to- 

morrow (Tuesday)  to  file  addi- 
tional statements  following  hear- 

ings Jan.  12-14  [Broadcasting, 
Jan.  16].  The  committee  may  con- 

sider it  at  Wednesday's  executive meeting. 

NAB  Opposition 
Last  week  in  a  statement  to 

Chairman  Johnson,  NAB  stated  its 
opposition  to  the  legislation  pro- 

posed by  Sen.  William  Langer 
(R-N.  D.).  The  letter,  dated  Jan. 
17,  was  signed  by  NAB  General 
Counsel  Don  Petty. 
NAB  stressed  its  action  should 

not  be  construed  as  "condoning  or 
promoting"  liquor  advertising  "det- 

rimental to  the  public  interest  or 

not  in  good  taste  or  not  in  accord- 
ance with  the  Standards  of  Prac- 

tice of  NAB.  .  .  ."  Furthermore, 
radio  and  television  stations  in 
areas  where  the  sale  of  liquor  is 
unlawful  comply  with  the  existing 
local  laws  like  any  other  respon- 

sible community  elements,  it  added, 
citing  other  regulatory  laws. 

Partial  text  of  NAB's  statement: 
The  National  Assn.  of  Broadcasters 

wishes  to  go  on  record  ...  as  oppos- 
ing the  pending^  legislation,  but  such 

opposition  should  not  be  construed 
as  promoting'  or  condoning  the  adver- 

tising of  hard  liquors  or,  for  that 
matter,  of  any  other  spirituous  prod- 

uct, the  advertising  of  which  would 
be  detrimental  to  the  public  interest 
or  not  in  good  taste  or  not  in  accord- 

ance with  the  "Standards  of  Practice" of  the  NAB.  .  .  . 
Where  the  sale  of  alcoholic  bever- 

ages has  been  declared  unlawful  by  a 
state  or  political  subdivision  thereof, 
ample  power  exists  to  regulate  or  pro- 

hibit the  advertising  of  such  products 
without  recourse  to  the  national  Con- 

gress. Radio  and  television  stations 
located  in  such  areas,  like  other  re- 

sponsible elements  of  the  business 
community,  comply  with  the  existing 
local  laws.  .  .  .  And,  as  the  FCC  itself 
stated,  in  a  letter  to  you  dated  Aug. 
11,  1949,  ".  .  .  adherence  to  the  laws 
of  a  state  in  which  a  station  is  lo- 

cated, especially  laws  expressive  of 
the  public  policy  of  the  state  or  local- 

ity on  subjects  relative  to  health, 
safety,  and  morals,  is  an  important 
aspect  of  operation  in  the  public 

interest." 

We  are  not  aware  of  any  prosecu- 
tion of  a  radio  station  by  local  author- 
ity for  violation  of  any  such  law. 

The  history  of  legislative  concern  .  .  . 
clearly  demonstrates  that  it  is  bas- 

ically a  moral  problem  which  by  na- 
tional policy  is  vested  in  the  states 

and  their  political  subdivisons.  The 
21st  Amendment  ended  the  attempt 
of  the  national  government  to  exercise 
the  function  of  protecting  the  citizens 
of  the  several  states  from  alcoholic 
beverages.  The  right  of  a  state  to 
protect  its  own  citizens — if  they  so 
choose — is  unquestioned.  The  na- 

tional government  should  not,  through 
the  devious  means  of  a  bill  affecting 
advertising,  usurp  that  function  and, 
in  effect,  partially  reinstate  the  18th Amendment. 
We  would  emphasize  that  there  is 

already  regulation  in  the  broadcast- 
ing industry  of  advertising  of  alco- 

holic beverages.  Industry  self-regu- 
lation as  set  forth  in  the  NAB's "Standards  of  Practice"  and  station 

and  network  codes  have  placed  rea- 
sonable and  appropriate  limitations. 

...  In  addition,  the  broadcast  adver- 
tising of  such  beverages  is  subject 

to  the  provisions  of  the  Federal 
Alcohol  Administration  Act.  .  .  .  Fur- 

ther, all  broadcast  stations  submit 
regularly  their  advertising  continuity 
to  the  Federal  Trade  Commission 
which  maintains  a  careful  check. 

Some  advocates  of  the  Langer 
bill  agree  with  industry  authorities 
that  the  measure  would  outlaw  all 
such  radio  advertising,  since  all 
radio  is  interstate.  Local  as  well 

(Continued  on  page  85) 
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Spot  Radio  Doe
s 

Cost  Less  Today 

Startling  Comparisons  Prove  That 

WHO  Costs  52%  Less  Than  In  1944! 

By  every  standard  that  means  anything 

whatsoever  to  forward-looking  advertisers, 
advertising  on  WHO  costs  less  today  than 
in  1944. 

Comparing  figures  from  the  1944  and  the 
1949  Editions  of  the  Iowa  Radio  Audience 

Survey,*  you  find  that  in  1949  Iowa 
radio  homes  had  increased  to  the  point 
where  WHO  cost  10.6%  less  per  thousand 
radio  HOMES  than  in  1944! 

Even  more  startling,  you  find  that  in 

1949,  multiple-set  homes  had  increased 
to  the  point  where  WHO  cost  52%  less 

per  thousand  radio  home  SETS  than  in 

1944  —  and  modern  research  has  proved 
that  the  increased  number  of  home  sets 

is  even  more  important  than  the  increase 
in  radio  homes.  (Jimior  listens  to  his 

favorite  serial  program  while  Dad  hears 

the  evening  news  —  Mother  listens  to  a 
dramatic  program  while  Sister  is  tuned 

to  popular  music  —  or  the  whole  family 
hstens  to  the  same  program,  but  in  dif- 

ferent parts  of  the  house.  Thus  it  is  no 

longer  correct  to  speak  of  "radio  homes" 
— SETS  make  today's  audiences!) 

By  applying  the  Iowa  Surveys'  percent- 
ages of  one-set  radio  families  and 

multiple-set  radio  families,  against  popu- 

lation estimates,**  you  find  that  Iowa 
had  769,200  radio  homes  in  1949,  against 

*The  1949  Iowa  Radio  Audience  Survey  is  the 
twelfth  annual  study  of  radio  listening  habits  in 
Iowa.  It  was  made  by  Dr.  F.  L.  Whan  of  Wichita 
University  —  is  based  on  personal  interviews  with 
over  9,000  Iowa  families,  scientifically  selected 
from  cities,  towns,  villages  and  farms  all  over 
the  State. 

As  a  service  to  the  sales,  advertising,  marketing 
and  research  professions,  WHO  will  gladly  send 
a  copy  of  the  1949  Survey  to  anyone  interested  in 
the  subjects  covered. 

**Sales  Management's  Surveys  of  Buying  Power. 

only  596,000  in  1944.  Whereas  there  were 

only  904,000  sets  in  Iowa  homes  five  years 

ago,  this  number  had  sky-rocketed  to 
2,140,000  in  1949!  Yet  this  136%  increase 

in  radio  sets  is  for  homes  alone;  it  omits 
the  hundreds   of  thousands  of  sets  in 

Iowa  cars,  offices,  barns,  stores,  trucks, 
restaurants,  etc. 

The  phenomenal  increase  in  the  number 

of  Iowa's  radio  homes  and  radio  sets  — 
and  the  decrease  in  costs  —  boils  down 
to  this: 

WHO  — CLASS  C  — 14-HOUR  MAXIMUM  DISCOUNT  t 

Number  of  Iowa 
Radio  Homes 

Cost Cost  Per  Thousand 
Radio  Homes 

Percent  Decrease  In 
Cost  Per  Thousand 

Radio  Homes 
In  1949 

1944 
1949 596,000 

769,200 

10.6% 

Number  of  Iowa 
Radio  Sets  (In  Homes) 

- — — ^ — 1 

Cost 
Cost  Per  Thousand 

Radio  Sets 
(In  Homes) 

Percent  Decrease  In 
Cost  Per  Thousand 

Radio  Sets 

(In  Homes)  in  1949 

1944 
1949 

904,000 

2,140,000 $67.50 77.00 $0,075 
$0,036 ■-  .  ', 

52% 

fThe  V^-hour  rate  is  indicative  of  all  other  time  segments  since  WHO's  cost  is 
figured  on  a  ratio  basis.  Class  C  time  is  shown  because  it  changed  very  little 
during  the  last  five  years  —  that  is.  Class  C  has  remained  primarily  Daytime  .  .  . 
from  8  to  12  mornings  and  from  1  to  6  afternoons. 

Note  that  all  these  figures  are  based  only 
on  extra  sets  in  Iowa  homes.  The  figures 
do  not  include  hundreds  of  thousands  of 

"non-home"  Iowa  sets,  plus  millions  of 

sets  in  WHO's  BMB  secondary  night-time 

counties  —  these  are  the  reasons  why 

WHO  is  today  a  "better  buy"  than  ever. 
For  additional  facts  about  WHO's  great 
audience-potential,  write  to  WHO  or  ask 
Free  &  Peters. 

WIKI© 

+/or  Iowa  PLUS  4- 
Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 

P.  A.  Loyet,  Resident  Manager 

FREE  &  PETERS,  INC., 

National  Representatives 



MRS.  Elsie  Jones,  WPWA  Chester, 
Pa.,  broadcaster,  receives  awards  as 
the  most  prominent  club  woman  in 
the  area  in  MBS  Queen  of  America 
contest.  Standing  (I  to  r):  Benedict 
Gimbel  Jr.,  pres.,  WIP  Philadelphia; 
Lou  Poller,  WPWA  gen.  mgr.;  Gordon 
Gray,  WIP  v.  p.;  Mary  Biddle,  WIP 

women's  dir. 

FIRST  broadcast  Jan.  4  of  You  Bet 
Your  Life,  sponsored  by  De  Soto- 
Plymouth  Dealers  of  America  on 
CBS,  brought  together  this  trio  (I  to 
r):  Wayne  Tiss,  Hollywood  v.  p.  of 
BBDO;  John  Guedel,  packager  of  the 
Groucho  Marx  show;  Lee  White, 

_^^m  BBDO  acct.  exec,  on  De '^^^  Soto. 

ON  the  special  anniversary  program 
marking  12th  anniversary  of  Esso 
Reporter  on  KYW  Philadelphia,  W.  E. 
Black  (I),  Pennsylvania  Div.  mgr., 
Esso-Standard  Oil,  congratulates 
News  Commentator  Bob  Wilson. 

^^^B  Featured  on  special  show  was 
^^^^  1  5-piece  orchestra. 

HAROLD  H.  CARR  (r),  new  program 
and  production  director  of  KTSA  San 
Antonio,  is  welcomed  by  KTSA  Man- 

ager Charles  D.  Lutz.  Mr.  Carr  was 
formerly  program  director  of  WOAI 
and  KABC  San  Antonio  and  pro- 

^^B^  duction  director  of  WLW ^^^^  Cincinnati. 

DISCUSSING  Andrea  Television 
Corp.'s  sponsorship  of  the  Frederic  W. 
Ziv  Guy  Lombardo  Show  in  Cincin- 

nati over  WCPO,  which  started 
Jan.  15,  are  Mr.  Lombardo  (I), 
and  Frank  A.  D.  Andrew,  president  of 
Andrea  Corp.  Andrea  is  using  the 
^^^B  radio  medium  to  sell  TV ''^9^  receivers. 

THERE'S  a  new  face  around  Simons- 
Michelson  Co.,  Detroit,  these  days. 
Helen  Anderson  (I),  new  radio-TV  di- 

rector, discusses  her  first  assignment 
with  Marian  Sanders,  retiring  direc- 

tor, and  Lawrence  J.  Michelson, 
ogency  partner.  Miss  Anderson  for- 

merly  served  as  WJBK-TV 
'^^^r  Detroit  coordinator. 

CENSUS  FACTS 
Will  Aid  Advertisers 

BILLIONS  of  facts  providing  ad- 
vertisers with  new  and  accurate 

information  on  the  nation's  busi- 
ness and  populace  will  be  made 

available  by  census  projects  now 
underway,  Philip  M.  Hauser,  act- 

ing director  of  the  Census,  told 
the  Washington  Advertising  Club 
Tuesday.  New  data  on  radio  and 
television  homes  will  come  from  the 
1950  decennial  census,  he  reminded. 

In  bringing  out  the  extent  of  re- 
cent changes  in  the  people  and 

economy  of  the  nation,  Mr.  Hauser 
explained  that  retail  sales  in- 

creased from  $40  billion  in  1938  to 
$120  billion  in  1948.  After  dis- 

counting effect  of  the  changing 
value  of  the  dollar,  he  said,  the 
decade  bi'ought  about  a  50%  in- 

crease in  the  physical  volume  of 
goods  sold  to  the  public.  The  num- 

ber of  stores  did  not  change materially. 

Mr.  Hauser  chided  newspapers 
for  political-inspired  criticism  of 
the  census  question  on  personal  in- 

come. The  editorial  pages  of  these 

newspapers  don't  see  eye-to-eye 
with  their  advertising  depart- 

ments, he  said,  judging  by  letters 
sent  to  the  Census  Bureau. 

Release  of  Data  Soon 

Business  census  data,  based  on 
1948  figures,  will  start  coming  out 
in  about  a  month,  he  said.  The 
1950  decennial  census  will  provide 
information  by  the  smallest  geo- 

graphical division  on  population, 
housing  and  agriculture.  Fifth 
type  of  basic  nationwide  informa- 

tion coming  out  of  the  bureau  is 
the  census  of  manufacturing,  based 
on  1947  production,  he  added. 

Mr.  Hauser  said  the  census  will 
provide  the  nation  with  a  measure- 

ment of  the  significant  changes 
since  1940  among  150  million  peo- 

ple in  43  million  families,  45  mil- 
lion dwelling  units,  6  million 

farms,  2.7  million  retail,  wholesale 
and  service  businesses,  and  240,000 
manufacturing  establishments. 

The  1950  census  data  will  cover 
metropolitan  areas  including  all 
adjacent  and  related  counties; 
urbanized  areas,  including  all  cen- 

tral cities  of  50,000  or  more  plus 
thickly  settled  areas;  unincorpo- 

rated places  having  1,000  or  more 
inhabitants,  never  before  identified 
separately,  and  all  places  of  2,500 
or  more. 

Pioneers  Dinner 

RADIO  PIONEERS,  organization 
of  veterans  of  over  20  years  radio 
background,  will  hold  its  annual 

dinner  April  4  at  New  York's  Ritz Carlton  Hotel,  William  S.  Hedges, 

NBC,  president  of  the  club,  an- 
nounced last  Monday.  Mark  Woods, 

of  ABC,  chairman  of  the  Hall  of 
Fame  committee,  reported  the  com- 

mittee's decision  that  candidates 
who  have  been  deceased  two  years 
or  more  qualify  and  he  asked  mem- 

bers to  submit  names  of  these  late 
radio  pioneers. 

Sale  Rescue 
RADIO  went  to  the  rescue  of 
Keystone  Shoe  Store  sales  in 
Steubenville,  Ohio,  early  this 
month,  when  a  fire  nearly 
flattened  the  establishment, 
WSTV  Steubenville  reports. 
When  Keystone  replenished 
its  supply  from  the  Kirby 
warehouse,  supplying  60 
stores  in  a  three-state  area, 
and  obtained  two  temporary 
locations,  the  company  found 
the  local  newspaper  could  not 
accommodate  its  advertising 
in  time.  Answer  was  spot 
announcements  on  WSTV 
which  resulted  in  an  opening 

day  business  exceeding  any- 

thing in  the  Keystone  chain's history.  Now,  WSTV  adds. 
Keystone  is  a  52-week  con- tract customer. 

WERE  REVAMPS 

Staff  Changes  Listed 

IN  line  with  the  reorganization  of 
WERE  Cleveland,  Sidney  Andorn, 
special  events  and  promotion  man 
at  WGAR  Cleveland,  has  been  ap- 

pointed consulting  director.  In 
other  changes,  Ed  Stevens,  former 
announcer,  becomes  publicity  di- 

rector; Bill  Reid  has  been  added 

to  the  announcing  stafi";  Marianne Wulff  named  society  editor,  and 
Gerald  Bowman  appointed  to  the 
new  writing  staff. 

News  coverage  and  presentation 
have  been  revised  with  the  accent 
on  local  news.  Local  facilities  of 
the  Associated  Press  are  being 
added  to  the  INS  wire  already  in 
use,  the  management  stated. 

Radio  Study 

DETAILED  SURVEY  of  develop- 
ment to  date  in  the  field  of  inter- 

national communications  and  its 

governing  body  of  law  is  submitted 
by  Harry  P.  Warner,  Washington 
radio  attorney  and  chairman  of  the 
American  Bar  Assn.'s  Committee 
on  International  Communications, 
in  an  article  published  in  the 

current  report  of  the  ABA's 
Section  of  International  and  Com- 

parative Law.  The  article  dis- 
cusses the  aspects  of  the  Atlantic 

City  conferences  of  1947  and  suc- 
ceeding steps  to  implement  provi- 

sions of  the  radio,  telephone  and 
telegraph  agreements.  In  addition 
to  Mr.  Warner,  other  committee 
members  include:  John  R.  Benney, 
William  G.  Butts,  Frank  C.  Byrd. 
Lawrence  Chaffee,  M.  Robert  Deo, 

George  Jackson  Eder,  John  A.  Eu- 
bank, Peter  G.  Geuras,  Linus  G. 

Glotzbach,  Rush  H.  Limbaugh  and 
Joseph  E.  Lucas. 

WCAU  Election  Ordered 
ELECTION  for  technicians  at 
WCAU  Philadelphia  on  affiliation 
with  IBEW  (AFL),  has  been  or- 

dered within  30  days  by  the  Na- 
tional Labor  Relations  Board. 

NLRB  issued  the  order  Jan.  13. 
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IT'S  YOUR  MOVE,  BUSTER ! 

Buster  better  stop  yawning  and  make  a  good  move  in  his 

checker  game.  If  he'd  be  more  alert,  he  could  win  the  game. 

Alert  advertisers  know  about  a  good  move  to  make  in 

Baltimore  radio.  They  buy  W''I''T''H,  the  BIG  independent 
with  the  BIG  audience. 

The  reason  why  this  is  such  a  good  move  is  that  W^I'T'H 

delivers  more  home  listeners-per-doUar  than  any  other 

station  in  town.  And  in  addition,  a  survey  made  under  the 

supervision  of  the  Johns  Hopkins  University  showed  that 

of  all  radios  playing  in  grocery  stores,  42.3%  were  tuned 
to  WT^T^H. 

That  means  that  just  a  little  money  goes  a  long  way  on 

W'l'T'H.  Get  W'I''T''H  on  your  schedule  fast!  Call  in 

your  Headley-Reed  man  for  the  whole  story  today! 

BROADCASTING     •  Telecasting 

BALTIMORE,  MARYLAND 

TOM  TINSLEY,  President       •       Represented  by  HEADLEY-REED 
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MARTHA  DEANE,  because  she  was  twice  cited  by  Ohio  State  University's  institute  for 

Education  by  Radio  for  outstanding  versatility  and  exceptional  reporting;  because  she  is  a  happy 

housewife  and  mother  of  twins;  because  her  show,  as  judged  by  Pulse,  Inc.,  has  been  one  of  the  most 

popular  women's  shows  in  New  York  during  the  year  1949;  because  32,000  women  ^vrote 

her  within  5-days  after  her  asking  them  to  do  so;  because  she  jimiped  sales  200%  for  one  sponsor 

in  New  York  and  brought  him  33  new  wholesalers;  because  she's  a  grand  woman  to  represent  WOR. 



we  pause  to  /lonor... (continued) 



BARBARA  WELLES,  because  she  is  a  smalltown  girl  who  made  big-time  radio  gasp  by  her 

sensational  and  exclusive  WOR  reintroduction  of  Britain's  Pears  Soap  to  the  American  public; 

because,  within  two  weeks,  she  pulled  19,334  requests  for  a  sample  of  paint;  because  she's  a 

gifted  ex-actress,  but  no  prima  donna;  because  her  WOR  show  ranks  consistently  as  one  of  the  most  popular 

women's  programs  in  New  York;  because  she's  a  shimmering  tribute  to  why  WOR  sells  more, 

more  often,  for  more  people,  to  more  people,  than  any  other  station  in  the  United  States. 

Martha  Deane  and  Barbara  Welles  are  only  two  of  the  personalities  who, 

day  in  and  day  out,  contribute  their  great  talents  to  making  WOR 

the  station  heard  by  the  most  people  where  the  most  people  are  from 

Canada  through  Georgia.  It  is  people  like  these  who  can  permit 

WOR  to  use  a  phrase  to  be  long  remembered;  i.e., 

—sells  more,  more  often,  for  more  people, 

to  more  people 

. . .  than  any  other  station  in  the  United  States! 



MBS  AWARDS 
List  Children's  Show 
Promotion  Winners 

THE  Silver  Horse  Emblem  of  the  Round-up  Riders  of  the  Rockies  Is  awarded 
to  CBS  star  Gene  Autry  (2d  I)  on  the  occasion  of  his  visit  to  Denver  a  fort- 

night ago.  L  to  r  are  Joe  Dekker,  Denver  Civic  Theatres;  Mr.  Autry;  Hugh 
B.  Terry,  KLZ  Denver  vice  president  and  general  manager,  making  the 
presentation;  Harold  Rice,  Southern  District  manager.  Fox  Intermountain 

Theatres,  and  Robert  C.  Hill,  district  manager,  Columbia  Pictures. 

TAX  REVISION 

Would  Curb  Co-op  Station  Buys 

OVER  200  U.  S.  Senators  and  Con- 
gressmen are  on  record  favoring 

proposed  tax-equality  legislation 
v/hich  would  "discourage"  cooper- 

ative and  educational  organizations 
from  purchasing  radio  stations  and 
other  properties,  Rep.  Noah  H.  Ma- 

son (R-Ill.)  told  Broadcasting 
last  week. 

Rep.  Mason  noted  strong  senti- 
ment in  Congress  for  some  form  of 

tax  equality,  to  plug  present  loop- 
holes in  the  tax  system,  which  he 

said  should  accompany  any  repeal 
of  excise  taxes.  He  said  the  House 
Ways  &  Means  Committee  will  re- 

view the  tax  structure  shortly  look- 
ing toward  such  legislation.  Non- 

profit firms  now  have  commercial 
properties  and  investments  totaling 
$157  billion  worth  of  the  country's 
wealth,  and  are  exempt  from  cor- 

porate taxes,  he  added. 

Singles  Out  Incidents 

He  cited  again  the  purchase  of 
KGA  Spokane,  Wash.,  former  ABC 
outlet,  by  Gonzaga  U.  last  fall,  and 
Duffy's  Tavern,  which  has  been 
tape-recorded  in  San  Juan,  P.  R. 
and  which  he  has  singled  out  for 
alleged  tax  escape  [Broadcasting, 
Oct.  10,  17,  1949]. 

Rep.  Mason  said  that  his  bill  (HR 
.5064),  currently  pending,  would  not 
be  aimed,  in  the  case  of  radio,  at 
non-commercial  outlets  licensed  by 
FCC  or  any  stations  generally  used 
for  educational  purposes.  Instead, 
he  pointed  out,  it  would  curb  tax- 
free  organizations  who  invest  in 
stations  for  commercial  gain  in  di- 

rect competition  with  private  in- 
vestors of  firms  which  do  not  enjoy 

similar  tax-exempt  privileges. 
During  the  war,  when  excess 

profits  were  taxable  up  to  90%, 
many  cooperative  and  educational 
organizations  "got  in  on  the  ground 
floor"  and  took  advantages  of  tax 

loopholes,  he  asserted,  and  even 
now,  with  a  tax  rate  of  some  38  9<-, 
many  enjoy  a  non-taxable  status. 
By  closing  these  loopholes.  Rep. 
Mason  figures  the  government 
stands  to  pick  up  about  $1  billion 
to  compensate  for  loss  of  $600  mil- 

lion or  $700  million  from  excise 
tax  repeal. 

LOBBY  PROBE 

House  Launches  Inquiry 

PROBE  of  lobbying  activities  by 
a  House  Select  Committee  got  un- 

derway on  Capitol  Hill  last  Tues- 
day. As  the  first  step  staff"  inves- 

tigators outlined  progress  of  their 
work  to  members  of  the  group 
headed  by  Rep.  Frank  Buchanan 
(D-Pa.). 
After  the  session,  which  did 

not  touch  on  radio.  Chairman 
Buchanan  indicated  hearings  would 
deal  first  with  groups  whose  activi- 

ties are  considered  by  the  commit- 
tee to  border  on  possible  violation 

of  the  Lobby  Registration  Act.  No 
date  has  been  set  for  the  hearings, 
he  added.  Preliminary  reports, 
dealing  mostly  with  housing  legis- 

lation, reportedly  uncovered  some 
"irregularities"  but  no  "flagrant 
abuses,"  some  members  indicated. 

Meanwhile,  Sen.  John  Bricker 
(R-Ohio)  has  charged  that  certain 
heads  of  independent  agencies — 
some  of  them  "experts" — have 
tried  to  influence  legislation.  "In 
some  cases,"  he  noted,  they  are  the 
"very  men  who  drafted  the  legisla- 

tion under  committee  considera- 
tion."   He  did  not  identify  any. 

The  committee  is  trying  to  de- 
termine whether  certain  organiza- 

tions have  failed  to  register  as 
lobbyists,  and  whether  certain  reg- 

istrants have  complied  with  the 
act.  Representatives  of  radio  in- 

terests are  expected  to  come  under 

the  committee's  scrutiny. 

MUTUAL's  "President's  Cup"  for  the  outstanding  promotion  of  a  net- 
work children's  show  was  awarded  to  KVER  Albuquerque  for  its  work 

on  the  network's  "Kid's  Block"  of  shows. 
Robert  A.  Schmid,  MBS  vice  president  in  charge  of  advertising,  pro- 

 ^      motion  and   planning,  announced 

HOUSE  HEARINGS 

FCC,  'Voice'  Budgets  Listed 

HEARINGS  on  a  number  of  ap- 
propriations bills  were  started  by 

various  House  Appropriations  sub- 
committees in  the  past  fortnight 

following  President  Truman's 
budget  report  for  fiscal  1950-1951. 
Congress  this  year  has  decided  to 
lump  all  funds  in  one  package  bill. 

Chairman  Wayne  Coy  and  other 
top-ranking  members  of  FCC  are 
scheduled  to  appear  before  one  sub- 

committee early  this  week  to  testify 

on  the  Commission's  1951  budget. 
Schedule  for  Comr.  Coy's  appear- 

ance was  incorrectly  reported  in 
Broadcasting  Jan.  i6.  Full  com- 

mittee hopes  to  end  independent 
offices  hearings  by  March  3  and 
mark  up  its  report  by  mid-March. 
Rep.  Albert  Thomas  (D-Texas) 
heads  the  subcommittee. 

Another  group,  headed  by  Rep. 
John  J.  Rooney  (D-N.  Y.),  fort- 

night ago  began  hearings  on  funds 
for  the  State  Dept.  and  other  gov- 

ernment branches.  State  Dept. 
officials,  slated  to  testify  shortly, 
will  seek  larger  funds  for  the  in- 

ternational information  (Voice  of 
America)  program  and  other  ac- 

tivities. Sessions  will  be  concluded 
by  Feb.  17.  Meanwhile,  Sen.  Pat 
McCarran  (D-Nev. )  has  announced 
that  his  State-Justice-Commerce 
subcommittee  will  begin  Senate 
hearings  Jan.  31. 

SLATER  NAMED 

Is  Ruthrauff  &  Ryan  V.  P. 

THOMAS  G.  SLATER,  who  has 
been  with  Ruthrauflf  &  Ryan,  New 
York,  since  September  1946,  has 
been  elected  a  vice  president.  He 

will  continue  to 
handle  network 

relations,  p  r  o  - 
gram  and  talent development,  as 
well  as  Canadian 
radio  operations. 

Prior  to  join- 
ing R  &  R  ,  Mr. 

Slater  had  12 

years  of  radio  ex- 
perience in  pro- 

ducing, perform- 
ing and  executive  capacities.  His 

last  appointment  before  joining  the 
agency  was  director  of  special 
events  and  sports  for  Mutual. 

Mr.  Slater  was  in  charge  of  the 

Friendship  Train  for  Citizen's Food  Committee  and  received  the 
National  Headliners  award  for  ra- 

dio's outstanding  special  events 
broadcast  in  1946.  He  also  won 
the  Treasury  Dept.  Silver  Award 
for  patriotic  service  and  the  King 
Haakon  Liberation  Medal  for  war- 

time assistance  to  the  Norwegian 
Government. 

Mr.  Slater 

the  winner  last  week.  William  T. 

Kemp,  the  station's  general  man- ager, received  the  award  from 
Frank  White,  MBS  president,  at 
the  close  of  the  two-month-long 
contest  among  the  network's  500 aflSliates. 

Awards  were  made  on  the  basis 

of  promotion  of  the  5-6  p.m.  chil- 
dren's shows,  Straight  Arrow,  Tom 

Mix  and  B-Bar-B  Riders. 

Divided  Into  Categories 

A  total  of  37  prizes  were  award- 
ed, including  15  awards  for  the  best 

overall  promotion  of  the  "Kid's 
Block,"  and  22  prizes  for  the  out- 

standing jobs  in  specific  promotion 
categories. 

The  top  15  awards  were  distrib- 
uted in  the  three  station  classifica- 

tions— stations  in  cities  of  100,000 
and  over  population;  in  cities  be- 

tween 25,000  and  100,000,  and  in 
cities  Under  25,000  population. 

These  winners  are:  Classifica- 
tion No.  1 — William  Schweitzer, 

WEBR  Buffalo;  Ron  Tuten,  WJHP 
Jacksonville;  Joe  Baker,  KBON 
Omaha;  Vivian  Blanken,  KFEL 
Denver;  Herb  Sonnenberg,  KHJ 
Los  Angeles. 

Classification  2 ;  William  Kemp, 

KVER  Albuquerque,  N.  M.;  Wal- 
demar  C.  Porsow,  WHBY  Apple- 
ton,  Wise. ;  C.  Lowell  Smith, 
KFXM  San  Bernardino,  Calif.; 
Lynn  Fairbanks,  KFIZ  Fond  du 
Lac,  Wise;  Jean  Hundley,  WWOD 
Lynchburg,  Va. 

Classification  3:  Ed  Breen, 
KFVD  Fort  Dodge,  Iowa;  Dan 
Corrigan,  KCOK  Tulare,  Calif.; 

Bert  Wick,  KDLR  Devil's  Lake, 
N.  D.;  Louis  C.  Wrather,  WENK 
Union  City,  Tenn.;  Bob  Bingam, 
WCNC  Elizabeth  City,  N.  C. 

22  Awards 

The  22  stations  and  the  winners 
of  prizes  for  outstanding  jobs  in 
specific  promotion  categories  are : 

Harry  Hoessley,  WHKC  Colum- 
bus, Ohio;  William  Sprague,  WHK 

Cleveland,  Ohio;  Kermit  Edney, 
WHKP  Hendersonville,  N.  C;  Bill 
Monroe,  KENT  Shreveport,  La.: 
Gene  Hoenes,  KMHO  Hannibal, 
Mo.;  Bob  Instad,  KOVC  Valley 
City,  N.  D.;  Betty  Crocker,  KRNR 
Roseburg,  Ore.;  Wayne  Phelps, 
KHUZ  Borger,  Tex.;  George  H. 
Wilson,  WSTV  Steubenville,  Ohio; 
William  Carlier,  WRBC  Jackson, 
Miss.;  Dick  Bolender,  WBRK 
Pittsfield,  Mass.;  Earl  Corbett, 
WCPO  Cincinnati;  Ken  Gordon, 
KDTH  Dubuque;  Don  Getz,  WGN 

Chicago;  Don  O'Neil,  WHKK Akron;  Fran  Ide,  KGB  San  Diego; 
Mack  Newberry,  K  P  A  C  Port 
Arthur ;  Clarence  Waggoner, 
WMAK  Nashville;  Jack  Swenson, 
WLOL  Minneapolis;  Helen  Penny. 
WRCX  Duluth;  Lennon  Kelly, 
KTRI  Sioux  City;  Charles  Curtin, 
WNAC  Boston. 
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WPAT 

ON  YOUR  DIAL  AT  93 

MORE  POWER- WATTS 

DAVE  MILLER 
9.-00  -  n  :00  AM 
3:00-  6.-(X)PM 

EMERY  DEUTSCH 
1:00  -  3:00  PM 

MiLO  BOULTON 
1 1 :00  AM  •  1  KX)  PM 

JOHN  HENRY  FAULK 
6:00-  8:45  AM 

HOUR  - HOUR- HOUR! 
24  star-studded  hours  a  day! 

cTAR- '
STAR' "

STAR '• 

SHOW  AFTER  SHOW 

AFTER  SHOW! 

JOE  CUMMISKEY 
6:00  -  8:00  PM 

hour  after  hour  every  bour!~doy  after  day- 
tvery  day! 

DON  KERR 
8:00  -  10:00  PM 

10:00  -  12:00  PM 

Stand  PAT  with  w-P-A-T
 

Owned  and  Operafed  by  the  Herald-News,  Passaic-CIHion,  N.  J. Paterson,  N.  J. 
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Still  Commenting 

EDITOR,  Broadcasting: 

It's  amazing-  to  me  the  number  of 
people  I  run  into  in  business  who 
comment  about  the  sketch  [On  All 
Accounts,  Broadcasting,  Sept.  5], 
and  it's  still  going  on,  more  than 
three  months  after  publication.  It 
seems  they  not  only  read,  but  re- 

member Broadcasting. 
Mac  Lean  Chandler 
Leo  Burnett  Inc. Chicago 

Lauds  Spry  Story 

EDITOR,  Broadcasting: 
I  just  read  with  a  great  deal  of 

pleasure  the  magnificent  Spry  ar- 
ticle in  the  Jan.  2  issue  of  Broad- 

casting. .  .  . 
Grant  Y.  Flynn 
Ruthrauff  <fe  Ryan 
New  York 

High  Life's  High  Praise 
EDITOR,  Broadcasting: 
We  have  .  .  .  ordered  two  sub- 

scriptions to  your  magazine  and 
I  am  sure  that  it  will  be  a  helpful 
and  useful  guide  to  us  in  the  fu- 
ture. 

I  certainly  appreciate  the  fine 
article  on  our  Lawrence  Welk  pro- 

gram. ...  I  think  it  is  one  of  the 
best  we  have  ever  seen  in  print  .  .  . 

Frederick  C.  Miller 
President 
Miller  Brewing  Co., 
Milwaukee 

FEDITOR'S  NOTE:  The  radio  story  of Miller  Brewing  Co.  was  in  BROAD- CASTING,   Dec.    12,  1949.] 

NAB  Appearances 

EDITOR,  Broadcasting: 
I  noticed  your  editorial  in 

Broadcasting  (Jan.  16  issue)  en- 
titled "Radio  Anonymous"  and  the 

statement  that  "in  scanning  the 
list  of  appearances  prior  to  the 
opening  of  the  hearings  Thursday, 

we  fail  to  find  radio  represented." Attached  you  will  find  a  copy  of 
a  statement  which  was  prepared 
for  use  as  NAB's  appearance  at 
the  hearing,  which  is  (as  of  Jan. 
16)  still  in  process  of  being  cleared 
by  NAB's  special  committee  on  ju- 

dicial, legislative  and  administra- 
tive appearances.  No  doubt  you 

are  familiar  with  the  NAB  by-law 
that  the  board  determines  all  ques- 

tions of  policy  with  respect  to  the 
administration  of  NAB  affairs. 

In  this  field  of  NAB  appearances 
— in  order  to  protect  the  interests 
of  all  groups  in  the  association — 

the  board  has  established,  as  a 
matter  of  policy,  that  such  appear- 

ances must  be  reviewed  by  this 
special  committee  of  the  board. 
Unfortunately,  this  sometimes  pro- 

duces delay  and  prevents  the  ex- 
pedition which  might  be  possible 

without  such  a  review  procedure. 
However,  as  NAB  represents  a 
large  family,  it  is  necessary  that 
careful  consideration  be  given  to 
all  angles  of  such  problems  in  ad- 

vance of  a  commitment  to  one  po- 
sition or  another.  .  .  . 
Justin  Miller 
Natl.  Assn.  of  Broadcasters 
Washington 

Bold,  Bald  Facts 

EDITOR,  Broadcasting: 
I  am  writing  to  urge  the  forma- 

tion of  a  league  for  the  suppression 
of  pictures  of  Lee  Little  of  KTUC 
Tuscon,  Ariz.  Having  known  Lee 
for  many  years,  I  feel  he  is  one 
of  the  least  photogenic  men  in  ra- 

dio— certainly  he  is  no  Victor  Ma- 
ture, especially  on  top. 

So,  I  hereby  urge  that  no  matter 
how  many  network  affiliations  Lee 
may  gain  or  lose  at  KTUC  in  the 
future,  his  pictures  be  either  sup- 

pressed or  published  in  the  classi- fied columns. 
Glenn  Snyder 
V.  P.  and  Gen.  Mgr. 
WLS  Chicago 

Mr.  Little  Mr.  Snyder 

".  .  .  Which  one  has  the  Toni?" 
[EDITOR'S    NOTE:  BROADCASTING 
engages  in  no  outside  activities  or  re- 

form movements,  and  therefore  can- not lend  its  name  or  good  oflSces  to 
the  project  for  formation  of  LSPLL. 
Besides,  there  are  too  darn  many  alpha- betical outfits  anyway.] 

Tale  of  Tall  Towers 

EDITOR,  Broadcasting: 
In  looking  through  the  Jan.  2, 

1950,  issue  of  Broadcasting-Telk- 
CASTING,  I  noticed  an  article  on 
page  56  regarding  the  tower  now 
being  constructed  for  WCON 
[Atlanta,  Ga.],  and  a  statement  to 
the  effect  that  Mr.  Harvey  J.  Ader- 
hold,  chief  engineer,  claims  the 

(Continued  on  page  49) 
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UITHR-TV 

Channel  4 

Television  Service  for  the 

Norfolk  Metropolitan  market 

Sales  go  up  when  your  products  are  seen  as  well  as  heard  on  WTAR-TV 

...  in  the  Norfolk  Metropolitan  Market — Norfolk,  Portsnnouth,  Newport  News, Va. 

WTAR-TV  is  inter-connected  to  supply  full  NBC  service.  A  new  $500,000 
TV  and  Radio  Center  contains  ultra-modern  TV  studios,  transmitter,  and  film 

facilities.  A  completely  equipped  RCA  Mobile  Unit  for  special  events  cover- 

age. 
Put  your  products  in  the  selling  picture  of  133,000  families  in  this  big, 

eager  and  able  to  buy  market.  Contact  Edward  Retry  &  Co.  for  WTAR-TV 
availabilities  to  start  April  I. 

Inter-connected  NBC  Affiliate 

24/500  watts  of  power 

Nationally  Represented  by  EDWARD  PETRY  and  CO.,  INC. 
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hang-Worth  3Memher  Stations 

to  Share  in  Rich  Bonanza  of 

Sponsors^  Gold  during  1950 

A  Nation-wide  survey,  just  completed,  conclu- 
sively proves  that  advertisers  and  agencies  are 

supporting  Lang- Worth's  plan  to  increase  local 
station  income.  This  plan,  initiated  July  1947, 

was  designed  to  promote  a  greater  use  of  the 

Lang- Worth  Library  Service  among  advertisers 

and  agencies — to  facilitate  the  use  of  this  service 

over  Lang- Worth  member  stations  and  capture 
advertising  money  that  heretofore  was  directed 

to  local  newspapers  and  other  non-radio  media. 

160%  DOLLAR  INCREASE 

According  to  signed  reports  from  Lang- Worth 
station  members,  advertisers  and  their  agencies 

spent  $3,521,430  during  the  12  months  of 

1949  sponsoring  Lang- Worth  production  pro- 
grams. This  represents  an  increase  of  160% 

over  1947,  the  year  the  plan  was  started,  and 
66%  increase  over  1948. 

Reports  from  member  stations  and  interviews 

with  agencies  all  point  to  a  still  greater  com- 
mercial use  in  1950,  making  the  estimate  of 

$5,200,000  most  conservative  (see  graph). 

573  STATIOXS  POLLED 

The  figures  used  in  this  statement  are  based 

upon  signed  reports  received  from  573  Lang- 
Worth  stations  (92%  of  the  total).  Every  type  of 

station  was  represented.  From  50  KW's  in 
major  markets  to  250-watt  outlets  in  suburban 
areas.  55%  were  network,  45%  independent. 

I  feel  it  important  to  emphasize  that  this 

statement  is  restricted  to  income  received  solely 

from  a  special  group  of  shows  conceived  and 

written  by  our  program  department  and  made 

available  to  advertisers  and  agencies  for  spon- 

sorship over  Lang- Worth  member  stations.  It 
does  not  include  several  million  dollars  of 

additional  revenue  from  participating  and  disc 

jockey  programs  built  from  the  Lang-Worth 
Library  by  the  member  stations,  but  not  re- 

ported in  this  survey. 

The  Lang- Worth  shows  included  in  station 
reports  were:  The  Cavalcade  of  Music,  Mike 

Mysteries,  Through  the  Listening  Glass,  The 
Emile  Cote  Glee  Club,  Meet  the  Band,  Riders 

of  the  Purple  Sage,  The  Concert  Hour,  Blue 
Barron  Presents,  Keynotes  by  Carle,  The  4 

Knights,  Drifting  on  a  Cloud,  Salon  Serenade, 
Airlane  Melodies,  Pipes  of  Melody,  Time  for 
Time  and  Your  Community  Chapel. 

WHY  $5,000,000  FOR  '50 
The  normal  trend  of  advertisers  toward  an 

accelerated  use  of  Lang- Worth  Service  during 

the  past  3  years  (see  graph),  coupled  with 

"inner-circle"  reports  from  advertising  agen- 
cies and  station  representatives,  more  than 

justify  the  statement  that  "85,000,000  for  '50" is  a  modest  estimate. 

However,  Lang- Worth  will  not  sit  by  com- 

placently and  rest  on  yesterday's  laurels.  Rather, 
we  are  now  geared  to  use  these  success  records 

as  the  impetus  for  an  even  greater  effort  towards 

fulfilling  tomorrow's  prophecy. 

Lang- Worth  Program  Service  will  be  still 
more  attractive  to  advertisers  in  1950.  New  and 

outstanding  name  talent  is  making  our  present 

production  programs  even  more  inviting  to 
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for  ■  50 ! 

sponsors'  gold.  New  IDEA  programs,  half-hour 
and  15  minutes  across-the-board,  with  separate 
voice  tracks  and  personalized  announcements 

are  in  the  works  .  .  .  plus  an  abundance  of 

production  aids  and  gimmicks  which  are  made 

possible  only  through  the  amazing  NEW  Lang> 

Worth  8-inch  Transcription. 

NEW  8-IXCH  TRANSCRIPTION 

Advertising  agencies  have  a  reputation  to  pro- 
tect and  must  exercise  extreme  caution  when 

recommending  a  product  for  their  client's  use. 
The  NEW  Lang- Worth  8-inch  Transcription  has 
received  the  enthusiastic  endorsement  of  every 

advertiser  and  agency  who  attended  the  special 

auditions  held  throughout  the  country. 

Beginning  April  1,  1950,  all  Lang-Worth 
member  stations  will  be  equipped  with  full 

service  of  the  NEW  Lang- Worth  8-inch  Tran- 

scription. Not  only  is  the  product  superior  in 
tonal  fidelity  .  .  .  not  only  is  the  signal  to  noise 

ratio  greatly  increased,  but  now,  for  the  first 

time,  agencies  can  guarantee  to  their  clients 

brand-new,  crystal-clear  transcriptions.  Now, 
for  the  first  time,  agencies  may  recommend 

with  complete  confidence  a  still  broader  use 

of  the  Lang- Worth  Program  Service. 

85,000,000  for  '50  is  a  pushover !  Personally, 
I  anticipate  a  100%  dollar  increase  in  1950 
over  1949. 

C.  O.  Langlois,  President 

LANG-WORTH 
FEATURE  PROGRAMS,  Inc. 

113   WEST   57th   STREET,   NEW   YORK   19,   N.  Y. 

NI1LLI0NS 

$5 

$4 

66% 

increase 

$3 

$2 

1946 1947 1948 
1949 !S50 
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£ditotial 

Business  Bolt 

WITHOUT  ATTEMPTING  the  risky  business 
of  reviewing  radio's  new  promotion  film  in  ad- 

vance of  its  full-length  showing,  we  can  predict 
from  a  reading  of  the  script  that  Lightning 
That  Talks  ought  to  talk  big  for  broadcasting. 

It  would  have  been  easy  for  the  creators  of 
the  film  to  fall  into  one  of  two  errors.  The 
one  being  excessive  emphasis  on  the  furrowed 
brow  type  of  somber  documentary  with  lots 
of  wind  in  it  about  the  social  significance  of 
radio.  The  other  being  a  hell-for-leather  pitch 
about  radio's  advertising  effectiveness. 

It  is  nice  to  report  that,  judging  by  the 
script,  the  film  nimbly  follows  a  line  between 
the  two  extremes.  Quite  likely,  when  seen  on 
the  screen,  the  picture  will  make  clear  on  the 
one  hand,  that  broadcasting  is  seriously  re- 

garded by  the  American  public  and,  on  the 
other,  that  it  serves  a  useful  purpose  in  help- 

ing to  distribute  goods. 
The  four  sales  success  sequences  in  the  film 

are  convincing  demonstrations  of  both  points. 
Some  people  who  have  been  inclined  to  un- 

dersell radio  as  a  force  in  U.  S.  life  are  apt 
to  be  as  astonished  by  Lightniyig  That  Talks  as 
the  public  was  when  Ben  Franklin  flew  his  kite. 

For  waking  them  up,  the  industry  should 
compliment  the  men  chiefly  responsible  for 
making  the  film.    They  were: 

Victor  Ratner,  former  CBS  vice  president, 
now  R.  H.  Macy  vice  president,  producer  of 
the  film. 

Gordon  Gray,  vice  president  of  WIP  Phila- 
delphia and  chairman  of  the  All-Radio  Pres- 
entation Committee. 

Maurice  Mitchell,  BAB  director  who  turns 
actor  in  Lightning  That  Talks  and  who  has 
now  put  his  sales  wizardry  into  selling 
Lightning. 

Ben  Gradus  of  International  Movie  Produc- 
ers Service,  a  film  expert  who  absorbed  enough 

radio  lore  to  shoot  a  radio  picture  of  great 
conviction. 
We  look  forward  to  the  lightning  striking 

all  over  the  U.  S. 

Ledger  Lesson 

THERE'S  a  business  lesson  to  be  had  in 
Broadcasting's  new,  1950  Yearbook,  start- 

ing with  the  figures  on  radio's  1949  net  time 
sales  as  summarized  elsewhere  in  these  pages. 

The  pertinent  time-sales  figures:  In  AM,  up 
$12  million  to  a  total  of  $429  million;  in  TV, 
up  $16  million  to  a  total  of  $24.7  million; 
in  FM,  for  which  no  previous  years'  figures 
were  available,  up  to  a  total  of  $6  to  S7.5 
million. 

The  gain  in  AM  sales,  still  the  nationwide 
backbone  of  broadcast  advertising,  sounds  bet- 

ter dollar-wise  than  percentage-wise — 37f,  the 
lowest  since  a  bare  0.6 9f  increase  was  eked  out 
in  1938.  But  3%  in  the  year  1949,  though  no 
cause  for  complacency,  does  not  call  for 
shamed  faces,  either.  No  other  major  adver- 

tising medium  was  able  to  top  it. 
That  3%  gain  should  signal  new  and  greater 

sales  drive  in  1950 — a  need  which  is  under- 
lined by  another  section  of  the  1950  Year- 

book. The  chapter  on  "Radio's  Payroll  and 
Operating  Costs"  reports  that  on  the  basis  of 
official  figures  for  1948 — the  latest  available 
data — radio's  employment  was  up  17%  and its  payroll  was  up  20%,  exclusive  of  other 
basic  operating  expenses.    There  is  no  sign 

that  this  upward  trend  is  about  to  be  reversed. 

The  3%  gain  was  accomplished  coincidental- 
ly  with  an  overall  gain  of  almost  10%  in 
operating-station  population,  as  yet  another 
section  of  the  Yearbook  will  indicate.  Al- 

though the  number  of  authorized  stations  is 
less,  the  number  of  operating  outlets  is  greater 
— by  about  2,916  as  compared  to  2,660  a  year 
ago.  New  stations  taking  the  air  in  1950  will 
stiffen  this  intra-media  competition  by  that 
much. 

Yet  to  be  answered,  of  course,  are  the  ques- 
tions of  when,  whether,  and  how  much  televi- 

sion will  affect  the  other  media.  There  is  no 
indication  of  any  real  effect  on  broadcasting 
media  yet,  despite  a  virtual  tripling  of  TV 
revenues  in  1949.  Nor  does  it  seem  likely 
that  inroads  will  be  made  this  year. 

In  the  continuing  buyer's  market,  many  ad- vertisers in  1950  will  undertake  to  work  one 
medium  against  another  for  their  own  benefit, 
but  to  this  radio  has  a  perfect  answer.  Radio 
is  the  medium  of  deepest  penetration.  It  is 
the  "blanket"  medium;  it  gets  the  most  atten- 

tion, and  it  costs  less.  With  facts  like  those, 

and  aggressive  shirt-sleeve  selling,  radio  can't 
miss. 

T-V  Formation 

ABOUT  A  YEAR  ago,  it  was  assumed  in  many 
college  athletic  counting  rooms  that  television, 
unlike  radio,  would  hurt  the  football  gate.  It 
also  was  assumed  that  the  telecast  of  a  big 
college  football  game  would  hurt  the  boxoffice 
of  smaller  colleges. 

The  result  would  be  chaos  in  all  college 
sports,  for  football  is  the  support  of  them  all. 

Cries  of  anguish  rent  the  air  at  the  pros- 
pect. Many  coaches  and  athletic  directors 

spoke  out  against  telecasts  of  football  games. 
Now,  however,  a  welcome  breath  of  fresh 

air  has  blown  through  the  nation's  collegiate 
locker  rooms — it's  a  breath  of  fresh  air  that 
was  wafted  in  from  the  more  academic  parts 
of  universities.  For  now,  after  all  the  cries, 
it  has  been  susrgested  that  a  bit  of  the  scientific 
spirit  be  applied  to  the  problem,  that  all  the 
facts  be  gathered  and  studied. 

In  fact,  quite  an  ambitious  study  on  the 
subject  already  is  on.  A  graduate  student  of 
University  of  Pennsylvania,  Jerry  M.  Jordon, 
has  such  a  project  in  progress  (see  Telecast- 

ing 3).  While  his  study  will  not  be  completed 
until  April,  his  findings  at  the  part-way  mark 
indicate  that  once  the  novelty  of  television 
wears  off,  television  does  not  hurt  attendance 
but  may  even  increase  it.  Also  his  study  shows 
thus  far  that  telecasts  of  U.  of  P.  football 
games  have  not  hurt  attendance  of  smaller 
college  games  in  the  Philadelphia  area. 

In  addition  to  this  study,  it  seems  likely  that 
the  National  Collegiate  Athletic  Assn.,  will 
undertake  a  study  of  the  impact  of  TV  on 
sports  attendance. 

Financial  aid  in  making  such  an  investiga- 
tion has  been  offered  by  NBC  President  Joseph 

H.  McConnell,  who  spoke  for  the  country's network  telecasters. 
We  hope  that  aid  is  accepted  and  proper 

studies  are  made  in  the  accepted  scientific 
manner.  The  application  of  brains  and  not 
brawn  is  what  is  needed  to  this  phase  of  the 
college  athletic  program. 

The  facts  that  will  be  developed  will  speak 
for  themselves  and  indicate  what  should  be 
done.  Until  then,  college  athletic  advisers 
would  do  well  to  adopt  the  advice  of  Mr.  Mc- 

Connell, himself  a  former  college  football 
coach. 

Until  all  the  facts  are  in,  he  advised,  "don't 
blame  everything  on  television." 

JEROME  SILL 

IT  WAS  in  July  1947  that  "Doctor"  Jerome Sill  decided  to  sample  some  of  his  own  medi- 
cine. For  years  he  had  been  ministering  to 

sick  radio  stations  for  CBS  and  Mutual.  His 
textbook,  The  Radio  Station,  one  of  the  first 
books  on  station  management  ever  published, 
had  run  through  two  printings.  It  was  and  is 
standard  in  most  American  colleges  and  uni- versities. 

But  Jerry  Sill  wanted  to  proof -test  his 
theories.  He  put  out  feelers  in  a  score  of 
cities,  and  had  visited  half  of  them  when  he 
pulled  up  in  Milwaukee.  He  says  he  picked  the 
Wisconsin  metropolis  because  he  liked  the 
idea  of  building  an  independent  station  in 
what  is  reputed  to  be  one  of  America's  toughest markets. 

Born  Feb.  7,  1905,  in  the  Yorkville  section 
of  Manhattan,  Mr.  Sill  went  to  grade  school 
there  and  then  to  Stuyvesant  High  where  he 
won  a  scholarship  to  St.  Lawrence  U.  He  was 
graduated  from  St.  Lawrence  in  1924  with  an 
A.  B.  degree. 

Following  graduation,  he  became  a  copy- 
writer at  the  old  Bates  agency  in  New  York, 

was  personally  tutored  by  Charles  Austin  Bates 
and  soon  rose  to  copy  chief  and  eventually 
secretary-treasurer  of  the  company.  When 
the  Bates  firm  became  an  early  depression, 
casualty,  Mr.  Sill  hitched  his  wagon  to  the  star 
of  Paul  Kesten,  vice  president  in  charge  of 
promotion  of  the  young  CBS. 

Starting  in  1928  as  a  copywriter,  he  won 
advancement  in  a  relatively  short  time  and  soon 
was  placed  in  charge  of  all  promotion  for 
Columbia-owned  properties.  He  later  took  over 
promotion  of  Radio  Sales,  as  well,  and  at 
length  was  named  director  of  station  promo- 

tion of  the  network. 
Toward  the  end  of  this  last  job,  a  survey  by 

an  industry  journal  showed  that  every  sta- 
tion in  metropolitan  New  York,  with  one  ex- 

ception, had  a  promotion  director  trained  in 
the  CBS  Station  Promotion  Department. 

After  nearly  a  decade  of  directing  CBS  sta- 
tion promotion  activities,  Mr.  Sill  was  drafted 

by  the  network  for  a  new  job.  In  those  dayt 
non-basic  stations  weren't  doing  so  well  insofai 
as  volume  of  network  commercial  business  was 
concerned.  So  he  was  sent  out  trouble-shooting 
His  recommendations  formed  the  basis  for  £ 
new  CBS  department,  headed  by  himself,  with- 

in the  station  relations  setup. 

"It  was  my  job  to  help  make  stations  bettei 
broadcasting  operations,  thus  better  advertis- 

ing media,  thus  more  sought-after  media  foi 
the  network  advertisers,"  he  explains. 

The  new  depai'tment  was  so  successful  tha 
( Continued  on  page  iO) 
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SUPPERTIME 

^CK  4»  FROLIC 

America'
s 

greatest
 

mail-ord
er 

program
s 

every  day  ★  52  weeks  a  year 

ON  r 

BREAKFAST 

.  FROLIC 

26,521  One  Dollar  subscriptions  to 

Southern  Farmer  Publication  in  2  weeks 

Chicago 

,953  responses  from  41  states  and  Canada 

:  weeks  for  McCoy's  Cod  Liver  Oil  Tablets. 

34,292  orders  for  a  $2.98  Bible  in  five  weeks. 

A  One  Dollar  toy  gun  received 

113,584  orders  in  26  weeks. 

In  13  weeks  29,858  orders  were 

received  for  a  $5.95  midget  camera. 

40,291  orders  for  $1.29  seven  strand 
necklace  in  fourteen  weeks. 

/A    MARSHALL    FIELD    STATION.    REPRESENTED    NATIONALLY    BY  AVERY-KNODEL 
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MEDIA  ASSN. 
DePierro  Heads  N.  Y.  Group 

ANTHONY  C.  DePIERRO,  media 
director  of  Geyer,  Newell  &  Ganger 
Inc.,  was  installed  as  president  of 
the   Media   Men's  Assn.   of  New 
York  Jan.  16  in  New  York. 

Other   newly-elected   officers  of 
the  group: 
David  Wasko,  Donahue  &  Coe,  vice 

president;  Murray  Thomas  of  Dancer- 
Fitzgerald-Sample,  second  vice  pres- ident; David  Hogmer,  Duane  Jones  Co., 
secretary;  Thomas  Jennings.  Biow  Co., 
treasurer;  Harry  Ledingham  of  Need- 
ham  &  Grohamn  Inc.,  sergeant-at-arms, 
and  George  Haller  of  the  Biow  Co.. 
and  William  Schink  of  G.  M.  Basford 
Co..  members  of  the  executive  commit- tee. 

MARKET  STUDY 

Thompson  Co.  Issues  Booklet 

A  35-PAGE  re-analysis  of  the 
American  market,  Marketing  Op- 

portunities, 1950,  has  again  been 
published  by  J.  Walter  Thompson 
Co.,  New  York. 

Study  this  year  indicates  that 
potentials  can  be  the  best  yet  if 
American  business  seizes  its  oppor- 

tunity. The  booklet  points  out  that 
the  challenge  of  business  this  year 
is :  How  to  convert  the  power-to-buy 
into  the  will  to  buy? 

Revealed  in  the  survey  are  these 
points: 

•  40%  of  all  U.S.  families  are  new 
since  1940. 

•  Nine  million  people  have  moved 
from  rural  areas  to  cities  since  1940. 

•  Rates  have  risen  in  major  na- 
tional advertising  media,  but  audi- 
ences and  circulations  have  risen 

nearly  comparatively. 
•  Average  costs  per  thousand  in 

these  media  have  not  risen  compara- 
bly with  prices  of  other  commodities 

and  services. 
•  Each  1950  listener  or  reader  will 

have  an  average  of  39%  more  pur- 
chasing power  than  in  1940,  after  full 

correction  for  higher  taxes  and  prices. 

AFA  to  International 

ADVERTISING  Federation  of 
America,  after  approval  of  its  ex- 

ecutive committee,  last  week  joined 
the  newly-formed  International 
Union  of  Advertising,  cooperating 
with  the  advertising  associations 
of  13  other  nations  to  work  to- 

gether for  the  benefit  of  adver- 
tising. 

ana 

iiiiiiiiiiiiiii 

Mr.  Greeley 

ANSEL  GRIDLEY,  manager  of WARE  Ware,  Mass.,  resigns  to 
accept  appointment  as  general 

manager  of  WFGM,  soon  to  open  in 
Fitchburg,  Mass.  He  is  succeeded  at 
WARE  by  DONALD  W.  HOWE,  owner 
of  station. 

GEORGE  GREELEY,  manager  of 
WOSH-AM-FM    Oshkosh,   Wis.,  since 
1947,   resigns   to    take   position  with 
Senator  Joseph  Mc- 

Carthy   in  Wash- 
ington Feb.  1. 

GEORGE  K  . 
STROUPE,  new  to 
radio,  named  presi- 

dent-business man- 
ager of  W  C  U  E 

Akron,  Ohio,  He 
was  formerly  with 
an  industrial  plant 
in  that  city.  TIM 
ELLIOT  named 
vice  president-op- 

erations manager  of  station.  WCUE 
will  begin  regular  programming  early 
in  February. 

J.  D.  SWAN,  former  assistant  man- 
ager of  WCAX  Burlington,  Vt.>  ap- 

pointed manager  of  station. 
KEN  RANDOLPH  named  general 
manager  of  KSBW  Salinas,  Calif.,  re- 

placing MILT  HALL,  resigned. 
ALAN  L.  TORBET,  former  commercial 
manager  of  KPOJ  Portland,  Ore.,  ap- 

pointed general  manager  of  KROW 
Oakland,  Calif.  He 
succeeds  WILTON 
GUNZENDORFER, 

resigned  [Broad- casting, Jan.  16]. 

CHARLES  SEBAS- 
TIAN, assistant 

manager  of  WFJL 
(FM)  Chicago, 
elected  president  of 
Chicago  News 
Broadcasters  Assn., 
formerly  Chicago 
Radio  Correspond- 

ents Assn. 

A.  S.  TEDESCO,  formerly  of  WSHB 
Stillwater,  Minn.,  joins  WKLK  Clo- 
quet,  Minn.,  as  general  manager.  Sta- 

tion is  to  take  air  Jan.  29. 

Mr.  Torbet 

IS  A  LOT  OF  LITTLE  THINGS 

[  see  front  cover] 

CHICAGO  7 

ANGELINE  KOPKA,  previously  secre- 
tary to  general  manager  of  WOTW- 

AM-FM  Nashua,  N.  H.,  appointed  as- 
sistant general  manager  of  stations. 

LAWRENCE  M.  C.  SMITH,  president 
of  Franklin  Broadcasting  Corp.,  oper- 

ator of  WFLN  (FM)  Philadelphia,  ap- 
pointed chairman  of  1950  membership 

enrollment  of  Philadelphia  Fellowship 
Commission, 
MIG  FIGI,  station  manager  of  WAUX 
Waukesha,  Wis.,  named  radio  chairman 
of  Wisconsin  Savings  Bonds  Commit- tee. 
DAVE  BUTTON,  manager  of  KSVP 
Artesia,  N.  M.,  and  VERONA  LEE 
McKINLEY,  former  continuity  director 
for  Seward  Broadcasting  Co.,  Liberal, 
Kan.,  have  announced  their  marriage, 
BENEDICT  GIMBEL  Jr.,  president 
and  general  manager  of  WIP  Phila- 

delphia, listed  as  member  of  dinner 
committee  for  National  Conference 
of  Christians  and  Jews  to  be  held 
Feb.  18  in  Harrisburg,  Pa. 
SANDY  SAUNDERS,  farm  director  of 
WKY  Oklahoma  City,  appointed 
chairman  of  soil  conservation  com- 

mittee for  Oklahoma  City  Chamber 
of  Commerce. 
CHARLES  L.  GLETT,  vice  president  in 
charge  of  Don  Lee  Television,  Holly- 

wood, is  in  New  York  for  two  weeks 
conferences. 

y/EBBER  RESIGNS 

Was  Tallcorn  Sales  Mgr. 

RESIGNATION  of  George  W. 
Webber  as  sales  manager  of  the 
Iowa  Tallcorn  Network,  effective 
Jan.  12,  has  been  announced  by 
Paul  E.  Millen,  Cedar  Rapids  radio 
executive  and  president  of  the  14 
independent  station  network. 

According  to  a  network  official, 
Mr.  Webber's  decision  was  brought 
about  because  of  constantly  in- 

creasing pressure  of  sales  and 
management  activities  at  KWDM 
Des  Moines,  of  which  he  is  presi- dent. 

Simultaneously,  Mr.  Mullen  an- 
nounced that  a  new  representative 

firm,  the  Tallcorn  Network  Repre- 
sentatives, 501  Garver  Bldg.,  Des 

Moines,  has  been  named  to  succeed 
Mr.  Webber  in  the  sales  job.  Prin- 

cipals in  the  new  group  include 
Max  Friedman,  Don  Alt,  Arnold 

Cecka  and  "Virgil  Grain.  Everett- 
McKinney  Inc.  will  continue  as  na- 

tional representative  for  the  entire 
network,  Mr.  Millen  said. 

Clear  Channel  Home  of  the  National  Barn  Dance 

'Cisco  Kid'  Sales 

FREDERIC  W.  ZIV  Co.  has  an- 
nounced sale  of  its  transcribed 

Cisco  Kid  show  for  sponsorship  in 
the  following  markets :  Crewe,  Va. ; 
Lake  Charles,  La.;  New  London, 
Conn.;  Richmond,  Va. ;  Norfolk, 
Va.,  and  Oklahoma  City,  Okla. 

Respects 
(Continued  from  page  38) 

it  wrote  its  own  finis,  but  out  of  it 

blossomed  the  "full  network  dis- 
count plan,"  now  standard  in  net- work radio. 

Still  intrigued  by  station  rela- 
tions work,  Mr.  Sill  found  a  job 

to  be  done  in  the  just-reorganized 
Mutual  organization,  so  in  1945 
he  left  CBS  and  joined  forces  with 
Miller  McClintock  at  the  beginning 

of  his  regime.  He'  handled  station relations  for  MBS  in  the  east  until 

the  second  year  of  Edgar  Kobak's administration. 
At  this  stage  of  his  career,  Mr. 

Sill  took  time  off  to  write  The  Radio 
Station,  and  after  its  publication 
in  1946  he  re-entered  the  broadcast- 

ing business  via  the  agency  route. 

As  radio  director  of  New  York's Tarcher  Agency,  he  handled  such 
major  accounts  as  Grove  Labs., 
Benrus  Watch,  McKesson  and  Rob- 
bins,  Tums  and  a  score  of  others. 

Deciding  in  1947  to  "quit  telling 
other  people  how  to  do  it  and  try 

it  myself,"  Jerry  Sill  took  over WMLO  (now  WMIL)  Milwaukee 
three  months  after  it  was  founded. 
When  he  arrived,  WMLO  was  an 
"anemic"  case,  but  within  a  few 
weeks  his  "programming  in  a 
straight  line  to  the  hearts  of  our 
listeners"  started  paying  dividends. 
He  developed  old-time  music  as  the 
basis  of  his  program  policy  and 
today,  with  a  great  variety  of  origi- 

nal local  programming,  WMIL  is 
one  of  the  highest  rated  independ- 

ents in  existence. 

Other  Activities 

In  addition  to  managing  the  sta- 
tion, Mr.  Sill  is  secretary-treasurer 

of  the  corporation  that  owns  it,  as 
well  as  president  and  general  man- 

ager of  the  Belle  City  Corp.  in 
nearby  Racine,  licensee  of  a  new 
station,  WRAC,  in  that  market. 
He  has  been  active  in  the  formation 
and  development  of  Assn.  of  In- 

dependent Metropolitan  Stations, 
and  continues  his  writing  activities. 
He  also  lectures  at  universities, 
among  them  Marquette,  Stanford, 
Oklahoma,  St.  Lawrence  and  New 
York  U. 

Mrs.  Sill,  the  former  Ethel 
Streusand,  was  a  copywriter  at  the 
Bates  agency  when  Mr.  Sill  wooed 
and  won  her.  They  were  married 
March  7,  1928.  The  Sills  now  have 
two  children,  Peter  Lewis,  10,  and 
Joan,  19,  and  make  their  home  in 
suburban  Whitefish  Bay,  Wis.  Joan 
is  a  junior  at  Stanford. 
"Joan  is  majoring  in  drama," 

says  her  Dad,  "but  that  isn't  my 
fault.  It's  just  that  some  diseases 
are  hereditary.  There  isn't  much  I 

can  do  about  it." Aside  from  his  active  business 

life,  Mr.  Sill  finds  time  for  member- 
ship in  the  Radio  Pioneers  and  Ra- dio Executives  Club  of  New  York 

and  the  Milwaukee  Athletic  Club. 
But  when  it  comes  to  hobbies,  his 
work  is  his  favorite. 

ASSOCIATED  Program  Service,  New 
York,  signs  Dick  Jurgens  Orchestra 
to  exclusive  contract. 
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Are  you  eyeing  the  bigger  one?  That's  natural. 
We  all  want  the  most  for  our  money. 

And  that  makes  a  point  about  the  audience 

you  get  when  you  advertise  on  WGAR. 
The  pie  is  bigger  than  it  was  last  year.  The 

potential  audience  is  greater! 

*Sept.  Oct.  '48  Sets-in-use  21.9 

Sept.  Oct.  '49  Sets-in-use  23.4 
And  the  slice  of  the  pie  is  bigger  on  WGAR. 

WGAR's  share  of  audience  is  also  greater! 

*Sept.  Oct.  '48  Share  of  audience  23.1 

Sept.  Oct.  '49  Share  of  audience  24.8 
This  means  15  percent  more  listeners  to 

WGAR  programs  today.  So  you  get  the  bigger 
slice  of  the  bigger  pie  when  you  advertise  on 

Cleveland's  Friendly  Station. 
Call  your  Petry  man  for  facts  about 

Cleveland's  Friendly  Station. 

WGAR 
II 

50,000  WATTS -CLEVELAND 

*Hooper  Index  of  Total  Rated  Time  Periods 
Sept.  Oct.  '48 
Sept.  Oct.  '49 Represented  Nationally  by  Edward  Petry  &  Company 
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Mr.  Tichenor 

DUDLEY  TICHENOR  joins  WKBW 
Buffalo,  N.  Y.,  as  commercial  man- 

ager succeeding  ROGER  M. 
BAKER,  appointed 
assistant  to  the 
president.  Mr. 
Tichenor  was  pre- 

viously with  KVOR 
Colorado  Springs, 
Col.,  first  as  sales 
manager  and  later 
as  general  manager. 
After  that  he  was 
national  sales  man- 

ager for  KLZ  Den- 
ver and  opened  and 

managed  W  N  A  O 
Raleigh,  N.  C.  He  was  also  national 
sales  manager  for  WWL  New  Orleans, 
La. 

JACK  GAINEY,  former  sales  manager 
of  WAYS  Charlotte,  N.  C,  joins  sales 
staff  of  WBT-AM-FM  and  WBTV 
(TV)  Charlotte. 
JAMES  BROWN  resigns  as  account 
executive  at  WBKB  (TV)  Chicago  to 
rejoin  sales  staff  of  WBBM  Chicago. 
He  worked  in  TV  sales  at  WBKB  for 
a  year  and  a  half,  and  was  member  of 
CBS  Chicago  sales  force  four  years. 
WILLIAM  P.  DIX  Jr.,  formerly  with 
ABC,  joins  New  York  radio  sales  staff 
of  Katz  Agency,  station  representa- 

tive. Mr.  Dix,  former  Marine,  last 
summer  was  radio  director  for  U.  S. 
Atlantic  Fleet  during  maneuvers. 
WADE  S.  (Pat)  PATTERSON,  with 
KCRG  and  KCRK  (FM)  Cedar  Rap- 

ids, Iowa,  since  1947,  appointed  local 
sales  director  for  both  stations. 
T.  B.  BRAINE,  local  sales  manager 
for  WCAX  Burlington,  Vt.,  appointed 
commercial  manager. 
JOHN  PRITCHARD,  formerly  on  sales 
staff  of  CKEY  Toronto,  joins  CHUM 
that  city,  in  same  capacity. 
GEORGE  A.  S  T  R  O  B  E  L  joins  sales 
staff  of  KFAB  Omaha,  Neb. 
JACK  NINO,  member  of  sales  staff  of 
WORZ  Orlando,  Fla.,  appointed  sales 
manager  of  station. 
ROGER  D.  RICE,  account  executive 
for  local  sales  on  KING  Seattle  since 
June  1947,  becomes  head  of  station's 
new  national  sales  department  Feb.  1. 
JOHN  H.  PINDELL,  formerly  print- 

ing salesman,  joins  KING  to  handle 

FM  PROMOTION 

Group  Plans  Programs 

To  Whet  Public  Interest 

local  accounts. 

HOMER  HOGAN,  formerly  manager 
of  KYW  Chicago,  KWBU  Corpus 
Christi,  Tex.,  and  midwest  manager  of 
Hearst  Radio,  appointed  commercial 
manager  of  KCUL  Ft.  Worth,  Tex. 
JOHN  E.  PEARSON  Co.,  New  York, 
appointed  national  sales  representative 
of  WSTV  Steubenville,  Ohio,  effective 
Feb.  1. 

ARTHUR  McPHILLIPS,  traffic  man- 
ager of  WJR  Detroit,  named  assistant 

general  sales  manager  of  station.  He 
has  been  with  WJR  for  20  years. 

BILL  MORGAN  rejoins  WHOK  Lan- 
caster, Ohio,  as  salesman  and  an- 

nouncer. He  was  with  WHOK  until 
last  February  when  he  joined  WWSO 
Springfield,  Ohio. 

W.  L.  KING,  formerly  with  KATE  Al- 
bert Lea,  Minn.,  joins  WKLK  Cloquet, 

Minn.,  as  commercial  manager  and 
sports  director. 

JOHN  W.  COLLINS,  former  advertis- 
ing director  and  business  manager  of 

Columbia  (S.  C.)  Record,  joins  WAGA- 
TV  Atlanta,  Ga.,  as  commercial  man- 

ager. He  has  been  in  advertising  since 
1926. 

W.  A.  ROBERTS,  commercial  manager 
of  KRLD-AM-TV  Dallas,  Tex.  ad- 

dressed Dallas  Lions  Club  Jan.  13  on 
"Television  Today." 

Names  Advisors 

APPOINTMENT  of  eight  Wash- 
ington state  broadcasters  to  serve 

as  an  advisory  board  on  radio  for 
Washington  State  College  has  been 
announced  by  Dr.  Wilson  Compton, 
president  of  the  school.  Members 
of  the  board  are: 
J.  Elroy  McCaw,  president,  KELA 

Centralia-Chehalis,  and  part-owner. 
KLZ  Denver:  Richard  Dunning,  presi- 

dent, KHQ  Spokane;  H.  E.  Studebaker, 
president  and  general  manager,  KUJ 
Walla  Walla;  H,  J,  Quilliam,  president, 
KTBI  Tacoma;  Loren  B,  Stone,  gen- eral manager,  KIRO  Seattle;  R,  G, 
McBroom,  general  manager.  KFIO 
Spokane;  J,  W,  Wallace,  general  man- 

ager, KPQ  Wenatchee,  and  R.  L,  Black, 
general  manager,  KIMA  Yakima. 

for  a  better-than-ever  BUY 
IN  OHIO'S  THIRD  MARKET 

NOW  UNDER  CONSTRUCTION 

5,000  w  AM  50,000  w  FM 1390  KC 105.1  MC 

WFMJ 
BASIC  ABC  FOR  YOUNGSTOWN 

ASK  HEADLEY  REED 

AN  EFFORT  to  whet  the  public  appetite  for  FM  broadcasting  by 
ambitious  programming  was  launched  last  week  by  a  group  of  inde- 

pendent FM  broadcasters  in  the  New  York  area. 
At  a  meeting  Jan.  16  in  the  office  of  William  W.  Boyne,  general  man- 

ager of  the  Zenith  Radio  Corp.  of   
New  York,  six  FM  stations  were 
represented.  They  were  promised 
financial  aid  in  their  programming 
project  by  Mr.  Boyne. 

Called  at  the  behest  of  August 
A.  Rickert,  program  director  of 
WFUV-FM  Fordham  U.,  the  meet- 

ing was  attended  by  Kenneth 
Joseph  and  Julian  H.  Ginns, 
WGNR-FM  New  Rochelle,  and  by 
these  representatives  of  the  New 
York  City  stations :  Harold  Hirsch- 
man,  WABF-FM;  Roy  Oelrud, 
W  G  Y  N  -  F  M ;  Gordon  Myers, 
WGHF  (FM)  ;  Hartley  Samuels, 
WFDR  (FM).  Mr.  Rickert  repre- 

sented W"FUV-FM. 
Among  proposals  made  by  Mr. 

Rickert  was  one  to  have  an  or- 
chestra comprising  members  of  the 

New  York  Philharmonic.  Another 

was  to  bring  to  New  York  audi- 
ences up-state  college  basketball 

games,  such  as  contests  involving 
Cornell,  Syracuse  and  Army. 

Exclusivity  Would  Stimulate 

Entire  purpose  of  the  program- 
ming would  be  to  create  exclusive 

features  which  would  stimulate  the 
public  to  FM  tuning  because  the 
features  could  not  be  heard  in  any 
other  way.  The  programs  would 
be  promoted  by  all  the  stations,  not 
on  the  basis  of  selling  their  in- 

dividual outlets  but  on  the  basis 
of  selling  the  FM  medium. 

The  stations  themselves  would 
carry  the  programming  as  a  group 

by  relays.  They  would  be  per- 
mitted to  obtain  their  own  individ- 

ual sponsors  for  the  programs. 
Fordham,  however,  does  not  sell  its 
programming. 

Mr.  Rickert  said  that  FM  sta- 
tions owned  by  AM  outlets  would 

be  permitted  to  participate  but  the 
special  programming  would  not  be 
available  for  AM  transmission. 
A  further  meeting  to  discuss 

specific  programs  for  the  group  is 
called  for  tomorrow  (Jan.  24). 

KSVP  CHANGES 

Shifts  Staff  and  Schedule 

COMPLETE  reorganization  of  the 
staff  of  KSVP  Artesia,  N.  M.,  and 
an  increase  in  its  daily  broadcast 
schedule  have  been  announced  by 
Dave  Button,  manager  of  KSVP, 
licensed  to  the  Artesia  Broadcast- 

ing Co. 
New  alignment  includes  Mr.  But- 

ton as  manager;  Wayne  Griffin, 
commercial  manager;  Bobbie  Ald- 
redge,  traffic  department;  Bob 
Meeker,  chief  engineer;  Bob  Mc- 
Daniels  and  Bill  Parker,  announc- 

ers-engineers. Station  also  has 
added  an  hour  and  a  quarter  daily 
to  its  schedule,  signing  on  at  6  a.m. 
and  off  at  10:15  p.m.  Public  serv- 

ice and  local  coverage  are  being 

emphasized,  according  to  Mr.  But- ton. 

BAKERY  SUCCESS 

Owner  Credits  Radio 

RADIO  has  played  a  major  part 
in  success  of  Bungalow  Bakery, 
Great  Falls,  Mont.,  according  to  Ed 
Harberson,  owner  and  president  of 
I\Iontana  Bakers  Assn.  It  has  been 
his  major  advertising  media  for 
many  years. 

Mr.  Harberson  added  a  "Hostess 
Room"  in  the  basement  of  his 
bakery  three  years  ago  for  parties, 
dinners  and  socials,  and  he  credits 
radio  advertising  for  making  that 
a  paying  success  too. 

Using  one-minute  and  60-second 
announcements,  he  started  his  ad- 

vertising campaign  originally  on 
KFBB  Great  Falls,  adding  sched- 

ules on  KXLK  and  KMON  Great 
Falls  when  they  took  to  the  air. 
Although  newspaper  space  was 
utilized  too,  Mr.  Harberson  declares 
that  didn't  produce  the  wedding  and 
church  party  business  that  is 
credited  to  his  radio  announce- 

ments. Mr.  Harberson  believs  in  the 
effectiveness  of  the  spoken  word  as 

against  print. 

Mr.  Scheir 

WIRY  DEBUT 

Set  For  Next  Thursday 

WIRY  Plattsburg,  N.  Y.,  is  sched- 
uled to  take  the  air  next  Thursday 

(Jan.   26),   according  to  Joel  H. 
Scheir,  president, 
general  manager 
and  treasurer  of 
Clinton  County 
Broadcasting 

Corp.,  station 
permittee.  It  will 
operate  fulltime with  250  w  on 
1340  kc. 
Final  testing 

was  carried  out 
last  week,  with  a 

five-hour  inaugural  ceremony  pro- 
gram on  the  agenda  for  Wednesday, 

Jan.  25,  at  6  p.m.  Mr.  Scheir  for- 
merly was  commercial  manager  of 

Y/MFF  (now  WEAV)  Plattsburg 
for  seven  years.  Other  officers  of 
the  station  are  W.  H.  Petterson, 
vice  president,  treasurer  and  sta- 

tion manager;  Betty  Kraus,  pro- 
gram director,  and  John  M.  Nazak, 

chief  engineer. 
Studios,  transmitter  and  offices 

are  housed  in  a  new  building 
erected  in  Plattsburg.  WIRY  is  an 
BIBS  affiliate  and  will  use  AP  news 
service  and  Standard  Library.  W. 
S.  Grant  Co.  is  its  national  repre- 

sentative. Station  employs  Gates 

equipment. 

RCA-Victor  Div.,  Camden,  N.  J.,  an- 
nounces bi-monthly  production  of  On 

Air,  new  publication  of  Broadcast 
Equipment  Section. 
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AUTO  RADIOS 

Pulse  Lists  72.5%  in  L.A.  Area 

|lN  Metropolitan  Los  Angeles, 
i72.5<^<-  of  passenger  automobiles 

jhave  radios  of  which  32.8 ""c  are tin  use  sometime  between  8  a.m. 
land  8  p.m.  daily,  ranging  from  a 
■low  of  27.2 at  8:45  a.m.  to  a 

jhigh  of  39.6^,:  at  7  p.m.  These  per- 
Icentage  figures  are  based  on  a  sur- 
I  vey  conducted  by  Pulse  Inc.  for  the 
;  Southern  Broadcasters  Assn.  dur- 
ling  the  week  of  Dec.  10-16,  1949. 
I  The  survey  also  revealed  that 
I  the  average  car  radio  is  heard  by 
1 1.66  passengers  in  8,908  cars 

I  checked  at  widely  scattered  inter- 
j  sections  in  the  metropolitan  area. 
I  Of  these,  Pulse  reports,  6,450  had 
jxadios,  2,114  radios  were  turned 
I  on  and  3,500  passengers  were  lis- 
tening. 

Robert  J.  McAndrews,  managing 
director  of  SCBA,  said  that  Los 

Angeles'  72.5 ';^r  for  radio-equipped 
cars  tallies  closely  with  the  72.8% 
discovered  in  the  Pulse  New  York 
survey  for  WNEW  last  summer. 
It  far  exceeds  national  estimates 

and  slightly  exceeds  the  70.4 dis- 
covered by  a  U.  of  Southern  Cali- 
fornia survey  in  the  spring  of 

1949,"  he  stated. 

Patricia  Hart  Wed 

MARRIAGE  of  Patricia  Weiss 
Hart  and  John  Austin  Armitage 
took  place  Jan.  7  in  Vienna.  Mrs. 
Armitage,  formerly  member  of  In- 

formation and  Education  Service 
staif  of  U.  S.  Embassy  at  Prague, 
is  the  daughter  of  Mr.  and  Mrs. 
Lewis  Allen  Weiss.  Mr.  Weiss  is 
chairman  of  the  board  of  Don  Lee 
netwoi-k  and  member  of  MBS 
board  of  directors.  Mr.  Armitage 
is  now  head  of  economics  division 
in  American  legation  at  Berne, 
Switzerland. 

GLENN    B.    WEBBER,  announcer 
and  newscaster  at  WJPS  Evans- 
ville,  Ind.,  appointed  news  editor 

of  station's  news  department. 
HARRY  GL4NARIS,  former  news  and 
sports  editor  of  WHAN  Charleston, 
S.  C,  named  news  and  special  events 
director  for  WTMA  Charleston. 

STONEY  McLIXN  and  BOSH  PRITCH- 
ARD,  Philadelphia  Eagles  football  star-, 
join  WCAU  Philadelphia,  bringing  to 
eight  the  total  of  sports  figures  on 
staffs  of  WCAU  and  WCAU-TV. 

JAMES  LAWRENCE,  formerly  news 
director  of  KSD-AM-TV  St.  Louis  and 
now  editorial  writer  for  St.  Louis  Post- 
Dispatch,  newspaper  affiliate  of  KSD, 
cited  by  Pathfinder  magazine  for  his 
editorials  attacking  violence  and  may- 

hem in  many  TV  programs. 

TRANSIT  MEET 

Optimistic  Forecasts 
Given  for  1950 

OPTIMISTIC  forecasts  for  1950's  Transit  Radio  business  were  voiced 
Jan.  9-10  at  a  meeting  of  18  affiliated  FM  stations  of  Transit  Radio  Inc., 
holding  its  second  annual  national  sales  convention  at  New  York's  Hotel Roosevelt. 

Steadily  mounting  revenues  from 
local,  regional  and  national  adver- 

tisers were  reported,  as  well  as 
unusual  "cash  register  results" 
obtained  by  sponsors  in  the  new 
medium.  An  excellent  renewal 
record  was  cited  by  members,  with 
one  station  reporting  16  renewals 
in  one  week  among  17  users. 

Public  service  programming  was 
discussed  at  a  half  day  session, 
with  instances  cited  of  traffic  re- 

routing due  to  fires  and  other  local 
emergencies,  as  well  as  safety  and 
other  civic  drives. 

Limitations  on  commercials  were 
stressed  as  important  to  the  con- 

tinued public  acceptance  of  the 
service.    Copy  limits  of  65  words 

on  announcements  and  30  seconds 
on  transcribed  commercials,  to  be 
spaced  at  least  five  minutes  apart, 
were  approved  by  the  sales  man- 

agers for  recommendation  to  the 
Transit  Radio  board,  which  met 
Jan.  12,  also  at  the  Roosevelt. 

Recommendation  was  also  made 
for  a  cooperative  promotion  and 
advertising  campaign,  with  all 
stations  to  participate. 

Guest  luncheon  speakers  were 
Frank  Silvernail,  manager  of  radio 
time  buying,  BBDO,  and  Carlos 
Franco  of  Kudner  Agency.  Both 
lauded  Transit  Radio  affiliates  for 
their  efforts  in  standardizing  sales 
data,    rate    card    format,  traffic 

data  and  other  materials  required 
by  agencies  and  advertisers,  and 
advocated  continued  effort  as  new 
affiliates  are  added. 

Delegates  to  the  meeting  in- 
cluded: 
Raynaond  F.  Kohn  and  Horace  Gross, 

WFMZIFM)  Allentown:  Ernest  Lang, 
WMAR-FM  Baltimore;  Robert  F.  Bend- 

er, WCTS(FM)  Cincinnati;  Jack  Harris. KPRC-FM  Houston;  Paul  R.  Fry. 
KBON-FM  Omaha;  Joe  Hartenbower, 
KCMO-FM  Kansas  City;  Charles  Dewey 
and  Charles  Kreitzer,  WKJF(FM) 
Finsburgh;  Robert  Hyland  Jr.,  KXOK- FM  St.  Louis;  Helen  Mobberley, 
"'V/DC-FM  Washington;  Dick  Evans. 
WIZZ(FM)  Wilkes-Barre:  C.  Robert 
Manby,  WGTR(FM)  Worcester;  Bill Lemmon,  WJW  Enterprise.  Cleveland; 
Jerome  McCarthy.  WHOA(FM)  Tren- ton; J.  Sova,  WAJL(FM)  Flint.  Mich. 
Reoresenting  Transit  Radio  Inc..  were 

Frank  E.  Pellegrin,  vice  president  in 
charge  of  sales;  William  H.  Ensign, 
eastern  sales  manager,  and  Carlin  S. 
French,  Chicago,  western  sales  man- 

ager. WTTM  Trenton,  N.  J.,  airing  five- 
minute,  across  -  the  -  board  weather 
broadcast  from  Trenton's  Weather 
Bureau,  by  permission  of  U.  S. 
Weather  Bureau. 

The  City  Market 
Topeka  —  a  21 -county  market* 
that  has  28%  of  the  state's  ef- fective buying  power  and  23% 
of  all  Kansas  families. 

*Audil  Bureau  of  Circulation 
WIBW  is  the  station  "listened  to  most"  by 
buyers  in  the  Topeka  Market*  .  .  .  three 
times  more  listeners  than  all  other  Topeka 
stations  put  together. 

*Kansas  Radio  Audience  1949 

The  Farm  Market 
WIBW's  farm  market  is  made  up 
of  big-buying  families  on  farms 
and  in  agricultural  communities 
in  Kansas  and  adjoining  states* ^Consumer  Markets,  1949 

Here  again,  WIBW  is  the  "most  listened  to" 
station,  having  ten  times  as  many  listeners 
throughout  Kansas  as  all  other  Topeka  sta- 

tions combined.* *  Kansas  Radio  Audience  1949 

Just  one  station — WIBW — gives  you  the  hardest 

hitting  selling  force  in  both  city  and  farm  markets. 

FOR  THE  CITY  MARKET 
FOR  THE  FARM  MARKET 

ALL  YOU  NEED  IS  WIBW 

SERVING  AND  SELLING 

''THE  MAGIC  CIRCLE'' 

WIBW  •  TOPEKA,  KANSAS  •  WIBW-FM 

Rep:     CAPPER  PUBLICATIONS,  INC.  •  BEN  LUDY,  Gen.  Mgr.  •  WIBW  •  KCKN 
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SENATE  STUDY 

Carriers  Meet  McFarland 

A  CONFERENCE  between  Sen. 
Ernest  W.  McFarland  (D-Ariz.), 
chairman  of  a  Senate  Interstate 
Commerce  communications  sub- 

committee, and  heads  of  major  tele- 
graph communication  carriers,  in- 

cluding Brig.  Gen.  David  SarnofF, 
chairman  of  the  board  of  RCA,  was 
held  Jan.  12. 

Sen.  McFarland,  whose  group 
also  has  initiated  a  studj^  of  the 
use  of  radio  frequencies  by  govern- 

ment agencies  and  allotment  of 
radio  spectrum  space  to  private 
commercial  broadcasters  through 
FCC,  stated  that  "substantial 
progress"  had  been  made.  Further 
conferences  will  be  held  shortly 
before  final  recommendations  are 
presented,  he  added. 

The  subcommittee  is  exploring 
the  records  communications  prob- 

lem first  in  its  proposed  two-ply 
inquiry  of  the  general  communica- 

tions picture,  Sen.  McFarland  told 
Broadcasting.  Comments  and  re- 

actions already  have  been  elicited 
from  numerous  government  de- 

partments— among  them  the  mili- 
tary, State  Dept.,  etc. — which  use 

valuable  frequencies. 
Carrier  officials  reported  to  Sen. 

McFarland  the  results  of  their 
studies  and  discussions  to  date. 
They  included,  in  addition  to  Gen. 
SarnofF,  heads  of  International 
Telephone  &  Telegraph;  Western 
Union  Telegraph  Co.;  RCA  Com- 

munications Inc.;  American  Cable 
&  Radio  Corp. 

The  White  House  is  expected 
shortly  to  name  personnel  to  a 
government  commission  which 
would  probe  the  use  of  spectrum 
space  among  its  own  agencies. 

AP  Bureau  Expands 
WITH  establishment  of  a  sending 
bureau  at  Fargo,  N.  D.,  Associated 
Press  announces  start  of  new  and 
expanded  regional  news  service  in 
that  state.  At  the  same  time  ar- 

rangements were  completed  for  AP 
to  serve  four  more  North  Dakota 
stations:  KFYR  Bismarck,  KILO 
Grand  Forks,  KGCX  Sidney-Wil- 
liston  and  KLPM  Minot.  All  have 
been  elected  to  AP  membership. 

J^toductlon 

JACK  D.  PARKER,  former  pro- gram director  at  WBCM  Bay  City, 
Mich.,  and  W.JIM  Lansing,  Mich.. 

and  after  that  program  director  and 
assistant  manager  of  WSAM  Saginaw, 
Mich.,  joins  WCRG  and  KCRK  (FM) 
Cedar  Rapids,  Iowa,  as  program  di- 

rector. He  spent  two  years  in  New 
York  assisting  in  writing  and  produc- 

tion of  ABC  Ted  Malone  program. 

WAYNE  FARRAR,  formerly  on  an- 
nouncing staff  of  KDNT  Denton,  Tex., 

joins  KMAE,  McKinney,  Tex. 

JACK  PYLE,  former  disc  jockey  for 
WLW  Cincinnati,  joins  KYW  Philadel- 

phia as  m.c.  of  Mid- 
day Revue. 

JOHN  VAN  OSCH, 
formerly  of  WIND 
Chicago  and  later 
announcer  for 
WFOX  Milwaukee, 

named  program  di- rector of  WFOX. 
ED  STOKES,  an- nouncer for  WMGM 
New  York,  injured 
in  auto  accident 
fortnight  ago.  BOB 

WILLL4MS  is  filling  in  on  Mr.  Stokes' Theatre  of  the  Air  assignments. 

ED  HOWARD  GREEN,  formerly  with 
K^TD  Ft.  Dodge,  Iowa,  as  announcer, 
joins  announcing  staff  of  WCOJ 
Coatesville,  Pa. 
DOUG  NEWMAN,  formerly  with 
KFUO  St.  Louis  and  WEW  same  city, 
joins  announcing  staff  of  KXOK  also 
St.  Louis. 
VIN  LINDHE,  formerly  with  Radio 
City  Music  Hall,  New  York,  producing 
her  own  show.  Easy  Chair  Plans,  on 
WFFA-AM-FM  Dallas,  Tex. 
KEITH  CONNES,  formerly  with 
WNEW  New  York,  WHCU  Ithaca, 
N.  Y.,  and  WOWO  Ft.  Wayne,  Ind., 
joins  WQXR  New  York  as  continuity 
writer.  He  also  worked  with  J.  Walter 
Thompson,  New  York,  and  operated 
his  own  agency  in  Oneonta,  N.  Y. 
KEN  WALLACE,  formerly  of  KYA 
San  Francisco,  and  RALPH  ROGERS, 
formerly  with  KSJO  San  Jose,  join  an- 

nouncing staff  of  KGO  San  Francisco. 

Mr.  Pyle 

WHY  TAKE  SECONDARY  COVERAGE 

of  Virginia's  FIRST  Market? 
Regardless  of  claims,  if  you're  trying  to  cover  Greater  Norfolk  from 

the  outside,  nature's  terrain   made   it  impossible. 
Only  Greater  Norfolk  stations  can  cover  it.  And  only  WSAP  can 

cover  it  at  lowest  cost. 
Availabilities  and  costs  from  Ra-Te!  will  prove  it. 

WSAP  .  .  .  "solving  advertising  problems"  In  Virginia's  FIRST  market 

B.  Walter  HufFington,  General  Manager Ask  Rg-Tel! 

They  replace  MARK  JORDAN,  trans- 
ferred to  KECA,  Los  Angeles,  and 

LEE  GIROUX,  who  resigned  to  free- lance. 

EDGAR  B.  CALE,  associate  professor 
of  political  science  on  leave  of  absence 
from  U.  of  Pennsylvania,  appointed 
civic  advisor  of  WIP  Philadelphia. 
ROGER  CLARK,  formerly  with  WGTN 
Georgetown,  S.  C,  and  WHAR  Clarks- 

burg, W.  Va.,  joins  WNOR  Norfolk, 
Va.,  as  announcer-engineer. 
RED  BLANCHARD  for  four  years  disc 
jockey  and  program  director  of  KPRO 
Riverside,  Calif.,  and  Broadcasting 
Corp.  of  America's  "Western  Net- 

work," resigns.  He  is  to  join  KCBQ San  Diego. 

CEDRIC  ADAMS,  commentator  for 
CBS  and  WCCO  Minneapolis,  will 
broadcast  his  CBS  five-minute  show, 
A  Little  Talk  and  a  Little  Tune  to 
foreign  listeners  via  Voice  of  America. 
BILL  HERSON,  morning  man  on  WRC 
Washington,  cited  as  "Citizen  of  the 
Month"  by  American  Legion,  depart- 

ment of  District  of  Columbia.  Award 
was  based  on  his  work  in  connection 
with  WRC  Doll  House  which  reportedly 
broke  all  records  in  soliciting  Christ- 

mas toys  for  underprivileged  children 
of  Washington. 

LIONEL  (Chico)  SESMA,  former  trom- 
bonist with  Russ  Morgan  and  other  or- 

chestras, will  have  his  own  recorded 
program  on  KOWL  Santa  Monica, 
Calif.,  starting  Feb.  1. 
Mrs.  BEA  BYERS,  formerly  of  WTHI 
Terre  Haute,  Ind.,  joins  continuity 
staff  of  "RT[RE  Indianapolis. 
GEORGE  B.  WILLIAMS,  formerly  of 
KATE  Albert  Lea,  Minn.,  joins  pro- 

gram and  news  department  of  WKLK 
Cloquet,  Minn. 
RODDY  McDowell  is  m.c.  for  new 
half-hour  talent  competition  television 
show,  Hi  Talent  Battle,  on  KLAC-TV 
Los  Angeles. 
CY  NELSON,  former  sports  director 
of  WGIL  Galesburg,  111.,  appointed 
program  director  of  station.  He  was 
formerly  with  WEMP  Milwaukee. 

PAUL  KEEFE  appointed  program  di- 
rector of  WOTW-AM-FM  Nashua, 

N,  H.  He  was  formerly  with  WCOP 
and  WHDH,  both  in  Boston,  as  an- 
nouncer, 
SAM  ARRAZATE,  KEEN  San  Jose, 
Calif,  disc  m.c,  is  the  father  of  a  girl, 
Diane. 

STEWART  MacPHERSON,  who  re- 
cently joined  WCCO  Minneapolis  as 

m.c.  received  British  National  Radio 
Award  for  outstanding  voice  of  1949. 
He  was  formerly  with  BBC. 
GEORGE  MOORE,  formerly  program 
director  of  KAMQ  ■  Amarillo,  Tex., 
joins  announcing  staff  of  WKY  Okla- homa City. 

ROBERT  (Smokey)  MOAK,  staff 
artist  at  WENR-TV  Chicago,  is  the 
father  of  a  girl,  born  Jan.  12. 
MARY  MARGARET  McBRIDE  makes 
Midwestern  debut  in  February  on 
WGN  Chicago  after  15  years  of 
broadcasting  in  New  York.  Negotia- 

tions handled  by  General  Manager 
Frank  P.  Schrelber,  Transcribed  show 

will  be  aired  Monday  through  Fri- 
day, 9:15-9:30  p.m.  CST.  Each  show 

will  feature  six  participation  spots 

per  day. JACK  WEBB,  star  of  XBC  Dragnet, 
is  the  father  of  a  girl. 
CHARLES  CRAIG  succeeds  ELEANOR 
BARNEY  as  supervisor  of  Don  Lee 
Broadcasting  System,  Hollywood,  traf- 

fic department. 
SARAH  SELBY  of  CBS  Junior  Miss  is 
the  mother  of  a  girl.  Star. 

HOT  NEWSCAST 

WONE  Staffers  Tape  Fire 

HALF-MILLION-DOLLAR  fire  in 
downtown  Dayton,  Ohio,  provided 
WONE  with  its  hottest  news  broad- 

cast on  record.  The  fire  started 
about  6:30  p.m.,  in  a  cafeteria  in 
the  same  block  with  the  studios, 
and  was  confined  for  several  hours 
to  one  building.  Shifting  winds 
about  11  p.m.  caused  a  back  draft 
and  the  building  exploded  threat- 

ening the  whole  block. 

Ray  Rayner,  news  editor  of 
WONE,  and  Art  Burnham,  con- 

tinuity director,  manning  a  tape- 
recorder,  gave  a  graphic  on-the- 
spot  description  of  the  fire's  prog- ress. The  drama  hit  its  peak  when 
it  looked  as  though  Mr.  Burnham 
was  trapped  in  a  burning  market  a 
few  minutes  after  the  explosion. 
On  the  air  shortly  afterwards,  he 
commented — "I  feel  like  Chapter 

1-3  of  Straight  Arroiv." Reports  from  Mr.  Rayner  were 
heard  by  Dayton  listeners  five  min- 

utes after  they  were  taped.  WONE 
provided  Miami  Valley  listeners 
with  the  only  radio  coverage  of  the 

blaze — one  of  the  worst  in  Dayton's 
history — which  sent  43  firemen  to 
the  hospital. 

MR.  RAYXER  (r)  congratulates 

Mr.  Burnham  for  his  "boy  stood  on 
the  burning  deck"  participation 
in  recording  the  Dayton  fire.  Jack 
Gibbons,  WONE  program  director, 

is   in    the  center. 

Lang-Worth  Renewals 
FOUR  stations  have  signed  new 
contracts  for  the  eight-inch  Lang- 
worth  library,  and  18  have  renewed 

their  contracts,  Lan-^-Worth  Fea- 
ture Programs  Inc.,  New  York,  an- nounced last  week.  The  new  clients 

are:  WAND  Canton,  Ohio;  KENM 
Portales,  N.  Mex. ;  WCRS  Green- 

wood, S.  C,  and  KTRF  Thief  River 
Falls,  Minn. 
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RICHARDS  CASE 

FCC  Denies  Petition, 

Hearing  March  73 

(FCC  HAS  REFUSED  to  call  off  its  inquiry  into  G.  A.  Richards'  news 
j  policies  and  has  ordered  hearing  to  commence  in  Los  Angeles  March  13 
ion  the  news  questions  and  on  the  proposal  to  transfer  control  of  his  three 
i  stations  to  trustees.  *  

The  action  came  Jan.  12  in  a 
memorandum  opinion  and  order  de- 

nying a  petition  filed  last  Novem- 
ber on  behalf  of  Mr.  Richards, 

principal  o-rnier  of  KMPC  Holly- 
wood, WGAR  Cleveland  and  WJR 

Detroit. 
The  vote  was  5-1,  Comr.  Rosel 

Hj'de  vot'ng  for  a  grant  of  Mr. 
Richards'  request  that  the  hearing 
on  renewal  applications  of  Mr. 
Richards'  stations  be  postponed 

j  pending  hearing  on  the  transfer 
applications.  Comr.  Frieda  B. 
Hennock  did  not  participate. 
The  Commission  majority  said 

;t  was  not  "indifferent"  to  the 
state  of  Mr.  Richards'  health, 
which  is  such  that  spokesmen  have 
expressed  fear  for  his  life  if  FCC 
goes  through  uith  its  projected 
hearing.  FCC  said  it  would  make 
"every  reasonable  provision  and 
accommodation  for  his  physical 

comfort  and  well-being"  and  that 
it  felt  a  hearing  could  be  held  "in 
such  a  manner  as  to  impose  no  un- 

accustomed physical  strain  on 

him." 
Deletion  Requested 

In  their  petition,  counsel  for  Mr. 
Richards  had  requested  deletion  of 
the  news-policy  issues  from  the 
transfer  proceeding.  They  also 
asked  that  these  issues  be  stricken 

out  of  the  three  stations'  renewal 
proceedings  or,  alternatively,  that 
the  transfer  proceeding  be  handled 
in  advance  of  the  renewal  question 
[Broadcasting,  Nov.  14,  1949]. 
The  FCC  majority  rejected  the 

plea  for  action  on  the  transfers 
ahead  of  the  renewals,  because : 

...  In  the  past  the  Commission  has 
in  a  number  of  cases  refused  to 
permit  transfers  by  licensees  who 
have  been  found  to  be  unqualified 
and  has  regarded  the  resolution  of 
ontstanding  questions  concerning  the 
qualifications  of  licensee-transferors 
as  a  condition  precedent  to  considera- 

tion of  a  transfer  application.  When 
such  questions  have  been  resolved  in 
the  licensee's  favor  a  transfer  has 
been  permitted.  Conversely,  if  the 
licensee  has  been  found  unqualified, 
the  transfer  application  has  been 
dismissed.  .  .  . 

To  Mr.  Richards'  claims  that 
FCC's  proposed  investigation  of 
news  policies  amounts  to  censor- 

ship and  violates  the  guarantee  of 
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freedom  of  speech,  the  majority  re- 

plied : 
...  in  our  op'nion  the  lengthy  argu- 

ment along  these  lines  is  not  in 
point.  It  seems  clear  that  the  question 
presented  by  the  present  petition  is 
not  one  of  Richards'  private  views 
and  his  right  to  express  them,  but 
rather  whether  Richards,  whatever 
his  own  views,  has  and  will  adequately 
discharge  the  responsibilty  of  a  li- 

censee. .  .  . 

Nor  did  the  majority  feel  that 
its  decision  to  go  ahead  with  a 
hearing  is  inconsistent  with  the 
implication  of  its  action,  last 
March,  in  postponing  the  then- 
scheduled  hearing  and  making  pro- 
^^sion  for  submission  of  the  trus- 

teeship plan.  The  March  postpone- 
ment order,  it  was  pointed  out, 

made  clear  that  after  the  trustee 
application  was  filed  FCC  would 
then  decide  as  to  hearing. 

With  respect  to  Mr.  Richards" 
illness  of  heart  disease,  the  ma- 

jority said: 
...  It  seems  clear  .  .  .  that  the 

burden  is  on  an  applicant  to  go  for- 
ward with  his  application;  and  that 

the  inability  of  an  applicant,  because 
of  permanent  physical  incapacity  of 
key  witnesses  or  for  other  reasons 
beyond  the  control  of  the  Commission, 
to  prosecute  his  application  by  avail- 

ing himself  of  the  opportunity  to  be 
heard  afforded  him  by  the  Commis- 

sion, does  not  necessitate  the  con- 
clusion that  the  Commission  act 

favorably  on  the  application  despite 
the  applicant's  failure  to  make  the 
legally  requisite  showing. 

Officer  To  Be  Named 

FCC  said  a  presiding  officer  for 
the  March  13  hearing  would  be 
named  later. 

The  questions  with  respect  to 
Mr.  Richards'  news  policies  relate 
to  charges,  filed  by  the  Radio  News 
Club  of  Hollywood,  alleging  that 
he  ordered  KMPC  staff  members  to 
slant  news  against  members  of  the 

late  President  Roosevelt's  family 
and  against  certain  minority  groups 
[Broadcastixg,  March  8,  29,  1948]. 

Under  Mr.  Richards'  trusteeship 
plan,  control  of  the  three  stations 
would  pass  to  these  trustees:  Dr. 
John  A.  Hannah,  president  of 
Michigan  State  College;  L.  P. 
Fisher,  vice  president  of  Fisher  & 
Co.  and  a  director  of  General  Mo- 

tors, and  Harry  J.  Klingler,  vice 
president  of  General  Victors  and 
general  manager  of  its  Pontiac 
Di\ision. 
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KISW  (FM)  On  Air 

KISW  (FM)  Seattle  went  on  the 
air  last  Monday  (Jan.  16)  on  99.9 
mc,  with  2.1  kw.  Licensed  to  Ell- 
wood  W.  Lippincott,  the  station 
emphasizes  programming  for  uni- 

versity district  housewives.  KISW 
broadcasts  8  a.m.  to  10  p.m.,  with 
a  24-hour  schedule  planned. 

ecasting 

He's  Varying  the  Pitch 

While  Recording! 

With  the  Fairchild  Studio  Recorder, 

Unit  523,  George  Piros  of  Reeves  Sound 
Studios  is  cutting  a  microgroove,  long 

playing  disk.  George  varies  the  pitch 

while  recording.  There's  no  overcutting 
on  loud  passages  —  no  need  to  closely 
ride  gain  on  the  audio.  He  just  changes 

pitch  to  follow  pianissimo  and  fortissimo. 
Result  .  .  .  unusual  dynamic  range  on  a 

long-playing  disk! 

^
^
^
^
 

The  Fairchild  Studio  Recorder  Unit  523  offers  continuously  variable  C0>2- 

trol  of  cutting  pitch  operable  ivhile  recording.  You  don't  have  to  change 
feed  screws,  belts,  pulleys  or  other  mechanisms.  Simply  rotate  a  con- 

veniently located  knob  for  smooth  and  vernier  control  of  cutting  pitch. 
This  gives  you  continuous  and  instantaneous  variation  of  pitch  from  80 
to  over  500  lines  per  inch  during  the  actual  recording. 

FILM-SYNCHRONOUS 

Fairchild  Disk  Recorders 

Fairchild  Unit  523  is  used  in  fixed 
studio  installations  for  dubbing  sound 
tracks  for  motion  picture  production. 
Absolute  lip  synchronism  is  guaran- 

teed for  use  with  your  cameras  and 
projectors.  You  get  this  same  per- 

formance with  the  portable  Fairchild 
Unit  539-G  Disk  Recorder  shown 
at  left.  Many  motion  picture  sound 
tracks  are  first  recorded  on  FAIR- 
CHILD  SYNCHRONOUS  DISK 
RECORDERS. 

New,  illustrated  article  contains  a  com- 
plete discussion  of  recording  techniques. 

Write  for  your  copy  today.  Ask  for  re- 

print SR. 

RECORDING  EQUIPMENT  CORPORATION 

lS4th  STREET  AND  7th  AVENUE  WHITESTONE,  L.  I.,  N.  Y. 

January  23,  1950     •     Page  45 



Out  of  Season 
A  BASEBALL  broadcast  on 

New  Year's  Day?  With  all 
the  football  bowl  games 
scheduled  for  Monday,  Jan. 
2,  Sports  Director  Jack  Sand- 

ler of  KOWH  Omaha  came  up 
with  a  new  twist  for  the 
previous  day.  Using  an  old 
Western  Union  telegraphic 
report,  Mr.  Sandler  did  a  re- 
broadcast  of  the  play-off 
game  between  the  Cleveland 
Indians  and  the  Boston  Red 
Sox,  originally  played  on  Oct. 
4,  1948.  During  the  broadcast, 
the  KOWH  sports  announcer 
asked  for  telephone  calls  as 
to  what  the  fans  thought 
about  it.  The  response  was 
99  to  1  in  favor.  Now  Sports 
Director  Sandler  plans  to  re- 
broadcast  a  hockey  game  on 
the  Fourth  of  July. 

TENN.  GROUP 

Meet  Set  for  Feb.  24. 

THE  Tennessee  Assn.  of  Broad- 
casters, representing  37  stations, 

will  hold  its  next  meeting  on  Fri- 
day, Feb.  24,  at  the  Andrew  Jack- 

son Hotel  in  Nashville.  According 
to  F.  C.  Sowell,  TAB  president  and 
manager  of  WLAC  Nashville,  the 
meeting  will  be  confined  to  a  single 
day. 

Highlights  of  the  agenda  will  be 
the  first  Tennessee  showing  of 
NAB's  All-Radio  Film,  presented 
by  Maurice  Mitchell,  BAB  head, 
and  the  annual  election  of  officers. 

Current  TAB  officers,  in  addition 
to  President  Sowell,  are  Earl 
Winger,  WDOD  Chattanooga,  vice 
president;  Jack  Draughton,  WSIX 
Nashville,  secretary  -  treasurer; 
John  Hart  of  WBIR  Knoxville, 
T.  B.  Baker  of  WKDA  Nashville, 
and  Marshall  Pengra  of  WATO 
Oak  Ridge,  members  of  the  board 
of  directors. 

McDonald  Elected 

JOSEPH  A.  McDonald,  vice 
president,  general  attorney  and 
secretary  of  ABC,  has  been  elected 
a  member  of  the  board  of  directors 
of  Television  Broadcasters  Assn. 
He  succeeds  Robert  E.  Kintner, 
ABC  president,  resigned. 

APS  EXPANDS 

Adds  Space  and  Personnel 

EXPANSION  of  Associated  Pro- 

gram Service's  program  and  pro- 
motional departments  has  been 

announced.  These  units  have  moved 
to  new  quarters  on  the  ninth  floor 
of  the  Evans  Bldg.,  giving  the  firm 
four  floors  at  the  46th  St.  New 
York  address. 
New  offices  provide  an  additional 

sound-proof  audition  room  for  use 
of  Associated's  staff  of  program- 

mers and  complete  facilities  for 
functions  of  promotion  department 
members.  Air  conditioning  is  to  be 
installed.  Other  departments,  in- 

cluding offices,  studios  and  cutting 
rooms,  are  on  other  floors. 

ABC  CHANGES 
WALB,  WJMX  Affiliate 

ABC  last  week  announced  the  addi- 
tion of  an  affiliated  station  and  the 

replacement  of  another  to  bring  its 
total  to  287. 
WALB  Albany,  Ga.,  1  kw  on 

1590  kc,  will  join  ABC  Jan.  29  as 
a  fulltime  affiliate.  H.  L.  Tallman 
is  the  manager.  The  station  for- 

merly was  affiliated  with  MBS 
which  does  not  intend  to  replace 
it,  the  network  said.  WJMX  Flor- 

ence, S.  C,  5  kw  on  970  kc  daytime, 
will  replace  WOLS  in  that  city  as 
the  ABC  affiliate.  Paul  H.  Benson 
Jr.  is  manager  of  WJMX. 

KSFW  Joins  CBS 

KIFW  Sitka,  Alaska,  has  joined 
CBS  as  the  network's  sixth 
Alaskan  radio  affiliate,  bringing  to 
186  the  total  of  CBS  affiliates. 
Others  in  the  Alaska  group  include 
KRFB  Fairbanks,  KINY  Juneau, 
KTKN  Ketchikan,  KIBH  Seward 
and  KFQD  Anchorage.  The  250  w 
station  is  the  newest  of  the  Alaska 
Broadcasting  System  group,  and 
is  owned  by  William  T.  Wagner, 
Alaska  Broadcasting  Co.,  Seattle. 

SERIES  of  23  vinylite  children's  rec- 
ords, produced  with  orchestra,  sound 

effects,  organ  and  singing,  being  of- 
fered to  stations  throughout  the  coun- 

try by  Continental  Dist.  Co.,  New  York, 
at  manufacturers  cost  of  25*  per record. 

7C/4e^i  It'i.  BMI  "^o^ 

Another  BMI  "Pin  Up"  Hit— Published  by  Acuf
f  Rose 

CHATTANOOGIE  SHOE  SHINE  BOY
 

On  Records:  Bing  Crosby— Dec.  24863
;  Red 

Foley— Dee.  46205;  Bill  Darnel
— Coral 

60147;  Tommy  Duncan— Cap.  40^5^;  i. 

Texas  Tyler— Four  Star  1411;  Fr
ank  Si- 

natra—Col.*  (-soon  to  be  releasetl).  Tony 

Romano  and  Johnny  Bradford— Vic.  Z
U-^ 

3685. 

J^lomotion 

McCLATCHY  Broadcasting  Co. stations  —  KFBK  Sacramento, 
KWG  Stockton,  KMJ  Fresno  and 

KERN  Bakersfield,  all  California 
— are  jointly  sponsoring,  in  conjunc- 

tion with  their  affiliated  newspapers, 
annual  spelling  bee  for  children  un- 

der 10  in  28  counties.  City  and  coun- 
ty school  superintendents  are  con- 

tacted in  regard  to  entrance  of  pu- 
pils. Winner  receives  $600  college 

scholarship  and  county  champions  are 
given  $50  bonds  plus  expense-paid 
trips  to  Sacramento  for  spell-down. 

KSTP  Reprint 
REPRINT  of  story  on  Bernice  Hulin, 
home  economics  expert  for  KSTP-TV 
Minneapolis,  currently  being  dis- 

tributed to  trade.  Two-page  bulletin 
is  headed  "Glamorous  Gourmet,"  and 
features  pictures  of  Mrs.  Hulin  and 
short  article  describing  format  of  pro- 

gram and  her  background.  Cover  of 
bulletin  announces  that  her  show. 
What's  Cookin',  is  "most-watched  day- 

time program  on  Twin  Cities  tele- 

vision." 

ABC  Signs 

INSTALLATION  of  new  ABC  Holly- 
wood signs  atop  network's  new  Vine St.  studios  at  1539  N.  Vine  now  under- 
way. Valued  at  $15,000,  installations 

will  include  12-foot  ABC  microphone 
outlined  in  neon  lighting,  sign  read- 

ing "American  Broadcasting  Co."  in 
large  neon-lighted  letters  and  new 
marquee  with  interchangeable  letters. 

Hot  Firecrackers 
RED  mailing  tubes,  dressed  up  to  re- 

semble giant  firecrackers  and  labeled 
"It's  Hot,"  sent  to  trade.  Ends  of 
tube  are  filled  in  with  cardboard,  and 
string  resembling  fuse  is  attached  to 
one  end  to  facilitate  opening.  Inside 
of  "firecracker"  is  bulletin  promoting 
Motorola  1950  TV  set  line.  "Fire- 

cracker" was  distributed  by  Simon 
Distributing  Corp.,  Baltimore  and 
Washington. 

KYW  Series 
LATEST  in  series  of  promotion  pieces 
by  KYW  Philadelphia  is  one-page  bul- 

letin featuring  cartoon  of  Ben  Frank- 
lin. On  kite  Mr.  Franklin  is  flying  is 

written,  in  part,  "Earth-bound  Ben 
Franklin  .  .  .  wasn't  satisfied  to  wait 
for  the  lightning  to  strike  ...  he  sent 
his  kite  up  after  the  lightning.  Sales 
lightning  won't  strike  your  product  for 
service)  'kite'  either  unless  you  send  it 
after  the  business  .  .  .  KYW  ...  is 

your  best  'lightning  rod'  .  .  ." 
Mr.  Plus  Again 

BUFF,  white  and  black  folder,  is  latest 
in  series  of  Mr.  Plus  promotions  to  be 
sent  to  trade  by  MBS.  Cover  of  folder 
carries  drawings  of  ten-gallon  hat  and 
lasso.  Caption  reads,  "Mister  PLLTS 
ropes  a  BIG  one  .  .  ."  Inside  is  report on  Nielsen  Index  and  graph  illustrating 
results  pointing  out  that  six  listener 
families  can  be  reached  for  price  of  five 
on  Mutual. 

Gold  Nuggets  Are  Prize 
TWENTY-FIVE  thousand  dollars  in 
gold  nuggets  will  be  grand  prize  in 
new  eight-week  "Mystery  Star"  con- test launched  Jan.  22  by  Jimmy 
Fidler  on  his  regular  ABC  broadcast. 
Contest     conducted     on     behalf  of 

National  Kid's  Day  Foundation  Inc.  of which  Mr.  Fidler  is  founder.  Each 
week  different  "Mystery  Star"  and 
his  family  will  be  -presented  on  pro- 

gram in  conversation  containing  clue 
to  his  identity.  Listeners  will  be 
invited  to  write  in  identifying  per- 

sonality and  submitting  slogan  of 
10  words  or  less  for  National  Kid's 
Day.  Three  weekly  cash  prizes  of 
$1,000  each  will  be  awarded,  with 
weekly  winners  competing  for  grand 
prize  of  $25,000. 

Selling  To  Dogs 

LETTER  accompanied  by  list  of  sta- 
tistics concerning  number  of  dogs  in 

Greater  Boston  area  sent  to  50  local 
dog  food  manufacturers  and  their 
agencies  by  WCOP  Boston.  Letter 
points  out  process  by  which  statistics 
were  found  and  tells  potential  spon- 

sors that  same  effort  is  used  by  sta- 
tion in  promotion  of  its  advertisers. 

Help  for  FM 
ALL  out  promotion  for  FM  being  con- 

ducted by  WCSKFM.)  Columbus,  Ind. 
Station  is  airing  frequent  spot  an- 

nouncements and  station  breaks  point- 
ing out  FM's  advantages,  and  sending 

brochures  to  agencies  containing  simi- 
lar matter.  WCSI  also  is  working  on 

motion  picture  trailer  series  with 
which  to  educate  public  to  advantage 
of  FM. 

Personnel 

Mrs.  HELEN  DRENNEN  appointed  di- 
rector of  promotion  and  publicity  for 

WHIO-AM-TV  Dayton,  Ohio. 

JACK  THOMPSON,  former  promotion 
director  for  CKEY  Toronto,  joins 
CHUM  same  city.  He  will  be  in  charge 
of  sales  promotion  and  work  under 
PHIL  STONE,  publicity  director. 
ROBERT  S.  KELLER  Inc.  appointed 
national  sales  promotion  representa- 

tive for  WLAU  Laurel,  Miss. 

Mrs.  PEARL  BAUM,  promotion  man- 
ager and  director  of  women's  programs 

for  WCSC  Charleston,  S.  C,  to  be  in- 
cluded in  new  volume  of  Who's  Who in  the  South  and  Southwest. 

E.  R.  LEIBERT,  inactive  partner  in 
public  relations  counseling  firm  of 
Pendray  &  Leibert,  appointed  director 
of  public  relations  and  development 
for  Town  Hall  Inc.,  New  York. 

WAYNE  L.  ANDERSON,  publicity  di- 
rector at  WSB-AM-TV  Atlanta,  Ga., 

is  the  father  of  a  boy,  Wayne  Jr.,  born 
Jan.  10. 

QUARTER-finals,  semi-finals  and  finals 
of  Golden  Gloves  boxing  tournament 
from  Turner's  Arena,  Washington,  will 
be  carried  by  WWDC-AM-FM  Wash- 
ington. 

means  SuiineU 
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Feature 

(Continued  from  page  12) 
Coast  Shoiv  of  that  time.  He  soon 
was  named  chief  announcer,  and 
by  the  time  he  left  for  the  AAF  in 
1942  had  risen  to  assistant  opera- 

tions supervisor.  Entering  the 
service  as  a  second  lieutenant,  he 
was  discharged  as  a  major  four 
years  later. 
George  put  into  practice  his 

war-time  idea  of  a  sales  career  a 
few  months  after  his  return  to 
WBBM.  He  sold  himself  to  WGN 
Sales  Manager  Bill  McGuineas,  and 
1947  found  him  working  on  such 
"old  standby"  WGN  accounts  as 
Evans  Fur,  Nelson  Bros.  Furni- 

ture, Canadian  Ace  Beer,  Norge 

Appliances,  "Meister  Brau"  Beer, 
Northern  Trust  Co.  and  Stude- 
baker. 
A  year  later  he  became  one  of 

Mr.  McGuineas'  three  lieutenants 
as  western  sales  manager,  the 
other  two  being  the  eastern  sales 
manager  and  the  sales  manager  of 
WGN-TV,  the  Tribune's  video  sta- 

tion. His  duties  embrace  assisting 
in  the  direction  of  sales  promotion 
in  the  station's  home  division,  and 
liaison  between  management  and 
programming. 

George  Guyan  was  born  in  Mon- 
ticello,  Iowa,  where  his  father  was 
postmaster.  At  Grinnell  College 
he  was  active  in  dramatics  for  two 
years,  but  transferred  to  the  U.  of 
Iowa  to  take  advantage  of  its  ad- 

vanced speech  and  radio  courses. 
He  was  graduated  in  1935. 

Although  he  met  his  wife,  the 
former  Helen  Hoist,  at  Stephens 
College,  Mrs.  Guyan  was  brought 
up  in  Onslow,  Iowa,  only  12  miles 
from  George's  home  town.  They 
have  two  children — Gwen,  11,  and 
George  Jr.,  1%.  The  family — and 
that  is  George's  only  hobby — lives 
in  Wilmette,  111. 

'NEW  ERA'S'  NEW  ERA 
WHOP  Aids  Paper  in  Storm 

A  SLEET  storm  in  Western  Ken- 
tucky isolated  Hopkinsville  from 

the  rest  of  the  world  a  fortnight 
ago,  making  it  impossible  to  get 
any  telephone  calls  through,  either 
in  or  out  of  the  city,  for  two  days. 
Also,  the  New  Era,  local  paper,  was 
faced  with  the  necessity  of  editing 
the  newspaper  with  no  outside 
news  since  its  wire  service  line 
was  out. 

There  was  only  one  teletype  line 
open — the  one  at  WHOP  Hopkins- 

ville. The  New  Era  called  the  sta- 
tion and  WHOP  turned  over  all 

the  material  needed  to  publish  two 
editions  of  the  paper. 

From  the  paper's  editor,  WHOP 
received  a  letter  which,  in  part, 
said:  "We  at  the  New  Era  want 
to  express  our  appreciation  for  the 
splendid  manner  in  which  you 
rallied  to  our  suport  while  we  were 
having  trouble  with  our  wire  on 
account  of  the  storm.  We  used  a 
lot  of  the  copy  you  turned  over 
to  us —  and  made  it  possible  for  us 
to  get  out  a  paper.  Thanks  a  mil- 

lion. Call  on  us  when  we  can  help." 

A  Man  Bites  Dog  St-ory 
BROADCAST  news  coverage 
by  WHP  (CBS)  and  WKBO 
(NBC),  outlets  in  Harris- 
burg,  Pa.,  has  been  lauded 
by  a  competitor,  the  Mechan- 
icsburg  Daily  News,  in  its 
column  "Rid'n  the  Airways." 
The  paper  said:  "In  our 
opinion,  both  WHP  and 
WKBO  have  performed  a 
vital  service  to  listeners  in 
the  Harrisburg  area  by  dili- 

gently and  accurately  report- 
ing the  local  news  in  the  best 

traditions  of  a  free  press  and 

radio." 

On  All  Accounts 

(Continued  from  page  12) 
intents  and  purposes  were  the 
property  of  the  station  until  the 
end  of  the  open  house  showings 
when  the  buildings  reverted  to  pri- 

vate ownership. 

Public's  knowledge  of  what  was 
going  on  at  the  site,  KFH  says, 
gave  ample  testimonial  to  the  effec- 

tiveness of  the  Notebook  program. 
Station  cites  visits  from  people 
who  traveled  from  distant  cities 
for  the  sole  purpose  of  seeing  the 
homes.  The  projects  also  have 
stimulated  Wichita  civic  and  other 
clubs  in  centering  interest  on  such 
a  building  trend  and  the  new  styl- 

ing typified. 
The  homes  were  built  in  an  un- 

developed area  within  the  city. 
They  were  designed  to  utilize  the 
potentials  of  modern  concrete,  and 
floor  plans  were  designed  after  ex- 

haustive studies  of  housewife  foot- 
steps and  trafiic  patterns.  Other 

features  in  the  homes,  which  were 
not  for  sale,  included  the  use  of 
pumic  concrete  (with  high  insulat- 

ing value),  use  of  building  units  of 
various  sizes  and  radiant  hot  water 
heating. 

Advertisement 

SAFETY  AWARDS 

Radio-TV  Entries  Invited 

RADIO  and  TV  stations  and  net- 
works are  among  the  public  infor- 

mation media  invited  to  submit 
nominations  for  the  National  Pub- 

lic Safety  Council's  1949  Public Interest  Award. 

The  awards,  according  to  the 
council,  are  in  recognition  of  ex- 

ceptional service  to  public  safety 
in  1949.  One  of  the  nation's  fore- 

most social  problems,  accident  pre- 
vention has  been  receiving  "grow- 

ing and  unstinting  support  from 
all  public  information,"  according 
to  the  council.  "This  magnificent 
team  play  has  helped  us  bring  the 
accidental  death  rate  to  the  lowest 

point  in  history,"  said  Paul  Jones, 
council  director  of  public  informa- 
tion. 

Nominations  for  the  non-compet- 
itive awards  must  be  self-made  on 

official  blanks  obtainable  from  the 
National  Safety  Council,  20  N. 
Wacker  Drive,  Chicago  6,  111.,  be- 

fore closing  deadline  March  15. 

From  where  I  sit 

j^y  Joe  Marsh 

Why  Scoop  No  Longer 

Works  Here 

Scoop  Blake  paid  us  a  friendly  call 

at  the  Clarion's  office  last  week  and  we 
were  talking  about  the  time  when  he 

was  a  reporter  here. 

"Remember  how  mad  I  got  when  I 

fomid  out  you  were  writing  that  elec- 

tion story  right  from  your  desk?"  I 
asked  him.  "And  how  I  made  you  get 

out  and  learn  what  a  sheriff's  job  was 

all  about?" "/  sure  do,  Joe,"  said  Scoop.  "I 
want  to  thank  you  for  teaching  me  the 

'hat-trick' — putting  on  my  hat  and 

finding  out  the  facts,  that  is."  Then 
we  both  had  a  good  laugh  together 

because  he  found  out  so  much  about 

the  job  that  darn  if  he  didn't  run  and 
get  elected  sheriff  himself! 

From  where  I  sit,  we  should  find  out 

the  facts  before  we  try  to  talk  about 

anything.  When  we  do,  we're  inclined 

to  be  more  tolerant  .  .  .  we're  apt  to 
understand  a  little  more  about  the 

other  fellow's  preference  for,  say,  his 
political  candidate  or  for  a  temperate 

glass  of  beer  now  and  then.  I  say,  if 

you  don't  want  to  get  tripped  up, 

don't  leap  to  conclusions! 

Copyright,  1950,  United  States  Brewers  Foundation 
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Pacific  Nielsen-Ratings  Top  Programs 
(TOTAL  PACIFIC  AREA,  INCL.  SMALL-TOWN,  FARM  AND  URBAN  HOMES 

—and  including  TELEPHONE  and  NON-TELEPHONE  HOMES) 
NOVEMBER  1949 
NIELSEN  RATING* 

—  Current  Ratings  — 
Current  Homes  Homes  Points 
Rank  Program  (000)  %  Change 
EVENING,  ONCE-A-WEEK 
1  McGee  &  Molly  (NBC)    1,096  24.6  +3.6 
2  People  Are  Funny  (NBC)    1,083  24.3  +1.0 
3  Bob  Hope  (NBC)    976  21.9  +3.0 
4  Lux  Radio  Theatre  (CBS)    972  21.8  —1.6 
5  Judy  Canova  (NBC)    949  21.3  +1.1 
6  Red  Skelton  (CBS)    909  20.4  —0.6 
7  Bing  Crosby  (CBS)    900  20.2  +4.0 
8  Let  George  Do  It  (CPN)    869  19.5  +1.9 
9  Charlie  McCarthy  (CBS)    860  19.3  —2.2 
10  Big  Town  (NBC)    833  18.7  +5.9 
11  Grand  Ole  Opry  (NBC)    829  18.6  —0.5 12  You  Bet  Your  Life  (CBS)    793  17.8  +2.9 
13  Godfrey's  Talent  Scouts  (CBS)    784  17.6  +4.1 14  Dennis  Day  (NBC)    784  17.6  —0.5 
15  Mr.  District  Attorney  (NBC)    771  17.3  —0.9 16  Bob  Hawk  (CBS)    749  16.8  +1.5 
17  Truth  or  Consequences  (NBC)    749  16.8  — 1.6 
18  Jack  Benny  (CBS)    731  16.4  —3.6 
19  My  Friend  Irmo  (CBS)    726  16.3  0.0 
20  Inner  Sanctum  (CBS)    718  16.1  +0.6 

EVENING,  MULTI-WEEKLY 
1  Beulah   (CBS)   415  9.3  —0.4 
2  Lone  Ranger  (ABC)    397  8.9  +1.2 
3  Light  Up  Time  (NBC)    374  8.4  —0.4 

WEEKDAY 
1  Captain  Midnight  (MBS)    446  10.0  +  2.4 
2  Straight  Arrow  (MBS)    423  9.5  +0.9 
3  When  A  Girl  Marries  (NBC)    410  9.2  +0.8 
4  Young  Widder  Brown  (NBC)    406  9.1  +0.9 
5  Challenge  of  the  Yukon  (ABC)    406  9.1  +3.0 
6  Backstage  Wife  (NBC)    392        '       8.8  +0.8 7  Romance  of  Helen  Trent  (CBS)    392  8.8  +2.4 
8  Our  Gal,  Sunday  (CBS)    388  8.7  +2.5 
9  Portia  Faces  Life  (NBC)    388  '8.7  +1.6 10  Right  to  Happiness  (NBC)    383  8.6  +0.4 
11  Tom  Mix  (Wk.  1  Only)  (MBS)    379  8.5  +0.7 
12  Lorenzo  Jones  (NBC)    370  8.3  +0.6 
13  Young  Dr.  Maione  (CBS)    365  8.2  +1.8 
14  Pepper  Young's  Family  (NBC)    365  8.2  +0.3 15  Guiding  Light  (CBS)    361  8.1  +1.4 

DAY,  SATURDAY 
1  Stars  Over  Hollywood  (CBS)    521  11.7  +1.5 
2  Grand  Central  Station  (CBS)    450  10.1  +3.0 
3  Armstrong  Theatre  (CBS)    428  9.6  -1-0.2 

DAY,  SUNDAY 
1  Jack  Benny  (CBS)    793  17.8  +0.8 
2  True  Detective  Mysteries  (MBS)    642  14.4  4-12 
3  Amos  'n'  Andy  (CBS)    615  13.8  —1.4 

Copyright  1950,  A.  C.  Nielsen  Co. 
NOTE:  Number  of  homes  is  obtained  by  applying  the  "NIELSEN-RATING"  (%)  to  4,457,000 — the  1949  estimate  of  total  radio  homes  in  the  Pacific  Time  Zone. 
(*)  Homes  reached  during  all  or  ony  part  of  the  program,  except  for  homes  listening  only 1  to  5  minutes. 

Howard  Confirmed 

HUBERT  E.  HOWARD  was  unan- 
imously confirmed  by  the  Senate 

last  Tuesday  as  chairman  of  the 
government's  Munitions  Board.  In 
his  new  post  he  will  be  charged  with 
responsibilty  for  procurement  of 
electronic  equipment  for  the  mili- 

tary as  pait  of  the  overall  mobili- 
zation program.  Mr.  Howard  has 

been  serving  as  chairman  of  the 

Defense  Dept.'s  Personnel  Policy 
Board  since  last  September. 

Canadian  Meet  Set 

MAURICE  B.  MITCHELL,  direc- 
tor of  NAB's  Broadcast  Advertis- 
ing Bureau,  will  be  one  of  the  main 

speakers  at  the  forthcoming  annual 
meeting  of  the  Canadian  Assn.  of 
Broadcasters  at  Niagara  Falls, 
Ont.  He  is  scheduled  to  talk  at 
the  afternoon  session,  March  30. 
The  Canadian  premiere  of  the  pro- 

motion film  "Lightning  That 
Talks"  also  is  scheduled  for  the 
CAB  session. 

IS  A  LOT  OF  LITTLE  THINGS 

WREN  OPERATION 

Now  Under  Co-Management 

WREN  Topeka,  Kan.,  the  first  of 
the  year  began  operation  under  a 
co-management  plan,  according  to 
an  announcement  by  the  stock- 

holders following  the  resignation 
of  John  S.  Major  as  general  man- 

ager. 
Under  the  new  setup, '  Fred  L. 

Conger  will  serve  as  business  man- 
ager. Max  G.  Falkenstein  as  pro- 
gram manager  and  Carl  B.  Blies- 

ner,  technical  manager.  All  three 
men  are  veteran  employes  of 
WREN.  Mr.  Conger  formerly  was 

program  manager,  Mr.  Falken- 
stein served  as  a  sportscaster  and 

commentator  and  Mr.  Bliesner  was 
chief  engineer  for  17  years. 

IB 

■OUled^tti 

[  see  front  cover] 

CBC  Expense  Inquiry 

AT  REVIVED  hearings  Jan.  10 
of  the  Royal  Commission  on  Arts, 
Letters  and  Sciences  at  Quebec 

City,  the  Quebec  Chamber  of  Com- 
merce presented  a  brief  asking  for 

an  inquiry  into  the  Canadian 
Broadcasting  Corp.  finances  with 
view  to  cutting  expenses.  Chamber 
also  asked  that  listener  fee  not  be 
doubled  as  suggested  by  CBC,  and 
asked  for  decentralization  of  CBC 
program  structure.  The  Chamber 
was  emphatic  in  its  brief  that  CBC 
should  not  be  in  competition  with 
privately-owned  broadcasting  sta- 

tions and  at  the  same  time  regulate 
broadcasting. 

SHIP-TO-SHORE 

WNAX  Claims  Beat  on  Ward 

SHIP-TO-SHORE  conversation  be- 
tween Art  Smith,  news  editor  of 

WNAX  Yankton-Sioux  City,  and 

members  of  Angus  Ward's  Com- 
munist-detained group  enabled  the 

station  to  give  its  listeners  a  first- 
hand account  after  the  party  left 

Japan. 
While  Mr.  Ward  said  he  would 

issue  no  statement  until  he  re- 
turned to  Washington  and  checked 

in  with  the  State  Dept.,  WNAX 
contacted  Fred  Hubbard  Jr.,  vice 
consul  to  China  and  resident  of 

Edgemont,  S.  D.,  and  got  a  first- 
hand account.  Attempt  was  first 

made  the  morning  of  Jan.  2  but 
contact  was  not  re-established  un- 

til the  following  morning  because 
of    atmospheric  conditions. 

Mr.  Hubbard  had  advised  a  Ma- 
rine operator  he  would  contact 

WNAX  from  San  Francisco,  but 
Mr.  Smith  preferred  the  ship-to- 
shore  conversation.  The  material 
was  used  on  the  12:35  p.m.  news 
period — two  and  a  half  hours  after 
the  call  was  completed. 

HAROLD  N.  ALTMAN,  recently manager  of  KBLF  Red  Bluff, 
Calif.,  named  radio  director  of 

California  State  Grange  with  head- 
quarters at  Sacramento.  He  will  act 

as  radio  liaison  betM'een  Grange  and 
all  California  stations.  Grange  is 
offering  5,  10  and  15  minute  programs 
and  spot  announcements  to  stations 
on  commercial  or  sustaining  basis. 
First  programs  will  be  available  in 
about  a  month. 

E.  L.  G.4RDNER  appointed  vice  presi- 
dent of  RCA  Victor  Co.  Ltd.  of  Can- 
ada, Montreal.  He  joined  company  in 

1923  in  accounting  department. 
ELOISE  DAVISON,  former  director 
of  New  York  Herald-Tribune  home  in- 

stitute, joins  Hill  &  Knowlton  Inc., 
public  relations  counsel,  New  York,  to 
handle  women's  interests. 
FRED  NILES,  television  director  of 
Kling  Studios,  Chicago,  spoke  at  lunch- 

eon meeting  of  Chicago  Television Council  fortnight  ago. 

JULIUS  KLEIN  Public  Relations,  Chi- 
cago, appointed  by  Elgin  American, 

Illinois  Watch  Case  Co.,  Elgin,  111.,  to 
handle  public  relations. 
ADVERTEST    RESEARCH.  New 
Brunswick,  N.  J.,  announces  availabil- 

ity of  Television  Audience  Research — 
1049  Report.  Booklet  is  sent  free  to 
agencies,  TV  advertisers  and  stations 
on  request. 
CHESHIRE  ASSOC.,  Hollywood,  syn- 

dicates transcribed,  five  weekly,  15- 
minute  disc  jockey  program,  Lone- 
sovie  Gal,  to  seven  stations  includ- 

ing WFAA  Dallas,  WOWO  Fort 
Wayne,  WHDH  Boston,  WDEF  Chat- 

tanooga, KTSM  El  Paso,  WRNL  Rich- mond and  KERO  Bakersfield. 
JOHN  MEADOR,  formerly  with 
WJMR  New  Orleans,  joins  Woodruff 
Assoc.,  New  York,  television  package 
producer  and  consultant,  as  sales 
manager,  replacing  THOMAS  A. 
BROWNELL,  who  resigned  to  join 
RCA  Recording.  Also  joining  Wood- 

ruff sales  is  RICHARD  HAMMOND, 
formerly  program  director  of  WGAT 
Utica,  N.  Y. 
TRENDLE-CAMPBELL  ENTER- 

PRISES, Detroit,  retains  Jack  Perlis, 
public  relations  consultant.  New  York, 
to  represent  its  radio  and  television 
properties,  among  which  are  The  Lone 
Ranger,  Challenge  of  the  Yukon,  Green 
Hornet  and  Ned  Jordan,  Secret  Agent. 

Equipment 
A.  GEORGE  ROGERS,  former  man- 

ager of  Illinois  Ordnance  plant  of 
Wilder  Mfg.  Corp.,  appointed  assistant 
manager  for  Westinghouse  Home  Radio 
Division,  Baltimore.  He  succeed  s 
HAROLD  W.  SCHAEFER,  resigned. 
MILES  REPRODUCER  Co.,  New  York, 

produces  "Walkie-Recordall"  combina- tion sound  recorder  and  reproducer, 
weighing  only  eight  lbs.  Recorder  is 
self-powered  and  battery  operated. 

CHICAGO  7 

Clear  Channel  Home  of  the  National  Barn  Dance 

RECORDING  of  programs  now  for  re- 
lease on  NBC  during  summer  an- 

nounced recently.  First  to  be  recorded 
will  be  13  Trouble  with  the  Truitts 
programs  scheduled  during  next  two 
months.  Approximately  15  to  20  pro- 

grams will  be  made  available  in  this 
way. 

FOR 

INCREASED    SPQT  billings 

contact 
JOSEPH  HERSHEY  McGILLVRA.  INC. 

366  Madison  Avenue,  New  York 
Murroy  HIM  2-8755 
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ower  will  be  the  tallest  in  the 

i-orld. 

j    Just  in  order  to  clear  the  records, 
U  thought 

 
it  best  to  call  to  your 

lattentio
n  

and  to  the  attention
  

of 

IMr.  Aderhold
  

(to  -whom  I  am  send- 
ing a  copy  of  this  letter)  the  ad- 

(Tertise
ment  which   Truscon

  Steel 
|Co.  publishe

d  
in  your  magazine

, 

jissue  of  June  13,  1949,  copy  of 
Iwhich  is  attached

  
hereto. 

Truscon  Steel  Co.  has  already 
Ishipped  three  of  these  1,220-ft. 
Itowers  to  the  United  States  Gov- 
icmment.  Their  ultimate  destination 
jcannot  at  this  time  be  announced, 
jbut  we  are  quite  positive  their  loca-. 
jtion  is  ■wathin  the  limits  of  this 
world;  hence,  Mr.  Aderhold's  claim 
iwould  seem  to  be  slightly  far- 

jfetched. I  George  F.  Bateson 
Sales  Manager,  Steel  Joist 

&  Tawer  Dir. 
Truscon  Steel  Co. 
You7igstoicn,  Ohio 

[Carbon  copy  to  David  Carpenter, 
WCON.] 

*  *  * 

And  in  Reply: 

Mr.  GEORGE  F.  BATESON: 

I  appreciate  your  sending  us  a 
copy  of  your  letter  of  Jan.  5  to 
Sol  TaishofF  in  the  "battle  of  the 
towers" — since  it  appears  that  j^ou 
have  flung  down  the  gauntlet. 
While  we  know  that  if  you  say  you 
shipped  those  1,220  ft.  towers  to 
the  government,  that  that's  a  fact, 
but  still,  nobody  knows  where  they 
are.  Besides  we  are  not  talking 
about  radio  towers — we  say  that 
WCON  is  erecting  the  tallest  tele- 
ision  tower  in  the  world. 
When  your  fine  company  (we 

have  four  of  your  towers)  actually 
builds  and  can  locate  a  television 
tower  that  exceeds  1,056  feet,  we 
will  be  verj'  glad  to  bow  out  of 
our  claims. 

David  Carpenter 
Gen.  Mgr. 
TV  COX  Atlanta,  Ga. 

[CarW  copy  to  EDITOR,  Broad- 
casting.] 

*  *  * 

Regular  Rates,  Please 

EDITOR,  Broadcasting: 
Thanks  for  bringing  to  light  an- 

other distorted  facet  of  radio.  It 
was  there  all  along,  but  many 
broadcasters  didn't  recognize  it  as 
the  menace  it  might  be  in  the  near 
future.  I  refer  to  your  editorial — 
•'The  Old  Army  Game"  [Broad- 

casting, Jan.  9].  KSJO,  Mr.  Mal- 
lory  and  Sol  TaishofF  are  to  be  con- 

gratulated and  commended  for  the 
stand  taken  on  free  advertising  for 
government  agencies. 

I'm  sure  it  would  please  many broadcasters  if  Broadcasting  and 
the  many  radio  stations  through- 

out the  country  applied  pressure 
for  equitable  distribution  of  adver- 

tising money  in  all  media  indis- 
criminately. 

Shamefacedly,     after  checking 

BROADCASTING 

our  logs,  I  must  admit  that  we 
donate  several  hundreds  of  dollars 
in  time  weekly  to  different  govern- 

ment agencies  .  .  .  the  same  agen- 
cies that  pay  for  their  advertising 

in  other  media.  You  may  be  sure 
of  our  support  in  any  effort  to 
create  an  equality  between  radio 
and  other  media. 

Gordon  Gray 

Prog.  Dir. 
KAYX  Waterloo,  Iowa 

*  *  * 

Per  Inquiry  Plan 

EDITOR,  Broadcasting: 
May  we  request  that  all  P.  I. 

pitches  be  written  on  good  quality, 
standard  size,  letterheads.  You  see, 
we  find  they  make  excellent  scratch 
pads,  but  irregular  sizes  are  hard 
to  put  to  use. 

Cecil  Woodland 
Pres.  &  Gen.  Mgr. 
WCSS  Amsterdam,  N.  Y. 

*  * 

'Let's  Clean  House' 

EDITOR,  Broadcasting: 
At  last  it  happened!  Congrats 

to  WTAL's  L.  Herschel  Graves 
[Open  Mike,  Dec.  26,  1949]. 
How  long  will  it  be  before  radio 

script  writers,  producers,  and  pro- 
gram directors  wake  up !  Good- 

ness knows  we  here  in  the  small 
markets  have  our  hands  full 

enough  getting  our  "share"  of  the advertising  dollar  without  using 
our  air-time  to  feed  the  other 
media. 

Let's  clean  house  on  this  archaic 
feeling  that  unless  you  read  it  in 

the  papers,  it  ain't  news!  Radio 
has  got  to  start  blowing  its  own 
horn,  and  a  sweet  note  it  is  too.  .  .  . 

Ala7i  Miller 
Program  Director 
KVOS  Bellingham,  Wash. 

*  *  * 

Champagne  for  Free 

EDITOR,  Broadcasting: 
Read  with  interest  your  article: 

"Miller  Gets  Champagne  Results 
on  a  Beer  Budget,"  in  your  Dec.  12 issue. 
Everybody  gets  credit  except 

yours  truly  who  only  thought  up 
Lawrence  Welk's  "Champagne  Mu- 

sic" tag  for  free  back  in  '38  or  '39. 
Philip  L.  Davis 
Continuity  Editor 
WCAE  Pittsburgh 

*  s):  * 

Opposes  Payment 
EDITOR,  Broadcasting: 
In  answer  to  Mr.  Kennedy 

[Broadcasting,  Jan.  9]  I  say — 
"Speak  for  yourself  John  Alden." There  is  no  reason  in  the  world 
why  the  hams  should  pay  license 
to  pursue  their  hobby  or  to  give 
the  yeoman  emergency  and  war- 

time service  or  to  help  develop  the 
art  as  they  will  continue  to  do. 
Financially,  most  of  the  hams  can- 

not see  where  their  next  piece  of 
equipment  is  coming  from. 

The  present  method  of  licensing 
commercial  operators  is  a  small 

burden  for  the  government.  Why 

give  the  operators  another  head- 
ache to  carry  on  their  life's  work? 

They  pay  income  tax.  Now  Mr. 
Kennedy,  a  fee  of  $2  to  $5  for 
every  "ticket"  is  something  else 
again.  .  .  . 

■/.  W.  Eckenrode 
Chief  Operator 
WEST  Easton,  Pa. 

'Right'  FM  Approach 

EDITOR,  Broadcasting: 
For  the  first  time  there  has  ap- 

peared on  your  pages  a  correct 
common  sense  approach  to  the  FM 
problem.  I  refer  to  the  John  F. 
Bivin's  article  on  page  35  of  your 
Jan.  9  issue.  .  .  . 

I  would  like  to  add  to  Mr.  Bivin's 
thoughts  this  observation:  The 
metropolitan  areas  of  North  Caro- 

lina include  a  smaller  percentage 
of  the  population  than  the  rural 

area.  The  only  way  the  majority 
of  these  small  towns  and  rural 
areas  receive  satisfactory  radio  re- 

ception is  on  FM. W.  .J.  Page 

Gen.  Mgr. 
WABZ  Albemarle,  N.  C. 

'Awarditis'  Cited 

EDITOR,  Broadcasting: 
We  read  your  lead  editorial, "Awarditis"  (Jan.  9). 

From  a  station  which,  for  four 
consecutive  years,  has  received 
first-place  honors  from  the  George 
Foster  Peabody  Radio  Awards  for 
Massachusetts,  the  following  ex- 

pressions of  opinion  may  seem — 
shall  we  say — "unbecoming." 
We  agree  that,  like  any  cita- 

tion for  extraordinary  or  mei'ito- rious  conduct,  awards  in  radio  can 
become  so  common  as  to  be  of 

( Continued  on  page  5h ) 
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NO  P.I.  DEALS!... 

One  Rate  For  All! 

WE  DO  NOT  ACCEPT  P.I.  PROPOSITIONS 

It's  a  matter  of  principle.  We  make  our  money  from  the  sale 
of  time  —  and  we  do  well.  We  refuse  to  enter  into  competition 
with  any  manufacturer  or  advertiser,  or  any  dealers  or  agents 

representing  them.  We  sell  for  YOU  —  Mr.  Advertiser  — 

NOT  US!  We're  in  the  business  of  entertainment  and  service 
to  the  public,  providing  YOU  a  great  audience  for  YOU  to 
reach  with  YOUR  sales  message. 

Any  Hooper  report  will  prove  that  we  consistently  accomplish 

that  job.  Our  never-longer-than-now  list  of  clients  proves  that 
most  advertisers  recognize  and  appreciate  that. 

WE  DO  NOT  CUT  RATES  ...  WE  DO  NOT  VARY  RATES 

We  have  one  rate  —  and  one  rate  only.  No  one  can  buy  time 

on  KRNT  cheaper  than  you.  No  one  pays  more  than  you.  It's 
one  rate  for  all.  This  is  a  long-established  policy.  There's  no 
such  thing  as  "get  it  for  me  wholesale".  Everyone  can  earn  the 
same  low-rate-per-impact. 

Our  Listeners  and  Advertisers  Have  Long  Since  Learned 

That  Our  Principles  Are  Not  for  Sale.    And  That's  One  of 

^      the  Reasons  That  KRNT  Is  One  of  the  Nation's  Most-Used,  ^ Most-Believed-ln,    Most-Proved    and  Highest-Hooperated 
Stations. 

DES  MOINES  —  THE  REGISTER  AND  TRIBUNE  STATION 
REPRESENTED   BY  THE   KATZ  AGENCY 

The  station  with  the  fabulous  personalities  and  the  astronomical  Hoopers 
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Sadowski 

(Continued  f)-om  page  17) 

the  suits  and  suggesting  some  pro- 
visions of  his  own  to  curb  the 

alleged  practices.  He  is  expected 
to  testify  at  the  hearing.  He  told 
Rep.  Sadowski  he  could  get  no 
action  from  FCC  or  the  Justice 
Dept. 

The  network  phase  ties  in  with 
similar  legislation  by  Rep.  Harry 
Sheppard  (D-Calif.)  who  previ- 

ously indicated  he  would  press  for 
action  on  his  measure  (HR  2410) 
which  would  prohibit  networks  or 
equipment  manufacturers  from 
owning  stations  [Broadcasting, 
Dec.  5,  1949].  He  likewise  feels  a 
broad  network  review  beyond  his 
bill  is  indicated. 

TV  Included 
Some  members  of  the  Commerce 

Committee  have  told  Rep.  Sadowski 
they  would  like  more  information 
on  television,  and  have  expressed 
concern  because  they  can't  get  TV 
in  their  areas,  Rep.  Sadowski  said. 
He  added  that  television  will  be 
taken  up  near  the  end  of  the  hear- 

ing after  FCC  has  completed  its 
color  hearings  which  also  begin 
next  month.  The  whole  question  of 
allocation  of  channels  will  be 
brought  up,  he  added. 

The  subcommittee  is  expected  to 
go  into  the  question  of  FM,  too — 
whether  its  progress  has  been  re- 

tarded, as  consistently  charged  by 
Rep.  Francis  Walter  (D-Pa.),  and 
a  measure  (H  J  Res  65)  by  Rep. 
William  Lemke  proposing  that  a 
portion  of  the  50  mc  band  be  set 
aside  for  the  service. 

Rep.  Walter  told  Broadcasting 
last  week  that,  while  he  has  no 
immediate  plans  to  push  for  FM 
hearings  (or  to  launch  a  probe  of 
FCC  for  alleged  violation  of  his 
Administrative  Procedures  Act) ,  he 
is  determined  to  take  action  this 
session.  He  may  testify  before 
the  House  Commerce  committee  in 
its  hearings  instead  of  initiating 
action  through  the  House  Judiciary 
Committee,  he  said. 

Rep.  Sadowski's  agenda  for  hear- 
ings includes  many  of  the  topics 

and  questions  raised  by  Kurt  Bor- 
chardt,  investigating  counsel  for 
the  committee,  and  first  disclosed 

RADIO  DIGNITARIES  at  the  Federal  Communications  Bar 

Assn.'s  annual  dinner  in  Washington  [Broadcasting,  Jan. 
16]  included  (I  to  r):  Neville  Miller,  Washington  attorney 
and  former  NAB  president,  who  was  elected  FCBA  presi- 

dent for  1950;  Sen.  E.  W.  McFarland  (D-Ariz.)  of  the 
Senate    Interstate    and    Foreign   Commerce  Committee, 

author  of  the  McFarland  Bill  to  reorganize  FCC  proce- 
dures; FCC  Chairman  Wayne  Coy;  Guilford  Jameson, 

retiring  president  of  FCBA;  Chairman  Ed  C.  Johnson 
(D-Col.)  of  the  Senate  commerce  committee,  who  was 
principal  speaker;  and  Rep.  Robert  Crosser  (D-Ohio), 

chairman  of  the  House  commerce  committee. 

ALSO  ENJOYING  the  annual  FCBA  banquet  are  (clockwise  around  table 
from  fore  center):  Sen.  Brien  McMahon  (D-Conn.);  Sen.  Charles  W.  Tobey 
(R-N.  H.);  ex-Sen.  Burton  K.  Wheeler  (D-Mont.),  who  now  is  Washington 
attorney;  Sen.  Homer  E.  Capehart  (R-ind.);  Sen.  John  W.  Bricker  (R-Ohio); 
Sen.  Owen  Brewster  (R-Maine);  Edward  K.  Wheeler,  Washington  attorney; 
Robert  G.  Seeks,  associated  with  Wheeler  &  Wheeler  law  firm;  Ed  Craney, 

head  of  "XL"  group  of  stations  in  Northwest,  and  Kenneth  E.  Stockton, 
president  of  American  Cable  and  Radio. 

to  Broadcasting  in  its  yearend 
issue  [Broadcasting,  Dec.  26]. 
Notable  among  the  issues,  which 
he  said  FCC  itself  had  raised,  are 
those  dealing  with  television,  the 
use  of  frequencies  between  govern- 

ment and  private  users  and  sections 
of  the  McFarland  bill  covering  li- 

censes and  renewals. 

AP  RADIO 

Elects  22  New  Stations 

ELECTION  of  22  more  radio  sta- 
tions to  Associated  Press  member- 
ship was  announced  last  week  by 

Oliver  Gramling,  AP  assistant 
general  manager  for  radio.  Elected 
at  the  January  AP  board  meeting, 
the  new  members  are : 

KRMG  Tulsa,  Okla.;  KFYR  Bis- 
marck, N.  D.;  WGN  Chicago;  WWJ 

Detroit;  KM  AN  Manhattan,  Kan.; 
WVLK  Versailles,  Ky.;  KIFW 
Sitka,  Alaska;  WIRY  Plattsburg, 
N.  Y.;  KREW  Sunnyside,  Wash.; 
KILO  Grand  Forks,  N.  D.;  WAVZ 
New  Haven,  Conn.;  KOWH  Oma- 

ha; KSET  El  Paso,  Tex.;  WTOR 
Torrington,  Conn.;  KLPM  Minot, 
N.  D.;  WFIG  Sumter,  S.  C;  KMOD 
Modesto,  Calif.;  WBLX  Bedford, 
Va.;  WWCO  Waterbury,  Conn.; 
KXLO  Lewiston,  Mont.;  WOSC 
Fulton,  N.  Y.,  and  KGCX  Sidney, Mon. 

WOW  FARM  TOUR 

'New  South'  On  Itinerary 

COVERING  16  to  18  states  and  a 
boat  trip  to  Havana,  WOW  Omaha 
will  sponsor  its  third  farm  study 
tour  in  mid-March,  according  to 
Mai  Hansen,  WOW  farm  director 
who  will  conduct  the  tour.  The 

6,000-mile  "New  South"  tour  will 
include  pre-arranged  inspections  of 
farms,  ranches,  plantations,  work 
projects  and  industrial  plants  di- 

rectly associated  with  agricultural 
developments,  Mr.  Hansen  said. 

Starting  from  Omaha  in  an  all- 
Pullman  special  train,  the  tour  will 
be  limited  to  200  farmer  listeners 
in  the  area.  The  tentative  general 
route  will  be  from  Omaha  to  Tulsa, 
Oklahoma  City,  Fort  Worth,  Dal- 

las, Houston,  Montgomery,  Bir- 
mingham, Atlanta,  Savannah,  Jack- 

sonville, Miami,  Cuba,  Asheville, 
Chattanooga,  Knoxville,  Lexington, 
Cincinnati  and  return  via  St.  Louis. 
Mr.  Hansen  will  make  daily 

broadcasts  for  his  Farm  Service 
Repo7-ter  program  on  WOW,  and  a 
daily  film  program  for  his  WOW- 
TV  Grass  Roots  feature.  Last 
September,  a  WOW  tour  conducted 
by  Mr.  Hansen  took  200  farmers 
to  the  West  Coast,  Canada  and 
Mexico,  and  a  year  ago,  he  con- 

ducted 26  Midwest  farmers  on  a 
study  trip  through  Europe. 

RADIO  THIEVES 
Victimize  WWOD,  WROV 

TWO  Virginia  stations  fell  prey  to 
marauding  robbers  last  week.  Both 
WWOD  Lynchburg  and  WROV 
Roanoke,  less  than  50  miles  apart, 
reported  thefts  taking  place  in  the 
very  early  hours  of  Wednesday 
(Jan.  18). 

Jay  Seibel  WWOD  program 
manager,  told  Broadcasting  the 
station's  transmitter  building  was 
entered  through  a  window  by 
thieves  who  took  material  valued 
at  about  $5,000.  Frank  E.  Koehler, 
WROV  general  manager,  later  in 

the  day,  said  the  station's  trans- mitter building  had  been  entered 
in  the  same  way,  with  approxi- 

mately $2,000  worth  of  material 
missing. 

Carted  away  from  WWOD  were 
recording  equipment,  power  tubes, 
recording  discs,  library  books,  a 
Hallicrafter  receiver,  two  Presto 
turntables  and  a  Presto  recorder. 
Thieves  failed  to  take  a  new  tape 
recorder  and  other  valuable  equip- 

ment, Mr.  Seibel  said.  A  similar 
"selective"  thievery  took  place  at 
WROV  with  the  burglars  making 
off  with  a  Hewlett  Packard  distor- 

tion analyzer,  an  audio  oscillator 
of  the  same  make,  a  Presto  turn- 

table, Raytheon  meter  panel  and 
a  Western  Electric  limiting  ampli- 

fier. Mr.  Koehler  pointed  out  that 
the  equipment  was  believed  to  be 
of  little  use  to  a  person  or  persons 
not  in  the  broadcasting  or  radio business. 

Radio  Knowledge  Shown  , 

Both  stations  reported  the 
thieves  apparently  were  well  versed 
in  handling  radio  equipment  as 
could  be  seen  from  the  manner  in 
which  wires  were  clipped  and  the 
use  of  tools  in  disconnecting  and  : 

dismantling  equipment.  In  both  in- 
stances, the  robbers  took  equipment 

which  did  not  interfere  with  the ' 
stations  going  on  the  air  with  AM 
Wednesday  morning.  However, 
WWOD  reported  its  FM  facilities 
were  interrupted.  Although  sus- 

pects have  been  questioned,  no 
arrests  had  been  made.  From  the 
investigations  made,  it  is  believed 
the  person  or  persons  involved  in 
both  robberies  were  the  same. 

REPRESEMTfO  BY 

WEED  &  COMPANY 
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Luckman  Quits 

'    (Continued  from  page  2Jt) 
salesmen.  At  the  age  of  24,  he  was 
named  head  of  the  company's  Wis- 

consin district,  and  a  year  later 
became  divisional  manager  of 

Colgate's  largest  district,  covering six  states. 
In  1935  Mr.  Luckman  joined  The 

Pepsodent  Co.  as  sales  manager, 
and  eight  months  later  he  was 
named  vice  president  in  charge  of 
sales.  In  1937  he  became  vice 
president  in  charge  of  sales  and 
advertising.  A  year  later  he  was 
named  vice  president  and  general 
manager  and  in  1941  became  exec- 

utive vice  president. 
In  1943,  at  the  age  of  34,  he  be- 

became  president  of  The  Pepsodent 
Co.  and  when,  in  July  1944,  Lever 
took  over  The  Pepsodent  Co.,  Mr. 
Luckman  went  along  to  continue 
as  head  of  the  dentrifice  firm. 
A  year  and  a  half  later,  Mr. 

Luckman  was  brought  from  Pepso- 
dent to  Lever  Bros,  in  Cambridge 

to  serve  as  executive  vice  president 
and  on  July  1,  1946,  at  the  age  of 
37,  he  became  president  of  Lever 
Bros. 

Exhibiting,  along  with  his  indus- 
trial acumen,  a  remarkable  "show" 

sense,  Mr.  Luckman  was  responsi- 
ble while  with  Pepsodent  for  the 

discovery  and  development  of  the 
Amos  'n'  Andy  show. 

Bob  Hope  Success 
A  recent  feature  article  in 

Broadcasting  described  his  role  in 
the  success  of  the  Bob  Hope  pro- 

gram as  follows: 
At  that  time  (1937')  Mr.  Luckman, then  vice  president  in  charge  of  sales 

for  Pepsodent,  began  shopping  for  a 
new  program.  A  young  fellow  named 
Bob  Hope,  playing  at  the  time  on 
Broadway  in  a  musical  comedy  called 
"Red  Hot  and  Blue,"  was  named  as  a 
possibility,  and  Mr.  Luckman  went  to 
see  the  show.  After  the  show,  Mr. 
Luckman  is  reported  to  have  suggested 
to  Bob  Hope  that  he  become  a  more 
sympathetic  character  by  turning  some 
of  the  comedy  on  himself,  instead  of 
directing  it  at  others  in  the  cast. 

Mr.  Hope  allegedly  spurned  the  sug- 
gestion, and  went  on  the  air  for  an- 

other sponsor.  His  success  was  only 
moderate  and  the  program  went  off 
the  air.  Mr.  Hope  then  reportedly 
returned  to  Mr.  Luckman  and  said,  in 
effect,  "What  was  that  you  were  say- 

ing?" The  result:  Mr.  Hope  revised his  routine  and  went  on  the  air  for 
Pepsodent  on  Sept.  27,  1938,  to  become 
one  of  the  most  successful  comedians 
in  the  history  of  the  industry. 

The  current  Lever  Bros,  network 
shows  are  Lux  Radio  Theatre,  Bob 
Hope,  Amos  'n'  Andy,  My  Friend 
Irma  and  Aunt  Jenny. 

Lever  Bros.  Co.  actually  is  a 
two-part  holding  company,  one 
Dutch  and  the  other  British.  The 
British  firm  is  known  as  Lever 
Bros,  and  Unilever  Ltd.,  with  Mr. 
Heyworth  as  chairman  of  the 

board,  while  the  Dutch  firm  is' 
known  as  Lever  Bros,  and  Uni- 

lever N.V.  with  Mr.  Rykens  as  its 
chairman.  Each  man  also  is  vice 
chairman  of  the  other  company. 
Mr.  Luckman  was  president  of 
Lever  Bros,  in  New  York. 

Currently  Mr.  Luckman  is  chair- 
man of  the  national  Jefferson- 

Jackson  Dinner  of  1950. 

LEVER  PROBE 

Longer  Wants  Oleo  Airing 

AN  INQUIRY  into  charges  that 

Lever  Bros.,  one  of  radio's  high- 
ranking  advertisers,  has  violated 
anti-trust  laws  by  allegedly  con- 

spiring to  raise  the  price  of  oleo- 
margarine was  demanded  in  the 

Senate  last  week  by  Sen.  William 
Langer  (R-N.  D.). 

During  the  course  of  the  Senate's oleomargarine  debate,  after  which 
it  voted  to  repeal  taxes  on  the  prod- 

uct. Sen.  Langer  proposed  two 
resolutions — one  calling  for  a 
probe  of  Lever  Bros,  and  its  affili- 

ate firms,  and  the  other  to  investi- 
gate amount  of  campaign  contri- 

butions made  by  or  on  behalf  of 
Charles  Luckman,  Lever  Bros, 
president,  who  resigned  last  week 
(see  separate  story),  and  his  firm, 
to  either  the  Democratic  or  Republi- 

can National  committees  or  state 
branches. 

Sen.  Langer's  first  resolution 
(S  Res  213)  would  authorize  an 
inquiry  to  determine  (1)  what  con- 

nection, if  any,  Lever  Bros,  had 
with  raising  the  price  of  oleo  in 
the  past  10  years;  (2)  whether  it 
attempted  to  corner  the  market; 
(3)  Mr.  Luckman's  part,  if  any, 
in  any  such  attempt;  (4)  whether 
there  has  been  a  conspiracy  on  the 
part  of  Lever  Bros.,  its  subsidiaries 
or  affiliates,  or  any  other  concerns. 

Under  the  resolution,  referred  to 
the  Senate  Judiciary  Committee, 
results  and  recommendations  would 
be  filed  with  the  Senate  by  April 
1.  The  second  proposal  (S  Res  214), 
referred  to  Senate  Rules  and  Ad- 

ministration, would  direct  Mr. 
Luckman  to  testify  during  the 
investigation. 

Lever  Bros,  traditionally  is  one 
of  the  three  top  network  adver- 

tisers in  the  soaps  and  toiletries 
categories. 

CO  mint 

NLRB  ELECTION 

CBS  Employes  Okay  Guild 

WHITE  COLLAR  workers  at  CBS 

New  Yoi-k  headquarters  voted  for 
the  United  Office  and  Professional 
Workers  of  America  Radio  Guild, 
323  to  218,  in  an  NLRB  election 
last  Wednesday. 

Out  of  the  576  eligible  to  vote, 
ballots  were  cast  as  follows:  323  for 
the  Guild;  218  for  non-union;  2 
void,  and  one  challenged.  Only  the 
one  union  appeared  on  the  ballot. 

The  pre-election  campaign  was 
accompanied  by  considerable  activ- 

ity by  both  the  union  and  the  net- 
work. CBS  President  Frank  Stan- 

ton sent  a  letter  to  employes'  homes 
stating  he  hoped  they  would  vote 
against  the  union,  which  he  said 
caused  dishai'mony. 

The  union  now  is  seeking  to 
resume  its  negotiations.  It  is  ex- 

pected to  seek  equalization  money 
to  iron  out  salary  differences 
caused  by  merit  increases  given  by 
CBS  recently  and  then  on  top  of 
that  a  $7.50  or  159c>  increase, 
whichever  is  greater.  Among  other 
proposals  will  be  a  35-hcur  week. 

Jan.  27:  Advertising  'Workshop,  Pant- lind  Hotel,  Grand  Rapids.  Mich. 
Feb.  4:  Radio  Correspondents  Assn.  an- 

nual dinner,  Statler  Hotel,  'Wash- ington. 
Feb.  6-8:  T'V  Institute  and  Industry Trade  Show.  Hotel  New  Yorker,  New 

York. 
Feb.  6-9:  CAB  board  of  directors,  King 
Edward  Hotel,  Toronto. 

Feb.  8-10:  NAB  board  of  directors,  San 
Marcos  Hotel,  Chandler,  Ariz. 

Feb.  9-10:  Canadian  Broadcasting  Corp., 
board  of  governors  meeting,  Ottawa. 

Feb.  10-11:  Oregon  State  Broadcasters, 
Eugene,  Ore. 

March  1 :  Premiere  of  All-Radio  film, 
■Waldorf-Astoria    Hotel.    New  York. 

March  3-4:  Western  Radio-Television third  annual  conference,  Seattle. 
Washington. 

March  5:  Radio  and  Television  Award 
Dinner.  New  York. 

March  6-8:  Second  National  Conference, 
Chicago  Television  Council,  Palmer House,  Chicago. 

March  6-9:  Institute  of  Radio  Engineers 
National  Convention,  Hotel  Commo- 

dore, New  York. 
March  30:  Canadian  Assn.  of  Broad- 

casters. Niagara  Falls,  Ont. 
April  4:  Radio  Pioneers  Club  annual 

dinner,  Ritz  Carlton  Hotel,  New  York. 
April  12-14:  NAB  Engineering  Confer- 

ence, Stevens  Hotel.  Chicago. 
April  17-19:  NAB  Management  Confer- 

ence, Stevens  Hotel.  Chicago. 
May  9-11:  IRE-AIEE-RMA  Conference, ■Washington. 

NBC  Staff  Changes 

PAT  STEEL,  manager  of  NBC's broadcasting  promotion  unit,  last 
week  was  named  manager  of  audi- 

ence promotion,  and  Allan  J. 
Hughes,  formerly  with  CBS  sales 
promotion  division,  has  joined 
NBC  in  the  same  capacity. 

THOMPSON  FILES 

Requests  WIBK  Facilities 
NEW  EFFORT  to  assure  con- 

tinued program  service  in  Knox- 
ville,  Tenn.,  was  made  last  week  by 
Marvin  Thompson,  manager  and 
part  owner  of  WIBK  Knoxville, 
in  an  application  filed  with  FCC 
for  WIBK's  facilities. 
WIBK  has  been  denied  a  license 

by  the  Commission  on  grounds  that 
Rev.  J.  Harold  Smith,  part  owner- 
evangelist,  was  not  qualified  to  be 
a  licensee  and  had  failed  to  supply 
the  Commission  with  full  owner- 

ship and  financial  data  concerning 
the  station  [Broadcasting,  Aug. 
15,  1949].  This  ruling  also  had 
dismissed  a  request  to  transfer  the 
station  to  two  local  businessmen. 
WIBK  has  pending  a  petition  for 
reconsideration  of  the  decision 
[Broadcasting,  Sept.  12,  1949]. 

Mr.  Thompson  told  Broadcast- 
ing that  WIBK  has  earned  high 

listener  acceptance,  is  successful 
financially  and  has  received  numer- 

ous citations  for  its  public  service 
programming.  In  his  application 
for  the  station's  assignment  of  1 
kw  daytime  on  800  kc,  Mr.  Thomp- 

son told  the  Commission  that  he 
would  have  full  control  of  the  sta- 

tion. He  proposes  to  purchase  Rev. 
Smith's  half-interest  for  $25,000, 
for  which  Rev.  Smith  would  take 
an  unsecured,  unconditional  note. 

FCC's  ruling  stemmed  from  an 
initial  decision  by  ex-Comr.  Clif- 

ford J.  Durr  [Broadcasting,  July 

5,  1948]. 

The  stars  of 
today  and 
tomorrow 

with  the  new  era  in 

The  new  Thesaurus  brings  you  bigger  and 

better  programming  packages  with  top 

sponsor -appeal  .  .  .  top  name  artists, 
including  famed  RCA  Victor  recording 

talent!  You  get  comprehensive 

programming,  promotion,  pubhcity  .  .  . 
a  steady  flow  of  current  times  and 

material  ...  network  -  quaUty 

production,  ̂ ire  or  Avrite 
today  for  full  details! 

recorded 

progr
am 

servic
es 

Radio  Corporation  of  America 
RCA  Victor  Division 

120  East  23rd  Street 
New  York  10.  N.  Y. 
Chicago  •  Hollywood 
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DON  LEE 
Biggest  Year  Ever  in  '50 

Theme  of  S.  F.  Meet 

Taft,  KRKO  Everett:  Bob  Stoddard. 
KATO  Reno;  Frank  Loggan,  KBND 
Bend;  Earl  Irwin,  Paul  Swimelar,  KVI 
Seattle;  diet  Wheeler,  KWIL  Albany; 
Elroy  McCaw,  Robert  McCaw,  KYAK 
Yakima;  Joe  Chvtil,  KELA,  Centralia- 
Chehalis;  Riley  Gibson,  KXO  El  Cen- 

tre; Dick  Brown,  KPOJ  Portland; 
Ernest  Spencer.  KVOE  Santa  Ana;  Milt 
Hall,  Ken  Randolph,  Dr.  Morgan,  Bill 
Gates,  KSBW  Salinas;  Fran  Ide,  KGB 

IN  SALES,  in  promotion,  in  programming,  1950  is  going  to  be  the  biggest 
year  ever  for  Don  Lee  and  its  44  affiliated  stations. 

This  was  the  optimistic  theme  of  the  network's  annual  winter  meeting held  Jan.  14  at  KFRC  San  Francisco. 
Fifty-one    representatives    from  *  

37  of  the  network's  affiliates  at- 
tended the  all-day  meeting.  They 

discussed  local  problems  and  plans 
for  coordinating  efforts  to  realize 
"the  promise  of  1950." 

William  D.  Pabst,  network  vice 
president  and  general  manager  of 
KFRC,  who  served  as  chairman  of 
the  conference,  said  the  attitude  of 
all  present  was  decidedly  more  ag- 

gressive and  hopeful  than  at  last 
year's  meeting. 

In  the  keynote  address  of  the  con- 
ference. Ward  Ingrim,  network  vice 

president  in  charge  of  sales,  told 
the  delegates : 

"I  feel  particularly  optimistic 
about  the  future  of  regional  net- 

works in  radio  and  especially  for 
the  Don  Lee  network,  which  has 
stations  covering  even  the  most  in- 

accessible areas  of  the  Pacific  Coast. 

"There  just  is  no  other  medium 
available  to  advertisers  providing 
such  complete  coverage  as  the  Don 
Lee  network,"  he  said. 

Mr.  Ingrim  also  indirectly  ac- 
knowledged a  feeling  on  his  part 

that  radio  in  TV  centers  would 
soon  face  serious  competition  from 
the  newer  medium. 

The  acknowledgement  was  ex- 
pressed in  this  statement:  "The 

many  Don  Lee  stations  in  areas 
where  television  still  is  a  long  ways 
away,  makes  me  most  optimistic 
about  the  future  of  these  stations." 

The  network's  promotion  plans 
for  the  coming  year  were  dis- 

cussed in  an  illustrated  presenta- 
tion by  George  Whitney,  network 

sales  manager,  who  promised  the 
affiliate  representatives  increased 
promotional  activities  aimed  at  in- 

creasing the  revenue  of  all  affili- 
ated stations. 

Reports  of  the  conference  will 
be  sent  to  those  Don  Lee  stations 
unable  to  have  representatives  at 
the  meeting. 

Registration  list  of  representa- 
tives to  the  Don  Lee  meeting: 

Hal    Shade,    KOOS    Coos    Bay;  Bill 

San  Diego;  Joe  Carroll,  KMYC  Marys- 
ville;  Sheldon  Anderson,  KCOK  Tulare; 
Lee  Little,  KTUC  Tucson;  Gene  Lee, 
KFXM  San  Bernardino;  Woody  Wood- 
ling,  KHSL  Chico;  Tom  Olsen.  KGY 
Olympia;  Les  Hacker,  KVEC  San  Luis 
Obispo;  Fred  Steulpnagel,  H.  E.  Mc- 
Carty.  KVCV  Redding;  Frank  Wilbur. 
KAFY  Bakersfield;  John  Hogg.  Al 
Johnson.  KOY  Phoenix;  Gene  Chen- 
ault.  KYNO  Fresno;  Lee  Bishop,  KORE 
Eugene;  Myron  Elges,  KXOA  Sacra- mento; Herb  Ferguion  Keith  Pinion. 
KXOB  Stockton;  Charlie  Kinsley.  KYOS 
Merced;  Bill  Smullin.  KIEM  Eureka; 
Fred  Gndd^rd.  KXRO  Absrdeen;  Don 
Wike.  KRLC  Lewiston  and  KUJ  Walla 
Walla;  Ed  Kemble.  KDB  S^mta  Barbara; 
Charlie  Chatterton.  KWLX  Long  View; 
George  Whitney.  Ward  Ingrim.  KHJ 
Los  Angeles;  William  D.  Pabst.  Merwyn 
McCabe.  Jim  Richards.  Boyd  Rippey. 
Bill  Nichols.  Dink  Templeton,  Mel  Ven- 

ter. KFRC  San  Francisco. 

45.0 

"HOOPER"* *(  average  5  periods. 
Winter,  1948) 

proves 
the  best  buy 

in 

DANVILLE,  VA. 

WBTM 

5kw       ART  1 
(d)  (n) 
Rep:  HOLLINGBERY 

Radio  Prompts  Confession 
HOURLY  newscasts  over  CKEY 
Toronto,  Ont.,  concerning  a  hit-and- 
run  driver  who  left  a  young ,  boy 
dead  at  the  side  of  the  road,  re- 

sulted in  the  driver's  turning  him- 
self in.  Station  broadcast  continu- 
ous appeals  to  citizens  to  be  on  the 

look-out  for  the  driver.  The  mo- 
torist informed  police  that  the 

broadcasts  convinced  him  that  he 
must  be  the  wanted  man. 

KILO  Aids  Reunion 

A  MIX-UP  in  correspondence  be- 
tween a  British  mother  who  had 

gone  to  Grand  Forks,  N.  D.,  to  visit 
her  daughter  living  in  a  neighbor- 

ing town,  left  the  mother  stranded 
at  the  depot  after  her  arrival.  At- 

tempts to  reach  her  daughter  by 
telephone  and  telegraph  failed  and 
KILO  was  asked  to  broadcast  the 
story.  Five  minutes  after  the  item 
was  aired,  the  daughter  called  her 
mother  and  the  pair  were  reunited. 

'Happiness  Exchange* 
REGULAR  feature  of  KLIF  Dal- 

las, Tex.,  programming  is  the  pub- 
lic service  Happiness  Exchange 

show,  conducted  by  Jimmy  Jeffries. 
Hour  and  one-half  program  is 
made  up  of  calls  from  the  needy 
which  are  relayed  to  the  listening 
audience,  and  calls  from  persons 
listening  who  wish  to  respond  to 
requests  made.  Personal  visits  to 
those  he  has  been  instrumental  in 
helping  are  made  between  shows  by 
Mr.  Jeffries. 

Radios  Through  Radio 

AFTER  receiving  a  letter  from  a 
patient  at  a  tuberculosis  rest  home 
asking  for  a  used  radio,  Bob  Max- 

well, disc  jockey  for  WWJ  Detroit, 
passed  on  the  request  to  his  listen- 

ers. Before  he  could  ask  his  audi- 
ence to  desist,  43  radios  had  been 

sent  to  the  station,  more  than 
needed.  All,  however,  were  repaired 
and  sent  to  the  sanatorium. 

Collections  Exceed  Pledges 

CHARITY  fund  managers  in  Balti- 
more have  stated  that  collections 

of  pledges  made  during  various 
campaigns  are  usually  less  than 
65%  of  the  total  pledged.  WMAR 
TV  there  had  a  different  experi- 

ence. A  campaign,  for  the  families 
of  firemen  killed  in  the  line  of  duty, 

in  the  form  of  a  TV  auction  sale, 

with  items  contributed  by  station's 
sponsors,  brought  in  pledges  of 
$16,000.  Auction  began  at  9:30 
p.m.  and  was  conduced  by  profes- 

sional autioneers  via  telephone  un- 
til 5  a.m.  of  the  following  day  over 

WMAR-TV.  After  the  money  had 
been  received,  the  original  amount 
pledged  was  exceeded  by  $2,721.88. 

Avoiding  Disaster 

WTHI  Terre  Haute,  Ind.,  was  in- 
strumental in  saving  North  Terre 

Haute,  Ind.,  from  a  flood.  Bulletins 
concerning  the  threatening  high 
waters  reached  the  station  at  9:30 
p.m.,  Jan.  3.  Newsmen  rushed  to 
the  scene  and  returned  to  describe 
articles  that  were  needed  to  stave 
off  waters.  Trucks  in  the  area 
picked  up  needed  items  at  the 
homes  of  listeners  who  phoned 
the  station.  Even  after  regular 
sign-off  time,  1  a.m.,  WTHI  per- 

sonnel was  still  hard  at  work,  air- 
ing bulletins  and  filling  in  with 

music.  When  other  areas  were 
similarly  threatened,  station 
flashed  warnings,  sending  its 
staffers  into  the  danger  areas  for 
first-hand  information. 

Help  for  Students 
ALL-COLLEGIATE  boxing  match 
was  sponsored  and  telecast  by 
WKY-TV  Oklahoma  City  to  benefit 
the  group  of  U.  of  Oklahoma  stu- 

dents who  lost  their  personal  be- 
longings in  a  dormitory  fire  Dec.  3. 

Viewers  were  asked  to  phone  in 
their  contributions  during  the  15 

bouts  staged  in  city's  Municipal auditorium.  In  less  than  two  hours, 
172  viewers  had  responded  with  a 
total  of  more  than  $3,000. 

E.  A.  Wheeler  Named 

EDWARD  A.  WHEELER,  presi- 
dent and  general  manager  of 

WE  AW  (FM)  Evanston,  111.,  has 
been  elected  president  of  the  FM 
Broadcasters  of  Chicagoland.  He 
succeeds  Ralph  M.  Wood  Jr., 
former  president  of  WMOR  (FM) 
Chicago.  Two  new  directors  will 
be  elected  tomorrow  (Jan.  24).  At 
that  time,  FM  broadcasters  will 

outline  plans  for  an  "accelerated 
sales  drive"  throughout  the  Chi- 

cago area. 

HOWARD  CP 
Hawaii  Hearing  Ordered 

NEW  AM  grant  made  a  fortnight 
ago  to  Royal  V.  Howard  for  Hono- 

lulu [Broadcasting,  Jan.  9]  was 
withdrawn  by  the  FCC  last  week 
and  the  application  v/as  designated 
for  hearing  with  the  adjacent  chan- 

nel bid  of  Island  Broadcasting  Co. 
at  Hilo,  Hawaii. 

Mr.  Howard,  consulting  engineer 
and  former  head  of  the  NAB  en- 

gineering department,  was  award- 
ed the  construction  permit  for  250 

w  fulltime  on  840  kc  at  Honolulu 
on  Jan.  4  by  the  Commission.  Later, 
however,  FCC  found  that  on  the 
afternoon  of  Jan.  3  the  bid  of 
Island  Broadcasting  for  1  kw  full- 
time  on  850  kc  at  Hilo  had  been 
filed.  The  Commission  indicated 
there  may  be  interference  between 
the  two  proposed  stations  and 
hence  ordered  a  consolidated  hear- 

ing to  commence  in  Washington 
March  28.  Mr.  Howard's  applica- 

tion had  been  filed  Oct.  13,  1949. 

Island  Broadcasting's  request 
was  stamped  received  Jan.  3,  an 
FCC  spokesman  said.  It  was  not 
publicly  reported  by  the  Commis- 

sion until  Jan.  5.  Island  Broad- 
casting is  a  co-partnership  com- 

posed of  John  D.  Keating,  head  of 
his  own  Seattle  station  representa- 

tive firm,  and  J.  Elroy  McCaw, 
50%  owner  of  KELA  Centralia, 
Wash.;  one-third  owner  of  KYAK 
Yakima,  Wash.,  and  21.5%  owner 
of  KLZ  Denver.  Messrs.  Keating 
and  McCaw  also  are  chief  owners 
of  KPOA  Honolulu,  assigned  5  kw 
on  630  kc. 

EXCISE  TAXES 

Radio  Group  Urges  Repeal 

LEGISLATION  to  repeal  "dis- 
criminatory" wartime  excise  taxes 

on  radio  receivers,  phonograph  rec- 
ords and  other  equipment  has 

drawn  the  written  support  of  a 
national  committee  comprising  sev- 

eral well-known  radio  and  allied 
industry  figures. 

A  petition  to  Rep.  Anthony  F. 
Tauriello  (D-N.  Y.),  inserted  in  the 
Congressional  Record  last  week, 
was  signed  by  Edward  Wallenstein, 
president,  Columbia  Records  Inc.; 
J.  V.  Heffernan,  vice  president, 
RCA;  Milton  R.  Rackmil,  presi- 

dent, Decca  Records  Inc.;  Henry 

P.  Bristol,  president,  Bristol- 
Myers  Co. ;  Arde  Bulova,  vice  chair- 

man, Bulova  Watch  Co.,  and  others. 

McCarthy  Seeks  Loan 

GLENN  McCarthy,  wealthy 
Texas  oilman  and  owner  of  KXYZ 

Houston,  has  applied  to  the  Recon- 
struction Finance  Corp.  for  a  $70 

million  loan,  Washington  RFC  of- 
ficials said  last  week.  The  money 

reportedly  would  be  used  primarily 

for  development  of  Mr.  McCarthy's 
oil  properties.  A  $70  million  loan 
would  be  the  largest  made  to  pri- 

vate business  since  the  war. 
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Transit  Music 

(Continued  from  page  23) 

been  using  the  Muzak  facilities, 
Mr.  Porter  and  Mr.  Strouse  pointed 

ijout.  These  are  stations  in  Houston, 
I  Worcester,  Mass.,  and  Washington. 
Muzak  is  owned  by  Sen.  William 
I  Benton  (D-Conn.),  recently  named 
ito  Congress. 

Mr.  Porter  also  denied  any  rela- 
tionship between  Muzak's  decision 

to  withdraw  from  the  Washington 
Transit  field  and  its  proposed  peti- 

tion to  FCC,  which  he  described  as 
■'more  important"  tlian  the  WWDC- FM  contract. 

Regarding  WWDC-FM's  entry 
into  the  functional  music  field,  Mr. 
Strouse  pointed  out  that  the  type 
of  programming  used  on  WWDC- 
FM  and  other  FM  stations  "lends 
itself  to  use  in  commercial  and  non- 

commercial establishments  now 
using  music  supplied  by  the  Muzak 
monopoly."  Muzak  recordings  were 
never  an  essential,  anyw^ay,  in 
beaming  programs  usually  heard 
on  transit  radio,  he  added. 
WWDC-FM  has  at  least  600  re- 

cordings suitable  for  transit  fare, 
and  will  subscribe  to  other  tran- 

scription ser\aces,  according  to 
Norman  Reed,  WWDC-FM  pro- 

gram manager. 

Another  firm.  Field  Enterprises' 
Functional  Music  Inc.,  currently 
plans  to  sell  FM  franchises  and 
equipment  for  a  service  excluding 
commercials  from  FM  program- 

ming aired  in  public  concerns  simi- 
lar to  those  sei-ved  by  Muzak 

Corp.  [Broadcasting,  Dec.  26, 
1949]. 

COLLEGE  NETWORK 

Southwestern  Unit  Formed 

REFLECTING    the    need  among 
southwestern  schools  for  a  resrional 

;  intercollegiate  network,  the  South- 
western   Colleeiate  Broadcasting 

i  System  was  established  at  a  re- 
'  gional  college  radio  conference  at 
Southern  Methodists  U.  in  Dallas, 
Jan  6-7. 

Purposes  of  the  network,  as  set 
I  forth  by  the  conference  are:  (1)  to 

j'  facilitate  the   exchange  of  ideas and  programs  between  carrier  cur- 
rent stations  on  college  campuses; 

(2)  to  serve  as  a  mean  of  proving 
to  the   industry   that  experience 
gained  in  campus  stations  is  effec- 

tive as  preparation  for  a  career 
j  in  radio,  and  (3)  to  create  closer 
.  relations  between  southwestern  col- 

leges. 

To  carry  out  the  network's  pro- 
gram, the  following  four  officers 

were  named  to  serve  as  interim  re- 
search directors  until  a  spring 

conference  at  which  time  perma- 
nent machinery  will  be  established : 

Jack  Lyle,  Baylor,  chairman;  Wayne 
Poe,  Hardin-Simmons.  programming; 
Al  We)ch.  S.  M.  U..  engineering;  Lou 
Emma  Breckenridge,  Oklahoma  A  &  M. 
promotion.  The  spring  conference  is  to 
be  held  at  Baylor  U.  in  Waco,  Tex. 

DON  LEE  WILL 

Merrill  Named  Sole  Heir; 

Plans  No  Change 

R.  D.  MERRILL,  80,  partner  in  Merrill  &  Ring  Co.,  Seattle  lumber  con- 
cern and  uncle  of  the  late  Thomas  S.  Lee,  was  named  sole  heir  to  the 

latter's  $9,500,000  estate  in  a  will  dated  Dec.  15,  1934,  it  was  revealed 
last  week. 

Mr.  Lee,  44,  whose  interests  in-  ̂   
eluded  the  Don  Lee  Broadcasting 
System  and  associated  radio-tele- 

vision properties  as  well  as  exten- 
sive automotive  enterprises,  either 

fell  or  jumped  to  his  death  from 
the  12th  story  of 

NBC  Chimes  Patent 

NBC's  three-note  station- 
break  chimes,  heard  on  the 

FOUR  evening  concerts  of  National 
Sjrmphony  Orchestra  from  Constitu- 

tion Hall,  Washington,  will  be  carried 
by  WQQW-FM  Washington. 
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a  Los  Angeles  of- fice building  on 

Jan.  13  [Broad- casting, Jan.  16]. 
He  had  been  in 
poor  health  for 
many  years. 

Private  funeral 
s  e  r  V  ic  e  s  were 
held  in  Hollywood 

Mr.  Lee  last  Tuesday. 
Cremation  fol- 

lowed. At  2  p.m.  Tuesday  the 
four  Don  Lee  owned-and-operated 
stations  observed  one  minute  of 
silence  in  tribute. 

After  reading  of  the  will  in 
Hollywood  last  Wednesday,  Mr. 
Merrill  expressed  the  desire  that 
everything  go  on  as  has  been  in 
the  radio  and  automobile  proper- 

ties. As  far  as  is  known  to  Zagon, 
Aaron  &  Sandler,  attorneys  for 
Mr.  Lee  and  his  estate,  the  1934 
will  was  Mr.  Lee's  last  and  Mr. 
Lee  was  fully  competent  at  the 
time  it  was  executed. 

Mrs.  Nora  Patee  of  Pasadena, 
Mr.  Lee's  maternal  aunt  and  per- 

sonal guardian,  was  generally  ex- 
pected to  be  a  major  beneficiary. 

It  was  not  known  at  this  time 
whether  she  and  other  relatives  will 
contest  the  will,  which  was  to  be 
filed  and  admitted  to  probate  this 
week  in  the  Los  Angeles  superior 
court.  Executors  will  be  approved 
at  this  time. 

Radio  Unchanged 

Operation  of  the  Don  Lee  Broad- 
casting System  will  continue  under 

Lewis  Allen  Weiss,  board  chair- 
man, and  Willet  H.  Brown,  pres- 

ident. It  is  known  that  Mr.  Mer- 
rill has  confidence  in  both  execu- 

tives and  for  the  present  plans  no 
organization  changes. 

Mr.  Lee  had  inherited  the  mul- 
tiple businesses  of  his  father,  the 

late  Don  Lee,  valuation  of  which 
were  approximately  $10,000,000. 
He  was  nominal  head  of  Thomas 
S.  Lee  Enterprises  Inc.,  which  in- 

cluded Don  Lee  Broadcasting  Sys- 
tem, Don  Lee  Motor  Corp.  and 

KTSL  (TV)  Hollywood,  which  the 
younger  Lee  had  helped  to  pioneer 
and  build. 
Guardians  were  appointed  to 

handle  his  affairs  in  August  1948 
when  Mr.  Lee  was  declared  incom- 

petent as  result  of  injuries  re- 
ceived in  an  auto  accident  several 

years  ago.  Messrs.  Weiss  and 
Brown  were  named  guardians  of 
the  estate. 

Mrs.  Patee  about  a  year  ago 
petitioned  the  court  to  discharge 
her  personal  guardianship  of  Mr. 
Lee.  maintaining  that  he  was  again 
well  enough  to  conduct  his  busi- 

ness. This  was  denied  by  the 
court. 

In  addition  to  KTSL,  the  Don 
Lee  radio  interests  include  KHJ 
Los  Angeles,  KGB  San  Diego, 
KFRC  San  Francisco  and  KDB 
Santa  Barbara.  Don  Lee  is  also 
television  applicant  at  San  Fran- 
cisco. 

Applications  for  involuntary 
transfer  of  these  properties  to  Mr. 
Merrill  would  be  filed  upon  settle- 

ment of  the  estate.  Two  transfer 

applications  still  are  pending  Com- 
mission approval,  one  from  Don 

Lee  to  Thomas  Lee  and  the  other 
from  Thomas  Lee  to  the  guardian 
of  his  estate.  Comr.  Frieda  B. 
Hennock  cited  these  requests  in  her 
dissent  to  FCC's  proposed  renewal 
of  the  Don  Lee  stations  in  its  in- 

vestigation of  network  practices 
[Broadcasting,  Jan.  2]. 

PRODUCTION  OF  CANADIAN  radio 
receiving  and  television  sets  for  the 
first  nine  months  of  1949  totalled  509,- 
700,  according  to  report  of  Dominion 
Bureau  of  Statistics,  Ottawa.  Value 
of  460,800  sets  shipped  by  factories 
for  domestic  consumption  plus  25,100 
shipped  for  export  in  first  months 
amounted  to  $33,326,000. 

network's  radio  and  televi- 
sion stations,  last  week  be- 
came the  first  "purely  audi- ble" trade  mark  to  be  dealt 

with  by  the  U.  S.  Patent 
Office,  the  network  an- 

nounced. The  government 
department's  Official  Gazette, 
published  last  Wednesday, 
contained  the  allowance  of 

the  NBC  application  to  reg- 
ister its  chime  signal  as  a 

"service  mark"  of  the  net- 
work. 

Heinz  Names  Dimond 

ARTHUR  DIMOND,  department 
head  in  charge  of  media  with  H.  J. 
Heinz  Co.  sales  department,  has 
been  promoted  to  manager  of  the 
company's  advertising  division. 
Mr.  Dimond  started  with  the  com- 

pany in  1922,  while  a  freshman  at 

college,  as  a  parttime  visitors'  es- cort. 

GRAND JUNCTION  COLORADO 

BIRTHDAY 

BLESSED 

EVENT 

24  years  ago  KFXJ  was  a  new  born  infant 

.  .  .  today  old  and  wise  it  is  a  new  parent  .  .  . 

KGLN — Gienwood  Springs  is  the  new  ofFspring 

that  soon  will   add  a  youthful   voice  to 

that  of  its  Pioneer  Parent 

WESTERN    SLOPE  BROADCASTING 

KXFJ    Jltdual   

GRAND  JUNCTION 
920  kc 

CO. 

KGLN 
GIENWOOD  SPRINGS 

1340  kc 
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Open  Mike 

(Continii.ed  from  page  49) 

progressively  less  value.  The  more 
T.umerous  the  awards,  the  more 
numerous  the  winners.  The  more 
numerous  the  winners,  the  less 
distinguishing  the  awards. 

We  are  licensed  to  perform  spe- 
cific service.  Why,  then,  should 

"we  be  rewarded  for  doing  what 
we  originally  begged  for  a  chance 
"to  do.  ... 

"Awarditis" — as  far  as  artistry 
in  radio  com.petition  is  concerned — 
.■suffers  from  gross  unfairness  in 
pitting  (as  alleged  "competitors") 
persons  who  should  be  in  no  wise 
considered  as  opponents.  About 
that  we'd  like  to  see  something- done.  .  .  . 

Hou-cud  S.  Keefe 
Prom.  Mgr. 
WSPR  Springfield,  Muss. 

3:diT0R,  Broadcasting: 
Although  KRNT  has  won  its 

share  of  national  radio  awards,  I 
personally  and  heartily  congratu- 

late you  on  your  editorial,  "Award- 
itis." We  have  thought  that  for 

some  time.  Evaluating  radio  prop- 
erly on  a  nation-wide  basis  is  an 

.almost  impossible  task  and  could 
be  done  only  as  you  suggest. 

Joe  G.  Hudgens, 
Prom.  Mgr. 
KENT  Des  Moines 

'FM  What  You  Make  It' 
EDITOR,  Broadcasting: 

A  lot  has  been  said  pro  and  con 
about  FM  in  the  Open  Mike  col- 

umn which  I  read  with  great  regu- 
larity ...  as  the  owner  of  an  FM 

Class  A  station  930  ERP  in  Madi- 
son, Wis.  ...  I  am  perfectly  satis- 
fied uith  FM  and  the  progress  we 

have  made  to  date.  Our  experience 
indicates  FM  is  what  you  make  it 
and  we've  done  our  best  to  make  it 
good.  ... 

.  .  .  We  intend  Sept.  1  of  this 
year  to  broadcast  24  hours  a  day 
every  day.  It  is  our  sincere  belief 
that  reducing  schedule  likewise  re- 

duces listeners,  likewise  reduces 
results  to  advertisers,  likewise  re- 

The 

QUA^ 
in 

WQUA 
means 

QUAIity 
Service  and 

QUAntity 
Audience 

among  the  225.000 
People  in  the 

QUAd 

DAVENPORT  •  ROCK  ISLAND 
MOIINE    •    EAST  MOLINE 

WQUAS 
RADIO    CENTER,    MO  LINE,  ILL. 

duces  FM.  It  is  our  opinion  that 
expanding  schedule  expands  listen- 

ers, expands  results  to  advertisers, 
expands  FM  and  sells  more  sets. 

£■0)7  ir.  Fessler 
Pres.  and  Gen.  Mgr. 
WFOW-FM  Madison,  Wis. 

For  FM  in  '50 
EDITOR,  Broadcasting: 

Let's  Fight  For  FM  in  Fifty. 
In  1949  most  of  us  were  talking 

gloomily  about  a  depression  and 
unhealthily  so.  .  .  . 

In  the  Jan.  9  issue  of  Broadcast- 
ing, there  appeared  repoi-ts  about 

FM,  both  damaging  and  informa- 
tive, that  had  me  alternately 

frowning  and  smiling.  .  .  . 
.  .  .  The  lack  of  FM  progress  can 

be  traced  to  those  of  us  engaged  in 
the  AM-FM  business,  who  failed  to 
make  of  it  a  sales  audience  building 
opportunity,  but  rather  acquired 
an  FM  component  just  to  keep 
somebody  off  our  pasture.  .  .  . 

.  .  .  Let's  unify  our  efforts  and 
pull  together,  and  providing  the 
FCC  cooperates  fully,  FM  will  be- 

come a  going  proposition.  .  .  . 
Roger  Stebbi7is 
Announcer 
WERC  Erie,  Pa. 

Lauds  Royster  Stand 

EDITOR,  Broadcasting: 
HOORAY— for  Nat  L.  Royster  of 
WHED  Washington,  N.  C,  for  his 

splendid  letter,  "What  Ails  Radio," 
appearing   in   your  Jan.   2  issue. 

"Doctor"  Royster  is  absolutely 
correct  in  his  diagnosis  of  why 
many  small  town  stations  are  sick 
financially.  As  a  former  time  sales- 

man and  agency  man  I  whole- 
heartedly agree  with  his  statement 

that  any  small  station  properly 
staffed  can  create  programs  that 
sell  for  the  clients.  Better  pay 
always  gets  the  better  trained  men 
in  radio  as  elsewhere  and  station 
managers  should  keep  this  in  mind 
when  forming  their  staffs. 

Best  wishes  for  the  continued 
success  of  Broadcasting  and  keep 

up  the  good  woi-k. Bud  Miller 
Prog.  Dir. 
Wayne    Farrell    School  of 
Broadcasting 

Jacksonville,  Fla. 

No  Station  Break 
EDITOR,  Broadcasting: 

Enclosed  herewith  is  something 
new  (?),  a  photo-cartoon,  complete with  caption. 

.  .  .  The  subject  of  the  photo  is 

"Due  to  circuinstances  over  which 
we  have  no  control,  the  tape-re- 

corded program  originally  sched- 
uled for  this  time  will  not  be 

heard." 
Will  Carlson,  WKBN  announcer. 
The  idea  was  conceived  and  pro- 

duced by  our  production  manager, 
Don  Brice.  The  photo  was  taken 

by  myself.  .  .  . Howard  Rempes 
Prom.  Mgr. 

WKBN  Yoxingstown,  Ohio 

Likes  Foreign  Story 

EDITOR,  Broadcasting: 
.  .  .  Congrats  on  your  foreign 

radio  market  article  [Broadcast- 
ing, Nov.  21,  1949]. 

it.  E.  Edwards 
25  Harlow  Road 
Rainham 

Essex,  England 

TV  Set  Demand 

EDITOR,  Broadcasting: 

.  .  .  Many  distributors  and  re- 
tailers informed  us  that  they  ran 

short  of  television  sets  during  the 
Christmas  season,  receiving  nu- 

merous orders  for  future  delivery 
which  will  be  reflected  ...  a 
month  from  now. 

Robert  B.  Elverman 
Dir.,  Publicity  &  Prom. 
WAVE  Louisville 

WFMJ  Repeats  Pearson    Double  Take 

EDITOR,  Broadcasting: 
In  your  Broadcasting  Deadline 

section  of  your  Jan.  16  issue,  you 

included  a  story  on  Drew  Pearson's 
DB  on  WTOP  Washington.  You 
said  "It  would  be  first  of  a  kind 
involved  on  a  repeat  basis  for  Mr. 
Pearson,  it  is  understood."  This 
is  to  inform  you  that  WFMJ  has 
had  Drew  Pearson  on  a  repeat 
basis  since  Dec.  11,  1949,  10:30- 
10:45  p.m.,  Sunday  nights. 

Robert  B.  Mackall 
Program  Mgr. 
WFMJ  Youngstown,  Ohio. 

THE  PFANSTIEHL  stork  is 
going  around  with  its  wings 
in  splints  after  delivering 
twins  at  George  Washington 
U.  Hospital,  Washington.  The 
doubly  blessed  are  Mr.  and 
Mrs.  Cody  Pfanstiehl,  parents 
of  a  boy  and  girl  born  Jan. 
19.  Mr.  Pfanstiehl  who 
claims  "Business  is  Always 
Better  in  Washington" [Broadcasting,  Jan.  9],  is 
director  of  promotion  and 
press  information  at  WTOP 
Washington. 

"THE  RESPONSE  to  my  recent 
column  on  FM  radio  was  large,  and 
so  gratifying,  that  I  am  almost 
persuaded  that  my  suggestion  for 
'subscription  stations'  might  be 
made  to  work.  .  .  .  This  is  exactly 
what  has  happened  in  Berkeley, 
Calif.,  where  .  .  .  KPFA  is  run  on 
a  non  -  profit,  listener  -  sponsored 
basis.  .  .  .  There  is  little  to  choose 
between  the  evils  of  commercial 
broadcasting  in  this  country  and 
government  broadcasting  in  Brit- 

ain. Our  only  escape  ...  is  pub- 
licly-supported FM  stations,  by  and 

for  the  people  who  will  not  submit 
to  the  vulgarity  and  venality  that 
infects  the  air  today." 

From  Sydney  J.  Harris'  col- umn in  the 
Chicago  Daily  News 

"GROWTH  of  the  television  indus- 
try in  the  United  States  in  com- 

parison with  its  development  in 
France,  Great  Britain  and  Canada 
provides  an  impressive  object  les- 

son in  how  a  new  business  may 
thrive  under  the  free  enterprise 
system  while  it  stagnates  elsewhere 
under  government  domination. 
Throughout  all  of  France  there  are 
only  15,000  television  receiving 
sets  ...  In  Great  Britain,  where 
television  also  is  a  government 
monopoly,  only  70,000  television 
sets  had  been  licensed  at  the  end 
of  1948.  .  .  .  Canada  started  off 
1950  with  not  more  than  2,200  re- 

ceiving sets.  .  .  . 
"Free  enterprise  obviously  is 

more  conducive  to  the  rapid  de- 
velopment of  a  new  industry  than 

is  a  government  monoply." 
From  an  editorial  in  the 
Fort  Worth  (Tex.)  Star- 
Telegram. 

STUDIO  GUESTS 

ABC  Chicago  Records  '49  High 
HIGHEST  attendance  record  for 
audience  shows  in  ABC  Central  Di- 

vision history  was  hit  last  year,  ac- 
cording to  a  report  issued  by  the 

guest  relations  department.  More 
than  415,000  persons  visited  radio 
and  television  originations  at  the 
network's  Civic  Studio,  the  former 
Civic  Theatre  in  the  Civic  Opera 
House,  and  at  the  College  Inn  of 
the  Hotel  Sherman. 

Most  popular  AM  broadcast  was 
Breakfast  Club,  which  originated 
before  145,000  persons.  Super  Cir- 

cus, most  popular  television  pro- 
gram, played  to  a  studio  audience 

of  40,000. 

SEMINAR  on  public  service  and  special 
events  conducted  by  Harvey  Olson, 
program  manager  of  WDRC  Hartford, 
Conn,,  at  Randall  School  there.  Charles 
Parker,  control  room  operator  for 
WDRC,  conducts  seminar  in  technical 
operation  of  radio  station. 
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EABODY  AWARDS    N.  Y.
  Recommendations  TAPE  EXCHANGE 

RECOMMENDATIONS  of  the 
Kew  York  listening  post  of  the 
tjeorge  Foster  Peabody  Awards 
k'ere  announced  last  week.  No  rec- 
pmmendations  were  made  in  the 
t'egional  stations  category  (no.  I), 
5ut  those  in  others  were: 

No.  II — ^Local  Stations 
1.  WMCA  (Education)  for  its  over- 

pll  informative  service  to  the  commu- 
nity on  important  matters  with  spe- cial emphasis  on  the  series,  Neiv  Blood. 

KVMCA  deserves  special  commendation 
for  the  excellence  of  production  of 
this  series. 
j  2.  WMGM  (Education)  for  Books 
]pn  Trial  because  this  presents  a  series 
of  programs  which  not  only  acquaint 
the  public  with  outstanding  examples 
lof  current  literature,  but  also  furnishes 
la  forum  for  discussion  of  important 
Icontroversial  topics. 
I  3.  WPIX  (TV)  (Education)  for  its 
over-all  constructive  treatment  of 
various  issues  confronting  the  commu- 
jnity  it  services;  for  its  foresight  in 
^iCQuainting  its  audience  with  its  own 
^ivic  government,  and  for  the  generous 
lamount  of  time  allocated  for  such 
ipublic  service. 

No.  Ill — News 
1.  Erwin  D.  Canham  (ABC)  for  his 

jfine  reports  of  the  news  and  especially 
ijfor  his  objective  analysis. 
;  2.  Clifton  Utley  (NBC)  for  his  pro- 
jfound  and  yet  dynamic  interpretation 
lof  current  affairs. 
j  Citations:  1.  WNYC— for  its  con- 

tinuous morning  and  afternoon  broad- 
casts direct  from  Lake  Success  during 

ithe  general  assembly  meetings  there. 
'  2.  WMCA— for  its  nightly  broad- 
icasts  on  "Report  of  the  Nations." 
!  No.  IV — Drama 

1.  Studio  One— TV  (CBS)  because 
;of  general  excellence  in  production, 
Idirection,  casting  and  camera  work  and 
because  the  material  presented  is  uni- 
iformly  top  grade,  including  a  high 
{percentage  of  classic  stories  and  play^. 

2.  Amos  'N'  Andy  (CBS)  because 
of  its  gentle  humanity  and  warmth, 
achieving  a  continuous  and  lasting 
entertainment  appeal. 

3.  Dragnet  (NBC)  because  of  its 
,  reality  of  story  materials,  atmosphere, 
action  and  dialogue.  Particularly  be- 

cause of  the  novel  narrative  technique 
employed. 

No.  V — Music 
1.  Metropolitan  Opera  (ABC)  for 

the  way  in  which  the  operatic  listen- 
ers' enjoyment  is  enhanced  by  the  skill with  which  the  intermission  features 

are  handled.  They  are  both  entertain- 
ing and  musically  valuable. 

2.  At  Hoyne  With  Music  (ABC)  be- 
cause of  its  high  entertainment  value 

with  Sigmund  Spaeth  as  master  of 
ceremonies,  as  well  as  educational  con- 

tent in  the  realm  of  music. 

No.  VI — Education 
1.  College  by  Radio  (formerly  Uni- 

versity of  the  Air)    (NBC)    for  the 

RCA  INSTITUTES,  INC. 

On«  of  the  leadlne  and 
oldest  schools  of  Radio 

TeehnoiecT  In  America,  offers  Its 
trained  Radio  and  Tsisrlslon  tech- 

nicians to  the  Broadoastlnc  In- dustry. 
Addrtts  ingmrUs  t* 
Placement  Direeter 

RCA  INSTITUTES.  INC. 
A  Service  of  Radio  Corporation 

of  America 
360  W.  4th  St.,  New  York  14,  N.  T. 

entire  project  which  included  Living, 
19J,9,  Chicago  Round  Table,  NBC 
Theatre  and  The  Pioneers  of  Music. 
Home  study  courses  based  on  these 
programs  have  been  developed  by  nu- 

merous educational  institutions  in  co- 
operation with  University  of  the  Air 

and  credits  are  given  to  those  com- 
pleting the  courses.  The  committee 

recommends  this  award  to  the  only 
consistent  and  continuous  educational 
project  on  the  network. 

2.  Meet  the  Press  (MBS)  although 
this  may  be  considered  a  news  pro- 

gram, it  also  covers  a  wide  range  of 
current  controversial  topics  and  is 
also  commended  for  its  forthright  and 
challenging  presentations. 

3.  Court  of  Current  Issues^-TV  (Du- 
Mont)  for  its  continuous  series  orig- 

inating from  WABD  (TV).  The 
committee  feels  that  this  is  the  only 
worthwhile  educational  project  on  any 
network  developed  especially  for  tele- 

vision. It  presents  the  vital  issues  of 
the  week,  whatever  they  may  be,  in  a 
unique  presentation  with  outstanding- 
public  figures  serving  as  witnesses, 
lawyers,  judges  and  jury. 

No.  VII— Youth 
1.  Youth  Forum  (local  station 

WQXR)  for  its  outstanding  and  con- 
sistent high  performance  in  program- 

ming for  young  people  and  for  making 
it  possible  for  youth  to  participate 
in  thinking  and  discussion  of  current 
interests  to  the  nation  and  the  world. 
With  the  limited  number  of  truly  fine 
programs  for  youth  on  the  air,  the 
increasing  effectiveness  of  The  Youth 
Forum  is  worthy  of  first  consideration 
in  the  entire  youth  classification. 

2.  A  Child's  World  (ABC)  for  its 
fine  presentation  and  excellent  inter- 

pretation of  the  joint  problems  of 
youth  and  parents. 

3.  Kukla,  Fran  &  Ollie—TV  (NBC) 
because  it  appeals  to  adults  as  well  as 
the  child's  audience  to  which  it  is  di- 

WOV  A  RESCUER 

Helps  Italian  Film  Star 

WOV  New  York,  specialist  in  the 
Italian  language  field,  early  this 
month  went  to  the  rescue  of  Lam- 
berto  Maggiorani,  star  of  the  Ital- 
ion  film,  "The  Bicycle  Thief,"  re- 

ported in  the  Jan.  6  issue  of  New 
York's  Herald  Tribune  as  seeking 
employment  in  Italy. 

The  station  sent  the  following 
cablegram  to  George  Cueto,  chief 
of  its  Rome  studios: 

Contact  immediately  Maggiorani, 
star  Bicycle  Thief.  Try  work  out  job 
apprentice  recording  technician  WOV 
Rome.  Also  explore  possibilities  using 
him  in  programs.  Press  here  says 
he  needs  work.  Contact  McGurn  Her- 

ald Tribune  for  details.  Letter  fol- 
lows. 

According  to  the  station,  if  Mr. 
Maggiorani  is  in  as  dire  straits  as 
the  story  indicated,  it  seeks  to 
assist  him  and  benefit  simultane- 

ously its  Rome  operations.  An  air- 
mail letter  to  Mr.  Cueto  outlined 

possibilities  of  a  series  on  life  today 
in  Rome.  Station  is  awaiting  reply. 

rected,  because  of  the  subtlety  with 
which  it  makes  its  points  and  humor. 

No.   VIII — International 
LTnderstanding 

1.  Radio  Diffusion  Francaise — In 
recognition  of  its  efforts  to  link  the 
peoples  of  the  United  States  and 
France,  and  to  promote  international 
understanding  and  cooperation  through 
an  extensive  exchange  of  programs 
between  countries  and  continents;  and 
the  200  stations  in  the  United  States, 
Alaska,  Canada,  Panama,  Puerto  Rico 
and  Hawaii,  affiliated  to  the  Interna- 

tional Goodwill  Network  established  in 
April  1949  by  Radio  Diffusion  and 
Television  Francaise  to  promote  better 
understanding  and  increase  goodwill 
between  the  peoples  of  the  world. 

Citations:  1.  Junction  in  Europe 
(United  Nations  Radio). 

2.  NBC — for  its  long  and  constant 
effort  on  behalf  of  the  United  Nations. 

3.  CBS  (and  the  Ford  Motor  Co.) 
for  their  vision  and  initiative  on  the 
United  Nations  TV  show. 

FARM  SURVEY 

On-Spot  Shows  Favored 
TWO-THIRDS  of  farmers  recently 
surveyed  by  Louisiana  State  U. 
and  related  organizations  favor 
programs  actually  originating  on 
farms  rather  than  at  studios,  ac- 

cording to  a  report  on  "Radio 
Habits  in  Rural  Louisiana."  Other 
preferences  covered  best  listening 
times  for  men  and  women,  length 
of  programs,  number  of  partici- 

pants in  farm  broadcasts,  and  sum- 
mer programs. 

Most  farmers  listen  weekdays 
between  12  noon  and  1  p.m.,  the 
survey  showed,  with  listening 
reaching  a  peak  Saturday  between 
8  p.m.  and  9  p.m.  Except  for  the 
5-6  a.m.  and  10-12  midnight  peri- 

ods, a  substantial  portion  of  farm 
women  give  some  attention  to  their 
radios.  On  Saturday,  fewer  women 
listen  in  the  morning  than  on  week- 

days, but  after  6  a.m.  at  least  one- 
third  of  the  potential  rural  home- 
maker  audience  is  tuned  to  some 
station,  the  report  added. 

WWRL  New  York  claims  to  be  most 
multi-lingual  outlet  in  area.  Station 
carries  broadcasts  in  14  different 
tongues. 

Seen  in  Proposals  to  NAB 

NAB's  board  of  directors  has  been 
asked  to  adopt  standards  which 
would  permit  the  free  exchange  of 
tape  recordings  between  broadcast- 

ers. Disclosure  of  the  proposals 
came  last  week  from  Neal  Mc- 

Naughten,  directing  NAB's  Engi- neering Dept.  and  chairman  of  its 
Recording  and  Reproducing  Stand- 

ards Committee. 

The  proposals  include  for  the 
first  time  a  recommended  standard 

hub  and  flange  for  use  in  reels  con- 
taining magnetic  tape,  Robert  M. 

Morris,  of  ABC,  said.  Mr.  Morris, 

chairman  of  the  recording  group's 
executive  committee,  transmitted 
the  recommendations  to  Mr.  Mc- 
Naughten.  The  latter  said  if  ap- 

proved by  the  board,  the  proposals 
would  be  incorporated  into  NAB's 1949  Recording  and  Reproducing 
Standards. 

Considered  for  Some  Time 

Mr.  Morris  pointed  out  the  hub 
and  flange  recommendation  has 
been  under  consideration  for  more 
than  a  year  because  of  its  impor- 

tance as  a  link  in  the  exchange  of 
magnetic  tape  between  reproducing 
machines  of  different  makes.  The 
free  exchange  of  tape  recordings, 

Mr.  McNaughten  added,  "will  no doubt  lead  to  the  general  issuance 
of  tape  libraries.  This  is  the  stand- 

ard which  will  assure  the  broad- 
caster that  the  fidelity  and  quality 

of  the  program  material  on  the 
tape  will  reproduce  on  his  machine 
regardless  of  make,  with  the  same 
fidelity  and  quality  with  which  it 

was  recorded." Other  standards  proposed  relate 
to  the  "wow"  factor  of  reproducing 
machines,  diameter  of  the  reproduc- 

ing turntable  platen,  and  the  con- 
centricity of  the  center  hole.  The 

Recording  and  Reproducing  Stand- 
ards Committee  is  scheduled  to 

meet  in  Chicago  during  NAB's  28th 
annual  convention,  April  12-19. 

NEW  TITLE,  Sports  for  All  given  to 
Fishing  and  Hunting  Club  of  the  Air 
show  on  MBS  Thursday,  8:30  p.m.  and 
telecast  by  DuMont  TV  Friday,  9  p.m. 

WCSI  (FM)  Columbus,  Ind.,  adds 
Kentucky  Ridge  Runners  six-weekly 
show,  heard  at  from  6:30-7  a.m.  and 
Especially  for  You  at  9:30  a.m.,  to  its 
schedule  of  programs. 

-Gates  hsii:\ 

IF  IT  IS  FOR  A 

BROADCASTING  STATION 

'   GATES  RADIO  COMPANY  ' 
QUINCYJLLINOIS  WASHINGTON.  D.  C. 

TELEPHONE  .  522  TEL  METROPOLITAN  0522 
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Hooper  Sale? 

(Continued  from  page  15) 

cern.  At  time  of  the  offer,  Broad- 
casting (June  23,  1947)  reported: 

"in  essence  the  plan  calls  for  the 
purchase  by  BMB  'guaranteed  by 
ANA,  A  AAA  and  XAB,'  of  the 
capital  stock  of  C.  E.  Hooper  Inc. 
for  SI  million,  payable  in  quarterly 
installments  of  not  less  than  S25.- 
000,  with  interest  at  3^7  of  the  un- 

paid balance.  BMB  would  then 
publish,  copyright,  bill  and  service 
Hooper's  continuous  reports,  in- 

cluding Network  Program  Hoope- 
ratings.  Comprehensive  Hooperat- 
ings.  Pacific  Hooperatings  and  City 
Hooperatings. 

"A  new  company  organized  by 
Mr.  Hooper  and  his  associates 
would  make  a  10-year  contract 
■with  B]\IB  to  do  the  field  work,  tab- 

ulating and  computations  for  these 
services  on  a  basis  of  cost  plus 

ICTf." That  deal  did  not  materialize  and 
subsequently  Mr.  Hooper  proposed 
that  his  organization  be  engaged  to 
collect  and  compile  the  station  and 

network  listening  data  for  BIMB's 
next  nationwide  study  [Broadcast- 

ing. Sept.  1,  1947].  The  proposal 
included  adoption  of  a  Hooper  tech- 

nique for  collecting  the  field  data 
in  place  of  that  used  by  BMB, 
which  Mr.  Hooper  argued  would 

'HAMS'  HELP 
KDRS  Gets  News  in  Storm 

THE  pioneers  of  radio  —  the 
"hams" — have  long  stepped  into 
the  breach  during  emergencies. 
Latest  helping  hand  came  when  ice 
storms  crippled  news  services  in 
northeast  Arkansas. 

After  the  storms  disrupted  long 
distance  lines  and  silenced  the  AP 
teletype  printer  on  Friday,  Jan.  6, 
General  Manager  Ted  Rand  of 
KDRS  Paragould,  Ark.,  sought 
help  from  veteran  shortwave  ama- 

teur, Eads  Douglas  of  Paragould,  a 
former  co-owner  of  KDRS.  Then 
Mr.  Douglas  sent  out  a  general  call 
for  "ham"  operators  in  the  Little 
Rock  area.  Before  the  next  morn- 

ing, 21  "hams"  from  Louisiana  to 
Oklahoma  had  offered  to  help  if 
possible  in  the  relaying  of  news  to 
Paragould's  community  station. 

With  permission  from  AP,  news 
emanating  from  Little  Rock  was 
relayed  by  amateur  Cole  Ogletree 
in  North  Little  Rock  to  a  neighbor 
shortwaver,  Richard  Hall,  who,  be- 

cause of  his  favorable  location,  was 
elected  by  the  "hams"  to  transmit 
the  news.  Mr.  Douglas  rigged  up 
a  tape  recorder  in  his  radio  shack 
and  Mr.  Hall's  news  bulletins  were 
recorded  for  use  in  the  KDRS 
newsroom.  The  amateurs  were  on 
the  job  until  after  press  wire  serv- 

ice was  restored  to  KDRS  the  fol- 
lowing morning. 

NEW  series  of  gardening  talks  to  be 
started  on  CKWX  Vancouver,  B.  C, 
Jan.  30.  Shows  will  be  heard  nightly 
at  8:15  by  transcription  on  sustaining 
basis. 

THESE  executives  of  WHBC  Ccnton,  Ohio,  put  in  a  long  session  at  the  radio 
when  they  established  a  "listening  post" — for  ISl/z  hours — to  check  on 
the  station's  over-all  performance.  L  to  r  are  Paul  Gilmor,  sales  manager; 
Gervis  Brady,  program  director;  Julius  Glass,  promotion  manager,  and  Bob 

Fehlman  (standing),  station  manager. 

produce  better  results  at  about  half 
the  cost  that  BMB  had  estimated 
for  its  next  survey.  The  BMB 
board  did  not  agree  with  Mr. 

Hooper's  reasoning  and  this  pro- 
posal was  likewise  rejected. 

As  recently  as  last  November, 
Mr.  Hooper  proposed  (to  NAB  di- 

rectors who  were  to  consider  BAIB's 
future  at  their  Nov.  15  board  meet- 

ing) that  BMB  continue  to  function 
in  its  present  form  but  that  for  fu- 

ture studies  it  should  adopt  the 
Hooper  area  coverage  index  as  its 
basic  technique,  contracting  for 
C.  E.  Hooper  Inc.  "To  apply  our 
method  concurrently  to  an  all-sta- 

tion, radio  and  TV,  county-by-coun- 
ty, city-by-eity  survey.  This  con- 

tract would  be  cost  plus." 
C.  E.  Hooper  Inc.  was  formed  in 

1938  as  successor  to  Clark-Hooper, 
which  in  1934  had  begun  measuring 
audiences  of  network  programs 
through  use  of  the  coincidental 
telephone  technique  on  which  to- 

day's Hooperatings  are  still  based.- 
In  1939  the  National  Network  Rat- 

ings were  supplemented  by  Pacific 
Hooperatings  and  the  following 
year  the  City  Hooperating  service 
was  launched. 

A  long-drawn  conflict  with  Co- 
operative Analysis  of  Broadcasting, 

which  measured  program  audiences 
by  a  recall  method,  resulted  in, 
first.  CAB's  abandonment  of  this 
technique  in  favor  of  the  coinci- 

dental method  and,  in  July  1946, 
by  the  suspension  of  the  CAB  rat- 

ings service.  A.  C.  Nielsen  Co., 
rating  programs  by  means  of  the 
Audimeter,  a  device  that  registers 
all  dial  tunings  of  a  radio  set,  is 

today  Hooper's  only  competitor  in 

SPECIAL  program  commemorating 
35th  anniversary  of  Kiwanis  Interna- 

tional was  broadcast,  from  12-12:30 
p.m.,  Jan.  22,  on  WMAL  Washington. 

the  national  radio  program  rating field. 

In  January,  1948,  the  first  U.  S. 
Hooperating  report  was  issued, 
starting  a  new  service  which  of- 

fered program  ratings  projectible 

to  the  entire  country's  radio  fam- 
ilies. A  month  later,  Hooper  be- 

gan reporting  on  New  York's  TV audiences  and  last  year  expanded 
that  service  to  provide  national 
Teleratings. 

Early  this  month  Mr.  Hooper 
launched  a  campaign  to  rid  radio 
research  of  techniques  that  have 
arisen  since  the  war,  particularly 
cn  the  local  level,  which  he  claimed 
are  invalid  and  unable  to  deliver 
dependable  data  to  advertisers  who 
base  their  appropriations  on  re- 

search findings.  In  an  address  to 
the  Radio  and  Television  Research 
Council  of  New  York,  he  urged  this 
organization  to  take  the  lead  in 
setting  sound  standards  for  radio 
audience  measurements  [Broad- 

casting, Jan.  16]. 

History  by  Dates 
SCHOYERS  VITAL  ANNIVERSARIES 
OF  THE  KNOWN  WORLD  for  1950.  VoL 
III.  Pittsburgh:  Will  Schoyer  &  Co. 
32  pp.  S2. 

THIS  pamphlet  summarizes  his- 
torical anniversaries  and  "firsts"  in world  history  in  short  paragraphs 

under  date  headings.  It  is  de- 
signed particularly  for  people  en- 

gaged in  the  writing  field,  although 
applicable  as  well  to  those  in  the 
advertising  and  related  fields. 

Firm  calls  the  pamphlet  "compre- hensive treasury  of  basic  events; 
history  and  biography,  human  in- 

terest, oddities  and  anecdotes." 

NEWS  department  of  WFAA  Dallas 
has  acquired  portable  self-powered 
tape  recorder  for  on-the-spot  voice coverage. 

Mi U6  tone  A 

►  Adrian  Michaelis,  program  man- 
ager of  NBC  StayicUird  Hour  since 

its  inception  in  October  1926,  re- 
cently   celebrated   his    30th    year  ♦ 

with    Standard   Oil   Co.   of  Cali- 
fornia.    For   the    occasion   fellow  t ; 
employes    honored    him    with    a  s 
luncheon    and    a    Standard  Hour 

program  in  miniature. 
►  Traffic  Manager  Sterling  V. 
Couch  of  WDRC  Hartford,  Conn., 
is  observing  his  22d  anniversary 
with  the  station  this  month. 

►  KVOO  Tulsa,  Okla.  celebrated  its 
25th  anniversary  Jan.  14.  Station 
started  in  Bristow,  Okla.,  as  KFRU, 
and    call  letters 
were  changed  one 
vear    later.    I  n 
1928  W.  G.  (Bill) 

Skelly  purchased 
KVOO    from  its 
founder,    E.  H. 
Rollstone,  and 
moved  its  studios 

to  Tulsa,  increas- 

ing   power  from 500  w  to  5  kw.  In 
1932  William  B. 

Way  became  vice 
president  and  general  manager  of 
the  station  and  Gustav  K.  Brand- 
borg,    now    commercial  manager, 
joined  the  organization  as  a  sales- 

man. Also  in  1932  power  was  in- 

Mr.  Skelly 

Mr.  Way 
Mr.  Brandborg 

creased  to  25  kw  and  50  kw 
transmitters  were  installed.  In 
1938  the  station  became  fulltime 
and  in  1941  full  50  kw  power  was 
granted.  Today  KVOO  has  a  staff 
of  60  fulltime  employes,  18  of 
whom  have  been  with  it  more  than 

10  years. 
►  Grace  Cassidy,  traffic  manager 
of  WXS  Chicago,  received  a  watch 
from  fellow-employes  Dec.  22  in 
honor  of  her  26th  Christmas  at  the 
station. 

►  Dr.  Charles  E.  Fuller,  Los  An- 
geles pastor  and  director-speaker 

on  the  transcribed  Old  Fashioned 
Revival  Hour  sponsored  by  Gospel 
Broadcasting  Assn.  on  235  ABC 
and  275  independent  stations,  ob- 

served his  25th  year  in  radio  on 
Jan.  8. 

►  The  500th  consecutive  broadcast 
of  the  Sunday  morning  Nature 
in.  New  England  program  over 
WTAG-AM-FM  Worcester,  Mass., 
was  aired  Jan.  8. 

►  Nancy  Osgood,  director  of  wom- 
en's activities  for  WRC  Washing- 

ton, began  her  eighth  year  with  the 
station  on  Jan.  2. 

i 
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Time  Sales 

(Continued  from  page  15) 

f'M  revenues  in  1949  would  fall  be- 
ween  $6  and  $7.5  million. 

Radio  Gross  Billings 

Radio's  gross  billings — advertis- 
ing volume  at  the  one-time  rate — 

ivere  estimated  at  $637,200,000, 
pompared  to  $616,500,000  for  the 
preceding  year.  Of  the  1949  total, 
local  time  sales  accounted  for 

p;274.6  million;  national  networks, 
1^192. 5  million;  national  spot  sales, 
^160  million,  and  regional  networks 
3^10.1  million. 

Advertisers  by  Product 

'  Five  product  groups  continued  to 
account  for  almost  three-fourths  of 
hetwork  advertising  in  1949.  These 
are:  Food  products,  toiletries, 
drugs  and  drug  products,  tobaccos, 
snd  soaps  and  cleansers. 

The  following  table  shows  the 
top  five  and  their  respective  ex- 

penditures in  1949,  as  estimated  by 
the  Broadcasting  Business  Index 
kin  the  basis  of  a  Publishers  In- 

formation Bureau  report  for  the 
rst  10  months: 

TOP  NETWORK  ADVERTISERS 

%  of S  Total  Network 
Product  Group  (Millions)  Total 
Food  &  food  products  $45.80  23.8% 

Toiletries    31.38  16.3 
Drugs  &  remedies    .  .  22.14  11.5 
Soaps,  cleansers, 
polishers  19.83  10.3 

Smoking  materials   .  .  .  19.63  10.2 

Comparison  With  Other  Media 
Newspaper  lineage  figures  for 

the  first  10  months  of  1949  reflect- 
ed a  29c  increase  in  newspaper  ad- 

vertising as  compared  with  the 
same  period  of  1948,  according  to 
Media  Records  reports.  This  in- 

crease, comparable  to  radio's  3% 
gain,  was  substantially  below 
newspapers'  13%  increase  in  1948. 

Magazines  Down 
The  Publishers  Information  Bu- 

reau reported  that  general  maga- 
zine advertising  declined  about  3%, 

farm  paper  advertising  remained 
approximately  the  same,  and  Sun- 

day magazine  space  sales  showed 
a  modest  increase  during  the  first 
10  months  compared  to  the  same 
period  of  1948. 

Additional  tables  and  graphs 

charting  the  course  of  radio's  rev- 
enues in  recent  years  are  presented 

in  the  16th  Annual  Business  In- 
dex, 1950  Broadcasting-Telecast- 

ing Yearbook. 

TABLE  I 
RADIO  NET  TIME  SALES  1948-1949 

c- 

Class  of  Business  1948  Total 
National  Network   $133,723,098  32.1 
Regional  &  Miscellaneous  Networks*   7.329,255  1.7 
National  &  Regional  Non-Network          104,759,761  25.1 
Local   _   170,908,165  41.1 
TOTAL   $416,720,279  100.0 

'Includes  miscellaneous  network  and  stations. 

1949 
(Estimated) 
$127,590,000 7,500,000 112,000,000 
181,900,000 

% Total 
29.8 1.8 

26.2 
42.2 

$428,990,000  100.0 

ANDY'S  MARRIAGE 
Congressmen  Ds'seuss  Legality  for  CBS 

CHINA  and  the  State  of  The  Union 
are  not  the  only  matters  getting 
attention    on    Capitol    Hill  these 
days.  Solons,  thanks  to  the  ingenu- 

ity of  a  New  York  public  relations 

■  man,  were  reported  last  week  to  be 
;  deep  in  talk  in  corridors  and  cloak- 

rooms on  the  question  of  whether 
I  Andy,  of  the  celebrated  CBS  Amos 
'n'  Andy  show,  is  legally  married. 
George  Weissman,  with  Benja- 

'  min    Sonnenberg   of    New  York, 
'  which   handles   publicity   for  the 
show,   joined    members    of  CBS' 

.  Washington  news  corps  and  with 
•  the  use  of  WTOP  Washington  re- 
'  cording  facilities  transcribed  30- 
1  second  statements  from  Senators 

and    Representatives    on  Andy's situation. 

Andy  Duped 

On  Dec.  11,  Andy  was  duped  into- 
a  trip  down  the  aisle  with  Abigail 
Simpson,  who  paid  a  fee  to  "King- 
fish"  for  the  marital  set-up.  "King- 
fish"  was  to  have  pressed  into  serv- 

ice a  "stooge"  to  "object"  at  the 
last  minute — but  failed  to  supply 
the  objector.  Result  was  Andy's 
flustered  "I  do"  with  question  in 
his  voice.    Andy  is  still  involved 

in  the  problem  of  freeing  himself 
from  the  marriage.  Recorded  Con- 

gressmen's statements  discuss  the 
legality  of  the  marriage.  Discs 
will  be  circulated  to  CBS  affiliated 
stations  as  promotional  pieces. 

Congressional  Comment 
Among  the  many  comments : 

Sen.  Warren  G.  Magnuson  CD- 
Wash.),  a  bachelor,  said  Andy  is 
not  married  as  there  is  no  intent; 
Sen.  Milton  R.  Young  (R-N.  D.) 
demanded  an  investigation  as  Andy 
"has  many  friends  on  the  Hill"; 
Rep.  Harold  H.  Velde  (R-Ill.)  said 
the  words,  "I  do,"  constituted  ac- 

ceptance and  that  Andy  "has  got- 
ten himself  in  a  mess" ;  Rep. 

Hardie  Scott  (R-Pa.),  sympathetic 
bachelor,  predicted  it  would  take 

the  "best  legal  talent  in  America" 
to  relieve  the  radio  personality 
"from  the  lost  freedom,"  and  Rep. 
Chester  A.  Chesney  (D-Ill.)  found 
the  incident  of  "shotgun  category." 
Plum  comment  came  from  Vice 

President  Alben  W.  Barkley,  who 

said :  "I  don't  know  if  Andy  is 
married  or  not.  All  I  know  is  I 

am  certain  I  am." 

Renews  Opposition  to  Foreign 

Frequency  Inroads  Attempts 

RENEWED  OPPOSITION  to  foreign  attempts  to  make  inroads  into 
U.  S.  channel  rights  was  voiced  by  the  Clear  Channel  Broadcasting 
Service  in  a  regular  meeting  last  Monday  in  Cincinnati. 
Most  of  the  meeting  was  devoted  to  consideration  of  developments 

in  the  NARBA  conference  at  Mon-      ★  — 
treal  last  fall,  the  forthcoming 
U.  S.-Cuba  sessions  and  subsequent 
resumption  of  the  full  NARBA 
conference  on  or  after  April  1. 

The  group  endorsed  the  actions 
taken  by  its  representatives  at  the 
Montreal  phases  of  the  NARBA 
conference.  These  were  CCBS 
Director  Ward  Quaal;  Louis  G. 
Caldwell,  CCBS  attorney;  John  H. 
DeWitt  Jr.  of  WSM  Nashville, 
chairman  of  the  CCBS  engineering 
committee,  and  G.  F.  Leydorff  of 
WJR  Detroit. 

Officials  said  their  opposition  to 
Cuban  or  other  intrusions  on  U.  S. 
broadcasting  rights  was  based  not 
only  on  the  harm  such  inroads 
would  cause  to  clear  channel  sta- 

tions but  also  on  the  damage  that 
would  be  done  to  regionals. 

Director  Quaal's  report  to  the 
CCBS  members  included  state- 

ments from  some  10  farm  organ- 
izations at  the  state,  regional  or 

national  level  in  support  of  clear 
channels. 

The  Council  again  requests  that  the 
U.S.  Dept.  of  State  maintain  a  firm 
stand  against  the  attempted  inroads 
of  foreign  nations  on  radio  channels 
utilized  by  stations  in  the  U.S. 

The  CCBS  meeting  in  Cincinnati 
was  under  the  chairmanship  of 
E.  W.  Craig  of  WSM  Nashville, 
chairman  of  the  board  of  the  clear- 
channel  group.  Others  attending 
the  meeting: 

J.  Leonard  Reinsch,  WSB  Atlanta; 
Ralph  Evans  and  Paul  Loyet,  WHO 
Des  Moines;  Victor  A.  Sholis,  WHAS 
Louisville;  J.  H.  DeWitt  Jr.  WSM 
Nashville;  Frank  P.  Schreiber  and 
Carl  J.  Meyers,  WGN  Chicago;  Harold 
Hough,  WBAP  Ft.  Worth;  William 
Fay,  WHAM  Rochester;  W.  B.  Ryan, 
KFI  Los  Angeles;  James  D.  Shonse, 
Dwight  Martin  and  Washington  At- 

torney D.  M.  Patrick,  WLW  Cincin- 
nati ;  Glenn  Snyder  and  Harold 

Safford,  WLS  Chicago;  Howard  Sum- 
merville  and  J.  D.  Bloom,  WWL  New 
Orleans;  Hugh  A.  L.  Halfif,  WOAI  San 
Antonio;  G.  F.  Leydorff,  WJR  De- 

troit; CCBS  Director  Quaal  and  Mr. 
Caldwell  and  R.  Russell  Eagan,  CCBS 
attorneys. 

NCFC  Backs  Stand 
These  included  the  National 

Council  of  Farmer  Cooperatives, 
which  in  its  annual  meeting  in  Chi- 

cago on  Jan.  13  went  on  record  for 
maintenance  of  the  clears  and  for 
higher  power  to  extend  the  rural 
service   of  clear-channel  stations. 

The  resolution  also  put  the  farm 

group  on  record  for  a  "firm  stand 
against  the  attempted  inroads  of 
foreign  nations"  on  U.  S.  channel 
rights. 

The  farmer  council  contended 

that  "many  of  the  rural  people  de- 
pend to  a  large  extent  upon  clear- 

channel  stations  for  their  radio 
service"  and  that  "such  service 
should  be  protected  and  improved." 

This  is  "even  more  true,"  the 
resolution  said,  since  television 
will  not  reach  many  rural  areas 
"for  an  indefinite  period." 

The  resolution  continued: 
Therefore,  the  Council  requests 

that  no  action  be  taken  by  Congress 
or  the  FCC  which  would  allow  the 
breaking  down  of  "clear  channels" 
serving  rural  areas.  On  the  con- 

trary, the  Council  urgently  recom- 
mends that  such  clear-channel  sta- 

tions be  granted  sufficient  facilities 
to  serve  farm  communities  and  rural 
areas  not  presently  enjoying  the  su- 

perior radio  service  available  to  all 
metropolitan  areas. 

In  recent  months,  the  U.S.  has  been 
a  party  to  an  international  radio  fre- 

quency allocation  conference  with 
other  North  American  nations.  Dur- 

ing that  conference,  the  Council  vig- 
orously protested  the  demands  of 

the  Cuban  Government  for  broadcast- 
ing rights  on  channels  which  are  so 

essential  to  the  people  of  the  U.S. 

WRNL  Richmond,  Va.,  inaugurates  new 
daily  show  prepared  especially  for 
information  and  entertainment  of  lis- 

teners in  rural  areas.  Program,  The 
Virginia  Farvi  Show,  heard  Mon. -Sat., 
12:45-1  p.m. 

SESAC  Inc.  has  compiled  catalog  of 
moods,  themes  and  bridges  to  be  used 
with  its  transcribed  library.  Over 
2,000  numbers  are  listed.  Catalog  will 
be  sent  to  SESAC  subscribers. 

Mr.  N.  F.  McEvoy 
Cunningham  and  Walsh,  Inc. New  York  City 
Dear  Mac: 

Been  pokin'  'round  th' agin  here  at  WCHS  an' 
permotin'  office 
I  seen  a  whole stacka  program 
schedules  with 
pitchers  uv  our advertisers  on 
th'  fronts.  I  re- members way 

hack  las'  June ZL'hC'n  th'  big 

boys  here  thunk 

up  th'  idee  o' 
takin'  pitchers 
o'  th'  folks 

ic  hat  use 

!V  CHS  an' 

ha 'J  in'  them tell  why  they 
likes  IIS.  They 
says  then  thet 

if  they  cud jest  keep  hit gain'  fer  a  few months,  boy 
■.chat  a  thing 

thet  u  d  be! 
ir  e  I  l._  M  a  c, 
here  hit  is  si.v 
months  later 
an  they's  still gain'  strong! 
Yessir,  I  seen 
sir  full  months o'  schedules 
and  a  whole 
I  ott  a  pitchers stacked  up  fer 
th'  f  czvtu  re  ! B'lieve  hit  or 

not.  they's  a waitin  list  o'  pccpnl  who  wants  to  in- 
dorse usin'  U'CHSI  .Vote  thct's  pretty 

good,  an'  hit  jc.<t  goes  tcr  sho-.c  thet  our local  merchants  kno:cs  rr/'i^f  a  good  job 
WCHS  does  fer  '0,.  Thct's  sumpthin' you  nashunal  fellers  orta  keep  in  mind, 

Mac. Yrs. 

Algy 

WCHS 

Charleston,  W.  Va. 
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Pull  Out  for  Filing 

RADIO,  TV's  £FffC7 
Lies  in  Simplicity — Moran 

SIMPLICITY  is  the  keynote  of 
effective  radio  and  TV  commer- 

cials, according  to  Joseph  A. 
Moran,  vice  president  and  associate 
director  of  radio  and  television  for 
Young  &  Rubicam.  Addressing  the 
Radio  Executives  Club  of  Boston, 
meeting  at  the  Hotel  Touraine, 
Jan.  11,  Mr.  Moran  advised  adver- 

tising men  to  recall  some  of  the 
lessons  learned  in  the  early  days  of 
radio.  One  of  these,  he  said  was 
"commercials  should  cover  only  one 
specific  point  about  a  product  and 
only  such  subordinate  ones  as  serve 
to  build  or  emphasize  it." 

If  an  effective  sales  job  can  be 
done  in  two  minutes  on  a  half -hour 
show — do  it,  he  advised.  The  same 
points  which  determine  good  radio 
copy  also  apply  to  TV  commercials, 
he  said,  adding  that  whether  TV 
commercials  should  be  live  or  film 
can  easily  be  determined  by  the 
product,  all  things  being  equal  such 
as  expenditures.  He  further  pointed 
out  tbat  present-day  television 
commercials  are  "too  devicey." 

Elected  unanimously  to  serve  as 

COLORADO  FIRE 

Radio  Beams  Forest  Fight 

FOREST  FIRE  which  swept  un- 
controlled near  Colorado  Springs 

last  Tuesday  enabled  Colorado's 
radio  outlets  to  perform  another 
public  service.  Stations  were  in- 

strumental in  informing  residents 
of  the  fire's  progress,  which  at  one 
time  threatened  the  city. 
Among  the  many  stations  on  the 

scene  were  three  outlets  which  re- 
ported their  typical  experiences. 

KFEL  Denver  staffers  were  on  a 
24-hour  coverage  stint.  Newsman 
Warren  Clark  was  on  the  scene 
within  two  hours  after  the  fire  was 
declared  out  of  hand.  He  was  re- 

lieved later  by  Newsmen  Mck  Mc- 
Daniel  and  Duncan  Ross  in  a  mo- 

bile unit.  Telephone  checks  period- 
ically sent  to  the  station  were 

edited  and  compiled  into  regular 
newscasts  and  into  Mutual  News- 
reel  by  KFEL's  News  Director 
Jack  Fitzpatrick  and  Night  Editor 
Bob  Erickson. 

News  staff  of  KOA  Denver  also 
employed  a  mobile  unit  airing  nine 
complete  broadcasts  in  a  22-hour 
period.  Included  in  these  was  a 
feed  to  the  full  NBC  network 
where  a  description  of  the  fire  was 
used  on  Morgan  Beatty's  News  of 
the  World,  7:15  newscast. 

By  sign-off,  midnight,  KVOR 
Colorado  Springs  closed  the  book 
on  a  day-long  broadcast  that  had 
started  about  4:40  in  the  morning. 
KVOR  had  two  mobile  units  cover- 

ing the  disastrous  fire.  Broadcast 
facilities  were  set  atop  the  Ex- 

change National  Bank  BIdg.,  where 
activities  could  be  seen.  Station 

aided  county  sheriff's  olfice,  state 
courtesy  patrol,  city  police  and  fire 
departments,  and  reported  it  was 
credited  by  local  authorities  with 
being  a  major  factor  in  bringing 
fire  under  control. 

WCOP  Claims  Beat 

WHEN  Brink's  Inc.,  armored 
car  firm,  suffered  the  loss  of 
over  a  million  dollars  in  last 

Tuesday's  Boston  holdup, 
WCOP'  Boston  claimed  it 
landed  first  exclusive  inter- 

views with  the  victims.  News 
Director  Ron  Cochran  being 
out  of  town,  WCOP  Program 
Director  Gene  King  handled 
the  tape  recording  of  the  in- terviews which  were  aired  on 
four  morning  newscasts. 
WCOP  says  it  beat  the  town 
on  the  report  of  the  holdup 
and  aired  the  story  coast  to 
coast  over  ABC  on  the  11 
o'clock  newscast  the  night  of 
the  robbery. 

additional  members  on  the  REC 
board  of  directors  were  Harold  E. 
Fellows,  WEEI  Boston;  Gerald 
Harrison,  WMAS  Springfield  and 
WLLH  Lowell;  Paul  Provandie, 
Hoag  &  Provandie  Inc.;  Stacy 
Holmes,  Filene's  Sons  Co.,  and  Bert 
Georges  Transcast  Corp.  Craig 
Lawrence,  president  of  the  REC 
and  general  manager  WCOP  Bos- 

ton, presided  at  the  meeting. 

FCC  Amendment 

TO  EXPEDITE  FCC  procedures, 
the  Commission  last  week  amended 
Sec.  0.145  of  its  rules  to  authorize 
the  Secretary  to  act  upon  applica- 

tions for  new  noncommercial  educa- 
tional FM  stations  upon  securing 

approval  of  the  Bureaus  of  Law, 
Engineering  and  Accounting. 
Heretofore  the  Commission  itself 
has  ruled  on  these  requests. 

NEW  BRUNSWICK,  Canada, 
boasts  a  news  gathering  associa- 

tion that  is  radio  owned  and  oper- 
ated. C.  Austin  Moore,  sales  and 

promotion  manager  of  CFNB 
Fredericton,  says  Radio  Press  Ltd. 
has  emerged  from  a  two-year  bap- 

tism of  news  fire,  and  now  is  ready 
to  add  still  other  stations  in  the 
eastern  section  of  the  Dominion. 

Stations  that  originated  Radio 
Press  are  anchor  points  in  a  rough- 

ly-drawn triangle  of  coverage 
(CFNB,  CKCW  Moncton  and 
CFBC  Saint  John).  Since  its 
founding,  Radio  Press  has  annexed 
an  additional  station  and  three 
newspaper  subscribers. 

The  cooperative  association,  Mr. 
Moore  points  out,  was  begun  to  fa- 

cilitate, improve  and  broaden  news 
coverage  of  a  local  nature.  And, 
of  equal  importance,  it  was  de- 

signed to  keep  the  cost  of  extensive 
local  news  coverage  to  a  minimum. 

Since  all  members  are  also  sub- 
scribers to  the  British  United 

Press,  the  latter's  teletype  facilities are  utilized  as  a  source  of  world 
news  and  time  splits  are  arranged 
for  the  transmission  of  the  local 

material.   BUP  in  return  gets  com- 

ENGINEERS  MEET 
NAB  Plans  Repeat  Success 

A  REPEAT  attendance  figure  of 
500  radio  engineers  is  expected  at 
the  NAB's  fourth  annual  engineer- 

ing conference  April  12-16  at  Chi- 
cago's Stevens  Hotel.  Neal  Mc- 

Naughten,  NAB  Engineering  Dept. 
director,  said  last  Thursday  the 
conference  again  would  be  a  top 
feature  of  the  28th  annual  NAB 
convention. 

Plans  already  are  underway  for 
the  AM-FM-TV  conference,  he  said. 
Questionnaires  have  been  sent  to 
broadcast  engineers  and  other  in- 

terested parties  to  cull  suggestions 
on  subjects  and  speakers.  Last 
year,  the  conference,  at  which 
noted  radio  engineers  presented 
technical  papers,  was  held  for  the 
first  time  ahead  of  the  management 
conference  portion  and  lasted  three 
days.  The  same  schedule  is  set 
for  next  April,  Mr.  McNaughten 
said. 

Only  Such  Meeting 
Mr.  McNaughten  underscored 

that,  as  in  previous  years,  the  en- 
gineering conference  is  the  only 

nation-wide  engineering  meeting 
designed  solely  for  and  presented 
by  broadcast  engineers.  He  said 
the  attendance  this  year  would 
readh  1949's  figure  of  500. 
Of  additional  interest  to  con- 

ferees, he  said,  is  the  traditional 
NAB  Convention  exhibition  of 
transmitters,  engineering  products 
and  developments.  The  exhibit, 
largest  of  its  kind  in  the  world, 
will  be  open  through  the  manage- 

ment and  engineering  conference, 
he  said. 

plete  provincial  news  coverage  ex- 
cluding the  need  for  any  bureau 

or  correspondents.  Radio  Press 
maintains  its  own  bureaus  in 
every  town  where  a  subscriber  is 
located  and  also  correspondents  in 
strategic  communities  throughout 
the  province. 
Apex  of  Radio  Press'  service, Mr.  Moore  says,  is  the  preparation 

of  balanced  and  timed  newscasts  as 

required  by  the  day's  schedule  to 
each  subscribing  station.  The  oper- 

ation has  worked  so  well,  he  adds, 
that  news  ratings  have  climbed 
steadily  to  assume  top  spots  on 
both  daytime  and  evening  sched- ules. 

KVTT  (FM)  Opening 

OPENING  of  KVTT  (FM)  Dallas, 
non-commercial  educational  FM 
outlet,  has  been  announced  by 
Texas  Trade  School.  Dedication 
ceremonies  will  be  held  Thursday 
(Jan.  26).  Owned  and  operated 
by  Texas  Trade  School,  KVTT  is 
licensed  to  operate  fulltime  on 
Channel  203  (88.5  mc).  Studio  and 
transmitter  are  located  on  the 
school  campus  at  1316  West  Com- 

merce in  Dallas. 

WMMW  CITED 
Manufacturer  Files  Suit 

WMMW  Meriden,  Conn.,  has  been 
named  in  a  suit  for  $50,000  dam- 

ages filed  by  a  local  manufacturing 
company  which  claims  that  re- 

marks made  by  a  political  candi- 
date during  a  campaign  speech 

over  the  station  injured  the  com- 
pany "in  its  reputation,  business 

and  credit." The  suit  was  filed  by  The  Charles 
Parker  Co.  after  WMMW  re- 

fused a  demand  by  Parker  B. 
Allen,  president  of  the  firm,  that 
the  station  and  Joseph  N.  DePaola, 
a  candidate  for  mayor,  retract  a 
statement  by  Mr.  DePaola.  The 

firm  labeled  as  "absolutely  untrue" 
the  DePaola  statement  that  "this old,  famous  firm  is  now  90%  out 
of  production  and  is  up  for  sale. 
How  many  jobs  will  disappear? 

The  staggering  total  of  1,000  .  .  ." 
In  refusing  the  retraction  de- 

mand, C.  A.  Schultz,  WMMW  pres- 
ident, said  the  controversy  was 

entirely  beyond  the  station's  con- trol. Citing  the  general  require- 
ments of  the  FCC  covering  the 

situation,  Mr.  Schultz  said: 
"No  station  licensee  is  required 

to  permit  the  use  of  its  facilities  by 
any  legally  qualified  candidate  for 
public  office,  but  if  any  licensee 
shall  permit  anv  such  candidate  to 
use  its  facilities,  it  shall  afford 

equal  opportunity  to  all  other  can- didates for  that  office  to  use  such 
facilities,  provided,  that  such  li- 

censee shall  have  no  power  of  cen- 
sorshin  over  the  material  broadcast 

by  any  such  candidate." 

BEER  ADS 

Good  Reaction  Reported 

BEER  advertising  has  a  high  rate 
of  acceptance,  according  to  a  sur- 

vey made  for  United  States  Brew- 
ers Foundation,  which  revealed 

that  48.7%  of  those  interviewed 
thought  favorably  of  present  beer advertising. 

There  were  29.4%  who  had  no 

opinion  and  only  21.9%  made  un- 
favorable comments.  Even  among 

prohibitionists,  26%  were  favor- 
ably impressed  by  the  beer  adver- 

tising they  had  heard  or  seen,  the 
foundation  said. 

"The  ratio  of  almost  2 ¥2  to  1 
favorable  to  beer  advertising  is  a 
tribute  to  the  idividual  brewers, 
indicating  that,  by  and  large,  they 
have  kept  their  beer  advertising 
in  good  taste,  since  the  answers  to 
this  question  must  have  been  in- 

fluenced quite  largely  by  the  local 
advertising  of  breweries  as  well  as 

by  the  industry  campaign,"  the 
survey  report  said. 

NATIONAL  Western  Stock  Show, 
Denver,  will  be  covered  on  National Farm  and  Home  Hour,  NBC  Saturday, 
Jan.  21. 

STATION-OWNED  NEWS  SERVICE 
Canadian  Co-op  Plan  Augments  National  Coverage 
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GET  IN  LINE  WITH  CHANNEL  9! 

WOR-tv.  on  channel  9,  in  New  York,  is  one  of  the  most  valuable  franchises  in 

New  York  television  today. 

Why  not  get  in  line  with  such  shrewd  tv  sponsors  as  Piel  Brothers,  Petri  Wine  Co., 

Flagstaff  Foods,  United  Air  Lines,  etc.,  and  nail  down  a  period  that  will  give  you  a  lasting  and 

increasingly  valuable  monopoly  on  a  good  time? 

There  isn't  much  time  left,  so  do  it  today! 

Remember— WOR-tv  — and  only 
WOR-tv  — wilt  bring  hundreds  of 
thousands  of  listeners  the  famous 

Brooklyn  Dodgers  games  in  New  York. 
That  alone  makes  your  time  buy 
double-barrelled! 

WOR-tv 

channel  %f 

one  of  America* s 
great  television  stations 



DETROITERS 

have  the 

money  now 

Ten  continuous  years  of  full  employ- 

ment for  over  a  million  workers  hove  made 

Detroit  America's  most  prosperous  major 

market.  With  auto  manufacturers  planning  to 

EXCEED  last  year's  record  production  of 

6,240,400  cars,  the  1950  outlook  is  exceed- 

ingly bright.  Looks  like  another  three-billion- 

dollar  year  for  Detroit's  retailers! 

WWJ-TV 

has  the 

audience  now 

a 

The  150,000  TV  sets  now  in  the  Detroit 

market  are  concentrated  within  easy  range 

of  WWJ-TV's  strong,  clear  signal.  Lion's  share 

of  this  audience  belongs  to  WWJ-TV,  first 

television  station  in  Michigan  .  .  .  two  years 

ahead  of  Detroit's  other  two,  in  TV  know-how 

and  prograrhming. 

ADVERTISERS 

are  doing  the 

business  now 

1949  WAS  A  GOOD  YEAR  for  WWJ-TV  adver- 

tisers. Naturally,  1950  is  proving  even  bigger. 

Aggressive   advertisers   seeking  increased 

sales  in  this  fabulously  wealthy  market  can. 

achieve  them  through  WWJ-TV. 

FIRST  IN  MICHIGAN Owned  and  Operated  by  THE  DETROIT  NEWS 

Naiional  Repretenlalivet:  THE  GEORGE  P.  HOLLINGBEHY  COMPANY 
ASSOCIATE  AM-FM  STATION  WWJ NBC  Television  Hetwork 
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TV  IN  SPORTS 
Jo/nt  Probe  0/  Gate  Impact  Looms  in  NBC  Offer 

INVESTIGATION  of  television's 
impact  on  the  sports  gate  may  be- 

come a  joint  venture  of  the  nation's 
big  colleges  and  the  telecasting  in- 

i  dustry. 
I  That  possibility  was  developing 
last  week  following  an  offer  Jan.  13 

j  by  NBC  President  Joseph  H.  Mc- Connell  that  network  telecasters 
would    be    amenable    to  offering 

;  financial  aid  and  assistance  to  the 
i  National  Collegiate  Athletic  Assn. 

j  for  a  study  of  video's  effect  on !i  sport   box   office  [Broadcasting, 
[  Jan.  16]. 
J  Ralph  Furey,  chairman  of  the 
||  Television  Committee  of  the  East- 
ern  Collegiate  Athletic  Conference, 

!  said  he  or  some  official  of  the 
.!  ECAC  undoubtedly  would  ask  that 
J  the  NCAA  take  advantage  of  the 
;  McConnell  offer. 

Facts  Needed 

The  only  way  to  get  the  box  of- 
fice facts,  Mr.  Furey  told  Tele- 

casting, is  to  spend  the  money 
required  by  an  adequate  national 
investigation. 

The  aid  of  the  telecasting  indus- 
try would  be  welcomed,  in  his  opin- 

ion, in  such  a  nation-wide  effort 
by  the  NCAA. 

It  was  Mr.  Furey,  of  Columbia 
U.,  who  caused  the  NCAA  to 
authorize  the  setting  up  of  a  tele- 

vision committee.  That  committee, 
which  has  yet  to  be  named,  is 
charged  with  making  a  thorough 
investigation  of  the  television  prob- 

lem and  with  making  a  report  on 
it  to  the  NCAA  executive  commit- 

tee meeting  in  June. 
His  recommendation  also  urged 

that  NCAA  members  make  no 
television  commitments  beyond  the 
1950-51  college  year,  pending  any 
possible  action  at  the  1951  NCAA 
convention. 
The  Furey  recommendations 

were  passed  unanimously  by  the 
NCAA  business  session  which  con- 

cluded that  organization's  44th  an- 
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nual  convention  Jan.  14  at  the 
Hotel  Commodore,  N.  Y. 

The  recommendations  first  were 
presented  the  day  before  at  an 
NCAA  round  table  meeting  of  the 
large  college  and  university  group 
at  which  the  topic  for  discussion 
was,  "Television,  and  Its  Impact 
on  Sports  Attendance." At  the  latter  meeting,  Mr. 
Furey's  recommendations  were 
preceded  and  followed  by  expres- 

sions of  opinion  from  representa- 
tives of  major  colleges.  That  opin- 

ion was  mixed,  some  members  be- 
lieving that  television  might  have 

hurt  attendance,  others  believing 
the  opposite. 

A  feature  of  the  meeting  was  a 
presentation  by  Jerry  M.  Jordan, 
a  student  in  the  graduate  school 
of  the  U.  of  Pennsylvania,  who 
made  a  progress  report  on  an  am- 

bitious research  study  he  is  con- 
ducting on  the  influence  of  televi- 

sion on  sports  attendance. 
His  study,  which  is  to  be  com- 

pleted in  April,  has  thus  far 
shown,  subject  to  change  by  addi- 

tional research,  that  the  fear  that 
the  telecast  of  a  big  college  game 

would  hurt  small  colleges'  athletic 
attendance  may  be  groundless.  Mr. 
Jordan  said  there  is  no  indication 
that  the  telecasting  of  U.  of  Penn- 

sylvania games  has  hurt  attend- 
ance of  the  smaller  college  games 

in  the  Philadelphia  area. 

Studies  Reported 

His  studies  also  indicate,  thus 
far,  that  the  longer  television  sets 
are  owned  by  fans,  the  less  likely 
video  receivers  will  keep  them  away 
from  the  stadium.  In  fact,  he  said, 
once  the  television  novelty  has 
worn  off,  TV  does  not  hurt  attend- 

ance and  may  even  increase  it. 
He  conceded,  however,  that  al- 

though  college   football  gates 

turned  in  remarkable  records  in 

the  past  year,  colleges  in  TV  areas 
have  not  fared  as  well  as  those  in 
non-TV  areas. 
Mr.  McConnell  followed  Mr. 

Jordan,  and  it  was  then  that  Mr. 
McConnell  made  his  offer  of  aid 
for  study  of  the  television  football 

problem. 
He  told  the  university  and  col- 

lege athletic  executives  that  until 
the  facts  are  all  in  it  would  not  be 
wise  to  blame  television  for  gate 
declines. 

Mr.  McConnell  cited  figures  to 
show  that  perhaps  other  factors 
might  be  involved  in  a  falling  gate. 
He  said  that  last  year  attendance 
of  intercollegiate  football  went  up 
4  %  while  telecasts  were  on  a 
wide-open  basis  whereas  pro-foot- 

ball attendance  was  down  9%  in 
spite  of  efforts  to  save  its  gate  by 
generally  denying  games  to  the 
home  viewing  audience. 

TAUNT Proposals  Made  for  SAG-TVA  Partnership 

SCREEN  ACTORS  GUILD  has 
sent  the  Television  Authority  pro- 

posals for  a  partnership  but  at  the 
same  time  gave  notice  that  TVA's 
proposals  to  iron  out  differences 
between  the  two  organizations  are 
unacceptable,  John  Dales  Jr.,  SAG 
executive  secretary,  said  Friday. 
TVA  wanted  to  solve  the  differ- 

ences between  it  and  SAG  by  hav- 
ing the  SAG  and  its  sister  organi- 

zation. Screen  Extras  Guild,  send  a 
committee  from  the  West  Coast  to 
New  York  or  to  use  mediation  ma- 

chinery. Further,  TVA  proposed 
that  both  partners  meet  jointly  for 
discussion  and  action  on  such  mat- 

ters as  strikes  [Telecasting,  Jan. 16]. 

The  latter  proposal,  it  was  em- 
phasized in  the  Dales  announce- 

ment, was  one  the  Screen  Guilds 
could  not  swallow. 

The  guild,  in  a  letter  to  the  TVA 
board,  made  it  clear  that  it  will  not 
agree  to  any  form  of  joint  member- 

ship meeting  at  which  film  actors 
could  be  "forced  to  strike  or  be 
prevented  from  striking  by  other 
actors  who  do  not  work  in  the  mo- 

tion picture  field." Said  the  guild  letter: 
"We  feel  obligated  to  make  it 

clear  that  if  you  are  unable  to  ac- 
cept this  basic  principle,  further 

exploration  of  partnership  would 

appear  to  be  a  waste  of  time." 

And  on  the  same  point,  the  letter 
stated: 

"It  is  a  basic  principle  of  the 
Screen  Actors  Guild  that  on  all  im- 

portant matters  such  as  calling  of 
strikes  and  approval  of  contracts, 
our  entire  membership — not  just 
those  who  may  attend  a  member- 

ship meeting — has  the  democratic 
right  and  must  be  given  the  utmost 
opportunity  of  voting.  On  impor- 

tant issues  the  guild  polls  its  entire 
membership  by  mail  referendum; 
therefore  your  proposal  of  joint 
meetings  with  power  to  call  strikes 
and  approve  or  disapprove  con- 

tracts is  essentially  undemocratic 
as  far  as  the  Guild  membership  is 

concerned." Despite  the  vehemence  of  the 
SAG  words,  it  nevertheless  told 
TVA  that  it  believed  that  negotia- 

tions between  them  should  not  be 
broken  off. 

Continuation  Desired 

SAG  then  proposed  that  neither 
it  nor  TVA  conclude  collective  bar- 

gaining contracts  without  advising 
the  other  during  the  partnership 
discussions.  It  also  proposed  that 
negotiations  be  conducted  either  by 
TVA  sending  a  delegation  to  the 
West  Coast  to  meet  with  SAG  or 

by  exchanging  letters. 
Major  SAG  proposals  for  the 

partnership  included : 

Negotiations  by  the  partners  to 
be  conducted  jointly  and  all  con- 

tracts to  be  subject  to  approval  of 
both  SAG  and  TVA.  Contract  for 
live  and  film  video  to  be  separate. 
TVA  will  have  as  its  area  of  re- 

sponsibility and  will  take  the  lead 
in  negotiations  and  administration in: 

1.  Live  telecasts. 
2.  Simultaneous  kinescope  of  live 

telecasts  for  supplementary  cov- erage. 
3.  Closed  circuit  kinescope  made 

in  the  same  manner  as  a  live  tele- 
cast or  designed  as  a  substitute  for 

an  existing  live  telecast. 
4.  Film  inserts  which  are  a  sub- 

ordinate part  of  a  live  telecast  in 
which  only  persons  appearing  in 
the  live  telecast  appear. 

SAG  will  have  as  its  area  of  re- 
sponsibility and  will  take  the  lead 

in  negotiations  and  administration 
in: 

1.  All  motion  picture  films  made 
for  exhibition  on  television  other 
than  as  specified. 

2.  Films  made  by  means  of 
closed  circuit  kinescope  or  allied 
devices  in  the  motion  picture  man- 

ner, i.e.,  involving  cutting,  editing, 
etc.,  or  designed  as  a  substitute 
for  film. 

3.  Filmed  commercial  spot  an- 
(Continued  on  Telecasting  11) 
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CBS'  NEW  YORK  STATION  COMBINES 

NETWORK  AND  LOCAL  OPERATIONS 

ON  July  21,  1931,  with  Ne
w 

York's  Mayor  James  J. 
Walker  doing  the  official  hon- 

ors, W2XAB,  forerunner  of 
WCBS-TV,  inaugurated  the  first 
regular  schedule  of  video  broad- 

casting in  the  U.  S.  with  a  45- 
minute  variety  program.  The  cast 
included  such  first-flight  talent  as 
Kate  Smith,  George  Gershwin,  the 
Boswell  Sisters  and,  of  course,  the 
"Columbia  Television  Girl,"  Nata- 

lie Towers. 
The  opening  program  announced: 

"Following  tonight's  inaugural  of 
television  station  W2XAB,  sight- 
and-sound  programs  will  be  broad- 

cast every  afternoon  and  night  by 
this  station."  Before  the  end  of 
1931,  William  Schudt  Jr.,  then 
CBS  director  of  television,  now  di- 

rector of  station  relations,  was 
handling  a  W2XAB  schedule  of 
seven  hours  a  day,  seven  days  a 
week,  practically  paralleling  the 
1950  schedule  of  WCBS-TV. 

'■>  Operating  on  a  frequency  of 
2,778  kc,  W2XAB  covered  a  wider 
•area  than  today's  TV  stations.  But 
the  definition  of  its  mechanically 
scanned  pictures  was  only  60  lines 
fi'om  top  to  bottom,  in  contrast  to 
today's  electronically  scanned  525 lines.  It  soon  became  clear  that 
60-line  pictures  were  not  good 
enough  for  a  national  system  of 
TV  programming,  and  on  Feb.  23, 
1933,  CBS  announced:  "We  now 
feel  that  further  operation  with 

the  present  facilities  off'ers  lit- tle possibility  of  contributions  to 
the  art  of  television,  and  we  have, 
accordingly,  decided  to  suspend 
temporarily  our  program  sched- 

ule." More  than  eight  years  elapsed 
before  W2XAB  resumed  a  regular 
schedule  of  TV  programs.  On 
July  1,  1941,  when  it  became 
WCBW,  one  of  the  two  TV  stations 
authorized    to    begin  commercial 

operation  on  that  date,  it  inaugu- 
rated a  15-hour-a-week  program 

schedule.  But  WCBW  did  not  im- 
mediately start  selling  time  to  ad- 
vertisers, deciding  instead  to  con- 

centrate on  program  experiments 
for  the  time  being. 
Video  coverage  of  the  arts, 

through  a  series  put  on  in  coopera- 
tion with  New  York's  Metropolitan 

Museum  of  Art;  of  the  dance,  from 
ballet  to  ballroom  and  square  danc- 

ing; of  public  aff'airs,  through 
forum  discussions;  of  informal  en- 

tertainment, such  as  quizzes  and 
parlor  games  played  by  celebrities; 
of  children's  stories  illustrated  by 
an  artist  who  drew  as  the  story- 

teller talked;  of  news,  illustrated 
by  maps  and  other  visual  material 
— these  were  some  of  WCBW's 
1941-42  program  experiments. 

On  Dec.  7,  1941,  WCBW  telecast 
a  90-minute  documentary  on  the 
attack  of  Pearl  Harbor  and  the 
nation's  reaction  to  it.  Followed 
war  bond  drives,  with  notables  sell- 

ing bonds  by  TV;  a  National  De- 
fense series  in  cooperation  with 

government  agencies;  a  Red  Cross 

first  aid  course  and  other  wartime 

series.  On  June  1,  1942,  to  con- 
serve scarce  tubes  and  manpower, 

WCBW  cut  its  schedule  from  15 
to  four  hours  a  week,  all  films. 

Live  programming,  resumed  in 
May  1944  and  gradually  acceler- 

ated toward  today's  full-scale  oper- 
ation, continued  the  prewar  experi- 

ments in  TV  presentation  of  all 
types  of  programs,  from  dance  to 
drama,  quizzes  to  commentaries, 
fashions  to  sports.  In  June  1945, 
WCBW  made  its  facilities  avail- 

able to  advertisers  on  a  "working 
partnership"  basis  for  testing,  de- 

veloping and  broadcasting  commer- 
cial TV  programs.  On  Nov.  1, 

1946,  when  the  station  changed  to 
its  present  call,  WCBS-TV,  it  be- 

gan full  commercial  operation 
charging  clients  for  time  as  well 
as  for  program  expenses.  WCBS- 
TV  now  operates  on  Channel  2 
(54-62  mc)  with  6.8  kw  aural,  13.7 
kw  visual. 

*  :f: 

TODAY,  WCBS-TV  broadcasts something  over  50  hours  of 
program  service  a  week,  run- 

ning from  midafternoon  until 
after  11  p.m.  Analysis  of  a  typical 

recent  week's  operations  shows  a 
total  of  53  hours  of  program  time, 
divided  into  39  hours  and  25  min- 

utes of  network  service  and  13 
hours  and  35  minutes  of  local  pro- 

gramming.   Time  devoted  to  vari- 

ous types  of  programs  breaks  down 
as  follows: 

Hrs. & 

Min 

Films 
11 00 

Musical  Shows 8 30 
Dramatic  Programs 6 00 
Comedy- Variety 5 

•30 

Children's  Shows 4 

00 

Sports,  Fashions  & Women's  Shows 3 

15 

News 
2 

15 

"How  To  Do"  Shows 1 

45 

Situation  Comedy 1 

.30 

Interviews 1 

:30 

Forums 1 

■30 

Talent  Shows 1 00 Giveaways 
1 00 

Quiz  Shows 
0 30 

Religious 0 

•30 

Exposition 0 

:15 

Total  53:00 

Dividing  the  53  hours  of  video 
air  time  into  sponsored  and  sus- 

taining hours — spot  announcements 
are  not  included  in  this  breakdown 
— shows  an  almost  even  division, 

if  the  participating  time  is  consid- 
ered  as  fully  commercial: 

Net- 

Local work Total 
Hrs. Hrs. 

Hrs. 

Type Min. Min. Min. 

Sponsored 

2:15 12:40 14:55 
Partcip. 

7:15 5:00 
12:15 

Sustaining 4:05 21:45 25:50 

Total 13:35 
39:25 

53:00 
The  division  between  local  and 

Among  the  Executives  Responsible  for  WCBS-TV  Operations 

Mr.  MINER  Mr.  SUTTON  Mr.   VAN  VOLKENBERG  Mr.  ROBINSON 
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ork  time  is  anything  but 
ual,  however.  Nearly  seven- 

eighths  of  the  sponsored  time  on 
WCBS-TV  is  used  by  network  pro- 

grams (859f )  and  network  shows 
account  for  almost  as  much 

34.2<"f )  of  the  station's  sustaining 
ours.  Only  in  participating  shows 

do  local  programs  get  more  time 

hours  (59.2'~()  than  network shows. 

The  emphasis  on  network  pro- 
gramming is  no  accident.  J.  L. 

Van  Volkenburg,  newly  appointed 
CBS  vice  president  in  charge  of 
network  sales  (AM  and  TV  alike) 
and  formerly  head  of  all  CBS-TV 
operations,  told  Broadcasting  : 

"For  the  past  few  years,  as  TV 
stations  were  first  appearing  in 
many  cities  and  as  facilities  for 
connecting  them  into  networks 
were  being  developed,  we  of  CBS 
television  have  operated  on  the 
theory  that  our  first  responsibility 
was  to  direct  our  main  efforts  to 
programming  of  a  type  that  not 
only  was  good  local  broadcasting 
but  that  would  provide  program- 

ming for  our  affiliates  as  well. 

"This  phase  is  now  coming  to  an 
end,"  Mr.  Van  Volkenburg  stated. 
"We  expect  in  the  not  too  distant 
future  to  adopt  for  TV  the  pattern 
which  has  been  so  successful  in  AM 
and  to  set  up  a  local  operation  for 
WCBS-TV  distinct  from  that  of 
the  CBS-TV  network,  comparable 
to  the  autonomous  operation  of 
WCBS,  New  York  key  station  of 
the  Columbia  radio  network." 

CBS  TV  technical  facilities  in 
New  York,  without  trying  to 
separate    what    is  network, 

j  what  station,  comprise  a  transmit- 

'i  ting  plant  atop  the  Chrysler  Bldg., i  main    studios    (four)    across  the 
i  street  in  the  Grand  Central  Ter- 
)  minal  Bldg.,  four  more  in  Lieder- 
'i  krantz   Hall   and   three  theatres. 
With  rehearsal  halls,  staff  offices, 
carpenter,    painting   and  mainte- 

i  nance  shops,   storage  space,  etc., 
the  facilities  occupy  some  200,000 
square  feet    (4.6   a'cres)    of  floor 
space,  roughly  one-third  of  the  en- 

I  tire  CBS  New  York  operation. 
1      These    TV    technical  facilities 
:  include : 

9  Live  talent  studios, 
f      2  Telecine  studios. 
I      6  Announce  studios  (audio). 

'       7  Rehearsal  halls  (in  addition,  AM ■  studios  are  sometimes  used  for  this 
purpose) . 

34  Camera  chains  (representing  an 
investment  of  approximately  $510,- 
000). 

7    Film    camera    chains    (five  at 
(Jrand  Central,  two  at  Liederkranz) . 

12    Projectors    (three    35mm,  five 
j    16mm,   and   four   Teloptican  projec- 
I    tors).  (Investment — S72,000). 
I       34  Type  5820  image  orthicon  tubes 
1    in  cameras,  plus  34  spares.  (Invest- 

ment— S88,400). 
7  Iconoscope  tubes  in  cameras,  plus 

seven  spares. 
1       6000  Electron  tubes  in  the  overall 

audio-video  and  radio  system. 
155  Video  isolation  amplifiers  (sec- 

tions of  distribution  amplifiers)  over 
1    100  of  which  are  located  in  TV  Mas- 
\  ter  Control  at  Grand  Central. 

125  Microphones,  including  uni- 
directional, bi-directional  and  non- 

directional  types. 
170     Regulated     video  equipment 
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power  supply  units,  110  of  which  are 
located  at  Master  Control. 

80  Video  monitors,  50  of  which  are 
located  at  the  Grand  Central  Studios. 

11  Video  (camera)  control  consoles. 
12  Audio  control  consoles. 
12  Program  and  switching  consoles. 
700  Video  selector  relays  at  Master 

Control. 
170  Camera  lenses  (Investment  on 

this  .item  in  excess  of  $50,000). 
85  Racks  of  auxiliary  and  terminal 

audio/video  equipment,  47  of  which 
are  located  at  Master  Control. 

11  Sync,  generators. 
3  Radio  relay  equipments. 
205  Fluorescent  light  fixtures. 
665  Incandescent  light  fixtures. 
150,000  sq.  ft.  of  scenery  and  back- 

drops plus  1,500  bulk  pieces  of 
scenery  and  props. 

At  least  $50,000  worth  of  test  and 
measuring  equipment. 

The  CBS  video  operation  in  New 
York  requires  the  services  of  some 
580  employes,  including  175  tech- 

nicians, cameramen,  etc.;  78  pro- 
gram personnel ;  128  engaged  in 

executive,  production,  sales  and 
general  operations;  120  in  building, 
theatre  and  shop  operations. 

UNLIKE  NBC,  which  has  seg- regated its  video  operations 
into  an  autonomous  division, 

CBS  maintains  a  close  integration 
of  AM  and  TV  at  the  top  executive 
level.  Frank  Stanton,  CBS  presi- 

dent; Adrian  Murphy,  vice  presi- 
dent and  general  executive;  Hub- 

bell  Robinson  Jr.,  vice  president  in 
charge  of  network  programs;  J.  L. 
Van  Volkenburg,  vice  president  in 
charge  of  network  sales;  Frank 
Falknor,  vice  president  in  charge 
of  program  operations;  William  B. 
Lodge,  vice  president  in  charge  of 
general  engineering,  are  all  re- 

sponsible for  TV  as  well  as  radio. 
Edmund  Chester,  director  of  news, 
and  Red  Barber,  director  of  sports, 
also  supervise  video  as  well  as 
audio  coverage  of  those  fields. 
CBS  executives  concerned  with 

only  TV  include:  David  Sutton,  TV 
sales  manager ;  Worthington 
Miner,  manager  of  TV  program  de- 

velopment; Richard  Redmond,  di- 
rector of  general  TV  operations; 

Paul  Wittlig,  manager  of  TV  tech- 
nical operations;  Arthur  Duram, 

TV  sales  promotion  manager;  Rob- 
ert Wood,  TV  traffic  manager; 

John  DeMott,  TV  production  man- 

ager. 
Concentration  on  network  pro- 

gramming has  given  CBS-TV  and 
WCBS-TV  a  number  of  video's  top 
shows,  such  as  Arthur  Godfrey's 
WITH  the  WCBS-TV  operation  so 
closely  aligned  with  that  of  the  net- 

work, the  combined  studio  facilities 
of  both  are  constantly  kept  busy. 
TOP  PHOTO — Lilli  Palmer  and 

Frederic  March  rehearse  a  lively 
scene  for  Ford  Theatre  as  Miss 

Palmer's  husband.  Rex  Harrison,  ob- 
serves from  the  sidelines. 

MIDDLE  PHOTO  —  Worthington 
Miner  (left),  manager  of  TV  pro- 

gram development  and  producer  of 
Studio  One,  intently  watches  the 
monitors  during  a  program. 
BOTTOM  PHOTO— This  dramatic 

moment  was  caught  during  a  scene 
from  "Dr.  Jekyll  and  Mr.  Hyde,"  pre- 

sented on  Suspense. 

FROM    these    antennae    high  atop 

Chrysler  Tower,  WCBS-TV's  signal  Is 
transmitted  to   New  York  and  sur- 

rounding territory. 

Lipton  and  Chesterfield  programs. 
Mama,  The  Goldbergs,  Toast  of  the 
Toivn,  Studio  One,  Ford  Theatre, 

Inside  USA  and  People's  Platform. 
But  it  has  also  forced  WCBS-TV 
to  drop  most  of  its  sports  coverage, 
in  which  it  pioneered  with  great 
success  from  1944  to  1948.  This 

year  even  baseball  is  being  discon- 
tinued. 

Despite  the  emphasis  on  pro- 
gramming for  the  network,  WCBS- 

TV  has  its  share  of  local  business, 
currently  airing  Winner  Take  All 
and  Pantomime  Quiz  for  New 
York's  Chevrolet  dealers,  Faye 
Emerson  Shotv  for  Arnold  Bakers 

(Continued  on  Telecasting  11) 
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By  JANE  PINKERTON 

FIRST  IN  TELEVI
SION" 

is  no  idle  claim  of  the 

Admiral  Corp.,  Chicago, 

for  it  was  one  of  the  first  ma- 

jor TV  manufacturers  to  un- 
derwrite the  struggling  infant 

of  the  entertainment  industry. 

Realizing  TV  couldn't  grow 
either  fast  or  healthfully  with- 

out support,  Admiral  officials 

have  plowed  some  $1,700,000  into 
quality  TV  fare  since  1946.  This 
definitely  places  it  among  the  top 
television  investors. 

In  1949  alone,  Admiral  spent 

about  $500,000  on  video  shows— 
$350,000  on  Stop  the  Music  and 
$120,000  on  Lights  Out.  Continued 
subsidy  of  TV  has  paid  off  hand- 

somely, for  the  firm  which  few, 
even  in  television,  had  heard  of 
before  1948.  Admiral  has  reaped 

public  and  industry  prestige,  na- 
tional good  will  and — consoling  to 

stockholders — an  impressive  and 
astounding  sales  return. 

Admiral,  which  claims  growth 
from  52d  to  first  place  in  the  elec- 

tronics industry  in  15  years, 
grossed  $112  million  last  year,  $2 
million  more  than  expected  six 
months  ago.  Between  65  and  70% 
of  this  return  will  be  from  the  sale 
of  television  sets.  One  receiver 
comes  off  its  production  line  (re- 

portedly the  longest  single  one  in 
the  industry)  every  10  seconds. 

President  and  Founder  Ross  D. 
Siragusa  is  no  mere  guiding  spirit 
behind  the  firm  which  he  started  in 

1934  with  $3,400.  He's  an  all-too- 
real  protagonist  in  a  highly  com- 

petitive field,  and  is  known  by 
reputation,  if  not  personally,  for 
his  uncanny  ability  to  sense  pro- 

duction and  consumer  trends  be- 
fore straws  in  the  wind  are  blown 

on  his  desk.  Other  manufacturers 

attribute  his  firm's  phenomenal 
growth    to    the    43-year-old  Mr. 
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Siragusa's  seventh  sense  in  calling the  shots. 
His  mass  production  theories  on 

radio  ("Build  up  a  large  volume  by 
giving  good  quality  at  the  lowest 
possible  prices")  were  transferred to  television.  Although  Admiral 
didn't  start  its  production  of  TV 
sets  until  February  1948,  it  is  now 
considered  one  of  the  nation's  top three  manufacturers. 

Its  sudden  and  flamboyant  entry 
was  preluded  by  a  cautious  test- 

ing campaign  which  cost  the  firm 
$1  million  for  surveys  and  equip- 

ment. In  this  period,  Mr.  Siragusa 
found  the  know-how  of  applying 
his  mass  production  and  pricing 
policies  to  the  manufacture  of 
video  receivers. 

Even  earlier,  his  faith  in  the  po- 
tentials of  television  and  in  the 

necessity  of  its  subsidy  by  manu- 
facturers encouraged  co-sponsor- 

ship of  an  afternoon  variety  show 
on  WBKB  (TV)  Chicago  in  1946. 
Other  Chicago  set-makers  picked 
up  part  of  the  tab  in  order  to  have 
programming  available  to  retailers 
attempting  to  sell  the  "mystery 
medium"  in  their  showrooms. 

MR.  Siragusa's  insistence  on strictly  family  consumption  for 
all  TV  shows  has  at  times  compli- 

cated programming.  Sponsoring 
the  Admiral  Movie  Theatre  of  the 
Air  on  WBKB,  he  ordered  his  spe- 

cial representative  to  screen  care- 
fully all  motion  picture  reissues 

for  suggestiveness  and  sophistica- 
tion. Reissues  in  those  days,  even 

bad  ones,  were  hard  to  come  by,  and 

each  was  inevitably  a  cloak-and- 
dagger  epic  laden  with  brute  ro- manticism and  at  least  one  merry 
chase  through  a  canyon.  After 
about  20  hours  of  auditions,  one 
film  was  usually  found  suitable  to 
the  video  screen  and  Franklyn 

MacCormack's  homespun  commen- tary. 

Admiral  concentrated  its  TV 
sponsorship  in  Chicago  for  more 
than  a  year,  building  prestige  and 
establishing  a  brand  name  in  its 
home  territory.  From  1948  into 
early  1949  it  sponsored  shows  spas- 

modically on  WBKB,  with  sporting 
events  the  most  popular. 

Always  aiming  at  "firsts,"  Ad- miral telecast  for  the  first  time 
Notre  Dame  home  football  games  in 
the  fall  of  1948  via  microwave  relay 
from  South  Bend,  Ind.,  as  a  feed 
to  the  Midwestern  network.  This 
is  believed  to  be  the  first  network 

sporting  event,  and  the  four-game 
series  cost  the  company  about 

$30,000. The  first  telecast  of  a  world 
championship  professional  football 
game  was  sponsored  by  Admiral 
also,  showing  brilliant  plays  of  the 
Chicago  Cardinals  and  Philadel- 

phia  Eagles.     This  cost  $10,000. 

CATCHY  Admiral  commercial  is  previewed  before  a  Lights  Out  performance 
at  NBC  New  York  by  (I  to  r)  Norman  Nash,  copy  coordinotor  at  the  Kudner 
Agency;  Sid  Smith,  announcer  who  takes  the  role  of  an  Admiral  dealer; 
Edwin  J.  Sherwood,  Admiral's  television  promotion  manager,  and  Peter  Finney, Kudner  account  executive. 

And,  because  the  Cardinals  had  a 
good  season  and  were  packing  in 
loyal  Chicagoans,  Admiral  went  to 
Detroit  for  their  game  with  the 
Lions,  bringing  it  back  to  Cardinals home  territory. 

Chicago  -  area  enthusiasm  for 
these  events  and  the  resultant 
product  sales  convinced  Admiral 
strategists  that  the  East  Coast 
should  be  penetrated.  Buying  an 
NBC  four-station  hookup  (Wash- 

ington, New  York,  Philadelphia, 
Baltimore),  the  company  put 

Henry  Morgan  on  television  for  the 
first  time.  The  show  lasted  four 
weeks,  a;nd  cost  about  $10,000. 

BY  this  time  Admiral  had  dis- covered a  TV  axiom — Everyone 
likes  a  snappy  variety  show.  With 
this  in  mind,  plus  an  eternal  goal 
of  getting  quality  production  to 
entertain  all  members  of  the  fam- 

ily. Admiral  developed  a  format 
for  Welcome  Aboard.  Stressing  a 
natural  Admiral  and  boat  theme, 
the  NBC-TV  show  starred  Orches- 

tra Leader  Russ  Morgan  with  live- 
ly variety  acts. 
Three  of  the  six  weekly  shows 

on  the  eastern  network  were  head- 
lined by  Comics  Jerry  Martin  and 

Dean  Lewis,  making  their  televi- 
sion debut.  The  Welcojne  Aboard 

format,  still  unjelled  and  incom- 
plete in  the  minds  of  firm  and 

Kudner  Agency  personnel,  led  to 
the  popular  Admiral  Broadway 
Revue,  which  took  the  air  in  Janu- 

ary 1949. 
Comedian  Sid  Caesar,  who  has 

drawn  SRO  crowds  in  movie,  per- 
sonal and  TV  appearances,  starred 

in  original  musicals  woven  togeth- 
er with  standard  Broadway  tech- 

niques. His  humor  was  foiled  and 
implemented  by  Mary  McCarty  and 
Imogene  Coca  of  the  regular  cast 
in  elaborate  shows  produced  by 
Max  Leibman. 

Broadumy  Revue  was  the  first 
regular  television  show  to  originate 
before  an  audience  in  a  theatre 

(the  International  on  New  York's Columbus  Circle) ,  and  the  first  to 
maintain  its  own  stock  company 
with  a  crew  of  technicians  and  ad- 

ministrators. It  was  telecast  on 
the  14-station  East  and  Midwest 
cable  network  after  the  juncture 
in  January,  and  in  15  cities  by kinescope. 

Although  it  was  a  vastly  expen- 
sive production  (more  than  $25,000 

weekly).  Admiral  hoped  to  keep 
the  show  on  the  air  because  of  its 

popularity  (second  only  to  Milton 
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ADMIRAL  shows,  running  the  gamut  from  comedy  to 
drama: 

Left  Photo — BERT  PARKS  in  Stop  the  Music  Thurs- 
day nights.  Firm's  half-hour  television  segment  features 

the  Admiral  theme  song,  "Top  of  the  Evening,"  with  a 
quintet  of  singers  dressed  as  admirals  or  other  naval 
officers.  After  the  first  telecast  last  May,  Mr.  Parks 
received  40,000  cards  in  one  week  from  persons  inter- 

ested in  being  called  during  the  program. 
Center — ELABORATE  props  characterized  a  recent 

presentation  of  Edgar  Allan  Poe's  "Fall  of  the  House  of 

Usher"  on  Lights  Out.  A  stage  director  cues  Movie 
Actor  Helmut  Dantine  (center),  during  a  suspenseful 
scene.  "Name"  stars  are  seldom  used  on  the  NBC 
package,  scripts  for  which  are  adaptations  of  former  AM 
Lights  Out  stories  or  those  in  the  public  domain. 

Right — LIFE  GUARD'S  rescue  by  a  modest  damsel  was 
enacted  in  pantomime  by  Comics  Sid  Caesar  and  Imogene 
Coca  when  they  starred  on  the  Admiral  Broadway  Revue. 
The  show  was  first  telecast  last  January,  and  cost  the 
firm  an  estimated  $900,000  before  it  went  off  the  air 

late  last  spring. 

I  Berle).  The  time  slot  was  kept 
!  open  during  the  hiatus  last  summer 
I  with  sponsorship  of  Hopalong  Cas- 
I  sidy.  Before  the  fall  season,  how- 
I  ever,  Broadway  Revue  was  dropped 
because  of  "astronomical"  costs — 

j  about  $1  million.  This  total  more 
j  than  doubled  original  budget  esti- 
:  mates,  according  to  Advertising 
Manager  Seymour  Mintz. 

Soaring  Broadway  Revue  costs 
established  procedure  and  thinking 
which  have  since  been  followed  by 

j  the  firm  in  its  television  advertis- 
I  ing.     Because  costs  on  any  non- 
I  package  show  on  TV  can  skyrocket 

out  of  all  relationship  to  money 
budgeted  in  advance.  Admiral  has 
found  the  best  answer  to  be  pur- 

chase of  an  entire  show,  including 
talent,  production  and  scripts,  in 

;  one  unit. 
i  This  is  the  operating  theory  of 
Mr.  Mintz,  who  believes  the  fixed 
cost,  plus  specific  time  charges,  add 
up  to  an  inflexible  total.  A  pack- 

age show  relieves  the  company  and 
Kudner   of   production  headaches 

I  also.  Both  of  Admiral's  current 
telecasts — Lights  Out  on  NBC-TV 
and  Stop  the  Music  on  ABC-TV— 
are  successful  results  of  this 
theory. 

EDWIN  J.  Sherwood,  Admiral's television  promotion  manager, 
agrees  "the  only  way  to  avoid 
trouble  in  television  programming 
is  to  insist  on  a  high-quality  pack- 

age show.  Then  all  we  have  to  do 
is  ride  herd  on  it." 

Mr.  Sherwood  has  been  coordina- 
tor between  Admiral  and  Kudner 

for  a  year.  Before  then,  while 
working  on  the  Admiral  account  at 
Cruttenden  &  Eger,  he  directed  the 

firm's  TV  interests  for  one  year. 
He  is  a  former  Army  public  rela- 

tions officer  on  Gen.  Dwight  Eisen- 
hower's Supreme  Headquarters 

.staff  in  Europe.  Mr.  Sherwood 
works  with  80  Admiral  distribu- 

tors in  planning  and  producing 
local  shows,  develops  all  local  com- 

mercials and  coordinates  all  na- 
tionaf  commercials. 

Between  60  and  70%  of  commer- 
cials on  Lights  Out  and  Stop  the 

Music  are  solid  sells  for  television 

sets.  Although  "good  entertain- ment will  sell  anything,  including 
TV  sets  in  TV  homes,"  the  ratio 
of  return  is  going  down,  Mr.  Sher- 

wood realizes.  Number  of  viewers 
per  set  is  down  considerably  since 
last  year,  and  is  reaching  the  aver- 

age number  of  persons  in  a  family. 
Lights  Out,  an  NBC  package, 

originates  in  NBC's  106th  St.  Stu- 
dio in  New  York,  but  without  an 

audience.  Shows  used,  supernat- 
ural and  psychological  fantasies, 

are  adaptations  of  Arch  Oboler's radio  scripts  for  the  original  AM 
Lights  Out  series  on  NBC  or  of 
stories  in  the  public  domain. 

GIMMICKS,  trick  shots  and  sus- penseful action  are  typical  of 
each  show,  with  four  cameras  mak- 

ing such  a  variety  possible.  Unusual 
format  is  strengthened  by  use  of 
only  front  and  end  commercials, 
and  the  uninterrupted  dramatic 
story  has  brought  bushels  of  fan 
mail  from  grateful  viewers. 

Jack  LaRue,  movie  and  stage 
star,  is  host  each  week,  setting  the 
story  pace.  Some  of  the  gimmicks 
used  the  first  couple  of  weeks  in- 

cluded a  telephone  drifting  upward 
and  out  of  sight  (by  means  of  an 
invisible  piano  wire),  people  walk- 

ing through  a  wall  (complex  dis- 
solves), candle  flame  fading  slowly 

on  "Lights  Out"  call  (prop  man 
beneath  a  table  pulling  the  wick 
down  as  a  film  clip  of  a  dwindling 
flame  is  superimposed)  and  a  vi- 

brating dagger  (wire  again). 
Telecast  Monday,  8-8:30  p.m. 

CST,  the  show  is  produced  and  di- 
rected by  NBC's  Kingman  Moore, 

who  has  had  Broadway  and  Holly- 
wood experience.  He  works  with 

Mr.  Sherwood  and  Peter  Finney, 
Kudner  account  executive. 

The  same  products  are  adver- 
tised weekly,  with  Announcer  Sid 

Smith  acting  as  the  "Admiral 
dealer."  Products  are  a  16-inch 
TV  set,  radio-phono-TV  combina- 

tion, table  model  radios,  Dual-Temp 
refrigerator  and  "Flexo  -  Heat" electric  range.  Mr.  Smith,  who 
was  also  seen  as  the  "Admiral  deal- 

er" on  Broadway  Revue,  gets  many 
product  inquiries  in  fan  mail. 
Unusual  sound  and  musical 

effects  include  a  haunting  combina- 
tion of  violin  and  organ  playing 

the  Admiral  theme  song,  "Top  of 
the  Evening."  This  was  sung  and 
played  on  each  Broadway  Revue, 
and  is  owned  by  the  firm.  Special 
effects  are  created  also  by  a  thera- 
min,  a  musical  instrument  akin  to 
a  plaintive  human  voice  which  has 
been  used  in  several  Alfred  Hitch- 

cock psychological  horror  films. 
"Top  of  the  Evening"  also  is  the 

opening  theme  on  Stop  the  Music, 
telecast  on  Thursday,  7-8  p.m. 
CST.  Admiral  sponsors  the  7:30 
to  8  p.m.  portion.  The  song  is  sung 
by  a  quintet  of  three  men  and  two 
women  dressed  as  admirals  or  other 
naval  officers.  Another  trademark 
is  a  yachting  cap,  worn  by  Bert 

*    *  * 

FROM  52d  to  first  place  in  the  elec- 
tronics industry  in  15  years  is  the 

claim  of  Admiral  Corp.,  whose  growth 

has  been  directed  by  Founder-Presi- 
dent Ross  D.  Siragusa.  Only  43  years 

old,  Mr.  Siragusa  started  with  an  in- 
vestment of  $3,400  in  1934.  In 

1949  the  firm  grossed  $112  million. 

Parks  at  each  show  opening.  This 
was  used  also  by  Sid  Caesar  in 
Broadway  Revue. 

Stop  the  Music  is  ,a  package  of 
Louis  B.  Cowan.  Its  action  is  re- 

corded by  three  cameras,  five  for 
special  production  numbers.  Sid 
Smith,  again  as  the  Admiral  deal- 

er, appears  in  semi-dramatic  com- mercials promoting  all  products. 
Mr.  Parks  broadcasts  from  the  Ritz 
Theatre  in  New  York.  Ralph  War- 

ren is  TV  director,  and  the  entire 
production  is  supervised  by  Alfred 
L.  Hollander.  The  Cowan  organ- 

ization produces  the  package  in 
association  with  Mark  Goodson. 

The  cost  of  the  two  shows  is 
shared  by  80  distributors  and 
20,000  dealers.  Admiral,  however, 
pays  the  bulk  of  the  expense.  It 
also  chips  in  on  local  TV  programs 
planned  by  distributors. 

THE  1950  budget  is  following 
the  TV  pattern  of  '48  and  '49. "We'll  think  about  changing  spon- 

sorship only  when  the  public  starts 
complaining.  So  far  they,  and  we, 

are  happy,"  Mr.  Mintz  said. 
This  year  the  new  22-receiver 

TV  line  is  being  advertised.  Ad- 
miral, again  beaming  its  long  line 

to  all  possible  classes  of  consumers, 
introduced  its  1950  models  at  a  dis- 

tributors convention  in  Chicago's 
Drake  Hotel  Jan.  5-7.  The  cur- 

rent line  ranges  in  price  from  $179 
to  about  $800,  enough  variety  to 
adapt  to  any  purse  or  taste. 

More  than  95%  of  Admiral's  TV 
production  is  centered  in  its  Chi- 

cago plant  on  the  city's  West  side. A  few  models  are  made  in  nearby 
Harvard.  Three  thousand  of  the 
firm's  5,000  employes  in  Chicago 
work  fulltime  on  the  TV  production 
line,  a  single  unit  about  a  block 
and  a  half  long.  Thirteen  other 
plants  are  scattered  throughout 
the  country  for  manufacture  of 
other  appliances. 

Admiral  also  foresaw  the  '50 
future  when  promoting  its  last 
year's  models  to  distributors  with 
the  motto  "It's  a  gold  mine,  the 
Admiral  line  for  '49."  Admiral's 
gold  mine,  self-discovered  and  con- 

tinuing, is  beginning  to  hit  pay 
dirt  for  the  firm  which  pioneered 
heavy  investments  in  both  TV  pro- 

gramming and  equipment. 
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Milwaukee  Televiewers'  Habits  Studied  ! 
(Report  95) 

MILWAUKEE  televiewers  rank 
Texaco  Star  Theatre  as  their  fa- 

vorite show,  tune  in  TV  an  average 
of  3.61  hours  per  home  each  Sun- 

day after  6  p.m.  and  can  identify 
Lipton  Tea  as  Arthur  Godfrey's 
sponsor  91%  of  the  time. 

These  facts  are  revealed  in  the 
second  study  of  viewing  habits 
among  TV  homes  in  the  coverage 
area  of  WTMJ-TV  by  the  Milwau- 

kee Journal,  which  owns  the  sta- 
tion. It  is  the  only  TV  station  in 

Milwaukee  and  in  Wisconsin. 
The  survey  was  taken  the  week 

of  Nov.  27  to  Dec.  3  when  TV  sets 
in  the  area  totaled  about  65,000, 
more  than  double  the  number  in 
use  at  the  time  of  the  first  study  in 
August.  Fifty-three  per  cent  of 
the  questionnaires  mailed  to  TV 
homes  were  returned  on  the  second 
inquiry,  as  contrasted  with  36.3% 
for  the  first  study. 

Sets-in-use  rate  as  high  as  98.7 '^r 
on  Sunday  after  6  p.m.  The  five- 
day  evening  and  Saturday  average 
is  97.6 9f  and  94.6%.  Before  6  p.m., 
76.1%  of  the  sets  are  tuned  in  dur- 

ing the  week,  86.5%  on  Saturday 
and  88.5%  on  Sunday.  Number  of 
hours  of  use  also  increases  in  the 
evening  hours  and  on  weekends. 
Before  6  p.m.,  the  five-day  average 
is  1.91  hours,  with  2.26  for  Satur- 

day and  2.97  for  Sunday.  After  6 
p.m.,  the  respective  totals  are  3.55, 
3.43  and  3.61. 

Viewers  Per  Set 

Number  of  viewers  per  set  has 
decreased  since  the  first  study.  Fig- 

ures for  the  week-day  average, 
Saturday  and  Sunday  follow:  Be- 

fore 6  p.m.,  2.72,  3.74  and  3.97; 
after  6  p.m.,  3.87,  4.34  and  4.58. 
The  August  totals  were  3.99,  4.30 
and  4.85  viewers  per  set. 

Men  and  women  prefer  the  same 
five  types  of  shows,  but  in  different 
order — men  :  sports,  variety,  dra- 

matic, mystery  and  musical;  wom- 
en, dramatic,  variety,  musical,  mys- 

tery and  sports.  Youngsters  under 

13  years  said  they  liked  children's 
shows,  western,  variety,  amateur 
and  dramatic. 

Texaco  Star  Theatre,  Kraft  Tele- 
vision Theatre,  Philco  Television 

Playhouse,  Stop  the  Music,  Origi- 
nal Amateur  Hour,  Arthur  God- 
frey and  Chesterfield  Supper  Club 

were  among  the  10  ranking  shows 
listed  by  both  men  and  women. 
Texaco  was  first  with  11%  of  the 
men  and  70.5  %c  of  the  women.  Men 
also  enjoyed  network  professional 
boxing.  Camel  News  Caravan  and 
Fred  Waring.  Women  nominated 
The  Goldbergs,  Mama  and  Kukla, 
Fran  &  Ollie. 

Most  popular  local  shows  with 
both  sexes  were  wrestling,  the 
Grenadiers  with  Bob  Heiss  and 
Telenews  Weekly.     Most  popular 

regularly  scheduled  children's shows  were  Kukla,  Fran  &  Ollie, 
Wild  West  Theatre,  Super  Circus, 
Howdy  Doody  and  Singing  Lady. 

Aj-thur  Godfrey's  Talent  Scouts 
program  for  Lipton  Tea  garnered 
the  greatest  percentage  of  correct 
sponsor  identification,  97.7%. 
Others  noted  were  Break  the  Bank, 
59.4;  Celebrity  Time,  54.3;  Ed 
Wynn  Show,  68.7 ;  Dunninger  and 
Paul  Winchell,  83.9;  Goldbergs, 
87.7;  Milton  Berle,  97;  Original 
Amateur  Hour,  91.5;  professional 
boxing  on  the  network,  77.3,  and 
Who  Said  that?,  56.6. 

WKZO-TV  Studies 

Area  Set  Installations 

FOLLOWING  an  extensive  survey 
of  the  area  proposed  to  be  covered 
by  WKZO-TV  Kalamazoo,  Mich., 
the  station  reports  there  are  now 
45,000  TV  sets  in  use.  In  the  im- 

mediate Kalamazoo-Battle  Creek 
area,  5,169  sets  are  reported  in  use 
although  the  station  has  not  as 
yet  started  operation. 

In  commenting  on  this  high  de- 
gree of  set  penetration,  John  E. 

Fetzer,  president  and  general  man- 
ager of  Fetzer  Broadcasting  Co., 

Weekly  Television  Summary 
Based  on  Jan.  23,  1950,  Telecasting  Survey 

Number Source  of 
City 

Outlets  On  Air 
Sets 

Estimate 
Albuc|uerc|ue KOB-TV 

2,000 

Station 
Atlanta WAGA-TV,  WSB-TV 

22,250 
Distributors 

Bo  ItiinorG WAAM,  WBAL-TV,  WMAR-TV 
123,767 

TV  Cir.  Comm. 
Binshamton WNBF-TV 5.100 Dea  lers 
Bi  rmi  ham WAFM-TV,  WBRC-TV 

10,448 
Distributors 

B  loom  inQ  ton WTTV 

2,000 

Dea  lers 
Boston WBZ-TV,  WNAC-TV 

248,263 
TV  Comm. 

Buffalo WBEN-TV 62,192 
Buff.   Elec.  Co. 

Charlotts WBTV 10,200 Distributors Chicago WBKB,  WENR-TV,  WGN-TV,  WNBQ 309,733 
TV  Comm. 

WCPO'-TV,  WKRC'-TV,  WLWT 

67'000 

Distri  bu  tors 
Clcvs^land WEWS,  WNBK,  WXEL 1 37^300 West.  Res.  U. 

WBNS-TV,  WLWC,  WTVN 39^070 Distri  bu  tors 

Dalk^'
'"* 

Ft.  Worth See  Ft.  Worth-Dallas  listing. Davenport WOC-TV 6,344 
Distributors 

Quad  Cities: includes  Dovenportf  AAolinCr  Rock  Islonci ,  East  Moline Dayton WHIO-TV,  WLWD 
31,300 

Distributors 
Detroit WJBK-TV,   WWJ-TV,  WXYZ-TV 166,000 Distributors 
Erie WICU 

23,000 
Dealers 

Ft.  Worth- Dallas WBAP-TV,  KBTV,  KRLD-TV 
34,255 

Dist.   &  Deal. 
Grand  Rapids W  LAV-TV 

12,200 
Distributors 

Greensboro WFMY-TV 
8,150 

Distributors 
Houston KLEE-TV 15,000 

Distributors 
Huntington- Charleston WSAZ-TV 

4,527 

Distributors 
Indianapolis WFBM-TV 18,000 

Dist.  &  Deal. 
Jacksonville WMBR-TV 6,000 

Wholesa  lers 
Johnstown WJAC-TV 11,500 Distributors 
Kalamazoo- Battle  Creek 

3,500 
Dealers 

Kansas  City WDAF-TV 
25,124 

Elec.  Assn. 

Lancaster* 
WGAL-TV 

26,154 
Dealers 

Los  Angeles KLAC-TV,  KNBH,  KTLA,  KTSl,  KFI-TV, 
KTTV,  KECA-TV 349,676 Rod.  &  Appl.  Assn. 

Louisville WAVE-TV 
20,619 

CPA  Audit 
Memphis WMCT 

14,210 
Distributors 

Miami WTVJ 15,400 Station 
Milwfoukee WTMJ-TV 

72,195 

Distributors 
Minn.-St.  Paul KSTP-TV,  WTCN-TV 61,900 

Dealers  Assn. 
New  Haven WNHC-TV 71,100 

Distributors 
New  Orleans WDSU-TV 14,315 

N.  0.  Pub.  Serv. 
New  York WABD,  WCBS-TV,  WJZ-TV,  WNBT WOR  TV,  WPIX 1,000,000 Stations 
Newark WATV                                          Incl.  in N.  Y.  estimate Norfolk 

1,163 
Distributors 

Oklahoma  City WKY-TV 16,031 Distributors 
Omaha WOW-TV,  KMTV 12,687 Distributors 
Philadelphia WCAU-TV,  WFIL-TV,  WPTZ 360,000 Elec.  Assn. 
Phoenix KPHO-TV 

3,000 
Dealers 

Pittsburgh WDTV 
61,000 

Dist.   &  RMA 
Portland,  Ore. 606 Eng.  Est. Providence WJAR-TV 28,440 Dealers 
Richmond WTVR 

20,877 
Distributors 

Rochester WHAM-TV 21,209 
Elec.  Assn. 

Salt  Lake  City KDYL-TV,  KSL-TV 9,800 
Dealers 

San  Antonio WOAI-TV 

3,060 

Station 
San  Diego KFMB-TV 

21,600 Radio  Bureau 
San  Francisco KGO-TV,  KPIX,  KRON-TV 27,000 N.  Cal.  Elec.  Assn. 
Schenectady WRGB 52,000 Distributors 
Seattle KING-TV 19,700 Distributors 
St.  Louis KSD-TV 

77,800 Union  Elec.  Co. 
Syracuse WHEN 24,566 Distributors 
Toledo WSPD-TV 33,000 Dealers  Assn. 
Tulsa KOTV 15,600 Dist.  &  Deal. 
Utica-Rome WKTV 

5,600 
Dealers 

Washington WMAL-TV,  WNBW,  WOlC,  WHG 91,000 TV  Cir.  Com. 
Wilmington WDEL-TV 26,529 Dealers 
Total  Markets  on Air  58;                Stations  on  Air  98; Sets   in   Use  3,982,060 

*  Lancaster  and  contiguous  areas. 
Editor's  Note:  Sources  of  set  estimates  are  listed  for  each  city  as  available  and  since  most are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.  To  offset  this  there 
are  many  scattered  sets  in  areas  not  included  in  the  survey. 

WKZO-TV  permittee  and  WKZO 
Kalamazoo  licensee,  explained  that 
"the  counties  to  the  east  of  us 
are  within  the  Detroit  orbit  of  in- 

fluence. Those  to  the  west  fall  in 
the  Chicago  orbit.  Most  of  the 
northern  counties  fall  in  the  Grand 
Rapids  orbit.  In  the  areas  to  the 
east  and  west,  sets  have  been 
slowly  moving  in  for  the  past  two 
years.  In  the  Grand  Rapids  orbit, 
sets  have  moved  in  during  the  past 

several  months." Mr.  Fetzer  also  pointed  out  that 
many  of  these  sets  have  been  in- 

stalled under  operating  conditions 
which  give  reception  only  two  or 
three  days  a  week.  When  WKZO- 
TV  starts  operating  he  expects  the 
tempo  of  set  installations  to  in- 
crease. 
As  a  result  of  the  current  survey, 
which  included  interviews  with 
scores  of  dealers  and  distributors 

in  the  ai^ea  plus  an  extensive  cam- 
paign of  counting  TV  antennas  to 

verify  the  findings,  WKZO-TV  re- 
ports the  following  set  installa- 

tions in  the  primary  cities  to  be 
covered : 

Kalamazoo-Battle  Creek  5,169 
Grand  Rapids  10,712 
Lansing-Jackson  6,492 
St.  Joseph-Bentcn  Harbor  3,375 
South  Bend-Elkhart  8,466 

KTTV  (TV)  Los  Angeles 

To  Increase  Rates 

REPRESENTING  an  increase  of 
50%,  KTTV  (TV)  Los  Angeles 
hourly  rate  for  Class  A  time  will 
be  increased  from  $500  to  $755 
effective  Feb.  1.  Class  B  time  will 
go  from  $300  to  $450  per  hour. 
Increase  was  announced  by 

Frank  G.  King,  sales  manager,  who 
stated  that  the  station  will  give  a 
six-months  rate  protection  to  ad- 

vertisers who  place  business  before 
the  effective  date.  He  pointed  out 
that  TV  set  ownership  in  the  area 
serviced  by  KTTV  has  increased 
over  400'^  since  the  station  started 
telecasting  a  year  ago. 

Other  time  segments  on  a  one- 
time basis  in  class  A  and  B  times, 

respectively,  under  the  rate  in- 
crease are  as  follows :  40  minutes, 

$600  and  $360;  30  minutes,  $450 
and  $270;  20  minutes,  $375  and 
$225;  15  minutes,  $300  and  $180;  10 
minutes,  $250  and  $150;  5  minutes, 
$210  and  $126. 

Station  breaks  and  service  an- 
nouncements on  sound  film  will  be: 

Class  A,  $112.50;  Class  B,  $67.50. 
Minute  announcements  on  sound 
film  will  be:  Class  A,  $150;  Class 

B,  $90. 
Video  Outshines  Radio 

With  Chi.  Baseball  Fans 

CUSTOMERS    in    1,300  Chicago 
barber  shops  said  they  prefer  to 

(Continued  on  Telecasting  13) 
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THE   SUNPAPERS  STATIONS 

BASKETBALL  IS  BACK! 

Again  it  is  the  season  of  hook  shots,  rebounds,  free 
throws  and  five-man-weaves  .  .  .  and  televiewers  in 

America's  "hottest  Television  market"  are  treated  to  a 
full  schedule  of  court  thrills  over  WMAR-TV.  Thursday 

home  games  of  Baltimore's  professionals,  the  Bullets, 
and  Saturday  home  games  of  the  U.S.  Naval  Academy's 
cagers  in  historic  Dahlgren  Hall  are  regular  features  of 
WIVLAR-TV's  winter  season. 

Whatever  the  season,  its  sports  are  knitted  into  a 
schedule  of  such  year-rotmders  as  wrestHng  and  boxing 

in  a   constant   menu  of  thrills  for 

action  -  loving  televiewers  of  WMARyland  .  .  .  and 
WMARyland  reaches  from  Pennsylvania  to  the 
Potomac,  from  Wilmington  to  Washington  and 

beyond.  It's  the  area  where  Television  has  made  its 
fastest  strides. 

Baltimoreans  bought  11,250  TV  receivers  in  Decem- 

ber, bringing  the  city  area's  total  to  123,767  for  New 
Year's  Day.  Nowhere  in  the  United  States  has  Tele- 

vision captured  as  great  a  sHce  of  the  broadcast 
audience  as  here.  The  Hoopers  tell  our  story  ...  let 
us  tell  yours. 

Baltimore  Leads  The  Nation— WMAR-TV  Leads  In  Baltimore 

Represented  by 

THE  KATZ  AGENCY, INC. 

NEW  YORK 
CHICAGO 

DETROIT  . 
ATLANTA 

KANSAS  CITY 
DALLAS 

SAN  FRANCISCO 
LOS  ANGELES 

TELEVISION   AFFILIATE   OF   THE   COLUMBIA   BROADCASTING  SYSTEM 

Page  67    •  BROADCASTING January  23,  1950 TELECASTING    •    Page  9 



COLOR  SUPPRES 
Jones  Hints  Anti-Trust  Action 

POSSIBILITY  that  a  Federal  suit 
under  the  anti-trust  laws  may  arise 
out  of  the  present  FCC  hearings 
on  color  television  was  advanced 
Tuesday  by  FCC  Comr.  Robert  F. 
Jones  in  an  address  to  the  New 
York  Chapter  of  American  Mar- 

keting Assn.  . 
Speaking  at  an  AMA  luncheon 

session  at  New  York's  Hotel  Com- 
modore, Comr.  Jones  noted  that 

although  the  Radio  Mfrs.  Assn. 
had  produced  a  series  of  about  30 
tests,  which  RMA  feels  should  be 
conducted  before  any  color  system 
is  adopted,  only  the  advocates  of 
the  systems  presented  to  the  Com- 

mission— RCA,  CBS  and  Color 
Television  Inc. — have  made  any 
move  to  conduct  such  tests. 

"It's  strange  to  me,"  he  declared, 
"that  some  of  these  manufacturers 
who  have  made  phenomenal  profits 
from  the  sale  of  black-and-white 
receiving  sets  have  spent  little  or 
nothing  on  color  research  of  their 
own  or  in  field  testing  the  systems 

KEYL(TV)  TESTS 

Opening  Is  Set  for  Feb.  1 

KEYL  (TV)  San  Antonio,  now 
transmitting  a  test  pattern,  is 
scheduled  to  begin  regular  opera- 

tions Feb.  1.  The  first  test  image 
went  out  Jan.  10  from  KEYL's 
transmitting  facilities  on  the  28th 
floor  of  the  32-story  Transit  Tower 
Bldg.,  63  hours  and  28  minutes 
after  a  load  of  DuMont  transmit- 

ting equipment  arrived  at  the 
building. 
"We  believe  our  engineers  set 

some  kind  of  record,"  said  Sherrill 
Edwards,  KEYL  commercial  man- 

ager. "They  worked  round  the 
clock  .  .  .  between  .  .  .  Saturday 
night  and  final  installation  Tues- 

day morning." 
Starting  Feb.  1,  KEYL  will  tele- 

cast seven  days  a  week,  from  10 
a.m.  daily  except  Sunday,  when  it 
goes  on  the  air  at  5:30  p.m.  Sign- 
off  time  will  be  5:30  p.m.  on  Mon- 

day and  Tuesday  and  on  other  days 
not  earlier  than  9:30  p.m.,  station 
reports.  Programs  listed  include 
kinescopic  presentations  of  Fa- 
moiis  Jury  Trials,  Armchair  De- 

tective and  boxing  and  live  pro- 
grams covering  historic  and  pres- 
ent-day aspects  of  the  Alamo  City. 

W.  B.  Miller  is  general  manager 
and  Mort  Denk  is  program  man- 

ager. KEYL  is  licensed  to  San  An- 
tonio Television  Co.  and  is  owned 

by  W.  L.  Pickens,  H.  H.  Coffield  and 
R.  L.  Wheelock,  Texas  oilmen,  who 
also  have  applied  for  TV  permits 
in  Corpus  Christi  and  New  Or- 
leans. 

Station  is  affiliated  with  DuMont 
TV  Network  and  subscribes  to 
Paramount  Film  Network.  Adam 
Young  Television  Inc.  is  represent- 

ative. Station  operates  on  channel 
5  (76-82  mc)  with  17.9  visual,  9 
kw  aural. 

proposed  by  others.  Instead  of 
offering  us  the  results  of  field  tests, 
we  are  offered  new  forms  of  ad- 

visory committee  s — committees 
which  are  but  part  of  a  general 
scheme  which  frequently  reminds 
me  of  the  interlocking  directorates 
the  public  utilities  used  in  the 

heyday  of  that  industry."  He  con- tinued: 
No  matter  where  the  Commission 

turns  to  get  advice  to  help  solve  its 
engineering  problems,  the  same  large 
industry  interests  are  represented  in 
one  form  or  another.  These  industry 
advisory  committees  could  serve  a 
wonderful  function  if  they  did  the 
job  they  purport  to  do.  But  I  am 
afraid  that  frequently  the  record  es- 

tablishes not  the  advancement  of  the 
art  but  the  delay  or  even  the  sup- 

pression of  the  art. 
I  need  not  remind  you  that  the 

Justice  Dept.  has  taken  steps  to  use 
the  anti-trust  laws  where  it  appeared 
that  an  art  was  being  suppressed  for 
the  advancement  of  private  interests 
and  to  the  prejudice  of  the  interests 
of  the  American  people.  Concerted 
action  by  these  industry  groups  to 
delay,  if  not  to  prevent,  the  establish- 

ment of  color  television  might  well 
lead  to  the  same  type  of  action. 

No  Action  Yet 

Questioned  after  the  speech, 
Comr.  Jones  said  that  no  such  ac- 

tion has  been  proposed  as  yet.  He 
explained  that  he  could  not  orig- 

inate such  action  single-handed  and 
that  the  other  Commissioners 
would  have  to  join  him  if  the  FCC 
were  to  ask  the  Justice  Dept  to 
proceed  against  the  television 
manufacturing  industry. 

"I'm  not  recommending  it  at  this 
time."  he  said,  "but  it  could  hap- 

pen." 

Reviewing  the  development  of 
broadcasting  in  the  United  States, 
Comr.  Jones  told  his  audience  of 

market  researchers  that  the  differ- 
ence between  their  conception  and 

that  of  the  Commission  is:  "You 
want  to  reach  the  masses  of  men 
by  radio  to  do  a  merchandising  job; 
the  Commission  wants  to  vouchsafe 
to  men  everywhere  radio  signals 
that  will  be  satisfactory  and  re- 

liable for  their  education,  enjoy- 

ment and  culture." He  pointed  out  that  the  busi- 
nessman's "conception  of  how  pri- 

vate enterprise  could  use  radio  for 
the  greatest  net  return  shaped  the 

early  history  of  radio,"  with  the 
result  that  "the  largest  facilities, 
the  clear  channels  .  .  .  were  con- 

structed in  cities  like  New  York, 
Chicago,  Pittsburgh,  Philadelphia, 
Detroit  and  Cincinnati"  while  "the wide  areas  in  the  middle  of  the 
U.S.  had  relatively  little  or  no 

service." Sales  Potential 

Telling  his  listeners  that 
"  'Channels  in  the  Sky'  are  to  you 
vehicles  of  trade  and  commerce  to 
give  private  enterprise  the  most 
sales  potential  for  the  least  cost," 
Comr.  Jones  noted  that  "the  more 
'channels  in  the  sky'  you  can  cap- 

ture in  concentrated  population 
areas,  the  more  avenues  are  open 
to  you  to  sell.  It  is  not,  therefore, 
surprising  that  FM  broadcasting 
does  not  have  the  same  appeal  to 
private  enterprise  that  it  has  had 

to  the  Commission." 
He  painted  a  picture  of  static- 

free  service  for  everybody,  with 
full  range  15,000-cycle  transmis- 

sion, offered  by  FM,  which  at- 
tracted more  than  a  thousand  li- 

censees to  channels  which  "the 
Commission  carefully  allocated  to 
metropolitan,  urban  and  rural 
areas  with  limits  on  power  to  in- 

sure that  every  American  would 

0 

have  a  choice  of  listening  pleas- 
ure." He  continued:  "The  majoi 

figures  in  the  industry,  particularly 
the  networks,  promised  the  Com- 

mission they  would  utilize  the  full 

capacity  of  this  wonder  of  sound.'' He  said: 

The  truth  is,  however,  that  no  net- 
work programs  are  sent  over  the  tele- 

phone lines  which  have  a  greatei 
sound  fidelity  than  just  plain  olc 
AM  broadcasting.  Even  if  it  wert 
true  that  affiliates  were  not  interesteC 
in  high  fidelity,  the  network  them- 

selves owed  the  duty  of  tying  to- 
gether their  own  stations  in  distant 

cities  with  15,000-cycle  high  fidelity connections. 

Some  of  the  government  executives 
who  were  preaching  the  amazing  pron 
ise  of  this  new  art  changed  hat- 
and  became  radio  executives  and 
practitioners  of  law  and  engineering 
The  Commission  FM  evangelists  ol 
yesterday,  as  today's  leaders  of  th< radio  industry,  seemingly  have  losi 
their  zeal  to  bring  to  the  people  this 
Utopia  of  broadcasting  and  listening 

potential. Not  only  that,  200  FM  licensee- 
have  given  up  the  ghost  and  turnec 
their  licenses  back  to  the  Commis 
sion.  Although  many  people  wail 
for  reliable  radio  service,  not  a  teai 
is  shed  by  the  radio  industry,  its  ne-w 
or  old  executives,  its  new  or  old  prac- 

titioners, or  by  those  who  use  radic 
to  advertise  their  wares. 

Shaky  Start 

Television,  with  the  same  poten- 
tial as  FM,  is  getting  off  to  a 

shaky  start,  Comr.  Jones  said 
Knowing  from  the  beginning  that 
VHF  could  not  provide  a  nation- 

wide competitive  TV  service,  tht 
FCC  listened  to  the  industry  claims: 
that  not  enough  was  known  aboul 
the  UHF  to  start  operations  there 
"so  television  got  started  in  the 
VHF  alone"  and  "once  more  the 
congested  cities  got  [the  VHF 
channels]  and  the  small  town  anc 

rural  areas  are  still  wondering  'ii 
and  when.'  .  .  .  History  was  re-j  ] 
peating  itself.  What  had  hap-  j 
pened  in  AM  as  a  i-esult  of  non 
regulation  was  happening  in  tele 
vision  with  regulation.  The  sta 
tions  are  eoing  asrain  to  where  the 

dollar  is  located." In  conclusion,  Comr.  Jones  said: 
When  private  enterprise  seeks  ouf 

the  most  profitable  market  for  th( 
installation  of  clear  channels  anc 
regionals  in  highly  congested  areas 
I  find  no  fault  with  such  action.  Thai 
is  the  kind  of  enterprise  I  have  de- 

fended all  my  public  and  private  life 
But  when  private  industry  attempts 

to  use  government  processes  to  ac- 
complish the  same  thing  in  television 

or  when  I  think  it  attempts  to  use 
the  Commission  to  eliminate  the  nat- 

ural forces  of  competition  betweer 
established  black-and-white  and  in 
fant  color,  I  draw  the  line.  Likewise 
when  the  industry  tried  to  use  thf 
Commission  to  thwart  or  delay  re 
liable  television  service  for  town! 
like  Lima,  O..  that  calls  for  som< 
noise  and  some  infield  action. 

COMMERCIAL  Manager  Edwards  (I)  is  on  hand  to  help  engineers  into 
the  early  morning  hours  in  a  rush  to  install  KEYL  transmitting  equip- 

ment.    Also   on  unloading  platform  are  DuMont  Engirieers  Charles 
Spicer  (c)  and  Cecil  Grace. 

NEW  weekly  series,  Burgess'  Hobbt 
Parade,  started  on  WGN-TV  Chicagc 
Tuesday  6:30  p.m. 
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^OPSICLE 

Ij        Signs  For  CBS-TV  Series 

T|HE   Popsicle   Parade   of  Stars. 
'  ponsored  by  the  Joe  Lowe  Corp.. 
lew  York,  and  starring  a  top  tal- 

lint  headliner  for  each  of  10  15- 
{ Minute  programs,  will  start  in  mid- 
:j,tay  on   CBS-TV.     The   show  is 

:d  to  be  budgeted  at  from  S180.- 
:a  8200,000  for  time  and  talent. 

The    program,    signed  through 
jlaine-Thompson    Co.    Inc.,  New 
Tork,  will  be  on  behalf  of  Popsicle, 
■jreamsicle,    Fudgsicle    and  Ice- 
iream-on-A-Stick  and  will  feature 
Irthur   Godfrey,    Groucho  Marx, 
lick  Haymes,  Margaret  Whiting 
;!nd  other  stars. 
■  Telecast  day  and  time  and  order 
"jf  stars"  appearances  will  be  an- 
-ounced  shortly.    All  available  fa- 
Uities  of  CBS-TV  have  been  pur- 

chased  by   the    sponsor    for  the rogram. 

CONGRESS  REMODELS  FOR  TV 

Video-Suited  Walls  Aid  Reception  of  Truman  Speech 

HI  Telefile 

(Continued  from  Telecasting  5) 

find  Prize  Party  for  Messing 
:akeries,  all  half-hour  shows.  An- 

ther half-hour  WCBS-TV  local 
ommercial  series,  John  Reed  King 

'hoiv,  is  scheduled  to  start  Feb.  11 
or  Flagstaff  Foods. 
Faye  Emerson,  while  sponsored 

!,:y  Ansonia  De  Luxe  Shops  (New 
fifork  chain  of  shoe  stores),  offered 
iO%  discount  cards  to  viewers  re- 
uesting  them.  The  three-week 
:ffer  pulled  over  10,000  requests. 
This  program  also  achieved  a  rat- 
cg  of  24.0,  no  mean  feat  for  a 
Dcal  show  aired  at  11  p.m. 
The  Chuck  Wagon,  participating 

•rogram  of  Western  movies  pre- 
sented within  a  studio  show  that 

jives  continuity  to  this  six-a-week 
•uvenile  series,  once  told  its  j'oung 
'iewers  that  for  15  cents  they 
■ould  get  a  Sheriff  Bob  badge, 
.♦lore  than  10,000  youngsters  sent 

"or  badges  like  that  worn  by  this (dmired  TV  character. 

BASE  rate  of  WCBS-TV  for an  hour  of  Class  A  time 
(6:30-11  p.m.,  Monday 

jihrough  Friday;  noon  to  11  p.m., 
cSaturday  and  Sunday)  is  81,500. 
For  Class  B  time  (5:30-6:30  p.m., 
Monday  through  Friday)  the  base 
'i-ate  is  8900  per  hour,  dropping  to 
3600  for  all  other  time.  Twenty- 
second  station  break  announce- 
iinents  are  S250  in  A  time,  S150  in 
iB  time  and  SlOO  in  C  time.  One- 
iaiinute  announcements  are  8320  in 
:A  time,  8195  in  B  time  and  8130  in 
C  time.  Participating  announce- 
'ments  (one-minute)  are  8250  each. 
Frequency  discounts  run  from  5'"(- L  26  times  a  year  to  15  fc  for 
-  S  or  more  times  a  year. 

Studio  facilities  for  camera  re- 
hearsals of  live  programs  are 

available  up  to  a  ratio  of  five-to- 
one  of  air  time  at  8250  an  hour. 
Charges  for  pre-broadcast  film 
iTun-throughs  range  from  875  for 
|five  minutes  to  8250  for  a  full  hour. 

On  Feb.  1  the  WCBS-TV  base 
evening  hour  rate  vnW  be  raised  to 
82,000,  with  other  rates  going  up 
proportionately. 

EVIDENCE .  that  television  has 
come  into  its  legislative  own  in 
Congress  was  amply  demonstrated 
when  President  Truman  delivered 
his  State  of  the  Union  message  to 
a  packed  house  and  peering  orthi- 
cons,  against  a  backdrop  of  TV- 
suited  walls. 

Once  again,  as  last  year,  tele- 
viewers saw  the  President  in  ora- 

torical action  through  NBC-TV's 
pickup  under  a  pool  arrangement. 
But  this  time,  they  got  better  re- 

ception —  Congressional  chambers 
had  undergone  some  renovation 
which  took  note  of  some  of  TV's 
own  peculiar  requirements. 
When  David  Lynn,  capitol  archi- 

tect, set  out  on  his  remodeling 
program,  he  consulted  with  tele- 
casters  and  came  up  with  the  idea 
of  blue-tapestried,  acoustically- 
treated  walls  which  lend  them- 

selves best  as  background.  High- 
powered  floodlights  also  were  in- 

TV  WRITERS 

Hold  Craft  Meeting 

TELEVISION  Writers  Group  will 
hold  a  craft  meeting  tonight  (Jan. 
23)  at  the  Beekman  Tower,  New 
York,  on  packaging  of  video  shows. 

Speakers  will  be  Sylvan  Tap- 
linger  of  Kenyon  &  Eckhardt,  who 
will  present  the  agency  viewpoint; 
Irvin  Sulds,  president  of  National 
Society  of  Television  Producers, 
who  will  give  the  slant  of  the  inde- 

pendent packager,  and  Robert  Han- 
num,  who  will  speak  for  the  author- 
packager. 

Prior  to  the  craft  meeting,  a 
report  will  be  made  to  the  group 
on  meetings  held  two  weeks  ago 
by  the  National  Television  Com- 

mittee, the  latter  brought  into  be- 
ing last  July  by  the  National  Tele- 

vision Conference. 
At  the  most  recent  meeting  of 

the  conference,  presided  over  by 
Author  John  Hersey,  the  commit- 

tee was  given  the  right  to  accept 
as  members  video  writers  not  at 
present  in  any  of  the  Authors 
League  guilds.  The  committtee  will 
be  able  to  assign  these  new  mem- 

bers to  a  guild  or  to  the  Television 
Writers  Group. 

WTAR-TV  to  NBC 

WTAR-TV  Norfolk,  Va.,  which 
takes  the  air  Mar.  1,  has  been 
signed  by  NBC-TV  as  the  net- 

work's 58th  afSliate.  It  is  not  affil- 
iated with  any  other  network. 

ABC-TV  Signs  Packard 
PACKARD  Motor  Co.,  Detroit, 
through  Young  &  Rubicam  Inc., 
New  York,  will  sponsor  a  weekly 
half -hour  television  show  on  ABC- 
TV  starting  in  March.  Time  and 
details  of  the  program  will  be  an- 

nounced later. 

stalled  in  the  chambers. 
NBC-TV  technical  personnel  de- 

scribed it  as  the  best  pickup  yet 
of  floor  proceedings,  even  though 
they  found  the  lights  too  powerful 
for  panning  the  galleries.  They 
used  two  cameras  (in  the  galleries) 
running  conduits  up  to  the  attic 
where  the  equipment  was  sta- tioned. 

When  the  renovation  is  com- 
pleted this  summer,  they  -will  be 

able  to  feed  transmission  through 
wall  sockets  beside  either  House  or 
Senate  chamber,  thus  locating  their 
mobile  units  on  the  spot.  Similar 
permanent  provisions  are  being 
made  at  the  White  House,  also 
under  renovation,  where  every  room 
of  any  size  will  be  so  equipped,  it 
was  learned. 

Talent 
(Continued  from  Telecasting  3) 

nouncements  carrying  a  commer- 
cial message.  (With  regard  to 

such  spot  announcements,  SAG 
may,  however,  delegate  to  TVA  its 
responsibility  for  organization  and 
administration  in  those  areas 
where  SAG  does  not  have  or  elect 
to  establish  a  branch  office.) 
New  members  entering  televi- 

sion would  join  TVA  if  their  first 
emplojTiient  is  in  the  live  field  or 
SAG,  if  their  first  employment  is 

in  the  films.  Members'  proper  clas- sification as  to  live  film  would  be 
reviewable  every  six  months. 

SAG  proposed  each  partner  bear 
its  own  expenses  for  organizing 
and  administering  television  and 
each  contribute  equal  capital  to  the 
partnership.  It  further  proposed 
the  life  of  the  agreement  be  two 
years,  which  is  the  present  life  of 
TVA,  subject  to  termination  by 
either  party  on  90  days  notice. 

KTLA  (TV)  Multiscope      N.  Y.  Central  Spots 
INSTALLATION  of  multiscope 
equipment,  claimed  to  be  the  first 
on  the  West  Coast,  has  been  an- 

nounced by  KTLA  (TV)  Los  An- 
geles. New  equipment  makes  pos- 

sible simultaneous  projection  of 
title  cards,  news  pictures,  news 
ticker  tape,  maps,  time  signals  and 
other  elements  on  the  television 
screen.  This  is  accomplished  by  a 
contrivance  of  lenses,  tubes  and 
"cold"  lights  which  project  images 
directly  upon  the  iconoscope  of  the 
television  camera.  Through  a  series 
of  apertures  and  levers,  an  operator 
may  thus  achieve  almost  any  re- 

sult desired  in  multiple  picture 

projection. 

Bonafide  Renews 

BONAFIDE  MILLS  Inc.  has  re- 
newed, effective  Jan.  27,  its  spon- 

sorship of  Bonny  Maid  Versatile 
Varieties,  telecast  Friday,  9-9:30 
p.m.,  on  NBC-TV.  The  one-year 
contract  was  signed  through  Gi- 

braltar Advertising  Agency.  Show 
is  produced  by  Basch  Radio  and 
Television  Productions.  New  Yoi-k. 

Tele-Pulse  Surveys 

SAMPLE  size  of  Tele-Pulse  sur- 

veys has  been  increased  by  14'~'c  in all  cities.  Dr.  Sydney  Roslow,  direc- 
tor of  The  Pulse  Inc.,  has  an- 

nounced. Number  of  TV  families 
interviewed  has  risen  from  1,400  to 
1,600  in  New  York  and  in  other 
markets  from  1,050  to  1,200. 

Eight  Million  Sets 
PREDICTION  of  more  than  82 
billion  in  television  set  sales  dur- 

ing 1950  and  of  more  than  eight 
million  sets  in  operation  by  the 
end  of  the  year  was  made  fortnight 
ago  by  Louis  I.  Pokrass,  chairman 
of  the  board  of  Tele  King  Corp., 
New  York  set  manufacturer. 

NEW  YORK  Central  Railroad, 
New  York,  through  Foote,  Cone  & 
Belding,  New  York,  has  started  a 
TV  spot  announcement  campaign 
called  Minute  Melodramas.  The 
spots  will  be  used  on  a  52  week 
basis,  six  times  weeklv,  on  WABD 
(TV),  WCBS-TV,  WPIX  (TV) 
and  WJZ-TV,  all  New  York  video 
stations. 

Best  Buy 

In  Booming 

TV  Market... 

With  eight  TV  stations  in 
the  three-city  market  of 
Cincinnati,  Dayton  and 

Columbus  .  .  .  the  three 
WLV/ -  Television  stations 

(WLW-T,  Cincinnati;  WLW- 

D,  Dayton;  WLW-C,  Co- lumbus) receive  44%  of 

oil  viev/ing  from  1  1 :00 

a.m.  to  1  1 :00  p.m.,  Sun- 
day through  Saturday. 

While  WLW-TV  rates  re- 

main unchanged,  the  num- 
ber of  sets  continues  to 

skyrocket  — 97,600  on 
Dec.  1,  1949,  to  132,200 

by  Jan.  1,  1950,  in  this 
three-city  market. 

WLW-TELEVISIOH 

CINCINNATI  2,  OHIO 
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PHONEVISION  HIT 

WAVE-TV 

TAKES  PLEASURE  IK  CONFERRING  THE  TITLE 

■  OF  TELEVISION  PIONEER  ON 
Broadcast ing  Publications,  Inc. 

WHOSE  FORESIGHT  AND  CCX^PERATION 
HELPED  TO  INTRODUCE  TELEVISION 
INTO  THOUSANDS  OF  KENTLfCKY 
AND  INDIANA  HOMES. 

Storer  Criticizes 

McDonald 

E.  F.  McDonald  jr.,  president  of  Zenith  Radio  Corp.,  is  performing 
a  disservice  to  TV  and  the  public  by  advocating  Phonevision,  according to  George  B.  Storer,  president  of  the  Fort  Industry  stations.    He  stated 
his  views  in  a  letter  to  Comdr.  McDonald. 

"Periodically  I  receive  a  commu 

Mr.  Storer 

WAVE-TV  Louisville  is  sending  out  to  some  of  fhe  trade  these  certificates  in 
recognition  of  "foresight  and  cooperation"  in  helping  to  introduce  television 

in  the  area  served  by  the  station. 

STATION  BIDS 
20th  Century-Fox 

Drops  Five 

TO  CONCENTRATE  on  theatre  television,  20th  Century-Fox  Film 
Corp.  last  week  withdrew  its  five  pending  broadcast  TV  applications. 

The  applications,  on  file  since  1948,  were  for  Boston,  San  Francisco, 
Seattle,  St.  Louis,  and  Kansas  City.  The  San  Francisco  bid  was  one 
of  six  for  that  area  on  which  FCC  *  
hearings  were  held  before  the  cur- 

rent TV  licensing  freeze  was  im- 
posed in  September  1948.  The 

others  also  would  have  been  in- 
volved in  competitive  proceedings. 

In  petitions  filed  Friday,  the 
film  company  said  it  "should  for 
the  time  being  devote  the  time  and 
resources  which  it  has  available 
and  can  obtain  for  television  ac- 

tivities to  the  special  field  of  thea- 
tre television." 

The  petitions  noted  that  the  com- 
pany has  been  engaged  in  research 

and  developmental  activities  whose 
purpose  is  "to  establish  a  nation- 

wide system  of  theatre  television 
and  to  obtain  from  the  Commission 
an  allocation  of  radio  frequencies 
for  use  in  connection  therewith." 

Withdrawal  of  the  broadcast  ap- 
plications came  a  week  after  FCC 

called  an  initial  hearing  on  the 
theatre  television  question  [Tele- 

casting, Jan.  16].  The  film  com- 
pany operates  an  experimental 

theatre  TV  station  in  New  York 
(KA2461). 
The  withdrawals  leave  some  six 

applications  pending  for  Boston, 
four  for  Seattle,  five  for  Kansas 
City,  four  for  St.  Louis,  and  five 
for  San  Francisco-Oakland. 

The  petitions  were  filed  by  20th 

Dr.  DuMont  Speaks 
FIRST  ANNIVERSARY  dinner  of 
WDTV  (TV)  Pittsburgh  tomorrow 
(Jan.  24)  will  feature  an  address 
by  Dr.  Allan  B.  DuMont,  founder 
and  president  of  the  Allan  B.  Du- 

Mont Labs,  and  DuMont  TV  Net- 
work. WDTV  was  formally  dedi- 
cated Jan.  11,  1949.  Prominent 

leaders  in  civic,  business,  religious 
and  industrial  fields  attended. 

Century's  Washington  radio  coun- 
sel, Vincent  B.  Welch  of  Welch, 

Mott  &  Morgan  and  Kenneth  C. 
Royall  of  Dwight,  Royall,  Harris, 
Koegel  &  Caskey. 

nication  from  you  which  indicates 
that  you  are  mas- ter-minding  the 

ladio  industry," Mr.  Storer  wrote. 
He  recalled  that 
Comdr.  McDonald 

originally  was  "a great  protagonist 
for  the  develop- 

ment of  FM." 
"While  we  all 

endorse  the  ad- 
vantages of  FM 

from  a  technical 

standpoint,"  Mr.  Storer  continued, 
"practically  it  came  too  late  and 
has  cost  our  industry  vast  sums  of 
money,  even  forcing  some  broad- 

casters to  sell  or  reorganize  their 
enterprises. 

"Now  you  come  along  with  an  at- 
tack upon  the  development  of  tele- 

vision and  are  performing  a  very 
great  disservice  to  the  American 
public  by  again  confusing  the  is- 

sue. Only  last  week  I  heard  of  a 
gentleman  who  was  not  buying  a 
television  set  because  he  had  read 

some  of  the  'phonevision'  publicity 
which  made  him  think  he  would 
have  to  pay  for  the  programs  re- 

ceived on  his  television  set. 

"For  your  information  television 

is  enjoying  a  healthy  growth  and 
in  two  of  our  three  stations  we  are 
currently  earning  a  very  modest 
profit,  and  anticipating  substan- 

tially greater  earning  potential. 
"Apparently  your  idea  is  that 

people  should  not  go  into  televi- 
sion because  it  is  going  to  cost  too much  money. 

"The  development  of  this  great 
country  was  solely  accomplished  by 
fearless  pioneers  in  all  fields  and 
the  propagation  of  the  idea  that  we 
should  not  go  into  television  be- 

cause of  its  high  ultimate  cost  is 
utterly  fallacious. 
"If  inexpensive  entertainment 

and  educational  service  through  in- 
vestment in  television  can  be  sup- 

plied to  the  American  public,  with 
the  hope  of  ultimate  profit,  then 
such  action  is  the  obligation  of 
every  good  broadcaster  and  manu- facturer. .  .  . 

"I  am  reliably  informed  that  the 
main  source  of  earnings  for  your 

good  company,  which  certainly  oc- 
cupies a  most  outstanding  position 

in  the  radio  manf acturing  industry, 
is  currently  derived  from  the  man 
ufacture  and  sale  of  television  sets. 
Therefore,  it  would  seem  that  you 
are  harming  the  very  industry 

which  is  currently  supporting  you." 

i; 

RCA  COLOR 
Single-Tube  Nearly  Ready 

By  J.  FRANK  BEATTY 
RCA  DEMONSTRATED  a  refined  version  of  its  compatible  color  TV  in 
private  Washington  showings  last  week  and  at  the  same  time  disclosed 
it  is  about  ready  to  unveil  a  single-tube  color  system. 

Better  uniformity  in  color  was  attained  in  last  week's  showings  as  the 
result  of  a  change  in  technique. 
This  consists  of  a  burst  inserted  in 
the  transmitted  signal  that  tells 
the  receiver's  oscillator  the  correct 
frequency  and  phase.  With  the  add- 

ed pulse,  a  simple  receiver  adjust- 
ment locks  it  at  the  proper  point. 

Within  a  few  days  RCA  plans  to 
deliver  two  16-inch  single-tube 
color  receivers.  One  will  go  to  the 
Bureau  of  Standards  (Condon) 
committee,  conducting  a  detailed 
color  study,  and  the  other  to  the 
FCC  Laurel  laboratory.  RCA  re- 

fused to  give  details  of  the  type 
of  single-tube  system  it  will  demon- 

strate. It  plans  to  turn  out  addi- 
tional sets  at  the  rate  of  two  a 

week  for  use  in  FCC's  TV  hearing. 
The  improved  three-tube  system 

was  shown  at  RCA's  laboratory  at 
7836  Eastern  Ave.,  at  the  District 
of  Columbia  line.  A  half-dozen 
color  sets  are  in  operation  along 
with  a  receiver  equipped  to  receive 
CBS  color  transmissions. 

One  of  the  large  laboratory  re- 
ceivers used  in  RCA's  test  last 

autumn  was  employed  in  last  week's 
demonstration.  It  is  a  direct-view 
type,    with    three    10-inch  tubes 

whose  separate  images  are  blended 
through  a  dichroic  mirror  system. 

First  picture  was  a  still  of  a 
woman  in  a  red  blouse.  Some 
magenta  was  noted  across  the 
top  edge,  ascribed  to  the  mirror 
system.  The  same  program  was 
shown  on  an  adjacent  10-inch 
black-and-white  set 

Live  programming  opened  with 
a  hula  dancer  wearing  red  bra  and 
red  shredded  skirt.  Background  was 
a  light  blue.  Color  was  uniform 
left  to  right  and  top  to  bottom  and 
did  not  change  noticeably  during 
the  performance.  Occasionally  red 

appeared  in  the  dancer's  hands when  they  moved  rapidly  across 
the  screen  but  this  was  not  con- 

spicuous. Close  examination  of  the  color 
and  black-and-white  images  showed 
a  dot  effect  in  both  but  this  disap- 

peared at  a  viewing  distance  of 
three  or  four  feet  and  was  ascribed 
to  the  sampling  and  combining 

process  inherent  in  RCA's  system. 
Second  live  program  presented 

Gene    Archer,    baritone,  wearing 

sand-colored  shirt  and  blue  tie 
against  green-blue  background. 

Buzzer  interference  was  intro- 
duced. Its  effect  on  the  color  picture 

was  no  worse  than  on  the  black- 
and-white  image. 

Color  fidelity  was  shown  by  a 
dish  of  fruit.  The  yellow  shade  in 
two  bananas  differed  in  proportion 
to  the  intensity  of  studio  lighting. 
The  orange  appeared  natural  as 
did  an  avocado.  Slight  variation 
was  shown  in  the  color  of  an  apple 
as  camera  angle  was  changed. 
With  colors  locked  in  phase, 

RCA's  system  was  practically  free 
from  the  wandering  noted  at  dem- 

onstrations last  fall.  At  that  time 
each  set  had  different  color  values 
but  relative  uniformity  was  noted 
last  week  on  the  half-dozen  color 
receivers  in  the  laboratory. 

One  of  the  sets  was  built  into  a 
small  cabinet  through  use  of  spe- 

cial short-neck  10-inch  metal-cone 
tubes. 
RCA  officials  at  the  laboratory 

said  they  feel  they  now  have  dem- 
onstrated a  basic  all-electronic 

system  but  did  not  contend  it  was 

by  any  means  "perfected  color." The  system  was  shown  last  week 
to  a  number  of  FCC  staff  officials. 

The  color  signals  were  transmit- 
ted on  Channel  4  by  WNBW  Wash- 

ington and  could  be  received  in 
black-and-white  on  normal  sets. 

a-: 

!1Z 
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VIDEODEX  REPORT  FOR  WEEK  JAN.  3-9 

CHICAGO 
Audience  Composition 

Ogram 
ptaco  Star  Theatre 
Mhur  Godfrey 
;<ist  of  The  Town 
liper  Circus reside  Theatre 
«dfrey  Talent  Scouts noft  TV  Theatre 
vie  Ranger 
pp  The  Music tvolcode  Of  Stars 

txaco  Star  Theatre 
Hhur  Godfrey  &  Friends 
reside  Theatre 
Ine  Ranger 
bp  The  Music 
•palong  Cossidy 
iper  Circus rost  Of  The  Town 
bwdy  Doody 
(Xing  (Madison  Sq.  Garden) 

ixaco  Star  Theatre 
i^fast  Of  The  Town 
'hthur  Godfrey .flhur  Godfrey  Talent  Scouts 
fe  Goldbergs 
kilce  TV  Playhouse 
rjudio  One •spense 
N-aft  TV  Theatre 
'fpn  Against  Crime 

ixaco  Star  Theatre 
^p  The  Music 
.jreside  Theatre Vaft  TV  Theatre 
tne  Ranger 
.Tthur  Godfrey  &  Friends 
apt.  Video 
ovalcade  of  Stars 
terey  Amsterdam 

rtin  Kane,  Private  Eye 

r 
Tthur  Godfrey  and  Friends 
exoco  Star  Theatre 
iodfrey  Talent  Scouts 
•reside  Theatre 
»ne  Ranger 
fop  the  Music 
kivalcade  of  Sports 9ast  of  The  Town 
raft  TV  Theatre 
tudio  One 
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kultiple  weekly  shows — the  only  ones  are  Capt.  Video  in  Cincinnoti  and  Howdy  Doody  in 
I  Washington.     They  were  surveyed  one  day  only,  Thursday  for  Copt.  Video  and  Wednesday 
3r  Howdy  Doody. 
Videodex  has  also  issued  reports  for  Baltimore,  Boston,  BufFolo,  Clevelond,  Columbus, 
ayton,  Detroit,  Milwaukee,  Los  Angeles  (off  coble),  Philadelphia,  Pittsburgh,  St.  Louis,  Toledo. 

Telestatus 
I'l 
|i  (Continued  from  Telecasting  8) 

j|ee  baseball  games  on  television 
r  ather  than  hear  the  games  or  read 

I'.bout  them. 
;  Asked  what  they  liked  best  to 
iLO  if  they  couldn't  get  out  to  the 
•ark,  the  men  answered — watch 
■elevision,  72  9<: ;  listen  to  radio  re- 

torts, 22.89c,  and  read  news  ac- 
;  ounts,  4.3  Less  than  I'/c  listed 
to  opinion  on  the  questionnaire, 
A'hich  was  circulated  by  the  re- 
'•earch  department  of  O'Reilly, 
Doty  &  Sommer,  Chicago  public 
j-elations  firm. 

I  The  barbers'  customers  preferred •he  following  radio  sportscasters : 
Bert  Wilson,  Bob  Elson,  Bill  Stern 
and  Joe  Boland.  Local  TV  favorites 

'tvere  Jack  Brickhouse,  Pat  Flana- 
Isan,  Hal  Totten  and  Joe  Wilson. 

ftUIZ  KIDS,  sponsored  by  Miles  Labs, 
ihrough  Wade  Adv.,  Chicago,  on  NBC- 
''V,  moves  to  new  time  Jan.  27.  It 
!ii-ill  be  telecast  Friday,  7  p.m.  (CST) 
jVstead  of  Monday  at  9  p.m.  (CST). 
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PROGRAM  COSTS 

White  Urges  Budget  Cuts 

SMALLER  -  BUDGETED  pro- 
grams for  television  were  urged 

by  Henry  White,  president  of 
World  Video,  New  York  and  vice 
president  of  Independent  Televi- 

sion Producers  Assn.,  that  city, 
speaking  last  Tuesday  before  a 
regular  monthly  meeting  of  Televi- 

sion Producers  Assn.,  in  Los  An- 

geles. "If  television  is  to  survive,"  Mr. 
White  said,  "programs  on  the 
$2,000  to  $3,000  per  show  level  will 
have  to  be  considered.  Most  ad- 

vertisers cannot  afford  to  pay  the 
$15,000  or  more  required  now  for  a 

top  flight  show." At  a  meeting  following  the 
speech,  TPA  membership  unani- 

mously passed  a  resolution  to  form 
a  National  Society  of  Television 
Producers  with  Independent  Tele- 

vision Producers  of  New  York,  in 
accordance  with  principles  of  reso- 

lution forwarded  by  the  New  York 
group. 

SELLING  TV 

Seek  New  Money — Blackburn 

"SELL  television  to  new  money," 
and  "think  big"  was  the  advice 
given  by  Norman  Blackburn,  NBC 
West  Coast  head  of  network  televi- 

sion operations, 
to  members  of 

Southern  C  a  1 i - 
fornia  Advertis- 

ing Agencies Assn.  at  their 
regular  monthly 
meeting  last 
Monday.  Mr. 
Blackburn  spoke 
on  "Television 
Programming  i  n 

New  York." Confident  that  West  Coast  agen- 
cies and  branch  offices  will  figure 

"very  importantly"  in  the  national 
television  picture  from  now  on, 
Mr.  Blackburn  urged  agencymen  to 
establish  money  for  television  it- 

self, rather  than  divert  it  from 
other  media,  and  to  think  of  TV  in 
terms  of  national  acceptance.  To 
help  determine  what  national  ad- 

vertisers are  buying,  he  suggested 
that  they  watch  kinescoped  New 
York  shows. 

In  conclusion,  he  stated  that  al- 
though New  York  is  now  producing 

"bigger  and  better  shows"  because 
of  higher  budgets,  this  is  only  tem- 

porary. With  the  as  yet  "untapped 
reservoir  of  talent  and  production 

brains"  on  the  West  Coast,  he 
prophesied  Western  productions 
would  in  the  very  near  future  "be crowding  Hooper,  Nielsen  and 

Pulse  leaders." 

Mr.  Blackburn 

ART  COLORCASTS 

National  Gallery  Praises 
BELIEF  that  color  television 
"should  do  for  art  what  radio  has 
done  for  music"  was  voiced  by 
David  Finley,  director  of  Washing- 

ton's National  Gallery  of  Art, 
where  CBS  originated  a  special 
colorcast  Thursday  night. 

The  gallery  telecast,  with  CBS- 
TV  star  Faye  Emerson  as  m.  c, 

was  part  of  CBS'  month-long  dem- onstration of  its  color  television 
system  [Telecasting,  Jan.  9,  16]. 

Meanwhile,  though  CBS  authori- 
ties would  not  confirm  the  reports, 

it  was  understood  a  CBS  colorset 
had  been  installed  in  Blair  House 
for  the  use  of  President  and  Mrs. 
Truman  during  the  CBS  test  period. 

Color  Study 

THIRD  in  a  series  of  Television 

Research  Institute  reports  "TV  in 
Color — Is  Now  Too  Soon?",  will 
be  released  at  the  end  of  January. 
The  report,  according  to  John  H. 
Eckstein,  institute  director,  will 
"synthesize  all  existing  informa- 

tion on  color  television  and,  from 

this  data,  predict  the  probable  out- 
come of  the  present  controversy." 

the  busiest  buyers 

in  the  business  |«0 

time  buyers 

place  92%  of  fh^  r^etwork  dollar  .  .  . 

and  87%  of  the  ndtional  spot  dollar. 
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DON  LEE 

Plans  TV  Film  Unit 

PLANS  to  pi'oduce  motion  picture 
films  for  television  for  national 
syndication  were  announced  last 
week  by  Don  Lee  Television,  Holly- 

wood. William  Dieterle,  movie 
producer-director,  was  named  to 
head  up  the  production  operation. 
Deal  followed  90  days  of  secret  ne- 

gotiations, according  to  Charles  L. 
Glett,  vice  president  in  charge  of 
network  television. 

Production  PFans 

Plans  include  production  of  half- 
hour  films  based  on  the  book  Se- 

crets of  Secret  Service  by  Capt. 
Don  Wilkie  and  other  stories  by 
him  and  his  father,  the  late  John 
Wilkie,  of  their  experiences  with 
U.  S.  Secret  Sei'vice  and  Capt. 
Wilkie's  with  OSS.  To  that  end  the 
network  has  signed  Capt.  Wilkie 
to  a  10-year  contract. 
William  Gordon,  network  pro- 

ducer-writer, will  write  scripts  for 
this  series,  which  is  scheduled  to 
get  underway  in  April. 

Also  associated  with  the  new  en- 
terprise will  be  Cecil  Barker,  exec- 

utive producer  and  assistant  to  Mr. 
Glett;  Lee  Garmes,  cinematogra- 
pher,  who  will  supervise  photog- 

raphy; and  McMillan  Johnson, 
production  designer.  All  were  for- 

merly associated  with  David  0. 
Selznick.  Films  will  be  released 
for  national  syndication  by  Blair 
TV  Inc. 

According  to  Willet  H.  Brown, 
president  of  Don  Lee  network,  and 
Mr.  Glett,  the  new  enterprise  is 
"only  one  step"  in  the  projected 
plans  for  the  network.  Under  Mr. 
Glett,  who  joined  the  network  eight 
months  ago,  production  operation 
was  moved  from  Mt.  Lee  to  Don 
Lee  Hollywood  studios  on  Vine  St. 

STRONACH 

Gets  New  ABC -TV  Post 
APPOINTMENT  of  Alexander 
Stronach  Jr.,  ABC  manager  of 
television  programs  since  Septem- 

ber 1948,  to  the  post  of  national 
director  of  television  program 
operations  was  announced  last 
week  by  the  network  president, 
Robert  E.  Kintner. 

Mr.  Stronach  will  coordinate  the 
program  activities  of  all  ABC- 
TV  stations,  and  will  report  to 
Charles  C.  Barry,  vice  president  in 
charge  of  radio  and  television  pro- 
gramming. 

Mr.  Stronach  went  to  ABC  in 
1947  from  the  William  Morris 
Agency  where  he  was  an  executive 
in  the  radio  and  television  depart- 

ment. Previously  he  had  been  with 
Young  &  Rubicam,  joining  that 
agency  in  1938  as  a  writer  on  the 
We,  the  People  radio  program. 
Subsequently  for  Y&R  he  produced 
and  directed  that  program  as  well 
as  Mystery  Theatre,  The  March  of 
Time  and  several  other  commercial 
shows.  He  also  served  as  produc- 

tion supervisor,  manager  of  the 
talent  department  and  program 
manager  for  Y&R. 

PRINCIPALS  in  production  of  motion  pictures  for  Don  Lee  Television  ore 
(I  to  r):  Capt.  Don  Willkie,  author,  who  will  supply  the  stories  for  the  half- 
hour  films;  Charles  Glett,  vice  president  of  Don  Lee  Television;  Cecil  Barker, 
assistant  to  Mr.  Glett  and  executive  producer  of  the  network;  William 

Dieterle,  director  of  the  new  operation. 

Ti/m  /ceiaatt 

WBAP-TV  FORT  WORTH  has 
produced  spots  for  Fisher  Mfg.  Co. 
in  its  film  production  department 
to  sell  new  automatic  plastic  mouse 
catcher.  Station  will  carry  two  TV 
spots  weekly  on  13-time  basis,  on 
item. 

Sarra  Inc.  is  producing  series  of 
four  20-second  and  one-minute 
commercials  for  Cribben  &  Sexton 
Co.  (Universal  gas  ranges). 
Agency:  Christiansen  Adv.,  Chi- 

cago. Spots  introducing  firm's  new line  feature  musical  jingles  and 
animated  cartoon  character.  .  .  . 
Telefilm  Inc.,  Hollywood,  producing 
one-minute  television  film  com- 

mercial for  Arden  Farms  Co.,  Los 
Angeles.  Agency:  Foote,  Cone  & 
Belding,  Hollywood. 

Jerry  Fairbanks,  president,  Jerry 
Fairbanks  Productions,  Los  An- 

geles, and  Frank  E.  Mullen,  chair- 
man, are  in  New  York  for  several 

weeks  conferences  with  Russ  John- 
ston, vice  president  in  charge  of 

sales  and  distribution  for  firm's 
New  York  offices.  Talks  to  be  on 
reoi-ganization  of  eastern  division 
facilities  and  expansion.  .  .  . 
Charles  Hatchings  has  resigned 
from  copy  staff  of  Erwin  Wasey  & 
Co.,  Los  Angeles,  to  form  TV  and 
radio  packaging  fii-m  with  Todd 
Russell.  Firm  to  bear  name  Rus- 
sell-Hutchings  Productions,  with 
headquarters  in  Los  Angeles. 

Telepix  Corp.,  Hollywood,  pro- 
ducing series  of  six  one-minute 

television  commercials  for  Louis 
Milani  Foods  Inc.  (salad  dress- 

ings). Agency:  Jordan  Co.,  Los 
Angeles.  Firm  also  producing 
three-minute  commercial  for  Scarf- 
anet  and  two-minute  film  for  Jiffy 
Stitcher,  both  through  Walter  Mc- 
Creery  Inc.,  Los  Angeles.  ,  .  .  Hal 
Roach  Studios  Inc.,  Culver  City, 
Calif.,  has  completed  one-minute 
film  spots  for  Pall  Mall,  American 

Tobacco  Co.,  Maxwell  House  Coffee 
and  Procter  &  Gamble  (Tide). 
Langley-Smith  Television  Pro- 

ductions, 704  S.  Spring  St.,  Los  An- 
geles, off'ering  TV  stations  through- 

out the  country  quarter-hour  strip, 
titled  Report  to  Mrs.  America.  Pro- 

gram gives  facts  on  food  and  nutri- 
tion and  household  hints.  Package, 

using  live  local  programming,  con- 
sists of  complete  script  and  camera 

outline  for  each  show  and  still  pho- 
tographs, which  may  be  re-enacted 

in  local  studios  or  shown  them- 
selves in  close-ups.  Program  is 

offered  on  five  weekly  basis  for  13 
weeks.  Currently  being  telecast 
on  KFI-TV  Los  Angeles. 
Quarter-hour  film  commercial 

being  planned  for  De  Walt  Tool 
Co.,  Lancaster,  Pa.,  by  IMPPRO 
Inc.,  Los  Angeles.  Agency:  Stodel 
Advertising,  L.  A.  Firm  also  plan- 

ning production  of  three  one-min- 
ute film  spots  for  Richards  Televi- 

sion (large  screen  TV).  .  .  .  Tele- 
film Inc.,  Hollywood,  has  taken 

lease  on  one-story  building  at  6035 
Hollywood  Blvd.  for  filming  of  TV 
commercials. 

DuMONT  NAMES 

Campbell-Ewald  as  Agency 

THE  Allen  B.  DuMont  Labs., 
Clifton,  N.  J.,  has  appointed  Camp- 

bell-Ewald Co.,  New  York,  effec- 
tive March  1  to  handle  the  adver- 

tising of  the  DuMont  Receiver 
Sales  Div.  (TV  receivers)  and  the 
Broadcasting  Div.  including  the 
DuMont  Television  Network 
(WABD  (TV)  New  York,  WTTG 
(TV)  Washington,  WDTV  (TV) Pittsburgh). 

Winslow  H.  Case,  senior  vice 
president  in  charge  of  eastern 
operations  for  Campbell-Ewald  Co., 
will  be  in  charge  of  the  account. 

KPHO-TV  EXPANDS 
Group  to  Buy  KCNA 

EDWIN  R.  BORROFF,  general 

manager  and  part-owner  of  KPHO- 
TV  Phoenix,  announced  Thursday 
that  Carl  Wester,  former  head  of 
his  own  Chicago  program  produc- 

tion agency,  has  acquired  part  in- 
terest in  KPHO-TV  and  that 

negotiations  have  been  opened  for 
purchase  of  KCNA  Tucson. 

Mr.  Borroff  resigned  two  weeks 
ago  as  president  of  Taylor-Borroff, 
station  representative  firm,  to 
manage  KPHO-TV  [Closed  Cir- cuit, Jan.  16]. 

He  also  disclosed  that  William 
A.  Small,  publisher  of  the  Tucson 
Citizen,  which  owns  KCNA,  is  in- 

terested in  buying  into  KPHO-TV. 
The  Phoenix  station,  only  video 
outlet  in  Arizona,  beams  to  more 
than  3,000  TV  sets  within  a  radius 
of  125  miles,  Mr.  Borroff  claims. 
On  the  air  four  weeks,  it  is  affil- 

iated with  KPHO,  5  kw  AM  outlet 
on  910  kc.  Late  census  figures  put 
the  Phoenix  metropolitan  area 
population  at  more  than  300,000. 
Mr.  Borroff  said. 

The  former  ABC  Central  Divi- 
sion vice  president  first  became 

interested  in  KPHO  several  years 
ago  while  lining  it  up  as  a  Blue 
Network  station.  At  the  time  he 
was  associated  with  NBC  Chicago. 
Like  Mr.  Borroff,  Rex  Shepp,  pres- 

ident of  KPHO  and  KPHO-TV, 
formerly  worked  in  the  Midwest  as 

general  manager  of  WIRE  In- dianapolis. 
Mr.  Wester,  a  former  NBC  Chi- 

cago salesman,  for  several  years 
was  associated  with  radio  writer 
Irna  Phillips  as  business  manager 
of  such  properties  as  Guiding 

Light,  Road  of  Life,  and  Today's Children.  He  has  been  engaged 
similarly  in  Hollywood  in  recent 
years  and  plans  to  take  an  active 
part  in  management  of  KPHO-TV because  of  its  proximity  to  his 
present  California  home. 

le 

CBS  DETROIT  SALES 

Spadea  Now  Heads  AM,  TV 
JOSEPH  R.  SPADEA,  Detroit 
manager  of  CBS  radio  network 
sales,  will  assume  supervision  of 
TV  as  well  as  AM  sales  in  that 

area,  effective  im- 
mediately. 

The  expanded 
assignment,  ac-i 
cording  to  J.  L. Van  Volkenburg, 

CBS  vice  presi- dent in  charge  of 

network  sales,' 
was  due  to  the 

need  for  an  on- the-spot  CBS 
television  repre- 

sentative in  Detroit. 

Mr.  Spadea  joined  CBS  in  Feb- 
ruary 1945  as  an  account  repre- 

sentative in  the  Motor  City,  becom- 
ing manager  in  December  of  that 

year.  Prior  to  his  26  months  of 
Ari^y  Air  Corps  service,  he  was 
Detroit  manager  for  Scott  Howe 
Bowen,  and  for  Edward  Petry  Co. 

Mr.  Spadea 
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iRAMOUNT 

Asks  Regular  Licenses 

RAMOUNT  PICTURES  Corp. 
itioned  FCC  last  week  for  regu- 
instead  of  temporary  licenses, 

|Berting  that  the  anti-trust  issues 
Jlich  were  disturbing  the  Commis- 
jm  have  now  been  removed, 
iparamount  Pictures  Inc.  was  one 

I  the  major  motion  picture  pro- 
:|cers  and  others  involved  in  anti- 
pst  proceedings  whose  applica- 
>ns  have  been  held  up  by  FCC.  In 
janting  temporary  instead  of  reg- 
;pr  renewals,  the  Commission  has 
iinted  out  that  it  is  studying  the 
lestion  of  radio  qualifications  of 
asons  involved  in  anti-trust 
tions. 
Paramount  Pictures  Corp.  point- 
'  out  to  FCC  last  week  that  under 
iramount's  anti-trust  consent  de- 
ee  the  company  has  been  divided 
to  two  separate  firms — New  Pic- 
res  Corp.,  which  handles  film 
eduction  and  distribution,  and 
aited  Paramount  Theatres,  which 
.ndles  exhibition. 
:  Applications  currently  are  pend- 
jg  requesting  FCC  consent  to 
Bnsfer  of  Paramount's  radio  and 
V'  interests  to  the  new  companies 
^Broadcasting,  Jan.  2,  9].  United 
Jfiramount  Theatres  would  become 
iKaer  of  the  old  Paramount  com- 

any's  99%  of  WBKB  and  WIBK 
^M)  Chicago  and  its  50%  of 

'SMB-AM-FM  New  Orleans;  New 
ietures  Corp.  would  own  KTLA 
^|rV)  Hollywood  and  the  old  Para- 
"lount  firm's  299c  in  Allen  B. 
luMont  Labs. 
The  petition  was  filed  by  Paul  A. 

brter,  former  FCC  chairman,  now 
the   Washington  law   firm  of 

'iraold,  Fortas  &  Porter. 

RANDELL  NAMED 

.-leads  ATAS  in  San  Francisco 

?IaVID  CRANDELL,  director  of 
budio  telecasts  for  KGO-TV  San 
rancisco,  Jan.  17  was  elected  pres- 
lent  of  the  newly  organized  San 
rancisco  Branch  of  the  Academy 
f  Television  Arts  and  Sciences. 
Other  officers  elected  were:  Vice 
resident,  Philip  G.  Lasky,  vice 
resident  and  general  manager  of 
:SFO-KPIX;  treasurer,  Pat  Craf- 
Dn,  program  director  of  KRON- 
'V;  secretary,  Jean  Lefevre,  pro- 
ram    coordinator    of  KGO-TV. 

Mr.  Larson 

PAULEY 

THIS  informal  group  at  a  get-together  between  the  FCC  and  members  of  the 
TV  Committee  of  the  Theatre  Owners  of  America,  includes  (I  to  r):  John 
Balaban,  head  of  Balaban  &  Katz  Circuit  and  WBKB  (TV)  Chicago;  Wayne 
Coy,  FCC  Chairman;  Charles  P.  Skouras,  president.  National  Theatres 

Amusement  Co.  Inc.,  and  S.  H.  Fabian,  president  of  Fabian  Theatres. 

McCANN-ERICKSON 
Eight  More  Clients  Enter  TV 

McCANN-ERICKSON  Inc.,  New 
York  advertising  agency,  has  had 
eight  of  its  clients  go  into  televi- 

sion within  the  past  few  weeks. 
This  makes  23  clients  now  com- 

mitted to  the  medium — six  of  whom 
have  network  shows. 
The  new  network  advertisers 

are:  Congoleum-Nairn,  with  Gar- 
roway  at  Large  on  NBC-TV;  Lehn 
&  Fink,  who  will  participate  on 
Cavalcade  of  Stars  and  Cavalcade 
of  Bands  for  Hinds  on  DuMont 
network,  and  Pharma-Craft,  who 
will  participate  on  the  same  Du- 

Mont network  shows. 
The  new  spot  TV  advertisers  are: 

California  Packing  Corp.,  Columbia 
Records,  Hood  Rubber,  Ohio  Bell  Tele- 

phone and  Southern  California  Gas  Co. 
The  continuing  network  advertisers 
are:  Westinghouse,  with  Studio  One  on 
CBS-TV;  Chesebrough,  with  Roller 
Derby  on  ABC-TV,  and  Bell  &  Howell, 
with  Action  Autographs  on  ABC-TV. 

Larson  Named  V.  P. 
J 

BENNETT  LARSON  who 
fortnight  ago  was 
uamed  general 
{manager  of 
WPIX  (TV)  New 
i^ork,  [Telecast- 

ing, Jan.  9],  last 
j.  ̂veek  was  ap- 
'  iointed  vice  pres- 

ident of  WPIX 
i- nc,  following  a 
-  meeting  of  the 
rompahy's  board. 
:3efore  joining 
WPIX,  Mr.  Larson  was  vice  presi 
lient  in  charge  of  television 
)<«VCAU-TV  Philadelphia. 
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AIR  CREDITS 

AAAA  Frowns  on  Practice 

AMERICAN  ASSN.  of  Advertis- 
ing Agencies  last  week  reaffirmed 

its  long-standing  policy  against  the 
use  of  agency  names  in  advertise- 

ments in  commenting  on  the  recent 
request  of  a  New  York  agency 
for  a  credit  line  on  a  television 
show. 

Kiesewetter,  Wetterau  &  Baker 
last  December  was  unsuccessful  in 
its  request  to  WNBT  (TV)  New 
York  for  the  running  of  an  agency 
credit  line  in  a  special  Christmas 
show  sponsored  by  its  client  Abra- 

ham &  Strauss,  Brooklyn  depart- 
ment store  [Telecasting,  Jan.  9]. 

Although  the  agency  is  not  a 
member  of  the  AAA.A.,  the  latter 

organization's  operations  commit- 
tee last  week,  in  response  to  a 

KW&B  request  for  comment,  said 
the  AAAA  had  for  years  held  a 
policy  opposing  the  use  of  agency 
names  in  any  advertising.  The 
AAAA  theory  is  that  such  a  prac- 

tice would  put  the  agency  between 
its  client  and  its  customers. 

WRTV  PERMIT 

Deletion  Appears  Certain 

DELETION  of  another  television 
permit,  first  for  1950,  appeared 
certain  last  week  as  FCC  granted 
the  motion  of  Maison  Blanche  Co. 
to  dismiss  its  application  for  ex- 

tension of  completion  date  for 
WRTV  (TV)  New  Orleans.  FCC 
earlier  had  proposed  to  deny  the 
extension  [Broadcasting,  Sept.  29, 1949]. 

Deletion  of  the  WRTV  permit 
would  reduce  the  total  number  of 
commercial  television  authoriza- 

tions outstanding  to  110.  There 
are  98  stations  on  the  air  with  32 
of  these  licensed. 

The  WRTV  application,  filed  in 
1944,  was  granted  in  1947.  Hear- 

ing Examiner  J.  Fred  Johnson  Jr., 
in  his  initial  ruling  to  deny  further 
extension  of  completion  date,  found 
that  Maison  Blanche  still  had  not 
decided  whether  it  would  build  the 
station  because  of  future  uncer- 

tainty in  the  industry.  WRTV  sub- 
sequently requested  oral  argument 

on  this  ruling.  The  motion  for  dis- 
missal of  its  extension  request  was 

made  by  WRTV  at  the  argument. 

TV  Appeal  Argued 

APPEAL  of  Edwin  W.  Pauley's Television  California  from  a  1948 
ruling  of  FCC  to  sever  the  TV 
application  of  Don  Lee  Broadcast- 

ing System  from  the  San  Francisco 
competitive  hearing  was  argued 
last  Monday  in  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- bia. 

The  Commission  severed  the  Don 
Lee  bid  from  the  Bay  Area  pro- 

ceeding [Broadcasting,  July  5, 
1948]  upon  ground  of  procedural 
error,  since  in  earlier  rulings  FCC 
had  indicated  the  application  was 

being  retained  "in  hearing"  in  view 
of  the  still  pending  Don  Lee  net- 

work practices  case.  FCC  explained 
Don  Lee's  TV  request  previously 
was  set  for  comparative  hearing  in 
1946,  which  was  cancelled  when 
dropouts  of  other  applicants  left 
more  channels  than  requests. 

Television  California's  counsel, 
Vernon  Wilkinson,  told  the  court 
FCC  nevertheless  had  issued  other 
formal  orders  which  indicated  the 
Don  Lee  request  was  not  considered 
apart  from  the  other  bids.  He 
added  that  the  Commission  further 
allowed  informal  amendments  to  be 
made  which  would  be  illegal  if  the 

application  were  "in  hearing"  as stated.  William  Dempsey,  Don 
Lee  counsel,  argued  that  the  Pauley 
group  was  late  in  voicing  its  ob- 

jections to  the  Commission's  ac- tions and  had  sat  passively  on  the 
sidelines  when  it  had  opportunity 

to  oppose  Don  Lee's  petition  for severance  from  the  hearing. 

Solomon's  Contention 
Richard  Solomon,  arguing  for 

FCC,  pointed  out  that  applicants 
have  no  vested  rights  in  procedural 
errors  made  by  the  Commission. 
He  said  the  Commission  is  clearly 
authorized  under  the  Communica- 

tions Act  to  correct  such  errors 
brought  to  its  attention,  especially 
where  the  failure  to  do  so  would 
deprive  other  parties  of  rights  to 
which  they  were  entitled  under  the 

Act. There  are  five  applications  pend- 
ing for  the  two  TV  channels  re- 

maining in  the  San  Francisco  area, 
excluding  the  third  channel  sought 

by  Don  Lee. 

PROTECT  YOURSELF,  your  STAFF,  your  ClIENTS 

from  the  daily  hazard  of 

LIBEL,  SLAIVDER,  INFRINGEMENT  OF 
COPYRIGHT,  INVASION  OF  PRIVACY 

Arising  from  Editorializing,  Speeches,  Newscasts,  Ad  libs.  Financial 
Comment,  Mystery  Plots,  Gossipy  Announcements,  Man-on-the-street 
Interviews. 

Hundreds  of  Broadcasters  and  Newspapers  guard  this  continu- 
ous  hazard   with    our   special,    tailored-to-the-risk  Insurance. 

USE  CAUTION— LADY  LUCK  IS  A  DESERTER! 
IT  COSTS  SO  LITTLE  TO  BE  SURE  WITH  INSURANCE. 

For  details,  write  to  the  Pioneer  in  this  line. 

EMPLOYERS  REINSURANCE  CORPORATION 

Insurance  Exchange  Bldg.       —       Kansas  City,  Mo. 
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The  1950 

BROADCASTING  Yearbook 

/he  only  single  soune  book  of  radio-tv  information,  facts,  and  figures  .  • . 

»
7
 

pays  for  52  weekly 

issues  and  inckides 

the  1950  Yearbook 

BROAIMfSTING  .  TELECASTING 

BUSINESS  JOURNAL  OF  RADIO  -  TV 

*  Mailing  starts  today. 

How  much  do  advertisers  spend  for  spot,  network,  regional  and  local  campaigns 
— who  handles  the  account? 

The  top  radio-tv  agencies— personnel  and  gross  billings? 

You'll  find  the  answers — and  many,  many  more  hard-to-get  facts — plus  th«s« 
exclusive  features  in  the  1950  BROADCASTING  •  TELECASTING  YEARBOOK. 

Gross   network   billings   by  advertisers,  by  agencies,  by  product  classifications, 

by  months        Comparative  radio  costs  vs.   newspapers,   magazines    ^  Year's 
top  ratings,  program  trends,  awards       National,   regional  advertisers-agencies 

Fifty  directories  covering  AM  FM  TV  stations,  executive  personnel;  networks; 
equipment  mfrs;  representatives,  film,  transcription  and  related  services. 

These  and  a  thousand  facts/charts  more  are  the  1950  YEARBOOK,  classified  under 
easy-to-find  headings,  indexed  for  quick  reference. 

There's  nothing  like  this  314  lb.  YEARBOOK  for  radio-active  agencies,  advertisers  or 
any  radio-connected  business.   It's  your  indispensable  year  round  tool. 

The  Yearbook  comes  free  to  BROADCASTING  •  TELECASTING  subtcribert 
as  of  February  1.    A  limited  supply  of  copies  will  be  arailable  at  $5  each. 

BROADCASTING  •  TELECASTING 
National  Press  Building 
Washington  4,  D.  C. 

Please  enter  my  BROADCASTING  subscription  immediately  and  be  lure 
to  send  the  1950  Yearbook,  free  of  charge,  as  part  of  this  order. 

450 

□  I  enclose  $7.00 
□  Please  bill  me 

Name 

Company 

Street 

Zone   State 



^OVEL  program   on   WFOB  Fos- 
^    toria,    Ohio,    has    "doggy"  ap- proach.   List  of  dog  owners  is 
)tained  by  Mel  Murray,  show's  m.c, id  two  or  three  are  called  during 
ch  program.    Owner  of  dog  has  30 
conds  in  which  to  make  dog  "speak" 
1  telephone  to   Mr.  Murray.  Any 
ick  may  be  employed  by  owner,  and 
he  is  successful,  dog  is  awarded 

irtificate  for  five  pounds  of  Lucky 
Ibrike  dog  food,  program's  sponsor. 
Ipecial  "dog"  used  on  show  speaks 
ipery  time  Earl  Welde,  program  di- 
fector  who  reads  commercials,  says 
ilords,  "Lucky  Strike."    Idea  for  show 
ijas  developed  by  Messrs.  Murray  and 
elde. 

Fire  Coverage 

"EWS  department  of  WOC-AM-FM- V  Davenport,  Iowa,  gave  thorough 
bverage  to  tragic  fire  in  psychiatric 
jailding  of  Mercy  Hospital  there, 
lewsman  Bob  Frank  was  at  scene  of 
laze  shortly  after  it  started.  First 
julletins  were  aired  at  6  a.m.  when 
fcation  opened.  Mr.  Frank  devoted 
(is  6:15  newscast  to  eyewitness  ac- 
punt  of  fire.  Interviews  with  fire  and 
olice  ofiicers  were  tape  recorded  and 
ired  at  8  a.m.  Bulletins  were  aired 
e  bodies  were  found  and  identified, 

[■elephone  recordings  were  made  for 
JSC's  8  a.m.  East  Coast  News  and 
jar  WHO  Des  Moines,  KGLO  Mason 
City,  Iowa,  WDAY  Fargo,  N.  D.,  and 
ither  stations.  By  11  a.m..  News  Di- 
lector  Bob  Redeen  and  Mr.  Frank  had 
prepared  resume  of  transcriptions  and 
iersonal  eye-witness  comment.  That 
fternoon  both  men  fed  quarter-hour 
irogram  to  NBC. 

j{  Editorial  Series 
Making  advantage  of  its  right  to 
editorialize  is  WLIB  New  York.  Sta- 
^on  recently  presented  three-day  series 
Kith  two  shows  daily  concerning  Fed- 
Iral  Fair  Employment  Practices  Com- 
inission.  Editorial  matter  was  prepared 
1y  news  staff  as  well  as  spot  announee- 
lents  promoting  shows.  Prominent 
fuest  speakers  and  music  were  fea- 
ijured. 
!  Live  Magazine 
SHOW  built  around  magazine  format 
'jo  appeal  to  entire  family  has  started 
in  WKY-TV  Oklahoma  City.  Titled 
the  Girls,  program  is  aired  Thursday, 
i  p.m.  Show  begins  with  Co-editors 
Dodie  Quinan  and  Jan  Kessenich  dis- 

cussing content  of  week's  edition. 

jN^'ews,  feature  stories  on  family  life, 'lints  on  party  plans,  games,  home 
'  Jecorating,  landscaping,  hobbies,  re- 
oorts  on  sports  and  other  public  events 
n  news  are  demonstrated  and  ex- 

plained. "Guest  editor"  is  interviewed 
weekly.  Demonstrations  of  household 
Islectrical  appliances  tie-in  with  spon- 

to ataml 

sor,  Oklahoma  Gas  and  Electric  Co. 
Verbal  Battles 

SERIES  designed  with  special  purpose 
of  bringing  together  most  staunch  op- 

ponents on  specific  public  issues  cur- 
rently being  aired  on  WIP  Philadel- 

phia. Titled  City  Hall  Spotlight,  show 
is  heard  Wed.,  9  p.m.  Speakers  are 
chosen  because  of  their  strong  stands 
on  mooted  public  issues.  Station  has 
scheduled  12  programs  in  series,  but 
will  maintain  maximum  flexibility  in 
its'  nightly  programs  to  allow  for  im- mediate coverage  in  event  that  major 
issue  comes  up  in  the  news.  " 

Legislative  Review 
EVERY  Sunday  while  South  Carolina 
General  Assembly  is  in  session,  State 
Legislature  Review  is  aired  over  WCSC 
Charleston.  Program  is  written,  di- 

rected and  produced  by  News  Director 
Robert  Truere  and  is  aimed  at  em- 

phasizing bills  and  happenings  in  gov- 
erning body  of  particular  interest  to 

Charlestonians.  A  Charleston  legis- 
lator who  has  made  news  during  the 

week  is  interviewed  each  Sunday. 
Congressional  Series 

MICHIGAN  congressmen  and  senators 
in  Washington  will  report  government 
matters  to  their  constituents  in  new 
series  of  weekly  programs  entitled 
Your  Congress  on  WJR  Detroit.  Shows 
are  aired  from  Washington  Friday, 
10:30-10:45  p.m.,  as  public  service 
feature.  Different  Congressman  each 
week  will  air  his  views  on  happenings 
and  explain  his  stand  on  current  issues. 

TV  Dog  Show 
FOLLOWING  This  Is  Your  Zoo,  show 
in  which  animals  from  Baltimore  Zoo 
are  exhibited  on  WAAM  (TV)  Balti- 

more, is  new  program.  Dog  Session. 
Program  features  Mrs.  Winnie  L. 
Heckmann,  professional  handler  and 
breeder  of  dogs,  giving  tips  on  how  to 
select,  train  and  care  for  dogs.  Live 
dogs  are  used  as  models  on  show. 

Circle  Four 
NEW  children's  series  on  WNBW 
(TV)  Washington  has  western  angle. 
Called  Circle  Four  Roundup  Rangers, 
show  features  western  movie  and 
meeting  of  special  Circle  Four  Ranger 
Club  each  weekday  at  4  p.m.  In- 

destructible plastic  membership  cards 
are  given  to  interested  youngsters  for 

10660  BE  Li  AGIO 

D  J.  McCOUISTER Regional  Representatives 
LOS  ANGELES     .    BR  04705 

the  asking.  Four  rules  of  club — play 
safe,  be  good,  be  kind,  be  fair — should 
assure  popularity  of  program  with 
children's  parents. 

Show  for  Taxpayers 
HELPING  taxpayers  make  out  income 
tax  returns  is  job  of  Aid  to  Taxpayers, 
new  show  on  WTAG-AM-FM  Worces- 

ter, Mass.  Three-week  public  service 
series  started  over  stations  Jan.  15  at 
12:15  p.m.  Tax  experts  Francis  M. 
Smith,  deputy  collector  of  Internal 
Revenue  for  Worcester  County,  and 
John  A.  Steen,  vice  president  of 
Worcester  Chapter,  National  Assn.  of 
Cost  Accountants,  are  featured.  Series 
is  presented  with  cooperation  of 
NACA. 

Bible  Illustrations 
BIBLICAL  tales  absorb  children  seated 
around  miniature  sand  stage  on  new 
Bible  Story,  which  debuted  Jan.  15  on 
WENR-TV  Chicago.  Kay  Morrow, 
who  has  starred  in  many  Chicago  TV 
productions,  narrates  stories  while 
using  small  figurines  on  stage  to  illus- 

trate action.  Commentary  is  backed 
by  10-voice  children's  a  eappella  choir. 
Richard  Locke  is  producer. 

M.C.  in  Night  Club 
EXPANDED  Eddie  Newman  Show  on 
WPEN  Philadelphia  is  set  in  Click 
night  club  in  that  city.  New  point  of 
origination    allows    Mr.    Newman  to 

feature  such  things  as  interviews  with 
acts  from  local  cafes,  audience  par- 

ticipation gimmicks,  amateur  show  and 
interviews  with  members  of  audience. 
Station  reports  that  overflow  crowds 
have  jammed  night  spot  since  Mr.  New- 

man began  working  from  its  stage. 

Weather  Facts 

NEW  show,  Weather  Tele-Facts,  is 
five-minute  signoff  studio  feature  on 
WBAP-TV  Fort  Worth,  Tex.,  seven 
nights  weekly.  U.  S.  Weather  Bureau 
employes  give  latest  forecast  with  aid 
of  big  map,  describing  causes  of  pres- ent weather  and  predicting  what  is  to 
be  expected  in  the  future.  Sponsor 
is  Fair  Department  Store,  Fort  Worth. 

Sesqui  Series  Aired 

CONCERT  series  of  13  programs,  en- 
titled Freedom  Sings  and  dedicated  to 

13  original  colonies,  will  be  aired  by 
WASH(FM)  Washington,  and  Con- tinental-FM  Network.  Programs  are 
made  up  of  guest  artists  appearing 
with  U.S.  Army  Band  and  chorus. 
Band  is  regular  feature  show  over  sta- 

tion and  network  on  Wednesday  eve- 
nings. Special  series  is  in  honor  of 

sesquicentennial  celebration  of  Wash- 
ington, D.  C. 

Tri-Sectioned  Show 

NEW  locally  produced  show,  designed 
especially  for  housewives,  premieres 
today  (Jan.  23)  on  KSD-TV  St.  Louis. 
Homemaking  with  KSD-TV  features 
food  preparation,  cooking,  menu  plan- 

ning and  household  hints,  and  is  aired 
five  times  weekly,  3-3:30  p.m.  Esther 
Lee  Bride,  noted  home  economics 
teacher  and  author,  conducts  show  in 
three  segments  — -  homemaking  hints, 

recipe  of  the  day  and  kitchen  "tricks." Sponsorship  is  on  participating  basis. 

FIRST  in 

the  QUAD  CITIES 

In  Davenport,  Rock  Island,  Moline  and  East  Moline 
is  the  richest  concentration  of  diversified  industry  be- 

tween Chicago,  Minneapolis,  St.  Louis  and  Omaha.  The  Quad 
Cities  are  the  trading  center  for  a  prosperous  two-state  agricultural 
area.  Retail  sales,  total  buying  and  per  capita  income  rate  higher 
than  the  national  average,  according  to  Sales  Management. 

WOC-AM 
5,000  W. 1420  Kc. 

WOC-FM 

47  Kw. 

103.7  Mc, 

woe  delivers  this  rich  market  to  NBC  Network,  national  spot 
and  local  advertisers  .  .  .  with  70  to  100%  BMB  penetration  in  the 
two-county  Quad  City  area  ...  10  to  100%  in  adjacent  counties. 

WOC-TV 

Channel  5 

22.9  Kw.  Video  •  12.5  Kw.  Audio 

On  the  Quad  Cities'  first  TV  station  NBC  Network  (non-inter- 
connected), local  and  film  programs  reach  over  5,000  Quad  Cities' sets  .  .  .  hundreds  more  in  a  75  air-mile  radius. 

Basic  NBC  Affiliate 
Col.  B.  J.  Palmer,  President 
Ernest  Sanders,  General  Manager 

>ws  with  a  Hollywood  >feritage   ★  Member  N'A-B- 

DAVENPORT,  IOWA 
FREE  &  PETERS,  Inc. 

Exclusive  National  Representatives 
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When  you  pride  yourself  on  me- 
chanical and  electrical  equip- 

ment that  holds  noise  better 
than  50  db  below  your  program 

level,  but  still  get  noisy  repro- 
duction . . . 

DON'T  BE  MYSTIFIED  . 

SoM:
^  td'

 

Surface  noise  on  Green  Label 

discs  is  60  db  below  program 
si,  level. 

RECORDING  CORPORATION 

World! s  Largest  Mamijacturer  oj  I nslan  cinmn,  Sound  Recording  Equipment  and  Discs 
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'King  of  Hearts' 
JACK  BENNY,  CBS  comic, 

has  been  chosen  "America's 
King  of  Hearts  for  1950"  by the  American  Heart  Assn. 
He  will  accept  the  award  in 
New  York  on  his  Sunday 
night,  Feb.  5,  Lucky  Strike 
program,  which  will  be  ded- icated to  the  1950  drive  for 

$6  million.  Honor  is  in  rec- 
ognition of  the  comedian's aid  to  the  Heart  Campaign 

for  the  past  two  years. 

WCTS  TRANSIT  ADS 

f .  J.  GRADY 

R  &  R  Executive  Diel 

EVERETT   JOHN   GRADY,  52 
executive   vice   president  and  di 

rector  of  Ruthrauff  &  Ryan,  Ne- 
York,  died  Jan.  17  in  Lenox  H; 
Hospital,  New  York,  after  an  iWnet  i. 
of  two  weeks.  I 

Mr.  Grady  joined  Ruthrauff  ii 
Ryan  in  1920  as  a  copywriter.  H'l 
was  named  copy  chief  in  1925  ar 

executive  vice  "president  in  194- Surviving  are  his  wife,  Mrs.  Ma. 
C.  Grady;  a  sister.  Miss  Helen  t 
Grady,  and  a  brother,  Frank  A Grady. 

Two  New  Accounts,  5  Renewa  Is    WVOM  Revises  Rates 

TRANSIT  RADIO  Inc.,  New  York, 
last  week  announced  two  new  and 
five  renewed  accounts  reported  by 
its  affiliate  WCTS  (FM)  Cincin- 

nati. New  campaigns  were  begun 
in  that  city  by  the  Biedenbender 
Co.,  for  men's  furnishings,  and 
RKO  Midwest  Theatres  Inc.,  for 
a  new  picture  promotion. 

Renewals  were  by  the  Home 
Federal  Savings  &  Loan  Assn., 
Alms  &  Doepke  Department  Store, 
Becker  Clothing  Co.,  John  Shillito 
Department  Store  and  Cincinnati 
Times-Star  Co. 

'Obscene'  Records 

SENATE  companion  bills  to  legis- 
lation introduced  in  the  House  by 

Rep.  Emanuel  Celler  (D-N.  Y.), 

banning  transportation  of  "ob- scene" records  or  electrical  tran- 
scriptions in  interstate  commerce, 

have  been  proposed  by  Sen.  Pat 
McCarran  (D-Nev.).  Measures  (S 
2811,  2812)  would  prohibit  not 
only  transportation  of  certain  mat- 

ters but  also  their  importation  in 
foreign  commerce.  Any  articles 

"capable  of  producing  sound" would  be  included. 

Walter  A.  Maier 

REV.  DR.  WALTER  A.  MAIER,  56, 
conductor  of  the  Lutheran  Radio 
Hour,  died  Jan.  11,  in  St.  Louis 
of  a  heart  attack.  Dr.  Maier 
first  went  on  the  air  in  1927.  At 
the  time  of  his  death  the  Lutheran 
Hour  talks  were  heard  each  Sun- 

day over  435  MBS  stations  and 
some  765  independents  in  the  U.  S. 
and  Canada.  The  talks  were  trans- 

lated into  36  foreign  languages. 

Wis.  League  Meet 

THE  League  of  Wisconsin  Radio 
Stations  will  hold  its  first  meeting 
of  the  year  on  Monday,  Jan.  30, 
11  a.m.,  at  the  Plankinton  Hotel, 
Milwaukee.  Ben  Laird  of  WDUZ 
Green  Bay  is  president  of  the 
league  and  Joseph  D.  Mackin, 
WMAM  Marinette,  vice  president. 

WPAT  Paterson,  N.  J.,  arranges  for 
sign-off  announcements  on  WMTR 
Morristown  when  latter  completes  its 
broadcast  day  at  5  p.m.  daily. 

WVOM  Boston,  24-hour  independ^ 
ent  outlet,  announces  a  rate  revi 
sion  effective  Feb.  1.  The  ne^ 
rates  set  Class  A  time  from  7  a.rri 
until  12  midnight,  daily  and  Sun- 

day, and  Class  B  from  midnighl 
until  7  a.m.  According  to  Benja- 

min Bartzoff,  vice  president  anc 
general  manager,  WVOM  made  £ 
survey  in  which  the  effectiveness 
of  the  station  spot  announcements 

were '  studied  and  found  to  be' equally  effective  day  and  night. 

LINCOLN  DAY  SHOW 

Kearns  Named  Producei 

REP.  CARROLL  D.  KEARNS  (R-- 
Pa.)  has  been  named  producer  of 
a  special  radio-television-stage 
show  to  be  featured  as  part  of  the 
Lincoln  Day  Box  Supper  in  Wash- 

ington Feb.  6,  Rep.  Joseph  Martir 
(R-Mass. )  has  announced. 
ABC  reportedly  has  cleared  ail 

time;  TV  network  has  not  been  de-.  _ 
termined.    Show  will  launch  some^ 
2,700    Lincoln    Day  celebrationall 
sponsored   by   Republican  Senate" 
and  House  members  throughout  the 

country.  Washington's  supper  will be  held  at  Uline  Arena. 
A  onetime  bass-baritone  with  the 

Chicago  Opera  Co.,  soloist  with 
major  symphony  orchestras  in  the 
1920's,  and  author  of  several  mu-.^-,, 
sical  comedies.  Rep.  Kearns  said  he 

planned  to  call  on  top-flight  radio, 
movie  and  stage  friends  to  put  on 

the  "best  possible  show"  for  Re- 
publican women,  their  guests  and 

radio  and  television  audiences.  Rep. 
Kearns  also  is  an  old  sparring- 
partner  of  James  C.  Petrillo,  AFM 

president. 

Dallas  Ad  Week 

RADIO  AND  TV  shows  will  be 
included  in  the  Dallas  Advertising 

League's  promotion  of  its  local 
Advertising  Week,  starting  Feb, 
10,  and  designed  to  sell  the  Dallas 
area  on  advertising's  benefits. 
Theme  of  the  week  is  "How  Ad- 

vertising Serves."  Ernest  Loven. 
vice  president,  Tracy-Locke  Co.,  is 
chairman  of  Advertising  Week 
Committee. 

f 
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fTC  ADVERTISING  MONITORING 

Annual  Report  Shows  Increase  in  Radio-TV  Studies 

^'ORK  of  Federal  Trade  Commis- 
lon's  radio  and  periodical  division 
ps  outlined  by  the  commission  in 
ps  35th  annual  report  to  Congress, 
"he  report  covered  review  of  radio 
nd  television  continuities  for  the 
seal  year  ended  last  June  30. 
In  radio,  the  commission  cited  a 

jew   policy,   begun    last   July  1, 
phich   provides   for   sampling  of 

•Hlommercial  scripts  from  stations 
ri  small  cities  once  yearly;  from 

jtations  in  intermediate-size  locali- 
ses, twice  yearly,   and  those  in 

jities  with  population  of  200,000 
•  Y  over,  three  times  a  year — all  on 

nj    systematically-staggered  basis. 
'Rational    and    regional  networks 
iave  responded  continuously  every 
yeek,  while  producers  of  electrical 
transcriptions  (open-end)  have  sub- 
'iaitted  all  records  once  a  month. 

'I  During  fiscal  1949-1950,  FTC  ex- 
'imined  493,528  radio  continuities 
jrom  netwoi'ks,  individual  stations 
nd  transcription  producers,  with 
l2,879  advertising  statements  set 
side  for  fui'ther  study. 
Reviewing  its  television  proce- 

jlure,   PTC  noted  script  continu- 
ities   had    increased  appreciably 

jn  volume  prior  to  June  30,  1949, 
i<|ind  said  it  had  issued  requests  to 
^5  TV  stations  during  the  first  six 
months  of  last  year.    It  received 
'i,400  continuities  from  television 
'(letworks,  individual  stations  and 
Video  film  producers. 

Out  of  3,252  scripts,  only  121 
vere  marked  up  for  further  study 
IS  containing  possibly  "false  or 
nisleading"  statements,  FTC  re- 

'i)'t)orted.      Scripts     are  examined 

IfABB  IN
CIDEN

T  ' 
ij|       Engineer  Injured  in  Melee [ 
TWO  men,  one  a  union  official,  were 
iirrested  Jan.  7  after  a  radio  engi- 

jieer  allegedly  was  assaulted  and 
^^'slightly  injured  at  the  transmitter 
';bf  WABB  Mobile,  according  to  a 
I  i5tory  appearing  in  the  Mobile  Press 
i^Vtegister,  owner  of  the  station. 
I 'Police  identified  the  victim  as  Dean 
mM.  Durham  and  one  of  his  alleged 
■■assailants  as  J.  E.  Tait,  whom 
yche  Mobile  city  directory  lists  as 
|;business    agent    for    the  Motion 
|Pieture     Operators     Local  519 
(AFL). 

Union  engineers  of  WABB  went 
jbn  strike  several  months  ago.  On 
Oct.  24,  1949,  the  Press  Register 
offered  a  $1,000  reward  for  infor- 

mation leading  to  the  arrest  and 
Conviction  of  the  person  or  persons 
'responsible  after  potent  acid, 
jpoured  through  cable  holes, 
^knocked  out  telephone  and  WABB- 
AM-FM  lines  temporarily  [Broad- 

'  ̂Casting,  Oct.  31,  1949]. 

thrice  yearly  for  sampling  per  15- 
day  period  each.  The  four  TV 
networks  and  film  producers  have 
extended  their  cooperation,  the 
commission  added. 

All  advertisements  dealing  with 
alcoholic  beverages  were  subject  to 
special  study  and  set  aside  for  ex- 

amination by  the  Alcohol  Tax  Unit, 
FTC  added.  Additionally  all  ad- 

vertising was  assembled,  processed 
and  studied  looking  toward  docket- 

ing of  applications  for  complaint 
where  warranted. 
'TecA 

Qcnnicak 

RADIO  Div.  of  Indiana  State  Teachers 
College,  Terre  Haute,  inaugurates 
:'ourse  in  radio  news  writing.  Ad- 
jvanced  students  will  work  in  newsroom 
pf  WBOW  Terre  Haute. 

BROADCASTING    •  Telecasting 

PAUL  E.  LEAKE,  former  chief  en- 
gineer    of     KCRA  Sacramento. 

Calif.,  joins  KROW   Oakland  in 
similar  capacity.     He  will  supervise 
technical  installation  of  new  trans- 

mitter building  and  tower  array. 
JOHN  O.  VICK,  formerly  with  techni- 

cal staff  of  KSHB  Stillwater,  Minn., 
joins  WKLK  Cloquet,  Minn.,  as  chief 
engineer. 
JOHN  PARKER,  formerly  chief  engi- 

neer for  now  deleted  WORL  Boston 
and  with  OWI  as  field  engineer,  ap- 

pointed in  charge  of  all  technical 
functions  of  WLYN  Lynn,  Mass., 
which  he  helped  build. 
LARRY  MILLER,  control  operator  for 
WCSC  Charleston,  S.  C,  is  the  father 
of  a  girl. 

TUBE  DIV.,  General  Electric  Co.,  an- 
nounces new  three-inch  cathode  ray 

tube,  believed  to  be  shortest  electro- 
static cathode  ray  tube  manufactured 

in  U.  S.,  according  to  firm.  Tube  is 
called  3MP1. 

R.  C.  CHEEK,  central  station  engi- 
neer, Westinghouse  Electric  Corp., 

Jan.  30  will  receive  Eta  Kappa  Nu 
plaque  in  recognition  of  his  being 
chosen  most  outstanding  young  elec- 

trical engineer  for  1949  by  that  group. 

INDUSTRIAL  DEVICES  Inc.,  Edge- 
water,  N.  J.,  producing  new  model  of 
Mini-Volt  Voltmeter  with  expanded 
scale  centered  on  common  110  and  220 
line  voltages.  Model  is  known  as  410A 
and  is  accurate  to  within  2  volts  at  110 
volts  AC. 

SUPERIOR  ELECTRIC  Co.,  Bristol, 
Conn.,  announces  new  design  of  Power- 
stat  variable  transformers,  type  116 
and  216.  Improvements  have  been 
made  within  old  standard  mounting 
dimensions  to  conform  to  existing 
panel  layouts. 
JIM  ALLREAD,  engineer  at  WHOK 
Lancaster,  Ohio,  is  the  father  of  a  girl, 
Patricia  Don. 

ELECTRO  -  VOICE  Inc.,  Buchanan, 
Mich.,  announces  TV  655,  compact 
microphone  with  ultra  -  wide  -  range, 
high  fidelity  dynamic  performance  and 
utility.  Microphone  requires  no  ad- 

ditional closely-associated  auxiliary 
equipment,  firm  reports. 
MILTON  KORF,  member  of  the 
WBBM  Chicago  engineering  depart- 

ment, is  the  father  of  a  girl,  Kayleen 
Margaret,  born  Jan.  8. 
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Actions  of  the  FCC 

  JANUARY  13  to  JANUARY  20   

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-efifective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-visual 

cond. -conditional 
LS-local  sunset 
mod.-modification 
trans. -transmitter 
unl. -unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  neiu  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

January  13  Applications  .  .  . 
ACCEPTED  FOR  FILING 

Modification  of  CP 
Mod.  CP  new  AM  station  to  increase 

power  etc.  for  extension  of  completion 
date:  KSDO  San  Diego;  WDEL  Wil- 

mington, Del.:  WSBT  South  Bend,  Ind.; 
WWRL  Woodside.  L.  I. 

License  for  CP 
License  for  CP  new  AM  station  for 

change  in  frequency,  increase  power 
etc.:  KCOL  Fort  Collins.  Col.;  KGCX 
Sidney.  Mont. 
License  for  CP  new  AM  station: 

WJAT  Swainsboro,  Ga.;  WMRY  New 
Orleans. 
KVQ-FM  Pittsburgh,  Pa. — License  to cover  CP  new  FM  station. 
WBEH  New  Orleans — License  to  cover 

CP  new  noncommercial  educational 
FM  station. 
WDUQ  Pittsburgh,  Pa. — License  to cover  CP  for  changes  in  noncommercial 

educational  station. 
Modification  of  CP 

Mod.  CP  new  FM  station  for  exten- 
sion of  completion  date:  KBEE  Modesto. 

Calif.:  WDEL-FM  Wilmington.  Del.: 
WFNS-FM  Burlington.  N.  C:  KFGQ- FM  Boone,  la. 

License  Renewals 
Requests   for    license   renewals  FM 

stations:   WKBS-FM   Huntsville.  Ala 
KKLA   Hollywood,    Calif.;  WATL-FM 
Atlanta,  Ga.;  KSEI-FM  Pocatello.  Ida. 
WMBI-FM  Chicago;  WHAS-FM  Louis 
ville,   Kv.:   WPAD-FM  Paducah.  Ky. 
WMAR-FM  Baltimore,  Md.;  WHCU-FM 

Ithaca,  N.  Y.;  WELD  Columbus,  Ohio; 
WVUN  Chattanooga.  Tenn.;  WSLS-FM 
Roanoke,  Va.;  WKWK-FM  Wheeling, 
W.  Va.;  WJMC-FM  Rice  Lake,  Wis. 

APPLICATION  RETURNED 
KPLW  Plainview,  Tex. — West  Texas 

Bcstrs.  Inc.  RETURNED  application  to 
change  from  1570  kc  to  900  kc  and 
change  studio  location  to  Floydada, Tex. 

January  16  Applications  .  .  . 
ACCEPTED  FOR  FILING 
Modification  of  License 

KCBQ    San    Diego,    Calif.— Mod.  li- cense to  increase  nighttime  power  from 
1  kw  to  5  kw  DA-N.  on  1170  kc. 

License  for  CP 
KFPW  Fort  Smith,  Ark. — License  to cover  CP  new  AM  station  for  change  of 

frequency. 
License  to  cover  CP  new  AM  sta- 

tions: KLFY  Lafayette,  La.;  WFRO 
Fremont,  Ohio. 

AM— 970  kc 
Booth  Radio  Stations  Inc.,  Grand 

Rapids.  Mich. — CP  new  AM  station  970 kc  1  kw  unl.  AMENDED  to  request 
change  of  name  to  Booth  Radio  &  Tele. 
Stations  Inc. 

Modification  of  CP 
WGCH  Greenwich,  Conn.— Mod.  CP new  FM  station  to  change  ERP  to  0.50 

kw  ant.  to  52.5  ft. 
License  for  CP 

License  to  cover  CP  new  FM  station: 

SERVICE  DIRECTORY 

Custom-Built  Equipment 

U.  S.  RECORDING  CO. 

1121    Varment    Av«.,    Wash.    5,    D.  C. 
STarling  3626 

Commercial  Radio  Monitoring  Co. 
successor  of 

COMMERCIAL  RADIO  EQUPT.  CO. 
Monitoring  Division 

PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Duly  All  Night  Every  Night 

PHONE  LOGAN  8821 
Porter  BIdg.  Kansas  City,  Mo. 

YOUR  SERVICE 

can  be  brought  regularly  to  the  attention  of  the  15,500  (paid)  subscribers 
of  BROADCASTING-TELECASTING,  by  simply  indicating  the  number  of 
insertions  desired  and  mailing  this  coupon  to: 

BROADCASTING  -  TELECASTING  •  NAT'L.  PRESS  BLDG.  •  WASHINGTON,  D.  C. 
Please  reserve  space  in  your  Service  Directory  for: 

□    Itime  □    26-times  □  52-time8 

Company 

Address  . 

Individual 

RATES:   l-time-$20. — 26-times-$15.  ec. — 52-times-$10.  eo. 

WKY-FM  Oklahoma  City,  Okla.; 
WWOD-FM  Lynchburg,  Va. 

Modification  of  CP 
WHBF-TV  Rock  Island,  111.— Mod.  CP 

new  commercial  TV  station  for  exten- 
sion of  completion  date  to  7-7-50. WJIM-TV  Lansing,  Mich.— Same  to 8-21-50. 

TV— 60-66  mc 
Westinghouse  Radio  Stations  Inc., 

Portland,  Ore.— Ch.  10,  192-198  mc,  8.5 
kw  vis.;  4.25  kw  aur.  AMENDED  to 
request  Ch.  3,  60-66  mc,  15  kw  vis.; 6.5  kw  aur. 

TENDERED  FOR  FILING 
TV— 62-72  mc 

WWJ-TV  Detroit— Mod.  CP  new  com- 
mercial TV  station  to  change  from  17.1 

kw  vis.,  17.7  kw  aur.  to  100  kw  vis., 
50  kw  aur.  and  change  trans,  to  12700 
Eight  Mile  Road,  Oak  Park,  Mich, 

APPLICATION  RETURNED 
License  for  CP 

WNAH  Nashville,   Tenn. — Hermitage 
Bcstg.    Corp.    RETURNED    license  to cover  CP  new  AM  station. 

January  17  Decisions  .  .  . 

BY  THE  SECRETARY 
WPIX  Inc.,  Area  New  York— Granted 

CP  for  new  remote  pickup. 
WHHS  Havertown,  Pa.  —  Granted 

mod.  CP  to  make  changes  in  ant. 
Following  granted  mod.  CPs  for  ex- 

tension of  completion  dates  as  shown: 
WSBT  South  Bend,  Ind.,  to  5-16-50; 
KSDO  San  Diego,  to  3-16-50;  KSDO- 
FM  San  Diego,  to  7-13-50;  WLYC 
Williamsport,  Pa.,  to  7-7-50;  KGA-79, 
Hagerstown,  Md.,  to  7-1-50;  KISW 
Seattle,  Wash.,  to  7-1-50;  KUHF  Hous- 

ton, Texas,  to  6-30-50;  WCBM  Balti- 
more, Md.,  to  6-1-50;  KATL  Houston. 

Tex.,  to  3-26-50;  WBCC-FM  Bethesda. 
Md.,  to  7-6-50;  KRMD-FM  Shreveport, 
La.,  to  8-1-50;  WHLD-FM  Niagara 
Falls,  N.  Y.,  to  8-1-50:  WOC-TV  Daven- 

port, la.,  to  5-2-50;  WOAK  Chicago,  to 
7-1-50;  WGTR  Boston.  Mass.,  to  5-1-50; 
WSVA-FM  Harrisonburg.  Va.,  to  7- 
29-50;    WRBL-FM,   Columbus,    Ga.,  to 
7-  1-50;  WELD  Columbus,  Ohio,  to  7- 
1-50;    WGAL-TV    Lancaster.    Pa.,  to 8-  8-50. 

WRIO  Rio  Piedras,  P.  R.— Granted  li- 
cense new  AM  station;  1140  kc  500  w-N 

1  kw-D,  unl, 
WPBC  Minneapolis,  Minn. — Granted license  for  new  AM  station;  980  kc  500 

w  D. WHFC  Cicero,  111.— Granted  license 
change  trans,  location  and  change  in 
ant.  and  install  new  trans. 
United  Bcstg.  Co.,  Area  Cleveland, 

Ohio — Granted  license  covering  facili- 
ties as  requested  KA-5416  (formerly WHKT). 

United  Bcstg.  Co.,  Area  Cleveland, 
Ohio — Granted  license  for  new  remote 
pickup  KA-5415  (formerly  WHKI). 
White  Rose  Bcstg.  Co.,  Hanover,  Pa. 

— Granted  CP  and  license  for  new 
remote  pickup  KGA-447. 
White  Rose  Bcstg.  Co.,  York,  Pa. — 

Granted  CP  and  license  for  new  re- 
mote pickup  KGA-448. 

Following  granted  CPs  for  new  re- 
mote pickups:  KA-5410  The  Boston 

Bcstg.  Corp.,  Area  of  Brookline,  Mass.; 
KA-5411,  KA-5412,  KA-5413,  KA-5414, 
United  Bcstg.  Co..  Area  of  Akron,  Ohio. 
WRJW  Picayune,  Miss. — Granted mod.  CP  change  studio  location. 
WLEW  Bad  Axe,  Mich.— Granted 

mod.  CP  for  approval  of  ant.,  trans,  and studio  location. 
KPBM  Carlsbad,  N.  M.— Granted  mod. 

CP  for  approval  of  ant.  and  trans,  loca- tion, specify  studio  location  and  change 
type  of  trans. 
WSGW  Saginaw,  Mich.  —  Granted mod.  CP  to  change  name  of  permittee 

corp.  to  Booth  Radio  &  Television Stations  Inc. 
KATL  Houston,  Tex. — Granted  mod. 

CP  to  change  type  of  trans. 
WFRO  Fremont,  Ohio — Granted  mod. 

CP  to  change  type  of  trans. 
KWBG  Boone,  Iowa — Granted  mod. 

CP  to  change  type  trans,  and  specify 
studio  location. 
United  Bcstg.  Co.,  Area  Cleveland, 

Ohio — Granted  mod.  CP  to  change 
frequency  to  153.05  mc  KA-5415  (form- erly WHKI). 
United  Bcstg.  Co.,  Area  Cleveland, 

Ohio — Granted  mod.  CP  for  change  in 
frequency  to  26.47  mc,  change  type 
trans.  KA-5416   (formerly  WHKT). 
WGBG  Greensboro,  N.  C. — Granted license  for  new  AM  station  and  specify 

studio  location;  1400  kc  250  w  unl. 
WEGO  Concord,  N.  C. — Granted  re- 

quest for  voluntary  assignment  of  li- cense to  nev/ly  formed  corp.  Cabarrus 
Bcstg.  Co.;  no  monetary  consideration. 
WCOL-AM-FM  Columbus,  Ohio- 

Granted  request  for  voluntary  assign- ment of  licenses  from  partnership  to 
corp. — Pixleys  Inc.,  stock  of  which  will 

t 

be  owned  by  three  members  of  as-jfi 
signor   partnership   in  same   ratio  as 
their  partnership  interest. 
WKOY  Bluefield,  W.  Va. — Granted  re- 

quest for  voluntary  assignment  of  li- cense from  partnership  composed  of 
three  equal  partners  to  new  corp. — 4j WKOY  Inc.,  capital  stock  of  which 
will  be  owned  equally  by  three  as- 

signor partners.  No  monetary  consid- 
eration. WILM     Wilmington,     Del. — Granted^ 
request  for  voluntary  transfer  of  con- trol of  licensee  corp.   from  Hawkins 
Bcstg.   Co.  Inc.   (parent   company)  to 
Ewing  B.  Hawkins  individually  and  as"* trustee  and  W.  W.  Hawkins,  Jr. 
KBTV  Dallas,  Tex. — Granted  license,  ) 

for  new  commercial  television  station. 
The  Findlay  Pub.  Co.,  Area  of  Find- 

lay,  Ohio — Granted  mod.  of  license  tof  • change  frequencies  to  26.15,  26.25,  26.35 mcs.,  and  change  trans,  power  output  I, to  26  w  KA-5402.  | 

WCAU  Inc.,  Area  Philadelphia — i 
Granted  CPs  and  licenses  for  new  ex- 

perimental TV  Relay  Broadcast  sta-+- tions  KA-5403-04-05.  (i- 
,  The  Central  Utah  Bcstg.  Co.,  AreaHj^ Provo,  Utah — Granted  CP  for  neW  f 
remote  pickup  KA-5401.  j 

Midland  Bcstg.  Co.',  Kansas  City,  Mc,  j — Granted  CP  for  change  in  frequency  | 
to  153.11  mc,  increase  power  to  50  w  1 
change  emission  from  A3  to  special  for  Jj, 

FM  and  change  equipment.  KA-499'|' formerly  KAOH. 
WJAR-TV  Providence,  R.  I.— Granted 

license  for  designation  of  ant.  as  RCA 
TF-6B  in  lieu  of  RCA  TF-6A. 
WDZ  Decatur,  111. — Granted  license install  new  trans,  and  change  in  trans, 

and  studio  locations. 
WJPR  Greenville,  Miss. — Granted  li- 

cense covering  change  in  trans,  location 
and  employ  FM  supporting  tower  as 
AM  vertical  radiator  and  make  changes 
in  vertical  ant.  system.  ' WCOJ    Coatesville,   Pa. — Granted  li- 

cense to  specify  studio  location. 
WHOW  Clinton,  111. — Granted  author- ity to  change  main  studio  location  for 

period  of  thirty  days  from  date  of- 

grant. 

KSMO  San  Mateo,  Calif.— Granted 
mod.  license  to  change  studio  location.. 
WDMG  Douglas,  Ga. — Granted  ex- tension of  authority  to  operate  main 

studio  at  new  location,  due  to  fire  for 
period  of  90  days  beginning  Dec.  27, 

1949. KGIA  Thatcher,  Ariz. — Granted  li- cense  for  new  FM  noncommercial  edu-, cational  station;  (88.1  mc)  Ch.  201,  10  w 
Columbia  Bcstg.  System  Inc.,  Area 

Minneapolis,  Minn. — Granted  CP  for 
new  remote  pickup  KA-3894. Columbia  Bcstg.  System  Inc.,  New 
York— Granted  CP  for  new  remote 

pickup  KEA-884. Herman  Anderson,  Area  of  Tulare 
Calif.— Granted  CP  for  new  remote 

pickup  KA-5374. WEIR  Weirton,  W.  Va.— Granted  mod. 
CP  to  change  corporate  name  to  The Tri-State  Bcstg.  Co. 
KOTV  Tulsa,  Okla. — Granted  mod 

CP  for  extension  of  completion  date  tc 7-26-50. 

WMVA-FM   Martinsville,   Va.— Same 
date  to  2-1-50. WVVW-FM  Fairmont,  W.  Va.— Same^ 
to  7-31-50. 

BY  COMMISSION  EN  BANC 
WSUA-AM-FM    Bloomington,  Ind.— 

Granted  authority  to  remain  silent  for 
period  of  60  days  from  Jan.  15,  pending 
financial  reorganization. 

(Continued  on  page  83) 

PT6-A A  tape  recorder  with  amazingly  low 
distortion,  wide  band  reproduction, versatility,  and  economy 

USES 

Engineered  by  the  World's  Oldest  and  Largest Manufacturers  of  Professional  Magnetic  Recorders 
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CONSULTING  RADIO  ENGINEERS 

JANSKY  &  BAILEY 
Executive  OfRces 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE* 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  BIdg.     1407  Pacific  Ave. 
Washington  4,  D.C.       Santa  Cruz,  Cal. 

Member  AFCCE* 

UO  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntclair  3-3000 

Labs:  Great  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerling  J^lll 
Washington  4,  D.  C. 

Member  AFCCE' 

,j  Commercial  Radio  Equip.  Co. 
Everett  L.  Dillard,  Gen.  Mgr. 

I  INTERNATIONAL  BLDG.         DI.  1319 
WASHINGTON,  D.  C. 

PORTER  BLDG.  LO.  8821 
KANSAS  CITY,  MO. 

RAYMOND  M.  WILMOTTE 

1469  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE" 

JOHN   J.  KEEL 

Warner  BIdg.,  Wash.,  D.  C. 

National  6513 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
AND  ASSOCIATES 

932  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE" 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

GAUTNEY  &  RAY 

CONSULTING   RADIO  ENGINEERS 
1052  Werner  BIdg. 

Washington  4,  D.  C. 
National  7757 

Mcintosh  &  Inglis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

RUSSELL   P.  MAY 

1422  F  St.,  N.  W.  Kellogg  BIdg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE* 

ANDREW  CORPORATION 

CONSULTING  RADIO  ENGINEERS 

363  E.  75ih  St.       TRiangle  4-4400 
CHICAGO    19,  ILLINOIS 

Dixie  B.  McKey  &  Assoc. 

1820  JefFerson  Place,  N.  W. 

Washington  6,  D.  C. 

REpublic  7236 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.       Ml.  4151 
DALLAS,  TEXAS 
1728  Wood  St.  Riverside  3611 

Member  AFCCE' 

E.  C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 
Member  AFCCE* 

CHAMBERS  &  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE* 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE* 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND   PARK  VILLAGE 

DALLAS  5,  TEXAS 

JUSTIN  8-6108 

WILLIAM  L.  FOSS,  Inc. 

Fermerly  Celton  &  Foss,  inc. 
927  15th  St.,  N.  W.     REpublic  3883 

WASHINGTON,  D.  C. 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Philip  Merryman  &  Associates 
•  Heatherdell  Road 
•  ARDSLEY,    N.  Y. 

•    Dobbs  Ferry  3-2373 
RADIO  CONSULTANTS 

William  E.  Benns,  Jr. 
&  ASSOCIATES 

3738  Kanawha  St.,  N.  W. 
ORdway  8071 

Washington,  D.  C. 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  4^721 

ARLINGTON,  TEXAS 

GEORGE  P.  ADAIR 

Radio  Engineering  Consultant 

Executive  5851  1833  M  STREET,  N.  W. 
I  EXacuthra  1230  WASHINGTON  6,  D.  C. 

Cf.  H.  3itUr 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingswood  7631,  9541 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 
Executive  offices:  40   East  Ave. 
Laboratory:    114    Northgate  Rd. 

Riverside,  III.      —      Riverside  6652 
(A   Chicogo  suburb) 

SILLIMAN  &  BARCLAY 

SPECIALIZING   IN  ANTENNA  PROBLEMS 

1011  Nevtr  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

ADLER  ENGINEERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

720  Milton  Road,  Rye,  N.  Y.    RYE  7-1413 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 
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Classified  Advertisements 
PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 
Wanted  10c  per  word — $1  minimum.  Help  Wanted  20c  per  word — S2 
minimum.  All  other  classifications  25c  per  word — S4  minimum.  No 
-charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 
BROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

New  England  independent  station  seek- 
ing sales  manager  or  salesman  with 

record  proven  results  and  excellent 
character.  Replies  confidential.  Salary 
plus.    Box    755D.  BROADCASTING. 
Experienced  sales  manager.  Texas  ABC 
station.  Good  territory,  requiring  good 
man.  Permanent.  Equitable  compensa- tion. Send  full  sales  resume.  Box  757D, 
BROADCASTING. 

Commercial  manager  who  can  do  a 
real  selling  job  for  an  independent 
station  in  prosperous  market.  A  good 
opportunity  for  the  right  man.  Send 
full  inforniation.  photo  and  references 
first  letter.  Car  necessary.  KSCB. 
Liberal.  Kansas. 

Salesmen 

Immediate  opening  experienced  sales- man. Past  earnings  over  S400.00  a 
month.  Small  town,  one  station  market, 
north  central  area.  Car  necessary.  Box 
644D,  BROADCASTING. 

Experienced,  aggressive.  personable salesman  for  well  established  station 
in  midwest  city  of  75.000.  Salary  and 
commissions  35,000  to  510,000  per  year. 
Give  experience,  references,  photo. 
Box  687D,  BROADCASTING. 
Salesman  wanted.  Must  have  car.  If 
you  are  wide  awake  and  can  produce 
vou  will  find  this  market  very  lucra- 

tive. East  coast.  Box  770D,  BROAD- CASTING. 

Experienced  young  time  salesman  with 
references.  Will  offer  salary,  salary  and 
commission  deal  for  right  man.  Chance 
for  advancement.  1000  watt  station; 
also,  250  watt  station.  Replies  confi- dential.  Box   780D,  BROADCASTING. 

Experienced  radio  salesman  as  com- 
mercial manager.  Progressive  small 

station  on  east  coast.  Future  oppor- 
tunity for  right  man.  Write  full  details 

in  confidence  to  Box  797D,  BROAD- CASTING. 

Experienced  salesman,  click  maximum 
profits  with  daytime  operation.  South- 

ern citv  Write  Box  821D.  BROAD- 
CASTING^  
Experienced  time  salesman  with  car. 
ABC  affiliate  in  Rocky  Mountain  di- vision. Good  secondary  market.  Write 
Box  822D.  BROADCASTING.  
Experienced  time  salesman  for  estab- lished 250  watt  Mutual  affiliate  in 
Louisiana.  Excellent  proposition  for 
man  who  can  produce.  Submit  photo- 

graph, background  and  recommenda- tions. Replies  confidential.  Box  839D. 
BROADCASTING.   
Immediate  opening  experienced  time 
salesman.  Salary  and  commission  to 
start,  straight  commission  after  60 
days.  Drinkers  and  drifters  need  not 
apply.  High  pressure  boys  won't  be welcomed.  Small  market.  If  you  can 
sell  'em  and  keep  'em  sold  let  us  hear from  you.  Snapshot  and  references  in 
first  letter.  We  will  answer  all  applica- 

tions. Permanent  position  and  all  out 
cooperation  to  the  right  man.  Box 
886D,  BROADCASTING,  
Salesman  needed  immediately.  25-35 years  of  age.  Minimum  2  years  selling 
radio.  Salary  plus  commission  with 
network  station  in  market  of  70,000. 
Write,  wire  or  phone  John  Allen, 
KVOB,  Alexandria,  Louisiana. 
Experienced  salesman  for  a  progressive 
up-state  independent  1000  watt  station now  going. to  5000  watts,  coverage  of 
which  now  at  1000  watts  is  much  supe- 

rior to  any  other  regional  radio  station 
in  the  city.  Applicants  must  be  thor- 

oughly versed  in  radio  salesmanship 
and  must  be  in  a  position  to  earn  at 
least  $100  a  week  at  the  standard  com- missions paid  in  the  industry.  This 
market  is  the  third  largest  market  in 
New  York  state  and  is  in  the  city  of 
Rochester.  Communicate  with  Gordon 
Brown,  Radio  Station  WSAY,  Roch- ester, New  York. 

Help  Wanted  (Cont'd) 
Enlarging  sales  staff:  Salesmen  cover- 

ing California,  midwest.  New  England 
desiring  increased  earnings,  write  de- 

tails. RRR-Radio-TV  EmplojTnent  Bu- reau. Box  413.  Philadelphia. 
Announcers 

Disc  jockey-announcer.  If  you  are  now 
a  successful  d.  j.  you  may  be  able  to 
take  over  several  high-rated  shows  on 
a  leading  5000  watt  midwestern  station. 
Some  commercial  announcing  also  re- 

quired. Give  full  particulars.  Including 
present  earnings.  Previous  experience. 
References,  home  phone,  attach  snap- 

shot. Confidential.  Box  628D.  BROAD- CASTING. 
Announcer,  at  least  2  years  experience, 
interview-ability,  console  operation. 
References,  photo.  Midwest  or  east- erner preferred.  Midwest  station.  Box 
766D,  BROADCASTING. 

Combination  man.  Wyoming  station. 
Disc  and  photo  required.  Write  Box 
824D,  BROADCASTING, 

Experienced  announcer-engineer  with good  voice  for  established  Louisiana 
Mutual  affiliate.  Send  audition,  ref- 

erences, background  and  pertinent  in- formation first  letter.  Box  840D. 
BROADCASTING. 

.Announcer-musicians.  Mike  work  days, 
play  in  modern  dance  band  nights. 
Perfect  set  up.  Steady,  all  instruments. 
Write,  state  experience,  ability.  Mid- west independent.  No  cornballs  or 
characters.  Box  852D.  BROADCAST- ING. 

Commercial  man  with  sports.  DJ  and 
console  experience  for  progressive  5 
kw  in  rich  midwest  area.  Send  disc, 
details,  salarv  requirements.  Box  857D, 
BROADCASTING. 

Announcer-engineer  with  first  class 
license.  Man  with  sports  background 
and  experience  for  studio  sports  shows. 
No  promises  regarding  play-by-play 
although  opportunity  exists.  Prefer  5 
years  experience.  Top  pay  for  right man.  Send  particulars  to  Box  858D. 
BROADCASTING. 

Wanted — First  class  announcer.  Heavy 
on  sports  and  news.  KVOP.  Plainview, Texas. 

Announcer-salesmen  sell  and  air  your 
shows  from  the  heart  of  the  world's richest  market  over  WKBS.  Oyster 
Bay.  N.  Y. 

Technical 

Men  with  at  least  8  years  combined 
electrician  and  radio  experience  to  in- stall and  maintain  custom  built  audio 
devices.  Must  want  to  travel  through- 

out any  area  in  the  United  States 
continually.  Excellent  salary  plus  ex- 

penses. Transportation  provided.  Must have  automobile  drivers  license.  Send 
personal  snapshot  with  record  of  ex- periences and  references.  Box  764D, 
BROADCASTING, 

Chief  engineer  for  250  watt  Rocky 
Mountain  network  affiliate  station. 
Open  now.  Send  photo  and  disc.  Write 
Box  823D.  BROADCASTING,  
North  Carolina  station  needs  chief  engi- neer. Station  now  AM  and  FM  and 
increasing  AM  power.  Experience  with 
directional  operation  desired.  Personal interview  necessary.  Wire  Box  883D, 
BROADCASTING, 

Production-Programming ,  others 

Wanted,  Experienced  woman's  com- mentator and  continuity  writer  by 
large  midwest  station.  Send  air  check, 
sample  continuity  and  salary  desired 
first  reply.  Address  Box  554D,  BROAD- CASTING,  
Program  director-announcer  wanted. 
Must  be  thoroughly  experienced,  have 
snappy  ideas,  wide  awake.  Good  mar- ket. East  coast.  No  floaters.  Box  769D, 
BROADCASTING. 

Help  Wanted  (Cont'd) 
Newsman.  Topflight  editor,  reporter, 
newscaster.  Local  news  gathering  and 
writing  experience  essential.  5000  watt 
midwestern  network  affiliation.  In- 

clude full  details  and  state  salary  ex- pected. Confidential.  Box  809D, 
BROADCASTING. 
Program  director  needed  at  once  by 
250  watt  station  in  California  mountain 
community.  Excellent  opportunity  for 
a  man  all-round  knowledge  of  broad- 

casting. Suggest  applications  be  limited 
to  west  coast  residents  as  personal 
interview  is  required.  Box  899D, 
BROADCASTING, 

Situations  Wanted 

Managerial 
Well  qualified.  Will  accept  salary  plus 
commission.  Guarantee  to  make  money. 
Box  5D,  BROADCASTING. 

Do  you  want  a  manager  who  knows 
nothing  but  radio  and  is  proud  of  it? 
Open  to  a  proposition.  Newspaper 
owned  stations  please  ignore.  Box 
682D,  BROADCASTING, 

Southern  stations — Manager  who  can 
announce,  sell,  program  and  knows 
engineering  wants  general  managers 
job  in  southern  station,  250  or  1000 
watts.  Would  like  to  invest  if  possible. 
Box  704D.  BROADCASTING. 

Manager. .  Especially  familiar  with 
Florida  markets.  Aggressive.  Good 
background  and  references.  Write  Box 
776D,  BROADCASTING. 

Manager.  Thoroughly  experienced 
large  and  small  operations.  Now  man- aging successful  net  affiliate.  Good 
record  with  accent  on  sales.  Family 
man.  Write  Box  777D,  BROADCAST- ING. 

Manager — commercial  manager,  pres- 
ently managing  sales  metropolitan  ra- 

dio station.  Outstanding  record  in  in- 
creasing sales  under  highly  competi- tive conditions.  Background  includes 

effective  merchandising  of  advertising 
at  local  and  national  level.  Consider- 

able activity  in  community  and  civic 
affairs.     Box  825D,  BROADCASTING. 

Both  station  manager  and  salesman- writer  of  250  watt  (15,000  FM)  have 
growing  pains.  Hadacol  won't  help us.  but  a  better  opportunity  will.  Ex- perienced, bondable,  best  references, 
late  model  cars.  Box  828D,  BROAD- CASTING. 

Now  available.  Former  station  man- 
ager, program  director,  continuity  di- rector, writer-producer,  in  chronologi- cal order.  Unemployed  past  3  months 

due  critical  illness  in  family.  Now 
able  to  accept  any  sound  proposition 
needing  abilities  of  man  who  has  held 
above  listed  jobs.  Age  40,  married. 
Best  references.  Address  Jim  Fuson. 
1207  North  Jefferson,  Springfield,  Mis- souri. 

Salesman 

I  want  good  selling  job  with  one  of 
the  25  AM  or  7  Television  stations  in 
Los  Angeles.  Now  selling  1000  watt 
independent.  Competitive  half -million eastern  market.  Excellent  billings. 
MCing  daily  audience  show.  Acting 
weekly  drama.  Making  S125  weekly.  5 
years  radio.  4  years  Infantry  Officer.  2 
years  acting  on  Broadway.  1  year 
Carnegie  Tech.  31  years  old.  Car.  Mar- ried. Child.  Healthy.  Sober.  Ambitious. 
Want  chance  to  show  I  can  be  asset 
to  your  organization.  Excellent  refer- ences. Transcriptions.  Photographs. 
Results  for  you.  Box  844D,  BROAD- 

CAS'TING. '      -  -  -    -  ■  - Salesman,  married,  reliable.  Good  offer 
preferably  midwest.  Can  announce, write.   Box  888D.  BROADCASTING. 

Crack  AM  and  TV  salesman  wants 
future.  College  graduate.  4  years  ad- vertising and  promotion.  3  years  AM 
sales  1000  kw  to  50.000  kw.  A-1  sales 
record.  Sober.  Young.  Must  make  100 
per  in  four  months.  References.  Box 
892D.  BROADCASTING. 

Announcers 

Incompetent,  irrelevant,  incomprehen- 
sible, Armouncer-copj'writer,  2  years 

inexperience.  Voice  like  corpus  delecti. 
Lusterless  personality.  Drab  ideas,  Un- 

sightly references.  Single,  25.  unen- gaged. Box  715D.  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Announcer,  vet,  graduate  oldest  broad- 

casting school  i.i  country.  Produced, 
sang,  emceed  amateur  shows  in  Chi- cago nite  clubs.  Iwo  years  college 
Former  staff,  5000  watt  NBC  affiliate. 
Consider  all  offers.  Box  726D,  BROAD- 
CASTING. 

Combination    announcer-board  opera- 
tor. Thoroughly  trained  all  phases.  De- 

sires position  small  station  to  gain  ex- 
perience.   Married,    no    children,    27.  ; 

Sober,   reliable   and  willing   to  work;, 
hard  for  reasonable  salary.  Go  any-,"' where.     Di'c  and  photo.     Box  IVTDA BROADCASTING.  J 

January  journalism  grad  from  Notrein 
Dame  wants  announcing,  news  writing  1 
start.    Married,  will  travel.    Disc  on  ! 
request.    Particulars,  write  Box  765D, BROADCASTING, 

Announcer,  single.    College  graduate. 
Will  travel.  Prefer  New  England  states. "( Box  794D.  BROADCASTING. 

.Announcer.  Have  ambition,  had  school-  .\ 
ing,  need  experience.  Salary  secondary,  v 
Dependable,  single,  sober.  Travel  any-  . 
where.  Best  references.  Disc,  photo  ' 
on  request.  Box  813D,  BROADCAST- ING. 

-Announcer,  experienced.  Disc  jockey,  - 
ad-lib.  newscasts,  commercials,  con-  ( 
tinuity.  board,  good  voice,  conscien-  < 
tious.  If  telephone  conversation  ade-  j 
quate.  will  call  at  own  expense.  Box  | 
819D.  BROADCASTING.  t 

Announcer,  copywriter,  salesman  de-" sires  position  with  a  future  in  a  good 
station.  Limited  experience,  college 
education,  married  and  dependable.. 
Young,  prefer  early  morning,  man  on; 
the  street  and  chance  to  develop  my- 
own  ideas.  Box  820D,  BROADCAST-' ING. 

Disc  jockey  wants  to  settle  in  east.  Now 
successful  with  highly  rated  shows.  - 2^2  years  experience,  24,  family  man. Box  829D.  BROADCASTING. 

Announcer,    overall    announcing    ex-  - 
perience   including   news.    DJ,    inter- ; 
\-iews,  commercials  etc.    Some  produc-j 
tion  work  included.    Can  operate  con- sole, write  continuity.    Employed  Hi 
years  in  New  York  City.   Married,  col-  l 
lege    graduate,    veteran,  dependable, 
conscientious.     All   replies   answered.  ■ Box  830D.  BROADCASTING. 
Announcer.  Experience  and  ability  is 
of  little  account  without  opportunity. 
Box  833D,  BROADCASTING, 
Experienced  announcer,  live  shows,  dj 
shows,  news,  western  shows,  movies. ' Looking  for  permanent  place.  What  is 
your  best  offer,  Box  838D,  BROAD- CASTING. 

Announcer,  26,  single,  veteran,  college, 
3  years  experience.  Strong  on  news- 
casting.  Board  and  continuity  experi- ence. French  spoken,  read,  written, 
lesser  knowledge  of  Italian,  German. 
Prefer  overseas  broadcasting.  Will 
travel  anywhere.  Best  references.  Box 
843D.  BROADCASTING. 

Sportscaster,   disc,    details,  references' 
will  prove  ability.  Box  845D.  BROAD-' CASTING.  ; 

 t Sportscaster,  announcer,  thoroughly; 
experienced.  Top  play-by-play.  Major- 
league  baseball  scout.  Presently  sports= 
director  Michigan  1  kw.  Desires  warmer- 
climate,  baseball.  Top  references.  Box- 847D,  BROADCASTING.  
Selling  voice  and  friendly  delivery, 
worth  investigating.  Single.  Experi- enced. News,  DJ,  comimercials,  no 
backwoods  markets,  please.  Disc,  photo, 
details  on  request.  Box  849D,  BROAD- 
CASTING^  

Combination  man.  Recent  graduate 
leading  combo  school.  1st  phone.  In- 

experienced, seeking  all  -  important start.  Willing,  able,  say  when.  Prefer? 
east.  Box  853D,  BROADCASTING, 
Dependable,  witty,  friendly,  morning 
man.  Combination,  licensed,  8  success-^ 
ful  years.  Married,  employed,  S80.  Box- 855D,  BROADCASTING.  
Topflight  sports,  news  and  special 
events  announcer.  11  years  Western 
Conference  football.  8  years  baseball. 
3  years  news  writing  and  announcing Best  references.  Available  immediately. 
No  prima  donna  and  not  afraid  of work.  Box  860D,  BROADCASTING, 
Cut  operating  expenses,  Man-wife  com- bination. Man  thoroughly  versed  all 
phases  announcing,  news,  sports,  pro- 

gramming and  management.  Wife  wom- 
en's programs,  promotion,  traffic  and record  library.  Both  can  sell.  Interested 

percentage  arrangement.  Box  861D, 
BROADCASTING. 



Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) 
^ture  announcer  with  11  years  ex- rience  including  network  and  50.000 
ttts.  Qualified  as  program  director, vs  editor  and  specialized  newscaster, 
rried.  two  children.  Best  references. 

Ierested  only  in  permanent,  good 
i-hig  position  with  progressive  sta- n.  Box  832D.  BROADCASTING, 
nouncer,  producer,  copywriter,  32, 

.  i-ears  journalism-radio.  Accent  news, .  mmercials,  music.  Reliabilty  proven. 
I^st  references.  Disc,  tape,  photo,  per- 
Jiial  data.   Box  853D,  BROADCAST- 
.|G^  !ws?  Special  events?  Commercials? 
Isc    work?    Audience  participation? 
Bn  do!  I  have  5  years  of  experience 
I  exchange  for  seventy-five  starting 
lary  at  your  independent  or  network 
:[iliate.  Box  854D.  BROADCASTING, 
mouncer,  5  years  top  experience, 

I  avy  on  news,  presently  employed, 
heks  better  position,  metropolitan 
inter  only.  Box  837D,  BROADCAST- 

!  Fg^  imbination  man  experienced  all 
lases,  family  man,  east  coast  pre- iied.  Accent  announcing.  Box  870D, 
?OADCASTING.  
Kperienced  morning  man  whose 
endly,  easy-going  style  has  taken 
thing  and  built  it  into  most  popu- show  for  city  of  50,000.  Topnotch 
wscaster.     Available  immediately. 
)X  87?D.  BROADCASTING.  
aff   announcer:    Thoroughly  trained 

r  Radio  City.  All  phases,  good  selling 
'.'■nee  and  personality,  will  travel.  Disc 
-ailable.  Box  875D.  BROADCASTING. 
Jllege  graduate,  24,  agency  and  pub- 
■ity  experience  desires  position  lead- 

;g  to  announcing,  script-writing  with 
-Jiall  out-of-town  radio-television  sta- "bn.  Voice  recording  and  sample  script 
■nt  request.  Box  877D,  BROADCAST- 
■IG^  icperienced    announcer,    disc  jockey, 
.  .'wscaster,    continuity    writer,  actor, 
allege  graduate.  Married.  Disc,  photo, 
ferences  available.  Thrive  on  hard 
ork.    Will    travel    anywhere.  Send 
■'tails.   Box   882D.  BROADCASTING. 
-nnouncer,    experienced    all  phases. 
•  vailable  after  January  25.  Prefer  mid- 
-est.  Box  890D.  BROADCASTING, 
nnouncer,  all-round  man.  Experienced 

all    phases.    Radio,    including  an- ouncing.  acting,  newscasting,  editing, 
arration.  If  you  have  opening  I  can 
1  it.  Box  891D.  BROADCASTING. 
vailable  immediately — announcer  with 
=ar  and  half  experience  with  NBC 
Tiliate.  Capable  of  doing  all  phases  of 
inouncing.  Dependable.  Hard  worker, 
refer  south.  Box  893D,  BROADCAST- 
<!G. 
nnouncer,  program  director,  age  26. 
ngle,  thoroughly  experienced,  top 
iferences.  Good  morning  man.  Prefer 
le  midwest,  available  immediately, 
.ox  894D,  BROADCASTING. 
nnouncer.  general,  news,  experienced, 
Dntrol  board,  ambitious,  reliable,  good 
oice,  single,  travel,  age  24.  Box  895D. ROADCASTING. 

ependable,  sober  family  man,  veteran 
roadcaster  with  plenty  experience, 
nnouncer.  hillbilly  disc  jockey,  news- 

,aster.  East  or  midwestern  states.  Box 
;96D,  BROADCASTING. 
.  ombination  man.  Age  32.  Vet.  With 
months  Hollywood  station  experience. 
Jants  better  opportunity.  Will  go  any- here.  Disc  available.  John  Anderson, 
j735  Orchid  Ave.,  Hollywood,  Calif. 
lorning  man,  6  years,  deep  voice, 
•itty,  all  letters  answered.  Box  7432. ourt  House  Station,  Asheville,  N.  C. 
he  best  of  the  new  announcers  are 
;oming  from  the  Pathfinder  School  of 
;  adio  Broadcasting,  1222-A  Oak  St.. 
Kansas  City,  Mo.  All  trained  board 
perators.  Also  ready  some  good  writers 
nd  announcer-engineers.  Write,  wire, hone  for  discs,  etc. 
rewsman,  newscaster,  news  editor, 
pecial  events,  promotion.  1  year  radio, 
months  newspaper.  Have  done  staff 

•  nnouncing.  Univ.  of  Minn.  Journalism raduate.  Married,  26.  Bill  Rogers, 
ZLIZ,  Brainerd,  Minnesota. 
Announcer  seeking  immediate  perma- ent  position.  Will  combine  sales 
nd/or'  continuity.  Experienced  radio cting,  directing,  emcee.  Write  scripts, 
ews,  commercials.  Baseball,  football, 
lay-by-play.  DJ,  man-on-street.  Mar- 

led, will  travel.  College.  Thomas 
iugars,  6448  N.  Newgard,  Chicago,  111. 

|[  Technical 

Experienced  engineer,  studios,  trans- 
^itters,  any  offers  please?  Box  894c, 5ROADCASTING. 

Chief  engineer  with  15  years  experi- 
ence plus  ability  second  to  none,  seeks 

change  to  progressive  station.  Best 
references  including  present  employer, 
$80  week  minimum.  Box  25D.  BROAD- CASTING. 

Engineer,  young,  single,  ilrst  phone, 
second  telegraph.  No  broadcast  ex- perience but  willing  to  learn.  Box 
583D,  BROADCASTING. 
Chief  engineer  seeking  better  boss. 
Able  assume  all  your  technical  prob- 

lems in  AM  or  FM  including  any  direc- tional system  and  any  power.  Also  TV 
if  and  when.  Experience  since  crystal 
sets,  now  43.  Permanency  first.  Prefer 
Central.    Box  646D,  BROADCASTING. 

First  phone,  3  years  broadcasting  ex- perience. Seeking  job  as  combo  man. 
Will  send  disc,  photograph  on  request. 
Must  have  $60.  Box  669D,  BROAD- CASTING. 

Control  operator,  3  years  clear  channel 
experience.  E.  E.  Degree,  married. 
Prefer  midwest  area.  Box  675D, 
BROADCASTING. 
Engineer  experienced  on  transmitter, 
remotes,  console,  like  position  north- 

eastern states.  Any  offer  considered. 
Have  car.  Box  713D,  BROADCAST- ING. 

Experienced,  engineer-announcer,  chief 
engineer,  sportscaster  or  what-have- 
you.  Excellent  references.  Automo- 

bile. Available  immediately.  Box 
775D.  BROADCASTING. 
Any  offer  considered.  I  need  a  job. 
Preferably  transmitter.  CREI  residence 
graduate.  First  phone.  Amateur  and 
broadcast   experience.     Age  21.  Box 
818D,  BROADCASTING.  
Engineer  BEE,  experienced  10  years, 
chief,  maintenance,  design,  supervision, 
remotes  network,  proof  of  performance. 
Box  83''D.  BROADCASTING.  
Versatile  engineer,  experienced,  wants 
position  in  college  town.  Presently 
employed.  Box  837D,  BROADCAST- ING^  
First  phone  desires  broadcast  job.  10 
years  non-broadcast  radio  experience. Active  amateur,  married  and  Navy 
veteran.  Capable  of  small  or  medium 
station  complete  wiring  job.  Recent 
communication  school  graduate.  Can 
do  combination  work.  Familiar  with 
broadcast      equipment.      Box  842D, 
BROADCASTING.  
Engineer,  single,  young.  1  year  experi- 

ence trans,  control.  Would  like  pro- 
gressive opportunity.  Available  im- mediately.  Box  846D,  BROADCASTING. 

Engineer,  2  years  broadcast,  3  years 
army  radar  experience.  Graduate 
R.C.A.  Institutes.  Presently  employed. 
Box  848D.  BROADCASTING.  
Broadcast  engineer  with  own  remote 
equipment,  6  channel  amplifier  micro- phones, cables  and  tools,  looking  for 
part  or  fulltime  position.  Very  ex- perienced, in  remotes  and  all  phases 
of  broadcasting.  Box  856D,  BROAD- CASTING^  
Engineer,  1st  phone  license,  14  months 
AM  transmitter  and  remote  experience. 
Graduate  of  a  technical  school  in  AM, 
FM  and  TV.  Desire  position  in  TV 
station  or  AM  station  with  TV  con- 

struction permit.  Box  865D,  BROAD- CASTING.  
First  class  phone.  Seek  job  in  broad- 

casting station,  some  experience,  will- 
ing to  travel.  Box  873D,  BROADCAST- ING^  

Engineer,  first  class  phone  experience 
in  broadcasting,  but  desire  position  in 
TV  station.  Graduate  of  RCA  Insti- tutes.  Box  874D,  BROADCASTING. 
Engineers,  2  years  experience  AM/FM 
station  operation  and  maintenance, 
memos,  tapes  and  disc  recordings,  audio 
construction,  single,  car.  Box  878D, 
BROADCASTING. 
Former  chief  engineer  1  kw  FM  New 
York,  presently  employed  as  audio 
engineer  for  CBS  network  sponsored 
TV  film  production.  Thoroughly  ex- 

perienced R.F.  and  audio  maintenance- console  operation,  recording,  remotes 
etc.  Married,  one  child.  Desire  chief 
or    staff    engineering    position.  Box 
879D.  BROADCASTING.  
Chief  engineer  experienced  all  phases 
AM  and  FM.  Seeking  position  with 
progressive  station.  Box  881D,  BROAD- CASTING^  
Engineer,  1st  phone  desires  radio  or 
TV  station  employment.  No  experience 
but  have  complete  technical  education 
as  well  as  some  college  education: 
Temple  University  Technical  School, 
Springarden  Institute,  Mexico  City  Col- 

lege. Will  travel..  Box  887D,  BROAD- CASTING. 

Experienced  engineer,  AM,  FM.  Work- 
ing knowledge  of  TV.  Married.  Ex- cellent recommendations.  Box  89(D, 

BROADCASTING. 
Available  immediately,  engineer,  first 
phone  with  console  and  announcing 
experience.  Age  33,  married,  own  car 
and  free  to  travel.  Energetic,  con- scientious and  well  educated.  Money 
not  primary  object.  Looking  for  a 
future.  George  Boss,  245  S.  15th  Ave.. 
Maywood,  lU. 

Engineer  ex-Signal  Corp.  man,  approxi- 
mately 8  years  overall  broadcast  ex- perience. 4  years  WINX,  Washington. 

D.  C.  250  watts;  10  months  WTNT, 
Augusta,  Ga.;  1  year,  9  months  WRDW, 
5  kw  Augusta,  Ga.  A-1  references. Available  immediately,  anywhere.  E.  F. 
Bryan,  Sr.  1949  4th  St.,  N.  E.,  Washing- ton 2,  D.  C.  Phone  Adams  1549. 

Engineer — 1  year  broadcast.  10  years 
radio  and  ham  background.  Prefer 
warm  climate.  Lloyd  Conway,  750  N. 
Cogswell  Rd.,  El  Monte,  Calif. 
Single  man  with  first  phone  desires 
position,  no  experience  or  disabilities. 
Very  reliable,  will  go  anywhere.  W. 
M.  Dickinson,  515  W.  5th,  Mitchell. 
South  Dakota. 

Desire  position  as  broadcast  engineer 
or  any  position  relating  thereto.  Hold 
FCC  licsnse  1st  class.  Anthony  Gon- 

zalez. 531-18th  St..  Niagara  Falls,  N.  Y. 

Holder  of  first  phone  license  will  con- 
sider position  in  midwest.  Richard 

Lubeck.  Lincoln,  Kansas. 
Phone,  1st  class.  Seek  position  in  AM, 
FM  or  TV  station.  Will  travel,  no  ex- 

perience. T.  J.  Rutledge.  1107  McBride 
Street.  Far  Rockaway,  N.  Y. 

Transmitter  operator,  3  months  expe- rience as  vacation  relief  operator  in  5 
kilowatt  station;  radio  school  graduate. 
Willing  and  dependable.  Anywhere. 
Stanley  Thatcher.  647  Elm  St.,  Law- rence, Kansas. 

Engineer,  1st  phone.  Experience  gaiaed 
in  Army  communications.  American 
Television  Institute  graduate.  Married, 
but  willing  to  travel.  Sidney  Tressler. 
Box  96,  Beech  Creek,  Pa. 

Engineer,  first  phone  desires  combina- tion or  engineering  position.  Married. 
27,  veteran,  own  car,  willing  to  travel. 
Inexperienced  but  willing  to  learn. 
Ambitious  and  dependable.  Keith  A. 
Zehr,  Hotel  Morris,  Omaha,  Nebraska, 
phone  Atlantic  3210. 
Production-Programming,  others 

Radio  news  pays  off — NARND  Report. News  editor  can  build  news  program 
or  perk  up  lagging  department.  10 
years  radio,  newspapers,  public  rela- tions. Heavy  on  sports.  References, 
background,  disc  furnished.  Box  570D. 
BROADCASTING. 

Writer-producer,  col.  grad.,  28.  Experi- 
enced dramatic,  hews,  commercial.  5 

kw  or  above.  Scripts,  transcriptions 
available.  Box  722D,  BROADCAST- ING. 

Newsman,  experienced  collecting,  writ- 
ing, broadcasting  news.  Capable  set- ting up  and  running  news  dept.  College 

grad.  (Phi  Beta  Kappa).  Box  725D, 
BROADCASTING. 
Cont.  director,  wide  experience  all 
forms  of  news,  dramatic  and  sales  writ- 

ing, programming,  etc.,  for  large  mar- ket station.  Prefer  small  market  sta- 
tion, but  interested  only  in  permanent 

location.    Box  737D,  BROADCASTING. 

Young  lady,  fully  experienced  in  con- 
tinuity, traffic  and  program  depart- ments desires  responsible  position.  Box 

785D,  BROADCASTING. 

Available  at  once,  experienced  copy- 
writer, woman  commentator.  College 

graduate,  single,  24,  excellent  refer- ences from  present  employer.  Box 
798D,  BROADCASTING. 

Program  director,  proven  record.  Hypo 
sales.  Top  voice.  Sports,  etc.  27. 
College  grad.  Box  808D,  BROADCAST- ING. 

Experienced  young  lady  air  work,  pro- 
gram director  continuity.  Address 

Box  816D,  BROADCASTING, 

Commercial  writer.  Youngster  with 
ability,  knowhow.  Male.  Box  817D, 
BROADCASTING. 

Radioactive  mind  for  hire  for  your  pro- 
motion department.  Experienced  na- tional promotion,  announcing,  radio 

news  editing;  advertising  trained  Co- lumbia M.  A.,  25,  single.  Box  831D, 
BROADCASTING. 

Continuity  writer.  Conscientious,  en- 
thusiastic young  woman  with  2  years 

experience  as  continuity  editor,  seeks 
continuity  position  with  progressive station.  Excellent  references.  Box 
83: D,  BROADCASTING. 
Script  writer,  radio  or  television.  Can 
direct,  announce,  produce  radio  shows. 
Little  television  experience.  Will  lo- 

cate anywhere.  Former  army  station 
manager.  B.S.  Degree  in  Radio  Journal- 

ism. Age  27.  Box  841D,  BROADCAST- ING. 

Program  director.  Top  references  on 
supervision,  program  building  and  per- sonal announcing.  Prefer  south.  Box 
859D,  BROADCASTING. 
Program  director-announcer,  31,  9  years 
experience  local  indie  to  5  kw  net,  col- 

lege graduate,  veteran.  Invest  $1,000 
to  $5,000  in  AM  operation  or  CP.  Join 
progressive  organization  only.  Box 
8'6D,  BROADCASTING. 

Sales  builders?  Here's  a  boy  and  a  girl 
team  that's  different!  It's  sold  solid  I 
2  hour  disc  show,  two-way  newscast, 
afternoon  kids  pitch.  Experience?  More 
than  4  years.  Got  a  local  problem?  Will 
write,  produce  and  sell  up  to  3  hours 
daily.  Prefer  Florida.  Box  871D, 
BROADCASTING. 
Program-production  director,  excellent 
record,  past  six  years  WTAG.  Wants 
position  where  he  can  plant  roots  and 
become  part  of  community.  Prefer- ably New  England.  Married,  family. 
Henry     A.     FeUx.     22     Kalmar  St., Worcester  6.  Mas;^.  

Receptionist,  traffic  manager  an- 
nouncer, copywriter.  Graduate  of  Den- ver University,  radio  major,  one  year 

experience  in  small  market  station. 
Excellent  references.  Prefer  midwest 
or  west,  but  will  consider  all  offers. 
Available  after  February  1st.  Contact 
Carma  Haselmire,  1106  Cimarron,  La- Junta,  Colorado.  Phone  1116M  or  42, 

Television 

Production-Programming ,  others 

Girl  Friday  wants  TV  job  in  west. 
Working  knowledge  of  TV  live  and 
film  programming.  Experienced  organ- 

izer of  stage  and  radio  production  de- tails.  Box  827D,  BROADCASTING. 
Film  director,  11,2  years  experience  as 
assistant  manager  in  film  department 
of  major  TV  network.  Editor  of  16mm 
and  35mm  film.  Contacts  in  film  distri- bution houses  and  TV  stations.  Box 
876D,  BROADCASTING. 

For  Sale 

Stations 
1000  watt  fulltime  successful  independ- 

ent upstate  N.  Y.  Good  money  maker. 
$150,000,  principals  only.  Box  7G2D, BROADCASTING.  

For  sale  at  a  sacrifice,  250  watt  day- 
timer  and  associated  fulltime  FM  out- 

let in  thriving  market  of  100,000.  Mini- 
mum competition.  Box  854D,  BROAD- 

CASTING. 

Equipment,  etc. 
WE  639A  microphone,  new  condition 
with  442A  jack.  $80.  First  check.  Box 880D,  BROADCASTING.  
For  sale,  flourishing  Muzak  franchise 
in  resort  and  manufacturing  area  in 
Florida.  $8000  cash.  Address--Box-  885D, BROADCASTING.  

RCA  250  E  broadcast  transmitter.  FCC 
approved.  Completely  rewired  a  month ago  when  taken  out  of  operation,  due 
to  power  increase.  Crystal  1340  kc.  Set 
of  spare  tubes.  Crated  and  ready  for 
shipment.  Box  898D,  BROADCASTING. 
For  sale  a  complete  Presto  lateral  disc 
recording  set  including  39-A  3-channel mike  pre-amplifier.  85-E  recording 
amplifier  and  6-N  recording  turntable 
with  1-C  cutting  head.  Good  condition with  little  use.  Make  us  offer.  KOSF, Nacogdoches,  Texas.  
For  sale.  Blaw-Knox  tower  complete 
with  exception  of  lights  and  insulators. (Tower  stored  in  Washington,  D.  C.) 
Perfect  condition.  Also  Shunt  tuning 
unit  D-99418.  Best  offer  accepteci. 
Write  WAVZ.  New  Haven,  Conn. 

(Continued  on  vo-V^  82) 



For  Sale  (Cont'd) 
For  sale,  used  WE  443A-1  transmitter, spare  tubes,  including  tuning  unit, 
remote  meters,  lighting  choke,  good 
condition,  make  offer.  WGBG.  Greens- 
boro,  N.  C.  
170'  self-supporting  TV-FM  Lehigh tower;  250  w  RCA  FM  transmitter: 
REL  frequency-modulation  monitor. All  or  part,  make  ofEer.  G.  J.  Morey, 
WNLC,  New  London,  Conn. 

Wanted  to  Buy 
Stations 

Experienced  broadcaster  will  pay  cash 
for  outlet  in  small  ri  igle-station  mar- ket. Prefer  fulltime  network.  Texas 
or  adjoining  states.  Confidential.  Box 
754D,  BROADCASTING. 

Equipment,  etc. 

Wanted — Postwar  250  watt  AM  trans- 
mitter. State  price  and  condition.  Box 

616D.  BROADCASTING. 
Wanted,  1  used  1  kw  transmitter  and 
1  190'  guyed  tower  and  accessories. Box  826D,  BROADCASTING. 

Help  Wanted 

EXPERIEXCED  RADIO  MEN! 
YOU  CAN  OWN  YOUR  OWN 

STATION 

A  small-town,  network  kilowatt  in  a 
good  competitive  growing  community 
has  openings  for  men  in  all  departments 
who  are  seeking  opportunity. 
Station  building  constantly  higher 

qualitj- — with  TV  plans — wants  fine  staft' of  experienced,  ambitious  men  who  want 
some  day  to  own  all  or  a  substantial 
part  of  a  station  somewhere. 
Since  early  days  of  radio  this  man- 

agement has  directly  helped  3  men 
become  station-owners  and  indirectly  aided 
two  more;   one  recently. 

It  provides  for  unusual  people — with  at 
least  5  years  experience — salaries  equal  to 
comparable  stations,  plus  profit-sharing 
XOAY,  plus  a  definite  plan  to  aid  future 
financing  of  stations  to  be  owned  by 
staff  members,  in  whole  or  in  part.  Op- 

portunities exist  now  and  should  always. 
Applications  will  be  held  in  confidence. 

Send  full  data — where  employed,  present 
salary,  experience,  education,  picture,  any- 

thing you  think  helpful.  You  sell  us.  There 
is  no  hurry. 
No  money  needed.  No  stock  to  buy. 

Station  seeks  greater  man-hour  produc- 
tion thru  team-work  with  above-average 

men  of  experience,  intelligence,  integrity, 
industry,  ambition.  Good  people  are 
needed  to  make  a  good  station  which  can 
do  a  bigger  share  of  advertising  in  area. 
Good  people  want  opportunity  with  good 
pay  and  good  future. 

THIS  IS  IT!  ! 
BOX  868D, 

BROADCASTING 

Salesmen 

ATTENTION 
EXPERIENCED 
SALESMEN 

Leading  Transcription  Library  Com- 
pany has  openings  immediately  for 

sales  minded  men  with  well  rounded 
station  experience.  Here's  a  real  op- portunity for  men  who  like  to  sell 
and  like  to  travel.  Liberal  salary 
and  expenses  paid. 
Send  full  details  of  background,  ex- 

perience, present  connection  and  pho- 
tograph. Information  will  be  held 

strictly  confidential  and  interviews 
will  be  arranged  at  con\enient  time. 
Mail  applications  and  full  information 
to 
BOX  835D,  BROADCASTING 

Help  Wanted  (Cont'd) 

Help  Wanted 
Sales   Promotion  Manager 

A  leading  50.000  watt  station  located 
in  the  middlewest  is  looking  for  a 
competent  sales  promotion  manager. 
Network-affiliated,  in  a  metropoli- 

tan market,  this  sales  promotion 
job  should  be  one  of  the  best  of  its 
kind  in  the  country.  Starting  pay  is 
definitely  not  SIO.OCO  but  the  salary 
certainly  will  be  attractive.  Excel- 

lent TV  possibilities  shortly,  also. 
Write  full  details  first  letter  to 

BOX  88W,  BROADCASTING 

i         HELP  WANTED 
I  A  good  Philadelphia  station  is 
I  looking  for  a  good  AM  time 
I  salesman  who  wants  to  work _  and  wants  to  make  money  do- ■  ing  it. 

I  BOX  810D,  BROADCASTING 

Situation  Wanted 

School 

ABILITY  AVAILABLE 

SAVE  MONEY  .  .  . 

USE  OUR  GRADUATES! 

We  have  well-trained  per- 
sonnel who  are  qualified  to  handle 

several  phases  of  radio  simul- 
taneously. They  have  had  actual 

experience  in  Metropolitan  radio 
stations  as; 
ANNOUNCERS  DISC  JOCKIES 
COMMERCIAL  WRITERS  ACTORS 
PRODUCERS  SCRIPT  WRITERS 

Over  200  radio  stations  have  taken 
advantage  of  our  service.  Give  us 
your  requirements  and  we  will 
send  resumes,  photos,  and  discs. 

WRITE  OR  WIRE  COLLECT 

COLUMBIA  INSTITUTE 
9th  &  CHESTNUT  STREETS 

PHILADELPHIA  7,  PA. 

A7inoimcers 

Available  February  loth,  top  Sports 
Personality.  All  play-by-play  and 
recreation.  Also  experience  in  sales. 
Will  travel  within  1000  mile  radius  of 
Los  Angeles  for   personal  interview. 

BOX  834D,  BROADCASTING 

Wanted  to  Buy 

Equipment,  etc. 

WANTED  TO  BUY 
ONE  KILOWATT  TRANSMITTER 
Must  be  in  tip-top  shape  and  must 
be  bargain.  Write  or  wire  description 
and  price  to  R.  B.  McAlister 

RADIO  STATION  KICA 
Clovis,   New  Mexico 

.  .  .  to  operate  and 
maintain  TV,  FM  or 
AM  !>tation  equipment? 

T»ll  ut  f»ur  niedt!  Our  grbduotes 
hav*  Ihereugh,  technical  training  in 
en*  of  th*  nation's  finest  Television- 
Kadi*  -  El*ctrenic5  training  labora- t«ri*t. 
Th*i*  men  are  high  grade  .  .  with 
F.C.C.  licences  and  ore  well  quali- 

fied to  operate  and  maintain  Tele- visi*n  and  Radio  Broadcast  equip- 
ment. Our  graduates  are  employed 

by  many  of  the  best  known  TV- Radie-Electrenic  concerns  ocross  the 
nation.  Write,  phone  or  wire: 

DeFOREST'S  TRAINING,  INC. 
■}>i3    N.   Ashlond   Av<f..   Chicoijo    14.  III. 

Ptionv  llncoln  9-7260 

Miscellaneous 

Here's  a  real  opportunity  for  a  good 
radio  man  to  lease  a  250  watt  local  ] station  in  an  exclusive  market  in 
the  Southwest.  Ideal  for  a  man-wife  , team.  Combination  studio  and  trans- 

mitter   location.    Excellent    living  j conditions. 
BOX  851D,  BROADCASTING 

AAAA  EXAMINATION 

Countrywide  Test  Feb.  18,  25 
THE  fourth  annual  AAAA  ex- 

amination for  advertising  will  be 
held  in  22  cities  on  Feb.  18  and 
25,  according  to  an  announcement 
by  John  E.  Wiley,  chairman  of  the 
board  of  Fuller  &  Smith  &  Ross 
Inc.,  and  chairman  of  the  AAAA 
committee  on  examinations. 
Given  to  attract  high-calibre 

young  people  to  advertising  and 
to  test  them  for  specific  kinds  of 
work  in  the  industry,  the  examina- 

tion will  be  offered  for  the  first 
time  in  Tulsa,  Oklahoma  City, 
Houston,  San  Antonio,  El  Paso  and 
Jackson,  Miss. 

Morgan  Eastman 

'MORGAN  EASTMAN,  59,  vice 
president  of  McConnell,  Eastman 
&  Co.,  London,  Ont.,  and  president 
of  the  Canadian  Assn.  of  Adver- 

tising Agencies,  died  at  Toronto 
General  Hospital  on  Jan.  8  from  a 
cerebral  hemorrhage.  He  is  sur- 

vived by  his  wife  and  two  sons. 

TRANSIT  POLL 

Okays  KBON-FM  Omaha  Test 
RESULT  of  a  public  opinion  pol. 
has  convinced  KBON-FM  Omaht 

that  the  city  wants  "bus  radio."  V Installation  of  sets  in  233  busses  in  J: 

Omaha  subsequently  will  be  com-  -  : 
pleted,  Paul  Fry,  vice  president  of 
Inland  Broadcasting  Co.,  static 
licensee,  has  announced.    Cost  o 
installation  is   estimated  by  Mr. 
Fry  at  $70,000.  . 

The  bus  riders'  poll  was  taken 
Dec.  5-18.    Balloting  on  25  busses, 
radio-equipped    for    testing  pur-;, 
poses,  was  949t;   favorable.  The 

vote  was  22,216  marking  "yes"  ar 
1,426  "no"  to  the  question:  "L 
You  Like  Bus  Radio?"    Men  were 
found  to  be  969c   favorable  andL 
women  91  ""c.   Younger  people  weref 
more  strongly  inclined  toward  ra- ■ ! 
dio-equipped  busses  than  were  their  | 
elders.  The  25  busses  were  rotated  -I 
over  main  transportation  routes  of 
the  Omaha  &  Council  Bluffs  Street 
Railway  Co.  and  all  balloting  was 
by  interview.    Of  the  respondents, 
88     were  regular  bus  riders. 

BROTHERHOOD 

Three  Agency  Men  Get  Awards 

THREE  New  York  advertising 
agency  executives  Jan.  9  were 
presented  with  Brotherhood 
Awards  for  "distinguished  civic 
service"  at  a  dinner  at  New  York's 
Waldorf-Astoria  Hotel.  The  affair^ 
was  sponsored  by  New  York  agen-![^ 
cies  on  behalf  of  the  National  Con-, 
ference  of  Christians  and  Jews. 

Recipients  of  the  honor  wert' Bruce  Barton,  BBDO  board  chair- 
man; Thomas  D'Arcy  Brophy 

Kenyon  &  Eckhardt  board  chair- 
man, and  Milton  H.  Biow,  pres- 

ident of  the  Biow  Co.  ' Toastmaster  at  the  dinner,  at-, 
tended  by  more  than  600  agencjir 
industrial,  business,  civic  and  wel-t; 
fare  leaders,  was  Lee  H.  Bristol 

president  of  Bristol-Myers.  Mr*"' 
Bristol,  in  making  the  presenta'' tions  in  recognition  of  the  recipi- 

ents' activities  in  building  good  wiU 
between  faiths,   alluded  to  theii  r 
specific  contributions.     Mr.  Biov 
won  recognition  for  donating  fund;  ̂  
for  a  study  of  American  textbookfi- to   determine   those   that  showec 
bias  towards  minority  groups;  Mr 

Brophy's  interest  in  the  Freedon 
Train  was  cited,  and  Mr.  Bartoi 
was  singled  out  for  his  writings  oi 
the  brotherhood  of  man. 

FOR^IER  STATION  OWNERS  AND  OPERATORS 
DESIRE  TO  RE-ENTER  THE  BUSINESS 

TT7LL  PAY  CASH 

For  local  or  regional  station,  network  or  non-network.  Geographical 
location  doesn't  matter  but  we  are  not  interested  in  citv  of  less  than 
25.000  and  large  trading  area  is  prefen-ed.  WE  ARE  NOT  BRO- 

KERS BUT  JI^ST  WHAT  THIS  AD  SAYS— FORMER  STATION 
OWNERS  AND  OPERATORS.  All  replies  treated  confidentially 
and  full  information  is  requested  in  all  answers. 

BOX  869D,  BROADCASTING 
Brokers  Note:  If  you  have  any  stations  listed  that  fit  the  above 

requirements  please  reply. 



ITATE  DEPT.  NEWS 

Coverage  Plans 

Studied 

["EPS  to  prevent  future  haggling-  over  radio  pickups  of  State  Dept. 
Kvs  items,  speeches  and  related  events  were  taken  last  week  following 
[meeting  of  broadcaster  and  departmental  representatives. 

As  result  of  the  department's  bungling  of  arrangements  for  the  Jan. 
speech  by  Secretary  Dean  Ache- 

[Broadcasting,     Jan.  16], 
^ioadcasters  will  submit  a  set  of 

[ommendations  covering  all  situ- ons  of  this  type. 
The  current  eifort  to  work  out  a 
lution  culminates  years  of  dis- 
itisfaction  with  State  Dept.  han- 
ing  of  radio  newsmen,  marked  by 

'[merous  incidents  that  left  both 
jrties  unhappy. 

'NAB  President  Justin  Miller 
imped  into  the  current  contro- 
Irsy  with  a  strong  telegram  of 
'otest  in  advance  of  the  Acheson 
ieech,  followed  by  a  Jan.  16  letter 
ggesting  creation  of  an  ad  hoc 
mmittee  to  find  a  solution. 

The  next  day,  Tuesday,  a  meet- 
g  was  held  at  NAB  headquarters 

;,^d  the  whole  problem  was  gone 
ler  in  detail  as  each  group  aired 
g  problems.  Attending  for  the 
jate  Dept.  were  Francis  H.  Rus- 
jtll,  director  of  public  affairs,  and 
ill  Wood,  public  liaison  section, 
ibpresenting  NAB  were  Robert  K. 
^tchards,  director  of  public  affairs, 
lad  James  Dawson,  assistant  di- 
"jctor.  Broadcasters  included  Ju- 
jkn  Goodman,  NBC;  Bryson  Rash, 
'IbC;  Hollis  Seavey,  MBS;  Ted 
;pop,  CBS;  Cash  Keller,  WRC 
I  ashington,  appearing  for  the  Na- 
pnal  Assn.  of  Radio  News  Direc- 
i-s. 

]  Mr.  Keller  was  assigned  to  at- 
.Ind  the  conference  by  Jack  Shel- 
y,  WHO  Des  Moines,  NARND 
.:-esident.  Mr.  Shelly  said  NARND 
js  notified  NAB  it  fully  supports 
^e  NAB  protests  to  the  State  Dept. 

Judge  Miller's  letter  follows: 
♦'  Please  let  me  compliment  you  upon 
i;  e  significant  and  historic  address 
(hich  you  delivered  at  the  Press  Club 
ji  Thursday,  Jan.  12.  Next,  let  me 
[,ank  you  for  making  possible  the 
"anscribing  of  your  address  for 
'■oadcasting  purposes.  Third,  permit 
'le  to  suggest — now  that  the  repercus- ons  have  pretty  well  died  down — 

S'.at  it  might  be  well  for  representa- ires  of  the  broadcasters  and  the  news 
brvices  to  get  together  with  repre- 
^ntatives  of  the  State  Dept.  to  work 
It  procedures  for  the  future  in  cases 
this  kind. 

I  understand  and  appreciate  very 
ell  the  considerations  which  make 
desirable  to  edit  carefully  either 

ic  text  or  the  reporter's  rendition  of 
«  extemporaneous  address.  On  the 
!her  hand,  we  have  come  now  to  a 
Siethod  of  news  reporting  and  dis- 
Kmination  which  puts  us  under  severe 
'essure  to  make  such  news  quickly 
'ailable  and  which  makes  the  old 
liting  process  largely  obsolete. 
In  this  particular  case,  for  example, 
46  editing  process  which  took  place 

MANAGER  WANTED  FOR 
TEXAS  NETWORK  STATION 

^There  is  an  immediate  managerial  open- Sing  in  a  network-affiliated  Texas  station 
iin  one  of  the  major  metropolitan  mar- 

kets. Give  full  details  first  letter. 
BOX  900D,  BROADCASTING 

in  the  State  Dept.,  following  your  ad- 
dress, consumed  so  long  a  time  that 

it  was  not  available  for  the  premium 
evening  hours  when  it  should  have 
gone  on  the  air.  Again,  I  understand 
that  because  the  labo'l-  union  which 
operated  the  recorder  at  the  time  of 
your  address  was  a  different  union 
than  that  which  works  under  contract 
with  one  of  the  major  networks,  it 
was  impossible  for  that  network  to 
use  the  transcription  after  ̂ 11. 

These  are  typical  difficulties  which 
arise  unexpectedly  unless  considera- 

tion is  given  to  them  in  advance.  I 
hope  it  may  be  possible  for  us  to  set 
up  a  joint  ad  hoc  committee  for  this 
purpose. 

FCC  Actions 
(Continued  from  page  78) 

Correction  By  FCC 
WKFS-FM  Alexander  City,  Ala.— Jan. 

10  report  should  read:  Granted  license 
for  new  FM  station;  Ch.  291  (106.1  mc), 
4.6  kw,  240  ft. 

ACTIONS  ON  MOTIONS 
(By  Commissioner  Hyde) 

Missouri  Basin  Bcstg.  Co.  and  North 
Dakota  Bcstg.  Co.  Inc.  Mlnot,  N.  D. — 
Granted  petition  of  Missouri  Basin' Bcstg.  Co  to  dismiss  without  prejudice 
its  application;  and  on  own  motion 
Commission  removed  from  hearing 
docket  application  of  North  Dakota 
Bcstg.  Co.  Inc. 
FCC  General  Counsel — Granted  peti- tion for  extension  of  time  to  Feb.  18 

to  file  exceptions  to  initial  decision  in 
re  application  of  Bluff  City  Bcstg.  Co. 
Ltd. Don  Lee  Bcstg.  System,  Hollywood, 
Calif. — Granted  petition  for  extension 
of  time  to  Feb.  1  to  file  exceptions  to 
proposed  decision. 

(By  Examiner  Leo  Resnickj 
FCC  General  Counsel — Granted  peti- 

tion for  indefinite  continuance  of  hear- 
ing scheduled  Jan.  18  In  re  applica- tion of  Lakes  Area  Bcstg.  Co.,  Pryor, 

Okla. 
FCC  General  Counsel — Granted  peti- tion for  extension  of  time  to  Feb.  8 

to  file  proposed  findings  in  re  applica- tion of  KEYY  Pocatello,  Ida. 
(By  Examiner  Fanney  Litvin) 

Radio  Corp.  of  Toledo,  Toledo,  Ohio — 
Granted  in  part  petition  for  continu- ance of  further  hearing  scheduled  Feb. 
6  in  re  application  of  Unity  Corp.  Inc.. 
WTOD  Toled(5,  et  al;  hearing  continued 
to  April  10. 
WXKW  Albafiy,  N.  Y.— Granted  au- 

thority to  take  depositions  in  Albany 
Jan.    18    and    continuing    until  com- 

pleted, in  re  petitions  of  WHDH.  et  al. 
(By  Examiner  Basil  Cooper) 

WGST  Atlanta,  Ga.— Granted  petition 
to  accept  its  late  appearance  in  pro- ceeding in  re  Doc.  9341  et  al.. 
KFYO  Lubbock,  Tex. — Granted  mo- 

tion to  take  depositions  on-^an.  25  at 
Lubbock.  .  -.'.^.^  y 

(By  Examiner  J.  Fred  JohnsoA  Jr.) 
WOBS  Jacksonville,  Fla.— Granted 

petition  for  continuance  of  hearing scheduled  Jan.  19  to  March  3. 
(By  Examiner  Jack  P.  Blume) 

Teletronics  Inc.,  Waycross,  Ga. — 
Denied  petition  for  continuance  of  hear- ing scheduled  to  begin  Jan.  16. 
Waycross  Bcstg.,  Waycross,  Ga. — 

Granted  petition  to  amend  its  appli- 
cation to  make  changes  in  type  trans, 

and  certain  equipment  proposed,  and 
in  estimated  costs,  etc. 
Jennings  Bcstg.  Co.  Inc.,  Jennings, 

La. — Granted  petition  for  continuance 
of  hearing  scheduled  Jan.  19  to  Feb. 
20. (By  Examiner  Elizabeth  C.  Smith) 
WPAQ  Mount  Airy,  N.  C. — Granted 

petition   and  supplement   thereto  for 
leave  to  amend  application  in  so  far  as 
directive  jipattern    proposed    is  con- cerned  in   order   to    provide  greater 
protection  to  WKRC  Cincinnati. 

(By  Examiner  Hugh  B.  Hutchison) 
FCC  General  Counsel — Granted  peti- 

tion for  postponement  from  Jan.  16  to 

Feb.  6  for  filing  of  proposed  findings  in 
matter  of  application  of  WWST 
Wooster,  Ohio. 

Central  Ohio  Bcstg.  Co.,  Gallon,  Ohio. 
— Commission  on  own  motxgi»>^.con-' 
tinued  hearing  scheduled  Jani  18  to' Jan.  30. 
(By  Examiner  James  D.  Cunningham) 
John  Townsend,  North  Platte,  Neb. — Granted  motion  in  so  far  as  it  requests 

continuance  of  hearing  scheduled  Jan. 
16  to  March  15. 

January  17  Applications  .  .  . 
ACCEPTED  FOR  FILING 

License  for  CP 
License  to  cover  CP  new  AM  stations: 

KTKT  Tucson,  Ariz.;  KAFP  Petaluma, 
Calif. 

License  Renewal 
Request  for  license  renewal  new  AM 

station:  WTAN  Clearwater,  Fla.; 
WKGN  Knoxville,  Tenn. 

Modification  of  CP 
Mod.  CP  new  FM  station  for  exten- 

sion   of    completion    date:  KROC-FM 
Rochester,  Minn.;  WXKW-FM  Albany, N.  Y. 

License  for  CP 
License  to  cover  CP  new  FM  sta- 

tion: WFMJ-FM  Youngstown,:  ^)hio; 
WSPA-FM  Spartanburg,  S.  C.;',WCOD 

Richmond,  Va.  .' WNBF-FM  Binghamton,  N.  Y.— Li- cense for  CP  to  cover  changes  in 
existing  station.  „ 

Modification  of  License 
WJLB-FM    Detroit,    Mich.— Mod.  li- 

cense and  CP  to  change  from  Booth 
Radio  Stations  Inc.  to  Booth  Radio  & 
Television  Stations  Inc. 

January  18  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Liasnse  Renewals 
Following-i^tations  were  granted  re- newal of  licenses  forf  period  ending 

Feb.  1,  1953r-KREM  Spokane;  KRUX 
Glendale.  Ariz.;  KVIC  Victoria,  -  T.ex.; 
KWSD  Mt.  Shasta,  Calif.;  WSTV 
Steubenville,  Ohio^  WTSB  Lumberton, 
N.  C;  KFGT  Fremont,  Neb.;  KGEZ 
Kalispell,  Mont.;.Kt)ME  Tulsa;  KRMD 
Shreveport;  KROC  Rochester,  Minn.; 
KRUL  CorvaUis,  Ore.,  KWFC  Hot 
Springs,  Ark.;  KWKC  Abilene,  Tex.; WBAC  Cleveland,  Tenn.;  WBRE 
Wilkes-Barre;  WBRK  Pittsfigld,  Mass.: 
WCDT  Winchester,  Term.;  WEMP  (and 
aux.)  Milwaukee;  WEPM  Martinsburg, 
W.  Va.:  WFBG  Altoona;  WFHR  Wis- 

consin Rapids;  WGAA  Cedartown,  Ga.; 
WGNI  Wilmipgton,  N.  C;  WGRV 
Greeneville,  Tenn.;  WIZE  Springfield, 
Ohio;  WJPR  Greenville,  Miss.;  WMSA 
Massena,  N.  Y.;  WSOY  (main  and 
alternate  main)  Decatur,  III.;  WUSJ 
Lockport,  N.  Y. 

Application  Returned 
WNOW-  York,  Pa.— Application  for 

CP  to  change  hours  of  operation  from 
D  only  to  unl.  time,  by  using  presently 
licensed  frequency  and  power  1250  kc 
1  kw  for  daytime  operation  and  1240  kc 
250  w  for  nighttime  operation,  re- turned as  not  in  accordance  with  Com- 

mission's rules  since  it  proposes  that WNOW  operate  on  two  frequencies. 
Modification  of  CP 

WHYN  Holyoke,  Mass. — Granted  mod. 
CP  to  change  trans,  location  and  make 
changes  in  DA  system;   eng.  cond. 

.  ,^Hearings  Designated 
Lg«is# 'Wasmer,    Pasco,    Wash,  and 

Cascade  Bcstg.  Co.  Inc.,  Richland, 
Wash. — Designated  for  consolidated 
hearing  on  March  22  in  Washington, 
applications  of  Wasmer  and  Cascade 
both  requesting  new  stations  on  960  kc, 
1  kw  unl.,  at  places  specified. 
Gateway  Bcstg.  Co.,  Texarkana,  Ark. 

and  David  M.  Segal,  Idabel,  Okla. — Designated  for  consolidated  hearing 
March  28,  in  Washington,  application 
of  Gateway  to  operate  on  790  kc,  500 
w-N  1  kw-D  unl.  at  Texarkana.  and  of 
Segal  for  790  kc.  1  kw-D  at  Idabel. 
Henry  Lee  Taylor,  San  Antonio,  Tex. 

and  Winter  Garden  Bcstg.  Co.,  Crystal 
City,  Tex. — Designated  for  consolidated 
hearing  in  Washington  on  March  30. 
applications  of  Taylor  and  that  of 
Winter  Garden  requesting  new  stations 
on  1400  kc  250  w  unl.,  at  pl&ces'sgfe- cified. 

David   W.  Jeffries,   Ironton,   Ohio — 
Designated  for  hearing  application  of 
Jeffries  for  new  station  On  1230  4cc  100 
w  unl.  in  a  consolidated  ;^roceeding 
with  application  of  Coston-Tompkins Bcstg.  Co.,  to  be  held  March  29  at 
Washington.  •* KCSU  and  KNEU  ,,  Provp,  XJtah.— 
Designated  consolidated  he^rjngj^to  be 
hejd  March  27  in  Washington,  applica- tion of  KCSU  to  change  frequency  from 
1490  to  1400  kc,  and  application  of 
KNEU  to  change  frequency  from  1450 
kc  to  1400  kc  both  using  250  w  unl. 
.  Reub  Williams  &  Sons  Inc.,  Warsaw, 
Ind. — Designated  for  hearing  on  March 
^  .iruWashington  application  for  a  new station  on  1050  kc  250  w  D  DA  and  made 
WPAG  Ann  Arbor,  WHFD  Benton 
Harbor,  WLIB.  Kenosha,  Wis.,  and 
WZIP  Covington,  Ky.,  parties  to  pro- ceeding. 
WALE  Fall  River,  Mass.  and  Bay 

State  Bcstg.  Co.,  New  Bedford,  Mass. — Designated  for  hearing  on  March  6  in 
Fa'UyRiver.  application  of  WALE  for renewal  of  license  1400  kc  ̂ 50  w  unl. 
and  application  of  Bay  S^^te  for  new 
station  requesting  facilities'  of  WALE, and  petition  of  Bay  State  was  granted in  so  far  as  it  re<5ueste,  applic^tiQip  of 
WALE  be  designated^;:^&  hearing"  m  .^ 
consolidated ,  proce^djng^  with  appli- cation. 

Renewal  Denied  ' Metropolitan  Broadcasting  and  Tele- 
vision, Inc.,  New  York — Denied  renew- 

al of  licen<-e  for  experimental  TV  sta- 
tion KE^XIB  since  renewal  applica- tion indicates  station  has  not  been 

operated  during  license  period  com- mencing Feb.   1,  1949. 

January  18  Applications  .  .  . 
ACCEPTED  FOR  FILING AM— 810  kc 

Long  Beach  Bcstrs.,  Long  Beach, Calif,— CP  new  AM  station  810  kc  1  kw 
D  AMENDED  to  request  810  kc  500  w 
D  and  change  trans,  and  studio  loca- tions. 

AM— 1430  kc 

Springfield  Bcstg.   Co.   Inc.,  Spring- field, Tenn. — CP  new  AM  station  1260 
kc  1  kw  D  AMENDED  to  request  .1430 

kc  1  kw  D.  ' 
AM— 900  kc 

Tul'e  Bcstg.  Co.,  Tulia,  Tex.— CP  new AM  station  1150  kc.  250  w  D  AMENDED 
to  request  900  kc  250  w  D. 

License  Renewal 
KSUB  Cedar  City,  Utah— Request  for license  renewal. 

License  for  CP 
KAYL-FM  Storm  Lake,  la. — License to  cover  CP  new  FM  station. 

(Continued  on  page  SAX-, 

Top  ̂ ^etwork  Facilitj^ 
A  long  established  regional  network  station  that  dominates 
a  wide  market  area. 

Earnings  are  consist^^iritly  large  over  many  years.  Gross 
profit  shows  better  than  a  20%  return  on  purchase  price  of 

$400,000.00 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC. 

WASHINGTON,    D.  C. 
James  W.  Blackburn Washington  Bldg. 

Sterling  4341-2 

MEDIA  BROKERS 

CHICAGO Harold  R.  Murphy 
333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 235  Montgomery  St. 
Exbrook  2-5672 
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FCC  Actions 

(Continued  from  page  83) 

Applications  Cont.: 
KOEN  Oceanside,  Calif.— License  to 

cover  CP  new  noncommercial  educa- tional FM  station. 
TENDERED  FOR  FILING 
Modification  of  License 

KOCS  Ontario,  Calif.— Mod.  license  to 
change  from  1510  kc  250  w-D  to  1510 kc  250  w  unl. 

AM— 1230  kc 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

Sox  Scote SUMMARY  TO  JANUARY  19 

Summary  of  Authorizations,  Stations 
On  the  Air,  Applications 

WTVL  Waterville,  Me.— CP  to  change 
Total Licensed 

CPs 
from  1490  kc  250  w  unl.  to  1230  kc  250 Class 

On  Air w  unl. AM  Stations   
2,096 2,057 

180 

January  19  Decisions  .  .  . 
FM  Stations   733 

485 

291 TV  Stations   98 32 79 

BY  COMMISSION  EN  BANC *  Four  on  the  air. *     *  * 

Cond'l 

Grants 

*6 

Appli- 

cations Pending 

328 
49 

353 

In Hearing 

276 
28 

182 
Motion  Granted 

Maison  Blanche  Co.,  New  Orleans- Granted  motion-  in  so  far  as  it  requests 
dismissal  of  application  for  mod.  CP 
for  extension  of  completion  date  of 
new  TV  station  WRTV  there. 

Renewal  Extended 
A.  J.  Felman  and  WJOL  Joliet,  III.— 

Upon  consideration  of  petition  by  Fel- man. Commission  extended  to  March  1, 
1950,  time  for  achieving  compliance 
with  sec.  3.109  of  rules  in  re  appli- cation for  renewal  of  license. 

Extension  Granted 
WFVG     Fuquay     Springs,     N.  C— 

Granted  extension  of  authority  to  oper- 
ate with  power  reduced  to  250  w  for 

period  of  30  days  from  Jan.  20.  pending 
receipt  and  action  on  formal  applica- tion to  install  new  trans. 

Petition  Granted 
WKMH  Inc.,  Jackson,  Mich.— Granted 

petition  of  WKMH  Inc.  in  so  far  as  it 
requests  that  application  for  new  sta- tion be  designated  for  consolidated 
hearing  with  applications  of  WKNX 
and  Booth  Radio  Stations,  denied  in  all 
other  respects.  Designated  for  hearing 
in  consolidated  proceeding  to  com- 

mence Jan.  30  in  Washington,  applica- tion for  new  station  on  970  kc  1  kw 
unl.  time  DA. -2,  and  made  WICA 
Ashtabula,  Ohio,  party  to  proceeding 
with  respect  to  all  applications  and 
WWJ  Detroit,  party  to  proceeding  with 
reference  to  WKMH  Inc.  only. 

Modification  Granted 
WGAI  Elizabeth,  N.  C— Granted  mod. 

of  CP  to  make  changes  in  DA  on 
condition  that  properly  designed  phase 
monitor  shall  be  installed  in  trans, 
room  as  means  of  continuously  and 
correctly  indicating  amplitude  and 
phase  of  current  in  several  elements 
of  DA  system. 

Motion  Denied 
WMIE  Lincoln  Operating  Co.,  as 

Trustee  for  Sun  Coast  Bcstg.  Corp., 
Miami,  Fla. — Denied  second  motion  of 
Lincoln  Operating  Co.  for  reconsidera- tion and  grant  without  hearing  in 
matter  of  assignment  of  CP  for  station 
WMIE,  and  Commission  ordered  re- 

sumption of  further  hearing  to  com- 
mence Feb.  14  in  Miami,  in  this  pro- 

ceeding. 
Oral  Argument 

Commision  scheduled  oral  argument 
for  Feb.  6  in  following  proceedings: 
Pilgrim  Bcstg.  Co.,  Boston,  Mass.,  et 
al;  Cushing  Bcstg.  Co.  and  Payne 
County  Bcstrs.,  Cushing,  Okla. 

January  19  Applications  .  .  . 
ACCEPTED  FOR  FILING 

License  for  CP 
License  to  cover  CP  new  AM  sta- 

tions; WFPA  Fort  Payne,  Ala.;  KWBG 
Boone,   la.;    WPAW  Pawtucket,   R.  I. 

AM— 1590  kc 
KWBG  Boone,  la. — CP  to  change  from 

1590  kc  1  kw  D  to  1590  kc  1  kw-D  500 
w-N  DA-N. 

Modification  of  CP 
WPRA  Mayaguez,  P.  R.— Mod.  CP  to increase  power,  install  ant.  etc.  for 

extension  of  completion  date. 
Mod.  CP  new  FM  stations  for  ex- 

tension of  completion  dates:  WJBY-FM 
Gadsden,  Ala.;  WAAF-FM  Chicago; 
WLPM-FM  Suffolk.  Va. 

License  Renewal 
KRBC-FM  Abilene,  Tex. — Request  for license  renewal  FM  station. 

Modification  of  CP 
Mod.  CP  new  commercial  TV  station 

for  extension  of  completion  date: 
KNBH  Los  Angeles  to  4-15-50;  WOI-TV 
Ames,  la.  to  3-15-50. 
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Docket  Actions  .  .  . 
FINAL  DECISIONS 

KSOO  Sioux  Falls,  S.  D.— Announced decision  denying  application  for  switch 
from  5  kw  limited  time  on  1140  kc  to 
10  kw  fulltime  on  same  frequency,  us- 

ing directional  at  night,  without  preju- dice to  KSOO  filing  application  for  1140 
kc  which  will  afford  required  erotec- tion  to  WRVA  Richmond,  Va.  (Comr. 
Jones  dissented,  voting  for  further 
hearing).  Decision  adopted  by  FCC 
Dec.  20,  but  not  released  until  Jan.  17. 
WSAP  Portsmouth,  Va. — Announced 

decision  granting  application  for  switch 
from  250  w  on  1490  kc  to  5  kw  on  1350 
kc,  directional  fulltime  (Class  III  as- 

signment); engineering  conditions.  De- cision Jan.  19. 
New  Bedford  Bcstg.  Corp.,  New 

Bedford,  Mass. — Announced  decision  to 
adopt  examiner's  initial  decision  deny- ing as  in  default  application  of  New 
Bedford  Bcstg.  for  new  station  on  1270 
kc  with  500  w  daytime.  Decision  Jan.  19. 

INITIAL  DECISION 
Tildon  M.  and  Starlon  S.  Adcock, 

Goldsboro,  N.  C. — Initial  decision  is- 
sued by  Hearing  Examiner  Leo  Resnick 

to  deny  as  in  default  application  for  new 
AM  station  on  570  kc  with  1  kw  day- 

time. Applicant  failed  to  appear  and 
present  evidence  in  support  of  appli- cation.   Decision  Jan.  17. 

OPINIONS  AND  ORDERS 
Royal  V.  Howard,  Honolulu,  and  In- 

land Bcstg.  Co.,  Hilo,  T.  H.— Adopted order  setting  aside  grant  to  Royal  V. 
Howard  of  250  w  on  840  kc  and  desig- 

nated for  rehearing  with  application 
of  Inland  Bcstg.  for  1  kw  on  850  kc. 
Hearing  set  March  28,  Washington. Order  Jan.  19. 
WNYC  New  York  and  WCCO  Min- 

neapolis— Adopted  memorandum  opin- ion and  order  denying  petition  of 
WNYC  for  amendment  of  Sec.  3.25(a) 
of  rules  to  permit  grant  of  application 
to  change  its  facilities  from  1  kw 
limited  time  on  830  kc,  directional,  to 
5  kw  day,  1  kw  night  on  830  kc,  full- time,  using  different  directionals  day 
and  night;  granted  WCCO  petition  for 
dismissal  of  WNYC  Petition  and  appli- 

cation; WNYC  application  dismissed 
without  prejudice.  Sec.  3.25(a)  is  in- 

volved in  pending  clear  channel  case. Order  Jan.  19. 
Payne  County  Bcstrs.,  Cushing,  Okla. 

— Adopted  order  denying  that  part  of 
petitioner's  memorandum  brief  in  reply 
to  exception  to  initial  decision  on  Dec. 
29,  1949,  which  asks  that  Cushing 
Bcstg.  Co.'s  request  for  oral  argument be  denied.  Order  Jan.  19. 

Non-Docket  Actions  ... 
TRANSFER  GRANTS 

KSMI  Seminole,  Okla.— Granted  as- signment of  license  of  Seminole  Bcstg. 
Co.  from  Tom  Potter  to  KADA  Bcstg. 
Inc.  for  consideration  of  $27,500,  KADA 
Bcstg.  Inc.  is  owned  by  Dr.  C.  C. 
Morris,  retired  preacher  and  members 
of  his  family.  KSMI  is  assigned  1260 
kc,  500  w-D,  Granted  Jan.  18. 
KWKW  Pasadena,  Calif.— Granted 

assignment  of  license  from  Marshall  S. 
Neal,  Paul  Buhlig,  E.  T.  Foley,  and 
Edwin  Earl  d/b  as  Southern  Calif. 
Bcstg.  Co.  to  John  H.  Poole.  Considera- tion $57,500.  Mr.  Poole  is  owner  of 
KSMA  and  KSMB  (FM)  Santa  Maria, 
Calif.  KWKW  assigned  1  kw  day  on 
1430  kc.  Granted  Jan.  18. 
WOKZ-AM-FM  Alton,  111.— Granted 

transfer  of  control  of  WOKZ  Inc.  from 
R.  L.  Rose  and  R.  C.  Goshorn  for  con- 

sideration of  $75,000  to  North  Shore 
Bcstg.  Co.  Inc.  North  Shore  is  licensee 
of  WEAW  (FM)  Evanston,  111.  Princi- 

pals in  North  Shore  are  Edward  A. 
Wheeler  and  Leonard  V.  Dayton. 
WOKZ  is  assigned  1  kw  D  on  1570  kc, 
Granted  Jan.  18. 
KTAE  Taylor,  Tex. — Granted  con- sent to  transfer  of  control  of  KTAE 

Inc.,  from  R.  G.  Garrett  to  G.  G.  Cono- 
ley,  K.  L.  McConchie  and  Killis  Camp- bell for  total  consideration  of  $21,000. 
Mr.  Garrett  previously  held  800  shares, 
200  sh.  were  purchased  by  Mr.  Conoley 
for  $5,250  which  increased  his  holdings 
to  50%.  Mr.  McConchie  purchased 
100  sh.  for  $2,625,  which  increases  his 
holdings  to  25%.  Mr.  Campbell  bought 
500  sh.  for  $13,125.  KTAE  is  assigned 
1260  kc,  1  kw  daytime.  Granted  Jan.  18. 

AM  GRANT 
WKVM  Arecibo,  P.  R.  —  Granted switch  from  1070  kc  10  kw  unl.  to  1070 

kc  25  kw  and  make  changes  in  DA 
pattern.  Granted  Jan.  18. 
Deletions  .  .  . 
AUTHORIZATIONS  for  one  AM  sta- 

tion and  four  FM  outlets  reported  de- 
leted by  FCC  last  week.  Total  to  date 

this  year:  AM,  2;  FM,  6;  TV,  none. 
Deletions,  effective  dates  and  reasons: 
KBKX  San  Antonio,  Tex.— W.  K. McCauley  and  W.  M.  Ritter  d/b  as 

Bexar  Bcstg.  Co.,  CP  Jan.  13  (990  kc, 
1  kw  day).  Extension  of  completion date  denied. 
WHEC-FM  Rochester,  N.  Y.— WHEC 

Inc.,  license  Jan.  11.  Economic. 
KCKN-FM  Kansas  City,  Kan.— The 

KCKN  Bcstg.  Co.,  CP  Jan.  11.  Eco- 
nomically unsound  to  continue  opera- 

tion. KVEC-FM  San  Luis  Obispo,  Calif.— 
The  Valley  Electric  Co.,  license  Jan. 
13.  Economically  unsound  to  continue 
operation. WWNI  (FM)  Wabash,  Ind.— Syndicate Theatres  Inc.,  license  Jan.  13.  Lack  of 
interest  in  FM. 

New  Applications  .  .  . 
AM  APPLICATIONS 

Knoxville,  Tenn. — Marvin  I.  Thomp- 
son, 800  kc,  1  kw  day  (Requests  facili- ties of  WIBK  there).  Applicant  is 

manager  and  50%  owner  WIBK.  He 
proposes  to  purchase  other  50%  interest in  facilities  held  by  Rev.  J.  Harold 
Smith  and  Myrtice  Rhodes  Smith  for 
$25,000. Gaylord,  Mich. — Midwestern  Bcstg. 
Co.,  900  kc,  1  kw  day;  estimated  cost 
$25,000.  Applicant  is  licensee  WTCM Traverse  City,  WMBN  Petoskey,  WATT 
Cadillac  and  WATZ  Alpena,  Mich.  Filed Jan.  19. 
Ft.  Stockton,  Tex.— Fort  Stockton 

Bcstg.  Co.,  860  kc,  250  w  day;  esti- mated cost  $10,175.  Co-partnership:  V. 
T.  and  R.  W.  Anderson,  owners 
Anderson  Music  Co.,  Big  Spring,  Tex., 
and  each  25-5/6%  owner  of  Big  State 
Bcstg.  Co.,  proposed  purchaser  of 
KTXC  Big  Spring;  Leonard  R.  Lyon. 
100%  owner  KTXC  and  33V3%  owner 
Big  State  Bcstg.;  George  T.  and  Clyde 
E.  Thomas,  attorneys  and  each  7.5% 
owner  «ig  Springs  Bcstg.  Filed  Jan.  17. 

FM  APPLICATIONS 
Sanford,  N.  C— Sanford  Bcstg.  Co., 

Class  A,  Ch.  276,  103.1  mc,  ERP  325  w, 
antenna  185  ft.  above  average  terrain. 
Co-partners:  Thomas  Burke  Buchanan, 
radio  and  record  shop  owner,  and 
Thomas  E.  Barker,  insurance  business. 
Filed  Jan.  17. 
Andalusia,  Ala.— Andalusia  Bcstg.  Co. 

Inc.,  Class  B.  Ch.  262,  100.3  mc,  ERP 
10.28  kw,  antenna  160  ft.  Applicant  is 
licensee  WCTA  there.  Filed  Dec.  27. 

TRANSFER  REQUESTS 
KRIS  Corpus  Christi,  Tex.— Transfer of  part  interest  in  Gulf  Coast  Bcstg. 

Corp.,  licensee,  which  buys  holdings  of 
following  minor  stockholders:  Houston 
Harte,  12.25%;  Isobel  C.  Harte,  10%; 
Eva  May  Hanks,  11.25%;  Jean  Kinsolv- ing  Barnard,  5%;  Bernard  Hanks  estate, 
11.25%.  Consideration  is  $288,000.  Chief 
owner   and   manager   of   KRIS   is  T. 

CBS  WRITERS 

Guild  Mulls  Impending  Strike^ 

RADIO  WRITERS  GUILD  tonight 
(Jan.  23)  is  holding  a  meeting  of 
its  writers  of  CBS  package  showisjj' 
from  Hollywood  to  discuss  the  most, 
effective  way  to  conduct  impendinj^ 
strike  against  CBS  Hollywood  on 
behalf  of  staff  viriters,  and  to  de- 

termine what  the  writers'  stand  wilf  I . be. 
A  general  membership  meeting  oil, 

the  guild  to  take  a  strike  vote  an(^j. 
discuss  breakdown  of  negotiations  jr 
between  the  union  and  the  network|, 
on   behalf   of   the    10  continuity 
writers  is  scheduled  for  the  end  of 
January.    Agreement    had  been 
reached  on  only  two  of  the  six 
demands  presented  by  the  union  tcf 
the    network — on    grievance  ma-l„ 

chinery  and  release  of  radio  writers!'^ from  necessity  of  being  available! 
to  the  network  for  speech  making. 

The  four  points  on  which  agree- 
ment failed  to  be  reached  include: 

salary  readjustment  (union  seek- 
pay  scale  equal  to  that  of  CBS  Nev. 
York  staff  writers,  $101.50);  limi- 

tation of  working  hours  (unior 
claims  60  hours  work  week  no^^ 
permitted  without  overtime  pay); 
retention  of  radio  and  televisior 

pay  rights  to  all  material  writtei by  staff  writers  on  own  time;  J 
seniority  provisions.  « 

  i: 
Wolf  Named 

APPOINTMENT  of  Sidney  K, 
Wolf,  assistant  general  commercial 
director  of  the  International  Tele- 

phone &  Telegraph  Co.,  as  execu- tive director  of  the  Munitions 
Board  Joint  Electronics  Committee 
was  announced  by  the  board  las1 
week.  He  assumed  his  duties  lasi 
Monday.  The  joint  committee  is 
preparing  a  mobilization  plan  tc; 
guide  the  military  in  dealing  wit?, 
the  electronics  industry  [Broad 
CASTING,  Nov.  21,  1949]. 

Frank  Smith.  KRIS  assigned  1  kw  oi 
1360  kc.  Filed  Jan.  19. 
WCFC(FM)  Beckley,  W.  Va.— Relin-f quishment  of  control  of  Beckley  News.. 

papers  Corp.,  licensee,  by  Charle^''^ Hodel,  president  and  owner  1,009  st 
(52.41%),  who  gives  99  sh  to  following, Mrs.  K.  W.  Hodel,  Rose  Hodel,  E.  J 
Hodel,  George  W.  Hodel  and  John  C 
Hodel.  Family  holdings  continue 
total  66.28%.  WCFC  assigned  101.3  mC Filed  Jan.  19. 
WSNJ-AM-FM  Bridgeton,  N.  J.-, 

Transfer  control  of  Eastern  State 
Bcstg.  Corp.,  licensee,  from  Elmer  H 
Wene,  sole  owner,  for  $82,500  to  Pau 
W.  Alger,  WSNJ  manager,  and  Russel 
S.  Henderson,  attorney  and  Bridgetoi commissioner  of  public  safety.  WSN. 
assigned  250  w  on  1240  kc.  Filed  Jan.  18 
KWNW  Wenatchee,  Wash.— Transfe of  control  of  Apple-Land  Bcstrs.,  li 

censee,  through  issuances  of  new  stoci and  several  minor  transfers  since  194? 
J.  B.  Hatfield,  president  and  16%  owner 
and  Fe>d  J.  Schaaf,  secretary-trea surer  and  28%  owner,  were  origina 
incorporators.  Oth«r  present  stock holders  and  interests  now  are:  A.  1 
Anderson,  15%;  James  P.  Parks,  16% 
Anthony  J.  Sternling,  radio  technician- 7%;  Vera  J.  Sternling,  5%;  Robert  E  , 
Stickel,  6%;  Irma  Sutton,  2%;  Clyd-  It B.  Kellogg,  0.4%;  Frank  E.  Smith,  3% Thomas  Robert  Waters  Jr.,  2%.  KWNV 
assigned  250  w  on  1340  kc.  Filed  Jan.  18 
WENA  Bayamon,  P.  R. — Relinquish ment  of  control  of  Bayamon  Bcstg 

Corp.,  licensee,  from  Ramon  Agudo 
54.19%  owner,  through  sale  by  him  o 
76  sh  at  $125  per  sh  to  three  othe minor  stockholders.  Holdings  afte 
transfer  would  be:  Mr.  Agudo,  25.19% 
Domingo  Diaz  Alejandro,  25.19%;  ani Alberto  Diaz  Atiles  and  Gustavo  Dia 
Atiles,  24.81%  each.  WENA  assignei 250  w  on  1560  kc.  Filed  Jan.  13 

BROADCASTING    •    Telecast  ini 



Liquor  Ads 
(Continued  from  page  24) 

I  network  and  spot  advertising 
liuld  be  affected,  they  conceded. 
The   Langer   bill,   as  presently 
aistituted,  broadly  prohibits  all 
coholic  beverage  advertising  in 
terstate  commerce.    It  includes  a 
•ovision  which  singles  out  radio 
iations  (and  concedes    radio's  in- 
■jrstate  nature),  thus  in  effect  out- 
Iwing    all    such    advertising  by 
'idio.    A  clause  dealing  with  mail, 
'amphlets,  etc.  prohibits  such  ad- 
?rtising   "in   any  place   in  any 
late."     Many  counties,  while  in 
■iVet"  states,  are  "dry." 
;  John  D.  Sullivan,  general  coun- 

for  Advertising  Federation  of 

knerica,  told  Sen.  Johnson's  com- ittee : 

"It  would  absolutely  prevent  all 
idio  advertising  of  alcoholic  bev- 
ages  by  duly  licensed  radio  sta- 
3ns,  no  matter  how  inoffensive 
e  advertising,  since  there  is  no 

jay  of  stopping  a  radio  wave  at  a 
ate  line." 
That  also  was  the  view  expressed 
r  Rev.  Sam  Mori-is,  temperance 
iider,  who  conceded  that  "you 
.nnot  confine  radio  waves  to 
ates  and  communities  where  the 
jvle  of  (such)  beverages  is  legal. 
.  ."  Thus  the  bill  would  be  all- 
nbracing  and  even  a  logical  first 
€p  in  the  direction  of  prohibition, 
ime  industry  observers  feel. 

Local  Advertising 

■  One  "dry"  spokesman — Donald 
Cloward,  executive  secretary  of 

I'e  Northern  Baptist  Council  on 
hristian  Social  Progress  —  told 

'e  committee,  however,  that  the 
-anger  bill  would  not  affect  local 
■Ivertising.    He  labeled  it  a  sort 

"states'  rights"  measure. 
'[  Sen.  Warren  Magnuson  (D- 
'ash.)  wanted  to  know  whether 
'e  bill,  if  enacted,  would  not  dis- 
iminate  (1)  against  stations 
"hose  signals  cross  borders,  pre- 
'ipposing  such  advertising  were 
lowed  intrastate  and  (2)  against 
Iations  in  one  wet  state  whose 
SgTials  cross  into  another  wet 
ate — that  is,  where  state  regula- 
ons  allow  such  advertising. 
Also  he  asked  whether  the  bill 
ould  not  discriminate  against  46 
'  the  48  states  who  voted  "wet" 
rMississippi  and  Oklahoma  are 
:y,  though  they  sell  beer),  and 
articularly  against  stations  and 
J^riodicals  crossing  borders  into 
ry  territory.  Mr.  Cloward  said 
lat  was  a  matter  for  individual 
cates  to  decide,  and  he  foresaw  no 
;rohibition  on  local  advertising  as 
iich. 
^  Another  aspect  of  the  Langer 
.11  almost  certain  to  evoke  opposi- 
on  among  some  members  of  the 

ienate  Commerce  committee,  as  it 

'as  in  previous  years,  is  its  alleged 
jmfairness — even  "unconstitution- 

ality." This  charge  was  leveled 
ispeatedly  during  the  hearing. 
Mr.  Sullivan  declared  the  meas- 

ure would  in  effect  "punish  by  stat- 
'te  a  lawful  industry"  by  denying 
^iS  right  to  advertise  by  radio  and 
;her  media — and  by  denying  ad- 
ertising  agencies,  radio  networks. 

COTTON  BOWL  week  in  Dallas  gave  WFAA  three  NBC  show  originations. 
At  the  WFAA  mike,  Martin  B.  Campbell  (I),  general  manager  of  the  station, 
greets  (I  to  r)  Bill  Stern,  NBC  sports  director;  Gov.  Allan  Shivers  of  Texas 

and  R.  J.  O'Donnell,  chief  barker  of  Variety  Clubs  International. 

etc.,  the  right  to  do  business  with 
"a  lawful  industry."  Its  purpose 
plainly  is  "not  to  regulate,  but  to 
prohibit,"  he  asserted. 

Furthermore,  Mr.  Sullivan  con- 
tinued, FTC  has  power  to  protect 

the  public  from  misleading  adver- 
tising; the  Federal  Alcohol  Admin- 

istration Act  contains  similar  pro- 
hibitions; and  alcoholic  beverage 

advertising  is  rigidly  controlled 
and  regulated  in  almost  every 
state. 

The  Advertising  Federation  of 
America,  whose  membership  ex- 

ceeds 25,000,  comprises  131  nation- 
al advertisers,  328  agencies,  59 

radio  companies,  among  other 

groups. 
The  Internal  Revenue  Bureau's 

Alcohol  Tax  Unit,  which  supervises 
the  Alcohol  Act,  threw  the  matter 
squarely  back  at  Congress  during 

the  hearing.  Carroll  Mealey,  its 
deputy  commissioner,  said  the 
Treasury  Dept.  had  "no  specific 
recommendations." 

If  Sen.  Langer's  measure  should 
become  law  the  combined  radio- 
television  industry  would  stand  to 
lose  an  estimated  $10  million  in 
overall  revenue  from  beer-wine-ale 
advertising — projecting  the  figure 
to  include  the  local  level.  About 

19c  or  2%  of  radio's  national  reve- nue would  be  affected. 

Networks  reportedly  took  in  be- 
tween $1,150,000  and  $1,500,000 

during  1949  in  gross  time  sales 
from  alcoholic  beverage  advertis- 

ing, according  to  latest  estimates. 
Spot  business  is  expected  to  ap- 

proximate up  to  $5  million  in  net 
sales,  with  the  remainder  derived 
from  local  billings. 

Volume  of  wine  advertising  over 

PAPER-OWNED  STATIONS 
Worcester  Stresses  Need  for  Separate  Operations 

HOW  a  station  which  is  owned  by 
a  newspaper  publisher  can  main- 

tain complete  independence  was 
outlined  by  Willard  C.  Worcester, 
general  manager  and  vice  presi- 

dent of  WIRE  Indianapolis  and 
Central  Newspapers  Inc.,  Wednes- 

day in  Chicago.  He  addressed 
members  of  the  Radio  Management 
Club  at  the  regular  luncheon  meet- ing. 

Discussing  the  relationship  be- 
tween WIRE  and  the  two  Indian- 
apolis papers  owned  by  the  con- 

trolling firm  (The  Star  and  The 
News),  Mr.  Worcester  deplored  the 

secondary  role  relegated  to  "most stations  owned  by  a  newspaper  in 
a  market  the  size  of  Indianapolis. 
A  station  operating  as  an  offshoot 
of  a  paper  can  never  come  into  its 
own.  We  have  always  advocated 
complete  separation  of  advertising, 
news  and  operational  activities,  but 
do  cooperate  on  an  exchange  of 
local  news  and  merchandising.  Our 
advertising  staffs,  however,  are  or- 

ganized on  a  highly  competitive 

basis." 
To  promote  the  popularity  of 

radio  as  a  sales  medium,  the  parent 

company  and  its  WIRE  executive 
personnel,  with  key  men  from  the 
town's  other  four  stations,  intro- 

duced the  Broadcast  Advertising 
Bureau  film  on  "How  to  Turn  Peo- 

ple into  Customers"  to  250  Indian- 
apolis agency  and  client  represent- atives. 

Talking  of  paid  program  logs, 
Mr.  Worcester  explained  that  Cen- 

tral Newspapers  Inc.  refuses  to 
charge  for  AM  and  TV  listings  in 

any  of  its  papers.  "We  feel  the 
radio  log  is  a  regular  reader  serv- 

ice, as  important  as  sports  scores. 
We  would  run  it  free  even  if  we 

couldn't  sell  advertising  around  it." 
He  cited  a  recent  readership  sur- 

vey of  the  two  papers  in  which 
some  subscribers  were  given  sheets 
without  a  radio  log.  "We  got  com- 

plaints from  everyone,  and  thus 
substantiated  our  viewpoint."  The 
station  also  takes  listener  surveys 
every  three  months  to  determine 
preference  trends,  he  said. 
WIRE  and  the  papers,  working 

closely  on  news  gathering  and  mer- 
chandising, share  more  than  100 

reporters  and  sales  staffs  of  nine men. 

radio  and  television  stations  is 
relatively  small,  but  one  advertiser, 
Fruit  Industries  Ltd.,  feels  that 

radio  and  television  have  a  "per- 
fectly proper  place"  in  its  adver- tising and  should  not  be  discrim- 
inated against. 

In  a  statement  pi-epared  for  the 
hearing  and  inserted  in  the  Con- gressional Record  by  Rep.  Leroy 
Johnson  (R-Calif .) Philo  Biane,  of 
Fruit  Industries,  stated: 

".  .  .  It  is  perfectly  possible  for 
any  member  of  the  wine  industry  to 
handle  radio  and  television  in  such 
a  way  as  to  be  in  conformity  with 
the  customs  and  habits  of  the  people 

in  any  particular  marketing  area." Broadcasting  has  become  local  and 
selective,  he  stressed,  and  advertisers 
generally  adhere  to  local  community 
regulations  with  respect  to  certain advertising. 

He  said  the  yardstick  of  good 

taste  as  provided  in  the  wine  in- 
dustry's advertising  code,  applies 

equally  to  radio  and  television. 
Henry  E.  Abt,  president  of 

Brand  Names  Foundations  Inc., 
foresaw  a  destructive  precedent  in 
the  Langer  bill,  citing  dangers  to 
the  whole  American  system  of 
trademarks  and  advertising. 

Rep.  Joseph  Bryson  (D-S.  C), 
author  of  HR  2428,  also  appeared 

briefly  before  the  committee  to  ex- 
plain provisions  of  his  bill  which 

is  similar  to  the  Langer  measure. 

WOR  RESEARCH 

Daytime  Radio  vs.  Newspaper 

SPONSORS  on  WOR  New  York 
daytime  participating  and  carrier 
programs  can  reach  two  to  nine 
times  more  women  per  dollar  than 
are  reached  by  advertisements  in 
standard  size  New  York  City  news- 

papers, according  to  a  new  WOR research  study. 

On  comparing  WOR  one-minute 
daytime  participations  or  announ- cements with  ads  in  five  size  ranges 
in  standard-size  New  York  dailies, 
it  was  found  that  WOR  thereby 
averaged  820  women  per  dollar 
(WPD)  while  newspapers  scored 
as  follows : 

292  WPD  for  ad(  of  140-299  on  linei 
190  WPD  for  ad«  of  300-599  on  lines 
120  WPD  for  adt  of  600-9999  on  linei 
106  WPD  for  adt  of  100-1499  on  line* 79  WPD  for  full  page  ad» 

In  announcing  the  study,  Robert 
M.  Hoffman,  WOR  director  of  re- 

search, made  it  clear  that  thf" 
newspaper  figures  were  based  on 
open  rates  and  not  on  contract 
rates  because  of  the  impossibility 
of  adjusting  for  contract  rates 
without  knowing  exactly  how  many 
advertisers  enjoy  which  rates. 

ROADCASTING    •  Telecasting 

Social  Research  School 

THE  New  School  for  Social  Re- 
search, 66  West  12th  St.,  New 

York,  has  announced  14  courses  in 
public  relations  and  publicity  for 
the  spring  term  beginning  Feb.  6. 
The  spring  curriculum  includes 
full  term  courses  in  "Basic  Princi- 

ples of  the  Mass  Communication 
Arts,"  "Editing  and  Writing  for 
Television"  and  "International 
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At  Deadline... 

CAPITAL  TV  SET  SALES 
GOOD  DESPITE  COLOR  TESTS 
REVERSAL  of  earlier  trend  seen  Friday  in 
two  separate  Washington  surveys  indicating 
black-and-white  television  set  sales  not  greatly 
affected  by  CBS'  public  demonstration  of color  TV. 

Survey  by  Electric  Institute  of  Washington, 
which  week  before  had  indicated  sales  were 
down  and  attributed  it  to  color  showing 
[Closed  Circuit,  Jan.  16],  showed  in  last 
week's  returns  that  demonstrations'  overall 
effect  is  not  harmful  to  set  sales  and  in  fact 
is  helping  clarify  some  public  confusion  on 
color  question,  officials  reported.  Institute 
voted  to  take  no  stand  on  demonstrations. 

Another  survey,  by  American  Research  Bu- 
reau, said  it  is  consensus  of  large  dealers  that: 

(1)  Almost  every  prospective  set  buyer  asks  about 
color;  (2)  volume  of  such  questions  varies  with  color 
publicity;  (3)  "in  the  main  these  questions,  while 
sales  obstacles,  do  not  stop  sales";  (4)  dealers  resent 
color  publicity  and  FCC's  approval  of  color  dem- 

onstrations, feeling  that  "even  though  color  publicity 
does  not  stop  sales  ...  it  does  raise  sales  resist- 

ance"; (5)  dealers  generally  feel  TV  set  sales  pic- 
ture is  "excellent"  and  think  main  factors  hurting sales  are  multiplicity  of  new  models  and  advertising 

of  old  models  at  "giveaway  prices"  under  impression they  are  new  models. 
Preliminary  results  of  ARB  telephone  survey  of 

Washington  homes  indicated  less  than  3'"^  of  non-TV 
families  said  they're  waiting  for  color,  while  47% gave  finances  as  reason,  28%  said  not  interested  in 
owning  TV  now,  and  11%  said  waiting  for  clearer 
pictures. 

RAILS  REVIEW  TV 
ADVERTISING  managers  of  40  American 
railroads  discussed  television  formally  for  first 
time  at  annual  meeting  in  Chicago  Friday  and 
Saturday.  Speakers  included  H.  A.  Caiison, 
radio-TV  contract  manager,  and  Roger  O'Con- 

nor, transmission  engineer,  both  of  Illinois  Bell 
Telephone  Co.  Members  of  National  Assn.  of 
Railroad  Advertising  Managers  talked  of  their 
use  and  opinion  of  TV.  Only  three  railroads — 
Union  Pacific,  Santa  Fe  and  New  York  Central 
— are  reported  to  have  used  TV  spots  before 
first  of  year.  Group's  new  president  is  Walter 
S.  Jackson,  of  Chesapeake  &  Ohio,  succeeding 
H.  N.  Northcott,  of  Union  Pacific. 

UNICORN  TO  SPONSOR 

GEORGE  PUTNAM'S  Broadway  to  Holly- 
wood, DuMont  TV  Network  show,  to  be  spon- 
sored, starting  Jan.  27,  by  Unicorn  Press,  New 

York,  for  Funk  &  Wagnalls  Encyclopedia. 
Thirteen-week  contract  for  telecasts,  Fri., 
8:30-9  p.m.,  placed  through  Victor  Bennett, 
New  York. 

UNION'S  STRIKE  NOTICE 
CBS  Hollywood's  union  difficulties  mounted 
wlLh  disclosure  Friday  the  Office  Employes 
Union  had  filed  strike  notice  against  network 
with  National  Labor  Relations  Board.  OEU, 
representing  100  at  CBS  Hollywood,  seeking 
wage  increases,  reclassification  of  several  jobs, 
and  improved  working  conditions.  Union  may 
join  International  Brotherhood  of  Electrical 
Workers  and  Radio  Writers  Guild,  both  of 
which  have  filed  strike  notices,  in  joint  action 
against  CBS. 

GUILD  MEDIATION  SEEN 
MEDIATION  expected  to  step  back  in  picture 
this  week  in  deadlock  between  Radio  &  Tele- 

vision Directors  Guild  and  four  networks. 
Parties  ended  negotiations  late  Thursday 
"miles  apart"  with  no  further  meeting  set. New  York  State  mediator  offered  aid  last 
month  on  television  recognition  question  and 
then  withdrew  on  its  solution  to  let  parties 
reach  agreement  themselves. 
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ADVERTISING  ENHANCES 

RADIO  INTEREST,  44%  FIND 
ADVERTISING  adds  to  interest  of  radio  in 
44  9<-  of  cases,  takes  away  from  interest  in  389c, 
makes  no  difference  in  12%,  according  to 
George  Gallup,  director,  American  Institute  of 
Public  Opinion.  Latest  Gallup  poll  shows  ad- 

vertising adds  to  interest  of  newspapers  in 
opinion  of  73%  of  those  interviewed,  takes 
away  from  interest  of  11%,  makes  no  differ- 

ence to  11%.  Magazine  figures  in  same  order 
are  64%,  10%  and  12%. 
Women  found  much  more  inclined  than  men 

to  think  advertising  adds  interest  to  radio  or 
publications;  people  with  college  education 
object  more  strongly  to  radio  commercials. 

WPEN  OFFERS  FACILITIES 

IN  A&P  ANTI-TRUST  DISPUTE 

OFFER  by  William  Penn  Broadcasting  Co., 

licensee  of  WPEN-AM-FM  Philadelphia,'  to 
U.  S.  Attorney  General's  office  and  Atlantic  & 
Pacific  Tea  Co.,  providing  facilities  for  public 
interest  program,  revealed  Friday  by  General 
Manager  Edward  C.  Obrist. 

Station  suggested  "forum  type  of  program" 
to  air  current  anti-trust  controversy  and  said 
it  would  (1)  provide  NAB  with  transcriptions 
for  general  station  distribution  and  had  (2) 
advised  its  listeners  of  offer  in  hourly  news- 
casts. 

AGENCY'S  NEW  SERVICE 
O'BRIEN  &  DORRANCE  Inc.,  New  York,  an- 

nounced development  of  new  low-cost  promo- 
tion plan  for  individual  radio  and  video  sta- 

tions. According  to  William  R.  Seth,  radio- 
television  director  of  advertising  agency,  whose 
department  will  handle  function,  it  was  felt 
much  station  promotion  is  of  poor  quality,  and 
never  reaches  agency  and  advertising  execu- 

tives it  is  designed  to  impress. 

KWTO  BOOST  FAVORED 

KWTO  Springfield,  Mo.,  would  receive  approval 
for  switch  from  5  kw  day,  1  kw  night  to  5  kw 
fulltime,  on  560  kc  directional,  according  to 
recommended  ruling  in  initial  decision  by  FCC 
Hearing  Examiner  J.  D.  Bond,  issued  Friday. 
Slight  interference  would  result  with  KFDM 
Beaumont,  Tex.,  and  KLZ  Denver. 

XHICK'  KELLY  JOINS  WPTZ 
JOHN  J.  (Chick)  Kelly  today  joins  WPTZ 
(TV)  Philadelphia  as  director  of  sales  promo- 

tion and  publicity,  Ernest  P.  Loveman,  presi- 
dent and  general  manager,  announces.  Mr. 

Kelly  resigns  from  WCAU  same  city  as  pub- 
licity director  and  commercial  representative. 

SCHAEFER  JOINS  PHILCO 

HAROLD  W.  SCHAEFER,  for  24  years  active 
radio,  electronics  and  television  engineer,  ap- 

pointed special  assistant  to  Leslie  J.  Woods, 
vice  president-director  of  research  and  engi- 

neering of  Philco  Corp.  Mr.  Schaefer  will 
handle  special  phases  of  research  and  engi- 

neering for  Philco's  Television  and  Radio  Div. 

27  TAKE  XRUSADE'  RE-RUN 
UP  TO  Friday,  27  ABC-TV  stations  showing 
re-run  of  Crusade  in  Europe,  syndicated  film 
series  based  on  Gen.  Eisenhower's  book,  11  on 
commercial  basis  (local  sponsorship)  and  16 
on  sustaining.  ABC-TV  says  new  stations  sign- 

ing almost  daily. 

Closed  Circuit 
( Continued  from  page  h) 

last  week  reappeared  on  Washington  scene! 
which  he  formerly  frequented  with  elaborate! 

pictorial    presentation    of    his    new  "Radio! 
Plaza,"  housing  his  MBS  affiliate.    His  sump- 

tuous  and  highly   functional  operation  wa: 
applauded  along  with  side  comments  about  hi 
recent  closure  of  KOPY  (FM)  Houston,  pai- 
ticularly  in  light  of  his  drum-beating  for  F^! 
medium  as  first  president  of  FMA. 

GARRETT  &  CO.  (Virginia  Dare  wine) 
through  Ruthrauff  &  Ryan,  New  York,  abou1 
to  prepare  spot  announcement  campaign  t< 
start  in  March. 

GENE  AUTRY,  movie,  radio  and  rodeo  star 
as  well  as  station  owner  (KOOL  Phoenix,  plui 
other  minority  interests),  is  about  to  invade 
new  artistic  field — comic  strip  newspaper  syn- 
dicate. 

RYAN  CANDY  CO.,  New  York,  preparinj 

"Hopalong  Cassidy  candy  bar"  which  will  b( 
on  sale  starting  in  February  in  eastern  area 
at  first.  Blaker  Adv.,  New  York,  its  agency 
planning  to  use  radio  spots  to  introduce  candy 

GORHAM  SILVER  CO.,  through  its  agency 
Kenyon  &  Eckhardt,  New  York,  will  auditioi 
on  kinescope  TV  program  featuring  Elsa  Max 
well.    Network  probably  to  be  CBS-TV. 

NETWORKS  ARE  BEING  faced  with  in 
creasingly  difficult  problems  generating  fron 
TV's  commercial  come-uppance.  In  one  majoi 
market,  it's  reported,  an  affiliate  broke  int( 
55-minute  presentation  nine  times  with  spo 
announcements,  fading  out  video  and  sounc 
to  put  on  spots. 

EDWARD  MADDEN,  former  managing  direc 
tor  of  now  defunct  American  Newspaper  Ad 

vei'tising  Network,  joins  NBC  Feb.  1  with  title 
of  assistant  to  Joseph  H.  McConnell,  NBC 
president.  Mr.  Madden,  onetime  executive  ir 
charge  of  new  business  at  McCann-Erickson 
New  York,  believed  slated  for  staff-level  NBC 
vice  presidency  eventually. 

TEXACO  THEATRE'  TOPS 
THREE-CITY  TV  SURVEY 

AMERICAN  RESEARCH  Bureau  report  re-, 

leased  Friday  shows  Milton  Berle's  Texaec^ Star  Theatre  most  popular  video  program  ii 
three  cities  covered — New  York,  Philadelphic 
and  Baltimore.  Information  secured  througl 
500  "viewer  diaries"  in  each  city  and  coven 
week  of  Jan.  1-7. 

Toast  of  the  Town  shown  second  in  Nev 
York  and  Philadelphia,  third  in  Baltimore, 
Arthur  Godfrey's  Talent  Scouts  reported 
third  place  in  New  York  and  Philadelphia  wit 
his  other  show,  Godfrey  and  His  Friends,  sec 
ond  in  Baltimore.  Report  points  out  that  i 
New  York  new  Ken  Murray  show  barel 
missed  Top  Ten  with  30.6  for  premiere  per 
formance  Jan.  7. 

Top  Ten  programs  in  each  city  reported  b 
American  Research  Bureau  as  follows: 
NEW  YORK— (1)  Texaco  Star  Theatre,  64.9;  (2 

Toast  of  the  Town,  53.6;  (3)  Talent  Scouts,  52.3; 
Godfrey  and  His  Friends,  44.9;  (5)  The  Goldberg 
41.7;  (6)  Philco  Playhouse,  35.4;  (7)  Studio  One,  35.r 
(8)  Suspense,  32.8;  (9)  Lights  Out,  32.6;  (10)  Stop  th 
Music,  31.3.  PHILADELPHIA— (1)  Texaco  Star  Tht 
atre,  72.7;  (2)  Toast  of  the  Town,  65.8;  (3)  Talei 
Scouts,  65.4;  (4)  Godfrey  and  His  Friends,  57.2;  (J 
Children's  Hour,  53.3;  (6)  Boxing  (Fri.,  N.  Y.),  53.; (7)  Amateur  Hour,  53.2;  (8)  Stop  the  Music,  52.9;  (i 
Cavalcade  of  Stars,  49.2;  (10)  Frontier  Playhous 
48.5.  BALTIMORE— (1)  Texaco  Star  Theatre.  72.( 
(2)  Godfrey  and  His  Friends,  68.4;  (3)  Toast  of  th 
Town,  61.6;  (4)  Talent  Scouts,  61.6;  (5)  Stop  th 
Music,  53.7;  (6)  Suspense,  49.8;  (7)  Lone  Ranger,  45.! 
(8)  Boxing  (Fri.,  N.  Y.),  43.2;  (9)  Big  Story,  41.3;  (IC Fireside  Theatre,  40.6. 
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elcome,  friends,  we  take  good  c
heer 

To  see  your  names  again  this  ye
ar. 

And  may  we  note,  with  modest 
 crowing, 

Your  goodly  number  keeps  on  g
rowing! 

WESTINGHOUSE  RADIO  STATIONS  Inc 

KDKA       KYW       WBZ       WBZA       WOWO       KEX  WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV; 
for  WBZ-TV,  NBC  Spot  Sales 



ossible... 

.you  can't  cover  California's  Bonanxa  Beeline 

without  on-the-spot  radio 

They  naturally  prefer ai  lona, 

(\  use  all  five  stations 

ORE  PEOPLE  than  Los  Ancreles!  More  buying  power  than 

San  Fr.i 
the  Bonanza  . 

plus  western  Nevada 

with  <i 
Beeliners,  remember,  art 
their  own  stations  to  ov, 

For  romplfifp  Beeline 
at  Or  u; 

For  instan( 

. .  here's  what  yon  should  know  about  K  FB  K 
The  Sacramento  Bee  Stotion 

(50,000  waffs  -  ABC) 
Delivers  solid  coverage  of  whole  21-€Ounfy  billion-dollar 
Socromento  market,  where  annual  food  sales  alone  top 
242  million. 

Hot  iew«<l  cetl  per  f/tleeer  in  its  area. 

y  Broadcasting  Company 
SACRAMENTO,  CMFORNIA      e      PAUl  H.  RAYMER  CO  ,  National  Representolive 

KEl 
Bakersfi^(CBS) 
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Stockton  (A6C) 
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how  to  grow  bigger 

than  you  thought 

you  could 

"look  here,  PHILIP— didn't  I  see  a  new  wing  on 

that  D anbury  plant  of  yours?" 
"You  did.  And  if  you  had  spent  less  time  ogling 

my  charming  new  beaut}'  consultant,  you  might 

have  noticed  I'm  breaking  ground  for  another.  She's 

married,  by  the  way." 
"Oh,  I  see.  Tell  me— how  does  this  completely 

idiotic  business  of  yours  keep  on  growing?" 
"HA!  Idiotic,  eh?  Do  I  detect  a  note  of  ghoulish 

envy?  No  matter.  WOR  is  one  reason.  The  only 

reason  as  far  as  advertising  is  concerned.  There 

wasn't  a  hare's  chance  to  hounds  of  my  ever  making 
a  go  of  it  until  I  began  offering  samples  on  a  15- 

minute  show  over  WOR." 
"Indeed?" 

"Yes,  my  dear  fellow.  Indeed!  Indeed!  Indeed! 
I  got  a  dealer-distributor  reception  about  as  warm 

as  a  December  dawn  when  I  tried  to  launch  it  in 

New  York.  But  WOR  took  care  of  that.  Sent  cus- 

tomers asking,  prodding,  demanding.  Set  the  town 
on  end,  actually.  Complete  distribution  the  first 
year;  100%  sales  increase  the  second,  same  the 

third  year,  and  still  going  up."* "Amazing." 

"Reticent  as  ever,  aren't  you,  Robert?" 
*  The  characters  in  this  brief  sketch  are  fictitious. 

But  the  resuhs  aren't.  They  are  excerpts  from  one 

of  WOR's  110  success  stories— the  greatest  collec- 
tion of  success  stories  ever  gathered  by  any  station 

anywhere. 

WOR 

—  heard  by  the  most  people  where  the  most  people  are 



Why  did  they 

write  WIS 

in  1949? 

Number  1  in  a  series  sfiow- 

ing  tlie  quantity  and  quality 

of  response  to  WLS  service 

and  programming. 

CLEAR  CHANNEL  Rome  of  the  NATIONAL  Barn  Dane! 

Our  listeners  in  Midwest  America  wrote  us  another  mil 

lion  letters  in  1949  to  tell  us  their  radio  wants — to 

get  needed  information  for  better  living  from  Feature 

Foods,  Dinner  Bell  Time,  Kitchen  Club,  Farm  Bul- 

letin Board  and  other  service  programs — to  play 

"Stumpus"  with  our  Buccaneers  and  Rangers — 

to  thank  us  for  the  Midwest's  most  complete 

weather  and  market  service — to  request  tunes 
of  their  friends  who  star  on  the  National  Barn 

Dance — to  ask  WLS  editors  and  stars  to  talk  or 

entertain  at  their  meetings — to  get  copies  of 

Dr.  Holland's  inspirational  messages  or 

School  Time  scripts — and  perhaps  most  of 

all  to  show  the  interest  and  confidence  they 

have  in  the  station  whose  50,000-watt,  clear 

channel  signal  is  always  the  "voice  of  a 

friend."  That's  why  .  .  . 

1,092,039  letters  eame  to  WLS  in 

1949 — more  than  21  million  letters 

in  20  years  to 

CHICAGO? 

890  KILOCYCLES,  50,000  WATTS,  ABC  NETWORK-REPRESENTED  BY  \J0HN  BLAIR  &  COMPANY 

I 
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WOAI's  Primary  Market  has  always  been  a 

bright  spot  in  the  nation's  economic  picture.  Today, 

day  and  night,  a  half-million  families  who  spend  over 

a  billion  dollars  over  grocery,  drug  and  other  retail 

counters,  have  the  WOAI  listening  habit!  (Check 

Hooper  or  BMB).  •  Already  rich  in  oil,  cotton, 

cattle  and  other  agricultural  products,  WOAI's  South- 

west now  is  one  of  the  nation's  industrial  hot  spots! 

(Ask  yoiu-  Banker).  •  That  means  more  people  who 

make  and  spend  more  money  on  more  products! 

There's  no  substitute  for  WOAI's  coverage  of  this 

ever  richer  market.  •  Hooper's  latest  Listening 
Area  Index  shows  WOAI  with  two  times  as  many 

listening  families  daytime,  three  times  as  many  night- 

time, as  the  next  most  listened  to  station.  For  avail- 

abilities .  .  .  (Ask  Petry). 

NBC  • TQN 
Represented  Nationally  By 

Edward  Petry  &  Company,  Inc. 
NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  ST.  LOUIS 
DALLAS  •  SAN  FRANCISCO  •  DETROIT  •  ATUNTA 

THERE 

IS 

no 

SUBSTITUTE 

FOR 

in 

THE 

SOUTHUIEST 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4.  D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Closed  Circuit 
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IT  LOOKS  like  no  dice  now  and  reconsideration 
in  Drew  Pearson-Robert  S.  Allen  bid  for 
facilities  of  50,000  w  Hearst-owned  WBAL 
Baltimore.  Lineup  now  stands  three  to  three 
(Hyde,  Sterling,  Hennock  for  WBAL  renewal, 
versus  Coy,  Walker,  Webster  for  Pearson- 
Allen).  Question:  Will  seventh  member — Jones 
— who  did  not  participate  because  of  Pearson 
assault  against  his  confirmation  three  years 
ago,  now  be  forced  to  vote? 

STREAMLINED  government  delegation  to 
Havana  for  Feb.  1  NARBA  negotiations  with 
Cuban  representatives  will  consist  of  FCC 
Comr.  Rosel  Hyde,  chairman;  D.  R.  MacQuivey, 

foreign  affairs  specialist.  State  Dept.'s  Tele- 
communications Division;  James  Barr,  FCC's 

AM  Engineering  chief;  FCC  Engineer  Under- 
wood Graham,  and  Ray  Harrell,  State  Dept.'s 

telecommunications  attache  in  Havana.  They'll 
consult  with  Ambassador  to  Cuba  Robert 
Butler  and  Counselor  of  Embassy  Harold 
Tewell. 

A.  D.  (Jess)  WILLARD  Jr.,  erstwhile  NAB 
executive  vice  president,  nominated  for  NAB 
medium-station  director-at-large.  He  now 
heads  WGAC  Augusta,  Ga.  Arthur  B.  Church, 
KMBC  Kansas  City,  many-time  director,  among 
20-odd  nominees  along  with  four  present  board 
members:  Harold  E.  Fellows,  WEEI  Boston; 
Charles  C.  Caley,  WMBD  Peoria,  111.,  and 
Henry  W.  Slavick,  WMC  Memphis,  all  district 
directors,  and  Kenyon  Brown,  KWFT  Wichita 
Falls,  Tex.,  incumbent  medium-station  director. 

UNDERSTOOD  Harold  Wheelahan,  WSMB 
New  Orleans,  unopposed  in  NAB  District  6 
for  directorship.  Also  possibly  slated  for  un- 

opposed election  are  Cal  Smith,  KFAC  Los 
Angeles,  District  16  (incumbent),  and  Jack 
Todd,  KFBI  Wichita,  District  12. 

SPEAKING  of  elections,  NAB  board  will  have 
to  name  additional  nominees  in  at  least  one 
bracket.  Elections  thus  will  be  delayed  at 
least  week  pending  board  action.  Some 
aspirants  to  directorships  weren't  on  NAB's 
eligibility  list  because  they  didn't  fill  out 
certification  forms  properly. 

POLITICAL  hornets  nest  may  be  stoked  by 
FCC,  involving  former  GOP  Presidential  nomi- 

nee. Case  is  1936  Candidate  Alf  Landon's  five- 
month-old  application  for  transfer  of  his 
Denver  daytimer,  KTLN,  to  General  Manager 
Leonard  Coe  for  $45,000  [Broadcasting,  Aug. 
1,  1949].  FCC  considering  calling  hearing.  One 
question:  Has  transfer  already  taken  place? 

EXECUTIVE  of  motion  picture  company  in 
New  York  reportedly  hired  by  NBC  as  staff- 
level  public  relations  chief,  probably  with  vice 
president's  rank.  Sydney  H.  Eiges,  present 
NBC  vice  president  in  charge  of  press,  will 
continue  on  operating  level. 

MUTUAL  BOARD,  which  meets  in  Washington 
next   week,    undoubtedly    will    again  discuss 

(Continued       page  86) 
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Feb.  1 :  U.  S.  Cuban  Conference  on  NARBA  as- 
signment's. Radio  Direcione,  Havana,  Cuba. 

Feb.  2-3:  NAB  Unaffiliated  Stations  Committee, 
NAB  Hdqrs.,  Washington. 

Feb.  8:  Television  Broadcasters  Assn.  annual  clin- 
ic, Waldorf-Astoria,  New  York. 

Feb.  8-10:  NAB  Board  of  Directors,  San  Marcos 
Hotel,  Chandler,  Ariz. 

(Other  Upcomings  on  page  28) 

Bulletins 

BRISTOL-MYERS,  New  York,  through  Do- 
herty,  Clifford  &  Shenfield,  New  York,  pre- 

paring spot  announcement  campaign  to  pro- 
mote economy  size  Ipana  toothpaste  on  more 

than  100  stations  in  35  major  markets  starting 
in  February.  In  addition,  hitchhikes  will  be 
used  on  its  two  network  shows,  Mr.  District 
Attorney  (NBC)  and  Break  the  Bank  (ABC). 

MEDIATION  session  Friday  failed  to  break 
deadlock  between  Radio  &  Television  Directors 
Guild  and  radio  networks  and  WOR-TV  New 
York.  Neither  side  budged,  union  sticking  by 
its  $300  video  demand  and  companies  offering 
current  $135.  Strike  deadline  tomorrow  mid- 

night. Membership  meeting  of  guild  scheduled 
for  tonight.  New  York  State  Mediator  Mabel 
Leslie  holding  time  open  today  and  tomorrow 
to  try  last  minute  effort  to  end  impasse. 

MILLER  ISSUES  REPLY 

TO  COMR.  JONES'  LETTER 
BATTLE  of  words  between  FCC  Comr.  Robert 
F.  Jones  and  NAB  President  Justin  Miller 
resumed  Friday.  Judge  Miller  issued  state- 

ment in  reply  to  Commissioner's  Jan.  25  answer 
to  his  "Dear  Bob"  letter  of  Jan.  19  (see  ex- 

change of  letters  page  22).  In  latest  episode, 
Judge  Miller  chided  Comr.  Jones  on  his  "philos- 

ophy" as  federal  official.  Statement  follows: 
"Apparently  Comr.  Jones  misconstrued  com- 

pletely what  I  said  in  my  letter  of  Jan.  19. 
I  am  sorry  that  he  did  not  understand  either 
the  intent  or  meaning  of  my  words  and  that 
he  read  into  them  such  fantastic  implications ; 
but  I  am  happy,  nevertheless,  that  this  has 
p  ovided  an  occasion  for  the  Commissioner  to 
make  even  more  clear  the  philosophy  which 
underlies  his  behavior  as  a  member  of  a  high 

government  body." 
BAB  FURNITURE  ANALYSIS 

BAB'S  first  TV  retail  information  folder, 
dealing  with  furniture,  mailed  to  stations  Fri- 

day. Beginning  next  month,  when  banks  will 
be  subject,  both  radio  and  video  editions  of 
folders  will  be  released  simultaneously.  Two 
TV  bonus  issues  in  near  future  will  deal  with 
laundries  and  dry  cleaners,  and  jewelry  busi- 

ness, subjects  already  covered  in  radio  releases. 

MBS  APPOINTS  ALLEN 
SIDNEY  P.  ALLEN,  of  Mutual  sales  staff, 
named  assistant  to  vice  president  in  charge 
of  sales. 

Business  Briefly 
PACT  EXTENDED  #  William  H.  Wise  & 
Co.,  after  sponsoring  ABC's  Get  More  Out  of 
Life,  Sun.,  10:15-10:30  p.m.,  on  one-time  basis  i 
Jan.  22,  extends  contract  12  weeks  over  62  ABC  j stations.  Firm  promoting  its  book.  Your  Dream 
Home — How  to  Build  It  For  Less  Than  $3,500. 
Agency,  Thwing  &  Altman,  N.  Y. 

WAVERLY  RESUMING  •  Waverly  Fabrics 
Division  of  F.  Schumacher  &  Co.,  New  York, 
resuming  radio  advertising  for  home-furnish- 

ing fabrics.  Announcements  ordered  on  Mary 
Margaret  McBride  show  on  WJZ  New  York 
and  WOR  New  York's  Dorothy  and  Dick 
Kolman  breakfast  program.  Agency,  Ander- 

son, Davis  &  Piatt,  New  York. 

P&G  VIDEO  #  Procter  &  Gamble  Co.,  Cin- 
cinnati, to  sponsor  Beulah  starting  in  Septem- 

ber on  ABC-TV  for  new  product.  Agency, 
Dancer-Fitzgerald-Sample,  New  York. 

MAY  BUY  #  M  &  C  Foods  Co.,  Chicago 
(Italian  specialties),  considering  radio  and  TV 
through  newly  appointed  agency,  Morris  F. 
Swaney,  Chicago;  Howard  Medici,  account 
executive.    Firm  has  used  both  media. 

RMA  TUBE  PRODUCTION 

FOR  NEW  SETS  EXPANDS 

OUTPUT  of  receiving  tubes  for  new  radio 
and  televisions  sets  increased  in  1949,  Radio 
Mfrs.  Assn.  announced  Friday.  Total  tube 
output  down  due  to  drop  in  replacement  needs. 

Production  totaled  198,753,295  tubes  in  1949 
compared  to  204,720,378  in  1948.  Of  1949  total, 
147,298,436  went  into  new  sets,  compared  to 
146,162,214  in  1948.  Replacements  were  39,- 
696,297  in  1949  compared  to  47,056,521  year 
before.  Export  production  last  year  was  | 
10,072,845,  slightly  under  1948,  with  1,685,717  i 
for  government  use  which  almost  doubled  1948  | 
figure.  I 

December  tube  production  well  above  figure 
in  same  month  of  1948  and  only  slightly  under 
that  for  November  1949.  \ 

TWO  JOIN  NBC  SPOT 

ROBERT  Z.  MORRISON  Jr.  and  Bernard  H. 
Pelzer  Jr.  appointed  account  executives  in 
NBC's  national  spot  sales  department.  Mr. 
Morrison,  recently  with  WFIL  Philadelphia 
was  with  NBC  Recording  Division  1943-48 
Mr.  Pelzer  was  recently  advertising  consultant 
to  food  and  drug  concerns  and  formerly  di- 

rector of  radio  at  Owen  &  Chappell  and  net- 
work program  supervisor  at  Benton  &  Bowles. 

WINS  OFFER  PENDING 

FORMAL  reiteration  of  offer  of  Internationl 
Ladies  Garment  Workers  Union  to  buy  WINS 
New  York  from  Crosley  Broadcasting  Corp. 
had  not  been  acknowledged  Friday.  Offer  re- 

newed in  midweek.  Pending  response  from 
Crosley,  union  undecided  whether  to  file 
amended  application  for  WINS  facilities  to 
replace  one  dismissed  last  week  by  FCC  be- 

cause of  lack  of  engineering  information. 

BROADCASTING Teleca.<!ting 



COmPREHENS. 

CDUEBBGE.^ 

DtSCHUl 

Capifal  Cify 

of  the  fastest-Crowing 
State  in  the  Nation! 

Salem  in  the  heart  of  the  rich,  fertile  Willamette 

VaWey,  is  the  political  hub  of  Oregon,  second  city 

of  the  State,  and  geographically  almost  in  the 

center  of  KGW's  powerful  north-south  transmitter 

signal. 

Salem's  metropolitan  population  has  doubled  in 
the  last  10  years  ...  its  greatest  growth  has  come 

since  the  close  of  the  war.  Dairy  and  agricultural 

products  and  their  processing,  pulp  and  paper 

mills,  and  lumbering  give  year-round  employ- 

ment and  keep  Salem's  ecbnomic  level  far  above 

the  State's  average. 

KGW  DELIVERS  Salem  ...  as  it  delivers  Compre- 

hensive Coverage  of  the  rest  of  the  fastest-grow- 
ing market  in  the  nation. 

^PcflS  This  chart,  cornpiled  from  official,  half-milivolt 
contour  mops  filed  with  the  FCC  in  Woshing- 
ton,  D.  C,  or  from  field  intensity  surveys,  tells 

C0<    the  story  of  KGW's  Comprehensive  Coverage. 

PORTLAND 

OREGON 

AFFILIATED  WITH  NBC 

REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO. 
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I    SERVING  THE  TRI-STATE  AREA  (PENNA.,OHIO,  NEW  YORK) 
I 

POPULATION 

383,000 

BUYING  INCOME 

^537,923,000 

AREA'S  ONLY 

5000  WATT  STATION 

RADIO  EQUIPPED 

HOMES  96.8 ''o For  complete  details  about  this  rich,  metropolitan 
market  served  by  WIKK  consult: 
TAYLOR-BORROFF  &  CO.,  Inc. 

SALES    MANAGEMENT  1949 

1 

Published  Weekly  by  Broadcasting  Publications,  Inc. 
Executive,  Editorial,  Advertising  and 

Circulation    Offices:    870    National    Press  BIdg. 
Washington  4,  D.  C.  Telephone  ME  1022 
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Feb.  20  Target  Date  for  Hearings  on  Radio  Bills.  . 
BMB  Study  Shows  Increased  Radio  Audience.... 
Network  Time  Sales  Near  $16  Million  
'49  Set  Sales  Hit  Ail-Time  High   
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FEATURE  CALENDAR 
First  issue  of  the  month:  AM  Network  Showsheet 
Second  issue:  Network  Boxscore;  How's  Business Third  issue:  Trends  Survey  ] 
Last  issue:  Telecasting  Showsheet 

At  Washington  Headquarters 
SOL  TAISHOFF 

Editor  and  Puhlither 
EDITORIAL 

ART  KING,  Managing  Editor 
J.  Frank  Beatty,  Rufus  Crater,  Associate  Edi- 

tors; Fred  Fitzgerald,  News  Editor;  Tyler 
Nourse,  Jo  Hailey,  Assistants  to  the  News  Edi- 

tor. STAFF:  David  Berlyn,  Lawrence  Chris- 
topher, Mary  Ginn,  Tom  Hynes,  John  Osbon, 

Ardinelle  WiUiamson.  EDITORIAL  ASSIST- 
ANTS: Estelle  Dobschultz,  Kathryn  Ann 

Jones,  Pat  Kowalczyk,  Doris  Lord,  Wilson  D. 
McCarthy,  Jean  D.  Statz;  Eleanor  J.  Brum- baugh, Assistant  to  the  Publisher. 

BUSINESS 
MAURY  LONG,  Business  Manager 

Winfield  R.  Levi,  Assistant  Advertising  Man- 
ager; George  L.  Dant,  Adv.  Production  Man- ager; Harry  Stevens,  Classified  Advertising 

Manager;  Eleanor  Schadi,  Phyllys  Steinberg, 
Judy  Martin;  B.  T.  Taishoff,  Treasurer;  Irving 
C.  Miller,  Auditor  and  Office  Manager;  Eunice 
Weston. 

CIRCULATIONS  AND  READERS'  SERVICE 
JOHN  P.  COSGROVE,  Manager 

Lillian  Oliver,  Warren  Sheets.  Elaine  Haskell 
Grace  Motta. 

NEW  YORK  BUREAU 
250  Park  Ave.,  Zone  17,  PLaza  5-8355 

EDITORIAL:   Edwin   H.   James,   New  York 
Editor;  Herman  Brandschain,  Asst.  to  the  New 
York  Editor;  Florence  Small,  Gloria  Berlin, 
Betty  R.  Stone. 
Bruce  Robertson,  Senior  Associate  Editor. 
ADVERTISING:  S.  J.  Paul,  Advertising  Di- rector; Eleanor  R.  Manning. 

CHICAGO  BUREAU 
360  N.  Michigan  Ave.,  Zone  1,  CEntral  6-4115 
William  L.  Thompson,  Manager;  Jane  Pinker- 
ton. 

HOLLYWOOD  BUREAU 
Taft  Building,  Hollywood  and  Vine,  Zone  28. 

HEmpstead  8181 
David  Glickman,  West  Coast  Manager;  Ann 
August. 

TORONTO 
417  Harbour  Commission  Bldg.  ELgin  0775 James  Montagnes. 
Broadcasting  *  Magazine  was  founded  in  1931 

by  Broadcasting  Publications  Inc.,  using  the 
title:  Broadcasting  * — The  News  Magazine  of 
the  Fifth  Estate.  Broadcast  Advertising  *  was 
acquired  in  1932  and  Broadcast  Reporter  in 
1933 *  Reg.  U.  S.  Patent  Office 
Copyright  1950  by  Broadcasting  Publications,  Inc. 

Subscription  Price:  $7.00  Per  Year,  25c  Per  Copy 

ERIE'S  ONLY 

yy  |M  R     5000  WATT  STATION WW  ■■111        ABC  AFFILIATED 
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Switch  to  Escape ! 

/
/
 

Several  million  people  know 

that  a  good  way  to  get  away 

from  it  all  is  to  flip  a  radio 

switch  and  listen  to  "Escape." 

For  "Escape"  is  a  one-way  ticket 

away  from  the  humdrum.  It's 
high  adventure  in  far  places,  as 

told  by  the  world's  best  tellers 
—in  the  tradition  of  Kipling, 

Conrad,  Bierce,  Stevenson,  Poe. 

All  this  comes  tidily  wrapped 

in  a  CBS  Package  that's  been 
steadily  snatching  high  ratings 

right  out  from  under  the  nose 

of  top-Hooper  comedy. 

Very  good  for  a  sponsor  who 

likes  to  get  away  from  it  all 
—at  a  'profit. 

A  CBS 

PACKAGE 

PROGRAM 



mmsL 

SUNDAY 
ABC              CBS              MBS  NBC MONDAY ABC              CBS              MBS  NBC 

TUESDAY ABC              CBS              MBS  NBC 

ABC  [ 

6:00  PM 
Adams  Hats 
Drew  Pearson (!!8i  R 

Prudential  Ins. 
Family  Hour 

(149) 

Quaker  Oats 
Roy  Ro;ers Show  (SOD) Catholic  Hour s (Not  in  Service 

Metro.  Life  Ins. 
Eric  Sevareid (22) Repeat  of 

Kid  Strips News Bob  Warren (Not  in  Service 
Metro.  Life  Ins 

)   Eric  Sevareid (99  1 Repeat  of 

Kid  Strips 
News Bob  Warren 

'Not  in  Servict 

)  E 

6:15 
Seeman  Bros. 
Mod.  Headlines 

1.213}  R You  and  — 
S 

- Clem  McCarthy 
C.1C  e.4A  c o;15-e:ZQ  S 

Yon  And  — 
S 

Clem  McCarthy 
6:15-6:26  S 

6:30 
Hormel  Co. 
Hormel  Girls 

(222) 

C-P-P 
Our  Miss  Brooks 

i152)  R 
Cudahy  Packing 

Nick  Garter (467) 
Henry  Morgan 

Show S 
No  Network 

Sketches  in 

Melody 

6:26-6:45  S No  Network Sketches  in 

Melody 

6:20-6:45  S 

6:45 
.. 

P  &  (3— Ivory 
Lowell  Thomas 

(78) 

Sun  (III  Co. 3-Star  Extra 

(34) 

V  i  G-lvory 
Lowell  Thomas (78) Sun  Uil  Co. 3-Star  Extra 

(34) 

7:00 Where  There's Music 
S 

Amer.  Tob.  Co Jack  Benny 
(180)  R 

Anahist 
Adv.  of  the 

Falcon 
Christopher 

London 5 

Co-op 

Headline  Editioi 

(53)  * 

P  &  G-Dreft Beulah 
(82)  R 

Co-op 

Fulton  Lewis  jr. 
(291) 

Amer.  Tob.  Co. 
Light  Up  Time 
(163)  H  R 

Co-op 

Headline  Editioi 

(53)  * 

P  K  G-Drell Beulah 
(82)  R 

Fulton  Lewis  jr. 

(291) 

Amer.  lob.  Co. 

Light  Up  Time 
^163)  H  R 

Co-op 

Headline  Editior 

'53;  " 

1 

7:15 

Co-op 

Elmer  Davis 
(46i P  8  G-Oxydol 

Jack  Smith (84) Dinner  Date 
S 

Miles  Labs. News  of  World 
,  (149) 

Co-op 

Elmer  Davis 
(45) 

V  &  G-Oxydo 
Jack  Smith 

(84) 

Dinner  Date 
S 

Miles  Labs. News  of  World (144) 

Co-op 

Elmer  Davis 

(46) 

'i 

7:30 

Amazing 
Mr.  Malone 

S 
Lever  Bros. 

Amos  'n'  Andy 
..aiaj.4. 

The  Saint Rexall  Co. 
Harris-Faye 

(165) 
General  Mills Lone  Ranger 

(175)  R 

Campbell  Soup 
Club  15 
(155)  R 

Noxzema 
Gabriel  Heatter 

(?4) 

Echoes  from the  Tropics 
S 

Pepsi-Cola 
Counter-Spy 

(274) 

Campbell  Soup Club  15 

(155)  R 

Rhodes  Pharm. Gabriel  Heatter (155) Echoes  irom the  Tropics 

S 

General  Mills Lone  Ranger 
(175) 

7:45 

CamibellSoup 
Ed.  Murrow 

(153) 

1  Love 
A  Mystery 

S 

Pure  Oil  Co. 
Kaltenborn 

(31 ) 

Campbell  Soup 
Ed.  Murrow 

/Id  1 
(13d) 

1  Love A  Mystery Pure  Oi.  Co. R.  Harkness 
/97>  DD \ 

8:00 
Stop  the  Music S 

Coca-Cola 
McCarthy  Show 

(ISO)  R 

Co-op 

A.  L.  Alexander 
WildrootCo. 
Adv.  of  Sam 

Soade  (165)  H 
Ethel  &  Albert 

S 

Bromo  Seltzer 
Inner  Sanctum 

(157)  R 

B-Bar-B 
Riders 

A  A  of  RR's 

Railroad  Hour 
(165) 

Amer.  Oil  Co. 
Carnegie  Hall 

(U8) 

Sleriing  Drug 

Mystery  Theater (.149)  R 
Count  of Monte  Cristo 

S 

duPont,  Cavalc. of  America 

(152)  H 

tmbassy  Cigs. Dr.  1.  Q. 

(55j 

8:15 
Smith  Bros. 

(173) 

8:30 Speidel  Corp. (171) 
P  S  G-Tlde 
Red  Skelton 

(172 1  R 
Sylvan  Levin 
Opera  Concert 

U.  S.  Steel  Corp. 
Theatre  Guild 

(165) 

General  Moton 
Henry  Taylor 

(264) 

Lever-Liptoi 
Arthur  Godfrey 
Talent  Scouts 

Peter  Salem 
S 

Firestone 
Voice  Firestone 

'140) 

Gentlemen of  the  Press 
S 

L'-P-HI'thHwdr. 

Mr.  Mrs.  North 

(152)  R 

Ulhcial Detective 
S 

Lewis  Howe  tin. 
Baby  Snooks 

(156) 

Oaseoook  ot 
Gregory  Hood 

s  ■ 

i 

8:45 
Old  Gold 
Cigarettes (173) 

Buddy  Weed 
S 

(154)  R 
~ 

9:00 
Richard  Hudnu 
Walter  Winchel 

(272) 
Electric  Co. Corliss  Archer 

iU3) 
Opera Concert 

Leighlon  Noble Treasury  Show 
S 

Lux  Radio Theater 

(176) 

Murder  By 

Experts S 

Bell  Telephone 
Telephone  Hour 

(153)  R 

Co-op 

Town  Meeting 

(56) 

Wm.  Wrigley 

Life  with  Luigi 

(173) 
John  Steele 
Adventurer 

Lever— Swan 
Bob  Hope 

(153)  H 

Petri  Wine  Co. SherlockHolmes 

III') 
G 

9:15 
Andrew  Jergens 
Louella  Parsons 

(204) 
Muntz 
Rebuttal 

(39i 
9:30 

Burisen-Riner Chance  of  a 
Lifetime  (187) 

Philip  Morris 
Horace  Heidt 

(172i 
Sheliah 
Graham 

Bayer  Asprin American  A.  of F.  Music  (155) 
Solo 

Soliloquy 

S 
Crime 

Fighters 

Cities  Service 
Band  ol  America 

/111  t  u 
Chr.  Sc.  Monitor Views  the  News 

D n 

Escape 

Mysterious 
Traveler Jonnson  wax Fibber  McGee s,  maHv  rifi^i a  mOliy  l,lv9J 

Buzz  Adiam 
S 

9:45 
Twin  Views 
Of  the  News 

S 

We  Care 
c 

_  J 

10:00 
Carter  P'clucts Jimmie  Fidler 

(70) 

Carnation  Co 
Contented  Hour (175) Music 

Eversharp 
Take  Iter Leave  It  ,164) 

American  Arts 
Orchestra 

S 

 tew  
Pepsodent My  Fried  Irma — mj  

A.  F.  ol  L. 
Commentators 

(146) 
Dangerous 
Assignment S 

Time  tor 
Defense 

S 
Pursuit A.  F.ol  L. Commentators /lilt  1 (140) 

Lever  Kros. 

Big  Town 

hiiiier  Brewing 

Lawrence  Welk' 

'9fii (*0) 

10:15 
Ted  Malone 

0 

co-op 

Newsreel 

co-op 

Newsreel 

10:30 

co-op 

Jackie  Robinson 
We  Take 
Your  Word 

Enchanted 
Hour 

Pet  Milk Bob  Crosby 
(162) 

K.  J.  Reynolds Bob  Hawk 
(163) 

Dance 
Orchestra 

Dave  Garroway 
Show 

It's  Your 

Business 
(NAM) 

Frankie  Carle's 
Orchestra Dance Orchestra t  Wffliri. PeopleareFonny (164) 

On  Trial 
S 

10:45 
Sokolsky 

S 
Robert  Nathan 

CIO DAY  TIME 

ABC SUNDAY 
CBS  MBS 

NBC MONDAY  -  FRIDAY 
ABC  CBS  MBS 

NBC 
ABC SATURDAY 

CBS  MBS NBC ABC 

S 

T 

N 

& 

9:00 
Concert 

Hall 
S 

9:15 

9:30 

World  News 

E.  Power 
S 

Voice  ol  Proph- 
ecy, V  of  P  In 

(85) 
9:45 

10:00 Message  of 
Israel 
S 

10:15 

10:30 Southernaires 
S 

10:45 Southernaires 
S 

11:00 
Foreign 
Reporter S 

Trinity  Choir 

Church  of  Air 
S 

Elder  Michaux 
Happiness  Hou 

Dixie  4 

Quartet 
Healing  Minis 
try  of  Chris. Science 
Radio  Bible Class 

(286) 

Church  of  Air 

Newsmakers 
S 

Voice  of Prophecy 

(281) 

Christian  Ref 
Church,  Back  T  I God  (266) 

Co-op 

World  News 
W.W.Chaplin 

General  Mills 
Breakfast  Club 

(212)  R Wormwood 
Forest 
S 

Swift  S  Co. 
Breakfast  Club 

(127)  R Cameos  of  Musit 
9:30-10  on 

Avail.  Stations  S 
Hudson  Coal  Co 
D.  &  H.  Miners 

(13) 

Phiico  Corp. 
Breakfast  Club 

(24) National 
Radio  Pulpit 

S 
Libby.  McNeill My  True  Story 

(196)  R 

Family  Time S 
General  Mills 
Betty  Crocker 

(191)  R Serulan Victor  LIndloli 
(69) 

Faultless  Slarcf 
Starch  Time 

(50) 
Modern Romances 

S 

Co-op 

News 

Barnyard  Follie S 

Music  Please 
S 

Toni  &  Wildroo Arthur  Godfrey 

(170)  R Gold  Seal Arthur  Godfrey 

(173)  R National  Biscui Arthur  Godfrey 

(173)  R Liggett  &  Myer Arthur  Godfrey 

(185)  R 

Robt.Hurleigh 
Co-op 

Tell  Your 

Neighbor 
Tennessee 
Jamboree 

Co-op 

Cecil  Brown 
(30) 

Faith  Our  Time S 

Say  It  with 
Music 

Co-op 

Behind  the 

Story 

The  Eddie 
Albert  Show 

S 
Breakfast 

on  the  Plaza S 

Clevelandaires 
S 

Shopper's 
Special 

S 

P  8  G,  Welcome Travelers 

(142) 

At  Home 
with  Music 

Kraft  Foods 
Marriage  for Two  (146) 

Junior 
Junction S 

Sealtest 
Dorothy  Dix  at Home  (77) 
Manhattan  Soap 
We  Love  and Learn  (162) 

Navy  Hour S 

Co-op 

News 

Barnyard Follies 

S 

Ferry  Morse Garden  Gate 
(172) 

Music  for  You S 

M  &  M  Ltd Joe  Di  Maggio 

(16) 

Cream  of  Wheat Let's  Pretend 

(154)  • 

(Ne'work  Opens 9:30  A  M  ) 

News 
Brown  &  Wmsn 

Peoole  are 
Funny  (16) 

Magic  Rhylhn 

Helen  Hall 
Pet  Milk 

Mary  Lee  Taylor 

(148) News 

Music 
J.  Morrell  8  Co 

Lassie 
(164) 

Mind  Your Manners 
S 

1:30 

1:45 

2:15 Minn  valley 

Canning  Co. Fred  Waring 

 OlS)  

2:30 

2:45 

3:00 

3:15 

3:30 

NatlMi 

Vesper' 

S 

Ilk 

Aroand 
Warli 
(ISO) 

"is 

Co-op; 

Mr  Presi 

.as* 

il!l> 
i  n 

Fruehaufh  ii 
Harrison*  ib 

(75)1 11 

P  J  Hit  ' 

Betty  CI (111 Lihrn  La) 

Lutheran 

(190 

11:15 Dawn  Bible 
Students,  Fran  ; 
S  Ernest  (179 

Howard  K. 
Smith 
S 

Morning 

Serenade 
(split  net) 

Bob  Poole 
Next  Dave Garroway 

S 
NBC 

Stamp  Club 3:45 Ooubleday,  Sid 
Walton  (MWF 

(57) UouOleday 

Galen  Drake 
(M-W)  (52) 

Lever  bros Junior  Miss 
(169) 

Man  on  farm 

(Quaker) 
(363) 

Brown  Shoe 

Smilin'  Ed 

McDonnell  (162: 

voices ) 

Live 
S 

11:30 Hour  of  Faith 
S 

Salt  Lake  City 
Tabernacle 

S 

N'western  U 
Review 

S 
News  Hilites 

S 
Quaker  Oats 

Quick  as  a  Flas 

(206)  « 

Contn'l  Baking 
Grand  Slam 

(48) 

Prudential  Ins. 
Jack  Berch 

(139) Roger  Dann S 
4:00 

11:45 Campana 
Solitair  Time 

(20) — PTE- Rosemary 

(148) 

BaSbitt 
David  Harum 

(58) 

4:15 

12:00  N 
Fantasy  In Melody 

S 
Get  More 
Out  of  Life 

(53)  S 
College  Choirs 

American 
Forum  of  the Air  S 

Philip  Morris 
Ladies  Be 

Seated (209)  ♦ 

ueneral  l-oods Wendy  Warren 
(151) 

Co-op 

Kate  Smith 

Speaks 

Ranch  Boys 
S 

Armstrong  i;orii 
Theater  of  T'day 

(171) 

Harriaoii Washington 
News 4:30 

Americans  tne 
World  Over S Milton  : 

Opera  : 

12:15  P  I 
Lever  Bros. Aunt  Jenny 

(83) 

Lanny  Ross 
Music 

k45 

Piilsbufy  Mills 
Grand  Cen  Sta 

(152) 

U.S.  rrsaitiry 

Luncheon  with 
Lopez 

12:30 Piano 
Playhouse 

People's 
Platform 

S 
Lutheran  Hour 
Dr.  W.  Maier 

(392) the  bternai 
Light S 

Out  of  Service 
Whilehall Helen  Trent (165) BSD  Chuckle Wagon Hometowners HintHtiH Farmer 

Smoky  Mt 
Hayride 5:00 

Think 

S 

12:45 

— mrnmrr 

Our  Gal  Sunda] (160) 

G.  Heatter's 

Mail  Bag 

5:15 
hine  Arts 
Quartet S 

vnaries 
Collingwood 

S 

— CtFUp — Baukhage (92) PtG 
Big  Sister 

(143) 

— mm — 
Symphony 
Mon.  1-1:30 

ABC  Cimtefl 
of  American 

Jazz 

— Ariimur 

Stars  Over Hollywood  (168) 

■StttrCliafnrers 

Natl.  Farm  8  H Hour  (164) 
15ilinty«5T 
Greatest EverTol 

1:00 
Doubleday 

News 
America 
United 

S 

Co-op 

Cedric  Foster 
Campus 

Salute 
5:30 

uouoieoay 

Quiz 

(61) 

CiPilll 

Nancy  Craig (11) 

— P4G 

Ma  Perkins (144) 
Luiii!iie»n  with 

Lopez 
Tues.-Fri. 

:15 Elmo  Roper 
S 

Harvey 

Harding 

5:45 
I. 



IN  G FOR  FEBRUARY  lilSfl 

ISDAY 
MBS  NBC 

THURSDAY 
ABC              CBS              MBS  NBC 

FRIDAY 
ABC              CBS              MBS  NBC 

SATURDAY 
ABC              CBS              MBS  NBC 

Repul  of 
Kid  Strips 

News 
Bob  Warren 

s 
(Not  in  Service) 

Metro.  Lite  Ins 
Eric  Sevareid 

1.22) 
Repeat  of Kid  Strips 

News 
Lionel  Ricau 

S 
(Not  in  Service; 

Metro.  Lite  Ins. 
Eric  Sevareid 

(22) 
Repeat  of Kid  Strips News Lionel  Ricau 

S 
Albert  Warner 

s 

News 
Bancroft 

s 

Modern Music News 6:00  PM  i 

Clem  McCarthy 
S:1S-6:29  S You  And  — S 

Clem  McCarthy 
6:15-6:20  S You  And  — S 

Clem  McCarthy 
6:15-6:20  S 

Bible  Messages 

s 

Memo  From 
Lake  Success 

Religion  in the  News 
6:15 

Sketches  in Melody No  Network 
Sk^Icllis  in 
Melody 

6:20-6:45  S 
No  Network 

SKeicnes  in 

Melody 

6:20-6:45  S 

Co-op 

H.  Wisner 
Red  Barber 

Sports 

Music 

NBC 

Symphony Orchestra  .S  6:30 

iw  uii  uo. 
J-Star  Extra 

^34) 

f  t  G— Ivory L.  Thomas 
(78)  R 

Sna  Oil  Co. 
^Star  Extra 

(34) 

P  &-6— tvory 
L.  Thomas 

(78)  R 

SUfl  Oil  Cb. 3-Star  Extra 

(34) 
Roger  Kenner 

Trio 

s 

News 
L.  Leseuer Mel  Allen 

6:45 

p\\m  Lewis  jr. ) 
Amer.  lob.  Co. 
Light  Up  Time 

1  v«  .1  n  n 

Co-op 

Headline  Edition 

(53 'i  ' 

 P-TG-  ■ 
Beulah 
(81)  R 

.Amer.  iod.  uo. 
Fulton  Lewis  jr.  '  Light  Uo  Time 

(251)        1  (16i)  H  R 

Cs-op 

Headline  Edition 

(53)  • 

 P4G 

Beulah 

(31)  R 

Fuifon  Lewis  jr. 

(291) 

Amer.  Tob.  Co. 
Light  Up  Time 
(165)  H  R 

String 

Ensemble 
s 

Young  Love 
S 

Hawaii  Calls 7:00 

'  Dianer  Date 
Miles  Labs. 

News  of  World 
(149) 

uo-op 
Elmer  Davis 

(46 

PSU 
Jack  Smith 

(84)  R 

Dinner  Date 
S 

Miles  Laos. 
Newsol  World 

(142) 

Co-op 

Elmer  Davis i46) 

PSG 

Jack  Smith 

(84)  R 

Dinner  Dale 
S 

miles  Laos. 
News  of  World 

(149) 

Co-op 

Bert  Andrews 

7:15 

•K.  B.  Semler 
abr'el  Heatter 

(215") 

tchoes  from 
the  Tropics 

s 
•"epsi-uoia 
Counter-Spy 

(274) 

uampoeii  soup 
Club  15 
(l5Si  R 

Kfloaes  enarm. 
Gabriel  Heatter 

(13)) 

AOrian  Kollim Trio 
U.S.  Treasury 

lienerai  Mills Lone  Ranger 
(175) 

CahtpbellSoup Club  15 

(155)  R 

Gabriel  Heatter 
The  UN  Is 

My  Beat. 

Chandu 

s 

R  J  Reynolds Vaughn  Monroe ( 'Qv^  ,  . 

Comedy  of 

.  Errors 7. 90.7. EC 

Adventures  of 
Irchie  Andrews 

 a  

7:30 

1  Love 
S  Mifstery 

Kiire  Oil  Co. 
Kaltenborn 

(32i 

uampneii  soup 
Ed.  Murrow 

(153i 

1  Love A  Mystery 
Kure  Uil  tio. 
R.  Harkness 

i27i 

uampoeii  soup 
Ed.  Murrow 

(153) 

1  Love A  Mystery 
fure  uil  uo. Kaltenborn 

(31) 7:55-8 

Kennedy 

Chamberlain 

7:45 

lean  Too  To; Tliis 
{  S 

Hhili;  Morris This  Is  Youi 
Life  J46)  R 

Blondie 
S 

P  &  U-Lava 
FBI 
(149) 

California 
Caravan 

G.  K-Jello Aldrich  Family 

(147)  R 

norwicn  fnarm. 
Fat  Man 

(136)  R 

Gen.l-us.-sanKa The  Goldbergs 

(151)  R 

Bandstand 
U.S.A. 

Schhtz Halls  of  Ivy 

(154) 

Heine  and 
His  Band 

S 

Wrigley 

Gene  Autry 

(169) 

Ronson  Metal 
20  Questions 

(SOI  J (3UI  1 

tm.  Home  Prod. 
Hollywood  Star 
Thpsirp  )19Qi  U 
ineaife  (US)  n 

8:00 

■H — 
1  " J  ... 

8:15 

International 
Airport 

nralt  foods 
Great  Gilder- sleeve  (151) 

A  Dili  With Judy 

S 
— wmmi — Mr.  Keen 

(151)  R 

Mall  Psueh 
Sports  for  All (133) 

G.  T.-mim\ 
Father  Knows 

Best  (154)  H  R taullable  Life  ■ 
This  Your  FBI 

(221)  R 
Gm.  pas— Jelie 
My  Favorite Husband  (153)R 

Music 
Gotf  RSflBtUr 
We  the  People 

(115) 
Hollywood 

By'ine 
S 

Hhlllp 

Marlowe 
s 

Take  A Number P  &  G-Duz 
Truth  or  Conse- luences  (141 )  R 

8:30 

*•  * 

Rpynnlils  Tnh  

... 

8:45 

!  Mr.  Festliers 
Bristol  Myers 

Break  the  Bank 
(165) 

Uld  Gold  Urig. 
Amateur  Hour 

(173)  • 

kieciric  nuio- Lite,  Suspense 
(170) 

TBA Camel  Screen 
Guild  Theatre 

Hein:,  Aivnirs. 
of  Ozzie  & Harriet  (207) Am.  Tob.-'Bol Tan,  Leave  It  to Joan  (174; Air  Force Hour 

RCA  vitur — 
Screen  Di.'ectr's. 
Playhouse  (164) 

urosoy  s 

Night  Shift s 

General  Foods 
Gangbusters 

(150)  R 

Meet Your  Match 
tmer.  Tob.  Co. 
Your  Hit  Parade 

(165)  R 
9:00 

- 9:15 

amily  Theatre 
S 

Bristol  myers 
Dist.  Attorney 

(165) 

PBiiip  Marris 
Crime  Photog. 

(150) 

Series  on Pensions 
Bistz  Brentn; 
Duffy's  Tavern 

(1S8) 

Pac.  e.  Boran 
The  Sheriff 

(191) 

The  Show 
Goes  On 

Cijiop 

Meet  the 
Press R.J.  Reynolds — 

Camel.  Jimmy 
Durante  (163) 

broadway  s 

My  Beat s 

Lombardo USA 

s 

:olgate  Shv.  C. 
\  Day  in  the  Life 9:30 

Lee  Hats 
R.  Montgomery 

(266) nhpstprRplH 

cti.  srarv  mi 
Roll  Call 

|215) 

•' (144)  H 9:45 
A.  F'.olL. Commentators 

(140 

Am.  uig.  &  vig. 
The  Big  Story 

(166) 

Aumor 
Meets  Critics 

S 
-HalTBrir — 

Hallmark  Play- 
.honse  (159) 

A.  F.  M  L. 
Commentators 

(146) 
Supper  Club Perry  Como (166) 

Gillette  S.B.Cb. 
Gillette  Fights 

(270) A.  p.  al  L. — 

Commentators 
(146) 

Pabsi  Sales  Co. Life  of  Riley 
(151) 

Phillips  Petrol, lal.  Barn  Dance 

(68)  • 

Sing  h  Again 
s 

Chicago  Theatre of  the  Air 
d 

Colgate 

Judy  Canova (144)  H 
10:00 

co-op 
Newsreel RntAfiolil 

co-op 

Newsreel 

co-op 

Newsreel 
10:15 

Okla.  State 
Symphony 

Mars  CaHdy 
Curtain  Time 

(144) 

Let's  Go  t« 
The  Met. 

S Sklppy  Holly- wood Theater 
 m  . 

Dance 
Orchestra 

Dragnet L&M-Fatima 
(146)  H 

Capitul  Cloak 
Room S 

Dance 
Orchestra 

Col.-Palm.-Peet 
Sports  Newsreel (139J Hotel  Bands 

S 

Carter  Prod. 
Sing  It  Again 

(135) 
R.J.  Reynolds Grand  Ole  Opry 

— m — 

10:30 

Pro  &  Con 
S 

Luden's 

Sing  It  Again 

(139) 
10:45 

; 
4i 
SUNDAY 
5             MBS  NBC 

MONDAY  -  FRIDAY 
ABC             CBS             MBS  NBC 

SATURDAY 
ABC             CBS             MBS  NBC 

••nto "ling 
American  Radio 

Warblers 
U  of  Chicago 
Round  Table 

S (Not  in  Service) 
PSG 

Dr.  Malone 

(140) 

Music  1 

Co-op  News 
George  Hicks S 

Old,  New, 
Borrowed,  Blue S 

Toni  Co. 
Give  and  Take 

(150) 
Symphonies for  Youth 

Voices  Down  1 The  Wind 

s  1 

Michael O'Dofly 

Co-op 

Art  Baker's Notebook 

PSG 
Guidin;  Light 

(142) 
Checkerboard Jamboree The  Playboys 

"; 

reel 
lall 

Chamber 
Music 

NBC 
Theatre 

S 

Co-op 

Welcome  to 
Hollywood 

General  Foods 
2nd  Mrs.  Burton 

(68) 

Miles  Labs. 
Ladies'  Fair (410) 

Campbell  Soup 
Double  or 

Nothing  (132) 
Texas  Co. Mel.  Opera 

(235) 

Borden 
County  Fair 

(164) 

Voices  and  1 Events 
s 

P&G 
Perry  Mason 

(150) 
e 

9. 
day 
rake 

Co-op 
Bill  Cunningham 

(55) 

Hannibal 
Cobb S 

Toni  Co. 
Nora  Drake 

(155) 

Miles  Labs. 
Queen  for  A Day  (423) 

General  Mills 
Today'sChildren 

(73) 

Wra.  Wise 
Gel  More  Out  of 

Life  (46) 
Dance  Music 

Music 

;e 
day 
rling 
ST) 

Veteran  Wants 
lo  Know 

S 

PSG 
Brighter  Day 

(82) 

General  Mills 
Light  of  World (73) 

til'monic iliy  Oreh 
\ 

Treasury 
Variety  Show 

Miles  Lab. 

One  Man's Fam:iy  (161) 

Sterling  Drug 
Bride  &  Groom 

(221)  • 

Babbitt  Nona 
From  Nowhere 

(144) 

Bob  Poole 
Show 

P&G 
Lile-Beautilul 

(149) 
Report  From Overseas a 

\, Miles  Laos. 
Hilllos  House 

(126) 

P&G 
Road  of  Life 

'149) 

Adventures 
in  Science 

Caribbean Crossroads 

l_ General  Foods 
Juvenile  Jiffy 

(223) 

Miles  Labs 
Quiz  Kids 

(162) 
nek  a  uate  witn 
Buddy  Rogers 

Pillsbury 
House  Party 

(152)  * 

HiiG 
Pepper  Young 

(153) 
CBS  Farm News 

'  PSQ 

Right  to  Happi- ness (152) Cross  Section 
U.S.A. 

B Hopalong 
Cassidy  (482) 

■tounliteilayt" Edwin  C.  Hill 
(32) 

Carter  Family 
S 

Garry  Mgore 
Show 

S» 

Miscellaneous 
Programs 

swinz  Drill 
Backstage  Wife 

(146) 

Dance 
Orchestra Dunn  on Disc Living— 1950 

S 

— Duubluila) — Ideas  Unlimited 
(32) 

Tune  Trio 
S 

-StrftnrOmj — Stella  Dallas 
(146) 

-iimia — 
' ;,  Smd'y 'i  Chase 

U.S. ToBaece 
Wm  Gargan 

Private  Investgr (380) 

■Slmtton  1nt: 
High  Adventure 

(13) 
— mm — ' Promenade 

S 
Georgia 
Jamboree — p^-e  Lorenzo  Jones 

(144) 
Dance 

Orchestra 
TBA 

-SterttiirOraj— Y.  Widder Brown  (146) TBA 

— Glim  Bryant — ' M  Yev 
calion 

OiuieLjbMjiO) 
DL&WCo3l(23) 
The  Shadow 

 Hrftrm  Richrd  Diamond 
Prvl.  Detective 

See  Footnotes 

— Treasary 

Bandstand 
S 

 Kelleg; 

Mark  Trail 
(MWF  ihr.) 
National  Biscuil 

Oi.ura!  feodi 
When  Girl Mar's  (81) DeubledaySCe. 

Sidney  Wa^on- JacQues  Farrey 

(62) 

Dance Orchestra Anahlsl 
True  or  False and 

Wildcats 

Tues.-Thnrs. S.  Arrow  (343) 
General  Feeds Portia  Faces Life  (89) 

1 
S 
1  Rich — Willianisuii — True  Detective 

Mysteries  (472) 
Int'l  llarvesltf Harvest  of  Stars 

(167) Hugo  Malan's Orchestra 
S 

MWF.  Tow Mix-Ralston 
(482) 

— WtH4eh»(l  
Just  Plain  Bill 

(60) 
— WriMit/i — 

Tea  and 
Crumpets 

Dave  Stephens 
Show TBA TBA 

Hunt  Club  Do — Miles  Lnbe. — Curl  Massey 
Time  (139)  R 

Bobby  Benson 
(Tues.  &  Thufs.) 

Front  Page Farrell  (59) 
Hallicrafler 

HollywMd  Quiz Fd.,  Confidenlia Closeups  (60) 
BROADCAST!  N 
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IT'S  WHAT'S  ON  THE  WAVE  LENGTH  THAT  COUNTS 

That  is  if  the  show  is  good  — and  to  show 

you  how  good  WCAU's  local  programs  are, 

put  your  finger  on  Pulse*.  WCAU  rates  all 
5  of  the  top  5  daytime  shows.  By  night 

WCAU  is  tops,  too,  with  3  out  of  the  top 

5  nighttime  locals. 

It's  why  Philadelphians  look  upon  WCAU 

as  their  station.  It's  why  local  businessmen 
look  to  WCAU  for  fast  dollars-and-sense 

results.  Add  the  star-studded  array  of  CBS 

talent  and  you  know  why  WCAU  will  out- 

perform Philadelphia  competition  for  you. 

Buy  time  on  WCAU,  where  time's  well  spent. 
•Po/se  of  Philadelphia 



TV-PAYOFF 

k-nuz 

SUCCESS 

STORY! 

MR.  HARRY  HARTLEY 

Here  are  the  amazing  facts!  Mr. 
Harry  Hartley  began  the  Texas 
Engine  Service  in  March,  1948, 
soon  afterwards  buying  time  on 
KNUZ.  In  two  years'  consistent 
use  of  KNlJZ's  advertising 
facilities  Mr.  Hartley  has  be- 

come one  of  our  major  clients, 
and  his  organization  has  be- 

come one  of  the  major  busi- 
nesses in  the  Houston  area.  Be- 

sides the  Texas  Engine  Service 
Mr.  Hartley  now  owns  National 
Motor  Exchange,  Beaumont, 
Texas;  International  Motor  Re- 

building Co.,  Houston,  supply- 
ing dealers  throughout  the 

Southwest,  and  United  Motor 
Exchange,  Ft.  Worth. 

Mr.  Hartley  says  this  about 
KNlJZ's  pulling  power:  "The 
success  of  building  my  company 
to  a  million  dollar  business  in 
such  a  short  time  is  directly  at- 

tributed to  the  splendid  results 
we've  enjoyed  from  the  adver- tising on  KNUZ.  When  I 
bought  KNUZ  it  was  one  of  the 
smartest  advertising  buys  I've 
ever  made." 

Let  us  add  your  name  to 
our  impressive  list  of  satis- 

fied advertisers  —  let  your 
company's  or  client's  suc- 

cess story  be  a  part  of 
the  amazing  KISVZ  success 
story! 

CALL,    WIRE    OR  WRITE 

FORJOE:  NAT.  REP. 

DAVE  MORRIS,  MGR. 

CE-8801 

k-nuz 
(KAY-NEWS) 

9th  Floor  Scanlan  BIdg. 

HOUSTON,  TEXAS 

ended 

JAMES  C.  SHELBY,  assumes  duties  as  radio  and  television  director  of  Me- 
Cann-Erickson,  Chicago,  Feb.  15,  replacing  KENNETH  CRAIG,  who  re- 

signed to  become  assistant  to  CBS  Central  Div.  Vice  President  H.  Leslie 
Atlass  [Broadcasting,  Jan.  9].  Mr.  Shelby,  former  staff  announcer  for  WROK 
Rockford  111.,  and  KFAC  Los  Angeles,  has  been  with  agency  since  1941. 

BILL  S.  BALLINGER,  radio  and  television  producer,  joins  New  York  office 
of  Campbell-Ewald  Co.  as  head  of  new  programming  department,  in  addition  to 
his  current  video  operations.  For  past  five  years,  he  has  written,  directed  and 
produced  number  of  TV  shows  in  Chicago.  Among  them  are  Mr.  Black  and 
At  Our  House.    Prior  to  that,  he  was  head  of  M-K-N  Radio  Productions. 

HUBERT  C.  SHERK,  formerly  with  Maxon  Inc.,  New  York, 
joins  Biow  Co.  as  account  executive  for  Lava  Soap  division 
of  Procter  and  Gamble. 

JAMES  E.  HANNA,  recently  appointed  head  of  radio  and 
television  department  of  N.  W.  Ayer  &  Son,  New  York  and 
Philadelphia  [Broadcasting,  Jan.  23],  elected  to  agency's board  of  directors. 

JOHN  F.  LaFARGE,  formerly  with  Hewitt,  Ogilvy,  Benson 
&  Mather  as  vice  president,  joins  copy  department  of  Biow 
Co.,  New  York.  He  also  worked  with  Young  &  Rubicam 
and  N.  W.  Ayer  &  Son,  Philadelphia. 

Mr.  Sherk 

BOB  HOWARD,  former  freelance  writer  for  Groucho  Marx  show,  joins 
Philadelphia  office  of  Robert  J.  Enders  Adv.  Agency  as  writer-producer  of 
TV  Jamboree,  set  to  begin  today  (Jan.  30)  on  WCAU-TV  Philadelphia. 

BOB  KNAPP,  with  Schwimmer  &  Scott  Inc.,  Chicago,  for  past  10  years, 
becomes  radio  and  television  copy  chief. 

L.  G.  MOSELEY  and  NORMAN  MORK,  both  members  of  Biow  Co.  for  past 
year,  appointed  co-managers  of  agency's  San  Francisco  office,  succeeding  L.  J. 
HANNAH,  resigned. 

NELSON  FUQUA,  formerly  of  RuthraufT  &  Ryan,  joins  copy  staff  of  Henri, 
Hurst  &  McDonald  Inc.,  Chicago. 

CHARLES  K.  WALDEN,  partner  in  recently  disbanded  agency  of  Boone,  Sugg, 
Tevis  &  Walden,  San  Francisco,  joins  Walter  McCreery  Inc.,  same  city,  as 
account  executive. 

ARTHUR  MAYER  joins  creative  and  contact  staff  of  Edward  A.  Grossfeld 
Agency,  Chicago.    He  previously  was  at  Olian  Adv.,  same  city. 

FRANK  FLINT,  radio  director  of  McKim  Adv.  Ltd.,  Toronto,  appointed  director 
of  radio  and  television.  He  recently  returned  to  Toronto  after  extended  tour 
of  U.  S.  TV  production  centers.  JAMES  A.  BROMLEY,  formerly  of  CFRB 
Toronto,  joins  radio  production  department  of  McKim. 

FRANK  WALSH  joins  copy  staff  at  Beaumont  &  Hohman,  Chicago,  after  work- 
ing for  John  W.  Shaw  Agency,  same  city. 

HERBERT  BRETT,  producer-director  at  KPIX  (TV)  San  Francisco  for  a 
year,  joins  Malcolm-Howard  Agency,  Chicago,  as  television  coordinator.  He 
worked  as  studio  technician  at  WBKB  (TV)  Chicago  two  years  and  instructed 
at  American  Television  Institute,  also  Chicago. 

DAVID  KNOX,  formerly  account  executive  and  copy  chief  with  Ruthrauff  & 
Ryan,  Hollywood,  joins  William  Kester  &  Co.,  same  city,  in  similar  capacity. 

LEONARD  V.  STRONG  3d,  formerly  with  Foote,' Cone  &  Belding  and  Paris 
&  Peart,  New  York,  joins  O'Brien  &  Dorrance  Inc.  New  York,  as  member  of 
copy  department. 

HARLEY  LEETE,  formerly  head  of  agency  bearing  his  name,  joins  Avery  & 
Bruguiere,  San  Francisco. 

KENCLIFFE,  BRESLICH  &  Co.,  Chicago,  moves  to  new  and  larger  offices  in 
LaSalle-Wacker  Bldg.,  221  N.  LaSalle  St.,  on  Feb.  1. 

KNIGHT  &  RUSSELL  Inc.,  opens  offices  at  8301  Beverly  Blvd.,  Hollywood. 
Principals  are  VICK  KNIGHT,  radio  producer  and  one-time  head  of  radio  de- 

partment of  Biow  Co.  and  vice  president  of  Foote,  Cone  &  Belding;  and 
HENRY  RUSSELL,  NBC  Western  Division  director  of  music.  CHARLES 
WALTON  acts  as  industrial  consultant;  T.  B.  KNIGHT  is  legal  counsel. 

DUANE  JONES,  president  of  Duane  Jones  Co.,  New  York,  appointed  chairman 
of  promotion  committee  of  New  York  Heart  Assn.'s  1950  campaign  to  raise 
$750,000  during  month  of  February. 

Client  says: 

James   Rotf-O,  Sales  and 

Publicity  Directoi,  THE  HECHT  CO. 

(January  II  1950) 
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.SHOP  BY  TELEVISION 
With  Ruth  Crane,  Jackson  Weaver 
30  Mills.;  Tues.,  7:30  p.m. 
HKCHT  CO. 
WMAL-ABC.  Washineton 

This  is  a  "first"  for  this  town, 
and  possibly  for  the  country,  in  TV 
relarl  merchandising.  Now  begin- 

ning its  third  month,  the  program 
has  so  pleased  its  sponsor,  the 
Hecht  Co.,  large  department  store 
here,  that,  after  five  weeks,  it  was 
expanded  from  its  original  15  min- 

utes to  a  full  half-hour. Unusual  gimmick  of  the  show, 
offered  as  a  "shopping  service," rather  than  entertainment,  is  that 
merchandise  displayed  on  the  pro- gram is  actually  bought  during  and 
immediately  after  the  telecast..  A 
trio  of  eye-filling  models  appears 
on  the  set  taking  phone  orders  and 
opening  charge  accounts,  and  the 
ringing  of  the  telephone  bells  is 
audible  to  the  TV  audience,  thus 
adding  authenticity  as  well  as  un- doubtedly serving  to  lure  other 
shoppers. Format  of  the  program  is  fairly 
conventional,  with  Ruth  Crane,  di- 

rector of  Women's  Activities  for WMAL-TV,  conducting  the  show, 
while  her  announcer,  Jackson  Wea- 

ver, doubles  as  funnyman  and 
stoogef  The  articles  displayed  are 
plugged  by  Miss  Crane,  with  an occasional  wisecrack  from  Weaver, 
and  usually  has  the  added  interest 
of  live  models  to  display  the  wares 
of  the  evening.  At  sponsor's  in- sistence— they  have  sole  say  in  ; 
selection  of  merchandise  offered 
for  sale  on  the  program — the  accent is  on  low  cost  items.  This  tends  to 
slow  the  program  at  times  and 
keep  it  from  the  glamor  of  certain 
high-priced  articles,  like  women's fashions.  On  the  other  hand,  there 
is  no  question  that,  because  of  it, 
sales  are  consistently  lively  and 
the  weekly  take  more  than  war- rants cost  of  the  show. 

Miss  Crane,  an  accomplished  em- cee and  thoroughly  hep  to  the 
fenime  angle  in  radio  and  mer- chandising, keeps  things  rolling 
even  under  the  handicap  of  lack  of 
variety,  as  in  last  Tuesday's  (3) program,  when  a  succession  of  face 
creams  grew  monotonous.  She 
televises  extremely  well,  and  should 
impart  her  secret  of  successful 
video  makeup  to  others  in  the  field. 
Weaver's  bids  for  laughs  are  not  al- 

ways successful,  but  there's  no question  that  his  role  on  the  show can  be  developed  into  successful 
backgrounding.  The  pair  work  well 
as  a  team,  for  they've  been  at  it  a lona  time. The  idea  for  the  show,  which  was 
dreamed  up  by  the  station,  is  a 
slick  one  and  a  natural  for  video. 
The  prospect  of  cramming  the 
channels  with  too  many  of  them would  be  a  frightening  one,  but, 
in  moderate  doses,  it's  something 
different  and  quite  viewable. Lotce. 

Represented    by    ABC   Spot  Sales 

The  Evening  Star  Stationi^ 

WMAL-TV| 

WASHINGTON,  D.  C.  ' 
January  30,  1950    •    Page  11 



Miss  Helen  Thomas 
Street  and  Finney 
New  York  City 
Dear  Helen: 

I  bin  sayin'  fer  a  long  time  thet  when folks  here  in  Charleston,  West  Virginny, 
thinks  o'  radio 
they  thinks  o' IV CHS!  Heerd 
'  not  her  egg- 
sample  o'  thet t'other  day.  I 
vniz  out  buyin' me  a  new  floor 
brush  when  a 
feller  rurshed 
inter  th'  store an'  yelled, 
"They's  a  big 
farr  over  in 
town  an'  looks 
like  th'  whole 
durned  town's gonn>a  burn dcmm!  Turn  on 
WCHS  and 
let's  hear  all 
'bout  it!"  Yes- 
sir,  thet  feller 
is  jest  like  alia 
resia  th'  folks here.  He 
knowed  thet  he 
cud  find  what 
he  wanted  on 
West  V  ir- 
ginny's  a  num- ber one  sta- tion. When 
they  turned  it 
on  sure  ''nuff there  zvus  ar  program  director,  Mart 

Cohn,  talkin'  direct  from  th'  farr  I 
Yessir,  th'  boys  here  had  th'  news  on 
th'  air  jest  35  minits  after  th'  alarm had  been  turned  in!  Now  Helen,  thefs 
th'  way  WCHS  does  things,  no  matter 
whuther  it's  takin'  care  o'  customers  like 
you  national  folks,  or  corerin'  a  farr  in 
downtown  Charleston!  If  yer  wants  th' best,  use  old  WCHS  I Yrs. Algy. 

WCHS 

Charleston,  W.  Va. 

Kansas  City's  ONE  and  ONLY 

50,000 
watt  station 

SlOkt 

Programmed  for 
Mid-America  Audiences 

Feature 
Availability 
Jim  Monroe  &  The 
News  6:00-6:10  P^. 
Tues.,  Thurs.  &  Sot. 
Radio  reporting  at 
its  best  with  Mid- 
America's  favorite newscaster.  Write, 
wire  or  call  todayl 

National  Representafive  —  John  E.  Pearson  Co. 

Page  12     •     January  30,  1950 

7eatut2       the  U/eek 

Rehearsing  are  (I  to  r)  Capt.  Christian  Engleman,  USN;  Ted  Mack, 
m.c.,  and  Army  Gen.  C.  L.  Ruffner. 

THIS  year's  American  Heart  Assn. 
national  campaign  will  get  off  to 
a  palpitating  radio  start  on  Feb.  2, 
with  a  TV  counterpart  on  Feb.  7. 

Ted  Mack's  Original  Amateur 
Hour  for  Old  Gold  cigarettes 
(P.  Lorillard  Co.)  on  ABC  this 
Thursday,  9-9:45  p.m.,  will  be 
changed  for  the  night  to  VIP  Ama- 

teur Hour.  Five  nights  later,  a 
similar  show  will  be  presented  on 
Old  Gold's  9-10  p.m.  NBC-TV  slot. 

The  show  is  a  natural.  For  the 

occasion,  congressmen  and  govern- 
ment officials  have  offered  to  be 

judged  for  their  talent  rather  than 
their  politics.  Promotion  for  the 

(Continued  on  page  32) 

On  -flu  -flccounti 

IF  great-grandfather  Irwin  had never  fought  with  George  Wash- 
ington during  the  Revolutionary 

War,  who  knows  what  changes 
there  might  have  been  in  the  life 
of  his  namesake,  George  Washing- 

ton Irwin,  whose  childhood  natu- 
rally was  cluttered  with  cherry 

trees  and  honesty. 

George  Irwin  doesn't  seem  to have  fared  too  badly,  however.  For, 
though  he  didn't  grow  up  to  be 
father  of  his  country,  George  W. 
Irwin  did  become  the 
father  of  a  Beverly 

Hills  (Calif.)  adver- 
tising agency.  Irwin 

Co.  Inc.  came  into 
being  Jan.  1  of  this 
year  after  George 
and  his  partner  Phil 
D.  McHugh  dissolved 
Irwin-McHugh  Adv. 
to  set  up  separate 

agencies. 
Now  in  business  at 

239  S.  Beverly  Drive, 

George  Irwin  antic- 
ipates billing  of 

over  $500,000  this 
year,  half  of  that 
to  be  in  radio  and 
television.  Currently 
he  is  conducting 
sportscasts  and  time 
signals  on  California  stations  for 
California  Central  Airlines;  spots 
and  programming  on  Los  Angeles, 
New  York  and  Miami  stations  for 
Columbia  Air  Coach  System,  and 
local  programming  and  spots  for 
Firestone  Tire  and  Rubber  Co.,  all 
Los  Angeles.  For  Budget  Finance 
Plan,  who  recently  sponsored  James 

GEORGE 

Roosevelt  Show  on  ABC,  he  is  plan- 
ning a  new  network  show  in  Feb- 

ruary. Several  of  his  accounts  will 
go  into  television  in  the  near  future. 

No  novice  in  either  advertising 
or  radio,  George  has  eight  years  of 
advertising  agency  experience  be- 

hind him,  is  vice  president  of 
KCMJ  Palm  Springs,  Calif.,  in 
which  he  controls  an  interest,  and  is 
now  in  his  15th  year  of  radio  an- 

nouncing, currently  doing  five 
weekly  sportscasts  for  client 

Bevery  Hills  Ford 
on  KMPC  Holly- 
wood. 
Born  April  1, 

1914,  in  Pittsburgh, 

George  was  the  sec- ond of  his  family  to 
receive  the  illustri- 

ous name.  His  grand- father was  the  first. 

George's  interest 
in  radio  started  when 
he  received  an 

early  Atwater  Kent 
radio  set  which  he 

listened  to  religious- 
ly. In  high  school  he 

shared  his  interest 
in  radio  with  one  for 
farming.  After 
school  hours  he  was 

behind  a  mike  act- 
ing and  announcing  on  WCAE  and 

KDKA  Pittsburgh;  on  week-ends 
and  summers  he  was  behind  a 
shovel  farming  on  the  family  home- 

stead outside  of  Pittsburgh. 
He  completed  his  last  year  of 

high  school  in  Los  Angeles  where 
the  family  moved  in  1931.  Then  fol- 

(Continued  on  page  80) 

LINGO 

Vertical  Tubular  Steel 

RADIATORS 

Wrffe  for  Factual  Data] 

JOHN  E.  LINGO  &  SON 
CAMDEN  5,  N.  J. 
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WCAO  has 

the  biggest  audie
nee*  of 

any  radio  or  television 

station  in  Baltimore! 

*  Hooper  Station  Audience  Index  for  the  City  of  Baltimore, 

November -December,  1949;  Total  Rated  Time  Periods. 

"  The  Voice  of  Baltimore " 
CBS  BASIC  •  5000  WATTS   •   600  KC  •   REPRESENTED  BY  RAYMER 



The  NEW  ERA  in 

mmm 

HERE  THEY  COME  ...  with  all  the  poHsh, 

the  bigness,  the  listener-appeal  it  takes  to  sell 
local  advertisers.  The  commercially-styled  RAY 
McKINLEY  and  ALLEN  ROTH  shows  are  just 

two  of  the  profit-earning  packages  brought  to 

you  by  the  New  Era  in  THESAURUS.  More  top 

Most  Versatile  Band  In  The  Land" 
featuring 

RAY  McKINLEY 

his  vocals,  his  drums 

and  DALE  NUNNALLY 

Each  program  opens  and  closes 
with  a  warm  personality 

touch  as  Ray  sings  over 
his  famous  theme  music. 

It's  a  quarter-hour  show, 
available  for  immediate 

and  continuous  broadcast 

one-or-more  times  a  week. 
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•rings  you 

names,  more  top  shows  than  ever  before  are  now 

yours.  And  with  them  you  get  comprehensive 

programming,  promotion,  pubHcity  .  .  .  con- 

tinuity .  .  .  current  hit  tunes!  Network-quahty 
production.  Take  the  NEW  THESAURUS  route 

to  more  sponsored  programmirigl 

featuring  dynamic 

ALLEN  ROTH 

his  CHORUS,  his  STRINGS 

and  his  ORCHESTRA 

Smoothly- styled  openings  and  closings 
by  the  Roth  Chorus  over  theme  music 
set  a  distinctive  mood  for  this  half-hour 

program  series,  available  for  immediate 
and  continuous  broadcast  3-or-more 
times  a  week. 

recorded 

progr
am 

servic
es' 

RADIO  CORPORATION  OF  AMERICA  RCA  Victor  Division 

120  East  23rd  Street,  New  York  10,  N.  Y.      Chicago  •  Hollywood 
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A  L  T  O  O  N  A 

FIRST 

For  Complete  Coverage 
in  Central  Pennsylvania 

with  top-rated  CBS 
shows.  1000-WATTS 
FULLTIME. 

WVAMiWARD 

JOHNSTOWN 

FIRST 

In  latest  Conlan  survey 

WARD  LEADS  in  audi- 
ence and  low  cost 

coverage.  BIGGEST 
audience  .  .  . 
.  .  .  LOWEST  cost. 

Represented    by  Wccd    &  Company 

E.  HOOPER,^ 
Get  the  entire  story  from 

FREE  &  PETERS 

lUINIUIIIIIIIIUIIIIUIIIIIIIIIUIIIIIIIIIIUIIIIIIIIIUIIIinilliniUMI; 

SOUTHWEST  VIRGINIA'S  Pi04iee/l  RADIO  STATION 

PARKER  PEN  Co.,  Janesville,  Wis.,  appoints  Tatham-Laird  Inc.,  Chicago 
to  service  advertising  on  new  product  and  its  test  campaign  that  canno 
be  handled  by  J.  Walter  Thompson  Co.,  New  York,  because  it  has  con 

flicting  account.    JWT  continues  to  handle  all  other  advertising  of  Parkei 
Pen  Co. 

COTT  BEVERAGE  Corp.,  New  Haven,  Conn.,  appoints  John  C.  Dowd  Inc.! 
Boston,  to  handle  plans  for  extensive  sales  expansion  program  throughout  Ne^it 
England.    Radio  and  television  will  be  used.  I 

STERLING  INSURANCE  Co.,  Chicago,  radio  user,  appoints  Reincke,  Meyer  ̂  
Finn  to  handle  advertising. 

GORDON  BAKING  Co.  (Silvercup  bread)  begins  sponsorship  of  Commodon 
Production,  Hollywood's  Hopalong  Cassidy  package  over  WNBT  (TV)  New  York 
WSPD-TV  Toledo,  Ohio,  and  WWJ-TV  Detroit.  N.  Y.  Ayer  &  Son  Inc.,  Phila- 

delphia, is  agency. 

UNITED  FRUIT  Co.  Feb.  6  begins  sponsorship  of  New  York  state-wide  weathe 
program  utilizing  FM  facilities  of  Rural  Radio  Network  and  AM  and  FJ 
facilities  of  WQXR  New  York.  Shows  will  be  heard  7:25-7:30  p.m.  daily,  excep 
Sunday.    Agency:  BBDO,  New  York. 

GENERAL  BAKING  Co.,  New  York,  for  Bond  Bread,  adds  WLWC  (TV)  Colum 
bus  for  time  signals  seven  days  -Weekly.  Company,  through  BBDO,  New  York 
also  renews  its  three  time  signals  daily,  Mon.-Fri.,  on  WNHC-TV  New  Haver 
Conn. 

C.  A.  SW ANSON  &  Sons,  Omaha  (poultry  processor),  names  Tatham-Lairo 
Chicago,  as  its  agency.  Media  schedules  have  not  been  set.  Account  executive 
is  Charles  Standen. 

EMERSON  DRUG  Co.,  Baltimore,  expands  TV  spots  on  17  stations  in  majoi 
markets  with  addition  of  spot  announcement  before  telecasts  of  all  home  game; 
of  Brooklyn  Dodgers  on  WOR-TV  New  York.    Agency:  BBDO,  New  York. 

RCA-VICTOR  and  six  RCA-Victor  distributors  in  Trenton,  N.  J.,  area,  begin 
series  of  cooperative  programs  over  WTTM  Trenton.  Schedules  are  for  55 
weeks  and  include  Trenton  Merry  Go  Round,  Household  Hints,  Trenton  Qtdz, 
The  Wishing  Well,  920  Mystery  Club,  Talk  of  the  Town  and  920  Musi-Quiz 

•  •  • 

BOWEY'S  Inc.,  Chicago,  for  DariRich  chocolate  flavored  milk,  will  sponso 
Stars  over  Broadway  on  Mutual  Saturday,  5:30-5:45  p.m.  in  each  time  zone 
starting  Feb.  25  through  Sorensen  &  Co.,  also  Chicago.  Bowey's  is  basing  its 
1950  sales  effort  on  show,  and  local  dairies  will  cooperate  in  tie-ins.  Radie 
Harris  will  originate  her  movie  personality  commentary  in  New  York. 

PABST  BREWING  Co.,  Milwaukee,  will  sponsor  boxing  from   St.  Nicholas 
Arena,  New  York,  on  CBS-TV  Wednesday  nights  starting  March  1  for  nin 
weeks  through  Warwick  &  Legler,  New  York.   Fights  will  be  telecast  9  to  10  p.m 
CST  and  are  timed  to  coincide  with  campaign  on  sale  of  bock  beer,  which  fir 
has  not  produced  singe  1940.    All  other  beer  and  ale  products  will  be  adver 
tised  also. 

EAGLE  LION  FILMS,  Hollywood,  beginning  early  in  February,  will  employ  ex . 
tensive  radio  campaign  over  Yankee  Network  in  New  England  on  behalf  OS 
"Guilty  of  Treason,"  new  production.  ' 

LIGGETT  &  MYERS  TOBACCO  Co.  (Chesterfield  cigarettes)  through  Cun- 
ningham &  Walsh  Inc.,  sponsors  Arthur  Godfrey  Digest,  new  Saturday  evening 

half-hour  program  on  CBS.  Series  reviews  highlights  of  morning  show,  CBS, 
10:15-11:30  a.m.,  Mon.-Fri.  Company  also  sponsors  11-11:30  a.m.  portion  of 
morning  show  and  Arthur  Godfrey  &  His  Friends  on  CBS-TV  Wed.,  8-9  p.m. 

I! 

ANDREW  L.  ROWE,  formerly  general  sales  manager  of  Elgin  National  Watch 
Co.,  Elgin,  111.,  appointed  vice  president  in  charge  of  sales,  marketing  and 
advertising.  He  succeeds  H.  D.  SCHAEFFER,  retired.  Mr.  Schaeffer  will  con- 

tinue as  consultant  to  sales  department  of  company.  -  . 

SHERMAN  ROGERS,  formerly  with  L.  C.  Cole  Co.,  joins  advertising  depart- 
ment of  Shell  Chemical  Corp.,  San  Francisco. 

HY  FREEDMAN,  for  past  three  years  in  sales  department  of  Hunt  Foods  Inc., 
Fullerton,  Calif.,  named  assistant  merchandising  manager  in  charge  of  publicity 
and  public  relations  for  firm. 

WDBJ 

CBS  •  5000   WATTS  •  960  KC 

Owned  and  Operated  by  the  ,•»?*  \ 
TIMES  WORLD  CORPORATION  j jd/  X 
ROANOKE.    VA.  d 

TREE  &  PETERS.  INC  ,  NalionaJ  Bepresenlaiives 
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He  Rides  the  Eastern  Iowa  Range  Via  WMT 

Ridin',  ropin'  and  singin'  his  triple-threat  way  into 
the  radio  Hves  of  miUions,  Gene  Autry  is  as  much  at  home 

with  a  rope  in  the  saddle  as  he  is  before  the  mike  with  a 

western  song.  His  popular  "Gene  Autry  Show"  is  another 
in  the  long  list  of  exclusive  CBS  programs  brought  to 

Eastern  Iowa  by  WMT. 

In  addition  to  outstanding  CBS  entertainment,  WMT 

offers  complete  news  coverage  and  intensive  farm  program- 

ming to  a  "city"  larger  than  Washington,  D.C.,  spread  out 

over  the  richest  land  in  the  world.  When  you've  something 
to  sell  in  this  balanced  farm  and  industrial  market,  use 

popular  WMT.   The  Katz  man  has  full  details. 

BROADCASTING    •  Telecasting 

600  KC,  5000  WATTS        CEDAR   RAPIDS  DAY  AND  NIGHT 

Basic  Columbia  Network 

Now  in  our  27th  year 
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PUSSY  CATS  IN  BOOTS 

It's  rare  enough  to  see  one  puss  in  boots.  To  get  two 
pussy  cats  in  two  boots  is  a  right  neat  trick. 

There's  a  neat  (and  easy)  trick  to  buying  radio  time 
in  Baltimore.  You  just  spend  a  little  bit  of  money  on 

W'T^T'Ii,  and  then  see  big  things  happen! 

You  see,  W-'I'-T^H  dehvers  more  home  listeners-per- 
dollar  than  any  other  station  in  town.  And  in  addition, 

a.  survey  made  under  the  supervision  of  the  Johns 

Hopkins  University  showed  that  of  all  radios  playing 

in  taverns,  67.3%  were  tuned  to  WJ^T'-H. 

That  means  that  you  get  big  results  from  small 

appropriations  on  WJ^T^H.  Call  in  your  Headley- 

Reed  man  and  get  the  whole  W''I''T''H  story  today! BALTIMORE,  MARYLAND 

TOM  TINSLEY,  President       •      Represented  by  HEADLEY-REED 
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HEARINGS  ON  THREE 

Feb.  20  Is  Target  Date 

By  JOHN  OSBON 
CONGRESSIONAL  hearings  on 
three  major  radio  bills — including 
a  new  measure  to  create  a  "super 
FCC,'"  establish  new  regulatory 
sanctions,  and  assure  broadcasters' 
immunity  from  political  libel  suits 
— were  earmarked  by  the  House 
Interstate  Commerce  Communica- 

tions Subcommittee  last  Thursday 
to  start  about  Feb.  20. 

Aside  from  the  new  bill  (HR 
6949),  introduced  Tuesday  by  Sub- 

committee Chairman  George 
Sadowski  (D-Mich.),  the  measures 
are  the  Senate-approved  FCC  reor- 

ganization bill  (S  197-3)  written 
by  Sen.  Ernest  W.  McFarland  CD- 
Ariz.),  and  the  bill  (HR  2410)  in- 

troduced by  Rep.  Harry  Sheppard 
iD-Calif.)  to  divest  networks  and 
equipment  manufacturers  of  radio 
station  ownership. 

Rep.  Sadowski's  measure,  cover- 
ing only  a  portion  of  the  subjects 

he  had  outlined  the  w^eek  before 
[Broadcasting,  Jan.  23],  may  be 
followed  by  another  bill  dealing 
with  additional  phases.  The  Con- 

gressman confirmed  that  he  is 
having  material  drafted  for  such  a 
measure,  and  said  "if  I  like  it,  I 
may  introduce  it." 

Replacement  Measure 

Such  a  bill,  if  introduced,  pre- 
sumably would  be  intended  as  re- 

placement for  the  McFarland  Bill, 
which  deals  exclusively  with  pro- 

cedural matters.  The  subject  was 
discussed  at  Thursday's  meeting  of 
the  communications  subcommittee, 
and  it  was  indicated  the  group  will 
take  up  the  McFarland  measure  in 
toto  during  the  hearings. 
Although  he  challenged  some 

portions,  particularly  a  restriction 
on  FCC's  anti-trust  authority.  Rep. 
Sadowski  denied  that  the  McFar- 

land Bill  is  "dead"  or  that  he  is 
opposed  to  it  in  principle.  "I  still 
have  not  given  up  on  the  reorgan- 
izational  aspects,"  he  said. 

Meanwhile,  his  assertion  that  he 
introduced  his  bill  as  a  rneans  of 
acquainting  his  subcommittee  with 
"substantive  problems"  of  radio  re- 

vived speculation  that  there  would 
be  no  concerted  drive  for  enact- 

ment. He  had  said  the  week  before 

that  "we  may  not  press  for  legis- 
lation." 

He  said  he  hoped  to  complete  the 
three-bill  hearings  in  six  weeks — 
by  about  the  end  of  March.  How- 

ever, there  loomed  a  possibility 
that  the  hearings  would  not  open 
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by  the  Feb.  20  target  date,  or  at 
least  would  not  get  into  swing  until 
later. 

The  Sadowski  Bill  would : 
•  Create  an  independent  5-man 

Frequency  Control  Board  which 
would  have  broad  powers  over  the 
existing  FCC  and  absorb  some  of 
its  major  functions  as  well  as  re- 

place the  Interdepartmental  Radio 
Advisory   Committee    (IRAC)  as 

agency  for  government  allocations. 
O  Give  FCC  additional  adminis- 

trative sanctions — power  of  sus- 
pension, levying  of  fines  and  is- 

suance of  cease-and-desist  orders — 
over  licensees  and  permittees. 

9  Render  licensees  immune  from 
civil  or  criminal  actions  for  libelous 
statements  in  political  broadcasts. 

The  rroposed  Frequency  Control 
Beard  vould  apportion  frequencies 

Text  of  HR  6949  To  Amend  the  Communications 

Act  of  1934,  OS  Amended. 

In   the  House  of  Representatives 
January  2h,  1950 

Mr.  Sadowski  introduced  the  folloiv- 
ing  bill;  ivhich  ̂ vas  referred  to  the 
Committee  on  Interstate  and  For- 

eign Commerce 
A  BILL 

To  amend  the  Communications  Act 
of  1934,  as  amended,  with  respect 
to  certain  matters  related  to  radio 
communication. 

Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America  in  Con- 

gress assembled,  That  this  Act  may 
be  cited  as  "Communications  Act 
Amendments,  1950". 

TITLE   I— RADIO  FREQUENCY 
CONTROL 

Section  l.  Title  III  of  the  Com- 
munications Act  of  1934,  as  amended, 

is  hereby  amended  by  adding  at  the 
end  thereof  the  following  new  part: 

"Part  III — Frequency  Control 

"ESTABLISHMENT  OF  FREQUENCY  CONTROL 
BOARD 

"Sec.  371.  There  is  hereby  estab- 
lished in  the  executive  branch  of  the 

Government  an  independent  agency  to 
be  known  as  the  Frequency  Control 
Board  (hereinafter  in  this  part  re- 

ferred to  as  the  'Board').  The  Board shall  consist  of  five  members  to  be 
(Ccntinued  on  page  i8) 

between  government  and  non-gov- 
ernment users,  make  assignments 

to  government  stations,  and  pre- 
scribe rules  to  govern  FCC's  as- 

signments to  private  users. 
This  "super  FCC"  also  would 

take  over  FCC's  task  of  negotiating 
international  agreements,  subject 
to  control  of  the  President  and  as- 

sisted by  the  State  Dept.  Addi- 
tionally, it  could  veto  any  proposed 

FCC  assignment  or  renewal  which 

would:  (1)  cause  "harmful  inter- 
ference" to  any  government  user, 

or  (2)  violate  any  prescribed  board 
regulation  covering  FCC  frequency 
assignments  to  non-government  sta- tions. 

Defense  Requirements 
A  Military  Liaison  Committee 

would  be  established  which  could, 

if  it  felt  the  board  had  acted  "ad- 
versely" to  needs  of  national  de- 

fense, take  the  matter  up  with  the 
Secretary  of  Defense,  and,  with 
his  consent,  take  it  to  the  Presi- 

dent for  final  decision. 

Rep.  Sadowski  cited  the  Commis- 
sion's backlog  of  applications  whose 

processing,  he  said,  has  been  de- 
layed for  months  and  even  years. 

He  noted  individual  FCC  members 
(Continued  on  page  46) 

RADIO'S  AUDI
ENCE  BMB  study 

 shows  Increase 

radio's  audiences  have  been  rising 
since  the  war  and  Study  No.  2  of 
Broadcast  Measurement  Bureau 
will  show  this  upward  trend  when 
detailed  surveys  go  into  the  mail, 
probably  tomorrow  (Tuesday). 

Disclosure  of  increased  listening 

to  stations  since  BMB's  Study  No. 
1  was  released  in  the  spring  of 
1946  will  provide  a  new  fund  of 
facts  for  use  by  individual  stations 
in  the  competitive  media  battle. 

The  vast  store  of  information 
on  who  listens  to  what  stations  will 
provide  agencies  and  advertisers 
with  the  material  they  have  de- 

manded for  guidance  in  spending 
the  §429  million  a  year  for  radio time. 

Since  the  reports  are  not  yet  in 
the  mail,  agency  and  advertiser 
reaction  is  not  available.  These 
groups  have  taken  an  important 
role  in  planning  and  executing  one 
of  the  most  controversial  projects 
in  broadcast  history. 

Dr.  Kenneth  H.  Baker,  acting 

president  of  BMB  and  NAB  re- 
search director  on  leave,  told 

Broadcasting  Thursday  the  tabu- 
lations were  near  completion  and 

only  an  unforeseen  crisis  could 
hold  up  the  Tuesday  mailing. 

News  Conference  Called 
A  news  conference  has  been 

called  for  3  p.m.  tomorrow  at  BMB 
headquarters  in  New  York,  when 
Dr.  Baker  will  discuss  the  re- 

ports and  their  significance.  The 
small  number  of  subscribers  to  this 
study — 625  stations,  less  than  a 
third  of  the  AM  stations  on  the  air 
last  spring  when  the  study  was 
conducted — will  make  it  difficult  to 
draw  from  the  individual  station 

reports  any  general  conclusions  ap- 
plicable to  the  country  at  large. 

This  is  quite  different  from  the 
first  study,  made  in  1946,  when  the 
great  majority  of  all  AM  stations 
then  on  the  air  were  BMB  sub- 
scribers. 

However,  BMB  has  on  hand  full 
data  on  the  audiences  of  all  non- 
subscriber  stations  as  well  as 
subscribers.  That  data  BMB  has 
been  authorized  to  release  in  a  lim- 

ited way  never  exactly  defined. 
Lack  of  funds  and  personnel  have 
made  any  detailed  analysis  of  the 
full  returns  impossible  to  date,  but 
Dr.  Baker  hoped  to  be  able  to  de- 

velop a  few  highlight  conclusions 
over  the  weekend  which  he  can 
discuss  on  Tuesday. 
Advance  sampling  indicates  the 

small  stations  have  gained  listen- 
ers, partly  at  the  expense  of  the 

high-power  stations.  This  is  not 
surprising  in  view  of  the  postwar 
licensing  policy  of  the  FCC  which 
has  resulted  in  a  tremendous  in- 

crease in  the  number  of  stations, 

largely  low-power. 
With  625  station  subscribers  for 

its  second  study,  BMB  mailed  out 

(Continued  on  page  50) 
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"THANK  YOU"  card  from  Smokey  the  Beor  is  presented  to  Vincent  RigS'^ 
(2d  r),  president  of  American  Tobacco  Co.,  in  recognition  of  the  firm's  radio 
support  last  fall  of  The  Advertising  Council's  Prevent  Forest  Fires  campaign. American  Tobacco  Co.  reached  more  than  40  million  listeners  each  week  with 
special  messages.  Participating  in  the  ceremony  (I  to  r):  Alfred  F.  Bowden, 
assistant  to  Mr.  Riggio;  Clint  Davis,  Advertising  Council;  Mr.  Tiggio;  Gordon 
Kinney,  Ad  Council's  director  of  radio.  Mr.  Riggio  promised  more  radio 

support  for  the  spring  campaign. 

CBS  BILLINGS 
Gain  $600,000  in  3  Sales 

CBS  REPORTED  a  gain  of  $600,- 
000  gross  billings  resulting  from 
three  time  sales  last  week. 

Colgate-Palmolive-Peet,  through 
William  Esty  Co.,  New  York, 
bought  the  Mon.-Fri.  4-4:30  p.m. 
strip  for  an  as  yet  unselected  pro- 

gram beginning  in  March.  Gross 
time  billings  will  amount  to  $1 
million  per  year. 

Billings  from  the  Colgate  busi- 
ness plus  that  of  Chesterfield's  pur- 

chase of  Arthur  Godfrey's  Digest 
and  Columbia  Records  Inc.'s  pur- 

chase of  LP  Parade,  both  an- 
nounced earlier,  were  slightly  oif- 

set  by  cancellation  of  two  other 

programs. American  Tobacco  Co.,  through 
Lawrence  C.  Gumbinner,  New 
York,  dropped  the  Joan  Davis 
Show,  Friday,  9-9:30  p.m.,  effective 
March  3,  and  Prudential  Insurance 
Co.,  it  had  been  announced  earlier, 
cancelled  Family  Hour  of  Stars. 
Net  gain  in  gross  billings  was 
$600,000,  the  network  reported. 

NBC  AM  SALES 
Now  Four  Sections 

NBC  RADIO  SALES  planning  and 
research  department  of  the  sound 
broadcasting  network  has  been  or- 

ganized into  four  sections. 
Supervisors  of  the  sections  are 

Howard  Gardner,  sales  planning 
supervisor  in  charge  of  broadcast 
statistics,  competitive  media  and 
market  research  information ;  Ken- 

neth E.  Greene,  circulation  super- 
visor in  charge  -  of  station  and 

network  audience  measurements, 
including  BMB;  Raymond  J. 
Maneval,  program  research  super- 

visor in  charge  of  the  Schwerin 
testing  operation  and  general  pro- 

gram analysis,  and  Dwayne  Moore, 
ratings  supervisor  in  charge  of  pro- 

gram audience  measurements  in- 
cluding Hooper  and  Nielsen. 

All  supervisors  report  to  George 
W.  Wallace,  director  of  the  de- 

partment. 

MADDEN  TO  NBC 

Joins  Network  on  Feb.  1 

NBC  ANNOUNCED  last  week 
that  Edward  D.  Madden,  former 
executive  vice  president  and  direc- 

tor of  the  now  defunct  American 
Newspaper  Advertising  Network, 
would  join  the  network  as  assistant 
to  the  president  [Closed  Circuit, 
Jan.  23]. 

Mr.  Madden's  precise  duties  at 
NBC  have  not  yet  been  determined, 
it  was  said.  He  goes  to  NBC 
Feb.  1. 

Mr.  Madden  is  the  second  execu- 
tive to  be  imported  from  outside 

the  broadcasting  field  into  the  top 
NBC  hierarchy  in  recent  weeks. 
Victor  T.  Norton,  former  president 
of  American  Home  Foods  Inc.,  was 
hired  as  vice  president  for  admin- 

istration a  fortnight  before 
[Broadcasting,  Jan.  16]. 
Yet  to  be  named  to  the  staff 

level  of  NBC  management  is  a 
public  relations  chief.  It  was  be- 

lieved that  a  selection  for  this  posi- 
tion would  be  made  shortly. 

Mr.  Madden,  before  joining  the 
newspaper  network  in  May  1946, 
had  been  with  McCann-Erickson 
since  1934. 

He  started  at  McCann-Erickson 
as  an  account  executive  on  Stand- 

ard Oil;  later  organized  the 

agency's  sales  promotion  and  pub- 
licity departments,  and  then  be- 

came director  of  new  business. 
Before  joining  the  agency  he 

served  variously  as  vice  president 
in  charge  of  creative  merchandis- 

ing of  Keiterlinus  Lithographic 
Co.,  Philadelphia,  co-manager  of 
the  direct  mail  merchandising  divi- 

sion of  Reuben  H.  Donnelly  Corp., 
and  assistant  manager  of  the  Chi- 

cago office  of  the  American  Hard 
Rubber  Co. 

WITT  RESIGNS 

Leaves  CBS  To  Join  Kem  Co. 

HARRY  W.  WITT,  for  the  past 
several  months  executive  on  special 
assignment  for  CBS  Hollywood, 
resigns  effective  Feb.  1  to  become 
a  vice  president  of  Harry  H.  Kem 
Co.  Ltd.,  Beverly  Hills,  Calif.,  real 
estate,  property  management  and 
insurance  firm. 

Pi-ior  to  returning  to  CBS  in  No- 
vember 1949,  Mr.  Witt  was  for  18 

months  general  manager  of  KTTV 
(TV),  Los  Angeles  Times-CBS 
owned  station. 

For  four  years  before  that  he 
was  assistant  genei-al  manager  of 
CBS  Western  Div.  and  KNX  Holly- 

wood, first  joining  CBS  in  1936  as 
KNX  sales  manager.  Previously, 
he  worked  in  the  same  capacity  for 
KHJ  Los  Angeles. 

CM&S  AGENCY 
To  Get  Eight  Smith  Clients 

CARLOCK,  McClinton  &  Smith 
Inc.,  New  York,  newly  established 
agency  [Broadcasting,  Jan.  23], 
will  acquire  eight  clients  of  the 
Paul  Smith  Advertising  Agency, 
when  the  latter  agency  is  merged 
with  the  former. 

The  firms  are:  Edroy  Products 
Co.,  New  York,  maker  of  opti- 

cal goods;  Elene  of  Vienna,  New 
York,  Pine  Air  Freshener;  Har- 

rison Hosiery  Mills,  Waltham, 
Mass.,  Nylocrepe  Stockings;  Pit- 

man Publishing  Co.,  New  York 
and  London,  publisher  of  art  and 
technical  books;  Princess  Eve 
Products,  New  York;  Risdon  Man- 

ufacturing Co.,  Naugatuck,  Conn., 

Scope  cigarette  holder  and  Write- 
scope  telescoping  pens  and  pen- 

cils; Stewart  -  Hartshorn  Co., 
Oswego,  New  York,  and  the  New 
York  Times  (posters). 

SACKS  TO  RCA-NBC 
Leaves  Columbia  Records 

EMANUEL  (Mannie)  SACKS  re- 
sisrned  last  week  as  vice  president 
and  director  of  Columbia  Records 
Inc.  to  join  RCA-Victor  Div.  and 
NBC  as  director  of  artists  rela- 

tions Feb.  1. 

Mr.  Sacks'  appointment  to  serve 
both  RCA-Victor  and  NBC  in 
artists  relations  will  not  change 
operation  or  present  personnel  in 
either  organization,  Frank  M. 
Folsom,  RCA  president,  announced. 
With  Columbia  Records  since 

1940,  Mr.  Sacks  was  associated  with 
Music  Corp.  of  America  for  seven 
years  before  that  time,  and  prior 
to  that  was  director  of  public  re- 

lations and  in  charge  of  the  artists 
bureau  of  WCAU  Philadelphia. 
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AAAA  MEET  SET 

Sawyer  Keynote  Speaker  Jit 
SECRETARY  of  Commerce 
Charles  Sawyer,  also  president  of 
WIZE  Springfield  and  WING  Day- 

ton, both  Ohio,  will  be  keynote 
speaker  at  the  annual  dinner  of  the 
American  Assn.  of  Advertising 
Agencies  meeting  March  30-April 
1  at  the  Greenbrier,  White  Sulphur 

Springs,  W.  Va.  Secretary  Saw- 
yer's March  31  address  will  mark 

his  first  appearance,  since  the  for- 
mation of  the  Commerce  Dept.'s 

new  advertising  advisory  commit- 
tee, before  all  segments  of  the  ad- vertising industry. 

Theme  of  the  AAAA  convention 
will  be  "Advertising's  Responsibil- 

ity in  an  Expanding  Economy." 
Members  of  the  Assn.  of  Nation- 
al Advertisers,  meeting  March  29- 

31  at  the  Homestead  in  Hot 
Springs,  Va. — near  White  Sulphur 
Springs — will  be  invited  to  attend 
AAAA  sessions  on  March  31  and 

April  1. The  operations  committee  of  the 
AAAA  board  of  directors,  headed 

Drawn  for  Broadcasting  by  Sid  Hix      by  Clarence  B.  Goshorn,  of  Benton 

And  now,  a  message  from  the  National  Safety  Council  on  fire     &  Bowles,  New  York,  is  planning 
prevention!"  the  convention  program. 
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NETWORK  TIME  SALES 

PIB  Reports  Nov.  Near  $16  Million 

ROSS  TIME  SALES  of  the  four 
mationwade  radio  networks  during 
November  1949  totaled  $15,855,- 
787,  according  to  data  released  last 
rweek  to  Broadcasting  by  Publish- 
'«rs  Information  Bureau.  Based  on 
[■records  of  individual  sponsored 
iprograms  on  the  networks,  calcu- 
Jlated  at  the  one-time  rate  without 
i|discounts,  PIB  data  show  the  het- 
[%vork  gross  time  sales  as  $171,391,- 
j283  for  the  January-November  pe- 
Iriod.  Compared  with  1948,  the  net- 
jwork  November  gross  is  down 
13.8%,  the  11-month  figure  is  down 
j5.99<:  from  the  total  for  the  same 
I  period  of  1948. 

CBS  was  top  network  in  gross 
I  time  sales  in  November,  but  NBC 
was  less  than  $16,000  behind,  mak- 

ing the  two  practically  tied  for 
first  place  for  the  month.  For  the 
first  11  months  of  1949,  NBC  was 
the  leader,  also  by  a  margin  so 
slight  as  to  be  insignificant.  What 
is  significant  is  that  CBS  showed 
a  gain  in  1949  over  1948,  both  for 
November  and  for  the  11  months, 
while  all  the  other  networks 
showed  losses  for  1949  as  com- 

pared with  1948  for  the  month  and 
the  11  months  (Table  I). 

Procter  &  Gamble  was  the  lead- 
ing buyer  of  network  time  in  No- 

vember, spending  $1,452,804,  more 
than  twice  as  much  as  Sterling 
Drug  Inc.,  which  ranked  second 
with  time  purchases  of  $724,206. 
Table  II  lists  the  top  ten  users  of 
network  time  in  November  and  the 
gross  time  purchases  of  each. 
Foods  and  food  products  were 

advertised  more  extensively  than 
any  other  group  promoted  by  net- 

work advertising  in  November,  us- 
ing $4,074,456  worth  of  network 

time  that  month.  This  product 
class  also  ranked  first  for  the  Jan- 

uary-November period,  accounting 
for  gross  time  purchases  of  $40,- 
970,118. 

Toiletries  ranked  second,  both 
for  November  and  the  11-month 
period;    smoking   materials  were 

Network 
ABC  i 
CBS 
MBS 
NBC 
Total 

3,406,624 
5,574,005 
1,316,963 
5,558,195 

TABLE  I 
NOVEMBER 

1949     %  Gain 
or  Loss —12.8% 

1.3 —35.1 —  6.8 

1948 

$  3,908,034 
5,505,256 
2,030,250 
5,950,335 

$15,855,787     —  8.8%  $17,393,875 
JANUARY-NOVEMBER 

ABC 
CBS 
MBS 
NBC 

$  36,685,210 
57,629,634 
16,694,786 
58,381,653 

—  9.0% 

2.2 —19.8 
—  8.1 

$  40,322,082 56,403,102 
20,822,063 
63,497,863 

Total     $171,391,283     —  5.9%  $181,045,110 

TABLE  II 
TOP  10  NETWORK  ADVERTISERS  IN 

NOVEMBER  1949 

Expendi- tures for 
Network 

1.  Procter  &  Gamble  Co  $1,452,804 
2.  Sterling  Drug  Inc   724,206 
3.  General  Foods  Corp   647,409 
4.  General  Mills    591,928 
5.  Miles  labs    570,410 
6.  lever  Bros.  Co   560,554 
7.  Campbell  Soup  Co   551,749 
8.  American  Tobacco  Co   533,761 
9.  Liggett  &  Myers  Tobacco  Co.  .  402,342 

10.  Philip  Morris  &  Co   394,146 

TABLE  III 
GROSS  NETWORK  TIME  SALES  FOR  NOVEMBER  1949  BY  PRODUCT 

GROUPS 

Nov.  1949 
Agriculture  &  Farming  93,538 
Apparel,  Footvtrear  & Access.  100,996 
Automotive,  Automotive 

Equip.  &  Access.  462,503 
Aviation,  Aviation 

Access.  &  Equip  
Beer,  Wine  &  Liquor  182,044 
BIdg.  Mat.,  Equip.  & Fixtures 
Confectionery  &  Soft 

Drinks 
Consumer  Services 
Drugs  &  Remedies Entertainment  & 
Amusements 

Food  &  Food 
Products 

Gasoline,  Lubricants  & 
Other  Fuels  406,646 

Horticulture   
Household  Equip.  & 
Supplies  298,966 

Household  Furnishings  38,270 

Jan.-Nov.  Jan.-Nov. 
1949  Nov.  1948  1948 

1,050,737  128,539  1,384,170 
1,174,728  132,246  1,314,728 
6,270,286  1,036,459  6,924,347 

Jan.-Nov. 
Nov.  1949  Nov.  1949 

103,270 

388,619 170,734 
1,902,143 

4,074,456 

1,143,250 

1,178,485 
5,874,708 
1,794,236 

19,130,634 

5,340 
40,970,118 

5,178,673 
97,642 

5,795,291 856,424 

70,068 
101,430 

667,845 274,449 
1,829,668 

4,004,984 
510,994 

734,029 
109,654 

1,029,922 
882,874 

7,025,800 
2,383,822 20,675,976 

5,215 
42,889,782 

5,356,142 
98,946 

7,901,041 1,222,052 

industrial  Materials  188,745 
Insurance  272,446 
Jewelry,  Optical  Goods &  Cameras  360,613 
Office  Equip.,  Writing 

Supplies  & Stationery  133,752 
Political  23,869 
Publishing  &  Media  80,580 
Radios,  TV  Sets,  Phono- 

graphs, Musical  Inst. &  Access.   
Retail  Stores   
Smoking  Materials  2,038,757 
Soaps,  Cleansers  & Polishes  1,583,110 
Sporting  Goods  &  Toys  4,969 Toiletries  &  Toilet 
Goods  2,479,889 

Transportation,  Travel 
&  Resorts  67,668 

Miscellaneous  349,214 

2,002,083 
3,447,176 
2,477,101 

1,262,973 
56,574 854,476 

731,545 
38,472 21,452,359 

17,719,446 
67,743 

26,895,452 

1,007,501 2,877,830 
Total 

third  in  both  lists,  drugs  fourth 
and  soaps  and  cleansers  fifth. 
Automotive  advertising  ranked 
sixth  for  both  November  and  the 
11  months.  Gasoline  and  motor  oil 
and  other  fuels  ranked  seventh  in 
November,  ninth  for  the  January- 
November  period;  candies  and  soft 
drinks  were  eighth  for  the  month, 
seventh  for  the  11  months;  jewelry 
and  allied  products  ranked  ninth 
in  November,  12th  for  the  11 
months;  the  miscellaneous  class, 
including  religion,  pet  foods,  lug- 

gage, etc.,  ranged  10th  for  No- 
vember, 11th  for  the  11-month  pe- riod. 

Full  analysis  of  the  combined 
network  gross  billings  by  product 
groups  for  November  and  January- 
November  1949  and  1948,  com- 

prises Table  III.  Table  IV  shows 
the  leading  advertisers  of  each 
product  group  for  the  month  of 
November  1949. 

15,855,787  171,391,283 

TABLE  IV 

TOP  NETWORK  ADVERTISER  FOR  EACH  PRODUCT  GROUP  IN  NOVEMBER  1949 
Agriculture  &  Farming 

Apparel Automotive,  Automotive  Equip.  &  Access. 
Aviation,  Aviation  Access.  &  Equip. 
Beer,  Wine  &  Liquor 
BIdg.  Materials,  Equip.  &  Fixtures 
Confectionery  &  Soft  Drinks 
Consumer  Services 
Drugs  &  Remedies Entertainment  &  Amusements 
Food  &  Food  Products 
Gasoline,  Lubricants  &  Other  Fuels 
Horticulture 
Household  Equipment 
Household  Furnishings 
Industrial  Materials 
Insurance 
Jewelry,  Optical  Goods  &  Cameras 
Office  Equip.,  Writing  Supplies  &  Stat. Political 
Publishing  &  Media 
Radios,  TV  Sets,  Phonographs,  Musical 

Inst. 
Retail  Stores 
Smoking  Materials 
Soaps,  Polishes  &  Cleansers 
Sporting  Goods  &  Toys 
Toiletries  &  Toilet  Goods 
Transportation,  Travel  &  Resorts 
Miscellaneous 

Allis  Chalmers  Co. 
Frank  H.  Lee  Co. 
Chrysler  Corp. 

Jan-Nov. 
Nov.  1948 1948 

195,975 1,567,710 322  075 1  RRA  9n7 
174  431 1  OAT  OA7 

1  ,wv/  fQv/ 

131  250 2  169  421 140'000 
1,21 3,282 

99,594 1,419,850 
124,611 

1,395,453 
1,684,138 18,356,831 

1,935,681 18,813,131 59,089 

2,586,232 29,275,985 
128,976 227,504 

270,547 2,558,023 
17,393,875 181,045,110 

NOVEMBER 1949 

33,102 34,740 
87,705 Schenley  Industries  Inc.  (Blatz  Breweries)  62,124 Johns  Manville  Corp.  103,270 

Coca-Cola  Co.  170,139 
Electric  Co.'s  Adv.  Pro.  67,536 Sterling  Drug  Co.  650,685 
General  Foods  Corp. Sun  Oil  Corp. 621,374 

88,832 
Phiico  Corp.  136,412 
Armstrong  Cork  Co.  34,604 
U.  S.  Steel  Corp.  107,970 
Prudential  Insurance  Co.  of  America  116,930 
Longines-Wittnauer  92,261 
Hall  Bros.  67,164 
Christian  Science  Pub.  Soc. 31,260 

American  Tobacco  Co. 
Procter  &  Gamble 
R.  C.  W.  Enterprises 
Procter  &  Gamble 
American  Assn.  RR 
Lutheran  Church  Mo.  Synod 

533,761 928,661 

4,969 

391,779 
66,036 
32,456 

'49  SET  SALES        A
H-Tlme  High  of  $850  Million 

DOLLAR  volume  of  the  radio  man- 
ufacturing industry  reached  an  all- 

time  peak  of  $850  million  in  1949, 
13%  above  the  $750  million  figure 
in  1948,  according  to  Raymond  C. 
Cosgrove,  president  of  Radio  Mfrs. 
Assn. 

Preliminary  RMA  estimates  are 
based  on  total  set  sales  at  the 
manufacturer  level.  Converted  to 

retail  values,  the  industry's  pro- 
duction exceeded  $1.3  billion  in 

1948,  not  counting  TV  installation 
and  service  charges. 

"Thanks  to  the  high  rate  of  TV 
set  sales,  especially  during  the  last 
quarter,  the  industry  in  1949  did 
the  greatest  volume  of  business  in 
its  history,"  Mr.  Cosgrove  said. 
"Television  receiver  sales,  because 
of  their  greater  value,  accounted 
for  more  than  65%  of  the  set  in- 

dustry's gross  income  or  close  to 

$560  million." The  record  output  of  well  over 
2,800,000  TV  receivers  represented 
more  than  $875  million  at  the  retail 

level,  he  said.  He  added  that  the 
value  of  TV  receivers  manufac- 

tured in  1949  was  twice  that  of  all 
TV  sets  produced  between  the  end 
of  World  War  II  and  the  close  of 

1948. 
A  public  investment  of  over 

$1,250  million  is  represented  in  the 
retail  value  of  the  4  million  TV 
sets  produced  since  the  war,  Mr. 
Cosgrove  said.  He  reminded  that 
the  1949  sales  were  accompanied  by 
substantial  cuts  in  prices  of  TV 
receivers  as  a  result  of  economies 
acheived  through  increased  output 
and  passed  on  to  the  consumer. 

Table  Model  Cuts 

The  average  price  of  a  table 
model  TV  set,  at  the  factory  level, 
is  more  than  25%  under  the  1948 
figure  and  35%  under  1947,  he  said. 
Table  models  comprise  60%  of  TV 
set  output  in  1949. 

Mr.  Cosgrove  observed  that  TV 
screens  are  steadily  growing  in 
size. 

Radio  set  sales  in  1949  amounted 
to  $290  million  at  the  factory,  he 

said,  following  a  "remarkable  re- 
covery" in  the  fourth  quarter.  Total 

production  was  about  10.5  million 
units.  Sales  of  auto  radios  rose 
to  3.5  million  units,  an  alltime  rec- 

ord. He  estimated  there  are  now 
14.6  million  auto  sets  in  use. 

The  sharp  upswing  in  radio  set 
sales  in  late  1949  "would  seem  to 
belie  the  prophets  of  doom  who 
were  recently  forecasting  the  early 
death  of  radio,"  he  said. 
"An  increasing  number  of  TV 

sets  are  being  equipped  with  radio 
reception  facilities — FM  or  FM- 
AM — so  that  even  the  television  set 
owners  are  by  no  means  entirely 
lost  to  radio,"  Mr.  Cosgrove  said. 
"Outdoor  listening  has  been  widely 

increased  through  the  heavy^  sales 
of  both  auto  and  portable  radios." 

Set  industry  emplojTnent  is  at  a 
peacetime  peak,  he  said,  taking  its 
place  among  foremost  industries  of 
the  nation. 
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NAB  BOARD  HEADACHES 
Structure,  Dues  On  Agenda 

By  J.  FRANK  BEATTY 

NAB'S  BOARD  OF  DIRECTORS 
will  meet  next  week  in  Arizona  to 
take  stock  of  the  revamped  head- 

quarters operation  and  to  make  it 
click  despite  a  shrinking  pocket- 
book. 
The  board  faces  interlocking 

problems  of  staff  operation  that 
stem  from  structural  changes,  con- 

centration of  power  in  the  presi- 
dent's office,  transfer  of  the  budget 

to  an  April  1  fiscal-year  basis  and 
some  symptoms  of  dissatisfaction 
with  the  way  things  are  going  in 
Washington. 

On  top  of  that  the  board  must 
decide  whether  to  stop  the  current 
12%  9i  discount  in  members'  dues 
and  perhaps  increase  the  dues  in 
some  of  the  low-income  brackets. 

Then  there  is  the  proposal  of  a 
three-committee  group  to  re-work 
the  whole  structural  chart  [Broad- 

casting, Jan.  16]. 
With  such  perennial  problems  as 

BMB,  Broadcast  Advertising  Bu- 
reau and  dwindling  membership  on 

its  agenda,  the  Feb.  8-10  gathering 
at  the  San  Marcos  Hotel,  Chandler, 
Ariz.,  promises  to  be  a  spirited  ses- 

sion. The  board  itself  has  drawn 
some  criticism  for  selection  of  the 
southwestern  site. 

Final  Meeting  For  7 

Seven  directors  will  be  attend- 
ing their  final  board  meeting  be- 

cause of  the  new  two-term  limit  on 
directorships.  Eighteen  of  the  27 
directorships  are  at  stake  in  elec- 

tions to  be  completed  next  month. 
The  tri-committee  plan  to  change 

the  new  NAB  structure  is  under- 
stood to  have  aroused  little  enthusi- 
asm last  week  when  the  board's 

Structure  Committee  met  in  Wash- 
ington. The  committee  also  held  a 

joint  session  with  the  board's  Fi- nance Committee. 

Having  spent  more  than  a  year 
studying  and  refining  the  NAB 
headquarters  operation,  the  Struc- 

ture Committee  is  believed  to  feel 
there  is  nothing  seriously  Virrong 

REPLICA  of  the  first  transmitter  of 
KDKA  Pittsburgh,  which  was  pre- 

sented to  the  Carnegie  Museum  to 
start  its  new  History  of  Radio  room, 
is  discussed  by  Graham  Netting  (1), 
assistant  director  of  the  Carnegie 
Museum,  and  Walter  Evans,  president 
of  Westinghouse  Radio  Stations  Inc. 
Opening  of  the  new  exhibit  is  planned 
during  National  Radio  Week  next 

November. 

with  its  system.  The  basic  chart- 
ing has  been  done  and  the  task  of 

making  it  work  is  in  the  hands  of 
President  Justin  Miller,  committee 
members  believe. 
The  tri-committee  discussions 

early  this  month,  involving  some 
25  broadcasters  from  all  segments 
of  the  industry  plus  a  half-dozen 
board  members,  had  brought  to 
the  surface  some  criticism  of 
NAB's  internal  affairs,  including 
the  functioning  of  the  new  Radio 
and  Television  Divisions. 

Changes  Suggested 

The  three  committees  had  been 
called  together  as  the  result  of  a 
board  directive  last  November,  the 
board  desiring  their  ideas  on  how 
the  two  divisions  should  fit  into  the 
headquarters  functioning.  After 
voting  a  strong  endorsement  of 
President  Miller,  the  tri-commit- 

tee group  suggested  a  series  of 
changes  in  the  new  structure. 

These  changes  included  splitting 
of  the  secretary-treasurer's  job 
into  secretary-field  director  and  a 
top-level  treasurer-general  man- 

ager; pulling  of  administrative 
teeth  from  the  two  division  heads, 
and  relative  independence  for 
Broadcast  Advertising  Bureau.  The 

Structure  Committee  didn't  buy 
this  package  but  actual  decision  is 
up  to  the  board.   Judge  Miller  was 

dubious  about  the  proposals. 
Last  week  NAB  received  both 

praise  and  criticism  from  Ralph 
N.  Weil  WOV  New  York  general 
manager.  Mr.  Weil  wrote  a  letter  in 
which  he  stated  he  was  remaining 
a  member  of  NAB  but  he  blamed 

some  of  the  industry's  problems  on 
internal  haggling  and  extrava- 

gance at  NAB  headquarters  (see following) . 

Mr.  Weil  is  a  member  of  NAB's 
All-Radio  Presentation  Committee, 
which  has  guided  planning  and  pro- 

duction of  the  industry's  promo- 
tion film,  "Lightning  That  Talks," 

soon  to  be  premiered  [Broadcast- 
ing, Jan.  23]. 

Second  attack  was  delivered  by 
FCC  Comr.  Robert  F.  Jones  who 
charged  Judge  Miller  and  NAB 
with  representing  "power  seg- 

ments" of  the  industry  (see  story this  page). 
The  Finance  Committee  went 

over  the  association's  budget  prob- 
lems at  length  last  week.  A  year 

ago  NAB  had  envisioned  1949  in- 
come of  about  $820,000,  with  esti- 
mated expenses  of  $774,273.  This 

would  leave  an  excess  of  $45,727. 
At  that  time  the  picture  was 

rosy.  Then  ensued  a  flurry  of  resig- 
nations that  brought  membership 

down  from  a  peak  of  2,003  at  the 
end  of  1948  to  1,767  last  July  1. 
The  late  1948  total  included  1,270 
AM,  656  FM  and  4  TV  stations. 

By  last  July  there  were  only  1,133 
AM,  548  FM  and  6  TV  members. 
Some  of  the  resignations  in- 

volved high-bracket  stations  so 
NAB  set  out  to  acquire  new  mem- 

bers and  recapture  lost  ones.  This 
drive  centered  around  the  autumn 
district  meetings.  By  November  the 
membership  had  been  brought  up 
slightly  to  a  total  of  1,783,  includ- 

ing 1,152  AM,  518  FM,  .36  TV 
(mostly  AM  video  affiliates). 
As  of  today,  the  total  is  1,768, 

including  1,154  AM,  501  FM,  37 
TV  stations.  FM  Assn.  was  ab- 

sorbed at  the  close  of  1949,  but  FM 
membership  in  NAB  has  declined. 
Associate  membership  has  ranged 
between  69  and  76.  At  present  it 
is  72. 

Dues  Question  Grows 
With  membership  down,  the  dues 

question  becomes  more  important. 
Last  July  the  board  cut  dues 
12V2%  to  meet  what  was  described 
as  a  widespread  industry  demand. 
At  the  same  time  it  wielded  the 
axe  on  staff  services  and  cut  the 
budget  nearly  $75,000  to  a  figure 
of  $701,511. 

At  last  November's  board  meet- 
ing it  was  evident  that  expenses 

were  running  ahead  of  income. 
This  trend  has  continued,  it  is  un- 

derstood, and  cancellation  of  the 
(Continued  on  page  53) 

JONES  HITS  NAB 

NAB  and  its  president,  Justin  Miller,  were  charged  last  week  by  FCC 
Comr.  Robert  F.  Jones  with  speaking  "for  the  power  segments  of  the 
industry."  , 

The  charges  were  made  by  Comr.  Jones  after  Judge  Miller  had  com- 
mented favorably  on  the  Commis-  *  

sioner's  Jan.  17  speech  before  the 
American  Marketing  Assn. 
[Broadcasting,  Jan.  23]. 
Comr.  Jones'  letter  took  both 

Judge  Miller  and  NAB  apart  for 
references  to  FCC's  role  in  color 
television's  development.  He  ac- 

cused Judge  Miller  of  "joining forces  with  those  who  wish  to  lick 

color  with  nothing,"  and  inter- 
preted his  comment  as  "some  con- 

firmation" of  charges  by  small 
broadcasters  that  NAB  speaks  for 
large  broadcasters. 

Judge  Miller's  letter  had  com- 
mented particularly  on  this  para- 

graph of  Comr.  Jones'  speech: 
When  private  enterprise  seeks  out 

the  most  profitable  market  for  the 
installation  of  clear-channels  and  re- 
gionals  in  highly  congested  areas,  I 
find  no  fault  with  such  action.  That 
is  the  kind  of  enterprise  I  have 
defended  all  my  public  and  private 
life.  But,  when  private  industry 
attempts  to  use  government  processes 
to  accomplish  the  same  thing  in  tele- 

vision, or  when  I  think  it  attempts  to 
use  the  Commission  to  eliminate  the 
natural  forces  of  competition  between 
established  black-and-white  and  in- 

fant color,  I  draw  the  line.  Likewise, 
when  the  industry  tries  to  use  the 
Commission  to  thwart  or  delay  re- 

liable  television   service  for  towns 

like  Lima,  that  calls  for  some  noise 
and  infield  action. 

Text  of  Judge  Miller's  Jan.  19 letter  to  Comr.  Jones  follows: 
I  have  read  with  very  great  interest 

the  address  which  you  delivered  on 
Jan.  17,  1950,  before  the  American 
Marketing  Assn.  It  makes  clear  to  me 
ideas  attributed  to  you  in  the  press 
and  not  there  clearly  expressed. 

I  agree  with  you  in  the  conclusion 
which  appears  in  the  third-from-the- 
last  paragraph  on  page  12  of  the  ad- 

dress. On  the  other  hand,  I  would 
resent,  and  I  am  sure  you  would,  the 
use  of  the  power  of  the  government 
to  force  assembly-line  production  be- 

fore the  laboratory  work  has  been 
done  which  is  necessary  for  the  de- 

velopment of  new  industrial  proced- ures. 
Somewhere  between  the  kind  of 

repressive  action  set  out  in  the  third- 
from-the-last  paragraph  of  your  ad- 

dress and  the  method  of  a  Stalin  who 
attempts  to  dictate  the  procedures 
of  science,  there  lies  a  happy  medium 
and  I  am  delighted  that  a  man,  so 
clearly  qualified  as  you,  should  be 
occupying  a  position  from  which  that 
happy  medium  may  be  intelligently 
presented  and  insisted  upon. 

Text  of  Comr.  Jones'  Jan.  24 
letter  to  Judge  Miller  follows: 

May  I  thank  you  for  your  letter  of 
the  19th  with  reference  to  my  address 

Answers  Miller 

before  the  American  Marketing  Assn. 
I  am,  however,  concerned  by  your 
intimation  that  the  power  of  govern- 

ment is  being  used  or  there  is  a 
threat  that  it  may  be  used  "to  force 
assembly-line  production  before  the 
laboratory  work  has  been  done  which 
is  necessary  for  the  development  of 

new  industrial  procedures." I  am  amazed  that  a  former  Judge 
of  the  Court  of  Appeals,  a  lawyer  who 
has  spent  many  years  as  head  of  the 
NAB  and  who  holds  himself  out  as  an 
expert  on  the  Communications  Act  and 
the  Constitution,  should  lend  cur- 

rency to  this  false  shibboleth  in  the 
color  proceedings.  All  that  is  in- 

volved in  these  proceedings  is:  Shall 
color  be  suppressed  by  keeping  the 
standards  exclusively  for  black-and- white  television  so  that  the  American 
public  will  be  deprived  of  color  tele- 

vision ?  You  obviously  misunderstood  ', 
my  speech,  and  I  am  suprised  that  a  I 
man  who  has  so  frequently  called 
attention  to  the  Commission  abuses 
in  many  fields  of  broadcasting  would 
suggest  usurpation  of  power  that  the 
Commission  or  its  staff  has  never 
even  dreamed  of. 

Certainly  you  would  be  the  last  one 
I  would  expect  to  interpret  the  Com- 

mission's rule-making  proceeding  as 
forcing  anybody  to  manufacture  any- 

thing. There  cannot  be  any  misunder- 
standing between  you  and  me  as 

lawyers  on  this  point.  And  the  in- 
dustry doesn't  misunderstand  it 

either;  witness  its  long  record  of  not 
producing  FM  sets  to  meet  the  public 
demand. 
With  reference  to  television,  there 

(Continued  on  page  5i) 
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* 
WHEN 

Comes 

i  m.  STAR  ̂  

^     to  Town 

By  MONTE  KLEBAN 
EXECUTIVE  STAFF,  KTRH  HOUSTON 

W'"HEN  an  affiliate  station  executive  is  notified  that  a  network  star 
is  coming  to  his  town,  his  first  thought  is  to  double  the  supply  of 
aspirin  in  his  desk  drawer.    Too  often,  Mr.  Big  Name  turns  out  to 

I  be  Mr.  Little  Man,  bringing  with  him  assorted  cases  of  jitters,  recrimina- 
tions and  other  troubles. 

So,  when  the  perfect  guest-star  comes  to  your  city  he  deserves  not 
only  a  tribute,  but  for  the  good  of  the  industry,  his  methods  of  operation 
should  be  explained  to  other  travelling  celebrities. 
I  Jack  Benny  and  his  first-team  were  in  Houston,  to  entertain  at  the 
Charity  Bowl  football  game,  Dec.  17.  Although  my  years  of  hinterland- 
radio  have  brought  me  into  contact 
with  most  of  the  network  big  names, 
I  had  never  worked  a  show  with 
the  laugh-master  before.  When  I 
learned  he  was  coming  I  doubled 
my  aspirin  supply. 
Anybody  want  to  buy  some 

aspirin  cheap?  My  supply  is  still 
intact. 

Let's  take  a  look  at  the  visit, 
from  its  inception,  and  point  out 
the  results  of  the  expert  handling 
of  his  appearance.  First,  an  affili- 

ate is  usually  notified  by  his  net- 
work stations  relations  that  such 

and  such  a  star  will  be  in  his  city 
on  such  and  such  a  date  and  will 
the  affiliate  please  contact  him 
upon  arrival.  This,  of  course,  gives 
the  station-executive  no  time  to 
plan  anything  until  he  has  con- 

sulted with  the  Great  Man,  after 
his  arrival. 

In  the  case  of  Jack  Benny's  ap- 
pearance in  Houston  to  take  part 

in  the  charity  show,  this  first  sta- 
tion hardship  was  adequately 

avoided.  Several  weeks  before  his 
arrival  I  received  a  letter  from 
Irving  Fein,  promotion  manager 
of  Amusement  Enterprises,  Mr. 

Benny's  holding  company.  Irving 
invited  suggestions  as  to  what  we 
would  like  to  do  with  and  for  Jack 

Benny,  to  promote  attendance  at 
his  appearance  and  to  help  promote 
his  regular  Sunday  night  programs, 
while  he  was  in  our  city. 
We  were  able  to  rig  two  local 

broadcasts  by  letter  in  advance, 
giving  us  time  to  allocate  our  engi- 

neering and  announcing  personnel, 
to  publicize  the  coming  broadcasts 
and  to  start  our  actual  planning. 

Point  number  one:  Of  the  dozens 
of  stars  whose  public-appearance 
I  have  handled,  this  was  the  first 
time  anyone  with  savvy  and  au- 

thority took  the  trouble  to  set-up 
firm  dates  for  local  broadcasts  in 
advance.  In  practically  all  the 
other  cases,  they  had  been  last- 
minute,  catch-as-catch-can,  mum- 
bly,  trite  interviews. 

Point  number  two :  Irving  Fein 
arrived  in  Houston  two  days  before 
Jack  Benny  and  his  troupe.  We  got 
together  immediately  and  were  able 
to  crystallize  our  planning  and  to 
release  more  and  better  news 
stories  and  pictures  to  build  up  the 
appearances  and  our  own  planned 

programs.  Sitting  in  Mr.  Fein's 
hotel  room,  calmly  setting  up  the 
schedule,  I  remembered  too  well 
the  other  stars,  the  last  minute 
hectic  arrangements,  the  program- 

[  PRE-BROADCAST  dinner  is  held  to  put  the  audience  in  a  quick-laughing 
mood.  At  the  head  table  are  (I  to  r):  Ray  Herndon,  KTRH  assistant  man- 

ager; Glenn  McCarthy,  owner  of  KXYZ  Houston;  Jack  Benny;  Jesse  Jones, 
KTRH  owner  and  former  Secretary  of  Commerce;  Mrs.  Jones;  Phil  Harris, 
in  the  foreground  at  right  are  Lee  Fallon,  KTRH  special  events  director, 

and  Polly  Beelow,  local  belle. 

log  changes,  the  lack  of  advance 
notice,  the  engineering  failures  be- 

cause of  lack  of  time  for  lines  and 
facilities,  the  nerve-wracking  rush 
and  bustle. 

Point  number  three:  No  network 
star  can  be  expected  to  remember 
the  call  letters  of  every  affiliate  in 
every  city.  Very  often,  in  the  past, 
stars  from  our  network  have  come 
to  town  and  have  done  shows  on 
other  stations  under  the  delusion 
that  they  were  building  ratings  on 
their  own  network  station.  In  this 
case,  Mr.  Benny  and  his  people  were 
told  to  look  for  our  special-events 
man,  Lee  Fallon,  who  was  at  the 
station  at  dawn  to  meet  them,  along 
with  mike-men  from  other  stations 
in  town.  Result,  we  got  a  fine  beat 
interview  on  their  arrival. 

Point  number  four:  The  travel- 
ling team  itself  usually  has  at  least 

one  officious,  bossy  individual  who 
tells  you  what,  where,  when  and 
how  Mr.  Big  will  be  seen  and  inter- 

viewed. There  were  none  of  these 
in  the  Benny  entourage. 

First,  Jack  Benny  himself  is  one 
of  the  few  really  important  radio 
people  who  is  calm,  affable,  friendly 
and  a  reliable  ad  lib  artist.  Then 
with  him,  Phil  Harris  who,  in  spite 
of  his  standing,  seems  as  apprecia- 

tive as  a  puppy  for  any  attention 
paid  him.  Mr.  Harris  is,  as  an  old 
shoe,  easy  to  work  with  as  Jack 
Benny  himself  and  gives  you  a  show 
every  time  he  hits  the  mike  and  the 
same  goes  for  Artie  Auerbach, 
Benny's  Mr.  Kitzel. 

Pleasing  Cooperation 

John  Tackeberry,  the  writer  who 
came  along  with  Mr.  Benny,  could 
have  proven  the  weak-point  from 
our  experience  with  other  stars  who 
brought  writers  along.  Instead, 
he  worked  with  us  as  smoothly  and 
easily  as  though  he  were  a  writer 
on  our  own  staff,  turning  out  mate- 

rial for  our  local  shows  as  good  as 

any  Sunday  night's  show  script. 
Then,  Hilliard  Marks,  producer 

of  the  Jack  Benny  show.  Here,  too, 
we  were  wary.  We  had  had  pro- 

ducers come  down  on  us  like  trip- 
hammers, trying  to  do  everything 

but  tell  us  how  to  tie  our  shoe  laces. 
Not  so  Mr.  Marks.  With  quiet, 
unobtrusive  control  he  handled  him- 

self and  cast,  including  some  of  our 
own  people,  with  absolute  efficiency. 

And  so  with  the  rest  of  the  Benny 
party.  The  point  here  is,  of  course, 
that  too  many  visiting  stars  bring 
hectic  Hollywood  characters  with 
them,  who  manage  to  antagonize 
everyone  on  the  affiliate-station 
staff,  create  utter  confusion  and 

JESSE  JONES  (I),  owner  of  KTRH, 
welcomes  Jack  Benny  to  Houston. 
At  the  close  of  his  network  broadcast, 

Mr.  Benny  quipped,  "Mr.  Jones  ap- 
peared through  the  courtesy  of  the 

National  Bank  of  Commerce." 

wreck  what  might  have  been  a  good- will tour. 
Point  number  five :  Because  of 

the  ease  with  which  everything 
was  working,  we  were  able  to  ex- 

pand our  plans.  Instead  of  a  local 
show  we  cleared  time  on  other  CBS 
stations  in  Texas  for  a  nighttime 
half  hour  show.  We  were  able  to 
give  them  the  booking  in  time  for 
publicizing  in  their  own  cities. 
Score  another  point  on  the  Hooper- 
upping  card.  We  were  able  to  ar- 

range a  cocktail  party  and  dinner, 
from  which  the  broadcast  origi- 

(Continued  on  page  52) 

THERE  is  nothing  a  listener  likes 
more  than  to  have  a  network  star 
visit  his  town,  but  the  trouble  these 
"visiting  firemen"  can  cause  the  lo- 

cal station  is  an 

old  story  to  vet- eran broadcasters. 
Most  of  this 
trouble  could  be 
avoided,  Monte 
Kleban  believes, 

by  careful  plan- 
ning and  coopera- 
tion from  all  con- 

cerned. Approach- 
ing the  problem 

from  the  affirma- 
tive side,  Mr.  Kleban  outlines  the 

success  of  Jack  Benny's  visit  to 
Houston,  showing  point-by-point  how 
these  arrangements  can  be  opplied  to 
any  local  appearance  of  a  name  per- 

former. "Many  times  in  the  past  I 
have  wanted  to  write  an  article  like 
this,"  Mr.  Kleban  said,  "but  every 
time  it  would  have  been  on  the  carp- 

ing cynical  side.  At  last  I  had  an 
opportunity  to  do  a  job  from  the  af- 

firmative instead  of  the  negative 
side."  Mr.  Kleban  is  on  the  execu- 

tive staff  of  KTRH  Houston,  with 
duties  as  "planning  and  advisory 
consultant  on  all  phases  of  the  sta- 

tion's activities."  He  joined  KTRH 
in  Morch  1949  after  serving  as  pro- 

gram and  production  manager  of 
WOAI  San  Antonio. 
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ONE  OF  RADIO'S  top  salesmen  is  the  director  of  NAB's  Broadcast  Ad- 
vertising Bureau,  the  industry's  answer  to  "negative"  selling  tactics  of 

the  white  space  media.  The  BAB  directorship  has  rested  since  its  organi- 
zation last  spring  in  the  experienced  hands  of  Maurice  B.  Mitchell,  at 

that  time  director  of  NAB's  predecessor  Dept.  of  Broadcast  Advertising. 
For  several  months  "Mitch,"  as  he  is  universally  known,  has  been 

addressing  broadcaster  meetings  in  every  part  of  the  United  States.  He 
has  given  them  intensive  one-day  courses  in  radio  selling  and  how  to 
meet  competition.  Then  he  has  given  his  oft-heard  "Mitch's  Pitch"  at 
meetings  of  retailers  and  other  businessmen,  spending  about  as  much 
in  travel  as  he  has  on  the  podium  and  in  his  New  York  oflSce. 

An  experienced  station  and  network  salesman  and  station  manage) 
before  he  joined  NAB,  Mr.  Mitchell  has  acquired  a  varied  experience  ir 
competitive  selling  that  puts  him  in  a  unique  industry  position.  Ht 
augments  that  experience  with  service  on  newspaper  advertising  stafif'- 
and  knows  all  the  favorite  answers  of  the  space  media. 

At  the  autumn  NAB  district  meetings  he  insisted  that  salesmen  learn  • 
thoroughly  the  arguments  of  competitive  media  as  well  as  those  oi 
broadcasting.  In  this  article,  which  is  an  abbreviated  report  on  an  articlt 
appearing  in  the  1950  Broadcasting  Yearbook,  he  sums  up  the  competitive 
situation,  with  basic  information  every  salesman  should  have  at  his  finger tips. 

HUTCH'S  PITCH SALESMANSHIP  is  the  real  key 
to  obtaining  a  satisfactory  share 
of  the  total  advertising  dollar.  And 
the  successful  advertising  salesman 
is  usually  the  man  who  is  best  in- 

formed about  all  the  other  media 
to  which  his  clients  may  be  ex- 
posed. 

All  media  are  successfully  sell- 
ing their  wares  in  places  where 

effective  radio  selling  can  dras- 
tically reverse  media  decisions. 

This  kind  of  radio  selling  can  best 
be  done  by  the  radio  salesman 
■ — local  or  national — who  incorpo- 

rates these  facts  into  his  selling 
story: 

0  Radio  does  the  best  job  of 
describing  its  audience. 
0  Radio  gets  the  most  atten- 

tion. 

0  Radio's  penetration  is 
deepest. 
#  Radio  costs  less. 
%  Radio  gets  results. 

Radio  does  the  best  job  of  de- 
scribing its  audience.  Magazines 

and  newspapers  use  "net-paid" 
circulation  figures.  These  are  com- 

fortable indices  on  a  space-buyer's 
desk,  handy  facts  for  an  advertis- 

ing manager.  But  they're  really 
meaningless,  as  informed  buyers  of 

advertising  will  admit.  They  don't 
measure  the  audience  the  adver- 

tiser really  wants  to  know  about. 
Advertisers  want  to  buy  impres- 

sions— not  just  advertising. 
Both  newspapers  and  magazines 

have  taken  a  cautious  peek  at  the 
real  size  of  the  impressions  they 
deliver  to  an  advertiser.  The  facts 
were  shocking — 2%  actual  reader- 

ship to  a  70-line  newspaper  ad — a 
5%  average  actual  readership  to  a 

83  million  radios 
in  39,280,000  homes 

Here^s  How  To  Beat  Media  Competition 

52  million  newspapers 
combined  daily  net  paid 

24  million  magazine  \^ 

homes  (eight  leading) 

full-page  black  and  white  adver- 
tisement in  Life.  This  was  a  hard 

story  to  tell  to  advertisers  who 

were  sold  on  printed  media's  fa- 
vorite laissez-faire  basis,  some- 

times known  as  "transportation," 
most  of  whom  firmly  believed  they 
were  getting,  as  readers,  the  total 
paid  circulation. 

It  was,  in  fact,  too  hard  a  story 
to  tell.  Thousands  of  advertisers, 
large  and  small,  have  yet  to  hear 
it.  Dozens  of  others  are  still  ac- 

cepting advertising  agency  cover- 
age and  cost  comparisons  which 

match  this  meaningless  "net  paid" 
data  against  radio's  count  of 
actual  exposure  to  advertising. 

Yet  in  the  hands  of  every  radio 
station  equipped  with  a  BMB 
measurement,  or  even  v^th  a  diary 

study,  telephone  coincidental,  or 
other  form  of  audience  measure- 

ment, is  the  best  argument  of  all — 
a  count  of  the  audience  to  the 

advertiser's  message.  No  radio 
salesman  has  adequately  repre- 

sented his  medium  in  a  competitive 
situation  until  he  has  invited 
comparison  on  this  basis. 

Radio's  research  bill  in  its  short 
30  years  of  existence  far  exceeds 
the  combined  research  investment 
of  all  other  media  since  their  in- 

ception. First  really  to  care  about 
the  audience  to  its  advertisers' 
messages,  first  to  tailor  its  listener 
services  to  the  proven  likes  and 
dislikes  of  its  audience,  radio  has 
been  and  will  apparently  continue 
to  be  America's  most  open-faced 
advertising  medium. 

^o-nAnuicui  jp^  QatHfU444>4>Uf,  Media.  Qalt6>-Pe^-*7lt0444xi*id 
To  Compute  Radio's  Cost-Per-Thousand:  Find 

the  audience  (number  of  people)  to  a  specific 
radio  program.  Divide  this  figure  into  the  time 
cost.  Result:  The  actual  cost  of  moking  a 
thousand  advertising  impressions  on  listeners  to 
that  program — not  to  the  entire  station  program 
schedule. 

The  formula: 

Time  Cost    Cost-per-thousand 
Program  Audience  impressions 

To  Compute  Newspapers'  Actual  Cost-Per- 
Thousand:  Translate  newspaper  "net  paid"  cir- 

culation into  "readership"  by  multiplying  circu- 
lation by  2.3  readers  per  copy  (a  most  generous 

multiplier).  Reduce  this  readership  total  to  the 
actual  readership  of  the  specific  advertisement 
(Newspapers  can  now  furnish  this  data.    So  can 

the  hundreds  of  radio  salesmen  who  have  "The 
Continuing  Study  of  Newspaper  Reading").  This 
gives  the  actual  number  of  people  who  have 
"noted"  this  ad.  Divide  this  figure  into  the  space 
cost.  Result:  The  actual  cost  of  making  a  thou- 

sand advertising  impressions  on  readers  of  that 
ad. 

The  formula: 
1.  ABC  circulation  x  2.3=total  readership 
2.  Readership  of  paper  x  %  readership  to 

specific  ad=actual  advertising  impres- 
sion 

3.  Space  cost    cost-per-thousand 
Actual  impressions  impressions 

To   Compute   Magazines'  Cost-Per-Thousand: The  same  formulas  used  to  compute  newspaper 
cost  will  work  on  magazines. 

There  are  no  skeletons,  no  "re- 
ducible factors"  in  radio's  stand- ard measurement  totals. 

Radio  gets  the  most  attention. 
In  the  average  radio  family,  listen- 

ing averages  5  hours  53  minutes 
daily.  Newspapers'  best  claim, made  by  the  defunct  ANAN, 
reached  3  hours,  18  minutes  per 
family  per  day  but  few  papers 
care  to  try  to  document  these  fig- 
ures. 

Statistics  on  Reading 

A  recent  diary  study  in  a  major  j' market  showed  an  average  reading 
time  of  58  minutes  per  day  per 

adult — only  7  minutes  of  newspa- 
per reading  per  day  for  those  under 

18.  Magazines  just  don't  belong in  this  league.  A  recent  Saturday 
Evening  Post  survey,  triumphantly 
disseminated  by  that  periodical, 
claimed  top  readership  among 
magazines  with  2  hours  54  minutes 
of  total  reading  per  weekly  issue. 

Of  all  these  attention  measure- 

ments, only  BMB's  radio  data seems  to  have  been  produced  in  the 
regular  research  channels  by  a 
continuing  research  arm  of  the  in- 

dustry. When  other  media  get 
into  this  kind  of  self-examination, 
they  do  it  in  the  manner  of  a 
woman  with  a  "new  look"  short 
haircut — can't  wait  for  it  to  grow 
long  again. 

The  People  Look  at  Radio,  Radio 
Listening  in  America  (both  of 
them  NORC  studies  available 
through  NAB's  Research  Dept.), 
and  the  March  1949  Fortune  study 
of  radio  listening,  are  good  reading 
for  the  salesman  who  wants  full 

(Continued  on  page  51) 
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OVERTIME  PAY 
McComb  Issues  New  Regulation 

OVERTIME  pay  need  not  be  based 
on  special  talent  fees  in  addition 
to  regular  pay,  under  a  regulation 
issued  Thursday  by  William  R. 
McComb,  administrator  of  Wage 
&  Hour  Division,  Labor  Dept. 

The  regulation  was  handed  down 
under  terms  of  amendments  to  the 
Fair  Labor  Standards  Act  of  1938. 
These  amendments  were  enacted  by 

j  Congress  last  year. 
Issuance  of  the  regulation  cul- 

minates a  long  fight  by  Richard  P. 
Dohertj%  director  of  the  NAB  Em- 
nloye-Employer  Relations  Dept.,  to 

adicate  a  freak  situation  peculiar 
the  broadcasting-telecasting  in- 

c.ustry. 

Unique  Situation 
Under  terms  of  the  original  law, 

broadcasters  were  required  to  in- 
clude special  commercial  fees  and 

some  sustaining  fees  in  the  weekly 
pay  figure  on  which  overtime  cal- 

culations were  based  in  the  case  of 
announcers,  artists  and  actors. 
This  situation  had  no  parallel  in 
American  industry  and  forced 
broadcasters  to  pay  as  much  as  an 
estimated  million  dollars  a  year. 

Mr.  Doherty  appeared  before  a 
House  Labor  subcommittee  last 
March  to  protest  the  inequities  in 
the  law  and  their  unfair  hardship 
ito  broadcasters.  As  a  result  the 
jcorrective  amendment  was  included 
!in  the  committee  print  of  the  1938 
llaw  amendments  and  it  was  duly 
lenacted  by  Congress.  Since  enact- 

ment, Mr.  Doherty  has  conferred 
:frequently  with  Federal  officials  in 
i  connection  with  drafting  of  the 
regulations. 

The  new  overtime  principle  con- 

forms to  the  general  policy  in 
AFRA  contracts  and  AFRA  did 
not  contest  the  revision  of  the  1938 
law. 

The  amendments  include  a  gen- 
eral nationwide  increase  in  mini- 
mum wages  from  40  to  75  cents  an 

hour.  First  requirement  of  the  new 
rule  of  interest  to  broadcasters  is 

that  the  extra  payment  affects  "an 
employe  having  regular  duties  as  a 
staff  performer"  who  participates 
in  a  particular  commercial  or  sus- 

taining program  or  series  of  pro- 
grams. Commercial  spot  announce- 

ments are  included. 
Second  requirement  specifies  that 

the  extra  payment  be  made  under 
an  employment  contract  or  under- 

standing or  a  collective  bargaining 
agreement,  in  a  specific  amount 
agreed  on  in  advance  of  the  per- 
formance. 

Extra  Payment 
As  defined  by  the  administrator, 

extra  payment  also  means  a  specific 
payment  supplementing  the 
straight-time  and  overtime  compen- 

sation the  individual  earns  for  his 
ordinary  staff  duties. 

Covered  by  the  regulation  are  ac- 
tors, singers,  dancers,  musicians, 

comedians  "or  any  person  who  en- 
tertains .  .  .  and  who  actively  par- 

ticipates in  such  capacity  in  the 

actual  presentation  of  a  radio  or 
television  program,"  but  does  not 
include  script  writers,  stand-ins, 
directors,  engineers,  electricians  or 
stage  hands. 

Not  yet  clear  is  the  status  of 
fees  outside  of  stretch  in  lieu  of 
overtime. 

Freeing  of  broadcasters  from 
the  extra-fee  requirement  in  over- 

time calculations  assumes  added 

importance  in  the  case  of  AM  sta- 
tions taking  on  TV.  The  overtime 

load  general  increases  substantially 
in  these  cases. 

Formal  complaints  against  sta- 
tions for  violation  of  the  old  law 

have  been  relatively  few. 
Overtime  compensation  applies 

to  work  in  excess  of  40  hours  a 
week. 

FCC  Actions 

SALES  of  WNEW  New  York 
and  WWDC  Washington  ap- 

proved by  FCC  last  week 
along  with  approval  to  trans- 

fer of  WDLF  DeLand,  Fla. 
One  AM  and  three  FM  out- 

lets were  deleted  by  the  Com- 
mission. Requests  for  con- 

sent to  transfers  were  filed 
by  10  stations.  Details  of 
these  and  other  FCC  actions 
are  found  in  FCC  Roundup 
on  page  84  and  Actions  of 
the  FCC  beginning  on  page 

76. 

Jelke  Appoints  BBDO 
JOHN  F.  JELKE  Co.,  Chicago,  a 
Lever  Bros,  division,  has  appointed 
BBDO,  New  York,  to  handle  its 
advertising.  The  company  former- 

ly was  handled  by  Tatham-Laird 
Inc.,  a  Chicago  agency  which  re- 

signed the  account  when  Lever 
Brothers  moved  its  headquarters  to 
New  York.  The  company  is  said 
to  be  a  more  than  a  million-dollar 
account. 

McPhillips  Named 
ARTHUR  McPHILLIPS,  traffic 
manager  of  WJR  Detroit,  has  been 

  named  assistant sales  manager  by 

Harry  Wismer, 
general  manager 
and  assistant  to 

the  president.  A member  of  the 
WJR  staff  for  20 

years,  Mr.  Mc- Phillips has  been 
acting  as  sales manager  during 

the  extended  ill- 
ness of  Sales  Director  Arch  Shawd. 

He  will  work  under  Mr.  Shawd 
when  the  latter  returns. 

Mr.  McPhillips 

RADIO  BIBW 
'50  'Yearbook'  Streamlined 

ALL-RADIO  FILM 
Release  Set  for  March  1 

GENERAL  release  date  of  the  all- 
i-adio  promotion  film,  "Lightning 
That  Talks,"  was  set  last  week  as 
March  1  by  the  All-Radio  Presen- 
:ation  Committee. 

The  film  will  be  available  to  sub- 
-Bcribers  for  local  presentation  on 
Dr  after  that  date.  The  committee 
jaid  it  would  begin  confirming 
showing  dates  to  subscribers  by 
Feb.  10. 
Meanwhile  it  was  announced 

:hat  25  new  subscribers  had  been 
added  to  the  list,  representing  an 
ncrease  in  total  receipts  to  $135,- 
OOO. 
The  committee,  meeting  Thurs- 

iay  at  Broadcast  Advertising  Bu- 
reau headquarters  in  New  York, 

Dointed  out  that  subscriptions 
A'ould  be  closed  to  newcomers  effec- 
;ive  with  the  date  of  the  local 
showing  in  each  community. 
Members  of  the  committee  last 

week  were  busy  organizing  an  in- 
Titation  list  for  the  premiere  of 
she  film  in  New  York  March  1.  A 
thousand  leaders  in  radio  and  ad- 

vertising will  be  invited. 

,3ROADCASTING    •  Telecasting 

THE  1950  Broadcasting  -  Tele- 
casting Yearbook,  containing  544 

pages  of  information  pertinent  to 
radio,  television,  advertising  and 
allied  fields,  now  is  in  the  mails. 

For  the  first  time,  the  1950 
Yearbook  integrates  all  AM,  FM 
and  TV  stations  into  a  single  state- 
by-state  list.  In  this  improved  form 
it  is  possible  to  see  at  a  glance  all 
the  stations  located  in  a  city  or 
state. 

For  the  2,237  AM,  790  FM  and 
111  TV  stations  authorized  as  of 
Jan.  1,  1950,  this  carefully  compiled 
listing  gives  the  call  letters,  date 
of  establishment,  facilities,  name 
of  licensee  with  business  address 

and  phone  number,  network,  na- 
tional representative,  names  of  key 

personnel  and  such  other  informa- 
tion as  transcription  service,  news 

service  and  transmitter  used  by 
each  station — alphabetized  by  state, 
city  and  call  letters. 

Other  Listings 

A  similar  listing  is  included  for 
the  U.  S.  possessions  and  terri- 

tories— Alaska,  Hawaii,  Puerto 
Rico  and  the  Virgin  Islands — and 
Canada. 

For  quick  reference  other  lists 
include:  U.  S.  AM, -FM  and  TV 
stations  by  call  letters;  U.  S.  sta- 

tions by  frequencies;  Canadian 
stations  by  call  letters  and  fre- 

quencies; stations  under  NARBA; 

Canadian  and  U.  S.  international 
stations;  European  stations;  non- 

commercial FM  outlets,  and  TV 
applications  pending. 
A  complete  analysis  of  1949 

radio-TV  advertising  expenditures 
is  included  [Broadcasting,  Jan. 
23].  An  informative  article  by 
Maurice  B.  Mitchell,  director  of 
Broadcast  Advertising  Bureau, 
compares  radio  results  with  those 
of  other  media  and  another  fea- 

ture piece  covers  the  all  impor- 
tant question  of  program  rat- 

ings— in  both  radio  and  TV.  A 
regular  Yearbook  feature,  "How 
To  Apply  for  a  Radio  Station," again  is  included,  plus  a  summary 
of  FCC  rules  and  regulations. 

In  all,  the  1950  Yearbook  in 
eludes  over  55  directories,  provid- 

ing data  for  all  segment?  of  the 
radio,  television  and  advertising 
industry.  Included  among  them 
are:  Radio  and  TV  station  repre- 

sentatives of  the  U.  S. and  Canada; 
consulting  radio  and  TV  engineers; 
regional  networks  of  the  U.  S.;  ad- 

vertising agencies  handling  radio 
and  video  accounts,  U.  S.  and 
Canada;  national  and  regional 
radio  and  TV  advertisers,  in- 

cluding their  agency;  over  500 
firm.s  offering  such  services  as 
transcription  and  film  libraries, 
recording  and  script  writing  serv- 

ice, talent,  production  and  syndi- 
cated programs;  AM,  FM  and  TV 

equipment  manufacturers,  includ- 
ing items  that  range  from  trans- 

mitters to  cutting  needles;  stations 
identified  with  newspaper  owner- 

ship; radio  and  TV  reference 
books;  major  awards  and  citations; 
state  broadcasters  associations; 
stations  under  group  ownership; 
professional  and  technical  schools 
for  radio  and  TV;  frequency  meas- 

uring services,  and  numerous  other 
services  related  to  the  business  of 
broadcasting. 

Advertiser  Information 

A  large  section  is  devoted  to  the 
networks,  giving  lists  of  executive 
personnel  with  titles.  Also  in- 

cluded is  a  listing  of  advertisers 
for  each  network — AM  and  TV — 
plus  a  map  showing  the  location  of 
affiliated  stations. 

Radio  and  television  highlights 
of  1949  are  covered  in  chronological 
order.  Other  sections  of  the  1950 
Yearbook  are  devoted  to  members 
of  the  radio  correspondents  gal- 

leries of  Congress;  the  FCC;  NAB, 
TBA  and  other  radio  and  television 
groups,  and  unions  active  in  the 
radio-TV  fields. 

Copies  of  the  1950  Broadcasting- Telecasting  Yearbook  now  are  in 

the  mails  to  Broadcasting  sub- 
scribers. Additional  copies  are 

available  at  $5  each  from  Wash- 
ington headquarters,  870  National Press  Bldg. 
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FCC'S  POWERS? 

'Anti-Trust'  Hearing  Set 

ON  THE  HEELS  of  a  court  deci- 
sion affirming  its  right  to  pass 

upon  a  newspaper  applicant's  al- 
leged monopolistic  practices,  FCC 

last  week  called  an  oral  argument 
for  Feb.  13  to  help  shape  its  policy 
toward  violations  of  any  U.  S.  law 
unrelated  to  radio. 

Upon  the  outcome  will  depend 
FCC's  action  on  some  10  or  12  ap- 

plications currently  being  held  up 
because  the  applicants  or  licensees 
have  been  found  by  a  federal  court 
to  have  violated  U.  S.  laws  on  mo- 

nopoly, restraint  of  trade,  unfair 
competition  and  the  like. 

FCC's  order  suggested  that  par- 
ticipants in  the  oral  argument 

cover  "at  least"  the  following 
points : 

1.  The  authority  of  the  Commission 
to  consider  in  its  licensing  of  broad- 

cast stations  the  fact  that  an  appli- 
cant has  violated  a  law  of  the  U.  S., 

other  than  the  Communications  Act 
of  1934  as  amended.  If  the  Commis- 

sion has  such  authority,  is  there  any 
basis  in  policy  for  not  considering 
such  violations. 

2.  If  the  Commission  •  has  such 
authority,  should  there  be  a  difference 
in  procedure  or  result  in  any  of  the 
following  types  of  situations.  In  this 
connection  consideration  should  be 
given  to  the  situations  involving  both 
comparative  hearings  and  non-com- 

parative hearings: 
(a)  Whether  the  finding  of  the  vio- 

lation is  in  a  civil  or  criminal  case; 
(b)  whether  the  finding  of  violation 
is  by  the  U.  S.  Supreme  Court  or  by 
a  lower  federal  court;  (c)  where,  after 
the  finding  of  violation,  a  decree  is 
entered  by  an  appropriate  court  which 
results  in  the  elimination  of  the  prac- 

tice which  was  a  violation  of  federal 
law;  (d)  where  there  has  been  no 
finding  of  violation  but  a  suit  has 
been  filed  alleging  a  violation;  (e) 
where  there  has  been  no  finding  of 
violation  or  no  filing  of  a  suit,  but 
the  Commission  is  in  possession  of 
information  which  shows  that  there 
has  been  a  violation  of  federal  law. 

Persons  wishing  to  participate 
in  the  argument,  FCC  said,  must 
file  a  notice  accompanied  by  a  brief 
or  memorandum  by  Feb.  6.  They 
will  be  permitted  to  "address  them- 

selves to  any  and  all  points  they 
deem  relevant." 

Anti-Trust  Laws 
The  study  stems  from  a  1948 

Supreme  Court  decision  holding  the 
major  motion  picture  producers  to 
be  in  violation  of  the  anti-trust 
laws  [Broadcasting,  June  21, 
1948].  FCC  made  plain  shortly 
afterward  that  it  was  considering 
the  question  of  whether  a  violator 
of  anti-trust  laws  is  qualified  to 
operate  a  radio  station. 
Among  those  whose  applications 

have  been  held  up  or  acted  upon 
conditionally  pending  a  decision  on 
the  policy  question  are  Paramount 
Pictures,  which  has  now  petitioned 
for  regular  licenses  on  grounds  of 
compliance  with  its  consent  decree 
in  the  anti-trust  case;  Allen  B.  Du- 
Mont  Labs,  because  FCC  has  ten- 

tatively held  that  Paramount's  29% 
interest  amounts  to  control  of  the 

company;  Schine  Chain  Theatres, 
which  owns  WPTR  Albany;  20th 
Century-Fox  Film  Corp.;  Westing- 
house  Electric  Corp.,  and  General 
Electric  Corp. 

FCC's  order  came  Thursday,  just 
three  days  after  the  U.  S.  Court  of 
Appeals  for  the  District  of  Colum- 

bia upheld  its  right  to  deny  a  news- 
paper's radio  application  on 

grounds  of  monopolistic  practices, 
whether  the  specific  practices  are 
forbidden  by  law  or  not. 

The  court  said  Monday  in  a 
unanimous  decision  affirming  the 
denial  of  AM  and  FM  applications 
of  the  commonly  owned  Mansfield 
Journal  and  Lorain  Journal  in  Ohio 
[Broadcasting,  July  19, 1948] : 

"We  hold  .  .  .  that  it  was  fully 
within  the  Commission's  jurisdic- 

tion to  hear  evidence  on  the  alleged 
monopolistic  practices  of  the  ap- 

pellant, regardless  of  whether  or 
not  such  practices  were  specifically 
forbidden  by  statute,  and  to  deny 
the  licenses  upon  its  finding  that 
such  practices  had  in  fact  taken 
place  and  were  likely  to  carry  over 
into  the  operation  of  the  radio  sta- 

tion." 

FCC  had  ruled  that  the  Mans- 
field Journal,  only  newspaper  in 

Mansfield,  attempted  to  coerce  ad- 
vertisers into  exclusive  advertising 

contracts  and  to  refrain  from  using 
the  rival  WMAN  Mansfield.  The 
Commission  also  held  that  the  Jour- 

nal showed  hostility  toward  WMAN 
by  refusing  to  carry  its  program 
logs  and  by  failing  to  print  any- 

thing favorable  about  the  station. 
The  purpose,  FCC  said,  was  to 
suppress  competition  and  secure a  monopoly. 

Denial  Theory 

The  Loraiji  Journal  application 
was  denied  on  the  theory  that  its 
owners,  if  they  could  not  be  en- 

trusted with  a  station  at  Mansfield, 
should  not  be  allowed  to  operate 
one  at  Lorain.  Both  newspapers 
are  owned  by  Isadore  and  S.  A. 
Horvitz.  Spokesmen  said  there  has 
been  no  decision  on  whether  to  seek 

Supreme  Court  review  of  the  ap- 
pellate court's  decision. 

The  Lorain  Journal  meanwhile 
is  awaiting  court  trial  in  Ohio  on 
a  Justice  Dept.  charge  of  violating 
anti-trust  laws  via  alleged  monop- 

oly practices  affecting  WEOL 
Elyria-Lorain  [Broadcasting,  Dec. 
12,  Nov.  21,  Sept.  26,  1948].  The 
Justice  Dept.  lost  its  bid  for  a  pre- 

liminary injunction  against  the 
newspaper  pending  trial  of  this case. 

In  the  FCC  case  the  court's opinion,  written  by  Judge  George 
T.  Washington  with  Judges  Wil- 

bur K.  Miller  and  David  L.  Bazelon 
concurring,  rejected  the  newspa- 

pers' claim  that  FCC  had  violated 
the  rights  of  a  free  press.  Said the  court: 

.  .  .  The  Commission  did  not  deny 
the  license  merely  because  the  news- 

paper refused  to  print  certain  items 
or  because  it  refused  to  serve  certain 
advertisers,  but  rather  because  the 
Commission  concluded  that  those 
practices  were  followed  for  the  pur- 

pose of  suppressing  competition. 
Similarly,  it  would  appear  that  Mans- 

field was  not  denied  a  license  because 
it  was  a  newspaper,  but  because  it 
used  its  position  as  sole  newspaper  in 
the  community  to  achieve  a  monopoly 
in  advertising  and  news  dissemination. 
Such  a  denial  does  not  constitute  a 
violation  of  the  First  Amendment. 

.  .  .  Surely  .  .  .  the  way  the  news- 
paper is  operated,  in  relation  to 

other  media  of  communication,  is 
material.  The  Commission  did  not, 
in  any  manner,  attempt  to  censor  the 
editorial  policy  of  the  newspaper.  Its 
order  does  not  require  Mansfield  to 
cease  from  any  of  the  practices  en- 

gaged in.  The  sole  purpose  of  the 
Commission's  findings  was  to  deter- 

mine appellant's  qualifications  to  be- come a  licensee.  As  such  they  impinge 
on  no  right  of  the  appellant. 

Nor  did  the  court  agree  with  the 
newspapers'  view  that  FCC  went 
beyond  its  authority  with  respect 
to  the  anti-trust  laws,  or  that  the 
decision  was  equivalent  to  finding 
the  papers  guilty  of  a  crime  with- out a  trial  by  jury. 

Cite  Congress  Sanction 
"The  fact  that  a  policy  against 

monopoly  has  been  made  the  sub- 
ject of  criminal  sanction  by  Con- 

gress as  to  certain  activities  does 
not    preclude    an  administrative 
agency  charged  with  furthering  the 
public  interest  from  holding  the 
general  policy  of  Congress  to  be  ' 
applicable  to  questions  arising  in . 

the  proper  discharge  of  its  duties,", the  court  said.  Further: 
"Monopoly  in  the  mass  commu-J 

nication  of  news  and  advertising  is. 
contrary  to  the  public  interest,! 

even  if  not  in  terms  prescribed  by' 
the  anti-trust  laws." FCC's  decision  in  the  case  was 
reached  on  a  3-2  vote,  Comrs.  Jones 
and  Sterling  dissenting  and  Comrs. 
Webster  and  Hennock  not  partici- 

pating. The  Mansfield  Journal  was ' applying  for  a  250  w  daytime  grant 
on  1510  kc  and  also  for  an  FM 

station.  The  Lorain  newspaper  was  - 
applying  for  a  250  w  daytimer  on 1140  kc. 

The  case  was  argued  in  Decem- 
ber [Broadcasting,  Dec.  19,  1949]. 

Max  Goldman,  assistant  general 

counsel  in  charge  of  litigation,  and  '. Richard  A.  Solomon,  chief  of  the 
litigation  branch,  argued  for  FCC. 
George  0.  Sutton  and  William 
Thomson  argued  for  the  newspa- 

pers, and  William  A.  Porter  ap- 
peared on  behalf  of  Fostoria 

(Ohio)  Broadcasting  Co.,  which 
has  a  pending  application  for  the 
facilities  which  the  Mansfield  J owr- nal  was  seeking. 

WNEW,  WWDC  SAL
ES  'XlST" 

TRANSFERS  of  WNEW  New  York  and  WWDC-AM-FM  Washington 
were  approved  last  Thursday  by  FCC. 
WNEW  was  granted  assignment  of  license  from  Arde  Bulova  and 

associates  for  $2  million  to  WNEW  Inc.,  new  firm  headed  by  William  S. 

Cherry  Jr.,  chief  owner  of  WPRO-   '.  
AM-FM  Providence,  R.  I.  WNEW 
is  assigned  10  kw  on  1130  kc. 
WWDC-AM-FM  received  ap- 

proval for  assignment  of  license 

from~  Capital  Broadcasting  Co., 
headed  by  Joseph  Katz,  Baltimore 
agency  executive,  for  $125,000,  to 
Peoples  Broadcasting  Corp.,  opera- 

tor of  WRFD  Worthington,  Ohio. 
Capital  Broadcasting  last  fall  re- 

ceived approval  to  purchase  re- 
gional WOL-AM-FM  Washington, 

a  Cowles  interest,  conditioned  upon 

disposition  of  WWDC's  local  as- 
signment [Broadcasting,  Oct.  10, 

1949].  WWDC  is  assigned  250  w 
on  1450  kc. 
In  the  WNEW  action,  Comr. 

Robert  F.  Jones  voted  for  hearing. 
WNEW  told  FCC  in  its  application 
that  this  "is  the  consummation  of 
the  original  intention  of  Arde  Bul- 

ova in  1944  to  divest  himself  of  all 
radio  interests."  Mr.  Bulova  indi- 

vidually held  6,100  shares  of  Great- 
er New  York  Broadcasting  Corp., 

WNEW  licensee,  and  has  been  vot- 
ing trustees  for  Milton  Blow's  2,900 

shares.  Vincent  Dailey  has  held 
the  remaining  1,000  shares. 

Capital  Broadcasting  stated  last 
week  that  it  planned  to  be  operat- 

ing on  its  new  assignment  of  5  kw 
on  1260  kc  not  later  than  March  1 
and  will  retain  its  WWDC  call  let- 

ters. The  WOL  call  is  to  be 
switched  to  the  old  WWDC  1450  kc 
assignment  under  the  new  Peoples 
Broadcasting  ownership.  Capital 
Broadcasting  also  takes  over  the 
Cowles'  WOL  studio  and  trans- 

mitter facilities,  leaving  its  present 

WWDC  plant  to  Peoples.  The  lat- 
ter is  a  wholly-owned  subsidiary  of 

Farm  Bureau  Mutual  Automobile 
Insurance  Co.,  of  which  Murray 
Lincoln  is  president. 

Mr.  Cherry  is  president  and  49.2% 
owner  of  WNEW  Inc.  Others  in  the 
firm  include:  Charles  W.  Knowles, 
treasurer  and  minority  stockholder  in 
WPRO,  treasurer,  5%;  Harold  Tanner, 
attorney,  secretary,  3.5%;  Bernice 
Judis,  WNEW  manager,  executive 
vice  president;  Ira  M.  Herbert,  WNEW 
sales  manager,  vice  president;  Ted 
Cott,  WNEW  program  director,  vice 
president;  Harry  Playford,  banker, 
19.2%;  Albert  H.  Baer,  certified  pub- 

lic accountant,  3.3%;  Clem  J.  Randan, 
president  KFBI  Wichita,  Kan.,  and 
co-publisher  New  Milford  (Conn.) 
'Times,'  3.5%;  Alfred  Buckley,  Provi- 

dence fuel  distributor,  2.5%;  Russel 
C.  Smith,  vice  president  Cranston 
Print  Works,  Cranston,  R.  I.,  1.7%; 
Godfrey  B.  Simmonds,  Providence  in- vestment banker,  2.5%;  George  V. 
Meeham,  chief  owner  Mills  Inc.,  Provi- 

dence textile  firm,  8.3%.  Actual  price 
for  WNEW  is  $150  per  share  plus  net 
quick  assets  not  to  exceed  $500,000. 
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NAB  CONVENTION 

Chicago  Agenda 

Is  Set 

THREE-DAY  Management  and  three-day  Engineering  Conferences,  along 
with  half-day  FM  and  full-day  independent  station  sessions,  will  top  the 
week-long  NAB  convention  to  be  held  April  12-19  in  the  Stevens  Hotel, 
Chicago. 
The  special  FM  meeting  will  be 

held  9:30-12  noon,  Monday,  April 
17,  with  the  formal  gavel -pounding 
scheduled  at  the  noon  luncheon.  As 
was  the  case  last  year,  independent 
stations  will  have  their  own  meet- 

ing Sunday  the  16th,  with  special 
registration. 

Schedule  of  events  for  the  28th 
annual  convention  was  drawn  up 
Wednesday  at  a  Washington  meet- 

ing of  the  NAB  board's  Convention 
Committee.  Committee  members 
taking  part  were  Howard  Lane, 
WJJD  Chicago,  chairman;  Charles 
C.  Caley,  WMBD  Peoria,  111.,  and 
James  D.  Shouse,  WLW  Cincinnati. 

Sitting  with  the  committee  were 
NAB  staff  officials  including  C.  E. 
Amey  Jr.,  secretary -treasurer  ; 
Robert  K.  Richards,  public  affairs 
director;  Neal  McNaughten,  engi- 

neering director.  Everett  Dillard, 
KOZY  Kansas  City,  a  board  mem- 

ber, attended  the  portion  of  the 
meeting  at  which  FM  was  dis- 
cussed. 

The  week  opens  with  registra- 
tion Wednesday,  April  12,  for  the 

Engineering  Conference.  Business 
meetings  will  be  held  Thursday, 
Friday  and  Saturday.  Only  Sun- 

day event,  aside  from  registration 
for  the  Management  Conference 
and  the  customary  side  meetings, 
is  the  independent  session. 

Management  Sessions 
After  the  Monday  morning  FM 

meeting,  management  meetings 
will  be  held  through  Wednesday 
morning.  The  Wednesday  meeting, 
adjourning  at  1  p.m.,  will  be  de- 

voted to  television.  The  annual 
banquet  will  be  held  Tuesday  eve- 
ning. 

Space  is  being  alloted  under  di- 
rection of  Arthur  C.  Stringer,  NAB 

special  services  director,  for  the 
annual  exhibition  of  heavy  equip- 

ment in  the  basement  lobby  of  the 
Stevens.  Later  space  will  be  as- 

signed on  the  fifth  floor  for  light 
equipment  exhibits  of  transcription 
firms  and  other  associate  members. 
■  In  its  discussion  of  plans  for  the 
FM  meeting  the  NAB  board  com- 

mittee rejected  a  proposal  for  an 
all-day  session  on  Saturday,  the 
15th.  The  committee  agreed  many 
of  the  FM  station  executives  who 
planned  to  attend  the  management 
sessions  might  not  be  able  to  arrive 
in  time  for  Saturday  discussions. 

Instead  of  Saturday  the  commit- 
tee picked  Monday  morning,  with 

the  understanding  the  FM  meeting 
must  break  up  before  the  opening 
luncheon.  Besides,  a  Saturday 
meeting  would  have  required  an 
extra  registration  fee. 

Interest  in  the  FM  meeting  is 
expected  to  be  high  in  view  of  the 
recent  merging  of  FM  Assn.  into 
NAB.  Among  topics  slated  for  the 
agenda  are  Storecasting,  transit 
and  functional  (leased  receiver) 
services,  from  which  many  FM  out- 

lets now  receive  substantial  in- 
come. 

The  question  of  AM-FM  dupli- 
ation  will  be  taken  up  along  with 
methods  of  promoting  FM  locally. 
Possible  participants  in  the  pro- 

gram will  be  representatives  of 
Radio  Mfrs.  Assn.  who  would  be 
asked  about  the  FM  set  production 
problem,  and  agency  executives. 
Audience  studies  and  mail-pull 
techniques  are  other  suggested 
subjects. 

Last  year  the  first  "Independ- 
ents' Day"  drew  a  heavy  registra- 

tion. The  day-long  meeting  was 
well  attended  and  a  long  list  of 
speakers  covered  a  wide  range  of 
topics.  Plans  for  the  meeting  will 
be  taken  up  at  a  meeting  of  the 
NAB  Unaffiliated  Stations  Commit- 
tee,  slated  Feb.  2-3.  Committee 
chairman  is  Ted  Cott,  WNEW  New 
York. 

WBT  BLAST  TRY 

Police  Hold  IBEW  Member 

POLICE  in  Charlotte,  N.  C,  early 
Thursday  morning  charged  Sterl- 

ing L.  Hicks,  business  manager  of 
the  IBEW  local  in  that  city,  with 
conspiracy  in  the  attempted  dyna- 

miting of  WBT  Charlotte's  429- foot  radio  tower  Jan.  22. 

Acting  on  a  tip,  police  investi- 
gators uncovered  five  sticks  of 

dynamite  planted  at  the  tower's base.  After  removing  detonators, 
they  waited  for  Chesley  M.  Lovell 
who,  unaware  of  their  presence,  re- 

portedly lit  the  fuses.  Mr.  Lovell, 
a  Columbia,  S.  C,  house-painter 
said  by  police  to  have  "a  long  crim- 

inal record,"  admitted  Tuesday 
that  he  had  been  "hired"  to  dyna- mite the  tower. 

According  to  reports  last  Thurs- 
day, Mr.  Lovell,  upon  further 

police  questioning,  had  revealed  ad- 
ditional information  leading  to  the 

arrest  early  that  morning  of  Mr. 
Hicks.  WBT  said  Mr.  Hicks  was 
one  of  the  technicians  involved  in 
a  fued  between  the  station  and  the 
IBEW  culminating  last  fall  in 
charges  and  counter  -  charges 
[Broadcasting,  Oct.  17,  31,  1949]. 

Police  said  the  questioning  of 
Mr.  Lovell  had  led  to  the  arrest 
first  of  a  nephew,  Burris  Boyd, 
also  of  Columbia,  who,  according 
to  the  reports,  would  be  charged 
with  introducing  Mr.  Lovell  to  Mr. 
Hicks.  Police  Chief  Stanhope  Line- 
berry,  of  Mecklenburg  County,  dis- 

closed two  complaints  had  been 
placed  against  Mr.  Hicks,  charging 
conspiracy  with  Mr.  Lovell  to  dam- 

age WBT  property  in  gaining  ac- 
cess to  the  tower,  and  in  obtaining 

dynamite  in  an  attempted  use  of 

explosives  to  damage  another's 
property. 

ENJOYING  o  chat  at  the  two-day 
meeting  of  CBS  executives  and  affili- ates in  the  4th  and  5th  Districts  in 

New  Orleans  are  (I  to  r):  Ken  Gid- 
dens,  WKRG  Mobile;  Lou  Hausman, CBS  AM-TV  dir.,  adv.  and  sales; 
Howard  Summerville,  WWL  New  Or- 

leans; Charles  Crutchfield,  WBT Charlotte,  N.  C. 

HAROLD  RUSSELL  (r),  national  com- mander of  the  Amvets,  sits  in  for  a 
recording  of  Amvets  USA,  dramatic 

series  presented  on  WRC-NBC  Wash- 
ington. With  Mr.  Russell  is  Robert 

J.  Enders  of  Robert  J.  Enders  Adver- 
tising Agency.  The  Enders  agency 
is  handling  the  Amvets "^^^  account. 

A  35mm  film  record,  including  com- 
mentary, of  New  York's  Mayor  Wil- 

liam O'Dwyer's  marriage  and  honey- 
moon trip  in  Florida,  is  presented 

to  Mayor  O'Dwyer  (r)  by  Joseph  H. 
McConnell,  president  of  NBC.  Shot 
by  NBC-TV  cameramen,  the  films 
also  were  shown  over  the  Camel 

News  Caravan. 

THE  American  Legion's  "Tide  of 
Toys"  campaign  finds  an  enthusiastic backer  and  contributor  of  toys  and 
air  time  m  G.  A.  Richards  (center), 
owner  o^  KMPC  Hollywood,  WJR  De- 

troit, WGAR  Cleveland.  With  him 
are  Corydon  T.  Hill  (I),  Hollywood 

Post  43,  and  Harry  Myers,  S. 
""^^r        Calif,  chairman  of  drive. 

ONE  of  300  pies  sent  to  advertisers 

and  agency  executives  in  "Cut  Your- 
self a  Bigger  Piece  of  a  Bigger  Pie" od  drive  of  WGAR  Cleveland  is  re- 

ceived by  Albert  A.  Sommer  (seated), 
V.  p.  and  mgr.,  Cleveland  office,  Mc- 
Cann-Erickson.  Standing  (I  to  r):  Mes- 

senger  John  Garfield,  WGAR 
'^^T       sales;  Robert  Daily,  M-E. 

AFTER  their  long  recuperation  from 
serious  injuries  suffered  in  the  air- 

plane crash  that  took  the  life  of 
Buddy  Clark,  singer,  Jennings  Pierce 
(I),  manager  of  station  and  guest  re- lations, NBC  Western  Div.,  and  Frank 
A.  (Bud)  Berend,  NBC  Western  Div. 
sales  mgr.,  greet  each  other 

on  return  to  work.  '^^r 
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COLORADO  UNIT 

Howell  Is  President 

Of  New  CBA 

REPRESENTATIVE^  of  26  Colorado  stations  attended  an  organiza- 
tional meeting  of  the  Colorado  Broadcasters  Assn.,  held  at  the  Broadmoor 

Hotel  in  Colorado  Springs  last  Tuesday.  Officers  elected  were:  Rex 
Howell,  KFXJ  Grand  Junction,  president;  Robert  D.  Ellis,  KGHF 
Pueblo,    vice    president,    and    Al  *  
Meyer,  KMYR  Denver,  secretary- 
treasurer. 

Business  included  naming  a 
board  of  directors  and  approval  in 
general  of  terms  of  by-laws  drawn 
up  by  a  committee  consisting  of 
Messrs.  Howell,  Ellis  and  Meyer 
and  James  Russell,  KVOR  Colo- 

rado Springs. 

The  groundwork  for  last  week's 
session  was  laid  during  a  meeting 
of  station  executives  from  Colorado 
at  the  NAB  district  convention 
held  at  Salt  Lake  City  in  December. 

Active  membership  will  be 
limited  to  licensed  broadcast  sta- 

tions or  those  holding,  construction 
permits  in  the  state  of  Colorado. 
Persons  or  organizations  engaged 
in  activities  allied  with  radio 
broadcasting  are  eligible  for  asso- 

ciate memberships,  without  the 
voting  privilege,  it  was  stated. 

The  objective  as  outlined  in  the 

non-profit  organization's  by-laws, 
include :  "To  promote  cooperation 
and  understanding  among  its  mem- 

bers; to  foster  and  promote  the 
development  of  the  art  of  radio 
broadcasting;  to  encourage  and 
promote  customs  and  practices 
which  will  be  for  the  best  interest 
of  the  public  and  the  radio  broad- 

casting industry." The  state  is  divided  into  five 
districts  and  one  director  is  chosen 
from  each  for  a  two-year  term. 
There  are  six  stations  in  each  dis- 

trict, except  for  District  2,  which 
numbers    seven.    At   last  week's 
meeting   the   following   board  of 
directors  was  named: 
District  1:   (stations  West  of  the 

Continental  Divide)  Mr.  Howell 

District  2:   (cities  North  of  Den- 
ver)  Doug  Kahle,  KCOL  Fort 

Collins 

District  3:  (Denver)  Mr.  Meyer 
District  4:  (Colorado  Springs,  Pue- 

blo, and  Canon  City)  Mr.  Ellis 
District    5:    (other  Southeastern 

Colorado  stations)  Ed  L.  Allen, 
KGIW  Alamosa. 
In  addition  to  those  previously 

listed,  the  following  attended  the 
session: 

Floyd  Baskette,  U.  of  Colorado;  Ray- mond M.  Beckner  and  Raymond  M. 
Beckner  Jr.,  KRLN  Canon  City;  Frank 
Bishop,  KFEL  Denver;  Justin  B. 
Bradshaw,  KLMR  Lamar;  John  L. 
Buchanan,  KTLN  Denver:  Dee  B. 
Crouch,  KDZA  Pueblo;  George  Cory, 
KUBC  Montrose;  Jack  P.  Dubberley, 
KLMO  Longmont;  C.  L.  Dynes.  KGIW 
Alamosa;  Con  Hecker,  KVOD  Denver; 
Jack  Hitchcock,  KCOL  Fort  Collins; 
Vir  N.  James,  KVRH  Salida;  Elwood 
Meyer,   KYOU  Greeley;    Dick  Miner, 

•     •  • 

GADSDEN 
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ALABAMA 

NEW network  affiliation 
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NEW  owners  and  operators 

GENERAL  Newspapers,  inc. 

For  coverage  of  the  rich  Coosa  valley 

and  Sand  Mountain  farming  sec- 
tions, your  message  should  be  on  .  .  . 

1000  w 
5000  W  CP 

WGAD 
 "5»Kc 

American  Broadcasting  Company 

Represented  by  JOSEPH  HERSHEY  McGILLVRA 

KRAI  Craig;  Pat  O'Brien,  KIUP Durango;  W.  D.  Pyle,  KVOD  Denver; 
Joseph  H.  Rohrer,  KRDO  Colorado 
Springs;  Dale  Scott,  KCSJ  Pueblo; 
Russel  Shaffer,  KBOL  Boulder;  Frank 
Smith,  KFTM  Fort  Morgan;  Ellsworth 
Stepp,  U.  of  Colorado;  Hugh  B.  Terry, KLZ  Denver. 

Nf  W  YORK  FM 

Poo/  To  Boost  Medium 

FOUR  independent  New  York  FM 
stations  have  decided  to  pool  re- 

sources to  boost  the  FM  medium  by 
better  programming,  and  Zenith 
Radio  Corp.  of  New  York  has 
agreed  to  underwrite  expenses  of 
their  first  venture — a  basketball 
series. 

This  was  announced  last  week 
by  August  A.  Rickert,  program 
director  of  WFUV-FM,  Fordham 
U.'s  station.  The  other  stations, 
WGHF  (FM)  WFDR  (FM) 
WGYN-FM,  will  carry  the  series 
and  be  permitted  to  find  sponsors 
for  the  games  as  well. 

Initial  games  in  the  series  will 
be  Cornell-Fordham,  Feb.  1,  from 
Ithaca,  and  Fordham-Syracuse, 
Feb.  2,  from  Syracuse. 

KYA  SALE 

Signing  Seen  This  Week 
PURCHASE  of  KYA  San  Fran- 

cisco for  approximately  $200,000 

by  J.  Elroy  McCaw  and  John  Keat- 
ing from  Mrs.  Dorothy  SchifF,  pub- 

lisher of  the  New  York  Post 
[Broadcasting,  Jan.  23],  was  ex- 

pected to  be  completed  early  this 
week  with  signing  of  legal  papers 
in  New  York.  Sale  is  subject  to 
FCC  approval  and  Price  includes 
$155,000  plus  net  quick  assets. 

Mr.  McCaw  is  owner  of  KELA 
Centralia  and  with  Mr.  Keating, 
West  Coast  station  representative, 
is  a  shareholder  in  KPOA  Hono- 

lulu and  KLZ  Denver.  Mr.  McCaw 
also  is  a  stockholder  in  KYAK 
Renton,  Wash.;  KVOR  Colorado 
Springs,  Col.,  and  KALE  under 
construction  in  Richland,  Wash. 

Operating  on  1260  kc  with  5  kw 
day  and  1  kw  night,  KYA  recently 
moved  to  new  studios  in  the  Fair- 

mont Hotel  Bldg.  Station  was 
purchased  by  Mrs.  Schiff  in  1945  at 
a  reported  price  of  $400,000.  At 
one  time  she  included  it  in  a  pack- 

age sale  with  KLAC  and  KLAC- 
TV  Hollywood  for  $1,045,000. 
Shortly  after  Warner  Bros,  with- 

drew as  purchasers  of  the  package 
late  last  year,  Mrs.  Schiff  an- 

nounced the  Hollywood  stations 
were  not  for  sale  and  withdrew 
them  from  the  market.  Don  Fed- 
derson  is  general  manager  of 
KLAC  and  KLAC-TV  and  execu- 

tive vice  president  in  charge  of 
Mrs.  Schiff's  radio  property. 
When  transfer  of  ownership  is 

made,  it  is  understood  that  J.  G. 
(Gil)  Paltridge,  former  owner  of 
KGIL  San  Fernando,  Calif.,  will 
continue  as  KYA  general  manager. 
Wilt  Gunzendorfer,  general  man- 

ager of  KROW  Oakland  for  the 
past  four  years,  who  joined  KYA 
as  commercial  manager  two  weeks 
ago,  is  expected  to  continue  in  that 
capacity. 

comtn S 

Feb.  4:  Radio  Correspondents  Assn.  an- nual   dinner,    Statler   Hotel,  Wagh- 
ington. Feb.  6-8:  TV  Institute  and  Industry 
Trade  Show,  Hotel  New  Yorker,  New 

York. Feb.  6-9:  CAB  board  of  directors.  King 
Edward  Hotel,  Toronto. 

Feb.    9-10:   CBC   board    of  governors 
meeting,  Ottawa. 

Feb.  10:  Arkansas  Broadcasters  Assn., 
Hotel  Marion.  Little  Rock  Ark. 

Feb.   10-11:   CBC  board  of  governors 
meeting,  Royal  York  Hotel,  Toronto. 

Feb.  10-11 :  Oregon  State  Broadcasters, 
Eugene,  Ore. 

NAB  GUESTS 
Canadians  Study  FCC  Role 

MEMBERS  of  a  Canadian  radio 

group  observing  the  operation  of 
U.  S.  regulatory  commissions  and 
members  of  the  FCC  were  among 
guests  of  NAB  President  Justin 
Miller  at  a  stag  dinner  held  last 
Monday  at  the  Mayflower  Hotel  in 
Washington. 

The  Canadian  guests,  who  will 
submit  a  report  on  radio  regulation 
to  the  Royal  Commission  on  Arts, 
Letters  &  Sciences,  were  Guy  F. 
Herbert,  member  of  the  executive 
committee  of  All-Canada  Mutually 
Operated  Stations;  Duncan  K.  Mac- 
Tavish,  attorney;  Clifford  Sifton, 
attorney  and  part  owner  of  CKRC 
Winnipeg,  the  Winnipeg  Free  Press 
and  other  radio-newspaper  inter- 
ests. The  dinner  was  described  as  a 
goodwill  gesture  designed  to  pro- 

mote cooperation  between  Cana- 
dian and  American  broadcasters. 

Report  on  their  findings  will  be 
submitted  to  the  Royal  Commission 
in  April. 

Guests  at  Judge  Miller's  dinner, besides  the  Canadian  trio,  were: 
FCC  Chairman  Wayne  Coy  and 

Comrs.  Paul  Walker,  Rosel  Hyde,  E.  M. 
Webster,  George  E.  Sterling;  Louis  G. 
Caldwell,  attorney;  Frank  Bow,  for- merly counsel  for  the  old  Harness 
Committee  to  investigate  FCC;  Clar- 

ence F.  Lee,  Transport  Assn.  of  Amer- 
ica; Col.  J.  Hale  Steinman,  the  Stein- 

man  Stations;  Philip  G.  Loucks,  attor- ney; Kenneth  Clark.  Motion  Picture 
Assn.  of  America;  Sol  Taishoff, 
BROADCASTING;  Sen.  Edwin  C.  John- 

son (D-Col.),  chairman,  Committee  on Interstate  &  Foreign  Commerce;  Rep. 
Joseph  P.  O'Hara  (R-Minn.);  Robert Grosser  Jr.,  administrative  assistant  to 
Rep.  Robert  Crosser  (D-Ohio);  Judge 
Wilbur  K.  Miller,  U.  S.  Court  of  Ap- 

peals, D.  C;  Judge  Bolitha  J.  Laws, U.  S.  District  Court,  D.  C;  Paul  W. 
Morency,  WTIC  Hartford. 
NAB  directors :  Eugene  S.  Thomas, 

WOIC  (TV)  Washington;  John  F. 
Meagher,  KYSM  Mankato,  Minn.;  Clyde 
W.  Rembert,  KRLD  Dallas;  Harold  E. 
Fellows,  WEEI  Boston;  Clair  R.  McCol- lough,  WGAL  Lancaster,  Pa.;  Everett 
L.  Dillard,  WASH  (FM)  Washington; 
Campbell  Arnoux,  WTAR  Norfolk,  Va. 
From  the  NAB  headquarters  staff: 

Neal  McNaughten,  engineering  director; 
Forney  A.  Rankin,  government  rela- 

tions director;  Ralph  Hardy,  Radio  Di- 
vision; George  E.  .Markham,  Television Division;  Robert  K.  Richards,  public 

affairs  director;  Don  Petty,  general 
counsel;  C.  E.  Arney  Jr.-,  secretary- treasurer. 

Woods  &  Colton  Change 

THE  STATION  representative 
firm  of  Helen  Wood  &  Colton,  New 
York,  has  changed  its  name  to 
Lionel  Colton,  following  the  resig- 

nation of  Miss  Wood.  The  com- 
pany remains  at  551  Fifth  Ave. 
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62... Yes,  sixty-two 

Romantic  Cycles
' 

62  individual  transcribed  production  units  comprising  gems  from  Broadway's  smash 

musical  shows  .  .  .  performed  by  star  soloists,  large  orchestra  and  chorus  .  .  .  directed  by 

showdom's  finest  master-conductors  ...  all  with  specially  arranged  vocal  and  orchestral 

scores  .  .  .  big- production  performances up  to  thirteen  minutes  playing time  each. 

26  musical  miniatures  of  tlie  following  all-time 36  magnificent  medleys  featuring  melodic  echoes 

footlight  favorites: from  hits  of  the  Great  White  Way,  including: 

Annie  Get  Your  Gun Porgy  And  Bess Lady  Be  Good Sweet  Adeline 
Bloomer  Girl Band  Wagon Cat  And  The  Fiddle Sari 

Babes  In  Arms Bitter  Sweet New  Moon 
Naughty  Marietta 

Carousel The  Desert  Song 

Oh  Kay 

Sally 

Eileen The  Fortune  Teller Tangerine The  Merry  Widow 
Irene Mile.  Modiste Dearest  Enemy Blossom  Time 

It  Happened  In  Nordland My  Maryland 
Three  s  A  Crowd Babes  In  Toyland 

The  Only  Girl Prince  Of  Pilsen 
George  White's  Scandals 

Katinka 

Princess  Pat Rio  Rita Vagabond  King Girl  From  Utah 

The  Red  Mill Rose  Marie 
C^hocolate  Soldier 

Good  News 

The  Student  Prince 
High  Jinks 

Showboat Wake  Up  And  Dream 
Sweethearts Song  Of  Norway 

Maytime 
Three  Musketeers 

Oklahoma Roberta 
Girl  Crazy 

Sunny 

Romantic  Cycles*.  .  .  a  plus  value  to  all  Associated  transcribed  library  subscribers 

Another  exclusive,  but  EXCLUSIVE  feature  of 

BASIC    RADIO   Prqoram  SERV^C* 
•Trade  Mark 

ASSOCIATED  PROGRAM  SERVICE  ★  151  West  46th  Street  *  New  York  19,  N.  Y. 
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TIDE  WATER  OIL 

Sportscasts  Schedule 

At  New  High 

TIDE  WATER  Associate  Oil  Co.,  major  Western  radio  and  TV  sponsor 
of  collegiate  athletic  events  for  more  than  23  years,  has  launched  what 
is  reported  to  be  the  largest  schedule  of  basketball  sportscasts  ever  to 
be  aired  to  Pacific  Coast  listeners.  ★  

The  company  also  has  scheduled 
the  California  and  Stanford  home 
games  with  KPIX  (TV)  San  Fran- 

cisco. Harold  R.  Deal,  advertising- 
and  sales  promo- 

tion manager  for 
the  oil  company, 
announced  last 
week  the  heavy 
basketball  sched- 

ule is  in  keeping 
with  the  com- 

pany's steadily 
expanding  use  of 
radio  and  TV. 
The  football 

season  just  ended, 
he  said,  also  was  the  largest 

sportscast  season  in  the  company's 
history.  More  than  110  broadcasts 
and  11  telecasts  of  football  games 

Mr.  Deal 

were  sponsored  by  the  company 
during  the  season. 

"Our  basketball  sportscasts  now 
getting  underway,"  Mr.  Deal  said, 
"reflect  the  increasing  importance  of 
sports-radio-TV  in  our  advertising  as 
we  participate  in  a  competitive  race 
for  business  during  1950." 
A  total  of  253  games  will  be 

aired  this  season,  he  said,  over  a 
total  of  32  prominent  independent 
stations  plus  the  Intermountain 
Network  of  Idaho  and  Utah. 

The  company  has  signed  for  ex- 
clusive broadcasting  rights  to  the 

games  of  17  leading  colleges  and 
universities  in  seven  states. 
Remarking  on  the  commercial 

value  of  its  sportscasts,  Mr.  Deal 
said : 

We   are   aware   of   the   large  and 

1949— A  YEAR  OF  GREATER 
GAINS  FOR  WBNS— 

The  25th  year  of  WBNS  broadcasting  gave  more  strength  to  this 
station's  already  predominant  position  in  central  Ohio.  Many thousands  of  listeners  were  added  to  the  WBNS  vast  audience 
by  judicious  program  building  .  .  .  And  among  radio  advertisers 
WBNS  was  naturally  first  choice  in  central  Ohio.  More  na- 

tional advertisers  used  WBNS  during  1949  than  any  other  Col- 
umbus station  because  experience  proves  that  WBNS  pulls  greater 

returns  at  less  cost. 

YOU  BUY  MORE  THAN  RADIO 
TIME  ON  WBNS— 

WBNS  is  not  just  another  radio  station  here  in  central  Ohio. 
It  is  an  important  part  of  the  daily  life  of  every  home  in  this 
rich  area.  Yes,  it  is  one  of  the  family  who  provides  entertainment, 
news  and  education  for  more  than  163,550  other  families.  WBNS 
has  built  this  audience  year  after  year.  We  know  its  likes  and 
dislikes.  That's  why  we  produce  radio  that  is  welcomed  by  listen- 

ers and  profitable  to  advertisers. 

WHEN  SANTA  CAME  TO  COLUMBUS 
WBNS  GAVE  EXCLUSIVE  COVERAGE 

It's  a  gala  time  here  in  Columbus  when  the  F.  &  R.  Lazarus 
Company  department  store  welcomes  Santa.  There  are  parades, 
floats,  special  events  and  thousands  throng  the  streets  and  visit 
the  store  to  see  jolly  Saint  Nick.  Every  day  WBNS  broadcasted  the 
Lazarus  ofiFicial  Santo  Clous  show  with  a  simulcast  on  WBNS-TV 
so  that  no  one  in  central  Ohio  who  had  ears  and  eyes  missed  out 
on  the  doings  of  the  rotund  old  gentleman. 

COVERS 

0H\0 

IN  COLUMBUS,  OHIO  IT'S 

rr 

interested  audience  we  serve  with 
these  sportscasts  and  have  made  a 
special  effort  to  increase  the  effective- 

ness of  our  commercial  messages.  We 
are  using  a  new  sales  twist.  In  addi- 

tion to  the  long  familiar  slogan,  "Play 
Ball  With  Associated,"  we  are  using 
the  new  slogan,  "You  don't  have  to 
buy  to  be  welcome."  With  this  ap- 

proach we  call  attention  to  both  the 

quality  of  the  dealers  Flying  'A' service,  and  the  willingness  with 
which  it  is  given. 

SDG  MEETING 

Re-elect  Glenn  President 

RE-ELECTION  of  Jack  Glenn  as 
president  of  Screen  Directors  Guild 
was  announced  following  the  or- 

ganization's fifth  annual  conven- tion in  New  York  on  Jan.  21. 

^  Mr.  Glenn  said  the  Guild's  tele- vision research  committee,  headed 
by  John  Flory,  will  investigate  the 
problem  of  improving  television 

pictures. In  addition,  a  Guild  meeting  with 
eastern  film  producers  will  dis- 

cuss the  raising  of  picture  stand- 
ards, including  television  films.  The 

Guild's  public  film  forums  will  be 
held  four  times  a  year  instead  of 
two,  and  one  will  be  devoted  en- 

tirely to  television  films.  The 
Guild  also  will  give  an  award  to 
the  best  television  film  directed  by 
one  of  its  125  members. 

Others  elected: 
Dana  Noyes.  first  vice  president; 

CuUen  Landis,  second  vice  president; 
Leslie  Roush.  recording  secretary;  John 
Flory,  corresponding  secretary;  Warren 
Murray,  treasurer;  Joseph  Henabery, 
Gene  Martel,  William  Resnick.  Herbert 
Kerkow  and  Howard  O'Neill,  board members,  and  William  Alley,  Broder 
Petersen  and  Samuel  Datlowe.  auditing committee. 

KVAK  SALE 
Transfer  Is  Completed 

CONSUMMATION  of  sale  of 
KVAK  Atchison,  Kan.,  by  S.  H. 
Patterson  for  $45,000  to  Griffith- 
Buenning  Broadcasting  Co.  was 
effected  Jan.  22,  KVAK  reported 
last  week.  Transfer  was  approved 

by  FCC  in  early  January  [Broad- casting, Jan.  16]. 
Mr.  Patterson  was  required  to 

sell  KVAK  because  of  overlap  with 
his  KJAY  Topeka.  New  licensee 
rf  KVAK  i«  a  nartnership  of 
James  M.  Griffith,  former  manager 
of  KSEK  Pittsburg,  Kan.,  and 
Paul  H.  Buenning,  ex-manager  of 
WBBZ  Ponca  City,  Okla.  Mr. 
Griffith  becomes  KVAK  eeneral 
manager  with  Mr.  Buennine  as 
station  manager.  Peter  Pitell  is 
program  director  and  Lowden  Gin- 
grey  is  chief  engineer.  KVAK  is 
assigned  1  kw  on  1470  kc. 

POWER  5000  D*1000*N  CBS 

ASK   JOHN  BLAIR 

California  Meet 

CALIFORNIA  STATE  Broadcast- 
ers Assn.  will  hold  its  annual  busi- 

ness meeting  Feb.  17  at  Roosevelt 
Hotel,  Hollywood.  Speakers  will 
include  Maurice  B.  Mitchell,  direc- 

tor of  Broadcast  Advertising  Bu- 
reau, New  York;  Richard  Doherty, 

NAB  director  of  employer-employe 
relations.  Arthur  Westlund,  KRE 
Berkeley,  will  preside. 

Mr.  Poast 

L.  M.  POAST 

Joins  Consulting  Firm 

EXPANSION  of  the  Washington 
radio  consulting  engineering  firm 
of  Craven,  Lohnes  &  Culver  to  in- 

clude LaVerne 
M.  Poast  as  a 

partner  was  an- nounced by  the 
firm  last  week. 
The  firm  name  is 
unchanged. 

In  the  consult- 
ing engineering field  for  almost  15 

years,  Mr.  Poast received  the  BS 

degree  in  electri- cal engineering  from  the  U.  of 
Wisconsin  in  June  1935.  He  was 
with  Jansky  &  Bailey,  Washington, 
from  1935  to  1941,  except  for  nine 

months'  postgraduate  work  in  com- 
munications engineering  at  Ohio 

State  U.  in  1939-40.  From  1941-44 
he  was  in  the  radio  section  of  the 
National  Bureau  of  Standards. 

He  joined  the  consulting  office  of 
Worthington  C.  Lent  in  Washington 
in  1944,  leaving  in  1945  to  serve 
with  Columbia  U.  Division  of  War 
Research. 

He  received  a  certificate  of  ap- 
preciation from  the  War  and  Navy 

departments  for  "outstanding  serv- 
ice" to  the  Office  of  Scientific  Re- 

search and  Development  during 
the  war  years. 

In  1946  he  rejoined  Mr'.  Lent  as a  partner  in  Lent  &  Poast.  In  April 
1948,  after  dissolution  of  that  firm, 
he  joined  Lohnes  &  Culver,  which 
became  Craven,  Lohnes  &  Culver 
in  January  1949  when  former  FCC 
Comr.  T.  A.  M.  Craven  joined  the 
original  partners,  George  M. 
Lohnes  and  Ronald  H.  Culver. 
Offices  are  in  the  Munsey  Bldg. 

WAYNE  COY 
To  Address  Oklahoma  U.  Meet 

WAYNE  COY,  FCC  chairman,  has 
accepted  an  invitation  to  be  princi- 

pal speaker  at  the  fifth  Oklahoma 
U.  radio  conference  March  12-14. 
"Broadcasting  in  a  Competi- 

tive Democratic  Nation"  will  be 
the  theme  of  this  year's  conference, 
according  to  Dr.  Sherman  P.  Law- 
ton,  conference  chairman  and  co- 

ordinator of  radio  instruction  at 
Oklahoma  U.  Students  from  re- 

gional colleges  and  universities 
will  share  the  conference  with  pro- 

fessional radio  leaders  and  station 
personnel.  Dr.  Lawton  said. 

AP  Officers  Re-elected 

ALL  incumbent  officers  of  the 
Pennsylvania-Delaware  Associated 
Press  Radio  Assn.  have  been  re- 

elected, the  AP  announced  last 
week.  They  are  Joseph  E.  Baudino 
of  KDKA  Pittsburgh,  president; 
George  Coleman,  WGBI  Scranton, 
vice  president;  Ed  Obrist,  WPEN 
Philadelphia,  2d  vice  president; 
Jack  Hooper,  WHGB  Harrisburg, 
3d  vice  president,  and  Joseph 
Snyder,  chief  of  the  Pennsylvania 
AP  bureau,  secretarif.—  -.■ 

Page  30     •     January  30,  1950 B  R  O  nD  CAS  T I N  G    •    T  e  I  e  c  a  s  ting 



why  buy  2  or  more... 

do  one  big  job  on  ̂ ^Radio  Baltimore'^ 

^  WBAL  covers  the  rich  Baltimore  area,  Maryland, 

and  sizable  chunks  of  Virginia,  Delaware  and 

Pennsylvania  —  an  area  with  over  4,225,000 

people  who  spend  more  than  $3,290,000,000 

annually  in  retail  sales. 

Represented  nationally  by  Edward  Petry  Co.,  inc. 

WBAL 

50,000  Watts 

NBC  Affiliate 

i 



r 

Feature 

(Continued  from  page  12) 

show  also  is  unusual — advance  bill- 
ing for  the  program  has  been  given 

in  the  somber  Senate  chamber  and 
written  into  the  Congressional  Rec- 

ord, And  the  P.  Lorillard  Co., 
which  will  relinquish  announce- 

ments for  the  two  shows,  is  paying 
all  expenses  as  a  gesture  to  enrich 
the  heart  drive's  fund. 

In  its  sundry  talent  the  program 
will  have  Vice  President  Alben  W. 
Barkley  and  probably  Mrs.  Bark- 
ley.  Producers  at  deadline  were 
counting  on  the  nation's  famous 
newlyweds  to  render  a  duet  of 
"Wagon  Wheels."  Both  Democrats 
and  Republicans  will  forget  this  is 
an  election  year  and  promote  their 
musical  abilities;  the  military's 
high  brass  will  be  unified  on  the 
harmony  issue. 
Mr.  Mack  told  Broadcasting 

the   VIPs   are   certainly   "a  fine 

bunch"  with  which  to  work.  Co- 
operation, he  said,  is  100%.  How- 

ever, as  the  men  who  set  dates  dur- 
ing the  three  weeks  of  rehearsals 

in  Washington's  Hotel  Willard  will 
attest,  sometimes  Congressional 
committee  hearings  can  stampede 
schedules. 

List  of  headliners  on  the  show 
reads  more  like  a  page  out  of  the 
Cojigressional  Directory  than  a 
theatre's  cast.  House  Speaker  Sam 
Rayburn  (D-Tex.)  will  sit  beside 
Ted  Mack  to  ring  the  gong.  Bar- 

bershop quartets  consist  of  Demo- 
cratic Reps.  Oren  Harris  (Ark.), 

Tobey  Morris  (Okla.),  J.  Frank 
Wilson  (Tex.),  House  Whip  Percy 
Priest  (Tenn.),  leader;  Republi- 

can Reps.  Harry  L.  Towe,  Millet 
Hand  (both  N.  J.),  Frank  Fellows 
(Me.),  Minority  Whip  Leslie  C. 
Arends  (HI.),  leader.  Director  of 
both  teams  is  Secretary  of  the  In- 

terior Oscar  L.  Chapman. 

A  Navy  trio,  featuring  an  ad- 

miral and  captain  at  the  piano  and 
Capt.  W.  Gordon  (Slim)  Beecher 
Jr.,  USN,  composer  of  "Of  Old 
Hawaii,"  on  the  guitar,  makes  up 
a  specialty  act.  Advance  notices 
are  enthusiastic.  As  Lou  Goldberg, 

producer,  puts  it,  "There's  been  a lot  of  necessary  pushing  around. 
But  the  VIPs  don't  mind  it  a  bit. 
They're  cooperative  and  helpful — 
real  diplomats."  Working  with 
Mr.  Goldberg  is  Director  Lloyd 
Marx. 

Special  Train  Planned 
The  entire  program  will  be  about 

hours  with  45  minutes  devoted 
to  actual  broadcast.  Mr.  Mack 
said  the  format  conforms  to  his 
regular  show  with  telephone  num- 

bers given  for  voting,  the  usual  in- 
terview and  then  the  acts  in  se- 

quence. The  Feb.  2  show  will  be 
held  at  Washington's  Constitution 
Hall.  The  TV  program  will  origi- 

nate in  New  York  at  the  Interna- 
tional Theatre  at  Columbus  Circle. 

WMCA  Spans  Atlantic 
PORTSMOUTH,  England, 
recently  was  reported  in  the 
listening  range  of  WMCA 
New  York.  The  station  re- 

ceived a  letter  from  R.  T. 
Coales  of  Portsmouth,  who 
congratulated  WMCA  on 
"putting  such  a  nice  signal 

into  Portsmouth." 

Two  special  train"  cars  and  an  air- plane are  reserved  for  Feb.  7  to 
transport  VIPs  who  will  appear  via 

video.  There  will  be  an  "aftershow" that  night  as  well.  Proceeds  from 
both  shows  will  go  to  the  heart fund. 

A  highlight  of  the  broadcast  is 
the  Celebrity  Symphony  featuring 
tubs,  washboards,  bass  fiddles,  har- 

monicas, m.andolins,  etc.  High  rank- 
ing officers  of  all  services,  includ- 
ing Gen.  Carl  (Tooey)  Spaatz,  for- 
mer Air  Force  chief,  will  partici- 

pate.   Rep.  Louis  C.  Rabaut  (D- 
Mich.) ,  a  tenor  who  sang  his  way  to 
Congress  in  1934,  will  be  soloist. 
In  the  group  is  Paul  Porter,  for- 

mer OPA  Administrator,  one-time  i 
FCC  Chairman,  and  now  an  attor-  I 
nev  practicing  before  the  FCC.  He 
will  "thump  a  tub."    Theme  is  a  ( 
Washington  parody  on  "Camptown 
Races"  led  by  Sen.  Estes  Kefauver 
(Tenn.),  wearing  the  coonskin  cap  . 
with  which  he  campaigned  for  his  , 
Democratic  seat  in  the  Senate. 

A  "Capital  Chorus,"  made  up  of  ' 
Senators  and  House  members,  in- 

cludes Sens.  Robert  A.  Taft  (R- 
Ohio)  and  Claude  Pepper  (D-Fla.) 
and  both  barbershop  quartets.  Also 
on  the  agenda  is  an  imitation  of 
Winston  Churchill  by  Rep.  Dewey 
Short.  Missouri  Republican.  Rep. 
and  Mrs.  Daniel  J.  Flood  (D-Pa.) 

will   present  the   "budget  scene" 
from  "Life  With  Father."  Rep. 
Reva  Beck  Bosone  (D-Utah)  will 

sing.    Rep.  Frances  P.  Bolton  (R-  ' Ohio)  will  sing  "Brahm's  Lullaby."  i Finale  will   be   an   onslaught  of  ; 
voices  of  some  150  persons. 

Repeats  for  Video 
Among  other  personalities  listed 

are  Gen.  Anthony  (Nuts)  Mc- 
Auliffe,  of  Bastonge  fame;  Mme. 
Henri  Bonnet,  wife  of  the  French 
Ambassador,  who  will  model  a 
"zany"  fashion  hat  shipped  special 
from  Paris;  Beverly  Farrington, 
daughter  of  Joseph  Rider  Farring- 

ton, Hawaiian  delegate  to  the  U.  S., 
who  will  do  an  original  hula-hula. 
Many  of  the  more  pictorial  acts 
will  be  in  the  radio  show's  after- 
schedule  while  some  may  be  shown 
over  TV. 

Rehearsals  turned  Capitol  Hill 
and  some  embassies  a  bit  closer  to 
Tin  Pan  Alley  and  most  likely  a 
"first"  was  registered  in  Secretary 

of  the  Senate  Leslie  Piffle's  office 
in  the  Capitol  last  week  when  a 
group  of  Democratic  Senators  went 
over  a  number  for  the  radio  show. 

In  the  Congressional  Record,  Sen. 
Alexander  Wiley  (R-Wis.)  an- 

nounced the  broadcast,  date,  place 
and  time  and  commended  both  Ted 
Mack's  organization  and  Old  Gold 
cigarettes  for  their  efforts.  j 

THE  SOUTH  BEND  MARKET  MUST 

BE  COVERED  . . .  AND  ONLY 

WSBT  COVERS  IT! 

WSBT  completely  covers  this  market — and  what 
a  market!  Its  heart  is  South  Bend  and 

Mishawaka,  two  adjoining  cities  with  a  com- 
bined population  of  157,000.  The  total 

population  of  the  South  Bend  market  is  over 
half-a-million,  while  1948  retail  sales 

totaled  more  than  h3\i-a.-billion  dollars! 

In  addition  to  its  complete  coverage  of  the 

South  Bend  market,  WSBT's  primary  area 
includes  another  million  people  who  spent  911 

million  dollars  in  retail  purchases  in  1948! 

The  South  Bend  market  is  one  of  America's 
biggest  and  best.  It  must  be  covered !  It 

is  covered  by  one  station — and  only  one. 
No  other  station,  Chicago  or  elsewhere, 
even  comes  close. 

so  U  T  K  BEND  | 

5000     WATTS    •     960     KC     •  CBS 

PAUL      H.      RAYMER      COMPANY      •      NATIONAL  REPRESINTATIVE 
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RCA  Remote  Amplifier 

Type  BN2A —with  self-contained  battery  kit 

Now-  this  remote  amplifier 

Y  operates  from  a  self-contamed  battery 

^  operates  from  an  a-c  line 

Here  it  is— RCA's  Portable  Remote  Amplifier  type  BN2A, 
with  the  new  self-contained  battery  kit.  It  is  the  same  in 
every  respect  as  the  standard  BN2A  amplifier,  but  it  pro- 

vides instant  seleaion  of  a-c  or  battery  operation— with 
everything  in  one  package,  batteries  and  all. 

The  new  self-contained  battery  kit  is  actually  a  top  cover 
which  replaces  the  one  on  the  standard  amplifier.  The  kit 
includes:  a-c  receptacle,  ac-dc  selector  switch,  battery 
holder,  new  cover,  and  handle— yet  the  assembly  is  so  com- 
paa  that  it  adds  only  ̂ -inch  to  the  overall  height  of  the 
original  amplifier. 

NEW  LOW  PRICES''  Type  BN2A 
•  With  standard  cover. . .  $425.00  (/ess  iubes) 
•  With  self-contained  battery  kit. . .  $462.00  (/essfubesanc/bof/eries) 

Take  advantage  of  the  best  buy  in  remote  amplifiers  . . . 
at  new  low  prices.  Order  your  BN2A  Remote  Amplifier . . . 
either  the  standard  or  the  self-contained  battery  model . . . 
from  your  RCA  Broadcast  Sales  Engineer.  Or  order  from 
Dept.  19AE5  RCA  Engineering  Products,  Camden,  N.  J. 

New  Battery  Cover  Kit— 
— for  owners  of  the 

standard  BN2A  Re- 
mote Amplifier 

^  Remove  present 
cover 

^  Slip  new  kit  cover 
into  place 

V  No  tools  needed 

PRICES^ 

Battery  Cover  Kit  (less 

baHeries),  Ml -11279 

$37.00 
Standby  BaHery  Kit, 
Ml-n281  $7.66 *Prices  apply  only 

within  continental  U.  S.  A. 

AUDIO  BROADCAST  EOUIRMEMT 

RA  PiO  CORPORA  TtOM  of  A  ME  RICA 

eMOIMEeRIMO  RRODUCTS  DERARTMeMT,  CAM  DEM,  M,  J, 

In  CanadQ:  RCA  VICTOR  Company  Limited,  Montreal 



RCA  AWARDS 

75  Employes  Are  Cited 
THE  RCA- Victor  Award  of  Merit 
for  1949,  the  highest  award  estab- 

lished by  the  company  for  out- 
standing salaried  employes  of  the 

year,  was  presented  Jan.  21  to  15 
employes  of  the  RCA-Victor  Divi- 

sion at  the  annual  dinner  meeting 
of  the  RCA-Victor  Award  of  Merit 
Society  in  Philadelphia. 

Witnessed  by  45  recipients  of 
previous  years'  awards  and  the 
company's  executive  staff,  the 
awards  were  presented  by  J.  G. 
Wilson,  executive  vice  president  in 
charge  of  the  RCA-Victor  Division. 
Principal  address  of  the  evening 
was  made  by  Frank  M.  Folsom, 
president  of  RCA.  Joseph  B.  El- 

liott, vice  president  in  charge  of 
consumer  products  and  chairman  of 
the  1949  awards  committee,  pre- 

sided at  the  event. 
Comprised  of  a  scroll  citing  the 

recipient's  achievements  and  a  gold 

watch  mounted  on  a  money-clip,  the 
Award  of  Merit  was  established  by 
RCA  in  1945  to  recognize  annually 
15  salaried  employes  for  extraor- 

dinary achievement  in  the  perform- 
ance of  their  jobs. 

Winners  of  the  award  for  1949 
are : 

Henry  G.  Baker,  vice  president  and 
general  manager  of  the  Home  Instru- ment Dept.;  Jack  P.  Barkow,  manager 
of  the  commercial  plant,  Camden, 
jLngmeering  Products  Dept.;  David  D. 
Coie,  chief  engineer.  Home  Instrument 
Dept..  at  home  office;  Glenn  L. 
Dimmick,  directing  engineer  of  the 
advanced  development  group,  sound 
eng:.neering  section,  Engineering  Prod- 

ucts Dept.,  at  the  home  office;  Harold 
M.  Emlein.  Indianapolis  plant  manager. 
Home  Instrument  Dept.:  Robert  C. 
Graj',  a:sistant  manager.  Television Ooerations  Section,  RCA  Service  Co. 
Inc.,  at  the  home  office;  Clarence  G. 
Hart,  manager,  equipment  development 
engineering.  Tube  Dept.;  Alva  R. 
Hopkins,  manager,  sales  division  broad- cast section.  Engineering  Products 
Dept.,  at  the  home  office. 

Also,  Edward  C.  Hughes  Jr.,  assistant 
to  L.  W.  Teegarden.  vice  president  in 
charge  of  technical  products  at  the 
Tube  Dept.  home  office;  John  A.  King, 
plant  manager.  Harrison  plant.  Tube 
Dept.;    John    R.    Meagher,  television 

specialist,  RCA  renewal  sales.  Tube 
Dept.,  home  office;  A.  A.  Pulley,  man- 

ager of  the  recording  section.  Record 
Dept.;  Harry  F.  Randolph,  general 
plant  manager.  Tube  Dept.  at  home 
office;  Raymond  W.  Saxon,  home  in- 

strument field  sales  representative  for 
the  Western  Region;  Frank  Sleeter.  di- 

rector of  Plant  Engineering  Dept.  at 
the  home  office. 

Howard  To  Amend 
ROYAL  V.  HOWARD,  consulting 

engineer  and  ex-director  of  NAB's 
Engineering  Dept.,  last  week  peti- 

tioned FCC  to  amend  his  applica- 
tion for  a  new  station  in  Honolulu 

so  as  to  request  860  kc  in  lieu  of 
presently  specified  850  kc,  with  250 
w  fulltime,  and  to  remove  the  bid 
from  hearing  with  request  of  Island 
Broadcasting  Co.  for  850  kc  at  Hilo. 
In  early  January  Mr.  Howard  re- 

ceived a  grant  of  his  bid  but  FCC 
later  withdrew  the  authorization 
when  it  learned  of  the  Island 
Broadcasting  request,  designating 
the  two  for  hearing. 

In  Buffalo  you  can  go^pkces  fast  with  WGR 

\--AND  ITS  HIGHER-THAN-EVER 

Leo  J.  ("Fitz")  Fifzpatrick 
I.  R.  ("Ike")  Lounsberry 

RAND  BUILDING,  BUFFALO  3,  N.  Y. 

National  RepresentaHves:  Free  &  Pefers,  Inc. 

Mr.  DeMoss 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 

WALLY    SEIDLER    named  man- ager   of    KSMA    Santa  Maria, 
Calif.,    replacing  LAWRENCE 

W.  HARRY,  resigned. 
LYLE  DeMOSS,  program  manager  of 
WOW-AM-TV  Omaha,  Neb.,  and 

KODY  North 
Platte,  Neb.,  named 
acting  assistant 
general  manager  of 
WOW  Inc.,  in  addi- tion to  his  present 
duties.  He  entered 
radio  in  1923  at  ex- 

perimental station 9DXH  Anthony, 

Kan.  In  1937  he 
■vvent  to  WOW  as 

production  man- ager from  KFAB Lincoln,  Neb. 
JOHN  J.  GILLIN  is  general  manager 
of  WOW  Inc. 
GERALD  L.  STATEN,  formerly  sales 
promotion  director  for  WNBH  and 
WFMR  (FM)  New  Bedford,  Mass., 

appointed  manager  of  WOCB-AM-FM 
Cape  Cod,  Mass.  He  succeeds  DAVID 
J.  SHURTLEFF,  resigned. 

E.  K.  HARTENBOWER,  general  man- 
ager of  KCMO  Kansas  City,  Mo., 

elected  member  of  advisory  committee 
working  with  ABC's  board  of  directors 
for  third  year.  He  represents  Dis- trict 3. 

J.   WAGNER,   assistant   manager  of 
WLEC  Sandusky,  Ohio,  named  "Young 

Man  of  the  Year" by  Sandusky  Junior 
Chamber   of  Com- merce. 

JOHN  THOR- 
WALD  and  CA- THAL  VAN  DER 
BRUGHA,  general 
and  assistant  man- 

ager, respectively, of  KWBE  Beatrice, 

Neb.,  elected  mem- 
bers of  Radio  Pio- neers of  America. 

Both  men  have  been  in  the  industry 
for  25  consecutive  years. 
FRANK  WHITE,  president  of  MBS, 
commissioned  as  Honorary  Colonel  on 
staff  of  Governor  of  Oklahoma. 
JAMES  C.  BURKHAM,  member  of  the 
board  of  KWK  St.  Louis,  elected  presi- 

dent of  Globe-Democrat  Publishing  Co., 
St.  Louis. 
FRANK  P.  SCHREIBER,  manager  of 
WGN  Chicago,  elected  honorary  mem- 

ber of  Epsilon  Pi  Alpha,  radio  frater- 
nity at  DePauw  U.,  Greencastle,  Ind. 

HOWARD  BEDFORD,  owner  of  CHVC 
Niagara  Falls,  Ont.,  re-elected  vice 
president  of  Greater  Niagara  branch 
of  Canadian  Cancer  Society. 

A.  T.  SHIELDS,  manager  of  WLDY 
Ladysmith,  Wis.,  is  the  father  of  a 
bov,  John  Webster,  born  Jan.  19.  Mrs. 
Shields  is  former  CORINNE  KOPF, 
promotion  manager  of  KWNO  Winona, 
Minn. 

Mr.  Wagner 

REBROADCASTS  to  Rocky  Mountain 
and  Pacific  Coast  areas  started  by 
National  Farm  &  Home  Hour  with 
stations  in  those  time  zones  recording 
and  playing  back  program  at  other 

periods.  Show  is  re-done  "live,"  ex- cept news  and  pickups  of  U.  S.  Dept. 
of  Agriculture,  which  are  recorded 
from  the  first  broadcast.  Rebroad- 
cast  affects  33  stations. 
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REPORTER  •  SUPER  SALESWOMAN  •  AUTHOR 

In  addition  to  her  NEW  YORK  broadcast .  .  .  NOW  BRINGS  THIS 

NATIONALLY  KNOWN  PROGRAM  TO  THE  MIDDLEWEST  ON 

*<The  First  Lady  of  Radio" 

WGN 

9:15-10:15  A.  M. 

MONDAY 

thru  FRIDAY 

Now,  your  products  can  be  sold  by  Mary  Margaret  McBride  in  the  great  WGN  listening  area.  Her  15 

years  in  radio  have  been  years  of  radio's  most  successful  selling  ...  See  what  her  sponsors  say: 

•  "In  my  entire  twenty  years'  experience  as  president  of  an  advertising  agency,  I  know  of  no 
sponsored  program  that  can  accomplish  such  phenomenal  results." — Agency 

•  "Nothing  we  have  done  has  produced  such  widespread  and  favorable  general  comment  on  the 

part  of  both  consimaers  and  dealers,  as  our  association  with  you." —  Sponsor 

•  "Since  you  started  broadcasting,  our  sales  have  pretty  nearly  doubled.  Our  increase  one  year  was 
better  than  65%." — Advertiser 

IN    OTHER    WORDS:    IT'S   RADIO'S   MOST   FABULOUS  PROGRA/M 

Participations  in  the  program  are  limited 

Call  your  WGN  representative  for  complete  details  today 

A  Clear  Channel  Station  . . . 

Serving  the  Middle  West 

Chicago  11 
Illinois 

50.000  Watts 
720 

On  Your  Dial 
Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 

West  Coast  Representatives:  Keenan  and  Eickelberg 
235  Montgomery  St.,  San  Francisco  4    •    2978  Wilshire  Blvd.,  Los  .\ngeles  5 

710  Lewis  Bldg.,  333  SW  Oak  St.,  Portland  4 
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THE  LATEST  WCKY  STORY 

Dear  Time  Buyer: 

In  1949  more  advertisers  used  WCKY  (346  to  be  exact)  than  at  any  time 

in  our  20  years  of  service.  There  is  only  one  reason  for  this  large  increase  in  ad- 

vertisers.   They  have  found  that  they  reach  more  people  for  less  money. 

WCKY  HAS  THE  AUDIENCE 

WCKY  HAS  THE  POWER 

WCKY  PROVIDES  THE  COVERAGE 

WCKY  IS  LOW  COST 

LOOK  AlT  the  facts  -  -  - 

AUDIENCE 

WCKY  IS  EXCEEDED  IN  AUDIENCE  BY  ONLY  ONE  STATION. 

WCKY 
NETWORK NETWORK NETWORK NETWORK 
STATION  A STATION  B STATION  C STATION  D 

%  of  Audience* 19.5 15.2 17.2 22.2 
16.6 

COST 

WCKY  HAS  A  RATE  AS  LOW  AS  ANY  CINCINNATI  STATION. 

WCKY 
NETWORK NETWORK NETWORK NETWORK 

Open  14  Hr. STATION  A STATION  B STATION  C STATION  D 

Daytime  Cost** 60.00 
70.00 68.00 359.25 

60.00 

WCKY  IS  ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY  SEVEN  DAYS  A  WEEK 

■8AM-8PM  Mon.-Fri.,  Nov.-Dec.  Pulse 
'■  -  Standard  Rates  &  Data  Jan.  1950 

INVEST  YOUR  AD  DOLLAR  WCkY'S-LY ■ 



THE  LATEST  WCKY  STORY 

POWER 

WCKY  IS  AS  POWERFUL  AS  ANY  STATION  IN  THE  UNITED  STATES. 

WCKY 

NETWORK NETWORK NETWORK NETWORK 
STATION  A STATION  B STATION  C STATION  D 

50,000  W 250  W 5,000/1,000  W 50,000  W 
5,000  W 

COVERAGE 

WCKY  HAS  THE  COVERAGE. 

WCKY  has  the  reputation  of  being  the  outstanding  mailpulling  station  in 

the  United  States.  This  mail  conies  from  all  48  states  with  90%  of  it  from  15  East- 

ern states.    Cheek  BMB  when  it  is  released  for  the  full  coverage  story. 

With  these  facts,  you  too  can  see  why  more  and  more  advertisers  are  getting 

larger  audience  at  less  cost  on  WCKY.    Anyway  you  look  at  it  — 

IN  CINCINNATI. 

YOUR  BEST  BUY 

IS  WCKY 

FOR  YOUR  1950  CAMPAIGN  IN  CINCINNATI,  WCKY  IS  YOUR 
LOGICAL  FIRST  CHOICE Sincerely, 

Call  collect  Tom  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York  City 
Phone:    Eldorado  5-1127 
TWX:  NY  1-1688 

C.  H.  "Top"  TopmiUer 
Cincinnati 
Phone:  Cherry  6565 
TWX:    Ci  281 

WCKY 

CINCINNATI 

FIFTY     THOUSAND     WATTS     OF    SELLING  POWER 



The  Rich,  Full  Life 
ONLY  ONE  conclusion  can  be  reached  in  read- 

ing Life's  announcement  that  in  1949,  for  the 
second  successive  year,  the  magazine's  gross 
advertising  billings  were  bigger  than  those  of 
any  other  single  medium — $12  million  more 
than  the  runner-up,  NBC. 

The  conclusion  is  not  that  Life  is  priced  too 
high;  plainly  its  numerous  advertisers  must 
not  think  so.  The  conclusion  can  only  be  that 
radio  is  too  cheap. 

In  1949's  first  nine  top  billing  media,  based 
on  authoritative  Publishers  Information  Bu- 

reau figures,  there  are  four  national  netvi^orks 
and  five  magazines.  Life  leads  everyone.  Life 
and  the  Saturday  Evening  Post  lead  ABC  and 
Mutual.  Life,  Saturday  Evening  Post,  Time, 
The  Ladies'  Home  Journal  and  the  American 
Weekly  lead  Mutual. 

The  vexing  conundrum  of  this  situation  is 
why  a  national  radio  network  should  be  led  by 
anyone  at  all.    Compare  the  products: 

Once  a  week  Life  delivers  5,200,000  copies 
of  a  magazine  that  runs  more  than  100  pages. 
Every  day  a  nationwide  radio  network  de- 

livers around  18  hours  of  programming — avail- 
able to  a  majority  of  42,000,000  radio  homes. 

Precise  statistics  on  network  listenership 
are  hard  to  come  by,  but  one  recalls  the 
devastating  CBS  estimate  of  last  year  that  its 
aggregate  weekly  audience  was  99  million. 

It  is  doubtful  that  the  most  imaginative  Life 
researcher  could  multiply  that  magazine's 
readership  to  anything  approaching  the  figure 
that  the  most  modest  network  can  claim. 

Yet  Life's  total  gross  billing  in  1949  was 
$76,346,727.  NBC's  was  $64,031,296  and  CBS's 
$63,403,583. 

The  Saturday  Evening  Post,  a  weekly  with 
a  circulation  of  slightly  more  than  4  million, 
had  gross  billings  of  $59,259,119.  ABC's  were 
$42,342,854. 

Three  other  magazines  also  were  ahead  of 
Mutual  in  1949.  Time,  with  a  weekly  circula- 

tion of  little  more  than  1.5  million,  billed 

$23,771,732.  The  Ladies'  Home  Journal,  a 
monthly  of  just  under  4.5  million  circulation, 
billed  $22,743,526.  The  American  Weekly, 
claiming  more  than  9.8  million  circulation, 
billed  $18,369,671.    Mutual  billed  $18,078,695. 

It  is  not  necessary  to  inquire  more  deeply 
into  a  comparison  between  radio  and  magazines 
to  conclude  that  a  network  that  distributes  18 
hours  of  programming  every  day  to  untold 
millions  of  Americans  is  priced  at  bargain 
basement  rates  when  its  total  billings  fall  short 
of  those  of  a  single  magazine  that  reaches  a 
smaller  audience  less  often.  It  might  be  more 
apt  to  compare  the  audience  of  a  single  station 
to  the  circulation  of  a  single  magazine. 

Radio  does  not,  however,  appeal  only  to  the 
bargain  basement  shopper.  It  is  acting  with 
no  regard  for  realism  if  it  fixes  its  rates  as 
ihough  its  appeal  were  so  confined. 

Stiletto  Out;  Machete  In 

RADIODOM  didn't  have  long  to  wait. 
Last  Tuesday,  Rep.  Sadowski  (D-Mich.) 

dropped  into  the  hopper  his  bill  (HR  6949)  to 
amend  the  Communications  Act  of  1934.  This 
some  24  hours  after  we  had  commented  that 
a  bill  would  be  offered  and  that  it  was  con- 

trived to  block  action  of  the  Senate-approved 
McFarland  Bill  (S-1973)  to  restore  equity  and 
justice  in  FCC  procedures. 
We  reprove  ourselves  for  rank  understate- 

ment. We  characterized  the  upcoming  bill  as 
a  "Legislative  Stiletto"  forged  by  the  FCC  legal 
minions,  not  with  the  hcpe  of  passage,  but  to 

retain  the  status  quo,  and  thereby  their  own 
stranglehold  on  radio  administration. 

It's  more  of  a  legislative  machete.  Or 
guillotine.  And  it  is  more  aptly  titled  the  Sa- 

dowski— Cottone — Plotkin — Solomon  Bill. 
You  can  read  the  Sadowski  Bill,  brewed 

and  packaged  in  the  FCC's  Law  Bureau,  else- 
where in  this  issue.  It  shouldn't  be  taken  too 

seriously  as  a  legislative  threat.  It  hasn't  a 
Chinaman's  chance  of  passage.  It  is  "strike 
legislation"  of  the  most  blatant  sort.  The  rea- 

sons will  be  evident. 
More  than  that.  It  obviously  is  but  the  first 

"take"  of  that  which  the  lawyers  wanted. 
Whether  the  second  piece  of  legislation  will 
ever  see  Government  printer's  ink  is  doubtful. 
Procedural  and  organizational  provisions, 
■which  in  the  McFarland  Bill  would  have 
restored  policy  direction  to  the  FCC  where  it 
belongs,  are  absent.  Mr.  Sadowski  makes  no 
mention  of  them.  Maybe  some  people  were  in 
a  hurry  to  get  something — anything — before 
the  House  Committee,  thus  snatching  the  ball 
from  the  McFarland  Bill  supporters. 

Hence,  the  delaying  action  already  begins. 
It  will  take  weeks  to  get  from  the  various 
agencies  and  departments  of  the  Government 
their  reactions  on  so  complex  a  measure  as  the 
Sadowski  Bill.  The  Army,  Navy,  Air  Forces, 
Justice,  Agriculture  and  Commerce  depart- 

ments, and  other  Governinent  bureaus  must  be 
solicited  before  hearings  can  get  underway. 
The  Feb.  20  hearing  date  can  only  be  tentative. 

Let's  hit  the  high-spots.  The  Sadowski  Bill 
would  create  a  new  Commission — a  super  FCC 
to  be  known  as  the  "Frequency  Control  Board." It  would  handle  allocations  of  all  facilities  to 
Government  as  well  as  to  industry.  There 
would  be  five  board  members  at  $15,000  each  (in 
addition  to  the  seven  on  the  FCC).  There  would 
be  the  staff  and  all  that  goes  with  the  setting  up 
of  a  new  Government  agency.  And  this  when 
Congress  and  the  administration  talk  economy 
in  government  and  relief  for  the  taxpayer! 

Allocations  are  the  prime  function  of  the 
FCC.  The  difficulty  has  been  in  the  Government 
hogging  frequencies  it  doesn't  need,  through 
direct  allocation  by  the  President  (who,  in  all 
deference,  is  no  more  of  an  expert  on  the  intri- 

cacies of  communications  than  Rep.  Sadowski). 
There  are  means  of  achieving  equitable  allo- 

cations within  the  existing  Government  frame- 
work. Under  the  proposed  structure,  the  mili- 

tary would  probably  wind  up  on  top  anyway. 
The  bill  would  give  the  FCC  the  authority 

to  suspend  station  licenses  for  up  to  90  days, 
and  to  fine  stations  $500  for  each  day  during 
which  a  violation  continues.  To  suspend  a  sta- 

tion for  even  30  days  is  tantamount  to  revoca- 
tion. The  station  will  lose  listeners  and  its 

business.  The  provision  is  unrealistic  and  ludi- 
crous. 

The  station  fine  proposal  is  perhaps  less 
onerous,  if  legal.  Can  you  imagine  what  would 
happen  to  a  station  that  might  violate  a  simple 
rule,  such  as  station  identification?  At  S500 
per  day  it  could  run  itself  into  bankruptcy  be- 

fore the  FCC's  legal  mills  ground  out  the  nec- 
essary citations  to  serve  on  the  perhaps  inno- 

cent offender. 
The  political  broadcast  section,  which  would 

relieve  the  station  of  liability  because  of  that 
which  politicians  might  say  in  their  uncen- 
sored  campaigning,  is  the  sugar-coating  that 
would  make  the  bill  palatable  to  many  a  harried 
broadcaster.  But  we  shall  have  to  leave  to 

the  Congress  and  the  courts  the  delicate  ques- 
tion whether  Congress  can  so  legislate. 

It's  easy  to  kill  this  legislation.  It  over- 
reaches. It  is  too  controversial.  It  flies  in  the 

face  of  both  party  platforms  looking  toward 
economy  in  government. 

It  unfortunately  is  true  also  that  the  very 
presence  of  this  kind  of  bill  can  kill  good 
legislation  like  the  McFarland  Bill. 

ROBERT  BLAIR  HANNA  Jr. 

IN  the  early  years  of  his  service  with  the General  Electric  Co.,  Robert  Blair  Hanna 
Jr.  gave  little  thought  to  the  idea  that  he 

v/ould  ever  enter  the  company's  radio  field.  But 
when  he  joined  GE  in  1929,  fresh  out  of  col- 

lege, he  came  equipped  with  at  least  one  par- 
ticular qualification  which  made  him  especially 

suitable  for  radio— the  quality  of  punctuality. 
Radio  depends  on  punctuality,  and  by  the 

same  token,  GE  now  depends  on  Bob  Hanna 

as  manager  of  the  organization's  WGY  WGFM 
(FM)  and  WRGB  (TV)  Schenectady. 

This  same  punctuality  is  a  characteristic 
which  has  made  Mr.  Hanna  both  the  recipient 

of  praise  and  the  ta'rget  of  jokes.  Co-workers have  been  known  to  jest  at  him,  because,  if  he 

has  an  appointment,  he  will  atrive  "on  the 
dot."  They  accuse  him  of  arriving  ahead  of 
time,  waiting  outside  the  door  until  the  exact 
minute  set  for  the  appointment,  before  making 
his  entrance. 

"I  don't  like  to  keep  people  waiting,"  Mr. 
Hanna  explains.  "If  I  have  an  appointment  at 
a  certain  hour,  I  want  to  keep  that  appointment 
to  the  letter;  I  want  to  keep  it  exactly  and 

promptly." 

Bob  Hanna  was  born  in  Fort  Wayne,  Ind., 
Jan.  19,  1907.  His  father  was  a  lawyer,  who 

served  as  Fort  Wayne's  postmaster  during  the 
Taft  Administration  and  was  consultant  to  the 
City  Planning  Commission.  He  also  planned 
Fort  Wayne's  circum-urban  highway  and  was 
a  frequent  contributor  to  newspapers.  Mr. 
Hanna's  mother,  now  in  her  early  80's,  still 
lives  in  Fort  Wayne. 

After  attending  the  public  schools  in  Fort 
Wayne,  Mr.  Hanna  matriculated  at  Butler  U. 
He  was  graduated  in  1929  with  a  B.  S.  degree 
in  business  administration.  His  college  activi- 

ties were  varied  and  included  freshman  foot- 
ball and  the  golf  team,  on  which  he  served  as 

captain.  He  was  a  member  of  the  Delta  Tau 
Delta  and  the  Blue  Key,  a  national  honorary society. 

Graduating  at  the  age  of  22,  Bob  Hanna  went 
to  General  Electric  where  he  entered  the  com- 

pany's business  training  course.  Two  years 
later,  in  1931,  he  was  transferred  to  advertising 

and  publicity.  During  the  New  York  World's 
Fair,  1939-1940,  he  was  in  charge  of  the  com- 

pany's "House  of  Magic"  exhibit. 
Then  came  the  war  and,  for  Bob  Hanna, 

three  and  one  half  years'  service  with  the  Army 
Signal  Corps.  He  was  discharged  with  the 
rank  of  captain  in  1945.  Returning  to  his  post 
with  General  Electric,  he  was  appointed  man- 

ager of  GE's  Exhibits,  Lectures  and  Services 
Division  on  Sept.  1,  1948.    Exactly  one  year 

(Continued  on  page  iO) 
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Respects 
( Continued  from  page  38) 

later  to  the  day,  Mr.  Hanna  was 
named  manager  of  WGY  WGFM 
and  WRGB. 

His  first  real  introduction  to 
radio  had  come  during  the  hey-day 
of  Major  Bowes.  Mr.  Hanna,  in  con- 

junction with  G.  Emerson  Mark- 
ham,  former  manager  of  GE's 
Schenectady  station  and  now  head 
of  NAB's  Television  Division,  de- 

vised a  series  of  community  talent 
contests.  Touring  upstate  New 
York,  the  two  contacted  various 
GE  dealers  throughout  the  area, 
arranging  the  amateur  talent 
series.  This  series  culminated  with 
a  broadcast  in  Schenectady  with 
district  talent  winners  participat- 

ing. From  then  on,  Bob  Hanna 
gave  a  little  more  thought  to  the 
idea  of  entering  radio. 

Guiding  the  three  GE  stations 
takes  more  than  a  share  of  Mr. 

Hanna's  time.  He  manages,  how- 
ever, to  serve  as  a  vestryman  at 

St.  George's  Episcopal  Church,  a 
member  of  the  Chamber  of  Com- 

merce, a  member  of  the  Better 

Business  Bureau's  board  of  di- 
rectors, and  he  is  a  past  president 

of  the  Lions  Club. 

Mr.  and  Mrs.  Hanna — she  is  the 
former  Elizabeth  Anderson  of  To- 

ledo, Ohio — were  married  in  1930. 
They  have  three  children.  Four- 

teen-year-old Judith  is  musically 
inclined.  Bill  16,  devotes  much  of 

his  energy  to  high  school  sports, 
especially  track  and  baseball.  The 
eldest,  Robert  III,  18,  is  a  student 
at  Clarkson  College  of  Technology 
where  he  is  majoring  in  mechanical 
engineering. 

An  admirer  of  the  outdoors,  Mr. 
Hanna  puts  the  emphasis  on  golf- 

ing, gardening  and  flowers.  Nowa- 
days, he  admits,  fishing  in  some 

Adirondack  lakes  cuts  into  his 
golfing  time. 

Bob  Hanna's  philosophy  of  sta- 
tion operation  was  outlined  clearly 

and  with  simplicity  in  his  state- 
ment upon  assuming  the  manager- 

ship of  WGY  WGFM  and  WRGB. 
He  said:  "There  will  be  no  funda- 

mental change  in  the  philosophy  of 
the  General  Electric  stations.  We 
will  continue  to  serve  you  as  we 
have  for  the  past  27  years,  the  kind 
of  entertainment  information  or 
programs,  that  you  wish  to  have. 
We  realize  that  we  are  coming  into 
your  homes  at  your  invitation.  We 
appreciate  that  privilege  and  ,  hope 
to  leave  you  with  the  desire  to 

invite  us  in  again  and  again." 

WKTY  to  ABC 

WKTY  La  Crosse,  Wis.,  will  be- 
come an  ABC  affiliate  May  7,  re- 

placing WLCX  La  Crosse,  a  250  w 
station,  the  network  announced  last 
week.  WKTY  operates  fulltime 
with  1  kw  on  580  kc  and  is  man- 

aged by  Verl  Bratton. 

960  KC 

15^"  ANNIVERSARY 

ABC 1000  W 

OLDEST  AND  MOST  POWERFUL 

W  E  A  V 

Plattsburg,  New  York 

LEADERS  IN  BROADCASTING 

PIONEERING  AND  DEVELOPMENT 

FOR  15  YEARS 

1935  -  1950 

AND    OUR    THANKS    TO    ALL    WHO    HAVE    SHARED  IN 
OUR  PROGRESS 

A  Pioneer  Radio  Station  and  one  of  the 

original  stations  of  the  American  Broad- 

casting Company,  Serving  the  North 

Country  for  15  years. 
Nationally  Represented  by 

Joseph  Hershey  McGillvra 

ommetcia 

ERIC  PAIGE,  formerly  of  WPGH Pittsburgh,  WMRN  Marion,  Ohio, 
and  WARD  Johnstown,  Pa.,  ap- 

pointed  national   sales    manager  of 
WHAY  New  Britain,  Conn. 

R.  W.  EVANS,  member  of  KCMO 
Kansas  City,  Mo.,  sales  department 

since  1946,  ap- 
pointed national sales  manager  of 

station. 

DAVID  J.  SHURT- 
LEFF,  manager  of 
WOCB  -  AM  -  FM 
Cape  Cod,  Mass., 
resigns  to  take 
charge  of  sales  and 
sales  production  at 
WNBH  and  WFMR 

fFMj  New  Bed- ford, Mass. Mr.  Evans 

FRANK  JUNELL,  formerly  director 
of  station  relations  for  Southwest 
Netv/ork  and  in  charge  of  sales  and 
promotion  for  KROD  El  Paso,  Tex., 
appointed  director  of  sales  for  KCBD 
Lubbock,  Tex. 

JAMES  RANGER,  formerly  with 
KAFY  Bakersfield,  joins  sales  staff  of 
KWG  Stockton,  Calif. 

CONTINENTAL  RADIO  SALES  ap- 
pointed national  representative  for 

WIFM  Elkin,  N.  C. 

DON  FROST,  previously  in  sales  de- 
partments of  NBC  and  WABY  Al- 

bany, N.  Y.,  appointed  commercial  rep- 
resentative for  WCAU-TV  Philadel- 

phia. 
A.  R.  MacKENZIE,  formerly  person- 

nel director  of  All-Canada  Radio 
Facilities  stations  and  offices,  ap- 

pointed sales  manager  of  CFAC  Cal- 
gary, key  station  of  All-Canada  or- ganization. He  has  in  recent  years 

been  advisor  on  public  relations  and 
policy  to  Canadian  Assoc.  of  Broad- casters. 

KARL  R.  SUTPHIN,  ABC  Central 
Div.  promotion  manager,  appointed  to 
network  sales  staff  in  Chicago  as  ac- 

count executive.  He  will  be  succeeded 
Feb.  1  by  DEAN  LINGER,  promotion- 
publicity  director  of  WXYZ  Detroit. 
Mr.  Sutphin,  who  has  worked  in  pro- 

motion 17  years,  joined  ABC  Chicago 

as  assistant  promotion  manager  in 
1944.  Following  January  he  was  named 
department  manager.  He  is  former 
sales  service  manager  of  WLS  Chi- 

cago. Mr.  Linger,  central  division 
publicity  writer  for  two  years,  worked 
as  Mr.  Sutphin's  assistant  in  promo- tion until  January  1949  when  he  was 
transferred  to  Detroit. 
HALSEY  V.  BARRETT,  formerly  ir 
spot  sales  department  of  DuMont 
Television  Network,  transferred  to 
network  sales  department.  Other 
changes:  ARTHUR  C.  ELLIOT,  pre- 

viously local  sales  service  manager 
named  to  succeed  Mr.  Barrett  in  spot 
sales  and  WILLIAM  WALTERS  ap- 

pointed local  sales  sei'vice  manager. 
LARRY  FRAIBERG,  formerly  with 
Anton  of  California,  fruit  package  dis- 

tributor, joins  KSFO-KPIX  San  Fran- 
cisco sales  department. 

ED  HEWITT,  formerly  with  KROW 
Oakland,  joins  KGO  San  Francisco 
sales  department,  replacing  HARRY 
MORRIS,  resigned. 
JOSEPH  A.  RUGGIERO,  New  York 
general  manager  and  account  executive 
for  Forjoe  &  Co.,  New  York,  is  the 
father  of  a  boy,  born  Jan.  17. 
GEORGE  DIEFENDERFER,  NBC  Chi- 

cago network  sales  account  executive, 
is  the  father  of  a  boy,  Alex,  born  Jan. 
18. 

Pa.  Meet  Planned 

TENTATIVE  arrangements  for 
the  annual  meeting  of  the  Penn- 

sylvania Assn.  of  Broadcasters 
were  made  at  a  meting  of  officers 
and  directors  at  Harrisburg,  Jan. 
17.  According  to  present  plans,  the 
meeting  will  be  held  during  May, 
with  the  details  to  be  worked  out 
by  a  committee  headed  by  Gordon 
Gray,  WIP  Philadelphia.  PAB 
officers  include:  President,  Frank 
R.  Smith,  WBVP  Beaver  Falls; 
vice  president,  C.  G.  Moss,  WLTR 
Bloomsburg;  secretary,  David  Ben- 

nett, WKBO  Harrisburg;  trea- 
surer, George  E.  Joy,  WRAK  Wil- liamsport. 

WHAT  POPULATION  FIGURES  do  agencies  use? 

A  survey  by  the  Metropolitan  Group  found  that  21  out  of  22 

leading  advertising  agencies  use  population  figures  jrom — - 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10:  Reservations  Close  Feb.  17;  Copy  March  10) 
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THE  IDEAL  VISUAL  TRAFFIC  CONTROL  SYSTEM 

^oardmaster 

Your  COMPLETE  SCHEDULE  at  a  GLANCE 

Save  time  and  enjoy  smoother  operation  with  this  valu- 
able tool.  Gives  the  information  you  v/ant  in  10  seconds. 

Across-the-Board  at  a  Glance — ail  Programs  and  Announce- 
ments in  correct  sequence. 

Used  by  over  1500  AM,  TV  &  FM  stations  as  the  ideal 
VISUAL  Traffic  Control  System. 

Programs  SPOTLIGHTED  With  COLOR 

Six  color  signal  system  tells  you  in  a  split  second  all  Open 
Time,  Commercials,  Sustainers,  etc.  Color  helps  to  identify 
Local  Shov/s,  Netv/ork  Programming,  Participating  or  Pub- 

lic Service. 

You  can  quote  Availabilities  to  advertisers  on  the  spot, 
check  expiration  dates,  see  any  product  conflict  and  pre- 

vent mixups  before  they  happen. 

Price  including  cards  ̂ 49^"  New  York 

Accommodates  18  or  20  hours  daily,  7  days  a  week. 
Separate  cards  for  each  quarter  hpur  and  stationbreak. 
Also,  cards  for  Participating,  5  and  10  Minute  Shows. 
Cards  available  in  White,  Blue,  Green,  Canary,  Salmon  & 
Buff  colors. 

1 

r 3 

CARDS  WITH  FINGER-TIP  CONTROL 

Simply  type  or  write  program  titles,  spon- 
sors' names,  etc.,  on  quality  index  card  strips 

(1),  snap  inserts  out  with  fingers  (2)  and  post 
on  board  by  anchoring  corners  in  grooves  (3). 
Cards  Snap-In  &  Flip  Out  instantly. 

The  BOARDMASTER  is  made  of 
Aluminum  with  Black  Anodic  finish. 
Size,  24"x38'/2",  correct  size  for  see- 

ing entire  board  at  one  glance. 
Weight,  9  lbs.    Compact,  attractive. 

CANADIAN  STATIONS:  No  import 
permit  required.  Classified  under 
TarifF  Item  354  subject  to  22y2% 
duty,  8%  sales  tax.  We  absorb  ship- 

ping   charges.    Total    cost,  $65.48. 

Manufactured  and  Sold  Direct  By 

GRAPHIC  SYSTEMS 

VISUAL  CONTROL  SYSTEMS  FOR  EVERY  INDUSTRY 

55  West  42nd  Street  New  York  1 8,  N.  Y. 

Supply  of  150  card  strips  furnished  FREE  with  each  board 
to  install  your  system  and  fill  future  needs.  Additional 
strips  available  35^  to  50^  a  dozen. 

MAIL  TODAY  FOR  IMMEDIATE  DELIVERY 

Graphic  Systems,  55  West  42nd  St.,  New  York  18,  N.  Y. 

Gentlemen:    Please  ship  via  Railway  Express    boards, 
$49.50  each,  F.O.B.  New  York  (less  discounts  shown  at  bottom  for 
more  thon  one  unit).  We  are  to  receive  150  FREE  card  strips  with  each. 

Name   

Station 

City  .  . State 
OUnmiK  2,  5%;  3,  10%;  4,  1214%;  5,  15%;  6,  18%. 

(We    Pay    Shipping    Charges    When    Payment   Accompanies  Order) 
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WLIB  EDITORIALS 

Reports  FEPC  Stand  Praised 

WLIB  New  York  reports  a  heavy 
response  to  its  three-day  editorial 
series  on  behalf  of  a  national  Fair 
Employment  Practices  Commis- 

sion. Station  says  it  has  received 
hundreds  of  letters  praising  the 
campaign  for  civil  rights  [Broad- 

casting, Jan.  23]. 
In  broadcasting  its  editorial 

position  on  FEPC  and  civil  rights, 
WLIB  claims  it  is  one  of  the  first 
stations  in  New  York  to  take  ad- 

vantage of  the  FCC's  relaxation 
last  June  of  the  Mayflower  rule, 
which  now  permits  broadcasters  to 
editorialize. 

WCCO  Transmitter 

NEGOTIATIONS  covering  pur- 
chase of  a  new  Western  Electric  50 

kw  AM  transmitter  by  WCCO 
Minneapolis-St.  Paul,  CBS  outlet, 
are  nearly  completed,  Wendell  B. 
Campbell,  WCCO  general  manager, 
has  announced.  Installation  of 
equipment  is  expected  to  begin 
shortly,  with  new  facilities  to  be 
used  sometime  this  summer.  Trans- 

mitter will  be  installed  in  the  pres- 
ent WCCO  building  at  Anoka, 

Minn.  Replaced  Western  Electric 
equipment  will  be  used  as  an  auxil- 

iary transmitter,  according  to  pres- 
ent plans.  Station  also  plans  to  use 

present  tower-type  antenna  system 
and  install  a  new  transmission  line. 

LEW  WALKER,  announcer  and  con- ^  tinuity     writer,     KFBB  Great 
Falls,  Mont.,  named  program  di- 

rector  succeeding   W.   J.  TOWNER, 
who  continues  as  assistant  manager 
of  station. 

MRS.  BEE  REED,  formerly  traffic 
manager  at  WKNB  New  Britain, 
Conn.,  joins  WTWN  St.  Johnsbury, 
Vt.,  as  traffic  manager.  She  replaces 
ROSE  YEAR,  resigned. 

LOU  TINNEY  joins  WCSS  Amster- 
dam, N.  Y.,  as  fulltime  staff  an- 

nouncer. He  formerly  was  with  WGLN 
Glens  Falls,  N.  Y. 

ART  THORSEN,  former  script  editor 
at  Foote,  Cone  &  Belding,  Chicago, 
joins  continuity  staff  at  WBBM  Chi- 

cago. He  now  writes  The  Billy  Leach 
Shows,  Show  Trine  Time,  Music 
Please,  Rhyme  Does  Pay  and  The 
Meadow-Larks  Show. 

HAROLD  COHEN,  drama  critic  for 
Pittsburgh  Post-Gazette,  will  do  show, 
Critic's  Column,  Sunday,  6:45  p.m., 
on  KDKA  Pittsburgh. 

BEN  PARK,  producer  of  national 
award  winning  Chicago  documen- 

taries. It's  Your  Life  and  Report 
Vnceyisored,    joins    program    staff  of 

WNBQ  (TV)  Chicago  Feb.  1  as  pro- 
ducer. He  will  create  and  develop  all 

new  NBC  Chicago  video  programs. 
DAN  PETRIE,  who  joined  staff  three 
weeks  ago,  is  Mr.  Park's  assistant. 
He  is  former  assistant  professor  of 
speech  at  Creighton  U.  and  educa- 

tional director,  of  WOW  and  WOW- 
TV  Omaha. 

FRED  PEMBERTON,  formerly  sports 
and  special  events  commentator  for 
BBC  in  Manchester,  England,  and 
with  commercial  staff  of  CKSF  Corn- 

wall, Ont.,  since  Dec.  5,  appointed 
program  director  for  CKSF. 
DOROTHY  FOLSOM,  new  to  radio, 
joins  WPAY-AM-FM  -Portsmouth, 
Ohio,  as  continuity  writer. 

ROBERT  L.  McKEE  joins  WGN  Chi- 
cago announcing  staff.  He  formerly 

was  with  WCAE  Pittsburgh. 
GH^MORE  POMEROY  joins  cast  of 
KNBH  (TV)  Hollywood,  Adventures 
of  Cyclone  Malone. 
ROSS  R.  ROWLANDS,  formerly  of 
CKCW  Moncton,  N.  B.,  and  later  with 
CKDO  Oshawa,  Ont.,  returns  to  CKCW 
as  program  director. 
PRESTON  STOVER,  director  of  spe- 

cial events  at  WPTZ  (TV)  Philadel- 
phia, appointed  manager  of  program 

operations  for  station. 
JOBY  REYNOLDS,  formerly  of  Johy 
and  Sonff  show  on  WOL  Washington, 
becomes  star  of  Joby  Reynolds  Shoiv 
on  WTOP  that  city,  10:45-11  p.m., Sunday. 

LES  CARMICHAEL,  formerly  of 
KWDM  Des  Moines,  Iowa,  joins  KWK 
St.  Louis  announcing  staff,  replacing 
LEE  CAVANAGH,  resigned  to  enter 
his  own  business. 
FRANK  BUTLER,  formerly  of  KFAM 
St.  Cloud  and  KSTP  Minneapolis, 
Minn.,  joins  WCCO  Minneapolis  as 
announcer.  He  formerly  was  with 
WCCO,  but  left  in  1949  to  freelance. 
JERRY  CROCKER,  formerly  opera- 

tions manager  of  WISR  Butler,  Pa., 
named  head  announcer  and  featured 
disc  jockey  of  WCUE  Akron,  Ohio. 
HERB  McFARLAND,  formerly  of 
WFNC  Fayetteville,  N.  C,  joins  an- 

nouncing staff  of  WKIX  Columbia, 
S.  C. 

NORM  FISHER,  formerly  of  announc- 
ing staff  of  KFBB  Great  Falls,  Mont., 

and  before  that  publicity  director  of 
CJOC  Lethbridge,  Alta.,  resigns  from 
KFBB  to  join  KGEZ  Kalispell,  Mont., 
as  program  director. 
BILL  BROWNE,  JACKSON  WEAVER 
and  GIL  HODGES,  producer,  an- 

nouncer and  writer  respectively  on 
The  Navy  Hour,  Saturday,  11  a.m. 
over  ABC  and  WMAL  Washington, 
awarded  citations  by  Navy.  All  are 
staff  members  of  WMAL. 

DOUG  SETTERBERG,  producer-an- 
nouncer for  KOMO  Seattle,  has  penned 

"He's  a  Scandinavian  Hot-Shot"  and 
"Sewed  Up  in  My  Vinter  Undervear," 
novelty  songs.  Numbers  have  been recorded. 

GEORGE  FISCHER,  of  Columbia 
Pacific  Network  news  writing  staff, 
is  the  father  of  a  girl. 

PHILIP  MORRIS 

FTC  Asked  for  Re-Triai 

PHILIP  MORRIS  &  Co.,  charged 
with  misrepresentation  in  its  radio 
and  newspaper  advertising  in  a 
complaint  dating  back  to  1942,  has 
asked  the  Federal  Trade  Commis- 

sion for  a  re-trial  in  its  case. 
Attorneys  for  the  cigarette  firm, 

which  is  charged  with  making  cer- 
tain "medical  claims"  for  its  prod- 
uct, placed  the  motion  before  the 

commission  in  a  hearing  in  Wash- 
ington Jan.  18.  FTC  is  expected 

to  hand  down  its  decision  in  the 
near  future.  Approval  of  the  mo- 

tion conceivably  could  prolong  the 
case  another  two  or  three  years, 
a  government  attorney  said. 
An  FTC  trial  examiner  previ- 

ously had  handed  down  a  report 
backing  up  the  government  stand, 
but  FTC  remanded  the  report 

which  it  described  as  "insufficient" 
and  thus  upheld  Philip  Morris' 
claim  that  the  report  failed  to  com- 

ply with  the  Administrative  Pro- 
cedures Act.  Nor  had  it  taken  note 

of  certain  of  the  firm's  objections 
as  charged  by  its  attorneys,  FTC 
ruled. 

Subsequently  the  trial  examiner, 
Andrew  B.  Duvall,  died  and  the 
membership  of  the  commission 
changed  substantially,  it  was  point- 

ed out.  The  firm  had  submitted  an 
identical  motion  in  hearings  last 
spring.  Hearings  also  were  held  in 1946  and  1947. 

The  complaint  cites  advertise- 
ments which  claim  that  the  ciga- 

rette is  "less  irritating,"  gives  no 
"cigarette  hangover,"  and  that  "no 
other  cigarette  can  make  that 
statement."  Allen  C.  Phelps  is  the 
government  attorney. 

Murphy  to  Emcee 
GEORGE  MURPHY,  motion  pic- 

ture actor,  will  m.  c.  the  special 
radio-television-stage  show  as  part 

of  the  Republican  Party's  Lincoln 
Day  Box  Supper  in  Washington 
Feb.  6,  Rep.  Carroll  D.  Kearns 
(R-Pa.)  has  announced.  ABC  will 
originate  the  AM  broadcast,  and 
arrangements  are  underway  for 
a  television  pickup  of  the  show. 
Rep.  Kearns  will  produce  the 

program. 

45.0 

"HOOPER"* 

*  (average  5  periods. 
Winter,  1948) 

proves 

the  best  buy 

in 
I9AIVVILLE,  VA. 

is 

WBTM 

ABC  '•'^ 

(d)  (n) 
Rep:  HOLUNCBERY 

GROCER  BOY... 

DULUTH,  MINN.— "I  deliver  the  goods  in  Amer- 
ica's 51st  Food  Market,"  says  Otto  Mattick  from 

his  radarocket  cruiser.  He's  right.  With  KDAL's 
dominance  of  the  audience  in  the  Duluth-Superior 
Market  (see  Hooper,  any  report)  KDAL  is  the 
outstanding  medium  to  sell  food  products  in  this 

heavy  eating  area.  With  KDAL's  Certified  Promo- 
tion back  of  your  radio  campaign,  your  sales  per 

radio  dollar  will  amaze  you.  Got  a  food  product 

you'd  like  us  to  sell  for  you? 

Averij-Knodel  can  give  you  more  details  on 
this  market  where  the  food  ad  dollar  offers  a 
greater  return.   Ask  them. 
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This  is  it  in  a  nutshell!. . 

8 

^^^^ 

recommends  the  sensational 

21 B  microphone 

.  .  .  because  it  combines  unparalleled  technical  qualities  plus  the  advantages  of  incon- 

spicuousness.  It  doesn't  obscure  the  performer's  countenance.  Suspended  over  a  radio 
or  TV  stage,  it  blends  into  the  background.  It  can  be  hidden  easily  in  stage  props. 

Yet  with  all  these  advantages  of  the  Altec  2  IB's  minute  size,  you  not  only  don't  sacri- 
fice technical  quality— you  actually  gain  a  new  order  of  perfection  in  performer-freedom, 

in  fidelity,  and  in  frequency  response.  Moreover,  this  miniature  masterpiece  is  blast- 
proof,  shockproof,  omnidirectional  .  .  .  and,  well,  let  your  Graybar  Representative 

tell  you  the  rest! 

For  uses  where  the  cardioid  type  of  mike  is  desired,  Graybar  has  the  long-preferred 
Western  Electric  639A  and  639B.  And  the  well  known  dynamic  type  633A  will 
continue  to  be  made  available  through  Graybar  by  Altec. 

Graybar  has  everything  you  need  in  broadcast  equipment  .  .  .  PLUS  everything 
for  wiring,  ventilating,  signaling,  and  lighting  for  your  entire  station  and  grounds! 

Whatever  your  requirements  — to  get  the  most  suitable  items  most  quickly,  call  your 
nearest  Graybar  Broadcast  Equipment  Representative.  Graybar  Electric  Company, 
Inc.  Executive  offices:  Graybar  Building,  New  York  17,  New  York.  5019 

Distributor  of 

Western  Electric 

products 

j  Graybar  Brings  You  Broadcasting's  Best  .  .  . 1  Amplifiers  (1,20) 
Antenna  Equipment  (20) 
Cabinets  (13)  .  . 
Consoles  (20)  -     I        >  / 

'  Loudspeakers  and  Accessories  (1,20,22) 
,  Microphones,  Stands  and  Accessories  (1,11,12,15,20,22) 
Monitors  (10,20) 
Recorders  and  Accessories  (2,7,17,19) 
Speech  Input  Equipment  (20) 
Test  Equipment  (1,10,21) 
Towers  (Vertical  Radiators)  (3) 
Tower  Lighting  Equipment  (6,9) 
Transmission  Line  and  Accessories  |(5) - 
Transmitters,  AM  CHicf  FM  (20)  - 
Tubes  (9,14,20) 
Turntables,  Reproducers,  and  Accessories  (7,17,20) 
Wiring  Supplies  and  Devices  (4,8,9,11,16,18,22) 

Manufactured  By  .  .  . 
(1)  Altec  Lansing 
(2)  Ampex 
(3)  Blaw-Knox 
(4,).  Bryant (5)  Communication  Products 
(6)  Crouse-Hinds 
(7)  Folrchild 
(8)  General  Cable 
(9)  General  Electric 

(10)  General  Radio 
(11)  Hubbell 
(12)  Hugh  Lyons 
(13)  Karp  Metal 
(14)  Machlett 
(15)  Meletron 
(16)  National  Electric  Products 
(17)  Presto 
(18)  Triangle 
(19)  Webster  Electric 
(20)  Western  Electric 
(21)  Weston 
(22)  Whitney  Blake 

There  are  Graybar  offices  in  over  100  principal  cities.  Ihese 
are  the  Graybar  Broadcast  Equipment  Representatives  in 
key  cities: 

ATLANTA 
E.  W.  Stone,  Cypress  1751 
BOSTON 
J.  P.  Lynch,  Kenmore  6-4567 
CHICAGO 
E.  H.  Taylor,  Canal  6-4100 
CINCINNATI 
W.  H.  Hansher,  Main  0600 
CLEVELAND 
W.  S.  Rockwell,  Cherry  1360 
DALLAS 
C.  C.  Ross,  Central  6454 

DETROIT 
P.  L.  Gundy,  Temple  1  -5500 
HOUSTON 
R.  T.  Asbury,  Atwood  8-4571 
JACKSONVILLE 
W.  C.  Winfree,  Jacksonville  5-7180 
KANSAS  CITY,  MO. 
R.  B.  Uhrig,  Baltimore  1644 
LOS  ANGELES 
R.  B.  Thompson,  Angelus  3-7283 
MINNEAPOLIS 
W.  G.  Free,  Geneva  1621 

NEW  YORK 
F.  C.  Sweeney,  Watkins  4-3000 
PHILADELPHIA 
G.  I.  Jones,  Walnut  2-5405 PITTSBURGH 

R.  F.  Grossett,  Allegheny  1-4100 RICHMOND 

E.  C.  Toms,  Richmond  7-3491 
SAN  FRANCISCO 
K.  G.  Morrison,  Market  1-5131 
SEATTLE 
D.  I.  Craig,  Mutual  0123 
ST.  LOUIS J.  P.  Lenkerd,  Newsfead  4700  , 



■(iUled  -fitti 

DAVID  H.  LION,  vice  president  of 
Spectrolux  Television  Corp.,  re- 

signs  to   join   Fletcher  Smith 
Studios  Inc.,  New  York.    He  will  be 
director  of  sales  and  producer  on  spe- 

cial accounts. 

JACK  STEWART,  formerly  head  of 
his  own  Hollywood  agency,  and  be- 

fore that  director  of  radio  writers 
department  of  William  Morris  Agency, 
Beverly  Hills,  Calif.,  joins  Frank 
Cooper  Assoc.,  Hollywood,  as  execu- 

tive. He  will  specialize  in  building  of 
radio  and  television  programs. 
GREY  ADV.,  New  York,  signs  with 
A.  C.  Nielsen  marketing  research  firm 
for  its  Class  A  national  radio  index. 

LAWRENCE  L.  SYNN,  vice  president 
and  program  director  of  International 
Trans-Video,  New  York  television 
packaging  company,  resigns  his  post 
to  re-enter  advertising  agency  field  as 
TV  production  executive. 
JACK  LOW,  teacher  at  Hal  Styles 
School  of  Radio  and  Television,  Bev- 

erly Hills,  Calif.,  is  the  father  of 
twins.  Jack  and  Jill. 
HARRY   S.   GOODMAN  Productions, 
New  York,  announces  assumption  of 
sole  sales  rights  in  U.  S.  and  posses- 

sions of  Doctoj-'s  Orders,  series  of  52 
quarter-hour    transcribed  programs. 

Series  produced  by  Radio  Providence, 
Providence,  R.  I. 
MCA  Artists  Ltd.,  New  York  obtains 
It's  in  the  Bag,  new  daytime  TV  pro- 

gram, for  representation.  Show  is 
owned  and  produced  by  WILLIAM 
VON  ZEHLE. 

Equipment 
EDMOND  G.  DYETT  Jr.,  production 
manager  of  Hermon  Hosmer  Scott 
Inc.,  Cambridge,  Mass.,  elected  di- 

rector and  assistant  treasurer  of  firm, 
which  makes  Dynaural  amplifiers, 
noise  suppressors  and  pocket-size 
sound  level  meters. 
MICHAEL  J.  KINGSLEY,  executive 
vice  president  of  Vidcraft  Television 
Corp.,  New  York,  TV  set  manufactur- 

er, promoted  to  presidency  of  firm. 
He  also  has  been  corporation's  gen- 

eral manager  since  its  start  in  August 
1948.  He  succeeds  LEOPOLD  GO- 
DOWSKI,  retiring  president  who  has 
been  elected  board  chairman.  JAMES 

STEW^ART,  retiring  chairman,  elected 
chairman  of  company's  executive committee.  MARVIN  R.  LIVINGSTON, 
director  since  company's  inception, 
elected  secretary,  succeeding  AR- 

THUR W.  KANN,  who  continues  in 
his  original  capacity  of  treasurer. 
Elected  vice  president  was  ROBERT 

WPAT  at  93 

NOW. 

5000  watts 

24  hours  a  day 

dials  are  swinging  to 

WPAT  at  93 

PATERSON,  NEW  JERSEY 

Owned  and  operated  by  the  Herald  News 

Passaic  Clifton,  N.  J. 
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W.  ROSENBLATT,  also  one  of  firm's original  directors. 
JOHN  F.  HOGAN,  recently  manager 
of  Newell-Emmett's  industrial  de- 

partment, establishes  his  own  con- 
sulting service  on  industrial  and 

trade  advertising.  Service,  located  at 
345  East  17  St.,  New  York,  is  offered 
to  both  agencies  and  industrial  com- 

panies— latter  on  basis  strictly  non- 
competitive with  agencies. 

ELECTROVOX  Co.,  East  Orange, 
N.  J.,  announces  production  of  new 
shape  phonograph  needle  tip  which 
will  play  both  microgroove  and  stand- 

ard record  grooves  with  equal  fidelity, 
firm  claims. 

HARRY  J.  MAYER,  former  manager 
of  technical  products  service  of  RCA 
Service  Co.,  Chicago  district,  appointed 
New  York  district  manager  of  com- 

pany's technical  products  service  divi- sion. He  is  succeeded  in  Chicago  by 
FRED  W.  WENTKER,  formerly  of 
company's  Camden,  N.  J.  offices.  WIL- LIAM F.  HARDMAN,  former  New 
York  district  manager,  named  special 
representative  in  Washington. 
P.  L.  ALGER,  MARSHALL  ANDER- 

SON, T.  M.  LINVILLE,  C.  H.  RID- 
GLEY  and  F.  P.  WILSON  Jr.,  named 
staff  assistants  in  General  Electric 
Co's  Apparatus  Dept.,  Schenectady, N.  Y. 

LEE  McCANNE,  vice  president  of 
Stromberg-Carlson  Co.,  Rochester, 
N.  Y.,  elected  president  of  Rochester 
Chamber  of  Commerce. 

ALLIED  RADIO  Corp.,  Chicago,  an- 
nounces release  of  new,  low-priced 

magnetic  tape  recorder.  Unit  is  light 
and  compact  and  has  list  price  of 

$99.50. 

'BARGAINS' 
Close  Scrutiny  Planned 

CLOSE  SCRUTINY  of  radio  com- 

mercials offering  sensational  "bar- 
gains" is  being  planned  by  the 

Better  Business  Bureau  of  New 

York  City,  according  to  Hugh  R. 

Jackson,  president,  in  the  BBS's 
monthly  memo. 

Mr.  Jackson  noted  that  a  recent 

radio  commercial  offering  "sensa- 
tional five  giant  inflated  toy  ani- 
mals" for  a  dollar  brought  the 

Bureau  a  flood  of  complaints.  Such 
listener  reaction  has  inspired  the 

"close  scrutiny"  policy,  he  indicated. 

WKY  PLANS 

New  Building  and  Studios 

PLANS  for  construction  of  a  new 
building  to  house  studios  and  oflices 
of  WKY  Oklahoma  City  have  been 
announced  by  E.  K.  Gaylord,  presi- 

dent of  the  Oklahoma  Publishing 
Co.  The  plans  also  call  for  con- 

struction later  of  new  studios  and 

other  facilities  for  the  firm's 
WKY-TV,  Mr.  Gaylord  said. 

The  move  was  made  after  the 

directors  decided,"  during  their  an- 
nual meeting,  not  to  renew  the 

lease  on  the  present  WKY  space 
in  the  Skirvin  Tower,  Mr.  Gaylord 
said.  WKY,  ABC  affiliate,  has 
been  in  the  Skirvin  Tower  since 
1936.  Studios  of  WKY-TV,  on  the 
air  commercially  since  June  6, 
1949,  now  are  located  in  The  Little 

Theatre  of  Oklahoma  City's  Mu- 
nicipal Auditorium. 

Two  new  directors  of  the  Okla- 
homa Publishing  Co.  were  named 

during  the  annual  meeting.  They 

are  Don  C.  Dickinson,  vice  presi- 
dent of  the  Security  Trust  and 

Savings  Bank,  San  Diego,  Calif., 
and  0.  C.  Brown,  advertising  di- 

rector of  the  Oklahoma  Publishing 
Co. 
'Tecknical 

SELWYN    (Red)    REED,  formerly with    WONS    Hartford,  WKNB 
New  Britain,  Conn.,  and  WNAC 

Boston  as  engineer,  joins  WTWN  St. 
Johnsbury,     Vt.,     as  engineer-an- nouncer. 

ROBERT  W.  CONNER,  RCA  broad- 
cast field  engineering  representative 

for  western  region  for  past  eight 
years,  joins  KLAC-TV  Los  Angeles Feb.  1  as  director  of  engineering. 
ALLEN  B.  DuMONT  Labs.,  Clifton, 
N.  J.,  announces  new  Type  250-AH 
cathode-ray  oscillograph  with  improved 
sweep  circuit,  fast  sweep  starting  time 
and  high  output. 

GENERAL  ELECTRIC  Co.,  Schenec- 
tady, N.  Y.,  announces  new  miniature 

receiving  tube,  type  6CB6,  for  use  as 
wideband  amplifier  in  intermediate- 
frequency  or  radio-frequency  stages 
of  TV  and  FM  receivers.  \ 

WANT  THE  FACTS  IN  CINCINNATI? 

See  Centerspread  This  Issue 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 
CINCINNAH 

50,000  WATTS  OF  SELLING  POWER 
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ANNOUNCEMENT 

National  Board  of 

Fire  Underwriters 

GOLD  MEDAL  AWARDS 

for  1949 

Here's  hats  off  to  the  press  and  radio! 

The  ne"^vspapers  and  radio  stations  of  America  did 
an  outstanding  job  of  helping  their  readers  save  their 

lives  and  property  from  the  devastating  effects  of 
needless  fires  in  1949. 

The  press  and  radio  have  campaigned  for  better  fire 

departments,  better  water  supplies,  and  greater  pub- 
lic consciousness  of  the  danger  of  fire. 

To  honor  tliose  newspapers  and  radio  stations  -^vhose 
public  service  efforts  in  this  field  have  been  most  out- 
standinsf,  the  National  Board  of  Fire  Underwriters 

again  in  1950  ̂ viW  make  its  Gold  Medal  Awards. 
A  Gold  Medal  or  $500  in  cash  will  be  awarded  to 

the  daily  ne^vspaper,  weekly  ne'wspaper  and  the  radio 

station  -w^hich,  in  the  opinion  of  impartial  judges,  has 
contributed  most  to  the  betterment  of  its  o^vn  com- 

munity through  public  service  in  fire  prevention. 

Newspapers  arid  radio  stations  -^vhich  conducted 
public  service  campaigns  in  fire  prevention  during 

1949  are  invited  to  submit  exhibits.  Exhibits  should 

be  in  scrap  book  form  and  mailed  before  Feb.  28, 

1950.  Exhibits  should  cover  the  calendar  year  1949. 

A  nomination  blank  is  beinsf  mailed  to  all  nc^v's- 
papers  and  radio  stations.  If  you  do  not  receive  one, 
or  Avish  further  information,  address  Gold  Medal 

Awards,  National  Board  of  Fire  Underwriters,  85 

John  Street,  New  York  7. 

NATIONAL  BOARD 

OF  FIRE  UNDERWRITERS 

85  John  Street,  New  York  7,  N.  Y. 

The  Roll  of  Honor  Last  Year 

DAILY  NEWSPAPERS 

GOLD  MEDAL 

Staten  Island,  N.  Y.,  Advance 

Honorable  Mention  Citations 

Santa  Ana,  Cal.,  Daily  Register 

Burlington,  Iowa,  Hawk-Eye  Gazette 
"Waltham,  Mass.,  Daily  Tribune 

Philadelphia,  Pa.,  Inquirer 
Memphis,  Tenn.,  Commercial  Appeal 

Port  Angeles,  Wash.,  Evening  News 

WEEKLY  NEWSPAPERS 

GOLD  MEDAL 

Lapeer,  Mich.,  County  Press 
Honorable  Mention  Citations 

South  Bend,  Ind.,  Township  News 
Hammond,  La.,  Sunday  Sun 
Blackduck,  Minn.,  American 

Starkville,  Miss.,  News 

Teaneck,  N.  J.,  Sunday  Sun 

Honeoye  Falls,  N.  Y.,  Times 
■Williston,  N.  D.,  Farmers  Press 

Lansdowne,  Pa.,  Delaware  County  Times 
Glenwood  City,  Wis.,  Tribune 

RADIO  STATIONS 

GOLD  MEDAL 

WO  WO,  Fort  Wayne,  Ind. 

Honorable  Mention  Citations 

KNBC,  San  Francisco,  Cal. 
WEBR,  Buffalo,  N.Y. 
WNE'W,  New  York  City 
KELO,  Sioux  Falls,  S.D. 

KOGT,  Orange,  Texas 
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Hearings  on  3  Bills 
(Continued  from  page  19) 

and  staff  have  spent  a  substantial 
amount  of  time  on  general  fre- 

quency allocations  problems  and 
international  negotiations,  and  ob- 

served : 

"It  is  my  hope  that  my  proposal 
to  create  a  Frequency  Control 
Board  will  so  lighten  the  w^orkload 
of  the  Commission  that  the  back- 

log can  be  eliminated  and  that  the 
Commission  can  become  current  in 
its  work." 

Eep.  Sadowski  said  he  had  no 
criticism  of  present  operation  in- 

volving the  relationship  of  FCC 
and  IRAC,  and  thought  they  should 
be  congratulated  for  having  oper- 

ated "this  inadequate  machinery 
so  long  without  a  serious  break- 

down." 
Charges  Recalled 

But  he  called  attention  to  charges 
that  private  applicants  have  "come 
out  second  best,"  and  that  FCC  has 
been  given  for  distribution  only 
"that  portion  of  the  spectrum  that 
has  been  left  over"  after  govern- 

ment agencies  through  IRAC  have 
taken  what  they  wanted. 

"This  is  a  serious  charge,  in- 
deed, and  in  a  democracy  it  is  poor 

business  to  leave  the  apportionment 
of  an  important  natural  resource 
...  as  between  federal  government 
and  non-government  users,  to  a 
planless  system  of  compromises  be- 

tween two  public  bodies  .  .  ."  he  as- serted. 

He  said  his  proposal  was  in  line 
with  a  report  of  the  House  Select 
Committee,  under  Chairman  Clar- 

ence Lea  in  1945,  which  felt  that  be- 
fore power  to  make  assignments  to 

government  stations  is  delegated  to 
an  independent  body.  Congress 
should  review  the  whole  question. 

Regarding  sanction  provisions  in 
his  bill.  Rep.  Sadowski  noted  that 
the  only  present  punishment  for 
violation  of  FCC  rules  is  revoca- 

tion, and  cited  the  Commission's  re- 
cent Don  Lee  decision  in  which  it 

voted  for  license  renewal  for  want 
of  a  penalty  less  severe  than  a 
"death  sentence"  [Broadcasting, 
Jan.  2]. 

The  Sadowski  Bill  would  author- 

ize FCC  to  revoke  licenses  or  per- 
mits, or  to  suspend  licenses  for  a 

period  up  to  90  days  for  false  state- 
ments knowingly  made  to  the  FCC; 

conditions  which  would  have  war- 
ranted denial  of  an  original  applica- 

tion; wilful  or  repeated  failure  to 
conform  to  license  requirements  or 
to  the  Communications  Act  or  FCC 
rules,  and  for  violation  or  failure 
to  observe  cease-and-desist  orders. 

Revocation  or  suspension  pro- 
ceedings could  also  be  instituted 

against  station  licensees,  permit- 
tees or  networks  tending  to  "induce 

or  coerce"  other  licensees  or  per- 
mittees to  violate  FCC  rules  and 

regulations,  or  to  follow  a  "course 
of  action"  which  would  justify  de- 

nial of  license  or  permit. 
Forfeitures  up  to  $500  per  day 

for  any  offense  could  be  demanded 
by  the  Commission  in  lieu  of  sus- 

pensions or  revocations,  and  in 
cease-and-desist  actions  could  be 
levied  in  addition  to  such  orders. 
Cease-and-desist  orders  and  revoca- 

tion or  suspension  must  be  pre- 
ceded by  a  show  cause  order  and 

opportunity  for  hearing. 
Rep.  Sadowski  made  plain,  with 

respect  to  FCC  Chain  Broadcasting 
Regulations,  that  he  wants  infor- 

mation from  the  Commission,  net- 
works, broadcasters,  and  the  Jus- 

tice Dept.  on  alleged  monopolistic 
practices  of  networks. 

Some  Provisions  Opposed 
Additionally,  he  made  clear  that 

he  opposes  provisions  of  the  Mc- 
Farland  bill  which  he  contends 

might  "loosen  up"  anti-trust  re- straints. 

Under  the  McFarland  bill,  FCC 
would  be  divested  of  revocation 
power  over  licensees  whom  the 
courts  have  found  guilty,  of  anti- 

trust violations  (though  the  courts 
could  revoke  as  an  additional  pen- 

alty, and  FCC  consideration  of  a 
licensee's  qualifications  would  not 
be  impaired),  and  thus  eliminate 
one  phase  of  the  "double  jeopardy" 
which  broadcasters  have  long  op- 

posed. Rep.  Sadowski's  proposal  to  ren- 
der licensees  immune  from  any  po- 

litical libel  action  in  any  court — 
local,  state  or  federal — seeks  to 
eliminate  the  conflict  between  state 
libel  laws  and  federal  law  against 

like  TREES? 

Come  Nov.-Dec,  Montana's  Christmas  tree  harvest 
alone  will  top  $1  million.  Overall,  a  half-billion 
feet  of  lumber  are  cut  annually  in  Montana. 
Diversified  industry  keeps  buying  high  and  steady. 
It's  a  big  reason  why  big-hearted  Montanions led  the  nation  five  times  in  five  consecutive  bond 
drives.  KGVO-CBS  covers  the  county  with  the 
largest  per  capita  buying  power.  It's  KGVO and  CBS  for  sales  in  Montana. 
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KGVO-KnnQ 5  KW  DAT— 1  KW  MITE MISSOULA 
ANACONDA  BUTTE 

250  KW 
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FOUNDER  and  speaker  of  ABC  Old 
Fashioned  Revival  Hour,  Dr.  Charles 
E.  Fuller  (I),  receives  a  miniature  gold 
microphone  from  Frank  Samuels,  vice 
president  in  charge  of  ABC  Western 
Div.,  in  honor  of  his  25  years  as  radio 

gospel  speaker. 

censorship,  as  envisioned  in  FGC's famed  Port  Huron  decision.  The 
licensee  would  remain  civilly  and 
criminally  liable,  however,  for  any 
statements  made  by  him  or  anyone 
under  his  control. 

Sec.  315  of  the  Communications 
Act  would  remain  unchanged  in 
that  licensees,  once  having  agreed 
to  permit  use  of  their  stations,  may 
not  alter  or  censor  broadcast  ma- 

terial, nor  could  they  refuse  equal 
time  to  opponents. 

The  decision  to  hold  hearings 
was  confirmed  after  the  executive 
meeting.  While  members  generally 
felt  hearings  were  desirable,  in 

view  of  the  Michigan  Democrat's 
new  bill,  it  is  understood  there  was 
a  move  to  have  the  subcommittee 
act  solely  on  the  McFarland  meas- 
ure. 

Rep.  Sadowski,  in  his  statement 
Tuesday  accompanying  the  bill, 
said  he  noted  "a  great  deal  of  pres- 

sure emanating  from  various  quar- 
ters" that  his  subcommittee  should 

concentrate  on  the  Senate-passed 
FCC  procedural  bill. 

But,  he  stated: 
The  Committee  on  Interstate  and 

Foreign  Commerce  has  not  had  an  op- 
portunity to  stndy  these  substantive 

problems  since  it  held  its  last  com- 
prehensive hearings  on  amendments 

to  the  Communications  Act  in  the 
summer  of  1942.  Since  then,  many 
new  problems,  I  need  mention  only 
television,  have  arisen,  and  many  new 
members  have  joined  the  Committee 
who  have  never  had  occasion  to  study 
the  problems  connected  with  the  vari- 

ous aspects  of  radio  and  radio  com- 
munications. I  believe  it  would  be  un- 

reasonable to  expect  this  committee 
to  do,  in  connection  with  the  consider- 

ation of  S.  1973,  the  kind  of  job  which 
it  is  accustomed  to  do  unless  the  com- 

mittee first  gains  a  clear  understand- 
ing of  the  substantive  problems  in- volved. Therefore,  it  is  my  purpose  to 

bring  before  the  committee  some  of 
the  most  important  substantive  prob- 

lems connected  with  radio  and  to  do 
that  in  the  most  concrete  form  pos- 

sible, namely,  that  of  placing  before 
the  committee  appropriate  amend- 

ments to  the  Communications  Act  in 
the  field  of  radio.  That  is  the  sole 
reason  for  my  introducing  this  bill  at 
the  present  time. 
Rep.  Sadowski  cited  possibility 

of  continuous  sessions,  if  possible, 
but  authorities  thought  it  more 
likely  they  would  be  held  in 
"takes,"  each  lasting  from  seven 

to  ten  days  and  spaced  apart  be- 
cause some  communications  sub- 

committee members  also  serve  on 
other  groups. 

In  addition  to  questions  of  net- 
work regulations,  political  libel 

liability,  spectrum  space  and  ad- 
ministrative sanctions,  Rep.  Sa- 

dowski's subcommittee  also  will 
elicit  views  of  AM-TV  broadcast- 

ers, networks,  and  FCC  on  coloi 
television  and  channel  allocations 
radio  fraud  provisions,  FM  alloca- 

tions, appellate  and  other  changes 
contained  in  the  McFarland  bil 
[Broadcasting,  Jan.  23]. 

Objections,  some  of  them  sharec 
by  the  Commission,  are  sure  to  bf 
aired  during  the  hearings.  These 
include  questions  involving  dead- 

lines on  FCC  action  on  applica- 
tions; removal  of  the  Commission's 

power  of  revocation  over  licensees 
cited  in  anti-trust  violations;  role 
of  special  services  and  safety  func- 

tions in  FCC  operation;  interpreta- 

tion of  "parties  in  interest"  con- 
cerning intervenors  in  license 

cases,  and  others. 
Authorities  have  indicated,  also, 

that  certain  sections  in  the  McFar- 
land bill  may  be  amended — chiefly 

those  covering  anti-trust;  singlihg 
out  FCC  Commissioners  for  salary 
raises  to  $15,000  (where  now  they 
receive  $16,000  through  legislation 
passed  last  session),  and  stipulat- 

ing that  each  Commissioner  shall' 
have  a  legal  assistant.  There  is 
feeling  that  any  such  legislation 
should  cover  all  independent  agen- 

cies, not  just  one — where  civil 
service  is  concerned. 

MASON  MURDER 
Smithwick  Given  Life  Term 

VERDICT  of  guilty  was  returned 
last  Wednesday  night  against  Sam 
Smithwick,  Jim  Wells  County  ex- 
deputy  sheriff,  charged  with  mur- der in  the  fatal  shooting  of  W.  H. 
Mason,  KBKI  Alice,  Tex.,  news- 

caster, last  July  29  [Broadcasting, Aug.  1,  8]. 

Sentence  of  life  imprisonment 
was  imposed  by  the  court  at  Belton, 
Tex.  The  prosecution  had  sought 
the  death  penalty. 
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The  BLACK  DAYS  of  1949 

Here  is  the  6-day  work-week  calendar  followed  last  year  by  the  coal  industry.  The  shaded  days  were  "mining  holidays." 
The  BLACK  DAYS  were  days  when  most  of  the  coal  miners  were  called  off  their  jobs  by  the  dictates  of  a  UNION  MONOPOLY. 
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For  most  American  workers,  and  for  most  Ameri- 

can businesses,  1949  was  a  "good  year." 

For  most  of  the  nation's  400,000  coal  miners — and 
for  the  coal  business — 1949  was  a  very  black  year. 

That  was  because  a  powerful  union  monopoly 
"blacked  out"  110  of  the  permissible  298  working 
days — called  the  miners  off  their  jobs — and  denied 
the  operators  the  use  of  their  own  property  and 
facilities! 

Those  no  BLACK  DAYS  cost  the  individual  coal 

miner  an  average  loss  of  about  one-third  of  a  year's 
pay  in  1949.  What  good  does  it  do  the  miner  to  get 
the  highest  rate  of  pay  in  any  major  industry  if  he 
can  work  only  on  such  days  as 

the  UNION  says  he  Is  "able 
and  willing?" 

local  communities  that  are  largely  dependent  on 
coal,  hundreds  of  millions  of  dollars  in  loss  of 
income. 

Those  110  BLACK  DAYS  cost  the  American  people 
millions  of  tons  of  coal  needed  for  home-heating, 
and  for  the  production  of  goods  which  the  public 
needs. 

Those  110  BLACK  DAYS  are  the  price  all  America 
has  been  forced  to  pay — in  just  one  year — because 
just  one  industry  has  been  dominated  by  the  mo- 

nopoly control  of  just  one  union.  If  it  can  happen 
in  the  coal  industry,  can  it  not  also  happen  in  other 
major  American  industries  such  as  the  steel,  rub- 

ber, railroad,  and  automobile  industries? 

Those  110  BLACK  DAYS  cost  the 

miners'  Welfare  Fund  many  mil- 
lions of  dollars^ — for  how  can  a 

royalty  tax  be  paid  on  coal  that 
isn't  mined? 

Those  110  BLACK  DAYS  cost  the 
coal  business,  the  railroads,  and 

The  Coal  Operators 

Are  Eager  for  a 

Working  Contract 

with  their  Employees 

There  can  be  no  true  security  for 
the  American  worker,  no  steady 

progress  for  American  industry, 
as  long  as  UNION  MONOPOLY 
can  dictate  when  a  man  shall 
work  and  when  industry  shall 
produce.  There  can  be  no  sure 
protection  for  the  American  pub- 

lic as  long  as  UNION  MONOP- 
OLY is  free  to  shake  its  fist  in 

the  face  of  all! 

NATIONAL  COAL  ASSOCIATION 

SOUTHERN  BUILDING  WASHINGTON,  D.  C. 



THIS  backstage  gathering  at  the  first  broadcast  of  It's  Fun  To  Be  Young  on 
CBS  Pacific  Network  includes  (I  to  r):  Wendell  Williams,  West  Coast  radio 
director,  Leo  Burnett  Co.;  Williom  Galbraith  of  Globe  Mills  Division  of 
Piilsbury  Flour,  sponsor  of  show;  Jay  Stewart,  show  m.  c;  Howard  Cheney, 
West  Coast  manager,  Leo  Burnett;  James  Aubrey,  CRN  account  executive. 

Text  of  HR  6949 

(Continued  from  page  19) 

appointed  by  the  President,  by  and 
with  the  advice  and  consent  of  the 
Senate.  The  persons  nominated  for 
appointment  as  members  shall  be  se- 

lected solely  on  the  basis  of  established 
records  of  distinguished  service  in  the 
fields  of  (1)  radio  and  the  civilian  or 
military  uses  thereof,  or  {2^  public 
affairs.  The  President  shall  designate 
one  member  as  Chairman  of  the  Board. 

"FUNCTIONS  OF  THE  BOARD 
"Sec.  372.  (a)  The  Board  is  author- ized and  directed  to  formulate  such 

plans  and  policies  with  respect  to  the 
utilization  of  the  radio  spectrum,  with 
particular  reference  to  the  apportion- 

ment of  frequencies  between  Govern- 
ment and  non-Government  uses,  as  it 

deems  necessary  for  the  accomplish- 
ment of  the  purposes  declared  in  sec- 

tion 1  of  this  Act. 

"(b)  For  the  purpose  of  effectuating 
the  plans  and  policies  formulated  pur- 

suant to  subsection  (a),  the  Board 
is  authorized  and  directed  to — 

"(1)  allocate  frequencies  and  bands 
of  frequencies  and  cancel  or  modify 
any  such  allocation; 

"(2)  assign  frequencies  to  Govern- 
ment stations  and  cancel  or  modify 

any  such  assignments;  and 

"(3)  prescribe  regulations  to  govern 
the  assignment,  by  the  Commission,  of 
frequencies  to  non-Government  sta- 
tions. 

"(c)  The  Board  shall  disapprove  the 
proposed  assignment  or  renewal  of  the 
assignment,  by  the  Commission,  of  any 
frequency  to  a  non-Government  sta- 

tion where  such  assignment  (A)  would 
cause  harmful  interference  to  any 
Government  use  of  radio  or  (B)  would 
violate  any  regulation  prescribed  un- 

der paragraph  (3)  of  subsection  (b). 

"ORGANIZATION    OF  FREQUENCY 
CONTROL  BOARD 

"Sec.  373.  (a)  The  term  of  office  of each  member  of  the  Board  shall  be 
ten  years,  except  that  (1)  any  member 
appointed  to  fill  a  vacancy  occurring 
prior  to  the  expiration  of  the  term 
for  which  his  predecessor  was  ap- 

pointed shall  be  appointed  for  the  re- 
mainder of  such  term;  and  (2)  the 

terms  of  office  of  the  members  first 
taking  office  after  the  date  of  enact- 

ment of  this  Act  shall  expire,  as 
designated  by  the  President  at  the  time 
of  appointment,  one  at  the  end  of  two 
years,  one  at  the  end  of  four  years, 
one  at  the  end  of  six  years,  one  at  the 
end  of  eight  years,  and  one  at  the  end 
of  ten  years,  after  the  date  of  enact- 

ment of  this  part.  Three  members 
shall  constitute  a  quorum  of  the  Board. 
Each  member  shall  receive  compensa- 

tion at  the  rate  of  $15,000  per  annum. 
Each  member  of  the  Board  shall  be  a 
citizen  of  the  United  States.  No  mem- 

ber of  the  Board  shall  engage  in  any 
other  business,  vocation,  or  employ- 

ment than  that  of  serving  as  a  mem- 
ber of  the  Board. 

"(b)  The  Board  shall  appoint  and  fix 
the  compensation  of  such  personnel  as 
may  be  necessary  to  carry  out  the  pro- 

visions of  this  title.  Such  appoint- 
ments shall  be  made  and  such  com- 

pensation shall  be  fixed  in  accordance 
with  the  provisions  oi  the  civil-serv- 

ice laws  and  regulations  and  the 
Classification  Act  of  1949,  as  amended: 
Provided,  That  the  Board  may  employ 
such  technical  and  professional  person- 

nel and  fix  their  compensation  without 
regard  to  such  laws  as  it  may  deem 
necessary  for  the  discharge  of  the  re- 

sponsibilities of  the  Board  under  this 
title.  Officers  and  employees  of  any 
other  department  or  agency  of  the  Gov- 

ernment may,  with  the  consent  of  the 
head  of  such  department  or  agency,  be 
assigned  to  assist  the  Board  in  carry- 

ing out  its  functions.  The  Board  may, 
with  the  consent  of  the  head  of  any 
other  department  or  agency  of  the 
Government,  utilize  the  facilities  and 
services  of  such  department  or  agency 
in  carrying  out  the  functions  of  the 
Board.  The  Board  shall  be  authorized  to 
accept  and  utilize  the  services  of  volun- 

tary and  uncompensated  personnel  and 
to  provide  transportation  and  assist- 

ance as  authorized  by  section  5  of  the 
Act  of  August  2,  1946  (5  U.  S.  C.  73b2), 
for  persons  serving  without  compensa- 
tion. 

"military   LIAISON  COMMITTEE 
"Sec.  374.  There  shall  be  a  Military 

Liaison  Committee  consisting  of  repre- 
sentatives of  the  National  Military 

Establishment  detailed  or  assigned 
thereto,  without  additional  compensa- 

tion, by  the  Secretary  of  Defense,  in 
such  number  as  he  may  determine.  The 
Board  shall  advise  and  consult  with 
the  committee  on  the  allocation  or  as- 

signment of  radio  frequencies  required 
for  the  purpose  of  the  national  de- 

fense. If  the  committee  at  any  time 
concludes  that  any  action,  proposed 
action,  or  failure  to  act  of  the  Board 
with  respect  to  the  allocation  or  as- 

signment of  radio  frequencies  for  the 
purpose  of  national  defense,  is  ad- 

verse to  the  responsibilities  of  the 
National  Military  Establishment,  de- 

rived from  the  Constitution,  laws,  and 
treaties,  the  committee  may  refer  such 
action,  proposed  action,  or  failure  to 
act  to  the  Secretary  of  Defense.  If  the 
Secretary  concurs,  he  may  refer  the 
matter  to  the  President  whose  decision 
shall  be  final. 

"ADVISORY  COMMITTEES 

"Sec.  375.  (a)  The  Board  is  author- 
ized to  appoint  such  advisory  commit- 
tees as  it  deems  necessary  to  advise 

the  Board  on  any  matters  arising  in 
connection  with  the  administration  of 
this  part. 

"(b)  The  members  of  any  such  ad- 
visory committee  shall  receive  com- 

pensation at  the  rate  of  $25  for  each 
day  engaged  in  the  business  of  the 
Board  pursuant  to  authorization  of 
the  Board,  and  shall  be  allowed  travel 
expenses  as  authorized  by  section  5 
of  the  Act  of  August  2,  1946  (5  U.  S.  C. 73b2). 

"(c)  Persons  holding  other  offices  or 
positions  in  the  executive  branch  of 
the  Federal  Government  may  serve  as 
members  of  any  such  advisory  com- 

mittee, but  they  shall  not  receive  re- muneration for  their  services  as  such 
members  during  any  period  for  which 
they  received  compensation  for  their 
services  in  such  other  offices,  or  po- sitions. 

"ANNUAL  REPORT 

"Sec.  376.  The  Board  shall  render  an 
annual  report  to  the  President  for 
submission  on  or  before  the  15th  day 
of  January  of  each  year  to  the  Con- 

gress, summarizing  the  activities  of 
the  Board  and  making  such  recommen- 

dations as  it  may  deem  appropriate. 
Minority  views  and  recommendations, 
if  any,  of  members  of  the  Board  shall 
be  included  in  such  report. 

"SECURITY 

"Sec.  377.  The  Board,  after  consulta- 

tion with  the  Military  Liaison  Com- 
mittee, shall  establish  regulations  and 

procedures  for  the  security  classifica- 
tion of  information  related  to  the  work 

of  the  Board  and  for  the  proper  safe- 
guarding of  any  information  so  classi- fied. 

"INTERNATIONAL  AGREEMENTS 

"Sec.  378.  Agreements  with  foreign 
governments  which  affect  the  alloca- 

tion and  assignment  of  frequencies 
shall  be  negotiated  and  concluded  by 
the  Board,  acting  in  accordance  with 
the  directions  and  subject  to  the  con- 

trol of  the  President.  The  Secretary 
of  State  shall  assist  the  Board  in  the 
arrangements  for  and  conduct  of  such 
negotiations. "APPROPRIATIONS 

"Sec.  379.  To  enable  the  Board  to 
carry  out  its  powers  and  duties,  there 
is  hereby  authorized  to  be  appropriated 
annually  to  the  Board,  out  of  any 
money  in  the  Treasury  not  otherwise 
appropriated,  such  sums  as  may  be  nec- 

essary." 

Sec.  2.  Section  1  of  the  Communica- 
tions Act  of  1934,  as  amended,  is 

amended  to  read  as  follows: 

"PURPOSES  OF  ACT;  CREATION  OF  FEDERAL 
COMMUNICATIONS  COMMISSION 

"Section  1.  (a)  It  is  the  purpose  of 
this  Act  to  provide  for  regulating  in- 

terstate and  foreign  commerce  in  com- 
munications by  wire  and  radio  so  as  to 

make  available,  so  far  as  possible,  to 
all  the  people  of  the  United  States  a 
rapid,  efficient.  Nation-wide,  and  world- wide wire  and  radio  communication 
service  with  adequate  facilities  at  rea- 

sonable charges;  to  promote  the  na- 
tional defense;  and  to  promote  safety 

of  life  and  property  through  the  use 
of  wire  and  radio  communication. 

"(b)  There  is  hereby  created  a  com- 
mission to  be  known  as  the  'Federal 

Communications  Commission',  which 
shall  be  constituted  as  hereafter  pro- 

vided, and  which,  except  as  otherwise 
provided  in  this  Act,  shall  execute  and 
enforce  the  provisions  of  this  Act." Sec.  3.  Section  3  of  the  Communica- 

tions Act  of  1934,  as  amended,  is 
amended  by  adding  after  paragraph 
(aa)  the  following: 
"(bb)  The  term  'Government',  when 

used  with  reference  to  radio,  means 
the  United  States  Government  or  any 
agency  or  instrumentality  thereof. 
"(cc)  The  term  'allocation',  when 

used  with  reference  to  frequencies, 
means  the  distribution,  subject  to  con- 

ditions and  limitations,  of  frequencies 
or  bands  of  frequencies  to  services  and 
classes  of  stations  for  specific  pur- 

poses whether  Government  or  non- 
Government  services  or  classes  of  sta- 

tions are  involved. 
"(dd)  The  term  'assignment',  when used  with  reference  to  frequencies, 

means  the  grant,  subject  to  conditions 
and  limitations,  of  authority  to  a  par- 

ticular radio  station  to  use  a  particu- 
lar frequency  for  a  specific  purpose. 

"(ee)  The  term  'harmful  interfer- 
ence' means  any  radiation  or  any  in- 

duction which  endangers  the  function- 
ing of  a  radio  navigation  service  or 

of  a  safety  service  or  obstructs  or 
repeatedly  interrupts  any  radio  serv- 

ice." 

Sec.  4  (a)  Paragraph  (c)  of  section 
303  of  the  Communications  Act  of 
1934,  as  amended,  is  amended  to  read 
as  follows: 

"(c)  Assign  frequencies,  subject  to 
the  provisions  of  section  372  of  this 
Act,  for  each  individual  non-Govern- ment station,  and  determine  the  power 
which  each  such  station  shall  use  and 
the  time  during  which  it  may  operate;". 

Sec.  5.  (a)  The  second  sentence  of 
section  305  (a)  of  the  Communications 
Act  of  1934,  as  amended,  is  hereby 
amended  by  striking  out  the  word 
"President"  and  inserting  in  lieu  there- 

inl94» 

[see  Zftd  cover] 
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Father  of  the  Groom 

ON  BEHALF  of  a  client, 
Washington  Attorney  Paul 

,  M.  Segal  petitioned  FCC  last 
week  for  postponement  of  a 
hearing  in  which  he  is  slated 
to  appear  Feb.  14,  giving 
this  explanation:  "The  old- 

est son  [Paul  F.]  of  Paul  M. 
Segal  is  to  be  married  at 
Denver,  Col.,  on  Feb.  19  and 
Paul  M.  Segal  has  entered 
into  extensive  commitments 
with  regard  to  the  festivities 
customarily  preceding  such 
an  event.  The  violation  of 
any  of  those  commitments 
would  result  in  domestic  and 
community  distresses  and 
embarrassments." 

sf  "Frequency  Control  Board". 
Sec.  6.  Notwithstanding  the  amend- 

ments made  by  this  title,  allocations 
and  assignments  heretofore  made  un- 

der the  authority  of  section  303  (c) 
lor  section  305  (a)  of  the  Communica- 

tions Act  of  1934,  as  amended,  shall 
[continue  in  effect  according  to  their 
(terms  unless  and  until  canceled  or 
Imodified  in  accordance  with  law. 
J  Sec.  7.  The  provisions  of  this  sec- 
Ijtion  and  of  sections  371,  372  (a),  372 
i:(b)  (3),  and  373  through  379  of  part 
fill  of  title  III  of  the  Communications 
lAct  of  1934,  as  amended,  enacted  by 
jjthis  Act,  shall  take  effect  on  the  date 
pf  the  enactment  of  this  Act.  The  re- 
jmaining  provisions  of  this  Act  and  of 
jsuch  part  III  shall  take  effect  six 
ponths  after  the  date  on  which  three 
imembers  of  the  Frequency  Control 
Board  have  been  appointed  and  have 
taken  office. 

1      TITLE  II— MISCELLANEOUS 

I  PROVISONS 
i|   Sec.  201.  Section  312  of  the  Com- 
•nunications  Act  of  1934,  as  amended, 
fs  hereby  amended  to  read  as  follows: 

"administrative  sanctions 
"Sec.  312.  (a)  Any  station  license 
ay  be  revoked  or  suspended  for  a  pe- 

riod not  to  exceed  ninety  days,  and 
&ny  construction  permit  may  be  re- 

voked— 
'\  "(1)  for  false  statements  knowingly blade  either  in  the  application  or  in 
any  statement  of  fact  which  may  be 
[required  pursuant  to  section  308; 

"(2)  because  of  conditions  coming :o  the  attention  of  the  Commission 
w^hich  would  warrant  it  in  refusing  to 
grant  a  license  or  permit  on  an  orig- 

inal application; 
"(3)  for  willful  or  repeated  failure 

to  operate  substantially  as  set  forth  in 
the  license; 

"  (4)  for  willful  or  repeated  violation 
jf,  or  willful  or  repeated  failure  to 
observe,  any  provision  of  this  Act  or 
jany  rule  or  regulation  of  the  Commis- 

sion authorized  by  this  Act  or  by  a 
treaty  ratified  by  the  United  States; 

"(5)  because  the  licensee  or  permit- 
lee  (or  any  person  controlling,  con- 
•troUed  by,  or  under  common  control 
fliwith,  such  licensee  or  permittee)  has 
3ngaged  in  a  course  of  conduct  de- 

signed to  persuade,  induce,  or  coferce 
any  other  licensee  or  permittee  (A)  to 
Afiolate  or  fail  to  observe  any  of  the 
provisions  of  this  Act  or  any  rule  or 

We  don't  sell  "time"/ 
We  USE  time  to  increase 

your   sales   and  profits. 
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regulation  of  the  Commission,  or  (B) 
to  engage  in  any  course  of  conduct 
which,  under  any  rule  or  regulation  of 
the  Commission,  would  warrant  the 
Commission  in  refusing  to  grant  a  li- 

cense or  permit  to  such  other  licensee 
or  permittee; 

"(6)  for  violation  of  or  failure  to 
observe  any  cease  and  desist  order 
issued  by  the  Commission  under  this 
section. 

"(b)  Where  any  person  (1)  has 
failed  to  operate  substantially  as  set 
forth  in  a  license,  or  (2)  has  violated 
or  has  failed  to  observe  any  of  the 
provisions  of  this  Act  or  (3)  has  vio- 

lated or  failed  to  observe  any  rule  or 
regulation  of  the  Commission  author- 

ized by  this  Act  or  by  a  treaty  ratified 
by  the  United  States,  the  Commission 
may  order  such  person  to  cease  and 
desist  from  such  action. 

"(c)  Before  revoking  or  suspending 
a  license  or  revoking  a  permit  pur- 

suant to  subsection  (a),  or  issuing  a 
cease  and  desist  order  pursuant  to 
subsection  (b),  the  Commission  shall 
serve  upon  the  licensee,  permittee,  or 
person  involved  an  order  to  show  cause 
why  an  order  of  revocation  or  suspen- 

sion or  a  cease  and  desist  order  should 
not  be  issued.  Any  such  order  to  show 
cause  shall  contain  a  statement  of  the 
matters  with  respect  to  which  the  Com- 

mission is  inquring  and  shall  call  upon 
said  licensee,  permittee,  or  person  to 
appear  before  the  Commission  at  a 
time  and  place  stated  in  the  order,  but 
in  no  event  less  than  thirty  days  after 
the  receipt  of  such  order,  and  give 
evidence  upon  the  matter  specified 
therein;  except  that  where  safety  of 
life  or  property  is  involved,  the  Com- 

mission may  provide  in  the  order  for 
a  shorter  period.  If  after  hearing,  or 
a  waiver  thereof,  the  Commission  de- 

termines that  an  order  of  revocation 
or  suspension  or  a  cease  and  desist 
order  should  issue,  it  shall  issue  such 
order,  which  shall  include  a  statement 
of  the  findings  of  the  Commission  and 
the  grounds  and  reasons  therefor  and 
specify  the  effective  date  of  the  order, 
and  shall  cause  the  same  to  be  served 
on  said  licensee,  permittee,  or  person. 

"(d)  In  any  case  where  the  Com- 
mission is  authorized  pursuant  to  this 

section  to  suspend  or  revoke  a  license, 
or  to  revoke  a  permit,  or  to  issue  a 
cease  and  desist  order,  the  Commission, 
after  the  hearing  required  by  subsec- 

tion (c),  or  waiver  thereof,  in  lieu  of 
revoking  or  suspending  a  license,  or 
revoking  a  permit,  or  issuing  a  cease 
and  desist  order,  or  in  addition  to  is- 

suing a  cease  and  desist  order,  may  or- 
der the  licensee  or  permittee  to  forfeit 

to  the  United  States  the  sum  of  $500 
for  each  day  during  which  the  Com- 

mission finds  that  any  offense  set  forth 
in  the  order  to  show  cause  issued  pur- 

suant to  subsection  (c)  occurred,  or 
such  lesser  sum  as  the  Commission 
may  find  appropriate  in  the  light  of 
all  the  facts  and  circumstances  of  the 
particular  case.  Any  forfeiture  or- 

dered by  the  Commission  under  this 
subsection  shall  be  paid  by  such  per- 

mittee or  licensee  to  the  Treasury  of 
the  United  States  within  thirty  days 
after  the  order  of  the  Commission  be- 

comes final,  and,  if  not  so  paid,  the 
license  or  permit  shall  be  deemed  re- 

voked and  shall  be  surrendered  forth- 
with unless  within  such  time  the  li- 

censee shall  file  a  suit  in  accordance 
with  the  provisions  of  section  402  (a) 
hereof  to  enjoin  or  set  aside  the  order 
of  the  Commission.  If  the  order  is  sus- 

tained, the  forfeiture,  together  with 
interest  thereon,  shall  be  paid  into  the 
Treasury  of  the  United  States  within 
thirty  days  after  the  order  of  the 
court  becomes  final,  and,  if  not  so  paid, 
the  license  or  permit  shall  be  deemed 
revoked,  and  shall  be  surrendered 
forthwith. 

"(d)  Any  station  license  hereafter 

granted  under  the  provisions  of  this 
Act,  or  the  construction  permit  re- 

quired hereby  and  hereafter  issued, 
may  be  modified  by  the  Commission 
either  for  a  limited  time  or  for  the 
duration  of  the  term  thereof,  if  in  the 
judgment  of  the  Commission  such  ac- 

tion will  promote  the  public  interest, 
convenience,  and  necessity,  or  the  pro- 

visions of  this  Act  or  of  any  treaty 
ratified  by  the  United  States  will  be 
more  fully  complied  with:  Provided, 
however,  That  no  such  order  of  modi- 

fication shall  become  final  until  the 
holder  of  such  outstanding  license  or 
permit  shall  have  been  notified  in  writ- 

ing of  the  proposed  action  and  the 
grounds  or  reasons  therefor  and  shall 
have  been  given  reasonable  opportunity 
to  show  cause  why  such  an  order  of 
modification  should  not  issue." 

Sec  202.  Section  315  of  the  Com- 
munications Act  of  1934,  as  amended, 

is  hereby  amended  to  read  as  follows: 
"political  broadcasts 

"Sec  315.  (a)  If  any  licensee — 
"(1)  shall  permit  any  person  who  is 

a  legally  qualified  candidate  for  any 
public  office  in  a  primary,  general,  or 
other  election  to  use  a  broadcasting 
station  in  furtherance  of  his  candidacy, 
he  shall  afford  equal  opportunities  in 
the  use  of  such  broadcasting  station 
to  each  of  the  other  legally  qualified 
candidates  for  that  office  or  to  a  per- 

son or  persons  designated  by  each  such 
other  candidate; 

"(2)  shall  permit  any  person  to  use 
a  broadcasting  station  in  support  of  a 
legally  qualified  candidate  for  any  such 
office,  he  shall  afford  equal  opportuni- 
ities  in  the  use  of  such  broadcasting 
station  to  each  of  the  other  legally 
qualified  candidates  for  that  office  or 
to  a  person  or  persons  designated  by 
each  such  other  candidate; 

"(3)  shall  permit  any  person  or  per- 
sons to  use  a  broadcasting*  station  in 

opposition  to  a  legally  qualified  candi- 
date for  any  such  office,  he  shall  afford 

equal  opportunities  in  the  use  of  such 
broadcasting  station  to  the  candidate 
so  opposed,  or  to  a  person  or  persons 
designated  by  the  candidate  so  op- 
posed; 

"(4)  shall  permit  use  of  a  broad- 
casting station  in  support  of  or  in  op- 

position to  a  public  question  to  be 
voted  upon  in  any  referendum,  initi- 

ative, recall,  or  any  other  form  of 
public  election,  he  shall  afford  equal 
opportunities  in  the  use  of  such  broad- 

casting station  for  the  presentation  of 
opposite  views  on  such  public  question. 

"(b)  The  licensee  shall  have  no  pow- 
er to  censor,  alter,  or  in  any  manner 

affect  or  control  the  material  broad- 
cast by  any  person  whom  he  permits 

to  use  his  station  in  any  of  the  cases 
enumerated  in  subsection  (a),  or  who 
uses  such  station  by  reason  of  any  re- 

quirement specified  in  such  subsection; 

and  such  licensee  shall  not  be  liable 
in  any  civil  or  criminal  action,  in  any 
local.  State,  or  Federal  court  because 
of  any  material  in  such  a  broadcast, 
except  material  personally  uttered  by 
the  licensee  or  by  any  person  under 
his  control. 

"(c)  The  Commission  shall  make 
rules  and  regulations  to  carry  out  the 
provisions  of  this  section. 

"fd)  Except  to  the  extent  expressly 
provided  in  subsection  (a),  nothing  in 
this  section  shall  impose  upon  any  li- 

censee any  obligation  to  allow  the  use 
.  of  his  broadcasting  station  by  any 

person." CBS  REPORT 
Stanton  Reviews  Progress 

IN  A  LETTER  sent  last  week  to 
advertisers,  agencies  and  stations, 
Frank  Stanton,  CBS  president, 

said  CBS  in  1949  became  the  "un- 
questioned leader  in  network  ra- 

dio." 

Summarizing  progress  made  by 
CBS  in  both  radio  and  television 
operations,  Mr.  Stanton  claimed 
CBS  radio  had  the  largest  average 
audience  four  nights  of  every  seven 
and,  omitting  the  20  most  popular 
programs  in  Nielsen  reports,  had 
an  average  audience  12%  bigger 
than  that  of  any  other  network. 

The  Nielsen  Radio  Index  shows 
CBS  has  14  of  the  top  29  evening 

programs. Mr.  Stanton  said  CBS  affiliated 
stations  had  a  bigger  share  of  lis- 

tening than  those  of  any  other  net- 
work— 33.7% — in  Nielsen's  Octo- 

ber 1949  report  on  "Share  of  Total 
Minutes  of  Listening  to  Each  Net- 

work Station  Group." In  television,  CBS  has  a  spon- 
sored evening  Telepulse  average  of 

22.2  or  11%  higher  than  that  of 
the  second  network,  he  said. 

In  1949  CBS-TV  network  adver- 
tisers increased  from  seven  to  30, 

he  said,  and  CBS-TV  network  time 
sales  in  1949  were  20  times  bigger 
than  those  of  1948. 

Mr.  Stanton  said  that  "only  CBS 
is  bringing  advertisers  bigger 
values — in  both  radio  and  televi- 

sion— than  it  did  a  year  ago." 
"Columbia's  position  of  leader- 

ship," he  said,  "is  not  an  impres- 
sion created  by  promotion  or  pub- 

licity, but  is  a  solid  fact  rooted  in 

cold  arithmetic." 
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Radio's  Audience 
(Continued  from  page  19) 

650,000  ballots  in  March  and  April, 
getting  back  about  55  "^r  of  usable 
returns.  Tabulations  began  June 
1,  transferring  the  information 
from  the  ballots  to  some  5.5  mil- 

lion IBM  punch  cards.  The  com- 
pleted reports  will  go  out  this  week 

to  all  station  subscribers,  each  re- 
ceiving the  details  on  its  own 

coverage.  Copies  of  these  station, 
reports  also  will  be  sent  to  mem- 

bers of  the  Assn.  of  National  Ad- 
vertisers and  the  American  Assn. 

of  Advertising  Agencies  request- 
ing them. 

Chief  difference  between  the 
first  and  second  surveys  is  that  the 
1946  study  asked  what  stations  the 
respondent  listened  to  at  least  once 
a  week,  day  and  night.  The  1949 
ballot  asked  what  stations  were  lis- 

tened to  six  or  seven  days  (or 
nights)  weekly,  what  ones  were 
heard  three  to  five  days  weekly, 
and  which  were  listened  to  one  or 
two  days  a  week. 

New  Information  Added 

This  new  "composition  of  audi- 
ence" information  was  added  to 

the  study  with  the  expectation  it 
would  refine  the  BMB  measurement 
of  station  audience  to  provide  a 
more  efficient  tool  for  the  buying 
and  selling  of  time.  It  also  was 
expected  to  eliminate  many  of  the 
complaints  that  followed  the  re- 

lease of  the  first  study  reports. 
Three  years  ago  BMB  followed 

publication  of  the  individual  sta- 
tion reports  with  an  area  report 

book  giving  details  of  day  and  night 
audience  for  each  subscriber  sta- 

tion serving  every  county  and 
major  city  in  the  country.  The 
relatively  small  proportion  of  sta- 

tion subscribers  to  the  second  BMB 
study  would  make  an  area  report 
for  the  second  study  of  little  value 
unless  non-subscriber  data  were 
also  included.  For  this  reason  and 
because  of  the  expense  entailed.  It 
is  doubtful  that  such  a  report  will 
be  issued  this  time. 

BMB  Undecided 

Future  of  BMB,  following  com- 
pletion of  the  current  study,  is  still 

unresolved.  The  ANA  and  AAAA, 
as  well  as  many  individual  adver- 

tisers and  agencies,  have  whole- 
heartedly endorsed  the  BMB  type 

of  audience  measurement  and  urged 
that  it  be  continued.  But  the  broad- 

casters as  a  group  seem  unwilling 

to  assume  responsibility  for  its  up- 
keep beyond  the  current  study.  Pro- 

posals that  BMB  be  reorganized  as 
a  stock  company  along  the  lines  of 
BMI  have  aroused  only  mild  inter- 

est. Perhaps  next  week's  NAB 
board  meeting  will  produce  a  more 
likely-looking  formula  for  keeping 
BMB  alive. 

EVICTION  SUIT 

WILM  Asks  Injunction 

Against  WDEL 

NAME  MULLEN 

For  Radio  Pioneers  Head 

FRANK  E.  MULLEN,  chairman  of 
the  board  of  Jerry  Fairbanks  Inc., 
film  producer,  and  formerly  NBC 

executive  vice 
president,  has 
been  nominated 
president   of  the 
Radio  Pioneers, 

to    succeed  Wil- 
liam  S.  Hedges, 

,  -  NBC,  whose  term 

^Kkx-  expires  April  4. 0.  H.  Caldwell, 
*  who  served  dur- 

ing the  past  year 
as  vice  president 

and  treasurer,  was  nominated  first 
vice  president.  Others  nominated: 
Arthur  Church,  KMBC  Kansas 
City,  Mo.,  2d  vice  president;  Paul 
W.  Morency,  WTIC  Hartford,  vice 
president  and  secretary;  Carl 
Haverlin,  president  of  BMI,  vice 
president  and  treasurer;  J.  R. 
Poppele,  WOR  New  York,  vice 
president,  and  Martin  Campbell, 
WFAA  Dallas,  vice  president. 

Mr.  Mullen 

Gray  Eyes  UNC  Post 
SECRETARY  of  the  Army  Gordon 

Gray,  owner  of  WSJS  Winston- Salem  and  WMIT  (FM)  Charlotte, 
N.  C,  and  publisher  of  the  Wins- 

ton-Salem Journal  and  Sentinel, 
has  indicated  his  willingness  to  be 
considered  for  the  presidency  of 
the  U.  of  North  Carolina,  his  alma 
mater,  it  was  reported  last  week. 
Gov.  Kerr  Scott  stated  the  nom- 

inating committee  has  suggested 
Mr.  Gray  for  the  post  to  the  exec- 

utive committee  of  the  university's board  of  trustees. 

Elbrock  Joins  Mogul 

RAE  ELBROCK,  formerly  radio 
timebuyer  for  the  Bruck  Agency, 
New  York,  has  joined  Emil  Mogul 
Co.,  New  York,  as  radio  and  televi- 

sion timebuyer. 

WILM  Wilmington,  Del.,  and  the  Delaware  Broadcasting  Co.  have 
petitioned  a  city  court  to  enjoin  WDEL  Wilmington  from  evicting  it 
from  a  transmitter  site  owned  by  the  latter  and  used  by  both  stations. 

WDEL  operates'  on  1150  kc  with  5  kw,  WILM  on  1450  kc  with  250  w. 
The   suit,  which   seeks  prelim-  ★  

inary  and  permanent  injunctions 
against  eviction,  also  seeks  to  en- 

join sale  of  the  site  or  equipment 
by  WDEL  to  anyone  without  due 
notice  to  WILM.  WDEL  had 
served  notice  on  Ewing  B.  Hawk- 

ins, president  and  general  manag- 
er of  the  WILM  licensee  firm,  to 

vacate  by  Jan.  31  (tomorrow). 

WILM's  suit  claims  the  eviction, 
if  it  materializes,  would  virtually 
foi'ce  it  "out  of  business"  or  com- 

pel the  Delaware  Broadcasting 
Co.  to  lease  or  buy  the  transmitter 
site  at  an  "exorbitant"  price,  which 
it  described  as  an  "attempted  for- 

feiture" which  would  lead  to  "ir- 

reparable damage." The  court  was  asked  to  order 

WDEL  to  give  W^ILM  notice  rang- 

KFIO  SALE 

Louis  Wasmer  To  Pay  $30,000 

RE-ENTRY  of  Louis  Wasmer  into 
Spokane,  Wash.,  station  operation 
was  reported  proposed  last  v/eek 
with  announcement  he  has  pur- 

chased KFIO  Spokane  for  $30,000 
subject  to  FCC  approval.  Trans- 

fer papers  were  to  be  filed  Friday. 
Mr.  Wasmer,  who  sold  KGA 

Spokane  (1510  kc,  50  kw)  for 
$425,000  last  summer  to  Gonzaga 
U.  [Broadcasting,  Aug.  29,  1949], 
acquired  KFIO  from  its  sole  owner, 
Arthur  L.  Smith,  who  told  FCC 
he  wished  to  retire  because  of  poor 
health.  KFIO,  independent  outlet 
on  1230  kc  with  250  w,  has  oper- 

ated in  Spokane  since  1922  and  has 
been  under  Mr.  Smith's  ownership since  1929.  Mr.  Smith  will  cancel 
notes  totaling  some  $6,000  which  he 
holds  against  Spokane  Broadcast- 

ing Corp.,  KFIO  licensee,  if  the 
sale  to  Mr.  Wasmer  is  approved. 

Mr.  Wasmer  holds  40%  interest 
in  KOL  Seattle  and  22%  in  KXXL 
Missoula,  Mont.  He  also  is  appli- 

cant for  1  kw  fulltime  on  960  kc 
at  Pasco,  Wash.,  which  bid  has 
been  designated  for  competitive 
hearing  with  request  of  Cascade 
Broadcasting  Co.  Inc.  for  same 
assignment  at  Richland,  Wash. 

FBI  Network 

A  SPECIAL  emergency  radio  com- 
munications system  is  maintained 

by  the  Federal  Bureau  of  Investi- 
gation to  link  its  field  offices  in  all 

parts  of  the  U.  S.  in  event  normal 
communications  are  broken  by  war, 
sabotage,  floods,  or  other  forces. 
FBI  Director  J.  Edgar  Hoover,  who 
revealed  the  existence  of  the  FBI 
network  in  Congressional  testi- 

mony released  last  week,  said  it  is 
independent  of  commercial  media 
of  communications  and  also  is  in- 

dependent of  radio  and  ground  com- 
munications networks  of  the  armed 

forces. 

ing  from  three  months  to  a  year, 

at  least,  before  the  latter's  use  of the  transmitter  site  and  equipment 
can  be  terminated. 

Both  stations  have  been  occupy- 
ing the  same  transmitter  site  on  E. 

35th  St.  off  Governor  Printz  Blvd. 
WILM  uses  one  tower,  while 
WDEL  utilizes  all  four.  The  suit 
alleges  that  when  WILM  was  sold 
in  1944  to  Alfred  G.  Hill,  former 
stockholder  in  Delaware  Broad- 

casting Co.,  an  agreement  to  share 
the  transmitter  site  and  towers 
stipulated  termination  only  after 
30  days'  notice  on  the  part  of 
WILM  or  a  year  on  the  part  of 
WDEL,  of  which  Clair  R.  McCol- 
lough  is  vice  president  and  general manager. 

After  negotiations  failed  in  De- 
cember 1949  for  purchase  of  the 

WDEL  transmitter  site,  according 
to  the  suit,  WDEL  served  notice 
WILM  could  continue  operating 
there  if  it  paid  a  monthly  rental 
fee  of  $1,000,  which  the  plaintiffs 

charged  was  "exorbitant  and  un- 

reasonable." 
No  Rent 

The  original  agreement  provided 
that  WILM  would  not  have  to  pay 
rent  to  WDEL  and  that,  in  fact,  no 
rent  has  ever  "been  demanded  by 
the  defendant  corporation,"  the suit  alleges. 

In  the  summer  of  1948,  Mr.  Hill 
and  other  stockholders  of  Delaware 
Broadcasting  Co.  sold  their  inter- 

ests to  the  Hawkins  Broadcasting 
Co.  and  Mr.  Hawkins,  co-plaintiffs 
in  the  suit.  James  H.  Steinman 
and  John  F.  Steinman,  original 
WILM  owners  and  now  majority 
stock  owners  in  WDEL  Inc.,  were 
named  as  co-defendants  in  the 
suit.  The  Steinmans  had  to  dis- 

pose of  WILM  in  accordance  with 
FCC's  ruling  against  multiple  sta- tion ownership. 

WEVD 

_  117-119  W.  46  St HENRY  GREENHELD,  Me.  Director  N.Y.19 

COMING— 

THE  GREATEST  ADVANCEMENT 

IN  FIVE  KILOWATT  TRANSMIT- 

TERS SINCE  THE  AIRCDDLED 

TUBE. 

SEE  FEB.  13  BROADCASTING 
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Mitch's  Pitch 
(Continued  from  page  2U) 

[etails  on  the  extent  of  the  atten- 
ion  paid  radio  by  American  lis- 
eners. 

(  [  Radio's  penetration  is  deepest. 
jjladio  offers   figures,   again  pro- 
Euced  by  an  established,  continuing 
idustry  source,  to  document  this 
fact.  BMB  data — produced  by  the 
joint  efforts  of  broadcasters,  agen- 

cies and  advertisers  alike — show 
b,000,000  radios  in  39,280,000 
[American  homes — or  94.2%  of  all 
American  homes. 

\'\  Newspapers,  with  a  1%  circula- tion increase  in  1949  over  1948, 
show  a  total  aggregate  daily  net 

!  kaid  circulation  of  over  52,000,000. 
That  this  penetration  is  much  shal- 

lower than  radio's  is  borne  out  by 
Examination  of  the  facts  in  indi- 

vidual cities,  as  well  as  by  the  ob- 
inous  30,000,000  differential  be- 

■pween  sets  and  newspapers. |!  In  one  major  eastern  city,  25% 
Df  the  total  population,  when  asked 
.toy  the  newspapers,  reported  that 
they  saw  no  newspapers  at  all. 

Magazines  can  be  dismissed  as 
having  only  splinter  circulation. 
As  even  the  Bureau  of  Advertising 
of  ANPA  has  pointed  out,  the  eight 
great  circulation  leaders  among 
American  magazines  can  deliver  a 
combined  audience  of  only  24,000,- 
COO  homes.  And  even  if  an  adver- 

tiser bought  all  45  of  the  top  mag- 
azines, he'd  be  missing  17.5%  of 

the  homes — homes  that  get  no  mag- 
jazines  at  all. 

'  NBC's  Promotion 

This  comparison  of  the  penetra- 
tion of  major  media  will  prove  out 

in  practically  any  market  you  se- 
lect. Note  the  way  NBC  nails  the 

point  home  in  its  promotion  for  two 
iareas  in  which  it  operates  stations : 
I  New  York  Area 
Radio— total  WNBC  audience — 
daytime  (BMB— 1946)  3,077,190 

Magazines — total  circulation  in 
area  (nation's  largest  maga- zine) 1,301,673 

Newspapers  —  total  circulation 
in  area  (New  York's  largest newspaper)  2,320,466 

Washington,  D.  C.  Area 
Radio — total  WRC   audience — 

daytime  (BMB— 1949)  316,580 
Magazines — total  circulation  in 
area  (nation's  largest  maga- ,    zine)  156,421 

Newspapers  —  total  circulation 
in  area  (Washington's  largest newspaper)  245,246 

This  difference  in  radio's  pene- 
tration as  compared  with  other 

I  major  media  becomes  even  more 
pronounced  in  less  urban  areas, 
where  newspaper  circulation  thins 
out  quickly  outside  of  the  city  zone, 
and  where  individual  magazine 
circulations  are  negligible  factors 
in  covering  the  whole  market. 

Circulation  measurements  are 
more  than  a  definition  of  the  size 
of  an  advertising  medium.  A- 
manufacturer,  for  example,  should 
look  at  circulation  figures  to  prove 
to  himself  that  he  is  spending 
advertising  dollars  for  impressions 
made  where  his  products  are  sold — 
not  just  in  the  areas  where  the 
newspaper  or  magazine  is  sold. 
Will  his  advertising  work  for  all 
his  dealers,  for  all  his  company 

salesmen?  Radio  will  pass  this 
and  other  tests  with  a  far  higher 
score  than  printed  media. 

Retailers,  too,  are  becoming  in- 
creasingly disturbed  by  the  failure 

of  local  newspapers  to  follow  the 
spreading  outlines  of  their  trading 
areas.  Newspaper  space  costs 
zoom  astonishingly  when  it  becomes 
necessary  to  buttress  the  local 
paper's  coverage  by  buying  a  flock 
of  community  papers  in  outlying 
areas.  Big  city  retailers  in  par- 

ticular are  turning  to  radio  in 
increasing  numbers  to  solve  this 

problem. 
Fallacy  About  Cost 

The  very  "bigness"  of  the  radio 
coverage  picture— and  it  keeps 
growing  all  the  time — makes  some 
advertisers  feel  that  radio  must  be 
an  expensive  medium.  Yet,  despite 
its  high  impact  and  deep  penetra- 

tion, radio  is  the  least  expensive 
of  all  major  media. 

Radio  costs  less.  It  costs  less  no 
matter  how  you  figure  it,  but  if  you 
toss  aside  the  concept  of  cost  that 
printed  media  have  been  peddling 
for  these  many  years,  and  measure 
the  actual  cost  of  the  goods  de- 

livered to  the  buyer,  then  the  cost 
picture  in  favor  of  radio  is  as- 

tounding. When  the  advertiser 
begins  to  measure  what  he  is  really 

buying — impressions — then  radio's 
genuine  economy  becomes  dramat- 

ically apparent. 
Here  is  one  of  dozens  of  illustra- 

tions that  might  be  worked  out  to 
demonstrate  radio's  low  cost  as 
compared  with  other  major  media. 
Let's  take  St.  Louis,  as  a  large, 
fairly  typical,  centrally-located 
market.  A  leading  St.  Louis  radio 
station  is  reported  by  BMB  (1946) 
as  reaching  616,080  radio  homes  in 
the  77  Illinois  and  Missouri  counties 
comprising  the  St.  Louis  area.  Us- 

ing this  as  a  base,  how  does  Life 
magazine — the  nation's  largest — 
compare?  Its  circulation  in  these 
same  77  counties  is  59,053.  Radio 
(one  station)  reaches  10  St.  Louis 
homes  to  every  Life  copy  sold. 

Projection  Used 

But  Life  claims  a  total  "audi- 
ence" far  greater  than  its  circula- 
tion. It  uses  a  5.1  multiplier  to 

produce  its  total  readership.  Let's 
project  Life's  59,053  copies  into 
"audience."  Result:  301,170  readers. 
How  about  the  radio  audience? 
Using  the  normally-accepted  figure 
of  2.9  persons  per  family,  radio 
reaches  a  total  of  1,786,632  people 
in  this  same  area.  In  terms  of 
people  reached  in  this  area,  one 
radio  station  outreaches  Life,  six 
to  one. 

Now  how  does  a  newspaper  ad- 
vertiser fare  in  St.  Louis?  His 

space  bill  for  a  525  line  advertis- 
ment  in  a  leading  St.  Louis  news- 

paper would  total  $315,  for  which 
he  could  expect  54,209  readers  to 
his  advertisement.  Cost  per  thous- 

and— $5.83.  A  little  more  spent  in 
radio — $337.50  on  a  leading  station, 
to  be  exact — would  bring  him  470,- 
771  listening  impressions.  Cost  per 
thousand  impressions:  72^. 

Omitted    from   these  formulae 

HARRY  BANNISTER  (I),  general 

manager  of  WWJ-AM-FM-TV  De- 
troit, accepts  an  Outstanding 

Achievement  Aword  from  Detroit 
Police  Commissioner  Harry  S.  Toy. 
The  award  cited  Mr.  Bannister  for 
"excellent  and  valuable  cooperation 
in  the  promotion  of  personal  and 

traffic  safety  programs  during  1949." 

are  the  costs  of  preparing  the  ad- 
vertising itself.  Some  day  radio's 

selling  force  will  sit  down  with 
advertisers  and  persuade  them  to 
compare  the  soaring  costs  of  simply 
preparing  printed  advertising  with 
that  of  getting  radio  advertising 
on  the  air. 

Wasted  Dollars 

In  the  nation's  dry  goods  em- 
poriums alone,  literally  millions 

of  dollars  charged  against  adver- 
tising are  frittered  away  on  spe- 

cialized help  in  the  preparation  of 
copy  that  is  read  far  more  lightly 
than  most  graphic  advertising  ex- 

perts dare  to  dream.  The  same 
facts  apply  to  other  local  adver- 

tisers and  equally  well  to  the 
regional,  the  national  spot,  and 
the  truly  national  advertiser. 

Results.  Every  medium  has  its 
catalogue  of  astonishing  result 
stories.  The  fact  that  all  media 
men  make  such  a  fuss  over  good 
results  is  a  pretty  good  indication 
of  their  concern  with  the  possibility 
that  there  will  be  no  results.  This 
fear  rarely  stems  from  a  lack  of 
confidence  in  the  medium;  rather, 
it  arises  from  a  lack  of  confidence 
in  their  ability  to  use  the  medium correctly. 

Newspapers  have  been  selling 
advertising  in  this  country  for  245 
years — magazines  even  longer.  Yet 
neither  are  known  for  their  contri- 

bution to  the  techniques  of  success- 
ful advertising.  It's  a  fact  that 

printed  media  men  leave  this  func- 
tion to  the  agency,  the  advertiser's 

own  staff,  the  mat  or  "idea"  sei'v- ice. 

Merely  an  Instrument 
They  are  content  (and  this  only 

at  the  local  level)  to  translate  the 
advertiser's  message  into  the  tired, 
long-used  stereotyped  type  forms 
characteristic  of  their  media.  Be- 

yond this,  the  printed  media  go 
only  as  far  as  offering — at  a  prem- 

ium price — to  deliver  a  clumsy 
association  between  editorial  mat- 

ter and  advertising  known  as  "posi- 
tion." When  an  advertiser  has  paid 

an  additional  25%  for  the  privilege 
of  placing  his  soap  advertisement 
on  the  woman's  page,  he  has 
squeezed  the  last  ounce  of  technique 
available  to  him  from  the  news- 

paper end  of  his  contract. 
When  you  compare  this  to  radio, 

where  the  advertiser  assumes  that 

the  selection  of  position,  time,  audi- 
ence composition,  editorial  content, 

mood,  and  a  dozen  other  factors  is 
a  natural  part  of  his  service  from 
the  medium,  you  begin  to  see  why 
radio  and  results  are  terms  in 
common.  The  advertiser  who  pref- 

aces his  advertising  contract  with 
considerations  like  these  is  drawing 
upon  a  vast  store  of  techniques 
created  by  broadcasters  with  the 
improvement  of  their  art  in  mind. 
He  is  thinking  about  results,  trying 
to  control  or  dictate  results.  And 

he  gets  results. 
It  is  common  practice  for  adver- 

tisers, local  and  national,  to  depend 
upon  radio  and  only  radio  for  the 
selection  of  those  factors  that  can 
best  produce  results  for  them. 
That  is  why  radio  is  sold,  much  in 
the  manner  of  a  custom-tailored 
suit  fitted  to  the  individual  buyer, 
while  printed  media  are  bought. 
"What  are  your  availabilities?" 

is  a  question  peculiar  to  radio.  In 
what  other  medium  does  the  buyer 

preface  his  purchase  with  a  ques- 
tion inviting  basic  advice  on  how 

best  to  place  his  advertising?  It 
doesn't  do  to  reply  that  others  work 
regardless  of  where  or  how  they're 

used.  They  don't. Radio  results  follow  the  basic 
media  rule:  They  increase  in  di- 

rect proportion  to  the  effectiveness 
with  which  the  medium  is  used. 
Possessed  of  an  overwhelming  ad- 

vantage over  other  major  media 
in  every  department,  radio  has  not 
failed  to  produce  staggering  results 
wherever  it  has  been  used  properly. 
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When  Mr.  Star 

(Continued  from  page  23) 

nated,  inviting  the  city's  V.  I.  P. 
top-layer.  Through  this,  we  secured 
still  A^ader  publicity  and  build  up. 

Point  number  six:  Jack  Benny, 
John  Tackeberry,  Hilliard  Marks, 
Phil  Harris,  Artie  Auerbach  and 
the  entire  cast  of  our  now-regional 
show,  put  as  much  time  and  effort 
into  the  writing,  rehearsing  and 
producing  of  the  program  as 
though  it  were  a  TC  origination. 
When  the  show  hit  the  air,  it  was 
network  calibre,  the  kind  of  pro- 

gram the  several  million  listeners 
in  Texas  expect  to  hear  from  a  man 
named  Benny.  This  is  probably  the 
most  important  point  of  all. 

Most  of  the  stars  who  come  our 
way  should  have  stayed  home  in 
the  first  place,  as  far  as  helping 
themselves,  their  shows  and  their 
sponsors  are  concerned.  Nothing 
will  lose  ratings  faster  for  a  per- 

former than  to  hit  a  town  and 
disappoint  the  local  and  regional 
listeners  with  a  careless,  loose,  dull 
show.  I  have  seen  Hoopers  fall 
after  appearances  by  stars  in 
local  markets.  Jack  Benny  is  due 
for  a  rise  in  Texas. 

Point  number  seven:  Too  few 
stars  realize  that  the  affiliate  sta- 

tion which  carries  their  program 
is  composed  of  people.  If  these 
people  are  well-disposed  toward 
them,  their  programs  surely  have 
a  better  chance  than  if  they  aren't. 
The  Benny  troupe  made  friends  of 
every  one  on  the  staff.  I  have  seen 
other  stars  convert  former  friends 
into  detractors.  Even  though  we 
are  local  radio  people,  we  are  hu- 

man and  have  our  weaknesses. 

In  a  Nutshell 
Here,  then,  is  the  net  result  of 

the  Benny  visit  to  Houston  from 
the  affiliate-station  personnel  stand- 

point. Our  promotion  people,  when 
they  allocate  spot  announcements, 
newspaper  ads  and  stories  pro- 

moting our  shows  will  hit  the 
Benny  show  more  often  than  they 
did.  Our  commercial  and  public- 
service  departments  will  somehow 
find  ways  to  keep  demands  for 
time  by  politics  and  other  events 
away  from  the  Benny  show  time. 

(I   know   of   one   specific  case 

National  Nielsen-Ratings  Top  Programs 
(TOTAL  U.  S.,  INCL.  SMALL-TOWN,  FARM  AND  URBAN  HOMES 
—and  including  TELEPHONE  and  NON-TELEPHONE  HOMES) 
EXTRA-WEEK  •  DECEMBER  11-17,  1949  •  NIELSEN-RATINGt 
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1  to  5  minutes. 

where  a  so-called  star  appeared  in 
a  city  where  he  antagonized  the 
staff  of  a  station.  It  was  odd,  dur- 

ing the  next  political  campaign, 
how  many  candidates  demanded 
and  got  the  time  at  which  that 
star's  show  should  have  been  broad- 

cast. He  never  recovered  his  rat- 
ings in  that  market.) 

Our  engineers  will  remember  the 
pats  on  the  back,  instead  of  the 
usual  carping  and  complaining  and 
will  ride  the  show,  each  week,  more 
carefully  than  any  other  on  the 
schedule.  Our  merchandising  man 
will  go  a  little  further  helping  to 
sell  Benny's  sponsor's  products  in our  market.  And  so  on  down  the 
line. 

Finally,  comes  the  question:  Is 
it  wise  for  network  stars  to  make 
appearances  in  local  markets?  As 
a  gray-beard  of  local  radio  who 
has  handled  these  people  and  seen 
the  tangible  results  over  a  period 
of  years  I'd  say  that  the  best  in- 

surance a  radio-star  can  have  for 
lasting  popularity  and  high  rat- 

ings is  to  get  out  and  around  the 
country,  especially  for  charity  pur- 

poses as  Jack  Benny  does.  The 
top  names,  Hope,  Crosby,  Benny, 
seem  always  on  the  move.  They 
go  where  the  people  are,  the  people 

who  are  called  for  ratings  and  who 
buy  the  products  they  advertise. 

For  a  concrete  example  of  ap- 
pearance-importance, look  at  the 

life  span  of  the  D)-.  I.  Q.  show 
against  the  hundreds  of  other 
static  quiz-shows  which  have  come 
and  gone.  There  is  nothing  a 
listener  likes  more  than  to  have 
his  star  visit  his  town. 

But,  and  this  is  a  very  big  but, 
these  appearances  can  do  more 
harm  than  good  if  not  handled 

properly.  Everyone  can't  be  a Jack  Benny  or  a  Phil  Harris,  with 
their  charm,  modesty  and  ability. 

But  every  network  "name"  can 
work  carefully  to  make  his  ap- 

pearance smooth  and  successful. 
Instead  of  taking  in  laundry  to 
supplement  his  income.  Jack  Benny 
might  well  give  a  course  of  in- 

struction to  radio  celebrities  on 
how  to  get  along  with  the  public 
on  tours. 

WANT  THE  FACTS  IN  CINCINNATI? 

^>  See  Centerspread  This  Issue 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 

CINCINNATI 

50,000  WATTS  OF  SELLING  POWER 

K  &  E  EXPANDS 
Adds  to  S.  F.  Staff 

JOHN  WILEY,  manager  of  the 
newly  expanded  office  of  Kenyon  & 
Eckhardt  Inc.,  San  Francisco,  last 
week  announced  initial  additions  to 
his  staff. 

New  staff  members  include :  Dick 
Hovis,  formerly  freelance  artist, 
art  director ;  Patrick  Warfield,  for- 

merly with  Donahue  &  Co.,  New 
York,  copy  chief;  Ralph  Grady, 
formerly  with  Brisacher,  Wheeler 
&  Staff,  production  manager,  and 
Beatrice  Baker,  formerly  with  J. 
Walter  Thompson  Co.,  San  Fran- 

cisco, media  assistant.  Virginia 
Stone  continues  as  office  manager. 
William  B.  Lewis,  vice  president 
and  general  executive,  and  Davis 
C.  Stewart,  secretary,  are  in  San 
Francisco  to  assist  Mr.  Wiley  in 
the  expansion  program. 

MORE  than  one  first  class  letter  in 
every  1,612  which  arrives  at  the  Chi- 

cago post  office  goes  to  WLS,  that 
city,  station  reports.  Postal  survey 
showed  total  of  1949  incoming  letters 
to  be  1,759,461,287.  WLS'  share  was 
1,092,039. 

OHIO  AD  MEET 
Radio-TV  Seminar  Se 

THEME  of  the  Ohio  State  Adver  \ 
tising  and  Sales  Promotion  Con 
ference  on  Feb.  23-24,  which  wil 
feature  a  television-radio  seminaj 

on  the  first  day,  is  "How  to  Mak< 
Advertising  More  Effective."  I will  be  held  at  Ohio  State  U.  ir 
Columbus. 
The  TV-radio  session  will  con 

sider  the  position  of  the  media  ir 
present  day  advertising  from  the 
viewpoint  of  the  advertisers.  Alsc 
discussed  will  be  use  of'  research 
techniques,  audience  reactions  and 
other  related  problems. 

Overall  conference  will  study  the 
following  topics:  The  advertising 
budget,  public  relations,  analysis 
and  selection  of  advertising  media, 
how  to  choose  the  right  advertising 
appeal,  application  of  research  to 
today's  advertising  problems,  pack- 

aging, point  of  purchase  promotion 
and  industrial  advertising. 

On  the  second  day,  clinics  will 
be  held  at  the  work-shop  level  on 
both  industrial  and  newspaper  ad- 

vertising and  advertising  manage- 
ment. A  joint  session  that  night 

with  the  Columbus  Advertising 
Club  will  close  the  conference. 

For  the  meetings  the  university 
has  the  cooperation  and  co-sponsor- 

ship of  all  advertising  clubs  in 
Ohio,  industrial  advertising  chap- 

ters, local  agencies,  printing  associ- 
ations and  the  Ohio  Assn.  of  Broad- 

casters. Dr.  Kenneth  Dameron, 
professor  of  business  organization 
at  Ohio  State,  is  general  conference 
chairman. 

950  KC  CASE 

WHOM  Asks  Intervention 

WHOM  New  York,  which  claims  to 
air  more  foreign  language  pro- 

grams than  any  other  station  in  the 
area,  last  week  petitioned  FCC  for 
leave  to  intervene  in  the  Feb.  6 
oral  argument  on  the  Boston  950  kc 
case.  The  initial  decision  in  this 
proceeding  criticizes  the  value  of 
foreign  language  broadcasts. 

Issued  by  Hearing  Examiner 
Hugh  B.  Hutchison,  the  initial 
ruling  proposes  to  grant  the  5  kw 
day,  950  kc  assignment  of  the  now- 
defunct  WORL  Boston  to  Pilgrim 
Broadcasting  Co.  and  to  deny  the 
competitive  bids  of  five  other 
groups  [Broadcasting,  Nov.  7, 
1949].  The  foreign-language  pro- 

posal of  one  of  the  latter  appli- 
cants drew  the  comment  of  the 

examiner  that  such  programs  tend 
to  prevent  assimilation  of  minor 
groups  into  the  national  unity. 
WHOM  told  the  Commission 

such  broadcasting  is  in  the  public 
interest  and  that  the  potential 
foreign  language  audience  in  the 
U.  S.  is  between  15  million  and  20 

million.  The  station  said  "large 
numbers"  of  these  people  "depend 
almost  exclusively  on  foreign  lan- 

guage broadcasting  for  informa- 
tion, education  and  entertainment" and  that  these  minorities  have 

equal  right  with  others  for  access 
to  media  of  communication. 
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AB  Board  Headaches 

(Continued  from  page  22) 
y  -2'^(  discount  as  well  as  boost- 
1  of  dues  in  some  brackets  may 
)  jiecessary  if  1950  income  is  to  be 
.  ought  above  $700,000. 
One  suggestion  proposes  to  in- 

lease  minimum   (Class  A)  dues 

';om  ST. 50  to  perhaps  $15,  Class  B 
'  from  $15  to  S20  or  $25  and  so  on 
''through  the  low-income  brackets. 

Proposals  for  membership  drives 
piave  come  up  at  every  board  meet- 
~.ng  held  in  the  past  year.  Fees  of 
'  jeveral  high-income  stations  that ;  resigned  last  year  have  by  no 
;  Tieans  been  offset  by  large  num- 

bers of  small-station  members  who 
.  bntered  the  fold. 
.  i  Some  weak  spots  exist  with  only 
lone  of  about  10  stations  belonging 
to  NAB  in  the  case  of  at  least  two 
'cities. 

BAB  Budget 
i  With  BAB  riding  on  a  wave  of 
membership  popularity,  the  pro- 
iposal  to  give  it  a  budget  of  at  least 
:'|200,000  a  year  will  be  carefully 
considered.    This  will  be  perhaps 

":S75,000  above  the  current  annual 
.budget  level.  The  divisional  opera- 

tion at  NAB  headquarters  also  will 
=;require  a  substantial  budget. 
^  Last  November  the  board  did  not 
consider  the  division  functions  at 
.any  length.  Some  director  feeling 
on  the  subject  cropped  up  at  the 
January  tri-committee  meeting,  re- 

sulting in  a  compromise  suggestion 
that  the  Radio  and  Television  Divi- 
.  sions  be  reduced  to  departmental 
jlevel. 

j    Attending  the  meeting  of  the  Fi- 
|nance  Committee  last  Monday  and 
Tuesday  were  John  F.  Meagher, 
KYSM  Mankato,  Minn.,  chairman; 
Harold  E.  Fellows,  WEEI  Boston, 
and  Clyde  W.  Rembert,  KRLD 
Dallas.  William  B.  Quarton,  WMT 
Cedar    Rapids,    and   Harry  R. 
■Spence,  KXRO  Aberdeen,  Wash., 
;idid  not  attend. 
)l  At  the  brief  Monday  meeting  of 
;  the  Structure  Committee  were 
:  Clair  R.  McCollough,  WGAL  Lan- 

caster, Pa.;  Campbell  Arnoux, 
WTAR  Norfolk,  Va.;  Everett  L. 
Dillard,  KOZY  Kansas  City;  Paul 
|W.  Morency,  WTIC  Hartford;  Mr. 
;  Meagher.  Henry  W.  Slavick,  WMC 
.  Memphis,  did  not  attend. 

i  Mr.  Weil's  letter  to  Judge  Miller, 
:  after  pointing  out  that  WOV  will 
:  remain  an  NAB  member  for  the 
,  time  being,  lists  several  favorable 
■  signs  in  the  NAB  operation.  These 
-  include  creation  of  the  Unaffiliated 
'  Stations  Committee  and  its  func- 
:  tioning  under  Ted  Cott,  WNEW 
1  New  York;  action  taken  in  customs 
*  regulations  covering  imported  news 
1  tape,  and  high  price  of  tape  itself. 
)  Perhaps  "a  new  era  of  realism" 
1  had  come,  he  felt, 

i     Then  Mr.  Weil  went  to  work  on- 

some  of  the  things  that  weren't  so 
pleasing.  First  he  attacked  "what 
would  seem  to  be  a  thoughtless  atti- 

tude on  the  part  of  NAB  executives 

toward  the  matter  of  expenses," 
citing  the  advertising  slogan, 

"Spend  every  dollar  of  the  client's 
money  as  if  it  were  your  own." 

Carrying  the  economy  theme  fur- 
ther, Mr.  Weil  criticized  holding  of 

board  meetings  in  "remote  resort 
spots"  instead  of  centrally  located 
cities.  "I  have  heard  that  in  the 
case  of  the  Phoenix  meeting,"  he 
wrote,  "there  was  opposition  to  the 
choice  of  that  city  because  of  the 
estimated  cost  of  $5,000  for  travel 
expenses  of  NAB  department 

heads." 
The  economy  motif  was  applied 

to  BAB  by  Mr.  Weil.  He  referred 

particularly  to  "big  printing  bills" 
for  two-color  cards  used  in  the  co-op 
file  sent  to  member  stations. 

Getting  personal  without  men- 
tioning names,  Mr.  Weil  observed 

that  "some  NAB  personnel  tend  to 
take  a  cavalier  attitude  toward 
broadcasting  problems  of  which 
they  happen  to  know  little.  This 
business  of  broadcasting  is  a  highly 
complex  and  varied  one,  and  it 
should  be  the  point  of  view  of  the 
NAB  experts  that  not  even  they 

can  know  everything." 
NAB  Blamed 

Mr.  Weil  blamed  NAB  in  part 
for  some  of  the  problems  now 

facing  the  industry.  "There  isn't any  question  that  a  whole  series  of 
difficult  problems  beset  our  indus- 

try today,"  he  wrote,  "but  it  seems 
to  me  that  a  lot  of  these  problems 
stem  directly  from  the  ineffec- 
tuality  that  exists  within  the  NAB 
itself.  I  would  like  to  see  an  end 
to  the  internal  bickering  and 
jockeying  for  position  which  ap- 

pear to  afflict  the  NAB,  and  in- 
stead of  this,  an  atmosphere  of 

unity  and  cooperation. 
"However,  I  do  not  feel  at  the 

present  time  that  by  leaving  the 
NAB  WOV  would  help  correct  these 
conditions.  There  is  no  doubt  that 
the  industry  needs  a  strong,  uni- 

fied trade  organization.  Should  the 
time  come  when  we  think  that  the 
NAB  is  beyond  hope  as  the  organ- 

ization the  industry  needs,  we  will 

pull  out.    But  that  time  is  not  yet." 
Another  New  York  independent, 

WNEW,  had  resigned  from  NAB 
in  mid-January  because  it  felt  it 

could  spend  its'  annual  $7,000  fee 
more  constructively  on  new  pro- 

gramming. The  resignation  is  effec- 
tive Feb.  28. 

Prudential  Drops 

PRUDENTIAL  INSURANCE  Co. 
will  drop  sponsorship  of  Family 
Hour  of  Stars,  Sunday  6-6:30  p.m., 
on  CBS  Feb.  25.  Company  is  plan- 

ning to  save  some  money  by  the 
cancellation  move  but  is  expected 
to  return  to  network  radio  in  the 
fall.  The  insurance  firm  will  be 
handled  starting  in  May  by  the 
newly  established  agency,  Carlock, 
McClinton  &  Smith,  New  York 
[Broadcasting,  Jan.  23].  Benton 
&  Bowles,  New  York,  has  been 
servicing  the  account. 

FM  DRIVI 

Carolina  Broadcasters  Promote 

Increased  Sales 

contact  every  FM  dealer  in  the 
area.  The  governors  of  North  and 
South  Carolina  will  be  asked  to 

proclaim  February  as  "FM 
Month,"  with  local  stations  se- 

curing similar  proclamations  for 
their  communities  from  their 

mayors. 
Beginning  Jan.  21,  Mr.  Furr 

says,  a  progress  bulletin  is  being 
sent  to  all  participating  stations 
once  each  week  for  the  three 
months. 

A  GROUP  of  FM  broadcasters  are  beginning  an  all-out  drive  to  sell 
FM  to  listeners  in  an  attempt  to  push  the  medium  to  the  fore  in  the  Caro- 
linas.  This  Wednesday  (Feb.  1)  a  three-month  promotion  campaign, 
enlisting  broadcasters'  and  set  dealers'  support,  gets  underway. 

If  the  drive,  sponsored  by  the 
North  Carolina  FM  Assn.,  proves 
successful,  Ray  A.  Furr,  WIST 
(FM)  Charlotte,  chairman  of  the 
FM  promotion  committee,  says  a 
follow  up  program  for  the  summer 
will  be  forwarded.  Mr.  Furr  has 
petitioned  all  FM  broadcasters  in 
both  Noi'th  and  South  Carolina  to 
join  in  the  campaign.  Other  mem- 

bers of  the  committee  are  J.  Frank 
Jarman,  WDNC-FM  Durham,  and 
E.  Z.  Jones,  WBBB-FM  Burling- 
ton. 

Plans  for  the  drive  were  formu- 
lated Dec.  3  at  a  Pinehurst,  N.  C, 

meeting  by  some  40  FM  owners 
and  operators.  Mr.  Furr  told  the 
broadcasters  that  while  some  "in- 

adequacies" may  be  in  the  proposed 
program,  "it  does  represent,  at 
least,  an  effort  to  protect  an  invest- 

ment of  several  million  dollars  in 

Carolina  FM  facilities." 
The  FM  campaigners  have  set  a 

10  point  program.  Zenith  already 
has  offered  preparation  of  several 
thousand  folders  with  space  for 
local  stations  to  put  call  letter 
imprints  plus  programming  high- 

lights, frequencies,  etc.,  which  will 
be  distributed  by  dealers,  Mr.  Furr 
said. 

ARKANSAS  GROUP 
Annual  Session  Is  Feb.  10 

THE  ARKANSAS  Broadcasters 
Assn.,  comprised  of  24  member 
stations,  will  hold  its  annual  meet- 

ing on  Feb.  10  at  the  Hotel  Marion 
in  Little  Rock. 

Ed  Zimmei'man,  manager  of 
KARK  Little  Rock,  is  president  of 
the  association;  Sam  Anderson, 
manager  of  KFFA  Helena,  is  vice 
president,  and  Ted  Rand,  general 
manager  of  KDRS  Paragould  is 
secretary-treasurer. 

Promotion  Asked 

Every  station  has  been  asked  to 
use  20  spots  per  week  for  FM  pro- 

motion, using  discs  supplied  by  the 
association.  FM  radio  distributors 
were  urged  to  make  awards  to 
dealers  in  their  areas  who  show  the 
largest  percentage  of  increase  in 
FM  set  orders  during  the  cam- 

paign as  compared  with  any  three- 
month  period  last  year.  A  $50 
prize  to  the  Carolina  station  whose 
FM  promotion  is  judged  the  best 
will  be  presented  by  the  associa- tion. 

In  addition,  each  station  has  been 
requested  to  hold  a  community  FM 
clinic,  cooperating  with  other  will- 

ing FM  outlets  in  the  same  com- 
munity,   and    have    a  salesman 

Joins  Pearson  Agency 

EDWARD  H.  PEARSON,  formerly 
vice  president  of  J.  M.  Hickerson 
Inc.,  New  York,  has  joined  the  staff 
of  Pearson  Advertising  Agency 

Inc.,  New  York,  as  an  account  ex- 
ecutive. Mr.  Pearson  is  no  relation 

of  the  head  of  the  Pearson  agency. 

Daughter  to  Nelsons 
MRS.  ELLA  NELSON,  secretary 
to  C.  E.  Arney  Jr.,  NAB  secretary- 
treasurer,  is  the  mother  of  a  girl 
weighing  6  pounds  1  ounce,  born 
last  Monday  at  Garfield  Hospital, 
Washington.  Mrs.  Nelson  left  the 
hospital  Friday  for  her  home  at 
3220  Connecticut  Ave.,  N.W.,  Wash- 

ington. The  child  has  been  named 
Sandra  Lee.   It  is  her  first  child. 

SPARTANBURG 
MORE  FOR  YOUR 
DOLLAR  WITH 

WORD  in  Spartanburg 

See  TAYLOR-BORROFF 

WDYX-FM -WORD- 
ABC SERVING  THE 

HEART  OF  THE 

12,000  WATTS 

OF DUPLICATION 
SPARTANBURG PIEDMONT CAROLINAS 

FOR 

INCREASED  SPOT 
contact  '       "  - 

,  JOSEPH  HERSHEY  McGILLVRA.  INC.;' 366  Madison  Avenue,  New  Yort 
:  Murray  Hill  2-8755  ■ 
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Jones  Hits  NAB 

(Continued  from  page  22) 
is  no  connotation  in  this  hearing  that 
the  Commission  is  forcing  an  as- 

sembly-line production  of  anything, 
and  can't  be  because  the  Communica- 

tions Act  does  not  comprehend  regu- 
lation of  receiving  sets.  There  is,  how- 

ever, a  consideration  of  free  compe- 
tition betvireen  husky  black-and-white 

and  infant  color.  I  have  never  thought 
of  you  or  the  NAB  as  being  on  the 
side  of  those  who  would  urge  Com- 

mission rules  that  would  eliminate 
this  or  any  other  kind  of  competition. 

In  the  present  hearing  record  and 
the  issue  before  us  there  is  nobody 
tacitly  or  specifically  urging  that  the 
Commission  assume  jurisdiction  over 
receiver  production.  On  the  other 
hand  the  industry  again  is  implicitly 
trying  to  get  a  decision  which  will 
freeze  television  in  black-and-white 
until  they  have  exhausted  the  mar- 

ket. Such  a  decision,  which  industry 
seeks  and  it  appears  you  would  favor, 
might  well  inject  us  into  the  Stalin 
type  of  regulation  of  receiver  sets 
which  both  you  and  I  condemn. 

It  seems  fair  to  assume  from  the 
press  reports  of  your  speech  in  Iowa, 
wherein  you  stated  that  color  is  five 
years  away,  that  you  have  aligned 
yourself  with  those  who  wish  to 
preserve  an  exclusive  black-and-white 
receiver  market.  I  feel,  therefore,  that 
you  have  joined  forces  with  those  who 
wish  to  lick  color  with  nothing.  If  for 
any  reason  I  am  wrong,  may  I  suggest 
to  you  as  a  leader  of  industry — in- 

dustry which  so  far  as  I  know  has 
refused  to  build  receivers  to  field 
test  the  color  systems  proposed  in 
these  hearings — that  you  might  well 
call  on  industry  to  set  schedules  that 
it  can  meet  to  furnish  the  answers 
to  the  questions  they  themselves  have 
raised  about  color.  When  may  I  hear 
from  you  about  your  efforts  in  the 
matter,  which  I  am  sure  would  help 
bring  color  to  the  public  in  the  man- 

ner you  propose?  That  would  be  a 
real  demonstration  of  good  faith  to 
the  Commission  and  the  public. 

May  I  suggest  to  you  that  color  was 
a  very,  very  small  part  of  my  speech. 
It  was  only  intended  to  show  one 
block  of  the  blueprint  which  industry 
has  used  to  develop  radio — a  blue- 

print which  has  served  the  con- 
gested areas  with  multiple  service 

and  the  sparsely  settled  areas  with 
little  or  no  service.  I  have  always 
thought  of  the  NAB  as  representing 
the  little  broadcasters  and  little  mem- 

bers of  the  industry  as  well  as  the  big 
and  powerful  ones.  I  was  therefore 
shocked  to  have  in  black  and  white 
from  you  some  confirmation  of  the 
accusations  that  have  been  made  by 

FREQUENCY  USE 

U.  S.  A4i/sf  Coordinate, 

Says  Webster 

IF  THE  U.  S.  is  to  meet  adequately  its  responsibilities  in  the  "telecom- 
munications world  of  the  future,"  the  nation  must  first  generate  an 

"aggressive,  unified  drive  toward  maximizing  efficient  use  of  our  fre- 
quency resources."  This  was  asserted  last  Wednesday  by  FCC  Comr.  E. 

M.  Webster  speaking  before  the  *  
New  York  Chapter  of  the  Armed 
Forces  Communications  Assn.  at 
a  dinner  meeting  held  at  New 
York's  Fraunces  Tavern. 

Comr.  Webster  explained  that  in 
order  to  get  better  use  out  of  our 
limited  national  frequency  re- 

sources, a  framework  or  structure 
will  have  to  be  established  to  co- 

ordinate the  efforts  of  all  frequency 

users.  This  need  for  "cleaning 
house  at  home"  before  attempting 
to  help  or  influence  other  nations 
was  given  as  the  keynote  to  suc- 

cessful international  communica- 
tions negotiations  in  the  future. 

Now  Competitors 

He  pointed  out  that  since  the  end 
of  the  war  all  nations  have  become 
competitors  for  frequencies.  In 
the  past,  Comr.  Webster  said,  na- 

tions were  not  competitors  and  had 
only  to  work  out  assignments  to 
eliminate  electrical  interference 
situations,  which  made  such  con- 

ferences examples  of  harmonious 

international  cooperation.  Today's 
meetings  must  consider  economic, 
social  and  political  problems  over 
and  above  the  purely  technical 
matters,  he  said. 

A  major  policy  decision  must  be 
made  whether  "we  as  a  nation  want 
to  seek  as  many  individual  fre- 

quencies as  possible  without  a  plan 
which  sets  forth  priority  of  use," 
Comr.  Webster  said,  or  whether 
"we  want  to  plan  our  frequency 
needs  in  terms  of  the  actual  volume 
of  radiocommunication  that  will 
best  serve  the  United  States  re- 

quirements without  resorting  to 
'grab  bag'  tactics  which  overly  in- 

flate our  requirements."  Until  such 
a  decision,  he  said,  "we  must  rely 

small  broadcasters  about  the  NAB 
that  the  NAB  speaks  for  the  power 
segments  of  the  industry.  Your  letter 
is  therefore  more  significant  by  what 
it  did  not  say  in  behalf  of  the  small 
communities  and  the  small  broad- 
casters. 

WHERE  DOES  BMB  get  its  basic  figures? 

Number  of  radio  families  in  specific  counties  is  determined  by 

applying  the  BMB  per  cent  of  radio  ownership  to  the  total  number 

of  families  as  shown  by — 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10:  Reservations  Close  Feb.  17;  Copy  March  10) 

on  voluntary  cooperation  among  all 
users  to  protect  the  best  interests 

of  the  nation." In  addition,  he  emphasized,  new 
national  policies  will  have  to  be 
found  regarding  certain  specific 
aspects  of  communication.  Some 
of  the  problems  demanding  policy 
answers  were  cited  as  follows: 

1.  Shall  the  government  operate 
communications  systems  for  the  pur- 

pose of  carrying  its  own  communi- 
cations? 2.  Shall  the  military  agencies 

operate  communications  systems  in 
peacetime  which  can  be  expanded  to 
meet  their  needs  in  wartime?  3. 
Shall  the  military  agencies  look  to 
the  commercial  communications  sys- 

tems for  their  basic  communications 
needs  in  wartime? 

4.  Can  we  find  a  method  to  finance 
VHF  (line  of  sight)  throughout  the 
American  hemisphere  and  in  Europe 
so  as  to  release  high  frequencies  (long 
distance)  for  vital  communications 
services?  5.  Can  we  find  a  method  to 
finance  a  "stratovision"  relay  system 
for  the  relay  of  general  communica- tions over  the  North  Atlantic  so  as 
to  relieve  the  strain  of  existing  high 
frequency  radio  circuits?  6.  Shall  we 
have  competitive  private  overseas 
communications  systems  or  shall  we 
have  a  regulated  monopoly? 

REDS'  GAMES 
WCPO-AM-TV  5-Year  Pact 

EXCLUSIVE  radio  and  television 
rights  for  five  years  to  the  Cincin- 

nati Reds  baseball  games  were  ne- 
gotiated last  week  by  WCPO  and 

WCPO-TV  Cincinnati.  In  addition, 
Burger  Brewing  Co.,  Cincinnati, 
will  sponsor  the  games,  according 
to  station  officials.  Midland  Adv. 
Agency  handles  the  account. 
WLWT  (TV)  Cincinnati  broke 

off  negotiations  last  week  for  tele- 
casts of  the  Reds  games.  Robert 

E.  Dunville,  Crosley  Broadcasting 
Corp.  president,  said  the  action  was 
taken  because  the  five-year  con- 

tract demanded  "was  against  the 
best  interests"  of  the  station. 
WCPO  will  shuffle  all  network 

and  other  time  for  the  games  which 
will  be  carried  on  a  27-station 
hookup  in  adjacent  portions  of  four 
states.  WCPO-TV  will  feed  the 
telecasts  to  WHIO-TV  Dayton  and 
WTVN  (TV)  Columbus. 

Mr.  Dunville  said  WLWT  would 
have  been  willing  to  negotiate  a 
contract  for  "a  reasonable  period 
of  time."  An  example,  he  said,  was 
the  negotiation  of  plans  for  base- 

ball telecasts  by  Crosley  in  Dayton 
WLWD  (TV)  for  this  year  only 
with  no  commitments  beyond  the 
one  year  made. 

While  baseball  telecasts  could  be 

incorporated  in  the  WLWT  sched- 
ule this  year,  Mr.  Dunville  said,  a 

five  year  period  could  very  well 
necessitate  a  disruption  of  network 
and  local  sponsored  time. 

Pull  Out  for  Filing 

FM  AMENDMENTS 
Finalized  by  FCC 

AMENDMENTS  proposed  by  FCC 
last  November  to  its  revised  tenta- 

tive allocation  plan  for  Class  E 
FM  stations  was  made  final  by  the 
Commission  last  week  in  most  re- 

spects. Several  controversial  cases 
are  still  under  consideration 
[Broadcasting,  Nov.  21,  1949]. 

Purpose  of  the  changes  is  to  in- 
crease frequency  separation  and 

"generally  to  improve  the  FM  allo- 
cation pattern,"  FCC  said.  Still 

under  consideration  are  proposed 
changes  for  Wilmington,  Del.,  Bal- 

timore and  Philadelphia.  The 
Commission  in  these  changes  pro- 

poses to  switch  WAMS-FM  Wil- 
mington from  Channel  241  to  243 

to  reduce  interference  with  WFLN 
(FM)  Philadelphia  on  239,  and  to 
switch  WDEL-FM  Wilmington 
from  229  to  279  to  reduce  conflict 
with  WIP-FM  Philadelphia  on  227. 

The  Commission  had  proposed  to 
change  WRFL  (FM)  Winchester, 
Va.,  from  Channel  223  to  236,  but 
has  retained  223  in  the  amendment 
even  though  adding  236  to  that 
area.  WRFL  is  seeking  to  change 
to  Channel  260.  Following  are  the 
changes  made  final: Channels 

General  Area 
Venlura,  Cal. 
Bridgeport,  Conn. 
Coram,  N.  Y. 
Winchester,  Va. 
Frec^rick,  Md. Front  Royal,  Va. 
Harrlsburg,  Pa. 
Holyoke,  Mass. 
Keene,  N.  H. Bafavia.   N.  Y. 
Bristol  Cen'er,  N. Columbus,  Neb. 
Sunbury,  Pa. 
Concord,  N.  C. laurinburg,  N.  C. 
Milwaukee-  Wis. 
Madison,  Wis. 

Delele Add 
264 

243 
277 

248 

236 
268 260 
236 
259 

282 
300 

282 
235 

236 

268 

284 
243 

243 

251 

255 
255 

251 
Greene  Elected  V.  P. 

KENNETH  F.  R.  GREENE,  who 
has  been  with  Kastor,  Farrell, 
Chesley  &  Clifford,  New  York,  for 
the  past  two  and  a  half  years,  has 
been  elected  a  vice  president. 

In 

Altoona,  Pa., 

/«'« 

ROY  F.  THOMPSON and 

A  prize  radio  combioation  in 
the  rich  industrial  market  of 

Central  Pennsylvania. 
Represented  by 

ROBERT  MEEKER  ASSOCIATES 
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TRY  DU  MONT'S 

YOU'LL  GET  A  LOT 

FOR  YOUR  MONEY 

If  you  have  a  message  for  the  Homemaker, 

you'll  find  Du  Mont  Daytime  Television  is  a  mighty  economical 
v/ay  to  show  her  v/hile  you  tell  her.  Remember, 

Du  Mont  pioneered  Daytime  Television  and  Du  Mont 

has  the  pick  of  the  Daytime  shov/s— both  for 
Netv/ork  and  local  sponsorship. 

Buy  what  you  v/ant  — one  market  or  many. 
For  anything  in  Television,  call: 

E   V    I  S 

Two 

America's  Windov/  on  the  World 

515  Madison  Avenue,  Nev/  York  22,  N.  Y. 

SHOPPERS'  MATINEE 

An  afternoon  in  an  imaginary  department  store  with 
delightful  segments  on  food,  fashions,  glamour,  homemaking, 

photography,  song  and  entertainment. 



what's  New  in  Television  ?  Take  a  Look  at  WPTZ I 

FRONTIER 

PimOUSE 

Highest  Rated  Local  Program 

In  All  Television! 

Based  on  the  December  survey  of  the  American  Research 

Bureau,  WPTZ's  hour-long  Western  feature,  "Frontier 
Playhouse"  is  the  highest  rated  local  program  on  any  sta- 

tion in  any  city!  The  December  survey  shows  that  it  pulls 
down  a  whopping  average  rating  of  49-7. 

Translating  this  rating  into  terms  of  people  and  homes 

based  on  Philadelphia's  current  set  census  of  350,000  re- 
ceivers, "Frontier  Playhouse"  each  evening  reaches  644,000 

people.  And  lest  some  scoffer  says,  yeaJh,  but  it's  a  kid 
audience — we  hasten  to  point  out  that  the  A.R.B.  survey 
indicates  that  of  the  total  audience,  364,000  are  adults. 

What's  the  secret  of  "Frontier  Playhouse"  success? 
Frankly,  we're  not  too  sure  ourselves.  Certainly,  it  isn't 
because  Philadelphians  are  starved  for  Western  features. 
There  are  at  least  two  or  three  on  the  air  each  day,  some- 

times more. 

Can  WPTZ's  Westerns  be  that  much  better?  We're  in- 

clined to  doubt  it  even  though  we  screen  and  select  them 
with  considerable  care. 

Somehow  we  suspect  that  the  success  of  "Frontier  Play- 
house" goes  right  back  to  the  preference  Philadelphia's television  audience  consistently  shows  for  WPTZ  ...  a 

preference  that  has  grown  up  through  years  of  careful 
programming,  superior  technical  skill  and  professional 
presentation  that  can  come  only  with  years  of  television 
broadcasting  experience. 

If  you're  considering  television  time  to  reach  the  Nation's 
second  largest  television  audience  ...  if  you  would  like  to 
join  the  133  advertisers  who  are  currently  buying  time  on 
WPTZ  to  tell  their  story — give  us  a  call  or  see  your 
nearest  NBC  Spot  Sales  Representative. 

PHILCO  TELEVISION  BROADCASTING  CORPORATION 

ISpO  Architects  Building  •  Philadelphia  3,  Penna. 
Telephone:  LOcusI  4-2244 

WPTZ 

FIRST    IN    TELEVISION    IN  PHILADELPHIA 
NBC 
TV-AFFiUATE 
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TELEVISION  CLINIC 

IBk  Meet  Set  for  Feb.  8  in  New  York 

EXECUTIVES  of  television  sta- 
tions, networks,  advertising  agen- 

cies and  program  packaging  firms 
will  participate  in  the  annual  tele- 

vision clinic  of  Television  Broad- 

I'  casters  Assn.  Feb.  8  in  New  York. 
j     The  list  of  speakers  for  the  one- 
'  day  sessions,  to  be  held  at  the 
Waldorf-Astoria  Hotel,  was  re- 

leased  last  week  by   Charles  C. 
\  Barry,  ABC  vice  president  and 
chairman  of  the  clinic. 
The  sessions  will  start  at  11 

a.m.,  continuing  through  luncheon 
and  the  afternoon.  At  the  morn- 

ing session,  over  which  Mr.  Barry 
^vill  preside,  programming,  buying 
and  selling  and  interconnected  vs. 
non-interconnected  stations  will  be 
discussed. 
William  Gillette,  vice  president 

in  charge  of  television  at  Young  & 
Rubicam,  New  York,  will  speak  on 
"Program  Production  Problems — 
Agency  Style."  Klaus  Landsberg, 
general  manager  of  KTLA  (TV) 

I  Los  Angeles,  will  discuss  "Local 
Station  Production  Problems." 

Sales  to  Be  Covered 

In  the  buying  and  selling  ses- 
sions, Kenneth  W.  Stowman,  televi- 

sion sales  manager  of  WFIL-TV 
Philadelphia,  and  Linnea  Nelson, 
radio  and  television  timebuyer  of 
J.  Walter  Thompson  Co.,  New 
York,  will  speak. 

The  program  problems  of  inter- 
connected and  non-interconnected 

stations  will  be  discussed  by  Paul 
Adanti,  general  manager  of 
WHEN  (TV)  Syracuse,  and  Jack 
Boyle,  studio  production  manager 
of  WAVE-TV  Louisville.  A  ques- 

tion and  answer  period  will  follow 
the  morning  sessions. 
At  luncheon,  Milton  Berle  will 

perform,  and  a  special  adaptation 
of  Stop  the  Music  featuring  Bert 
Parks  will  be  presented.  J.  R.  Pop- 
pele,  TBA  president,  will  preside 
at  the  luncheon. 
The  afternoon  sessions  will  be 

divided  into  five  sections:  Profitable 
affiliated  stations,  local  television 

IN  THIS  TELECASTING  .  .  . 
TEA  Clinic  Set  for  Feb.  8  3 
'Dallas  News'  to  Buy  KBTV(TV)  3 
NBC-TV    Revises    Saturday  Night Plans  8 
CTI  Demonstrates  Color  on  Coast  8 
'Market  Melodies'  Wins  Advertisers' Accolades    9 
Dr.  DuMont  Urges  Action  on  Freeze  12 

DEPARTMENTS 
Film  Report      18      Reel  Takes  12 
On  Dotted  Line  14      Teleflle  4 

Telestatus    .  6 

packages,  the  jurisdictional  prob- 
lems of  television,  the  future  of 

sports  in  TV  and  a  roundtable  dis- 
cussion. 
Edward  Lamb,  president  of 

WICU  (TV)  Erie,  Pa.,  and  WTVN 
(TV)  Columbus,  Ohio,  will  talk 
about  profitable  affiliated  stations. 

Local  television  packages  will  be 
treated  by  Russ  Johnston,  vice 
president  of  Jerry  Fairbanks  Inc.; 
Ralph  Cohn,  manager  of  the  TV 
department  of  Screen  Gems  Inc., 
and  Maurice  Rifkin,  executive  of 
Frederic  W.  Ziv  Television  Pro- 

grams Inc. 
Ernest  de  la  Ossa,  NBC  director 

of  personnel  and  labor  relations. 

will  talk  on  the  jurisdictional  prob- 
lems of  television.  Ned  Irish,  vice 

president  of  the  Madison  Square 
Garden  Corp.,  New  York,  will  dis- 

cuss the  future  of  sports  in  TV. 

Mowrey  To  Participate 
Participating  in  the  roundtable 

discussion  will  be  Paul  Mowrey, 
ABC  national  director  of  televi- 

sion program  sales,  as  moderator, 
and  representatives  of  television 
networks. 

The  annual  meeting  of  TBA 
members  will  precede  the  clinic 
sessions. 

Mr.  Poppele  will  make  his  an- 
nual report  and  directors  will  be 

elected.  Directors  whose  terms  ex- 
pire are  Paul  Raibourn,  vice  presi- 

dent of  Paramount  Pictures; 
Frank  M.  Russell,  NBC  vice  presi- 

dent, and  Ernest  B.  Loveman,  vice 
president  and  general  manager  of 
WPTZ  (TV)  Philadelphia.  Two 
vacancies  on  the  board  also  will  be 
filled,  one  left  by  the  resignation 
of  G.  Emerson  Markham,  who  be- 

fore recently  joining  NAB  was 
station  manager  of  WRGB  (TV) 
Schenectady,  and  the  other  by  the 
i-esignation  of  Robert  E.  Kintner, 

ABC  president.  Mr.  Kintner's 
place  on  the  TBA  board  has  tem- 

porarily been  filled  by  Joseph  A. 
McDonald,  ABC  vice  president. 

KBTV  (TV)  SALE 
Dallas  'News'  Applies 

APPLICATION  for  FCC  approval 
of  the  $575,000-plus  acquisition  of 
KBTV  (TV)  Dallas  by  the  Dallas 
Morning  News,  owner  of  50  kw 
WFAA,  was  filed  with  the  Commis- 

sion last  Thursday  [Closed  Cir- 
cuit, Jan.  23]. 

In  adition  to  the  $575,000  cash 
purchase  price,  the  sales  contract 
provides  for  the  News  to  pay 
KBTVs's  net  operating  losses,  up 
to  $25,000  a  month,  from  last  Jan. 
1  to  the  date  of  transfer. 
The  sale  was  announced  by  E. 

M.  (Ted)  Dealey,  News  president. 
The  station,  on  the  air  since  last 

Sept.  17,  was  built  at  a  cost  of 
$487,598  by  Tom  Potter,  multi- 

millionaire oil  man  who  told  FCC 
he  wishes  to  sell  because  of  the 
pressure  of  other  business  inter- 

ests. He  would  serve  the  new  man- 
agement as  an  advisor. 

Martin  B.  Campbell,  general 
manager   of   WFAA,   would  also 

have  supervision  over  the  televi- 
sion operation,  upon  FCC  approval 

of  the  transfer.  FCC  was  told  that 

an  "integrated  operation"  is  antici- 
pated and  that  it  is  expected  that 

KBTV's  present  staff  of  about  30 
persons  will  be  absorbed  in  the 
overall  operation. 
KBTV,  on  Channel  8  (180-186 

mc)  with  effective  radiated  power 
of  27.1  kw  video  and  13.5  kw  audio, 
will  use  kinescope  recordings  of  the 
NBC,  ABC,  and  DuMont  television 
networks  pending  completion  of 
the  coaxial  cable  for  direct  con- 

nection, FCC  was  told. 
"We  will  also  devote  much  time 

to  local  programming,"  Mr.  Dealey 
said,  asserting  that  "talents  of  the WFAA  forces  will  be  combined 
with  those  already  trained  to  tele- 

vision at  KBTV."  The  station  now 
uses  DuMont  and  Paramount  film 
shows. 
WFAA  has  a  pending  television 

Mr.  POTTER Mr.  DEALEY Mr.  CAMPBELL 

application  which  will  be  with- 
drawn upon  FCC  approval  of  its 

acquisition  of  KBTV. 
Mr.  Potter  has  operated  the  sta- 

tion in  the  name  of  Potter  Televi- 
sion Broadcasting  Co.  His  son. 

Jack  I.,  is  president  and  Curtis 
Sanford  is  vice  president  and  gen- 

eral manager.  Larry  DuPont  is 
production  manager  and  Morris  G. 
Barton  is  chief  engineer. 

With  Mr.  Dealey's  announcement 
of  the  sale,  Mr.  Potter  said  he  had 
"long  felt  that  the  welfare  and 
destiny  of  KBTV  could  be  secured 

best  by  experienced  radio  hands." 
He  said,  "Mr.  Dealey  has  invited 
me  to  continue  my  participation  as 
best  friend  and  severest  critic,  and 
I  am  happy  to  think  that  KBTV 
and  I  will  be  together  for  a  long 

time." 

Operating  Losses 
From  the  time  it  went  on  the  air 

in  mid-September  until  Dec.  31,  ac- 
cording to  data  filed  with  FCC,  op- 
erating and  other  costs  of  KBTV 

totaled  $155,790  while  income 
amounted  to  $27,770,  leaving  an 
overall  net  loss  of  $128,020  for  that 

period. The  transfer  application  was 
filed  with  FCC  by  the  Washington 
law  firms  of  Loucks,  Zias,  Young 
&  Jansky,  representing  A.  H.  Belo 
Corp.,  owner  of  WFAA  and  the 
Neivs,  and  Welch,  Mott  &  Morgan, 
representing  the  Potter  interests. 
The  transaction  was  handled 

through  Dallas  Rupe  &  Son,  under- writers. 
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WDTV  (TV)  MARKS  FIRST  BIRTHDAY 

SHOWING  A  MONTHLY  PROFIT 

ONLY  a  short  year 
 ago 

the  two  -  million  -  plus 
dwellers  in  the  rugged 

tri-state  area  around  indus- 
trial Pittsburgh  were  patient- 

ly awaiting  the  advent  of  this 
new-fangled  television  busi- 

ness they  had  been  hearing 
and  reading  about. 

The  relatively  high-spend- 
ing inhabitants  of  the  area,  dwell- 
ing in  houses  perched  on  hillsides 

and  in  rolling  valleys,  wondered  if 
they  would  be  denied  visual  broad- 

casting because  of  the  tricks  na- 
ture had  played  on  the  terrain. 

After  all,  this  was  the  hallowed 
radio  city  that  had  spawned  the 
pione^er  KDKA. 

For  two  centuries  the  area  has 
been  taking  advantage  of  Mother 
Nature's  whims  to  build  up  the 
vast  system  of  factories,  mines, 
farms  and  commercial  enterprises 
reaching  out  from  the  Golden  Tri- 
angle. 
Now  the  tri-state  populace  is  a 

well-developed  television  area  de- 
spite its  relative  TV  infancy.  Just 

last  week  civic  and  industrial  lead- 
ers gathered  in  Pittsburgh's  his- 
toric Duquesne  Club  to  salute  the 

founders  of  WDTV  (TV)— Dr. 
Allen  B.  DuMont,  pioneer  TV  in- 

ventor and  developer,  and  Comdr. 
Mortimer  W.  Loewi,  director  of  the 
DuMont  Television  Network. 

Occasion  of  the  celebration  was 

WDTV's  first  birthday.  Those  who 
took  part  looked  around  this  young 
enterprise,  Pittsburgh's  only  TV 
outlet,  and  what  they  saw  was 
good.    They  looked  at  that  relative 

rarity  in  modern  business — a  tele- 
vision station  that  is  making 

money,  perhaps  as  much  as  $7,000 
or  $8,000  a  month  after  operating 
overhead  and  depreciation. 
And  most  unusual  of  all,  they 

observed  a  station  that  has  made 
money  almost  from  the  moment  it 
entered  the  commercial  air  of  the 

nation's  eighth  ranking  market. 
Today  the  area  has  65,000  TV  sets 
and  there  are  scarcely  any  blind 
spots  in  the  tumbling  terrain. 

Many  years  before  television  be- 
came an  industry.  Dr.  DuMont  had 

figured  Pittsburgh  as  a  good  city. 
After  the  war  he  still  felt  that  way 

and  was  one  of  the  first 'to  apply 
for  a  Pittsburgh  TV  permit. 
When  the  time  came  for  action, 

Julian  Armstrong,  then  director  of 
planning  and  licenses,  coordinated 
the  operation  while  Rodney  D. 
Chipp,  DuMont  network  director  of 
engineering,  supervised  technical 
activities  with  Raymond  W. 
Rodgers,  then  and  now  station 
engineer. 

On  Nov.  27,  1948—10:57  p.m.— 
WDTV  sent  out  its  first  signal — a 
picture  of  its  "test  pattern."  On 
Jan.  11,  1949,  Pittsburgh's  "Win- 

dow on  the  World"  was  formally 
inaugurated  with  the  linking  of 
the  East-West  coaxial  cable.  On 
Jan.  12  it  began  its  first  commer- 

cial operation.  Nine  days  after 
East- West  television  made  its  first 
appearance  on  the  new  station,  the 
inauguration  of  President  Truman 
was  off'ered — the  first  of  many  spe- 

cial events  that  WDTV  was  to 
bring  to  the  Pittsburgh  area. 

As  WDTV  headed  into  its  sec- 

ond year,  Comdr.  Loewi  could  look 
with  satisfaction  upon  the  outcome 
of  the  policy  which  he  had  laid 
down  for  the  DuMont  owned-and- 
operated  station. 

"We  felt  that  in  view  of  the  fact 
that  WDTV  was  the  only  station 
in  one  of  the  country's  major  cities, 
we  must  break  with  the  past,  if 
necessary,  to  assure  its  viewers  the 
very  best  in  programming  and  the 
business  world  the  utmost  our  fa- 

cilities could  provide  in  reaching 
an  excellent  market. 

"For  that  reason,  we  granted 
WDTV's  management  virtual  au- 

tonomy and  encouraged  it  to  pick 
and  choose  among  all  programs  on 
the  air.  As  a  result  Pittsburgh 
viewers  see  not  only  the  best  pro- 
gi-ams  that  DuMont  has  to  offer 
but  the  best  on  all  other  networks 
as  well.  In  fact  they  enjoy  nine 
of  the  top  10  television  programs 
on  the  air  today. 

"That  is  an  established  policy 
that  we  intend  to  maintain  because 
WDTV — on  account  of  the  freeze — 
will  likely  remain  Pittsburgh's  only 
station  for  some  time  to  come." 

At  the  present  time  the  station 
broadcasts  on  the  average  of  54 
hours  per  week.  Approximately 
two-thirds  of  its  programs  are 
picked  off'  the  coaxial  cable;  the 
other  third  is  produced  locally  on 
film,  slides  and  balopticon. 

DURING  December,  the  station had  103  hours,  50  minutes  of 
air-time  sponsored  by  43  network 
advertisers,  60  hours  and  44  sec- 

onds sponsored  by  40  regional  and 
national  advertisers,  and  3  hours, 
40  minutes  and  20  seconds  spon- 

sored by  local  retail  advertisers. 
Between  70  and  80 9o  of  the  sta- 

tion's income  was  derived  from 
local  sales. 

At  WDTV  they  like  to  talk  about 

ATTENDING  the  celebration  of 
WDTV's  first  anniversary  are  (I  to  r): 
Dr.  Allen  B.  DuMont,  founder  and 
head  of  Allen  6.  DuMont  Labs.;  Don- 

ald Stewart,  WDTV  general  man- 
ager, and  Comdr.  Mortimer  W.  Loewi, 

^  director  of  the  DuMont  Tele- 

^1  vision  Network. 

their  success  stories,  a  phenomenon 
not  uncommon  in  the  electronics 

arts.  There's  the  story  of  Frigi- 
dinner,  for  example.  Frigidinner 
makes  a  frozen  dinner  packaged  in 
a  disposable  aluminum  tray.  The 
product  had  never  been  advertised 

in  the  Pittsburgh  area  when  the ' manufacturer  decided  to  crack  the 
market. 
Through  Rothman  &  Gibbons 

Agency,  Frigidinner  bought  a 
WDTV  half-hour  ahead  of  the  Oct. 
1  Pitt-Northwestern  football  game. 
For  programming  the  firm  used 
film  highlights  of  a  local  high 
school  game  that  had  been  played 
the  previous  afternoon.  At  the  end 
of  the  commercial,  the  Frigidinner 
phone  number  was  flashed  on  the 
screen  five  seconds  and  announced 

just  once. And  what  happened?  —  fifty 
phone  calls  came  through  the 
Frigidinner  board  during  the  foot- 

ball game  followed  by  another  250 
after  the  game. 
"Hmmm!",  said  Frigidinner  ex- 

ecutives, wondering  how  long  this 
sort  of  thing  had  been  going  on. 

They  promptly  signed  for  a  one- 
minute  spot  Monday  through  Fri- 

day. Ever  since,  they  have  aver- 
aged more  than  150  calls  per 

announcement.  Sometimes  the 
number  has  passed  300. 

Calls  are  fine,  of  course,  but 
Frigidinner  wanted  sales.  So  the 
snapper  in  this  success  story  is  the 
fact  that  a  high  percentage  of  these 
calls  result  in  actual  Frigidinner 
sales. 

Though  enjoying  a  link  into  the 
cross-country  coaxial  cable,  WDTV 
set  out  to  establish  local  character. 
One  of  the  first  results  was  a  daily 

newsreel  program.  As  civic- 
minded  as  a  chamber  of  commerce, 
the  station  filmed  leading  local 
events  and  donated  generous  pro- 

gram time  to  civic,  charitable  and 
religious  causes  as  well  as  defense 
recruiting  drives,  March  of  Dimes 
and  related  projects. 

The  film  idea  caught  hold.  At 
the  same  time  WDTV  took  the  air 
there  were  two  industrial  film  com- 

panies in  the  city — one  35mm  and 
one  16mm.  Arrival  of  television 
in  the  city  has  brought  five  more 
16mm   companies   into  operation, 
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ne  of  many  side  benefits  accruing 
0  the  area. 

i!  The  early  newsreel  was  titled 
^itt  Parade,  featuring  film  high- 
ights  of  local  events  and  presented 
;ix   days   a   week.      Producer  is 
Packaged  Programs  Inc.,  also  filni- 
ng  a   daily   15-minute   show  for 
lousewives,   Home   Is  Happiness. 
While  Pitt  Parade  was  getting 
foothold  in  the  tri-state  area,  one 

i  Lf  Pittsburgh's   largest  retailers, 
I  lerome    Donahoe,    began    to  en- 
rrision  TV's  advertising  potential. 
''He  is  president  of  the  Donahoe"? 
Food  Stores,  a  Pittsburgh  institu- 

tion favorably  known  to  the  oldest 
Inhabitants. 
j  Mr.  Donahoe  decided  to  put  some 

;  i)f  his  advertising  budget  in  the 
,  Brand    new    medium,    using  the 
j  itrictly  practical  approach  of  the 
I  luccessful  retailer.   TV  could  prove 
Itself  as  an  effective  medium,  he 
rgured,  if  it  could  stimulate  over- 
he-counter  sales  in  Donahoe  stores, 

'rhe  way  to  do  this,  he  decided,  was 
■  0  use  a  show  concerned  with  items 
'iif  interest  to  Pittsburghers  since 
].he  chain  is  concentrated  in  the 
'eity.      He    recalled    the  greater 
'header  appeal  of  local  newspaper terns  over  national  news  in  news- 

papers.     The    answer   was  Pitt 
rade. 
Now,  how  about  commercial 

':reatment?  Mr.  Donahoe  decided  to 
'sell  visually  a  specific  item  of 
merchandise,  advertise  it  in  no 
other  medium,  put  a  time  limit  on 

.  esponse,  and  thereby  appraise  TV's 
llfcffectiveness. Ml  *        *  !!: 1:1 
THE  Donahoe  campaign  provid- 

ed Pittsburgh's  first  television 
euccess  story.  It  worked  like  this: 

story  board  was  prepared  on  a 
theddar  cheese  selling  for  954  a 
bound.  The  manager  of  Donahoe's 
cheese  department  was  shown  cut- 
:ing  a  slice  of  cheese  from  a  large 
«-heel,  tasing  it,  and  inviting  view- 

ers to  come  in  to  any  Donahoe's 
Food  Store  within  24  hours.  A  lure 

«-as  offered  in  the  form  of  a  pound 
rpf  Donahoe's  My-Te-Good  macaroni 
\'io  anyone  who  asked  for  the  tele- 
llj^ision  special. 

The  next  day  80  customers  re- 
i  iponded,  sending  the  cheese  sales 
i'!urve  soaring.  Encouraged,  Mr. 
j  Donahoe  tried  a  pound  box  of  Fifth 
PA.venue  Candies  the  next  week. 
iThe  gift  with  each  95c  purchase 

j-vas  a  half-pound  box  of  bon  bons. 
j'lgain  the  offer  was  advertised  in 
j'lo  other  medium  and  again  the ime  limit  was  24  hours.  The  re- 
;ponse  doubled  as  153  persons  went 

WDTV's  transmitter  building  and  tower  at  1410  Grizeila  St.,  highest  point in  Allegheny  County 

to  Donahoe's  stores  for  the  TV 
special.  No  price  reduction  was 
made  on  the  special. 

Remember,  this  was  still  the  first 
month  of  WDTV's  operation  and there  were  no  earlier  TV  stations  in 
the  city  to  stimulate  set  sales.  Third 
offer  of  six  bottles  of  ketchup  for 
$1  with  a  free  can  of  tomatoes 
brought  213  customers  and  the 
fourth  sold  over  600  pounds  of 
coffee. 

The  Parade  has  built  up  a  wide 
following.  Among  sponsors  are  a 
group  of  cooperative  trucking  com- 

panies and  a  group  of  auto  dealers. 
Duquesne  Brewing  Co.  sponsors 

a  local  and  national  sports  news- 
reel  plus  news  events  on  the  lighter 
side.  It's  called  Viz  Quiz  and 
features  Pie  Traynor,  ex-major 
league  baseball  player,  and  Ken 
Hildrebrand. 

George  Drake  Bakery  buys  the 
Al  Morgan  Monday  evening  pro- 

gram off  the  DuMont  network 
cable.  When  the  pianist  brought 
his  act  to  Pittsburgh  recently,  the 
Copa  night  club  where  he  appeared 
broke  all  records  and  he's  coming back  in  March. 
WDTV  pays  particular  attention 

to  children,  education  and  outstand- 
ing sports  events.  The  Pittsburgh 

area  saw  telecast  baseball  for  the 
first  time  when  the  station  brought 
in  the  1949  All-Star  baseball  game 
and  carried  the  1949  World  Series. 
Home  coverage  of  the  Pirates 

baseball  club  was  snagged  by  the 
club's  refusal  to  permit  telecasting 
of  its  games — the  only  major  league 
ball  club  to  take  this  view.  But 

refusing  to  take  "no"  for  an  answer 

when  the  Pittsburgh  Steelers,  the 
local  professional  football  team,  re- 

fused to  have  its  games  telecast 
"live,"  WDTV  won  approval  to 
record  them  by  film,  and  in  this 
manner,  succeeded  in  bringing  the 
grid  games  to  the  TV  screen. WDTV  was  instrumental  in  the 
rebirth  of  wrestling  and  boxing  in 
its  area.  The  Zivic  Arena,  managed 
by  one-time  Welterweight  Cham- 

pion Fritzie  Zivic,  was  opened  with 
a  full  schedule  of  wrestling  and 
boxing  with  credit  for  their  appeal 

given  to  WDTV's  presentation  of wrestling. 

In  discussing  the  region's  accept- ance of  television,  WDTV  General 
Manager  Don  Stewart  remarked : 
"In  Pittsburgh,  television  is  becom- 

ing an  ever  increasing  factor  in 
both  everyday  life  and  in  the  enter- 

tainment and  advertising  world. 
WDTV  desires  to  serve  the  needs  of 
the  community  from  the  standpoint 
of  offering  its  facilities  to  educa- 

tional, religious,  civic,  business  and 

industrial  groups." Reviewing  the  year,  he  stated: 
"From  the  outset  of  operation  the 
station  has  shown  a  steady  growth. 
With  the  upward  trend  in  1949,  I 
look  for  even  greater  results  in 
1950. 

"Advertisers  in  the  Pittsburgh 
area  have  shown  a  favorable  atti- 

tude toward  television  and  are 
most  cooperative;  they  are  helpful 
in  planning  their  needs  and  the 
trend  is  toward  greater  use  of  tele- 

vision as  a  medium  for  selling." 
With  the  start  of  DuMont's  day- time programming  last  month, 

WDTV  advanced  its  going-on-air 

time  to  12  noon  Monday  through 
Friday,  running  until  approxi- 

mately midnight. 
Saturday  and  Sunday  program- 

ming had  been  instituted  long  be- 
fore at  the  specific  request  of 

viewers  unable  to  get  their  fill  of 
television  during  the  week.  On 
Saturday  the  station  goes  on  the 
air  at  2  p.m.,  and  on  Sunday  at 
4:30  p.m.,  remaining  on  until  about 
midnight  on  both  nights. 

The  station  never  hesitates  to 
break  its  regular  program  schedule 
to  bring  Pittsburgh  any  event  of 
major  importance,  and  its  decision 
to  interrupt  regular  schedules  often 
results  in  additional  success  stories. 
Such  an  occasion  was  its  telecast  of 
the  Walcott-Charles  heavyweight 
boxing  championship. 

On  th^  day  of  the  title  fight,  six 
special  announcements  and  a  15- 
minute  program  telling  viewers  of 
the  title  bout  telecast  were  made 

on  behalf  of  Kep's  Electric  Co., 
distributor  in  the  Pittsburgh  area 
for  Admiral  and  Sunbeam  products. 
A  prize  was  announced  for  the 
largest  number  of  viewers  per  set. 

The  promotion  brought  in  over 
19,000  responses  from  Pennsyl- 

vania, Ohio,  West  Virginia  and 
New  York.  Letters  included  names 
and  addresses  of  viewers.  Many 
submitted  photographs.  Viewing 
audiences  ranged  up  to  200  persons. 

WDTV's  staff  includes  some  30 employees  with  12  in  adminis- 
trative work,  seven  engineers,  two 

salesmen  and  two  announcers.  Sta- 
tion offices  are  located  in  the  Clark 

Bldg.,  in  the  heart  of  the  Golden 
Triangle.  The  transmitter  is  at 
1410  Grizeila  St.,  on  the  Northside, 
highest  point  in  Allegheny  County. 

The  station  transmits  on  Channel 
3  with  a  5  kw  DuMont  transmitter 
delivering  16.6  kw  visual  and  8.3 
kw  aural  power.  The  antenna  is 

550  feet  high,  818  feet  above  aver- 

age terrain. 
Film  equipment  includes  two  16- 

mm  projectors,  a  balopticon,  one 
flying  spot  scanner  which  will 
accommodate  standard  slides,  and 
other  material. 

Basic  Class  A  rates  for  one  hour 
are  $350;  basic  Class  B  rates  $175. 
Headed  by  General  Manager 

Stewart,  top  personnel  at  WDTV 
includes  Leslie  Arries  Jr.,  in  charge 
of  program  operations;  Larry 
Israel  as  sales  director;  John  J. 

(Continued  on  Telecasting  12) 
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CONTEOVERSY  surrounding 
sports  telecasts  could  be  settled — 
or  at  least  would  subside  somewhat 
— if  the  flow  of  objective  reports 
on  gate  receipts  are  maintained. 

That  is  the  opinion  of  N.  W.  Ayer 
&  Son  Inc.,  Philadelphia  advertis- 

ing agency,  which  last  week  re- 
leased preliminary  findings  of 

a  report  by  Jerry  N.  Jordan,  21- 
year-old  U.  of  Pennsylvania  grad- 

uate student  [Telecasting,  Jan. 
23]. 

N.  W.  Ayer  said  it  made  the 
findings  public  to  clear  up  "garbled 
reports"  about  the  survey's  spon- 

sorship. Although  Mr.  Jordan  is 
the  son  of  Clarence  L.  Jordan,  ex- 

ecutive vice  president  of  the  Ayer 
firm,  the  agency  claims  no  sponsor- 

ship credit  for  the  work.  N.  W. 
Ayer  is  one  of  the  many  organiza- 

tions furnishing  information  but, 
the  agency  emphasized,  that  fact 
does  not  alter  the  "complete"  ob- 

jectivity of  the  study  carried  on 
by  young  Jordan  with  both  sports 
organizations  and  university  au- 
thorities. 

Jerry  Jordan's  preliminary  find- 
ings indicate  that  while  TV  has 

hurt  sports  attendance  in  some 
cases,  the  media  may  increase  gate 
receipts  in  the  long  run. 

Partial  results  of  the  study  have 
been  distributed  to  leaders  in  col- 

lege football  and  professional  base- 
ball, Ayer  said.  These  have  been 

instrumental  in  helping  maintain 
the  sports  TV  status  quo  for  at 
least  another  year,  when  final  re- 

sults of  this  and  other  studies  are 
available,  the  agency  pointed  out. 

The  Ayer  announcement  traced 
the  danger  to  the  enjoyment  of 
millions  of  new  TV  sports  fans 
posed  by  dipping  sports  attendance 
figures  during  the  summer  and 
subsequent  moves  for  a  "partial 
blackout"  of  sports  telecasts  in 
1950.  It  cited  sentiment  among 
certain  segments  of  the  sports 
world  to  ban  TV  at  their  events  al- 

though most  big  ball  clubs  and  the 
National  Collegiate  Athletic  Assn. 
decided  to  stand  pat  until  final 
research  findings  point  the  way  for 
a  decision  in  1951. 

The  points  arrived  at  in  the  pre- 
liminary findings  by  Mr.  Jordan 

are : 
The  longer  a  person  owns  a  TV 

set,  the  more  interested  he  becomes 
in  buying  tickets  to  attend  sports 
events. 

Baseball  does  not  seem  to  be  as 
sensitive  to  TV  as  football.  Set 
owners  of  less  than  a  year  attend 
about  as  frequently  as  non-owners 
and  owners  of  two  or  more  years 
attend  more  frequently.  Samples 
show  a  higher  percentage  of  TV 
owners  present  than  non-owners. 
Among  other  factors  influencing 

attendance,  apparently  manage- 
ment, personal  income  and  team 

Ayer  Reports  on  TV  in  Sports 

(Report  96) 

illllllBI 

performance  are  viuch  more  im- 
portant than  TV. 

Football  colleges  did  not  fare  so 
well  in  TV  areas  in  comparison  to 
those  in  non  TV-areas.  However, 
there  have  been  signs  in  some  in- 

stances of  colleges  in  TV  areas  of 
high  saturation  that  showed  an 
increase. 

Small  football  colleges  did  not 
appear  to  be  hurt  by  TV  in  the 
same  degree  as  large  colleges  in 
their  area. 

Mr.  Jordan  in  his  survey  in- 
cluded a  breakdown  of  set  owners 

sampled  in   a   50-mile  radius  of 

Philadelphia  through  personal  in- 
terviews, mailed  questionnaires 

and  telephone  calls.  In  addition, 
actual  attendance  records  were 
studied  of  both  baseball  and  foot- 

ball in  522  cities  and  towns.  All 
the  other  numerous  factors  which 
could  affect  attendance  figures  are 
being  studied  and  evaluated,  he 
said. 
Organizations  cooperating  and 

furnishing  information  for  Mr. 
Jordan's  study  are  major  league 
ball  clubs.  National  Assn.  of  Pro- 

fessional Ball  Clubs  (minor 
league).   International  League, 

Weekly  Television  Summary 
Based  on  Jan.  30,  1950,  Telecasting  Survey 

Number Source  of 

City 

Outlets  On  Air 
Sets 

Estimate 
Albuquerque K  OB-TV 

2,000 

Station Atlanta WAGA-TV,  WSB-TV 
22,250 

Distributors 
Baltimore WAAM,  WBAL-TV,  WMAR-TV 

123,767 
TV  Cir.  Comm. 

Binghamton WNBF-TV 
5,100 

Dealers 
Birmingham WAFM-TV,  WBRC-TV 

10,448 
Distributors 

Bloomington WTTV 

2,000 
Dea  lers 

Boston WBZ-TV,  WN AC-TV 248,263 TV  Comm. 
Buffalo WBEN-TV 

62,192 
Buff.  Elec.  Co. 

Charlotte WBTV 
11,067 

Distributors 
Chicago WBKB,  WENR-TV,  WGN-TV,  WNBQ 

309,733 
TV  Comm. 

Cincinnati WCPO-TV,  WKRC-TV,  WLWT 
67,000 

Distributors 
Cleveland WEWS,  WNBK,  WXEL 1 37,300 

West.  Res.  U. 
Columbus WBNS-TV,  WLWC,  WTVN 

39,070 
Distributors Dallas, 

Ft.  Worth See  Ft.  Worth-Dallas  listing. 
Davenport WOC-TV 

6,344 
Distributors 

Quad  Cities: Includes  Davenport,  Moline,  Rock  Island, East  Moline Dayton WHIO-TV,  WLWD 31,300 Distributors 
Detroit WJBK-TV,  WWJ-TV,  WXYZ-TV 166,000 Distributors Erie WICU 

23,000 
Dealers 

Ft.  Worth- Dallas WBAP-TV,  KBTV,  KRLD-TV 
34,255 

Dist.  &  Deal. 
Grand  Rapids W  LAV-TV 12,200 Distributors 
Greensboro WFMY-TV 

8,150 

Distributors 
Houston KLEE-TV 

15,000 
Distributors 

Huntington- Charleston WSA2-TV 

4,527 

Distributors 
Indianapolis WFBM-TV 

18,000 
Dist.  &  Deal. 

Jacksonville WMBR-TV 
6,000 

Wholesalers 
Johnstown WJAC-TV 11,500 

Distributors 
Kalamazoo- Battle  Creek 

3,500 

Dealers 
Kansas  City WDAF-TV 

25,124 

Elec.  Assn. 

Lancoster* 
WGAL-TV 

26,154 

Dealers 
Los  Angeles KLAC-TV,  KNBH,  KTLA,  KTSl,  KFI-TV, 

KTTV,  KECA-TV 349,676 Rod.  &  Appl.  Assn. 
Louisville WAVE-TV 

20,619 
CPA  Audit Memphis WMCT 14,210 
Distributors 

Miami  • WTVJ 
15,400 

Station Milwaukee WTMJ-TV 
72,195 

Distributors 
Minn.-St.  Paul KSTP-TV,  WTCN-TV 61,900 Dealers  Assn. 
New  Haven WNHC-TV 

71,100 
Distributors 

New  Orleans WDSU-TV 
14,315 

N.  O.  Pub.  Serv. 
New  York WABD,  WCBS-TV,  WJZ-TV,  WNBT WOR-TV,  WPIX 

1,000,000 
Stations 

Newark WATV                                     Incl.  in  N. Y.  estimate Norfolk 

1,163 

Distributors 
Oklahoma  City WKY-TV 16,031 Distributors 
Omaha WOW-TV,  KMTV 13,003 

Distributors 
Philadelphia WCAU-TV,  WFIL-TV,  WPTZ 360,000 

Elec.  Assn. 
Phoenix KPHO-TV 

3,000 

Dealers Pittsburgh WDTV 
61,000 

Dist.  &  RMA 
Portland,  Ore. 

606 
Eng.  Est. Providence WJAR-TV 28,440 Dealers Richmond WTVR 

20,877 
Distributors 

Rochester WHAM-TV 21,209 Elec.  Assn. Salt  Lake  City KDYL-TV,  KSL-TV 
10,174 

Dealers San  Antonio WOAI-TV 

3,160 

Station San  Diego KFMB-TV 
21,600 

Radio  Bureau 
San  Francisco KGO-TV,  KPIX,  KRON-TV 

33,835 
N.  Cal.  Elec.  Assn. Schenectady WRGB 52,000 Distributors 

Seattle KING-TV 19,700 Distributors 
St.  Louis KSD-TV 77,800 Union  Elec.  Co. 
Syracuse WHEN 

24,566 
Distributors Toledo WSPD-TV 

33,000 
Dealers  Assn. Tulsa KOTV 

15,600 
Dist.  &  Deal. 

Utico-Rome WKTV 
5,600 

Dealers Washington WMAl-TV,  WNBW,  WOlC,  WHG 
91,000 

TV  Cir.  Com. Wilmington WDEL-TV 26,529 Dealers 
Total  Markets on  Air  58;                     Stations  on  Air  98; Sets  in  Use  3,990,552 

*  Lancaster  and  contiguous  areas. 

Editor's  Note:  Sources  of  set  estimates  are  listed  for  each  city  as  available  and  since  most are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.  To  offset  this  there 
are  many  scattered  sets  in  areas  not  included  in  the  survey. 

United  Press,  television  and  sports 
publications,  88  TV  stations,  thf 
Atlantic  Refining  Co.,  N.  W.  Ayei 

&  Son  Inc.  and  "a  large  number  oi colleges  and  universities,  including 
NCAA  members. 

*    *  * 

Pulse  Reports 

Top  10  N.  Y.  Shows 
THE  TOP  10  television  programs 
for  New  York  during  the  week  of 
Jan.  3-9  as  reported  by  The  Pulse 
Inc.  were: 

ONCE-A-WEEK  SHOWS Program Average 
Rating 

Texaco  Star  Theatre— lues. 
Toast  of  the  Town — Sun. 
The  Goldbergs — Mon. 
Talent  Scouts — Mon. 
Studio  One — Mon. 
Godfrey  &  Friends — Wed. 
Suspense — Tues. 
Lights  Out — Mon. Phiico  Playhouse — Sun. 
Fireside  Theatre — Tues. 

MULTI-WEEKLY  SHOWS 

Howdy  Doody — Mon.-Fri. 
Captain  Video — Mon.-Fri. 
Small  Fry  Club— Mon.-Fri. 
Lucky  Pup— Mon.-Fri. Junior  Frolics — Mon.-Sun. 
Kukia,  Fran  &  Oilie — Mon.-Fri. Camel  News  Caravan— Mon.-Fri. 
Western  Features — Mon.-Sun. 

(4  p.m.) Children's  Theatre — Mon.,  Wed., 
Fri. 

Mohawk  Showroom — Mon.,  Wed 
Fri. 

AVERAGE  QUARTER-HOUR  SETS-IN-USE  FOR 
ENTIRE  WEEK,  12  NOON— 12  MIDNIGHT 

Television  Homes 

Jan. 

Dec 

70. 
76.; 

44.6 
42.: 

42.8 45.: 
38.5 

42.( 

38.1 34i 

37.5 

4U 
35.0 38.C 
30.0 29.5 

'32.1 

29.0 
30.! 

Progra m 
Average Rating 

Jan. 
Dec 

17.8 

16.; 
15.6 14.: 

12.4 
12.! 11.9 12.! 

11.7 9J 
11.1 

ll.C 
11.0 ll.< 
10.0 9.1 

9.1 8.< 

'  9.0 

Con nbined  Radio  &  TV 

TV 

Radic Jan. 
1950 

37.7 28.1 11.3 
Dec. 

1949 
37.2 27.6 10.6 

Jan. 
1949 

32.3 

23.9 10.8 

*     *  * 

ARB  Report 

For  Washington 

FOLLOWING  the  lead  of  New 
York,  Philadelphia  and  Baltimore, 
Milton  Berle's  Texaco  Star  The- 

atre also  headed  the  TV  rating  list 
in  Washington,  according  to  the 
latest  American  Research  Bureau 
report  [Broadcasting,  Jan.  23]. 

Conspicuous  by  its  absence  from 
the  Top  10  listing  was  Arthur  God- 

frey's Talent  Scouts.  This  strange 
turn  of  events — ^the  program  hav- 

ing been  in  third  place  for  Decem- 
ber— ^was  caused,  according  to 

ARB,  by  a  comparatively  new  full- length  feature  film  series.  Mystery 
Theatre,  on  another  station. 

Strong  competition  also  tended  to 
lower  the  rating  of  other  programs. 
Fred  Waring,  for  instance,  lowered 
Phiico  Playhouse,  while  wrestling 
and  boxing  telecasts  hurt  Studio 
One,  The  Goldbergs  and  Break  the 
Bank.  Suspense  was  kept  down 
by  competition  from  Life  of  Riley, 
according  to  American  Research 
Bureau. 

The  firm  reports  that  as  a  result 
of  this  highly  competitive  evening 

(Continued  on  Telecasting  13) 
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a  new 

eyeline  for 

the  San  Antonio  skyline 

KEYt 

KEYL 

THE  NATION'S  NEWEST  TV  STATION 
—  FIRST  ON  THE  AIR  IN  FIFTY! 

top  television  entertainment 

(or  Texans  in  the 

San  Antonio  trade  territory 

AFFILIATED  WITH  DUMONT, 

PARAMOUNT   FILM  NETWORK 

Represented  Nationally  by 

Adam  Young  Television,  Inc. 

San  Antonio  Television  Company 
Business  Office,  Studio  and  Transmitter 

atop  the  Transit  Tower,  San  Antonio,  Texas 
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NRC  KAT    CFWFC        Re
vising  Plans,  FCC  Told  wbap-tv  Newsr

cei 
fWArV  a  •     ̂ bimlL^   =   wbap-tv  Fort  worth's 

NBC  TOLD  FCC  last  Thursday 
that  it  was  preparing  new  plans  to 
replace  the  projected  2 1,2 -hour  Sat- 

urday night  television  series  which 
had  prompted  Allen  B.  DuMont 
Labs  to  call  for  an  FCC  investiga- 

tion [Telecasting,  Jan.  9]. 
Gustav  B.  Margraf,  NBC  vice 

president  and  general  attorney, 
wi-ote  FCC : 

".  .  .  NBC  is  withdrawing  the 
order  which  it  placed  by  telegram 
dated  Dec.  28,  1949,  with  its  inter- 

connected television  affiliates  for 
8-10:30  p.m.  (NYT)  Saturdays  for 
13  weeks  commencing  Feb.  4,  1950. 
A  new  plan  has  been  formulated 
which  we  expect  to  offer  to  the 
stations  ■\\-ithin  the  next  few  days." 

Earlier,   in  response  to  FCC's 

request  for  information  as  a  result 
of  the  DuMont  protest,  Mr.  Mar- 

graf had  told  the  Commission  that 
for  the  present  it  would  withhold 
"affirmative  action"  on  its  original 
2i2-hour  plan.  He  gave  this  as- 

surance in  conjunction  with  a  re- 
quest for  "an  additional  reasonable 

period  of  time"  in  which  to  submit 
"fui'ther  considerations"  with  re- 

spect to  the  2 1/2 -hour  plan. 
NBC  had  stipulated  that  at  least 

15  affiliates  must  accept  the  2%- 
hour,  13-week  series.  There  was 
no  official  indication  of  how  many 
did  accept,  but  some  authorities 
said  it  was  fewer  than  the  required 
number. 

DuMont,  operator  of  a  rival  TV 
network,  had  charged   NBC  was 

CTI  COLOR 

Public  Demonstration 

Held  on  Coast 

FIRST  public  demonstration  of  color  TV  in  the  West  was  staged  last 
Thursday  and  Friday  by  Color  Television  Inc.,  San  Francisco,  partici- 

pant with  CBS  and  RCA  in  the  current  FCC  color  hearings. 
The  public  showing  was  staged  in  the  auditorium  of  San  Francisco's 

Emporium  department  store.  There  ^  
were  strong  protests  to  the  dem- 

onstrations by  Northern  California 
TV  distributors  and  dealers  who 
feared  the  showings  would  hurt 
set  sales  in  the  area. 
The  show,  a  half-hour  talent 

production  featuring  Del  Courtney, 
disc  jockey  on  KPIX  (TV)  San 
Francisco,  and  Eileen  Christopher- 
son,  singer,  was  microwaved  from 
CTI  laboratories  at  30  Sterling  St. 
to  KPIX  studios  in  the  Mark  Hop- 

kins Hotel  and  retransmitted  by 
KPIX  on  its  Channel  5. 

CTI  projection  type  color  re- 
ceivers were  set  up  in  the  Empo- 

rium auditorium  to  receive  the 
color  telecast.  Home  ̂ receivers  in 
the  area  received  the  show  in 
black-and-white. 

Arthur  Matthews,  president  of 
CTI,  said  the  colorcasts  achieved  a 

picture  definition  of  approximately 
350  lines. 

On  the  color  receivers,  reception 
was  steady  and  true  with  no  break- 

up of  color,  even  during  fast  mo- 
tion such  as  the  waving  of  flags 

and  brightly  colored  scarfs.  Defini- 
tion of  the  picture  was  clear. 

The  public  showing  last  week 
was  preceded  by  a  series  of  pri- 

vate closed  circuit  showings  for 

manufacturers'  representatives,  in- 
dustry people  and  newsmen  [Tele- 

casting, Jan.  16].  FCC  officials, 
who  had  earlier  planned  to  visit 
San  Francisco  for  the  test  show- 

ings, were  unable  to  make  the  trip. 
CTI  is  scheduled  to  demonstrate 

its  system  before  the  FCC  Feb.  20, 
to  be  followed  by  comparative  tests 
with  the  CBS  and  RCA  systems. 

trying  to  "freeze  out"  competition. NBC  contended  in  reply  to  FCC 
that  its  olfer  to  take  2%  hours 
of  affiliates'  time  on  Saturday 
night  was  intended  to  be  subject  to 
the  terms  of  affiliation  contracts 

(or  other  arrangements,  where  for- 
mal affiliation  contracts  had  not 

been  signed). 

Thus,  Mr.  Margi-af  wrote,  "it was  the  intent  of  the  telegram,  and 
it  is  believed  that  it  was  so  under- 

stood by  the  stations,"  that  pro- 
gram material  offered  by  NBC 

would  be  subject  to  the  station's 
right  to  refuse,  reject  and  substi- 

tute for  any  program  which  they 
considered  unsatisfactory,  unsuit- 

able, or  not  in  public  interest. 
Denial  Made 

The  letter  denied  that  NBC's 
telegram  to  DuMont  Network  Di- 

rector Mortimer  Loewi  was  an 
offer  for  NBC  use  of  the  entire 
DuMont  network.  The  offer  ap- 

plied only  to  DuMont's  WDTV 
(TV)  Pittsburgh,  "with  respect  to which  NBC  has  arrangements  for 
broadcasting  NBC  network  pro- 

grams," Mr.  Margraf  asserted, 
adding  that  this  was  "the  only 
reasonable  interpretation  which 

could  be  placed  upon  the  telegram." 
He  also  denied  that  NBC's  offer 

WBAP-TV  Fort  Worth's  sta- 
tion-produced newsreel,  Tex- 

as News,  carried  eight  of  the 
10  best  Texas  news  stories  of 

1949  named  by  the  Associ- 
ated Press,  four  of  them  fed 

by  WBAP  to  NBC-TV  for 
network  showing,  the  station 

says.  The  10-minute  news- 
reel  is  aired  at  6:45  p.m.,  five 
days  a  week,  using  coverage 

by  staff  camera-reportorial 
crews. 

involved  payment  of  each  station's "full  half -hour  rate."    He  said: 
.  .  .  The  telegram  stated  that  the 

station  would  be  paid  regular  com- 
pensation based  upon  its  half-hour 

rate.  It  was  the  intent  of  that  pro- 
vision, and  it  is  believed  that  it  was 

so  understood  by  the  stations,  that 
the  compensation  .  .  .  would  be  the 

percentage  stated  in  the  network's agreement  with  the  station  of  the 
half-hour  network  rate  specified  in 
the  agreement. 
NBC's  plan  anticipated  that  sev- 

eral advertisers  would  sponsor  the 

Saturday  night  series.  Their  com- mercials were  to  be  telecast  on  a 

rotating  basis.  Each  half-hour 
period  was  to  contain  three  one- minute  commercials,  followed  by  a 
30-second  station  break.  The  spon- 

sors were  not  identified. 

CBS  COLOR  SHOWING 

Congressional  Group  Given  Demonstration 

ON  SET  for  the  firfit  public  color  TV  show  staged  on  West  Coast  are 
(I  to  r)  :  Singer  Eileen  Christopherson;  Del  Courtney,  KPIX  (TV)  disc 
jockey  and  former  bandleader;  Zetta  Jones,  fashion  expert,  and  Pianist 
Lloyd  Simpson. 

CBS'  COLOR  TV  crusade  was 
taken  to  Capitol  Hill  last  week 
with  a  special  showing  of  its  sys- 

tem to  Senators  and  members  of 
the  House  of  Representatives. 
Senators  and  wives  were  guests 
of  CBS  at  a  demonstration  in 
Washington's  Walker  Bldg.  last 
Monday  [Broadcasting,  Jan.  16]. 
The  network,  which  has  been 

showing  its  system  to  the  public 
since  Jan.  12  (the  same  show  was 
presented  to  Congressmen),  regis- 

tered the  following  comments  from 
legislators  who  viewed  the  show- 
ing: 

Sen.  Charles  W.  Tobey  (R- 
N.  H.)  was  quoted  to  be  fascinated 
by  color,  saying:  "This  is  tops  in 
television  entertainment.  It's  the 
ultimate."  Iowa's  Sen.  Guy  M. 

Gillette,  a  Democrat,  said:  "It's astonishing  what  has  been  devel- 
oped in  color  television.  My  only 

criticism  is  that  the  color  is  almost 
too  vivid.  However,  it  is  a  marked 

advance  over  black-and-white." 
Mrs.  Herbert  H.  Lehman,  wife  of 

newly-elected  Democratic  Senator 
from  New  York,  thought  the  show- 

ing "very  exciting"  because  "color 
always  has  meant  very  much  to- 

me." Sen.  Edward  J.  Thye  (R- 
Minn.)  who  attended  the  demon- 

stration with  Mrs.  Thye,  said  the 
color  was  excellent  and  that  they 

liked  the  showing  since  "these  pic- 
tures are  more  natural  in  color 

and  clearer  than  black-and-white." 
Sen.  John  J.  Williams  (R-Del.) 

who  said  he  and  his  wife  did  not 
own  a  black-and-white  set,  had  but 
this  to  say,  according  to  CBS: 
"This  is  wonderful." 
The  demonstration  was  pre- 

sented for  House  members  Wednes- 
day and  Thursday  (Jan.  25-26). 

Also  on  the  invitation  list  were 

members  of  the  President's  Cab- 
inet. While  only  a  few  Senators 

appeared  at  the  Monday  showing, 
they  had  many  emissaries  in  the 
attendance  of  their  wives,  assist- 

ants and  other  Capitol  Hill  person- 
nel. Today,  CBS  has  scheduled 

previews  for  top  echelon  from  the 
Pentagon  and  other  major  govern- 

ment departments.  Supreme  Court 
and  other  judicial  members  of  the 
federal  courts  in  Washington  will 
be  guests  of  CBS  at  a  later  date 
in  the  week. 

Senators  Tobey  (I)  and  Williams 

take  a  closeup  look  at  CBS'  color. 
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to  demonstrate  the  use  of  the  prod- 
uct in  the  home,  has  great  possi- 

bilities to  promote  the  sale  of  food 

and  household  products." The  Brooklyn  Union  Gas  Co.  has 
been  using  time  on  Market  Mel- 

odies. The  firm  has  participated  in 
radio  occasionally  in  the  past,  but 
feels  that  television  really  can  do 

a  better  job  for  it.  The  company's food  demonstrators  are  on  Market 
Melodies  every  Thursday.  They 
give  cooking  hints  and  show  how 
an  appetizing  dinner  can  be  pre- 

pared in  their  half-hour  period. 
The  cooking  is  done  in  the  Market 
Melodies  kitchen,  beautifully 
equipped  with  modern  automatic 

show  started  on  a  two-spot  a  week 
basis  and  is  still  with  them. 

The  owner  of  an  Italian  restau- 
rant devised  an  interesting  gim- 

mick. He  bought  a  quarter-hour  a 
week  on  the  show  and  got  three 
suppliers  to  go  in  with  him.  He 
showed  how  to  prepare  Italian 

dishes,  using  the  suppliers'  prod- ucts. He  also  made  an  offer  on 
the  air  that  he  would  go  to  any- 

body's home  and  cook  an  Italian 
dinner  for  them  free  of  charge. 
He  had  several  requests,  which  we 
understand  he  is  still  fulfilling. 

Fully  aware  that  it  is  difficult 
to  attribute  over-the-counter  sales 
to  any  one  medium  when  more  than 

'yMcrrfcef  H/ielodies' 

WJZ-TV's  Daytimer  Earns 
Advertiser  Accolades 

By  MARJORIE  DORRANCE 
Account  Executive 
French  &  Preston 

DESPITE  the  general  neg- 
lect of  daytime  telecast- 
ing, Market  Melodies  on 

WJZ-TV  New  York  is  one 
show  that  has  become  as  pop- 

ular as  it  deserves  in  a  little 
over  six  months  on  the  air. 

Bucking  baseball  competi- 
tion all  summer  in  its  time 

period,  Tuesday  through 
Saturday  from  2  to  4  p.m.*,  it  has 
forged  ahead  retaining  old  spon- 

sors, picking  up  new  ones  and 
turning  down  those  that  could  not 
be  accommodated.  Of  the  six  orig- 

inal sponsors,  four  are  still  with 
them — one,  a  seasonal,  cancelled  at 
the  end  of  the  summer — and  eight, 
new  steady  ones  have  been  added. 
One-shots  are  frequently  dropping 
in  when  the  time  is  available. 

One  session  with  lovely  Anne 
Russell  and  big,  friendly  Walter 
Herlihy,  who  emcee  Market  Mel- 

odies, helps  convince  a  sponsor  that 
this  show  is  for  his  product — espe- 

cially if  he  wants  to  sell  to  women. 
Anne  and  Walter  really  know  how 
to  appeal  to  the  ladies.  Listeners 
write  in  and  say  that  it's  a  reUef 
to  find  two  emcees  who  talk  like 
normal  people  about  things  worth 
hearing. 

They  work  their  commercials  into 
interesting,  chatty  conversations  so 
easily  that  you  don't  realize  they're 
selling  until  you  find  yourself  going 
out  to  buy  the  product.    Their  line 

Ann  Russell  and  Walter  Herlihy 
inspect  a  Servel  refrigerator. 

*  M-irket  Melodies  is  now  heard Wednesday  through  Saturday,  from  2  to 
4  p.m.  since  WJZ-TV  curtailment  of 
Tue'dTy  programming. 
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of  patter  plus  many  welcome  fea- 
tures— such  as  cooking  demonstra- 

tions, fashions,  interior  decorating, 
interviews  with  women's  club  mem- 

bers, dancing  lessons,  knitting  in- 
structions, up-to-the-minute  news, 

tips  on  hair  styling  and  make-up, 
guests  with  unusual  products,  and 
talent  from  radio,  stage  and  night 
clubs — really  "gets  over"  to  the 
audience  and  pays  off  for  a  spon- 
sor. 

Mail  Response  Heavy 

If  you  have  a  food  product  to 
sell.  Market  Melodies  is  the  place  to 
sell  it.  About  65  of  their  mail  is 
requests  for  recipes — the  response 
to  pamphlet  offers  is  tremendous. 
A  brochure  suggesting  ways  to  pre- 

pare chicken  that  was  offered  three 
times  brought  in  about  8,000  re- 

quests. Frances  Foley  Gannon, 
from  the  Dept.  of  Markets,  who 
was  on  the  show  Jan.  5,  has  been 
swamped  with  cards  asking  for  her 
food  purchasing  booklets.  On  the 
average,  the  show  has  a  steady  pull 
of  about  5,000  pieces  of  mail  a week. 

If  life  ever  seems  too  hectic  for 

the  principals  of  Market  Melodies, 
a  talk  with  any  of  their  enthusiastic 
sponsors  makes  their  efforts  seem 
worthwhile.  Hugh  J.  Davern,  vice 
president  in  charge  of  merchandis- 

ing of  the  Grand  Union  Co.,  says: 
"We  have  used  the  television 

show  Market  Melodies  consistently 
since  its  origin  in  May  of  1949. 
According  to  results  of  test,  we  feel 
that  television,  due  to  its  ability 

gas  appliances — a  Servel  gas  re- 
frigerator and  a  Roper  automatic 

clock  controlled  gas  range.  This 
big  utility  company  feels  there  is 
a  great  advantage  in  being  able  to 
show  its  appliances  in  use. 

Salesmen  Enthusiastic 
One  of  the  most  enthusiastic 

sponsors  is  the  maker  of  "Minwax" — a  furniture  polish.  The  firm  has 
a  15-minute  demonstration  one  day 
a  week,  showing  how  to  finish  fur- 

niture. William  Mackey,  the  sales 
manager  of  the  company,  said  they 
were  convinced  by  their  own  sales- 

men that  they  should  buy  time  on 
Market  Melodies.  Said  Mr.  Mackey: 

"The  salesmen  were  sold  on  the 
show  because,  you  know,  salesmen 
are  naturally  lazy,  and  they  could 
see  this  would  be  a  really  easy  way 

to  sell  our  product."  The  "Min- 
wax" people  feel  that  on  television 

they  can  do  something  educational 
as  well  as  sell.  Refinishers  from 
their  company  tell  the  audience 
how  to  refinish  everything  from  a 
book-end  to  a  bed,  both  antiques  and 
new  pieces.  One  day  they  brought 
in  some  boys  from  a  manual  train- 

ing school  to  do  the  refinishing — 
that  day  there  was  no  commercial. 

The  "Minwax"  people  also  do  a 
lot  of  newspaper  advertising  and 
have  used  some  spots  on  the  best 
daytime  radio  programs.  But  they 
are  convinced  Market  Melodies  is 
for  them.  They  have  some  interest- 

ing figures  on  costs.  On  cost  per 
inquiry  basis  they  figure  $4.50  per 
inquiry  on  newspaper,  contrasted 
with  only  $1  per  inquiry  on  Mar- 

ket Melodies.  They're  planning 
some  advertising  for  other  cities — 
and  you  guessed  it — they're  using television. 

Among  the  regular  sponsors  on 
Market  Melodies  is  Stahl-Meyer  f or 
its  canned  meat  products,  "Snow 
Crop"  frozen  orange  juice,  and 
Hills  Brothers  Dromedary  Mixes. 
The  fact  that  they  have  used  Mar- 

ket Melodies  without  interruption 
on  a  full  schedule  ever  since  it  first 
went  on  the  air  last  May  certainly 
shows  that  they  are  satisfied.  Con- 

tinental Bakers  bought  time  for 
"Wonder  Bread"  shortly  after  the 
one  is  used.  Market  Melodies  has  a 

direct  sales  record  to  show.  They 
received  284  orders  from  one  an- 

nouncement for  a  $15  reconditioned 
vacuum  cleaner,  $600  worth  of 
sales  apiece  from  a  series  of  an- 

nouncements for  a  $2.95  Jiffy 

Stitcher,  700  sales  from  five  an- 
nouncements for  a  S2.95  set  of  plas- 

tic Christmas  tree  ornaments,  and 
300  sales  from  one  announcement 
for  a  $1  set  of  toy  balloons.  These 
figures  represent  substantial  profits 
for  sponsors  when  you  consider 
that  one-minute  announcements 
cost  $120  (per). 

The  future  for  Market  Melodies, 
Emcees  Anne  Russell  and  Walter 

Herlihy,  Producer  -  and  -  Owner 
Arthur  B.  Modell,  Associate  Pro- 

ducer Charles  A.  Harbruck  and 

staff  looks  increasingly  more  inter- 
esting. They're  all  young,  quick 

to  catch  what's  going  on,  and  well 
equipped  with  a  tongue-in-cheek attitude  to  withstand  the  gaff  of  a 
two-hour  daily  show.  There  has 
never  been  a  script  for  the  show. 
Anne  and  Walter  remember  every- 

thing, including  commercials.  And 
if  you  think  television  sponsors 
aren't  imaginative  about  what  they 
want  included  in  their  commercials, 

you  haven't  heard  Market  Melodies. Planning  Sequel 

At  the  moment  Modell-Harbruck 
Inc.  are  working  on  the  idea  of  an 
additional  show  that  will  be  similar 
to  the  Holiday  Hints  that  Anne  and 
Walter  did  for  them  right  before 
Christmas.  Holiday  Hints  proved 
itself  a  money-maker  and  boa.sted 
among  its  sponsors  the  rarely  heard 
from  advertisers,  F.  W.  Woolworth 
and  John  David  Stores. 

Market  Melodies  has  all  the  ear- 
marks of  a  show  that's  sreared  to 

grow  synchronously  with  TV. 
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is  built-in 

There  are  two  pictures  on  this  page: 

the  one  you  are  looking  at;  and  the  one 

they  are  looking  at  (which  you  can't  see). 

To  you  the  important  picture  is  the  people 

in  front  of  the  television  screen.  It  is  a 

picture  of  the  special  impact  achieved  only 

by  this  medium,  yet  which  goes  far 

beyond  the  novelty  of  television. 

But  we  are  equally  concerned  with  the 

picture  on  the  screen.  For  it  is  the  result  of 

creative  programming  which  alone  can 

sustain  this  kind  of  impact . . .  building  into 

every  program  the  magic  that  holds  the 

largest  audiences  week  in  and  week  out. 

It  is  now  clear  that  CBS  is  the  richest 

source  of  such  programming  in  television 

today;  that  CBS  consistently  has  more 

of  the  most  popular  programs  than  any 

other  network;  and  that  most  of  these 

programs  have  been  created  or  produced 

by  the  Columbia  Broadcasting  System. 

This  picture  of  television's  impact  is  a 

picture  any  advertiser  can  create  — 
but  he  needs  the  magic  of  CBS  to  hold  it. 

CBS  TELEVISION 



Telefile 

(Continued  from  Telecasting  5) 
Cole  as  sales  service  manager; 
Harry  Munson,  film  dh-ector,  and 
Chief  Engineer  Rodgers.  In  charge 
of  public  relations  is  Theodore  A. 
Okon. 
When  the  station  signs  off  each 

evening,  there  falls  to  the  an- 
nouncer a  bit  of  an  extra  chore. 

His  final  task  is  reading  the  an- 
nouncement: "The  program  sched- ule of  WDTV  can  be  found  in  the 

follovvfing  newspapers  .  .  ."  and 
there  follovv's  a  list  of  the  names 
of  25  district  newspapers. 

The  newspapers  on  the  list  are 
from  the  tri-state  area  of  Penn- 

sylvania, Ohio  and  West  Virginia. 
Those  listed  include  the  three  Pitts- 
bui'gh  dailies,  plus  the  Courier  and 
the  American  Jewish  Outlook;  and 
one  or  more  papers  in  each  of  the 
following  cities  where  WDTV  has 
a  large  audience :  Homestead, 
McKeesport,  Greensburg,  Latrobe, 
Jeannette,  Tarentum,  Aliquippa, 
New  Castle,  Beaver  Falls,  Butler, 
Uniontown,  Point  Marion,  Johns- 

town, and  Altoona,  Pa.;  Steuben- 
ville,  Youngstown  and  East  Liver- 

pool, Ohio,  and  Wheeling,  W.  Va. 
When  television  started  in  Pitts- 

burgh, there  were  no  more  than  a 
handful  of  TV  sets  in  the  coverage 
area.  As  of  Jan.  1  WDTV  claimed 
an  audience  of  at  least  325,000 
viewers — and  dealers  were  running 
60  to  90  days  behind  in  filling 
orders. 

Another 

FIRST 

for  KDYL-TV 

Afternoon  programming 
aimed  at  women 

(naturally) 

marks  another  important 

"first"  for  Salt  Lake's 
first  TV  station. 

Availabilities 

during  this 

3  to  5  p.m.  period 

are  unusually 
attractive. 

Salt  Lake  City,  Utah 

National  Repretentative:  Jahn  Bloir  A  C*. 

IRVING  MACK 

HERE'S  A  REASON  why  Filmack 
Trailer  Co.'s  sales  letters  pack  a  wallop. 
Letter-writing  is  the  boss's  hobby. 

In  fact,  Irving  Mack,  who  founded  the  Chi- 
cago film  trailer  firm  30  years  ago,  has  little 

truck  with  any  diversion  that  fails  to  contrib- 
ute to  Filmack's  prosperity.  He  went  to  college 

only  after  he  realized  Northwestern  U.  had 
a  few  courses  that  would  aid  him  in  his  busi- 

ness. And  his  friends  note  with 
amusement  that,  although  for  ffve 
years  it  seemed  he  had  raised  three 
sons  to  be  soldiers,  he  now  has 
them  exactly  where  he  always 
planned  they  should  be — at  Film- 
ack. 

Son  of  a  Centerville,  Iowa,  gro- 
cer, Mr.  Mack  moved  to  Chicago  at 

the  age  of  13.  He  attended  Wen- 
dell Phillips  High  School  in  the 

days  before  it  became  famous  as 
an  all-Negro  institution.  Still  in 
his  mid-teens,  he  became  assistant 
publicity  director  of  sprawling 
White  City  Amusement  Park,  on 
Chicago's  south  side,  and  at  18 
joined  the  Jones,  Linick  &  Schaefer 
film  exchange.  Five  years  later. 
Universal  Film  Co.  named  him  ex- 

ploitation manager  for  its  Chicago 
territory,  and  in  1919,  at  the  age 
of  24,  he  organized  Filmack. 

His  first  accounts  were  the  Mid- 
west, Terminal,  and  Piccadilly  the- 

atres, but  he  soon  added  Ascher 
Bros.,  Lubliner  &  Trinz,  Selznick 
Pictures,  Metro,  Goldwyn  (prior  to 
formation  of  M-G-M),  and  others 
to  a  roster  of  film  exhibitors  that 
now  stretches  across  the  nation. 

"If  you've  been  in  a  movie  the- 

Mr.  MACK 
*    *    *  _ 

atre  anywhere  in  the  country  with- 
in the  past  30  years,  you've  seen 

a  Filmack  trailer,"  he  boasts. 
With  the  advent  of  TV,  Irving 

Mack  figured  his  backlog  of  expe- 
rience qualified  him  to  make  titles 

for  TV  shows,  as  well  as  complete 

FCC  FREEZE 

Dr.  DuMont  Urges  Action 

In  WDTV  (TV)  Talk 

LIFTING  of  the  FCC  freeze  on  TV  to  permit  development  of  a  "truly 
competitive  television  transmission  system"  on  a  nationwide  basis  was 
advocated  by  Dr.  Allen  B.  DuMont,  president  of  Allen  B.  DuMont  Labs., 
in  an  address  Tuesday  at  the  first  anniversary  dinner  of  WDTV  (TV) 
Pittsburgh  (see  Telefile,  page  4).  *  

Dr.  DuMont  was  principal 
speaker  at  the  dinner.  Comdr. 
Mortimer  W.  Loewi,  director  of 
DuMont  Television  Networ-k,  wel- 

comed dinner  guests  on  behalf  of 
the  network,  and  Donald  A.  Stew- 

art, WDTV  general  manager,  on 
behalf  of  the  station.  Larry  Israel, 
sales  director,  introduced  speakers, 
including  Herb  Akerberg,  CBS  vice 
president  in  charge  of  station  rela- 

tions, and  Sol  Taishoff,  editor  and 
publisher  of  Broadcasting-Tele- 
casting. 

The  first  and  most  important  TV 
problem,  Dr.  DuMont  said,  is  to 
provide  more  channels  for  black- 
and-white  television  so  all  major 
markets  will  be  properly  served.  He 
cited  Pittsburgh  as  "a  prime  ex- 

ample of  the  extreme  necessity  of 
settling  quickly  this  problem  of  al- 

locating new  channels  and  issuing 

new  construction  permits."  Of  58 markets  having  TV,  39  or  67%  have 
only  one  station  because  of  the 
freeze,  he  added. 

By  1951,  Dr.  DuMont  predicted, 
25%  of  all  Pittsburgh  families  will 
have  TV  sets  despite  the  one-sta- 

tion limitation.  Black  -  and  -  white 
should  be  allocated  now,  letting 
color  come  when  it  is  "more  com- 

pletely perfected  and  when  lasting- 
standards  of  quality  and  perform- 

ance can  be  adopted,"  he  insisted. 
Charging  that  the  FCC  is  trying 

to  cram  color  down  the  industry's 
throat,  he  said  he  believes  "it  will 
be  10  years  before  we  can  have  a 
nationwide  system  of  color  televi- 

sion equal  in  quality,  reliability  and 
comparative  cost  to  our  present 

black-and-white  system." 
At  a  news  conference  Dr.  Du- 

Mont predicted  75%  of  homes  will 
have  TV  receivers  within  five  or 
six  years.  He  said  WDTV  hopes 
to  have  programs  originating  from 
local  studios  by  autumn.  The  sta- 

tion will  welcome  TV  competition 
in  the  city,  he  explained,  because 
it  will  stimulate  set  sales  and  busi- 

commercials.  He  launched  a  pro- 
motional campaign  in  the  TV  trade 

press  and  unloosed  a  barrage  of  his 
best  sales  letters. 
One  of  his  first  TV  accounts 

was  KoolVent  Awnings.  He  ani- 
mated a  series  of  still  photographs 

of  KoolVent's  manufacturing  proc- 
ess for  its  TV  show  over  WBKB 

(TV)  Chicago.  The  animation 
gave  a  feeling  of  action  and  motion 
to  the  stills  by  means  of  a  special 
film  process  which  he  developed  in 
his  own  laboratories.  A  one-min- 

ute commercial  was  produced  for 

$45. 

Using  his  efficient  film  trailer 
"assembly  line,"  which  operates 

day  and  night,  he  made  a  "roll- down"  of  52  names  and  show  titles 
for  the  opening  and  closing  of  a 
half-hour  TV  show  for  $25.  A 
one-minute  sound  movie  was  pro- 

duced for  $150. 
The  list  of  TV  producers  using 

Filmack  is  growing  as  agencies 
and  stations  learn  that  Irving 
Mack's  rapid  techniques  make  it 
possible  for  them  to  buy  his  tricky 
film  productions  for  less  money 
than  they  can  produce  static  cards 
or  slides.  Mr.  Mack  emphasizes, 
however,  that  he'll  never  tackle "big"  TV  productions. 

Policy  Explained 
"We're  not  Cecil  B.  DeMilles. 

We're  not  Walt  Disneys,"  he  in- 
sists. "All  we  offer  are  high 

quality  -  low  budget  productions 

with  extra  quick  service." Mr.  Mack  and  Belle  Harris  of 
Chicago  were  married  32  years 
ago.  Their  three  sons — Joseph, 
29;  Bernard,  27;  Donald,  23— saw 
action  in  World  War  II,  and  each 
was  decorated  with  the  Order  of 
the  Purple  Heart.  Each  pursued 
different  courses  at  college  (Joseph 
at  Loyola;  Bernard  and  Donald  at 
Northwestern)  to  prepare  them 
for  separate  and  distinct  duties  at 
the  Filmack  shop,  where,  their  Dad 

hopes,  they  will  one  day  "take 

over." 

Mr.  Mack,  who  represented  Film 
Daily  in  Chicago  for  some  time,  is 

a  familiar  figure  on  Chicago's 
Wabash  Ave.  "film  row,"  where  he 
has  spent  most  of  his  business 
career.  He  is  a  national  repre- 

sentative of  the  Variety  Club  and 
holds  memberships  in  the  Tub 
Thumpers,  Covenant  Club  of  Chi- 

cago, Prudence  Lodge  of  the 

A.F.A.M.,  and  B'nai  B'rith. 

PACKARD  TV 
Places  Horfon  on  ABC 

PACKARD  MOTOR  CAR  Co.,  De- 
troit, through  Young  &  Rubicam, 

New  York,  will  sponsor  Edward 
Everett  Horton  in  a  half-hour  TV 
show  on  ABC-TV  starting  March 
23.  This  marks  Packard's  first use  of  television. 

The  production,  as  yet  untitled, 
will  have  a  mythical  hotel  for  its 
setting.  Rights  have  been  acquired 

to  all  of  Gordon  Jenkins'  composi- 
tions, including  the  musical  vi- 

gnettes, which  will  form  a  musical 
basis  for  the  weekly  telecasts.  Mr. 
Horton  will  play  the  role  of  Hotel 
Manager.  Monte  Proser  will  be  in 
charge  of  production. 
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ABC  FILM  PACE 

'Crusade'  To  Show  Profit 

Te-Ve 

ABC's  $400,000  film  series  Crusade 
in  Europe,  based  on  Gen.  Dwight 
D.  Eisenhower's  book,  may  turn 
out  to  be  a  profitable  venture  for 
the  network  if  it  can  continue  to 
market  the  26-week  series  at  the 
present  pace. 
The  series,  first  sponsored  by 

Time  magazine  on  its  initial  run, 
is  now  in  its  second  run  on  a  syndi- 

cated basis.  More  than  30  stations 
have  bought  it,  15  of  which  are  run- 

ning it  sponsored.  It  is  expected 
that  the  second  run  income  will  add 
$130,000  to  ABC  coffers. 
ABC  will  have  the  right  to  a 

third  run  of  the  series.  If  it  can 
duplicate  the  income  of  the  present 
series,  it  was  acknowledged  by 
Ludwig  Simmel,  in  charge  of  ABC 
cooperative  sales,  ABC  will  show 
a  profit  on  this  venture,  which  was 
regarded  last  May  as  the  most  am- 

bitious film  series  made  to  date  for 
television. 

The  film  is  being  released  to  sta- 
tions on  a  sustaining  basis  at  25% 

of  their  network  rates  and  on  a 
commercial  basis  at  50%  of  their 
national  evening  rates.  The  latter, 
depending  on  location,  ranges  any- 

where from  a  low  of  $75  to  a  high 
of  $1,000. 
Mr.  Simmel  said  that  when 

Crusade  was  first  offered  as  a  syn- 
dicated series  in  December,  sales 

were  slow.  Most  purchases  of  the 
series  came  in  during  the  past 
three  weeks  and  are  still  coming 
in,  he  said. 

TV  PACKAGERS 

Face  Talent  Problem 

ONE  of  the  biggest  problems  ad- 
vertising agencies  have  experienced 

in  dealing  with  television  packag- 
ers is  that  the  shows  presented  too 

frequently  depend  on  talent  that 
can't  be  delivered,  Sylvan  Tap- 
linger  of  Kenyon  &  Eckhardt,  last 
week  told  a  meeting  of  the  Televi- 
tion  Writers  Group  in  New  York. 
He  cautioned  writers  against 

planning  shows  that  depended  on 
stage  or  screen  stars  whose  con- 

tracts make  television  appearances 
impossible. 

At  the  same  time,  he  emphasized, 
a  show  idea  without  talent  is  sel- 

dom good  enough  to  clinch  a  sale 
for  an  independent  packager. 

Because  of  the  talent  problem, 
he  said,  agencies  prefer  to  deal 
with  established  package  firms  and 
the  networks  rather  than  with  in- 

dividual packages.  However,  a 
person  with  an  exceptional  idea 
who  can  not  deliver  the  talent  may 
sometimes  sell  his  idea  to  an 
agency  on  a  royalty  basis,  he  said. 

Irvin  Paul  Sulds,  president  of 
Irvin  Paul  Sulds  Inc.  and  president 
of  National  Society  of  Television 
Producers,  said  that  television  is 
currently  in  an  era  of  low-budget 
shows  because  of  inadequate  circu- 

lation to  justify  a  sponsor's  spend- 
ing more.  He  looked  to  the  lifting 

of  the  FCC  freeze  before  circula- 
tion would  expand. 

Drawn   for  TELECASTING  by  John  Zeigler 

"He  always  turns  it  off  three  min- 
utes before  the  hockey  game  ends 

so  as  to  not  get  caught  in  the 

crowd!" 

NEW  TV  STUDIO 

To  Animate  Video  Films 

BILL  STURM  Studios  has  been  or- 
ganized to  produce  art  work  and 

animation  for  television,  commer- 
cial and  educational  motion  pic- 

tures and  slide  films.  It  also  will 
produce  live  action  pictures. 

The  firm  is  comprised  of  Bill 
Sturm,  Crestes  Calpini  and  Albert 
D.  Hecht.  Office  will  be  at  53  East 
9th  St.,  New  York. 

Mr.  Sturm  has  worked  at  Max 
Fleischer  Studios,  Walt  Disney, 
Fletcher  Smith  Studios  and  Loucks 
&  Norling.  Mr.  Calpini,  a  former 
president  of  Screen  Cartoonists 
Guild,  worked  at  Famous  Studios. 

Mr.  Hecht,  a  member  of  the  pro- 
duction committee  of  the  National 

Television  Film  Council,  has  been 
an  account  executive  for  such  TV 
film  accounts  as  Botany  Mills, 
Lucky  Strikes,  Sheffield  Dairies 
and  others. 

Telestatus 
(Continued  from  Telecasting  6) 

picture  such  programs  as  Hopa- 
long  Cassidy,  seen  Sunday  after- noon with  very  little  competition, 
and  Super  Circus,  in  a  similar  situ- 

ation, appear  high  up  in  the  rank- ings. 

Washington's  Top  10  television 
programs  for  the  week  of  Jan.  8-15 
are  reported  by  ARB  as  follows : 
1.  Texaco  Star  Theatre 
2.  Hopalong  Cassidy 
3.  Godfrey  &  Friends 4.  Toast  of  the  Town 
5.  Stop  the  Music 
6.  Super  Circus 7.  Amateur  Hour 
8.  Frontier  Theatre 
9.  Fireside  Theatre 

10.  Boxing  (N.  Y.  Fri.) 
*  Mon.  through  Sat.  average. 

67.9 
51.1 
47.1 
46.3 

44.5 

44.0 

42.1 

*41.5 

40.6 
38.4 

TELEVISION  Workshop,  sponsored  by 
WMAL-TV  Washington  and  American 
U.,  that  city,  currently  being  con- 

ducted for  15  weeks  in  station's  stu- dios. Enrolbnent  is  limited  to  20 
persons  with  radio  or  motion  picture 
production  experience.  Course  being 
conducted  by  Van  Beuren  W.  DeVries, 
WMAL-TV  producer. 

LOOK  WHO'S  HERE!  THE  MOST-WELCOME  GUEST  HAS 
ARRIVED!    THE  PARTY  CAN  GET  GOING  GOOD  NOW. 

He's  not  a  big  high-pressure  tycoon  (50,000  W.),  nor  is  he  a  loud-shouter  (250  W.). 
He's  just  a  guy  everyone  knov^^s — and  likes  tremendously. 

He's  WKRC,  dominating  the  evening  field  in  Cincinnati. 

HOOPER  SHARE  OF  AUDIENCE  NOV.-DEC.-1949 
EVENING,  SUN.  THRU  SAT.,  6:00  P.M.-10:30  P.M. 

Sets-ln Sta. Sta. 
Use A B 

37.4 
9.2 8.0 

WKRC 

25.1 

Sta. 
C 

22.6 

Sta. D 

Day 

Only 
Sta. 
E 

9.9 

Sta. 
F 

Day 

Only 

FM-TV 
Others 

25.1 

What  about  TELEVISION? 

Hasn't  made  a  bit  of  difference.  Though  tee-vee  has  grown  by  leaps 
and  bounds  in  Cincinnati,  WKRC  continues  to  grow,  to  attract  more 
listeners  every  day. 

Yes,  it's  no  wonder  Cincinnatians  are  saying:  "More  of  our  friends 
and  neighbors  listen  to  WKRC  than  to  any  other  Cincinnati  radio 

station." 

CBS   IN  CINCINNATI 

Nationally   Represented   by  the   KATZ  AGENCY 
Radio  Cincinnati  Inc.  WKRC(AM)  .  .  .  WKRC(TV)  .  .  .  WCTS(FM) 

Affiliated  With  Cincinnati  Times-Star 
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O^n  tko,  doited  line 

PARTICIPATING  in  presentation  of  a 
Ford  franchise  to  Detroit's  Walker 
Motors,  telecast  on  Walker-sponsored 
WXYZ-TV  wrestling  show,  are  (I  to 
r),  Gil  Schaefer,  pres.,  and  Tom 
Walker,  v.  p..  Walker;  Larry  Doyle, 
Ford  regional  sales  mgr.;  Eric  Wil- 

liamson, Ford  Detroit  asst.  sales  mgr. 

PLACING  Greater  Boston  Pontiac 
Dealers  Assn.  sponsorship  of  Roller 
Derby  on  WNAC-TV  Boston  are, 
seated  (I  to  r)  Linus  Trovers,  WNAC- 
TV  V.  p.;  Latham  Clark,  N.  E.  Pon- 

tiac mgr.;  Dudley  Talbot,  pres.. 
Greater  Boston  Pontiac  Dealers; stand- 

ing,  George  Steffy,  WNAC-TV, 
"^^^  Wm.  J.  Small,  Small  Agency. 

GREATER  Cincinnati  Ford  Dealers 
contract  for  a  variety  program  on 
Crosley  Corp.  outlet  WLWT(TV)  Cin- 

cinnati. Seated  (I  to  r):  Daniel  Bauer, 
Lou  Bauer  Inc.;  Samuel  M.  Levy,  Ford 
Dealer.  Standing:  James  Davidson, 
Fuller  Automobile  Co.;  Bill  McClus- 
key,  WLWT;  Jack  Lester,  Ford  Co. 

IT'S  smiles  all  around  after  hair 
stylist  J.  Baldi  (r)  contracts  to  con- 

tinue for  another  26  weeks  his  par- 
ticipating spots  on  the  Gibson  & 

Pierce  Holiday  House  program  over 
WTVJ  (TV)  Miami,  Fla.  Congratu- 

lating him  are  Alex  Gibson  (I)  and 
Jackie  Pierce,  stars  of  the  show. 

COMPLETING  contract  for  Pilot  Life 
Insurance  Co.  sponsorship  of  Crusade 
in  Europe  on  WFMY-TV  Greensboro, 
N.  C,  for  26  weeks  are  Norman  Git- 
tleson  (1),  WFMY-TV  account  execu- 

tive, and  C.  R.  Andrews,  Pilot  adver- 
tising manager.  Contract  became  ef- 

fective Jan.  12. 

TO  Aid  De  Dominicis  (I),  secretary- 
treasurer  of  WNHC-TV  New  Haven, 
Conn.,  goes  the  distinction  of  being 
the  first  to  complete  arrangements 
for  an  NBC  television  affiliation  con- 

tract for  1950.  The  ceremony  is  wit- 
nessed by  E.  B.  Lyford  of  NBC-TV 

stations  relations  department. 

COLLEGE  TV  STUDIO 
WSYR-TV  To  Transmit  Syracuse  U.  Programs 

OWNING  and  operating  its  own 
TV  studio,  with  programs  to  be 
transmitted  by  WSYR-TV  Syra- 

cuse, Syracuse  U.  is  entering  the 
field  of  television,  Chancellor  Wil- 

liam P.  Tolley  announced  Saturday. 
Studio  construction  is  slated  to 
begin  shortly  on  the  Syracuse  U. 
campus. 

Syracuse  U.,  Chancellor  Tolley 
pointed  out,  becomes  the  first  insti- 

tution of  higher  learning  to  em- 
bark on  a  full-scale  cooperative 

ventiire  in  television  training  and 
programming.  He  said  the  univer- 

sity is  making  extensive  plans  for 
the  development  of  TV  in  the  fields 
of  adult  education  and  public  serv- 

ice programming,  training  of  per- 
sonnel and  research. 
Planned  10  Years 

Chancellor  Tolley  said  that  TV 
at  Syracuse  U.,  planned  for  10 
years,  has  been  made  possible 
through  funds  held  in  reserve  for 
the  purpose  by  the  university  for 
many  years  and  through  WSYR- 
TV  which  has  offered  its  trans- 

mitter for  telecasting  university 
programs.  About  four  years  ago,  he 
stated,  WSYR-TVgranted  funds  to 
the  university  for  television  re- 

search. The  station  also  will  finance 
the  link  to  its  transmitter  and  will 
defray  a  portion  of  the  costs  of 
studio  operation. 

Citing  the  cooperation  between 
a  commercial  television  station  and 
a  large  urban  university,  Dean 

Bartlett  of  Syracuse  U.  said:  "We 
believe  that  the  plans  that  have 
been  drawn  for  television  at  Syra- 

cuse U.  are  among  the  most  signifi- 
cant developments  of  what  promises 

to  be  the  most  vital  area  of  mass 

communication." Programs  of  the  university  will 

originate  in  its  present  Studio  "A" and  will  go  by  coaxial  cable  and 
relay  to  the  WSYR-TV  transmitter 
at  Sentinel  Heights.  Beginning 
March  1,  Prof.  Kenneth  G.  Bart- 

lett, director  of  the  radio-television 
center,  expects  to  broadcast  a  mini- 

mum of  three  hours  of  live  talent 
programs  each  week  from  the 
studios. 

Commenting     on     the  school's 

plans,  Col.  Harrv  C.  Wilder,  presi- 
dent of  WSYR-AM-FM-TV,  said: 

"For  many  years  the  support  of 
WSYR  for  the  AM  and  FM  edu- 

cational broadcasting  of  the  radio 
center  at  Syracuse  U.  has  been 
recognized  in  industry  and  educa- 

tional circles  as  a  pioneering  ex- 
ample of  the  mutual  benefits  com- 

mercial broadcasters  and  educa- 
tional institutions  can  and  should 

gain  by  close  and  friendly  associa- tion. 

"Just  as  we  have  taken  pride  in 
our  small  part  in  the  development 
of  Syracuse  U.'s  radio  center  under 
Chancellor  Tolley  and  Dean  Bart- 

lett into  the  outstanding  educa- 
tional radio  center  in  the  nation, 

so  we  are  glad  to  move  on  into 
this  great,  new  field  of  television 
with  so  progressive  and  vigorous 

an  educational  institution." 
Facilities  will  include  a  three- 

camera  chain  and  film  camera  al- 
though use  of  film  will  be  chiefly 

incidental  to  the  live  programs. 
Arrangements  also  are  being  made 
for  the  pick-up  of  remote  events 
from  various  strategic  campus 
locations  such  as  the  stadium  and 
lecture  and  concert  auditoriums. 

PROGRAM  TAGS 

Asks  FCC  To  Require  Notice 
FCC  WAS  ASKED  last  week  to 
require  television  stations  to  an- 

nounce at  the  beginning  of  each 
program  whether  it  is  (a)  live, 

(b)  film,  or  (c)  kinescope  record- 
ing. The  request  came  in  a  letter 

from  Charles  W.  Curran  of  New 

York,  who  said  he  was  not  em- 
ployed in  television  but  was  writ- 

ing as  a  "television  viewer." He  said  the  quality  of  each  type 

of  origination  varies,  with  "kine- 
scoping  being  about  one-third  as 
satisfactory  as  live  programming." If  viewers  were  told  in  advance 
what  type  each  program  would  be, 
then  needless  adjustment  of  sets 
might  be  reduced,  he  said.  The 
change  he  requested  would  involve 
amendment  of  Sec.  3.688  of  FCC's 
Rules,  dealing  with  ■"mechanical 

reproductions." 

WHAT  BASIC  MARKETING  FACTOR    is  used  by 

radio  and  TV  manufacturers? 

Every  single  one  of  the  five  largest  producers  of  radio  and  tv 

sets  uses — as  a  basic  marketing  factor — of  U.S.A.  Poten- 

tial" from — 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10:  Reservations  Close  Feb.  17;  Copy  March  10) 
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WOR-TV  Weather  Aids 

WOR-TV  New  York,  which 
has  installed  a  thermometer 
and  vnnd  velocity  indicator 
on  its  810-foot  tower  in  North 
Bergen,  N.  J.,  at  a  point  1,000 
feet  above  the  Hudson  River, 
has  started  furnishing 
weather  information  to  the 
New  York  Weather  Bureau. 
The  WOR-TV  installation  is 
the  highest  point  from  which 
the  New  York  Weather  Bu- 

reau will  receive  regular  offi- 
cial reports. 

RELAY  LICENSES 

Renewals  to  Crosley,  Phiico 

EXTENSION  of  licenses  to  April  1 
was  given  by  FCC  last  week  to  two 
experimental  TV  relays  used  by 
Crosley  Broadcasting  Corp.  and  10 
similar  relays  used  by  Phiico  Tele- 

vision Broadcasting  CoYp.  But  both 
firms  were  informed  that  in  the 
future  they  will  have  to  prove  com- 

mon carrier  facilities  are  inade- 
quate. 

Crosley  uses  the  relays  to  inter- 
connect its  WLWT  (TV)  Cincin- 

nati, WLWC  (TV)  Columbus  and 
WLWD  (TV)  Dayton,  Ohio,  while 
Phiico  uses  its  relays  between  New 
York  and  Philadelphia  in  connec- 

tion with  its  WPTZ  (TV)  in  the 
latter  city. 
FCC  pointed  out  that  this  policy 

was  consistent  with  that  announced 
in  the  overall  television  intercon- 

nection and  rates  proceeding  which 
has  been  underway  for  more  than 
a  year.  The  Commission  ruled  in 
late  December  that  AT&T  by 
March  1  must  allow  interconnec- 

tion of  its  inter-city  TV  relay  fa- 
cilities with  those  of  private  tele- 

casters  until  the  FCC  finds  that  the 
common  carriers  have  ample  fa- 

cilities to  fill  this  need  [Telecast- 
ing, Dec.  26,  1949]. 
Denies  Three  Others 

Meanwhile,  last  week  FCC  de- 
nied license  renewal  to  three  other 

experimental  TV  stations  owned  by 
Phiico  because  they  are  operating 
in  the  commercial  TV  band  on  204- 
216  mc  and  Phiico  "has  had  ample 
time  to  apply  for  frequencies  allo- 

cated for  TV  auxiliary  broadcast 
stations."  The  Commission  also 
denied  further  temporary  exten- 

sion of  license  beyond  March  1  to 
Don  Lee  Broadcasting  System  for 
its  experimental  TV  station 
KM2XBA  (formerly  W6XDU)  Los 

'RETRY  SET' 

Clients  See  Films 

On  Screen 

1950    January  30  i950 

Television  &  Radio  Management  Consultants 
Bond  BIdg.,  Wash.  5       National  2173 

WHAT  LOOKS  LIKE  a  custom-made' TV  set  in  the  recently  opened  tele- 
vision clients'  room  at  Edward  Petry  &  Co.'s  Chicago  office  is  not  a  set  at 

all.  The  blonde  mahogany  cabinet,  with  "built-in"  speaker,  is  a  device  for 
showing,  in  their  natural  setting,  films  destined  for  commercial  TV. 

Hidden  in  a  small  room  adjacent  *  
to  Petry's  plush  television  lounge, 
in  the  Wrigley  Bldg.,  is  a  Bell  & 
Howell  16mm  sound  motion  picture 
projector  which  flashes  its  picture 
on  the  special  rear  projection 
screen  of  the  "TV  set"  through  use 
of  a  mirror  in  a  small  porthole  in 
the  separating  wall. 

The  novel  way  of  presenting  TV 
advertising  to  agencies  and  pros- 

pective advertisers  was  developed 
by  Chicago  executives  of  the  radio 
and  television  station  representa- 

tive firm  after  they  discovered  that 
advertisers  have  difficulty  in  visu- 

At  left  is  a  photo  diagram  of  the 
projector  located  behind  the  wall 
and  the  viewing  set.  At  bottom,  a 
simulated  television  showing  is 
viewed  in  the  clients'  room  by  (I  to 
r) :  Holly  Shively,  Ruthrauff  & 
Ryan;  Jane  Daly,  Earle  Ludgin  & 
Co.;  Clair  Callihan,  Leo  Burnett 
Co.,  and  Bruce  Bryant,  Edward 

Petry  &  Co. 

Angeles  because  Don  Lee,  "despite 
notifications,  has  not  sought  re- 

moval to  a  properly  allocated  band 
from  its  present  frequency  310-318 

mc." 

Regarding  its  policy  on  experi- 
mental television  relays,  FCC  told 

Crosley  and  Phiico: 
As  you  may  be  aware,  in  its  report  of 

Feb.  20,  1948,  in  Docket  6651,  the  Com- 
mission announced  its  policy  of  author- izing intercity  television  relaying  by 

microwave  relay  for  operation  by  tele- vision broadcasters  only  until  such 
time  as  common  carriers  have  adequate 
intercity  television  relay  facilities 
available  to  meet  the  needs  of  broad- 

casters for  intercity  television  trans- 
mission services.  This  policy"  was  re- cently restated  by  the  Commission  in 

its  report  issued  on  Dec.  23,  1949,  in 
Docket  8963  ******.  In  the  latter 
report  the  Commission  stated  that  it 
would  maintain  a  continuing  review  of 
such  authorizations  with  a  view  to  ter- 

mination thereof  upon  the  availability 
of  adequate  common  carrier  facilities. 
It  was  noted  in  this  regard  that  con- 

sideration would  be  given  to  the  oppor- 
tunity broadcasters  may  have  had  to 

amortize  their  investment  in  such  facil- ities. 
In  order  that  the  Commission  may 

effectuate  the  above  policy  it  will  be 
necessary  for  all  applicants  for  author- ity to  operate  intercity  television  relay 
stations  and  for  renewal  of  such  au- thorizations to  obtain  andl  furnish  the 
Commission  full  information  with  re- 

spect to  the  ability  of  common  carriers 
in  the  area  involved  to  meet  the  re- 

quirements for  intercity  television 
transmission  services  which  the  opera- tion of  the  television  relay  stations  in 
question  is  designed  to  meet.  Such 
requirements  should  be  presented  to 
the  appropriate  common  carriers  in 
writing  together  with  a  request  for  a 
statement  with  respect  to  the  ability 
of  such  common  carriers  to  provide  the 
required  service.  Copies  of  all  such 
correspondence,  including  the  replies 
received  from  the  common  carriers 
and  any  comments  which  the  applicant 
may  wish  to  make  in  the  matter  should 
be  forwarded  to  the  Commission  at  the 
earliest  practicable  date. 

BASEBALL  TV 

Easiside  Buys  in  West 
LOS  ANGELES  Brewing  Co.,  Los 
Angeles  (Eastside  Beer),  through 
Lockwood-Shackelford  Adv.,  that 

city,  will  sponsor  half  this  season's telecasts  of  both  the  Los  Angeles 
Angels  and  Hollywood  All-Stars 
home  baseball  games  on  KFI-TV 
and  KLAC-TV,  respectively.  Both 
are  Los  Angeles  stations. 

Sponsorship  cost  for  the  alter- 
nating games  on  KLAC-TV  is 

$60,000,  with  KFI-TV  price  re- 
ported as  between  $40-45,000. 

Langendorf  United  Bakeries, 
San  Francisco,  through  Blow  Co., 
that  city,  is  paying  $42,500  to 
sponsor  half  the  AM  broadcasts  on 
an  alternating  games  basis  on 
KLAC  starting  March  28. 

THEATRE  VIDEO 
Planning  Unit  Underway 

NATHAN  L.  HALPERN,  televi- 
sion consultant  to  Fabian  Theatres, 

and  Robert  H.  O'Brien,  secretary- treasurer  of  United  Paramount 
Theatres  in  charge  of  television 
activities,  have  been  named  co- 
chairmen  of  the  theatre  television 
planning  committee  of  the  Theatre 
Owners  of  America. 

In  their  new  posts,  Messrs.  Hal- 
pern  and  O'Brien  will  direct  and 
coordinate  the  preparations  among 
film  exhibitors  for  the  forthcoming 
theatre  television  channel  hearings 
before  the  FCC.  Marcus  Cohn, 
TOA  television  counsel,  will  work 
closely  with  the  two  co-chairmen. 

alizing  TV  programs  and  an- nouncements, and  that  the  company 
itself  has  trouble  in  presenting  a 
clear  enough  description  to  push 
through  sales. 

Heretofore,  the  only  way  an  ad- 
vertiser was  able  to  see  in  advance 

what  film  progi-ams  or  announce- 
ments he  was  buying  —  as  they 

would  look  when  actually  telecast — 
was  to  arrange  a  viewing  at  a  TV 
station  off  the  monitor  line  at  a 
time  when  the  station  was  not  on 
the  air. 

Several  Chicago  agencies  already 
have  brought  clients  to  the  Petry 
viewing  room,  and  the  company  is 

urging  all  those  interested  in  com- mercial TV  to  make  use  of  this 

so-called  "simulated  television"  as 
a  spur  to  sales. 

Equipment  Explained 
In  addition  to  the  projector, 

equipment  behind  the  "Petry  set" includes  a  splicer,  16-inch  turn- 
table, microphone,  slide  projector, 

and  tape  recorder,  thus  enabling 
the  company  to  simulate  any  type 
of  telecasting — live  voice  behind 
film  or  slide,  wax  behind  film  or 

slide,  etc.  The  "mike"  assembly 
also  permits  ad-lib  interpolations 
through  the  loud  speaker  while  a 
film  is  being  shown. 

The  Petry  firm  plans  to  have  a 
similar  installation  in  its  new 
headquarters  on  the  top  floor  of 
488  Madison  Ave.,  New  York,  ex- 

pected to  be  ready  in  March,  and 
eventually  identical  set-ups  in  all 
of  its  eight  offices. 

Best  Buy 

In  Booming 

ly  Market,.. 

With  eight  TV  stations  in 

the  three-city  market  of 
Cincinnati,  Dayton  and 

Columbus  .  .  .  the  three 
WLW  -  Television  stations 

(WLW-T,  Cincinnati;  WLW- 

D,  Dayton;  WLW-C,  Co- lumbus) receive  44%  of 

all  viewing  from  1  1 :00 

a.m.  to  1  1 :00  p.m.,  Sun- 
day through  Saturday. 

While  WLW-TV  rates  re- 

main unchanged,  the  num- 
ber of  sets  continues  to 

skyrocket  — 97,600  on 
Dec.  1,  1949,  to  132,200 

by  Jan.  1,  1950,  in  this 
three-city  market. 

WLW-TELEVISION 

CINCINNATI  2,  OHIO 
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Mr.  McDonald 

PHONEVISION 

THE  public  is  willing-  to  pay  for 
E.  F.  McDonald  Jr.,  president  of 
George  B.  Storer,  president  of  the 
had  suggested  Comdr.  McDonald 
and  the  public  by  advocating 
Phonevision  [Telecasting,  Jan. 
23]. 

"Your  Jan.  11  letter  reminds  me 
of  the  movie  pro- 

ducers of  1925 
who  ridiculed  and 
resisted  the  ad- 

vent of  talking 
pictures,  and 
were  later  bailed 
out  of  depression 
and  led  to  new 
heights  of  pros- 

perity by  the  very 
talkies  they  had 
derided,"  Comdr. McDonald  wrote. 

"We  have  never  told  anybody 
that  he  should  not  go  into  television 
because  it  is  going  to  cost  him  too 
much  money,  nor  have  we  ever 
suggested  that  Phonevision  is  go- 

ing to  make  the  public  pay  for  tele- 
vision programs  which  they  now 

receive  free. 

"On  the  contrary,  we  have  made 
every  effort  to  have  broadcasters 
and  the  public  understand  that 
Phonevision  is  a  supplementary 
service,  just  as  phonograph  rec- 

ords are  to  phonograph  radio  com- 
binations, except,  that  it  is  going 

to  increase  broadcasters'  revenues 
instead  of  cutting  into  their  audi- 

ence as  do  phonograph  records 
played  at  home. 

Support  Factor 
"You  know  as  well  as  I  that  the 

public  will  pay  for  anything  that 
it  wants,  and  you  also  know  that  if 
television  is  to  depend  entirely 
upon  advertisers  for  support  it  can 
never  present  first-run  movies  and 
many  other  high-cost  entertain- 

ment features. 

"You  also  know  that  the  public 
wants  to  see  good  movies  on  tele- 

vision, and  you  should  know,  if 
you  don't,  that  in  survey  after  sur- 

vey the  public  has  indicated  its 
willingness  —  nay,  eagerness  — ■  to 
pay  for  seeing  them. 
"You  say  that  your  television 

stations    are    earning    a  modest 

McDonald  Answers 

Storer 

"good  movies  on  television,"  Comdr. 
Zenith  Radio  Corp.,  last  week  wrote 
Fort  Industry  stations.    Mr.  Storer 
was  performing  a  disservice  to  TV 

★  
profit.  Congratulations!  FCC  re- 

ports that  last  year  television 
broadcasters  lost  $15,000,000,  and 
it  is  no  secret  that  losses  from 
television  have  in  many  cases 
sharply  reduced  or  erased  entirely 
the  profits  from  highly  successful 
AM  operations. 

"The  fact  is  that  nobody,  until 
very  recently,  had  thought  to  make 
a  study  of  what  television  is  ac- 

tually going  to  cost.  I  am  indebted 
to  Senator  Wheeler  for  sending  me 
a  copy  of  the  first  study  of  this 
type  I  have  seen.  It  is  titled 
'Television'  and  was  prepared  by 
the  Faught  Co.  of  New  York.  If 
you  wish,  I  shall  gladly  send  you  a 

copy." 
Comdr.  McDonald  said  Phonevi- 

sion would  provide  revenue  TV 
broadcasters  badly  need — a  return 
"always  greater  than  the  sale  of 
the  same  amount  of  time  to  adver- 

tisers." It  would  provide  means 
to  expand  TV  into  areas  that  can't 
support  stations  today,  he  said. 

Howdy  Doody  Patent  [j|J5  FREEZE 

CHRYSLER  SHOW 
Strike  Slows  TV  Debut 

CHRYSLER  CORP.  (Dodge  Motor 
Div.),  Detroit,  through  Ruthrauff 
&  Ryan,  New  York,  is  considering 
sponsorship  of  an  hour-long  TV 
show  called  Make  A  Hit  With 
America  which  it  was  hoping  to 
put  on  in  April.  The  current 
strike  in  Detroit  may  delay  the 
starting  date. 

The  program  itself  will  combine 
the  American  National  Theatre 
Academy  package  with  another 
owned  by  Martin  Gosch  called 
Make  A  Hit  With  America.  The 
program  will  be  a  variety  show 
and  will  use  the  stars  of  ANTA. 

The  agency  is  looking  for  a  Sun- 
day spot  on  one  of  three  networks, 

NBC,  CBS  &  ABC,  so  that  per- 
formers in  current  Broadway  ve- 

hicles can  appear  on  the  television 
show. 

HOWDY  DOODY,  freckle 
faced  puppet  star  of  the  NBC 
Television  Network,  is  now 

No.  156,687  in  the  U.  S.  Pat- 
ent Office — one  of  the  first 

video  characters  to  be  pat- 
ented. According  to  the  pat- 

ent, he  is  designed  by  Robert 
Y.  Allen,  Pacific  Palisades, 
Calif.,  and  Melvin  Shaw,  Bev- 

erly Hills,  Calif.,  assignors  of 
the  patent  to  NBC. 

WORLD  MARKET 

RMA  To  Show  American  Units 

FIRST  U.  S.  effort  to  gain  an  in- 
ternational market  for  TV  sets  and 

equipment  was  taken  last  week 
when  Radio  Mfrs.  Assn.,  at  State 
Dept.  request,  named  industry  com- 

mittees to  arrange  a  demonstration 
of  American  TV  between  March  27 
and  April  7. 
RMA  will  conduct  the  demon- 

stration for  a  group  of  European 
experts  comprising  Study  Group  11 
of  the  International  Radio  Con- 

sultative Committee  (CCIR).  This 
committee  met  last  July  in  Zurich, 
Switzerland,  to  consider  interna- 

tional television  standards.  RMA 
and  several  U.  S.  manufacturers 
were  represented.  The  State  Dept. 
asked  Group  11  to  inspect  U.  S. 
television  in  operation. 

Nations  in  the  group  are  Aus- 
tria, Belgium,  Czechoslovakia,  Den- 

mark, France,  Hungary,  Italy,  The 
Netherlands,  Sweden,  Switzerland, 
United  Kingdom,  Yugoslovia  and 
United  States.  French  and  Dutch 
demonstrations  will  be  held  April 
20-25  in  Paris  and  Eindhoven,  with 
a  British  demonstration  April  27- 
May  4  in  London. 
RMA  last  week  recommended 

membership  of  a  host  committee 
and  administrative  subcommittee, 
to  be  named  by  the  State  Dept.  It 
appointed  a  technical  subcommit- 

tee under  Dr.  W.  R.  G.  Baker, 
General  Electric  Co.  and  RMA 
Engineering  Dept.  director.  The 
technical  group  will  meet  tomor- 

row (Tuesday)  at  IRE  headquar- 
ters in  New  York. 

Willard  L.  Thorp,  Assistant  Sec- 
retary of  State,  said  in  a  letter  to 

RMA  President  Raymond  C.  Cos- 
grove  that  certain  foreign  nations 
are  trying  to  obtain  approval  of 
TV  standards  differing  materially 

from  the  U.  S.  standards.  "It  is 
hoped  by  the  contemplated  tests," 
he  said,  "to  demonstrate  the  effec- 

tiveness of  U.  S.  standards.  Cer- 
tainly, the  formalization  of  stand- 

ards which  are  not  compatible  with 
U.  S.  standards,  even  though  de- 

signed for  the  European  region 

only,  would  produce  a  most  unfor- 
tunate influence  in  Latin  America 

and  might  cause  considerable  delay 
in  the  establishment  of  satisfactory 
international  standards  for  the 

Western  Hemisphere." 

Hollywood  Group  Asks  Action 
PROTESTING  further  continuance 

of  FCC's  television  freeze  as  "defi- 
nitely not  in  the  public  interest," 

the  Society  of  Television  Engi- 
neers, Hollywood,  has  called  upon 

FCC  Chairman  Wayne  Coy  for 
action. 
Written  by  Camerson  Pierce, 

STE  president  and  technical  oper- 
ations supervisor  of  KECA-TV 

Hollywood,  the  communication, 
dated  Jan.  19,  cited  six  major  rea- 

sons for  a  thaw: 
1.  The  original  intent  of  the 

"freeze"  was  to  allow  time  to  re-study 
the  VHF  allocation  problem.  Ample 
time  has  already  elapsed  for  this 
study,  and  we  believe  the  Commission 
now  has  in  its  possession  adequate 
facts  to  readily  permit  this  realloca- 

tion of  the  VHF  band. 
2.  The  UHP  band  can  be  allocated 

immediately  or  later  but  the  VHP 
channels  can  be  allocated  now  with 
due  regard  to  UHF  allocation  prob- 

lems. Our  group  feels  that  insofar 
as  possible  VHF  and  UHF  channels 
should  not  be  allocated  to  the  same 
service  area.  It  is  recognized  that 
this  ideal  cannot  be  realized  com- 

pletely. Again,  however,  there  are 
enough  facts  to  establish  immediately 
the  VHF  allocation. 

3.  The  public  interest  is  being  di- 
rectly damaged  by  the  "freeze"  be- cause many  people  who  want  TV  now 

cannot  obtain  this  excellent  and  edu- 
cational entertainment  medium.  Many 

areas  have  no  service  and  cannot  ob- 
tain it  as  long  as  the  "freeze"  persists. 

Certain  areas  are  served  by  one  sta- 
tion only,  limiting  the  program  qual- 

ity and  service  available  to  viewers  in 
these  areas.  Further  it  is  not  apparent 
why  the  "freeze"  was  not  terminated 
long  ago  for  the  West  where  serious 
allocation  difficulties  do  not  exist. 

4.  The  "freeze"  is  preventing  the 
establishment  of  true  television  net- 

works both  on  an  interconnected  and 
non-interconnected  basis.  Networks 
need  affiliates  in  order  to  establish 
better  programs  and  to  improve  their 
service  to  the  public. 

5.  The  arbitrary  limitation  on  the 
growth  of  television  artificially  limits 
the  producton  of  television  receivers 
in  the  country  and  consequently  slows 
down  the  improvements  in  design 
which  higher  and  higher  production 
automatically  contributes  to  a  product 
such  as  a  television  receiver.  Not 
only  are  improvements  in  design  held 
back,  but  price  reductions  dependent 
on  high  production  are  retarded.  This 
is  definitely  against  the  public  in- 
terest. 

8.  The  color  problem  has  really 
been  made  a  part  pf  the  allocation 
study,  and  it  is,  in  our  opinion,  wrong 
to  continue  the  intermingling  of  these 
two  problems.  It  is  agreed  that  a 
compatible  color  television  system  is 
needed.  Therefore,  color  should  no 
longer  hold  up  the  progress  of  black 
and  white  television  by  the  artificial 
retarding  effect  of  the  freeze.  The 
public  is  being  confused  and  not 
helped  by  the  many  press  releases 
which  are  continually  emanating  from 
Washington  on  color.  This  com- 

plicated and  confusing  subject  should 
not  be  allowed  to  extend  the  "freeze" when  the  latter  was  originally  im- 

posed not  because  of  color  television 
considerations,  but  for  very  different 
reasons.  As  pointed  out  previously, 
the  information  needed  to  settle  the 

original  problems  of  the  "freeze"  is now  available  and  definitely  should 
be  used. 
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EMPIRE  STATE 

Multiple-Use  Tower 
To  Be  Built 

TELEVISION  will  add  another  199  feet  to  the  world's  tallest  building, 
the  Empire  State  Bldg.  in  New  York,  when  a  multiple-use  video  tower 
is  installed  later  this  year.  The  structure  will  provide  New  York  tele- 
casters  with  the  highest  telecasting  transmission  point  along  the  Atlantic 
Seaboard. 
Announcement  of  the  alteration 

in.  New  York's  skyline  was  made 
last  Monday  by  Joseph  H.  McCon- 
nell,  president  of  NBC,  and  Lt.  Gen. 
Hugh  A.  Drum,  president  of  Em- 

pire State  Inc. 

Gen.  Drum's  organization  will 
finance  the  addition,  which,  at  a 
cost  estimated  at  half  a  million  dol- 

/.V  this  architect's  visualization  of 
^  the  proposed  Empire  State  Bldg. 
1  tower,  the  lower  arrow  indicates 

1,300  feet   above   sea   level;  the 
upper  arrow,  l,i99  feet. 

lars,  will  be  the  first  major  altera- 
tion to  the  building  since  it  was 

opened  in  1931. 
The  tower  will  be  an  integral 

part  of  the  building's  structural frame  and  bring  the  height  of  the 
Empire  State  to  1,499  feet  above 
sea  level  or  1,449  feet  above  the 
street. 

It  will  afford  space  for  simul- 
taneous transmission  by  NBC,  ABC 

and  such  other  telecasters  who  wish 
to  lease  facilities  from  Empire 
State.  WJZ-TV,  ABC's  New  York 
station,  the  first  new  tenant,  will 
move  into  the  new  location  from  its 
present  Hotel  Pierre  site  in  a  mat- 

ter of  days,  it  was  announced  by 
Mark  Woods,  vice  chairman  of  the 
ABC  board.  WPIX  (TV)  and 
WABD  (TV)  are  negotiating  to 
join  WJZ-TV  as  new  tenants. 

WNBT  (TV),  NBC's  New  York 
station,  will  continue  at  the  loca- 
tion. 

Use  of  the  building  as  a  video 
transmission  point  started  in  1931, 
when  the  late  Gov.  Alfred  E.  Smith, 
then  president  of  the  building,  and 
Gen.  David  Sarnoif,  RCA  board 
chairman,  concluded  an  arrange- 

ment enabling  NBC  to  have  an  ex- 
clusive lease  for  TV  transmission 

from  the  site. 

NBC's  Franchise 

NBC  continued  to  enjoy  that  ex- 
clusive franchise  until  expiration 

of  the  lease  last  year.  Consideration 
was  then  given  to  opening  the  site 
as  a  common  transmission  point  for 
several  stations  on  a  share-the-cost 
basis. 

Main  advantages  spoken  for  the 
common  location  are  its  height  and 
centralized  character.  The  height 
is  a  vital  factor  in  clarity  and 
range  of  television  vision.  Cen- 

tralization of  transmitters  of  sev- 
eral telecasters  at  one  site  is  re- 

garded as  important  because  it  will 
make  it  possible  for  all  local  video 
receivers  to  be  oriented  to  one  loca- 

tion for  all  stations  using  the  tower. 
Actual  construction  is  expected 

to  take  seven  to  eight  months,  in- 
cluding dismantling  of  the  present 

61-foot  antenna  used  by  WNBT 
since  1946.  WNBT  service  will  not 
be  interrupted  in  the  interim  as  it 
has  installed  a  temporary  antenna. 

Design  of  the  new  structure  and 
antennae  will  be  supervised  by  a 
committee  consisting  of  0.  B.  Han- 

son, vice  president  and  chief  engi- 
neer for  NBC,  and  Dr.  Frank  G. 

Kear,  of  the  engineering  firm  of 
Kear  &  Kennedy,  Washington,  D. 
C,  which  represents  Empire  State. 
Consultants  to  the  committee  will 
be  the  firm  of  Shreve,  Lamb  &  Har- 

mon, architects  who  designed  the 
building,  and  Starrett  Bros.  &  Eken 
who  constructed  it. 
ABC  meanwhile  announced  that 

the  26-block  move  from  its  Hotel 

COMPLETING  arrangements  for  neiv  TV  antenna  atop  the  Empire 
State  Bldg.  are  (I  to  r)  :  Gen.  Drum,  Mr.  McConnell,  Mr.  Woods  and 

Lt.  Gen.  Cornelius  Wickersham,  attorney  for  Empire  State  Inc. 

Pierre  transmission  point  to  Em- 
pire State  will  require  little  or  no 

changes  or  adjustments  of  receiving 
set  antennae. 

Its  WJZ-TV  will  begin  operations 
with  a  single  element  super-turn- 

stile antenna  from  the  building  un- 
til a  new  specially  designed  an- 

tenna is  delivered.  The  new  job 
will  have  a  diameter  of  14  feet  and 
will  consist  of  a  number  of  indi- 

vidually connected  antenna  seg- ments. 

ABC  also  has  leased  8,200  square 
feet  of  space  on  the  85th  floor  of 
Empire  State,  where  the  network 
engineers  already  have  completed 
the  necessary  wiring,  duct  work  and 
transmission  line  installations,  so 
when  the  temporary  transmitter 
makes  its  mile-and-a-quarter  jour- 

ney it  will  be  ready  for  connection. 

CBS  WARDROBERS 
Unit  Votes  for  lATSE  Local 

TELEVISION  wardrobe  attend- 
ants at  CBS  voted  last  week  in  an 

NLRB  election  to  make  lATSE 
Local  764  their  bargaining  agent. 
Simultaneously,  CBS  make-up  art- 

ists and  hair  stylists  voted  for 
lATSE  Local  798. 

Negotiations  are  expected  to  be- 
gin for  the  groups  after  an  election 

for  wardrobe  attendants  at  NBC. 
At  NBC,  make-up  artists  and  hair 
stylists  already  have  voted  for 
Local  798. 

REED  NAMED 
To  NBC-TV  Sales  Post 

FRANK  J.  REED,  with  NBC  since 
1934  except  for  war  service,  has 
been  named  manager  of  the  net- 

work's recently  created  television 
sales  department. 

Under  Mr.  Reed  will  be  three 
units:  Special  service,  headed  by 
Mary  Alcombrach;  traffic,  headed 
by  Hamish  Mcintosh,  and  financial, 
headed  by  John  J.  Weir. 

WHAS-TV  Gets  GE  Unit 

GENERAL  ELECTRIC  Co.  has 

shipped  a  12-bay  superturnstile 
television  antenna  to  WHAS-TV 
Louisville,  the  company  has  an- 

nounced. This  is  the  second  such 
giant  antenna  to  be  manufactured 
by  GE  within  the  past  few  months. 
KRLD-TV  Dallas,  GE  said,  recent- 

ly installed  one  of  the  largest  low- 
band  antenna  ever  built — a  six-bay 
GE  unit.  Other  GE  equipment  sup- 

plied the  station  includes  a  5  kw 
channel  transmitter,  two  film  chan- 

nels, two  16mm  projectors  and 
miscellaneous  studio  equipment. 

WHEN  TEST  CITIES  ARE  PICKED,  where  do  agen- 

cies  get  basic  data? 

Mr.  Barrett  Welsh,  Research  Director  of  Foote,  Cone  &  Belding 

gives  the  standard  answer  among  agency  men:  "Any  time  we 
need  a/rrent  market  information  for  the  selection  of  test  cities, 

ive  refer  to — 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10:  Reservations  Close  Feb.  17;  Copy  March  10) 
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GILFORD-SCHLICTER  Produc- 
tions has  been  formed  in  Hollywood 

by  Max  Gilford  and^Karl  Schlicter 
for  production  of  TV  film  shows. 
.  .  ,  Mysterioso  Blatz,  animated 
beer  bottle  that  turns  into  magician 
and  performs  feats  of  magic,  is 
feature  of  new  one-minute  TV  spot 
produced  by  Sarra  Inc.,  for  Kastor, 
Farrell,  Chesley  &  Clifford,  New 
York.  Ninth  in  series  for  Blatz 
Brewing  Co.,  Milwaukee,  spot  was 
created  and  photographed  by  Red 
Cox  and  Robert  Jenness  of  Sarra's 
New  York  office. 

Robert  J.  Enders  Advertising, 
Washington,  D.  C,  has  named 
Robert  L.  Friend  as  film  director. 
Appointment  was  made  in  conjunc- 

tion with  expansion  of  completely 
equipped  film  department  within 
agency.  Enders  agency  now  is 
able  to  produce  film  quickly  and 
clients  placing  spot  announcements 
can  be  supplied  with  new  and  dif- 

ferent material  each  week,  accord- 
ing to  Robert  J.  Enders,  president. 

Bernard  Howard,  former  owner 
of  Howard  Radio  Productions,  Chi- 

cago, named  sales  manager  of 
Filmack  Film  Trailer  Corp.'s  new- 

ly-expanded TV  production  depart- 
ment, same  city.  Mr.  Howard  was 

creator  of  Name  the  Movie  on 
ABC.  .  .  .  Telephone  number  of 
Fran  Harris  Productions,  new  TV 
firm  in  Hollywood,  is  Gladstone 
5781.  .  .  .  Dr.  Raimundo  A.  Molina 
of  Venezuelan  Film  Action  Com- 

mittee, presently  in  U.  S.  for  edit- 
ing conference  with  Princeton  Film 

Center,  Princeton,  N.  J.,  producers 
of  series,  Venezuela  on  the  March, 
to  be  released  to  Venezuelan  the- 

atres this  year. 
Commonwealth  Film  &  Televi- 

sion Inc.,  New  York,  has  acquired 
18  feature  films  for  television  re- 

lease, including  "I  Cover  the  Wa- 
terfront," "Transatlantic  Merry- 

Go-Round,"  starring  Jack  Benny, 
and  "Red  Salute."  .  .  .  Kling  Stu- 

dios, Chicago,  is  completing  two 
20-second  spots  for  Chicago  Elec- 

tric Assn.  Recent  business  includes 
production  of  two  one-minute  and 
one  20-second  commercial  for  Chi- 

cago Western  Corp.  (Pinafore 
Chicken) ;  three  for  Orange  Crush 
Co.,  Chicago  (Old  Colony  ginger- 
ale)  ;  spots  for  Standard  Oil  of 
Indiana  and  Magna  vox;  six-second 
station  break  for  Consolidated 
Royal  Chemical  Co.,  Chicago 

(Krank's  shaving  cream).  Agency 
for  Consolidated  is  Ruthrauff  & 
Ryan  same  city. 
Alexander  Film  Co.,  Colorado 

Springs,  Col.,  held  annual  mid- 
winter sales  convention  early  in 

January.  Rapid  development  of  TV 
and  vast  market  created  in  past 
year  for  short  length  advertising 
films  was  discussed.  Film  company 
says  it  is  currently  supplying  some 

24,000  advertisers  throughout  coun- try. 

KDYL-TV  and  KSL-TV  Salt 
Lake  City  signed  by  local  Sears- 
Roebuck  &  Co.  store  to  telecast 
series  of  13  one-minute  commer- 

cials prepared  by  Mercury  Inter- 
national, Laguna  Beach,  Calif.  Se- 

ries being  made  available  to  Sears 
stores  in  Chicago,  Detroit  and 
Cleveland.  Agency:  Mayers  Co., 
Los  Angeles.  New  TV  film  series 
production  is  planned  for  early  this 
year  for  department  store. 

United  Productions  of  America, 
Burbank,  Calif.,  has  opened  east- 

ern division  of  firm  in  New  York  at 
521  Fifth  Ave.  According  to 
Stephen  Bosustow,  president,  new 
offices  are  part  of  firm's  longTterm 
expansion  plans.  Edward  L.  Gersh- 
mann,  formerly  business  and  pro- 

duction manager  is  vice  president 
in  charge  of  new  division.  Elab- 

orate studio  addition  for  Burbank 
headquarters  at  4440  Lakeside 
Drive  is  planned  early  in  spring. 

'FLOATING'  STUDIO 
WGN-TV  Opens  New  Unit 

A  "FLOATING"  television  studio 
34  feet  wide,  50  feet  long  and  22 
feet  high  has  been  opened  by 
WGN-TV,  The  Chicago  Tribune 
video  station,  in  the  new  WGN 
Bldg.  adjacent  to  Tribune  Tower. 
The  studio  is  one  of  three  ex- 

clusively TV  units  which  eventually 
will  be  used  in  the  new  building. 
WGN  announces  that  its  main 
Studio  lA,  scene  of  Chicago 
Theatre  of  the  Air  productions, 
with  a  seating  capacity  of  400, 
will  be  closed  Feb.  5  for  TV  modi- 

fications also. 
The  new  floating  unit  rests  on 

rubber  bags  inflated  with  air  and 
is  separated  at  walls  and  ceiling 
from  the  building  proper  by  a 
two-inch  air  gap.  A  unique  feature 
is  an  encircling  catwalk  15  feet 
from  the  floor,  where  high  scenery 
sets  and  spotlights  are  anchored. 
This  releases  floor  space  for  other 
uses. 

CHICAGO  COUNCIL 
More  TV  Channels  Asked 

CHICAGO  City  Council  has 
adopted  a  resolution  petitioning  the 
FCC  to  allot  the  remaining  three 
of  the  city's  established  seven  chan- 

nels [Closed  Circuit,  Jan.  23]. 
The  council  is  attempting  to 

strengthen  Chicago's  position  as  a creative  video  center. 
Chicago  now  has  four  stations — 

WNBQ  (TV)  (NBC)  WENR-TV 
(ABC)  WGN-TV  (Chicago  Trib- 

une, DuMont)  and  WBKB  (TV) 
(Balaban  and  Katz,  CBS).  Final 
action  on  the  long-proposed  reso- 

lution was  taken  at  the  last  regular 
council  meeting  Jan.  20. 

COLOR  SYSTEMS 
AIEE,  IRE  Hear  Goldmark 

TECHNICAL,  detailed  description 
of  the  three  principal  systems  pro- 

posed for  color  television  was  given 
last  Tuesday  in  Washington  by  Dr. 
Peter  C.  Gold- 
mark,  inventor  of 
CBS'  field  sequen- 

tial   system,  be- 
fore a  joint  meet- 

ing of  local  chap- 
ters of  the  Insti- 
tute of  Radio  En- 

gineers  and  the 
American  Insti- 

tute of  Electrical 

Engineers.  Audi- ence   of  1,500 

packed  the  Com- merce   Dept.    Auditorium  where 
FCC's  color  TV  hearing  has  been 
conducted. 

Following  the  lecture,  CBS  dem- 
onstrated its  color  TV  to  the  group 

with  a  special  showing  at  the  Wal- 
ker Bldg.,  site  of  Columbia's  public demonstrations  during  the  past 

month  [Telecasting,  Jan.  16].  Dr. 

Goldmark  explained  diff'erences  be- tween the  CBS  system  and  those 
of  RCA  and  Color  Television  Inc. 
He  was  introduced  by  Dixon  Lewis, 
chairman  of  the  Washington  AIEE 
chapter,  and  Harry  Wells,  chair- 

man of  the  Washington  IRE  chap- ter. 

Dr.  Goldmark 

HR&P  APPOINTEO 

Will  Represent  WDAF-TV 
KANSAS  CITY  STAR  Co.  has  an- 

nounced apopintment  of  Harring- 
ton, Righter  &  Parsons  Inc.,  New 

York,  as  exclusive  national  repre- 
sentatives for  WDAF-TV  Kansas 

City,  Mo.,  effective  Feb.  20.  Ed- 
ward Petry  &  Co.  will  continue  to 

represent  paper's  WDAF  (AM). 
Dean  Fitzer,  general  manager  of 

WDAF-TV,  stated  it  was  the  con- 
sidered opinion  of  his  company 

that  the  station's  television  inter- 
ests were  best  served  by  a  repre- 

sentative devoted  exclusively  to 
television.  The  HR&P  firm  also 
represents  the  following  television 
stations:  WAAM  (TV)  Baltimore, 
WBEN-TV  Buffalo,  WFMY-TV 
Greensboro,  N.  C,  and  WTMJ-TV 
Milwaukee. 

WANTS  'TRUTH' Cohen  Ad  Seeks  Color  Facts 

THE  TELEVISION  industry  was 
asked  last  week  by  I.  T.  Cohen  Ad- 

vertising Agency,  Washington,  to 
"tell  the  public  the  truth"  about 
color  television.  The  appeal  was 
contained  in  advertisements  ap- 

pearing in  the  capital  city's  daily newspapers. 

Entitled  "Color  Television  .  .  . 
When?",  the  two-column  wide  and 
151/^ -inch  deep  advertisement  urged 
the  creation  of  an  "unbiased  board" 
including  in  its  membership  "all 
major  television  manufacturers 
and  a  representation  of  leading  dis- 

tributors and  retailers,  as  well  as 
telecasters  themselves"  to  tell  the "truth"  about  color  TV. 

The  ad,  which  the  agency  claimed 
was  published  in  the  "interest  of 
the  television  industry,"  explained the  "truth"  about  color  TV  to  be: 

That  color  will  some  day  come  to 
home  television  screens,  just  as  it  came 
eventually  to  movie  screens;  that  gen- eral transmission  of  color  television  will 
not  come  this  year  or  next,  but  is 
something  for  the  future;  that,  until 
color  does  come,  viewers  may  enjoy 
black-on-white  television  witli  ever- 
increasing  enjoyment;  and  that,  when 
color  television  seems  near,  the  people 
will  repeive  ample  notice  and  all  the 
facts. 

Mr.  Cohen  told  Telecasting  that 
the  advertisements'  expense  was 
borne  by  the  agency  as  "our  con- tribution to  the  television  indus- 

try." He  said  placement  of  the 

ads  was  the  agency's  "own  idea" 
and  in  the  interest  and  "protection" of  those  who  have  invested  money 
in  video  and  for  those  set  owners 

who  have  purchased  black-and- 
white  receivers.  Mr.  Cohen  said 
that  since  the  agency  handles  ac- 

counts within  the  industry,  it  de- 
cided "a  statement  should  be  made 

to  the  people  on  whether  color  TV 
is  here.  The  public  is  entitled  to 
true  facts."  Part  of  the  agency's 
campaign,  Mr.  Cohen  said,  will  be 
to  evaluate  comments  from  manu- 

facturers "to  see  if  the  ads  have 
any  effect."  Other  advertisements 
dealing  with  television  will  be 
placed  from  time  to  time,  he  said. 

EVENING  course  in  principles  and 
procedures  of  television  will  be  offered 
by  St.  Louis  U.,  St.  Louis,  beginning 
Feb.  8. 

MEDIA  ASSOCIATIONS  AGREE  on  what  stand- 
ard  measuring  stick  for  local  market  potentials? 

The  Bureau  of  Adveftis'mg,  A.N. P. A.,  the  National  Association 
of  Broadcasters,  Broadcast  Measurement  Bureau,  Magazine  Ad- 

vertising Bureau,  National  Association  of  Transportation  Adver- 

tisers, and  the  Traffic  Audit  Bureau  all  get  their  basic  figures  on 

local  markets  from  the  same  marketing  guide- — 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10:  Reservations  Close  Feb.  17;  Copy  March  10) 
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8 BRAY  STUDIOS,  INC. 

EXTENSIVE  LIBRARY  OF 

FILMS 

(JNCLUDINS  CARTOONS) 

Available  for  television 

SEND  FOR  CATALOOUE 

729  SEVENTH  AVE.,  NEW  YORK,  19 

Save  Time! 

Low  Cost 

Save  Money! 

High  Powered 

FILM  COMMERCIALS 

"Finest  in  Film  Since  1937" 

LABORATORY 

FAST  VZ  HR.  SERVICEl 

WALNUT  2164 

FILM  ASSOCIATES,  INC. 

440  E.  Schantz  Ave.  Dayton  9,  Oltio 

GRAY— O'REILLY 

COMMERCIAL  SPOTS 

FOR  TELEVISION 

480  LEXINGTON  AVE.  . 

NEW  YORK 

PLAZA  3-1531 

■■■■■■■■■■■ 

FILM  & 

PRODUCTION 

SERVICE  S  1^^^ ■■■■■■■■■■■■■■■■■■■■■■■I 

mri 

OFFICIAL  TELEVISION,  INC. 
SUBSIOIARV  or  OFFICIAL  FILMS.  INC. 

COMPLETE  VIDEO 

PROGRAM  SERVICE 

NEW  SHCwa  READY  BOON. 
CONTACT     W.     W.  BLACK 

25  WEST  45TH  STREET, 

NEW  YORK  19,  N.  Y. 

Lu  2-i7aa 

RKO  PATHE,  INC. 

625  MADISON  AVE. 

NEW  YORK,  N.  Y. 

PLAZA  9-3600 

SARRA,  INC. 

TELEVISION  COMMERCIALS 

MDTiDN  PICTURES 

SOUND  SLIDE  FILMS 

NEW  YORK  -  CHICAGO 

HOLLYWOOD 

SHERMAN  PLAN,  INC, 

Consultants  to  Advertising  Agencies 
and  Advertisers  on  films  for  television 

-PRODUCERS- 
TV  FILM  PROGRAM  DISTRIBUTORS 

420  VICTOR  BLOG.  WASHINGTON,  0.  C. 

-STERLING  UVBD- 

TV  STATION  MANAGERS: 

Several  cities  still  open  for  "THE 
LORD'S  PRAYER"— exclusive  per- 

sonalized TV  sign-off  spot.  Write 
now  for  rates  and  availability! 

1^ 

TELEFILM,  INC. 

COMPLETE  FILM  PRODUCTION 

FOR 

TV  SPOTS-PROGRAMS 

All  Production  Steps 

In  One  Organization 

6039  HOLLYWOOO  BLVD. 

HOLLYWOOD  28,  CALIF. 

HOLLYWOOD  S-ySOS 

TELESCRIPTIONS 

ANIMATED  TV  SPOTS 

20-«eCOND  AND   I  MINUTE 

823  VICTOR  BUILDING 

WASHINGTON,  D.  C. 

STERLING  4650 

UNITED  WORLD  FILMS,  INC. 
A  SUBSIDIARY   OF  UNIVERSAL  PICTUMS 

37  YEARS'  EXPERIENCE 
MAKING  HIT  MOVIES 

WDRUCJ'S  TOP  TECHNICAL  AND 
CREATIVE  TALENT! 
UNSURPASSED  FACILITIES  rOR 
LIVE       AND       STOP  MOTION 
PHOTOBRAPHYl 

Sparkling  film  com-  Complete  film  prtirtat 
mercials,  tailored  available;  features,  ntv- 
to  your  cost  needs  elties,  sports,  ssltatt 

WRITE  .  •  .  WIRC  t  •  •  PHQNK  .  •  . 
TELEVISION   DEPARTMENT  BT 

1445  PARK  AVENUE 

22,  N.  Y. 

VIDEO  VARIETIES  CORP. 

TELEVISION  PROGRAM  FILMS 
TELEVISION  COMMERCIALS 

BUSINESS  MOVIES 

SLIDE  FILMS 
-FROM  SCRIPT  TO 
FINISHED  PRINT 

OWNERS  AND  OPERATDRB  OF 
WEST  COAST  SOUND  STUDIOS 

SID  W.  57TH  STREET.  N.  Y.  C. 

WITH  EXPERIENCED  MANPOWER 
AND  COMPLETE  FACILITIES 

41  E.  50TH  ST.,  NEW  YORK 

MURRAY  HILL  B'^^6^ 

BROADCASTING -TELECASTING 

FILM   &  PRODUCTION 

DIRECTORY 

IS    PRINTED  THE 

LAST   ISSUE  OF 

EACH  MONTH 

GUARANTEED  PAID  CIRCULATION 

EXCEEDS  15,008 
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PALLEN  B.   DU  MONT  LABORATORIES,  INC 

KPHO-TV 

PHOENIX,  ARIZONA 

Channel  5 

EFFECTIVE  POWER: 

17.5  KW  Visual 

8.7  KW  Aural 

^  Commencing  commercial  operalion  on  Decem- 
ber 4,  1949,  KPHO-TV  has  joined  Ihe  ever-in- 

creasing ranks  of  Du  Moni-equipped  lelevision 
slalions.  With  ils  Du  Mont  equipment,  Ihis  station 

is  assured  of  lowest  operating  costs,  finest  trans- 
mission, and  the  all-important  advantage  of  being 

able  to  expand  ils  facilities  in  perfect  step  with 

its  economic  progress.  Welcome  KPHO-TV  of 
Phoenix,  Ariz.! 

I  When  you  ore  ready  for  TV  broadcasting, 
investigate  Du  Mont  first!  Then  compare! 

LLEN   B.   DU   MONT  LABORATORIES,   INC.,  TELEVISION   TRANSMITTER    DIVISION.  CLIFTON.  N.  J. 
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SHORTLY  after  news  broke  of  $1,- 
500,000  robbery  at  Brinks  Inc., 
Boston,  Chick  Morris,  director  of 

pecial  events  for  WBZ  Boston,  was 
m  scene.  Portable  recorder  was  set 
ip  outside  vault  from  which  money 
fas  taken  and  with  aid  of  Police  Com- 
hissioner  Thomas  Sullivan,  Mr.  Mor- 

ns was  able  to  give  factual  and  color 
id-libbing  from  scene.  Coverage  by 
1I?BZ  began  late  Tuesday  night  (Jan. 
7)  with  telephone  recorded  interview 

Mr.  Morris  with  reporter  speaking 
lirectly  from  Brinks.  Recording  was 
lired  immediately  on  several  WBZ 
lewscasts. 

School-Age  Children 
SUCCESSOR  to  popular  series,  Un- 
lerstanding  Our  Children,  conducted 
)y  WQQW  Washington,  last  year,  is 
lew  series,  Understanding  Our  School- 
\ge  Children.  Thirteen  weekly  pro- 

grams will  deal  with  child  guidance 
ind  development  of  age  group,  6-12. 
Show  will  be  aired  Wednesday,  2-2:30 
p.  m.,  beginning  Feb.  8.  Studio  audi- 

ence is  admitted  by  ticket  only,  price 
t:or  series  being  $10.  Money  is  do- 
lated  to  CARE.  After  talks  by  lead- 
ng  child  guidance  experts  in  area, 

I  audience  may  ask  questions.  Producer 
and  moderator  is  Amalie  Sharfman. 

Sports  Figures 
SPECIAL    show    conducted    by  Tom 
Manning,   sports   director   of  WTAM 
jCleveland,     featured     headliners  in 
practically  every  important  spectator 
pport.    Called  Sports  .  .  .  1950,  par- 
jticipants  told  listeners  what  to  expect 
Sn  sports  during  year.    Speakers  and 
{fields  they  represent  were:  Ellis  Ryan, 
president   of   Cleveland   Indians,  and 
Blank  Greenberg,  general  manager,  for 
Ibaseball;    President    Bud    Rand  and 
[General  Manager  G.  M.  Hendy  of  local 
jarena;    Al   Sutphin,  basketball;  Jack 
""anson,  wrestling;  Earl  Linz,  bowling; .  T.  Duggan,  amateur  baseball;  Ollie 
owns,  amateur  boxing;  Larry  Atkins, 
ro    boxing;    Paul    Brown    and  Dan 
herby  of  Cleveland  Browns,  football", 
nd  Dick  Whitmore,  golf. 

New  Department 
COMPLETE  mobile  equipment  has 
I'been  set  aside  for  instant  use  in  case 
jof  special  news  breaks  by  WTAG-AM- 
iFM  Worcester,  Mass.  New  special 
jlevents  department  is  headed  by  An- 

nouncer Jim  Watson.  Department  is 
set  up  to  cover  news  by  tape  record- 

ings, transcriptions,  short  wave 
through  mobile  unit,  direct  wire,  tele- 

phone to  studio,  written  accounts  and 
Mr.  Watson's  personal  reporting.  Sta- tion has  announced  that  news  obtained 
by  this  department  will  be  used  on  first 
local  show  aired  after  event  takes 

place. Radio  Education  Goes  TV 
COURSE  in  study  of  contemporary 
American  fiction,,  currently  being 
carried  by  WAVE  Louisville,  Ky.,  with 
cooperation  of  U.  of  Louisville,  ex- 

tended to  WAVE-TV,  reportedly  first 
time  regular  university  course  has 
been  telecast  for  credit.  Same  tech- 

nique is  used  in  telecasts  as  was  fea- 
tured in  broadcasts  with  additional 

emphasis  placed  on  panel  of  visiting 
authors.  Handbook  to  aid  in  following- 
course  is  available  from  university. 

Transcribed  Speech 

INFORMAL  half-hour  address  by  Ken- 
neth De  Courcey,  British  intelligence 

expert,  was  secured  on  transcription 
for  program  on  WIBC  Indianapolis. 
Speech,  in  which  Mr.  De  Courcey 
warned  that  Russia  is  preparing  for 
atomic  war  in  1952,  was  heard  by 
Richard  M.  Fairbanks,  WIBC  presi- 

dent. He  persuaded  Mr.  De  Courcey 
to  make  transcription  and  aired  it  over 
station.  Many  requests  were  received 
for  repeat  broadcast.  .  Stations  desir- 

ing copies  of  transcription  are  invited 
to  contact  WIBC  which  is  currently 
negotiating  for  series  of  talks  by  Mr. 
De  Courcey. 

Daily  Double 
RADIO  version  of  Bingo,  with  winner 
on  every  program,  is  now  aired  twice 
daily  on  WWDC  Washington.  Called 
Musical  Tune-0,  show  is  m.c.'d  by  disc 
jockey  Milton  Q.  Ford  and  "Richard," a  talking  parrot.  Ed  Stern,  WWDC 
assistant  program  director,  produces. 
Three  local  business  firms,  with  14  re- 

tail outlets,  distribute  cards  used  in 
game.  Participating  sponsors  are 
Phillips  Radio  and  Television  Co.,  Ross 
Jewelers  Inc.  and  E.  D.  Edwards  Shoe 
Stores.  Two-hundred-and-fifty  well- 
known  tunes,  each  with  number,  are 
listed  on  cards  which  contain  25  num- 

bered boxes,  with  center  box  marked 
"Free."    Listener  must  identify  tunes 

heard  on  show  and  check  their  num- 
bers against  those  on  his  card.  When 

five  numbers  in  row  are  found  on  lis- 
tener's card,  he  calls  station  and  says, 

"Tune-0."  Cards  called  in  are  checked 
by  Mr.  Ford  against  master  chart  and 
first  correct  one  wins.  Three  new 
phones  have  been  installed  by  station 
to  handle  anticipated  calls.  Show  re- 

portedly has  been  played  in  cities 
across  nation  with  success. 

Specials  from  New  York 
VOCATIONAL  guidance  program  pro- 

duced by  Syracuse  U.  radio  center  and 
currently  aired  over  WSYR  Syracuse, 
moved  to  New  York  for  two  special 
broadcasts.  Programs  in  series,  So  You 
Want  to  Get  a  Job,  were  made  up  of  in- 

terviews with  prominent  men  and 
women  in  various  vocations  by  stu- 

dents who  are  interested  in  entering 
those  fields.  New  York  intreviews  were 
with  Ed  Herlihy  of  NBC  on  radio  an- 

nouncing and  Mr.  and  Mrs.  Staats 
Cotsworth  on  actors  and  actresses  in 
radio  and  TV.  Programs  were  tape 

recorded  by  Bob  Nelson,  show's  pro- ducer, and  will  be  broadcast  over 
WSYR  late  in  February. 

Strike  Issues  Aired 

ISSUES  bringing  threat  of  workers', 
strike  on  transit  system  in  Philadel- 

phia were  aired  recently  in  discus- 
sion over  WIP  that  city.  Mike  Quill, 

International  president  of  Transport 
Workers  Union,  and  civic  figures  in- 

terested in  preventing  strike  took 
part  in  news  conference  where  they 
were  questioned  by  labor  Experts,  edi- 

tors of  selected  local  newspapers  and 
reporter  from  a  national  magazine. 
During  conference,  Mr.  Quill  an- 

nounced plans  for  arbitration,  scoop- 
ing all  papers  in  area.  Participants, 

besides  Mr.  Quill,  were:  Bill  Mensing, 
labor  reporter  for  Philadelphia  In- 

quirer; Melville  Ferguson,  editor  of 
Evening  Bulletin;  John  La  Cerda, 
Newsweek  magazine;  Clement  V.  Con- 
ole,  executive  secretary  of  Philadel- 

phia Chamber  of  Commerce;  former 
state  Senator  Jerome  H.  Jaspen,  and 
Andrew  Kaelin,  president  of  local 
TWU.  Dr.  Edgar  Cale,  civic  advisor 
to  WIP,  was  moderator. 

Crime  News 
UP-TO-THE-MINUTE  crime  news  is 
aired  daily,  except  Saturday,  at  10:30 
p.m^  by  KMOX  St.  Louis  in  its  five- 
minute  Crime  Report.  Show  is  pre- 

pared and  written  in  station's  news 
room  and  based  on  information  gath- 

ered from  local  enforcement  agencies. 
Object  of  program  is  to  report  on 
progress  in  apprehending  criminals, 

■  thus  lessening  crime  and  juvenile  delin- 
quency. Show  already  claims  number 

of  "firsts"  in  crime  reporting.  Hal 
Stewart  is  reporter. 

Spotter  Wins  Prize 
EACH  DAY  piece  of  gag  copy  is  slipped 
into  list  of  legitimate  classified  ads 
aired  on  Classifiedettes  over  WORZ 
Orlando,  Fla.  Alert  listener  who  writes 
station  identifying  fallacious  advertise- 

ment receives  chicken  dinner  or  box  of candy. 

Guest  Sportscasters 
NEW  CLUB  has  been  instituted  on 
Sports  Club,  five-a-week  show  on 
WCAU-TV  Philadelphia.  Bill  Sears, 
conductor  of  show,  reads  sports  news 
each  evening,  then  calls  Philadelphia 
youths  who  have  sent  cards  to  station 
asking  to  be  called.  If  youngster  is 
able  to  give  correct  answer  to  question 
which  was  flashed  on  screen  preceeding 
night,  he  becomes  a  "Junior  Sports- 
caster."  Following  week  he  appears 
on  show  and  reads  sports  news.  Only 
mail  received  on  day  of  telecast  is  used 
in  selecting  children  to  be  called  that 
day.  Viewers  may  send  in  daily  post- 

card, however. 

When  you  can  get  RCA 
"Know-How". .  .  why 

take  anything  less? 

RECORDING 

PROCESSING 

PRESSING 

Y JLoi 
.  ou  get  the  kind  of  serv- 
ice you  want  and  the  quality 

you  need  at  RCA!  Records 
and  transcriptions  of  every 
description . . .  slide  film  and 

promotion  recording  facil- ities. Careful  handling  and 

prompt  delivery.  Contact  an RCA  Victor  Custom  Record 
Sales  Studio: 

120  East  23rd  Street 
New  York  10,  New  York 

MU  9-0500 
445  North  Lake  Shore  Drive 

Chicago  11,  Illinois 
Whitehall  4-2900 

1016  North  Sycamore  Avenue 
Hollywood  38,  California Hillside  5171 

You'll  find  useful  facts  in 
our  Custom  Record  Brochure. 

Send  for  it  today! 

custom 

sales 
Radio  Corporation  of  America 

RCA  Victor  Division 

Shows  with  a  Hollywood  heritage   ★  Member  N-A*B- 
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January  20  Applications  .  .  . 
ACCEPTED  FOR  FILING 
Extension  of  Authority 

Highland  Park  Baptist  Church,  De- 
troit, Mich. — Extension  of  authority  to 

transmit  programs  to  CKLW  Windsor, 
Ont..  Sun.  8-8:30  p.m.  for  period  be- 

ginning March  10,  1950. 
License  for  CP 

WPEP  Taunton,  Mass. — License  for CP  new  AM  station. 
KAKC  Tulsa,  Okla.— License  for  CP 

to  change  frequency,  hours  of  opera- 
tion etc.  using  DA-2. 

Modification  of  CP 
Mod.  CP  new  AM  stat  on  for  exten- 

sion of  completion  date ;  WPKY  Prince- ton, Ky.;  KUMO  Columbia,  Mo. 
Mod.  CP  new  FM  station  for  exten- 

sion of  completion  date:  WGCH  Green- 
wich, Conn.;  WAGA-FM  Atlanta,  Ga. 

License  for  CP 
WLBH-FM  Mattoon,  111.— License  for CP  new  FM  station. 
License  to  cover  CP  new  FM  non- commercial educational  FM  station: 

KLON  Long  Beach,  Calif.;  WPWT 
Philadelphia. 

CP  to  Reinstate 
KMFM  Monroe,  La. — CP  to  replace 

expired  CP  new  FM  station. 
Modification  of  CP 

WCON-TV    Atlanta,  Ga.— Mod.  CP 
new   commercial  TV  station  for  ex- 

tension of  completion  date  to  8-15-50. 
WWJ-TV  Detroit— Mod.  CP  commer- 

cial TV  station  to  change  ERP  to  100 
kw  vis.  50  kw  aur. 

TENDERED  FOR  FILING 
AM— 1280  kc 

WANS  Anderson,  S.  C— CP  to  change from  1280  kc  1  kw  D  to  1280  kc  1  kw 
unl.  DA-N. AM— 960  kc 
WTCH  Shawano,  Wis. — CP  to  change from  960  kc  1  kw  D  to  960  kc  1  kw  unl. 

DA-2. 
Modification  of  License 

KPOF    Denver,    Col. — Mod.  license 
to  provide  for  operation  during  speci- fied hours  (formerly  sharing  time  with 
KFKA). 

Actions  of  the  FCC 

JANUARY  20  to  JANUARY  27 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-eflfective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-yisual 

cond.-conditional 
LS-local  sunset 
mod.-modificatioR 
trans.-transmitter 
unl. -unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

January  23  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1230  kc 
WTVL  Waterville,  Me.— CP  to  change 

from  1490  kc  250  w  unl.  to  1230  kc  250 
w  unl. 

Modification  of  CP 
Mod.  CP  new  FM  station  for  exten- 

sion of  completion  date:  KSBR  San 
Bruno,  Calif.:  WNLC-FM  New  London, 
Conn.;  WIOD-FM  Miami. 
KAMC-FM  Stillwater,  Okla.— Mod. 

CP  new  noncommercial  FM  station  for 
extension  of  completion  date. 

License  Renewal 
KRBA-FM  Lufkin,  Tex.— Request  for 

license  renewal  FM  station. 
Modification  of  CP 

WDEL-TV    Wilmington,    Del.— Mod. 
CP  new  commercial  TV  station  for  ex- 

tension of  completion  date  to  8-23-50. 
TENDERED  FOR  FILING 

AM— 1320  kc 
WRIO    Rio    Piedras,    P.    R.— CP  to 

change  from  1140  kc  1  kw-D  500  w-N  to 1320  kc  1  kw  unl. 

AM— 900  kc 
KPLW  Plainview,  Tex.— Mod.  CP  to 

change  from  1570  kc  to  900  kc  and 
change   studio   location   to  Floydada, 
Tex. 

January  24  Decisions  .  .  . 
BY  THE  SECRETARY 

Voice  of  Porto  Rico  Inc.,  Area  of 
Ponce,  P.  R. — Granted  license  for  new 
remote  pickup  KA-5040. WCMW-FM  Canton,  Ohio— Granted license  for  new  FM  station;  Chan.  235 
(94.9  mc)  1.75  kw,  322  ft. 
WNAM-FM  Neenah,  Wis.— Granted license  for  new  FM  station;  Chan  253 

(98.5  mc)  3.2  kw,  290  ft. 
W  C  H  A  -  F  M  Chambersburg,  Pa.— 

Granted  license  new  FM  station;  Chan. 
240  (95.9  mc)  700  w,  240  ft. 
WJLB-FM  Detroit — Granted  mod.  li- 

cense to  change  name  to  Booth  Radio 
&  Television  Stations,  Inc. 
WRGA  Rome,  Ga.— Granted  CP  to mount  FM  ant.  on  side  of  #3  AM  tower. 
The  Colgren,  Bcstg.  Co.,  Area  Hud- 

son, N.  Y. — Granted  CP  for  new  re- 
mote pickup  KA-5508. 

WPLH  Huntington,  W.  Va.— Granted 
CP  to  change  trans,  location,  and  in- stall FM  ant.  on  top  of  AM  tower. 
KUNO  Corpus  Christi,  Tex. — Granted mod.  CP  for  approval  of  ant.,  trans,  and 

studio  location. 
Following  were  granted  mod.  CP's for  extension  of  completion  dates  as 

shown:  WWRL  Woodside,  L.  I.,  to  3-1- 
50;    WHLD   Niagara   Falls,    N.   Y.  to 
4-  1-50:  WDEL  Wilmington,  Del.,  to 
8-22-50;  WHMA-FM  Anniston,  Ala.,  to 
7-23-50;  WBCA  Schenectady,  N.  Y.,  to 
3-20-50;  KROC-FM  Rochester,  Minn.,  to 
5-  1-50:  WXKW-FM  Albany,  N.  Y.  to 7-13-50. 

KNOR  Norman,  Okla. — Granted  li- cense for  new  AM  station;  1400  kc, 
250  w  unl. 
WLYN-FM  Lynn.  Mass. — Granted  li- cense for  new  FM  station;  Chan.  288 

(105.5  mc)  520  w  190  ft. 
Arizona  Bcstg.  Co.  Inc.,  Area  Tuc- 

son, Ariz.- Granted  CP  and  license 
for  new  remote  pickups  KA-3352,  KA- 
5450. WSIP  Paintsville,  Ky.  —  Granted 
request  for  voluntary  assignment  of  CP 
from  partnership  composed  of  three 
members,  i.e.  H.  J.  Morgan  Va  interest, 
J.  W.  Archer  interest,  and  W.  H. 
Meade  %  interest  to  W.  Howes  Meade, 

Some  517  homes  to  be  exact.  They're  the  time  buyers  who 

have  paid  subscriptions  at  home  in  addition  to  office  copies. 

And  they  control  over  (and  even  we  were  amazed)  75%  of 
all  notional  radio  billing  I 

True!  Time. buyers  ore  true  to  BROADC/O 
2- _      111   I    ̂ »lln.lll^■;ln  >iiMiriilii*iMri1tiiii>iM-Mii»icW      h  ifiilrtl«iill  iIiii  i  lililifcam.i-.  i.ifi-*i  in; 
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tr/  as  Big  Sandy  Bcstg.  Co.  Messr:' Morgan  and  Archer  desire  to  withdra-. from  the  assignor  partnership,  an 
assignee,  W.  H.  Meade,  proposes  t 
cancel  their  respective  indebtedness  t 
him  in  exchange  for  their  interests  i 
partnership. WPRA  Mayaguez,  P.  R. — Grante mod.  CP  for  extension  of  completio 
date  to  3-19-50. WDEL-FM  Wilmington,  Del.— Grante 
mod.  CP  for  extension  of  completio 
date  to  8-22-50. KWFM  San  Diego,  Calif.— Grante mod.  CP  for  extension  of  completio 
date  to  7-30-50. WFPL  Louisville,  Ky.  —  Grante, 
license  for  reinstatement  of  new  non 
commercial  educational  FM  station 
Chan.  207  (89.3  mc)  10  w. 
WOUI  Athens,  Ohio — Granted  licens new  noncommercial  educational  FI 

station:  Chan.  201  (88.1  mc);  10  w. 
WOSU-FM  Columbus,  Ohio— Grante license  for  new  noncommercial  educa 

tional  FM  station;  Chan.  209;  (89.7  mc 
14  kw,  300  ft. 

Isle  of  Dreams  Bcstg.  Corp.  Are; 
Miami,  Fla. — Granted  CPs  for  new  re 
mote  pickups  KA-2039,  KA-3239. 
KFGQ-FM  Boone,  la. — Granted  moc CP  for  extension  of  completion  date  tt 8-l.'i-50. 

WBEN-FM  Buffalo,  N.  Y.— Grantei mod.  CP  for  extension  of  completioi 
date  to  8-8-50. WFNS-FM  Burlington,  N.  C— Grant ed  mod.  CP  for  extension  of  comple 
tion  date  to  8-10-50. 
KBEE  Modesto,  Calif. — Granted  moc 

of  CP  for  extension  of  completion  dat- 
to  6-8-50. 
KCUL  Fort  Worth,  Tex.— Granted  li 

cense  for  new  standard  broadcast  sta 
tion;  1540  kc.  1  kw-N,  5  kw-D  un: 
DA-2. WTJH  East  Point,  Ga. — Granted  li 
cense'  for  new  standard  broadcas 
station;  1260  kc,  1  kw,  D. 
KMCM  McMinnville,  Ore.- Grante license  covering  change  in  powei 

change  in  hours  of  operation  and  in 
stallation  of  DA-N. 
KTRB  Modesto,  Calif. — Granted  li 

cense  covering  increase  in  power  an 
installation  of  new  transmitter. 
Onondaga  Radio  Bcstg.  Corp.,  Are 

Syracuse,  N.  Y. — Granted  mod.  licens 
to  change  frequencies  of  remote  pick 
up  to  152.87  mc  KA-5436. KDWT  Stamford,  Tex.— Granted  C 
to  install  new  trans.  ! 
KVSO  Ardmore,  Okla.— Granted  c| 

install  new  trans,  and  change  studi 
location. 

WHBY  Appleton,  Wis.— Granted  C' install  new  trans. 
WGVM  Greenville,  Miss.— Granted  C: 

to  install  new  trans. 
WEAS  Decatur,  Ga.— Granted  C: 

install  new  ground  system. 
KXYZ  Houston,  Tex.— Granted  C: 

install  new  trans. 
KXYZ  Houston,  Tex.— Granted  CP  t 

install  a  new  aux.  trans. 
Onondaga  Radio  Bcstg.  Corp.,  Are 

Syracuse,  N.  Y. — Granted  CP  and  li 
cense  for  new  remote  pickup  KA-543' KALE  Richland,  Wash.— Grante 
mod.  CP  for  approval  of  ant.  and  tran; 
location  and  specify  studio  location. 
WZOB  Fort  Payne,  Ala. — Grante mod.  CP  to  change  type  trans,  an 

approval  of  ant.,  trans,  and  studi locations. 
(Continued  on  page  82) 

SERVICE  DIRECTORY 

Custom-Built  Equipment 

U.  S.  RECORDING  CO. 
1121    Vermont    Ave.,   Wash.   5,    D.  C. 

STerling  3626 

Commerdal  Radio  Menitorinf  C». 
succauar  of 

COMMERCIAL  RADIO  EQUPT.  CO. 
Monitoring  Division 

PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Duty  All  Night  Every  Night 

PHONE  LOGAN  8821 
Porter  BIdg.  Kansas  City,  Mo 

CLARENCE  R.  JACOBS 

Studio  Consultants 
Planning  -  Design  -  Acoustics 

Box  69  -  Princeton,  Illinois  -  Tel.  No.  4200 

*  VACANCY 

YOUR  FIRM'S  NAME  in  this  "vaeanty" 
will  be  seen  by  15,500  readers- station  owners  and  managers,  chief 
engineers  and  technicians— applieanH 
for  AM,  FM,  Television  and  facaimil* facilities. 
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CONSULTING  RADIO  ENGINEERS 

JANSKY  &  BAILEY 
Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE* 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  BIdg.    1407  Pacific  Ave. 
Washington  4,  D.C.       Santa  Cnir,  Cal. 

Member  AFCCE* 

UO  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntclair  3-3000 

Labs:  Groat  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerling  Jtlll 
Washington  4,  D.  C. 

Member  AFCCE* 

Commsrcial  Radio  Equip.  Co. 
Everett  L.  Dillard,  Gen.  Mgr. 

INTERNATIONAL  BLDG.        Dl.  1319 
WASHINGTON,  D.  C. 

PORTER  BLDG.  LO.  S821 
KANSAS  CITY,  MO. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio Engineering 
MUNSEY  BLDG.  REPUBLIC  2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 

There  is  no  substitute  for  experience 

GLENN  D.  GILLEn 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 

GAUTNEY  &  RAY 

CONSULTING   RADIO  ENGINEERS 
1052  Warner  BIdg. 

Washington  4,  D.  C. 
Notional  7757 

RAYMOND  M.  WILMOTTE 

14*9  CHURCH  ST.,  N.  W.     DE.  1232 

WASHINGTON  5,  D.  C. 

JOHN   J.  KEEL 

Warner  BIdg.,  Wash.,  D.  C. 

Notional  6513 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  8215 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Mcintosh  &  Inglis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C- 

Member  AFCCE* 

RUSSELL   P.  MAY 

1422  F  St.,  N.  W.  Kellogg  BIdg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE* 

ANDREW  CORPORATION 

CONSULTING  RADIO  ENGINEERS 

363  E.  75th  St.       TRiangle  4-4400 
CHICAGO    19,  ILLINOIS 

Dixie  B.  McKey  &  Assoc. 

1820  Jefferson  Place,  N.  W. 
Washington  6,  D.  C. 

REpublic  7236 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.       Ml.  4151 

DALLAS,  TEXAS 
1728  Wood  St.  Riverside  3611 

Member  AFCCE* 

E.  C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 
Member  AFCCE* 

CHAMBERS  &  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE* 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE* 

A.  EARL  CULLUM,  JR. 
CONSULTING  RADIO  ENGINEERS 

HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  8-6108 

WILLIAM  L.  FOSS,  Inc. 

Formerly  Collon  &  Foss,  inc. 

927  15th  St.,  N.  W.     REpublic  3883 
WASHINGTON,  D.  C. 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Philip  Merryman  &  Associates 
*  114  State  Street 

*  Bridgeport    3,  Conn. 

*  Bridgeport  5-4144 
RADIO  CONSULTANTS 

William  E.  Benns,  Jr. 
&  ASSOCIAHS 

3738  Kanawho  St.,  N.  W. 
ORdv/ay  8071 

Washington,  D.  C. 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  4-8721 

ARLINGTON,  TEXAS 

Of.  X  3UUr 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingsweod  7631,  9541 

SILLIMAN  &  BARCLAY 

SPECIALIZING  IN  ANTENNA  PROBLEMS 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

GEORGE  P.  ADAIR 

Radio  Engineering  Consultant 

Executive  5851  1833  M  STREET,  N.  W. 
Executive  1230  WASHINGTON  6,  D.  C. 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 
Executive  ofBces:  48  East  Ave. 
Laboratory:    1U   NorlhpaH  Rd. 

Riverside,  III.      —      Riverside  6652 
(A  Chicago  suborb) 

ADLER  ENGINEERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

720  Milton  Rood,  Rye,  N.  Y.   RYE  7-1413 

Member  AFCCE* 
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•Classified  Advertisements 
PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 
Wanted  10c  per  word — $1  minimum.  Help  Wanted  20c  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  dote.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 
BROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

New  England  independent  station  seek- 
ing sales  manager  or  salesman  with 

record  proven  results  and  excellent 
character.  Replies  confidential.  Salary 
plus.    Box    755D,  BROADCASTING. 

Experienced  sales  manager.  Texas  ABC 
station.  Good  territory,  requiring  good 
man.  Permanent.  Equitable  compensa- 

tion. Send  full  ̂ ales  resume.  Box  757D. BROADCASTING. 

Salesmen 

Experienced,  aggressive,  personable 
salesman  for  well  established  station 
in  midwest  city  of  75,000.  Salary  and 
commissions  S5,000  to  $10,000  per  year, 
cive  experience,  references,  photo. 
Box  687D,  BROADCASTING. 

Experienced  time  salesman  with  car. 
ABC  affiliate  in  Rocky  Mountain  di- vision. Good  secondary  market.  Write 
Box  822D.  BROADCASTING. 

Immediate  opening  experienced  time 
salesman.  Salary  and  commission  to 
start,  straight  "commission  after  60 days.  Drinkers  and  drifters  need  not 
apply.  High  pressure  boys  won't  be welcomed.  Small  market.  If  you  can 
sell  'em  and  keep  'em  sold  let  us  hear from  you.  Snapshot  and  references  in 
first  letter.  We  will  answer  all  applica- 

tions. Permanent  position  and  all  out 
cooperation  to  the  right  man.  Box 
885D,  BROADCASTING. 

Salesmen  wanted  by  New  England  1000 
watt  station  in  city  of  165,000.  Excel- 

lent opportunities  for  experienced  ra- dio salesmen.  Substantial  base  salary 
and  commissions.  Write  Box  912D. 
BROADCASTING. 

Two  outstanding  salesmen.  5,000  watt 
metropolitan  Ohio  basic  network  sta- tion. Must  have  proven  record  and 
references.  Give  complete  information 
in  first  letter.  Liberal  drawing  account. 
Box  914D.  BROADCASTING. 

Experienced  salesman  for  small  town 
kilowatt,  one  station  market  middle 
east.  Brand  new  operation.  Territory 
never  before  covered  by  radio.  We're on  the  air  and  in  the  black  and  can  add 
one  more  man.  Salary  plus  commis- sion. Must  have  car.  Box  915D. 
BROADCASTING. 

Experienced  salesman  for  a  progressive 
up-state  independent  1000  watt  station 
now  going  to  5000  watts,  coverage  of 
which  now  at  1000  watts  is  much  supe- 

rior to  any  other  regional  radio  station 
in  the  city.  Applicants  must  be  thor- 

oughly versed  in  radio  salesmanship 
and  must  be  in  a  position  to  earn  at 
least  $100  a  week  at  the  standard  com- 

missions paid  in  the  industry.  This 
market  is  the  third  largest  market  in 
New  York  state  and  is  in  the  city  of 
Rochester.  Communicate  with  Gordon 
Brown,  Radio  Station  WSAY.  Roch- ester, New  York. 

Enlarging  sales  staff :  Salesmen  cover- 
ing California,  midwest,  New  England 

desiring  increased  earnings,  write  de- 
tails. RRR-Radio-TV  Employment  Bu- reau, Box  413,  Philadelphia. 

Announcers 

Combination  man.  Wyoming  station. 
Disc  and  photo  required.  Write  Box 
824D,  BROADCASTING. 

Personality  man.  Need  top  disc  jockey 
who  can  build  audience  and  keep  it. 
We  are  willing  to  pay  for  ability.  Write 
Allan  Curnutt,  KICM,  Mason  City, Iowa. 

Announcer,  vet.  Low,  mature  voice. 
Send  audition  disc,  photo.  If  wish 
disc  returned,  include  postage.  WAND. 
Canton,  Ohio. 

Help  Wanted  (Cont'd) 
Combo  disc  jockey  with  first  class  li- cense. Four  hour  feature  show:  three 
quarter  million  market;  $75.00  per 
week.  Polished  ad-lib  ability  neces- sary. Immediate  opening.  Contact  Paul 
Schafer,  WNOR,  Norfolk,  Va. 

Technical 
Men  with  at  least  8  years  combined 
electrician  and  radio  experience  to  in- stall and  maintain  custom  built  audio 
devices.  Must  want  to  travel  through- 

out any  area  in  the  United  States 
continually.  Excellent  salary  plus  ex- 

penses. Transportation  provided.  Must 
have  automobile  drivers  license.  Send 
personal  snapshot  with  record  of  ex- periences and  references.  Box  764D, 
BROADCASTING. 
Chief  engineer  for  250  watt  Rocky 
Mountain  network  affiliate  station. 
Open  now.  Send  photo  and  disc.  Write 
Box  823D.  BROADCASTING. 
North  Carolina  station  needs  chief  engi- neer. Station  now  AM  and  FM  and 
increasing  AM  power.  Experience  with 
directional  operation  desired.  Personal 
interview  necessary.  Wire  Box  883D. 
BROADCASTING. 
Have  immediate  opening  for  combina- tion man  with  first  class  ticket.  Please 
rush  audition  disc  or  tape  letter  of 
background  photo,  starting  salary  and 
references.  Box  963D,  BROADCAST- ING^  

Successful  established  Hawaiian  station 
has  good  proposition  for  experienced 
combination  man  capable  of  becoming 
chief  engineer.  Airmail  details  to 
KMVI,  Wailuku,  Maui,  T.  H. 

Situations  Wanted 

Managerial 
Well  qualified.  Will  accept  salary  plus 
commission.  Guarantee  to  make  money. 
Box  5D.  BROADCASTING.  
Topflight  station  manager  is  consider- 

ing change  for  good  sound  reasons. 
Currently  an  eastern  advertising  ex- ecutive, but  previously  amassed  12 
successful  years  experience  in  all 
phases  of  radio  station  operation.  Dur- 

ing recent  years  established  outstand- ing record  as  manager  of  well  known 
northeastern  station.  Young  and  ag- 

gressive. Prefer  city  under  100,000.  but 
will  appreciate  and  consider  all  in- quiries.   Security  a  must!     Box  924D, 
BROADCASTING.  
Exceptional  opportunity  to  obtain  serv- ices of  brilliant  general  manager  and 
sales  manager  with  proven  record,  to 
make  your  station  one  of  nation's  out- standing successes.  Box  931D,  BROAD- CASTING^  

Settled  man  with  eight  years  radio  de- sires    managerial     opportunity.  Box 
942D,  BROADCASTING.   
Successful  young  manager  with  ,  15 
years  experience  desires  change.  Mar- ried. Sober.  Civic  minded.  Strong  on 
sales.  And  local  programming.  An- nounce. Sell.  Work.  Box  906D, 
BROADCASTING. 

Salesman 
I  want  good  selling  job  with  one  of 
the  25  AM  or  7  Television  stations  in 
Los  Angeles.  Now  selling  1000  watt 
independent.  Competitive  half-million eastern  market.  Excellent  billings. 
MCing  daily  audience  show.  Acting 
weekly  drama.  Making  $125  weekly.  5 
years  radio.  4  years  Infantry  Officer.  2 
years  acting  on  Broadway.  1  year 
Carnegie  Tech.  31  years  old.  Car.  Mar- ried. Child.  Healthy.  Sober.  Ambitious. 
Want  chance  to  show  I  can  be  asset 
to  your  organization.  Excellent  refer- ences. Transcriptions.  Photographs. 
Results  for  you.  Box  844D,  BROAD- CASTING^  

Salesmail,  married,  reliable.  Good  offer 
write.  Box  888D.  BROADCASTING, 
preferably  midwest.  Can  announce. 
Salesman,  experienced,  aggressive; 
know  good  radio  and  how  to  sell  it. 
Anxious  for  better  opportunity.  College 
graduate,  30,  married.  Best  reference. Box  923D.  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Personable  time  salesman,  writes  own 
copy,  28,  single,  experienced,  aggres- 

sive. Wants  opportunity  with  progres- sive station  in  good  market.  No  car. 
Box  929D.  BROADCASTING.  
Attention  midwest  stations.  Thorough- 

ly experienced  producer,  hard  worker, 
aggressive,  personable,  good  sales  rec- ord. Desire  better  opportunity.  Single, 
available,  non-high  pressure.  Box  936D, BROADCASTING.  

Thoroughly  experienced  salesman,  pro- 
gram producer,  copywriter,  announcer, 

hard  worker,  sober,  reliable,  married, 
33.  Wants  location  in  southeast  or 
west.    Box  939D,  BROADCASTING. 
Sales  manager  or  salesman  for  alert 
operation.  Aggressive,  capable,  per- sonable. Experienced  all  phases  radio 
(sales,  production,  announcing).  Know 
business.  Can  produce  sales  and  satisfy 
advertisers.  Prefer  west  coast,  con- 

sider dthers.  Young,  single.  Box  944D. BROADCASTING. 
Annoiincers 

Announcer,  vet,  graduate  oldest  broad- casting school  in  country.  Produced, 
sang,  emceed  amateur  shows  in  Chi- cago nite  clubs.  Two  years  college 
Former  staff,  5000  watt  NBC  affiliate. 
Consider  all  offers.  Box  726D.  BROAD- CASTING. 
Disc  jockey  wants  to  settle  in  east.  Now 
successful  with  highly  rated  shows. 
21,2  years  experience,  24,  family  man. Box  829D,  BROADCASTING.  
Announcer,  overall  announcing  ex- 

perience including  news,  DJ,  inter- viev/s,  commercials  etc.  Some  produc- 
tion work  included.  Can  operate  con- sole, write  continuity.  Employed  IV2 

years  in  New  York  City.  Married,  col- 
lege graduate,  veteran,  dependable, conscientious.  All  replies  answered. 

Box  830D,  BROADCASTING. 
Sportscaster,  disc,  details,  references 
will  prove  ability.  Box  845D,  BROAD- 
CASTING^  

Sportscaster,  announcer,  thoroughly 
experienced.  Top  play-by-play.  Major league  baseball  scout.  Presently  sports 
director  Michigan  1  kw.  Desires  warmer 
climate,  baseball.  Top  references.  Box 
847D.  BROADCASTING. 
Experienced  announcer,  disc  jockey, 
newscaster,  continuity  writer,  actor. 
College  graduate.  Married.  Disc,  photo, references  available.  Thrive  on  hard 
work.  Will  travel  anywhere.  Send 
details.  Box  882D,  BROADCASTING. 
Well  known  sports  announcer  avail- able. Exclusive  broadcast  rights  for 
'50  in  tl^is  AA  Southern  League  bought 
by  competitor  station.  National  adver- tisers recommendations  available  along 
with  those  of  club  owners,  radio  execs., 
Hooperating  and  audience  response. 
Proven  results  guaranteed  by  this  set- tled college  and  radio  educated  man. 
Box  907D.  BROADCASTING,  
Announcer,  writer,  25,  single.  College 
grad.  2  years  radio  training,  all  phases. 
Will  travel  anywhere.  Some  experience, 
want  more.  Disc,  photo  available  im- 

mediately. Box  908D,  BROADCAST- 
ING^  

Experienced  announcer.  Tops  in  com- 
mercials, news  and  drama.  Will  ac- 

cept position  anywhere.  Married.  Sal- ary secondary.  Box  909D.  BROAD- CASTING^  

Here's  a  man  that  sells!  Now  the  hot- 
test hillbilly-western  DJ  in  metropol- itan area.  Shows  top  rated  and  sold 

out.  Want  to  corner  the  rich  hillbilly 
market?  I'm  your  man.  Age  25.  mar- ried, five  years  announcing  experience. 
Not  just  interested  in  changing — in- terested in  an  opportunity.    Box  918D, BROADCASTING.  

For  lease,  1.  slightly  used  deejay-pro- 
grammer. Equipped  with  college  de- 

gree, car  and  3  years  experience  in- cluding selling  and  promotion.  Must 
see  and  hear  to  appreciate.    Box  919D, BROADCASTING.  
Young  man  with  no  experience  wants 
iob  as  announcer-engineer.  Box  920D, BROADCASTING.  

Announcer,  experienced,  now  em- 
ployed, desires  better  position.  Back- ground, professional  musician.  Boston University,  NBC  trained.  Morning  man, 

all  phases.     Box  921D,  BROADCAST- ING.    Three  years  radio.  
Available  now  for  winter  in  east  to 
produce,  write,  announce.  University 
graduate,  7  years  experience  announcer 
to  FM  manager.  Accept  subsistence 
awaiting  government  appointment.  Box 927D.  BROADCASTING.  
Young  announcer,  experienced  staff 
man,  strong  on  sports,  news,  wants  job 
with  eastern  station.  College  graduate 
with  good  voice.  Have  air  check  Box 
932D,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Experienced  announcer -continuity  ^ 
writer-veteran  23,  single.  Six  months  '  ' 
experience,  general  staff,  DJ,  console  ' operation,  continuity  writing.  Ab-  - solutely  no  floater.  Will  answer  all 
replies.  Available  immediately  any-  j 
where.  Disc,  photo  available.  Box  (  . 
934D,  BROADCASTING. 

Baseball  broadcaster   available.     Five  - 
years  experience  in  major  market.  Ref-  ■ erences.    Box  938D,  BROADCASTING. 
Experienced  announcer,  two  years  staff, 
news,  disc.  Prefer  midwest,  also  oper- 

ate console.  Box  a41D.  BROADCAST- ING. 

Excellent  play-by-play  man  available. 
All  sports.  Proven  ability,  desires 
change.   Box  943D.  BROADCASTING. 

Baseball  play-by-play  man  available. Can  handle  news  and  disc  shows. 
Young,  college,  single.  Box  945D, 
BROADCASTING. 

Qualified.    Experienced  staff,  play-by- 
play basketball,  baseball.   Young,  mar-  -■ ried.    Box  948D,  BROADCASTING. 

Do  you  want  a  good  announcer  with 
some  experience.  Well  I'm  your  man. Married  and  will  travel  anywhere.  Box 
951D.  BROADCASTING. 
Announcer  with  proven  dependability. 
Character  refex-ences  available.  Single. 
College   radio   maior.   Knows  console.  | 
Go    anywhere.      Box    954D,    BROAD-  : CASTING.  r. 

Ambitious,  young,  single  man  will  go  -  ? anywhere  just  to  get  into  radio.    Can  j write  and   announce.     Am   a  veteran 
who  will  work  on  G.  I.  Bill.     Have  : 
had  radio  training  and  small  amount  ; 
of    experience.     Box    955D.  BROAD- CASTING.  ;  i 

Announcer,  experienced  all  phases.  !  i 
Former  sports  and  music  director.  Mar-  :  i ried,  26.  Box  959D,  BROADCASTING.  ;  s 

Three  years  experience,  good  staff  -  - 
work,  disc,  news,  commercial.  Spe-  '  '- cialty-poetry.  For  interview,  refer-  ;  r 
ences.  Box  960D,  BROADCASTING.  ' 
Talent  a  must.  Family  man.  '  • 
I'm  looking  for  that  first  break.    De-  •  ~. pendable.  hard  worker,  22.  two  years 
college,    professionally  trained.      Disc  ■ 
available,    all    offers    answered.     Box  '  1 967D,  BROADCASTING.  :  i 

Attention:    Good   sportsman    available  ■ immediately.  Knows  sports.  One  year 
experience   on   play-by-play.   Looking  - 
for  hard  work  not  a  soft  touch.  Box  -  - 970D,  BROADCASTING. 

Experienced     announcer,     two    years  • 
Northwestern.    Ad-lib  interviewer,  ac-  '  ~ tor,  continuity,  commercial  writer,  one 
year    public    service    program.     Will  -  F- 
travel.    Chuck  Jacobson,  3346  W.  Ber-  ■ 
teau,  Chicago  18,  111.  .  »■ 

 —  :  5: 

The  best  of  the  new  announcers  are  -  - 
coming  from  the  Pathfinder  School  of  '  -15 
Radio    Broadcasting,'  1222-A   Oak   St..  • Kansas   Citv.   Mo.  All   trained  board :  s 
operators.  Also  ready  some  good  writ-  - ers.   Write,  wire,  phone  for  discs,  etc.  ̂  

Technical  i  t 
Experienced  engineer,  studios,  trans-  <  J mitters,  any  offers  please?  Box  894c, ,  r 

BROADCASTING.  ' 
Chief  engineer  with  15  years  experi- 
ence  plus  ability  second  to  none,  seeks  j  r 
change  to  progressive  station.  Best  j  - references  including  present  employer.  = 
$80  week  minimum.  Box  25D,  BROAD-  -  - CASTING.   :; 

Chief    engineer    seeking    better   boss.  - Able  assume  all  your  technical  prob-  I  ̂ 
lems  in  AM  or  FM  including  any  direc-  =  - tional  system  and  any  power.   Also  TV 
if  and  when.    Experience  since  crystal  : 
sets,  now  43.   Permanency  first.  Prefer 
Central.    Box  646D,  BROADCASTING.  .  ̂  
First  phone,  3  years  broadcasting  ex-  : perience.  Seeking  job  as  combo  man. 
Will  send  disc,  photograph  on  request. 
Must  have   $60.   Box   669D,    BROAD-  J CASTING.   J 

Engineer  experienced  on  transmitter,  s 
remotes,  console,  like  position  north-  js 
eastern  states.    Any  offer  considered,  a 
Have   car.    Box   713D,    BROADCAST-  t 
ING.   - 
Engineer  BEE,   experienced  10  years, 
chief,  maintenance,  design,  supervision, 
remotes  network,  proof  of  performance,  y 
Box  836D,  BROADCASTING. 
Versatile  engineer,  experienced,  wants  W 
position   in   college   town.     Presently  5s 
employed.     Box   837D,    BROADCAST-  ft ING.  ?; 



Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) For  Sale Help  Wanted 
Engineer,  2  years  broadcast,  3  years 
irmy  radar  experience.  Graduate 
i  C  A  Institutes  Presently  employed. 
Box  848D.  BROADCASTING. 

■ Engineer,  also  combination  man.  3 i-ears  experience  AM,  FM.  Family  man. References.  Want  progressive  station. 
Box  905D,  BROADCASTING. 

■1 Sngineer  desires  transmitter  job  with 
t)rogressive  southern  station.  Louisi- 

ana, Florida  preferred.  Five  years  ex- perience, all  phases.  Any  reasonable 
offer  considered.  Box  911D,  BROAD- 

;  CASTING^  
Chief  or  transmitter  engineer,  experi- 

enced, married,  have  car,  no  announc- 
i  ig.    Box  917D,  BROADCASTING. 
Combination  engineer-announcer  with 
1st  phone.  Presently  employed  as  com- 

bination man,  news  editor  and  news- caster for  affiliated  station.  Single,  10 
iiionths  experience.  Will  consider  all 

:  offers.    Box  922D  BROADCASTING. 
Dependable,  witty,  friendly  morning 
man.  Combination  first  class  ticket. 
8  successful  years.  Employed,  married, 
$80.    Box  928D,  BROADCASTING. 
Experienced  chief  engineer,  some  an- 

:  nouncing,  news,  sports.    Sober,  relia- ble,   hard   worker.     Best  references. 
I  jAutomobile.     Available  immediately. 
JBox  935D,  BROADCASTING. 
Have  first  class  radio  telephone  license, 
married,  free  to  travel.  Box  937D, 
BROADCASTING. 
Engineer,  first  phone.  No  experience, 
anxious  to  learn.  Willing  to  travel. 
Box  949D,  BROADCASTING. 
Engineer,  1st  phone.  Experience  5  kw 
AM,  3  kw  FM  transmitter  operation, 
control  board,  remote  broadcasts. 
Single,  car,  N.  Y.  state  or  vicinity. 
Box  950D,  BROADCASTING. 
Chief  engineer,  ten  years  experience, 
now  employed,  seeking  permanent  lo- 

cation. References.  Box  956D,  BROAD- CASTING. 
First  phone  license,  experienced  trans- mitter, console,  remotes.  Married,  car. 
Want  to  settle,  prefer  north  eastern 
state.  Available  on  two  weeks  notice. 
Box  966D,  BROADCASTING. 
First  class  license,  experienced,  250  w, 
willing  to  travel,  vet.  Box  968D, 
BROADCASTING. 
Experienced  engineer,  console,  trans- 

mitter, remotes,  tape  recording.  Single, 
young,  sober.  Eugene  Brown,  Alden, Iowa. 
Engineer — 1  year  broadcast.  10  years 
radio  and  ham  background.  Prefer 
warm  climate.  Lloyd  Conway,  750  N. 
Cogswell  Rd.,  El  Monte,  Calif. 
Single  man  with  first  phone  desires 
position,  no  experience  or  disabilities. 
Very  reliable,  will  go  anywhere.  W. 
M.  Dickinson,  515  W.  5th,  Mitchell, 
South  Dakota. 
Attention  CP  holders!  Let  me  help  you 

;  plan  and  build  your  station.  26  years 
,  experience  in  construction,  design  and 
'  operation.  Avoid  many  of  the  mistakes inexperienced  men  make  on  installa- 

tions. Want  permanent  connection  with 
I  chance  to  buy  into  station.  Reasonable 
:  salary.     Brochure  on  request.  Kidd, 
Box  229,  Salida,  Colorado. 
Holder  of  first  phone  license  will  con- 

I  sider    position    in    midwest.  Richard 
Lubeck,  Lincoln,  Kansas. 
Engineer,  1st  phone  license,  desires  ,iob 
as  combination  man  or  engineer.  Age 
22,  married,   veteran.  Inexperienced, 

I  but  ambitious   and   willing  to  learn. 
-  William   E.   Smith,    ?7?0   Howard  St., 
j  Omaha,  Nebraska.     AT.  7033. 
i  Engineer,  1st  phone,  class  A  ham,  8 
.r,  months  experience,  single,  Richard 
ij  Roeder,  424  Raritan  Ave.,  Highland 
ij  Park,  N.  J. 
i '  Have  first  phone  license,  lots  of  am- 
j]  bition  and  no  broadcast  experience. 
".|  Merchant  Marine  telegraph  operator ij  2  years.  Married,  sober,  age  35.  Will J  travel  anywhere.  Albert  Stefanik,  443 
West  50  Street,  New  York. 
J,  
■;  Transmitter  engineer  experienced, 1  wants  permanent  location  in  midwest. 
,  Stanley  Thatcher,  647  Elm  St.,  Law- 
1  rence,  Kansas. 

Production-Programming,  others 

Sports  director,  experienced,  all  sports. 
Promotionally  active.  Also  in  charge 
publicity,  promotion.  Can  handle 
straight  announcing.  Single.  College 
grad.  Will  travel.  Let  disc  and  back- 

ground tell  story.  Box  13D,  BROAD- CASTING. 

Radio  news  pays  off — NARND  Report. 
News  editor  can  build  news  programs 
or  perk  up  lagging  department.  10 
years  radio,  newspapers,  public  rela- tions. Heavy  on  sports.  References, 
background,  disc  furnished.  Box  570D, 
BROADCASTING. 
Program  director,  proven  record.  Hypo 
sales.  Top  voice.  Sports,  etc.  27. 
College  grad.  Box  808D,  BROADCAST- ING^  

Oh,  you  lucky  people!  For  reasons  I'll 
be  glad  to  explain  in  a  letter,  I'm  look- ing for  a  job.  (My  current  employer, 
a  general  advertising  agency,  knows  of 
this  ad.)  If  you  want  copy  that's different,  copy  that  sells,  and  above 
all,  copy  that's  readable,  please  let  me tell  you  about  myself.  Or,  if  you  want 
a  continuity  chief  who  can  direct 
shows,  fill  as  staff  announcer  if  neces- 

sary, operate  your  board — in  short,  if you  want  a  guy  who  knows  and  likes 
radio,  please  write  Box  916D,  BROAD- CASTING.    All     letters  answered promptly.  
Exchange:  Well  written,  saleable  local 
newscast  for  permanent  position  with 
good  station.  Location  not  essential. 
Now  in  northeast.  Married.  Teeto- taler.  Box  925D.  BROADCASTING. 
Available  now  for  winter  in  east  to 
produce,  write,  announce.  University 
graduate,  7  years  experience  announcer 
to  FM  manager.  Accept  subsistence 
awaiting  government  appointment.  Box 
926D,  BROADCASTING.  
Missourian — Program  director,  announ- 

cer, newscaster,  salesman,  copywriter, 
20  months  experience,  not  looking  for 
titles,  just  job  with  $60.00  weekly 
minimum.  Box  930D,  BROADCAST- ING^  

Wake  up,  "turntable" -independents! Have  new  ideas,  gimmicks,  revitalizing 
techniques.  Ticket.  Non-metropolitans 
considered.  Box  940D,  BROADCAST- ING^  
Program  director,  sports  announcer 
play-by-play  and  special  events.  Ex- perienced in  all  phases  of  radio  station 
operation.  Box  946D,  BROADCAST- ING^  

Women's  program  director,  commenta- 
tor. Over  four  years  experience  com- 

mercial, educational,  personality  pro- 
grams; liaison,  continuity.  Expert  in- terviewer with  good  voice  and  fluent 

ad-lib.  Versatile,  creative,  resourceful. 
Can  build  effective  programs  that  sell 
sponsors  and  self  to  large  audience. 
Equipped  for  all  phases  radio  with 
station  following  vigorous  policies  and 
permitting  full  use  professional  resour- 

ces with  promise  of  sound  future.  Ex- 
cellent background,   references.  Box 

947D,  BROADCASTING.  
News  editor — 2  years  major  station  ex- 

perience plus  local  broadcasting.  Some 
announcing,  production.  Handle  pub- 

lic affairs,  publicity.  Age  27.  M.  A. 
Columbia.  Box  952D,  BROADCAST- ING^  
Dime  a  dozen.  Good  writers  are  a 
dozen  dimes — except  me — I'll  settle  for half-dozen  dimes  if  station  has  future. 
Commercial  copy,  music  continuity, 
production-minded.  Sample  on  request. 
If  interested.  Box  958D,  BROADCAST- ING^  
Young  married  vet  desires  radio  station 
position,  intensive  training  in  all 
phases  of  broadcasting,  writing  and 
stage  experience,  alert  and  dependable. 
Excellent  references.  Disc.  Will  travel. 
Box  965D,  BROADCASTING.  
Five  years  experience  as  women's  di- rector. Desires  permanent  location  of- fering future  opportunities.    Box  971D, BROADCASTING .  
Young  woman,  office  manager,  experi- 

enced in  promotion,  copywriting,  de- sires connection  with  larger  station. 
College  graduate,  eight  years  same  sta- tion, best  of  references.  For  details 
write  Box  972D,  BROADCASTING. 

Television 

Managerial 

Need  TV  know-how?  Management  and 
program  executive  in  metropolitan  TV 
desires  to  set  up  and  operate  your  TV 
station,  not  in  New  York  or  Chicago. 
3  years  active  TV  experience,  15  years 
AM.  Wishes  to  settle  in  smaller  com- 

munity for  family  reasons.  Box  964D, 
BROADCASTING. 

Production-Programming ,  others 

Attention:  New  television  stations.  Di- 
rector, producer  now  available,  station 

experience,  college  graduate.  Special- 
ize in  local  programming.  References 

from  NBC  and  others.  Box  953D, BROADCASTING. 

Stations 
1000  watt  fulltime  successful  independ- 

ent upstate  N.  Y.  Good  money  maker. 
$150,000,  principals  only.  Box  7G2D, 
BROADCASTING. 

Growing  transcription  and  recording 
business  already  grossing  $9,000  an- 

nually, in  250,000  manufacturing  center with  4  radio  stations,  one  television,  3 
hours  from  Chicago.  Good '  investment for  capital  gains.  Fully  equipped  mod- ern studio.  Must  sell  because  health. 
Cash  $6,000,  balance  terms.  Box  962D, BROADCASTING. 

Equipment,  etc. 
Make  offer  FM  10  kw  small  transmitter, 
WE  506  B-2  new,  never  uncrated, 
cancelled  construction  permit.  Box 
910D,  BROADCASTING. 
Complete  RCA  72DX  recording  unit 
with  M1-11850-C  hi-fidelity  head,  plus 
suction  chip  chaser  complete  with  hose 
and  couplings.  Like  new.  Airmail 
offer  to  KMVI,  Wailuku,  Maui,  T.  H. 

For  sale  a  complete  Presto  lateral  disc 
recording  set  including  39-A  3  channel 
mike  pre-amplifier,  85-E  recording 
amplifier  and  6-N  recording  turntable 
with  1-C  cutting  head.  Good  condition with  little  use.    Make  us  offer.  KOSF, 
Nacogdoches,  Texas.  
RCA  250K  transmitter,  Ideco  400-ft 
guyed  tower  complete  with  lighting 
equipment  and  Western  Electric  54A 
FM  antenna;  GR  type  475-C  frequency 
monitor,  1230kc;  Johnson  1  kw  antenna 
tuner;  3  standard  78"  cabinets.  All  in excellent  condition.  No  reasonable 
offer  refused.  WABB,  Mobile  9,  Ala- bama. 

For  sale,  used  WE  443A-1  transmitter, 
fpare  tubes,  including  tuning  unit, 
remote  meters,  lighting  choke,  good 
condition,  make  offer.  WGBG,  Greens- 
boro,  N.  C.  

For  sale,  RCA  69-C  distortion  meter, excellent  condition,  priced  for  quick 
sale.    WJTN,  Jamestown,  N.  Y. 
Available  soon — A  five  kilowatt  broad- 

cast transmitter  with  amazing  reduction 
in  tube  complement  price  and  3  kw 
hours  less  power  consumption.  Watch 
the  February  13th  issue  of  BROAD- 

CASTING Magazine. 
Wanted  to  Buy 

Stations 

Radio  executive  interested  buying  small 
independent  daytime  station  near  New 
York  or  Connecticut.  Replies  confiden- tial.   Box  749D,  BROADCASTING. 
Experienced  broadcaster  will  pay  cash 
for  outlet  in  small  single-station  mar- ket. Prefer  fulltime  network.  Texas 
or  adjoining  states.  Confidential.  Box 
754D,  BROADCASTING. 

Equipment,  etc. 
REL  FM  receiver  or  equivalent  in  good 
condition.    George  Woods,  WRUN-FM, Rome,  N.  Y.  
Wanted — A  five  kilowatt  broadcast 
transmitter  that  does  not  break  us  up 
to  buy  tubes  and  must  not  consume 
over  18.5  kw  from  the  power  line. 
Must  be  identical  to  the  new  Gates 
BC-5B  which  will  be  announced  in  the 
February  13th  issue  of  BROADCAST- 

ING Magazine. 
For  Sale 

Equipment,  etc. 

MAKE  AN  OFFER 

For  Lehigh  Tower.  300  feet.  Self-sup- 
porting. Complete  with  insulators,  flasher, 

beacon,  sidelights.  Write 

BOX  933D,  BROADCASTING 

PATCH  CORDS 
6  foot  rubber  covered,  two  conductor, 
tinsel  with  Western  Electric  Type  24IA 
plug  at  each  end.  Price  $4.30  each. 
Western  Electric  24IA  plugs. 

Price  $2.00  each. 
MASPETH  TELEPHONE  & 
R.\D10  CORPOR.4TION 

142  Ashland  Place,  Brooklyn  1,  New  York 

EXPERIENCED  RADIO  MEN! 
YOU  CAN  OWN  YOUR  OWN 

STATION 

A  small-tow'n,  network  kilowatt  in  a 
good  competitive  growing  community 
has  openings  for  men  in  all  departments 
who  are  seeking  opportunity. 
Station  building  constantly  higher 

quality — with  TV  plans — wants  fine  staff 
of  experienced,  ambitious  men  who  want 
some  day  to  own  all  or  a  substantial 
part  of  a  station  somewhere. 
Since  early  days  of  radio  this  man- 

agement has  directly  helped  3  men 
become  station-owners  and  indirectly  aided 
two  more;   one  recently. 

It  provides  for  unusual  people — with  at 
least  5  years  experience — salaries  equal  to 
comparable  stations,  plus  profit-sharing 
NOW,  plus  a  definite  plan  to  aid  future 
financing  of  stations  to  be  owned  by 
staff  members,  in  whole  or  in  part.  Op- 

portunities exist  now  and  should  always. 
Applications  will  be  held  in  confidence. 

Send  full  data — where  employed,  present 
salary,  experience,  education,  picture,  any- 

thing you  think  helpful.  You  sell  us.  There is  no  hurry. 

No  money  needed.  No  stock  to  buy. 
Station  seeks  greater  man-hour  produc- 

tion thru  team-work  with  above-average 
men  of  experience,  intelligence,  integrity, 
industry,  ambition.  Good  people  are 
needed  to  make  a  good  station  which  can 
do  a  bigger  share  of  advertising  in  area. 
Good  people  want  opportunity  with  good 

pay  and  good  future. 

THIS  IS  IT!  ! BOX  868D, 

BROADCASTING 

Production-Programming,  others 

(Continued  on  page  80) 

"PRIZE"  MAN 

WANTED  BY 

RADIO  SYNDICATE 

One  of  the  largest  companies  pro- 
ducing syndicated  radio  programs 

offers  a  top  position  to  a  properly 
qualified  merchandise  man.  The 
man  we  seek  is  at  present  employed 
by  one  of  the  networks,  by  a  large 
agency  or  by  a  prize  merchandise 
organization.  He  has  a  wide  ac- 

quaintanceship among  manufac- 
turers and  an  intimate  knowledge 

of  the  problems  of  radio  awards 
promotion.  His  job  with  us  will  be 
to  effect  promotional  arrangements 
with  major  manufacturers  seeking 

participation  on  one  of  the  coun- 
try's best  known  syndicated  give- 
away programs.  Present  employ- 

ment in  similar  work  is  an  essential 
qualification.  Write  fully  giving 

previous  experience,  present  con- 
nections and  money  wanted.  All 

inquiries  will  be  held  in  the  strictest 
confidence.  Our  employees  know 
of  this  ad. 

BOX  961D,  BROADCASTING 



Situation  Wanted Wanted  to  Buy 
Announcers 

Stations 

ABILITY  AVAILABLE 

SAVE  MONEY  . . . 

USE  OUR  GRADUATES! 

We  have  well-trained  per- 
sonnel who  are  qualified  to  handle 

several  phases  of  radio  simul- 
taneously. They  have  had  actual 

experience  in  Metropolitan  radio 
stations  as: 
ANNOUNCERS  DISC  JOCKIES 
COMMERCIAL  WRITERS  ACTORS 
PRODUCERS  SCRIPT  WRITERS 

Over  200  radio  stations  have  taken 
advantage  of  our  service.  Give  us 
your  requirements  and  we  will 
send  resumes,  photos,  and  discs. 

WRITE  OR  WIRE  COLLECT 

COLUMBIA  INSTITUTE 
9th  &  CHESTNUT  STREETS 

PHILADELPHIA  7,  PA. 

Outstanding  newscaster-disc  jockey 
available  for  permanent  position  with 
metropolitan  50  kw  station.  Ten 
years  e.xperience.  No  objection  to 
all-night  show. 

BOX  913D,  BROADCASTING 

Schools 

.  .  .  to  operate  and 
maintain  TV,  FM  or 
AM  station  equipment? 

Tall  Hi  r»yr  tfdf!  Our  graduotti 
hav*  IhMaHfh,  Itchnical  training  In 

•  af  tfia  natlan's  finest  Ttlavltlan- 
Ra4la  -  llaclranics  tralr^ng  labara- tarlai. 
That*  man  art  high  grait  .  .  with 
F.C.C.  Llcantai  and  ara  wall  ̂ uall- 
llad  ta  aparata  and  maintain  Tala- 
vltlan  and  Radio  Breadcait  aquip- 
iMnt.  Our  graduotai  ara  amplayad 
by  many  af  ttie  bast  Itnawn  TV- Radia-Elactranic  csncarns  acraif  tha 
rMlian.  Wrila,  phone  ar  wira: 

DeFOREST  S  TRAINING,  INQ. 
5i:3  N    n:\.'.,.-,d  A»i     n.  ,  .,ju  ■•■■i    i  - 

ri  on-    llncol.i  V;-7?'-G 

^t  1«UU»4  IWt  l»»t  !>■ 

SRT-Radio  I 
AMERICA'S  OLDEST  BROADCASTING  SCHOOL 

Intensive  full  or  porf  time 

COURSES 

ANNOUNCING  •  ACTING 
SCRIPT  WRITING  •  ADVERTISING 

Outstanding  faculty  of 
Network  Professionals 

Co-Educational  *  Day  or  Evenine 
Small  Classes 

Approved  for  Veterans 
Write  for  Prospectus 

School  of  Radio  Technique 
RKO  lldg..  Radio  City,  Ntw  York  20,  N.  Y. 
228  South  Wabash  Ave.,  Chicago  4,  Illinois 

STATION  WANTED 
Group  of  experienced  station  owners  and 
operators  will  consider  long  term  lease. 
We  will  assume  full  management  respon- 

sibility and  guarantee  annual  return  to 
owner.    Send  full  details  in  confidence  to 
BOX  969D.  BROADCASTING 

BILL    CARDIN    appointed  night- side  news  editor  of  KOMA  Ok- 
lahoma  City,  replacing  JERRY 

MARX,    resigned.     Mr.    Cardin  was 
formerly  with  KVOO  Tulsa. 

JACK  LARSON,  formerly  news  direc- 
tor for  WBUT  Butler,  Pa.,  and  before 

that  assistant  news 
airector  for  WEOL 
Elyria,  Ohio,  ap- 

pointed executive 
news  editor  for 
WCUE  Akron, 
Ohio. 
GEORGE  YOUNG, 
veteran  newspaper 
and  radio  reporter, 
joins  news  staff  of 
WIBC  Indianapolis, 

Mr.  Larson  ind. 
RED  BARBER, 

CBS  sports  director,  cited  as  No.  1 
football  broadcaster  of  1949  by  Sport- 

ing News. 
HARRY  RASKY  appointed  news  chief 
of  CHUM  Toronto. 

ROBERT  ARDEN,  news  commentator, 
starts  five  weekly  15-minute  com- 

mentary on  KFMV  (FM)  Hollywood. 
JACK  CUMMINS,  formerly  sports  di- 

rector of  WPDQ  Jacksonville,  Fla.,  for 
three  years,  appointed  sports  director 
of  WTVJ  (TV)  Miami. 
BRYSON  RASH,  special  features  di- 

rector of  WMAL-AM-TV  Washington, 
and  ABC  White  House  correspondent, 
named  chairman  of  radio  and  TV  com- 

mittee of  Mile  of  Dimes  campaign  in 
Washington. 

C.  W.  (Jack)  JACKSON,  director  of 
agriculture  for  KCMO  Kansas  City, 
Mo.,  elected  honorary  member  of 
Missouri  Assn.  of  Soil  Districts. 

ERNEST  McIVER,  former  CBS  Wash- 
ington newsman,  now  syndicated  radio 

columnist,  is  the  father  of  a  girl,  Jane 
Cracker.  Mrs.  Mclver  is  Washington 
secretary  to  Arthur  Godfrey. 
JOHNNY  CARPENTER,  director  of 
special  events  for  KOIN  Portland,  Ore., 
elected  chairman  of  Traffic  and  Trans- 

portation Commission  of  that  city. 

JOSEPH  IRWIN,  on  news  staff  of 
CKCW  Moncton,  N.  B.,  and  Frances 
Higgins  have  announced  their  mar- riage. 

Susanna  Irion 

TWO-MONTH  old  daughter  of 
FCC  Attorney  H.  Gifford  Irion, 
Susanna,  was  found  dead  by  her 
parents  Jan.  21.  The  child  appar- 

ently suffocated  under  blankets  in 
her  crib,  it  was  reported.  The 
Irions  have  one  other  child,  Chris- 

topher, age  8.  Mr.  Irion  is  with 
the  Commission's  transfer  branch 
of  the  Law  Bureau. 

On  All  Accounts 
(Continued  from  page  12) 

lowed  a  year  at  L.  A.  Junior  Col- 
lege.   He  was  back  in  radio  again 

in  his  second  year  at  the  U.  of 
Southern  Calif.,  Los  Angeles,  which 
he  entered  in  1932,  when  a  radio 
department  was  started  at  the 
school.  He  and  the  three  other 
members  of  the  radio  staff  wrote 
and  produced  all  the  programs  that 
cam.e  out  of  the  school.  These  were 
transmitted  through  the  facilities 
of  Los  Angeles  stations. 

This  extra-curricular  activity  was 
to  have  a  major  influence-on  his 
future  life.  George  majored  in  edu- 

cation with  the  idea  of  teaching 
mathematics,  history  and  speech. 
When  he  was  graduated  in  1936, 

however,  he  shunned  the  professor's 
garb  and  joined  KMTR  Los  Angeles 
(now  KLAC)  as  announcer.  After 
a  year  there,  he  became  announcer 
and  later  production  manager  with 
KEHE  Los  Angeles  (now  KECA). 
In  1938  he  became  production  man- 

ager for  the  California  Radio  Sys- 
tem that  comprised  KEHE  and 

KYA  San  Francisco  and  McClatehy 
chain  of  stations  in  San  Joaquin Valley. 

The  following  year  he  made  his 
debut  into  the  advertising  agency 
field  when  he  joined  Smith  &  Bull, 
Los  Angeles,  as  combination  ac- 

count executive,  production  man- 

ager and  all-round  "utility  man." 
In  1943  his  agency  career  was  inter- 

rupted when  he  left  to  become 
Regional  Information  Officer  for 
OPA.  In  that  post  he  handled  all 
radio  programming  which  involved 
releasing  of  infonnation  on  price 
control  for  the  11  Western  states. 

Serves  in  Navy 

Later  that  year  George  suc- 
cumbed to  the  call  of  the  Navy  and 

spent  the  next  two  years  as  in- 
structor in  Audio-Visual  Aids  and 

Personnel  Classification. 
Out  of  uniform  in  1945,  he  joined 

the  ABC  Hollywood  sales  depart- 
ment for  a  few  months  until  the 

urge  came  to  return  to  the  adver- 
tising business.  At  that  point  he 

joined  Robert  F.  Dennis  Inc.,  Los 
Angeles,  as  account  excutive.  Two 
years  later  he  and  Phil  D.  McHugh 
formed  their  own  Irwin-McHugh 
Adv.  complete  with  "two  offices  and 
no  billing."  When  they  dissolved  in 
1949  the  agency  had  gone  over  the 
$300,000  mark  in  billing. 
Now  conducting  an  office  com- 

prised of  veterans  (in  which  he  is 
the  sole  Navy  man),  George  Irwin 
feels  that  no  young  business  can  be 
successful  unless  all  employes  share 
profits.  To  that  end  he  is  setting 
aside  a  certain  amount  of  agency 
stock  for  present  and  future  em- 

ployes. Regarding  responsibilities  of  an 
agency,  he  feels  that  it  is  a  sales- man for  the  media;  that,  although 
it  is  responsible  to  the  client  it  is 

paid  by  the  media. 
George  holds  a  card  with  the 

American  Federation  of  Radio 

Artists,  and,  clubwise,  is  a  mem- 
ber   of    American     Legion  and 

Beverly  Hills  Chamber  of  Com- 
merce. 

In  1939  George  climaxed  a  nine- 
year  courtship  when  he  married 
Eleanor  Smith  to  whom  he  had 
announced  intentions  of  marriage 
on  their  first  date.  His  hobbies 
include  Janet  Lee,  5,  and  George 
W.  (for  Wallace  in  this  case),  12, 
The  Irwins  make  their  home  at 

present  in  the  San  Fernando  Val- 
ley, with  future  plans  for  building 

in  Northridge,  where  George  plans 
happily  to  take  up  farming  again. 

RADIO  MFRS. 
Mid-Winter  Meet  Feb.  15-17 

PROMOTION  problems  facing  ra- 
dio and  television  as  the  TV  manu- 

facturing industry  enters  its  big- 
gest year  will  be  discussed  at  the 

annual  mid-winter  meeting  of 
Radio  Mfrs.  Assn.  to  be  held  Feb. 
15-17  at  the  Stevens  Hotel,  Chi- 
cago. 

Sessions  of  the  RMA  board,  divi- 
sions and  committees  are  included. 

RMA  President  Ramond  C.  Cos- 
grove  will  preside  at  the  industry 
sessions,  which  come  just  prior  to 

the  Feb.  20  resumption  of  FCC's 
color  television  hearings.  Presi- 

dent Cosgrove  is  to  appear  at  these 
hearings  to  urge  an  early  end  of 
the  FCC's  TV  freeze  on  new  VHF 
stations  and  opening  of  the  UHF 
frequencies. 

Baker  Heads  Committee 

Organization  of  the  all-industry 
National  Television  System  Com- 

mittee will  be  pressed  forward. 
The  committee  is  headed  by 
W.  R.  G.  Baker,  General  Electric 
Co.  vice  president  and  director  of 
the  RMA  Engineering  Dept. 
[Broadcasting,  Jan.  23].  The 
committee  was  authorized  by  the 
RMA  Television  Committee  under 
Chairman  Max  F.  Balcom,  Syl- 
vania  Electric  Products  Corp. 

RMA  will  consider  proposed  ac- 
tion on  the  10%  radio  excise  tax  in 

connection  with  proposals  to  re- 
peal or  reduce  the  tax.  The  prob- 
lem comes  before  the  Excise  Tax 

Committee,  headed  by  Joseph  Gerl, 
Sonera  Radio  &  Television  Corp. 
Plans  for  the  1950  National 

Radio  &  Television  Week  project, 
handled  jointly  with  NAB,  will  be 
discussed  as  well  as  plans  for  the 
Feb.  22  awards  luncheon  of  the 
Voice  of  Democracy  contest.  The 
"Town  Meetings"  Committee,  an 
industry  project  for  training  of 
television  dealers,  will  discuss  plans 
for  further  meetings.  Other  divi- 

sions and  committees  will  meet. 
The  sessions  will  end  Feb.  17  with 
a  meeting  of  the  RMA  board. 

RADIO  GOA,  only  commercial  station 
for  India-Pakistan,  starts  ll-hour  daily 
schedule.  Pan  American  Broadcasting 
Co.,  station's  exclusive  commercial  rei>- 
resentative,  announced  last  week.  Al- 

most all  station's  programming  is 
either  packaged  shows  or  disk  jockey 

periods. 



J^tomotton 

r^rARREN  MIDDLETON  resigns as  sales  promotion  manager 
r  of  KMOX  St.  Louis  to  return 
b  his  former  position  as  assistant 
;p  JOHN  C.  DRAKE,  director  of  sales 
jromotion  and  publicity,  at  WLS  Chi- 

ATT  McENIRY,  who  resigned  from 
LZ  Denver  in  1942  after  10  years  on 
;s  announcing 

jaff,   returns  to 
ation  Feb.  1  as 

Ijuhlic  service  direc- 
jpr.  He  succeeds 
lACK  SWITZER, 
(Psigned  to  enter 
acal  advertising 
jgency.  Mr.  Mc- 
miry  was  report- 
idly  first  "man-on- 
he-street"  broad- 
.jBster  in  Denver, 
having  done  this  in 
.635. 

Mr.  McEniry 

jlt'ILLIAM  G.  GRAHAM  appointed  pro- 
lotion  manager  of  CHVC  Niagara 
jlalls,  Ont. 
((ANE  LAWSON,  formerly  with  Pitts- 
flurgh  office  of  Earl  Bothwell  Inc., 
jbins  promotion  department  of  WWSW 
fittsburgh. 
jlARY  ELAINE  CHERRY  added  to 
lublic  relations  staff  at  WGN  Chicago 
Ifter  working  in  varitype  department 

'jf  Chicago  Tribune,  owner  of  station. 

jr  Salesmen's  Hats iPROMOTION  of  Frederic  W.  Ziv  pack- 
-jge,  Cisco  Kid,  currently  aired  over 
[.(TPAR   Parkersburg,   W.  Va.,  began 
Ijfith  large  dinner.    Salesmen  on  routes 
1  Greiner's  Bakery,  local  sponsor  of how,    were    guests.     Each  received 

■  arge  "Cisco  Kid"  Mexican  sombrero 
fhich  he  will  wear  on  his  route  to 

I  remote  show. 

||  WLAW  Cook  Books 
1'OPIES  of  cook  book  compiled  from 
'ecipes  submitted  in  WLAW  Lawrence, 
■•lass.,  contest  last  year,   are  being 
'  ent  by  station  to  some  20,000  house- i/ives.    Book  is  toned  in  sepia,  green, 
lue  and  black.    Cover  features  micro- 
hone  with  station's  call  letters,  dial 
losition   and  ABC   affiliation  promi- 

nently posted.  Words,  "Cook  Book" are  formed  of  kitchen  utensils,  and 
drawing  of  Polly  Huse,  home  eco- 

nomics counsellor  who  staged  contest 
on  her  daily  Shopping  With  Polly 
show,  complete  cover.  Fifty-two  prize- 
winning  recipes  are  included. 

Mid-South  Promotion 
FIRST  of  promotion  bulletins  issued 
by  Mid-South  Network  is  map  show- 

ing primary  coverage  areas  of  WROX 
Clarksdale,  WNAG  Grenada,  WELO 
Tupelo,  WROB  West  Point,  WCBI  Co- 

lumbus and  WMOX-AM-FM  Meridian, 
all  Miss.,  stations  comprising  network. 
In  addition  to  map,  bulletins  promot- 

ing individually  WROB  West  Point's mail  pull  of  5,065  cards  and  letters  in 
six  months  for  one  show  and  House- 

wives' Jackpot  on  WMOX-AM-FM Meridian  were  sent  to  trade. 

25th  Brings  Silver 
SILVER  cards  printed  in  blue  were 
stuck  under  windshield  wipers  of  cars 
which  had  exceeded  their  parking 
limits  in  Scranton,  Pa.  Cards  read, 
in  part,  "Your  meter  showed  red.  .  .  . 
But  today,  Jan.  12,  is  WGBI's  Silver Anniversary.  ...  So  we  took  the  liberty 
of  dropping  a  nickel  in  your  meter. 
.  .  .  The  next  hour  is  our  treat  .  .  . 
and  incidentally,  you  are  always  sure 
of  a  good  treat  if  you  keep  tuned 
to  WGBI.  .  .  ."  Call  letters,  dial  posi- tion and  dates  of  station  were  included 
on  card.  Additional  Silver  Jubilee 
promotion  was  awarding  of  25  silver 
dollars  to  listeners  who  observed  their 
25th  birthday  on  same  day  as  station. 

Music  Festival 

SYLLABUS  for  1950  Moncton  Musi- 
cal Festival  released  by  CKCW  Monc- 

ton, sponsor  and  operator  of  annual 
musical  event.  Festival,  from  May  8- 
13,  is  community  service  offered  by 
station.  Scholarships  are  available 
to  successful  competitors.  Complete 
rules  for  interested  contestants  are 
given  in  syllabus. 

Announcement  Inspires 
PROMOTIONAL  announcement  on 
free  enterprise  aired  by  WNMP  Evans- 
ton,  111.,  was  heard  by  Cartoonist  Don 
G.  Moore   of  Daily   Courier-News  in 

Midwest   IV^etwork  Opportunity 
Net  current  assets  and  real  estate  exceed  $40,000.00. 

This  property  is  one  of  the  outstanding  single  station 
market  facilities  in  the  midwest.  An  excellent  earner,  but 
still  developing  and  far  from  its  peak.  Showing  a  very 
high  return  on  the  purchase  price  of  $110,000.00  for  100% 
of  the  stock.  Financing  arranged. 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC. 

WASHINGTON,    D.  C. 
James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 

MEDIA  BROKERS 

CHICAGO 
Harold  R.  Murphy 
333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 235  Montgomery  St. 
Exbrook  2-5672 

nearby  Elgin.  Impressed  by  "effective- 
ness" of  spot,  Mr.  Moore  sent  station 

an  editorial  cartoon  contrasting  Brit- 
ish socialism  and  American  democracy 

which  was  suggested  by  radio  message. 
Copy  of  cartoon,  with  duplicate  of 
promotion  copy,  being  mailed  by  sta- tion to  advertisers  and  clients  in 
Chicago  area. 

Pie's  Pulse 

DRAWING  of  chef  holding  large  pie, 
cut  and  marked  according  to  share  of 
audience  percentages  in  Washington, 
sent  to  trade  by  WWDC  Washington. 
Figures  are  based  on  Pulse  November 
and  December  survey.  WWDC's  share 
is  10%.  Rhyme  beneath  pie  is,  "Little Jack  Horner  sat  in  a  corner,  the 
latest  Pulse  survey  to  see.  He  worked 
out  this  pie,  compared  rates  and  said, 
"My!  The  best  buy  is  WWDC." 

Coloring  Contest 

OUTLINED  pictures  of  "Gus  the 
Gopher,"  new  feature  on  Mercury 
Children's  Records,  are  obtained  from 
Mercury  dealers  in  Boston  area  for 
children  wishing  to  take  part  in  new 
contest.  Contest  is  sponsored  by  Let's Have  Fun  show  on  WCOP  Boston, 
which  is  emceed  by  9-year-old  Betsy 
King.  Stoger  wagons  awarded  to  top 
three  children  who  color  picture,  with 
giant  fire  patrol  car  as  first  prize. 
Let's  Have  Fun  is  aired  Sunday,  9-10 
a.m.,  and  features  children's  stories and  music. 

Trips  to  Hollywood 
TWO  WMAQ  Chicago  listeners  will 
win  all-expense  trips  to  Hollywood 
for  listing  their  reasons  for  hearing 
NBC  Chicago  shows.  Offer,  made  on 
daily  Six-Thirty  Special,  extended  to 
persons  21  years  or  older  who  submit 
letters  of  25  words  or  less  before 
Feb.  1.  Winners  will  fly  to  Hollywood 

Feb.  9,  be  guests  on  NBC's  Double  or Nothing,  visit  numerous  glamour 
spots  and  tour  movie  studios.  Entries 
will  be  judged  on  originality,  aptness 
and  sincerity. 

More  for  Mutual 

LATEST  in  series  of  promotions  sent 
to  trade  by  MBS  is  tearsheet  reprint 
from  trade  magazine.  Page  is  made 
up  of  stories  concerning  placing  of 
shows  on  network.  Large  plus  sign 
is  made  by  space  between  stories  and 
carries  caption,  "The  Plus  difference 

is  Mutual!" Barker  Barks 

CROWD  gathered  in  Philadelphia's City  Hall  courtyard  recently  to  receive 
bags  of  peanuts  distributed  free  from 
portable  stand  operated  by  man  dressed 
as  carnival  barker.  Promotion  was  on 
behalf  of  Ford  Theatre's  presentation 
of  "The  Barker."  WCAU-TV  Phila- 

delphia carried  show  and  furnished 
peanuts  which  carried  name  of  show, 
time  and  station  on  bag. 

Back-To-Bed  Club 
NOVEL  promotion  surrounds  new 
show  of  CFCF  Montreal,  Ont.  Morn- 

ing Man  Stan  Harrison  conducts  disc 
spinning  program  from  show  window 
of  local  restaurant.  Mr.  Harrison  in- 

terviews members  of  "Back-To-Bed 
Club"  clad  in  club's  official  uniform, 
nightgown,  nightcap  and  candlestick. 
Show  cards  in  "studio"  window  an- 

nounce times  of  top  shows  heard  over 
CFCF.  Card  featuring  picture  of 

Sleepy  Mr.  Harrison  carries  club's  by- laws and  is  sent  to  members. 

ius\  Ouf! 

The  1950 

BROADCASTING 

YEARBOOK 

free  to  new  subscribers 

Copies  for  Current  Subscribers 
Now  in  Mail 
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MAIL  COUPON  TODAY! 

WHBY  Appleton,  Wis.,  set  new  all  time 
high  in  its  airing  of  sports  broadcasts 
during  1949,  station  reports. 

Broadcasting  •  Telecasting 
870  NATIONAL  PRESS  BLDG. 
WASHINGTON  4,  D.  C. 

Yes,  send  me  52  weekly  issues  of 

BROADCASTING  and  the  1950  Year- 
book ($5  vol)  free  as  part  of  this 

order.  (Offer  expires  Mar.  31) 

I    I  I   enclose  $7.00 
I    I   Please  bill  me 

NAME 

ADDRESS 
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GEORGIA  ASSN. 

Record  Attendance 

At  Macon  Meet 

LARGEST  attendance  in  the  history  of  the  Georgia  Assn.  of  Broadcasters 
was  reported  at  the  Jan.  17-18  meeting  held  in  the  Hotel  Dempsey,  Macon, 
Ga.  Edwin  MuUinax  of  WLAG  La  Grange  and  WSAC  Columbus,  GAB 
president,  recorded  75  broadcasters,  representing  31  Georgia  stations, 
on  hand  for  the  meetings.   

Highlights  included  an  appear- 
ance of  J.  Ardell  Nation,  director 

of  Boys  Estate,  who  thanked  the 
GAB  for  its  support  of  the  1949 
fund-raising  campaign  during 
which  every  Georgia  station  aired 
announcements  and  programs;  a 
report  by  Lewis  Doster,  WGAU 
Athens  manager  and  chaii-man  of 
the  1950  Radio  Institute,  on  plans 
for  staging  the  institute  at  the  U. 
of  Georgia  for  three  days.  May 
18-20,  and  a  summary  of  NAB  ac- 

tivities by  District  5  Director  Allen 
M.  Woodall,  WDAX  Columbus. 

Mr.  Woodall  voiced  support  of 
BAB,  stating  that  its  director, 
Maurice  Mitchell  is  "the  greatest 
salesman  in  radio."  Also  on  the 
agenda  were  topics  dealing  with 

Kilocycle's  Mayor 
CA,RTOGRAPHERS  take 
notice !  There's  now  a  Kilo- 

cycle, Ga.,  and  it  already  has 
a  mayor.  He  is  Lewis  B. 
Wilson  (also  Mayor  of  Ma- 

con). The  Georgia  Assn.  of 
Broadcasters  named  Mayor 
Wilson  to  that  office  in  ap- 

preciation of  his  courtesies  to 
the  GAB,  which  he  enter- 

tained with  a  magic  show  at 

the  group's  Jan.  18  meeting 
in  Macon.  Action  was  taken, 
GAB  resolved,  because  he 
"has  demonstrated  to  over 
75  radio  men  that  he  can  do 
anything  from  boiling  eggs 
to  pulling  rabbits  out  of  the 
hat."  His  domain  extends 
from  550  to  1600  kc  on  the 
broadcast  band  and  to  make 
it  media-legal  also  includes 
every  FM  and  TV  channel  in 
the  state. 

WABB  INCIDENT 
Three  More  are  Arrested 

THREE  more  men,  one  of  them  a 
local  labor  leader,  were  arrested 
Jan.  21  on  conspiracy  charges  in 
connection  with  an  assault  earlier 
this  month  on  Dean  M.  Durham, 
radio  engineer  at  the  transmitter 
of  WABB  Mobile  [Broadcasting, 
Jan.  23],  according  to  a  story  ap- 

pearing in  the  Mobile  P)-ess  Regis- 
ter, owner  of  the  station.  The 

arrests,  which  brought  to  five  the 
total  number  of  persons  docketed 
at  the  county  jail,  grew  out  of  in- 

dictments returned  Jan.  20  by  a 
Mobile  County  grand  jury. 

Union  engineers  of  WABB  went 
on  strike  several  months  ago.  On 
Oct.  24,  1949,  a  $1,000  reward  was 
offered  by  the  Press  Register  for 
information  leading  to  the  arrest 
or  conviction  of  the  person  or  per- 

sons responsible  for  pouring  potent 
acid  through  cable  holes.  Tele- 

phone and  WABB-AM-FM  lines 
were  knocked  out  temporarily. 
[Broadcasting,  Oct.  31,  1949]. 
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payments  by  stations  to  SESAC, 
payments  for  rights  to  broadcast 
high  school  football  games  and  a 
proposed  bill  to  be  introduced  in 
the  Georgia  Legislature  to  exempt 
newsmen  from  revealing  their 
news  sources  of  information.  The 
GAB  decided  against  taking  any 
action  on  the  proposed  bill  this 
year  but  planned  to  introduce  such 
a  measure  in  1951. 

Station  hosts  were  WBML  WIBB 
WMAZ  WNEX,  all  in  Macon. 
Mayor  of  the  city,  Lewis  B.  Wilson, 
entertained  the  broadcasters  with 
a  45-minute  magic  show  at  a  ban- 

quet which  followed  a  cocktail 
party  opening  the  meeting  the 
night  of  Jan.  17.  GAB  adopted  a 
resolution  protesting  "channel 
grabbing"  by  Cuba.  It  also  voted to  conduct  the  annual  election  of 
officers  by  mail.  Current  terms  of 
officers  expire  June  30. 

FCC  Actions 
(Continued  from  page  76) 

Decisions  Cont.: 
KVTT  Dallas,  Tex.— Granted  mod. 

CP  to  make  changes  in  ant.  system. 
WELR  Roanoke,  Ala. — Granted  mod. 

CP  for  approval  of  ant.,  trans,  and 
studio  location  and  change  type  of trans. 

ACTION  ON  MOTIONS 
(By  Commissioner  Hyde) 

Booth  Radio  and  Television  Stations 
Inc.,  Grand  Rapids,  Mich. — Granted 
petition  for  dismissal  without  pre- 

judice of  its  application. 
Beverly  Hills  Bcstrs.,  Beverly  Hills, 

Calif. — Granted  petition  for  dismissal 
without  prejudice  of  application. 

T.  M.  and  J.  M.  Gibbons,  Phoenix, 
and  Howard  M.  Loeb,  Phoenix  Ariz. — 
Granted  petition  for  dismissal  without 
prejudice  of  their  application;  on 
Commission's  own  motion  application of  Loeb  removed  from  hearing  docket. 
WDIA  Memphis,  Tenn. — Granted  pe- tition for  extension  to  Feb.  18  to  file 

exceptions  to  initial  decision. 
WIBC  Indianapolis  —  Dismissed  as 

moot  petition  requesting  waiver  of 
Commission's  rules  and  grant  of  li- cense for  50  kw-D  10  kw-N  DA-2  with- 

out prejudice  to  continued  validity  of 
outstanding  CP  authorizing  50  kw-N. Whittier  Bcstg.  Assoc.,  Whittier, 
Calif. — Granted  petition  for  dismissal 
without  prejudice  of  application. 
KGIL  San  Fernando,  Calif.— Granted 

petition  for  dismissal  without  prejudice 
of  application  for  FM  CP. 
FCC  General  Counsel — Granted  peti- tion for  extension  of  time  to  Feb.  18 

to  file  exceptions  to  initial  decision 
is'^ued  in  proceeding  re  application  of 
Carolina-Piedmont  Bcstrs.  Inc.,  Lin- colnton.  N.  C. 

(By  Examiner  Hutchinson) 
WHGB  Harrisburg,  Pa. — Granted  pe- 

tition for  leave  to  amend  application 
to  specify  D  operation  on  frequency 
assignment  requested,  with  5  kw  di- 
rectionalized,  in  lieu  of  5  kw  non- 
directional  as  presently  proposed, 
KFGT  Fremont,  Neb. — Granted  peti- tion for  leave  to  amend  answers  to 

Questions  2(b)  and  4(b)  in  Sec.  IV  of 
application,  as  well  as  to  substitute 
Exhibit  A-3  for  Exhibit  A  presently 
attached  thereto,  for  purpose  of  show- 

ing certain  changes  in  proposed  pro- 
gram service. 

(By  Examiner  Litvin) 
Howard   M.   Loeb,   Phoenix,    Ariz. — Dismissed  as  moot  petition  requesting 

that  hearing  scheduled  Jan.  23  in 
■Washington  in  Doc.  9490  and  9491,  be continued  for  60  days. 

(By  Examiner  Resnick) 
KEYY  Pocatello,  Ida. — Dismissed  as 

moot  petition  for  extension  of  time  to 
Feb.  8  to  file  proposed  findings  in  Doc. 9473. 
Vermilion  Bcstg.  Corp.,  Danville,  111. 

— Granted  petition  for  continuance  of 
hearing  from  Jan.  25  to  March  27. 

(By  Examiner  Blume) 
Teletronics     Inc.,     Waycross,     Ga. — 

Granted  petition  to  amend  application 
to  file  substitute  engineering  report. 
WKCT  Bowling  Green,  Ky.— Granted 

petition  amend  application  to  modify DA-N. 
KWHK  and  The  Hutchinson  Pub.  Co., 

Hutchinson,  Kan. — Granted  joint  peti- 
tion by  parties  to  the  consolidated  pro- 

ceeding in  Doc.  9393  and  9394  for  con- 
tinuance of  hearing  indefinitely.  Hear- 

ing scheduled  Jan.  25,  at  'Washington. 
(By  Examiner  Cooper) 

WJBF  Augusta,    Ga.— Granted  peti- 
tion to  accept  late  appearance  in  pro- ceeding Doc.  9341  et  al. 

KFYO  Lubbock,  Tex.— Granted  peti- 
tion to  amend  application;  during  inter- 
val involved  since  original  application 

was  filed  (12/4/45)  certain  changes  in 
information  submitted  have  occurred 
and  amendment  is  for  purpose  of 
bringing  original  information  up  to date  and  to  conform  to  issues  involved 
in  further  proceeding. 
FCC  General  Counsel — Granted  peti- tion for  an  extension  to  Feb.  13  within 

which  to  file  proposed  findings  of  fact 
and  conclusions  of  law  in  proceeding 
re  application  of  WMA'W  Milwaukee. 

(By  Examiner  Smith) 
WTOB  Winston-Salem,  N.  C— Grant- 
ed petition  to  amend  application  sched- uled for  hearing  Feb.  6  to  show  change 

in  facilities  requested,  from  550  kc  1  kw 
unl.  DA,  to  1380  kc  1  kw  unl.  DA-DN, 
and  for'  removal  of  application  as amended  from  hearing  docket. 

(By  Examiner  Johnson) 
World  Wide  Bcstg.   Corp.,  Scituate, 

Mass. — Granted    petition    for  continu- ance of  hearing  from  Feb.  6  to  May  16 
at  Boston. 
York  Bcstg.  Co.,  York,  Pa. — Granted 

continuance  of  hearing  from  Jan.  19, 
to  Feb.  28. 

(By  Examiner  Cunningham) 
John  Townsend,  North  Platte,  Neb. — 

By  memorandum  opinion  and  order 
denied  oetition  to  amend  application 
to  specify  1280  kc  in  lieu  1010  kc. 

FCC  Correction 
Correction  to  report  dated  Jan.  17. 

Action  on  following  should  read: 
Missouri  Basin  Bcstg.  Co.,  Minot, 

N.  D. — Granted  petition  to  dismiss  with 
prejudice  its  application. 

January  24  Applications  .  .  . 
ACCEPTED  FOR  FILING 

License  for  CP 
WDBC    Escanaba,   Mich. — License  to 

cover  CP  which  authorizes  change  in 
frequency,  increase  in  power  etc. 
KOME  Tulsa,  Okla.— Same. License  to  cover  CP  new  AM  station: 

■WNAH  Nashville.  Tenn.;  KIVY  Crock- ett. Tex. AM— 1600  kc 

WOOK  Silver  Spring,  Md.— Mod.  li- 
cense to  change  from  1590  kc  1  kw-D 

to  1590  kc  1  kw-D  100  w-N  AMENDED 
to  request  mod.  CP  and  change  to 
1600  kc  and  studio  location  to  Takoma Park,  Md. 

AM— 1430  kc 

West  Bend   Bcstg.   Co.,   West  Bend 
Wis.— CP  new  AM  station  1470  kc  500 
D  AMENDED  to  request  1430  kc  500 
D. 

License  Renewal 
KDAN  Oroville,  Calif. — Request  fc 

license  renewal  AM  station. 
Modification  of  CP 

Mod.  CP  new  FM  station  for  exter 
sion  of  completion  date:  KCRK  Cedt 
Rapids,  la.;  WOOK-FM  Silver  Spring 
Md.:  "WISN-FM  Milwaukee, WCOH-FM  Newnan,  Ga.— Mod.  C} 
new  FM  station  to  change  to  Class  A 
Ch.  221  (92.1  mci,  ERP  337  w. 

License  for  CP 
License  to  cover  CP  new  FM  station 

WTHI-FM  Terre  Haute,  Ind.;  WDOD 
FM  Chattanooga,  Tenn. 
WJAS-FM  Pittsburgh  —  License  t 

cover  CP  for  changes  in  FM  station. 

TENDERED  FOR  FILING 
AM— 1150  kc 

WCEN    Mt.    Pleasant,   Mich.— CP  t 
change  from  1150  kc  500  w  D  to  115 
kc  1  kw  D,  install  new  trans.,  ant.,  ani 
ground  system. AM— 860  kc 

KCHC  El  Paso,  Tex.— Mod.  CP  nev AM    station    to    change    from    860  k 
500  w  D  to  860  kc  1  kw  D. 

Modification  of  License 
WBBR  Staten  Island,  N.  Y.— Mod.  h 

cense  to  specify  main  studio  locatio) 
as  Brooklyn  and  aux.  studio  as  Statei!^ Island. 

APPLICATIONS  RETURNED 
WFDR  Bcstg.  Corp.,  New  York— RE TURNED  application  for  CP  new  AT 

station  on  1010  kc  50  kw-D  10  kw-N  DA. 
(Facilities  of  'WINS) Phillip  R.  Hurlbut,  Flagstaff,  Ariz. 
RETURNED    application   for   CP  ne\ AM  station  on  1340  kc  250  w  unl. 

KSPI   Stillwater,  Okla.— RETURNEai 
CP  to  change  hours  of  operation  fror^ 
daytime  to  unlimited  using  780  kc  25 
w-D  and  790  kc  500  w-N. 

January  25  Applications  .  . 
ACCEPTED  FOR  FILING 

Modification  of  CP 
WFMD  Frederick,  Md.— Mod.  CP  t 

increase  power,  install  DA-N  etc.  fo extension  of  completion  date. 
AM— 1280  kc 

WANS  Anderson,  S.  C— CP  to  chang 
change  from  1280  kc  1  kw  D  to  1280  k 
1  kw  unl.  DA-N. AM— 960  kc 

WTCH  Shawano,  Wis.— CP  to  chang:  ■ from  960  kc  1  kw  D  to  960  kc  1  kw  un 
DA-N. 

Modification  of  CP 
Mod.  CP  new  FM  station  for  exten 

sion  of  completion  date:  'W'WLH  Nev Orleans;  'WHAT  -  FM  Philadelphia WWSW-FM  Pittsburgh. 
WCOV-FM  Montgomery,  Ala.— Mocf 

CP  to  reinstate  CP  to  change  ERP  t' 4.38  kw  and  ant.  to  218  ft. 
KECA-FM  Los  Angeles,  Calif. — Mod 

CP  to  change  ERP  to  4.15  kw;  ant.  t- 23'^  ft. 
KFMX  Council  Bluffs,  la.— Mod.  C:  r 

to  change  ERP  to  10.125  kw;   ant.  t. 227  ft. 
Mod.  CP  new  commercial  TV  statioh 

Another  BMI  "Pin  l/p"  Hit— Published  by  Duches
s 

THE  WEDDING  SAMB
A 

Ou  Records:  Edmundo  Ros-Lon  *^v  V  ̂20  AlT •" 

bardo— Dec.  24838;  Irving  Fields— V^.  20-3611, 
Andrews  Sisters  &  Carmen  Miranda— Dec.  24841 

. 

Chuev  Reyes— Cap.  15244;  Ziggy  EWn— 
MGM 

10622;  Tony  Pastor— Col.  38696;  Marlin  
Sisters —Col.  8265. 

On   Transcription:    Buddy  Weed— Associated ;  Guy^ 
Lombardo — EWorld. 

C  INC  580  FIFTH  AVENUE 
auYwooo"  NEW  YORK  1»,N.  Y. 
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extension    of    completion  date: 
LgA-TV    Atlanta.    Ga.    to  8-28-50: 

:'  (R-TV  New  York  to  8-15-50;  WLWT 
(cinnati  to  9-4-50. 

TENDERED  FOR  FILING 
AM— 1520  kc 

^  VKBS   Oyster  Bay,  N.   Y.  —  CP  to 
inge  from  1520  kc  250  w  D  to  1520 
1  kw  D. 

[      APPLICATIONS  RETURNED 

jkOCS  Ontario,  Calif  .—RETURNED h  25  application  to  change  hours  of 
ieration  from  D  to  unl. 
>rnold  C.  Werner,  Sunnyside,  Wash. 
RETURNED  Jan.  25  application  for 
l>.-  AM  station  on  1050  kc  250  w  D. 

^nuary  26  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

License  Renewals 
following   were   granted  temporary 
tension  of  licenses  to  June  1.  1950: 
IBH  Seward.  Alaska:  WWGS  Tifton. 

-1.;  WKRZ  Oil  Citv.  Pa.:  WBIW  Bed- 
■r  rt.  Ind.;  WALL  Middletown.  N.  Y.; 
[-'YO    Lubbock.    Tex.;    ̂ VKOZ  Ko- usko.    Miss.;    KVER  Albuquerque. 

M.;  WTEL  Philadelphia,  Pa. 

J  Authority  Granted 
'n  XLW-FM  Indianapolis,  Ind.— Grant- 
'  authority  to  remain  silent  for  period 
60  days  pending  reorganization  plan. 
;  Extension  Granted 
afeARK  Little  Rock,  Ark.— Extended 
March  1,  1950  time  for  achieving 

mpliance  with  Sec.  3.109  of  rules  in 
matter  in  Docket  8774. 

I  License  Renewals 
'■following  were  granted  renewal  of «nses  for  period  ending  Feb.  1.  1953: 
r.IX  Twin  Falls,  Ida.;  KRBA  Lufkin. 
t  x.-  KWLM  Willmar,  Minn.;  WBBQ 
igusta.  Ga.:  WCBI  Columbus,  Miss.; 
CDAK  Columbus.  Ga.:  WEVE  Eveleth. 
nn.;    WFAU   Augusta.    Me.:  WHAR 

farksburg,  W.  Va.:  WJMB  Brook- ven.  Miss.;  WKEY  Covington.  Va.: 
\XD  Corsicana,  Tex.:  KCKN  Kansas 
tv.  Kan.:  KCMJ  Palm  Springs.  Calif.; 

.  DCY  Oklahoma  City:  KPRK  Livings- 1.  Mont.;  KRJF  Miles  City.  Mont.: 
SIN  Grants  Pass.  Ore.:  KVOL  La- 
.ette.  La.;  KVRH  Salida.  Col.:  KXEO 
;xico.  Mo.;  KXRO  Aberdeen.  Wash.: 

.  BRW  Welch.  W.  Va.:  WCMI  Ashland. 
;  -■.;  WCTA  Andalusia.  Ala.;  WEXL  and ■x.  Roval  Oak.  Mich.;  WFEB  Syla- 
iiga.    Ala.;    WFIG    Sumter.    S.  C: 

i  SAU    Athens.    Ga.:    WGWC  Selma. 
is.:  WHAN  Charleston.  S.  C:  WJMA 
:>ange.  Va.;  WJOI  Florence.  Ala.; 
rPF  Herrin.  111.;  WLAV  Grand  Rapids, 
ch.:  WLBC  Muncie.  Ind.:  WLDY 
dvsmith.  Wis.:  WLNH  Laconia.  N.  H.; 

iMBN  Bear  Creek  Twp..  Mich.:  WMBO 
-aburn,  N.  Y.;  WMON  Montgomery. 
.  Va.;  WNHC  &  aux.  New  Haven; 
RAW  Reading:  WROD  Daytona 
sach:  WSAJ  Grove  City.  Pa.:  WTRC 
:  aux.  Elkhart.  Ind.;  WTYS  Marianna. *B. 
"IVHAS  Louisville,  Ky. — Granted  re- .wal    license  for  period  ending  Nov. 1952. 
K.ATO  Reno,  Nev. — Granted  temp, itension  of  license  to  March  1.  1950. 
License  for  following  were  extended 
•on  temporary  basis  to  June  1.  1950: >?DW  Helena.  Mont.;  KIHN  Hugo, 
.ila.:  KLMR  Lamar,  Colo.;  KVKM 
bnahans.  Tex.;  KWNW  Wenatchee. 
Ia--h.;  KWOC  Poplar  Bluff.  Mo.; 
EIM  Fitchburg.  Mass.:  WHAP  Hope- 2ll.  Va.;  WTCUL  Cullman.  Ala.:  WLEX 
■xington.  Ky.;  WMID  Atlantic  City. J.;  KDAN  Oroville.  Calif.;  KHUB 
atsonville.  Calif.;  KPDN  Pampa,  Tex.; 
JRI  Lenoir.  N.  C;  KMNS  San  Luis 
oispo,  Calif.;  KSUB  Cedar  City.  Utah; 
KGN  Knoxville;  WTAN  Clearwater. 
3.:  KROS  Clinton,  la:  WAIR  Winston 
lem. 

Renewal  Granted 
Following  Experimental  TV  stations 
anted  renewals  for  period  ending 
eb.  1.  1951;  KA-4501.  4502  Earl  C. 
nthonv  Inc.  Area  Los  Angeles;  KA- 88,  99  &  4500  A.  S.  Abell  Co.  area  of 
altimore;  KA-4503  Atlanta  Journal  Co. 
rea  of  Atlanta:  KEA-80  KA-4511 
-emer  Bcstg.  Corp.  Newark  and  area Newark.  N.  J.;  KA-4446.  KKA-99 arter  Publications  Inc..  Area  Ft. 
'Orth  and  Ft.  Worth:  KA-3355  Central 
;stg.  Co.  Area  Davenport.  Iowa: 
A-4131.  KMB-91,  The  Chronicle Jb.  Co.  Area  of  San  Francisco 
id  San  Francisco;  KA-4512.  13.  KA- 
35.  2336  Crosley  Bcstg.  Corp.  Areas 

Cincinnati.  Columbus  and  Day- 
n;  KA-3354  Dispatch  Printing  Co.: 
!^-4451.  52.  Eve.  News  Assn.  Area  of 
stroit:  KA-4514.   15  Eve.  Star  Bcstg. 

Hd.  Area  of  Washington.  D.  C:  KA- 
16,  17.  18,  KA-3231.  The  Fort  Industry 

AS  a  promotion-publicity  stunt,  NBC 
press  department  has  arranged  to 
have  its  stars  who  visit  parched  New 

York,  bring  water  from  more  abun- 
dantly supplied  western  watersheds. 

Judy  Canova  pours  weak  sister  of 
mountain  dew  into  the  barrel,  as- 

sisted by  William  S.  Hedges  (r),  NBC 
vice  president.  Edward  Clark,  chief 

engineer  of  the  New  York  City  de- 
partment of  water  supply,  happily 

watches  addition  of  drop  in  the 
bucket. 

CANADIAN  FEES 
Board  Reserves  Decision 

DECISION  on  1950  fees  for  the 
Composers,  Authors  and  Publishers 
Assn.  of  Canada  (CAPAC),  Can- 

ada's ASCAP,  was  reserved  on  Jan. 
21  at  Ottawa  by  the  Canadian 
Copyright  Appeal  Board.  CAPAC 
asked  for  §292,718  in  fees  from 
broadcasting  stations,  §20,000  more 
than  last  year. 

Sum  is  based  on  14c  per  licensed 
radio  receiver.  Half  the  fee  is  to 

be  paid  by  privately-owned  sta- 
tions, and  the  other  half  by  the 

Canadian  Broadcasting  Corp.  CBC 
protested  the  fee  before  the  board 
on  the  ground  that  it  only  has  18 
stations  while  there  are  126  pri- 

vately-owned stations.  Justice  J.  T. 
Thorson,  chairman  of  the  board, 
stated  that  anyone  dissatisfied  with 
the  fees  fixed  by  the  board,  could 
contest  the  matter  in  the  courts. 

Co.  Area  of  Atlanta  and  area  of 
Detroit;  KA-4519.  The  Fort  Industry 
Co.  Area  of  Toledo;  KA-4504,  4505. 
4226.  4508.  4509.  General  Teleradio  Inc. 
Area  of  New  York  and  Washington, 
D.  C;  KA-4881  Havens  &  Martin  Inc. 
Area  of  Richmond;  KGB-64,  KA-4888. Hearst  Radio  Inc.  Baltimore  and  area 
of  Baltimore;  KA-4458.  4459,  4460.  The 
Journal  Co..  Area  of  Milwaukee;  KA- 
3485  The  Kansas  City  Star  Co.  Area 
of  Kansas  Citv.  Mo.;  KA-4889.  KMA- 
21,  KMTR  Radio  Corp.  Area  of  Los 
Angeles,  and  Los  Angeles:  KA-4890 
KSTP  Inc.  Area  of  St.  Paul;  KA-2087 
W.  Albert  Lee.  Area  of  Houston;  KIB- 
40.  KA-4799.  Memphis  Pub.  Co  Mem- 

phis and  Area  of  Memphis:  Meredith 
Syracuse  Tele.  Corp.  KA-4829.  KA-4830. Area  of  Svracuse;  Miami  Valley  Bcstg. 
Corp.  KA-4831.  Area  of  Dayton;  The 
Outlet  Co.  KA-4144.  Area  of  Provi- dence. R.  I.:  Philco  Tele.  Bcstg.  Corp. 
KA-4464,  KA-4465.  Area  of  Philadel- 

phia; The  Pulitzer  Pub.  Co.  KA-4843 Area  of  St.  Louis;  Radio  Cincinnati 
Inc.  KA-4844  Area  of  Cincinnati:  ' 
Scripps-Howard  Radio  Inc..  KA-4846. 
47.  48.  49.  Area  of  Cleveland  and  KA- 3570  Area  of  Cincinnati:  Southern  Radio 
&  Eqpt.  Co..  KA-4850  Area  of  Miami. 
Fla.;  Southland  Industries  Inc..  KA- 2935  Area  of  San  Antonio:  WDSU  Bcstg. 

Services  KA-4857  Area  of  New  Orleans; 
Stromberg-Carlson  Co.  KEA-91,  KA- 4851  Area  of  Rochester,  N.  Y.;  Triangle 
Publications  Inc.  KA-4852.  KA-4853. 
KA-4854  Area  of  Philadelphia;  Voice 
of  Ala.  Inc.  KA-4083  Area  of  Birming- 

ham. Ala.;  WAVE  Inc.  KA-4855  Area 
of  Louisville;  WBEN  Inc.  KA-4856  Area 
of  Buffalo;  WGN  Inc..  KA-4859.  KA- 
4860.  Area  of  Chicago;  WKY  Radio- 

phone Co..  KA-4861,  KKB-24.  Oklahoma Citv.  KA-4852  Area  of  Oklahoma  City; 
Radio  Station  WOW  Inc.  KA-3782,  KA- 4827.  28.  Area  of  Omaha:  WPIX  Inc. 
KA-4863.  KA-4864.  KA-2934.  Area  of 
New  York;  WSAZ  Inc.,  KOB-34,  KA- 4249.  Area  of  Huntington,  W.  Va.;  The 
Yankee  Network  Inc.  KA-4866.  Area  of 
Boston:  The  Jack  Gross  Bcstg.  Co..  KA- 
2739  Area  of  San  Diego;  Assoc.  Bcstrs. 
Inc..  KG2XAZ  Areas  of  Bethlehem, 
Easton  and  Allentown.  Pa.;  Capehart- Farnsworth  Corp.  KS2XBP  Ft.  Wayne; 
Federal  Telecommunication  Labs.  Inc. 
KE2XIH.  Areas  of  Nutley.  N.  J.  and 
New  York;  Kan.  State  College,  etc. 
KA2XBD  Manhattan.  Kan.;  Keystone 
Bcstg.  Corp.  KG2XAX.  Area  of  Har- 
risburg.  Pa.;  Eugene  P.  O'Fallon  Inc. KA2XBE.  Area  of  Denver;  TV  Calif. 
KM2XCW  San  Francisco:  Pacific  Video 
Pioneers  KM2XAZ  Area  of  Signal  Hill. 
Calif.;  Radio  Corp.  of  America  KE2XIC 
Camden;  Sherron  Metalic  Corp.  KE2XIE 
Brooklvn,  N.  Y.:  Zenith  Radio  Corp. 
KS2XBR.  KS2XBS  Chicago. 

Temporary   Extension  Granted 
Following  Experimental  TV  and 

Experimental  TV  relay  stations  granted 
temporary  extensions  of  licenses  to 
June  1,  1950;  Allen  B.  DuMont  Labs. 
Inc.  KA-4448  Pittsburgh;  General  Elec- tric Co.  KA-2106.  2107  Schenectady; 
Paramount  TV  Productions  Inc.  KA- 
4841.  KA-4842  Los  Angeles;  Westing- 
house  Radio  Stations  Inc.  KA-4858  Bos- 

ton: General  Electric  Co.  KEA-92 Schenectady;  American  Bcstg.  Co.  Inc. 
KA-4180.  KA-4440.  Area  of  Los  Angeles 
KA-4441  Area  of  San  Francisco;  KA- 
4442,  4443.  Area  of  Chicago:  KA-4444. 
4445.  Area  of  New  York:  WXYZ  Inc.  KA- 
3135.  KA-4855.  Area  of  Detroit;  Colum- 

bia Bcstg.  Svstem  Inc.  KA-4454.  4455, 
445R.  4457,  Area  of  New  York.  N.  Y. 
KE2XIA,  New  York;  KTTV  Inc.  KA- 4891.  4892.  4893.  Area  of  Los  Angeles; 
National  Bcstg.  Co.  Inc.  KA-4832  Area 
of  Los  Angeles:  KA-4833  Area  of  Wash- 

ington D.  C:  KA-4834  Area  of  Wash- 
ington D.  C:  KA-4835  Area  of  Chi- cago: KA-4836.  4837.  4838  Area  of  New 

York:  KA-4839.  4840.  Area  of  Cleveland; 
KA-2104.  Area  of  New  York.  N.  Y.;  KA- 
3372.   Area  of  Los  A.ngeles.  Cal. 

Licenses  Extended 
Commission  temporarily  extended  li- 

censes, to  April  1.  1950.  of  Experimental 
Television  Relay  Stations  KQA-40  and 
KQA-44.  operated  by  Crosley  Bcstg. 
Corp.  in  connection  with  TV  broad- cast stations  WLWT,  Cincinnati;  WLWD 
Dayton,  and  WLWC  Columbus.  Ohio: 
and  10  experimental  TV  relay  stations — KGB-50  to  59  inclusive — operated  by 
Philco  Television  Broadcasting  Corp. 
between  New  York  and  Philadelphia,  in 
connection  with  its  TV  station  WPTZ 
at  Philadelphia.  In  letters  to  both 
companies,  the  Commission  stated: 

Renewal  Denied 

Gus   Zaharis,    Charleston,    W.  Va.— 
Denied  renewal  of  license  for  experi- 

mental TV  station  KA2XAF  on  54-60 
mc.  in  commercial  TV' band. Inlermountain  Bcstg.  and  TV  Corp., 
Salt  Lake  City — Granted  renewal  of 
experimenetal  TV  relay  license  KA-5573 

(formerly  K02XBH)  for  period  ending 
Feb.  1,  1951. 

Extension  Denied 
Commission  denied  further  tempor- 

ary extension  of  license  of  experi- mental TV  broadcast  station  KM2XBA 
(formerly  W6XDU)  of  Don  Lee  Bcstg. 
System,  Los  Angeles,  beyond  its  pres- ent expiration  date  of  March  1.  1950, 
because  licensee,  despite  notifications, 
has  not  sought  removal  to  a  properly 
allocated  band  from  present  frequency 310-318  mc. 

Renewal  Denied 
Commission  denied  renewal  of  li- 

cense of  three  experimental  TV  stations 
(KGB-48.  KGB-49  and  KGB-63 1  of 
Philco  Television  Bcstg.  Corp.,  Phila- 

delphia, because  stations  are  operating 
in  commercial  TV  band  on  204-216  mc. 
and  Philco  has  had  ample  time  to 
apply  for  frequencies  allocated  for  TV aux.  stations. 

Extension  Granted 
Following  commercial  TV  stations 

granted  temporary  extensions  of  li- censes to  June  1.  1950:  KlNG-TV 
Seattle:  KPIX  (TV)  San  Francisco; 
and  WXYZ-TV  Detroit. 
Following  stations  were  granted 

temporary  extensions  of  licenses  to 
June  1,  1950;  WHHM  Memphis;  KGEM 
Boise.  Ida.;  KNOG  Nogales.  Ariz.; 
WAML  Laurel.  Miss.;  WENT  Glovers- ville.  N.  Y.;  WDMJ  Marquette,  Mich.; 
KJAM  Vernal.  Utah;  KSIL  Silver  City, 
N.  M.;  KBRS  Springdale,  Ark. 

Renewal  Granted^ Following  stations  were  granted  re- newals for  period  ending  Feb.  1,  1953; 
KCNA  Tucson,  Ariz.;  KGFW  Kearney, 
Neb.;  KOWB  Laramie.  Wyo.;  KPKW 
Pasco.  Wash.;  KTXL  San  Angelo,  Tex.; 
KVOX  Moorhead.  Minn.:  WDSR  Lake 
Citv.  Fla.:  WHAT  Philadelphia;  WKIC. 
Hazard  Ky.;  WKRM  Columbia,  Tenn.; 
WNBS  Murray,  Ky.:  WTWN  St.  Johns- burv.  Vt.;  WWPA  Williamsports.  Pa.; 
KPST  Preston,  Idaho;  KBND  Bend. 
Ore.;  KIST  Santa  Barbara;  WBGE Atlanta,  Ga. 

License  Extended 
KMYR  Denver,  Col. — Present  license 

extended  on  temporary  basis  to  June 1.  1950. 
License  Renewals 

Following  commercial  TV  stations 
granted  renewal  of  licenses  for  period 
ending  Feb.  1.  1951:  WMAR-TV  Balti- 

more; WSB-TV  Atlanta:  WMAL-TV 
Washington.  D.  C;  WTMJ-TV  Milwau- kee; KLEE-TV  Houston:  WHIO-TV 
Davton:  WPTZ  Philadelphia;  WKRC- TV  Cincinnati:  WAAM  (  TV  I  Baltimore; 
WEWS  Cleveland:  WBEN-TV  Buffalo; 
WCAU-TV  Philadelphia;  WDSU-TV New  Orleans. 

Licenses  Extended 
Licenses  for  following  were  extended 

on  temporary  basis  to  June  1.  1950: 
WHED  Washington,  N.  C;  KSET  El 
Paso:  WCVI  Connellsville.  Pa.:  WOXF 
Oxford,  N.  C;  KNAF  Fredericksburg. 
Tex.;  WRHI  Rock  Hill.  S.  C;  KIJV 
Huron.  S.  D.:  KELK  Elko,  Nev.;  KSFE 
Needles.  Calif:  WLBJ  Bowling  Green, 
Ky.;  KICK  Springfield,  Mo. 

Renewal  Granted 
WINX  Washington  D.  C— Granted renewal  of  license  for  main  trans,  for 

period  ending  Feb.  1.  1953;  and  granted 
temporary  extensions  of  experimental 
licenses  to  June  1,  1950  for  Synchron- ous Amplifiers  pending  further  study 
of  technical  performance. 
Following  stations  were  granted  re- newals for  period  ending  Feb.  1.  1953: 

(Continued  on  page  8i) 
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Docket  Actions  .  .  . 
INITIAL  DECISION 

KWTO  Springfield,  Mo. — Examiner J.  D.  Bond  announced  initial  decision 
to  grant  application  of  Ozarks  Bcstg. 
Co.  to  change  from  5  kw-D  1  kw-N  to 
5  kw  unl.  using  directional  on  560  kc. 
Decision  Jan.  20. 

Non-Docket  Actions  .  .  . 
TRANSFER  GRANTS 

WWDC-AM-FM  Washington— Granted 
assignment  of  license  from  Capital 
Bcstg.  Co.  to  People's  Bcstg.  Corp.,  li- censee WRFD  Worthington,  Ohio  and 
subsidiary  of  Farm  Bureau  Mutual 
Automobile  Insurance  Co.  for  $125,000. 
Capital  Bcstg.  acquired  WOL-AM-FM 
Washington  from  Cowles  interests,  con- tingent upon  their  selling  WWDC. 
WWDC  is  assigned  250  w  fulltime  on 
1450  kc.    Granted  Jan.  26. 
WDLF  DeLand,  Fla.— Granted  as- 

signment of  license  from  Lyle  Van 
Valkenburg  tr/as  DeLong  Bcstg.  Co. 
for  $50,000  to  John  B.  Stetson  U.  WDLF 
is  assigned  250  w  unl.  on  1490  kc. 
Granted  Jan.  26. 
WNEW  New  York — Granted  assign- 

ment of  license  from  Greater  New  York 

FCC  Actions 
(Continued  from  page  83) 

Decisions  Cont.: 
KOLE  Port  Arthur,  Tex;  KSEK  Pitts- 

burg, Kan.,  WMLT  Dublin,  Ga. 
WNBH  New  Bedford  Mass. — Granted 

renewal  of  license  for  regular  period. 
Extension  Granted 

WWPG  Palm  Beach,  Fla.— Granted 
temp,  extension  of  license  to  June  1, 
1950. 

Transfer  Granted 
WCLD  C.  W.  Capps,  Lowry  Tims  and 

Cy  N.  Bahakel,  d/b  as  Cleveland  Bcstg. 
Co.,  Cleveland,  Miss. — Granted  consent 
to  assignment  of  CP  from  partnership 
of  three  equal  partners  to  new  corp. 
in  which  three  assignor  partners  hold 
all  voting  stock  increasing  Bahakel's interest  to  51%. 

Waiver  Denied 
KRFM  Fresno,  Calif. — Denied  request 

for  waiver  of  FM  rules  to  permit 
KRFM  to  operate  6  hours  a  day,  five 
days  a  week;  the  hours  and  days  to  be 
selected  by  station. 
WARL-FM  Arlington,  Va.— Denied 

request  for  waiver  of  FM  rules  to 
permit  WARL-FM  to  operate  same number  of  hours  as  its  associated  D 
only  AM  station  WARL. 

STA  Denied 
WVBT  Bristol  Center,  N.  Y.— Denied 

request  for  STA  to  operate  on  Ch.  236 
pending  Commission  action  on 
WVBT's  application  to  change  fre- 

quency from  Ch.  270  (presently  au- thorized) to  Ch.  233. 

January  26  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 910  kc 
KPOF  Denver,  Col. — Mod.  license  to 

change  hours  from  sharing  time  with 
KFKA  to  specified  hours. 

Modification  of  CP 
KXEL-FM    Waterloo,    la.— Mod.  CP 

new  FM  station  for  extension  of  com- 
pletion date. 

KUOM-FM  Minneapolis,  Minn. — Mod. CP  new  noncommercial  educational  FM 
station  for  extension  of  completion 

date.  ■ WSDX  Louisville,  Ky.— Mod.  CP noncommercial  educational  FM  station 
to  change  frequency  to  88.1  mc  Ch.  201. 
WBZA-FM  Springfield,  Mass.— Mod. CP  new  FM  station  to  change  studio 

location  to  Boston,  Mass.  ERP  to  10.2 
kw,  ant.  to  150  ft. 

FCC  ROUNDUP 

Ney/  Grants,  Transfers, 

Changes,  Applications 

Sox  ̂ COte  SUMMARY  TO  JANUARY  26 

Summary  of  Authorizations,  Stations 
On  the  Air,  Applications 

Appli- 

Total  Cond'l    cations  In Class  On  Air     Licensed       CPs        Grants    Pending  Hearing 
AM  Stations    2,097  2,058  178  323  275 
FM  Stations    732  488  285  *6  49  28 
TV  Stations    98  32  79  353  182. 

*  Four  on  the  air. 
CALL  ASSIGNMENTS:  KGLN  Glenwood  Springs,  Col,  (Western  Slope  Bcstg.  Co., 
1240  kc,  250  w  unlimited;  WBNL  Boonville,  Ind.  (Boonville  Bcstg.  Co.,  540  kc  250  w 
daytime);  WFMH  Cullman,  Ala.  (Voice  of  Cullman,  910  kc,  500  w  daytime); 
WFMH-FM  Cullman,  Ala.  (changed  from  WFMH);  WSJB  Charlotte  Amalie,  St. 
Thomas,  V.  I.  (John  W.  Boler,  1090  kc,  250  w  unlimited). 

Bcstg.  Corp.  to  newly  formed  corp. 
WNEW  Inc.  for  about  $2,000,000.  Ap- 

plication states  that  this  is  "the  con- summation of  original  intention  of 
Arde  Bulova  in  1944  to  divest  himself 
of  all  radio  interests."  WNEW  Inc. ownership  includes:  William  S.  Cherry 
Jr.,  chief  owner  WPRO-AM-FM  Provi- 

dence, R.  I.,  president  49.2%;  Charles 
W.  Knowles,  treasurer  and  minority 
stockholder  WPRO,  treasurer  5%; 
Harold  Tanner,  attorney,  secretary 
3.5%;  Bernice  Judis  WNEW  manager, 
execiitive  vice  president;  Ira  M.  Her- 

bert, WNEW  sales  manager;  Ted  Cott, 
WNEW  program  director,  vice  pres- 

ident; Harry  Playford,  banker  19.2%; 
Albert  H.  Baer,  certified  public  ac- 

count 3.3%;  Clem  J.  Randau,  president 
KFBI  Wichita,  Kan.,  and  co-nublisher 
New  Milford,  Conn.  Times.,  3.5%;  Al- 

fred Buckley,  owner  Buckley  &  Scott 
Inc.,  Providence  fuel  distributor,  2.5%; 
Russell  C.  Smith  vice  president  Crans- 

ton Print  Works,  Cranston,  R.  I.  1.7%;  • 
Godfrey  B.  Simonds,  Providence  in- vestment banker,  2.5%;  George  V. 
Meehan,  chief  owner.  Mills  Inc.,  Pro- 

vidence textile  firm,  8.3%.  Price  is 
$150  per  share  plus  net  quick  assets 
not  to  exceed  $500,000.  WNEW  is  as- 

signed 10  kw  on  1130  kc.  Granted  Jan. 
26. 
Deletions  .  .  . 

THREE  FM  and  one  AM  outlets  were 
reported  deleted  by  the  FCC  last  week. 
Total  to  date  this  year:  AM  3;  FM  9; 
TV,  none.  Deletions,  effective  dates and  reasons  follow: 
WHIP  Silver  Spring,  Md.  —  Mont- gomery FM  Bcstg.  Corp.,  CP  Jan.  20. 

Mod.  requested  by  FCC  when  station 
was  granted  Class  B  in  lieu  of  Class  A 
never  filed. 
KMPC-FM  Los  Angeles— KMPC  The 

Station  of  the  Stars  Inc.,  CP  Jan.  24. 
No  reason  stated. 
WEW-FM  St.  Louis,  Mo.— St.  Louis U.  License  Jan.  24.  Economic. 
WJOR  Bangor,  Me. — Bangor  Bcstg. Service  Inc.  License  Jan.  24.  Economic. 

New  Applications 
AM  APPLICATIONS 

Reno,  Nevada— Chet  L.  Gonce,  1230 
kc,  250  w  unl.;  construction  costs  $4,500. 
Mr.  Gonce  originally  was  owner  of KXXL  Reno  which  he  sold  in  1947  to 
Byron  J.  Samuel  and  associates, 
(Broadcasting  Jan.  2).  Facilities  sought 
by  Mr.  Gonce  in  this  application  are 
the  same  as  KXXL,  and  low  construc- tion cost  is  based  on  the  fact  equipment 
from  KXXL  is  to  be  utilized.  Filed Jan.  20. 
New  Orleans — Charles  D.  McNamee 

&  Frances  Frierson  McNamee,  1400  kc, 
250w  unl.  Construction  cost  exclusive 
of  land  and  buildings  $9,800.  Mr.  Mc- 

Namee is  manager  of  WGYV  Green- 
ville, Ala.  He  was  formerly  an  in- structor at  U.  of  Alabama.  Frances  F. 

McNamee  Is  his  wife.    Filed  Jan.  23. 
Uniontown,  Pa. — Uniontown  News- 

papers Inc.,  1300  kc,  1  kw  D.  Estimated 
cost  of  construction  $15,850.  Union- town  Newspapers  Inc.,  is  licensee  of 
WNIQ  (FM)  in  that  city.  Filed  Jan.  24. 
Paris,  111. — Paris  Bcstg.  Corp.,  1420 

kc  250  w  D.  Estimated  construction 
cost  $13,000.  Principals  in  new  corp. 
include:  ficll&i  C.  Ferguson  Jr.,  sales- man Electrolux  Corp.,  president 
45.546%;  LeAUen  French,  lieutenant USAF.,  V.  P.  15.182%;  Herman  Slutzky, 
owner,  Century  Motor  Sales,  Sam  Slut- zky Co.,  broom  corn  brokerage;  G.  F. 
Patterson,  manager  Paris  Hospital, 
5.06%;  Marjorie  V.  Ferguson,  .05%  and 
Holland  Roche,  salesman  H.  V.  Winn 
Co.,  sporting  goods.    Filed  Jan.  24. 

FM  APPLICATIONS 
Richland,  Wash. — Yakimo  Bcstg.  Co. Class  A,  Ch.  279  (103.7  mc)  ERP  916  w. 

Station  will  use  same  buildings  etc. 
as  those  occupied  by  KALE  Richmond, 
AM  outlet.  Robert  S.  McCaw  is  pres- ident of  Yakima  bcstg.  Co.,  licensee 
of  KALE.     Filed  Jan.  20. 

TRANSFER  REQUESTS 
WERI  Westerly,  R.  I. — Assignment  of 

license  from  Paul  Oury  to  Radio  West- erly Inc.  for  consideration  of  $71,000. 
Principals  in  Radio  Westerly  include: 
Richard  G.  Moore,  president  E.  J. 
Pinney  Co.,  building  contractors,  presi- 

dent and  20%  interest;  Lee  S.  Green- wood, in  engineering  and  development, 
treasurer  and  10%  owner;  Albion  W. 
Warren  Jr.,  industrial  editor  Brown 
Pulp  &  Paper  Co.,  Berlin,  N.  H.,  secre- 

tary 25%;  Warren  M.  Greenwood,  as- sistant manager  and  program  director 
WHAV  Haverhill,  Mass.,  and  Richard 
G.  Moore  and  Lee  S.  Greenwood  jointly 
19%.  WERI  is  assigned  1230  kc  250  w unlimited.  Filed  Jan.  20. 
WMID  Atlantic  City,  N.  J.— Transfer 

cf  control  of  Mi'J-Atlantic  Best?.  Co. from  Earl  M.  Johnson  and  Charles  H. 
Singer  to  Richard  Endicott.  Considera- tion $50,000.  Mr.  Endicott  has  hotel interests  in  Atlantic  City.  He  is  also 
25%  stockholder  and  president  and  di- rector of  Seaside  Bcstg.  Co.  which  has 
pending  application  for  station  at Atlantic  City  (proposed  deniaO.  WMID 
is  assigned  1340  kc  250  w  unlimited. Filed  Jan.  20. 
WNNT  Warsaw,  Va. — Assignment  of license  from  Grayson  Headley  t/r  as 

Northern  Neck  and  Tidewater  Bcstg. 
Co.  to  Grayson  Headley  and  Charles 
E.  Stuart  new  company  of  same  name. 
Mr.  Stuart  is  a  lawyer,  president  of 
Stratford  Packin?  Co.  and  farmer  in 
Montross,  Va.  In  forming  new  com- 

pany a  bank  account  will  be  established 
for  the  station  and  Mr.  Stuart  will  pro- 

vide $8,000  plus  fcr  the  account. 
WNNT  is  assigned  690  kc  250  w  D. Filed  Jan.  24. 
KRDU  Dinuba,  Calif. — Acquisition  of control  of  Radio  Dinuba  Co.,  by  Egon 

A.  Hofer  and  David  L.  Hofer  from 
John  M.  Banks,  Donnely  C.  Reeves 
and  Troy  Banks.  The  Hofers  originally 
held  32.5%  and  transfer  would  increase 
their  holding  to  50%  each.  Considera- tion is  $18,182.78.  KRDU  is  assigned 
1130  kc  250  w  D.    Filed  Jan.  24. 
WCLE  Clearwater,  Fla. — Assigimient of  license  from  Clearwater  Bcstg  Co. 

Inc.,  to  Florida  West  Coast  Bcstrs.  Inc. 
Consideration  $25,000  plus  three  notes 
of  $2,500  to  mature  on  different  dates. 
Principals  in  Florida  W^st  Cast  in- clude: Charles  L.  Farrington,  phvsician 
and  surgeon,  president  20%;  William 

^
1
 

S.  Perry,  former  program  direc 
WPAT  Paterson,  N.  J.  secretary  2' 
Arthur  B.  Mundorff  formerly  w 
WPAT,  treasurer  50%  and  John 
Phillips,  insurance  company  own 
vice  president  10%.  WCLE  is  assigr 
680  kc  1  kw  D.    Filed  Jan.  24. 
KLAS  Las  Vegas,  Nev. — Transfer control  of  Las  Vegas  Bcstrs.  Inc.  fr 

C.  L.  McCarthy,  E.  L.  Barker,  Dune  | A.  Scott  and  W.  R.  Steffner  to  Fre 
erick  G.   Stove,  who  presently  ow 
20%  and  is  secretary -treasurer;  R. 
JoUey,  owner  White  Bunny  Ice  Ciei 
Co.,  Las  Vegas  Brick  and  Tile  Co.  a 
other  interests;  A.  J.  Brown;  and 
W.  Eldredge,  manager  of  KLAS.  Ea| 
of  the  four  partners   will  have  2' interest.    Consideration  $25,400.  KL 
operates  with  250  w  unlimited  on  1 
kc.    Filed  Jan.  24. 
KOPP-AM-FM  Ogden,  Utah— Tra 

fer  of  control  of  KOPP  Inc.,  fr 
James  B.  Littlejohn  to  G.  Stanley  Br^ 
er  for  $9,999.  Mr.  Brewer  is  owi 
of  retail  food  store,  WBW  Herefc 
Ranch  Co.  and  Wheatley  Motor  (  | 
KOPP  is  assigned  1  kw  D  on  730  1 Filed  Jan.  24. 
KSDO-AM-FM    San    Diego,  Calil 

Transfer   of  negative  control  in   S  i 
Diego  Bcstg.  Co.,  to  C.  Arnholt  Smii C.  A.   Smith  presently  holds  250  ̂  
of  1000  shares  outstanding  and  bu from  his  brother  John  A.  Smith  his  e 
tire  holdings  of  250  sh.  KSDO  is  ;| 
signed  1130  kc,  5  kw  DA-2.    Filed  Js| 25.  j,. 
WSUA  Bloomington,  Ind. — Assigr ment  of  license  of  Radio  Station  WSl  i 

Inc.,  to  Syndicate  Theatres  Inc.  1, 
$6,500.  WSUA  is  going  out  of  bu  I ness  and  Syndicate  Theatres  Inc.  wis  i 
es  to  take  over  WSUA  AM  facilities  a 
operate  it  in  conjunction  with  its  I; 
cutlet    WCSI    (FM)    Columbus,  Ir 

WOCB  W.  Yarmouth,  Mass.— Assig ment  of  license  of  Bristol  Bcstg. 
Inc.,  to  E.  Anthony  &  Sons.    Brisf  " Bcstag.  Co.  is  owned  by  E.  Antho; 
&  Sons  licensee  of  WNBH  and  WFM 
(FM)  New  Bedford,  Mass.  and  WOCl 
is  assifrnod  1010  kc  1  kw  D.  FM  Y£«j rvoiith.  With  view  to  simplifying  corpV 
rate  Ftructiire  and  for  business  reaso 
it   was   (letermined    assets    of  Brisi- Bcstg.   sho'ild   be  turned   over  to 
Anthony.  WOCB  is  assigned  1240 
150  w  unl.  Filed  Jan.  26. 

RADIO  HANDBOOK 

Amateur's  Volume  /ssus 

THE  RADIO  AMATEUR'S  HANDBOC for  1950.  27th  Edition.  The  Americ 
Radio  Relay  League,  West  Hartfoi Conn.  fi05  pp  plus  equipment  suppl ment.  $2. 

THE  1950  edition  of  The  Rod 
Amateur's  Handbook,  compiled  I 
the  staff  of  the  Amateur  Rad 
Relay  League  and  now  being  di 
t-ibiiterl,  is  a  ca?:eful  revision  < 
basic  data  to  incorporate  newe  ~ 
developments  in  the  field  of  cor 
niunication.  The  new  work,  f( 

instance,  includes  emphasis  in  a-  ̂ 
sections  on  methods  to  reduce  iff^ 
terference  to  TV  reception. 

Thf?  handbook,  as  in  previor 
years,  treats  amateur  communic 
tion  in  all  aspects  from  basic  f und^ 
mentals  for  the  beginner  to  late 
techniques  in  single-sideband  t, 
lephony.  It  claims  to  be  practic; 
as  a  text,  reference  or  constru 
tional  manual  and  its  25  chaptei 
are  well  interspersed  with  detaile 
illustrations  and  diagrams.  Th 
handbook  presents  jfundamenta 
of  theory  in  progressive  order,  a 
companied  by  relative  practic 
applications  in  each  case. 

The  tube-data  tables  have  bee 
completely  revised  to  include  di; 
grams  of  all  the  newest  tube  d 
velopments  as  well  as  latest  mam 
facturers'  improvements  in  o 
standard  type  tubes.  The  adve 
tising  section  on  products  of  a; 
proved  suppliers  is  done  in  cataic 
style  to  aid  selection  and  compar; son. 

ABC  network  show.  Breakfast  in  Holl; 
wood,  renamed  Welcome  to  Hollywoo 

COMING— 

THE  GREATEST  ADVANCEMENT 

IN  FIVE  KILOWATT  TRANSMIT- 

TERS SINCE  THE  AIRCDDLED 

TUBE. 

SEE  FEB.  13  BROADCASTING 
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NTI-CLEAR 
Pending  Bill  Hit 

:NDING  anti-clear  channel  leg- 
iation  in  Congress  would  favor 
y  listeners  at  the  expense  of  a 

ge  part  of  the  nation's  farm 
pulation,  according  to  an  edi- 
ial  in  the  National  Live  Stock 
vducer,  inserted  in  the  Congres- 
nal  Record  Jan.  19  by  Sen.  Clin- 
i  P.  Anderson  (D-N.  M.). 

'bther  farm  support  for  clear 
3ianel    service    meanwhile  was 
>en  in  a  joint  resolution  of  the 

ij\v  York  State  Vegetable  Grow- 
H  Assn.  and  the  Empire  State 

iato   Club  "strongly"  opposing 
^-  move  to  break  down  the  clears, 
the    resolution    said    the  two 

jups  "rely  entirely  upon  clear 
innel  radio"  for  help  in  deter- 
•ning  market  prices  of  their  prod- 
rs,  that  information  carried  by 
fbr  channel  stations  contributes 
market  stability,  and  that  clear 

'innel  weather  service  is  "highly 
luable." 

IMPS  Stressed 

EDITOR,  Broadcasting: 
First,  let  me  thank  you  for  the 

excellent  coverage  you  gave  our 
film.  Lightning  That  Talks,  in  the 
Jan.  23  issue  of  Broadcasting. 
Also,  I  should  like  you  to  know  how 
much  we  appreciate  your  favorable 
editorial  comments  regarding  the 
production. 

However,  there  was  one  thing 
which  displeased  us  greatly  in  this 
spread- — and  that  was  the  incorrect 
credits  you  gave  in  identifying  our 
organization.  Most  people  know 
us  as  IMPS — and  few  people  will 
associate  us  with  the  various  names 

you  have  given  us.  They  are  spe- cifically: 

1.   Independent  Motion  Picture 

AX  MESSAGE 

Truman  Aims  Affect 

Exempt  Groups 

:COMMENDATIONS  aimed  at  tax-exempt  educational  and  charitable 
titutions  and  at  "temporary"  corporations  set  up  to  capitalize  on 

:  oital  gains  provisions — and  also  urging  removal  of  certain  wartime 
nse  taxes — were  proposed  by  President  Truman  last  Monday  in  his 

^nual  tax  message  to  Congress. 
The  proposals,  if  put  into  effect, 

f  uld  I'ender  educational  and  char- 
I  ble  organizations  liable  to  taxes 
income  invested  in  commercial 

iio  and  other  commercial  fields, 
i  Capital  gains  recommendations 
I  uld  have  little  practical  effect  on 
;ernal  Revenue  Bureau's  present 

,  licies  in  the  radio  field. 

I  The   President   urged  that  ex- 
es be  reduced  to  the  extent  that 

■  i  resulting  loss  of  revenue  is  re- 
iced  by  revenue  obtained  from 
sing  loopholes  in  the  present  tax 
A's.   He  said  he  had  in  mind  those 
Ees  "which  have  the  most  unde- 
able  effects"  and  which  are  "de- 
23sing  certain  lines  of  business." 
Specifically,  he  singled  out  those 

Engineerni  by  the  World  s  Oldut  ind  Urgesc 
Manufacturers  of  Professional  Magnetic  Recorders.  I 
in^'  Magneurd.  Inc.,  360  N.  Michigan.  Chicaso,  III. 

PT6-P 
A  portable,  combin- 

ation record-  play 
back- remote  ampli- 

fier. Exceptional  fid- 
elity  for  use  with 
PT6-A  recorder. 

on  long-distance  telephone  and  tele- 
graph communications  and  "the 

entire  group  of  retail  excises." 
Spokesmen  at  Radio  Mfrs.  Assn. 

said  there  was  little  in  the  message 

to  indicate  that  manufacturers'  ex- 
cises on  radio  receivers,  phono- 
graph records,  and  other  related 

items  would  be  lifted.  Whether 
they  would  be  removed,  along  with 
others,  will  be  determined  largely 
by  the  House  Ways  &  Means  Com- 

mittee, which  has  been  studying 
the  tax  question  for  months. 

Rep.  Noah  Mason  (R-IU.)  said 
the  President's  message  only  con- 

firmed what  he  has  been  telling 
Congress  right  along  —  namely, 
that  educational-  and  cooperative 
firms  have  been  buying  radio  sta- 

tions and  other  properties  in  com- 
petition with  private  organizations 

through  the  benefit  of  non-taxable 
funds  set  aside  for  other  purposes 
[Broadcasting,  Jan.  23]. 
The  Illinois  Republican  previ- 

ously cited  the  purchase  of  KGA  by 

Gonzaga  U.  last  fall,  and  Duffy's 
Tavern,  which  has  been  tape-re- 

corded in  Puerto  Rico  (where  a 
seven-year  tax  holiday  is  in  effect) , 
as  examples  of  alleged  tax  escape 
[Broadcasting,  Oct.  10,  17,  1949]. 

Day  Joins  Lynn  Baker 

ROBERT  W.  DAY,  formerly  tele- 
vision director  of  H.  B.  Humphrey 

Co.,  New  York,  and  prior  to  that 
radio  director  of  John  Hancock 
Mutual  Life  Insurance  Co.,  Boston, 
has  joined  Lynn  Baker  Inc.,  New 
York,  as  director  of  radio  and  t2le- 
vision. 

Producers  Society. 

2.  International  Movie  Produc- 
tion Service. 

3.  Though  we  were  correctly 
identified  in  the  editorial  as  the  In- 

ternational Movie  Producers'  Serv- 
ice, we  like  to  have  that  title  pre- 

ceded by  "IMPS  —  International 
Movie  Producers  Service." 
We  would  appreciate  your  print- 

ing a  correction  to  this  effect  in 
your  next  issue. 

Thank  you  very  much  for  your 
cooperation. 

Ben  Gradus 
IMPS-International  Movie 

Producers'  Service 
New  York *  *  * 

Cites  Pearson  DB 

EDITOR,  Broadcasting: 
Everybody  is  taking  a  crack  at 

you  on  the  Drew  Pearson  DB.  Top 
this  one;  we  are  probably  the  only 
station  in  the  country  doing  a  re- 
broadcast  the  FOLLOWING  day 
at  noon,  of  Drew  Pearson  since 
Nov.  7,  1949. 

This  is  in  keeping  with  our  cam- 
paign, as  reported  in  Broadcasting, 

to  rebroadcast  night  time  network 
shows  that  are  missed  because  of 
TV.  Maybe  the  sponsors  will  wake 
up  before  the  agencies  and  net- works do. 

Lou  Poller 
Pres. 
WPWA  Chester,  Pa. *  *  * 

Lauds  Magazine 

EDITOR,  Broadcasting: 
I  have  been  a  subscriber  to 

Broadcasting  magazine  for  nearly 

eight  years  and  still  think  it's  the 
greatest  thing  in  print  next  to  the 
Bible.  .  .  . 

Dana  W.  Adams 
Announcer 
KFDX  Wichita  Falls,  Tex. 

LEE  ESTATE 
Hearing  Held  in  Los  Angeles 

FIRST  financial  accounting  of  the 
estate  of  the  late  Thomas  S.  Lee 
showed  an  exact  evaluation  of  $9,- 
410,492.12,  according  to  documents 
submitted  to  the  Los  Angeles  Su- 

perior Court  last  week.  Mr.  Lee 
fell  or  jumped  to  his  death  from  a 
Los  Angeles  oflSce  building  Jan.  13 
[Broadcasting,  Jan.  23,  16]. 
The  evaluation  was  brought  out 

last  Tuesday  at  the  court  when 
Judge  Newcomb  Condee  approved 
the  first  financial  accounting  sub- 

mitted by  Lewis  Allen  Weiss  and 
Willet  H.  Brown,  chairman  of  the 
board  and  president,  respectively, 
of  Don  Lee  Broadcasting  System, 

as  guardians  of  Mr.  Lee's  estate. 
Judge  Condee  at  this  hearing  for- 

mally discharged  Mrs.  Nora  S. 
Patee,  his  aunt,  as  guardian  of  Mr. 
Lee's  person.  The  guardians  were 
appointed  Sept.  8,  1948,  shortly 
after  Mr.  Lee  had  been  declared 
mentally  incompetent  to  handle  his 
own  affairs. 

Five  voluminous  reports  concern- 

ing management  of  the  radio-tele- vision and  automotive  enterprises  of 
the  estate  were  also  ordered  sealed 
for  at  least  three  years  by  Judge 
Condee.  He  held  the  volumes  con- 

tained "business  secrets"  which 
should  not  be  available  to  the  pub- lic. 

ABC  GIVEAWAY 

Sterling,  Trimount Buy  Parts 
STERLING  DRUG  INC.  and  Tri- 

mount Clothing  Co.  each  have  pur- 

chased quarter-hours  of  ABC's Sunday  evening  giveaway,  Stop 
the  Mu^ic.  Gross  time  billings 
for  the  two  accounts  amount  to 

$20,000  a  week. Effective  March  5,  Sterling  Drug 
for  Ionized  Yeast  and  Double  Dan- 
derine  will  sponsor  the  8-8:15  p.m. 
segment  of  the  8-9  p.m.  show. 
Dancer-Fitzgerald-S  ample  Inc., 
New  York,  is  the  agency.  Trimount 
Clothing,  through  William  H. 
Weintraub  &  Co.,  New  York,  be- 

gins sponsoring  the  8:15-8:30  p.m. 
segment  effective  March  26. 

WANT  THE  FACTS  IN  CINCINNATI? 

See  Centerspread  This  Issue 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 

CINCINNATI 

50,000  WATTS  OF  SELLING  POWER 
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At  Deadline... 

PARAMOUNT  ON  VERGE 

OF  SELLING  DUMONT  STOCK 

PARAMOUNT  Pictures  reported  last  week  to 
be  on  verge  of  selling  its  stock  interest  in 
Allen  B.  DuMont  Labs  for  price  said  to  be 
in  $10  million  range.  Identity  of  prospective 
buyers,  strictly  guarded  secret,  variously  re- 

ported as  General  Electric,  IT&T,  Emerson 
Radio  Corp.,  and  Westinghouse  Corp. 

Dr.  Allen  B.  DuMont,  president  of  labora- 
tories and  TV  network,  said  he  regarded 

reports  as  "another  rumor,"  and  that  even  if sale  occurred  his  control  would  not  be  affected. 
Paramount  owns  about  29%  of  DuMont 

stock,  for  which  its  total  investment  was 
$164,000,  according  to  FCC  records.  FCC  has 
ruled  tentatively  that  Pararhount  "controls" 
DuMont,  but  both  DuMont  and  Paramount  are 
opposing  this  ruling.  As  owner  of  all  Class 
B  shares.  Paramount  is  entitled  to  name 

three  of  Du  Mont's  eight  directors. 
Stock  is  not  listed  on  Exchange,  but  financial 

sources  estimate  present  market  value  at  better 
than  $7.5  million  for  total  Paramount  holding. 
It  was  believed  Paramount  would  not  relinquish 
stock  for  appreciably  less  than  $10  million. 

AMENDMENT  ACCEPTED 

IN  BIRMINGHAM  CASE 

FCC  MAJORITY  Friday  accepted  amendment 
by  Thomas  N.  Beach,  original  licensee  of 
WTNB  Birmingham,  Ala.,  to  correct  defective 
verification  of  application  to  switch  from  250  w 
on  1490  kc  to  1  kw  night,  5  kw  day  on  850  kc, 
grant  of  which  was  appealed  by  Johnston 
Broadcasting  Corp.,  licensee  of  WJLD  Bes- 

semer, Ala.,  and  also  Birmingham  applicant 
for  850  kc  [Broadcasting,  May  9,  1949]. 

In  memorandum  opinion  and  order  to  comply 
with  ruling  by  U.  S.  Court  of  Appeals  for  D.  C. 
and  to  begin  untangling  of  long-pending  legal  snarl, FCC  majority  further  authorized  Pilot  Broadcasting 
Corp.,  present  WTNB  licensee  in  which  Mr.  Beach 
is  owner  and  Texas  broadcaster.  Roy  Hofheinz, 
is  49'yc  owner,  to  file  amendment  within  30  days  to show  it  is  now  applicant  for  change  of  assignment 
in  dispute.  Order  indicated  such  amended  bid  would 
be  set  for  further  comparative  hearing  with  Johns- ton. 

Legality  of  majority  ruling  was  hit  in  dissent  by 
Comr.  Robert  F.  Jones,  who  held  court  ruling  that 
FCC  could  correct  defect  by  amendment  meant  it 
could  do  so  only  if  rules  allowed,  which  they  do 
not,  he  said.  He  further  cited  ownership  changes 
as  precluding  any  but  substantive  amendment, 
prohibited  by  law.  Comr.  Paul  A.  Walker  dissented 
only  regarding  further  hearing  and  urged  full 
reaffirmation  of  original  grant  to  WTNB  and  sub- 

sequent transfer.. 

SACKETT  ADDS  NEWSPAPER 

SHELDON  E.  SACKETT,  West  Coast  broad- 
caster and  publisher,  who  has  bought  KRSC 

Seattle  subject  to  FCC  approval  [Broadcast- 
ing, Dec.  26,  1949],  Friday  was  reported  buy- 

ing properties  of  defunct  Seattle  Star  for  new 
paper  to  be  called  Seattle  World.  Purchase, 
from  Publishers  David  and  Tommy  Stern,  re- 

portedly entailed  $150,000  and  handled  through 
Henry  Broderick  Inc.  Mr.  Sackett's  pending 
purchase  of  KRSC  is  from  P.  K.  Leberman 
and  associates  for  $112,000,  with  sellers  re- 

taining cash  on  hand  and  accounts  receivable. 

AT&T  HEARING  RECESSED 

HEARING  on  whether  AT&T  should  be  re- 
quired to  interconnect  its  intercity  TV  facili- 

ties with  those  of  Western  Union  recessed 
Friday  to  March  6  by  FCC  Hearing  Examiner 
J.  Fred  Johnson  Jr.  after  preliminary  meeting 
of  principals  and  two  interveners.  Television 
Broadcasters  Assn.  and  Philco  Television 
Broadcasting  Corp. 

NBC  REVISES  SATURDAY 

NIGHT  TV  PROJECT 

IN  REVISED  plan  for  proposed  Saturday 
night  television  program — first  version  of 
which  caused  protests  to  FCC — NBC-TV  has 
asked  affiliates  in  markets  having  three  or 
more  stations  to  accept  entire  2% -hour  spread, 
but  those  in  markets  of  only  one  or  two  sta- 

tions may  accept  any  part  of  proposed  show, 
Broadcasting  learned  Friday. 

In  NBC's  original  order,  all  affiliates  asked 
to  carry  all  or  nothing  of  8-10:30  p.m.  show. 
That  order  withdrawn  and  replaced  by  one 
wired  to  28  interconnections  last  week  (see 
story  page  62). 

Wire  signed  by  Sylvester  L.  (Pat)  Weaver 
Jr.,  NBC  vice  president  in  charge  of  televi- 

sion, said  stations  would  be  paid  regular  net- 
work rates,  that  they  would  be  advised  in 

advance  of  scheduled  Feb.  25  premiere  of 
advertisers  on  program.  Show  is  variety  type, 
with  first  hour  originating  in  Chicago  and 
other  hour-and-half  in  New  York. 

Comdr.  Mortimer  W.  Loewi,  executive  direc- 
tor of  DuMont  Network,  issued  this  statement: 

Our  complaint  based  on  NBC's  wire  of  Dec.  28, 1949,  is  now  in  hands  of  the  FCC  and  awaits  its 
disposition.  We  believe  that  while  NBC's  original order  contained  in  the  wire  of  Dec.  28  has  been 
modified  in  accordance  with  the  copy  of  Weaver's wire  of  Jan.  26,  our  basic  objection — the  right  of 
a  network  to  purchase  time  on  its  own  behalf  under 
a  contract  of  network  affiliation  from  stations  in 
one-station  markets  without  limitation — constitutes 
an  attempt  to  secure  a  monopoly  and  would  tend 
to  prevent  free  competition  in  such  markets  among 
the  major  networks  now  operating. 

ZUGSMITH,  SMITH  DAVIS 
INVOLVED  IN  LITIGATION 

ALBERT  ZUGSMITH  and  radio  station-news- 
paper brokerage  firm  of  Smith  Davis  embroiled 

in  Federal  court  action  in  New  York.  Mr. 
Zugsmith  sued  Smith  Davis  and  others  for 
$2,600,000,  charging  breach  of  contract.  Mr. 
Davis  will  file  cross-complaint  charging  Mr. 
Zugsmith  with  misappropriation  of  funds  of 
Smith  Davis  Corp.,  which  Mr.  Davis  asserts 
is  in  process  of  liquidation. 

Mr,  Davis  will  continue  business  as  broker 
for  stations  and  newspapers  in  association 
with  Vincent  Manno  and  Howard  Stark,  but 
not  as  corporation.  In  his  suit  Mr.  Zugsmith, 
who  was  joined  as  plaintiff  by  his  wife,  Ruth, 
alleged  other  officers  of  Smith  Davis  Corp.,  of 
which  he  was  officer  and  director,  interfered 
with  his  negotiations  with  clients,  and  he 
claimed  numerous  breaches  of  contract. 

In  cross  complaint  Mr.  Davis  will  charge 
Mr.  Zugsmith  with  misconduct  as  director  and 
officer  of  corporation  and  with  misappropriat- 

ing company  funds  for  personal  use.  Notice 
of  these  charges  was  given  Mr.  Zugsmith  in 
letter  from  Mr.  Davis  Oct.  11,  although  no 
court  action  then  instituted,  cross  complaint 
will  assert. 

ABC  PROMOTES  VAN  DAM 

DREW  VAN  DAM,  employment  manager  of 
ABC,  promoted  to  personnel  director,  follow- 

ing resignation  of  Frederick  Lynch  Jr.  Mr. 
Lynch,  with  ABC  since  1942,  appointed  per- 

sonnel director  of  Central  National  Bank  of 
Cleveland. 

WWOK  SILENCE  EXTENDED 
WWOK  Flint,  Mich.,  1  kw  outlet  on  1470  kc, 

granted  additional  30  days'  authority  by  FCC 
Friday  to  remain  silent  pending  negotiations 
for  sale  to  Ann  Arbor  prospect.  WWOK  off 
air  since  Dec.  24. 

Closed  Circuit  I 

( Continiced  from  page  U ) 

still-pending  plan  of  M-G-M  to  originate  mi 
mum  of  30  hours  per  week  of  new  progra: 
to  be  fed  to  network  [Closed  Circuit,  Jan.  li 
Although  nothing  has  jelled  beyond  conver; 
tion  stage,  discussions  have  been  continued,  a 
presumably  deal  still  could  be  closed. 

FOOTE,  CONE  &  BELDING,  New  York,  pi 
paring  spot  announcement  radio  campaign 
run  early  in  February  for  new  Ingrid  Bergm 

picture  "Stromboli." 
FALSTAFF  BEER  through  Dancer-Fi 
gerald-Sample,  New  York,  preparing  spri 
spot  announcement  campaign. 

CHICAGO  CITY  Council  project  to  petiti 
FCC  to  reopen  TV  licensing  in  Chicago,  becau 
of  unfairly  competitive  situation  with  N( 
York  and  Los  Angeles  TV  centers,  has  stim 
lated  nationwide  interest  and  several  oth 
large  metropolitan  areas  understood  to 
considering  similar  projects. 

SHORTLY  to  be  announced  will  be  election 
Richard  A.  Borel,  general  manager  of  WBt 
Columbus,  to  board  of  directors  of  Columb 
Dispatch  and  to  board  of  Ohio  National  Bar 
which,  along  with  station,  are  Wolfe  ent( 

prises. SEVERAL  AGENCIES  making  presentatio 
to   Speidel   Corp.,   Providence  (watchband; 
radio  and  television  advertiser,  whose  curre 
agency  is  Cecil  &  Presbrey.  Definite  decision 
to  whether  company  will  retain  C  &  P 
appoint  another  agency  expected  this  wee 

CAMPBELL  SOUP  Co.,  Camden,  has  authc 
ized  Ward  Wheelock  Co.,  New  York,  to  prepa 
television  campaign  for  fall.  Company  mullii 
over  whether  schedule  should  be  TV  spots 
network  program. 

WITH  FCC  approval  last  week  of  $2  milli 
sale  of  WNEW  by  Arde  Bulova  to  groi 
headed  by  Wm.  S.  Cherry,  Providence  sto 
owner  and  operator  of  WPRO  Providence,  e 
ecutives  of  buyer  and  seller  were  in  New  Yo 
last  weekend  to  arrange  closing  date,  probab 
Feb.  1.  No  changes  in  staff  or  policy  operatii 
of  New  York  independent  are  contemplat 
(story  page  26). 

HOLLYWOOD  ACADEMY 
ANNOUNCES  AWARDS 

AWARDS  for  "best  live"  and  "best  kin 
scoped"  TV  shows  received  Friday  by  CBS-T 
Ed  Wynn  Show  and  NBC-TV  Texaco  St 
Theatre,  respectively,  at  Academy  of  Tele\ 
sion  Arts  and  Sciences  second  annual  awar 
dinner.  Ambassador  Hotel,  Los  Angeles. 
KTTV  (TV)  Los  Angeles  Pantomime  Qv 

(live)  and  CBS  Studio  One  (kinescope)  givi 
honorable  mentions.  Other  awards:  (be 
children's)  KTLA  (TV)  Los  Angeles  Tiyne  /■ 
Beany;  (outstanding  live  personality)  I 
Wynn;  (outstanding  kinescope  personality 
Milton  Berle;  (best  film  for  TV)  NBC  Li 
of  Riley;  (best  TV  commercial)  Lucky  Strik 
(best  public  service)  ABC  Crusade  in  Europ 
(station  achievement)  KTLA;  (best  spor 
coverage)  KECA-TV  Los  Angeles;  (technic 
award)  Harold  Jury,  Don  Lee  TV  technicia 

WISCONSIN  AM  GRANT 
NEW  AM  station  for  Manitowoc,  Wis.,  on  9! 
kc  with  500  w  day  granted  by  FCC  Friday 
Manitowoc  Broadcasting  Co.,  owned  by  Edwai 
D.  Allen  Jr.,  WMAQ  Chicago  announcer-pr 
ducer,  and  Edward  W.  Jackson,  WAIT  Chicaf 
chief  engineer.  Estimated  cost  $10,475. 

Page  86    •     January  30,  1950 BROADCASTING    •  Telccastin 



PHIL    EVANS  KEN    PARSONS  BOB  RILEY 

The  KMBC-KFRM  Team  fulfills  a  vital  daily 
need  in  thousands  of  rural  homes  in  Missouri, 
Kansas  and  surrounding  states. 

The  Team  maintains  a  full-time  Farm  Service 
department,  under  the  direction  of  Phil  Evans, 
nationally  known  expert.  Innumerable  experi- 

ments and  developmental  projects  conducted  on 
the  thousand-acre  KMBC-KFRM  Service  Farms, 
are  passed  on  to  rural  listeners. 

Evans  is  ably  assisted  by  Ken  Parsons,  well 
known  agronomist.  Together,  these  two  experts, 
with  their  up-to-the  minute  daily  reports,  keep 
rural  listeners  informed  on  latest  developments  in 
this  important  business  of  farming  and  agriculture. 

The  Team  has  the  largest  and  finest 
group  of  artists  ever  developed  by  any 
Midwestern  radio  station.  Pictured  here 
is  Hiram  Higsby,  master  of  ceremonies 
and  entertainment  star,  heard  on  the  na- 

tionally famous  Brush  Creek  Follies, 
Dinnerbell  and  Western  Roundup...  just 
a  few  of  the  top-notch  entertainment 
programs  that  are  a  daily  feature  of  The 
KMBC-KFRM  Team. 

Third  member  of  this  trio  is  Bob  Riley,  full-time 
marketcaster,  who  spends  his  entire  working  day 
at  the  Stockyards.  He  presents  the  market  news 
several  times  each  day  direct  from  the  Kansas  City 
Livestock  Exchange. 

Other  program  features  are  presented  by  The 
Team  specifically  for  the  farm  andience.  As  a 
result.  The  KMBC-KFRM  Team  is  a  welcome 
guest  in  the  homes  of  those  who  live  in  the  great 
Kansas  City  Trade  territory. 

The  KMBC-KFRM  Team  Serves  3,659,828*  People 

7th  Oldest  CBS  Affiliate 

KMBC 
OF    KANSAS  CITY 

5000  on  980 

OWNED    AND    OPERATED    BY    MIDLAND    BROADCASTING  COMPANY 



radio  stations  everywhere 

BUT  ONLY  ONE.. J 

Agency  time  buyer  or  Advertiser:  How  does  this  sound  to  you? 

Radio  programming  facilities  unrivaled  outside  New  York  or 

Hollywood  production  centers  ...  A  200  person  talent  staff 

including  some  of  America's  biggest  name  entertainers  .  .  .  And 

to  reach  the  booming  Central-South  market  the  most  powerful  signal  now  authorized 

any  American  radio  station — 50,000  watts  on  an  interference-free  Clear  Channel. 

That's  what  you  get  when  you  buy  WSM.  That's  why  with  2612  stations 

in  this  country  there  is  still  Only  One  WSM. 

SALESMAKER   TO   THE   C E N T R A L - S O U T H 

CLEAR  CHANNEL 

50,000  WATTS 

HARRY  STONE 
General  Manager 

IRVING  WAUGH 
Commercial  Manager 

EDWARD  RETRY  &  CO. 
National  Representafive 
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The  Newsweek^Ly/of  Ra 

PRICE  25  CENTS 

Success  story: 

Talk  about  results  from  WLEE!  Just 

read  this  story  about  the  Richmond 

chemical  company  which  makes  a 

liquid  bleach  used  in  washing  clothes. 

This  manufacturer  started  advertising 

his  bleach  on  WLEE.  In  just  11  weeks, 

orders  from  retailers  had  exceeded 

his  production  capacity!  For  four 

weeks  he  had  to  stop  advertising 

the  bleach  (he  plugged  a  glass 

cleaner  in  its  place)  until  he  caught 

up  with  the  orders. 

Results  like  this  from  WLEE  are 

everyday  events  for  Richmond  adver- 

tisers. More  and  more  national 

advertisers  are  learning  that  WLEE 

is  the  Richmond  station  that  gets 

results— fast!  If  WLEE  is  not  on 

your  list,  get  the  whole  story  from 

your  For  joe  rnan  today! 

WLEE 

MUTUAL    IN  RICHMOND 

OM  TINSLEY,  President  ■  IRVIN  G.  ABELOFF,  General  Manager  ■  FORJOE  &  CO.,  Representatives 





to  27  New  England  Markets 

In  every  important  New  England 

market  you  can  present  your  prod- 
uct with  direct,  local  emphasis  by 

using  a  Yankee  home-town  station 

—  the  sure  way  to  command  imme- 
diate attention. 

Every  one  of  Yankee's  27  home- 
town stations  has  the  impact  that 

comes  from  complete  local  dealer 

and   consumer  acceptance.  Each 

station  provides  complete  neigh- 
borhood coverage  of  its  city  and 

suburban  area. 

You  can  make  your  New  England 

campaign  one  operation,  with  vital 
local  impact  in  each  key  spot  and 

blanket  coverage  of  27  top  markets 

in  six  states.  Yankee's  27  home- 
town stations  are  your  media  for 

sales  results  in  New  England. 

^CCCfit€l«tCC  U  THE  YANKEE  NETWORK'S  JacatcUltio*t 

The  Yankee  Network,  Inc. 

Member  of  fhe  Mutual  Broadcasting  System 

21  BROOKLINE  AVENUE,  BOSTON  15,  MASS. Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC; 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4,  D.,  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Closed  Circuit 

FCC's  VERSION  of  revised  McFarland  Bill 
(S  1973)  to  reorganize  FCC  expected  to  go  to 
Chairman  Sadowski  of  House  Interstate  Com- 

merce subcommittee  this  week.  Commission 
spent  all  day  Friday  on  revising  draft  pre- 

sumably at  Mr.  Sadowski's  request.  Commis- 
sion's action  may  or  may  not  have  had  any 

connection  with  Chairman  Coy's  visit  to  White 
House  preceding  day.  Comr.  Jones  has  already 
advocated  McFarland  Bill  and  probably  will  not 

go  along  with  majority's  version. 

THURSDAY  WAS  another  radio  day  at  White 
House.  FCC  Chairman  Wayne  Coy  had  session 
with  President  and  was  followed  by  J.  Leonard 
Reinsch,  managing  director  of  Cox  Radio  and 
TV  Stations,  who  served  as  radio  adviser  to 
President  during  early  days  of  his  administra- 

tion. Mr.  Coy  was  noncommittal  beyond  com- 
menting that  international  telegraph  and  tele- 

phone regulations  had  been  discussed,  but  in- 
formed observers  believe  more  intimate  radio 

matters  were  dealt  with.  Mr.  Reihsch's  call  was 
personal. 

MEXICO,  which  abstained  from  NARBA  nego- 
tiations at  Montreal,  reportedly  has  now  sig- 

nified willingness  to  join  sessions  when  they 
resume  in  U.  S.,  if  they're  delayed  long  enough 
to  permit  her  to  prepare.  They're  to  start  on 
call  of  U.  S.,  between  April  1  and  Aug.  1. 
Mexico  would  prefer  latter  date.  U.  S.  un- 

doubtedly would  welcome  Mexican  participa- 
tion but  probably  would  prefer  earlier  start. 

COINCIDENTALLY,  it's  understood  Mexico has  revised  her  NARBA  channel  wishes 
slightly  downward,  compared  to  original  re- 

quests. She  now  wants  540  kc,  new  broadcast 

channel  which  she's  already  using;  two  low- 
frequency  clear  channels  in  exchange  for  two 
of  her  present  high-frequency  clears,  and  one 
additional  clear  instead  of  two  she  originally 
asked  for. 

U.  S.  CHAMBER  of  Commerce  sounding  out 
broadcasters  on  possibility  of  using  radio  as 
mass  promotional  appeal.  Theme  would  un- 

derscore advantages  of  free  enterprise  system. 
Thus  far,  details  slim.  Last  Wednesday,  Cham- 

ber President  Herman  W.  Steinkraus  conferred 
with  top  radio  executives  in  exploratory  ses- 

sion at  C  of  C's  Washington  headquarters. 
While  no  conclusions  reached  nor  plans  made, 
understood  tentative  proposals  would  center  on 
single  national  program  plus  possible  spots  for 
wide  distribution. 

COLOR  TV  continues  to  perk.  Optical  system, 
involving  single  tube  with  prisms,  being  shown 
to  FCC  Commissioners  and  staff  brass  by  El- 
wood  Meyers,  veteran  engineer,  who's  de- 

scribed as  friend  of  Allen  B.  DuMont  of  Du- 
Mont  Labs.  In  demonstrations  (not  telecast) 
black-and-white  film  came  out  in  color.  Mean- 

while J.  P.  C.  Engineering  Works,  Oak  Park 
(Continued  on  page  122) 

\comin< 

Feb.  8:  Television  Broadcasters  Assn.  annual  clin- 
ic, Waldorf-Astoria,  New  York. 

Feb.  8-10:   NAB  Board  of  Directors,  San  Marcos 
Hotel,  Chandler,  Ariz. 

Feb.    10:    Arkansas    Broadcasters   Assn.,  Hotel 
Marion,  Little  Rock. 

Feb.   10-11:    Oregon  State  Broadcasters,  U.  of 
Oregon,  Eugene,  Ore. 

(Other  Upcomings  on  page  119) 

Bulletins 

STERLING  DRUG  Co.,  New  York,  through 
Dancer-Fitzgerald-Sample,  to  sponsor  10:45-11 
p.m.  segment  of  CBS  Sing  It  Again  starting 
Saturday,  March  11.  Product  not  announced. 
Sterling  understood  cancelling  order  for  seg- 

ment of  ABC  Stop  the  Music  because  of  related 
product  conflict  involving  Bert  Parks,  m.  c. 

GOLD  SEAL  Co.,  Chicago,  for  Glass  Wax, 
begins  regional  spot  one-minute  campaign  in 
about  14  Midwest  markets  Feb.  27  for  13  weeks 
through  Campbell-Mithun,  Minneapolis. 

MURINE  Co.,  Chicago  (eye  lotion),  returns  to 
spot  radio  Feb.  15  with  one-minute  commer- 

cials in  more  than  100  markets  for  indefinite 
period.    Agency,  BBDO,  Chicago. 

NOMINATIONS  ANNOUNCED 

FOR  NAB  BOARD  POSTS 
LIST  of  nominees  for  18  of  27  NAB  board 
posts  announced  Friday.  They  include  even- 
numbered  districts  and  five  at-large  groups — 
large,  medium,  small,  TV  and  FM  stations. 
Included  are  those  who  accepted  nominations. 
Three  district  directors  elected  automatically 
since  they  have  no  opposition  [Closed  Circuit, Jan.  30]. 

Final  ballots  to  be  mailed  about  Feb.  10. 
District  directors  and  those  receiving  largest 
number  of  votes  in  each  at-large  class  to  serve 
two  years.  Those  running  second  in  at-large 
balloting  to  serve  one-year  terms,  interim  pro- 

cedure pending  staggered  two-year  plan  effec- 
tive next  year.  Those  elected  to  take  office  at 

NAB  convention  in  April. 
Two  additional  nominees  necessary  for  TV 

directorships  since  four  are  required.  NAB 
district  directors  will  fill  out  slate  this  week 
at  Chandler,  Ariz.,  board  meeting. 

List  of  nominees  follows : 
District  2— William  Fay,  WHAM  Rochester;  Gun- 

nar  Wigg,  WHEC  Rochester. 
District  4— Harold  Essex,  WSJS  Winston-Salem, 

N.  C;  E.  J.  Gluck,  WSOC  Charlotte,  N.  C;  Ray  P. 
Jordan,  WDBJ  Roanoke,  Va. 

District  6— Harold  Wheelahan,  WSMB  New  Orleans. 
District  8— H.  M.  Bitner  Jr.,  WFBM  Indianapolis; 

George  J.  Higgins,  WISH  Indianapolis. 
District  10 — William  B.  Quarton,  WMT  Cedar  Rap- ids. Iowa. 
District  12— Jack  Todd,  KAKE  Wichita,  Kan. 
District  14 — William  C.  Grove,  KFBC  Cheyenne, 

Wyo.;  J.  P.  Wilkins,  KFBB  Great  Falls.  Mont. 
District  16— Calvin  J.  Smith,  KFAC  Los  Angeles. 
Large  Stations— Paul  W.  Morency,  WTIC  Hartford; John  F.  Patt.  WGAR  Cleveland;  William  B.  Ryan, 

KFI  Los  Angeles;  Victor  A.  Sholis,  WHAS,  Louis- 
(Continued  on  page  122) 

Briefly 

NEW  SPONSOR  #  Nineteen  Hundred  Corp. 
St.  Joseph,  Mich.  (Kenmore  washing  machines 
etc.),  using  radio  and  TV  first  time  in  release 
of  50  written  and  recorded  AM  spots  and  three 
TV  film  commercials  to  dealers  and  distributor.- 
nationally  for  cooperative  sponsorship.  Agency 
Beaumont  &  Hohman,  Chicago. 

ARROWHEAD  APPOINTS  O  Arrowheac 
Network  (Wise,  Minn.)  names  Ral-Tel  Rep- 

resentatives as  national  spot  representative 
according  to  Marlin  E.  Smythe,  national  sales 
manager  of  network. 

RESIGNS  ACCOUNT  •  Weiss  &  Geller,  Chi- 
cago, resigns  Elgin-American  (compacts)  ac- 
count, replacing  it  with  accounts  totaling 

200,000,  according  to  Marvin  L.  Mann,  radic 
and  TV  director.  Elgin-American  spent  $800,- 
000  on  radio  and  TV  last  year,  plans  over  $] 
million  this  year.  Ruthrauff  &  Ryan  and  Rus- 
sel  M.  Seeds  mentioned  among  agencies  likelj 
to  land  Elgin-American  account. 

SNUBBING  OF  RADIO 

BY  MILITARY  PROTESTED 

DISCLOSURE  that  Grant  Advertising 
agency  for  U.  S.  Army  and  Air  Force  recruit 
ing,  had  no  funds  allocated  to  buy  radio  time 
although  $1  million  earmarked  for  space  buy 
ing  in  first  half  of  1950,  has  provoked  wide 
spread  protests  by  stations. 
Encouraged  by  some  national  representa 

tives  and  by  BAB,  stations  have  written  Con 
gressmen  objecting  to  short  changing  of  radic 
— celebrated  as  donator  of  free  time  to  recruit 
ing  and  other  public  service  causes. 

Issue  may  grow  into  general  revolt  agains 
long  practice  by  government  agencies  of  paying 
for  space  in  magazines  and  newspapers  whik 
seeking  free  time  for  same  campaigns  fronr 
radio  (see  story,  page  15). 

At  least  one  important  station  reported  t( 
have  cancelled  number  of  Army  programs  anc 
commercials  it  had  been  broadcasting  free. 

RADIO,  GOVERNMENT  LEADERS 
AT  CORRESPONDENTS  DINNER 

PRESIDENT  TRUMAN,  government  anc 
broadcasting  officials  participated  in  annua 
dinner  of  Radio  Correspondents  Assn.,  helc 
Saturday  at  Statler  Hotel,  Washington.  Bol 
Hope  was  m.  c.  Elmer  Davis,  ABC  is  asso- 

ciation president. 
Talent,  provided  by  networks  with  NBC  as 

coordinator,  included  Who  Said  That?  witl 
Bob  Trout,  H.  V.  Kaltenborn,  Vice  President 
Alben  Barkley,  Oscar  Levant  and  John  Cam 
eron  Swayze;  Russ  Swan;  Mindy  Carson;  Den- 

nis Day;  NBC  orchestra  under  Normal 
Clotier.  President  Truman  was  given  televi- 

sion table  made  from  White  House  furniture 
Who  Said  That?  telecast  by  NBC-TV  network 

List  of  head  table  guests  follows: 
President  Truman;  Vice  President  Barkley;  Hugl 

Baillie,  UP;   Supreme  Court  Justice  Hugo  Black 
(Continued  on  page  122) 

Page  4    •     February  6,  1950 BROADCASTING    •  Telecasting 



ARE  ON 

KRLD 

AND 

KRLD-TV 

Neilsen's  survey,  published  in 
Broadcasting  Magazine,  shows 
conclusively  10  out  of  10  high> 
est  rated  programs  in  the  na- 

tion are  CBS  presentations  .  .  . 
ALL  ON  KRLD! 

Neilsen's  survey  also  reveals 
that  14  out  of  the  first  15  high- 

est rated  programs  on  the  air 
are  CBS  shows  .  .  .  ALL  ON 
KRLD!  That  means  AUDIENCE 
.  .  .  AND  SALES  RESULTS! 

Thafs  why  KRLD  AM  !s  FIRST- 
MORNING  8:00  fo  12  Noon. 
EVENING  6  fo  10:30  p.  m.  and 
SUNDAY  AFTERNOON  12  Noon  to 
6:00  p.  m.  3  out  of  5  against  all 
stations  in  the  Dallas-Fort  Worth 
area.  (Hooper  for  Dallas — October and  November). 

KRLD.TV 

Channel 

4 

that's        KRLD- KRLD -TV 

Are  The  BIG  TOPS  In  Texas  ] 

and  the  Great  Southwest  Market  J 

50,000 
WATTS 

THE  CBS  STATION  for  DALLAS-FT.  WORTH 

THE  BRANHAM  CO.,  Exclusive  Representatives 

Off  1^o<^  ̂ edt  Sct^ 



r 

Example 

12^ 

T 

A  new  advertiser,  without  previous 

radio  experience,  bought  a  participation 

on  WIP's  "Dawn  Patrol"  (1:00  A.M.  to 
6:30  A.M.)  .  .  .  and  six  weeks  later  he 

wrote  his  agency  ... 

"Our  service  department  has  picked 
up  considerably  and  last  week  we  sold 
tour  of  the  five  cars  we  advertised  .  .  .  we 

would  like  you  to  examine  the  possibility 

of  ADDITIONAL  RADIO  TIME." 
Yes,  WIP  is  .  .  .  LIGHTNING  THAT 

TALKS— pro/it.' 

WIP 

Philadelphia 

Basic  Mutual 

Represented  Nationally 

by 

EDWAK»  PETRY  &  CO 

Published  Weekly  by  Broadcasting  Publications,  Inc. 

Executive,  Editorial,  Advertising  and 
Circulation    Offices:   870    National   Press  Bidg. 
Washington  4,  D.  C.  Telephone  ME  1022 

IN  THIS  BROADCASTING  .  .  . 

Indepencients  Mull   Free  Time  Abuses   15 
January  Spot  Business  Hits  Ail-time  High   15 
WEAM   Replaces    WOL    as    Mutual  Washington 
Outlet    16 

Venard  Joins  New  Taylor  Co   16 
BMB's  Second   Study   Out   17 
Metropolitan    Life's    Radio    Shows    Stress  Better Living   18 
Bill  Retires  WMBD;  Caley  Succeeds   20 
NARBA  Snarled  by  Cuban  Minister  Shuffle   21 
Transit  Radio  Case — By  Chet  L.  Thomas   22 
Court  Test  of  Port  Huron   Case  Seen   in  Phila- 
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Media    Selling — Newspapers    Trail    All  Media, 
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Telecasting  Section  and  Index, 

page  35,  39 DEPARTMENTS 
Agencies    12 
Allied  Arts    98 
Commercial    ...  91 
Editorial    32 
FCC  Actions  .  114 
FCC  Roundup  120 Feature  of  Week  30 
Management  ...  34 Milestones   108 New  Business  ...  10 

Network  Accounts  10 
News    92 
On  All  Accounts  30 
On  Dotted  Line  20 
Open  Mike  102 Our   Respects   to  32 Production    97 
Programs    Ill Promotion    95 
Upcoming    119 

At  Washington  Headquarters 
SOL  TAISHOFF 

Editor  and  Publisher 
EDITORIAL 

ART  KING,  Managing  Editor 
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RCA-8D2 1 ,  used  in 
5-kw  TV  transmitters 

RCA- 5 592,  ttsed  in 
50-kw  FAl  transmitters 

RCA-5671,  has  thoriated-tungsten  filament, 
used  in  50-kiv  AM  transmitters 

l^/ae  8eyo^^Pr/ce 

The  three  tubes  illustrated  are  striking  examples  of 

RCA's  pioneering  in  modern  tube  development  .  .  .  the 
kind  of  engineering  leadership  that  adds  value  beyond  price 
to  the  RCA  tubes  you  buy. 

The  RCA-8D21  employs  advanced  principles  of  screen- 
ing, cooling,  and  electron  optics  as  revolutionary  as 

television  itself.  The  RCA-5  592,  with  its  "metal  header" 
construction,  requires  no  neutralization  in  grounded-grid 
circuits.  The  high-powder  tube  RCA-5671  successfully  em- 

ploys a  thoriated-tungsten  filament  that  dravs^s  60%  less 
filament  power  than  similar  tungsten-filament  types.  This 
tube  is  establishing  exceptional  records  of  life  performance. 

RCA's  unparalleled  research  facilities,  engineering  back- 
ground, and  manufacturing  experience  contribute  to  the 

quality,  dependability,  and  operating  economy  of  every 
RCA  tube  you  buy.  This  unusual  combination  of  research, 
engineering,  and  manufacturing  leadership  explains  vi^hy 
RCA  tubes  are  accepted  as  the  Standard  of  Comparison 
in  broadcasting. 

The  complete  line  of  RCA  tubes  is  available  from  your 
local  RCA  tube  distributor,  or  direct  from  RCA. 

The  world's  most  modern  tube  plant . . . 
RCA,  LANCASTER,  PA. 

THE  FOUNTAINHEAD  OF  MODERN  TUBE  DEVELOPMENT  IS  RCA 

RADiO  CORPORATtOM  of  AMERtCA 

ELECTRON  TUBES HARRISON,  N.J, 
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RADIO  BROADCASTING  | 

IS  DIFFERENT,  TOO, 

ON  THE  PACIFIC  COAST! 

Radio  broadcasting  certainly  is  different  on  tlie 

Pacific  Coast.  Tliousandiof  mouatain  ranges  (5,000  to  14,495  feet  high),  great  distances  between 

markets  and  low  ground  conductivity  all  put  the  Indian  sign  on  long-range  broadcasting. 
It  is  necessary  to  use  local  network  stations  located  in  the  important  markets  to  reach  all  of 

the  people  all  of  the  time. 

Only  Don  Lee  is  especiall}'  designed  for  tlie  Pacific  Coast.  Only  Don  Lee  has  a  local  network 

station  in  each  of  45  important  markets  (the  three  other  networks  combined  have  only  48 
stations ) . 

Only  Don  Lee  has  the  flexibility  to  offer  a  local  network  station  in  the  Pacific  Coast  markets 

where  you  have  distribution. 

LEWIS  ALLEN  WEISS,  Chairman  of  the  Board  •  willet  h.  brown,  President  -  ward  d.  ingrim,  Vice-President  in  Charge  of  Sales 

1313  north  vine  street,  HOLLYWOOD  28,  CALIFORNIA  •  Represented  Nationally  by  jomi  blair  &  company 

Of  45  Major  Pacific  Coast  Cities 
ONLY  10 

have  stations 
of  all  4 
networks 

3 
have  Don  Lee 
and  2  other 

network  stations 

8 
have  Don  Lee 
and  1  other 

network  station 

24 

have  Don  Lee 
and  NO  other 

network  station 
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It's  the  most  logical,  the  most  economical  coverage  you  can  get  on  the  Pacific  Coast.  You  buy 
only  what  you  need,  and  you  get  what  you  buy  every  time. 

That's  whv  onlv  Don  Lee  regularly  broadcasts  as  many— or  more— regionally  sponsored 
programs  as  the  other  three  networks  combined. 

Don  Lee  Stafions  on  Parade:  KPUG-BELLINGHAM,  WASHINGTON  ~^ 

It  is  nearly  100  miles  from  Seattle  to  the  Canadian  border,  yet  Don  Lee  is  the  only  network  that  has  a  station 

between  these  two  points.  Within  30  miles  of  Bellingham  live  117,000  people  who  annually  spend  well  over  100 

million  dollars  in  retail  sales.  When  your  program  is  on  the  Don  Lee  Network  you  get  LOCALIZED  coverage  of 

this  market  with  the  1000  watts  of  KPUG—one  of  the  45  stations  used  by  Don  Lee  to  cover  the  Coast. 

The  Nation^s  Greatest  Regional  Network 
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utilizing  WGY  10  years  ago 

are  using  WGY  today 

. . . reason? 

Represented  Nationally  by  NBC  Spot  Sales 

WR^i  TELEVISION 

CHANNEL  4 

Serving  Eastern  New  York,  Western  New 

■•:•:•:■;•>•  England,  Albany,  Troy   and  Schenectady 

on  your  dial 

affiliated  with WGY 
A  GENERAL  ELECTRIC  STATION 

CANNERS  LEAGUE  OF  FLORIDA  begins  series  of  10  or  more  half-hour 
shows  on  three  Florida  stations,  WFLA  Tampa,  WDBO  Orlando  and  WONN 
Lakeland.    Series  is  titled  Golden  Harvest  of  Melody. 

WALGREEN  DRUG  Co.,  Chicago,  to  sponsor  Cavalcade  of  Bands,  ABC-TV 
series,  for  expected  52  weeks  on  WTCN-TV  Minneapolis  and  WAVE-TV  Louis- 

ville, supplementing  WENR-TV  Chicago  sponsorship.  Firm  buys  Cavalcade 
of  Stars,  DuMont  co-op,  on  WGN-TV  Chicago.  Agency:  Schwimmer  &  Scott, Chicago. 

NATIONAL  SELECTED  PRODUCTS  Inc.,  New  York  (7-Minit  muffin  mix,  pie 
crust  mixes,  6  O'clock  pudding,  etc.),  names  Geare-Marston,  New  York,  as 
agency.  Test  campaigns  planned. 

E.  J.  BRACK  &  SONS,  Chicago,  for  Mint  candy  bar,  starts  TV  spot  series  on 
four  Chicago  stations  for  minimum  of  13  weeks.  Expansion  to  other  markets 
depends  on  Chicago  sales.  Agency:  J.  Walter  Thompson  Co.,;  Victor  Dreiske, 
account  executive. 

TENNESSEE  BISCUIT  Co.,  Nashville,  Tenn.,  appoints  L.  W.  Roush  Co.,  that 
city,  to  handle  its  advertising.    Radio  will  be  used.    Dandridge  W.  Caldwell  is  | 
account  executive. 

UNICORN  PRESS,  New  York,  through  Victor  A.  Bennett,  also  New  York,  pur-  ̂  
chases  Friday  night  edition  of  Headline  Clues,  8:30-9  p.m.  for  13  weeks  on  three 
DuMont  TV  Network  stations,  WABD  (TV)  New  York,  WAAM  (TV)  Baltimore 
and  WTTG  (TV)  Washington. 

CROCKERY  DEN,  Wilmington,  Del.  (glass  ware),  appoints  Kates-Haas  Adv., 
same  city,  to  handle  10-month  campaign.  Television  will  be  used.  Alan  Goff  is 
account  executive. 

ILLINOIS  PACKING  Co.,  Chicago  (Illinois  brand  fresh  meat),  will  expand  its 
Chicago  TV  schedule  to  all  four  city  stations  about  Feb.  10  for  52  weeks  with 
possible  exception  of  Thanksgiving  through  Christmas  period.  Firm  now  uses 
spots  on  WNBQ  (TV)  and  WBKB  (TV)  and  will  add  20-second  film  series  to 
WGN-TV  and  WENR-TV  all  in  Class  A  time,  if  plans  are  concluded.  Agency: 
Phil  Gordon,  Chicago. 

COLGATE-PALMOLIVE-PEET  (Palmolive  soap),  adds  C.  P.  MacGregor  tran- 
scribed show,  King  Cole  Court  to  its  schedule  over  Lourenco  Marques  Radio, 

South  Africa,  bringing  to  five,  number  of  its  weekly  shows  over  the  station. 
Agency:  Grant  Adv.,  South  Africa. 

TELCO  TELEVISION  Inc.,  New  York,  appoints  Lew  Kashuk  &  Son  Adv.  Co., 
same  city,  to  handle  its  advertising.    Television  will  be  used. 

SOUTHERN  CALIFORNIA  CITRUS  FOODS,  Redlands,  Calif.  (Real  Gold  Quick 
Frozen  orange  juice),  Feb.  15  starts  six  week  radio  and  television  test  campaign 
on  as  yet  undetermined  Seattle  stations.    Spots  and  participations  will  be  used  j 
on  AM;  spots  on  TV.    Agency:  J.  Walter  Thompson  Co.,  Los  Angeles. 

CARLAY  Co.,  Batavia,  111.,  division  of  Campana  Sales  Co.,  scheduling  TV  film 
spots  for  Ayds  reducing  plan.  Agency:  H.  W.  Kastor  &  Sons,  Chicago. 

A/etur&tJ^  Accounts  •  •  • 

GORTON'S  OF  GLOUCESTER  (canned  and  frozen  fish)  Feb.  16  begins  par- 
ticipation in  CBS-TV  Homemaker's  Exchange.  Show  heard  daily  4-4:30  p.m. 

H.  B.  Humphrey  Co.,  Boston,  is  agency. 

e  m  • 

JOHN  R.  CHRISTIE,  formerly  account  executive  with  Dan  B.  Miner  Co.,  Los 

Angeles,  joins  advertising  and  sales  promotion  department  of  Mytinger  & 
Casselberry  Inc.,  distributor  of  Nutrilite  food  supplement.  Long  Beach,  Calif. 

LEE  H.  BRISTOL,  president  of  Bristol-Myers  Co.,  appointed  chairman  of 
advertising  committee  for  Brotherhood  Week. 
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COmPREHENSlUE 

COUERHGL^ 

•  •  • 

,??1<lf /•GUditone/ /'i 
Oftfon/itK/    i     i i       I  HO 

MARION 

DESCHUl 

sfafe's  \atQe%i 
industrial  p  ayroU . 

When  a  city  more  than  doubles  its  size  in  five 

years  the  implications  are  far-reaching.  In  the 
case  of  prosperous  Albany  such  a  population 
growth  has  meant  more  demand  for  goods  of  all 
kinds  .  .  .  more  money  spent  for  food,  housing, 

clothing,  luxuries  ...  a  bigger,  more  lucrative 

market  for  YOU  to  tap  through  KGW's  COMPRE- 
HENSIVE COVERAGE. 

Oregon's  population  growth  in  the  last  nine  years 
has  been  the  largest  in  the  nation.  The  relatively 

untapped  resources  of  the  Northwest  .  .  .  water- 
power,  timber,  agricultural  and  manufacturing 
opportunities  . . .  are  bringing  the  modern  pioneer 
West  to  settle  in  just  such  solid,  vital  communities 
as  Albany. 

KGW  DELIVERS  Albany  ...  as  it  delivers  Compre- 
hensive Coverage  of  the  fastest-growing  market 

in  the  nation. 

Wprflsp'  This  chort,  tompiled  from  officiol,  half-milivolt 
contour  mops  filed  with  the  FCC  in  Woshing- 
ton,  D.  C,  or  from  field  intensity  surveys,  tells 

COOS  the  story  of  KGWs  Co  ncenffofed  Coverage  of 
the  fastest-growing  market  in  the  nation. 

PORTLAND 

OREGON 

AFFILIATED  WITH  NBC 

REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO. 
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WMBD  gives  you 

a  greater  share 

of  the  audience 

than  all  other 

Peoria  stations 

COMBINED! 

MORNINGS 

All  outside  stations  ̂  13.9 

AFTERNOONS 

All  outside  stations  ̂  23.3 

EVENINGS 

PEORIA  stations  ! 

B 

11.01 15.7110.1 149.5 

PEORIA  STATIONS 

B 

10.7 1 14.7 1 5.8 

PEORIA  STATIONS - 

B 

All  outside  stations  ̂  8.6 20.5114.6 

Hooper  Station  Audience 
Index,  Peoria,  October-  No- 

vember, 1949 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiim 

FRANK  LINDER,  manager  of  the  McCann-Erickson  office"  in  Bogota,  Colum- bia, for  three  years,  transferred  to  agency's  foreign  department  in  New 
York  as  service  supervisor  on  several  international  clients.    They  are: 

Standard  Oil  Co.,  Lehn  &  Fink,  Pharma-Craft,  Tampax  and  Coca-Cola  Export 
Sales  Co.   JAIME  GARZON,  assistant  manager,  succeeds  Mr.  Linder  in  Bogota. 

PAT  SWEENEY,  public  relations  and  proinotion  director  of  Dancer-Fitzgerald- 
Sample,  New  York,  resigns  to  establish  own  firm  to  service  agencies  with 
public  relations  counsel.  Temporary  offices  at  349  East  14th  St.,  New  York. 

RUTH  GOREN,  formerly  assistant  director  of  television  department  of  Kenyon 
&  Eckhardt,  New  York,  elected  vice  president  of  Loise  Mark  &  Assoc.,  Milwaukee. 
She  will  head  radio-television  department  of  agency. 

ROBERT  (BUCK)  BUCHANAN,  former  director  and  moderator  of  North- 
western U.  Reviewing  Stand  on  Mutual,  joins  Young  &  Rubicam,  Chicago,  as 

radio  supervisor  in  radio  and  television  department,  which  is  headed  by  PHIL 
BOWMAN.  Mr.  Buchanan  is  former  radio  public  relations  director  at  North- 
western. 

EDWARD  N.  HOFFMAN,  formerly  with  Wexton  Co.,  New  York,  joins  William 
Von  Zehle  &  Co.,  New  York,  as  account  executive. 

JULIAN  G.  MURPHY,  formerly  with  National  Assn.  of  Home  Builders,  Wash- 
ington, joins  Grant  Adv.,  New  York,  as  director  of  public  relations. 

PAUL  MICHELSON,  formerly  with  Foote,  Cone  &  Belding,  San  Francisco,  joins 
copy  ̂ department  of  Guild,  Bascom  &  Bonfigli,  same  city. 

PRICE,  ROBINSON  &  FRANK  Inc.,  Chicago,  elected  to  membership  in  American 
Assn.  of  Advertising  Agencies.  Firm  formed  from  split  of  C.  J.  LaRoche  &  Co. 
into  two  separate  agencies. 

MORT  DUFF  Agency,  Phoenix,  Ariz.,  sells  Omaha  office  to  HAROLD  E.  ROLL, 
manager  of  office  since  last  May.  Office  becomes  Harold  Roll  Agency,  and  will 
service  new  accounts  as  well  as  those  formerly  handled  by  Mort  Duff  Agency 
in  that  area. 

JACK  ROURKE,  of  George  R.  Nelson  Inc.,  Schenectady,  N.  Y.,  shifted  per- 
manently to  New  York  office  for  production  supervision  on  Mohawk  Showroom, 

thrice-weekly  NBC-TV  show  sponsored  by  Mohawk  Carpet  Mills  Inc.,  Amster- 
dam, N.  Y.    Mr.  Rourke  will  assist  George  Nelson,  agency  head. 

ALVIN  Q.  EHRLICH,  partner  in  Kal,  Ehrlich  &  Merrick,  Washington,  named 
chairman  of  Advertising  Club  of  Washington's  "1950  Jamboree." 

WILLIAM  M.  WALL,  former  copywriter  at  Cities  Service,  joins  copy  staff  of 
BBDO,  New  York. 

JOHN  CRAIN,  formerly  with  Charles  R.  Stuart  Adv.,  San  Francisco,  joins  Dake 
Adv.,  same  city,  as  account  executive. 

MAURICE  C.  COLEMAN,  for  past  year  manager  of  WATL  Atlanta,  resigns  to 
return  to  his  advertising  agency,  Maurice  C.  Coleman  &  Assoc.,  Atlanta. 

POINT  of  PURCHASE  Advertising  Institute  Inc.  affiliates  with  Advertising  j 
Federation  of  America.    JOHN  M.  PALMER  is  president  of  POPAI. 

JAMES  L.  FALLON,  formerly  vice  president  of  Davis  &  Co.,  Los  Angeles,  joins 
Erwin,  Wasey  &  Co.,  same  city  to  work  on  contract  and  creative  staffs. 

ALBERT  M.  CHOP,  formerly  assistant  advertising  manager  of  Acme  Aluminum 
Alloys,  Dayton,  Ohio,  joins  Griswold-Eshleman  Co.,  Cleveland,  as  assistant account  executive. 

W.  H.  FLEISCHMAN  appointed  manager  of  Toronto  office  of  Benton  &  Bowles 
Inc.  He  joined  Toronto  office  two  years  ago  as  account  executive,  after  working 
at  McKim  Adv.  Ltd.,  Montreal. 

HARRY  W.  MORRIS,  formerly  with  KGO  San  Francisco  sales  staff,  joins  Ver- 
nor  Advertising  Agency  as  account  executive. 

ROSS,  GARDNER  &  WHITE,  Los  Angeles,  moves  to  new  quarters  at  2326 
West  Eighth  St.    Phone  is  Dunkirk  7-7211. 

McGUIRE  ADV.  Ltd.,  Windsor,  Ont.,  opens  branch  at  822  Sherbrooke  St.  East, 
Montreal,  with  Lionel  J.  St.  Jean  as  manager. 

BRISACHER,  WHEELER  &  STAFF,  San  Francisco,  announces  construction 
on  its  new  $200,000  office  building  will  begin  about  March  1.  Building  will 
be  located  on  Bush  St.,  between  Franklin  and  Gough. 

imp  PEORIA
 

I  CBS  Affiliate  •  5000  Watts 

Free  &  Peters,  Inc.,  Nat'l.  Reps: 
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BUILDS  RESULTS  at  LOW  COST 

Because . . . 

The  Riding  Audience  •  •  • 

Is  the  BUYING  Audience 

IN  BALTIMORE,  ONE  OF  THE  NATION'S  LARGEST  MARKETS, 
ANOTHER  ADVERTISING  MEDIUM  IS  MAKING  ITS  SALES 

IMPACT  FELT  BECAUSE  .. . 

TRANSIT  RADIO  REACHES  AN  AUDIENCE  IN  TRANSIT: 

Riders  are  close  to  points  of  sale,  actually  in  position  to  act 
now  in  response  to  yoior  advertising. 

TRANSIT  RADIO  REACHES  A  COUNTED,  GUARANTEED 
AUDIENCE: 

The  advertiser  knows  how  large  an  audience  he  is  reaching. 
The  rate  he  pays  is  based  essentially  on  the  actual  count  of 
paid  passenger  fares. 

TRANSIT  RADIO  REACHES  A  SELECTED  AUDIENCE: 

Different  occupational  groups,  age-groups  and  income- 
classes  ride  the  buses  during  the  various  time  periods  of  the 
day.  Since  this  audience  composition  is  known,  the  adver- 

tiser can  select  his  most  logical  customers  by  selecting  the 
hours  when  they  ride. 

TRANSIT  RADIO  PROVIDES  PLEASANT  PROGRAMMING— 
Music,  news,  weather  reports,  time  signals,  sports  scores, 
special  features. 

National  Representatives:  Transit  Radio,  Inc. 
250  Park  Avenue  35  East  Wacker  Dr. 
New  York  17,  N.  Y.  Chicago  1,  Illinois 
Murray  Hill  8-3780  Financial  6-4281 

is  available  in  all  these 

markets  and  others  coming  soon. 

Mentown,  Pa.  WFMZ 

Baltimore,  Md.  WMAR-FM 

Bradbury  Hgts.,  Md.  WBUZ 

Cinciimati,  Ohio  WCTS 

.Des  Moines,  Iowa  KCBC-FM 

EvansviUe,  Ind.  WMLL 

Flint,  Mich.  WAJL-FM 

Houston,  Texas  KPRC-FM 

Huntington,  W.  Va.  WPLH-FM 

Kansas  City,  Mo.  KCMO-FM 

Omaha,  Nebr.  KBON-FM 

Pittsburgh,  Pa.  WKJF 

St.  Louis,  Mo.  KXOK-FM 

Tacoma,  Wash.  KTNT 

Topeka,  Kans.  WIBW-FM 

Washington,  D.  C.  WWDC-FM 

Wilkes-Barre,  Pa.  WIZZ 

Worcester,  Mass.  WGTR-FM 

BALTIMORE,  MARYLAND 
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tvhat^s  new? 

Evertfthinff 

is  new  with 

New  power. . .  norr  5000  watts^ 

New  frequency ...  now  1300  he 

New  representative ... 

the  Mutual  station 

in  Tutsa^  Oklahoma 

and  company 

New  York  •  Boston  •  Chicago  •  Detroit 

San  Francisco      •      Atlanta      •  Hollywood 

•daytime;  1000  watts  night 
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SPOT  BUSINESS  AT  PEAK 
January  Sales  Hit  All -Time  High 

MORE  spot  business  was  broadcast  in  January  than  in  any  other 
month  to  date  in  all  radio  history,  in  the  opinion  of  leading  station 
representatives. 
Actual  dollar  spot  expenditures 

computed  and  tabulated  and  will 
not  be  for  some  weeks,  but  accord- 

ing to  the  men  who  sold  the  time, 
January  appears  to  have  hit  an 
all-time  high  in  the  use  of  spot 
radio. 

An  influx  of  automotive  business 
announcing  the  1950  models  was 
the  most  frequent  explanation 
given  for  the  peak  bill'ngs  in  Janu- 

ary, a  month  that  usually  lags 
behind  December  in  the  volume  of 
spot  radio  advertising.  Some  rep- 

resentatives also  noted  that  radio 
advertising  of  cold  cures  and  other 
remedies,  particularly  the  new 
anti-histamine  products,  was  unusu- 

ally heavy  during  January.  And 
all  the  representatives  remarked 
that  the  makers  of  foods,  ciga- 

rettes, soaps  and  other  users  of 
spot  radio  maintained  normal  or 
better  than  normal  campaigns  dur- 

ing the  month. 
Lewis  H.  Avery,  president, 

Avery-Knodel,  told  Broadcasting: 
"This  will  be  our  best  January.  It will  also  be  the  best  month  since 
we  started  in  business." 

'Best  Month  Yet' 
George  W.  Boiling,  president. 

The  Boiling  Co.,  said:  "There's  no 
question  about  January  1950  being 
the  best  month  in  the  history  of 
the  business."  And  he  added  that 
from  all  indications  1950  ought  to 
turn  out  to  be  the  best  year  his 
firm  has  ever  had. 

Joseph  F.  Timlin,  New  York 

manager  of.  The  Branham  Co.'s 
radio  division,  said  that  although 
final  figures  for  January  are  not 
yet  available,  he  is  sure  that  it  will 
be  the  best  month  to  date.  Like 
the  others  he  credited  the  all-time 
high  billings  to  automotive  and 
anti-histamine  advertising. 

Frank  Headley,  president,  Head- 
ley-Reed  Co.,  reported  that  "with- 

out question,  January  will  be  the 

best  month  in  our  business,"  al- 
though, he,  too,  said  that  he  would 

not  have  actual  dollar  figures  for 
some  weeks.  Conversations  with 
managers  of  stations  represented 
by  his  firm  indicated,  Mr.  Headley 
said,  that  the  week  of  Jan.  9  was 
probably  the  best  week  in  their 
history,  due  to  a  concentration  of 

the  month  have  not  yet  been for 

*  automotive  advertising  at  that 
time. 

John  E.  Pearson,  president,  John 
E.  Pearson  Co.,  said:  "Our  book- 

ings for  January  were  about  15'^'c higher  than  any  other  January  in 
our  history.  We're  very  hopeful that  the  future  will  turn  out  as 
well  as  the  month  of  January. 
From  indicated  activity  of  various 
agencies,  it  is  going  to  be  a  big 
spring  for  spots  in  both  radio  and 

TV." 

Other  station  representatives 
were  more  conservative  in  their 
estimates  of  the  volume  of  January 
spot  business,  but  not  one  reported 
any  decline.  "Business  is  very 
good,"  according  to  Edward  Petry, 
president,  Edward  Petry  &  Co. 

"This  January  was  better  than 
the  same  month  a  year  ago  and 
even  better  than  December,  due 

largely  to  automotive  business,"  an executive  of  Paul  H.  Raymer  Co. 
reported. 

Automotive  Business 

Automotive  spot  business  on  the 
air  in  January  included  use  of 
more  than  500  stations  by  Chevro- 

let Div.  of  General  Motors,  placed 

by  Campbell-Ewald  Co.  GM's  Buick Div.,  through  Kudner  Agency,  used 
80  stations  in  32  markets,  plus  TV 
spots  on  60  stations  in  45  markets 
in  a  $150,000  broadcast  campaign. 
Oldsmobile  Div.  of  GM,  through 
D.  P.  Brother  &  Co.,  advertised 

its  new  cars'on  177  stations.  An- 
other GM  car,  Pontiac,  ran  a  late 

fall  campaign  on  some  700  stations, 
through  McManus,  John  &  Adams, 
but  that  had  concluded  its  run  be- 

fore the  first  of  the  year. 

Ford  Dealers,  through  J.  Walter 
Thompson  Co.,  advertised  1950 
Fords  on  more  than  200  stations  in 
a  campaign  which  began  in  the  fall 
and  which,  at  its  peak,  included 
more  than  1,000  stations. 

Hudson  Motor  Car  Co.  adver- 
tised its  new  models  on  some  700 

stations  in  a  campaign  placed  by 

Brooke,  Smith,  French  &  Dor- 
ranee.  Packard  Motor  Co.,  through 
Young  &  Rubicam,  also  sponsored 
a  spot  campaign,  using  jingles  for 
the  new  Packards. 

Chrysler  Corp.  utilized  extensive 
spot  campaigns  for  its  new  cars 
during  January,  advertising  Plym- 
ouths  (through  N.  W.  Ayer  & 
Son)  in  240  markets.  Dodges 
(Ruthrauff  &  Ryan)  in  more  than 
1,000  markets  and  a  widespread 
campaign  for  DeSotos  (BBDO). 
These  spot  schedules  have  been 

(Continued  on  page  102) 

fH[[  TIME  ABUSE
     '"dependents  Mull 

 Problem 

By  J.  FRANK  BEATTY 

ABUSES  of  radio's  generosity  in 
off'ering  free  time  are  increasing and  the  NAB  Unaffiliated  Stations 
Committee  proposes  to  stop  these 
abuses  as  well  as  to  turn  some  of 
the  time  applicants  into  customers. 

The  committee  came  up  with  sev- 
eral specific  suggestions  at  a 

Thursday-Friday  meeting  at  NAB 
Washington  headquarters.  Ted 
Cott,  WNEW  New  York,  presided. 
In  addition  the  committee  drew  up 

plans  for  the  "Independents'  Day" 
meeting  at  the  Chicago  NAB  Con- 

vention, Sunday,  April  16,  as  well 

as  a  foreign  language  meeting  the 
following  morning. 

Basic  device  to  impress  on  the 
countless  thousands  of  free-time 
applicants  that  radio  time  is  valu- 

able and  that  stations  are  anxious 
to  cooperate  in  worthy  causes  will 
be  the  use  of  a  dramatic  billing 

technique.  ' This  plan  is  simple.  When  a  gov- 
ernment, civic,  religious,  welfare  or 

similar  agency  asks  for  free  time, 
the  committee  recommends  that 
the  station  send  the  applicant  a 
bill  for  the  time.  This  bill  would 

be  marked  "paid." 

PROBLEMS  of  independent  stations  occupied  the  two-day  session  of  NAB 
Unaffiliated  Stations  Committee.  L  to  r:  Lee  W.  Jacobs,  KBKR  Baker, 
Ore.;  Robert  Maynard,  WSVS  Crewe,  Va.;  Ted  Cott,  WNEW  New  York,  chair- 

man; Patt  McDonald,  WHHM  Memphis;  Melvin  Drake,  WDGY  Minneapolis; 
Ben  Strouse,  WWDC  Washington. 

By  such  a  device,  the  time  re- 
cipients would  quickly  realize  the 

commercial  value  of  the  time  do- 
nated by  the  station,  the  commit- 

tee feels.  Duplicates  of  the  bills 
would  be  sent  to  a  central  statisti- 

cal agency  such  as  the  NAB.  This 
agency  would  tabulate  the  bills 
and  at  the  end  of  the  year  would 
come  up  with  a  figure  showing  in 
terms  of  dollars  how  much  free 
time  was  represented. 

The  committee  noted  a  growing 

feeling  among  public,  semi-public 
and  related  organizations  that 
broadcasters  are  obligated  to  make 
their  time  and  facilities  available 
without  charge. 
Many  of  them,  it  was  added, 

"throw  the  FCC  at  us,"  a  coercive 
(Continued  on  page  lOJt) 
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WFyl^  *^^P*Q^^s  Mutual  Washington 
 Affiliate 

MBS  will  shift  its  Washington  af- 
filiation Feb.  20  from  WOL  to 

WEAM  Arlington,  Va.,  under  a 
contract  signed  in  the  nation's  capi- 

tal Thursday. 
The  change  follows  sale  of  the 

WOL  Cowles-owned  property  (1260 
kc  5  kw  directional)  to  WWDC 
Washington,  whose  1450  kc  250  w 
facility  was  acquired  by  Peoples 
Broadcasting  Corp.,  wholly-o\vned 
subsidiary  of  the  Farm  Bureau 
Mutual  Automobile  Insurance  Co. 
of  Columbus,  Ohio  [Broadcasting, 
Dec.  12,  et  seq]. 

The  WWDC-WOL  interchange  of 
facilities  was  approved  by  the  FCC 
Jan.  26. 
WEAM  is  owned  by  Harold  H. 

Thoms,  also  interested  in  a  group 
of  stations  in  the  Southeast.  Two 
of  the  outlets— WAYS  Charlotte 
and  WSSB  Durham,  N.  C— are 
MBS  affiliates.  Negotiations  were 
handled  for  MBS  by  E.  M.  Johnson, 
station  relations  vice  president. 

Mr.  Thoms  said  WEAM  is  work- 
ing on  plans  to  open  Washington 

studios.  He  added  that  WEAM's  5 
kw  transmitter  is  located  just  four 
miles  from  the  heart  of  downtown 
Washington  business  district. 
WEAM  took  the  air  2%  years  ago 
as  a  1  kw  daytime  outlet,  increas- 

ing to  5  kw  full  time  directional  on 
1390  kc  last  March. 
MBS  plans  to  retain,  for  the  time 

being  at  least,  its  Washington  of- 
fice and  newsroom  at  1627  K  St. 

Northwest.  A.  A.  Schechter,  MBS 
vice  president  in  charge  of  news 
and  special  events,  will  continue  to 
supervise  the  Washington  news 
operation  with  HoUis  Seavey  con- 

tinuing as  head  of  the  MBS  capital 
office. 
When  the  change-around  becomes 

effective  WWDC  will  move  from 
1000  Connecticut  Ave.  N.W.  to  1627 
K  St.,  present  WOL  headquarters, 
and  WOL,  under  Peoples  Broad- 

casting, will  take  over  the  Con- 
necticut Ave.  offices  of  WWDC. 

Fred  A.  Palmer,  manager  of  the 
new  WOL  and  WOL-FM  for  Peo- 

ples Broadcasting,  notified  adver- 
tisers and  agencies  Friday  that  the 

firm  "will  follow  the  general  oper- 
ating policy  of  WOL  as  a  27-year- 

Andrews  Joins  Maxon 

S.  JAMES  ANDREWS,  former 
producer-director  at  Paramount 
Pictures,  Hollywood,  and  for  a 

number  of  years 
prior  to  that  vice 
president  of  Len- nen  &  Mitchell  in 
charge  of  radio 
and  television, 
has  joined  Maxon 
Inc.,  New  York. 
His  new  post  is 
as  assistant  to  the 
president  in 
charge  of  radio 
and  television. 

Mr.  Andrews  will  operate  on  an 
agency-wide  basis,  although  his 
headquarters  will  be  in  New  York. 

Mr.  Andrews 

old  station."  He  has  temporary  of- 
fices at  the  Raleigh  Hotel,  along 

with  Edgar  Parsons,  assistant 
manager  and  program  director. 
Peoples  Broadcasting  owns  WRFD 
Worthington,  Ohio,  Columbus 
suburb.  Mr.  Parsons  had  been  its 
manager. 

Harold  Reed,  present  WOL  chief 
engineer,  will  retain  the  post  un- 

der the  new  owners.  The  technical 
setup  includes  a  main  250  w  AM 
transmitter  in  Washington  with 
synchronized  250  w  booster  in  near- 

by Silver  Spring.  The  20  kw  FM 
transmitter  is  at  the  Silver  Spring site. 

Farm  Bureau  Mutual  is  described 
as  the  fourth  largest  insurer  of  au- 

tomobiles in  the  nation.  President 

NEW  MBS  OUTLET  for  Washington  will  be  WEAM  Arlington,  Va.  Affilia- 
tion pact  was  drawn  up  Thursday  in  the  capital.  Present  at  negotiations 

were  (I  to  r):  Seated — Harold  H.  Thoms,  WEAM  president,  and  E.  M.  Johnson, 
MBS  station  relations  vice  president;  standing,  Howard  Stanley,  WEAM  gen- 

eral manager,  and  Bob  Carpenter,  MBS  eastern  manager  of  station  relations. 

NARD  NAM
ED" S'Sl

t"" APPOINTMENT  of  Lloyd  George  Venard  as  vice  president  and  eastern 
sales  manager  was  announced  last  Friday  by  0.  L.  (Ted)  Taylor,  presi- 

dent of  the  Taylor  Co.  Inc.,  formerly  Taylor-Borroff  &  Co.,  station  rep- 
resentative.   The  change  of  name,  which  became  effective  Feb.  1,  grew 

out  of  the  recent  resignation  of  *  
Edward  R.  Borroff,  former  minor- 

ity stockholder  who  takes  over 
management  of  KPHO-TV  Phoe- 

nix, of  which  he  is  part  owner. 
Mr.  Borroff,  former  ABC  Central 
Division  vice  president,  had  joined 
the  organization  in  September 
1948. 

Simultaneously,  the  resignation 
of  John  D.  Allison  as  manager  of 
the  New  York  offices  of  the  firm 
was  announced.  Mr.  Allison  has 
not  disclosed  future  plans. 

Mr.  Venard,  widely  known  in 
radio,  joins  the  Taylor  company 
after  more  than  a  decade  with 
Edward  Retry  &  Co.  Headquar- 

tering in  New  Yoi-k,  he  will  direct 
sales  and  station  relations  in  the 
territory  east  of  Chicago. 

Mr.  Venard's  20  years  in  adver- 
tising have  ranged  from  street  car 

card  exploitation  to  radio.  His 
former  radio  connections  included 
the  sales  staff  of  WGAR  Cleveland 

Mr.  Taylor 
Venard 

and  sales  managership  of  WCKY 
Cincinnati. 

Mr.  Taylor  announced  that  Mr. 
Venard's  appointment  is  the  first 
step  in  the  1950  expansion  program 
of  the  organization.  Two  addi- 

tional men  will  be  appointed  to  the 
New  York  sales  staff,  and  additions 
to  the  list  of  stations  represented 
will  be  announced  shortly.  The 
company  plans  removal  to  larger 
New  York  quarters  as  soon  as 
space  can  be  acquired. 

is  Murray  Lincoln  who  controls 
other  farm  and  insurance  interests. 

Mr.  Palmer  said  the  new  WOL 
was  purchased  as  an  investment 
and  will  serve  no  special  interests, 
making  time  available  to  all  legiti- 

mate advertisers  and  giving  equal 
time  to  both  sides  in  controversial 
questions.  He  said  the  overall  pro- 

gramming will  be  "homey"  and "down-to-earth." 
WWDC  is  planning  an  extensive 

promotion  campaign  for  the  Feb. 
20  shift.  Already  on  the  air  are 
spot  announcements  by  radio  and 
screen  stars.  Post  cards  will  be 
dropped  from  airplanes,  some  en- 

titling the  finders  to  $12.60.  Tran- 
scriptions have  been  cut  by  local 

officials  and  civic  leaders  prior  to 
inaugural  ceremonies.  Sandwich 
men  with  radios  will  patrol  down- 

town Washington. 
Ben  Strouse,  vice  president  and 

general  manager,  remains  in  charge 
of  WWDC.  Continuing  in  their 
posts  will  be  Herman  N.  Paris,  com- 

mercial manager,  and  Norman 
Reed,  program  director.  Art  Brown, 
WOL  disc  jockey,  moves  to  WWDC 
along  with  Bert  Libben,  salesman. 
Ross  Beville,  WWDC  chief  engi- 

neer, continues  in  his  post  as  do 
Dennis  Sartain,  head  of  the  WWDC 

news  bureau,  and  Ii-ving  Lichten- 
stein,  public  relations  and  sales  pro- 

motion director.  WWDC  will  take 
over  the  present  WOL  Voice  of 
Washington  news  program  with 
Les  Higbe.  Fred  Fiske  joins 
WWDC's  announcing  staff. 

The  station  will  carry  all  games 
of  the  Washington  Senators  base- 

ball team. 

CBS  AFFILIATE  SUIT 
Network  Asks  Dismissal 

CBS,  representing  KOOL  Phoenix 
and  KOPO  Tucson,  has  filed  a  mo- 

tion for  dismissal  of  the  suit 
brought  Nov.  17  by  Salt  River 
Valley  Broadcasting  Co.,  for  KOY 
Phoenix  and  KTUC  Tucson  in  Chi- 

cago's Federal  District  Court.  Late 
Friday  it  was  reported  that  if  the 
move  is  successful,  the  case  will 
not  be  continued  in  court  today 
(Monday)  as  scheduled.  CBS  con- 

tends that  an  oral  agreement  be- 
tween the  network  and  the  Salt 

River  stations  was  not  formal  and 
therefore  not  approved  by  the  FCC. 
Plaintiff,  through  Damon,  Hayes, 
White  &  Hoban,  Chicago,  contends 
that  the  KOY-KTUC  suit  is  based 
on  the  original  written  contract 
and  not  on  the  oral  agreement. 
CBS  switched  its  affiliation  to 
KOPO  and  KOOL  Jan.  1. 

Webster-Chicago  Tests 

WEBSTER- CHICAGO  Corp.  is 
promoting  use  of  its  wire  recorders 
as  teaching  aids  with  a  two-month 
radio  test  campaign  in  Madison, 
Wis.,  and  Peoria  and  Rockford,  111. 
One-month  AM  spot  test  begins  in 
Memphis  in  March.  Results  of  the 
$12,000  campaign  will  determine 
whether  a  national  spot  schedule 
will  be  used.  Agency  is  Fuller, 

Smith  &  Ross,  Chicago.  Paul  Brick- man  is  account  executive. 
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BMB  TOASTED 

2,700  Stations  Covered; 

Gets  Industry  Praise 

AGENCIES  and  advertisers  have  an  improved  weapon  for  use  in  spend- 
ing advertising  dollars,  according  to  their  spokesmen,  as  a  result  of  the 

second  Broadcast  Measurement  Bureau  study. 
Though  few  buyers  of  radio  time  have  had  a  chance  to  study  the  reports 

in  detail,  they  expressed  enthusi- 
asm for  the  new  fund  of  facts  cov- 

ering the  audience  that  broadcast- 
ers reach. 

The  second  BMB  data  will  "con- 
tribute largely  to  the  medium's  ac- 

ceptance by  those  who  support  it 
financially,"  declared  Paul  B.  West, 
president  of  the  Assn.  of  National 
Advertisers. 

Frederic  R.  Gamble,  president, 
American  Assn.  of  Advertising 
Agencies,  declared  the  reports  "will 
be  welcomed  and  used  by  adver- 

tising agencies  from  coast  to  coast." 
Linnea  Nelson,  chief  time  buyer 

of  J.  Walter  Thompson  Co.,  New 
York,  called  the  data  a  "definite 
improvement"  and  added,  "We 
can't  get  the  reports  fast  enough." 

Justin  Miller,  NAB  president, 

said  the  figures  "will  help  the  buy- 
ers of  time  immeasurably  in  select- 
ing broadcasting  as  a  medium." 

Their  detailed  comments  follow: 

Miss  Nelson — "While  I  have  not 
yet  received  the  completed  station 
reports  of  the  second  nationwide 
BMB  survey,  as  a  board  member 

  I    am  generally 

r^^m
    

 familiar 
 with  the

 Hi     nature 
  

of  the 

study  and  I  be- 
^  }.      lieve  it  presents 

•  "       adefin
ite  

im- 
provement over 

— ,     thefir 
 
stone 

•V  ^..^       made  in  1946. 

'"^^^  "'^ye  can't  get "  these  reports 
Miss  Nelson  into  our  hands 

fast  enough,  as 
too  many  stations  are  still  using 
the  1946  BMB  material  which  is 
outmoded,  to  say  the  least.  It  is 
interesting  that  while  a  lot  of 
broadcasters  have  grumbled  about 
the  first  BMB  study,  the  real  ma- 

jority haven't  produced  anything 
else  in  the  interim. 

"If  we  could  depend  on  a  com- 
pletely intelligent  and  unbiased 

reaction,  there  would  unquestion- 
ably be  a  permanent  and  continu- 

ing BMB." 
Mr.  West — "Broadcasters  always 

have  been  alert  in  recognizing  the 

CBS  NAMES  KAYLIN 

For  AM  Sales  Presentations 

EDWARD  KAYLIN,  formerly 
with  the  NRDGA  and  Schenley 
Distilleries,  has  been  appointed 
manager  of  AM  sales  presentations 
at  CBS,  the  network  announced 
last  week. 

Gordon  Hellman,  formerly  with 
Kenyon  &  Eckhardt,  New  York, 
and  ABC,  was  named  manager  of 
CBS-TV  sales  presentations  at  the 
same  time. 

Mr.  West 

part  that  the  nation's  advertisers 
have  played  in  the  phenomenal  de- 

velopment of  this 
mass  m  e  d  i  u  ni. 
When  growth  is 
so  rapid,  it  be- comes more  and 
more  difficult  to 
see  the  whole 

picture  of  adver- 
tising impact  in 

true  perspective. 

The  BMB's  sec- and  nationwide 
examination  of  audiences  will  con- 

tribute largely  to  the  medium's  ac- 
ceptance £.mong  those  who  support 

it  financially.  It  reflects,  in  uniform 
fashion,  the  potential  markets  cov- 

ered by  radio.  This  year's  study,  al- 
though produced  in  a  transitional 

pei"iod  that  has  been  troublesome, 
nevertheless  offers  many  improve- 

ments over  the  first  study.  The 
ana's  own  enthusiasm  for  such 
measurement  is  evident  in  its  con- 

tinuing support  of  the  bureau." 
Judge  Miller — "I  am  sure  that 

hundreds  of  advertisers  and  adver- 
tising agencies,  as  well  BMB  sub- 

scribers have  awaited  this  day 
anxiously.  New 
data  on  audi- 

ences of  sta- 
tions throughout 

America  will  help 
the  buyers  of 
time  immeasur- 

ably in  selecting 
broadcasting  as  a 
medium  for  their 
advertised  prod- 

ucts. The  BMB 
study,  concluded 
after  many  difficulties,  has  been 

(Contmued  on  page  106) 

"A  LOUD  squeal  is  going  to  go  up  when  station  subscribers  to  BMB's 
second  study  take  their  first  look  at  their  1949  coverage  maps,"  Dr.  Ken- 

neth H.  Baker,  NAB  research  director  and  acting  president  of  BMB,  said 
Tuesday  in  announcing  the  completion  of  the  study  at  BMB  headquar- 

ters in  New  York  [Broadcasting,  Jan.  30]. 
Individual   station   audience  re-      *  ■  

ports,  taken  directly  from  the  tab- 
ulating machines  and  ceitified  by 

Dr.  Baker,  were  mailed  that  day  to 
the  629  BMB  subscribers,  marking 

the  completion  of  an  11-month 
undertaking  that  began  last  March 
when  more  than  650,000  ballots 
were  mailed  to  radio  families  in 
every  coujity  in  the  nation.  These 
reports  will  be  followed  within  a 
week  or  two  by  printed  forms  con- 

taining not  only  the  audience  sta- 
tistics but  also  maps  showing  each 

station's  day  and  night  effective 
coverage  areas. 

Judge  Miller 

2,100  Stations 
Noting  that  the  1949  study  tabu- 

lated 2,100  stations  in  place  of  the 
900  tabulated  in  1945,  Dr.  Baker 
said  that  the  addition  of  1,200  new 

stations  inevitably  had  "poked 
some  holes  and  clipped  off  some 
edges"  from  the  coverage  areas  of 
the  old  established  stations. 

On  the  other  hand,  he  pointed 
out,  power  increases,  network  af- 

filiations, better  frequencies  and 
better  programming  since  the  first 
BMB  study  was  made  give  hun- 

dreds of  stations  increased  audi- 
ences in  1949  over  1946. 

"Assuming  that  the  average 
hours  of  family  listening — which 
are  not  measured  by  BMB — re- 

mained the  same  for  the  second 
study  as  for  the  first,  the  addition 
of  35  stations  in  North  Carolina, 
65  in  California,  cannot  help  but 
cause  more  dial  tuning,  more 

switching  from  station  to  station," Dr.  Baker  said. 
He  pointed  out  that  the  total 

weekly  audience  figures  reported 

R.  D.  MERRILL  (center),  Seattle  lumbeimar,  and  heir  to  the  Don  Lee  Net- 
work, gets  together  with  Lewis  Allen  Weiss  (I),  chairman  of  the  Don  Lee 

board  of  directors,  and  Willet  H.  Brown,  network  president.  Mr.  Merrill 
was  named  sole  heir  to  the  $9  million  estate  of  his  nephew,  Thomas  S.  Lee, 

who  died  Jan.  13  [Broadcasting,  Jan.  23,  16]. 

for  any  station  in  the  1949  study 
are  directly  comparable  with  the 
1946  report  on  that  station.  The 
maps  are  also  directly  comparable, 
he  said,  all  being  drawn  to  exactly 
the  same  scale  for  both  years. 

New  Data 

What  is  new  about  the  1949  study 
is  the  "Composition  of  Total  Weekly 
Audience,"  comprising  three  tables 
which  were  net  included  in  the 
1946  reports.  These  cover  the 
number  of  families  reporting  listen- 

ing to  the  stations  six  or  seven  days 
or  nights  a  week,  three  to  five  days 
or  nights  a  week  and  one  or  two 
days  or  nights  a  week.  Both  day  and 
night  figures  are  given  for  each 
county  and  city  under  each  of  these 
headings,  as  well  as  for  the  total 
weekly  audience.  The  report  also 
shows  the  total  number  of  radio 
families  for  each  area  and  the 
percentage  of  the  figure  which  the 
station  can  claim  under  each  listen- 

ing category. 
These  new  data  were  designed  to 

meet  the  numerous  complaints 
which  greeted  the  first  study.  Dr. 
Baker  said.  He  recalled  that  at 
that  time  many  stations  complained 
that  the  BMB  figures  made  no  dis- 

tinction between  a  local  station 
whose  listeners  tune  it  in  regularly 
each  day  and  a  distant  station 
which  may  be  tuned  in  once  a 
week  for  a  special  network  program 
not  broadcast  locally.  As  long  as 
each  of  these  two  stations  was  re- 

ported as  heard  at  least  once  a 
week  by  any  family,  it  received 
equal  credit  in  the  BMB  report  for that  family. 

The  "Composition  of  Total  Week- 
ly Audience"  figures  give  the  1949 

BMB  study  a  new  flexibility,  Dr. 

Baker  stated.  He  noted  that  "it 
will  be  interesting  to  see  what  will 

happen  to  these  three  columns," 
adding  that  "a  great  deal  of  flound- 

ering around"  may  be  expected. 
He  warned  against  any  immediate 
establishment  of  rigid  rules  by 
either  the  sellers  or  buyers  of  time, 
urging  that  six  months  or  a  year  of 
use  of  the  1949  reports  precede 
any  standard  setting. 

Loyalty  of  Listeners 

The  ratio  between  a  station's 
six-to-seven  day  audience  and  its 
total  weekly  audience  might  be 
considered  as  an  index  of  station 

loyalty.  Dr.  Baker  pointed  out. 
"The  station  with  a  loyalty  index 
of  909^  has  a  different  story  to  tell 
than  one  whose  loyalty  index  is 
only  50  "^f,"  the  acting  president  of 
BMB  declared. 

Asked  what  would  be  considered 

a  "good  loyalty  index  figure,"  he 
replied  that  he  does  not  know  now, 

(Continued  on  page  106) 
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in  the  belief  tiiat  instruction  on  iiealtiiful 

Hying  practices  is  a  public  service  much  more 

important  than  its  policy-selling  .  .  . 

Metropolitan's  Radio 

By  HERMAN  BRANDSCHAIN 

METROPOLITAN  Life  Insur- 
ance Co.  has  concentrated  its 

entire  radio  effort  not  in  sell- 
ing insurance  but  in  selling 

health. 
For  it  is  partly  by  selling 

longevity,  as  well  as  by  selling 
policies,  that  this  company 
can  remain  the  biggest  non- 

governmental financial  insti- 
tution in  the  United  States  (assets: 

$9%  billions). 
The  longer  it  keeps  its  33  million 

policyholders  living,  the  longer 
they  will  be  paying  premiums.  The 
company  has  a  direct  interest  in 
the  health  and  well  being  of  more 
people  than  any  other  business  or- 

ganization on  earth. 
It  therefore  has  had  good  reason 

to  concentrate  its  entire  radio 
effort  on  getting  people  to  live 
longer. 

The  result  has  been  an  adven- 
ture in  public  service  for  which 

Metropolitan  can  be  proud.  And 
indeed,  praise  and  goodwill  have 
attended  the  company's  effort. 

It  has  used  radio — network  and 

local — to  advise  on  health,  caution 
on  safety  and  to  boost  all  health 
and  welfare  organizations  such  as 
the  Red  Cross  and  National  Safety 
Council. 

And  it  uses  radio  as  one  means 
of  inviting  the  public  to  write  in 
for  its  health  and  welfare  books — 
pamphlets  on  subjects  ranging 
from  diet  to  safe  driving,  from 
accident  prevention  to  cancer. 
These  booklets  are  the  spearpoint 
of  as  big  a  public  health  program 
as  has  ever  been  conducted  by  a 
non-governmental  organization. 

The  size  of  its  pamphleteering 
for  health  may  be  gauged  by  an 
almost  incredible  statistic  —  that 
the  Metropolitan  has  given  away 
one  booklet  a  second  ever  since 
1909. 

Just  how  many  booklets  radio  is 
responsible  for  distributing  would 
be  hard  to  assess.  A  listener  may 
hear  of  a  certain  booklet  on  a 
broadcast  but  then  obtain  it  by  a 
personal  call  on  a  Metropolitan 
local  agent.  Radio  should  get  the 
credit  for  such  distribution  but  it 

wouldn't  show  in  any  records. 
Yet,  there  are  statistics  that  do 

show  radio's  pull  in  this  direction. 
For,  since  June  17,  1946,  1%  mil- 

lions of  listeners  have  written  to 
stations  or  network  (CBS)  directly 
requesting  booklets  after  hearing 
them  offered  on  broadcasts. 

The  company,  however,  has  other 
reasons  for  spending  almost  half 
its  $2  million  advertising  budget 
on  radio.  Its  top  management, 
from  President  Leroy  A.  Lincoln 
down  through  Second  Vice  Presi- 

dent James  L.  Madden,  in  charge 
of  advertising,  is  convinced  of  the 
value  of  radio  and  it  is  budgeted 
for  accordingly. 

Metropolitan  reasons  that  a 
greater  percentage  of  its  policy- 

holders are  concentrated  in  large 
cities  and  where  radio  can  reach 

them.  So,  Metropolitan's  air  effort 
is  primarily  a  city  campaign.  It 
uses  363  programs  a  week  in  47 
cities  in  the  United  States  and 
Canada. 

*    *  * 

MOSTLY  these  programs  are local  15-minute  newscasts  or 
participation  programs.  Newscast- 

er Eric  Sevareid,  however,  also  is 
used  on  15  key  CBS  stations  Mon- 

day   through    Friday   from    6  to 

6:15  p.m.  in  the  East  while  news- 
caster Dave  Vaile  is  used  on  seven 

CBS  stations  on  the  Pacific  Coast 
Monday  through  Friday  from 
8:15  to  8:30  a.m.  (PST). 

That  mixture  of  network  and  lo- 
cal programming  gives  coverage  at 

more  different  hours,  the  company 
reasons.  But  in  addition,  it  pro- 

vides something  even  more  valu- 
able— the  local  touch.  It  means 

that  Metropolitan  can  engage  a 
popular  local  announcer  who  has  a 
good  following  and  it  means  that 
Metropolitan  can  cooperate  with 
local  health  agencies  and  thus 
make  itself  felt  as  part  of  the  local 
community. 

Metropolitan  is  unique,  too,  in 
the  fact  that  its  basic  radio  philos- 

ophy has  never  really  changed. 
It  started  in  radio  on  the  health 

and  welfare  theme  back  in  1925.  In 
those  days  the  company  sponsored 
Arthur  Bagley  in  a  daily  program 
of  setting  up  exercises  which  was 
broadcast  from  Metropolitan's  own famous  tower  in  New  York  via 
WEAF  and  an  eastern  regional 
network.  Countless  thousands  from 

1925  to  1936  started  the  day  off 

right  by  following  Mr.  Bagley's  ex- hortations to  action  from  6:45  to 
7:45  a.m.  Monday  through  Friday. 

Its  present  radio  series  began  in 
1946  and  a  phrase  labels  it — 
"Good  Hints  for  Good  Health."  Ac- 

companying the  programs  are  an- 
nouncements on  diseases  that  are 

leading  causes  of  death,  on  safety 
problems  and  on  general  health 
subjects,  such  as  summer  hazards 
(sunburn,  etc.),  safe  driving,  etc. 
Announcements  themselves  are 

planned  with  the  Metropolitan 
agency.  Young  &  Rubicam,  to  fit 
in  with  seasonal  factors  and  with 
campaigns  by  health  agencies. 
Thus  announcements  on  tuberculo- 

sis and  the  offer  of  a  pamphlet  on 
tuberculosis  are  pre-Christmas  sub- 

jects, coinciding  with  the  Tubercu- 
losis Seal  effort.  Home  safety  and 

holiday  safety  are  announcement 
topics  right  at  the  Yuletide,  with 
appropriate  booklets  on  these  sub- 

jects being  offered. 
The  announcements  also  comple- 

ment  a   similar   effort   made  via 

METROPOLITAN  LIFE  started  its  radio  broadcasting  on  a  "health  and  wel- 
fare" theme  and  has  never  deviated  from  it.     Here  is  physical  culturist  ' 

Arthur  Bagley  (center)  who  used  to  put  radio  listeners  through  setting  up  ' 
exercises  every  morning  from  a  studio  in  Metropolitan's  own  New  York  tower  f 
back  in  the  20's.    The  program  was  carried  over  WEAF,  now  WNBC  New 
York  and  an  East  Coast  network.    With  Mr.  Bagley  are  the  late  Haley  Fiske  ] 
(I),  former  president  of  Metropolitan,  and  the  late  Robert  Lynn  Cox,  vice 

president,  strong  backers  of  the  health  and  welfare  campaign. 
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Stresses  Better  Living 

magazines.  Radio,  however,  which 
is  not  on  the  monthly  basis  of  so 
many  magazines,  lends  itself  to 
more  flexibility  and  during  any 
month's  period  more  than  one  sub- 

ject will  be  treated  over  the  air. 
It  also  is  felt  that  the  effort  to 
keep  the  radio  announcements  tied 
to  one  subject  for  a  month,  merely 
to  keep  in  step  with  the  magazine 
tempo,  would  overtax  the  listener. 
So  the  radio  announcements  vary 
either  on  a  weekly  or  fortnightly 
basis. 

Many  radio  personalities  know 
from  personal  experience  that  the 
announcements  and  the  pamphlets 
are  based  on  the  soundest  medical 
opinion  available.  It  is  not  hard 
for  radio  personnel  working  on 
Metropolitan  shows  to  become  sold 
on  the  company's  health  program. 
Often,  it  has  been  fortunate  that 
this  has  been  a  fact. 
Mary  Margaret  McBride,  for 

example,  whose  following  over 
WNBC  New  York  has  made  her  a 
figure  of  national  proportions, 
found  that  her  figure  also  was 
growing  by  pounds  as  well  as  by 
repute.  She  took  the  necessary 
action  after  reading  the  "Over- 

weight and  Underweight"  pam- 
phlet of  her  sponsor.  Several 

months  later,  when  she  underwent 
an  operation,  her  physician  told  her 
that  her  condition  might  have  been 
very  much  more  serious  had  she 
not  reduced  in  time. 

Incidentally,  the  "Overweight 
and  Underweight"  booklet  has  won 
the  biggest  response  of  all  Metro- 

politan books  from  the  U.  S.  radio 
audience  since  1946 — about  260,000 
requests  for  it  having  come  in. 
Since  it  was  announced  on  18  dif- 

ferent weeks,  that  means  about 
14,500  requests  for  it  came  in  for 
each  week  it  was  announced. 

THAT  booklet,  however,  is  not 
the  "best-seller"  in  the  Metro- 

politan health  library  from  the 
standpoint  of  radio  mail-pull.  A 
cook  book  is  first  with  an  average 
of  26,040  requests  per  week ;  a 
pamphlet  on  rheumatism  is  second 
with  an  average  17,338;  one  on 
allergies  is  third  with  14,281.  The 
"Overweight  and  Underweight" booklet  is  next. 

All  this  effort  has  won  the  com- 
pany another  kind  of  mail  pull,  too 

listen  iG.... 

fa
nd
  the

 
mmMM  S:30~8:4S  R.M. 

Monday  through  Saturday 

iiom  l>i« 
MSTROPOLITSN  Lire 
l<WSOItANCX  COMFAKt 

HERE'S  an  example  of  the  way  a 
local  station  got  in  back  of  Metro- 

politan's "Good  Hints  for  Good 
Health"  campaign.  KDKA  Pitts- 

burgh promotion  department  pro- 
duced these  posters  to  boost  the 

Metropolitan  show  and  attended  to 
distribution  of  the  placards. 

— praise  for  its  public  service  work. 
Laudatory  messages  have  come 
from  listeners,  ranging  from  per- 

sons benefited  directly  to  Govern- 
ment officials,  from  individual  phy- 

sicians to  medical  organizations. 
In  Canada,  as  well  as  the  United 
States,  public  authorities  have 
praised  the  Metropolitan's  pam- 

phleteering via  radio. 
A  few  samples  from  some  of  the 

letters  indicate  the  importance  the 
Metropolitan  has  assumed  through 
its  radio  health  program.  The  New 
York  Chapter  of  the  American  Red 
Cross  wrote,  after  the  Metropolitan 
had  plugged  Red  Cross  home  nurs- 

ing classes: 
You  are  our  greatest  implement 

for  success.  You  are  not  only  giving 
us  encouragement  but  making  a  great 
contribution  to  the  prevention  of 
sicltness  and  to  the  health  of  New 
York  City. 

Even  as  generous  praise  was  sent 
by  the  Detroit  Chapter: 

This  is  the  best  response  that  we 
have  ever  had  to  radio  publicity.  We 

received  enough  enrollments  to  or- 
ganize two  extra  classes. 

Similar  messages  have  been  sent 
by  the  top  officers  of  such  organi- 

zations as  National  Safety  Coun- 
cil, American  Diabetes  Assn., 

American  Hospital  Assn.,  and 
many  others. 
The  Metropolitan  effort  could 

hardly  escape  the  scrutiny  of  prize- 
awarders.  In  1948  it  won  the  An- 

nual Advertising  Award  founded 
in  1928  by  Edward  Bok  for  the 
effectiveness  of  radio  program  com- 

mercials as  a  social  force.  Young 

&  Rubicam,  Metropolitan's  agency, 
also  was  named  for  its  part  in  the 
programming.  The  commendation 
noted  that  approximately  280  an- 

nouncements were  used  weekly  on 
50  stations  in  major  U.  S.  and  Ca- 

nadian cities  at  hours  which  "at- 
tract the  widest  possible  range  of 

listeners." Metropolitan  also  makes  a  most 
creditable  effort  to  advertise  its 
radio  programming. 

In  its  New  York  headquarters,  it 
has  created  a  focal  point  for  propa- 

gandizing radio  policies.  There, 
the  office  of  advertising  promotion 
manager  has  been  created,  a  post 
occupied  by  Jerry  Crowley,  a  man 
with  an  impressive  background  in 
radio,  promotion  and  advertising. 
It  is  his  job  to  explain  the  com- 

pany's advertising  policies — to  the 
public,  to  policyholders,  to  em- 

ployes. Under  Mr.  Crowley's  direction, 
600,000  leaflets  go  out  four  times 

a  year  to  Metropolitan's  agents  to 
publicize  the  local  broadcasts. 
These  leaflets  are  then  distributed 
by  the  local  agents  to  people  in  the 
community.  The  leaflets  call  atten- 

tion to  Metropolitan's  "Good  Hints 
for  Good  Health"  broadcasts  and  to 
the  fact  booklets  offered  can  be  ob- 

tained either  through  the  local 
station  or  the  local  company  agent. 
The  call  letters  of  the  local  station 
and  the  time  of  its  Metropolitan 
programming  are  imprinted  on  the 
leaflets. 

Thus,    by   this    promotion  ma- 
(Continued  on  page  107) 
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THESE  are  a  few  of  the  booklets 
which  are  given  away  as  part  of 

Metropolitan's   Health   and  ^ 
Welfare  radio  campaign. 
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oiied  line 

SEALY  of  the  Southeast  (bedding)  sponsorship  of  full  52  weeks  of  Ziv  Co.'s 
Meet  the  Menjous  on  WMPS  Memphis  is  set  by  Louis  Haas  (r)  of  Sealy's. With  him  are  Harold  R.  Krelstein  (I),  vice  president  and  general  manager  of 
WMPS,  and  Jane  Erdman,  account  executive  of  Lake-Spiro-Shurman  Agency. 

PRESENT  as  Lack's  Auto  Supply  Stores,  Houston,  contract  for  The  Adven- 
tures of  Maisie  on  KXYZ  Houston,  are  (I  to  r):  A.  I.  Lack,  pres..  Lack's; 

■4^Hr     Hubert  Roussel,  Houston  Post;  Glenn  McCarthy,  pres..  Shamrock 
Bcstg.  Co.  (KXYZ);  Rube  Farmer,  gen.  mgr..  Lack's. 

DISTRIBUTION  of  Capitol  Transcrip- 
tion Library  in  Canada  through  Cap- 
itol Records  of  Canada  Ltd.,  London, 

Ont.,  is  arranged  by  (I  to  r):  Lock- 
wood  Miller,  pres.,  Capitol's  Cana- 

dian firm;  Cliff  Odgen,  sales  mgr., 
Capitol  Broadcast  Div.;  Floyd  Bit- 
^^^B  taker,  v.  p.  in  charge  of 
^^^^  sales,  Capitol. 

DAILY  five-minute  newscast  and 
three  daily  spot  announcements  fill 
Okmulgee  Western  Auto  Store's  one- year  contract  for  time  on  KHBG 
Okmulgee,  Okla.  Deal  is  set  by  (I 
to  r):  Dan  Kenan,  KHBG  commercial 
manager;  P.  L.  T.  Dudley,  manager  of 

store,  and  Hal  King,  KHBG 
"^^^^  general  manager. 

CONTRACT  with  Walter  B.  Cooper, 
local  Chevrolet  dealer,  for  purchase 
of  all  available  time  on  KCOL  Fort 
Collins,  Col.,  on  the  day  the  new 
Chevrolet  was  introduced,  is  ar- 

ranged by  (I  to  r):  Dave  Schlothauer, 
KCOL  sales  mgr.;  Douglas  Kahle, 
mgr.,  KCOL;  Mr.  Cooper;  W.  F. 
m^m  Michael,  mgr.,  Poudre  Chev- 
^^^^  rolet. 

CAMPAIGN  to  promote  TV  sets  sales 
on  Fred  Hillegas  newscast  over 
WSYR-AM-FM  Syracuse  prior  to 
WSYR-TV  opening  March  1,  is  set 
by  Floyd  Piron  (seated  I),  v.  p.,  B.  H. 
Spinney  Co.,  set  dealer.  With  him 
are  Mr.  Hillegas  (seated  r)  and 
(standing  I  to  r)  Ed  Tcggart,  Spinney 

sales  prom,  mgr.;  Marvin 
'^^^      Shapiro,  WSYR  aect.  exec. 

DGAR  BILL  RE
TIRES  tS'o'

S'*' 
EDGAR  L.  BILL  is  stepping  down  from  the  helm  as  one  of  radio's  pio- 

neers after  nearly  26  years  in  broadcasting  operations.  His  decision 
to  retire  as  president  and  general  manager  of  WMBD  Peoria,  111.,  a  post 
he  has  held  for  the  past  18  years,  was  announced  last  week. 

Mr.  Bill's  executive  position  at      *  ■  WMBD  will  be  assumed  by  Charles 

C.  Caley,  station's  executive  vice 
president  for  the  past  four  years, 

who  has  acquired  25%  of  Mr.  Bill's 
WMBD  holdings.  Remainder  of  the 
shares  have  been  retired  by  the 
company. 

The  career  of  57-year-old  Edgar 
Bill  encompasses  a  quarter-century 
of  broadcasting  endeavor,  high- 
marked  by  his  purchase  in  1931  of 
WMBD  and  the  building  of  the  sta- 

tion through  the  years  as  a  leader 
in  the  radio  field. 

Before  acquiring  the  Peoria  sta- 
tion, Mr.  Bill  managed  WLS  Chi- 
cago for  seven  years.  He  also  aided 

in  the  organization  of  NAB,  serv- 
ing as  a  director  for  six  years. 

In  announcing  his  retirement  de- 
cision, Mr.  Bill  said:  "Radio  has 

made  remarkable  progress  in  its 
first  25  years  and  I  have  enjoyed 
the  part  I  played  in  its  growth.  I 
foresee  even  greater  progress  in  the 
next  25  years — the  future  appears 

Mr.  Bill 

Caley 

STAN  LEVEY 

To  Reopen  Ziv  Chicago  Office 

STAN  LEVEY,  assistant  sales 
manager  at  WBBM  Chicago  and 
associated  with  the  CBS  station  for 
the  past  10  years,  will  reopen  the 
Chicago  office  of  Frederic  W.  Ziv 
Co.  next  week. 

Mr.  Levey  has  been  engaged  in 
the  radio  and  theatrical  advertis- 

ing business  in  Chicago  for  the 
past  28  years,  starting  as  a  Chi- 

cago theatre  usher  and  later  be- 
coming assistant  to  Sam  Schoen- 

stadt,  operator  of  a  chain  of  the- 
atres in  the  Illinois  metropolis. 

He  later  worked  for  Universal  Pic- 
tures in  Chicago  and  was  engaged 

in  the  advertising  departments  of 
the  Hearst  newspapers  there. 

Other  Posts 

Mr.  Levey  was  assistant  sales 
manager  of  the  Southtown  Econ- 

omist, Chicago's  largest  neighbor- 
hood newspaper,  also  a  division  su- 

pervisor of  R.  R.  Donnelly  Corp., 
publisher  of  classified  telephone 
directories,  and  was  a  salesman  for 
the  Chicago  Elevated  Advertising 
Co. 
He  entered  radio  in  1937  as  a 

salesman  for  WIND  Chicago.  After 
two  years  he  became  associated 
with  the  Illinois  Meat  Co.  He  joined 
WBBM  in  1940  and  has  amassed 

a  total  of  billings  "well  into  the 
millions,"  according  to  station  rec- 

ords. His  billings  for  1949  alone 
have  totaled  nearly  $500,000. 

Mr.  Levey  brought  to  WBBM 
such  accounts  as  Atlas  Brewing, 
Edelweiss  Brewing,  Silver  Cup 
bread.  Broadcast  meats.  First  Fed- 

eral Savings  &  Loan  of  Chicago 
and  Rival  dog  food.  The  Ziv  Co. 
has  had  no  office  in  Chicago  since 
last  fall. 

to  hold  great  possibilities.  Charlie 
Caley  I  consider  one  of  the  young, 
aggressive  leaders,  thoroughly  fa- 

miliar with  radio's  mission,  and 
well-qualified  to  help  in  bringing 
these  possibilities  to  an  early 

realization." With  WMBD  Since  1934 

Mr.  Caley  has  been  associated 
with  WMBD  since  1934  and  is  a 
well-known  figure  in  the  industry. 
He  is  serving  his  second  term  as  a 
director  of  the  NAB,  and  also  is 
president  of  WDZ  Decatur,  111. 

While  relinquishing  direct  par- 
ticipation in  WMBD's  operations, 

Mr.  Bill,  who  is  recovering  from  a 
recent  heart  condition,  has  let  it 
be  known  that  he  is  not  dropping 
out  of  the  radio  field  entirely.  He 
plans  to  remain  active,  although  to 
a  lesser  degree,  in  other  Peoria  and 
radio  business  interests  to  which 
he  will  devote  some  of  his  time. 

In  assuming  his  new  post  at 

WMBD,  Mr.  Caley  said:  "I  wel- come this  opportunity  to  be  of 
greater  service  to  the  broadcast  in- 

dustry. We  have  some  worthy 
goals  toward  which  to  strive — we 
will  do  our  outmost  to  reach  them." 

Under  the  executive  realignment, 
Harry  P.  Slane  has  been  named 
WMBD  president  and  Carl  P. 
Slane  retains  his  position  as  chair- 

man of  the  board  of  directors. 

SHURICK  TO  CBS 

Counsel  on  Market  Research 

EDWARD  SHURICK,  former  pro- 
motion manager  and  director  of 

research  for  Free  &  Peters,  station 
representative,  has  been  named 
market  research  counsel  for  CBS 
effective  March  1.  The  announce- 

ment was  made  last  week  by  J.  L. 
Van  Volkenburg,  network  vice 
president  in  charge  of  network 
sales. 

Mr.  Shurick  was  sales  promotion 
manager  for  KMBC  Kansas  City, 
Mo.,  before  joining  Free  &  Peters, 
and  prior  to  that  was  sales  manag- 

er for  the  Intermountain  Network. 
He  also  is  the  author  of  a  book  The 
First  Quarter  Century  of  Ameri- 

can Broadcasting. 



NARBA  SNAR
L    P^'^y^^     

 ̂ ^^^  Minister  Shuffl
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SURPRISE  RESIGNATION  of 
the  Cuban  minister  of  communica- 

tions delayed  the  scheduled  opening 
of  U.  S.-Cuban  conferences  on  new 
NARBA  terms  last  week,  and 

dampened  U.  S.  broadcasters'  hopes 
of  early  success  in  the  negotiations. 

Carlos  Maristany,  head  of  the 
Cuban  delegation  which  won  sub- 

stantial concessions  in  the  1946 
NARBA  sessions,  was  named  act- 

ing minister  upon  the  resignation 
of  Arturo  Illas,  whose  more  tem- 

perate attitude  had  encouraged 
hopes  of  U.  S.-Cuban  accord. 
Appointment  of  a  permanent 

successor  to  Minister  Illas  is  ex- 
pected within  the  next  few  weeks. 

His  resignation,  announced  Jan. 
27,  was  one  of  several  among  the 
Cuban  cabinet,  all  attributed  to 
political  factors  unrelated  to  radio. 

Whether  Mr.  Maristany  will  get 
the  post  of  minister  was  a  matter 
of  speculation.  One  Cuban  author- 

ity thought  the  appointment  might 
go  to  Dr.  Jose  R.  Gutierrez,  head  of 
the  Cuban  delegation  at  the  Mont- 

real phase  of  the  NARBA  negoti- 
ations last  fall. 

WESTINGHOUSE 

Campbell  to  New  Sales  Post 

CREATION  of  a  national  sales  co- 
ordinator  in   New   York  for  all 

Westinghouse  Radio  Stations  Inc. 
radio  and  television  properties  was 

announced  today 
by  J.  B.  Conley, 
general  manager. 
Mr.    Conley  also 
announced  that 
Eldon  Campbell, 
K  E  X  Poitland, 
Ore.,  sales  man- 
agei'.  will  fill  the 

M  new  position. 
AmH  Mr.  Campbell, 

who  will  begin  his 
duties  Feb.  15, 
joined  Westing- 

house  in  1948  at  WOWO  Fort 
Wayne.  He  is  a  native  of  Alert, 
Ind.  When  Westinghouse  acquired 
KEX  Portland  in  1945,  Mr.  Camp- 

bell went  there  as  program  man- 
ager, and  subsequently  took  charge 

of  all  station  sales.  During  his 
stay,  KEX  increased  its  power  from 
5  kw  to  50  kw,  completed  new 
studios  and  under  Mr.  Campbell's 
personal  direction  realized  a  sharp 
increase  in  local  time  sales,  Mr. 
Conley  said. 
As  national  sales  coordinator, 

Mr.  Campbell  will  be  responsible 
for  all  radio  and  TV  contracts  for 
Westinghouse  in  the  Gotham  area. 
Mr.  Conley  said  the  work,  "which 
is  becoming  increasingly  impor- 

tant," would  include  close  liaison 
with  both  Free  &  Peters  and  NBC 

Spot  Sales,  Westinghouse's  repre- 
sentatives for  radio  and  TV,  re- 

spectively, and  with  advertisers 
and  advertising  agencies.  Robert 
H.  Prigmore,  of  KEX's  sales  staff, 
succeeds  Mr.  Campbell  as  station's 
sales  manager. 

Mr.  Campbell 

First  meeting  of  the  U.  S.-Cuban 
conference  was  held  Wednesday  at 
the  insistence  of  Mr.  Maristany, 
over  the  protest  of  FCC  Comr. 
Rosel  H.  Hyde,  head  of  the  U.  S. 
delegation.  It  was  a  general  meet- 

ing devoted  to  general  speeches. 
The  first  business  meeting  was 
slated  for  Saturday  (Feb.  4). 

The  U.  S.  delegation,  including 
FCC  and  State  Dept.  representa- 

tives as  well  as  the  industry  ad- 
visory group,  knew  nothing  of  Min- 

ister Illas'  resignation  when  they 
reached  Havana  early  last  week. 

Conference  Set 

The  conference  was  set  up  when 
the  NARBA  sessions  at  Montreal 
became  stalemated  last  December 

by  Cuba's  channel  demands  and  the 
U.  S.  delegation's  refusal  to  ac- 

cede to  them  [Broadcasting,  Dec. 
12,  1948]. 

The  meeting  is  designed  to  recon- 
cile the  two  nations'  differences 

with  respect  to  proposed  channel 
assignments,  after  which  the  full 
NARBA  conference  is  slated  to  re- 

sume in  this  country  at  the  call  of 
the  U.  S.  sometime  between  April 
1  and  Aug.  1. 

Resignation  of  Minister  Illas 
came  less  than  a  month  after  he 
had  issued  a  statement,  at  the  di- 

rection of  Cuban  President  Carlos 
Prio  Socarras,  subscribing  to  the 
"status  quo"  policy  adopted  by 
other  NARBA  signatories  with  re- 

spect to  new  assignments  pending- 

negotiation  of  a  new  treaty 
[Broadcasting,  Jan.  2]. 
Members  of  the  U.  S.  official  dele- 

gation to  Havana: 
Chairman  Hyde,  D.  R.  MacQuivey 

of  State  Dept.'s  Telecommunications 
Division,  and  FCC  Engineers  James 
Barr  and  Underwood  Graham,  along 

with  Ray  Harrell,  State  Dept.'s  tele- communications  attache   in  Havana. 
Industry  representatives  include 

Edmund  A.  Chester,  news  director,  and 
James  D.  Parker,  engineer,  for  CBS; 
William  S.  Hedges,  vice  president  in 
charge  of  planning  and  development, 
and  Raymond  F.  Guy,  manager  of 
radio  and  allocations  engineering,  for 
NBC;  Andrew  G.  Haley,  Washington 
attorney  for  ABC;  John  A.  DeWitt 
Jr.  of  WSM  Nashville,  engineering 
director  of  the  Clear  Channel  Broad- 

casting Service;  Neal  McNaughten, 
NAB  engineering  director;  J.  G. 
Rountree  of  the  consulting  engineer- 

ing firm  of  A.  Earl  Cullum  Jr.,  Dallas, 
and  William  E.  Benns  Jr.,  Washington 
consulting  engineer. 

Requests  Hearing 

HEARING  on  FCC's  order  to  re- 
volte  the  license  of  KPAB  Laredo, 
Tex.,  was  requested  by  the  station 
fortnight  ago  in  notice  sent  to  the 
Commission.  The  Commission  re- 

voked KPAB's  license  in  early  Jan- 
uary on  grounds  alleging  the  sta- 

tion had  been  transferred  without 
FCC  approval  from  Mark  Perkins 
to  Allen  K.  Tish,  William  Prescott 
Allen  and  others  [Broadcasting, Jan.  9]. 

'LIGHTNING'  FILM 

Special  Preview 
Held  in  N.  Y. 

A  SELECTED  group  of  radio  industry  leaders  and  newsmen  was  struck 
by  lightning,  the  kind  that  talks,  at  a  preview  in  New  York  last  week 
of  the  All-Radio  Presentation  promotional  movie. 

If  the  bolt  did  not  leave  its  preview  audience  dazed,  it  at  least  made 
it  tingle. 

Although  unobtrusive  in  style, 
"Lightning  That  Talks"  is  a  per- 

suasive presentation  of  the  influ- 
ence of  radio  on  America.  It  is 

touched  in  places  with  humor,  but 
never  comedy,  and  in  other  places 
with  sobriety  that  successfully 
stops  short  of  the  pretentiousness 
that  comes  too  easily  to  documen- 
taries. 

Indeed  the  picture  is  a  docu- 
inentary,  although  it  has  an  edi- 

torial point  of  view  that  is  sharp 
enough  to  provide  an  excellent  in- 

troduction to  any  broadcaster  who 
uses  it  as  an  opening  for  a  sales 
talk. 

It  is  a  picture  that  can  be  de- 
pended upon  to  put  a  potential 

customer  in  the  mood  to  listen  to  a 
localized  presentation  of  the  case 
for  radio  advertising. 

Pictorially  it  surpasses  its  script, 
excerpts  of  which  were  carried  in 
Broadcasting  Jan.  23.  In  utilizing 
non-professionals  throughout  its 
cast,  it  achieves  a  kind  of  homely 
realism  that  is  genuine. 

The  only  paid  actor,  who  plays  a 
professor  of  journalism,  gives  prob- 

ably the  least  convincing  perform- 
ance in  the  film.  It  may  be  that 

the  canny  producers  arranged  this 

knowingly,  for  the  professor's  ar- guments on  behalf  of  newspapers 
are  expertly  contradicted  by  Mau- 

rice B.  Mitchell,  BAB  director,  who 
is  no  more  at  a  loss  for  a  pro- 
radio  argument  in  the  picture  than 
he  is  on  the  road. 

Most  observers  at  the  preview 

agreed  that  the  film's  principal usefulness  will  be  an  introduction 
to  sales  talks.  It  is  not  a  slam- 
bang  presentation,  probably  wisely 
so.  Broadcasters  can  capitalize  ef- 

fectively on  this  quality  of  the 
picture  to  use  it  as  a  springboard 
for  their  own  arguments. 

As  shown  last  Thursday  in  New 
York,  the  film  needs  still  more 
editing,  a  fact  which  Mr.  Mitchell, 
in  advance  of  the  showing,  said 
was  known  to  the  producers.  The 
principal  cutting  needs  to  be  done 
in  the  introduction,  which  in  the 
version  last  week  was  too  long. 
When  finally  trimmed,  the  film 

promises  to  be  worth  every  cent  of 
the  $135,000  its  production  and  dis- 

tribution will  cost. 

IT  may  be  sun  bathing,  but  it's  also a  business  meeting  in  the  patio  of 
KTUC  Tucson.  Carelton  Coveny  (I), 

of  John  Blair  Co.'s  Los  Angeles  office, 
and  Lee  Little,  manager  of  KTUC, 
discuss  program  and  promotion  de- 

tails in  connection  with  KTUC's  re- 
cent switch  to  Don  Lee-MBS.  John 

Blair  Co.  is  national  representative KTUC. 

ABC  APPOINTS 
Trevarthen  Is  Technical  Head 

WILLIAM  H.  TREVARTHEN  last 
week  was  appointed  ABC  director 
of-  technical  operations,  succeeding 
George  0.  Milne,  who  died  Jan.  28 
(see  earlier  story,  page  96). 
Mr.  Trevarthen  has  been  engi- 

neering operations  supei'visor  of the  network  since  1947.  Coincident 
with  his  elevation,  George  F. 
Fisher  Jr.,  former  engineering 
maintenance  supervisor,  was  ap- 

pointed engineering  operations  su- 

pervisor. Mr.  Trevarthen  joined  ABC  as  a 

staff  engineer  in  1943  after  sei-vice 
during  the  war  as  a  research  asso- 

ciate at  the  underwater  sound  lab- 
oratories of  Harvard  U.  Before  the 

war  he  was  equipment  engineer  for 
Western  Electric,  field  engineer  for 
General  Electric  Co.  and  mainte- 

nance engineer  for  NBC. 
Mr.  Fisher  entered  i-adio  as  a 

studio  engineer  for  NBC  in  1941 
and  a  year  later  transferred  to 
the  ABC  field  engineering  group. 
After  war  service  as  a  radio-radar 
officer  in  the  Navy,  he  returned  to 
ABC  as  a  maintenance  engineer 
and  became  engineering  mainte- 

nance supervisor  in  December  1948. 

FCC  Actions 
FINAL  decisions  to  grant 
four  new  AM  stations  re- 

ported by  FCC  last  week,  in- 
cluding new  outlet  on  740  kc 

at  Dallas  with  10  kw  day,  5 

kw  night,  to  Texas  broad- 
casters Roy  Hofheinz  .  and 

W.  N.  Hooper.  WARM  Scran- 
ton,  Pa.,  granted  change 
from  250  w  on  1400  kc  to  5 
kw^  on  590  kc.  Initial  deci- 

sions for  approval  of  two  AM 
outlets  reported  in  addition 
to  regular  grants  for  six  AM 
stations.  Details  of  these  and 
other  FCC  actions  may  be 
found  in  FCC  Roundup  on 

page  120  and  Actions  of  the 
FCC  beginning  on  page  114. 
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TRANSIT  RADIO'S  CASE 

Values  Cited 

By  C.  L.  (CHET)  THOMAS 
President,  Transit  Radio  Inc. 

Gen.  Mgr.,  KXOK-AM-FM  St.  Louis 
THE  CASE  for  Transit  Radio  has 
never  been  fully  made.  It  is  im- 

pressive. The  main  arguments  in 
favor  of  Transit  Radio  are  four. 

/.  The  riders  of  public  transpor- 
tation like  Transit  Radio. 

They  like  its  music.  It  is  good 
music — popular  in  the  best  sense, 
neither  heavily  classical  nor  rad- 

ically "jive."  It  is  the  type  of 
music  that,  according  to  psychol- 

ogists and  experts  in  industrial  re- 
lations, soothes  people  and  reduces 

tension.  Without  cost  the  riders  of 
public  transportation  are  given  the 
same  kind  of  service  with  which 
many  businesses  at  considerable 
cost  provide  their  customers  and 
employes.  Without  cost  the  riders 
of  public  transportation  receive  the 
very  best  radio  service  available  to 
the  riders  of  private  automobiles. 
Without  cost  they  hear  this  service 
reproduced  with  a  fidelity  equal  to 
that  of  the  most  expensive  receiv- 

ing sets  in  private  automobiles. 
The  riders  of  public  transportation 
receive  this  excellent  transmission 
of  this  excellent  program  during 
what  is  to  most  of  them  the  most 
tedious  parts  of  their  day. 

Cites  Listener  Appeal 

The  riders  of  public  transporta- 
tion like  the  non-music  services 

provided  by  Transit  Radio  also. 
They  like  the  brief  newscasts  and 
weather  reports.  Most  of  them 
like  the  advertising,  because  it  ac- 

quaints them  with  available  goods 
and  services. 
We  know  the  riders  of  public 

transportation  like  Transit  Radio, 
because  we  have  checked  it.  Here 

INTRODUCTION  of  a  new  advertising  method  always  incurs  the  opposition 
of  established  media  sooner  or  later.  Transit  Radio  is  now  going  through 
that  period  in  the  opinion  of  C.  L.  (Chet)  Thomas,  president  of  Transit  Radio 
Inc.  in  this  article  Mr.  Thomas,  general  manager  of  KXOK-AM-FM  St. 
Louis,  TR  franchise-holder,  sums  up  main  arguments  for  musically  soothed 
rides.  He  points  out  that  Transit  Radio  advertising  really  is  "no  different" 
from  other  types — they  all  command  attention — adding  there  is  no  such 
thing  as  "privacy"  in  public  vehicles.  He  sees  the  end  result  of  establishing 
Transit  Radio  will  be  more  business  for  all  radio  without  cutting  into  current 
AM,  FM  budgets.  A  recent  pilot  survey  by  Edward  G.  Doody  &  Co.  showed 
85.6%  of  St.  Louis  respondents  unopposed — continuing  the  trend  established 
in  other  polls  in  St.  Louis,  Washington,  Baltimore  and  Kansas  City.  The 
present  discussion  of  Transit  Radio  has  been  particularly  bitter  in  St.  Louis 
and  Washington  where  newspapers  have  prominently  displayed  opposition 
testimony  and  editorialized  against  the  innovation.  The  FCC  has  shown  an 
interest  on  a  staff  level  in  forming  a  policy  on  the  new  medium.  Mr.  Thomas, 
a  radio  veteran  of  22  years,  started  at  WLW-WSAI  Cincinnati,  where  he  was 
named  station  activities  manager.  Subsequently  he  became  assistant  manag- 

er of  WINS  New  York,  manager  of  WCAE  Pittsburgh,  and  sales  manager  of 
KSD  St.  Louis.  Later  he  joined  KFRU  Columbia,  Mo.,  then  a  St.  Louis  Sfor- 
Times  station,  as  general  manager,  switching  in  1944  to  Sfor-T/mes-owned 
KXOK  where  he  rose  from  program  director  to  his  present  post.  Mr.  Thomas 

also  is  president  of  the  St.  Louis  Advertising  Club. 

is  the  summary  of  the  results  of 
five  surveys  made  in  St.  Louis, 
Washington,  D.  C,  Baltimore  and 

,  Kansas  City  by  Edward  G.  Doody 
&  Co.  during  1948-49  : 

"Eight  out  of  10  riders  favor 
Transit  Radio  as  a  part  of  regular 
service.  Less  than  one  out  of  10 

object.  The  rest  don't  care  or  are undecided.  However,  even  among 
those  who  say  they  object,  there 
is  a  substantial  group  which  would 
not  object,  if  the  majority  favored 
permanent  installations.  Thus,  only 
a  fractional  group  of  active  objec- 

tors remains,  opposed  even  against 

majority  will." 11.  Transit  Radio  helps  the 
transit  companies  provide  sound, 
efficient  and  economical  service. 

Insofar  as  Transit  Radio  pro- 

BATTLE  of  words  and  pictures  over 

'  transit  radio  flared  into  open  in  St. 
Louis  Jon.  27  when  the  Star-Times, 

licensee  of  KXOK,  city's  TR  fran- 
chise-holder, scored  the  rival  Post- 

Dispatch  in  an  editorial  titled  "The 
P.  D.'s  Captive  Pen."  Latter  was 
chided  for  its  reference  to  transit 

FM  as  "ideological  acorn"  as  Star- 
Times  cited  surveys  showing  85%  to 
90%  unopposed  to  musically-soothed 
rides.  Accompanying  editorial  was 

this  cartoon,  "The  Captive  Pen." 

FOLLOWUP  of  Star  Times'  editorial 
assault  on  the  Post-Dispatch's  anti- 
transit  FM  position  was  this  cartoon 
published  three  days  later  by  the 
Pulitzer  newspaper.  it  was  cap- 

tioned, "  'Service,'  Whether  You  Lil^e 
it  or  Not."  The  Post-Dispatch  car- 

toon was  reprinted  by  the  Washing- 
ton (D.C.)  Post  in  its  Feb.  3  bulldog 

edition.  The  Post  similarly  has  op- 
posed transit  radio  in  the  Capital 

where  stormy  public  hearings  were 
held  [Broadcasting,  Nov.  7,  21,  28, 
1949]. 

vides  public  transit  companies  with 
a  source  of  income  in  addition  to 
their  fares,  it  is  helping  to  make 
possible  good  public  transportation 
at  minimum  cost. 

///.  Transit  Radio  is  a  main  sup- 
port of  FM  aural  radio. 

How  high  were  the  hopes  of  the 
American  people  for  FM  aural 
radio  at  the  end  of  World  War  II ! 
Some  people  saw  it  as  a  rich  oppor- 

tunity for  broader  expression  of 

opinion. The  fans  of  FM  aural  radio 
pointed  to  its  freedom  from  static, 
its  fidelity  of  tone,  the  relative 
cheapness  of  its  transmitting 
equipment,  etc.  But  most  enthusi- 

astically they  pointed  to  the  fact 
that  it  made  room  for  many  more 
radio  stations.  Under  the  present 
AM  system  there  are  only  about 
2,200  stations.  Under  the  FM  sys- 

tem between  3,000  and  5,000  new 
stations  are  possible. 

On  Nov.  15,  1948,  the  FM  Assn. 
released  a  survey  showing  that 
FM  had  grown  100-fold  from  a  $10 
million  business  in  1946  to  a  $1 
billion  industry.  It  was  then 

called  the  "fastest  growing  indus- 

try in  America." Foundation  for  FM 

But  what  happened?  The  num- 
ber of  FM  aural  radio  stations  in 

operation  by  Dec.  31,  1948,  was 
700.  The  number  on  Dec.  31,  1949, 
was  733 — a  net  gain  of  only  33 
in  a  whole  year.  During  this  year 
217  FM  authorizations  were  sur- 

rendered, 45  of  which  had  been  in 
actual  operation. 

Over  99%  of  the  733  FM  sta- 
tions, which  are  the  components 

of  this  billion-dollar  industry  are 
operating  at  a  loss.  They  will  con- 

tinue to  do  so  until  a  firm  financial 
foundation  is  built  under  FM. 
Transit  Radio  is  such  a  foundation. 

Transit  Radio  can  benefit,  not 
merely  one,  but  several  FM  radio 
stations  in  a  community.  In  St. 
Louis,  KXOX-FM  sponsors  Transit 
Radio;  in  East  St.  Louis  arrange- 

ments for  Transit  Radio  are  being 

Mr.  THOMAS 

negotiated  by  an  East  St.  Louis 
station.  In  Washington,  D.  C, 
Transit  Radio  is  sponsored  by 
WWDC-FM;  in  Bradbury  Heights, 

Md.,  a  suburb  of  Washington,  an- 
other station  sponsors  Transit 

Radio.  Similar  arrangements  are 

being  made  elsewhere. 
The  advance  of  Transit  Radio  is 

certain  to  be  the  advance  of  Fre- 
quency Modulation  radio — a  type 

admittedly  finer  technically  than 
amplified  modulation  radio.  Most 
of  the  FM  aural  radio  stations  that 

offer  a  program  fare  diff^erent  from that  on  associated  AM  stations  are 
those  sponsoring  Transit  Radio. 

Reaches  Other  Points 

Transit  riders  are  not  the  only 

persons  served  by  Transit  Radio. 
These  fine  programs  are  broadcast 
to  the  entire  community.  They  are 
designed  to  please  listeners  in 
homes,  hotel  lobbies,  banks  and 
countless  other  places.  Many  lis- 

teners leave  their  radios  on  for 
hours  tuned  into  the  FM  station 

sponsoring  Transit  Radio  in  pref- 
erence to  all  the  other  programs 

available. 
Transit  Radio  makes  possible  a 

wider  and  better  radio  service  to 
an  entire  community,  not  merely 
the  riders  on  busses  and  streetcars, 
but  everybody  within  range  who 
tunes  in. 

IV.  Transit  Radio  makes  it  pos- 
sible for  the  drivers  of  busses  and 

streetcars  to  meet  emergencies. 
In  this  regard,  Transit  Radio 

has  already  shown  its  capabilities. 
Because  of  newscasts  received  over 
Transit  Radio,  bus  and  streetcar 
drivers  in  Washington,  D.  C,  and 
St.  Louis  have  known  how  to  avoid 
areas  blocked  off  by  fires.  Because 
of  newscasts  over  Transit  Radio, 
drivers  in  Houston,  Tex.,  did  their 
jobs  better  during  a  hurricane. 
These  instances  are  portents  of 
vastly  more  important  uses. 

The  American  people  are  just 
beginning  to  look  full  in  the  face 
the  job  of  reducing  their  vulner- 

ability to  atomic  attack.    The  need 
(Continued  on  page  105) 
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Spot  Radio  Do
es 

Cost  Less  Today 

Startling  Comparisons  Prove  That 

WHO  Costs  52%  Less  Than  In  1944! 

By  every  standard  that  means  anything 
whatsoever  to  forward-looking  advertisers, 
advertising  on  WHO  costs  less  today  than 
in  1944. 

Comparing  figures  from  the  1944  and  the 
1949  Editions  of  the  Iowa  Radio  Audience 

Survey,*  you  find  that  in  1949  Iowa 
radio  homes  had  increased  to  the  point 
where  WHO  cost  10.6%  less  per  thousand 
radio  HOMES  than  in  1944! 

Even  more  startling,  you  find  that  in 

1949,  multiple-set  homes  had  increased 
to  the  point  where  WHO  cost  52%  less 
per  thousand  radio  home  SETS  than  in 

1944  —  and  modern  research  has  proved 
that  the  increased  number  of  home  sets 

is  even  more  important  than  the  increase 
in  radio  homes.  (Junior  listens  to  his 

favorite  serial  program  while  Dad  hears 

the  evening  news  —  Mother  listens  to  a 
dramatic  program  while  Sister  is  tuned 

to  popular  music  —  or  the  whole  family 
hstens  to  the  same  program,  but  in  dif- 

ferent parts  of  the  house.  Thus  it  is  no 

longer  correct  to  speak  of  "radio  homes" 
— SETS  make  today's  audiences!) 

By  applying  the  Iowa  Surveys'  percent- 
ages of  one-set  radio  families  and 

multiple-set  radio  families,  against  popu- 

lation estimates,**  you  find  that  Iowa 
had  769,200  radio  homes  in  1949,  against 

*The  1949  Iowa  Radio  Audience  Survey  is  the 
twelfth  annual  study  of  radio  listening  habits  in 
Iowa.  It  was  made  by  Dr.  F.  L.  Whan  of  Wichita 
University  —  is  based  on  personal  interviews  with 
over  9,000  Iowa  families,  scientifically  selected 
from  cities,  towns,  villages  and  farms  all  over 
the  State. 

As  a  service  to  the  sales,  advertising,  marketing 
and  research  professions,  WHO  will  gladly  send 
a  copy  of  the  1949  Survey  to  anyone  interested  in 
the  subjects  covered. 

**SaIes  Management's  Surveys  of  Buying  Power. 

only  596,000  in  1944.  Whereas  there  were 

only  904,000  sets  in  Iowa  homes  five  years 

ago,  this  number  had  sky-rocketed  to 
2,140,000  in  1949!  Yet  this  136%  increase 

in  radio  sets  is  for  homes  alone;  it  omits 
the  hundreds   of  thousands   of  sets  in 

Iowa  cars,  offices,  barns,  stores,  trucks, 
restaurants,  etc. 

The  phenomenal  increase  in  the  number 
of  Iowa's  radio  homes  and  radio  sets  — 
and  the  decrease  in  costs  —  boils  down 
to  this: 

WHO  — CLASS  C  — 14 -HOUR  MAXIMUM  DISCOUNT  t 

Number  of  Iowa 
Radio  Homes 

Cost 
Cost  Per  Thousand 

Radio  Homes 
1 

■  1 

1 

Percent  Decrease  In 
Cost  Per  Thousand  ; 

Radio  Homes 
In  1949 

1944 
1949 

596,000 
769,200 $67.50 77.00 

$0,113 
SO.  101 

10.6% 

Number  of  Iowa 
Radio  Sets  (In  Homes) Cost 

Cost  Per  Thousand 
Radio  Sets 
(In  Homes) 

Percent  Decrease  In 
Cost  Per  Thousand 

Radio  Sets 

(In  Homes)  in  1949 

1944 
1949 

904,000 

2,140,000 $67.50 77.00 $0,075 
$0,036 

52% 

fThe  %-hour  rate  is  indicative  of  all  other  time  segments  since  WHO's  cost  is 
figured  on  a  ratio  basis.  Class  C  time  is  shown  because  it  changed  very  little 
during  the  last  five  years  —  that  is,  Class  C  has  remained  primarily  Daytime  .  .  . 
from  8  to  12  mornings  and  from  1  to  6  afternoons. 

Note  that  all  these  figures  are  based  only 
on  extra  sets  in  Iowa  homes.  The  figures 
do  not  include  hundreds  of  thousands  of 

"non-home"  Iowa  sets,  plus  millions  of 

sets  in  WHO's  BMB  secondary  night-time 

counties  —  these  are  the  reasons  why 

WHO  is  today  a  "better  buy"  than  ever. 
For  additional  facts  about  WHO's  great 
audience-potential,  write  to  WHO  or  ask 
Free  &  Peters. 

*for  Iowa  PLUS  + 

Oes  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 

P.  A.  Loyet,  Resident  Manager 

FREE  &  PETERS,  INC., 

National  Representatives 



^ut  time  M  mc^  ̂ tatcoH^ 

fie^  ctoUan^f  7i/cutt  data? 

Free  &  Peters,  inc. 

Pioneer  Radio  and  Television  Station  Representatives 

Since  1932 

NEW  YORK  CHICAGO 

ATLANTA  DETROIT  FT.  WORTH  HOLLYWOOD  SAN  FRANCISCO 



EAST,  SOUTHEAST 

\^BZ-\^BZA 

WGR 

WMCA 

KYW 

KDKA 

WFBL 

WCSC 

WIS 

WGH 

WPTF 

WDBJ 

Boston-Springfield 

Buffalo 

New  \ork 

Philadelphia 

Pittsburgh 

Syracuse 

Charleston,  S.  C. 

Columbia,  S.  C. 

Norfolk 

Raleigh 

Roanoke 

NBC 

CBS 

IND. 

NBC 

NBC 

CBS 

CBS 

NBC 

ABC 

NBC 

CBS 

50,000 

5,000 

5,000 50,000 

50,000 

5,000 

5,000 

5,000 

5,000 
50,000 

5,000 

MIDWEST,  SOUTHWEST 

WHO 

woe 

WDSM 

WDAY 

WOWO 

WISH 

KMBC-KFRM 

WAVE 

WTCN 

KFAB 

WMBD 

KSD 

KFDM 

KRIS 

WRAP 

KXYZ 

KTSA 

Des  Moines 

Davenport 

Duluth-Superior 
Fargo 

Fort  Wayne 

Indianapolis 

Kansas  City 

Louisville 

Minneapolis-St.  Paul 
Omaha 

Peoria 

St.  Louis  . 

Beaumont 

Corpus  Christi 

Ft.  Worth-Dallas 

Houston 

San  Antonio 

NBC 

NBC 

ABC 

NBC 

ABC 

ABC 

CBS 

NBC 

ABC 

CBS 

CBS 

NBC 

ABC 

NBC 

NBC-ABC 

ABC 

CBS 

50,000 

5,000 

5,000* 

5,000 
10,000 

5,000 

5,000 

5,000 

5,000 
50,000 

5,000 

5,000 

5,000 

1,000 
50,000 

5,000 

5,000 

MOUNTAIN  AND  WEST 

KOB  , 

KDSH 

KVOD 

KGMB-KHBC 

KEX 

KIRO 

Albuquerque 

Boise 

Denver 

Honolulu-Hilo 

Portland,  Ore. 

Seattle 

NBC 

CBS 
ABC 

CBS 

ABC 

CBS 

50,000 

5,000 

5,000 

5,000 
50,000 

50,000 

*CP 



PORT    HURON
    TEST  '"^•l

^delphia  case  Feb. 
 13 

TEST  as  to  the  interpretation  of 
FCC's  famous  Port  Huron  decision 
may  be  established  as  a  result  of  a 
forthcoming  court  hearing  Feb.  13 
in  Philadelphia. 
The  Philadelphia  case  involves 

five  stations,  KYW  (Westinghouse 
Radio  Inc.),  WCAU  (CBS),  WFIL 
(Philadelphia  Inquirer),  WPEN 
and  WIBG  (both  independent),  all 
of  vi^hich  are  fighting  a  libel  suit 
brought  against  them  by  Attorney 
David  H.  H.  Felix,  of  that  city.  Mr. 
Felix  charged  in  a  complaint  filed 
with  the  Federal  District  Court  last 
November  that  all  five  stations  on 
Oct.  24,  1949,  and/or  on  Oct.  25, 
1949,  aired  a  political  speech  which 
allegedly  was  a  "false  and  mali- 

cious publication  by  broadcast." 

The  complaint  alleges  William 
Meade,  Republican  city  chairman, 
speaking  on  behalf  of  local  GOP 

candidates  during  the  city's  munici- 
pal election  campaign,  referred  to 

the  Americans  for  Democratic  Ac- 
tion as  a  "Communist-infested" 

group.  Mr.  Felix  is  a  member  of 
ADA,  which  reportedly  also  filed 
suit  against  Mr.  Meade  in  a  state 
court. 

Series  Rebroadcast 

Mr.  Felix's  suits  ask  $50,000  in 
damages  from  each  of  the  stations. 
The  Meade  broadcast,  15-minutes 
long,  originated  from  KYW  on  Oct. 
24  and  subsequently  was  rebroad- 

cast over  the  other  stations. 

In  its  brief,  KYW  has  filed  a  pre- 
liminary motion  for  dismissal  con- 

tending there  is  no  liability  on  the 
stations  under  Section  315  of  the 
Federal  Communications  Act  of 
1934  which  prohibits  federal  cen- 

sorship of  a  political  speech.  The 
other  stations  are  taking  a  similar 
position.  KYW,  whose  case  will  be 
argued  first,  has  filed  admission 
that  the  speech  was  made  but  vsdll 
argue  on  the  question  of  its  per- missibility. 

In  the  celebrated  Port  Huron  de- 
cision, the  FCC  held  that  a  station 

may  not  censor  a  political  broad- 
cast even  if  it  contains  libel.  It 

also  indicated  that  the  FCC  be- 

lieves the  federal  law's  ban  on  cen- 

sorship would  supersede  state  laws 
against  libel. 

Walter  Saul  and  Allen  S.  Olm- 
sted, of  the  law  firm  of  Saul,  Ewing,  j, 

Remick  and  Saul,  Philadelphia,  are  \ 

preparing  the  case  for  KYW.    It  is  ' 
understood  that  the  other  stations 

will  stand  fast  until  KYW's  argu- 
ment is  presented.    Mr.  Felix  is  a 

practicing  attorney  in  Philadelphia,  i 

KSFO-KCBS  CASE  I 
FCC  Denies  Both  Extensions 

THE  ONE-TIME  proposed  ex- 
change of  frequencies  between 

KSFO  San  Francisco  and  KCBS 
(formerly  KQW)  San  Jose  was 
closed  last  week  as  FCC  denied  ex- 

tensions of  completion  date  to  both 
outlets  and  declared  the  KSFO  per- 

mit for  the  switch  to  be  automati- 
cally forfeited. 

The  stations  decided  not  to  make 
the  change  last  fall,  proposing  in- 

stead that  KCBS  assume  KSFO's 
permit  for  50  kw  on  740  kc  there 
[Broadcasting,  Oct.  31,  1949]. 
While  not  allowing  transfer  of  the  i 
permit,  FCC  left  the  way  open  for 
KCBS  to  file  for  reinstatement  of 
its  original  bid  for  that  assign- 
ment. 

1948  Authorization 
Under  the  exchange  granted  by 

FCC  in  1948  after  eight  years  of 
proceedings,  KSFO  had  proposed 
to  change  from  5  kw  day,  1  kw 
night  on  560  kc  to  50  kw  fulltime 
on  740  kc,  directional.  KCBS,  now 
wholly-owned  by  CBS,  was  to 
switch  from  5  kw  on  740  kc  to  560 
kc  with  the  same  power,  using 
KSFO's  site  in  San  Francisco. 
KSFO,  licensed  to  Associated 
Broadcasters  Inc.  which  also  ovras 
KPIX  (TV)  San  Francisco,  decided 

last  fall  to  drop  the  plan  and  "con- centrate more  fully  upon  develop- 

ment of  television  broadcasting." FCC  denied  extension  to  KSFO 

"because  completion   of  construc- 
tion has  not  been  prevented  by 

causes  beyond  control  of  the  per- 
mittee."   Considering  that  KCBS' failure  to  complete  the  exchange 

"was  due  to  causes  beyond  your 
control,  and  specifically  because  of 
the  failure  of  Associated  Broad-  , 
casters  to  meet  its  commitments  | 
under  its  construction  permit  upon  | 

which  yours  was  contingent,  the ' Commission,  in  denying  extension 
to  you,  does  so  without  prejudice  to 

your  filing  a  petition  to  reinstate" KCBS'  application  for  50  kw  on 740  kc. 

Hart  Takes  Leave 

LEE  HART,  Broadcast  Advertis- 
ing Bureau's  retail  specialist,  will take  an  extended  leave  of  absence, 

it  was  announced  last  week  by 
Maurice  B.  Mitchell,  BAB  director. 
Miss  Hart  has  returned  to  her  home 
in  Washington,  D.  C,  where  she 

plans  to  devote  some  time  to  ana- 
lytical studies  and  reports  on  radio 

and  television  advertising  tech- 
niques while  on  leave  from  BAB. 

the  LARGEST  port 

f 

of  Eastern  Oklahoma's 

$1,000,000,000  "buying  in- 
come" market  is  covered 

TU ISA'S  EXCLUSIVE  RADIO  CENTER 
AVERY-KNObEL,  INC. 

Radio  Station  Representatives 

JOHN  ESAU,  t//c^  P)W;  &  Gen.  Mgr. 
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ASSOCIATION  OF  AMERICAN  RAILROADS 

transportation  building 

Washington  6,  D,  C. 
william  t.  faricy 

PRESIDENT 

February  1,  1950 

To  the  PRESS  and'RADIO: 

Subject:     SAVING  NINE  BILLION  DOLLARS  A  YEAR 

More  than  60  per  cent  of  the  operating  cost  of  producing  rail  transportation 
is  in  wages;  another  30  per  cent  in  the  cost  of  the  fuel,  materials  and  supplies 
which  railroads  buy  and  use. 

Since  1921,  the  first  year  after  the  return  of  the  railroads  from  government 

operation  during  the  first  World  War,  railroad  wage  rates  have  gone  up  two  and  one- 
half  times  and  the  level  of  prices  of  fuel,  materials  and  supplies  has  almost  doubled. 

The  same  amount  of  labor,  fuel  and  supplies  for  which  they  paid  $1.00  in  1921  now 
costs  the  railroads  an  average  of  |2.25. 

But  labor  and  materials  are  combined  and  used  so  much  more  efficiently  that 

the  average  unit  of  service,  freight  and  passenger  combined,  which  the  railroads 

produced  in  1921  for  an  operating  cost  of  $1.00  is  now  produced  for  $1.03  —  and,  it 
should  be  added,  the  service  is  sold  to  the  public  at  charges  which,  on  the  average, 
have  increased  since  1921  no  more  than  this  same  three  per  cent. 

Behind  such  tremendous  gains  in  efficiency,  there  is  a  little-noted  but  very 
real  story  of  progress  and  improvement.     Partly,  it  is  a  story  of  new  products  and 

devices  unknown  in  1921  —  diesel  electric  locomotives,  centralized  traffic  control, 
electro-pneumatic  car  retarders  in  major  freight  yards    to  name  but  a  few.     Partly  it 

is  a  story  of  improvements  in  more  familiar  things  —  a  50  per  cent  gain  in  the' pulling 
power  of  the  average  steam  locomotive  —  an  even  greater  gain  in  its  ability  to  keep 
heavier  loads  moving  at  higher  sustained  speeds  —  the  tripled  life  of  the  average 
crosstie. 

Partly  it  is  a  story  of  increased  use  of  the  railroads,  partly  a  story  of 

better  methods  in  using  improved  plant  and  equipment  —  but  it  all  adds  up  to  such 
results  as  a  virtually  doubled  average  daily  transportation  output  of  freight  cars, 

a  more-than-doubled  daily  output  of  locomotives,  an  increase  of  more  than  150  per 
cent  in  the  average  hourly  service  of  freight  trains,  and  achievement  of  the  safest 

operation  in  transportation  history. 

To  make  all  this  possible,  the  railroads  have  spent  on  additions  and  im- 
provements since  1921  almost  17  billion  dollars.     But  the  saving  in  operating  cost, 

as  compared  with  what  it  would  have  been  if  railroads  were  using  materials  and  man- 

power at  present  prices  and  wages  but  with  the  efficiency  of  1921,  amounted  in  1949 

alone  to  more  than  nine  billion  dollars  —  a  saving  which  has  been  passed  on  to 

the  public. 

The  best  part  of  the  story  is  that  it  is  still  going  on.     The  same  skill, 

ingenuity  and  determination  which  have  saved  these  billions  of  dollars  a  year  in 

the  cost  of  producing  transportation  are  still  at  work  on  the  railroads  —  for  now 
and  for  the  future. 

Sincerely  yours, 
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TRANSIT  ASSN. 

Spaulding  Is  Riders'  Counsel 
HECTOR  G.  SPAULDING,  of  the 
Washington  law  firm  of  Spaulding 
&  Eeiter,  has  been  named  legal 
counsel  for  the  Transit  Riders' 
Assn.  to  aid  in  its  fight  against  ra- 

dio-equipped vehicles  in  the  Dis- 
trict, it  was  announced  last  week. 

Mr.  Spaulding,  a  professor  at 
George  Washington  U.  law  school 
and  formerly  practicing  attorney  in 
New  York,  Illinois  and  Minnesota, 
stated  in  accepting  the  TRA  invita- 

tion that  "transit  radio  is  a  direct 
intentional  attack"  on  the  "freedom 
of  attention"  and  quoted  Supreme Court  Justice  Felix  Frankfurter  as 
saying : 
Modern  devices  for  amplifying  the 

voice  or  its  recording  afford  too  easy 
opportunities  for  aural  aggression.  If 
uncontrolled,  the  result  is  intrusion 
into  cherished  privacy.  The  refresh- 

ment of  mere  silence,  or  meditation, 
or  quiet  conversation,  may  he  disturbed 
or  precluded  by  noise  beyond  one's personal  control. 
The  transit  association  and  two 

Washington  attorneys — Guy  Mar- 
tin and  Franklyn  Pollak  —  are 

awaiting  a  decision  on  their  appeal 
for  a  rehearing  before  the  Public 
Utilities  Commission  which  has 
ruled  that  transit  radio  is  not  "in- 

consistent with  public  convenience, 
comfort  and  safety." 

Mr.  Martin  and  TRA  spokesmen 
said  again  last  week  that  if  the 
commission  refuses  to  reopen  the 
case,  they  will  take  the  issue  to  the 
Federal  District  Court. 

VOICE  OF  DEMOCRACY  WINNERS 

Gen.  Marshall  To  Speak  at  Williamsburg  Ceremony 

GEN.  GEORGE  C.  MARSHALL, 
wartime  Chief  of  Staff  and  now 
president  of  the  American  Red 
Cross,  will  address  the  youth  of  the 
world  Feb.  27  by  radio  when  the 
four  national  winners  of  the  Voice 
of  Democracy  broadcast  essay  con- 

test [Broadcasting,  Jan.  16]  ap- 
pear in  the  historic  House  of  Bur- 

gesses at  Williamsburg,  Va.  Host 
to  the  four  high  school  winners  will 
be  John  D.  Rockefeller  III. 

Gen.  Marshall  and  Mr.  Rocke- 
feller will  address  a  group  of  dis- 

tinguished guests  from  the  spot  in 
which  Patrick  Henry  delivered  his 
famed  "if  this  be  treason,  make  the 
most  of  it"  speech.  The  addresses 
will  be  heard  at  2  p.  m.  and  car- 

ried by  delayed  broadcast  on  CBS 

5-5:30  p.  ni.  Voice  of  America's 
globe-circling  transmitters  also 
will  carry  the  talks. 

Robert  K.  Richards,  chairman  of 
the  Voice  of  Democracy  Commit- 

tee and  NAB  public  affairs  director, 
said  the  event  will  close  a  week  of 
awards  and  entertainment  for  the 
four  students.  The  radio  script 
contest  is  sponsored  annually  by 
NAB,  U.  S.  Junior  Chamber  of 
Commerce  and  Radio  Mfrs.  Assn., 
with  endorsement  by  the  U.  S. 
Office  of  Education. 
The  four  student  winners  will 

repeat  their  broadcasts  before  high 
school  students  in  Williamsburg. 
During  the  preceding  week  they 
will  receive  $500  scholarship  awards 
at  a  Washington  luncheon,  visit 
President  Truman  at  the  White 
House  and  call  on  Congress,  Cabi- 

net members  and  the  U.  S.  Su- 

preme Court. 
Winning  students  are  Richard  L. 

Chapman,  17,  Brookings,  S.  D.;  Gloria 
Chomiak.  17,  Wilmington,  Del.;  Anne 
Pinkney,  17,  Trinidad,  Colo..  and 
Robert  Shanks,  17,  Lebanon,  Ind.  The 
contest  was  held  as  feature  of  National 
Radio  &  Television  Week,  with  nearly 
a  million  students  writing  and  voicing 
five-minute  scripts  on  the  topic,  "I 
Speak  for  Democracy." 

BERT  HORSWELl 

Rites  for  MacGregor  Mgr. 

FUNERAL  services  for  Bert  Hors- 
well,  42,  Dallas  manager  of  C.  P. 
MacGregor  Co.,  Hollywood,  were 
held  at  the  Wee  Kirk  of  the  Heather 
in  Forest  Lawn  Memorial  Park, 
Glendale,  Calif.,  last  Tuesday.  Cre- 

mation followed. 
Mr.  Horswell  died  on  Jan.  28 

from  pneumonia  which  developed 

following  severe  injuries  sustained' in  an  automobile  accident  near 
Lufkin,  Tex.,  three  days  before. 
Besides  his  -wife  Beverly,  surviving 
are  two  small  daughters. 

TRANSIT  STAND 

Miller  Asks  NAB  Board 

NAB  PRESIDENT  Justin  Miller3 
has  informed  the  Washington  Tran-I 
sit  Riders'  Assn.,  which  opposes! 
FM-equipped  vehicles,  that  he  has! 
asked  NAB's  board  of  direetorsl 
whether  it  wished  to  take  a  stand' on  transit  radio. 

In  his  reply  to  a  letter  from  I 

Claude   N.   Palmer,  president  of  ' TRA  which  claims  some  450  mem- 

bers. Judge  Miller  noted  that  the' 
request,  "so  far  as  I  can  recall  .  .  , 
is  the  first  suggestion  that  it  should 
take  such  a  position."  Mr.  Palme: 
had  contended  that  "forced  listen 

ing"  is  inconsistent  with  NAB' 
insistence  upon  "freedom  of  the 

air." 

The  association  pointed  out  tha 

NAB    has   condemned   the  "evil 
practiced  in  less  enlightened  coun- 

tries and  has  urged  the  Americai 

public  to  support  and  defend  'th^ 
American  principle  of  free  radio.'  " Referring  to  contentions  that  FM 
"is  not  catching  on"  and  that  the 
"captive  audience  is  its  only  means 
to  success,"  Mr.  Palmer  predicted 
"much  harder  going"  for  the  radio . 
industry  if  FM  is  made  to  depend 
on  transit  radio.    He  cited  cessa- 

tion of  broadcasts  in  New  York's Grand  Central  Terminal  and  Muzak 
Corp.'s  "withdrawal"  of  its  service . 
from  stations  where  TR  contracts ! 
exist. 

KAKE 

WICHITA,  KANSAS 

announced 

tLe  appointment  Oj 

RADIO  REPRESENTATIVES.  INC. 

a6  its  national  mpmsentative 

KAKE 

AFFILIATED  WITH  THE  MUTUAL  BROADCASTING  SYSTEM 

NEW  YORK CHICAGO LOS  ANGELES SAN  FRANCISCO 

I 
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These  men 

spend  their  lime 

in  your  interests 

R.  H.  HOLLISTER 
Sales  Manager,  Broadcast  Division, 

Cedar  Rapids 

These  men  are  yoiir  Collins  sales  engi- 
neers. 

They  spend  all  their  time  selling  Collins 
broadcasting  equipment. 

Each  one  has  a  successful  background 
in  broadcasting.  They  all  know  and 

appreciate  good  eqmpment. 
This  undivided  interest  gives  them  a 

thorough  knowledge  of  broadcasting 

problems. 

They  encounter  every  kind  of  situation. 
They  know  how  to  give  you  the  best 

recommendations  because  they  have  suc- 
cessfully solved  many  problems  similar 

to  yovirs. 
They  and  the  Collins  Radio  Company 

feel  that  the  preference  shown  for  Collins 
products  merits  the  finest  type  of  sales 
service  to  all  broadcasters  at  all  times. 

These  men  provide  that  service. 

HAROLD  OLSON 
Broadcast  Sales  Representative, 

Cedar  Rapids 

FRANK  RANDOLPH 
Broadcast  Sales  Representative, 

New  York  City 

SCOTT  KILLGORE 
Broadcast  Sales  Representative, 

New  York  City 

CARL  SERVICE 
Manager,  Western  Division, 

Burbank 

JACK  PHELAN 
Broadcast  Sales  Representative, 

Burbank 

ALAN  CHESNEY 
Broadcast  Sales  Representative, 

Burbank 

TOM  MOSELEY 
Broadcast  Sales  Representative, 

Dallas 

THEIL  SHARPE 
Broadcast  Sales  Representative, 

DaUas 

JOHN  STANBERY 
Broadcast  Sales  Representative, 

Knoxville 

AL  SCOTT 
Broadcast  Sales  Representative, 

Daytona  Beach 

FOR  BROADCAST  QUALITY,  IT'S 

r 

COLLINS   RADIO   C  O  M  PA  N  Y,  Cedar  Rapids,  Iowa 
1 1  W.  42nd  St. 
NEW  YORK  18 

2700  W.  Olive  Ave. 
BURBANK 

M.  &  W.  Tower 
DALLAS  1 

Dogwood  Road,  Fountain  City 
KNOXVILLE 

417  Rosalyn  Ave. 
DAYTONA  BEACH 
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Top-Selling  Disc  Jockeys 

in  the  Detroit  Market! 

THE  TOBY  DAVID 
MORNING  SHOW 

EDDIE  CHASE'S 
MAKE  BELIEVE 
BALLROOM 

HAL  O'HALLORAN'S 
DAWN  PATROL 

•  Based  on  actual 

results  for  their  spon- 
sors, these  men  are 

hitting  new  highs  in 

popularity.  Frorri  ear- 
ly morning  to  late  at  night,  selling  products  or  service 

via  CKLW  is  an  easy,  thrifty  proposition! 

CKLW 

Guardian  Building      •      Detroit  26 

MUTUAL        "  Adam  J.  Young,  Jr.,  Inc. 
SYSTEM  .  National  Rep. 

THE  broadcasting  skies  have 
broken  clear  and  bright  for  Fran- 

cis Davis,  WFIL  -  AM  -  FM  -  TV 
Philadelphia  weather  man.  Barom- 

eter is  the  52-week  renewal  for 
sponsorship  of  his  daily  radio  pro- 

gram by  Cities  Service  Oil  Co. 
Mr.  Davis  by  his  manifold  activ- 

ities, the  station  reports,  negates 
the  popular  conception  of  the 
weatherman  who  spends  hour  on 
hour  concocting  weather  prospec- 

tuses. Instead,  the  agile  Mr.  Davis 
has  worked  out  a  formula  for  keep- 

ing sponsors  and  listeners  pleased 
with  his  work  before  both  micro- 

phone and  camera  while  doubling 
as  a  professor,  a  student,  a  mem- 

ber of  the  Air  National  Guard,  and 
speaker  for  service  and  church 
clubs. 

Secret  of  Mr.  Davis'  success  is  a 
hard-driving  routine  which  takes 
in  studio  and  classroom  in  a  one- 
day  stint.  First  weather  man  to 
be  employed  fuUtime  by  a  Philadel- 

phia station,  Mr.  Davis  joined  the 
WFIL  staff  in  October  1947,  after 
serving  as  a  wartime  weather  offi- 

cer in  the  Air  Force. 
His  program  schedule  consists  of 

two  five-minute  radio  shows  daily, 
6:55  p.m.  and  11:10  p.m.,  and  a 

Mr.  Davis  studies  instruments  and 
a  weather  map  at  WFIL  studios. 

TV  program  at  7:25  p.m.  Mr. 
Davis'  early  evening  radio  broad- 

cast has  been  sponsored  continu- 
ously by  Cities  Service  and  the 

Petrol  Corp.  since  October  1948. 
He  begins  his  WFIL  work  at  3 

p.m.  laboring  diligently  with  charts' and  instruments  until  he  has  com- 
pleted his  AM  shows  and  the  tele- 
cast. The  11:10  p.m.  program  is 

recorded  early  in  the  evening.  But 
(Continued  on  page  98) 

THE  partnership  of  Rockett- Lauritzen,  Los  Angeles,  claims 
the  unusual  distinction  of  hav- 
ing been  spawned  by  a  trailer 

house.  This  unique  formation  oc- 
curred five  years  ago  when  Donald 

Christie  Lauritzen,  now  president 
of  the  advertising  agency,  bought 
a  new  trailer. 

Proud  of  his  purchase,  he  in- 
vited a  neighbor,  Robert  R.  Rock- 

ett,  over  to  see  it  one  night.  Seeing 
led  to  talking,  and  before  the  eve- 

ning was  over,  talk- 
ing resulted  in  the 

birth  of  Rockett-Lau- 
ritzen,  art  and  pro- 

duction service. 
The  way  the  art 

and  production  serv- ice turned  into  an 
advertising  agency 
the  following  year 

was  just  as  acci- 
dental. It  all  hap- 

pened when  Don  re- 
designed a  boat  for 

a  man  who  wanted 

to  go  into  boat  man- ufacturing. The  man 
was  so  appreciative 
of  the  job  done  that 
when  the  following 

year  Franklin  Re- 
search Co.,  Philadel- 

phia (wax  emulsions),  was  look- 
ing for  someone  to  handle  their 

advertising,  he  led  the  firm's  repre- 
sentative into  the  offices  of  Rockett- 

Lauritzen.  Since  that  first  ac- 
count, they  have  been  an  advertis- 

ing agency. 
It  is  no  accident  however,  that  in 

the  five  years  since  then  the  agency 

DON 

has  developed  into  a  healthy  radio- 
active firm  and  one  of  the  largest 

buyers  of  television  on  the  West 
Coast. 

At  the  present  time  Don  handles 
for  the  agency  all  radio  and  televi- 

sion for  Ross  Food  Co.,  Los  An- 
geles (Dr.  Ross  Dog  and  Cat  Food, 

Skippy  Dog  Food),  and  TV  for Arizona  Canning  Co.,  Phoenix 
(Sun  Vista  Products),  and  super- 

vises several  other  accounts. 
Radiowise,  Ross  currently  is 

sponsoring,  for  Dr. 
Ross  Dog  and  Cat 

Food,  Hopalong  Cas- sidy  on  the  full  Don 
Lee  network  in  ad- 

dition to  newscasts 
and  spot  shows  on several  West  Coast 

stations.  In  televi- sion Ross  has  the 

Ruggles  Show  on 
KECA-TV  Los  An- 

geles, KING-TV 
Seattle,  KPHO-TV 
Phoenix,  KFMB-TV San  Diego,  and 
KGO-TV  San  Fran- 

cisco;  five  -  weekly, 
two-daily  Telenews 
on  KPIX  (TV)  San 

Francisco;  five- 
weekly  Dog  of  the 

Hour  on  KPIX  and  KLAC-TV  Los 
Angeles;  plus  spots  on  several 
other  California  stations.  For 

Skippy  Dog  Food  the  firm  has  Pets 
Unlimited  on  KRON-TV  San  Fran- 
cisco. 

Arizona  Canning  Co.  is  sponsor- 
ing Just  For  Fun  on  KFI-TV  Los (Continued  on  page  92) 
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7U 

a  new  promotion 

plan  for 

increased  sales  • 

O'Brien  &  Dorrance  now  makes 
available  its  complete  agency  service,  its 
seasoned  counsel  by  experts  in  media 

promotion,  and  an  unsurpassed  knowl- 
edge of  radio  and  television  promotion 

to  radio  and  television  stations  through- 
out the  nation ...  all  at  a  moderate  cost. 

The  O'Brien  &  Dorrance  promotion 
plan  gives  individual  stations  a  unique 
opportunity  to  improve  their  promotion 
and  trade  magazine  advertising . . .  get  it 
read  and  understood  by  time  buyers, 

advertising  managers,  account  execu- 
tives and  others  in  the  business  of  buying 

time  in  a  highly  competitive  market. 

As  a  station  operator,  you  cannot 
afford  to  experiment  with  uncertain, 

badly-designed,  wasteful  promotion  ■. .  . 
with  trade  paper  ads  that  do  nothing  but 

fill  expensive  space.  Find  out  today  how 

you  can  increase  your  station's  prestige, 
develop  national  recognition  and— most 
important  —  make  time  sales  easier 
through  the  coordinated  promotion 
services  of . . . 

O'BRIEN  &  DORRANCE,  mc. 

160  East  56th  Street    New  York  22,  N.Y. 

A  letter  will  bring  you  full  details. 

by  the  agency  that  has  produced 

promotion  and  advertising 

for  America's  major  radio  and 

television  organizations. 

I  BROADCAST  ADVERTISING 
BUREAU 

WEED  AND 

COMPANY 

THE  H.  C.  WILDER 
STATIONS 

EDWARD  PETRY 

AND  COMPANY 

THE  FORT 
INDUSTRY  STATIONS 

INTERNATIONAL  TELEFILM 
PRODUCTIONS 

NARSR 

BROADCAST  MEASUREMENT 
BUREAU 

and  many  local  station* 

I
'
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BMB  at  Deadline 

|.    LAST  WEEK  BMB  began  mailing  out  reports 
1     of  the  day  and  night  audiences  of  629  sub- 

scribing stations  as  measured  last  spring  in 
BMB's  second  nationwide  study  of  station  audi- 

ences, final  step  in  a  Herculean  task  of  dis- 
tributing and  tabulating  357,000  ballots  that 

,ii     represents   one   of   the   most  comprehensive 
*    media-impact  analyses  ever  attempted. 

Will  it  be  the  final  step  for  BMB  as  well  as 
for  the  second  study?  That's  the  question  of 
the  day  in  advertising  circles.  And  it's  a  ques- 

tion whose  answer  is  perhaps  even  more 
eagerly  awaited  by  the  sales  and  research  ex- 

ecutives of  competitive  media — particularly 
newspapers — than  by  the  broadcasters  them- 
selves. 

\ Advertisers  and  agencies  have  repeatedly 
gone  on  record  as  to  BMB's  value  to  them  in 
evaluating  not  only  individual  stations  in  re- 

lation to  each  other  but  radio  in  relation  to 
other  media.  BMB  is  the  first  and  only  radio 
measurement  of  circulation,  comparable  to  the 
ABC  figures  for  newspapers  and  magazines 
and  to  the  Traffic  Audit  Bureau  figures  for 
outdoor  advertising.     "We  want  BMB  con- 

!       tinned,"  the  buyers  of  advertising  insist. 
,  ' ,       But  the  broadcasters  are  not  so  certain.  It's 
'      less  easy  to  be  certain  when  you're  the  one  to 

pay  all  the  bills,  as  the  broadcasters  do  for 

I     BMB.    Without  belittling  the  value  of  com- 
ji  "I  parative  and  competitive  media  circulation  sta- 
■■'  tistics,  many  station  operators  believe  that 

program  audience  measurements  provide  them 
with  a  more  eifective  sales  tool.  Perhaps  the 
answer  to  BMB's  future  is  a  new  type  of  or- 

ganization with  an  expanded  scope  which  would 

bring  in  revenue  to  at  least  partially  off'set  its expenses.  The  BMB  function  certainly  should 
not  be  abandoned  until  every  possible  means 
of  continuance  has  been  thoroughly  explored. 

But  whatever  the  future  holds  for  BMB,  the 
thanks  of  radio  and  of  radio's  customers  should 
be  extended  to  Acting  President  Kenneth  H. 
Baker  and  his  stripped  crew  of  associates  for 
saving  BMB  from  the  ignominious  fate  which 
confronted  it  a  few  short  months  ago. 

No  Bull,  John 

, THE  BBC  is  going  commercial! 

:' ;  Don't  fall  off  your  side-saddle,  old  boy.  It 
isn't  really  going  to  the  American  Plan  of  free 
competitive  operation. 

'■  'i,  The  story  was  tucked  away  in  the  London Mirror  a  few  days  ago.  It  recites  that  in  its 
bid  to  sell  British  goods  by  radio  the  BBC  has 
formed  a  team  of  experts  to  plan  a  "Buy 

'  ;|  British"  series.  It  is  for  broadcast  on  the  Gen- eral  Overseas  Service  with  recordings  to  be 
!     flown  to  stations  all  over  the  world.  Whether 

. '.   the  BBC  will  buy  time  in  the  U.  S.,  or  seek  it 
'     on  a  "public  service"  basis,  wasn't  revealed. 

"The  drive  is  being  aimed  particularly  at 
■'  the  North  American  markets,"  says  the  dis- 

patch.  "The  series  will  concentrate  on  showing how  British  industries  have  learned  the  lessons 

L,    of  production  and  showmanship." 

I  '■  More  power  to  you,  John  Bull.  But  why  not go  all  the  way  and  admit  a  subsidized  monopoly 
like  BBC  is  -wrong  and  that  the  American  Plan 
of  free  competitive  enterprise  is  right?  You 
have  now  sitting  a  Government  Commission  to 
determine  whether  the  State  monopoly  system 

;      should  be  continued  after  1952. 

j  j:      The  answer  is  evident.    When  BBC  wants 
American  dollars  it  uses  the  American  way. 

Anti-Trust  Busters 

THERE  MAY  be  legal  skeptics  who  will  find 
fault  with  the  U.  S.  Court  of  Appeals'  opinion 
holding  that  freedom  of  the  press  is  not  violated 
by  denial  of  a  radio  license  to  a  newspaper 
which  seeks  to  monopolize  advertising  in  its 
market  through  alleged  coercion.  Generally, 
however,  we  believe  there  will  be  few  in  radio 
who  will  disagree  with  the  opinion  sustaining 
the  FCC's  finding  that  the  Mansfield  Journal 
and  Lorain  Jou7~nal  should  be  denied  grants 
for  AM  and  FM  because  of  alleged  monopolistic 

practices. While  that  may  be  so,  it  also  is  evident  that 
abuses  can  develop  if  the  FCC  follows  the 
court's  judgment  without  wisdom  or  balance. 
Within  a  week  of  the  court's  opinion,  the  FCC 
called  an  oral  argument  for  Feb.  13  (now  post- 

poned to  April  10)  on  proposed  policy  regard- 
ing licensing  of  stations  which  violate  any 

U.  S.  laws,  unrelated  to  radio. 

Never  in  all  of  radio's  tumultuous  regulatory 
experience  has  there  been  a  proposition  as 
drastic  or  farreaching.  If  invoked,  it  would 
constitute  a  drag-net  into  which  could  be 
drawn  for  revocation  any  licensee  who  vio- 

lated any  law  or  ordinance.  Expectorating 
on  the  side-walk, ,  divorce  or  driving  while  in- 

ebriated presumably  would  constitute  off"enses. 
It's  equally  obvious  that  what  the  lawyers 

are  shooting  for  is  anti-trust,  and  that  they 
hope  to  compromise  on  that  aspect.  The  bal- 

ance is  too  preposterous  to  take  seriously. 
The  springboard  for  this  proposed  policy, 

then,  obviously  is  the  anti-trust  aspect.  It 
does  not  stem  primarily  from  the  Horvitz 
case  upheld  by  the  Court  of  Appeals  although 
that  ruling  would  appear  to  buttress  the 
FCC's  position.  It  had  its  origin  in  a  1948 Supreme  Court  decision  holding  major  mo- 

tion picture  producers  to  be  in  violation  of 
the  anti-trust  laws.  Shortly  thereafter  the 
FCC  served  notice  that  it  was  considering  the 
question  whether  an  anti-trust  violator  is 
qualified  to  operate  a  station. 
As  a  consequence,  a  dozen  motion  picture 

producers  or  exhibitors,  and  several  companies 
in  the  manufacturing  and  appliance  fields  have 
been  placed  under  the  stigma  of  temporary licensing. 

None  of  those  holding  temporary  licenses 
has  been  adjudged  guilty  of  monopoly  in  radio or  communications.  Should  the  FCC  conclude 
to  disqualify  them,  and  should  the  courts  up- 

hold the  Commission,  it  would  mean  the  biggest 
upheaval  in  radio  and  TV  since  the  art  began. 
Conceivably,  every  station  using  AP  news  serv- 

ice would  be  culpable,  since  AP  was  adjudged 
an  anti-trust  violator  several  years  ago. 
To  deny  newspapers,  the  motion  picture 

people,  or  equipment  manufacturers  or  any other  legitimate  class  the  right  to  hold  radio 
licenses  is  to  make  of  them  second-class  citi- 

zens, forever  stigmatized  in  the  public  gaze. 
Radio  could  not  have  built  to  its  present  stature 
of  leadership  among  media  without  the  par- ticipation of  these  entities. 

This  new  inquiry  has  all  the  earmarks  of 
the  newspaper  ownership  thrust  of  the  FCC 
in  the  early  days  of  the  FDR  era.  Many  news- 

papers would  not  list  competitive  station  logs. 
We  opposed  the  newspaper  divorcement  as  dis- 

criminatory. There  are  fewer  abuses  now. 
We  hope  the  FCC  will  move  warily  in  weigh- 

ing what  its  lawyers  may  regard  as  newly 
discovered  authority.  If  the  courts  wanted 
the  FCC  to  enforce  the  anti-trust  laws  (in 
fields  other  than  communications)  or  other 
criminal  and  civil  statutes,  it  would  have  so 
specified.  Certainly  that  wasn't  intended,  since 
the  FCC  is  an  expert  agency  created  by  Con- 

gress to  perform  the  regulatory  functions  of 
the  law-making  body  in  the  specialized  fields 
of  radio  and  communications. 

LOWRY  HYER  CRITES 

ONLY  hangover  for  Lowry  Hyer  Crites from  a  southern  exposure  in  Texas  is  a 
hand-made  metal  and  leather  belt  and  a 

penchant  for  people  with  a  direct  and  natural 
business  approach.  As  administrative  as- 

sistant at  General  Mills  to  Samuel  C.  Gale,  vice 
president  in  charge  of  advertising  and  public 
services,  Mr.  Crites  smoothes  the  muddled 
paths  trod  by  a  battalion  of  GM  executives 
and  key  men  from  the  firm's  four  advertising 
agencies.  He  insists  on  a  straightforward 
yet  casual  clearance  of  business  detail,  usually 
foreign  to  a  corporation  the  size  of  General 
Mills. 

The  fancy  belt  stands  out  as  a  unique  hold- 
over from  Texas  despite  Mr.  Crites'  many 

years  of  habitation  there.  He  was  born  in 
what  was  to  become  Lawton,  Okla.,  on  July  21, 
1906.  The  land  was  Indian  territory  at  the 
time  and  was  not  chartered  as  a  state  until  a 
year  later.  His  parents  and  he,  an  only  child, 
lived  there  in  the  heart  of  the  broom  corn 
industry  where  his  father  manufactured 
sweeping  brooms  from  the  corn. 
When  he  was  two  years  old,  the  family 

moved  to  Wichita  Falls,  Tex.,  where  he  at- 
tended high  school  and  junior  college.  Bored 

with  the  academic  rigors  of  higher  education, 
and  intrigued  with  the  prospect  of  being  a  suc- 

cessful businessman,  young  Crites  quit  classes 
to  begin  a  cotton-growing  venture  with  another 
young  entrepreneur.  A  third  friend,  with 
dubious  inclinations  toward  generosity,  offered 
the  pair  300  acres  of  land  rent  free  for  their  j 
cotton-growing  project.  i 
"On  paper,  we  figured  we'd  get  at  least  a  I 

bale  an  acre  and  in  five  years  would  be  rich," 
Mr.  Crites  says.    But  when  they  went  out  to 
survey  the  land,  they  found  it  loaded  with  mes- 
quite,  a  high,  rugged  and  brambly  bush  which  | 
"would  have  taken  500  Mexicans  10  years  to  I 
clear.    We  had  the  10  years,  but  couldn't  find  | 
enough  Mexicans  who  would  work  for  nothing."  i 

Practicality  won  out  for  the  time  being,  and 
Lowry  Crites  returned  to  college  and  Oklahoma  [ 
U.  in  Norman.  Surrounded  by  oil  fields  and 
10-gallon-hatted  millionaires,  he  decided  to  be- 

come a  geologist  and  work  for  large  oil  con- 
cerns. Between  school  terms  (and  occasional- 

ly, during  them  when  he  was  disinclined  to 
burrow  into  the  books),  he  took  off  for  the 
hinterland  to  do  some  practical  engineering  in 
determining  elevations  on  wells.  The  depres- 

sion, however,  put  a  fast  stop  to  oil  exploitation 
and  young  Crites'  dreams.  Forced  again  to  be 
practical,  he  studied  business  administration. 
From  college  he  returned  to  the  heat  of  l 

Wichita  Falls,  the  directness  of  the  Texas  • 
(Continued  on  page  96) 
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FRED     L.    BERNSTEIN,  WTTM 
Trenton,  N.  J.,  sales  manager  for 
two  years,  and  former  general 

manager  of  WFAK  Charleston,  S.  C, 
appointed  assistant  general  manager 
of  WTTM. 

WILLIAJI  PHILLIPSON,  formerly 
counsel  to  Rockefeller  Committee  on 
Inter-American  Affairs  and  Dept.  of 
State  counsel  for  International  Broad- 

casting Div.  joins  legal  department  of 
ABC. 

JACK  COALSTON  appointed  manager 
of  CKMR  Newcastle,  N.  B.  He  was 
manager  of  special  services  for  Brit- 

ish United  Press,  Toronto,  and  prior 
to  that  manager  of  CJNB  North 
Battleford,  Sask. 

JOHN  W.  ELWOOD,  general  manager 
of  KNBC  San  Francisco,  elected  for 
four-year  term  on  advisory  board  of 
San  Francisco  State  College. 

FRANK  STANTON,  CBS  president, 
will  serve  as  national  chairman  of  the 
radio-television  committee  for  Brother- 

hood Week,  Feb.  19-26,  which  is  spon- 
sored by  National  Conference  of  Chris- 
tians and  Jews.  His  committee  includes 

40  persons,  station  and  network  ex- 
ecutives,   union    leaders,    actors  and 

writers.  JOHN  AKERMAN,  new  as- 
sistant manager  of  WBBM  (CBS) 

Chicago,  is  Chicago  radio  chairman. 

R.  MAIN  MORRIS,  assistant  manager 
of  KLZ  Denver,  named  a  director  of 
Wolhurst  Skeet  Club,  group  made  up 
of  local  business  and  professional 
leaders. 

HARRY  ACKERMAN,  CBS  vice  presi- 
dent and  director  of  network  and  tele- 

vision programs,  Hollywood,  is  in  New 
York  for  two  weeks  conferences. 

Philip  Morris  Sales 

SALES  by  Philip  Morris  &  Co.  Ltd. 
for  the  nine  months  ending  Dec.  31, 
1949  were  $192,639,200,  a  12%  in- 

crease over  the  record  of  the  cor- 
responding period  in  1948,  the  com- 

pany announced  last  week.  The 
tobacco  firm,  a  heavy  radio  and 
television  advertiser,  reported  esti- 

mated net  earnings  of  $5.49  per 
common  share  in  the  last  three 
quarters  of  1949,  compared  with 
$4.43  for  the  same  period  the  year 
before. 

Mr.  Hamilton 

cay  C.  HAMILTON 

Succumbs  to  Heart  Ailment 

FUNERAL  services  for  Guy  Clar- 
ence   Hamilton,   71,    former  vice 

president  and  general  manager  of 
the    McClatchy    newspapers  and 

broadcasting  in- 
terests (KFBK 

KERN    K  M  J 
K  W  G   K  0  H), 

were  held  in  Sac- 
ramento, Calif., 

Jan.  31. 
In      f  a  i  1  i  ng 

health  for  the 
past   two  years, 
Mr.  Hamilton 
died  at  his  home 
in  Sacramento 

Jan.  27  following  a  heart  attack. 
He  had  retired  from  the  McClatchy 
organization  in  1942. 

Born  in  Richland  Center,  Wis., 
March  3,  1879,  he  helped  pioneer 
Pacific  Coast  radio  [Broadcast- 

ing, May  1,  1940].  Mr.  Hamilton 
also  was  a  pioneer  in  the  field  of 
facsimile.  During  the  late  thirties 
he  secured  permission  of  the  FCC 
to  use  the  regular  wave  channels 
of  KFBK  Sacramento  and  KMJ 
Fresno  for  facsimile  broadcasts. 

Upon  the  death  of  C.  K.  Mc- 
Clatchy, editor  and  owner,  Mr. 

Hamilton,  on  April  27,  1936,  was 
named  general  manager  of  the  Mc- 

Clatchy newspapets  and  broadcast- 
ing interests,  continuing  in  that 

capacity  until  his  retirement. 
Besides  his  widow  Elizabeth,  sur- 

viving are  four  children,  Paul,  Clar- 
ence, and  Helen  Hamilton  and  Mr.s 

Margaret  Kerins. 

S.  H.  CAMPBELL  JR. 
WSPB  Board  Chairman  Dies 

FUNERAL  services  were  held  last 
week  for  S.  H.  Campbell  Jr.,  4.5, 
chairman  of  the  board  of  directors 
of  WSPB  Sarasota,  Fla.,  and  in- 

terest holder  in  WJHL  Johnson 
City,  Tenn.,  and  WDUK  Durham, 
N.  C.  He  died  at  his  Sarasota  win- 

ter home  Jan.  29. 
Mr.  Campbell  also  was  president 

and  owner  of  the  Campbell  Oil  Co.. 
Chattanooga,  head  of  the  Chatta- 

nooga Baking  Co.  and  a  director  of 
the  city's  Hamilton  National  Bank. 
He  also  held  interests  in  other  en- 

terprises, including  the  Peerless 
Woolen  Mills,  Rossville,  Ga. 

Rothman  Appointment 

E.  E.  ROTHMAN,  assistant  general 
manager  and  vice  president  of 
Campbell-Ewald  Co.,  New  York 
and  Philadelphia,  has  been  ap- 

pointed general  manager  of  the 
agency.  In  addition  to  being  in 
charge  of  the  Detroit  office,  Mr. 
Rothman  will  supervise  the  New 
York,  Chicago,  Los  Angeles  and 
San  Francisco  offices. 

5000 

WATTS 

MIDCONTINENT    BROAD^STING    CO.,  INC. 
SIOUX      FALLS,     SiTUTH  DAKOTA 

THE  RICHEST  CORNER  OF 

THREE  STATES 

IOWA  . . .  MINNESOTA  . .  .  SOUTH  DAKOTA 

WITH 

5000  WATTS  -  NBC  -  THE  FINEST 

BROADCAST  FACILITIES  IN  THE  AREA 

REPRESENTED    NATIONALLY   BY    THE    JOHN    E.    PEARSON  CO. 
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TELECASTII c 

A  Service  of#D'ROADCASTiNG  Newsweekiy 

Avoid  Mediamyopia*! 

Keep 

SALES 

In 

SIGHT 

With 

SPOT  TV 

.  .  .  the  advertising  medium  that  sells  direct. 

^shortsightedness  in  selection  of  advertising  media. 

{ 

JU 1 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 

DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 

DALLAS  •  ATLANTA 

REPRESENTING 

WSB-TV  (Atlanta) 

WBAL-TV  (Baltimore) 
WNAC-TV  (Boston) 

WDAF-TV  (Kansas  City) 
KFI-TV  (Los  Angeles) 
WHAS-TV  (Louisville) 

KSTP-TV  (M'p'I's-St.  Paul) 
WTAR-TV  (Norfolk) 

WOAI-TV  (San  Antonio) 

TBA  CLINIC  ISSUE 



ADVERTISERS:  Now,  you  can  buy  Hollywood-produced,  audience-tested, 

high-Hooperated  TV  shows  on  a  spot  basis  at  prices  you  can  afford! 

5poni
 

One  of  ̂ tr^/wcf//*/^  TRANSCRIBED  SHOWS:  50-  to  70-minute  matches,  once  a  week.  Film-recorded  as 

broadcast  over  KTLA,  Los  Angeles;  open-ended  for  commercials.  Syndicated  throughout  U.S  with  some 

good  markets  still  open. 

FORMAT:  Spectacular  wrestling  matches  as  only 

Hollywood  showmen  can  stage  them.  Red-blooded 
MAIN  EVENTS  from  the  Olympic  Auditorium,  Los 

Angeles.  Nationally-known  mat  stars  in  bone-crush- 

ing action  and  Gargantuan  hilarity  —  perfumed 
Gorgeous  George,  World  Champion  Enrique  Torres, 

Primo  Camera,  Woody  Strode;  Jim  Mitchell,  the 

butting  Black  Panther;  Lord  Blears;  the  Davis  and 

Becker  brothers;  the  Garibaldis,  father  and  son  team; 

the  dirty  Duseks,  Ernie  and  Emil.  Exciting,  skillful 

camera  direction!  At  the  arena  microphone:  veteran 

movie  actor  Dick  Lane,  recently  voted  the  West 

Coast's  most  popular  TV  sports  announcer! 

RATINGS:  Ranking  among  the  "Top  10  Most  Popular 

Shows  on  the  West  Coast"  throughout  1949,  fre- 

quently  placing  in  the  "Top  3."  Nov. -Dec.  Hooper  for 
Los  Angeles— 52.1  Telerating  for  Main  Event,  with 

83.7%  share-of-TV-audience.  Oct. -Nov.  Hooper  for 

Los  Angeles  — 41.1  Telerating  for  Main  Event,  with 

66.7%  share-of-TV-audiance.  Chicago  —  Pulse  14.7 

average  for  Dec.;  Videodex  18.0  for  Nov.;  Hooper 

1 7.9  for  Oct.-Nov. 

^aUx^ctint  transcribed  programs  offer  a  wide 

range  of  tested  top-rated  popular  entertainment:  An 
unusual  mystery  thriller,  charade  quiz  for  movie  stars, 

several  big  name  bands,  puppets,  children's  variety 
and  others ...  at  a  fraction  of  initial  production  costs. 

Programs  are  available  to  advertisers  in  one  or  all 

TV  markets  on  a  spot  basis.  Also  available  to  TV 

stations  with  privilege  of  resale  to  local  advertisers. 

KTLA  Studios  •  5451  Marathon  St.,  Los  Angeles  38,  Calif.  -  HOIIywood  9-6363 

New  York  Sales  Offices  •  1  501  Broadway  •  BRyant  9-8700 

A  SERVICE  OF  THE  PARAMOUNT  TELEVISION  NETWORK 



NBC  Television  programs/ attract  more  than 

20,000,000  individual  viewers— the  largest  audience 
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•  Seldom  do  you  have  an  opportunity  to  make 

a  true  test  of  station  popularity ...  a  test  involving 

all  stations  carrying  the  same  program  at  the  same 

time.  The  1949  World  Series  finally  provided  the 

opportunity  for  this  comparison.  Check  WGN-TV's 
ratings  on  the  World  Series  telecasts  against  the 

other  three  stations  in  Chicago,  and  you'll  see  why 

we  believe  the  results  are  worth  shouting  about: 

/ 

STATION STATION STATION 

A B c 

8.4 7.5 

off 

7.8 

4.5 
4.8 

6.7 

4.6 
6.3 

Jay  &  Graham  Videodex,  Oct.,  1949 

Here's  overwhelming  proof  that  WGN-TV  is  the 
favorite  television  station  with  Chicago  viewers 

.  .  .  conclusive  evidence  why  more  and  more  adver- 

tisers are  joining  the  trend  to  WGN-TV 

. .  .  Channel  9  in  Chicago. 

W^t  Cfjicago  l^rifaunc  Celebisfion  Station 
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BAROMETER  READING  ON  THE  FREEZE 

ThQ^N  Remote 

".  .  .  I  have  to  admit  that  what 
you  really  want  to  know  from  me 
is  what  the  Commission  is  going  to 

do  about  the  freeze,  when  it's  going 
to  do  it,  what  we  are  going  to  do 
about  the  UHF  spectrum  and  when 

we're  going  to  do  it,  and  when  we 
are  going  to  have  color  televisioyi." 
• — From  an  address  by  Wayne  Coy, 
FCC  Chairman,  at  TEA  Clinic, 
Dee.  8,  1948. 

By  RUFUS  CRATER 

THIS  READING  of  the  indus- 
try mind  is  just  as  apt  today 

as  when  it  was  phrased  14 
months  ago,  two  months  after 
the  freeze  was  invoked,  and 
the  answers  seem  no  less  elu- 
sive. 

In  the  meantime  the  FCC 

has  embarked  upon  a  televi- 
sion hearing — or  a  series  of 

hearings — which  is  concededly  one 
of  the  most  complex  and  inclusive 
FCC  proceedings  since  the  original 
allocations  of  1928  or  the  general 

IN  THIS  TELECASTING  .  .  . 
Barometer  Readings  on  TV  Freeze  5 
Program  for  the  TBA  Clinic   5 
DuMont  Still  Opposes  NBC-TV  Sat. 
Plan    6 

RCA-NBC  Connecticut  UHF  Tests..  7 
BAB  Tips  on  Selling  Furniture   7 
Business  Doubles  in  '49   8 

Spot  Advertisers  Last  Year   8 
Network  Sponsors  in  '49   8 

Television  Station  Directory   14 
DuMont  Asks  Congressional  Action 

on  Freeze    52 
DEPARTMENTS 

Editorial  10 
Film  Report  48 

Telefile  10 
Telestatus  32 

allocations  hearing  some  16  years 
later. 

Now,  with  a  series  of  bad  guesses 
behind  them.  Commission  authori- 

ties are  reluctant  to  speculate  on 
the  probable  date  when  they  can 
wind  up  the  proceedings  and  lift 
the  freeze.  When  the  freeze  was 
formally  invoked,  on  Sept.  30,  1948, 
they  expected  it  to  last  six  to  nine 
months.  A  year  later  the  first 
round  of  hearings  was  just  getting 
under  way,  and  the  end  is  not  yet 
in  sight. 

The  boldest  observers,  however, 
while  guaranteeing  nothing,  will 
venture  on  the  basis  of  the  current 
outlook  that: 

#  It's  unlikely  FCC  will  com- 
plete all  the  processes  it  has  set  in 

motion,  get  out  its  decisions,  and 
be  in  a  position  to  lift  the  freeze 
before  late  this  year — and  it  may 
take  much  longer. 

0  FCC  will  be  "forced"  to  open 
the  UHF  along  lines  already  indi- 

cated, for  want  of  enough  channels 
anywhere  else,*  but  a  few  years 
probably  will  pass  before  this  up- 

stairs region  is  in  extensive  use. 

#  The  split  over  color  is  so 
wide,  with  forces  of  such  potency 
on  each  side,  that  some  compromise 
may  have  to  be  devised  to  recognize 
the  imminence  of  color  while  still 
leaving  the  door  open  for  further 
development  before  rigid  standards 
are  adopted. 

It  seems  generally  accepted  that 
the  freeze  will  last  "two  years 
plus,"  from  the  time  it  was  im- 

posed. And  any  estimate  of  a  fall 
"thaw"  is  predicated  on  FCC's 
meeting  what  seems  to  be  the  min- 

imum time  requirements  for  the 
various  steps  it  has  outlined. 

Citing  the  complexities  and  com- 
plications involved,  plus  the  de- 

mands of  other  Commission  busi- 

ness, more  pessimistic  observers 
hold  little  hope  for  a  return  to 
normal  licensing  before  1951.  In 
support  they  note  that  the  color 
phase,  Part  I  of  the  hearing,  for 
which  three  weeks  were  set  aside 
when  it  started  last  Sept.  26,  is 
still  uncompleted  and  apparently 
has  several  additional  weeks  to 
run. 
FCC  recognized  the  delays  that 

have  occurred  and  are  still  in  store 
when,  last  week,  it  extended  until 

in  three  sections,  starting  with 
color. 

That  phase,  which  commenced 
Sept.  26  and  recessed  in  December, 
resumes  Feb.  20  in  Washington 
with  the  first  official  demonstration 
of  the  color  system  of  Color  Tele- 

vision Inc.  Comparative  showings 
of  the  three  competing  systems — 
those  of  CTI,  CBS,  and  RCA— will 
be  held  Feb.  23.  Direct  testimony 
then  resumes  Feb.  27,  to  be  fol- 

lowed by  cross-examination. 

May  6,  1948:  Broadcast  and  non-broadcast  sharing  of  TV  channels 
abolished;  Channel  1  deleted;  new  allocation  plan  proposed. 

June-July  1948:  Hearing  on  new  allocation  plan,  raising  questions  as  to 
tropospheric  interference  and  related  problems. 

Aug.  27,  1948:  Because  of  these  questions,  FCC  called  FCC-industry 
conference  on  desirability  of  revising  engineering  standards. 

Sept.  13-14,  1948:  FCC-industry  conference  held,  setting  up  technical 
sessions  for  November-December  looking  to  revision  of  standards. 

Sept.  20-23,  1948:  UHF  hearing. 
Sept.  30,  1948 :  VHF  freeze  announced. 
May  26,  1949:  Preliminary  plans  for  far-reaching  VHF-UHF  hearing 

announced  with  color  among  subjects  to  be  considered. 
July  11,  1949:  Formal  proposals  for  hearing  announced,  along  with 

proposed  VHF-UHF  allocation  plan  envisioning  use  of  42  UHF  channels 
with  present  12  VHF  channels. 

Sept.  26,  1949:  First  phase  of  hearing  opens,  restricted  to  color. 
Nov.  22,  1949:  Color  sessions  recess;  FCC  issues  field  test  notice. 
Feb.  20,  1950 :  Color  sessions  to  resume  with  demonstrations  followed 

by  further  direct  testimony  sta_rting  Feb.  27. 

March  24  the  deadline  for  com- 
ments (or  amendments  of  pre- 

viously filed  comments)  on  the  spe- 
cific city  -  by  -  city  VHF  -  UHF 

allocations.  Time  for  filing  oppo- 
sitions to  those  comments  or 

amended  comments  was  extended 

to  April  7.  The  deadlines  pre- 
viously had  been  last  Aug.  26  and 

Sept.  26,  respectively. 
The   hearing   is   being  handled 

Authorities  see  little  chance 
that  all  this  can  be  completed  be- 

fore the  end  of  March  and  expect 
that  it  may  easily  extend  into 
April  if  the  pace  exhibited  .up  to 
now  is  continued. 

Both  the  CTI  showing  and  the 
comparative  demonstrations  will 
be  held  at  FCC's  Laurel  (Md.) 
laboratories,  where  "there  will  be (Continued  on  Telecasting  53) 

TBA's  Television  Clinic  Program  • A.M. 
9:30 — Registration  for  Clinic  and  luncheon  (until  1  p.m.)   Starlight  Ballroom Corridor. 

10:00 — Annual  meeting  of  the  members  of  Television  Broadcasters  Assn.  Inc. 
(open  only  to  official  representatives  of  TBA  members)  Palm  Room. 

11:00— TBA  TELEVISION  CLINIC.  Charles  C.  Barry,  vice  president,  ABC,  pre- 
siding. Starlight  Ballroom. 

I.  PROGRAMMING 
A.  Program  Production  Problems — Agency  Style;  Roland  Gillette,  Young &  Rubicam. 
B.  Local  Station  Production  Problems;  Klaus  Landsberg,  KTLA  (TV)  Los 

Angeles. 
11.  BUYING  AND  SELLING 

A.  Local  Station  Viewpoint:  Kenneth  Stowman,  WFIL-TV  Philadelphia. 
B.  Agency  Viewpoint:  Linnea  Nelson,  J.  Walter  Thompson  Co. 

m.  INTERCONNECTED  VS.   NON-INTERCONNECTED  STATIONS 
A.  Paul  Adanti,  WHEN-TV  Syracuse,  N.  Y. 
B.  Jack  Boyle,  WAVE-TV  LouisvUle. 

IV.  QUESTION  AND  ANSWER  PERIOD. 
(Adjournment  at  12:30  p.m.  for  luncheon) 

Waldorf-Astoria,  New  York  •  Feb.  8 P.M 
1:00— ANNUAL  TBA  LUNCHEON:  J,  R.  Poppele.  toastmaster.  Starlight  Ballroom. 

Guest   Speaker:   Milton   Berle.    Entertainment:    "Stop   the   Music"  quiz especially  arranged  for  TBA  luncheon,  starring  Bert  Parks.  Prizes. 
2:30 — Reorganization  meeting.  Board  of  Directors,  Television  Broadcasters  Assn. Inc.  Palm  Room. 
2:45— TBA  TELEVISION  CLINIC.  (Afternoon  Session)  Charles  C.  Barry,  presiding. 

Starlight  Ballroom. 
I.  PROFITABLE   AFFILIATED    STATIONS:   Edward   Lamb,    WICU  (TV) 

Erie,  Pa. 
II.  LOCAL  TELEVISION  PACKAGES: 

A.  Russ  Johnston,  Jerry  Fairbanks  Productions. 
B.  Maurice  Rifkin,  Frederic  W.  Ziv  Co. 
C.  Ralph  Cohn,  Screen  Gems  Inc. 

,•   .  —  10  Minute  Intermission  — 
■    in.  ROUNDTABLE  DISCUSSION:  Paul  Mowrey,  ABC,  moderator. NBC;  ABC;  DuMont  Television  Network;  CBS 

IV.  THE  JURISDICTIONAL  PROBLEMS  IN  TELEVISION:  Ernest  de  la  Ossa, NBC. 

V.  THE  FUTURE  OF  SPORTS  IN  TELEVISION:  Ned  Irish,  Madison  Square Garden  Corp. 
5 :30 — Adjournment. 
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PAT 
On  Stand  Re  NBCs  Saturday  Plans 

DuMONT 

DuMONT  LABS  claimed  last  week 

that  NBC's  revised  plans  for  a 
2y2-hour  Saturday  night  television 
series  do  not  modify  the  "basic  oc- 

casion" of  DuMont'S  complaint 
[Telecasting,  Jan.  9,  30],  though 
they  do  correct  some  of  the  "specific 
matters  of  complaint." 

DuMont  had  asked  for  an  FCC 
investigation  of  alleged  monopolis- 

tic aspects  of  NBC's  proposal, 
which  involved  the  offer  of  a  13- 
week  series  of  2% -hour  Saturday 
night  programs  to  NBC  television 
affiliates.  NBC  subsequently  with- 

drew the  plan  and  offered  a  new 
one  in  which  affiliates  in  markets 
having  three  or  more  stations  were 
asked  to  take  the  entire  2%-hour 
program,  while  those  in  markets 
with  only  one  or  two  stations  may 
accept  only  part  of  the  proposed 
show. 

On  the  heels  of  NBC's  changes, 
William  A.  Roberts  of  the  Wash- 

ington law  firm  of  Roberts  &  Mc- 

Innis,  DuMont  counsel,  wrote  FCC 
last  Wednesday: 
...  As  DuMont  has  advised  the 

management  of  NBC,  the  basic  means 
of  establishing  monopoly  is  the  gen- 

eral purchase  of  bulk  time  by  a  net- 
work, with  assurance  of  payment 

without  specified  clients  or  programs, 
thus  excluding  competition  of  other 
networks  with  the  clients  in  servic- 

ing stations  and  restricting  the  free- 
dom of  the  independent  broadcaster 

in  his  choice  of  network  programs. 
The  extension  of  this  system  of 

operation  would  initiate  competition 
among  the  networks  for  the  bulk 
purchase  of  the  facilities  of  inde- 

pendent broadcasters  to  the  exclu- 
sion of  the  interests  of  both  the  ad- 

vertiser and  the  individual  broad- 
caster. It  is  particularly  objection- 

able at  present  when  a  number  of 
stations  and  the  intercity  transmit- 

ting facilities  are  so  inadequate  as 
to  permit  exclusive  control  in  many 
instances. 
When  coupled  with  afiiliation  agree- 

ments providing  little  or  no  compen- 
sation to  affiliates  for  the  initial  sub- 

stantial block  of  time,  and  progres- 
sive increases  in  compensation  as 

the  network  acquires  control  of  sub- 
stantially all  of  the  useful  time  of 

the  affiliate,  provisions  of  such  agree- 
ments ostensibly  permitting  rejec- 

tion by  individual  stations  of  a  por- 
tion of  the  bulk  order,  are  not  im- 

pressive. The  relationship  of  the  basic  sub- 
stance of  this  complaint  with  the 

national  spot  advertising  case  in  some 
aspects  is  apparent.  Since  the  auth- 

orization  and   construction   of  ade- 

A  Through  C 
Trevor  Adams,  DuMont  TV  Net- work, New  York;  Mary  Ahearn,  ABC. 

New  York;  Francis  E.  and  Doris  M. 
Almstead.  New  York  State  Tech.  Inst., 
Albany;  Julian  Armstrong,  DuMont  TV 
Network,  New  York;  Leslie  Arries,  Du- 

Mont TV  Network,  New  York;  John  B. 
Atherton,  Atherton  &  Currier  Inc., 
New  York;  Charles  C.  Barry,  ABC, 
New  York;  Robert  L.  Benedick,  CBS, 
New  York;  Herbert  Bloomberg,  Allen 
B.  DuMont  Labs,  Clifton,  N.  J.;  Hend- 
rik  Booream  Jr.,  McCann-Erickson. 
New  York;  R.  A.  Borel.  WBNS-TV 
Columbus,  Ohio;  Hugh  N.  Boyd,  Home 
News  Pub.  Co..  New  Brunswick,  N.  J.; 
E.  S.  Bragdon.  RCA,  New  York; 
Jeanne  Brideson,  Jack  A.  Partington 
TV  Prod..  New  York;  Ed  Bronson, 
WBNS-TV  Columbus,  Ohio;  Jules  Bund- 
gus,  Kastor,  Farrell,  Chesley  &  Clifford, 
New  York;  James  Caddigan,  DuMont 
TV  Network,  New  York;  Slocum  Chap- 
in,  ABC,  New  York;  Lee  Cooley,  Mc- 

Cann-Erickson, New  York;  Mrs.  Eliza- 
beth Correll.  The  Traveling  Gourmet 

Inc.,  New  York;  Leonard  F.  Cramer, 
Allen  B.  DuMont  Labs,  E.  Paterson, 
N.  J.;  Burke  Crotty,  ABC,  New  York. 

D  Through  P 
Alexander  W.  Dannenbaum  Jr., 

Philco  TV  Broadcasting,  Philadelphia; 
Jerry  Danzig,  CBS,  New  York;  R.  W. 
Davis,  WELI  New  Haven;  Ralph  Den- 

nis, ABC,  New  York;  James  Dolan, 
NBC-TV,  New  York;  S.  Donahue, 
WPIX  (TV)  New  York;  Arthur  Done- 
gan,  ABC,  New  York;  Clarence  Doty, 
ABC,  New  York;  Dr.  Allen  B.  DuMont, 
DuMont  TV,  Clifton.  N.  J.;  Arthur  Dur- 
am,  CBS,  New  York;  R.  N.  Ekstrum, 
WTCN-TV  Minneapolis;  Rae  B.  Elbroch, 
Emil  Mogul  Co.,  New  York;  Bob  Emery, 
DuMont  TV,  New  York;  Katherine 
Emery,  DuMont  TV.  New  York. 
Robert  W.  Ferguson.  WTRF-AM-FM 

Bellaire,  Ohio;  Alexander  Fisher.  Com'l Radio  Sound  Corp..  New  York;  Dean 
Fitzer.  WDAF-TV  Kansas  City;  C.  D. 
Ford.  E.  I.  duPont,  Wilmington.  Del.; 
Rudy  Frank,  WFLI  New  Haven; 
D.  Freeman,  WPIX  (TV)  New  York: 
Paul  Eshleman,  Allen  B.  DuMont 
Labs,  E.  Paterson,  N.  J.;  George 
Frey.  NBC-TV.  New  York;  James 
N.  Furness,  School  of  Radio  Tech- 

nique, New  York;  Thomas  Gallery, 
DuMont  TV  Network.  New  York;  Harry 
Geyelin,  DuMont-TV,  Clifton.  N.  J.; 
Miss  Jan  Gilbert,  Harold  Cabot  &  Co., 
Boston:  John  F.  Gilbert.  School  of 
Radio  Technique,  New  York;  Bernard 
Goodwin,  Paramount  TV  Prod.,  New 
York;  Geo.  H.  Gordon,  Eastman  Kodak 
Co..  New  York;  Murrav  Grabhorn, 
ABC.  New  York:  O.  B.  Hanson,  NBC- 
TV,  New  York;  Roy  Harlow,  Broadcast 
Music  Inc.,  New  York:  Frank  Harting, 
Kudner  Agency,  New  York;  Carl  Haver- Hn,  Broadcast  Music  Inc.,  New  York; 
Sheldon  Hickox,  NBC-TV,  New  York: 
Richard  Hodgson,  Paramount  TV 
Prod.,  New  York:  Kingsley  Horton, 
CT^S.  New  York;  Tom  Howard,  WPIX 
(TV)  New  York:  Thomas  H.  Hutchin- son. School  of  Radio  Technique.  New 
York;  D.  E.  Hyndman,  Eastman  Kodak, 
New  York;  Peter  B.  James.  Weed  & 
Co.,  New  York;  E.  K.  Jett.  WMAR-TV 
Baltimore;  Arthur  H.  Jones.  Gray  Re- search Dev.  Co.,  Hartford;  Ira  Kamen, 
Com'l.  Radio  Sound  Corp.,  New  York; James  Kane,  CBS,  New  York;  Henry 
Katzman,  Broadcast  Music  Inc.,  New 
York;  Fred  H.  Kenkel,  C.  E.  Hooper 
Inc.,  New  York;  Noran  Kersta,  W.  H. 
Weintraub  Agency,  New  York;  Arthur 
A.  Kron.  Gotham  Adv.  Co..  New  York; 
Klaus  Landsberg,  Paramount  TV  Prod., 
New  York;  Tom  Lane,  McCann-Erick- 

son, New  York. C.  J.  Lanphier.  WFOX  Milwaukee; 

quate  practical  television  stations  to 
serve  competitive  networks  in  the 
principal  markets  seem  far  removed, 
the  necessity  for  emergency  control 
of  network  methods  is  urgent. 
DuMont  attached  a  copy  of  a 

telegram  which  it  said  was  received 
from  Sylvester  L.  (Pat)  Weaver 
Jr.,  NBC  vice  president  in  charge 
of  television,  outlining  the  new  of- 

fer as  it  was  made  to  affiliates  in 
single-station  markets. 

The  telegram  said  the  offer  is  de- 

pendent upon  acceptance  by  "a sufficient  number  of  affiliates  to  jus- 

tify our  proceeding."    The  original 
(Continued  on  Telecasting  i8) 

G.  B.  Larson,  WPIX  (TV)  New  York- U.  A.  Latham,  WKRC-TV  Columbus, 
Ohio;  Norman  J.  Livingston,  Gen'l. Teleradio  Corp.,  New  York;  Ernest  B. 
Loveman.  Philco  TV  Bcstg.,  Philadel- 

phia; Lawrence  W.  Lowman.  CBS,  New 
York;  Edward  J.  McCrossin,  DuMont 
TV  Network,  New  York;  James  D. 
McLean,  Philco  Corp..  Philadelphia; 
Myron  Mahler.  Emil  Mogul  Co.,  Clifton, 
N.  J.;  Mary  Mahoney,  Paramount  TV 
Prod.,  New  York;  James  N.  Manilla, 
Cunningham  &  Walsh,  New  York; 
Ernest  A.  Marx,  DuMont  TV,  Clifton,  N. 
J.;  Robert  C.  Mayo,  WOR-TV  New 
York;  Joseph  Merkle,  DuMont  TV  Net- work, New  York;  Harold  H.  Meyer, 
WPOR  Portland,  Me.;  T.  E.  Mitchell, 
WPIX  (TV)  New  York;  Harold  Morgan, 
ABC.  New  York;  Oscar  Morgan,  Para- 

mount TV  Prod.,  New  York;  Wm.  Mor- 
ris. Wm.  Morris  Agency,  New  York; 

Paul  Mowrey,  ABC,  New  York;  Earl 
Mullin,  ABC,  New  York;  Dorothy  Mur- 

phy, WKRC-TV  Cincinnati;  August  Nel- son, AAAA,  New  York;  Arnold  Nocks, 
DuMont  TV,  New  York;  Karl  Norton, 
Abbott  Kimball  Co.,  New  York;  Robert 
J.  O'Connor.  WOR-TV  New  York; Jack  A.  Partington.  Jack  A.  Partington 
TV  Productions,  New  York;  Jack  Pe- ters, Kastor,  Farrell,  Chesley  &  Clifford, 
New  York;  Lewis  E.  Pett.  Allen  B. 
DuMont  Labs,  Clifton,  N.  J.;  Paul  B. 
Phillips,  Aitkin-Kynett  Adv..  Phila- delphia; J.  R.  Poppele.  WOR  New York. 

R  Through  T 
Lewis  C.  Radford,  Allen  B.  DuMont 

Labs,  Clifton,  N.  J.;  Paul  Raibourn, 
Paramount  TV  Productions,  New  York; 
Chris  Rashbaum,  Paramount  TV  Pro- ductions, New  York;  Richard  B.  Rawls, 
ABC.  New  York;  Leonard  Reeg,  ABC, 
New  York;  Robert  H.  Reid.  Intern'l. News  Service.  New  York;  E.  H.  Rietzke, 
Capitol  Radio  Engineering  Institute, 
Washington;  M.  J.  Rifkin.  Ziv  Tele- vision Programs.  New  York;  Stephen 
R.  Rintoul,  WXKW  Albany,  New  York; 
W.  H.  Rivers,  Eastman  Kodak,  New 
York;  Ralph  Rockafellow,  Paramount TV  Productions,  New  York;  Wallace  A. 
Ross,  Ross  Reports,  New  York;  Wilson 
Rover.  Eastman  Kodak  Co..  Rochester, 
N.  Y.;  F.  M.  Russell,  NBC-TV,  Washing- ton; Earl  Salmon,  ABC,  New  York; 
Ernie  Sanders,  Central  Bcstg.  Co., 
Davenport.  Iowa:  Al  Scapone.  McCann- Erickson.  New  York:  Robert  Shelby, 
NBC-TV,  New  York;  George  Shupert, 
Paramount  TV  Productions.  New  York; 
Carleton  Smith,  NBC-TV,  New  York; Walter  Stickel,  DuMont  TV,  Clifton, 
N.  J.;  Theodore  Streibert,  WOR  New 
York;  Alexander  Stronach,  ABC.  New 
York;  Richard  Swift,  CBS,  New  York; 
Hulbert  Taft  Jr..  WKRC-TV  Cincin- 

nati: James  B.  Tharpe,  Allen  B.  Du- Mont Labs.  Clifton.  N.  J.;  Rolland  V. 
Tooke,  Philco  TV  Bcstg.  Corp.,  Phila- 

delphia; Miss  Miriam  Traeger,  Abbott 
Kimball  Co.,  New  York;  Herminio 
Traviesas.  CBS.  New  York. 

U  Through  Z 
Charles  Underhill,  CBS.  New  York; 

Charles  Vanda,  WCAU-TV  Phila- 
delphia; Thomas  Velotta,  ABC.  New 

York:  Hugh  Wagnon.  "The  Easton Express."  Easton.  Pa.;  Sylvester  L. 
Weaver.  NBC-TV.  New  York:  H. 
Edward  White,  Eastman  Kodak,  New 
York:  Arthur  L.  Whiteside,  School  of 
Radio  Technique,  New  York;  Frederic 
Wile.  NBC-TV,  New  York;  Annie 
Laurie  Williams,  Annie  Laurie  Williams 
Inc..  New  York;  Chris  J.  Witting,  Du- Mont TV  Network,  New  York;  Mark 
Woods,  ABC,  New  York;  Emerson 
Yorke,  Emerson  Yorke  Studio,  New 
York;  Frank  Young,  WPIX  (TV)  New 
York. 

3.  R.  Poppele  Will    Baltin  Paul  Raibourn 
President  and  Director  Secretary-Treasurer        Director,  Asst.  Sec.-Treas. 

Ernest  B.  Loveman  Joseph  A.  McDonald  Dr.  Allen  B.  DuMont 
Director  Director  Director 

Registration  for  TEA  Clinic 
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of  a  master  control  board.  None 
of  the  tubes  in  the  picture  or  aural 
transmission  systems  is  expensive, 
the  highest  cost  of  tubes  in  the 
final  amplification  stage  is  approxi- 

mately $48.00.  All  are  cooled  by 
forced  air,  not  water. 

Two  significant  facts  have 
emerged  from  our  reception  tests. 
One  is  that  UHF  is  practically  free 
from  man-made  distortion.  Auto- 

mobile ignition  and  neon  sign  in- 
terference that  tears  a  VHF  pic- 

ture apart  disappears  with  UHF. 
The  other  fact  is  that  UHF  signals 
can  be  received  over  much  longer 

RICHARD  W.  DAVIS,  general  man- 
ager of  WELI  New  Haven,  Conn.,  is  a 

veteran  of  18  years 

in  the  broad- casting  industry. 
He  became  pro- 

gram director  of WMAS  Springfield, 
in  1932.  In  1935 
he  was  appointed 
general  manager 
of  WONS  Hart- 
ford,  and  in  1944 
became  general 

manager  of  WELI. 

Mr.  Davis 

RCA  and  NBC's  Connecticut  Test 
Indicates  Greater  Vistas 

By  RICHARD  W.  DAVIS 

THE  old  saw  that  "television  will 
mean  ruin  for  the  small  broad- 

caster" has  taken  a  bit  of  tempei'- 
ing  lately,  but  it  has  still  left  many 
an  AM  manager  looking  at  the 
future  with  sawdust  in  his  knees. 
In  Connecticut,  however,  v/e  have 
watched  the  growth  and  progress 
of  a  new  television  which  will  open 
vast  areas  of  entertainment,  pub- 

lic service  and  profit  to  present  AM 
broadcasters. 

This  new  television  is  Ultra  High 
Frequency  —  UHF  —  and  it  shows 
great  promise  for  the  future. 

On  appropriately  named  Success 
Hill  in  Bridgeport,  NBC  and  RCA 
have  constructed  their  experimen- 

tal UHF  television  station.  The 
eyes  of  the  radio  and  television  in- 

dustries have  been  on  it,  but  we 
have  been  there  with  our  hands, 
hearts  and  hopes  as  well. 

From  the  time  the  FCC  granted 
the  construction  permit  on  May  4, 
1949,  the  progress  of  the  new  sta- 

tion has  been  closely  followed  by 
us,  and  through  us,  by  the  people 
of  New  Haven.  Our  personnel  have 
made  almost  daily  visits  to  the  mod- 

ern, compact  and  efficient  trans- 
mitter building  with  its  250-foot 

antenna  overlooking  the  Bridgeport 
area,  and  when  the  station  began 
retransmitting  the  test  patterns 
and  programs  of  WNBT  (TV)  New 
York,  one  of  the  first  adapted  re- 

ceivers was  made  available  to  us 
for  tests  in  homes  and  in  our  mo- 

bile unit.  At  this  point  we  are  con- 
fident that  UHF  television  is  a  fact 

and  the  Bridgeport  station  is 
proving  the  feasibility  of  telecast- 

ing in  the  upper  reaches  of  the 
spectrum. 

Success  Seen 

Though  this  UHF  station  has 
been  labeled  "experimental,"  those 
who  have  worked  with  it  so  far  be- 

lieve, as  do  our  engineers,  that  it 
has  come  a  long  distance  from  the 
experimental  stage.  It  is  consid- 

ered to  be  in  the  operational  level; 
the  only  testing  being  done  is  a 
thorough  analysis  of  reception 
characteristics. 

The  equipment  is  comprised  of 
two-thirds  standard   VHF  trans- 

mitting units,  and  the  rest  has  been 
working  economically  and  effici- 

ently. As  for  reception,  our  tests 
have  shown  it  to  be  superior  to  the 
New  York  and  New  Haven  VHF 
signals  in  Bridgeport  when  a  side- 
by-side  comparison  is  made. 
The  equipment  is  compactly 

housed  in  a  small  Cape  Cod  build- 
ing, the  units  arranged  on  two  sides 

distances  than  were  first  thought 
possible.  The  Bridgeport  signal  is 
being  clearly  picked  up  in  Port 
Jefferson,  Long  Island,  20  miles 
away.  An  antenna  on  the  RCA 
Building  in  New  York  City,  50 
miles  away,  is  also  receiving  the 
station. 

In  the  latter  case,  the  antenna 
height  is  the  answer  to  the  recep- 

tion, but  the  clarity  demonstrates  a 
lack  of  rumored  ghosts  and  vari- 

ances supposedly  associated  with 

UHF.  In  any  case,  the  average 
community  is  seldom  more  than  10 
square  miles  in  area,  thus  UHF 
provides  the  answer  to  community 
television — perfect  reception  in  the 

primary  area. 
Since  UHF  will  be  more  of  a 

community  project,  we  look  for 
greater  goodwill  and  greater  spon- 

sor identification  and  support.  The 
proximity  of  other  UHF  stations 

(Continued  on  Telecasting  U7) 

SEU.  FURNITURE  BY  TV 

FURNITURE  DEALERS  are  apt 
to  be  more  receptive  to  television 
as  an  advertising  medium  than 
most  retailers,  BAB's  first  televi- sion Retail  Information  Folder  told 
video  station  sales  forces.  The 
folder  was  mailed  to  stations  fort- 

night ago  [Broadcasting,  Jan.  30]. 
Designed  to  supply  station  sales- 

men with  ammunition,  the  folder 
is  devoted  entirely  to  furniture. 

Copyrighted  by  NAB,  BAB's  par- ent, it  carries  a  January  date  and 
'is  the  first  of  a  series  of  monthly 

releases  on  various  industries. 
In  explaining  the  receptivity  of 

furniture  men  to  video,  the  folder 
says: 
"The  furniture  dealer  has  al- 

ready been  sold  on  television  .  .  . 
more  than  any  other  type  of  re- 

tailer .  .  .  because  a  good  part  of 
his  revenue  in  most  cities  comes 
from  the  sale  of  TV  sets.  He  can 
see  first  hand  the  public  reaction  to 
television.  He  knows,  almost  be- 

fore anyone  else,  the  scope  of 
public  interest  by  the  number  of 

Drawn  for  TELECASTING  by  Sid  Hix 

'And  remember,  kiddies,  thei-e's  a  TV  color  converter  on  every  package 
of  Crispy,  Crackly  Breakfast  Munchies!" 

sets  being  sold  to  his  customers." 
The  point  then  is  made  that  the 

television  set,  which  itself  is  being 
successfully  sold  by  television,  has 
created  a  demand  for  new  types  of 
furniture  —  swivel  chairs,  corner 
tables,  mobile  furniture.  The  sug- 

gestion of  selling  both  the  sets 
and  accessory  pieces  via  TV  should 
be  presented  to  the  retailer-pros- 

pect, the  folder  advises. 
Among  other  suggestions  made 

in  the  folder: 

%  Find  out  the  local  members 
of  the  National  Retail  Furniture 
Assn.  and  tie  in  with  their  nation- 

ally scheduled  promotions. 
#  Women's  programs  can  be 

especially  effective  for  retail  furni- 
ture sponsorship.  NRFA  has  rec- 

ommended such  shows  to  its  mem- bers. 

9  Sell  furniture  retailers  on 
the  value  of  TV  in  pulling  up  the 
"valleys"  in  their  sales  curves, 
pointing  out  that  when  furniture 
sales  are  low  (during  the  early 
months  of  the  year)  .  .  .  TV  view- 

ing is  high. 
The  stations  are  then  advised  to 

use  success  material  to  show  the 
furniture  retailer  that  television 
will  sell  furniture.  The  folder  gives 
one  example  of  a  success  story — 
Castro  Furniture  Co.,  New  York, 
manufacturer  of  hide-away  beds. 

Starting  with  one  one-minute 
film  spot  on  one  station  in  1948, 
Castro  now  buys  $800  worth  of 
video  time  weekly  on  four  New 
York  stations.  During  the  same 
period,  the  company  expanded  from 
one  to  four  floors,  attributing  most 
of  the  rapid  'growth  to  TV. 
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SPOT  ADVERTISERS  IN  1949 

(Compiled  from  Rorabaugh  Reports  on  Television  Advertising) 

Number  of  Stations  Used 
Advertiser  Product  During  Each  Month 

J   FMAMJ   J   AS  OND 
Agency 

Abbotts  Dairy  Ice  Cream 
Accent  Foods  Seasoning 
Acme  Breweries  Beer 

Acme-Evans  Co.  E-Z  Bake Flour 
Admiral  Corp.  Radios, 

TV  Sets 
Aerosweep,   Inc.  TV  Antennas  1 
Aetna  Oil 
Alberts 
Products 

Albin 

11111 1    2    2    2    2    2  Richard  A. 
Foley 

  2    4    1   J.  Walter 
Thompson 

111121111....  Brisacher, 
Wheeler  & 
Staff 

  1   Caldwell, Larkin 
11333466  Kudner 1111 

.1111 
1  1  

Macaroon 
Mix 

Beer 

Enterprises 
Alliance  Mfg. 

Co. 
Allied  Food 
Industries 

Altes  Brewing 
Co. 

Alumeroll 
Prod.  Co. 

Aluminum 
Cooking 
Utensil  Co. 

Ambrosia 
Brewing  Co. 

American  Art 
Co. 

American 
Beauty 
Macaroni  Co. 

American 
Brewery 

American 
Brewing  Co. 

American 
Chicle  Co.' 

American 
Cigarette  & 
Cigar  Co. 

American  Greeting 
Greeting  Cards Publishers 

American  Wizard 
Home  Prod-         Glass  Wax 
ucts  Corp. 
American   

Kitchens 
American  Chinaware 
Limoge  China 

American  Maize  Desserts 
Products 

American  Patterns 
Mitchell 
Fashion  Publ. 

American  Oil       Gas,  Oil 
Co. 

American  Meat 
Packing  Co. 

Gas  &  Oil 
Portland    5  4 
Punch 

Jiffy  Stitcher   1  .. 

Stewart  Dreier 
L.  W.  Ronsh H.   C.  Morris 

1  Smith,  Bull  & McCreery 
Tenna   Rotor   3    8  15  19  27  38  42  Foster  & 

Davies 
3    3    5    6    7    7    3   Byrne, Harrington 

&  Roberts 
  1..    2    2    1    1..  McCann- Erickson 

Awnings 

Wearever 
Aluminum 

Beer 

Lighters 

Beer 
Beer 

Gum 

Pall  Mall 

1   Direct 

  1  1 Fuller  &  Smith 
&  Ross 

1    1    1    1    4    4    4  Malcolm-  ■ Howard 
  G.  G.  Felt 

  1    1    1    1    1    1  Dan  B.  Miner 

333322233333  Elmer  O.  Free 
  11211222  Walker Saussy 

112676644333  Badger  & Browning  & Hersey 

  4  20  20  21  30  30  30  31  31  Sullivan, Stauffer, 
Colwell  & 
Bayles 

  1    1    1  Fuller  &  Smith &  Ross 

..    1   1    1    1    1   Earl  W. Bothwell 

  1  . .  . .   Ruthrauff  & 
Ryan 1   Direct 

  1   Kenyon  & Eckhardt 
1    1   Erlicht  & Neuwirth 

11111111 

12    2  Joseph  Katz 

Wine 
American 
Tobacco  Co 

American 
Wine  Co. 

Ames,  Elizabeth  Perfume 
Co.  Atomizers 

Amurol  Prod.  Toothpaste 
Co. 

Andrea  Radio  Radios, 
Corp.  TV  Sets 

Anheuser-  Beer 
Busch 

Apex  Electric  Washers 
Mfg.  Co. 

Arnold  &  Aborn  Aborn's Coffee 
Arnold  Bakers 

1111  Winius- 

Drescher- Brandon 
Lucky  Strike  21  26  27  27  28  39  40  40  40  39  49  41  n.  W.  Ayer  & Son 

  1  Foote.  Cone  & Belding 

1   Ray  Hirsch 
  5  Jones  Frankel 

1    1  \.   Royal  & de  Guzman 
1   D'Arcy 

1  2 
1  1 

Arrow  Petro- 
leum Co. 

Art  Instruction 
Inc. 

Artistic  Foundation 
Foundations  Garments 

Artra  Cosmetics  Shampoo 
Asam  Brothers  Wallpaper 
Assoc.  Hospital  Health Service  Insurance 
Atchison,   
Topeka  & 
Santa  Fe 
Railroad 

Athletic    Supply  Sports  Equip. Co. 

2   Meldrum  & Fewsmith 
1    1    1    1    1  ..    1    1    2    2  French  & Preston 

Bread    1    1    4  Benton  & Bowles 
Oil    Ill  easier.  Hemp- stead & 

Hanford 
Home-Study    1    1   Knox  Reeves 

111111   556  Hirshon-  Gar- field 
  2    1    1    1....   Abbott  Kim- 

ball 1   Gray  &  Rogers 
  Malcolm- Howard 

  12   2  Leo  Burnett 

2    2  2 

Atlantic 
Brewing  Co. 

Atlanta  Coca- 
Cola  Bottling Co. 

Atlantic  Co. 
Atlantic 
Refining  Co. 

Atlantic  Syrup 
Refining  Corp. 

Atlas  Brewing Co. 

Beer 

Coca-Cola 

Beer 

Gas,  Oil 
Chocolate 

Syrup 
Beer 

Wendt 
2222111111   W.  B.  Doner Direct 

22334333 

  1  1 
1    2    2    2    3  1.... 

Ill   Hugh  A. Deadwyler 
1    1  . .   N.  W.  Ayer  & 

Son 1    3   3  J.  Robert Mendte 

TV'S  GROWTH  IN  '49 By  BRUCE  ROBERTSON 
DURING  1949  commercial 
television  more  than  doubled 
the  number  of  stations  in 
operation — from  41  on  the  air 
in  December  1948  to  98  a  year 
later.  The  number  of  market 
areas  whose  residents  received 

program  service  from  these 
stations  in  the  same  period  in- 

creased from  23  to  57.  And 
gross  TV  time  sales  rose,  according 
to  Telecasting  estimates,  from 
$8.7  million  in  1948  to  |24.75  mil- 

lion in  1949  [Broadcasting,  Jan. 23]. 

An  overall  picture  of  last  year's 
grovi^th  of  commercial  television 
may  be  obtained  from  a  study  of 
the  monthly  Rorabaugh  Reports  on 
Television  Advertising.  Based  on 
data  provided  by  the  TV  stations 
and  networks,  these  reports  list  the 
network,  spot  and  local  TV  adver- 

tisers, the  products  advertised  and 
the  programs  or  spots  used  to  con- 

vey those  sight-and-sound  adver- 
tisements to  the  television  au- 

dience. These  records  are  not 
.absolutely  complete,  as  not  all 
stations  report  every  month,  but 
they  ai'e  complete  enough  to  give  a 
reasonably  accurate  picture  of  the 
development  of  video  advertising. 

While  full  lists  of  the  network 
and  spot  advertisers  on  television 
during  1949  are  printed  elsewhere 
in  this  issue  (the  network  list 
starting  on  Telecasting  9,  the  spot 

list  on  this  page),  the  year's  growth is  summarized  in  the  tables  on  this 
page,  comparing  the  records  of  the 
final  month  in  1948  and  in  1949. 

Table  I,  analyzing  television's network  and  spot  advertisers  by 
product  groups,  shows  that  the 
number  of  TV  network  advertisers 
rose  from  37  in  December  1948  to 
72  in  December  1949.  In  the  week 
of  Dec.  5-11,  1948,  41  stations  re- 

ported 211  spot  advertisers.  A 
year  later,  Dec.  4-10,  1949,  89  sta- 

tions reported  416  spot  advertisers. 
The  changes  in  rank  order  of  the 

various  product  classes  perhaps 
provide  an  indication  of  the  even- 

tual pattern  of  TV  as  an  advertis- 
ing medium.  Or  it  may  merely 

indicate  that  this  new  medium  is 
still  in  a  state  of  flux.  Certainly, 
the  December  1949  rank  order  is 
quite  different  from  that  of  a  year 
earlier. 
Among  network  advertisers  in 

December  1948,  radio  and  video  set 
manufacturers  ranked  first,  as 
against  a  tie  with  automotive  com- 

panies for  third  place  in  December 
1949,  when  foods  were  first,  as 
against  second  place  the  year  be- 

fore. Smoking  materials  - —  ciga- 
rettes, chiefly — ranked  second  in 

the  network  list  in  December  1949, 
with  toiletries  and  gasoline  and 
motor  oil  tied  for  fifth  place.  This 
is  reasonably  close  to  the  rank 
order  of  the  various  product  groups 
on  the  radio  networks. 

Food  Advertisers  High 
Food  advertisers  also  topped  the 

TV  spot  list  in  December  in  both 
1948  and  1949.  In  the  final  month 
of  1948,  apparel  advertisers  ranked 
second,  beer  and  wine  third,  house- 

hold equipment  fourth  and  radios 
and  TV  sets  fifth.  A  year  later, 
beers  and  wines  had  moved  up  to 
second  place,  with  household  equip- 

ment third,  candy  and  soft  drinks 
fourth  and  toiletries  fifth. 
A  diff'erent  sort  of  analysis  is 

off'ered  by  Table  II,  which  com- 
pares the  number  of  accounts — net- 
work, spot  and  local — using  video 

time  in  each  of  the  country's  TV 
markets  during  the  final  month  of 
1948  and  of  1949.  In  the  network 
list,  each  sponsored  program  is 
considered  as  a  separate  account, 
so  that  an  advertiser  with  two  net- 

work TV  shows  is  counted  twice. 
In  the  spot  and  local-retail  lists, 
each  product  campaign  is  consid- 

ered to  be  an  account. 
The  more  than  doubling  in  the 

Table  I 

TV  ADVERTISERS  BY  PRODUCT  GROUPS 

1949,  vs.  Dec.  5-11,  1948) 
Network 

Dec.  49  Dec.  48 Spot Dec.  49  Dec.  48 

(Cont-'nued  on  Telecasting  3i) 

(Dec.  4-10, Product 

Agriculture   
Apparel   Automotive   
Beer  &  Wine  
Building  Materials  
Confectionery  &  Soft  Drinks  
Consumer  Services..  
Drugs  &  Remedies!  Financial   
Food  &  Food  Products  
Gasoline,  Oil  &  Fuels  
Household  Equipment  
Household  Furnishings  
Insurance   
Jewelry   
Office  Equipment  &  Stationery... 
Publishing   
Radios,  TV  Sets*  Retail  Stores  
Smoking  Materials  
Soaps,  Cleansers  &  Polishes  
Sporting  Goods  &  Toys  Toiletries   
Transportation   
Miscellaneous   

Totals  

*  These  advertisers  also  advertise  household  equipment  on  their  TV  programs. 

2 
3 

'3 

14 

28 

7 3 9 8 
4 99 27 

7 
2 23 9 

2 2 
3 

'4 

8 4 
1 3 
9 

'5 

112 

34 

6 2 11 7 
2 3 30 16 
4 1 8 9 

2 
3 

"i 

'9 

10 
1 4 2 

2 3 

'7 

6 10 12 
1 

8 

'2 

13 

8 
2 1 16 3 
3 3 8 8 
6 3 

17 

7 
8 2 

i 7 3 
72 

37 

416 

211 

February  6,  1950 BROADCASTING    •    Page  42 



$ales.  Outlets,  Markets  More  Than  Double 

numbei-  of  cities  with  TV  service 
during  1949  is  naturally  reflected 
in  the  distribution  of  business 
among  these  markets.  New  York, 
which  ranked  first  in  number  of 
total  advertisers  in  December  1948, 
had  dropped  to  fourth  place  by 
December  1949,  despite  an  increase 
in  TV  accounts  from  179  to  242. 
Los  Angeles,  which  ranked  sixth 
in  December  1948,  with  59  accounts 
on  its  three  stations,  a  year  later 
was  in  first  place,  with  325  ac- 

counts on  the  seven  stations  now 
providing  TV  service  in  that  area. 

Philadelphia,  which  ranked  sec- 
ond in  number  of  TV  accounts  in 

December  1948,  dropped  to  third  a 
year  later,  being  passed  by  Chicago 
which  had  ranked  only  seventh  the 
previous  year.  Baltimore  mean- 

while dropped  from  third  to  fifth 
place  among  all  TV  cities. 

When  the  network,  spot  and  local 
accounts  are  considered  separately, 

the  relative  city  standings  are  even 
more  varied.  New  York  and  Phila- 

delphia were  tied  for  first  place  in 
number  of  network  accounts  in 
December  1949,  with  Chicago  third. 
New  York  also  led  the  spot  list, 
with  Chicago  second  and  Los  An- 

geles third.  Los  Angeles,  first  in 
number  of  local  TV  accounts  by  a 
more  than  two-to-one  margin  over 
second  place  Chicago  (202  to  89), 
ranked  no  better  than  21st  on  the 
network  list,  lacking  cable  or  re- 

lay connections  with  the  east  where 
most  of  today's  TV  network  pro- 

grams originate. 
A  month-by-month  analysis  of 

the  number  of  TV  markets  and 
stations  supplying  data  for  the 
Rorabaugh  TV  reports  since  their 
inception  in  June  1948,  showing 
also  the  number  of  network,  spot 
and  local  accounts  reported  each 
month,  is  given  in  Table  IIL 

TV  ADVERTISING  BY  MARKETS 

City 

Albuquerque*   Atlanta   
Baltimore   
Binghamton*   
Birmingham   
Bloomington   
Boston   
Buffalo   
Charlotte   
Chicago   
Cincinnati*   
Clevelandt   
Columbus*   
Davenport   
Dayton*   Detroit   
Erie   
Ft.  Worth-Dallas   
Grand  Rapids   
Greensboro   
Houston   
Huntington   
Indianapolis   
Jacksonville   
Johnstown   
Kansas  City   
Lancaster   
Los  Angeles   
Louisville   
Memphis   
Miami   
Milwaukee   
Minneapolis-St.  Paul. New  Haven   
New  Orleans   
New  York   
Oklahoma  City   
Omaha   
Philadelphia   
Phoenix*   
Pittsburgh   
Providence   
Richmond   
Rochester   
St.  Louis   
Salt  Lake  City  
San  Antoniot   
San  Diego   
San  Francisco   
Schenectady   
Seattle   
Syracuse   
Toledo   
Tulsa   
Utica   
Washington   
Wilmington   

Dec.  4-10,  1949,  vs.  Dec.  5-11,  1948) 
No.  of     Number  of  Accounts  Local- 
Stations    Network        Spot  Retail 
Dec  Dec.  Dec.  Dec.    Dec.  Dec.  Dec.  Dec. 
49      48       49      48         49      48  49  48 

Total 
Dec.  Dec. 49  48 

27 
79 
5 

17 
2 

72 47 

16 
76 63 

72 
62 
5 13 

79 45 

22 
24 
11 
19 
6 17 

13 
18 

13 
41 
35 
20 
21 
16 49 

29 46 

20 
85 15 

20 85 

4 43 

38 43 
41 

51 15 
3 15 

26 
45 

22 
19 
39 
4 

24 

84 31 

3 
33 

32 5 

3 
6 
4 

37 

34 

26 

27 
1 

35 

23 

45 

4 
67 

34 7 97 
17 49 

19 
2 13 

48 

11 

21 3 3 
17 
6 

17 
3 .  6 

13 15 

88 15 

9 
11 

29 27 23 

.  14 
105 

U 
9 

77 
1 

20 
21 13 

11 
33 
7 

31 14 
9 

13 
17 
5 
7 

44 
5 

9 

31 

18 
11 

21 

26 

5 

82 45 

15 

4 

26 

57 
73 

21 
4 

47 

58 
9 

89 
10 

53 
67 
9 

25 

66 

44 
40 
19 
8 
7 

22 
26 

35 
202 
21 
24 
57 
49 

36 
16 
26 
52 
30 
22 

83 

26 
11 
7 

16 

24 

48 

22 

34 

22 

16 
19 

54 
15 
27 
63 

14 

40 

11 

16 
2 
3 

23 

31 
7 

29 
7 

14 

60 

46 

7 
10 

5 
18 19 

35 

107 
200 

5 
44 
10 

186 139 

32 
262 
90 

174 148 16 

51 

193 

100 
83 
46 
22 
43 

34 
60 
24 
30 

34 
91 

325 
56 

54 
84 127 

92 
85 
60 

242 
56 

51 
245 

89 
70 
63 

68 108 

70 45 

91 

81 

47 

51 
110 

24 
58 

191 
50 

20 
104 

61 
24 

58 
27 
19 

49 15 

59 
15 

42 

14 
22 

179 

125 

41 

27 
17 

39 
26 

29 

96 

tStations  WXEL  (TV)  Cleveland  and  WOAI-TV  San  Antonio  were  not  active 
commercially  during  sample  week,  Dec.  4-10,  1949,  and  therefore  not  repre- 

sented in  the  spot  and  local-retail  columns. 
♦Stations  KOB-TV  Albuquerque,  WNBF-TV  Binghamton,  WCPO-TV  Cincinnati, 
WLWT(TV)  Cincinnati,  WLWC(TV)  Columbus,  WLWD(TV)  Dayton,  KPHO-TV 
Phoenix,  did  not  report  spot  and  local-retail  business  for  the  sample  week, 
Dec.  4-10,  1949. 

Table  III 
REPORT  ANALYSIS 
SUMMARY  OF  DATA 

NO.  OF  ACCOUNTS 

National- 
Report  of 1948 
June 

July 

August 
September October November 
December 

Reporting Reporting 

Regional Local- 

Markets Stations Network 

Spot 

Retail 

Total 

11 

20 

14 

76 

144 234 

16 26 

14 

113 153 

280 
19 32 

18 

122 197 

337 

19 

32 

21 119 

236 

376 
21 

37 

33 181 

281 

495 
21 37 

37 

216 373 

626 

23 

41 

37 

230 413 680 
1949 January 

27 46 

33 

225 

469 

727 

February 
30 54 

46 

258 

614 

918 

March 30 55 50 267 711 

1028 

April 

32 

59 57 

291 877 

1225 May 

34 

59 

57 328 958 
1343 

June 38 65 54 

324 

1055 
1433 

July 

August 
September October November 
December 

38 
40 

43 

47 
51 
53 

66 

71 

76 

82 
86 

89 

42 

32 

59 
76 
78 

89 

299 
301 
337 
399 
420 
427 

1028 

1082 
1141 1416 

1697 
1800 

1369 

1415 
1537 
1891 2195 

2316 

NETWORK  ADVERTISERS  IN  1949 

(Compiled  from  the  Rorabaugh  Reports  on  Television  Advertising) 
(Dates  are  1949  unless  otherwise  noted.) 

#  Program  is  broadcast  every  other  week. 
R  Program  resumed  after  hiatus. 
(D  Co-Sponsored. 

Network  &  No. 
JtrLKJ^LaiH    \  ±  llliKi Stations Product per  Week,  Hr.  Min.) (Start  &  End) 

Agency 

Admiral  Corp. Broadway  Revue 
DuM-17 

Kudner 
i  1  -nn^ ^  L  .uu; M    9Q  R.Qi ^ 1 -io  D-o ) 

Ranges,  Refrigera- 
tors 

Broadway  Revue NBC-25 
Kudner 

(1:00) (1-28—6-3) 
Hopalong  Cassidy NBC-35 Kudner (1:00) (6-10—8-19) 
Stop  the  Music 

ABC-21 
Kudner (0:30) (5-5—,  .) 

Lights  Out NBC-33 Kudner 
(0:30) (11-7—  .  ,) 

Allis-Chalmers Int'l  Livestock  Show NBC-25 Bert  S.  Gittens Tractors (1:00) (11-29  only) 

American  Bakeries Lone  Ranger 
ABC-5 

Tucker  Wayne 
Bread  &  Cake (0:30) (10-6—  .  .) 

American  Cig.  &  Cig. Big  Story NBC-35 SSC&B Pall  Malls 
(0:30#) (9-16—  ) 

American  Oil Football  Games 

CBS-9 

Katz Amoco  Gas  &  Oil (3:00) 
(10-29  only) 

Boxing  Bouts 
NBC-11 

Katz 
(2:00) 

(2-26  only) 

American  Tobacco Your  Show  Time NBC-33 N.  W.  Ayer 
Lucky  Strikes (0:30) (1-21—7-22) 

Football  Games NBC-12 N.  W.  Ayer 
(3:00) (9-24—11-24) 

P.  Ballantine Tournament  of 
CBS-11 JWT 

Beer  &  Ale Champions (1-19—5-4) 
(2:00) 

International  Boxing 
CBS-11 JWT 

Club (10-5—.  ,  .) 
(1:00) 

Barbasol  Co. The  Week  in  Review 

CBS-4 

Erwin-Wasey 
Shaving  Cream (0:15) 

1-1—7-17 

(R  9-11—  .  .) 
Erwin-Wasey 

Bates  Fabrics Girl  About  Town NBC-16 Jas.  P.  Sawyer Bates  Textiles (0:20) (1-1^-24) 
Bell  &  Howell Action  Autographs 

ABC-5 
Henri,  Hurst  & Cameras,  Projectors (0:15) (4-24—.  .  .) 
McDonald 

Bigelow-Sanford Bigelow  Show NBC-33 
Y&R 

Carpets 
(0:30) 

(1-1—7-14) 
(R  10-5—.  .) Blatz  Brewing Roller  Derby 
ABC-13 

KFC&C 
Beer (2:00) (9-29—.  .  .) 

Bonafide  Mills 
Linoleum 

Bond  Clothes 
Wearing  Apparel 

Bristol-Myers 
Vitalis,  Sal  Hepati- ca,  Ipana 

Ipana 
Vitalis,  Mum,  Etc. 

Brunswick,  Balke, 
Collender  Co. 
Bowling  Equip. 

Canada  Dry 
Ginger  Ale 

Stop  Me  if  You've  NBC-22              S.  R.  Leon 
Heard   This   One  (1-28—4-1) (0:30) 

Theatrical  Agency  NBC-27              S.  R.  Leon 
(0:30)  (4.i_7.i8) Bonny  Maid  Floor  NBC-36              S.  R.  Leon 
Show  (8-26—...) (0:30) 

Sport  Highlights 
of  NBC-20 Cayton the  Week (10-14—. . .) (0:05) 

Break  the  Bank 
ABC-10 

DC&S 
(0:30) (1-1—9-23) 

Lucky  Pup 

CBS-11 
DC&S 

(0:30) (6-28—  ) 

Break  the  Bank NBC-17 
DC&S 

(0:30) 
(10-5—.  .  .) 

Bowling  Matches DuM-20 Al  P.  Lefton 
(1:30) (12-8—12-11) 

Super  Circus ABC-12 
Matlies 

(0:30) 
(4-3—  .  .) 
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Today's  Text AN  ERUDITE  observer  of  the  TV  scene  sums 

.1-  up   the  allocations  dilemma  this  way:  "It 
I-  comes,  I  think,  to  this:  The  FCC  is  holding  up 

the  development  of  the  monochrome  television 
service  whilst  it  tries  to  decide  whether  or  not 
industry  is  holding  up  the  development  of  the 
color  television  service.  See  Matthew  VII :3."* 

*  "And  tvhy  beholdeth  thou  the  mote  that  is 
in  thy  hr other's  eye,  but  consider eth  not  the 
beam  that  is  in  thine  own  eye?" 

Figures  Don't  Lie,  But- BEST  INDEX  to  the  amazing  strides  made 
'  by  television  in  the  past  few  months  is  the 

weekly  set  summary  published  on  our  Tele- 
STATUS  page.    Current  tabulations  show  the 

v.  number  of  receivers  in  operation  is  over  the 
'   four  million  mark. 

This  is  an  important  figure — this  total  num- 
ber of  sets  in  actual  use  in  the  United  States. 

■'.  It  is  the  circulation  denominator  of  the  me- 
dium.    From  it  an  advertiser  can  compute  the 

;;.  number  of  televiewers  in  any  given  market. 

'  -  Because  of  its  importance  it  is  imperative 
that  this  figure  be  accurate  and  impartial. 

There  is  today  lack  of  uniformity  in  the 
methods  of  computation.    In  many  markets, 

j  such  as  Washington  and  Baltimore,  the  set 
count  is  accurately  estimated  at  regular  inter- 

vals by  an  independent  and  unbiased  commit- 
tee. The  reports  are  figured  on  the  basis  of 

distributors'  and  dealers'  sales,  on  power  com- 
pany estimates,  and  are  often  audited  by 

periodic  coincidental  telephone  surveys.  Such 
a  check  recently  by  WTMJ-TV  Milwaukee 
showed  the  percentage  of  error  on  the  station's calculations  as  only  .3  of  1%. 

Then  there  is  the  other  extreme — the  station 
where  management  is  so  concerned  with  an 
attractive  set  census  figure  that  they  throw 
accuracy  to  the  winds.  Such  a  short-sighted 
policy  usually  backfires. 

Television  badly  needs  a  standardized  and 
practical  formula  which  can  be  applied  in  every 
market  where  a  station  is  in  operation.  No 
cumbersome  and  expensive  machinery  is  neces- 

sary— merely  a  set  of  standards  which  can  be 
adhered  to  by  each  reporting  agency  so  that 
clients  can  have  faith  in  the  results. 

The  need  is  a  challenge  to  telecasters.  It 
necessarily  means  teamwork  among  competi- 

tors. But,  in  the  end  result,  it  will  bring  con- 
fidence in  the  integrity  of  TV's  vital  statistics. 

TV  Taste 

IT  IS  NOT  a  fanciful  exaggeration  to  report 
that  unless  measures  are  taken  to  prevent 
repetition  of  recent  lapses  in  program  stand- 

ards, the  television  art  is  inviting  trouble. 
Without  identifying  specific  instances  of 

questionable  presentations,  it  can  be  remarked 
that  their  number  is  enough  to  warrant  con- 

cern. Responsible  telecasters  will  have  to  take 
serious  notice  of  the  condition. 

Counteraction  might  lead  to  hamstringing 
■  creativeness.  It  can  be  avoided  if  individual 
telecasters  are  willing  to  discipline  themselves. 

Good  taste  is  hard  to  define  in  a  paragraph. 
Perhaps  it  can  be  said  that  a  good  way  to  judge 
the  acceptability  of  a  program  is  to  remember 
that  the  television  audience  is  not  ten  rows  of 

bald  heads  at  Minsky's,  a  table  of  tipsy  cele- 
brants in  a  saloon  or  a  theatre  full  of  sophisti- 
cates. The  television  audience  is  a  family  in  a 

living  room. 

Frostbitten 

JUST  14  MONTHS  ago  TBA  met  in  annual 
convention  in  New  York  to  chart  the  course  of 
the  fastest  moving  object  since  science  learned 

to  measure  the  speed  of  light.  Then  the  FCC's freeze  on  TV  allocations  was  less  than  three 
months  old.  It  was  to  be  thawed  in  six  months 
— there  was  hope  it  would  be  done  not  later 
than  February. 

Another  whole  year  has  elapsed  since  that 
target  date.  And,  from  all  outward  appear- 

ances, the  only  way  the  video  ice-jam  can  be 
broken  in  the  foreseeable  future  is  by  legisla- 

tive blasting. 
Much  has  transpired  since  the  FCC,  on  that 

eventful  September  day,  decided  it  would  redo 
the  admittedly  faulty  TV  allocations  to  catch 
up  the  errors  in  separation  and  to  open  new 

bands  which  would  make  possible  a  "truly 
nationwide"  competitive  service. 

Actually  that  which  has  happened  is  mere 
side-show.  The  main  event  isn't  even  definitely 
booked.  The  FCC  was  diverted  into  color-TV. 
It  did  not  want  to  see  the  public  mulcted  into 
buying  prosaic  black-and-white  receivers  when 
color  might  be  just  around  that  corner. 

But  the  amazing  thing  is  that  the  public 
doesn't  seem  a  bit  concerned.  Wherever  peo- 

ple are  exposed,  whether  by  coaxial  cable,  by 
microwave  relay  or  by  kinescope-recording, 
they  clutch  TV  to  their  bosom.  Even  with  a 
freeze,  and  with  less  than  100  stations  on  the 
air  in  58  markets,  4,000,000  receivers  have  been 
sold  to  the  tune  of  about  $1  billion. 
When  the  TBA  last  met  there  were  41  sta- 

tions on  the  air  and  fewer  than  700,000  re- 
ceivers. Under  existing  authorizations,  there 

can  be  only  111  stations — all  authorized  prior 
to  the  freeze  and  of  which  99  are  on  the  air. 

Yet  TV  is  expected  to  double  its  set  popula- 
tion in  1950,  with  output  expected  to  reach 

4,000,000  units.  The  price  trend  is  down,  and 
color  or  no,  the  public  has  indicated  that  it  will 
buy  TV  if  signals  are  within  eyeshot. 

Solutions  galore  have  been  proposed.  The 
Commission  has  seldom,  if  ever,  been  called 
upon  to  handle  a  hotter  issue.  It  is  under  the 
gun  of  the  Senate  Interstate  &  Foreign  Com- 

merce Committee,  which  has  ensconced  itself 
as  a  sort  of  super-FCC.  And  now  the  House 
Committee  is  seeking  to  muscle  in,  evidently 

under  the  tutelage  of  some  of  the  FCC's  own 
legal  minions. 

It  is  still  our  view  that  if  the  FCC  thawed 
the  freeze,  a  substantial  number  of  the  333 
pending  applicants  would  drop.  Where  there 
are  conflicts  hearings  must  be  held  anyway. 
No  decision  will  be  reached  on  color  standards 
until  comparative  showings  and  the  rest  of  the 
color  hearings  are  out  of  the  way,  which  prob- 

ably won't  be  until  spring,  and  the  decision 
itself  may  come  much  later. 

It  seems  obvious,  moreover,  that  the  six- 
megacycle  channel  width  will  be  adopted  for 
color  as  well  as  black-and-white.  There  remain 
the  precise  standards  to  be  adopted.  Certainly 
the  public  isn't  being  gypped  when  people  snap 
up  TV  receivers  as  soon  as  service  is  available. 

Those  willing  to  risk  capital  should  be  ac- 
commodated. If  additional  VHF  channels  be- 

come available  through  realignment  of  fre- 
quencies now  occupied  by  government  immedi- 

ately adjacent  to  the  present  band,  the  law  of 
supply  and  demand  will  take  over.  If  the  UHF 
is  workable,  there  will  be  bids  for  its  use. 

A  mere  111  stations  in  70-odd  markets  aren't 
going  to  provide  "truly  nationwide  service"  or 
permit  development  of  competitive  networks. 

TV  can't  wait  for  a  "planned  economy."  If 
sound  broadcasting  had  waited  for  the  Govern- 

ment to  devise  model  allocations  through  serv- 
ice prefabricated  for  every  trading  area  of  the 

nation,  the  gooseneck  speaker  and  three-dial 
tuning  probably  would  still  be  in  vogue.  , 

A  Richmond  Radio  Pioneer 

Leads  the  Way  in  TV 

RICHMOND  gave  birth  to  telecasting- broadcasting's  giant  baby — at  WTVR 
(TV)  on  April  22,  1948.  In  a  few 

months  from  now,  WTVR  will  be  two  years 

old,  and  Virginia's  only  television  child  prom- 
ises to  break  into  the  profit  column  before  the  i 

year's  end. 
It's  not  surprising  that  perhaps  the  greatest 

electronic  feat  in  history  was  introduced  to 
Virginians  by  a  radio  pioneer  and  maker  of 
broadcasting  history  in  the  home  state  of  the 
Presidents. 
WTVR's  interest  in  television  antedates 

more  than  a  decade.  As  early  as  1989  when 
television  was  less  than  an  infant,  Wilbur  M. 
Havens,  owner  and  founder  of  the  station, 
joined  an  RCA  engineer  in  TV  tinkering  at Atlantic  City. 

Even  in  those  days,  Mr.  Havens  had  visions 
of  presenting  this  new  sight  and  sound  offshoot 
of  broadcasting  to  Old  Dominionites,  who  tra- 

ditionally are  quite  addicted  to  historic  events. 
This  is  the  same  Wilbur  Havens,  holder  of  a 

first  class  engineer's  license  since  1925,  who 
built  Havens  &  Martin  Inc.'s  AM  station's 
(WMBG)  first  transmitter  on  his  kitchen  table 
one  year  later.  Mr.  Havens  also  is  president 
and  general  manager  of  WCOD  (Capital  of 

Old  Dominion) ,  Virginia's  first  FM  station, 
which  he  helped  place  in  operation  in  October 
1946  with  a  radiated  power  of  47  kw.  WCOD 
maintains,  an  18 hour  per  day  program 
schedule,  offering  separate  and  duplicate  pro- 

gramming with  WMBG. 
On  April  26,  1944,  Havens  &  Martin  filed 

an  application  for  a  television  station  in  Rich- 
mond. This  statement  of  intentions  soon 

started  the  city  talking  when  a  public  an- 
nouncement was  aired  over  WMBG  and  full 

page  newspaper  ads  saluted  the  advent  of 
Virginia's  first  TV  outlet.  Mr.  Havens  in  that 
year  let  it  be  known,  in  no  uncertain  terms, 
that  the  former  capital  city  of  the  Confederate 
States  had  its  video  future  planned. 
With  an  eye  focused  on  untold  possibilities 

foreshadowed  by  the  new  media,  Mr.  Havens 
in  1944  said: 

"Of  all  post-war  developments  promised,  by 
progress,  in  the  art  of  science  and  radio,  tele- 

vision shows  the  greatest  opportunity.  Televi- 
sion will  open  a  new  era  of  broadcasting  enter- 

tainment, information  and  education  to  the 
home.  Furthermore,  it  will  be  a  development 
of  great  economic  and  social  significance  to 
labor,  industry  and  government. 

"In  the  immediate  post-war  era,  NBC  will 
deliver  sight  and  sound  television  programs 
of  the  world's  best  entertainment,  sports  events 
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and  educational  features  to  you  in  Virginia 
and  Richmond  through  the  medium  of  WTVR's television  transmitter. 

"I  promise  you  the  best  in  television  of  the 
future,  even  as  WMBG  listeners  will  receive 
the  best  in  radio  today." 

*    *  * 

ABOUT  two  years  later,  on  May  16,  1946, 
J\.  Richmond's  stake  in  post-war  video  was 
assured  when  WTVR's  construction  permit 
was  granted.  It  was  the  first  TV  grant  in 
Richmond  and  in  the  state,  and  one  of  the  first 
six  TV  grants  in  the  nation. 

From  that  time  on,  it  was  literally  18  hours 

Ij  per  day  devoted  to  the  station's  construction. The  transmitter  building,  which  houses  AM, 
j|   FM  and  TV  facilities,  had  to  be  more  than 
'    doubled  in  size,  a  television  studio  had  to  be 

completed  and  a  film  projector  and  control 
I   room  constructed  and  equipped.  Associated 
j   circuits  and  equipment  were  to  be  installed 
!   for  permanent  use.     In  order  to  fulfill  the 

promise  made  the  people  by  Mr.  Havens,  con- 
tinuous research  was  conducted  to  assure  the 

finest  in  services.    Today,  the  station's  studio 
I    building  stands  as  a  remarkable  architectural 

as  well  as  broadcasting  unit.    It  was  voted 
]    one   of   nine   most  noteworthy   examples  of 
I    modern  architectural  designs  by  Architectural 

Record. 

Pre-"T-Day"  preparations  were  carefully 
j    and  intricately  keyed  to  public  information. 

An  aggressive  educational  and  promotional  TV 
I    campaign  featuring  periodic  reports  via  radio 

and    newspaper    kept    residents    posted  on 
WTVR's  progress. 

Several  months  before  the  approach  of 
"T-Day,"  an  elaborate  series  of  television 
manufacturer,  distributor  and  dealer  meetings 
were  held  in  the  station's  auditorium.  These 
served  to  educate  the  set  handlers  in  all  phases 
of  merchandising  and  public  service,  thus  pav- 

ing the  road  for  the  smooth  flow  of  receivers 
to  consumers  once  the  debut  date  was  an- 
nounced. 

Finally,  with  the  announcement  of  "T-Day," 
the  heavens  nearly  broke  with  promotional 
rain  in  Richmond.    Radio,  direct  mail,  news- 

paper, posters,  traveling  news  signs,  counter 
cards  and  window  space  blanketed  the  eastern 

I    section  of  the  Cavalier  State  for  two  straight 
weeks.   When  the  storm  subsided,  WTVR  made 
its  debut  with  an  inaugural  program  extending 

i    from  7:30  p.m.  to  12:15  a.m.    On  the  program 
I   were  the  state's  governor,  the  mayor  of  Rich- 
;    mond,  WTVR  and  NBC  officials  and  other  rep- 
'    resentatives  and  dignitaries  from  the  industry. 

Bulk  of  the  programming  consisted  of  live 
studio  productions. 

Over  2,000  people  were  invited  to  look  over 
the  studios  during  the  evening.  TV  dealers  in 
the  city  held  open  house  and  capacity  crowds 
caught  their  first  glimpses  of  video.  Initial 
programming  by  the  station  was  two  hours  in 
the  evening,  7:15  to  about  9:30,  Tuesday 
through  Sunday,  and  made  up  principally  of 
live  studio  shows. 

ANOTHER     landmark    for     WTVR  was 
reached  in  June  1948  when  the  station 

linked  with  the  NBC-TV  Network  and  coinci- 

dentally  became  a  pioneer  NBC  interconnected 
affiliate.  It  was  this  month  that  the  station 
presented  a  complete  coverage  of  the  Republi- 

can National  Convention.  That  day,  June  23, 
WTVR  was  on  the  air  from  9  a.m.  to  3:09  a.m. 
A  month  later,  the  station  carried  the  activities 
of  the  Democratic  National  Convention. 

Set  distribution  in  the  WTVR  area  has  in- 
creased 20-fold  from  1,000  sets  in  1948  to 

nearly  21,000  today.  These  figures  show  that 
Virginians  are  becoming  more  and  more  video- 
conscious. 
WTVR  has  come  a  long  way  since  its  first 

thrust  into  commercial  television.  Now  the 
station  operates  an  average  of  42%  hours 
weekly.  Minimum  operating  schedule  is  5- 
10:30  p.m.  Network  programs  occupy  periods 
of  from  5-6  p.m.  and  7-10:30  p.m.  with  local 
programming  confined  to  the  6-7  p.m.  hour 
and/or  before  5  p.m.  At  present,  there  is  a 
total  of  82  commercial  accounts  on  WTVR  with 
the  breakdown  showing  the  network  placing 
the  greatest  chunk  (46),  with  local  (21) 
totaling  greater  in  number  than  national  (15). 
WTVR's  policy,  the  station  states,  "is  to 

provide  the  viewing  public  with  not  only  the 
first  but  the  finest  which  television  has  to 

offer."  In  conjunction  with  this  theme,  Mr. 
Havens  has  added  his  belief  that  plans  in  this 
new  art  must  be  flexible  and  geared  for  adap- 

tation to  the  rapid  pace  that  this  giant  baby  is 
setting. 

A  quick  look  at  programming  gives  a  some- 
what clearer  idea  of  the  quality  and  flexibility 

that  is  the  established  WTVR  tradition. 

OF  the  more  successful  commercial  shows, 
WTVR  cities  eight  programs,  each  of 

them  local.  This  double-stamps  the  station's 
enterprise  in  video  programming  in  a  non- 

competitive TV  area. 
Continuous  mail  response  was  received  from 

a  pre-Christmas  show  last  December  that  was 
locally  produced.  Called  Santa  Reads  His 
Mail  and  telecast  Monday,  Wednesday  and 
Friday  from  6-6:30  p.m.,  it  featured  Santa 
reading  mail  sent  in  by  the  kiddies  and  Mother 
Claus,  who  assisted  in  the  chores  and  recorded 
the  names  of  the  children.  From  one  an- 

nouncement prior  to  the  initial  program,  Santa 
received  246  responses.  The  am.ount  of  mail 
he  received  in  the  first  two  weeks  exceeded 
2,500  pieces.  Nolde  Bros.  Bakery  sponsored 
the  program. 

The  other  seven  programs  encompass  the 
field  of  entertainment  and  education.  Sports- 
light  is  shown  three  times  weekly  from  6:45- 
7  p.m.  It  features  the  station's  sports  commen- 

tator, Jack  Lewis,  who  presents  sports  resumes 
together  with  interviews  of  personalities.  Its 
drawing  power  is  attested  by  sponsorship  by 
a  local  brewer  for  more  than  a  year. 

Question  hunters  in  the  vicinity  tune  in  on 
Viz-A-Quiz,  sponsored  by  Rockingham  Cloth- 

iers. Two  civic  clubs  match  wits  weekly  with 
the  cash  prize  a  donation  to  the  winners'  favor- 

STUDIO  (r)  and  transmitter  facilities  for  WTVR 
are  housed  in  the  same  buildings  with  the  sta- 

tion's sister  AM  and  FM  operations. 

Mr.  HAVENS 

ite  charity.  Questions  are  of  visual  nature. 
This  show  is  presented  15-minutes  weekly. 
A  public  service  type  program  is  offered 

viewers  in  Richmond  Roundtahle,  which  is  pre- 
sented from  6:30-6:45  p.m.  each  Friday.  Out- 

standing public  officials,  dignitaries  and  civic 
leaders  are  provided  a  forum  to  express  their 
opinions  on  important  current  issues.  This 
program  has  stimulated  state-wide  interest  and 
has  included  members  of  the  President's  cab- 

inet, the  state's  governor,  the  city's  mayor, 
state  departmental  heads  and  leaders  of  busi- 

ness and  industries. 

For  the  women's  taste.  Woman's  Video 
Jom-nal,  with  Jerry  Lane,  WTVR  women's  com- 

mentator presiding,  gives  culinary  hints,  fash- 
ions and  interviews  with  local  feminine  per- 

sonalities. This  is  aired  6:30-6:45  p.m.  each Wednesday. 

A  lilting  format  typifies  three  musical  shows, 
Dude  Ranch,  On  Wings  of  Song  and  Swinson 
Brothers  Quartette.  Each  program  has  one 
thing  in  common  in  being  a  WTVR  (Television 
Richmond)  production.  The  Ranch  show  fills  the 
Saturday  evening  6:30-7  p.m.  slot  with  western 
musical  stylings  complete  with  ranch  settings. 
The  Wings  program,  6:45-7  p.m.  on  Tuesday, 
a  relatively  new  feature,  presents  easy-on-the- 
ear  piano  selections  by  Pianist  Everette  Seay 
and  vocal  renditions  by  local  artists.  This  pro- 

gram is  beamed  for  TV  showing  since  no 
spoken  audio  chops  the  program.  All  announce- 

ments are  presented  via  video  slides  over 
appropriate  musical  bridges.  The  Quartette 
program  completes  the  musical  show  trio.  On 
this  program,  presented  Tuesdays,  6:45-7  p.m., 
the  rendition  of  songs  of  the  Southland,  another 
Virginia  tradition,  has  attracted  wide  and 
faithful  audiences. 
WTVR  has  compiled  special  programming 

achievements  highlighted  by  the  National  Con- 
vention relays.    Visual  events,  some  of  them 
(Continued  on  Telecasting  hS) 



EVERYTHiMG  iM  UGHTiMG. 

Incandestent  Lamp  Bank,  Type  TL-5A 

The  standard  12-lamp  light  source  for  normal 
studio  operation.  Ideal  for  slow  fades.  Pro- 

vides equal  light  distribution  on  "douses." 
Maximum  load  per  circuit,  3  kw;  Per  unit, 
6  kw.  Single  cast  aluminum-grille  construc- 

tion. Rotates  360  degrees.  Tilts  170  degrees. 
Noiseless  controls. 

Rotatable  Lamp  Mount,  Type  TL-15A 

With  extension  bars  for  mounting 
individual  or  multiple  flood  lamps. 
Control  spindle  can  rotate  360  de- 

grees—  tilt  170  degrees  about  the 
point  of  support. 

Fairleads,  Type  TL-32A 

A  practical  way  to  guide  mechanical  control 
lines  to  control  board  without  noise.  1 70-degree 
tilt  and  360-degree  angle  of  rotation  around 
its  point  of  support  provides  maximum  flexi- 

bility for  mounting  anywhere.  Equipped  with 
quick-release  gridiron  clamp.  Nine  chromed 
bushings  reduce  control-line  friction. 

High-Intensity  Light  Dolly,  Type  TL-26A 

The  ideal  mobile  floor  unit  that  puts  high- 
intensity  side  illumination  where  you  want  it. 
Uses  the  TL-lA  High-Intensity  Fluorescent 
Bank.  Rotates  the  bank  from  horizontal  to 
vertical  position;  tilts  it  through  90  degrees. 
No  high-voltage  floor  cables,  because  lamp 
ballast  is  right  on  the  dolly. 

Light-Control  Panel,  Type  TL-31A 

Includes  ten  headlocks  and  ten  rope 
locks  for  controlling  ten  light  banks. 
Available  in  single  units  or  on  ready- 
to-operate  panels,  as  illustrated. 

Spot-Light  Fixtures,  Type  TL-lOA — TL-11A 

Standard  control  spindle  for  use  with  a  Mole- 
Richardson  or  Oleson  2-kw  Solar  Spot,  or  a 
750-watt  Baby  Spot.  Rotates  360  degrees.  Tilts 
170  degrees  about  its  point  of  support. 
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TV  STUDIOS. . . 

New  silent-control  lighting  equipment  enables  you 

to  ''tailor^'  the  lighting  system  to  fit  your  studio 

— correctly,  without  expensive  experimenting. 

Available  for  the  first  time— a  complete  line  of  studio- 
x\.  tested  lighting  equipment  from  a  single  manufacturer. 
Available  for  the  first  time— packaged  studio  lighting  sys- 

tems to  match  the  response  curves  of  modern  studio 
cameras. 

Combining  high-intensity  fluorescent  banks,  high-in- 
tensity spots,  and  incandescent  banks  for  handling  any 

studio  set-up,  RCA  lighting  systems  are  capable  of 
delivering  more  than  200  foot  candles  of  light  energy. 
All  lights  can  be  rotated  360  degrees  horizontally  and 
170  degrees  vertically.  All  lights  are  designed  for  pyramid- 
mounting  on  studio  ceilings.  All  lights  are  mechanically 
controlled  through  silent-operating  fairleads  that  termi- 

nate in  a  central  control  board. 

With  this  lighting  equipment  you  can  swing  each  light 
for  basic  work,  modeling,  or  back  lighting.  You  can 
direct  each  light  to  more  than  one  acting  area.  You  can 

"dim"  by  tilting,  rotating,  or  cutting  off  half  banks — and 
without  upsetting  light  distribution.  All  equipment  and 
wiring  is  off  the  floor.  No  ladder  hazards  or  expensive 
catwalk  installations.  No  danger  of  burning  artists  or 
technicians. 

Here  is  the  system  that  delivers  correct  illumination 
with  as  little  as  two-thirds  to  one-half  the  usual  amount 

of  equipment — and  with  proportionate  savings  in  power. 
No  more  experimenting  for  the  individual  studio.  No 
more  junking  of  extensive  lighting  installations. 

For  help  in  planning  your  studio  lighting— correctly — 
simply  call  your  RCA  Broadcast  Sales  Engineer.  Or  write 
Dept.  19BA.  RCA  Engineering  Products,  Camden,  N.J. 

High-Intensity  Fluorescent  Bank^  Type  TL-1A 

Assures  optimum  light  response  from  TV  studio  Image 
Orthicon  cameras.  Uses  six  3500-4500  Kelvin  slim-line 
tubes.  Only  600  watts  connected  load.  Includes  noise-free, 
double-rubber  cushioned,  built-in  ballast  units;  heavy-duty 
jumper  cord  connections;  instant  start  high-voltage  striking 
circuit.  Uses  pre-focused  individual  alzac  parabolas.  Rotates 
360  degrees.  Tilts  170  degrees.  Noiseless  controls. 

TYPICAL  TV  STUDIO-PROVED  FLOOR  PLANS  AND  CEILING  ARRANGEMENT  FOR  RCA  LIGHTING  SYSTEMS 

21" 
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For  a  small  interim-type  studio,  21  feet  x  35  feet.  This  plan 
more  than  meets  the  minimum  lighting  requirements  of 
200  foot  candles  and  a  contrast  range  of  2-to-l. 

NO.  REQD.  SYMBOL 
I    Hl-INTENSITY  FLUORESCENT  BANK  Q 

INCANDESCENT  FLOOD-LITES 
CONTROLLABLE  SPOT-LITES 

O 

Cross-sectional  view  of  a  TV  studio,  showing  RCA's  in- verted pyramid-type  of  lighting.  This  system  delivers  un- obstructed light  to  every  point  in  the  studio. 
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For  the  average-size  studio,  40  feet  x  60  feet.  This  plan 
more  than  meets  the  minimum  lighting  requirements  of 
200  foot  candles  and  a  contrast  range  of  2-to-l. 

NO  REQD  SYMBOL 
II  HI-INTENSITY  FLUORESCENT  BANKS  Q 
18  INCANDESCENT  FLOOD-LITES  O 
10  CONTROLLABLE  SPOT-LITES  # 

TELEViSIOM  BROADCAST  EQUiPMEMT 

RAD  to  CORPORATtOM  of  AMERICA 

EMOIMEERiMO  PRODUCTS  DEPARTMENT,  CAMDEM,M,J, 

In  Canada:  RCA  VICTOR  Company  Limited,  Montreal 
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DIRECTORY  OF  TV  STATIONS  OF  THE  UNITED  STATES 
(Data  corrected  to  February  1,  1950) 

City Name  of  Licensee 
Call  Letters Channel Headquarters  Address 
Established Power Telephone  Niunber 

BIRMINGHAM 
WAFM-TV Ch.  13 Voice  of  Alabama  Inc. 
1949 210-216mc 2029  First  Ave.,  N. 

13.6kw-aur.; 3-8116 
26kw-vis. 

WBRC-TV Ch.  4 Birmingham  Bcstg.  Co. 
1949 66-72mc WBRC  Bldg. 

7.2kw-aur.; 
4-7741 

14.5kw-vis. 

PHOENIX 
KPHO-TV Ch.  5 Phoenix  Bcstg.  Co.  Inc. 
1949 76-82mc KPHO  Bldg. 

8.7kw-aur.; 
4-7367 

17.5kw-vis. 

LOS  ANGELES 
KECA-TV Ch.  7 American  Bcstg.  Co.  Inc. 
1949 174-180mc Prospect  &  Talmadge 

14.7kw-aur.; Normandy  3-3311 
29.4kw-vis. 

KFI-TV Ch.  9 Earle  C.  Anthony  Inc. 
1948 186-192mc 141  N.  Vermont  Ave. 

15.7kw-aur.; Dunkirk  2-2121 
31kw-vis. 

KLAC-TV Ch.  13 KMTR  Radio  Corp. 
1948 210-216mc 1000  N.  Cahuenga  Blvd. 

16.22kw-aur.: Hollywood 
30.8kw-vis. Hudson  2-7311 

KNBH Ch.  4 Nstional  Scst^.  Co, 
1949 66-72mc 1500  N.  Vine,  Hollywood 

8kw-aur.: Hollywood.  9-6161 
15kw-vis. 

KTLA Ch.  5 Paramount  Television 
1942 76-82mc 

15kw-aur.; 
30kw-vis. Hudson  2-2'?ni KTSL Ch.  2 Don  Lee  Bcstg.  System 

1931 54-60mc 1313  N.  Vine  St. 
11.4kw-aur.; Hudson  2-2133 
22.75kw-vis. 

KTTV Ch.  11 KTTV  Inc. 
1949 198-204mc 1025  N.  Highland  Ave. 

16.6kw-aur.; Hudson  2-1301 
31.5kw-vis. 

SAN  DIEGO 
KFMB-TV Ch.  8 Jack  Gross  Bcstg.  Co. 
1949 180-186mc 1375  Pacific  Blvd 

16.5kw-aur.; Main  2114 
20kw-vis. 

SAN  FRANCISCO 
KGO-TV Ch.  7 American  Bcstg.  Co. 
1949 174-180mc 1.00    ±Vi.UIl  LgUIIlt;!  J  Ov. 

13.7kw-aur.; 
25.4kw-vis. 

KPIX Ch.  5 The  Associated  Bcstrs. 
1948 76-82mc Inc. 

15.4kw-aur.; Mark  Hopkins  Hotel 
2.9kw-vis. Exbrook  2-4567 

KRON-TV Ch.  4 The  Chronicle  Pub.  Co. 
1949 66-72mc 901  Mission  St. 

7.7kw-aur.; Garfield  1-1100 
14.5kw-vis. 

NEW  HAVEN 
WNHC-TV Ch.  6 Elm  City  Bcstg.  Corp. 
1948 82-88mc 1110  Chapel  St. 

.957kw-aur.; 8-0196 
1.82kw-vis. 

WILMINGTON 
WDEL-TV Ch.  7 WDEL  Inc. 
1949 174-180me 10th  &  King  Sts. 

.5kw-anr.; 7268 
Ikw-vis. 

WASHINGTON 
WMAL-TV Ch.  7 Evening  Star  Bcstg.  Co. 
1947 174-180mc 

12kw-aur.; 
22kw-vis. 

WNBW Ch.  4 National  Bcstg.  Co. 
1947 66-72mc .L I  dllb-J-tUJC  x3iUg. 

10.5kw-aur.; "RlTm iHii^  dnnn 
20.5kw-vis. 

WOIC Ch.  9 General  Teleradio  Inc. 
1949 186-192mc 40th  &  Brandywine 

14.4kw-aur.: Sts.  NW 
27.3kw-vis. ORdway  7600 

WTTG Ch.  5 Allen  B.  DuMont  Labs. 
1945 76-82mc Inc. 

10.5kw-aur.; 12th  &  E  Sts.  NW 
17.5kw-vis. STerling  5300 
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Network 
Representative Executive  Personnel 

ALABAMA 

ABC  Ed  Norton,  Chmn.  of  Bd. 
CBS  Thad  Holt,  Pres.,  Treas.  &  Gen. 
Radio  Sales  Mgr. 

DuMont  Eloise  S.  Hanna.  Pres. 
NBC  G.  P.  Hamann,  Gen.  Mgr. 
Blair  TV  Don  D.  Campbell,  Coml.  Mgr. 

ARIZONA 

ABC,  CBS 
NBC DuMont 

Rex  Schepp,  Pres. 
E.  R.  Borroff,  Gen.  Mgr. 
Richard  Heath,  Coml.  Mgr. 
William  Reddick,  Prod.  Mgr. 

C.  P.  Persons  Jr.,  Coml.  Mgr. 
Lionel  F.  Baxter,  Prog.  Mgr. 
James  L.  Evans  &  Norman  S. 

Hurley,  Chief  Engrs. 
M.  D.  Smith,  Prog.  Dir. 
G.  P.  Hamann,  Chief  Engr. 

Frank  Orth,  Prom.  Mgr. 
Walter  Stiles,  Tech.  Dir. 
Cliff  Baker,  Chief  Engr. 

Transc.  Library 
News  Service Transmitter  Make 

Winik 
Pictorial 

UP RCA 
-  DuMont Ziv 

Goodman 
ms 

DuMont 

DuMont 

CALIFORNIA 

ABC ABC  Spot Sales 
Petry 

Katz 

Robert  S.  Kintner,  Pres.  (ABC) 
Clyde  P.  Scott,  Gen.  Mgr. 
W.  K.  McDaniel,  Coml.  Mgr. 

Earle  C.  Anthony,  Pres. Haan  J.  Tyler,  Mgr. 
Kevin  B.  Sweeney,  Coml.  & Prom.  Mgr. 
Don  J.  Fedderson,  Gen.  Mgr. 
David  E.  Lundy,  Coml.  Mgr. 
Fred  Henry,  Prog.  Dir. 

Philip  Booth,  Prog  Dir.   
P.  G.  Caldwell,  Chief  Engr.  AP,  UP,  INS General  Electric 

Kenneth  C.  Higgins,  Prog.  Mgr  
H.  L.  Blatterman    (  Co-Chief   Curtis  Mason  (  Engrs.  RCA 

Jack  Miller.  Prom.  Mgr. 
R.  W.  Conner,  Dir.  of  Engrg. 

NBC 

Weed 

DuMont 
Blair  TV 

CBS 
Radio  Sales 

ABC,  CBS 
NBC 
Branham 

ABC ABC  Spot 

CBS,  DuMont Boiling 

NBC 
Free  &  Peters 

Joseph  H.  R'cConnell,  NBC  Pres.   Frank  A.  Berend,  Coml.  Mgr. Sidney  N.  Strotz,  V.  P.  Western 
Div. Harold  J.  Bock,  Gen.  Mgr. 

Paul  Raibourn,  Pres. 
Klaus  Landsberg,  Gen.  Mgr. 
Harry  Maynard,  Coml.  Mgr. 

Robert  V.  Brown,  Prog.  Dir. 
Alfred  H.  Saxton,  Chief  Engr. 

Thesaurus 
AP,  UP,  INS RCA 

Gordon  Wright,  Prod.  Coordinator  Telenews 
Gordon  Minter,  Sr.  Dir.  UP 
Raymond  M.  Moore,  Chief  Engr  

Lewis  A.  Weiss,  Chmn.  of  Bd.  Mark  Finley,  Dir.  of  Pub. 
Willet  H.  Brown,  Pres.  Relations 
Charles  Glett,  V.  P.  Chg.  TV  Robert  Hoag,  Sales  Mgr. 
Ward  I.  Ingrim,  V.  P.  Chg.  Sales  Walter  Carruther,  V.  P.  Chg.  of Engr. 

Norman  Chandler,  Pres.  Robert  M.  Purcell,  Prog.  Dir. 
Harrison  M.  Dunham  (acting)  Raymond  Monfort,  Chief  Engr. 

Sta.  Mgr. 
Frank  G.  King,  Sales  Mgr. 

UP 

RCA 

AP 
RCA 

Jack  O.  Gross.  Pres.  &  Gen. 
W.  O.  Edholm,  Coml.  Mgr. 
Al  Flanagan,  Prog.  Dir. 

Mgr.   Thornton  Chew.  Chief  Engr. 

Robert  E.  Kintner.  Pres.  (ABC) 
Gayle  V.  Grubb,  Gen.  Mgr. 
Vincent  Francis,  Coml.  Mgr. 
Maury  Baker,  Prom.  Mgr. 

Wesley  I.  Dumm.  Pres. 
Philip  G.  Lasky,  V.  P.  &  Gen. 

Charles  Theriot.  Gen.  Mgr. 
Harold  See,  Dir.  of  TV 
Patrick  Crafton,  Prog.  Dir. 

Mgr. 

CONNECTICUT 

ABC,  NBC         Patrick  J.  Goode,  Pres. 
CBS  &  DuMont  James  T.  Milne,  Gen.  Mgr. 
Katz  Vincent  Callanan,  Coml.  &  Prom. 

Mgr. 

DELAWARE 

NBC 
Meeker Clair  R.  McCollough,  Sta.  Exec. 

J.  Gorman  Walsh,  Gen.  Mgr. 
J.  Robert  Gulick,  Gen.  Sales  Mgr. 

DISTRICT  OF  COLUMBIA 

ABC 
ABC  Spot 

NBC NBC  Spot 

CBS,  MBS WOR  Sales 

DuMont  Net 
DuMont 

S.  H.  Kauffmann,  Pres. 
K.  H.  Berkeley,  V.  P.  &  Gen.  Mgr. 
Ben  R.  Baylor  Jr.,  Coml.  Mgr. 

Joseph  H.  McConnell,  Pres.  (NBC) Frank  M.  Russell,  V.  P. 
William  R.  McAndrew,  Gen.  Mgr. 
Ralph  Burgin,  Prog.  Dir. 

Eugene  S.  Thomas,  Gen.  Mgr. 
William  D.  Murdock,  Coml.  Mgr. 
James  S.  McMurry,  Prog.  Dir. 

Allen  B.  DuMont,  Pres. 
Walter  Compton,  Gen.  Mgr. 
Harold  Shaffers,  Coml.  Mgr. 

Bloyce  Wright,  Prog.  Dir.  & Prom.  Mgr. 
A.  E.  Evans,  Chief  Engr. 

Sanford  Spillman,  Prog.  Dir. 
A.  E.  Towne,  Chief  Engr. 

Al  Isberg,  Chief  Engr. 

Jean  O'Brien,  Prog.  Dir. Vincent  DeLaurentis,  Chief  Engr. 

James  Alshead,  Prog.  Dir. 
J.  E.  Mathiot,  Tech.  Dir. 

Charles  Kelly,  Prog.  Dir. 
Frank  Harvey,  Chief  Engr. 

Tom  Geoghegan,  Publ.  &  Prom. 

Mgr. 
George  H.  Sandefer,  Controller Charles  de  Lozier,  Sales  Mgr. 
Donald  Cooper,  Chief  Engr. 
John  F.  Hardesty,  Dir.  of  Adv. 

Special  Events Robin  D.  Compton,  Chief  Engr. 

Roger  M.  Coelos,  Prog.  Dir. M.  M.  Burleson,  Chief  Engr. 

General 
Electric 

General Electric 

UP,  INS RCA 

RCA 

AP 
DuMont 

UP 

RCA 

AP.  UP, 

RCA 
INS 

CBS  Films World 

UP 

RCA 
Associated TP 
DuMont 
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great  ABC -TV  shows 

for  sale 

Your  TBA  chairman,  Charles"Bud"  Barry  (ABC's VP  in  Charge  of  Programs), 

developed  the  shows  on  this  page.  They're  all  good  examples 

of  the  kind  of  entertainment-wise,  budget-wise  programs  that  Bud  and  his 

Boys  are  coming  up  with  for  ABC's  television  clients. 

Super  Circus ...  a  fabulous,  thrill-packed  full  hour  That  Wonderful  Guy.  Here's  Hvely,  hkable  comedy 
under  the  Big  Top.  The  biggest  thing  for  small  fry  on  for  all  the  family,  featuring  a  brand-new,  sure-fire  tele- 

television!  (First  half-hour  sponsored  by  Canada  Dry).  vison  star,  Jack  Lemmon.  He's  great!  With  Cynthia 
Every  Sunday  afternoon  at  5:00  pm  (EST).  Stone,  Neil  Hamilton.  Wednesdays,  9:00  pm  (EST). 

Paul  Whiteman  TV  Teen  Club  offers  an  unbeatable 
combination:  a  full  hour  of  sock  entertainment  ...  a 
real  public  service  to  youth.  Saturdays,  8:00  pm  (EST) 
(Second  half-hour  to  be  sponsored  by  Griffin  Mfg.  Co.). 

ABC's  GROWING  LIST 
OF  TOP  TELEVISION 

ADVERTISERS 

CANADA  DRY 
KELLOGG 

THE    GOODYEAR    TIRE   &    RUBBER  CO. 
GENERAL  MILLS 

ADMIRAL 
LIBBY,   McNeill    &  LIBBY 
PACKARD 

B.  F.  GOODRICH 
CHESEBROUGH   MFG.  CO. 
BLATZ 

CHEVROLET 

P.  LORILLARD 
GRIFFIN    MFG.  CO. 

ESQUIRE    BOOT  POLISH 
AMERICAN    BAKERIES  CO. 

ABC  -  TELEVISION 

American  Broadcasting  Company 
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DIRECTORY  OF  TV  STATIONS  OF  THE  UNITED  STATES 

(Data  corrected  to  February  1,  1950) 

City 
Call  Letters 
Established 

JACKSONVILLE 

Channel 
Power 

WJAX-TV 
(CP) 

WMBR-TV 
1949 

MIAMI 
WTVJ 
1949 

ATLANTA 
WAGA-TV 1949 

WCON-TV 
(CP) 

Ch.  2 
54-60mc. 
7.5kw-aur.; 
15kw-vis. 
Ch.  4 
66-72mc 
7.4kw-axir.; 
I4.8kw-vis. 

Ch.  4 
66-72mc 
2.5kw-aur.; 
5kw-vis. 

Ch.  5 
76-82mc 
9.5kw-aur.; 
18kw-vis. 
Ch.  2 
54-60mc 
2.5kw-aur.; 
4.9kw-vis. 

Name  of  Licensee 
Headquarters  Address  Network 
Telephone  Number  Representative Executive  Personnel 

Transc.  Library 
News  Service Transmitter  Make 

City  of  Jacksonville 
1  Broadcast  PI. 4-1681 

Florida  Bcstg.  Co. 
605  S.  Main  St. 9-4477 

Wometco  Theatres 
17  N.  W.  3rd  St. 
82-6671 

Fort  Industry  Co. 
1032  W.  Peaehtree  St. 
Emerson  2541 

The  Constitution  Pub. 
Co. 11  Forsyth  St.  S.W. 

Lamar  4545 

FLORIDA 

ABC,  CBS 
DuMont 
NBC 
Avery-Knodel 

ABC,  CBS DuMont 
NBC 
Free  &  Peters 

Frank  M.  King,  Pres. 
Glenn  Marshall  Jr.,  Secy.-Treas., Gen.  &  Coml.  Mgr. 

Mitchell  Wolfson,  Pres. 
Lee  Ruwitch.  Acting  Mgr. 
Clyde  N.  Lucas,  Prog.  Mgr. 

GEORGIA 

CBS,  DuMont 
Katz 

ABC 

Headley-Reed 

George  B.  Storer,  Pres. 
George  B.  Storer  Jr.,  Sta.  Mgr. 
James  E.  BaUey,  Mgng.  Dir. 

Major  Clark  Howell,  Pres. 
David  Carpenter,  Gen.  Mgr. 
Crenshaw  Bonner,  Sales  Mgr. 

Paul  Acosta,  Prog.  Dir. 
E.  B.  Vordermark,  Chief  Engr. 

Arthur  L.  Gray,  Prom.  Mgr. 
Earl  W.  Lewis,  Chief  Engr. 

Jack  Collins,  Sales  Mgr. 
Bill  Terry,  Prog.  Dir. 
Paul  Cram,  Chief  Engr. 

Harvey  Aderhold,  Chief  Engr. 

nsrs 
General  Electric 

RCA 

RCA 

WSB-TV 
1948 

Ch.  8 
180-186mc 
12.5kw-aur.; 
23.8kw-vis. 

The  Atlanta  Journal  Co.  NBC 
10  Forsyth  St.  N.W.  Petry 
Hemlock  1045 

James  M.  Cox  Jr.,  Chmn.  of  Bd. 
J.  Leonard  Reinsch,  Mgng.  Dir. 
John  M.  Outler  Jr.,  Gen.  Mgr. 
Marcus  Bartlett,  Prog.  Dir. 

Frank  Gaither,  Coml.  Mgr. 
Wayne  Anderson,  Prom.  Mgr. 
C.  F.  Daughtery,  Chief  Engr. RCA 

ILLINOIS 
CHICAGO 

WBKB 
1941 

WENR-TV 1948 

WGN-TV 1948 

WNBQ 
1949 

Ch.  4 
66-72mc 
7.5kw-aur.; 
llkw-vis. 
Ch.  7 
174-180mc 
14kw-aur.: 
25kw-vis. 
Ch.  9 
186-192mc 
7.2kw-aur.; 
11.2kw-vis. 
Ch.  5 
76-82mc 
ll.Skw-aTor.; 
22.8kw-vis. 

Balaban  &  Katz  Corp. 
190  N.  State  St. 
Randolph  6-8210 

American  Bcstg.  Co. 
20  N.  Wacker  Dr. 
Andover  3-7800 

WGN  Inc. 
435  N.  Michigan  Dr. 
superior  7-0100 

National  Bcstg.  Co. 
Merchandise  Mart 
superior  7-8300 

CBS 
Weed 

ABC 

DuMont 
Keenan  & Eckelberg 

NBC 
NBC  Spot 

John  H.  Mitchell.  Gen.  Mgr. 
E.  Jonny  Graff,  Prog.  Dir. 
Wm.  Ryan,  Prod.  Mgr. 

John  H.  Norton  Jr..  V.  P.  in  Chg. 
Central  Div. 

James  L.  Stirton,  Gen.  Mgr. 
Roy  McLaughlin.  Coml.  Mgr. 
Col.  Robert  R.  McCormick,  Pres. 
Frank  P.  Schreiber,  Gen.  Mgr. 
William  A.  McGuineas,  Coml.  Mgr. 

Joseph  H.  McConnell  (NBC). Pres. 
I.  E.  Showerman,  V.  P.  & 

Gen.  Mgr. 

Milton  D.  Friedland,  Office  Mgr. 
S.  C.  Quinlan,  Prom.  &  Pub.  Mgr. 
M.  E.  Vieracker,  Controller 
William  P.  Kusack,  Chief  Engr. 

Fred  Kilian,  Prog.  Dir. 
E.  C.  Horstman.  Chief  Engr. 

Jay  Faraghan,  Prog.  Dir. Carl  J.  Meyers,  Chief  Engr. 

John  McPartlin,  Sales  Mgr. 
Edwin  S.  Mills,  Prog.  Dir. 
Howard  Luttgens,  Sta.  Engr. 

Associated World.  SESAC 

UP 

RCA 

AP,  UP,  INS 
RCA 

UP 

General  Electric 

AP.  UP,  INS 

RCA 

ROCK  ISLAND 
WHBF-TV 
(CP) 

Ch.  4 
66-72mc 
7.6kw-aur.; 
13.6kw-vls. 

Rock  Island  Bcstg.  Co. 
18  St.  at  Third 6-5441 

Ben  H.  Potter.  Pres. 
Leslie  C.  Johnson,  V.  P.  & 

Gen.  Mgr. Maurice  Corken.  Coml.  Mgr. 

Forest  W.  Cooke,  Prog.  Dir. 
Robert  J.  Sinnett,  Chief  Engr. DuMont 

BLOOMINGTON 
WTTV 
1949 

Ch.  10 
192-198mc 
3.1kw-aur.; 
6.2kw-vis. 

INDIANAPOLIS 
WFBM-TV 
1949 

AMES 
WOI-TV 
(CP) 

DAVENPORT 
WOC-TV 
1949 

Ch.  6 
82-88mc 
18.1kw-aur.; 
28.2kw-vis. 

Ch.  4 
66-72mc 
10.4kw-aur.; 
13kw-vls. 

Ch.  5 
76-82mc 
22.9kw-aur.; 
13.5kw-vis. 

INDIANA 

Sarkes  &  Mary  Tarzian 
535  South  Walnut  St. 2-3366 

WFBM  Inc. 
48  Monument  Circle 
Lincoln  8506 

Iowa  State  A&M 
Service  Bldg.,  ISC  Cam- 

pus, 2500 

ABC,  CBS NBC 
DuMont 

ABC,  CBS 
DuMont,  NBC 
Katz 

Central  Bcstg.  Co. 
805  Brady  St. 3-3661 

NBC 
Free  &  Peters 

Sarkes  &  Mary  Tarzian.  Owners 
Glenn  Van  Horn,  Gen.  Mgr. 
Robert  Petranoff,  Prog.  Dir. 

H.  M.  Bitner,  Chief  Owner 
Harrv  M.  Bitner  Jr.,  Gen.  Mgr. 
William  F.  Kiley,  Coml.  Mgr. 

IOWA 

Richard  B.  Hull.  Gen.  Mgr. 
Robert  C.  Mulhall,  Oprs.  Mgr. 
W.  D.  Donaldson,  Prog.  Mgr. 

Col.  B.  J.  Palmer,  Pres. 
Ernie  Sanders,  Res.  Mgr. 
Charles  Freburg,  Prog.  Dir. 
Paul  Ives.  Prom.  Mgr. 

Robert  Lemon,  Sales  Mgr. 
Morton  L.  Weigel.  Chief  Engr. 

Frank  O.  Sharp,  Prog.  Dir. 
Harold  Holland,  Chief -Engr. 

Edward  P.  Wegener.  Prod.  Mgr. 
Louie  L.  Lewis.  Chief  Engr. 

D.  D.  Palmer,  V.  P.  &  Treas. 
Ralph  Evans,  Exec.  V.  P. Wm.  D.  Wagner,  Secy. 
Paul  Arvidson,  Chief  Engr. 

ms 
RCA 

AP,  UP General  Electric 

UP 

RCA 

LOUISVILLE 
WAVE-TV 
1948 

WHAS-TV 1950 

Ch.  5 
76-82mc 
5kw-aur.; 
7kw-vis. 
Ch.  9 
186-192mc 
7.2kw-aur.; 
9.6kw-vis. 

WAVE  Inc. 
334  East  Broadway 
Wabash  2201 

WHAS  Inc. 
6th  &  Broadway 
Wabash  2211 

KENTUCKY 

ABC,  CBS, 
NBC DuMont 

Free  &  Peters 
CBS Petry 

George  W.  Norton  Jr..  Pres. 
Nathan  Lord.  Gen.  Mgr. 
Ralph  Jackson.  Coml.  Mgr. 
John  Boyle,  Dir.  of  TV 

Barry  Bingham,  Pres. Victor  A.  Sholis,  Dir. 
Neil  Cline,  Sales  Dir. 

Robert  Elverman,  Prom.  Mgr. 
George  Patterson.  Prog.  Dir. Wilbur  Hudson,  Chief  Engr. 

Harold  Fair,  Prog.  Dir. 
Sandy  Sanders,  Publ.  Dir. Orrin  W.  Towner,  Tech.  Dir. 

AP,  ms RCA 

AP.  UP 
General  Electric 
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"To  fly  anywhere  in  the  world,  fly  Eastern."  Dan  Sinkler,  Eastern 
Air  Lines  official,  gives  the  pitch  to  Lee  Jordan  and  Jim  Bridges 
who  handle  Eastern  Air  Line's  daily  news. 

WSB-TV's  sports  program  is  one  of  the  nation's  stand-outs.  Georgia 
Tech  home  games  (with  Kentucky,  above)  are  exclusive  with  "The 
Eyes  of  the  South."  General  Electric  and  Hotpoint  sponsor  the  series. 

local  impact 

has  made  the  Atlanta  area  one  of  America's 

more  desirable  television  markets 

Now  over  a  year  old,  original  WSB-TV  "Woody  Willow"  puppet 
show  has  biggest  juvenile  audience  of  any  television  show  in 
Dixie.  Standard  time  units,  or  spots,  are  available  for  sponsorship. 
Ask  about  it. 
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The  advertiser,  whether  national  or  local,  pri- 

marily is  interested  in  only  one  thing.  And  that 

is  the  local  impact  his  message  makes. 

We  at  WSB-TV,  likewise,  have  one  primary 

objective.  Which  is  delivery  of  that  local  impact. 

The  WSB-TV  formula  for  building  local  im- 

pact does  not  vary.  The  method:  intense  pro- 

gramming on  the  local  level  .  .  .  integrated  with 

outstanding  national  productions. 

Circulation  growth  in  the  Atlanta  television 

area,  and  viewer  loyalty  to  WSB-TV  prove  the 

effectiveness  of  this  formula.  Ask  your  nearest 

Petry  man  for  the  facts. 

ON    PEACHTREE  STREET 

Owned  and  operated  by  the  Atlanta  Journal  Co. 

Represented  nationally  by  Edw.  Petry  &  Co.,  Inc. 
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IRECTORY  OF  TV  STATIONS  OF  THE  UNITED  STATES 

(Data  corrected  to  February  1,  1950) 

City 
Call  Letters 
Established 

NEW  ORLEANS 

Channel 
Power 

WDSU-TV 
1948 

WRTV 
(CP) 

BALTIMORE 
WAAM 
1948 

WBAL-TV 
1948 

WMAR-TV 
1947 

BOSTON 
WBZ-TV 
1948 

WNAC-TV 
1948 

Ch.  6 
82-88mc 
31kw-aur.; 
31kw-vis. 
Ch.  4 
66-72mc 
7.6kw-aur. 
14.5kw-vis. 

Ch.  13 
210-216mc 
13.8kw-aur.; 
26,lkw-vis. 

Ch.  11 
198-204mc 
18kw-aur.; 
32.6kw-vis. 
Ch.  2 
54-60mc 
lOkw-aur.; 
17.1kw-vis. 

Ch.  4 
66-72mc 
6.7kw-aur.; 
15.61kw-vis. 

Ch.  7 
174-180mc 
13.3kw-aur.; 
26.6kw-vis. 

Name  of  Licensee 
Headquarters  Address  Network 
Telephone  Number  Representative Executive  Personnel 

Transc.  Library 
News  Service Transmitter  Make 

LOUISIANA 

WDSU  Bcstg.  Service 
520  Royal  St. 
Tulane  4371 

Maison  Blanche  Co. 

ABC,  CBS 
DuMont 
NBC 
Blair  TV 

Edgar  B.  Stern  Jr.,  Partner 
Robert  D.  Swezey,  Gen.  Mgr. 
A.  Louis  Read,  Coml.  Mgr. 

MARYLAND 

Radio-Television  of  Bal- 
timore Inc. 

3725  Maiden  Ave. 
Mohawk  7600 

Hearst  Radio  Inc. 
2610  N.  Charles  St. 
Hopkins  3000 

The  A.  S.  Abell  Co. 
Baltimore  &  Charles  Sts. 
Lexington  7700 

Westinghouse  Radio  Sta- 
tions Inc. 

1170  Soldiers  Field  Rd. 
Algonquin  4-5670 

The  Yankee  Network 
21  Brookline  Ave. 
Commonwealth  6-0800 

ABC 
DuMont 
Harrington, 

Righter  & Parsons 

NBC Petry 

CBS 
Katz 

Samuel  Carliner,  Exec.  V.  P. 
Norman  C.  Kal,  Gen.  Mgr. 

Charles  B.  McCabe,  Pres. 
Harold  C.  Burke,  Gen.  Mgr. 
Leshe  H.  Peard  Jr.  Coml.  Mgr. 
DeLancey  Provost,  Bus.  Mgr. 

Paul  Patterson,  Pres. 
E.  K.  Jett.  V.  P.  &  Radio  Dir. 
Ernest  A.  Lang,  Coml.  Mgr. 

MASSACHUSETTS 

NBC 
NBC  Spot 

ABC,  CBS 
DuMont Petry 

Walter  Evans,  Pres. 
Walter  E.  Benoit,  V.  P. 
J.  B.  Conley,  Gen.  Mgr. 
W.  C.  Swartley,  Sta.  Mgr. 
W.  H.  Hauser,  Chief  Engr. 

William  O'Neil,  Pres. 
Linus  Travers,  V.  P.,  Gen.  & 
Coml.  Mgr. 

George  W.  Steffy,  V.  P.  &  Prog. Dir. 

Stanley  Holiday,  Mgr.  Prog.  Oprs. 

Ray  Rich,  Prod.  Dir. 
Ray  Liuzza,  Publ.  &  Prom.  Dir. 
Lindsey  Riddle,  Chief  Engr. 

AP,  UP 
RCA 

Armand  Grant,  Coml.  Mgr. 
Herb  Cahan,  Prog.  Dir.  UP,  TP 
Glenn  Lahman,  Acting  Chief  Engr  

Fred  S.  Heywood,  Prom.  Mgr.   
Willis  K.  Freiert,  Prog.  Mgr.   
John  T.  Wilner,  Engrg.  Dir.  RCA 
William  C.  Bareham,  Chief  Engr. 
Robert  B.  Cochrane,  Prog.  Dir.   
Carlton  G.  Nopper,  Chief  Engr.       AP,  TP 

RCA 

C.  Herbert  Masse,  Sales  Mgr. 
W.  Gordon  Swan,  Prog.  Mgr. 
W.  A.  Davis,  Publ.  Mgr. 
John  G.  StOli  Jr.,  Prom.  Mgr. 

Tom  O'Neil,  V.  P. 
Charles  Curtin,  Prom.  Mgr. 
Harry  Whittimore,  Chief  Engr. 

AP.  UP RCA 

World 

Capitol 

UP 

General  Electric 

DETROIT 
WJBK-TV 
1949 

WWJ-TV 
1947 

WXYZ-TV 
1948 

Ch.  2 
54-60mc 
8.3kw-aur.; 
16.5kw-vis. 
Ch.  4 
66-72mc 
8.5kw-aur.; 
18kw-vis. 
Ch.  7 
174-180mc 
13.9kw-aur.; 
27.9kw-vis. 

GRAND  RAPIDS 
WLAV-TV 1949 

KALAMAZOO 
WKZO-TV 
(CP) 

Ch.  7 
174-180mc 
lOkw-aur.; 
20kw-vis. 

Ch.  3 
60-66mc 
8kw-aur.; 
8kw-vis. 

LANSING 
WJIM-TV 
(CP) 

Ch.  6 
82-88mc 
2.5kw-aur.; 
5kw-vis. 

MINNEAPOLIS-ST.  PAUL 
KSTP-TV 
1948 

WTCN-TV 1949 

Ch.  5 
76-82mc 
17.3kw-aur.; 
24.7kw-vis. 

Ch.  4 
66-72mc 
9.2kw-aur.; 
17.9kw-vis. 

MICHIGAN 

The  Fort  Industry  Co. 
500  Temple  Ave. 
Temple  3-7900 

The  Evening  News  Assn. 
622  W.  Lafayette 
Woodward  2-2000 

WXYZ  Inc. 
ABC  Television  Center 
Temple  3-8000 

CBS, 

Katz 
DuMont 

NBC 
Hollingbery 

ABC 
ABC  Spot 

Leonard  A.  Versluis 
6  Fountain  St.,  N.E. 
Glendale  6-5461 

Fetzer  Bcstg.  Co. 
124  West  Michigan  Ave. 3-1223 

WJIM  Inc. 
1500  Bank  of  Lansing Bldg. 
2-1333 

KSTP  Inc. 
3415  University  Ave. 
Prior  2717 

Minnesota  Bcstg.  Corp. 
50  S.  9th  St. Lincoln  0552 

ABC,  CBS, 
NBC 

DuMont 
Pearson 

CBS 

Avery- 
Knodel 

NBC,  CBS, 
ABC 

George  B.  Storer, 
Richard  E.  Jones, 

Mgr. 

Pres. 

Gen.  &  Coml. 

W.  E.  Scripps,  Pres. 
Harry  Bannister,  Gen.  Mgr. 
Willard  E.  Walbridge,  Gen.  Sales 
Mgr.  &  Asst.  Gen.  Mgr. 

Robert  E.  Kintner,  Pres.  (ABC) 
James  G.  Riddell,  Gen.  Mgr. 
Harold  Christian,  Coml.  Mgr. 

Leonard  A.  Versluis,  Owner 
Hy  M.  Steed,  Gen.  &  Coml.  Mgr. 

Lanny  Pike,  Prog.  Dir. 
Joyce  M.  Chapman,  Prom.  Mgr. 
Paul  O.  Frincke,  Chief  Engr. 

Melvin  C.  Wissman,  Gen.  Prog. 

Mgr. E.  J.  Love,  Gen.  Engrg.  Mgr. 

John  Pival,  Prog.  Dir. 
Dean  D.  Linger,  Prom.  Dir. 
Charles  Kocher,  Chief  Engr. 

Hal  Kaufman,  Prog.  Dir. 
Lee  G.  Stevens,  Chief  Engr. 

John  E.  Fetzer,  Pres.  &  Gen.  Mgr.   Edward  E.  McKean,  Prog.  Dir. 
John  W.  O'Harrow,  Coml.  &  Prom.    Carl  E.  Lee,  Chief  Engr. 

Mgr. 

Harold  F. 
Mgr. 

Gross,  Pres.  &  Coml. Howard  K.  Finch,  Sta.  Mgr.  & 
Prog.  Dir. 

MINNESOTA 

NBC Petry 

ABC,  CBS 
DuMont 
Free  &  Peters 

Stanley  E.  Hubbard,  Pres.  &  Gen.  Del  Franklin,  Prog.  Dir. 
Mgr.  Joseph  C.  Cook,  Prom.  &  Publ. 

K.  M.  Hance.  Exec.  V.  P.  &  Treas.  Dir. 
Miller  C.  Robertson,  V.  P.  in  Chg.  John  McMahon.  Tech.  Supvsr. 

of  Sales 
R.  B.  Ridder,  Pres. 
F.  Van  Konynenburg,  Gen.  Mgr. 
R.  N.  Ekstriim,  Coml.  Mgr. 
Max  Karl,  Prod.  Mgr. 

Judy  Brvson,  Prog.  Dir. 
C.  J.  Rian,  Prom.  Ms?r. 
John  M.  Sherman,  Chief  Engr. 

UP  - 

DuMont 

Monogram Flamingo 

World 
AP,  UP 
RCA 

UP 

RCA 

Federal 

AP 

Flamingo 
Ideal 
Cinetel 
AP,  UP,  INS RCA 

iPage  18    •  TELECASTING February  6,  1950 BROADCASTING    •    Page  52 



WBAL-TV 

IS  BALTIMORE'S  MOST 

POWERFUL  TV  STATION 

Covers  an  Area  of  4550  Sq.  Miles 

with  Over  1,600,000  Population 

Baltimore  is  nation's  No*  I  TV  town!* 

TV  Editors  Acclaim  Shows  Carried 

by  NBC-TV  &  WBAL-TV  in  Baltimore 

Motion  Picture  Doily  Poll  Lists  8  out  of  11  NBC  Shows  in  First  Place! 

Billboard  Votes  Top  Male  and  Female  Singers  carried  on  WBAL-TV! 

Radio  Doily  Votes  Best  Program  and  Star  carried  on  WBAL-TV! 

*1  23,767  sets  now  in  use--more 
sets  per  capita  than  any  other  city. 

Nationally  Represented  by 

EDWARD  RETRY  Co.,  Inc. 

Television  Baltimore  NBC  Affiliate 

WBAL-TV 
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DIRECTORY  OF  TV  STATIONS  OF  THE  UNITED  STATES 

(Data  corrected  to  February  1,  1950) 

City 
Call  Letters 
Established 

KANSAS  CITY 

Channel 
Power 

WDAF-TV 1949 

ST.  LOUIS 
KSD-TV 1947 

Ch.  4 
66-72mc 
llkw-aur.; 
22kw-vis. 

Ch.  5 
76-82mc 
8kw-aur.; 
16kw-vis. 

Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

The  Kansas  City  Star Co. 
1729  Grand  Ave. 
Harrison  1200 

The  Pulitzer  Pub. 
1111  Olive  St. 
Main  1111 

Co. 

Network 
Representative Executive  Personnel 

Transc.  Library 
News  Service Transmitter  Make 

MISSOURI 

ABC,  NBC. 
CBS 

DuMont 
Harrington, 

Righter  & Parsons 

ABC.  NBC, 
CBS DuMont 

Free  &  Peters 

Roy  A.  Roberts,  Pres. Dean  Fitzer,  Gen.  Mgr. 
E.  Manne  Russo,  Coml.  Mgr. 
William  Bates,  Prog.  Dir. 

Joseph  Pulitzer,  Pres. 
George  M.  Burbach,  Gen.  Mgr. 
Edward  Hamlin,  Coml.  Mgr. 

V.  S.  Batton,  Prom.  &  Asst.  Gen.  Flamingo 
Mgr.  AP 

J.  A,  Flaherty,  Chief  Engr.  RCA 

Guy  Yeldell,  Sales  Mgr. Harold  O.  Grams,  Prog.  Dir. 
Edwin  Risk,  Chief  Engr. RCA 

OMAHA 
KMTV 
1949 

WOW- TV 
1949 

Ch.  3 
60-66mc 
8.4kw-aur.: 
16.7kw-vis. 
Ch.  6 
82-88mc 
8.5kw-aur.; 
16.2kw-vis. 

NEBRASKA 

May  Bcstg.  Co. 2615  Farnam  St. 
Harney  9233 

Radio  Station  WOW  Inc. 
Insurance  Bldg. 
Webster  3400 

ABC,  CBS  Edward  W.  May,  Pres. 
DuMont  Owen  Saddler,  Gen.  Mgr. 
Avery-  Howard  O.  Peterson,  Coml. Knodel  Mgr. 
NBC  John  J.  GUlin  Jr.,  Pres.  &  Gen. 
Blair  TV  Mgr. 

, Joseph  Herold,  Mgr.  of  TV 
Russ  Baker,  TV  Prod.  Mgr. 

Glenn  Harris,  Prog.  Dir. 
R.  J.  Schroeder,  Chief  Engr. 

Lyle  DeMoss,  Asst.  Gen.  Mgr. 
&  Prog.  Dir. William  J.  Kotera,  Chief  Engr. 

Acme,  UP RCA 

National 
AP,  UP,  INS RCA 

NEWARK 
WATV 
1948 

Ch.  13 
210-216mc 
25kw-aur.; 
50kw-vis. 

Bremer  Bcstg.  Corp. 
1020  Broad  St. 
Mitchell  2-6400 

Weed 

NEW  JERSEY 

Irving  Robert  Rosenhaus,  Pres.  &  George  Green,  Prog.  Dir. 
Gen.  Mgr.  A.  B.  Schillin,  V.P.  in  Chg.  of 

Edmund  S.  Lennon,  V.P.  Chg.  Local  Sales 
Nat'l.  Sales.  Frank  V.  Bremer,  V.P.  Chg.  Engrg. 

RCA 

ALBUQUERQUE 
KOB-TV 1948 

Ch.  4 
66-72mc 
2.5kw-aur.; 
5kw-vis. 

NEW  MEXICO 

Albuquerque  Bcstg.  Co. 
Fifth  &  Silver 
4411 

ABC,  CBS  T.  M.  Pepperday,  Pres.  & 
NBC,  DuMont       Gen.  Mgr. 

George  S.  Johnson,  Mgr.  of  TV 

Jeanne  Toncre,  Prom.  Mgr. 
Dorothy  B.  Smith,  Prog.  Dir. 

AP 

RCA 

NEW  YORK 
BINGHAMTON 

WNBF-TV 1949 

BUFFALO 
WBEN-TV 1948 

NEW  YORK 
WABD 
1947 

WCBS-TV 
1941 

Ch.  12 
204-210me 
12kw-aur.; 
12kw-vis. 

Ch.  4 
66-72mc 
10.2kw-aur.; 
16.2kw-vis. 

Ch.  5 
76-82mc 
9.4kw-aur.; 
14.5kw-vis. 
Ch.  2 
54-60mc 
6.8kw-aur.; 
13.7kw-vis. 

Clark  Associates  Inc. 
P.  O.  Box  48 2-3461 

WBEN  Inc. 
Hotel  Statler 
Cleveland  6400 

ABC,  CBS 
DuMont 
NBC Boiling 

ABC,  CBS, 
DuMont,  NBC 
Harrington, 
Righter  & Parsons 

Allen  B.  DuMont  Labs  DuMont Inc. 
515  Madison  Ave. 
Murray  Hill  8-2600 
Columbia  Bcstg.  System  CBS 
485  Madison  Ave.  Radio  Sales 
Plaza  5-2000 

John  C.  Clark  Sr.,  Pres. 
Cecil  D.  Mastin,  Gen.  Mgr. 
Stanley  N.  Heslop,  Sales  Mgr. 

Edward  H.  Butler,  Pres. 
A.  H.  Kirchhofer,  V.  P.  &  Gen. 
Mgr. C.  Robert  Thompson,  Sta.  Mgr. 

Nicholas  J.  Malter,  TV  Sales 
Mgr. 

Mortimer  W.  Loewi,  Dir. 
Chris  J.  Witting,  Asst. 
Network  Dir. 

Edward  M.  Scala,  Prog.  Dir. 
L.  L.  Rogers,  Treas.  &  Sta.  Dir. 
Louveer  H.  Stantz,  Chief  Engr. 

George  R.  Torge,  Prog.  Dir. 
Edward  J.  Wegman,  Asst.  Prog. 

Dir. 
Joseph  A.  Haeffner.  Prom.  Mgr. 
Ralph  J.  Kingsley,  Tech.  Dir. 
Glenn  Beerbower,  Asst.  Tech.  Dir. in  Chg.  TV 

Tom  Gallery,  Sales  Mgr. 

RCA 

AP RCA 

J.  L.  VanVolkenburg,  V.  P.  Dir.  of   David  V.  Sutton,  Gen.  Sales  M.gr. 
Tel.  Oprs. 

Richard  J.  Redmond,  Dir.  of  Gen. Tele.  Oprs. 
Charles  M.  Underbill  Dir.  of 
Programs 

Paul  Wittlig,  Dir.  Tech.  Oprs. 
AP,  UP,  INS 

WJZ-TV 1948 

WNBT 
1939 

WOR-TV 1949 

WPIX 
1948 

ROCHESTER 
WHAM-TV 1949 

Ch.  7 
174-180mc 
15kw-aur.; 
30kw-vis. 
Ch.  4 
66-72mc 
5.75kw-aur.; 
7kw-vis. 
Ch.  9 
186-192mc 
llkw-aur.; 
9kw-vis. 

Ch.  11 
198-204mc 
9.25kw-aur.; 
18.5kw-vis. 

Ch.  6 
72-88mc 
8.7kw-aur.; 
16.7kw-vis. 

SCHENECTADY 
WRGB 
1939 

Ch.  4  . 
66-72mc 
8.16kw-aur.; 
16.32kw-vis. 

American  Bcstg.  Co. 
Inc. 

7  W.  66th  St. 
Trafalgar  3-7000 
National  Bcstg.  Co. 
30  Rockefeller  Plaza 
Circle  7-8300 

General  Teleradio  Inc. 
1440  Broadway 
Longacre  4-8000 

News  Svndicate  Inc. 
220  E.  42nd  St. 
Murray  Hill  2-1234 

Stromberg-Carlson  Co. Rochester  Radio  City 
Culver  7240 

General  Electric  Co. 
60  Wash.  Ave. 
4-2211,  Ext.  4926 

ABC 
ABC  Spot 

NBC NBC  Spot 

MBS 
Kettell-Carter 

Free  &  Peters 

ABC,  CBS 
DuMont 
NBC 
Hollingbery 

NBC 
NBC  Spot 

Robert  E.  Kintner,  Pres.  (ABC) 
Murray  B.  Grabhorn,  V.  P.  & Gen.  Mgr. 
Clarence  L.  Doty,  Sales  Mgr. 
Joseph  H.  McConnell.  Pres. 
Thomas  B.  McFadden,  Gen.  Mgr. 
Donald  A.  Norman,  Asst.  Mgr. 
John  C.  Warren,  Sales  Mgr. 
Theodore  C.  Streibert,  Pres. 
Julius  F.  Seebach  Jr.,  V.  P.  & 

Prog.  Dir. R.  C.  Maddux,  V.  P.  in  Chg.  of 
Sales 

F.  M.  Flynn,  Pres. 
G.  Bennett  Larson,  V.  P.  & Gen.  Mgr. 
Scott  Donahue,  Acting  Sales  Mgr. 

William  Fay,  V.  P.  &  Gen.  Mgr. 
John  W.  Kennedy  Jr.,  Coml.  Mgr. 
Charles  W.  Siverson,  Prog.  Dir. 

R.  S.  Peare,  V.  P.  &  Mgr. 
B.  J.  Rowan,  Asst.  Mgr. 
R.  B.  Hanna  Jr.,  Sta.  Mgr. 
R.  Welpott  Jr.,  Asst.  Sta.  Mgr. 

A.  Stronach,  Prog.  Dir. 
Alfred  E.  Cohan.  Prom.  Mgr. 
G.  O.  Milne,  Chief  Engr. 

John  H.  Reber,  Prog.  Dir. 
T.  J.  Buzalski,  Chief  Engr. 

AP,  UP,  INS RCA 

AP,  UP,  INS 

RCA 
Robert  Mayo,  Dir.  of  Sales   
J.  R.  Poppele,  V.  P.  &  Chief  Engr.  UP 

General  Electric 

Warren  Wade,  Prog.  Mgr. 
Thomas  Howard,  Chief  Engr. 

RCA 

John  L.  Crosby  Jr.,  Prod.  Dir.   
Armin  N.  Bender,  Prom.  Mgr.  UP 
Kenneth  J.  Gardner,  Chief  Engr.  RCA 

E.  P.  Weil,  Supvsr.  Sta.  Sales 
A.  G.  Zink,  Supvsr.  Sta.  Prog. 
W.  J.  Purcell,  Chief  Engr. AP,  UP General  Electric 
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* 

THE  KANSAS  CITY  STAR  COMPANY 

ANNOUNCES 

THE  APPOINTMENT  OF 

HARRINGTON,  RIGHTER  Sc  PARSONS 

INCORPORATED 

AS  THE  EXCLUSIVE 

NATIONAL  TELEVISION  REPRESENTATIVE 

FOR  TELEVISION  STATION 

WDAF-TV 

* 

This  appointment  becomes  effective  Febriuiry  20,  1950. 
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DIRECTORY  OF  TV  STATIONS  OF  THE  UNITED  STATES 
(Data  corrected  to  February  1,  1950) 

City 
Call  Letters 
Established 

SYRACUSE 
WHEN 
1948 

WSYR-TV 

UTICA 
WKTV 
1949 

Channel 
Power 

Ch.  8 
180-186mc 
7.5kw-aur.; 
15kw-vis. 
Ch.  5 
76-82mc 
12.5kw-aur.; 
23kw-vis. 

Ch.  13 
210-216mc 
11.3kw-aur.; 
13kw-vis. 

Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Meredith  Syracuse TV  Corp. 
101  Court  St. 3-1126 
Central  N.  Y.  Bcstg. 
224  Harrison  St. 3-7111 

Copper  City  Bcstg.  Corp. Smith  Hill  Rd. 2-1913 

Network 
Representative Executive  Persoimel 

Transc.  Library 
News  Service Transmitter  Make 

NEW  YORK— (Continued) 

ABC,  CBS 
DuMont 
Katz 
NBC 
Headley-Reed 

NBC 
Cooke 

Paul  Adanti,  Gen.  Mgr. 
William  H.  Bell,  Coml.  Mgr. 

H.  C.  Wilder,  Pres. 
E.  R.  Vadeboncoeur.  V.  P.  &  Gen. 
Mgr. 

Myron  J.  Kallet.  Pres. 
Michael  C.  Fusco,  Gen. Mgr. 

Edward  P.  Roden,  Prog.  Dir. 
H.  Eugene  Crow,  Chief  Engr. 

Bill  Rothrum,  Prog.  Dir. 
A.  G.  Belle  Isle,  V.  P.  &  Chief Engr. 

Deforest  T.  Layton  Jr., 
Engr. 

Chief 

UP General  Electric 

UP 

General  Electric 

General  Electric 

CHARLOTTE 
WBTV 
1949 

Ch.  3 
60-66mc 
8.2kw-aur.; 
16.3kw-vis. 

GREENSBORO 
WFMY-TV 1949 

Ch.  2 54-60mc 
0.84kw-aur.; 
1.67kw-vis. 

NORTH  CAROLINA 

Jefferson  Standard 
Bcstg.  Co. Wilder  Bldg. 3-8833 

Greensboro  News  Co. 
212  N.  Davie  St. 3-8611 

ABC,  CBS 
DuMont 
NBC Forjoe 

ABC,  CBS 
DuMont,  NBC 
Harrington, 

Righter  & Parsons 

J.  M.  Bryan,  Pres. 
Charles  H.  Crutchfield,  V.  P.  & Gen.  Mgr. 
Keith  S.  Byerly,  Gen.  Sales  Mgr. 

Gaines  Kelley,  Gen.  Mgr. 
T.  W.  Austin,  Prog.  Dir. 
Robert  M.  Lambe,  Coml.  Mgr. 

Larry  Walker,  Asst.  Gen.  Mgr.  in   United,  World 
Chg.  TV  &  Prog.  Dir. 

J.  Robert  Covington,  Prom.  Mgr. 
M.  J.  Minor,  Chief  Engr. 

Norman  Gittleson,  Prom.  Mgr. 
James  F.  Winecoff,  Chief  Engr. 

UP,  INS RCA 

Cinetel 
Film  Equities 
United,  World 
UP DuMont 

OHIO 
CINCINNATI 

WCPO-TV 1949 

WKRC-TV 1949 

WLW-T 1948 

CLEVELAND 
WEWS 
1947 

WNBK 
1948 

WXEL 
1949 

COLUMBUS 
WBNS-TV 1949 

WLW-C 1949 

WTVN 
1949 

DAYTON 
WHIO-TV 1949 

WLW-D 1949 

TOLEDO 
WSPD-TV 1948 

Ch.  7 
174-180mc 
12kw-aur.; 
21kw-vis. 
Ch.  11 
198-204mc 
12.3kw-aur.: 
24,5kw-vis. 
Ch.  4 
66-72mc 
19.5kw-aur.; 
23.5kw-vis. 

Ch.  5 
76-82mc 
8.1kw-aur.; 
16.3kw-vis. 
Ch.  4 
66-72mc 
20.26kw-aur.: 
39.22kw-vis. 
Ch.  9 
186-192mc 
13kw-aur.: 
21kw-vis. 

Ch.  10 
192-198mc 
14.0kw-aur.; 
28.4kw-vis. 
Ch.  3 
60-66mc 
12.8kw-aur.; 
15.2kw-vis. 
Ch.  6 
82-88mc 
14.2kw-aur.; 
16.8kw-vis. 

Ch.  13 
210-216mc 
13kw-aur.; 
24kw-vis. 
Ch.  5 
76-82mc 
8kw-aur.; 
16kw-vis. 

Ch.  13 
210-216mc 
14.4kw-aur.; 
27.4kw-vis. 

Scripps-Howard  Radio Inc. 
2345  Symmes  St. 
Capitol  0777 
Radio  Cincinnati  Inc. 
800  Broadway 
Garfield  1331 

Crosley  Bcstg.  Corp. 
2222  Chickasaw  St. 
Dunbar  1380 

Scripps-Howard  Radio Inc. 
1816  E.  13th  St. 
Tower  1-5454 
National  Bcstg.  Co. 
815  Superior  Ave. 
Cherry  0942 

Empire  Coil  Co.  Inc. 
4501  Pleasant  Valley  Rd. 

at  State  Rd. 
Victory  3-8400 

Dispatch  Printing  Co. 
33  N.  High  St. 
Adams  9265 

Crosley  Bcstg.  Corp. 
3165  Olentangy  River  Rd. 
Jefferson  5441 

Picture  Waves  Inc. 
3720  LeVeque  Lincoln Tower 
Fletcher  1520 

Miami  Valley  Bcstg. Corp. 
45  South  Ludlow  St. 
Adams  2261 
Crosley  Bcstg.  Corp. 
4595  S.  Dixie  Highvvay 
Walnut  2101 

The  Fort  Industry  Co. 
136  Huron  St. 
Adams  3175 

ABC,  DuMont Branham 

CBS 
Katz 

NBC 

ABC CBS 
Branham 

NBC 
NBC  Spot 

Katz 

CBS 
Blair  TV 

NBC 

ABC 
DuMont 
Headley-Reed 

ABC.  CBS 
DuMont Katz 

NBC 

CBS,  DuMont 
NBC 
Katz 

Jack  R.  Howard,  Pres. 
M.  C.  Watters,  V.  P.  &  Gen.  Mgr. 
John  Patrick  Smith,  TV  Sales 

Mgr. Hulbert  Taft  Jr.,  Exec.  V.  P. 
U.  A.  Latham,  Coml.  Mgr. 
Syd  Cornell,  Coml.  Prod.  Mgr. 

James  D.  Shouse,  Chmn.  of  Bd. 
R.  E.  Dunville,  Pres.  &  Gen. 

Mgr. John  T.  Murphy,  Dir.  of  TV 

Oprs. 
Jack  R.  Howard,  Pres. 
James  C.  Hanrahan,  Gen.  Mgr. 

Joseph  H.  McConnell,  Pres.  (NBC) 
John  McCormick,  Gen.  Mgr. 
Harold  Gallagher,  Coml.  Mgr. 

Herbert  Mayer,  Pres.  &  Gen.  Mgr. 
Franklin  Snyder,  V.  P.  &  Sta. 

Mgr. 

Richard  A.  Borel,  Dir.  of  TV 
Robert  D.  Thomas,  Sales  Dir. 

J.  D.  Shouse,  Chmn.  of  Bd. 
R.  E.  Dunville,  Pres.  &  Gen.  Mgr. 
Tom  Gleba,  Prog.  Dir. 

Edward  Lamb,  Pres.  &  Chief 
Owner John  Rossiter,  Gen.  Mgr. 

James  M.  Cox  Jr.,  Pres. 
Robert  H.  Moody,  Gen.  Mgr. 
Harvey  R.  Young  Jr.,  Coml.  Mgr. 

James  D.  Shouse,  Chmn.  of  Bd. 
R.  E.  Dunville,  Pres.  &  Gen.  Mgr. 
Peter  Lasker,  Sta.  Mgr. 

George  B.  Storer,  Pres. 
J.  Harold  Ryan,  V.  P.  &  Treas. 
E.  Y.  Flanigan,  Gen.  Mgr. 
Glenn  Jackson,  Prog.  Dir. 

Harry  Le  Brun,  TV  Sta.  Dir. 
Grant  Makinson,  Chief  Engr, 

Richard  Von  Albrecht,  Prog. 
Dir. 

George  A.  Wilson,  Chief  Engr. 

William  J.  McCluskey,  Sales  Mgr. 
Lin  Mason,  Prog.  Dir. 
Calvin  Bopp,  Chief  Engr. 

J.  Harrison  Hartley,  Sta.  Dir. 
Donald  E.  Pierce,  Prog.  Dir. 
Joseph  B.  Epperson,  Chief  Engr. 

Philip  L.  Worcester,  Prog.  Mgr. 
S.  E.  Leonard.  Chief  Engr. 

Russell  Speirs  Prog.  Dir. 
Thomas  B.  Friedman,  Chief  Engr. 

Jerome  R.  Reeves,  Prom.  Dir. 
Edward  H.  Bronson,  Sta.  Dir. 
Lester  H.  Nafzger,  Tech.  Dir. 

James  Leonard,  Sta.  Mgr. 
George  Henderson,  Sales  Mgr. 
Charles  Sloan,  Chief  Engr. 

Herb  Stewart,  Asst.  Coml.  Mgr. 
Colin  Male,  Prog.  Dir. 
James  Burke.  Chief  Engr. 

Lester  G.  Spencer,  Prog.  Dir. 
Mrs.  Helen  Drennen,  Sales 
Prom.  Dir. 

Ernest  L.  Adams,  Chief  Engr. 
A.  Donovan  Faust.  Prog.  Dir. 
Howard  Lepple.  Chief  Engr. 

UP 

General Electric 

AP,  UP General Electric 

UP.  INS RCA 

UP 

Thesaurus 
AP,  UP 
RCA 

General  Electric 

World,  Flamingo 
Nationwide 
AP 
RCA 
UP,'  INS 

RCA 

AP 
RCA 

Associated 
Standard 
AP,  UP RCA 

UP,'  iris' 

Crosley 

Richard  Gourley.  Prom.  Mgr.   
William  Stringfellow,  Chief  Engr.  INS 

RCA 

OKLAHOMA  CITY 
WKY-TV 
1949 

TULSA 
KOTV 
1949 

Ch.  4 
66-72mc 
6.2kw-aur.; 
12.1kw-vis. 

Ch.  6 
82-88mc 
8.5kw-aur.; 
16.55kw-vis. 

WKY  Radiophone  Co. 
Skirvin  Tower 3-4306 

George  E.  Cameron  Jr. 
3025  Frankfort 2-9971 

OKLAHOMA 

ABC,  CBS DuMont,  NBC 
Katz 

ABC,  CBS, 
NBC.  DuMont Young 

E.  K.  Gaylord.  Pres. 
P.  A.  Sugg.  Sta.  Mgr. 
Hovt  Andres,  Adm.  Asst. 
R.  E.  Chapman,  Coml.  Mgr. 

Chief George  E.  Cameron  Jr Owner 
Maria  Helen  Alvarez,  Pres 

Gen.  Mgr. 
John  Hill,  V.  P.  &  Coml.  Mgr. 

& 

Paul  Brawner,  Prog.  Dir. 
Gene  Dodson.  Prom.  Mgr. 
H.  J.  Lovell.  Chief  Engr. 

Ronald  C.  Oxford,  Prog.  Dir. 
George  Jacobs,  Chief  Engr. 

UP 

RCA 

UP,  INS 
RCA 
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WSYR-TV 

Syracuse,  New  York 

announces  the  appointment  of 

HEADLEY-REED  TV 

as  its 

National  Representative 

effective  immediately 

WSYR-TV  begins  telecasting  February  15  on  Channel  5 

affiliated  with  National  Broadcasting  Company 

HEADLEY-REED  TV 

New  York    •    Chicago    •    Detroit    •    Atlanta    •    San  Francisco    •  Hollywood 
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DIRECTORY  OF  TV  STATIONS  OF  THE  UNITED  STATES 

(Data  corrected  to  February  1,  1950) 

City 
Call  Letters 
Established 

ERIE 
WTCU 
1949 

JOHNSTOWN 
WJAC-TV 1949 

LANCASTER 
WGAL-TV 1949 

Cliaiinel 
Power 

Ch.  12 
204-210mc 
1.5kw-aur.; 
2kw-vis. 

Ch.  13 
210-216mc 
3.7kw-aur.; 
6.5kw-vis. 

Ch.  4 
66-72mc 
.5kw-aur.; 
Ikw-vis. 

PHILADELPHIA 
WCAU-TV 1948 

WFIL-TV 1947 

WPTZ 
1941 

Ch.  10 
192-198mc 
14.076kw-aur.; 
25kw-vis. 

Ch.  6 
82-88mc 
13.5kw-aur.; 
27kw-vis. 

Ch.  3 
60-66mc 
8.1kw-aur.; 
16.2kw-vis. 

PITTSBURGH 
WDTV 
1949 

Ch.  3 
60-66mc 
8.3kw-aur.; 
16.6kw-vis. 

PROVIDENCE 
WJAR-TV 1949 

Ch.  11 
198-204mc 
15kw-aur.; 
30kw-vis. 

Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Dispatch  Inc. 
35th  &  State  St. 2-4084 

Network 
Representative Executive  Personnel 

PENNSYLVANIA 

WJAC  Inc. 
329  Main  St. 4-1267 

WGAL  Inc. 
8  West  Wing  St. 5251 

WCAU  Inc. 
1622  Chestnut  St. 
Locust  7-7700 

Triangle  Pub.  Inc. 
Widener  Bldg. 
Rittenhouse  6-6900 

Philco  Television  Bcstg. Corp. 
1800  Architects  Bldg. 
Locust  4-2244 

Allen  B.  DuMont  Labs. 
Inc. 

Clark  Bldg. 
Express  1-1071 

The  Outlet  Co. 
176  Wevbosset  St. 
Gaspee  1-1071 

ABC.  CBS 
DuMont,  NBC 
Headley-Reed 

ABC  CBS 
DuMont 
NBC 
Headley-Reed 

ABC.  CBS, 
NBC 

Meeker 

CBS 
CBS  Radio Sales 

ABC,  DuMont Katz 

NBC 
NBC  Spot 

ABC.  CBS 
DuMont 
NBC 

Edward  Lamb,  Pres. 
Paul  Albracht,  Treas. 
Roger  S.  Underbill,  Gen.  &  Coml. 

Mgr. 

W.  W.  Krebs,  Pres. 
A.  D.  Schrott,  Gen.  Mgr. 

Clair  R.  McCollough,  Pres. 
Harold  E.  Miller,  Gen.  Mgr. 
J.  Robert  Gulick,  Gen.  Sales  Mgr. 

Donald  W.  Thornburgh,  Pres.  & Gen.  Mgr. 
Joseph  L.  Tinney,  V.  P.  &  Asst. '  Gen.  Mgr. 

Charles  Vanda,  TV  Dir. 

Walter  H.  Annenberg,  Pres. 
Roger  W.  Clipp,  Gen.  Mgr. 
John  E.  Surrick,  Sales  Dir. 
Kenneth  W.  Stowman,  TV  Sales 

Mgr. 
Ernest  B.  Loveman,  V.  P.  &  Gen. 
Mgr. Rolland  V.  Tooke,  Asst.  Gen.  Mgr. 

Allen  B.  DuMont,  Pres. 
Donald  A.  Stewart,  Gen.  &  Coml. 
Mgr. 

Larry  Isreal.  Dir.  of  Sales 

RHODE  ISLAND 

Weed Mortimer  L.  Burbank,  Pres. 
John  J.  Boyle.  Gen.  &  Coml. 

Gomer  Lesch,  Prod.  Mgr. 
Charles  Fuller,  Adv.  Mgr. 
Don  Lick,  Prog.  Dir. 
Michael  Csop,  Chief  Engr. 

Frank  Cummins,  Prog.  Dir. 
N.  L.  Straub,  Chief  Engr. 

Paul  Rodenhausen,  Prog.  Dir. 
J.  E.  Mathiot,  Tech.  Dir. 

Robert  N.  Pryor,  Pub.  Dir. Alex.  Rosenman,  V.  P.  Chg.  Sales 
John  McClay,  Prog.  Dir. 
David  Kaigler,  Prod.  Dir. 
John  G.  Leitch,  V.  P.  &  Dir.  of Engrg. 

Transc.  Library 
News  Service Transmitter  Make 

UP 

DuMont 

UP 

RCA 

UP 

Lang-Worth AP,  UP 
RCA 

Mgr. 

Henry  Rhea,  Asst.  Chief  Engr  
Chg.  of  TV  AP 

Donald  S.  Kellett,  Adm.  Asst.  RCA 
to  Gen.  Mgr. 

Louis  E.  Littlejohn,  Chief  Engr. 

Alexander  W.  Dannenbaum  Jr  
Coml.  Mgr.  INS 

Raymond  J.  Bowley,  Chief  Engr.  RCA 

Leslie  Arries  Jr.,  Prog.  Dir.   
Harry  Munson,  Asst.  Prog.  Dir.   
Raymond  Rodgers,  Chief  Engr.  DuMont 

James  M.  Orchard  Prog.  Dir.   
Thomas  C.  J.  Prior,  Chief  Engr.  UP 

RCA 

llllllllllllllllllllllllllllllllllllllllllllllllillllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll^ 

! 

DuMont  owned  and  operated 

ABC  -  CBS  -  NBC  -  Affiliated 

For  Complete 

Coverage  Of 

WDTV 

PITTSBURGH'S  WINDOW  ON  THE  WORLD 

The  Nations  Eighth  Market  Area 

WDTV — Pittsburgh's  Only  Television  Station 

lllllllllllllllllllllllllllllltlllllllllllllllllllllllll.llllllllllllllllllllllllllllllllllMIIIIIIIIIIII^ 
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Picture  for  yourself  the  potential  WFIL-TV's 

special  delivery  opens  up  for  you. 

SPECIAL  because  WFIL-TV  offers  top  coverage 

in  the  world's  second  largest  television  market 

—nearly  4,207,000  people  in  17  buying  counties. 

SPECIAL  because  the  Philadelphia  market's  266 

receivers  per  thousand  families  represent  the  high- 

est concentration  of  television  sets  in  the  Nation. 

SPECIAL  because  WFIL-TV's  primary  coverage 

area  includes  cities  like  AUentown,  Bethlehem, 

Reading,  Wilmington  and  Trenton,  in  addition  to 

the  Philadelphia -Camden  heart  of  the  Nation's 
Third  Market. 

And  SPECIAL— especially— because  results  show 

that  dollar  returned  for  dollar  spent,  WFIL-TV  is 

your  best  buy  in  Philadelphia  television. 

Consider  all  these  things.  You'll  see.  You'll  agree. 

WFIL-TV  delivers  the  picture  for  yourself. 

^  ̂   ̂ ^c/  W(€^o^  ^en^v-e^  •  Represented  by  THE  KATZ  AGENCY 

CI)e  $i)i(abelpf)ia  Jnquirer  Station 

February  6,  1950 TELECASTING    •    Page  2 



DIRECTORY  OF  TV  STATIONS  OF  THE  UNITED  STATES 

(Data  corrected  to  February  1,  1950) 

City 
Call  Letters 
Established 

MEMPHIS 
WMCT 
1948 

NASHVILLE 
WSM-TV 
(CP) 

DALLAS 
KBTV 
1949 

KRLD-TV 1949 

FORT  WORTH 
WBAP-TV 
1948 

Channel 
Power 

Ch.  4 
66-72mc 
7.12kw-aur.; 
13.6kw-vis. 

Ch.  4 
66-72mc 
7.2kw-aur.; 
14.4kw-vls. 

Ch.  8 
180-186mc 
13.5kw-aur.; 
27kw-vis. 

Ch.  4 
66-72mc 
8kw-aur.; 
15.8kw-vis. 

Ch.  5 
76-82mc 
8.2kw-aur.; 
16.4kw-vis. 

HOUSTON 
KLEE-TV 
1949 

Ch.  2 
54-60mc 
8.5kw-aur.: 
16kw-vis. 

SAN  ANTONIO 
KEYL 
1950 

WOAI-TV 
1949 

Ch.  5 
76-82mc 
9kw-aur.; 
17.9kw-vis. 
Ch.  4 
66-72mc 
10.8kw-aur.; 
21.6kw-vis. 

Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Memphis  Pub.  Co. P.  O.  Box  311 8-7464 

WSM  Inc. 
301  7th  Ave.  North 6-7181 

Potter  Television  Co. 
M  &  W  Tower  Bldg. 
Riverside  3316 

KRLD  Radio  Corp. 
Herald  Sq. 
Central  6811 

Carter  Publications 
3900  Barnett  St. 
Lockwood  1981  (Fort Worth) 
Tremont  7-9757  (Dallas) 

W.  Albert  Lee 
Milby  Hotel Preston  1161 

San  Antonio  TV  Co. 
Atop  Transit  Tower Bldg. 
Garfield  8153 
Southland  Industries Inc. 
P.  O.  Box  2641 
Garfield  4221 

Network 
Representative Executive  Personnel 

TENNESSEE 

ABC.  CBS 
DuMont 
NBC Branham 

DuMont 
Paramount Young 

CBS Branham 

ABC,  NBC 
Lone  Star 
Free  &  Peters 

DuMont 
Paramount Young 

ABC.  CBS 
NBC 
Petry 

Enoch  Brown,  Pres. 
H.  W.  Slavick,  Gen.  Mgr. 
J.  C.  Eggleston,  Coml.  Mgr. 

TEXAS 

Tom  Potter.  Owner 
Jack  I.  Potter.  Pres. 
J.  Curtis  Sanford,  V.  P.  & Gen.  Mgr. 

J.  W.  Runyon,  Pres. 
C.  W.  Rembert,  Gen.  Mgr. 
W.  A.  Roberts,  Coml.  Mgr. 

Amon  Carter.  Pres. 
Harold  Hough.  Dir. 
George  Cranston,  Gen.  Mgr. 
Roy  Bacus.  Coml.  Mgr. 

H.  H.  Coffield 
W.  L.  Pickens 
R.  L.  Wheelock 

Owners 

G.  A.  C.  Halff,  Chmn.  of  Bd. 
Hugh  A.  L.  Halff.  Gen.  Mgr. 
Jack  Keasler,  Coml.  Mgr. 

Wilson  Mount,  Prog.  Dir. 
W.  E.  Frase,  Prom.  Mgr. 
E.  C.  Frase  Jr.,  Chief  Engr. 

Transc.  Library 
News  Service Transmitter  Make 

UP,  INS RCA 

Del  Ramey,  Coml.  Mgr. 
Larry  DuPont,  Prog.  Mgr. 
Morris  Barton,  Chief  Engr. 

Roy  George,  Prog  Dir. J.  W.  Crocker.  Asst.  Mgr. 
R.  M.  Flynn,  Chief  Engr. 

Telenews 
World 

United 
Film  Equity 

UP 

DuMont 

UP 

General  Electric 

Bob  Gould.  Prog.  Dir.   
Tommy  Thompson,  Prod.  Mgr.  AP 
Jack  Rogers,  Publ.  &  Prom.  Mgr.  RCA 
R.  C.  Stinson,  Dir.  of  Engrg. 

W.  B.  Miller.  Gen.  Mgr. 
Sherrill  Edwards,  Coml.  Mgr. Mort  Denk,  Prog.  Mgr. 

J.  R.  Duncan,  Dir.  TV  Prog. 
Dallas  Wyant,  Prom.  Mgr. 
Charles  L.  Jeffers,  Chief  Engr. 

DuMont 

AP.  UP,  INS 
RCA 

(Continued  on  Telecasting  31) 



STUDIO  ONE 

under  sponsorship 

of  Westinghouse,  a 

CBS  Package  Program 

with  top  ratings 

and  an  unequaled 

critical  record. 

For  another  top 

now  available 

for  sponsorship, 
turn  to  back  page 

of  this  insert. 



FEBRUARY  1950 

8HOWSHEE 

Canada  Dry  Co. 
Super  Circus 

L  (E-M) 
Super  Circus L  (E-M) 

Kellogg  Co. Singing  Lady 
L  (E-M) 

Hollywood  House F  (E-M) 
Goodyear 

Paul  Whjteman 
Goodyear  Review 

T,  rE-M^ 

Carolvn Gilbert 
Show 

Dr.  Fix 

-Urn 

L  (E-M) 
Think  Fatl L  (E-M) 

Overseas  Press 
Club Chuck  Wagon Mr,  I.  Maginalion 

The  Girls 
Crosley 

This  Is  Show  Business 

Lincoln-Mercury 
Toast  of  the  Town  ;| Co-op 

Front  Row  Center L  E-M)  (NX) 

Co-op 

Chicagoland 
Mystery  Players 

Armed  Forces  Hour 
L 

Leave  It  To  The  Girls 
L 

General  Foods Aldrich  Family Chraterfield Perry  Como L 

Colgt 

Ted  Steele 
Show Chuck  Wagon 

Mars  Inc. Howdy Doody 

T.  <F.-M) 

Co-op 

Small  Fry  Club 
L/F  (E-M) 

Lucky  Pup Bob 
Howard 

Magic  Cottage 
L  (E-M) 

Strictly  for 
Laughs Paul Arnold Oldsmobile 

CBS-TV News 

W.  H.  Johnson  Candy 
Captain  Video 
L/F  (E-M) 

Co-op 

Manhattan 

Spotlight 

Snarky 
Inteirnational  Silver 

Silver  Theatre T6 
Vincent Lopez L  (E-M) 

— irm^  
Newsweek  Views  the  News L  (E-M) 

The  Al 
Judy 

Splinters L 

Howdy 
Doody 

L  (E-M) 

RCA  Victor 
Kukla,  Fran  &  OUie L  (E-M) 

Mohawk 
Roberta 

Quinlan 

Reynolds News F  (E-M) 
Chevrolet Tele-Theatre 

L Firest*. Voice 

Ted  Steele 
Show Chuck  Wagon 

C-P-P 
Howdy 
Doody 

L  (E-M) 

Co-op 

Small  Fry  Club 
L/F  (E-M) 

Luckv  Pup 
L  (E-M) 

Bob 

Howard 
Strictly  for 
Laughs CBS-TV 

News 

Magic  Cottage L  (E-M) 

Co-op 

Captain  Video L  F  (E-M) 

Snarky 

Film  Theatre  of  the  A 

Vincent Lopez. 
L  (E-M) 

rlvr^ 
Court  of  Current  Issu 

(L)  (E-M) 
Judy 

Splinters L 

Howdy 
Doody 

L  (E-M) 

National  Dairy 
Kukla,  Fran  &  OIlie L  (E-M) 

Melody, 

Harmony  4 
Rhvlhm 

T, 
Reynolds News 
F  (E-M) 

Texas  Co. 
Milton  Berle  Show 

 T. 

Ted  Steele 
Show Chuck  Wagon 

Lucky  Pup 

A  Couple  of  Joes L  (E-M) 

Bob 
Howard 

Strictly  for 
Laughs Paul Arnold 

Oldsmobile 
CBS-TV News 

Masland 

Rug 

At  Home 

Party 

Liggett  &  Myers  Tobac 
Godfrey  and  His  Frii L  (E-M)    K  (xNI 

Intnl.  &noe Howdy 
Doody 

L  (E-M) 

Co-op 

Small  Fry  Club 
L/F  (E-M) 

Magic  Cottage L  (E-M) 

Co-op 

Cai)tain  Video 
L/F  (E-M) 

Phillips 

Packing  Co. 
Easy  Aces F(F.M)(IVI) Judy 

Splijtiers L 

Howdy 
Doody 

L  (E-M) 

Ford  Motor  Co. 
Kukla,  Fran  &  Ollie L  (E-M) 

Mohawk 
Roberta 

Quinlan 

Reynolds News F  (E-M) 
Ballantine  Ale  &  Beer 

Believe  It  or  Not L ill 

Ted  Steele 
Show 

Chuck  Wagon Ipana 
Lucky  Pup 

General  Mills 
Lone  Ranger* F  (E-M) 

Bob 
Howard 

Strictly  for 
Laughs Paul Arnold CBS-TV News 

Snarky 
Stop  the  Music Admiral  &  P.  Lorilla L  (E-M) 

TBA 
i 

Judy 

Splinters L 

Howdy 
Doody 

L  (E-M) 

C-P-P Howdy Doody 

T.  rF-MI 

Co-op 

Small  Fry  Club 
L/F  (E-M) 

Magic  Cottage L  (E-M) 

Co-op 

Captain  Video L/F  (E-M) 
Vincent 
Lopez L  (E-M) 

National  Dairy 
Kukla,  Fran  &  Ollie L  (E-M) 

Melody, 

Harmony  4 

Rhythm 
Reynolds News 
F  (E-M) The  Black  Robe 

L 
One  A 

Chuck  Wagon 

Judy 

Splinters L 

Howdy 
Doody 

L  (E-M) 

Howdy 
Doody 

L  (E-M) 

Co-op 

Small  Fry  Club 
L/F  (E-M) 

Sundial Shoes Lucky  Pup 

On  Trial L  (E-M) 
Bob 

Howard 

Magic  Cottage L  (E-M) 

Strictly  for 
Laughs 

Paul Arnold 
Oldsmobile 
CBS-TV News Co-op 

Captain  Video 
L/F  (E-M) 

Manhattan 

Spotlight 

L  (E) 

(M)  mi) 
RCA  Victor 

Kukla,  Fran  &  Ollie L  (E-M) 

Mohawk 
Roberta 

Quinlan 

Snarky 

General  Foods Mama 
R. 

Man 

Vincent Lopez L  (E-M) Hands  of  Murder L  (E-M)  (NI) Broadwi 
Edition  <(  fid 

Reynolds News F  (E-M) 
Miles 

Quiz  Kids 
L 

fill! 

Ted  Steele 
Show Chuck  Wagon Red 

Barber's 

Clubhouse 

Lucky  Pup 

Hollywood  Screen  Test L  (E-M) Paul  Whiteman TV- Teen  Club 
L  (E-M) 

Film 
Shorts 

Quincy  Howe in  the  First Person 

Blues  by 

Bargy 

Anheuser-Busch' Ken  Murray  Shov 
54th  Street  Reviex 

*Jo-op 

Rocky  King 
Inside  Detective 

L  (E-M) 

Spii 
Children's  Sketch  Book L 

American  Forum  of  the  A  ir 
L 

Leon 
Pearson 
News 
L 

Saturday  Square L  (E-M) 

Programs  in  italics  are  sustaining. Time  is  EST. 
L  is  live;  F,  Film;  K,  Kinescopic  Re- cording; E.  Eastern  Network;  M,  Mid- 

western Network;  NI,  Nonintercon- nected  stations. 
CBS  Daytime 

Monday-through-Friday,  4-4:30  p.m.. 
Homemakers  Exchange.  L  (E-M);  4:30-5 
p  m..  Vanity  Fair,  L  (E). 

Bat 

T 

•  Lone  Range  1 
sored  on  5  si American  Bakeries  • 
on  remainder  of  netwo: 

I 



A  Service  BROADCASTING 

Ik 

•evue 
M) 

heatre 

Your  Witness 
L  (E-M) 

Mysteries  of  Chinatown 
F  (E-M) 

General  Electric 
Fred  Waring  Show 

The^'  Stand  Accused '  L  (E-M) 

Philco 
Television  Playhouse 

L  (E-M) 

yea 
lauts 

>P 
^an  Show 

.  bber  Co. 
feSrestone 

Philip  Morris Candid  Camera 

B.  F.  Goodrich 
Celebrity  Time 

L  (E-M) 

Local 

Young  People's Church  of  the  Air 
Youth  on  the  March 

L  (E-M) 

One  Weelz In  Review 

Bowling  Headliners L  (E-M) 

Garroway  at  Large L  (E-M) 

General  Foods 
The  Goldbergs 

Westinghouse 
Studio  One 

.Co-op 
Wrestling 

(From  Sunnyside  Arena) 
L  (E  M)  (NI) 

Admiral 
Lights  Out L 

Ljli!Bros, "lock 

(IiVolet 
Iijj  USA 

■  Family 

Stage  Door  . L  (E) 

American  Tobacco  Co. 
Lucky  Strike  Theatre L  (E-M) fnltorr 

Auto-Lite 
Suspense 

Drug  Store  TV  Prod. Cavalcade  of  Bands 
L  (E-M)  (NI) 

Procter  &  Gamble 
Fireside  Theater 

F 

Thai  Wonderful  Guv 
L  (E-M) 

Abe  Burrows 
Almanac 

The  Plain-Clothesman 
L  (E)  (NI) 

Pabst 
The  Life  of  Riley 

F 

Local  Sponsors  (Co-op) Who  Said  That 
L  (E-M) 

11-11:15 

Local 

Tomorrow's  Champions 
(to  midnite) 

Co-op 

Wrestling 
11-11:10 
Blues 

by  Bargy 

P.  I.orillard 
Original  Amateur  Hour L 

Co-op,  Wrestling L  (E-M) 

Boxing 

Co-op 

Famous  Jurv  Trials 
L  (E-M)  '(NI) 

Kraft  Foods  Co.  TV  Theatre 
L  (E-M) 

P.  Ballantine  &  Son 
International 

Boxing  Club  Bouts 

You  Are 
An  Artist 

L 

Local 

Bristol-Myers 
Break  the  Bank 

L 

Wendv  Barrie  Show 
L  (E-M) 

Escape 

Morey  Amsterdam  Show 
(Dumont  Telesets) 
L  (E-M)  (NI) 

Author  Meets  Critics 
L  (E-M) 

Chesebrough  Mfg.  Co. 
Blatz  Brewing  Co. Roller  Derljy 

H.  H.  Ayer 
Ilka  Chase 

The  Show 
Goes  On 

Armv  Training  Program 
10:45-11:45 Co-op 

Boxing 

(From  Sunnyside  Arena) 
T.  <K)  fNn 

Ford  Dealers  of  America 
Kay  Kyser L 

luggUs' *:-M) 

'Jieynolds 
(linst  Crime 

■  o  Hollywood padline  Clues 

^julf 

|(!^People 

D-Op :.e  Picture 
E-M) 

Libby,  McNeill  &  Libby 
Auction-Aire 

L  (E-M) 
Majority  Bales L  (E-M) 

Ford  TV  Theatre 
Actors  Studio 

Mail  Pouch  Tobacco  Co, 
Sports  for  All 

L/F  (E-M)  (NI) 
Bonny  Maid Versatile  Varieties 

Bonafide  Mills 
 L  

American  Cig.  &  Cig. 
Big  Story  (alternates 

with  Life  Begins  at  80) 

U.  S.  Tobacco 
Martin  Kane Private  Eye 

 L Roller  Derby 

Household  Finance 
People's  Platform Capitol  Cloak  Room Co-op 

Amateur  Boxing 
L  (E-M) 

Gillette 
Fights L Chese- 

brough 

Greatest Fights  (F) 

Local 

Roller  Derby 
L  (E-M) 

(To  conclusion) 

R.  J.  Reynolds 
Ed  Wynn Local 

Drug  Store  TV  Prod. Cavalcade  of  Stars 
L  (E-M)  (NI) 

Mary  Kav  Johnny L 

12:30  J' 

100 

1  43  M 
2  00-4  00  S 

Around  the  Town 
L 

Film  Theatre 
Of  The  Air 

Co-op 

Wrestling 
L  (E-M) 

Meet  the  Press 
L 

Ki  Iddls  and  Tclavlalan 

February  6,  1950 
Copyright  19S0 

THE 

BOSTON  TEIEPUISE 

will  be  published  on  February  25, 

1950,  and  monthly  thereafter.  Each 

report  will  cover  a  full  week's  tele- 
viewing from  12  Noon  to  12  Mid- 

night. Each  daily  14  hour  rating 
will  be  based  on  150  television 

homes  (Monday -Friday  ratings  on 
750  Homes). 

O 
THER  available  TelePulse  mate- 

rial includes  monthly  reports  in : 

CHICAGO 

CINCINNATI 

LOS  ANGELES 

NEW  YORK 

PHILADELPHIA 

WASHINGTON 

^HE  Multi-Market  TelePulse  gives 
weighted  ratings  of  network  pro- 

grams in  these  cities,  and  is  also 
issued  monthly. 

For  information  about  these  and 

other  Telefacts  .  .  . 

Ask  The  PULSE 

THE  PULSE  INCORPORATED  ] 

ONE  TEN  FULTON  STREET 
NEW  YORK  SEVEN 





DIRECTORY  OF  TV  STATIONS  OF  THE  UNITED  STATES 
(Data  corrected  to  February  1,  1950) 
(Continued  from  Telecasting  26) 

City 
Call  Letters 
Established 

Channel 
Power 

SALT  LAKE  CITY 
KDYL-TV 1948 

KSL-TV 1949 

NORFOLK 
WTAR-TV 
(CP) 

RICHMOND 
WTVR 
1948 

SEATTLE 
KING-TV 
1948 

Ch.  4 
66-72mc 
2.0kw-aur.; 
3.7kw-vis. 
Ch.  5 
76-82mc 
9.6kw-aur.; 
18.4kw-vis. 

Ch.  4 
66-72mc 
12.25kw-aur.; 
24.5kw-vis. 

Ch.  6 
82-88mc 
6.3kw-aur.; 
12.16kw-vis. 

Ch.  5 
76-82mc 
9.79kw-aur.; 
18.95kw-vis. 

HUNTINGTON 
WSAZ-TV 
1949 

Ch.  5 
76-82mc 
8.6kw-aur.; 
12kw-vls. 

MILWAUKEE 
WTMJ-TV 
1947 

Ch.  3 
60-66mc 
10.2kw-aur.; 
16.1kw-vis. 

Name  of  Licensee 
Headquarters  Address 
Telephone  Number 

Intermountaln  Bcstg.  & 
TV  Corp. 

143  S.  Main 5-2991 
Radio  Service  Corp.  of 

Utah 
Union  Pacific  Bldg. 5-4641 

WTAR  Radio  Corp. 
Nat'l.  Bank  of Commerce  Bldg. 
56711 

Havens  &  Martin  Inc. 
3301  W.  Broad  St. 5-8611 

KING  Bcstg.  Co. 
Smith  Tower 
Mutual  1090 

WSAZ  Inc. 
W.  Va.  Bldg. 
39441 

The  Journal  Co. 
720  E.  Capital  Dr. 
Marquette  8-6000 

Network 
Representative 

NBC 
Blair  TV 

ABC,  CBS 
DuMont 
Radio  Sales 

Executive  Personnel 

Transc.  Library 
News  Service 

Transmitter  Make 

UTAH 

S.  S.  Fox,  Pres.  &  Gen.  Mgr. 
George  A.  Provol,  Coml.  Mgr. 
Dan  Rainger,  Prog.  Dir. 

J.  Reuben  Clark  Jr.,  Pres. 
Ivor  Sharp,  Exec.  V.  P. 
C.  Richard  Evans,  Gen.  Mgr. 
Frank  McLatchy,  Sales  Mgr. 

VIRGINIA 

NBC Blair  TV 

Campbell  Arnoux,  Pres.  &  Gen. 
Mgr. John  W.  New,  Coml.  Mgr. 

Wilbur  M.  Havens,  Pres.  &  Gen. 
Mgr. 

Walter  A.  Dowry  Jr.,  Coml.  & Prom.  Mgr. 

WASHINGTON 

ABC,  CBS  (Mrs.)   A.  Scott  Bullitt,  Chief 
DuMont  Owner 
NBC  Henry  B.  Owen,  Pres. 
Blair  TV  Hugh  Feltis,  Gen.  Mgr. 

WEST  VIRGINIA 

ABC,  CBS, DuMont, 
NBC 

Katz 

J.  H.  Long,  Pres. 
Marshall  Rosene,  Gen.  Mgr. 
L.  H.  Rogers,  Sta.  &  Coml.  Mgr. 

WISCONSIN 

ABC,  CBS, 
NBC 

DuMont 
Harrington, 
Righter  & 
Parsons 

Walter  J.  Damm,  V.  P.  &  Gen. 
Mgr. L.  W.  Herzog,  Asst.  Gen.  Mgr. 

R.  G.  Winnie,  Sta.  Mgr. 

Del  Leeson,  Prom.  Mgr. 
John  M.  Baldwin,  Dir  of  TV 
Allen  Gunderson,  Chief  Engr. 

D.  Lennox  Murdoch,  Dir.  TV 

Oprs. 
Vincent  E.  Clayton,  Chief  Engr. 

Pierre  Hathaway,  I*rog.  Dir. John  Peffer,  Chief  Engr. 

Conrad  Rianhard,  Prog.  Dir. 
James  H.  Kyle,  Chief  Engr. 

Bob  Priebe,  Oprs.  Mgr. 
Al  Hunter,  Coml.  Mgr. 
Lee  Schulman,  Prog.  Dir. 
George  Freemaji,  Chief  Engr. 

James  H.  Ferguson,  Prog.  Dir. 
Leroy  Kilpatrick,  Chief  Engr. 

Bruce  Wallace,  Asst.  Mgr. 
James  Robertson,  Prog.  Mgr. 
Philip  B.  Laesar,  Chief  Engr. 

UP 
General  Electric 

RCA 

TP 

UP RCA 

AP 

RCA 

AP 
RCA 

READ 

by  more  agency- 

advertiser  executives 

than  any  other 

radio  or  TV  journal 

BROADCASTING  brings  together  the  week  in  radio  and  TV.  Spot 
news — largely  undupllcated  elsewhere — new  business,  agency-adver- 

tiser personnel  changes,  program,  promotion  ideas,  talent  news  and 
costs  ...  all  easily  read  and  quickly  grasped. 

ADVERTISERS  read  BROADCASTING— to  know  everything  that  will 

make  their  radio-TV  advertising  more  productive,  more  economical. 

ADVERTISING  AGENCIES  read  BROADCASTING— to  do  a  better,  more 

complete  job  for  their  clients. 

STATIONS,  NETWORKS,  SERVICES  read  BROADCASTING— to  learn 

quickly  and  reliably  what  is  happening,  week  by  week,  in  their 
business. 

YOUR  business  concerns  radio-television  you  need  BROADCASTING- 
TELECASTING— the  only  authentic  reporter  of  every  significant  devel- 

opment in  the  field  of  mass  radio  communications. 

NATIONAL  PRESS  BUILDING WASHINGTON  4,  D.  C. 
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O.S.U.  Reports  on  Viewing  Intensity 

(Report  97) 

VIEWING  of  television  tends  to  be 

a  "complete  attention"  activity,  ac- 
cording to  results  just  released  of  a 

study  of  household  activities  of 
men  and  women  during  evening 
hours  conducted  at  the  Dept.  of 
Speech,  Ohio  State  U. 

The  study  was  made  under  the 
supervision  of  Buren  C.  Robbins, 
graduate  student  in  radio  pro- 

gramming. It  was  based  on  6,842 
attempted  telephone  calls  to  Co- 

lumbus homes  between  5:30  and  10 
p.m.  last  Oct.  31-Nov.  4. 

Prof.  Harrison  B.  Summers,  of 
the  Dept.  of  Speech,  commented 
that  the  study  appears  to  indicate 
that  if  television  is  to  be  used  as 
widely  as  radio  during  evening 
hours,  some  major  adjustments  in 

listeners'  work  schedules  may  be 
necessary. 

In  surveying  Columbus  evening 
activities,  the  group  of  radio  pro- 

gramming students  completed  70% 
of  calls,  obtaining  data  from  1,670 
men  and  2,971  women.  These  basic 
findings  were  cited: 

1 —  Television  viewing  tends  to  be  a 
"complete  attention"  activity;  85%  of 
the  men  and  75%  of  the  women  tele- 

vision viewers  were  "doing  nothing 
else"  but  watching  television  at  the 
time  of  the  telephone  call. 

2 —  Radio,  on  the  other  hand,  is 
largely  a  divided-attention  activity; 
of  men  and  women  who  were  listening 
to  radio  programs,  only  about  30% 
were  "just  listening  to  the  radio"  at 
the  time  the  telephone  rang,  while  the 
remaining  70%  were  eating  meals, 
reading,  dressing,  or  doing  house- 

work of  various  kinds. 
3 —  Assuming  that  television  con- 

tinues to  be  a  "complete  attention" 
activity,  the  amount  of  time  which 
may  be  devoted  to  television  viewing 
per  evening  will  be  considerably  less 
than  that  now  given  to  radio  listening, 
since  the  "complete  leisure"  time  of men  and  women  interviewed  amounts 
to  only  one-fifth  of  the  total  time  be- 

tween 5:30  and  10  p.m.,  and  other 
leisure  activities,  such  as  talking  or 
visiting  with  others,  playing  cards  or 
reading,  account  for  only  another  35% 
of  evening  time.  Approximately  45% 
of  all  evening  time  is  spent  in  various 
non-leisure  activities  most  of  which 
could  not  be  carried  on  by  television 
viewers. 
A  survey  of  daytime  household 

activities,  conducted  last  spring  un- 
der Prof.  Summers'  direction, showed  radio  sets  were  in  use  in 

31.6%  of  Columbus  homes  [Broad- 
casting, June  6,  1949]. 

In  the  evening  study,  it  is  pointed 
out,  data  was  obtained  by  telephone 
and  represents  only  telephone  fam- 

ilies. Furthermore,  information 
was  obtained  only  on  weekday  eve- 

nings and  omits  talking  on  the  tele- 
phone as  an  activity. 

The  use  of  television  and  radio 
by  men  and  women  in  various  non- 
listening  activity  groups  is  shown 
in  the  following  table  (figures  in 
first  column  show  minutes  per  eve- 

ning devoted  to  non-listoning  ac- 
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tivity  indicated;  those  in  other 
columns  give  percentages  of  men 
or  women  in  activity  group  who 
were  using  television  or  radio) : 

Min. Per 

Sow 
Heard Eve. 

TV 

Radio Men — who  were 
"Just  resting" 57 

24.6% 64.4% 
Reading  books,  news- 

papers 
66 

0.5 
40.8 

In  other  leisure  activ- ities 36 
2.4 

29.9 
Eating  meals,  etc. 

29 1.8 

32.7 Working  in  kitchen 22 1.2 40.8 
Doing  other  work 

60 

0.3 
26.6 

Women — who  were 
"Just  resting" 

53 

23.9 64.4 
Reading   books,  news- 

papers 
54 

0.8 
38.6 

In  other  leisure  activ- ities 

35 

3.6 27.4 
Eating  meals,  etc. 24 3.1 

33.9 Working  in  kitchen 33 
2.1 37.0 

Doing  other  work 71 1.3 40.6 

New  Rate  Card 

For  ABC-TV 

ABC  announced  its  television  rate 
card  No.  3  Jan.  27  with  these  major 
changes:  Class  C  time  reduced  to 
50%  of  Class  A  rate  instead  of 
60%  as  heretofore  for  period  from 
10:30-11  p.m.  Local  time  seven 
days  a  week  made  Class  A  instead 
of  Class  B  in  the  hour  from  noon 
to  1  p.m.  Local  time  Saturdays 
and  Sundays  dropped  from  Class  A 
to  Class  C;  total  rate  for  52  ABC- 
TV  stations  for  30  minutes  of  Class 
A  time  on  52-week  basis  set  at 
$11,003  compared  with  former  rate 
of  $6,285  for  35  stations.  Rates 
became  effective  Jan.  15. 

'Depth  of  Penetration' 

Surveyed  by  WTMJ-TV 

LANCASTER,  Pa.,  a  single  station 
market,  led  all  other  cities  in  a 
"Depth  of  Penetration"  survey  re- 

leased by  WTMJ-TV  Milwaukee. 
Other  single  station  markets  in 

the  top  10  include  Milwaukee, 
sixth;  Schenectady,  eighth,  and 
Buffalo,  tenth. 

The  "Depth  of  Penetration"  is 
defined  by  the  station  as  the  num- 

ber of  television  sets  per  1,000  fam- 
ilies and  is  based  on  Jan.  1  set  fig- 

ures. The  complete  list  as  com- 
piled by  WTMJ-TV  follows: 

Weekly  Television  Summary 
Based  on  Feb.  6,  1950,  Telecasting  Survey 

Number Source  of 
City 

Outlets  On  Air 
Sets 

Estimate 
A  lU M  lDUC]UGrC|UO KOB-TV 2,000 

oration 
Atlonto V¥«WM— IV,  W3D-IV 22  250 Distri  butors 
Bo  Itimorc WA&M    WRAI.TV  WMAP.TV VVMMIVl,    VVDML-IV,  WIVIMR-IV 

1 23  767 
TV  dr.  Comm. 

Bin^homton WNRF-TV WIND  r  1  V 5  1 00 
Birm  i  n^hom VVMrlVI— 1  V,     VVOK^-I  V 1 0  448 distributors 
Bloom  in^ton WTTV 

2  000 Boston WRT-TV  WMAT-TV VWDi-IV,    vvnMt— IV 248  263 1 V  ̂ omm ■ DUiTa  ID VVDCIN-I  V 62  192 dutt.   ciec.  ^o. 
^narioTTe WBTV 1 1  067 D  istri  butors Chicago 

VVDIVD,  vvcnii-iv,  wvjim-iv,  wpidu 353  895 TV  Comm. 
Cincinnati \NCPf\  TV    \A/kD("  TV    Wl  \A/T V¥V.r^J-IV,   VVIVKIk-IV,  wlwi 67  000 

Distributors 
Cleveland WPWC    WMRI^  \A/YFI VVCVV3,    WI>iDI\,  WACL 1  o/  ,ouu Wac»     Pac  11 wesT.   KOS.  u. 
Columbus WRKIC  TV    \I\I\\MC  U/TVKl VV  DI>1  J-  1  V  ,    VV  L  WV.,    W  1  V  ni 39  070 Distributors 

Ft.  Worth Dallas, 
See  Ft.  Worth-Dallas  listing. 

6,344 

Davenport WOL-IV 
• Distributors 

Quad  Cities: Includes  Davenport,  Moline,  Rock  Island, East  Moline Dayton WHIO-TV,  WLWD 
31,300 

Distributors 
Detroit WJBK-TV,  WWJ-TV,  WXYZ-TV 166,000 Distributors Erie WICU 

23,000 
Dealers 

Ft.  Worth- Dallas WBAP-TV,  KBTV,  KRLD-TV 
38,450 

Dist.  &  Deal. 
Grand  Rapids W  LAV-TV 12,200 

Distributors 
Greensboro WFMY-TV 

8,150 

Distributors 
Houston KLEE-TV 15,000 

Distributors 
Huntington- Charleston WSAZ-TV 

4,527 

Distributors 
Indianapolis WFBM-TV 18,000 

Dist.  &  Deal. 
Jacksonville WMBR-TV 

6,000 

Wholesalers 
Johnstown WJAC-TV 11,500 

Distributors 
Kalamazoo- Battle  Creek 

5,169 
Dealers 

Kansas  City WDAF-TV 25,124 
Elec.  Assn. 

Lancaster* 
WGAL-TV 

26,154 
Dealers 

Los  Angeles KLAC-TV,  KNBH,  KTIA,  KTSl,  KFI-TV, 
KTTV,  KECA-TV 349,676 

Rod.  &  Appl.  Assn. 
Louisville WAVE-TV 

20,619 
CPA  Audit 

Memphis WMCT 
14,210 

Distributors 
Miami WTVJ 15,400 

Station 
Milwaukee WTMJ-TV 72,195 Distributors 
Minn.-St.  Paul KSTP-TV,  WTCN-TV 61,900 Dealers  Assn. 
New  Haven WNHC-TV 71,100 Distributors 
New  Orleans WDSU-TV 14,315 N.  O.  Pub.  Serv. 
New  York WABD,  WCBS-TV,  WJZ-TV,  WNBT WOR-TV,  WPIX 1,000,000 Stations 
Newark WATV                                       Incl.  in  N. Y.  estimate Norfolk 

1,163 
Distributors 

Oklahoma  City WKY-TV 16,031 Distributors 
Omaha WOW-TV,  KMTV 13,508 

Distributors 
Philadelphia WCAU-TV,  WFIL-TV,  WPTZ 360,000 Elec.  Assn. 
Phoenix KPHO-TV 3,000 

Dea  lers 
Pinsburqh WDTV 61,000 Dist.  &  RMA 
Portland,  Ore. 606 Eng.  Est. Providence WJAR-TV 28,440 

Dealers 
Richmond WTVR 20.877 Distributors 
Rochester WHAM-TV 

21,209 Elec.  Assn. 
Salt  Lake  City KDYL-TV,  KSL-TV 10,174 Dealers 
San  Antonio KEYL,  WOAI-TV 

8,211 

Distributors 
San  Diego KFMB-TV 21,600 Radio  Bureau 
San  Francisco KGO-TV,  KPIX,  KRON-TV 33,835 N.  Cal.  Elec.  Assn. 
Schenectady WRGB 

52,000 Distributors 
Seattle KING-TV 19,700 Distributors 
St.  Louis KSD-TV 77,800 

Union  Elec.  Co. 
Syracuse 

WHEN 
24,566 

Distributors 
Toledo WSPD-TV 33,000 Dealers  Assn. 
Tulsa 

KOTV 
15,600 Dist.  &  Deal. 

Utica-Rome WKTV 5,600 Dealers 
Washington WMAl-TV,  WNBW,  WOlC,  WTTG 91,000 101,100 
Wilmington WDEL-TV 26,529 

Dealers 
Total  Markets  on Air  58;                      Stations  on  Air  99; Sets  in  Use  4,056,234 

No.  Re- 

Posi- 

ceivers tion 

per  1,000 

Posi- 

Dec. 1 Families 
tion 1949 

Area 

Lancaster 297 1 3 Philadelphia 295 2 1 

New  York  ' 

282 3 2 Los  Angeles 244 4 4 
Chicago 

234 5 5 Milwaukee 

220 

6 6 
Boston 211 7 7 Schenectady 

202 8 

8* 

Cleveland 

197 

9 

8* 

Buffalo 192 10 

9* 

Minneapolis-St. Paul 186 11 11 San  Diego 
178 12 13 Cincinnati 174 13 15 Detroit 173 14 

9* 

Baltimore 

170 

15 

10 
St,  Louis 164 

16 

12* 

Richmond 

161 

17 

12* 

Columbus 

151 

18 

17* 

Toledo 137 19 

17* 

Erie 134 20 14 Wilmington 132 

21* 

19 

Washington 132 

21* 

16 

Miami 

131 

22 18 

Syracuse 
124 23 22 

New  Haven 119 24 

20 

Oklahoma  City 

116 

25 

21 

Louisville 
110 

26 23 
Dayton 

108 27 27 Salt  Lake  City 107 

28 25 

Rochester 102 29 28 Albuquerque 99 30 

31 

Atlanta 96 31 24 
Omaha 

94 

32 26 Kansas  City 
91 33 

29* 

Pittsburgh 
86 34 

29* 

Tulsa 

84 35 

36* 

Memphis 80 

36 

30 Indianapolis 64 

37* 

35 
Seattle 64 

37* 

34 
New  Orleans 

64 

37* 
38* 

Jacksonville 64 

37* 

39 

Fort  Worth-Da  lla s  63 

38 

37 Phoenix 61 39 32 Charlotte 60 

40* 

33 
Houston 60 

40* 
38* 

Birmingham 

53 

41 

41 

Grand  Rapids 52 42 

36* 

Greensboro 

50 

43 

40 Johnstown 46 

44 

42 Utica 
44 

45 

43 

Davenport 41 

46* 

44 

San  Francisco 

41 

46* 

45 

Huntington 

32 

47 47 
Binghamton 

30 

48 

48 

P'-ovidence 

27 49 46 Sin  Antonio 

19 

50* 

50 

BloomSngton 

19 

50* 

49 

Norfolk 
6 51 51 

*  Tie 

^     ̂   ^ 

*  Lancaster  and  contiguous  areas. 
Editor's  Note:  Sources  of  set  estimates  are  listed  for  each  city  as  available  and  since  most are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.    Total  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.    To  offset  this  there 
are  many  scattered  sets  in  areas  not  included  in  the  survey. 

February  6,  1950 

Pittsburgh  Video 

Set  Owners  Surveyed 

TELEVISION  set  ownership  has 
almost  doubled  in  the  Pittsburgh 
area  in  the  last  three  months,  ac- 

cording to  Guide-Post  Research, 
which  has  just  surveyed  1,523  fam- 

ilies within  a  20-mile  radius  of  the city. 

The    survey,   conducted   in  the 
first  two  weeks  of  January,  found 

(Contmued  on  Telecasting  38) 
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How  to  Increase  Your  Audience 

(And  Revenue) 

With  Film 

JN  city  after  city,  Hooper  and  Pulse  ratings  record  phenomenal 

audiences  for  film  programs. 

The  films  that  are  building  up  these  phenomenal  audiences  are 

mostly  Westerns  and  Mysteries. 

If  you  want  to  tap  this  tremendous  audience  potential  you  should 

get  in  touch  at  once  with  Associated  Artists  Productions,  Ltd. 

Associated  Artists  Productions,  Ltd.,  has  the  largest  catalog  of 

Hollywood-produced-film  for  television. 

These  are  the  films  that  are  breaking  audience  rating  records! 

The  films  distributed  by  Associated  Artists  Productions,  Ltd.,  are 

tailored  for  salability.  They  are  properly  timed  for  program  spot- 

ting.   They  will  mean  more  revenue  for  you. 

Send  for  our  catalog  today! 

Paul  Diamond 

Director  of  Television 

Associated  Artists  Productions,  Ltd. 

444  Madison  Avenue,  New  York  22,  N.  Y.         Murray  Hill  8-4754 
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TV-PAYOFR 

Hint  Pays  Off 

Client  says: 

sells  ... 

Bvc^rc  sfplfl*^ 
James    RottO,  Sales  and 

Publicity  Directot,  THE  HECHT  CO. 

P^RIETY  says: 
(January  II,  1950) 

SHOP  BY  TELEVISION 
With  Ruth  Crane,  Jackson  Weaver 
30  Miiis.:^  Tnes.,  7:30  p.m. 
HECHT  CO. 
WMAL-ABC,  Washinffton 

This  is  a  "first"  for  this  town, 
and  possibly  for  the  country,  in  TV 
relarl  merchandising.  Now  begin- 

ning its  third  month,  the  program 
has  so  pleased  its  sponsor,  the 
Hecht  Co.,  large  department  store 
here,  that,  after  five  weeks,  it  was 
expanded  from  its  original  15  min- 

utes to  a  full  half-hour. 
Unusual  gimmick  of  the  show, 

oflfored  as  a  "shopping  service," rather  than  entertainment,  is  that 
merchandise  displayed  on  the  pro- gram is  actually  bought  during  and 
immediately  after  the  telecast.,  A 
trio  of  eye-filling  models  appears 
on  the  set  taking  phone  orders  and 
opening  charge  accounts,  and  the 
ringing  of  the  telephone  bells  is 
audible  to  the  TV  audience,  thus 
adding  authenticity  as  well  as  un- 

doubtedly serving  to  lure  other 
shoppers. 

Format  of  the  program  is  fairly 
conventional,  with  Ruth  Crane,  di- 

rector of  Women's  Activities  for 
WMAL-TV.  conducting  the  show, 
while  her  announcer.  Jackson  Wea- 

ver, doubles  as  funnyman  and 
stoogef  The  articles  displayed  are 
plugged  by  Miss  Crane,  with  an 
occasional  wisecrack  from  Weaver, 
and  usually  has  the  added  interest 
of  live  models  to  display  the  wares 
of  the  evening.  At  sponsor's  in- sistence— they  have  sole  say  in selection  of  merchandise  offered 
for  sale  on  the  program — the  accent is  on  low  cost  items.  This  tends  to 
slow  the  program  at  times  and 
keep  it  from  the  glamor  of  certain 
high-priced  articles,  like  women's fashions.  On  the  other  band,  there 
is  no  question  that,  because  of  it, 
sales  are  consistently  lively  and 
the  weekly  take  more  than  war- rants cost  of  the  show. 

Miss  Crane,  an  accomplished  em- 
cee and  thoroughly  hep  to  the 

fenime  angle  in  radio  and  mer- 
chandising, keeps  things  rolling 

even  under  the  handicap  of  lack  of 
variety,  as  ;n  last  Tuesday's  (3) program,  when  a  succession  of  face 
creams  grew  monotonous.  She 
televises  extremely  well,  and  should 
impart  her  secret  of  successful 
video  makeup  to  others  in  the  field. 
Weaver's  bids  for  laughs  are  not  al- 

ways successful,  but  there's  no question  that  his  role  on  the  show 
can  be  developed  into  successful 
backgrounding.  The  pair  work  well 
as  a  team,  for  they've  been  at  it  a lone  time. 

The  idea  for  the  show,  which  was 
I  dreamed  up  by  the  station,  is  a slick  one  and  a  natural  for  video. 
The  prospect  of  cramming  the 
channels  with  too  many  of  them 
would  be  a  frightening  one,  but, 
in  moderate  doses,  it's  something dififerent  and  quite  viewable. 

<1  '  Lowe. 

Represented   by   ABC  Spot  Sales 

The  Bvening  Star  Station 

WMAL-TV 
WASHINGTON,  D.  C. 
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CONVINCED  of  TVs  selling 
power  is  Ed  Bowman,  gen- 

eral manager  of  Enoch  Chev- 
rolet Co.,  South  Gate,  Calif. 

Participating  sponsor  in  the 
Friday  night  telecasts  of 
wrestling  matches  from 
Ocean  Park  Arena  on  KE CA- 

TV Los  Angeles,  he  was  in- 
terviewed recently  between 

matches  and  dropped  a  hint 
that  potential  auto  buyers 
could  save  the  Los  Angeles 
city  tax  by  purchasing  their 
new  cars  in  his  community. 
In  ensuing  48  hours  over 
5,000  persons  jammed  Enoch 
Chevrolet  showrooms.  Ten 
bought  the  cars  he  had  in 
stock.  Giatified  salesmen  also 
got  49  orders  for  future  de- 

livery of  cars. 

WJAX-TV  PLANS 

FCC  Psroposes  Time  Extension 

RECOMMENDATION  that  the 
City  of  Jacksonville,  Fla.,  be  al- 

lowed additional  time  to  complete 
construction  of  WJAX-TV  was 
made  by  FCC  Hearing  Examiner 
Jack  P.  Blume  in  an  initial  decision 
issued  last  Thursday.  WJAX-TV 
would  be  operating  within  six 
months  of  final  extension  approval, 
it  was  found. 
Examiner  Blume,  who  presided 

over  FCC's  hearing  to  determine 
whether  Jacksonville  had  been  dili- 

gent in  prosecution  of  its  permit, 
said  the  record  showed: 

"The  delays  .  .  .  are  not  attributable 
to  any  preconceived  plan  on  the  part 
of  the  applicant  to  'stall'  with  the object  of  reserving  a  channel  to  some 
indefinite  future  date  when  it  would 

be  considered  prudent  to  construct." 
Rather,  he  concluded,  "the  delays  are 
traceable  to  honest  mistakes  in  judg- 

ment and  an  overly  cautious,  but 
understandable,  approach  on  the  part 
of  the  city  officials  of  Jacksonville  to 
its  fiscal  affairs,  and  in  particular, 
towards  the  spending  of  public  monies 
before  adequate  financial  arrange- 

ments have  been  completed." 
Permit  for  WJAX-TV  was  is- 

sued by  the  Commission  in  August 
1948  with  requirement  that  the  sta- 

tion be  on  the  air  in  April  1949. 
The  extension  request  filed  in 
March  last  year  was  the  subject  of 
FCC's  hearing.  Examiner  Blume 
found  that  Jacksonville  obtained 
permission  from  the  state  legisla- 

ture to  issue  $300,000  worth  of 
revenue  certificates  to  finance  the 
TV  station  and  these  certificates 
were  to  be  repaid  from  earnings  of 
the  city's  WJAX,  AM  outlet. 

However,  city  officials  considered 
this  amount  insufficient  to  also 
meet  initial  operating  losses  and 
sought  to  amend  the  plan,  the  ini- 

tial decision  said.  Later  it  was  dis- 
covered the  statute  approving  is- 

suance of  the  certificate  made  no 
provision  to  include  operating  ex- 

penses. Funds  for  the  latter  are 
now  available. 

The  decision  further  noted  that 
construction  of  WJAX-TV  already 
is  underway,  that  a  manager  has 
been  selected  and  other  plans  made. 

Spot  Advertisers 
(Continued  from  Telecasting  8) 

Advertiser 

Atlas  Canning Co. 

Aunt  Ellen's 
Pi-Do 

Austin,  Nichols 
Co. 

Automatic  Fir- ing Corp. Avco  Mfg.  Co. 
(Crosley  Div.) B-B  Pen  Co. 

B.  V.  D.  Corp. 
Babbitt,  B.  T., Co. 
Baldwin  Piano 

Co. Ballentine,  P.  & 
Sons Ballard  & 
Ballard  Co. 

Bank  of America 

Banquet  Can- ning Co. 
Barbey's  Inc. Barcalo  Mfg. 

Co. Barlow-Seelig 
Bates  Shoes  Co. 

Bavarian  Brew- 
ing Co. Bear  Brand 

Hose  Co. 
Beatrice  Foods Co. 
Beattie  Jet 
Lighter  Co. Beaumont  Co. 

Beck  Arthur  Co. 
Beck.  A.  S. 

Shoe  Co. 
Beechnut  Pack- ing Co. 
Beck  Magnus Brewing  Co. 
Beltone  Co. 
Bendix  Corp. 

Bendisen.  E.  H. Co. 

Benrus  Watch Co. 
Benson  & Hedges 
Berke  Bros. Dist. 

Berghoff  Brew- ing Co. Berkeley 
Industries 

Berkshire  Fine 
Spinning  Assn. Best  Foods  Inc. 

Bestmaid  Meats 
Beverwyck 
Breweries 

Bishop  &  Co. Inc. 
Blatz  Brewing Co. 

Blue  Dew 
Blue  Suds 

Bohemian 
Dist.  Co. 

Bond  Stores, Inc. 

Bonne  Bell,  Inc. 

Bonton  Wall- 
paper Co. Borden  Co. 

Boston  & 
Maine  RR 

Boston  Distillers 
Botany  Mills 
Bowers  Battery 

&  Spark  Plugs Co. 
Bowman  Gum 

Co. Bradley. 

Milton,  Co. 
Breakfast  Club 

Coffee 
Bredenberg 

Dist.  Co. 
Brentwood 
Sportswear Brewing  Corp. 
of  America 

Product 

Pet  Foods 
Pie  Crust 
Mix 

Moquin  Wine 
Burners 

Appliances Ball  Point Pen 
Clothing 

Cleanser 
Pianos 
Beer 

Biscuits  • 

Banking 
Service 

Chicken 

Beer Chairs 

Ironer 
Shoes 

Beer Hosiery 

Dairy  Prod. 

Lighters 
Cold  Tablets 
Housewares Shoes 

Gum,  Foods 

Beer 
Hearing  Aids 

Appliances 

Oysters 
Watches 
Parliaments 
Wine 

Beer 
Toilet 

Articles 
Curtains 

Hellman's 
Mayonnaise 

Meat  Prod- 
ucts 

Beer  &  Ale 

Powerhouse 
Candy  Bars 

Beer 
Blueing 

Washing 

Compound Beer 

Clothes 

Cosmetics 
Wallpaper 

Dairy  Prod- 
ucts 

Instant Coffee Transp. 

Wine Ties 

Batteries  & 

Spark 

Plugs 
Chewing 

Gum 
Games 

Coffee 

Number  of  Stations  Used 
During  Each  Month J   FMAMJ   J   AS  OND 

  Ill  .. 
  4    4    4    6  7 

111111111111 

  1  

..  122..  14221  3'.. ....    2    6  6  

8  11  11  11  10  10  10  11  6  5  5  2 
..    1    1    1    1  1   
1    1    1    11  1  

  5    5    4    4    4    4  3.... 
  1    1....    1    1    1  1 

221   233332 

  1    1  1.... 
1111111111.... 

  1    1    1    1    1    1    1  1 

Agency 

  11  .. 

11113332223.. 
  5  1 

  1  1 

  1  .  .•   
  1  2 

  1    1    1    1    1  1 
32245522111.. 
1 

111111111111 
....    2    1  1  
1  1  

  1  3 

6    9  11  15  20  19  21  18  30  38  42  45 

Adair  & Director 
McMains 
Alfred  Lilly 

Olian 
Benton  & Bowles 

Foote,  Cone  & 
Belding 

Doyle  Dane Bernbach 
Duane-Jones 
RuthraufT  & 

Ryan J.  Walter Thompson 
Henri,  Hurst 

&  McDonald Charles  Stuart 
Gardner  Co. 
Grav  &  Rogers BBDO 
Geer-Murray 
James  Thomas 
Chirurg 

Ralph  Jones 

Tatham- 

Laird 
Foote.  Cone  & 

Belding 

John  A.  Cairns 
Harry  B. 
Cohen Kaufman 

Dorland Agency 

Newell- 

Emmett 
Moss  Chase 
RuthraufT  & 

Ryan 

MacManus, 
John  & Adams 

Botsford. 
Constantine 
&  Gardner 

J.  D.  Tarcher 1  Kudner 

  2    3   3  1 
  1    1    1    1    1  1  

;   1  
  3  ..  .. 

....    2   2   2   1    1    3  1 
1    1    1  1  

  2    2  1 

  1    1    1    1    1    1  1 

..  157  12  9842 

1  1  

112 
16  7 

1  1 
  1  1 

3    4    9  10  12  13  24  26  30  37  44  42 

11111 

77763111111.. 

  1    1  1 

223331244 

Ale 

Sportswear Ale 

111111111111 
2  1  

111111111111 

Reingold 
Fletcher  D. Richards 
A.  W.  Lewin 

Jackson 
Benton  & Bowles 
Chapman 

McCann Erickson 
Franklin Bruck 

Kaster,  Far- 
rell.  Chesley 
&  Clifford Bowman  & 
Block 

Clements 

Brisacher- Wheeler Neff-Rogow 

Forest  Webster 
Ralph  A.  Hart Young  & 

Rubicam 
Kenyon  & Eckhardt 
Harold  Cabot 
Reingold 

Silberstein- Goldsmith Beaumont, 
Heller  & 
Sperling 

Franklin Bruck 

H.  B.  Humph- 

rey 

Brisacher-Van Norden  & 
Staff 

Ellis 

J.  R.  Kupsick 
Leo  Burnett 
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Advertiser Product 

Breyer  Ice Ice  Cream 
Cream  Co. 

Briggs.  L.  S. Meat 

Bristol  Meyers All  Prod. 
Co. 

Brock  Candy Candy 
Co. 

Bromely  Sales Curtains 
Inc. 

Brooke,  Co. Scarf  anet 

Brown,  L.  &  P. Aprons Co. 
Brown  & Kool  Ciga- Williamson rettes 
Brown  Shoe  Co. Shoes 
Bruner-Ritter, Bracelets 

Inc. 
Brunswick- Bowling 

Balke- Supplies 
Collender 

Bruce,  E.  L.,  Co. Cleanser 
Buckeye Beer 
Brewing  Co. 

Burger  Brew- ing Co. 
Burger,  C.  F. 
Creamery 

Bucknell,  Jay 
Bulova  Watch 

Co. 

Beer 

Number  of  Stations  Used 
During  Each  Month J   FMAMJ   J   AS  OND 

7  8 
1  1 
1  1 

9    8    9    9  10  11  10  11  11 

2    2    2    2    1    1  1 1 

Agency 

McKee  &  Al- bright 
Courtland  D. 
Ferguson 

Doherty,  Clif- ford & 
Shenfield 

Liller,  Neal 
&  Battle 

John  Cairns 
334322222222 

  2    2  .  . 

  3  .  . 
1  1  ..  
2  2    3    2    3    2  23  27  31  35  35  39  Ted  Bates 

  1  ..  . 

Smith,  Bull &  McCreery 
Direct 

1  1 
1  . . 

1111111..  21 
  11..  11 

2    2    2    2  2 4  2 

Dairy  Prod   2 

Sports  Shirts    1    1    1    1    1  1  
Watches  35  39  39  40  43  46  48  50  44  50  53  60 

Leo  Burnett 
B.  D.  lola  Co. 
Al  Paul  Lefton 

Christiansen 
Livingston, 

Porter  & 
Hicks 

Midland 

easier,  Hemp- stead & 
Hanford 

Norman  D. Waters 
Blow  Co. 

Advertiser 

Butterick  Co. 

Buring  Nat'l 
Packing  Co. 

Cal-Dak  Co. 

C  &  G  Tool  Co. 
California  Pack- 

ing 

California  Fruit 
Growers Exchange 

Cameo  Curtains, Inc. 
Calif.  Prune  & 
Apricot Growers  Assn. 

Calo  Dog  Food 
Co.,  Inc. Canada  Dry 
Ginger  Ale Co. 

Canadian  Ace 
Brewing  Co. 

Canadian  G-E &  Toronto 
Adv.  &  Sales Club 

Canine   Food  & 
Products  Co. 

Cannon  Mills 

Cappano  Co. 

Product 

Patterns Sausage 

Picnick 
Trays 

TV  Antennas 
Del  Monte 
Foods Sunkist Fruit 

Curtains 
Sunsweet Prunes 

Dog  Food 
Soft  Drinks 

Beer 

Number  of  Stations  Used 
During  Each  Month J    FMAMJ    J    AS  OND 

Agency 

4  1 

. .    1    1   Direct 
111111..    11  Rosengarten  & 

Steinke 
1    Jordan 

4  Levy 

  2  McCann- Erickson 
2    1  Foote,  Cone  & 

Belding 

12  13    7  .. 

1 

15 

  W.  L.  Sloan 
112  Long  Adv. 

112  Frank  Wright 

1    1    1  J.  M.  Mathes 

22222233223  Louis  V/eitz- man 
1   McLaren 

1111 
Dog  Food  111 
Hosiery   
Vermouth   

(Continued  on  Telecasting  36) 

Direct 

Young  & 
Rubicam 

1    1    1    1   Carlo  Vinti 

HOC.  0  PARADED  FIRST 

IN  CINCINNATI? 

mo •  •t  PER-RATED  FIRST 

IN  CINCINNATI! 

FILM  PRODUCERS 

3  %  Sales  Tax  Poses  Problems 

TELEVISION  film  producers  in 
Hollywood  are  facing  a  complex 
problem  in  working  out  the  3% 
sales  tax  recently  imposed  on  their 
products  by  the  California  State 
Board  of  Equalization. 

Objecting  to  application  of  the 
tax,  it  is  expected  that  wholesale 
protest  will  be  made.  Film  pro- 

ducers and  distributors  want  the 
Board  of  Equalization  to  clarify 
the  many  ramifications  involved 
and  "work  out  a  fair  solution." 

Spot  announcements  and  any 
other  length  commercial  film  shot 
before  last  June  30  is  being  as- 

sessed 2%%  of  advertisers  pur- 
chase price.  The  S%  tax  is  on 

footage  filmed  and  sold  to  or  made 
for  sponsors  since  that  date. 

It  was  pointed  out  that  there  are 
thousands  of  completed  product  on 
the  shelves  which  have  changed 
hands  several  times  and  also  that 
many  of  the  original  producers  are 
out  of  business.  Under  the  Board 
of  Equalization  setup,  back  tax  is 
involved.  In  many  instances  pres- 

ent owners  of  these  commercials 
will  have  to  collect  back  tax  from 
advertisers  who  used  the  film  on 
TV  or  pay  out  of  pocket. 

Producers  declare  that  although 
legally  liable,  many  advertisers 
and  their  agencies  who  bought 
film  refuse  to  pay  because  they 
weren't  billed  assessment  at  time 
of  sale.  It  was  further  pointed 
out  that  many  advertising  agencies 
up  to  now  hadn't  heard  about  the 
new  application  of  the  state  sales 
tax  and  will  have  to  collect  back 
from  their  clients,  thus  adding  fur- 

ther confusion. 

NBC-TV  Signs  WTTV 
WTTV  (TV)  Bloomington,  Ind., 
was  announced  last  week  by  NBC- 
TV  as  the  network's  59th  televi- 

sion affiliate.  The  station  also  is 
an  affiliate  of  ABC-TV,  CBS-TV 
and  DuMont  Television  Network. 

either  Way  You  Read  It  it's  WHRC 

Hooper  Share  Of  Audience— Nov.— Dec— 1950 

Evening,  Sun.  Thru  Sat.  6.  P.M.— 10:30  P.M. 
SIU Sfa. 

A 
Sta. 
S 

WKRC 
CBS 

Sta. 

c 

Sta. 

D 

Sta. 

E 

Sta. 

F 
FM-TV 
and Others 

37.4 
9.2 

8.0 25.1 
22.6 

Day 

Only 

9.9 

Day 

Only 

25.1 

Like  thosre  wise  old  owls,  Time  Buyers  have  no  trouble  at  all 
picking  the  first  station  In  Cincinnati. 
There  are  the  facts  for  all  to  see!  No  Its,  ands  or  buts,  one 
station  is  out  in  front,  leading  the  parade  in  Cincinnati 
.  .  .  .  WKRC! 

And  about  that  25. 1  %  TV  share  of  the  audience  (FM  and  others), 

don't  forget  those  top  CBS  TV  shows  are  on  WKRC-TV! 

★  *  * 

WKRC-W both  CBS  in  Cincinnati 

Nationally  Represented  by  the  KATZ  AGENCY 

Radio  Cincinnati,  Inc.  WKRC(AM) . . . WKRC(TV) . .  .WCTS(Transit  Radio) 

Affiliated  With  Cincinnati  Times-Star 
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WSB  COLORCAST 

To  Air  Hospital  Assembly 

WSB-TV  Atlanta,  Ga.,  is  to  tele- 
cast in  CBS  color  today  (Feb.  6) 

the  opening  ceremonies  of  the  At- 
lanta Graduate  Medical  Assembly 

from  Grady  Hospital.  Transmis- 
sion will  be  on  WSB-TV's  regular 

Channel  8  (180-186  mc)  and  is 
claimed  to  be  the  first  colorcast 
south  of  Washington  using  stand- 

ard monochrome  equipment. 
The  Atlanta  Journal  outlet  on 

Tuesday  evening  will  present  a 
special  closed  circuit  color  program 
to  an  invited  group  of  some  600 

prominent  Georgians  at  Atlanta's Municipal  Auditorium,  produced  by 
Brad  Crandall  and  featuring 
WSB-TV  talent.  Color  equipment 
being  employed  is  that  developed 
by  CBS  and  owned  by  Smith,  Kline 
&  French  Labs. 

During  the  Feb.  6-8  medical  as- 
sembly of  practitioners  from 

throughout  the  South,  CBS  and 
SKF  will  pick  up  operations  at 
Grady  Hospital  and  relay  them  by 
polyethelyne  cable  to  the  color  re- 

ceivers in  Municipal  Auditorium 
as  it  has  done  before  similar 
groups  in  other  cities. 
WSB-TV  on  Jan.  18  was  lunch- 

eon host  to  local  television  dis- 
tributors to  acquaint  them  with 

details  of  the  color  demonstrations 
and  to  supply  informational  data 
for  distribution  to  dealers  and  con- 

sumers. The  Journal's  Sunday 
magazine  supplement  on  Jan.  22 
featured  a  color  spread  and  story 
on  color  TV  and  some  13,000  extra 
copies  were  mailed  to  the  medical 
profession  in  the  South. 

'FREEZE'  LIFT 
Smith  Urges  FCC  to  Act 

THE  FCC  was  urged  last  week  to 
remove  the  "freeze"  on  TV  appli- 

cations in  a  Philadelphia  speech  by 
David  B.  Smith,  vice  president  of 
Philco  Corp.  Mr.  Smith  addressed 
a  joint  meeting  of  the  Franklin 
Institute  and  the  Institute  of  Radio 
Engineers  last  Wednesday. 

Mr.  Smith  said:  "One  of  the 
things  which  is  seriously  troubling 
the  television  industry  is  how  to 
open  up  the  aerial  highways  so 
that  these  remaining  20  million 
citizens  (not  now  covered  by  TV) 
will  not  be  deprived  of  TV  pro- 

grams. .  .  .  About  2Q'yc  of  those 
now  having  television  service  get 
their  programs  from  a  single  sta- 

tion, whereas  they  could,  if  it  were 
not  for  the  'freeze,'  have  more  than 

one  service." In  reference  to  color  television, 
Mr.  Smith  said  Philco  is  convinced 
that  "the  same  channels  now  being 
used  for  black-and-white  television 
can  eventually  be  used  for  color 
television"  and  that  existing  re- 

ceivers will  be  able  to  pick-up  color 
in  black-and-white  without  modifi- 

cation. To  this  end,  he  said,  new 
color  receivers  designed  to  work 
on  the  compatible  system  are  still 
in  the  industry's  laboratories  and 
will  not  be  ready  for  public  use 
"for  some  time." 

Spot  Advertisers (Contirvued  from  Telecasting  35) 

Advertiser 

Carbona  Prod- ucts Co. 
Cargill,  Inc. 
Carnation  Co. 

Carpenter- Morton  Co. 
Carr  Cons. Biscuit  Co. 
Carter  Products, Inc. 

Case  Pork  Roll 
Co. 

Case,  W.  A.  & 
Son Ce-Lect  Baking Co. 

Celanese  Corp. 
Celomat  Corp. 
Chemicals,  Inc. 
Chesebrough 
Mfg.  Co. 

Chappell  C.  E., 
Co. 

Chicago  West- ern Corp. 
Chun  King 

Sales 
Circus  Foods, Inc. 

Citizens  Com- mittee for Office  Type 

Ballot 

Clark- 
Clevelana 

Chrysler  Corp. 

Clark,  D.  L.,  Co. 
Clark's  Super Gas  Co. 

Cleveland-San- 
dusky Brew- ing Co. Clinford  Corp. 

Cloverdale 
Spring  Co. Cohn-Hall-Marx 
( Ameritex Div.) 

College  Inn 
Food  Prod. 

Colonial  Air- lines 

Colonial  Prod- ucts Co. Comfort  Spring 
Co. 

Comprehensive Fabrics  Inc. 
Congress  Cigar Co. 

Conmar  Prod- ucts 
Consolidated 
Edison  Co. 

Consolidated 
Hotels 

Continental Baking  Co. 
Continental 
Pharmaceuti- cal Corp. 

Corn  Products Refining  Co. 
Cory  Corp. 

Product 

Shoe  Polish 

, Feeds 
Evap.  Milk Paints 

Crackers 

Arrid  De- odorant 
Pork  Prod- ucts 
Refrigerators 

Bread 

Women's 

Suits 
Lenses 
Cleanser 

Vaseline 

Curtains 
Pinafore 
Chicken Foods 

Peanuts 

Dental Cleanser 

Number  of  Stations  Used 
During  Each  Month 

J   FMAMJ   J   AS  OND 
.  .  . .  1  

11111112 

.  .  .  .  2  3  3  3  2  .  . 
2    3    3    3..    3    3  2 

111 
3    5    5    5    4  3 

2  111 
1 

..  ..    11  ..  .. 

  23  21  2 

4    4    1    1  .-.  .. 

Agency 

Ralph  Harris 
Bruce  B. Brewer 
Erwin,  Wasey 
John  C.  Dowd 

Lynn-Field- 

house 

SSC&B 
Abner  J. Gelula Direct 

J.  H.  Kom  & 
Co. Ellington  &  Co. 

1  1 

122222222 

  1  1 
. .  ..  1   

  3  .. 

Tracy,  Kent Garfield  & 
Guild 

Cayton 
W.  L.  Sloan 
Phil  Gordon 

Campbell- 
Mithun BBDO 

McCann- 
Erickson 

Dodge  Div   1  . . 
DeSoto  Div.    .  .    1  47  51  10  2   
Chrysler  Div   1  . . 
Candy   
Petroleum        1    1   1 Products 
Beer   

15   2  Hanley-Hicks 

&  Montgo- 

mery 

.  31  ..  BBDO 

1  13  BBDO 
1  ■  •  Arthur 

MeyerhofI 
1    1  Carpenter 

Toys   2  . . 
Soft   Drinks    1 

Cott  Beverages, Inc. 

Coty,  Inc. 
Cougbian.  G. 

N..  Co. Co-irnand.  E.  L., 

Co. Coward  Shoes 
Croton  Watch 

Co. Creamette  Co. 
Cribben  & 
Sexton  Co. 

Curtis  Publish- ing Co. Dad's  Root  Beer 
Co. Dandrug  Co. D'Arrigo 

Brothers  Co. 
David,  John, Inc. 

Day  &  Night 
Mfg.  Co. Dayton  Spice 
Mills 

Dean  Milk  Co. 
Decorative Cabinet  Corp. 
Delta  Airlines 
Deltox  Rug  Co. 
Denman  Prod- ucts Inc. 

Apparel Foods 

Air  Travel 

Macaroon Mix Bedding 

Furniture Covering 

La  Palina 
Cigars Zippers 

Institu- 
tional 

Hotels 

Bread,  Cakes 

Kyron 
Reducing 

Tablets 
Salad  Oil 
Electric Knife 

Sharpener Soft  Drinks 
Perfumes 

Fantastic 
Tele-'Vu  Lens 

Shoes Watches 

Noodle Products 
Gas  Ranges 

Magazines 
Root  Beer 

Sulfa Dandrug 

BrocoUi  & 
Celery 

Men's 

Clothes 
Water Heaters 

Pyrex  Ware 
Chocolate 

Drinks Wardrobes 

Air  Trans- portation 

Rugs 

Hairbrushes 

■  ■  •   Scheck 111111  Richard  A. 

Foley 

  1  . .  . .  Borland 

. .    1    1    1    1    1  . .  . . 
1    1    1    1  1  
..  11  
. .    1  1  

  1    1  1 

....   J.  W.  Shaw 

....  Seidel 

. .  . .   Barton  A. Stebbins 

. .  . .  Milton 
Weinberg 

. .  . .  Morton  Freund 

  1    1    1    1    1    1    1   Schwimmer  & Scott 

1   W.  H.  Wein- traub 

  1    1    1  BBDO 

2    1   Jaffe  &  Jaffe 
  2    2   3    3    3  Ted  Bates 

..    11111111112  Meyerhoff 

1  3  ..  C.  L.  Miller 

. .  ..    2  D-F-S 
1111111111  Direct 

..    1    1    1  Franklin Bruck 

  1   A.  W.  Lewin 

3    1    1   Cayton 

1   Direct 
  1    1    1   Franklin Bruck 

  1  . .  . .  Martin 
Williams 

111111   Bozell  & 
Jacobs 

  BBDO 

..1111 
. .  .  .  6  6  5 

2    2    2    2  2 

111111 

2    2    2    3    2    2  Mslcolm- Howard 

5    1   easier.  Hemp- stead & Hanford 
  4   4   5  James  Thomas 

Chirurg 

  Grey 

555557765558  Hixon  & 
Jorgensen   1  .. 

2  2  Leo  Burnett 

. .  . .  Reiss 1  

322221111111  Burke,  Dowl- 
ing  &  Adams   1    1   Grey 

  1   W.  L.  Sloan 
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Advertiser Product 

Antifreeze 

Number  of  Stations  Used 
During  Each  Month 

J   FMAMJ   J   AS  OND 
Agency 

Demert  & 
Dougherty  Co. 

Derby  Foods  Foods 
Inc. 

Detroit  Packing  Meats 
Co. 

2  1 
2    2    2    2  2 

111 

Ruthrauff  & 

Ryan Needham, 
Louis  & Brorby 

Chapman 
Diamond  State Beer 
Brewery 

Dif  Corp. Cleaner 
Diavalo  Inc. Toys 

Disney  Inc. Hats 
Dixie  Brewing Beer 

Co. 
Doeslcin  !Prod- 
ucts  Co. Tissues 

Doepke  Chas Toys 
Wm..  'Mfg.  Co. Domestic  Sew- Sewing 
ing  Machine Machines 
Co. 

Done!  Founda- Foundations 
tions  Inc. 

Drigg's  Dairy 
Dairy 

Farms Products 
Dumari  Tex- Cotton 

tile  Co. Fabrics 
Doubleday  & Book  Club 

Co. 
Drenk's  Foods, Food 
Mfrs.  Inc. Products 

1111111 

..111 

1  1  ..  .. 

1  1  . . 
Ill 1111111 

1  Yardis 

.  .  Norman  Mack 
. .   Dundes  & Frank 
. .  Grey 

Fitzgerald 

111111 

1111 

1  1 1  1 

1111 

Dunn,  R.  G.,  Co.  Cigars 
Duvall  Packing  Spinach Co. 
Durham-  Razors Enders  Co. 
DUffy-Mott  Apple Corp.  Products 
DuMont  Allen      TV  Sets 

B..  Labs. 
Duquesne  Brew-  Beer 

ing  Co. 
Durkee  Famous  Food 
Foods  Div.  of 
Glidden  Co. 

Durkee-Mower  Marshmal- 
Co.  low  Fluff 

E  &  B  Brew-  Beer 
ing  Co. 

Eastern  Airlines    Air  Trans- 
portation Eastern  Wine  Wine 

Corp. 
Eastman  Kodak  Cameras Co. 
Eaton,  Chas.  A. 

.  .  2  2  2  2 
1111.. 

  1    2    5  4 

11111111 

2    2    2    1  . .    1  .  . 

11111 

8  9  10 
. .  11 

1  1  1 

111 

8  13  16 
9  9  9 

3  4  5 
2    2  2 

Federal  Adv. 
Haehnle 

Fuller  &  Smith 
&  Ross 

Jackson  &  Co. 

Direct 
John  Thomas Miller 
Huber  Hoge 

Stone- 

O'Halloran 
Century 
George 
Roman 

Fletcher  D. 
Richards 

Young  & 
Rubicam 

Buchanan 
Walker Downing 

C.  Wendell 
Muench 

111111  Harry  Frost 

Shoes 

Frank- furters 
Mattresses 
Electrosol 
Shoes 
Cutlery 
Watches 
Cosmetics 

Bromo- Seltzer 
Beer 

Beer 
Beer  &  Ale 
Gas  &  Oil 
Hi-Ten 
Razors 
Exercycle 
Shampoo 
Beer 
Beer 

111 
1111 

2    2    2    2  2 

........  2  . .  1 

  1  1  1  1 
2  2  2  2  2  2  2 
..11 112  2 

. .  ..  17  .. 

1  1 

1    1    1    1.   1    1  1 

Eckrich,  Peter 

Eclipse  Sleep Prod. 
Economic  Labs. 
Edison  Bros. 
Shoe  Stores 

Ekco  Prod.  Co. 
Elgin  Nat'l Watch  Co. 
El  Talisman 

Inc. 
Emerson  Drug Co. 
Erie  Brewing Co. 
Erlanger,  Otto, 
Brewing  Co. 

Esslinger's  Inc. Esso  Standard 
Oil  Co. 

Eureka  Chemi- 
cal Co. 

Eversharp,  Inc. 
Exercycle  Corp. 
FairField  Labs. 

Falls  City 
Brewing  Co. 

Falstaff  Brew- 
ing Corp. 

Family  Kitchen 
Products 

Farnham  Co. 
Fashion  Frocks 

Inc. 
Fay,  Leslie, 
Fashions  Inc. 

Fear,  Fred 
Corp. 

Fedders- 
Quigan  Corp. 

Federal  Indus- 
tries Inc. 

Federal  Old 
Line  Insurance 
Co. 

Fehr,  Frank 
Brewing  Co. 

Felton-Sibley &  Co. 
Ferenmeier 
Brewing  Co. 

Fickett,  Egan &  Co. 
Field  &  Flint  Co. 
Field  &  Stream  Magazine Pub.  Co. 

t( Continued  on  Telecasting  39 ) 
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W.  B.  Doner 
F.  D.  Richards 

Robert  Feld- man 
J.  W.  T. 

Ford,  Nichols &  Todd 
Westheimer 

7    5   H.  J.  Kaufman 

1  1 
. .  2 

1112 
1111 

2  2  11 
2   2  11 

111 
2    2  2 

2  2  2  3 
2    3    3  3 

Cooking 
Mixes 

Insecticide 
Dresses 

Fashions 
Egg  Dye 
Air  Con- ditioning 
Toys 

Insurance 

Beer 
Paints 
Beer 
Fruits 
Shoes 

1  1 

12  2 
1  1 
1  . . 1  2 

2  1 
11111 

11111222 
..  ..    12    2  111 

2  2  2 
111 

.  ..  1 

11111 

Newell- Emmett 

Guenther  - Bradford 
A.  Paul  Lefton 
J.  Walter 
Thompson Direct 

BBDO 

Mitchell- Knepper 
E.  L.  Brown 
Lamb  &  Keen 
Marschalk  & Pratt 
H.  C.  Morris 
Blow 
Green-Brodie 
Maxwell 
Sackheim Prater 

Dancer- Fitzgerald  - Sample 
Botsford. 

Constantine 
&  Gardner 

Mort  Duff Franklin 
Bruck 

Irving  Serwer J.  M.  Mathes 
BBDO 

Lawrence 
Pacific 
National 

Smith,  Benson 
&  McClure 

Aitken- Kynett Direct 
Moore  & Hamin 
Horton-Noyes 
Ralph  Jones 

PRISMACOLOR 

FCC  Seeks  More  Information 

ALTHOUGH  not  outrightly  deny- 
ing the  petition  of  Prismacolor 

Pictures  Inc.  for  permission  to  par- 
ticipate in  FCC's  color  television 

proceeding,  the  Commission  has  in- 
dicated the  Chicago  color  photog- 

raphy firm  has  not  made  sufficient 
showing  that  its  methods  are 
adaptable  to  color  TV.  FCC  sug- 

gested additional  information  be 
submitted  so  the  petition  might  be 
considered  further. 

Prismacolor  told  the  Commission 
in  November,  when  it  requested 
leave  to  enter  the  color  TV  hear- 

ing, that  its  method  of  additive 

color  photography  "is  a  natural  for 
adaptation  to  television."  The  sys- 

tem produces  color  pictures  from 
black-and-white  film  [Broadcast- 

ing, Nov.  21,  1949].  In  its  reply 
to  Prismacolor,  FCC  said: 
The  Commission  has  considered 

your  petition  and  proposed  statement 
and  is  of  the  opinion  that  a  prima 
facie  showing  has  not  been  made 
that  your  system  of  color  photography 
can  be  adapted  to  color  television. 
On  the  contrary,  it  appears  from  your 
petition  and  statements  that  at  the 
present  time  your  proposed  color 
television  system  is  predicated  on 
the  asserted  success  of  your  system 
of  color  photography;  that  there  has 
been  no  research  and  development 
of  the  proposed  color  television  sys- 

tem in  the  laboratory  to  determine 
fundamentals  and  to  explore  basic 
problems;  and  that  no  transmitting 
or  receiving-  apparatus  have  been 
constructed  by  you  which  would  be 
suitable  for  either  laboratory  or  field testing. 

In  the  light  of  the  above  facts  it 
appears  that  a  grant  of  your  petition 
for  participation  in  the  above  pro- 

ceedings would  not  contribute  any 
substantial  scientific  data  to  the  color 
television  record  of  the  above  pro- 

ceedings. If  you  have  any  additional 
information  to  submit  to  the  Commis- 

sion, or  if  you  have  any  transmitting 
or  receiving  equipment  which  you 
have  adapted  to  color  television, 
please  submit  such  information  and 
we  will  be  glad  to  give  your  petition 
further  consideration. 

GOLDMARK  TALK 
PhiSca.  Hears  Color  Data 

DETAILS  of  CBS'  color  TV  sys- 
tem were  presented  to  industry 

representatives  in  Philadelphia  last 
week  by  Dr.  Peter  C.  Goldmark, 
developer  of  the  system,  in  an 
address  at  the  Poor  Richard  Club, 
traditional  Quaker  City  advertis- 

ing organization.  The  speech  was 
in  climax  to  13  days  of  color  TV 
reception  in  the  city. 

WCAU-TV  (CBS)  Philadelphia 
has  been  showing  color  transmis- 

sions over  sets  placed  in  the  sta- 
tion's lobby  and  at  various  times 

in  other  central  city  locations. 
Transmissions  were  received  daily, 
11-11:30  a.m.  with  special  viewing 
groups  made  up  of  advertising 
agency  men,  WCAU  clients,  busi- 

ness and  civic  leaders,  and  stu- 
dents. WCAU  reported  viewers 

were  favorably  impressed. 

WBTV 

helps 

(DudwAA 

with  wooing 

"Great!"  said  the  Duchess 

(Duchess  Pie  Company, 

that  is,)  when  three  one- 
minute  slide  announce- 

ments on  WBTV  pulled 

669  entries  in  her  cus- 
tomer-wooing History 

Mystery  Man  contest. 

"When  you  note,"  beamed 

the  Duchess,  "that  this  re- 

sponse has  been  generat- 
ed among  10,000  set 

owning  families  it  works 

out  to  a  response  for  prac- 
tically 1  out  of  every  15 

TV  sets  in  WBTV's  realm." 

"And  consider,  your 

grace,"  WBTV  added 

humbly,  "how  the  re- 
sponse is  building — from 

1 35  on  the  first  announce- 

ment to  292  on  the  third." 

To  assure  your  product  its 

rightful  place  among  the 

Carolina  sales  nobility,  as- 
sociate with  the  Duchess 

on  WBTV. 

Of  Wire  now 

for  24-page  Brochure 

WBTf 

CHARLOTTE,  N.  C. 

JefFerson  Standard  Broadcasting  Co. 

Represented  Nalionally  by  Radio  Soles 
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16mm  Sound- On 'Film 

RECORDIHe  EQUIPMENT 

for 

TELEVISION  FILM 

PRODUCTION 

AURICON  "Cine-Voice"  CAMERA 
100  FI. 

, 5695°° 

"AURICON-PRO"  CAMERA 
200  n.iefnmSound-on-Film  $11910° 

"AURICON  1200"  CAMERA  for  33  minutes 
of  Continuous  Sound  and  Picture 

l200  FT.16mni  Sound-on-Film  $286055 

AURICON  Cameras  provide  ideal 

workingtools  forTelevision  Films  of  all 

kinds,  from  Spot  News  and  Sidewalk 

Interviews  to  Major  Studio  Produc- 

tions. Sold  on  a  30  day  money-back 
guarantee.  Write  for  free  Catalog. 

GUARANTEED  ONE  YEAR  •  RCA  LICENSED 

BERNDT-BACH,  Inc. 
7365  Beverly  Blvd.,  Los  Angeles  36,  Calif. 

MANUFACTURERS  OF  SOUND-ON-FILM 
RECORDING    EQUIPMENT    SINCE  1931 

PACT  giving  WCPO-AM-TV  Cincinnati  television  and  radio  rights  to 
Cincinnati  Reds  baseball  games  for  the  next  five  years  [Broadcasting,  Jan. 
30.]  was  widely  heralded  by  Queen  City  fans  and  officials  alike.  Discussing 
the  new  contract  are  (I  to  r):  J.  F.  Koons  Jr.,  Midland  Adv.  Agency;  M.  C. 
Watters,  vice  president  of  Scripps-Howard  Radio  Inc.,  licensee  of  the  sta- 

tions and  general  manager  of  WCPO-AM-TV;  W.  H.  Moeller  (background), 
secretary-treasurer.  Burger  Brewing  Co.,  traditional  Reds'  sponsor;  William 
J.  Huster,  president  of  Burger  Co.,  and  Byron  J.  Fischer,  Midland  agency. 
Announcer  Waite  Hoyt,  former  major  leaguer,  will  describe  the  games,  to 
be  fed  to  27-station  network  covering  southern  Ohio,  west  Virginia,  north- 

ern Kentucky  and  eastern  Indiana.  Telecasts  will  be  carried  by  WHIO-TV 
Dayton  and  WTVN  (TV)  Columbus.  Byron  Fischer,  radio-TV  director  of 
Midland  Adv.  Agency,  Cincinnati,  handling  Burger  account,  stated  WCPO- 
AM-TV  five-year  deal  includes  not  only  home  games  but  as  many  road  games 
as  can  be  cleared  via  coax  or  micro-wave.  He  said  WLWT  (TV)  and 

WKRC-TV,  both  Cincinnati,   initially  were   in  negotiations. 

REDS  BASEBALL 

WCPO-TV  to  Air  Road  Games 
MANY,  if  not  all,  of  the  road 
games  played  by  the  Cincinnati 
Reds  will  be  telecast  this  year  for 
the  first  time  by  WCPO-TV  Cin- 

cinnati, M.  E.  Watters,  general 
manager  of  the  WCPO  stations,  an- 

nounced last  week. 
In  making  the  announcement, 

Mr.  Watters  said:  "We've  been 
working  on  this  deal  for  a  week  in 
co-operation  with  the  Cincinnati 
Baseball  Club  and  the  DuMont 

Television  Network." 
Chief  obstacle  to  the  arrange- 

ment, Mr.  Watters  stated,  was  ob- 
taining use  of  a  fourth  daytime  co- 

axial cable  from  New  York  to  cover 
the  games  on  the  East  Coast.  The 
AT&T  has  notified  both  WCPO-TV 
and  DuMont  that  the  necessary 
cable  would  be  available,  he  stated. 

In  the  case  of  cities  which  do  not 
have  "remote"  trucks,  such  as 
Pittsburgh,  mobile  units  will  be 
sent  from  Cincinnati  or  Cleveland, 
he  said.  The  road  games  also  will 
be  seen  on  WHIO-TV  Dayton  and 
WTVN  (TV)  Columbus. 

L.  A.  SET  SALES 
7949  Estimate — $80  MHIion 

AN  estimated  $80  million  was  paid 
for  television  sets  in  the  Los  An- 

geles area  during  1949. 
This  is  the  figure  given  by 

Richard  W.  Millar,  TV  committee 
chairman  of  Los  Angeles  Chamber 
of  Commerce,  who  pointed  out  that 
set  ownership  more  than  quad- 

rupled in  the  area  during  1949. 
Mr.  Millar  reported  local  TV  set 

sales  totaled  270,036  for  the  year, 
boosting  the  number  of  receivers 
from  79,840  a  year  ago  to  349,676 
as  of  Dec.  1  last. 

William  J.  Quinn,  managing  di- 
rector of  Southern  California  Radio 

&  Appliance  Assn.,  said  there  was 
one  TV  set  for  each  3.8  families  in 
Los  Angeles  County.  In  the  area 
covered  by  the  seven  Los  Angeles 
television  stations  (KFI-TV  KNBH 
KTTV  KLAC-TV  KECA-TV  KTLA 
KTSL),  there  is  a  set  for  each  4.6 
families,  he  stated. 

DENIES  ZAHARIS 

Canada  Theatre  TV 
FIRST  theatre  TV  in  Canada  has 
been  licensed  by  the  Dept.  of  Trans- 

port, Ottawa,  for  the  Imperial 
Theatre,  Toronto,  and  the  Canadian 
Famous  Players  Corp.,  Toronto,  a 
Canadian  subsidiary  of  Paramount 
Pictures  Inc.  The  Toronto  theatre 
will  carry  spot  TV  news  from  an 
RCA-Victor  mobile  TV  transmitter 
bought  by  Famous  Players  some 
iTionths  ago.  The  corporation  has 
spent  over  $100,000  in  theatre  TV, 
J.  J.  Fitzgibbons,  president,  has 
announced. 

Experimental  Renewal  Refused 
RENEWAL  of  license  was  denied 

by  FCC  Jan.  26  for  the  ex- 
perimental television  station  which 

Gus  Zaharis,  owner  of  WTIP 
Charleston,  W.  Va.,  has  been  oper- 

ating there  since  1944.  The  present 
license  for  KA2XAF  which  has 
been  making  equipment  and  other 
tests  on  commercial  TV  Channel  2 
(54-60  mc),  expired  Feb.  1. 
FCC  indicated  that  the  experi- 

mentation proposed  on  antennas 
and  synchronizing  generators  could 
be  done  in  the  laboratory  without 
need  for  actual  telecasting.  The 

Commission  said  it  didn't  believe 
the  other  experiments  proposed 

would  "advance  the  TV  art." 

Telestatus 

(Continued  from  Telecasting  32) 

10.2%  have  TV  sets  in  the  home. 
Penetration  is  somewhat  higher  in 
the  Sc  telephone  area.  The  same 
1,500  families  were  surveyed  last 
October  and  at  that  time  only  5.2 < 
had  TV  sets. 

Sets  are  concentrated  in  the  up- 
per income  levels.  Of  the  families 

with  over  $5,000  a  year  income, 
12%  have  sets;  14%  of  those  with 
$3,500  to  $5,000  incomes  have  sets; 
10%  of  those  with  $2,500  to  $3,500 
incomes  have  sets,  and  only  4%  of 
those  with  under  $2,500  income 
have  TV  sets,  Guide-Post  Research 
reports. 

Biggest  restraining  influence  in 
set  purchases  reportedly  is  still 
cost.  Of  those  who  do  not  have  and 
do  not  intend  to  buy  sets  this  year, 
66 '^f  say  it  is  because  of  the  high 
price,  24%  say  the  reception  is  too 
poor,  23  "^'r  say  the  programs  are 

not  good  enough  and  44%  won't buy  because  they  think  the  sets 
will  be  obsolete  too  soon.  Of  the 
non-owners  of  TV  sets,  93%  say 

they  will  not  buy  this  year,  the  re- 
search firm  reports. 

Videodex  Ratings 

Given  for  January 

MILTON  BERLE's  Texaco  Star 
Theatre,  with  a  rating  of  61.4,  led 
the  January  Videodex  network  rat- 

ings. The  program  was  seen  in 
1,780,200  homes  in  reporting  mar- 

kets, according  to  the  research  firm. 
Other  programs  in  the  Videodex 
top  10  ratings  for  January  were 
shown  as  follows: 

Program 
Rat-  No.  of  Homes 

ing     Mar-  teached** Texaco  Star  Theatre  61.4 
Arthur  Godfrey  Friends  47.0 Talent  Scouts 
Toast  of  Town 
Kraft  TV  Theatre Cavalcade  of  Stars 
Stop  the  Music Fireside  Theatre 
Suspense Phiico  TV  Playhouse 

46.1 
41.8 

38.4 
35.9 
35.5 

35.4 34.5 33.2 

kets* 

17 

17 

8 
16 
15 
14 
16 

13 

14 
17 

1,780,200 
1,362,300 
1,031,600 
1,234,200 975,300 
985,600 
922,600 812,800 

939,600 
962,900 

*  Number  of  markets  indicates  Videodex 
individually  reported  markets  including  four 
various  programs:  New  York,  Chicago,  Los 
Angeles,  Detroit,  St.  Louis,  Cincinnati,  Cleve- land, Columbus,  Dayton,  Pittsburgh,  Toledo, 
Schenectady,  New  Haven,  Boston.  Baltimore, 
Washington,  Philadelphia,  Buffalo,  Mil- waukee. 

**  Homes  reached  represent  a  projection  to 
a  50  mile  radius  of  the  individually  reported markets  carrying  the  program. 

SHERMAN  PLAN,  INC, 

Consultants  to  Advertising  Agencies 
and  Advertisers  on  films  for  television 

-PRODUCERS- 
TV  FILM  PROGRAM  DISTRIBUTORS 

420  VICTOR  BLDG.  WASHINGTON,  D.  C. 

-STEF3LING  nVBD- 

TV  STATION  MANAGERS: 

Several  cities  still  open  for  "THE LORD'S  PRAYER" — exclusive  per- 
sonalized TV  sign-off  spot.  Write 

now  for  rates  and  availability! 
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SPOT  ADVERTISERS 

(Continued  from  Telecasting  37) 

Advertiser 

Filtex  Corp. 
Firestone  Tire 

&  Rubber  Co. 
Fischer  Baking 

Co. 
Fitzgerald's Brewing  Co. 
Flag  Pet  Food 

Corp. 
Flagstaff  Foods 
Fleer  Frank  H. 
Corp. 

Fleetwing  Corp. 

Flex-Let  Corp. 
Flobar,  Ltd. 
Florida  Fash- ions Inc. 
Florsheim  Shoe 

Co. 
Foilwrap  Co. 
Ford  Motor  Co. 
Ford  Motor  Co. 
Ford  Motor  Co. 
Foremost 

Dairies 
Formstone  Co. 
Forstner  Chain 

Corp. 
Fort  Pitt 
Brewing  Co. 

Fortner  & 
Perrin 

42  Products 
Ltd. 

Forum  Cafe- 
terias of  Am. 

Product 

Vacuum 
Cleaners 

Tires 

Bread,  Cakes 

Beer  &  Ale 

Pet  Food 

Foods 
Chewing 
Gum 

Gas  &  Oil 
Watch 

Bands 
Soaps 
Dresses 
Shoes 

Wrapping 
Paper 

Ford  Dealers 
Lincoln Mercury Dairy 
Products 

Bldg. 
Materials 

Jewelry 
Beer 

Hangers , 
Hair  Oil 
Cafeteria 

Number  of  Stations  Used 
During  Each  Month J   FMAMJ   J   AS  OND 

..  1 

111111111111 

  1    1  1 

  1  .1  

Agency 

Angelus 

Hopfer  - Castleman 
Scheck 

Hevenor 

..1111 

111 
111 

  William 
Warren 

.  . .    1  Weiss  &  Geller 
16    6  Lewis  & 

Oilman 
  Griswold- Eshleman Edwin  L. 
Frankenstein 

Jackson  &  Co. 
Byrde,  Richard &  Pound 
Walter  L. 
Rubens Allied 

1  26 

...    1    1    1    1    1    1  6   
1    2    18  24  16 
.  33331222555 
1  1  
3    3    2    1    1   1  

  4    4    4    5    7    7    9  13 
..  11222344666 
,   2  .  . 

  1    1    1    1    1  1 

  4  4 

Foster,  Myron Fruits 
Orchards  Co. 

Foster  Prod- Tables 
ucts 

Fox,  Peter Beer 
Brewing  Co. 

Frank,  Wally, Pipes 
Ltd. 

Frankenmuth Beer 
Brewing  Co. 

Franklin Beer 
Brewing  Co. 

Free  State Beer 
Brewery  Corp. 

Freeman  Certi- Foods 
Fresh  Foods 

French  Sardine Tuna 
Co. 

French,  R.  L., Bird  Food 
Co. 

Friend  Brothers Beans 

Fritos  Co. Fritos 
Fritos  Co.  of  So. Fritos 

Ohio 
Fruit  Industries Vermouth 

Funk  &  Wag- Encyclopedia 
nall  Co. 

Funstens  Pecans Nuts 

G.  H.  P.  Cigar Cigars Co. 
Galey  &  Lord, Fabrics 

Inc. 
Gaines  Dog Dog  Food 
Food  (GF) 

Gallo  E.  &  J. Wine 
Winery 

Galveston- Beer 
Houston 
Breweries 

Garrett  &  Co. Wine 

Gates  Contract- Sash 
ing  Co. 

Geier  Tru-Rest Mattresses 
Mattresses 

General  Baking Bond  Bread 
Co. 

General  Electric Lamps 
Co. 

General  Foods Foods 
Corp. 

General  Ice Dairy 
Cream  Corp. Products 

General  Motors Institutional 
Chevrolet  Div. Chevrolet Cars 
Buick  Div. Buick  Cars 
Oldsmobile Oldsmobile 

Div. Cars 
Pontiac  Div. Pontiac  Cars 

General  Mills, Food  Prod- Inc. ucts 

General  Time Clocks 
Instrument 
Corp. 

  11111121 

  1  .  . 
1    1    1    1    1    1    2  2  

1 
1    1    1    1  ..  .. 

J.  W.  Thompson 
J.  W.  Thompson J.  W.  Thompson K   &  E 
Newman, 
Lynde  Assoc. A.  W.  Lewin 

BBDO 

Barton  A. 
Stebbins 

McNeil  & McClesey 
R.  J.  Potts, 
Calkins  & 
Holden 

Pacific  Nat'l 
Adv. 

Maxwell 
Sackheim 

Carroll  Dean Murphy 
Huber  Hoge 

Fred  M. 
Randall 

Byer  & Bowman 
I.  A.  Goldman 

1    The  Bogert's 
111111 

2  2  1.. 
..Ill 

11111 

..    12    3  3 

1    3    2    3  3 
3  2 

2  111111 

111111111111 

111111 

4    4    3    3  3 

1    2    2    2  2 2  17  23  20 

.  ..  16 

1  1 

30  36  36  36  36  33 

1111 

3  29 

6  4 

Rhodes 
&  Davis 

Richard  A. 
Foley 

Ingalls- Miniter 
Glenn  Agency 
Haehnle 

Schoenfeld, 
Huber  & Green 

Leonard 
Direct 

Aitken- Kynett 
Hirshon- Garfield 
B  &  B 

Harrington- 
Whltnev- &  Hurst 

Ruthrauff  & 

Ryan 
Ruthrauff  & 
Ryan Courtland  D. 
Ferguson Direct 

BBDO 
BBDO 

Y  &  R,  B  &  B 

McKee  &  Al- bright 

Campbell- Ewald 

Campbell- Ewald 
D.  P.  Brothers 
D.  P.  Brothers 

D-F-S 

11111222333BBD&0 

Advertiser Product 

General  Tire  & Tires  & 
Rubber  Co. Tubes 

General  Wood- 
Windows craft  Co. 

Genessee  Brew- Beer 
ing  Co. 

Gerber,  R.  &  Co. Foods 

Gerity-Michi- 
Dishmasters 

gan  Corp. 
Gettleman Beer Brewing  Co. 
Gillette  Safety Toni  Div. Razor  Co. 
Gioia  Macaroni Macaroni Co. Globe  Brewing Beer Co. 
Gluek  Brewing Beer Co. 

Goebel  Brew- Beer 
ing  Co. 

Gold  Medal 

Candy 

Candy  Co. 
Good  Foods, Peanut 

Inc. 
Butter 

Goodall  Co. Men's  Shirts 

Number  of  Stations  Used 
During  Each  Month J   FMAMJ   J   AS  OND 

Agency 

11.. 

  1    1    1  1 

  1    1  1 
111111111 

3    2  2 

..111 
2  12  17  16 

1  1 

1 1 1 Havener 

1 1 Reiss  & Gersten Direct 

1 2 5 Newby  & Peron 

3 3 3 Clark  & 
Rickert 

1 1 1 Scott,  Inc. 

1 Foote,  Cone  & 
Belding 

2 2 1 Storm  Adv. 
4 4 4 Joseph  Katz 
1 1 1 Vance  Pidgeon 

1 1 1 Brooke,  Smith 
French  & Dorrance 

1 1 1 Donahue  & 
Coe 

1 1 Y  &  R 

Ruthrauff  & 

Ryan (Continued  on  Telecasting  UO) 

NOW  AND  IN 

THE  FUTURE, 

IT'S 

The  BMI  license  with  television  sta- 
tions— in  effect  since  1940  and  for 

the  next  ten  years — covers  all  per- 
formances both  live  and  mechanical 

and  whether  by  means  of  records, 
transcriptions,  or  film  soundtrack. 

it  provides  for  the  performance  of 
BMI-licensed  compositions  without  special  clearance  headaches. 

The  catalog  of  music  licensed  by  BMI  contains  over  one  hundred  thou- 
sand copyrighted  titles  ranging  from  folk  music  and  be-bop  to  classical. 

BMI  offers  to  television  film  producers  all  the  information  and  help 

they  need  in  obtaining  the  right  to  record  music  on  films  from  indi- 
vidual copyright  proprietors. 

BMI's  television  Service  Department  is  headquarters  for  complete 
information  on  performing  and  other  rights  in  the  music  of  BMI, 
AMP,  and  the  hundreds  of  publishers  affiliated  with  BMI. 

MUSICAL  CATEGORIES 
FOR  SCENE  SETTING 

BMI  has  compiled  a  CATEGORICAL  IN- 
DEX as  a  basic  guide  in  setting  musical 

scenes  and  providing  appropriate  back- 
grosjnd  music  for  script  situations.  It  is 
proving  itself  indispensable  to  TV  produc- 

ers and  program  directors  everywhere. 

Write  to  BMI's  Television  Service  De- 
partment for  your  copy. 

BROADCAST  MUSIC,  Inc. 

580  FIFTH  AVE.    •    NEW  YORK  19,  N.  Y. 
CHICAGO    •    HOLLYWOOD    e    TORONTO    «  MONTREAL 
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SPOT  ADVERTISERS 
(Continued  from  Telecasting  39) 

Number  of  Stations  Used 
Advertiser 

Goodman,  A.,  & 
Son 

Goodrich,  B.  F. 

Goodyear  Tire  & 
Rubber  Co. 

Gordon  Chem- ical Co. 
Grabowsky 

Cigar  Co. 
Graf.  John  Co. 
Grand  Home 
Appliance  Co. Gravvmaster 
Co.,  Inc. 

Great  A.  &  P. 
Tea  Co. 

Great  Lakes 
Greyhound Lines 

Green  Spot.  Inc. 
Gretz,  Wm. 
Brewing 

Greystone  Press 
Griesedieck 
Bros.  Brewery 

Griesedleck- Western 
Brewing 

Griffith  Labs., 
Inc. 

Griggs.  Cooper &  Co. 
Groeschel  &  Son 

Product 

Noodles 
J F 

During 
MAM 

Each 
J  J Month A  S  O N 

1 
D 
1 

Tires  & 1 1 1 1 1 1 1 1 Tubes 
Tires 1 2 4 6 6 6 6 6 4 

Tubes 
Starch 2 2 1 1 1 1 

Cigars 
Soft  Drinks 

1 
1 1 1 1 1 1 1 1 1 1 

Gas  Ranges 
Food 

1 
1 2 3 

Food 1 

Bus  Trans- 1 
portation 

Orangeade 2 1 1 1 
Beer 1 1 1 1 1 1 1 1 2 2 2 2 
Books 1 1 1 2 
Beer 1 1 1 1 1 1 1 1 
Beer 1 1 1 1 1 1 1 1 1 1 1 1 

Spices 
Foods 
Heating 
Equipment 

Agency 

Al  Paul  Lefton 
BBDO 
Y  &  R 

Al  Paul  Lefton 

Feigen  Baum 
Al  Herr 
Noble 
Samuel  Cruet 
Direct 

Beaumont  & 
Hohman 

P.  J.  Meany 
Seberhagen 

H.  B.  Humph- 

rey 

McCann- 
Erickson R  &  R 

1    4    3    1  C.  W.  Muench 

. .    1  1  

111111 

Grove  Lab.,  Inc. Cold  Tablet 

Groveton  Paper Tissues 
Co. 

Gruen  Watch Watches 
Co. 

Guardian Cigars, 
Tobacco  Co. Cigarettes 

Gulf  Brewing Beer 
Co. 

Gunther  Brew- Beer 
ing  Co. 

Haberle  Con- Beer 
gress  Brewing 

Habitant  Soup 
Soup 

Co. 

Hackers  Brew- Beer 
ing  Co. Haffenreffer  & Ale 
Co. 

Halliburton  Co. Luggage 
Hallicrafters  Co. Radios, 

TV  Sets 
Hamilton  Mfg. 
Hamilton  Watch Watches 

Co. 

1  1 

....111111122 
24555555666 

  1    1    1    1    1  1 

  1 

  2    2    2    2  2.... 
11111111111 

1111 

11111 

Hamm,  Theo- 
dore. Brewing 

Co. 
Handmacher- 

Vogel 
Hand  Knit 
Hosiery  Co. 

Hand,  Peter, 
Brewing 

Hanser,  John 
Soap  Co. 

Harris  Hard- 
ware &  Mfg. Co. 

H^thoway 
Bakeries 

Heide,  Henry, Inc. 
Harris,  Sam. 
Packing  Co. 

Heidelberg 
Brewing  Co. 

Helmco-Lacy, Inc.. 
Herrschner,  F., 

Co. 
Heurich,  Chris- 

tian Brewing 
Hill  Shoe  Co. 
Hills  Brothers 

Co. 
Hircon  Corp. 
Hock,  Phil  J. 
Hoffman  Bever- 

age Co. 
Hoffman  Radio 

Corp. 
Hohenadel 
Brewery 

Holsum  Prod- ucts 
Div.  of  Jewett 
&  Sherman 

Home  Brewing Co. 
Home  Container 

Corp. 
Homestead 
Brewery  Co. Honor  Brand 
Frosted  Foods 

Hood,  H.  P.,  & Sons 

Beer 

Suits 
Hosiery 

Beer 

Soap  Flakes 
Roller  Skates  14 

Bicycles 

.    1  10  25  21   ■  
  1  1 

  11111111 
11111111111 

9  

11111 
..  1  

3  3 
1  1 

1  1 

33111111111 

Bread 
Candies 
Meats 
Beer 

Coffee- Maker 
Needlecraft 
Goods 

Beer 

Shoes 
Foods 
Tueltral Soup 
Beverages 
TV  Sets 
Beer 
Peanut 

Butter 

Beer  ..  1111111111 
Fresh   Water   1 

11111111111 
  1    1    1    1    1  2 

. .  . .  3  2  2  . .  . . 
1    2    2    2    2    1  1 

1  1  1223343 

..  11222222 

. .  .  .  1  

Beer 
Food 

Milk 

111111.. 

  1  1 
..  2  

Melamed- .  Hobbs 
Dayton,  John- son & Hacker 
Harry  B. Cohen 
Paris  &  Peart 
Grey 

Global  Adv. 
Wilhelm, 
Laughlin 

R  &  R 
Coe 
Sheldon, 

Quick  & 
McElroy 

Hoag  & 
Provendie Cabot 

McNeill  & McCreery 
Direct 

Foltz- 

Wessinger, 
p^DO 

Campbell- Mithun 
Zan  Diamond 
Scott 
BBDO 

Stone- 

O'Halloran 
Kieswetter, 

Wetterau 
&  Baker Bresnick  & 
Solomont 

Kelly.  Nason 
Cpldwell, 
Larkin 

Robert 
Acomb 

Shrout  Assoc. 
Phil  Gordon 

H.  J.  Kaufman 
Solis  Cantor Blow 

G.  M.  Basford 
Haehnle 
Warwick  & 
Legler 

Smith,  Bull &  McCreery 
Martin 

Klau-Van 
Pieterson- 
Dunlap 

Direct 

Guild,  Bas- combe  & 
Bonfigli 

F.  A,  Ensign 
Kelso  Norman 
Harold  Cabot 

Advertiser 

Hoover  Co. 

Hopkins  & 
Hopkins 
Pharmaceu- tical Co. 

Horlacher  Brew- 
ing Co. Horlicks  Corp. Hornung 

Brewing  Co. 
Horowitz  Bros. 

&  Margareten 
Hotel  New Yorker 
House  of 

Myers House  of  Old Molineaux 
Household  Fin- ance Corp. 
Hudepohl 
Brewing  Co. Hull  Brewing 
Co. 

Humble  Oil  and 
Refining  Co. 

Hunt  Foods  Co. 
Hunter  Pack- 

ing Co. 
Hygrade  Food Products 
I.  D.  E.  A.  Co. 
Ideal  Novelty  & 
Toy  Co. Illinois  Baking Corp. 

Illinois  Bell 
Telephone 

Illinois  Meat  Co. 

Independent 
Halvah Candies 

Indeoendent Milwaukee Brewery 
Industrial 

Tape  Corp. 
Infra  Appliance Corp. 

Ingber  Hand 
Bags.  Inc. Inkograph  Co. Int'l  Milling  Co. 

Int'l   Mineral  & 
Chemical Corp. 

Int'l  Salt  Co. 
Int'l  Shoe  Co. 
Interstate 
Bakeries 

Product 

Vacuum Cleaners 
Cold  Tablets 

Beer 

Malted  Milk Beer 

Foods 

Hotel 
Cutlery 

Wine 

Loan  Service 
Beer 
Beer 
Petrol  Prod. 
Foods 
Meats 

Number  of  Stations  Used 
During  Each  Month 

J   FMAMJ   J   AS  OND 
Agency 

1    1   1  Leo  Burnett 
  1  Lee  Ransdell 

1  1 

1  1 

1  1 
3    3    3  2 1  

1111  Direct 
2   Leo  Burnett 
..211  Clements 

  Advertisers 
Broadcast- ing Co. 

4  Peter  Hilton 

1111133553 

1112211..  11 
1111-111111 

  1  2 

1 

1  Huber  Hoge 

3  Morris  F. 
Swaney 

1  LeValley 

2  L.  F.  Mc- 

Carthy 

1  Direct 

3  WUkinson- 
Schiwetz 1  Y  &  R 

1  Jim  Baker 
Soap 

Signal 
Booster Toys 

Safe-T  Cones   1  1 

11  Zan  Diamond 

. .    1  ..   H.  B.  Humph- 

rey 

3    7    7  Atlantic 

Long  Dis- 
tance 

Cornbeef Hash Candy 

Beer 

Tape 

Health Lamps 
Hand  Bags 
Pens 
Flour 
Accent 

Salt Shoes 

1   W.  B.  Doner 

  2    1  . .   N.  W.  Ayer 

..    1    1    1   Arthur 
Meyerhoff 2   Louis  Schecter 

111111111111  Rieselbach 

..    1    1    1    1    1   Kenyon  & Eckhardt 

1    1   William  & Saylor 
  1  . .  Fellman Assoc. 

  2   2   2    1  S.  R.  Leon 1    1    1    1    1    1    1   H.  W.  Kastor 
  2   J.  Walter Thompson 

Bread 

Iroquois  Bev-  Beer erage  Co. 
Ironrite  Ironer 

Co. Ironers 

Italian  &  French  Wines Wine  Co. 

. .    1   J.  M.  Mathes 
  7    8    8    9  Henri.  Hurst &  MacDonald 

  1....    1    5  Brisacher- 
Wheeler  & 

Staff 1    1    1    1    1    1   Baldwin. Bowers  & 
Strachan 

. ...  12  12  12  ... .    8  11  14  Brooke,  Smith. French  & Dorrance 
  1    1    1    1    1  Ellis 

Jackson  Brew- ing Co. Jax  Ice  &  Cold 
Storage  Co. 

Jenny  Mfg.  Co. 
Jiffy  Products 
Johnston, 

Robert.  A., 
Co. 

Johnson,   S.  C. 
&  Son 

Juengling  &  Son 
Juilliard,  A.  D.. 

&  Co. 

Kaisers  Brew- ing Co. Kaiser -Frazer Co. 
Keeley  Brewing Co. 
Kendall  Mfg. 

Co. 

Kennedy  Car Liner  &  Bag 
Co. 

Kestenman 
Bros.  Mfg.  Co. 

Kidder,  Pe-^- 
body  &  Co. Kiekhafer  Corp. 

Kitchen  Art Foods 
Klein  Chocolate Co. 
Klever  Kook 
Food  Co. 

Koerber  Brew- ing Co. 

Beer 
Beer 

Gas  &  Oil 
Burners 

Stands 
Candy 

Wax  Prod- ucts 

Meats 
Woolens 

Beer 
Cars 

Beer 

Soapine 

Bowl  Covers 

Watch  Bands 

Investments 

Outboard Motors 
Foods Candy 

Flour 

Beer 

11111111 
..  1  

1111  Fitzgerald 

 Winius- 
Drescher- 
Brandon 

...    1    2    2    2   Griswold- Eshleman 
5    5    5   Martin  & Andrews 
1    1    1    1   2   Monk  &  Assoc. 

....1222111111  Needham, Louis  & 
Brorby 

11111222213..   Wm.  F. Holland 
1  Ted  Black 

  1  . .  Gotham 
. ...  14  16  16  2  . .  Weintraub 
111 

2   2  112 

3   4   4  Schwimmer &  Scott 
3    4    5    5  Bennett. Walther 

&  Menadier 
2   Caldwell, 

Larkin 
5   3  . 

  3   6    5    5   3....  Gordon Schonf  arber 

  1  Harry  M. Frost 

1   Jim  Baker  & Assoc. 

1111    11  Schwimmer &  Scott 

  1  Direct 

111111 
1    1  Lockwood- Shackelford 

. .  . .  Direct 
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Advertiser 

Kool-Vent 
Metal  Awning 
Co. 

Kretschmer 
Corp. 

Kreisler, 
■    Jacques,  Mfg. I  Co. 
Kress  Fat  Dairy 

'  Kroehler  Mfg. Co. 
Kroger  Co. 

[  Krueger.  G., 
i  Brewing 
Lamont,  Corliss 

li  Co. 
I  Lampel I  Fashions 
I  Langendorf 
i  United 
I  Bakeries La.ie  Tobacco 

Co. 

!  Lan-O-Sheen, I  Inc. 
I  La  Touraine 
I  Coffee 
Lav.  H.  W..  & 

Co. 
Lee,  W.  W. 
Lehn  &  Fink 
Prod.  Corp. 

Leisy  Brewing Co. 
Lewis  Food  Co. 
Lever  Bros. 

Product 

Awnings 

Cereals 
Jewelry 

Dairy  Prod- ucts 
Furniture 
Foods 
Beer 
Cocoa 
Clothing 

Bread 

Lords 
Cigarettes 

Cleaner  & Soap 
Coffee 

Number  of  Stations  Used 
During  Each  Month J   FMAMJ   J   AS  OND 

4  4 

111 

1  1 

1111 
4  1 

11111 

..  ..    2    2  2 

11111 

.  .  1 
1  2 
1  6 

2  3  3 
1  .  .  1 

6    9  9 

7    7  7 

Potato  Chips  2 
Cold  Remedy  i 

Lysol 
Perfumes 
Beer 

Dog  Food 
Silver  Dust 

  1    1  2 
  1    1    1  1 

4433233577 
1  

2233333333 

3  2  2  2  2  2  2  2  2  i 
..  144343577 
..  ..  3   

Lewis,  Edgar  P.,  Candy 
,;     &  Sons 
Lewis,  I.,  Cigar  Cigars 
Mfg.  Co. 

•  Lewis  Hotel  School 
:  Training 

School 
Lewis-Howe  Co.  Turns 

'  Liebmann  Beer Breweries 
Lifetime  Stain-  Kitchenware less  Steel 

'i  Corp. ;  Liggett  & 
Myers 

I     Tobacco  Co. 
Linmop  Mfg.  Mops Co. 
Little  Crow  Cocoa 
Milling  Co.  Wheats 

'  London  Charac-  Shoes ter  Shoes 
Loft  Candy  Candy 

ij  Corp. I  Logan,  Dresses 
Jonathan,  Inc. 

Lohrej''s  Pork  Pork 
'.■     Products,  Inc. 
Lordhill  Mfg.  Men's Co.  Clothing 

I  L'Orle  Parfums,  Perfumes Inc. 
LoriUard,  P.  &      Old  Gold 

Co. 
Lowenels,  Butter 

,i     Frederick  E., 
&  Son 

Luft,  Geo.  F.,  Cosmetics 
I  Co. 
r  M.  J.  B.  Co.  Coffee 
I  Madera   Bonded  Wine I      Wine  &  Liquor 
1  M  &  M  Ltd.  Candy 
I  Mac  MUlan  Gas,  Oil 
'  Petroleum I  Corp. 
Magna  vox  Co.  Radios 
Mail  Pouch  Tobacco 
Tobacco  Co. 

Mangels  Herold  Syrup Co. 
'  Manischewitz,  Wine !      B.,  Co. 
Mann's  Potato  Food 

'      Chip  Co. Marlin  Firearms  Razor  Blades 
Co. 

Mars,  Dave,  Inc.  Advertising 
I  Maryland  Op-  Glasses 

2  2  2.. 
1111 
2    2  1.. 

6    6  5 
4  4.. 

1  1 

Chesterfields   27  19  16  17    8    7    6    6    5    4   2  1 

Agency 

Marshall Hawks 

Gleason 
Grey 

Direct 

Henri,  Hurst 
&  McDonald 

Ralph  Jones 
Geyer,  Newell &  Ganger 
Cecil  & Presbrey 

Abbott  Kim- ball Blow 

Kiesewetter. Wetterau  & 
Baker 

Melamed- Hobbs 

Ingalls- 
Miniter 

Liller,  Neal  & Battle 
George  R. 
Nelson 

Lennen  & 
Mitchell 

Grey 

McCann- Erickson 

Rockett- Lauritsen 
Sullivan, Stauffer, 
Colwell  & 
Bayles Alley  & 
Richards 

Lewis 
Kaplan  & 
Bruck 

Ruthrauff  & 
Ryan Foote,  Cone  & Belding 

James  Thomas Chirurg 

Newell-Em- 
mett 

1  .. 
1  .. 

1111 
111.. 
..  ..    1  ., 

3    2  2 
1  1 

2    3    4    4    3  3 
1  1 

Rogers  & 
Smith 

Morton Freund 

L.  C.  Gum- binner Sterling 

Direct 

Bloch 
Lew  Kashuk 
Lennen  & 
Mitchell 

Al  Paul  Lefton 

1111 
4  4  4  4  4  1 
1    1    2    2    2  2 

11.. 
Ill 3    3  1 

111111111 

1111 

. .  .  .    1  . . 
1  

1111 

..111 
12    2  3 

11111 

tical  Co. 
Mason,  Au  & 
Magenheimer 

McCall  Corp. 
McCall  Corp. 
McKesson  & 
Robbins,  Inc. 

Meek,  John, 
Industries 

Megowan 
Educator 
Food  Co. 

Merrill  Lynch, 
Pierce,  Fenner 
&  Bean 

Meletio  Sea 
Food  Co. 

Candies 

Magazines SunTan 
Lotion 

Yodora 
Deodorant 

TV  Sets 

Crax 
Crackers 

Instrument 
Service 

Dressing 

1111 15  8 

111 

2  . .  . . 
..11 

..  . .  1 
111 

1  1 

1  1 

2  13 

(Continued  on  Telecasting  U2) 
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Warwick  & 
Leger 

B  B  D  O 
Joseph  Katz 
Lynn  Baker Marketers  Inc. 

Direct 
Walker  & Downing 

H.  W.  Bud- demeier 
A.  R.  Landau 
Courtland  D. 
Ferguson 

Craven  & 
Hedrick 

Direct 
Maurice 

Chessler Moore  & 
Hamm 

Federal 
Benton  & 

Bowles 
J.  D.  Tarcher 
Frank  Nasher 
Duane  Jones 

Albert  Frank- Guenther 
Law 

Oakleigh  R. French 

Here  are  two  fellows  you  should  know 

if  you  want  to  know  more  about  the 

„  amazing  WTTV  operation  in 

LYNN  L.  BARNARD, 
of  Barnard  &  Thompson,  Inc., 

299  Madison  Avenue,  New  York, 

National  Representatives  for 
Station  WTTV. 

LYLE  WARRICK, 

of  Bloomington,  is  special  events 
director  on  the  staff  of 

WTTV-WTTS  and  is  familiar  with 

all  phases  of  station  operation. 

Bofh  w/7/  be  attending  the 

TELEVISION  BROADCASTERS  ASSOCIATION 

clinic  in  the  Waldorf  February  8  th 

*Bloomington,  the  home  of  Indiana  University, 
is  a  county  seat  town  of  20,000,  the  smallest 

city  in  the  nation  with  TV.  A  sister  station  to 

WTTS  (leading  AM  station  in  the  area)  WTTV 

goes  in  heavily  for  sports  coverage  and  local 

programming,  featuring  home-town  talent. 

LET  OUR  NATIONAL  REPS.  GIVE  YOU  THE  COMPLETE  STORY 

RADIO  AND  TELEVISION  CENTER  •  BLOOMINGTON.  INDIANA 

Owned  and  Operated  by  Sarkes  and  Mary  Tan 

February  6,  1950 
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SPOT  ADVERTISERS 
( Continued  from  Telecasting  Ul ) 

Advertiser 

Meltaway 
Plan,  Inc. 

Metal  Textile 
Corp. 

Metal  Tile  Prod. 
Miami  Packing Co. 
Michigan  Beet 
Sugar  Assn. 

Michigan  Bell 
Tel.  Co. 

Michigan  Mutual 
Liability  Co. 

Milani.  Louis, 
Foods 

Miller-Becker Co. 
Miller  Brewing 

Co. 

Minneapolis 
Brewing  Co. 

Minnesota  Min- 
ing &  Mlg.  Co. 

Minnesota 
Valley  Can- ning Co. 

Minute  Mop  Co. 
Minwax 

Mitchell  Mfg. 
Co. 

Modern  Food 
Process  Co. 

Montag  Stove 
&  Furnace 
Works 

Montenier, 
Jules,  Inc. 

Montgomery, 
Wm.,  Co. 

Moran  Audi- 
phone  Co. 

Morris  Furni- 
ture Mfg. 

Morris,  Philip, 
&  Co. 

Morrison  Co. 

Morton  Mfg.  Co. 
Motorola.  Inc. 
Mountain  States 

Distributors 
Mountain  States 
Mutual  Casu- 

alty Co. 

Product 

Reducing 
Metal 
Knitted 
Prod. 

Alumitile Shrimp 

Sugar 
Telephone 

Service 
Insurance 
Salad  Oil 
Beverages 
Beer 

Beer 

Scotch  Tape 

Vegetables 

Mops 

Wax 

Air  Condi- tioning 
Dry  Food 
Furnaces 

Deodorant 
Coffee 
Hearing 

Aids 
Furniture 
P.  M.  Cig. 
Lem 

Kitchen 
Cabinets 

Radios  & 
TV  Sets 

Radios 
Insurance 

Number  of  Stations  Used 
During  Each  Month 

J    FMAMJ    J    AS  OND 
Agency 

1   Walter  L. 
Rukert 

  1    1    1    1  Frank  Fader 

5  5 
7  1 International 

Scheck 

  1    1  Zimmer- Keller 
3    3    3    3    3    3  N.  W.  Ayer 

1    1   Wm.  Denman 
  1    4   9  10  10  Jordan  Adv. 

111111 
  1    2  2 

112  3  3 

1  ..    13  3 

2    2    2    2    2  Lang  Fisher 
&  Stashower 2   2    1..    1  Klau-Van 
Pietersen 
Dunlap 

11111  BBDO 
2    2  11  14  11  BBDO 

2    2    13..   Leo  Burnett 

2    2    3  H,  J.  Kaufman 

  1  R.  T.  O'Con- 
nell 1   Jones  Fr'ankel 

. .  .  .  3  4  3  3  2  5  4 
1    1  1  

Clements 

Pacific 
National 

4    3    2  . .  . .    Earle  Ludgin 
2  Van  Sant  & 

Dugdale .   Moore  & 
Hamm 

.   J.  B.  Kiefer 

1    1    1  1  
1  2  

14  17  20  22  20  20  22  16  15  16  18  16  Blow  Co 
....2211     Martin  & Andrew 

111  Hamilton 

1    2    2  1  
.  .  1111111 Gourfain- Cobb Direct 

Direct 

FIRST  in 

the  QUAD  CITIES 

In  Davenport,  Rock  Island,  Moline  and  East  Moline 
is  the  richest  concentration  of  diversified  industry  be- 

tween Chicago,  Minneapolis,  St.  Louis  and  Omaha.  The  Quad 
Cities  are  the  trading  center  for  a  prosperous  two-state  agricultural 
area.  Retail  sales,  total  buying  and  per  capita  income  rate  higher 
than  the  national  average,  according  to  Sales  Management. 

WOC-AM 
5,000  W. 
1420  Kc. 

WOC-FM 

47  Kw. 

103.7  Mc. 

woe  delivers  this  rich  market  to  NBC  Network,  national  spot 
and  local  advertisers  .  .  .  with  70  to  100%  BMB  penetration  in  the 
two-county  Quad  City  area  ...  10  to  100%  in  adjacent  counties. 

woe -TV 

Channel  5 

22.9  Kw.  Video  •  12.5  Kw.  Audio 

On  the  Quad  Cities'  first  TV  station  NBC  Network  (non-inter- 
connected), local  and  film  programs  reach  over  5,000  Quad  Cities' 

sets  .  .  .  hundreds  more  in  a  75  air-mile  radius. 

Basic  NBC  Affiliate 
Col.  B.  J.  Palmer,  President 
Ernest  Sanders,  General  Manager 

DAVENPORT,  IOWA 
FREE  &  PETERS,  Inc. 
Exclusive  National  Representatives 

Advertiser 
Product 

Murphy  Labs.  Soap 

Murphy  &  Miller Ice  Machine Co. 
Mutual  Benefit 

Health  &  Acci- dent Ins.  Co. 
Myers,  P.  R.. Co. 

Myro  Mfg.  Co. Nackman,  L.,  & Co. 
Narrangansett 
Brewing  Co. 

Nash-Kelvin- ator  Corp. 
Nat'l  Assn.  of 
Hairdressers 
&  Cosmetolo- 

gists 

National  Auto 
Trasp.  Assn. 

National  Bis- cuit Co. 
National  Brew- ing Co. 
National  Can- dle Co. 
National  Dairy Products Corp. 

National  Die 
Casting  Co. 

National  Ply- woods, Inc. 
National  Tea Co. 
Nebraska  Cons. 

Mills 
New  York  Cen- tral RR 
N.  Y.  State Democratic 
Committee 

Niresk Industries 
Noma  Electric Corp. 

Norcross  Co. 

No.  Calif.  Elec. Bureau 
Novelty  Mart 

Co. Nu  Enamel  Co. Nu  Fab  Corp. 

NuTone,  Inc. 
O'Brien  Corp. 
O'Cedar  Corp. 
Odell  Co. O'Donnell. 

E.  M.,  Co. 
Oertel 
Brewing  Co. 

Ohio  Oil  Co. 

O'Keefe's,  Inc. 

Old  Monastery 
Wine  Co. Old  Reading Brewery 

Omar  Inc. 
Onondaga 

Silk  Co. 
Ortlieb 
Brewing  Co. 

Owen  &  Minor 
Drug  Co. 

Pabst  Sales  Co. 
Pacific  Co. 

Pacific  Mutual 
Life  Ins.  Co. 

Packard  Motor 
Car  Co. 

Packard-Bell 
Co. 

Padre  Vineyard 
Co. 

Pal  Blade  Co. 
Paramount 
Pictures  Corp, 

Parker  Pen  Co. 
Pate  Oil  Co. 
Paton,  John  G., 

Co. Paulk,  Hugh 

Clay 

Paxton  & 
Gallagher Pe-i/ick  & 
Ford  Ltd. Penn  Brewing 
Co. 

PeDsi-Cola Bottlers  of Chicago 

Pepsi-Cola  Co. 
Pequot  Mills, Inc. 
Perfection 

Stove  Co. 

Air  Condi- 

tioning 

Equip. 

Raincoats 

Stove  Polish Housecoats 
Ale  &  Beer 
Elect. 

Appliances 

Auto  Trans- 
portation Potato  Chips 

Beer 

Candles 

Dairy  Prod. 

Appliances Amerwood 
Foods 

Flour 

Transporta- tion Political 

Knives 

Xmas  Tree 
Lights Greeting 
Cards 

Appliances 

Number  of  Stations  Used 
During  Each  Month  Agency JFMAMJJASOND 

2    1    1   Martin  & Andrews 
122122333312  A.  MeyerhofI 

1  1 
E.  L.  Brown 

H.  C.  Morris 

  1    1    1  Loise  Mark 
1  .  •   Fashion  Adv. 
222333334444  Standish 

2    3    3    5    9    7    1    1   Geyer,  Newell &  Ganger 

  1   Bozell  & Jacobs 

  . .   1  ..  ..   Derman  & Betteridge 

  3  McCann- Erickson 
333323233..    66  Owen  & 

Chappell 
11111111111..    Carlo  Vinti 

..11 

1    1  1 

1    1  1 

  1  Baldwin, Bowers  & 
Strachan 

. .    1   O'Grady- Anderson 

  MacDonald- Cook 
1..    1111111  Direct 

1   Simon  & 
Gwynn ..    34444444  F,  C,  &  B 

2  . .    Blow  Co. 
2  .. 

Toys 

Paint Miracloth 
Chimes 
Paints 
Mops 

Hair  Tonic 

Refrigera- 
tors 

Beer 

Motor  Oil 

1    1  Robert  Kahn &  Assoc. 
 23  Albert  Frank- Gunther 

Law 
  7  . .  . .   Abbott  Kim- 

ball 1    1   J.  S.  Frickel- 

ton 
  1  . .  . .   Huber  Hoge 

....    4   5    5   4   Century 
  1   Campbell- Mithun 

1  Erwin,  Wasey 
  1   1    1   Carter.  Jones &  Taylor 

  2    3    4    4  Y&R 
  1    1    1   Gumbinner 

. .    1   Direct 
111 

. .  . .  1 

12  2  2 

12    2  2 
Beer 

Wine 
Beer 

Bakeries 
Fabrics 

Beer 
Hair  Tonic 

Beer 

Stocks  & Bonds 

Autos 

Radios 

Wines 

Razor  Blades 
Movies 
Pens 

Petroleum Products 
Honey 

Dress-Ezy 
Coffee 

Paint 
Beer 
Soft  Drinks 

Soft  Drinks Sheets 

Kitchen Ranges 

111111222 

111 

1  1 

2 2 
M.  R.  Kop- meyer 

2 1 

Stockton- 

West- 

Burkhart 
5 5 Armand  S. 

Weill 1 1 Cronaed 

1 1 

Aitken- 
Kynett Fitzmaurice  & Miller 

Moselle  & 
Eiser 

Sam.  Taub- man 
Direct 

113455329. Warwick  & 
Legler 

1   Foo+e.  Cone  & 
Belding 

  2    2  .  . 

1111111 
1  

Redding 

  Young  & 
Rubicam 

  Abbott 
Kimball 

  11    1  Smalley- Levitt 

Smith 
  1    1   Al  Paul  Lefton 

1   Buchanan  & 
Co. 

  3    2    3    3    J.  W.  T. 
..    1    1    1    1    1    1   Al  Herr 
1    3    3    2  1 Peter  Hilton 

1  . .    Phillips.  Reick &  Fardon 

1    1  Buchanan- Thomas 
.     1    B  B  D  O 

1  1 Direct 

1   Presba,  Fellers &  Presba 

  9    9  10    4  Blow 
1111133215....    Jackman  &  Co. 

McCann- 

Erickson 
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Advertiser 

Personal 
Finance  Co. 

'ersonal  Bonds 
Corp. 

fe'et  Milk  Sales Corp. 
Peter  Paul.  Inc. 

etri  Wine  Co. 
etrol  Corp. 

tfeifer  Brew-ing  Beer r  Co. 
pijilco  Corp. 

Product 

Loans 

Tissues 
Canned 
Milk Candy 

Wine 
Gas  &  Oil 

iPhillips-Jones Corp. 
Phillips  Packing 

Co. 
Phoenix 
Brewery 
Corp. 

Plel  Bros. 
Brewing  Co. 

Pierce  & 
Stevens  Inc. 

Pillsbury  Mills Inc. 
Pilsner  Brewing 

Co. 
Pincus,  B.  S.  Co. 
Pioneer  Rubber 
,  Co. 
Pioneer  Scien- 

tific Corp. 

Radios,  TV 
Sets 

Shirts 
Soups 

Beer 

Beer 

Varnish 
Cake  Mix 
Beer 

Meat  Prod. 
Gloves 

Polaroid 
TV  Lens 

Number  of  Stations  Used 
During  Each  Month FMAMJ   J   AS  ON 

Agency 

2    3    3   Bermingham, 
Castleman 
&  Pierce   1    N.  W.  Ayer 

1    1    1    2  ..    2    1    3  ..  Gardner 
3    5    5    4    3    8    8  12  12  12  15  18  Brisacher 

Wheeler  & 
Staff   2    6    8  Y&R 

1   McNeill  & 
McCleery 

  1    1   Maxon 
1112111111....  Hutchins 

2    2   2   2   2   2   Grey 

....    1222433241  Aitkin- 
Kynett . .   1    1    1    1  ElUs 

11111..    111223  Wm.  Esty 
  1   Peter  Hilton 

..1113332213..  Leo  Burnett 
  1  1.1... ..Ill   Gregory  & House 

222111111111  Feigenbaum 
  1  . .  Carr-Liggett 

21  26  25  21  19  18  20  19  21  16  26  27  Cayton 

Advertiser 

Pittsburgh 
Brewing  Co. 

Plankington 
Packing  Co. 

Plasti-Kate  Inc. Pocono  Hosiery 
Mills 

Pomatex 
Pomerantz. 

Esther 
Potter  Drug  & 
Chemical Pressmaster  Co. 

Prince  Macaroni 
Mfg.  Co. Princeton  Farms 
Popcorn Pritz  Co. 

Procter  & 
Gamble  Co. 

Pro-phy-lac-tic Brush  Co. 

Progress  Brew- ing Co. 
Pump-It  Inc. 
Purofied  Down Products 

Pure  Oil  Co. 
Purity  Bakeries 

Quaker  Oats Co. 

Product Number  of  Stations  Used 
During  Each  Month FMAMJ   J   AS  OND 

..  111111....  222 
111111111111 

111 
..  ..  1 

1  .. 

111111 

Beer 

Meat 
Plastics Hosiery 

Hair Dressing 
Dresses 

Cuticura 
Soap 

Irons 
Spaghetti 
Popcorn 
Wall  Cleaner   2    1  1  
Tide    22234333 
Tooth  Brush   1  
Beer   
Bottle  Top   

Pillows  1111 

1  1 
. .  1 

13.. 

111111 
1  

Gas  &  Oil 
Bread 2  ..    1    1  .. 

Quaker  Oats    1    5    5  5 
Cereal 

(Continued  on  Telecasting  Jfi) 

Agency 

Smith.  Taylor &  Jenkins 

Kramer- 
Kresselt 

Ohio.  Adv. Maxwell 
Sackheim Moore  Hamm 

Solis  S. 
Cantor Atherton  & 
Currier 

Macauley 

H.  S.  Rossi 

H.  W.  Fairfax 
Benton  & Bowles 
Lambert  & 

Feasley 

George  Knox 
Barton  A. 
Stebbins 

Bermingham 
Castleman 
Pierce 

Leo  Burnett 
Y&R 
Sherman  & 
Marquette 

YOU  CAN'T  SEE  THE  TELEVISION  INDUSTRY 

THROUGH  A 

Bankers,  Investors,  Broad- 

casters, Advertisers,  Agency- 
men,  Film  Producers:  You 

know  that  there  are  no  cheap 
mistakes  in  television.  Yet 

everybody's  convinced  there's  a  gold  mine  in  the 
TV  sky  somewhere.  Wouldn't  you  like  to  have  a  radar  map 
showing  what's  behind  each  TV  cloud! 
We  haven't  got  such  a  map.  But  we  have  got  a  book... 

a  big  book  full  of  specific  figures  about  the  size,  shape  and 
cost  of  national  television.  For  instance,  we  figure  it  would 
cost  $1,740,352,500  per  year  to  run  4  TV  networks  con- 

sisting of  1200  stations  for  70  hours  per  week. 
It  took  six  months  of  patient  data  gathering,  factual 

research  and  thoughtful  analysis  to  establish  and  document 
our  figures  and  conclusions  We  do  not  ask  you  to  accept 
them  —  in  half  an  hour,  using  our  formulas  and  your  own 
best  estimates  of  the  facts,  you  can  arrive  at  a  complete  set 

of  specific  answers  of  your  own  about  TV's  future  as  it 
afPects  your  interests. 

Our  major  objective  was  to  devise  a  system  of  thinking 
about  television  —  a  means  of  reaching  specific  answers 
to  the  Billion  Dollar  Questions  About  TV.  How  much  will 

"National  television"  cost?  Can  Advertising  pay  for  it? 
What  will  TV  do  to  Sports?  Movies?  Radio?  What  about 

MENTAL  KNOTHOLE ! 

"box  office"  television?  How  con  we  break 
TV's  program-cost  bottlenecks?  Is  TV  a  good 
nvestment  risk?  An  Uproar  has  been  buzzing 
about  our  heads  ever  since  the  study  was 
released.  The  ofTice  is  strewn  with  praise  and 
brickbrots,  but  nobody  has  questioned  the 

thoroughness  or  the  thought-provocative  scope  of  our 
analysis. 

We  Are  Emboffossed  because  at  the  moment  we  hove  no 

copies  of  our  research  document-turned-best-seller.  The  first 
printing  has  gone  —  to  radio  and  TV  executives;  advertisers 
and  agency  men;  Hollywood  studios;  broadcasters;  set 
makers;  bankers;  radio  and  TV  artists  and  directors;  to 
people  in  London,  Mexico,  Canada  and  places  we  never 
heard  of.  The  general  reaction  was  well  summed  up  by  a 

big  TV  advertiser  who  told  us,  "The  three  hours  I  spent 
reading  your  document  was  the  most  valuable  'television 
time'  I  ever  expect  to  buy.  It's  worth  many  times  the  $5.00." 

The  second  edition  is  at  the  printers ...  due  off  the  presses 
immediately.  If  you  want  $5.00  worth  of  insurance  against 

some  million  dollar  mistakes  you  will  wont  to  read  'the  best 
buy  in  television. 

Use  this  cou- 

pon —  or  write  — for  your  copy, 
todayl 

r 

I 

I 

THE  FAUGHT  CO.  •  342  MADISON  AVE.  •  NEW  YORK  17,  N.  Y.  | 

I 

The  Fought  Company 
342  Madison  Avenue,  New  York  17,  N.  Y. 

Please  send  me  copies  of  "TELEVISION" at  $5.00  (Tax  inci.) 

Check  Enclosed  □     Bill  Me  □     Bill  Firm  □ 

1 

I 

I 

I 

I 

J 
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SPOT  ADVERTISERS 

(Continued  from  Telecasting  43) 

Advertiser 

Quaker  City 
Chocolate  & 
Confectionery 
Co. 

Radio  Best 
RCA 

Ranger  Joe,  Inc. Red  Star 
Fertilizer  Co. 

Red  Top 
Brewing  Co. 

Reed  &  Barton 

Reed  Candy  Co. 
Reddi-Wip Corp. 
Regal  Amber 
Brewing  Co. 

Regency  Signal Booster 
Renuzit  Home 

Prod.  Corp. 
Revere  Copper 

&  Brass  Co. 
Revlon  Products 

Rexall  Drug  Co. 
Reynolds,  R.  J. 
Tob.  Co. 

Richaeld  Oil 
Corp. 

Richter,  F.,  Ad. 
&  Co. 

Rhodes 
Pharmacal  Co. 

Rich  Products 
Corp. 

Rich's  Ice Cream 
Riesser  Co. 
Ritter,  P.  J. 

&  Co. 
Ripley  Clothes 
Rival  Mfg.  Co. 

Rival  Pack.  Co. 
River,  Dan, 

Mills 
Rochester 
Brewery 

Product 

Candy 

Magazine 
Radio,  TV 

Sets 
Cereal 
Red  Star 

Prod. 
Beer 
Silver 

Candy 
Cream 
Whipper 
Beer 

TV  Booster 
Cleaning 

Fluid 
Metal 
Products 

Cosmetics 
Various 
Products 

Camel  Cig. 
Oil  Prod. 
Drugs 

Imdrin 

Whip 
Topping 

Ice  Cream 
Venida 
Products 

Chili  Sauce 

Apparel Iron 

Dog  Food 
Fabrics 
Beer 

Number  of  Stations  Used 
During  Each  Month 

J   FMAMJ   J   AS  OND 
Agency 

2    1   2   2   2   2   Adrian  Bauer 

  2    1  1 
3    5    2    2    2  2 1  1   Bobley 

1   J.  Walter 
1111 2  2  .  .  .  . 

1111 
2    2  2 Thompson Neal  D.  Ivey 

1  1  1  1  R.  L.  Randall 
.    2   5    4   Joseph  Adv. 

11111 

. .  . .    1  27   Badger  & Browning  & Hersey 

1    1..    1    1    1   Hill  Blackett 
  1    1    1   Ruthrauff  & 

Ryan 2    5   Abbott  Kim- ball 
  1   H.  B.  Hum- phrey 

.    2    4    4    2  McCann- Erickson 

.    1    1    2    1   St.  George  & 
Keyes 

2   W.  H.  Wein- traub 
B  B  D  O 2  2  

..    149  10  11    96221    Wm.  Esty 
  1  10    6    3    6    6  5 

  1    1  1 
..  Ill  

Hixon- 
Jorgensen Chas.  W.  Hoyt 

  O'Neill. Larson  & 
McMahon 

, .    1   Roizen 
1   Bowmart  & 

Block 
1   Ralph  Harris 

12   2    Clements  Co. 

  1    1    1  Bobley 
1    1    1    1   Potts- 

Calkins- 
Holden 

7  11    2    4  11  20  24  21    Chas.  Silver 
1   John  A.  Cairns 

  1   Ed.  Wolff 

nothing  but  smiles 

under  our  umbrella! 

HOLUND 

luinu-nm-rm 
TELEVISION 

REPRESENTED  BY 
JOHN  E.  PEARSON  CO. 

KALAMAZOO 
THESE  GREAT  MARKETS 
ONE  MILLION  PEOPLE  .  . 
LOOK  FOR  TV  FROM 

UIMU-TU 
GRAND  RAPIOS,  CffANNEL  7 

'^ke  onlif  .Mick'ujan  TV  SlatLon  oalsL?e  !j)elroLl 

Agency 

Roerig,  J.  B., 
&  Co. 

Ronson  Art 
Metal  Wks. 

Rosefield  Pack- ing Co. 
Rothmund, 
Eugene  &  Co. 

Royal  Dun- loggin  Dairy 
Royal  Type- writer Co. 
Rubsam  & 
Horrman Brewing 

Ruppert,  Jacob Brewing,  Co. 
Rustcraft  Pub. 

Co. Rutherford Food  Corp. 
S.  O.  S.  Co. 
Safeway  Stores 
Sagner's,  A., 
Son St.  Louis 
Independent Packing 

San-Nap-Pak 
Mfg.  Co. Sanson  Hosiery Mills 

Schaeffer,  F.  M., 
Brewing  Co. 

Schafer-Pfaff 
Co. Scheldt,  Adam, Brewing 

Schick,  Inc. 
Schindler Peanut  Prod. Schirmer,  G., Inc., 

Schlorer's,  Inc. Schmidt 
Brewing  Co. 

Schmidt.  Jacob, 
Brewing  Co. 

Schmidt's 
Brewing  Co. Schoenling 
Brewing  Co. 

Schonbrunn, 
S.  A.,  &  Co. 

Schreiber's 
Brewing  Co. 

Schultz.  D.  & 
Co. 

Scott  &  Fetzer 
Co. 

Scudder  Food Products 
Seabrook 
Farms  Co. 

Seeman  Bros. 
Seeman  Bros. 
Sellers  Meats 
Semca  Watch Corp. 

Serutan  Co. 
Seven-Up  Co. 
Shaeffer,  W.  A., 
Pen  Co. 

Shedd-Bartush Foods 
Sheffield  Farms Corp. 

Shontex  Co. 
Signal  Oil  Co. 
Simmons  Co. 

Sinclair  .A.dv. Agency 
Sinclair 
Refining  Co. 

Skillerns  Drug Co. 

Slumber  Prod- ucts Corp. 
Skin  Tested 
Drug  Products 

Smith,  Alexan- der &  Sons 
Carpet  Co. Smith,  Robert, 
Mfg.  Co. Snow  Crop 

Solarine  Corp. 
Sonneborn,  L., 
&  Sons Sonotone  Corp. 

Southern  Air- 
ways 

Southern  Cali- fornia Gas  Co. 
Soy   Food  Mills 

Sparks-With- ington  Co. 
Speedway 
Petroleum Corp. 

Product 

Toothpaste 

Lighters 
Skippy 

Peanut 
Butter Sausages Dairy 

Products 

Typewriters 
Beer 

Beer 
Greeting 
Cards Food 

Cleanser 

Food Markets Suits 

Meats 

Tissues 
Hosiery 

Beer 

Cigars 
Beer 

Shavers 
Peanut 

Butter Music 

Mayonaise 
Beer 
Beer 
Beer 
Beer 
Coffee 

Beer 
Wall  Paper 

Vacuum 
Cleaners 

Foods 

Frozen  Foods 

Tea Air-Wick Meat Watches, 
Clocks Remedy 

Soft  Drink 
Pens 

Margarine 
Dairy 

Products 
Shampoo Tires 

Mattresses 
Advertising 

Gas  &  Oil 

Drug  Chain 

Mattresses 
Dental 
Cream 

Carpets 

Nylon  Dip 

Frozen  Foods 
Wax 
Motor  Oil 

Hearing  Aids 
Air  Travel 

Gas  &  Oil 

Golden  Mix Radios 

Gas  &  Oil 

Number  of  Stations  Used 
During  Each  Month 

FMAMJ   J   AS  OND 

Agency 

2  .. 1  1 Stanton  B. 
Fisher 

24  25  27  27  28  31  32  32  32  34  37  38  Grey 

  3    2    1    1    1    1    1    1  Y&R 

11111111 
22222222 

1  1  1  1  J.  C.  Dowd 

2   Alfred 
6    Young  & 

Rubicam 
  1    1    1    1    1    1    1   Paris  &  Peart 

1    6  10  10    6  5 

..  ..  1 
4  4  10 

..  ..  1 

4  5 

5  
2  

1111 

7  6 
.  2 

111 

1  1  2 
111 

2    2    2    2    2  2 

1  .. 
1  .. 

Blow 

Grey 

Frank  E. Whalen 

McCann- 

Erickson 
R  &  R 

I.  A.  Goldman 

Gardner 

Federal 

Adrian  Bauer 
BBDO 

1  1 

1   Wm.  E.  Cald- well 
1    1    1    1    1   Lawrence 

Everling 

  2    3  32  36  31  BBDO 
222222343    GD-  Ferg- 

■  vson 

  1  Advertising Guild 
  1    May  Adv. .    12233322221  Simons- Michelson 

  1  . .  . .    1    Olmstead  & 

Foley 

  1    1   Olmstead  & 

Foley 

1..    1111122211  Ritt 

2    2    2    2    2   Lawrence  C. 
Gumbinner 

11111111 

....    1    1  1   

1    1  1 

1111 

1111111122 

Kelly  & 
Mengle 

H.  M.  Dittman 

General 
Publicity 

Service 
Davis  &  Co. 

Peter  Hilton 
J.  D.  Tarcher 
  Wm.  H.  Wein- traub 

1    1   8   8  Clements 
 1    5   2   Moss  Assoc. 

1 
1111111 

1  1 

1  1 

..111 
111.. 

1  Direct 
1  French  & Assoc. 
2  Russel  M. 

Seeds 1   Ralph  Sharpe 
1   N.  W.  Ayer 

  1    1    1    1   1   1  Associated 
  3    1   Barton  A. Stebbins 

2    3    3  12  10  11  11  12  12  12  10    9    Young  & 
Rubicam 1   Direct 

111111111 1    1   Morey,  Humm 
&  Johnstone 

111111111111  Grant 

1    1    1   Simon  & 
Gwynn 1    1    1   Jasper,  Lynch 
&  Flshel 

1  11  11  11  Anderson, Davis  & 
Platte 

C.  B.  Juneau 
111 

1  1 

. .  1 

1112    2  3 

. .  Maxon 
1  C.  D.  Ferguson 
1  Hicks  &  Greist 

1111 

  1    2  Lloyd.  Chester 
&  Dillingham 

  1    2  Hugh  Dead- 

wyler   McCann- Erickson 
  1  . .  . .    J.  R.  PershaU '  i  , ;   Brooke.  Smith, 

French  & 
Dorrance   1    2   2  W.  B.  Doner 
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I 

Advertiser Product 
Number  of  Stations  Used 
During  Each  Month FMAMJ   J   AS  ON 

Stahl-Meyer,  Meat 
Inc.  Spreads 

Standard  Brew-  Beer 
ing  Co. 

Standard  Milling  Flour 
Co. 

Standard  Oil  of    Gas,  Oil 
Indiana 

Standard  Oil  of  Gas,  Oil 
Kentucky 

Standard  Oil  of  Gas,  Oil 
New  Jersey 

Standard  Oil  of  Gas,  Oil 
Ohio 

Stark,    Howard  Candy 
B.,  Co. 

Stark-Wetzel  &  Meat Co. 
State  of  New       State  Fair 
York 

Statler  Tissue  Tissues 
Co. 

Stein.  Geo.  P.,  Beer 
Brewery 

Stephen  Prod-  Toys uct  Co. 
Sterling  Beer Brewers 
Sterling  Drug,  Drugs Inc. 
Stetson.  John  Hats 
B..  Co. 

Stewart  &  Coffee 
Ashley  Coffee Co. 

Stevens  Linen  Linen 
Co. 

Stewart's,  Inc.  Foods 

1111 

  2 
..  ..  11 

1  .. 

1  1 
1  1 

3    3  1 
1  1 

10  1 

111 

1  1 
  2 

1111 

2    6  1.. 

1  1 

..  1 
2  3 
2  2 

1  

1  
4  4    4  4 
2  12  2 

5    5    5    1    1  1 
  1    1  2 

11111.. 
. .  .  .    3    3    4  3 

1111 

1111111 

Stokely-Van Camp 
Straus,  S.  &  L., 
Beverage  Co. 

Strietmann 
Biscuit  Co. 

Stroh  Brewery 
Co. 

Stromberg- Carlson  Co. 
Studebaker 

Corp. 
Sun  Oil  Co. 

Sunbeam,  Inc. 
Sunnyvale 
Packing  Co. 

Superior  Coat 
Co. 

SutHerland 
Paper  Co. 

Swanson,  C.  A., 
)     &  Sons 
I  Swift  &  Co. 
Talking  Toys 
Taylor-Reed 

Corp. 
Teldisco,  Inc. 

I  Teletone  Corp. 
Televendors 
Television 
Forecast 

Television 
Guide 

Television 
I  Magazine 
I  Tele  Views Magazine 
^  Tel-Tex Tennessee 

Brewing  Co. 
Terre  Haute 
Brewing  Co. 

I  Texas  Electric 
I     Service  Co. 
Textize  Chem- 

j  icals Thermador 
Elect.  Mfg. Co. 

Thermodyne 
Corp. 

Thibaut, 
Richard  E., Inc. 

Threadmaster 
I  Thor  Corp. 

Frozen 
Foods 

Beer 
Crackers 
Beer 

1  1 
1  1 

Radio,  TV  Sets 
Automobiles    1  14  15 

Gas,  Oil 

Soup 

Coats 
Serviset 

111 13  2 

12  2  11 
1  . .  .  . 

49 

3  3 

1  1 

Poultry  Pro-   1    1  1 cessers 
Peanut    1    1    1    1    1  1 Butter 
Toys   
Coco  Marsh    1    4  4 
TV  Sets 
TV  Sets 
Over  Shoes 
Magazine 
Magazine 
Magazine 

Magazine 
Magazine Beer 
Beer 

Electric 
Service 

Cleaner 
Heaters 

Air  Condi- tioning 
Wallpaper 

3  3 

1  1  

1    4    3    2  3 

..11111111 
  1    1    1  1 

111111111 

2    2  2 

Tidewater 
*=Foc.  Oil  Co 

Tile-Craft  Co. 

I  Topps  Chewing Gum 

Washers  & 
Ironers 

Gas,  Oil 

1 
  1    1    1..     1    2  1 

  .     1    1    1  . . 

Tiles  1    1  1  

Topper  Hangers  Hangers    1  . .  . . 

Gum   . .    2    1    1.  1  

TV   Screens    1  

Air  Travel    4    4    5  4 

Trad  Television 
Corp. 

Transcontinen- 
tal &  Western 

Air 
Transmirra 
Products 
Corp. 

Transvision, Inc. 
Treasure  Cloth 
Tree  Preserving Co. 

Agency 

Blaker 

Gerst 
John  W. 
Shaw 

McCann- Erlckson 
Burton  E. 
Wyatt Marschalk  & Pratt 

McCann- Erickson 

Stone  - 
O'Halloran 

Jim  Baker 

Spitz  &  Webb 
J.  Leonard 
Michelson 
H.  J.  Weil 
Lewis  Adv. 
Ruthrauff  & 

Ryan Young  & 
Rublcam 

Kenyon  & Eckhardt 
Roche,  Willi- ams &  Cleary 

Hell-Damroth 

Rosengarten 
&  Steinke 

Gardner 
Direct 

Harry  M. 
Miller 

Zimmer- Keller 
Direct 

Roche,  Willi- ams &  Cleary 
Hewitt,  Ogilvy, 
Benson  & 
Mather 

Perrin-^aus Long  Adv. 
Direct 

G.  R.  Stoker 

Caples 

J.  W.  Thomp- 
son Steller,  Millar 
&  Lester 

St.  Georges  & Keyes 

Green- 
Brodie 

Moore  & Hamm 
Lee  Smith 
Direct 
Direct 
Direct 
Direct 

Merrill- 
Kremer 

Pollyea 
Direct 

Jim  Henderson 
Dan  B.  Miner 

Gunn-Mears 
Jackson  &  Co. 

Earle  Ludgin 

Buchanan 
G.   G.   Felt  & Co. 

Fortner  & 
Perrin 

Cecil  & Presbrey 

Cayton 
BBDO 

TV  Image 
Definer 

TV  Sets 

Clothes 
Pickles 

1    2   Small  &  Ross 

1  1 

1  1 

H.  J.  Gold 

E.  H.  Brown Melvin  S. 
Hall 

Advertiser 

Trippe  Mfg. 
Co. 

Trizol 
Troy  Savings 
Bank Trabilt  Trailer 
Co. 

U.  S.  Envelope 
Co. 

U.  S  Tobacco Co. 

Ultra  Chemical 
Works 

Unicorn  Press 

Union  Oil  Co. 

Union  Pacific 
Railroad 

Unique  Art 
Mfg.  Co. 

United  Air 
Lines 

United  Fruit 
Co. 

United  Shirt Distrib. 

United  Wall- 
paper Co. United  States 

Rubber  Co. Utica  Brewing 
Co. 

Vacolite  Co. 
Valley  Forge 

Dist.  Co. 
Van  Camp  Sea 
Food  Co. 

Venus  Foods 
Inc. 

Vernor, 
James,  Co. Vess  Beverage 
Co. 

Victory  Packing 
Co. Visking  Corp. 

Volt,  W.  J.. 
Rubber  Co. 

Product 

Headlights 

Banking 

Number  of  Stations  Used 
During  Each  Month FMAMJ   J   AS  ON 

  1  .  .  1 

111111.. 

Self-Sealing    1    1  . . Envelopes 

Pipe   Tobacco 
Floor  Wax 

21 

111 

Agency 

Rogers  & 
Smith Adv.  Assoc. 

Doremus  & 
Co. 

MacDonald- Cook 
S.  R.  Leon 

Kudner 

S.  R.  Leon 

Encyclo- 

pedia 
Oil 
Travel Toys 

Transporta- tion 
Bananas 

Shirts 

Wallpaper 

Rubber Products 
Beer 

1   Leonard  Adv. 

Foote,  Cone  & 
Belding 

Caples   2    3    3  3 

4    4    2    1    1    1   Grant 

. .    1    2    2    8    4  N.  W.  Ayer 

  1    1    1    1    3    9  BBDO 

  1 

  1    3    4    2    1    1  1.. 
1    1    6  27  31  29  . .     1    2  . .     1  . . 

Hearing  Aids   1 
Beer  ....    2    2    2    1    1  . . 
Tuna   

1  1 

. .  4 Foods 

Ginger  Ale 
Soft  Drink 

Dog  Food 

Frank- 

furters Dolls 

1  1 

  1  1 
. .   1 
2    3    3    4    6  7 

1  1    1  . .  .  . 

2  5  6  4  5 
11111 

  5 

Botsford, 
Constantine 
&  Gardner MacFarland, Aveyard 

Campbell- 
Ewald 

Deveraux 
McMains 
Alvin  Epstein 

Brisacher- Wheeler  & 

Staff 
Harrington, Whitney  & 

Hurst 
Zeder-Talbott 
French  & 

Assoc. 
J.  G.  Stevens 
Weiss  &  Geller 
Hixson  & 
Jorgensen 

(Continued  on  Telecasting  U6) 

WPAT  at  93 

5000  watts 

24  hours  a  day 

oflols  are  swinging  to 

WPAT  at  93 

PATERSON,  NEW  JERSEY 

Owned  and  operated  by  the  Herald  News 

Passaic  Clifton,  N.  J. 
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Spot  Advertisers 
(Continued  from  Telecasting  i5) 

Advertiser Product 

Volker,  Wm.,  Window 
Inc.  Brush 

Von  Schrader  Cleaner 
Mfg.  Co. 

Waegeman,  E..  Cigars Sons 
Wagner.  Beer 

August, 
Breweries 

Walker's  Austex  Tamales Chili  Co. 
Waltham  Watch  Watches 

Co. 

Number  of  Stations  Used 
During  Each  Month 

J   FMAMJ   J   AS  OND 
  1 

3  3 

Agency 

Brice  B. 
Brewer 

Reincke, 
Meyer  & 
Finn 

1  1 
1    1   Whittaker 

1    1    3   4   2  Kircher, 
Helton  & 
Collett 

. .  . .    1    1    1   Wilson  Crook 

1   Kastner.  Far- rell.  Chesley 
Wander  Co. 
Ward  Baking 

Co. 
Washburn, 

F.  B.,  Candy 
Corp. 

Waples-Platter Co. 
Warner  Co. 
Washington 
Breweries 

Washington 
State  Apple 
Commission 

Waukesha  Roxo 
Co. 

Wayne  Brewing Co. 
Webb.  Thomas 

J.,  Co. 
Werk,  M.,  Co. 
West  Bend 
Aluminum  Co. 

West  Coast 
Packing  Co. 

West  Coast 
Soap  Co. 

Western  Auto 
Supply  Co. 

Western  Stove 
Co. 

West  Gate  Sea 
Products 

Westinghouse 
Electric  Corp. 

Weston  Biscuit 
Co. 

Ovaltine 
Bread 
Candy 

Coffee 
Wall  Paper 
XX  Beer 

Apples 

Soft  Drinks 
Beer 

Coffee 
Soaps 

Tuna 
Soap 

Electric 
Washers 

Gas  Ranges 
Tuna 

Electric 
Products 

Cookies 

2    2    2    2    2  1 112 

.  ..  1 

6  8  9 
8  12  13 
12  3 

&  Clifford Hill  Blackett 
J.  Walter 
Thompson 

Jerome 
O'Leary 

Glenn 
2  2    2    Jackson  &  Co. 

  1    1    1  Direct 
2    2  2 

1111 
1  1 

1  1 

12  2 2  2 

1  1 
1  1 

1111 111 
.11 

1  1 

2    2    2    4  15  15  15 

J.  Walter 
Thompson 

Stone- 

O'Halloran 

Mitchell- Knepper 
Ivan  Hill 

Ralph  H. Jones 
Hoffman  & 

York 

Coleman- Jones 
Ad  Fried 

Bruce  B. 
Brewer 

Agency  Assoc. 
Barnes-Chase 

McCann- Erickson 
Calkins  & 
Holden 

SHOW  WINDOW 

OF  THE  WORLD/ 

Reach  South  Florida's  750,000  permanent 
residents  and  the  2,000,000  visitors  they 

entertain  with  your  sales  message  over 

television  in  Miami --WTVJ 

16,000  Television  sets 

now  in  use  in 

South  Florida* 

SEE  THE 
FREE  &  PETERS 

MAN  TODAY 

Wllil 

channel  4 

MIAMI 

17  N.  W.  3rd  ST.,  MIAMI,  FLA. 

'estimated  from  NBC  research  and  dealer  survey 

Advertiser Product 

Wettlaufer  Mfg. Automobile Co. 
Designer White  Eagle Beer Brewery 

Whitman, 
Candy 

Stephen  F., 
&  Sons 

Wiedemann. Beer Geo.,  Brewing 

Wilbur- 

Candy 

Suchard 
Chocolate Wildroot  Co. 

Hair  Prepa- rations Willard  Storage 

Auto  Bat- 
Battery Co. teries Williams  & 

Wash Dickie  Mfg. Clothes Williams,  J.  B., Shave 
Co. Cream 

Wilpet  Eng. 
Toys 

Mfg.  Co. Wilson  &  Co. Food Products 
Wilson  Products Foods 

Co. Wine  Advisory 
Board 

Wine  Growers Wine 
Guild Wisconsin Phone 
Telephone  Co. 

Survey 

Wise,  Wm.  H., Books &  Co. 
Wooden  Shoe Beer 
Brewing  Co. 

Woodettes,  Inc. Dolls 
Wool  Novelty Woolfoam 

Co. 
Wrigley,  Wm. Gum 

Jr.,  Co. 
Wynne  Oil  Co. Lubricate 
Yankee  Maid Frankfurter 

Inc. 
Yocum  Bros. Cigars 
Zausner  Foods Cheese Products 

Corp. Sets 
Zippy  Products Starch 

Co. Zip  Whip  Co. Beater 

Number  of  Stations  Used 
During  Each  Month  Agency 

J   FMAMJ   J  AS  OND 
1    1    1    1    1    1   Marion  Hahn 

1  1 
9    7    7    7  7 

Gerald  N. Shields 

Ward- 

Wheelock 
221234466796    Strauchen  & 

McKim   2   Foltz- Weisinger 

..    11117    7..  1112BBDO 

1    1  .-. 
.  1 

Meldrum  & 
Fewsmith 

Albert  Evans 
....    1122111111   J.  Walter 

Thompson 
1   Direct 

  1    12222222   Davis  &  Co. 

1    1   Cooper 

4   2....  2   
1  

  1   1 
  111111.. 

3  5  5  Honig-Cooper 
  Direct 

.    Thwing  & Altman 

.    Don  Kemper 
Co. 

.    Robt.  Kahn 

.  Redfield- 
Johnstone 

1   RuthraufT  & 

Ryan  ■ . .   2   3   J.  T.  Crossley 
1    1   Feigenbaum 

111 

  1    1    1    1    1..  Direct 
  2   3    1   1..  Brisacher. 

Wheeler  & 

Staff 
1    1    1   2   1   Direct 

  44433445   George  C. Martin 
1    2    1    1    2    2    1   Smith,  BuU  & McCreery 

COLO/?  PHASING 

FCC  Gets  RCA  Description 

TECHNICAL  description  of  RCA's new  method  of  automatic  color 

phasing,  as  demonstrated  in  mid- 
January  in  Washington  [Broad- 

casting, Jan.  23],  was  submitted 
to  the  FCC  last  week  by  E.  W.  Eng- 
strom,  vice  president  in  charge  of 
research. 

The  technique  replaces  the  man- 
ually operated  TV  color  system 

demonstrated  last  autumn  and  is 
believed  to  eliminate  the  lack  of 
uniformity  that  marred  pictures 
shown  at  that  time. 

In  his  letter  Mr.  Engstrom  said 
that  January  tests  of  automatic 

phasing  showed  "satisfactory  re- 
sults even  under  conditions  of  very 

high  noise."  Accompanying  the 
letter  is  a  12-page  description  of 
the  process,  based  on  transmission 
of  a  burst.  It  is  described  as  solving 
problems  of  noise  immunity  and 
automatic  color  phasing  simultane- ously. 

Mr.  Engstrom  emphasized  that 

the  RCA  system  is  "fully  com- 
patible, all-electronic  and  pro- 

vides the  same  picture  definition  in 
color  as  in  standard  black-and- 

white  television." 

WNBQ  (TV)  IN  BLACK 
Station  Reports  New  Clients 

WITH  the  signing  in  10  days,  of 
5V2  hours  weekly  involving  seven 
new  clients,:  two  renewals  and  an 
order  for  260  one-minute  spots, 

WNBQ  (TV)  Chicago  (NBC)  re- 
portedly is  in  black.  Station  has 

only  2%  hours  of  unsponsored 
time,  according  to  John  McPartlin, 
sales  manager. 
New  clients  include  Shonberger 

&  Sons  (Gold  Spun  noodles), 
through  Robert  Kahn  &  Assoc.; 
John  T.  Shane,  direct;  Better 
Brands  of  Illinois  (Miller  beer), 
direct;  Electric  Assn.  of  Chicago, 
through  J.  R.  Pershall  Co.;  Jewel 
Food  stores,  direct;  Hauser-Nash 
Sales,  through  Guenther-Bradford 
Agency;  Chicagoland  Studebaker 
Dealers,  through  Roche,  Williams 
&  Cleary.  Renewals:  Edward  Hines 

Lumber  Co.  and  Evanger's  Kennel 
Foods.  Order  for  260  one-minute 
spots,  52  weeks,  is  from  Sears,  Roe- 

buck Chicagoland  Stores,  through 
Mayers  Co. 

New  Hopalong  Sponsor 
GORDON  BAKING  Co.,  New  York 
(Silver  Cup  bread),  Sunday,  Jan. 
29,  began  sponsoring  the  Hopa- 

long Cassidy  film  telecasts  on 
three  NBC-TV  stations  for  52 
weeks.  The  stations  are  WNBT 

(TV)  New  York,  WSPD-TV  To- 
ledo, WWJ-TV  Detroit.  N.  W. 

Ayer  &  Son,  New  York,  is  the 
agency. 

TV  Writing  Contest 

CBS  and  World  Video  Inc.  last 
week  announced  a  television  drama 

writing  competition  for  college  stu- 
dents. Under  joint  sponsorship  of 

the  network  and  the  production 

company,  which  produces  Actors' Studio  on  CBS-TV,  the  competition 
will  involve  four  awards  at  monthly 
intervals,  the  first  to  be  given 
March  31.  Students  at  any  quali- 

fied college  may  compete  for  the 
prizes  which  will  amount  to  $500 
if  the  winning  script  is  a  one-hour 
program  and  $250  if  it  is  a  half- hour. 
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UHF  Success 

(Continued  from  Telecasting  7) 

vail   mean   more   regional  inter- 
changing of  programs.    Each  sta- 

tion will  be  able  to  pick  up  pro- 
grams telecast  by  neighboring  sta- 

tions on  an  exchange  basis,  even- 
tually bringing  into  being  a  series 

of  area  networks,  much  on  the  or- 
der of  the  rural  FM  broadcasting 

networks.   The  ease  of  these  relays 
;  will  also  mean  that  each  commu- 
}  nity  will  be  able  to  carry  top  net- 
!  work  shows  without  the  cost  of  ex- 
I  pensive  coaxial  cables  or  micro- 
'wave  relays.    This  will  result  in 
I  high  quality  television  for  areas  all 
f  over  the  country  now  without  TV 
I  and  without  hope  of  getting  it  un- 

der the  present  VHF  channel  allo- 
I  cations. 
I  As  for  stations  within  the  mar- 
jket  area  of  a  present  VHF  station 
jthe  outlook  is  equally  good.  Con- 
iverters  will  be  inexpensive  and  effi- 

cient, antennas  small  and  simple 
'  and  reception  will  be  better.  There 
iis  in  operation  in  New  Haven  a 
IVHF  station  and  the  city  is  TV- 
j  conscious.  In  the  past  few  months 
we  have  been  broadcasting  news 

!  stories  and  reports  on  the  progress 
I  of  UHF  and  have  sent  out  releases 
in  the  area  as  a  part  of  an  educa- 

tional program.  We  have  also  pub- 
'licly  announced  that  we  will  install 
converters  at  cost  in  present  TV 
homes  when  UHF  comes  to  our 
city.  Consequently,  interest  in 
UHF  in  our  area  is  high — among 
j  advertisers,  too. 

UHF  is  the  answer  for  the  small 
i  broadcaster  who  looks  to  the  future 
with  optimism,  and  it  has  already 
provided  the  answer  to  the  pessi- 
I  mists.  The  UHF  television  station 
on  Success  Hill  in  Bridgeport  is  the 
forerunner  of  nationwide  TV.  UHF 

is  here  and  it  won't  be  long  before 
every  hill  on  which  there  is  a  UHF 

;  antenna  will  also  be  a  Success  Hill. 

jCTI  To  Use  WMAL-TV 
COLOR  TELEVISION  Inc.,  of  San 
Francisco,  sponsor  of  one  of  the 
three  rival  color  TV  systems  in 
■FCC's  video  hearings,  will  employ .the  transmitting  facilities  of 
WMAL-TV  Washington  in  the  dem- 

onstrations slated  before  the  Com- 
mission Feb.  20  and  23,  it  was 

announced  last  week.    It  will  be 

jthe  first  CTI  showing. 

/'Command'  Showings CBS  SAID  last  week  it 
would  resume  its  schedule  of 

public  demonstrations'  of 
color  television  in  Washing- 

ton Feb.  13-21,  "by  public  de- 
mand." Network  spokesmen 

estimated  more  than  13,000 
persons  saw  color  telecasts 
at  the  downtown  viewing  cen- 

ter between  Jan.  12  and  Feb. 
1.  The  showings  were  halted 
Feb.  1  so  the  equipment  could 
be  shipped  to  Atlanta,  where 
medical  demonstrations  are 
scheduled  Feb.  6-8. 

WHEN  WNBW  (TV)  Washington  wanted  to  come  up  with  a  real  honest-to- 
gosh  branding  iron  to  lend  realism  to  its  popular  Circle  Four  Roundup  Rangers, 
it  contacted  Bill  Day  of  KOA-NBC  Denver  for  the  real  article.  Mr.  Day 
air-expressed  it  by  way  of  Sen.  Ed  Johnson  (D-Col.)  for  use  on  the  children's 
TV  show,  which  includes  a  feature  film  and  a  Ranger  club  meeting,  Mon.- 
Fri.,  4-5:15  p.m.  [Broadcasting,  Jan.  23].  Taking  part  in  the  official  presen- 

tation are  (I  to  r):  Raymond  Michael,  who  conducts  Ranger's  meeting  after 
the  movie;  William  R.  McAndrew,  WRC-WNBW  general  manager;  Sen. 

Johnson;  Charles  de  Lozier,  WNBW  sales  manager. 

Closed  Circuit  TV 
DuMONT  Television  Network 
last  week  announced  a  new 
plan  to  provide  closed  circuit 
telecasts  of  business  and  in- 

dustry conventions.  Conven- 
tion proceedings  in  New 

York,  under  the  plan,  may  be 

telecast  by  special  closed  cir- 
cuit hookups  to  various  cities 

among  the  21  connected  to 
the  television  network. 

Esso  Video  Show  Set 

ESSO  STANDARD  Oil  Co.,  New 
York,  will  sponsor  the  Alan  Young 
Show  on  the  CBS-TV  network  be- 

ginning in  mid-March  [Closed 
Circuit,  Jan.  16].  The  show,  orig- 

inating in  Hollywood,  will  feature 
Alan  Young  in  a  weekly  half-hour 
comedy  series.  Agency  for  Esso  is 
Marschalk  &  Pratt. 

JLatma  Action!      
for  oH  TV  Cameras 

1  1 

BALANCED TV  TRIPOD 
(Pat.  Pending) 

This  tripod  was  engineered  and  de- 
signed expressly  to  meet  all  video 

camera  requirements. 

Previous  concepts  of  gyro  and  friction 

type  design  have  been  discarded  to 
achieve  absolute  balance,  effortless 

operation,  super-smooth  tilt  and  pan 
action,  dependability,  ruggedness  and efficiency. 

Below  : 

3  wheel  portable  dolly 
with  balanced  TV  Tri- 

pod mounted. 

Complete  360°  pan  without  ragged  or 
jerky  movement  is  accomplished  with  ef- 

fortless control.  It  is  impossible  to  get 
anything  but  perfectly  smooth  pan  and 

tilt  action  with  the  "BALANCED"  TV  Tripod. 

Quick-release  pan  handle  adjustment  locks 
into  position  desired  by  operator  with  no 

"play"  between  pan  handle  and  tripod 
head.  Tripod  head  mechanism  is  rust- 

proof, completely  enclosed,  never  requires 
adjustments,  cleaning  or  lubrication.  Built- 
in  spirit  level.  Telescoping  extension  pan 
handle. 

Write  for  further  particulars 
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Telefile 

(Continued  from  Telecasting  11) 
in  the  world  of  sports,  which  Richmondites  saw, 
include : 

Boxing  direct  from  Madison  Square  Garden 
in  New  York  two  months  after  the  station  took 
to  the  air.  A  few  days  later,  tennis  matches 
from  Jackson  Heights  in  New  York  were  pre- 

sented. Shoi'tly  afterward,  a  baseball  game  be- 
tween the  N.  Y.  Police  Dept.  Athletic  Assn.  and 

its  counterpart  N.  Y.  Fire  Dept.  club  was  seen. 
On  June  25,  sports  fans  watched  the  heavy- 

weight championship  bout  between  Joe  Louis 
and  Jersey  Joe  Walcott.  On  Aug.  9,  still  in 
1948,  Virginia  televiewers  saw  Olympic  Games 
which  were  filmed  in  London  and  rushed  to 
this  country  for  TV  screens.  The  variety  in 
sports  ranged  from  football  classics,  boxing 
and  wrestling  to  the  World  Series  and  The 
Hole  in  One  Golf  Tournament. 

IN  back  of  the  programming  are  the  Havens 
&  Martin  staff  numbering  55.  The  television 

staff  includes  those  who  devote  their  entire 
time  to  WTVR  as  well  as  personnel  who  work 
also  for  WMBG  and  WCOD.  Exclusive  TV 
staff  consists  of  Conrad  G.  Rianhard,  program 
manager,  four  production  managers,  and  their 
three  assistants,  a  TV  special  events  director, 
an  artist,  film  clerk  and  four  salesmen.  Tech- 

nical staff  of  nine  engineers  is  headed  by  James 
W.  Kyle.  Continuity  writers,  promotion  and 
publicity  directors,  announcers  and  secretaries 
work  for  all  three  facilities. 

Mr.  Havens,  president  and  general  manager, 
finds  his  first  love  in  engineering.  Although 
his  actual  work  in  this  field  has  been  limited 
because  of  other  pressing  duties,  he  can  be 
seen  delving  into  a  complicated  circuit  when 
a  serious  engineering  problem  presents  itself. 
He  maintains  a  modern  machine  shop  and  ex- 

perimental laboratory  at  home. 
Key  station  personnel  include  William  J. 

Filer,  director  of  local  sales;  J.  Albert  Tillery, 
engineer  in  charge  of  control  room  operations; 
J.  Reginald  Keith,  chief  accountant;  Allan  J. 
Phaup,  director  of  news  and  special  events, 
and  Gwendolyn  Dalton,  traffic  director. 

Other  executives  were  hand-picked  for  ex- 
perience. Walter  A.  Bowry  Jr.,  treasurer,  is 

entering  his  10th  year  with  H&M.  Now  in  his 
thirties,  Mr.  Bowry  served  aboard  a  mine- 

sweeper during  World  War  II  and  as  a 
communications  officer  with  the  Pacific  Fleet. 
He  was  promoted  to  his  present  position  last 
year.  Mrs.  Katherine  Germain,  secretary,  has 
a  14  year  service  with  H&M.  During  her 
radio  career  she  has  acquired  a  working  knowl- 

edge in  about  every  phase  of  radio.  Mr.  Kyle, 

chief  engineer,  has  made  technical  study  a  life's career.  He  joined  H&M  about  15  years  ago 
as  staff  engineer. 

WTVR  transmits  on  Channel  6  (82-88  mc) 
with  6.3  kw  aural  and  12.16  kw  visual  power. 
H&M's  modern  AM-FM-TV  studio  building 

is  located  at  3301  West  Broad  St.  The  trans- 
mitter building,  also  housing  three  facilities,  is 

on  Staples  Mill  Road. 

WTVR's  equipment  includes:  An  RCA  aural 
transmitter;  DuMont  video  transmitter;  an 
RCA  superturnstile  antenna,  installed  on  a 
317-foot  self-supporting  insulated  Lehigh  tower 
with  an  overall  height  of  417-feet  (located 
225-feet  above  sea  level,  its  effective  radiation 
height  is  642-feet) ;  two  image  orthicon  studio 
camera  chains;  two  16mm  projectors;  two 
35mm  projectors  yet  to  be  installed;  a  2  x  2 
slide  projector;  Baloptican;  RCA  lateral  re- 

cording equipment  and  turntables;  photo- 
graphic and  film  processing  laboratory;  35mm 

and  16mm  film  cameras,  and  Speedgraphics. 

At  present,  WTVR  has  one  studio  (29  x  17 14 
feet).  An  extra-large  second  studio  is  planned 
for  1950,  and  will  include  dressing  rooms, 
property  rooms  and  carpenter  shops. 

Basic  Class  A  rates  for  studio  one  hour  are 
$300;  basic  Class  B  rates  $225,  and  basic  Class 
C  rates  $150.  Film  one  hour  rates  are  $240 
for  Class  A;  $165  for  Class  B,  and  $90  for 
Class  C. 

Plans  for  the  future  are  to  retain  full  TV 
service  for  the  public;  subject  to  instant  re- 

adjustment with  a  change  in  the  direction  of 
video's  path.  The  station  expects  to  turn  a 
profit  this  year  depending  on  "how  much  spot and  local  business  can  be  secured  during  1950, 
because  it  will  be  from  these  sources  that  the 
principal  operating  revenues  will  come.  ...  If 
there  is  enough  spot  business  and  there  are 
not  too  many  network  intervals  this  summer, 
as  there  were  last  (summer),  then  it  is  possible 
to  come  out  of  the  red  during  1950  and  go  into 

the  black." 
DuMont  Pat 

(Continued  from  Telecasting  6) 

plan  required  acceptance  by  at  least 
15  affiliates. 

Identity   of   advertisers  will  be 

IT'S  NEW! 

. . .  Even  Newer  Than  Television 

T-V  CHECK  INC. 
Provides  a  television  checking  service 
and  permanent  picture  record  of  T-V shows  and  commercials  exactly  as  the 
audience  receives  them  .  .  .  black  and 
white  still  photos  ...  or  sound-on 
film-motion  pictures  .  .  .  taken  direc- 

tly  from    video  receivers. 
Orders  are  a-ceptd  from  Sponsors,  their 
Advertising  Agencies,  Owners  of  Pack- 

age Shows  or  Television  Stations  on  their 
programs  for  checking  and  audition 
purposes  only. 
Twenty -four  hour  delivery  on  films  or 
photos,  accompanied  by  certified  state- ment of  time,  station,  and  conditions 
of  telecosl  and  reception. 
Available  on  local  and  network  pro- 

grams with  Chicago  outlets. 
Studios  are  equipped  with  newest  16- 
inch  T-V  receivers,  sound -on -film  cam- 

eras, and  still  cameras  exclusively  con- 
structed  for   T-V  checking. 

T-V  CHECK  INC.  all  services  originated 
by  and  under  the  supervision  of  the 
Jos.  W.  Hicks  organization.  Public  Re- lations Counsel. 

For  further  information,  write  or  coll  .  .  . 

T-V  CHECK  INC. 
Suite  3213,  141  W.  Jackson  Blvd. 

Chicago  4,  III. 
Phone  WEbster  9-f050 

made  known  "prior  to  their  inclu- 
sion in  program,"  according  to  the 

telegram.  The  series  is  slated  to 
start  Feb.  25.  It  will  be  variety 
type,  the  first  hour  originating  in 
Chicago  and  produced  by  Ted  Mills, 
the  last  IVz  hours  originating  in 
New  York  and  produced  by  Max 
Liebman. 

Payment  Plan 

"You  will  be  paid  regular  net- 
work compensation  computed  as  if 

each  half  hour  were  sold  to  spon- 
sors at  your  network  half-hour 

rate,"  the  telegram  declared. 
Mortimer  W.  Loewi,  executive 

director  of  the  DuMont  TV  Net- 
work, to  whom  the  telegram  was 

sent  as  an  offer  for  DuMont's 
WDTV  (TV)  Pittsburgh,  replied 

that  the  new  plan  "does  not  affect 
the  basic  objection  of  our  original 

complaint." 

Index  Finger  to  Nose 
A  SIGNAL  system  of  red  and 
green  lights  will  keep  speak- 

ers on  schedule  at  Wednes- 
day's TEA  Television  Clinic. 

When  each  speaker  begins,  a 
green  light  visible  only  to 
him  will  be  turned  on.  When 
his  time  is  up,  a  red  light, 
also  visible  only  to  the 
speaker,  will  warn  him  to 
conclude.  A  minute  later,  if 
he  is  still  speaking,  a  large 
red  light  will  begin  flashing 
in  full  view  of  the  audience. 
Developed  by  J.  R.  Poppele, 
TEA  president,  and  his  engi- 

neering staff  at  WOR  New 
York,  the  speaker-traffic  light 
system  was  successfully  in- 

troduced at  the  last  TEA 
clinic  in  December  1948. 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^ 

DICK     STROME  TELEVISION, 
with  studios  at  2403  Spruce  St., 
Philadelphia,  according  to  Edward 
Davies  who  handles  administrative 
end  of  business,  has  just  completed 
most  successful  year  of  creating 

and  producing  TV  film  commei'cials. Some  local  and  national  advertisers 
include  Gretz  Brewing,  one-minute 
full  animation  film,  and  near  com- 

pletion on  five-minute  color  anima- 
tion; Cities  Service,  one-minute 

semi-animation;  Clearview  Televi- 
sion Service,  20  seconds  with  sound. 

Dick  Strome,  head  of  firm,  is 
nationally  known  cartoonist  whose 
work  appears  in  Saturday  Evening 
Post,  New  Yorker  and  other  maga- zines. 

Coronet  Films,  Chicago,  releas- 
ing series  of  five  motion  pictures  to 

TV  stations  for  first  time.  One- 
reel  films  have  running  time  of  10 
minutes,  those  available  include 
"King  Midas  and  the  Golden 
Touch."  Others  are  "The  Cow 
and  the  Sprite,"  "Rumpelstiltskin," 
"The  Legend  of  Pied  Piper"  and 
"The  Honest  Woodsman."  Called 
Coronet  Fantasies,  series  is  com- 

posed of  puppets  enacting  popular 
folk  tales.  WSB-TV  Atlanta  and 
WCPO-TV  Cincinnati  have  booked 
all  five.  Program  directors  can  pre- 

view series  by  paying  transporta- tion charges. 

Films  of  the  Nations  Inc.  an- 
nounces new  office  at  62  West  45th 

St.,  New  York  19;  telephone  Mur- 
ray Hill  2-0040. .  .  .  Five  Star  Pro- 

ductions, Hollywood,  producing  six 

one-minute  and  six  20-second  TV 
film  commercials  for  Goetz  Brew- 

ing Co.,  St.  Joseph,  Mo.  Agency: 
Potts-Turnbull  Co.,  Kansas  City. 
Same  firm  doing  14  one-minute 
spots  for  7  Eleven  Stores,  Dallas 
(drive-in  grocery  chain  with  78 
stores  in  Texas),  through  Stanley 
Campbell  Inc.  that  city.  Firm  cur-, 
rently  has  91  TV  commercial  spots 
in  production  for  11  sponsors. 
Young  &  Rubicam,  New  York, 

has  signed  for  services  of  Screen 
Gems  Inc.,  New  York  producer  of 
video  commercial  films,  to  do  five 

spot  announcement  films  for  Bor- 
den Dairy  Products.  Screen  Gems 

produced  now-famous  B.  V.  D. ' spots  and  short  films  for  Hamilton 
watches,  based  on  Hamilton's 
"Peggy  and  Jim"  magazine  ads  .  .  . 
TV  Ads  Inc.,  Los  Angeles,  has  com- 

pleted half-hour  video  film  "Dixie 
Dugan"  .  .  .  Television  Picture 
Distributing  Corp.,  Los  Angeles, 

will  cut  approximately  400  feature- 
length  western  films  into  27-minute 
segments  for  serial  use.  Toby  An- 

guish is  head  of  firm. 

1950    February  6  1950 

Television  &  Radio  Management  Consultants 
Bond  BIdg.,  Wash.  5      National  2173 
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TALENT  UNIONS 

TVA  Urges  Partnership 

RESOLUTION  calling  for  true  SO- 
SO  partnership  between  Television 
Authority  and  Screen  Actors  Guild, 
provided  some  plan  be  made  for  re- 

solving deadlocks,  was  passed  at  a 
meeting  Jan.  31  of  the  Hollywood 
membership  of  five  live  unions  of 
Associated  Actors  and  Artistes  of 
America  that  make  up  the  TVA. 
Motion  followed  an  earlier  resolu- 

tion, voted  down,  that  the  only 
partnership  acceptable  to  TVA 
must  include  a  provision  for  joint 
membership  and  joint  action. 

Basic  problem  in  such  a  partner- 
ship,  without   which   solution  no 

such  arrangement  could  last,  is  the 
determination  of  what  such  a  plan 
would  be.     TVA   maintains  that 

i  joint  membership  meetings  should 
I  be  called  to  resolve  deadlock  issues; 
SAG  and  Screen  Extras  Guild  re- 

main firm  in  clinging  to  their  basic 
,  guild   contracts   calling   for  75% 
vote  from   total   membership  by 

j  mail   referendum   in  determining 
I  any  important  action,  such  as  a 
'  strike  vote. 
j  Discussing  the  latest  SAG  pro- 
:  posals  sent  TVA  Jan.  18  [Tele- 

casting, Jan.  23],  George  Heller, 
!  TVA  national  executive  secretary, 
stated  they  "differ  in  many  re- 

spects" from  ideas  originally  set 
forth  by  both  groups  and  resulted 
in  widening  the  area  of  disagree- 

ment. Among  points  disputed  are 
the  question  of  closed  kinescopes 
and  filmed  spot  announcement  over 
which  both  groups  claim  jurisdic- 
tion. 
Also  presented  to  membership 

was  a  tentative  proposal  on  wages 
and  working  conditions  prepared  by 
the  TVA  board  wages  committee. 
Proposal  calls  for  $95  for  a  60- 

BIG  10  TELECASTS 

Group  Okays  Post  Game  Shows 

CONTINUED  telecasting  of  post 
Big  10  football  game  highlights 
was  approved  by  the  conference 
television  committee  Tuesday  in 
Chicago,  but  rigid  pricing  and  re- 

striction policies  were  established 
for  future  contracts  with  TV  sta- 

tions. Recommendations  made  by 
the  three-man  committee  will  be 
referred  to  Big  10  conference  ath- 

letic directors  at  a  meeting  in  Chi- 
cago next  month. 

The  six-hour  session  Tuesday 
afternoon  was  attended  by  Big  10 
Commissioner  K.  L.  Wilson,  chair- 

man of  the  video  committee;  Doug- 
las R.  Mills,  athletic  director,  U.  of 

Illinois,  and  Ted  B.  Payseur,  ath- 
letic director.  Northwestern  U. 

Non-committee  members  present' 
were  Charles  E.  Flynn,  athletic 
publicity  director,  U.  of  Illinois, 
and  Walter  Byers,  Comr.  Wilson's 
assistant.  Discussion  was  limited 
to  showing  of  post-game  high- 

lights, but  the  ever-growing  ques- 
tion of  the  effect  of  telecasts  on 

gate  receipts  is  expected  to  com- 
mand most  of  the  attention  at  the 

March  meeting. 

minute  show,  plus  $6  for  rehearsals, 
with  wage  scales  varying  down  ac- 

cording to  length  of  show. 
In  the  meantime,  SAG  is  con- 

tinuing its  wages  and  working  con- 
ditions negotiations  with  Televi- 

sion Film  Producers  Assn.  Next 
meeting  is  scheduled  for  tomorrow 
night  (Feb.  7). 

Surgery  on  TV 
SERIES  of  five  operations  at  Sinai 
Hospital,  Baltimore,  were  picked  up 
by  WMAR-TV  there  Friday  and  re- 

layed by  microwave  closed  circuit 
to  the  local  Southern  Hotel  for  ob- 
sei-vation  by  some  100  doctors  who 
were  attending  a  sectional  educa- 

tional meeting  of  the  American 
Urological  Assn.  Done  in  mono- 

chrome, the  program  lasted  about 
five  hours.  Operations  were  not 
telecast  for  the  public  by  WMAR- 
TV  which  operates  on  Channel  2 
(54-60  mc). 

Program  Displays 

PHOTOGRAPHIC  blow-ups 
of  leading  TV  shows  will  be 
displayed  by  the  four  video 
networks  at  the  TBA  Televi- 

sion Clinic  on  Wednesday  at 
New  York's  Waldorf-Astoria 
Hotel.  Each  network  is  cre- 

ating a  display  of  its  out- 
standing programs  specially 

for  the  clinic  attendees,  to  in- 
clude advertiser,  agency  and 

program  firm  executives  as 
well  as  TV  broadcasters. 

Griffin  on  ABC-TV 
GRIFFIN  CO.  (shoe  polish)  will 

begin  sponsorship  of  a  half -hour  of 
the  hour-long  Paul  Whiteman's  TV 
Teen  Club  over  11  ABC-TV  sta- 

tions March  4.  The  contract,  for 
the  8:30-9  p.m.  half  is  for  26  weeks 
through  Bermingham,  Castleman  & 
Pierce,  New  York. 

WENR-TV  SALES 

Are  $150,000  in  Jan. 
JANUARY  sales  at  WENR-TV 
Chicago  totaled  more  than  $150,000. 
A  compilation  last  week  showed: 
Projected  contracts  were  for  French 

Sardine  Co.,  quarter-hour  film,  Sun- day, starting  Feb.  12,  through  Rhoades 
&  Davis;  Tauber  on  Broadway  (Ford 
dealers),  18-week  renewal  of  Parade, 
Monday,  half-hour,  American  National Video  Productions;  Courtesy  Motor 
Sales  (Hudson),  renewal  of  Wednesday 
wrestling  matches  from  9  p.m.  to  con- 

clusion through  Malcolm  -  Howard; 
Hunding  Dairy.  10-minute  Sunday  film 
from  Feb.  5  through  Guenther-Brad- ford;  Slavin  Motors,  Monday  night 
Masterpiece  film  feature  from  8"  p.m. to  conclusion  from  Mar.  6  through  Ray 
Freedman  Inc.;  Kralee  Insurance  Serv- 

ice. Our  Gal  Toni,  half-hour.  Friday 
nights  from  Jan  13,  Turean  &  Umbs 
Agency,  all  Chicago. 
Spot  business — National  Carbon  Co., 

William  Estv  Agency;  Chrysler  (Ply- mouth), N.  W.  Ayer;  DeSoto.  BBDO; 
General  Motors  iBuick),  Kudner; 
DufTy-Mott  (Juices),  Young  &  Rubi- cam;  Petry  Wine,  Young  &  Rubicam; 
U.  S.  Envelope,  S.  R.  Leon:  Simmons 
Mattress.  Young  &  Rubicam:  Ameri- can Cigar  &  Cigarette  (Pall  Mall). 
SSC&B;  E.  J.  Brach  &  Sons,  J.  Walter Thompson. 

Professhna] 

Courses 

in  = 

TELEVISION 

BROADCASTING 

in  all  phases  of  live 

and  film  program  production 

Outstanding  Faculty  of 

TV  Professionals 
including 

Thomas  H.  Hutchinson 

Gilbert  Seldes 

Noran  E.  Kersta,  et  al. 

Partial  view  of  the  tiuge  main  studio — 705  ft.  long,  50  ft.  wide, 
and  35  ft.  high.    Control  room  visible  in  upper  background. 

Complete  TV  Station  Equipment 

Training  under  actual  broadcast  conditions 

America's  Oldest  Broadcasting  School 

All  Courses  Approved  for  Veterans 

Visit  our  Studios  or  write  for 

Prospectus  CTB 

A  performance  by  the 
ballet  department  of  the 
Chalif  Dancing  School. 

SRT 
I  TELEVISION  STUDIOS 
I    DIVISION  OF  THE  SCHOOL  OF  RADIO  TECHNIQUE,  INC. 

I       316  West  57th  Street  •  New  York  19,  N.  Y.  Plaza  7-3212 

A  close-up  of  food  prep- 

aration   for    a  women's 

program. 

Page  83    •  BROADCASTING February  6,  1950 TELECASTING    •    Page  49 



NETWORK  ADVERTISERS 

(Continued  from  Telecasting  U3) 

Advertisers  & 
Product 

Cheseborough  Mfg. 
Vaseline  Products 
Vaseline  Products 

Cities  Service 
Gas  &  OU 

Cluett,  Peabody 
Neckwear,  Shirts 

Colg.-Palm.-Peet Vel  &  Lustre 
Cream 
Dental  Creain 

E.  L.  Cournand 
Walco  Tele-Vue Lens 

Crosley  Div. — Avco 
Radios,  TV  Sets 
Home  Appliances 

Delta  Mfg.  Co. 
Homecraft  Power 
Tools 

Derby  Foods 
Peter  Pan  Peanut 
Butter 

Disney 
Hats 

Drug  Store  TV  Prod. 
Drug  Products 

DuMont,  Allen  B., 
Labs 
TV  Sets 

Program  (Time 
per  Week,  Hr.  Min.) 
Roller  Derby 

(0:30) 
Greatest  Fights  of 

the  Century 
(0:05) 

Cities   Service  Band 
of  America 

(0:30) Phil  Silvers  Arrow 
Show 

(0:30) 
Colgate  Theatre (0:30) 

Howdy  Doody 
(0:30) 

Greatest  Fights  of 
the  Century 

(0:05) 
Who  Said  That 

(0:30) 

This   is  Show  Busi- ness (0:30#) 
That's  O'Toole (0:15) 

Sui>er  Circus (0:30) 
NBC  News  Review  of 

the  Week 
(0:10) 

Cavalcade  of  Stars 
(1:00) 

School  House 
(0:30) 

Ted  Steele  Show 
(0:30) 

Talent  Jackpot 
(0:30) 

The  O'NeiUs (0:30) 
Window  on  the  World 

(0:30) 
Morey  Amsterdam Show 

(0:30) 
The  DuMont  Story 

(1:30) 

Network  &  No. 
Stations 

(Start  &  End)  Agency 
ABC-10  McCann-Erickson (10-13—. . . ) 
NBC-15 (4-1—7-1) 
(R    9-9—  ..) 
NBC-17 (10-17—.  .  . ) 

NBC-16 (1-1—5-19) 

NBC-21 (1-1—...) 

NBC-21 (4-5—.  .  .) 

NBC-7 (1-1—1-28) 

NBC-47 (4-9—8-13) 
(R  10-8—.  .  . 
CBS -46 (10-2—.  .  .) 
ABC-7 (3-13—6-5) 
ABC-10 (5-1—10-23) 
NBC-21 (1-1—4-17) 

DuM-19 (6-4—...) 
DuM-18 
(1-18—4-19) 

DuM-18 (4-19—7-19) 
DuM-18 (7-19—8-16) 
DuM-18 (9-6—.  .  .) 
DuM-30 (1-20—4-21) 
DuM-30 (4-21—.  .  .) 

DuM-11 (9-26  only) 

Cayton 

Ellington  &  Co. 

Y&R 

W.  Esty 

Ted  Bates 

Cayton 

B&B 

B&B 
Hoffman  &  York 

NL&B 

Grey  Adv. 

Stanton 
B.  Fisher Buchanan 

Buchanan 
Buchanan 

Buchanan 

Buchanan 
Buchanan 

Buchanan 

Your  Selulien  for  Belter  TV  Breadcasling 

at  LOWEST  COST -The  New  Stage  No.1 

and  the  GRAY 

TELOP 

This  most  versafife  fefe- 
casfing  optical  projector 
enables  dual  projection 
with  any  desired  optical 
dissolve  under  exact 
control. 

The  accessory  STAGE  NUM- 
BER I  adds  three  functions 

separately  or  simultane- 
ously: a)  teletype  news 

strip,  b)  vertical  roll  strip 
and  c)  revolving  stage  for 
small  objects. 
The  TELOP,  used  with  TV 
film  cameras,  permits  in- 

stant fading  of  one  object 
to  another,  change  by  lap 
dissolve  or  by  superimpos- 

ing. Widest  latitude  Is 
given  program  directors 
for  maximum  visual  inter- 

est and  increased  TV  sta- 
tion income. 

Tor  full  dttailt  wrila  for  Bulltlin  T-IOI 

CRAin  RESEARCH  and  Development  Co.#  Inc. 

Li     "■"^'^  16  Arbor  St.,  Hartford  1,  C«nii. 
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Network  &  No Advertisers  & Program  (Time Stations Product per  Week,  Hr.  Min.) (Start  &  End) 
Agency 

iidectnc  Auto-Xjit© ouspense 
CBS-16 

_ 
Newell- Enimett 

(0 :30) 

(^3_j  7-5) 

Plugs 
R  8-30 — .  .  . ) 

Emerson Tna«;t  nf  thf*  Town 
CBS-12 

JfcJlOW 

Radios  &  TV  Sets 
(1.1_3.13) 

Elgin  American  Div. Elgin-American  All NBC-20 Weiss  &  Geller 
LililUJlSt     WciLL.il  V^O. 

o  lar  J.  nd.njvSsiv- 
1 11 only) 

Lighters,  Etc. 
(1:30) Esse  Standard  Oil J.  LtiXlgli  L  OIX  XjI  UctLl  W  dj 

CBS-14 
Marschalk  &  Pratt Oil (0:30) (10-2—.  .  .) 

Firestone  Tire  & Americana NBC-18 Sweeney  &  James Rubber (0:30) (1-1 — 7-11) 
J.  ires  oc  X  uucs 

Voice  of  Firestone NBC-16 Sweeney  &  James (0:30) (9-5 — .  ) 

Kay  Kyser's  College 
NBC-31 

JWT Ford  Cars (1:00) 

(12-1—...)  ■ Ford  Motor  Co. Ford  Theatre 
CBS-11 Cars  &  Trucks 

(1:00#) (1-1—6-16) 
(R  10-7—.  . .) 

Lincoln -Mercury Toast  of  the  Town. 

/"I'D  C?  on 

(3_27  6-26) 
V  it       ij      £.•%}             .    .    .  I K&E 

i?  orci    JJeaiers  Asso- Through the  Crystal J  W  1 
ciation Ball (4_X8  7-4) Cars  &  Service (0:30) Ford  Motor  Co.  > \J  111  LcU.    IN  d  tlwXlb 

CBS-12 

K&£ 
Cars (10:00) 

(11-7—.  .  . ) 
General  Electric  Co^ Riddle  Me  This 

CBS-5 

BBDO 
GE  Lamps 

(0:30) 
(1-16—3-27) 

JrrOQUCtb The  Fred  Waring 
Show 

(1:00) 
(4.17  ̂ -26) 

(R  9-18   ) 

X  octx 

General  Foods 
Mama 

CBS-15 Joozxi (0:30) (8-5   ) 
General  Foods The  Goldbergs CBS-15 

Y&R 

Sanka  Coffee 
(0:30) (3-28—7-4) 

(R  8-29 — .  .  . ) Post  Cereals SmaU  Fry  Club 
(0:45) 

DuM-9 
(1-1—9-29) B&B 

Jello Author  Meets  the Critic NBC-17 (1-1 — 8-21) 

Y&R 

T'Vip.   AlHn'ph  "Pnmilv J.  lie    ^^lUl  1^.11    i.  diiixxj' 
NBC-17 

Y&R (0:30) (10-2 — . . .) 
XVJ.C1  A  W  cll    XIU  LISC 

IVJLCC  L      LllC     X  J. NBC-15 B&B Coffee (0:30) (1-1  8-21) 
General  IVLills XjUIIc  XidllsCl ABC-24 D-F-S 

(0 :30) (9-15   ) 

quick 
Gilbert,  A.  C, 

CBS-17 
Chas.  W.  Hoyt 

TVTnrl*^!   Train  q 
\U .LO) 

(10-24 —  .  ) 
Gillette  Safety  Razor Highlights  of  Rose, 

CBS-14 Maxon Co. Orange  &  Sugar (1-2  &  1-3 Safety  Razors Bowl  Games 

only) 

(12:00) 
Safety  Razors Kentucky  Derby 

CBS-20 
Maxon (0:15) 

(5-18  only) 

Preakness CBS-20 Maxon 
CO  •I'SI 

(5-14  only) 

Belmont  Stakes CBS-20 
Maxon 

(0:15) 
(6-11  only) 

All    ̂ ^far  'Rn«;f^liall X^ll      O  l>dX      XJaoN--  VJCXX-X. CBS-19 Maxon Games (4:00) 

(7-12  only) 

Safety  Razors Boxing  Bouts 
NBC-8 

Maxon 
(2:00) 

(1-1—5-2) 
Boxing  Bouts NBC-24 

Maxon Blades,  Shave (2:00) (1-1—5-20) 

Cream (R  9-9—  .  .) 
VV  dlL.U  L  L    ̂ ..'lldl  ICO NBC-31 

Maxon Fight 
(1:15) 

(6-22  only) 

Rodeo  from  Mad.  Sq. NBC-24 
Maxon Garden 

(0:30) 

(10-7  only) 

Safety  Razors World  Series NBC-52 
Maxon 

(20:00) (10-5—10-9) 
Safety  Razors Army-Navy  Game NBC-17 

Maxon (3:00) 
(11-26  only) 

Goodrich,  B.  F. Celebrity  Time ABC-22 
BBDO 

Tires  &  Tubes (0:30) 
(4-3—...) 

(jrooctyear  J.  ire  & i^dlii    VV  111  Ldlldll ABC-40 
Y&R 

Rubber 
Goodyear  Review 

(11-6—.  .  .) 
Tires  &  Tubes 

(0:30) Gulf  Oil  Co. We,  the  People 
CBS-12 

Y&R 
Gulf  Gas  &  Oil (0:30) (1-1—10-25) 

Gulf  Oil  Co. GulE  Road  Show NBC-20 
Y&R 

Gulf  Gas  &  Oil (0:30) (1-1—6-30) 
Gulf  Gas  &  Oil We,  the  People 

(0:30) 

NBC-27 (11-4—.  .  .) 
Y&R 

General  Motors Fireball  Fun  for  All In  JiSU-4ii Buick  Cars 
General  Motors (1:00) Roller  Derby t  a  OQ    1  n  *>7  'I 

(D-ZO  lU-Zl  ) 

Campbell-Ewald 
(Chevrolet  Dealers) 

(9-24  7-8) Chevrolet    Cars  & 
Trucks 

General  Motors CBS-News 

CBS-11 
D.  P.  Brother Oldsmobile (0:30) 

(2-24—.  .  .) 
Chevrolet  Cars Inside  U.S.A. 

CBS-29 Campbell-Ewald (9-29—.  .  .) 
Chevrolet  Cars Notre  Dame  Football 

DuM-23 Campbell-Ewald Games 
(3:00) 

(9-24—.  .  . ) 

Oldsmobile NBC  Newsreel 

NBC-7 
D.  P.  Brother 

(0:15) (1-1—2-23) 
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Advertiser  & 
Product 

Che\Tolet  Cars 

Hotpoint  Inc. 
Hotpoint  Appli- ances 

Household  Finance 
Loan  Service 

Household  Prance 
Institutional 

Inf  1  Cellucotton 
Prod. 
Kleenex 

Int'l  Shoe  Co. Shoes 
Infl  SUver  Co. 
Silverware 

KeUogg  Co. 
-   Shredded  Wheat  & 

Corn  Soya 
Kraft  Foods  Co. 
Mayonnaise 

Larus  &  Bros.  Co. 
Edgeworth  Tobacco 

Lever  Bros. 
All  Products 

Libbv.  McNeU  & 
Libby 
Canned  &  Frozen 
Fruit  Juices 

Liggett  &  Myers 
Chesterfields 

Liggett  &  Myers 
Chesterfields 

Lionel  Corp. 
Electric  Trains 

Lipton,  Thomas  J. 
Lipton  T-ea 

Longines-Wittnauer Watches 

Lorillard.  P.  Co. 
Old  Golds 

Lorillard,  P.  Co. 
Old  Golds 

Program  (Time 
per  Week,  Hr.  Min.) 

Chevrolet  Tele-Thea- tre 
(0:30) 

Hotpoint  Holiday 
(1:00) 

Backstage  with  Barry 

(0:15)- People's  Platform (0:30) 
Fun  for  the  Money 

(0:30) 

Howdv  Doody 
(0:15) 

Silver  Theatre 
(0:30) 

Ireene  Wicker — The 
Singing  Lady 

(0:30) 
Kraft  Television 

Theatre 
(1:00) 

Sportsmen's  Quiz (0:05) 
The  Clock 

(0:30) 
Auction-airre 

(0:30) 

Network  &  No. 
Stations 

(Start  &  End) 

NBC-36 (1-1—  ..) 

CBS-28 (11-24  only) 

CBS-10 (3-1—5-24) 
CBS-11 (10-7—  .  .) 
ABC-10 
(6-17—.  .  .) 

NBC-24 (8-17—.  .  .) 
CBS-32 (10-3—.  .  .) 
ABC-12 (2-13—..,) 

NBC-22 (1-1—...) 

CBS-4 (1-1--1-25) 
NBC-41 (10-5—...) 

ABC-5 (9-30—. .  .) 

Lowe.  Joe.  Co. 
Popsicles 

Maiden   Form  Bras- siere Co. 
Brassieres 

MaU  Pouch  Tobacco 
Cigars  &  Tobacco 

Mars  Inc. 
Candy 

Masland,  C.  S.  &  Sons 
Rugs  &  Carpets 

Mason.  Au  &  Magen- 
heimer  Conf.  Mfg.  Co. 
Candy 

May,  George  S,  Co. 
Business  Engineer- 

ing SerNaces 
Miles  Labs  Inc. 
Alka   Seltzer  & 
Vitamins 

Mohawk  Carpet  Mills  Mohawk  Showroom 
Rugs  &  Carpets  (0:15) 

Arthur  Godfrey  &  CBS-45 
Friends  (1-12—. 

(1:00) 
Chesterfield  Supper 

Club 
(0:15-0:30) 

Tales  of  the  Red  Ca- boose 
(0:15) 

Arthur  Godfrey  Tal- ent Scouts 
(0:30) 

L-W  Thanksgiving 
Festival 

(1:00) 
Stop  the  Music (0:30) 
Original  Amateur 

Hour 
(1:00) 

Original  Amateur Hour 
(1:00) 

Luckv  Pup 
(0:15) 

Vanity  Fair  (partici- pation) 
(1:30) 

Fishing  &  Hunting 
Club  of  the  Air 

(0:30) 
Howdv  Doody 

(0:15) 
Masland  At  Home Party 

(0:15) 
Howdy  Doody 

(0:15) 

Tarn  O'Shanter  Golf Tournament 
(1:00) 

Quiz  Kids 
(0:30) 

.) 

NBC-39 (1-1—6-10) 
(R  9-25—.  .  .) 
ABC-5 (1-1—1-14) 

CBS-8 (1-1—6-6) 
(R  9-26—.  .  .) 
CBS-22 (11-24  only) 

ABC-21 (5-5—..) 
DuM-21 (1-1—9-25) 

NBC-26 (10-4—.  .  .) 

CBS-25 (5-2—7-25) 

CBS-3 (10-17—.  .  .) 

DuM-6 (9-30—.  .  .) 

NBC-22 (9-5—.  .  ,) 

CBS-17 (9-14—...) 

NBC-14 (1-12—7-4) 

DuM-15 (8-14  only) 

NBC-18 (3-1—5-24) 
(R  9-12—.  .  .) 
NBC-22 (5-2—7-30) 
(R  9-12—.  . .) 

Morris,  Philip.  &  Co. 
PhUip  Morris 

CBS-9 (8-7—11-1) 

CBS-9 

(11-7— 
Motorola  Inc. 

Radio  &  TV  Sets 

Nash  Kelvinator 
Refrigerators  & 
Electric  Ranges 

Nat'l  Biscuit  Co. Milk  Bone  Dog Biscuit 

Nat'l  Dairy  Prod. Dairy  Products 
Pabst  Sales  Co. 
Pabst  Beer 

Pabst  Sales  Co. 
Pabst  Beer 

Pal  Blade  Co. 
Pal  Razor  Blades 

Preview  CBS-11 
(change  title  to      (3-7 —  . Candid  Camera 9-12) 

(0:30) 
Ruthie  on  the  Tele- 

phone (0:05) 
Herb  Shriner  Show 

(0:05) 
The  Nature  of  Things 

(0:15) 
Ripley's  BeUeve  It  or 

Not- (0:30) 

Homemaker's  Ex- change (Partici- pating) 
(0:30) 

Dog  Show 
(1:30) 

Kukla,  Fran  &  Ollie 
(1:00) 

The  Life  of  Riley 
(0:30) 

Bowling  Matches 
(1:30) 

Pal  Headliner 
(0:05) 

..) 

NBC -7 (1-1—2-24) 
NBC-27 (3-1—4-5) 

CBS-15 (10-10—  .  .) 

Agency 

Campbell-Ewald 

Maxon 

La  Valle 

La  Valle 
FC&B 

Henri,  Hurst  & 
McDonald 

Y&R 
N.  W.  Ayer 

JWT 

Warwick  &  Legler 

JWT 

JWT 

Newell-Emmett 

K&E 

Reiss 

Y&R 

V.  A.  Bennett 

Lennen  &  Mitchell 

Lennen  &  Mitchell 

Lennen  &  Mitchell 

Blaine-Thompson 

Weintraub 

Walker  &  Downing 

Grant  Adv. 

Anderson,  Davis  & 
Piatt 

Moore  &  Hamm 

M.  M.  Fischer 

Wade  Agency 

George  R.  Nelson 

Blow 

Biow 

Blow 

Gourfain-Cobb 
Gourfain-Cobb 

Geyer,  Newell  & Ganger 

CBS-10 (2-15  only) 

NBC-34 
(9-27—.  .  .) 
NBC-38 (5-5—  .) 

DuM-20 (12-8—12-11)  E 
ABC-25 
(10-4—10-27) 

McCann-Erickson 

N.  W.  Ayer 

Warwick  &  Legler 

Warwick  &  Legler 

Al  Paul  Lefton 

Advertiser 
Product 

& 
Network  &  No. 

Program  (Time  Stations 
per  Week,  Hr.  Min.)  (Start  &  End) 

Philco  Corp. 
Radio  &  TV  Sets 

Phillips  Packing  Co. Canned  Foods, Soups 

Pioneer  Scientific Corp. 

Polaroid  TV  Lens 
Procter  &  Gamble 

Ivory,  Crisco,  Duz 

Quaker  Oats  Co. Ken-L-Ration 
RCA  Victor 
Radio  &  TV  Sets 

Reynolds,  R.  J. 
Camel  Cigarettes 

Camel  Cigarettes 

Camel  Cigarettes 

Camel  Cigarettes 

Camel  Cigarettes 

Ronson  Art  Metal 
Works 
Lighters,  Metal Giftwares 

Sagner's,  A.,  Son, Inc. 
Northcool  Suits 

Scott  Paper  Co. 
Paper  Towels 

Seeman  Bros. Air-Wick 

Sheaffer  Pen  Co. 
Pens  cSc  Pencils 

Philco  Television 
Playhouse (1:00) Lucky  Pup 

(0:15) 
Easy  Aces (0:15) 
Pioneer  Polaroid 

Magic  Show (0:15) I'd  Like  to  See 
(0:30) 

Fireside  Theatre (0:30) 

Chicago  Kennel  Club (1:00) 
Kukla,  Fran  &  Ollie 

(2:30) 
Sports  Events  (Sea- 

sonal) 

1/4,  6.  8  Basket- baU 2/12  Track  Meet 3-1  Madison  Sq. 
Gdn.  events 

Golden  Gloves (1:30) 
Camel  Caravan  of 

Sports (1:00) 
Camel  Newsreel 

(0:50) 
(change  title  to  Camel 

News  Caravan  2-101 Man  Against  Crime (0:30) 

Tiventy  Questions (0:30) 

Northcool  Pimlico 
Races 

(1:30) 
Dione  Lucas  Cooking Prog. 

(0:15) 

Vanity  Fair  (Partici- pating) 
(1:30) 

This  Week  in  Sports 
(0:15) 

NBC-48 (1-1—4-17) 
(R  7-17—. . .) 
NBC-48 (5-11—11-9) 

DuM-15 
(12-1—.  .  .) 

CBS-7 

(2-16—5-11) 

NBC-22 (1-1—3-29) 

NBC-22 
(4-5—7-12) 

(R  9-6—  .  ) 
NBC-12 
(4-27  only) 

NBC -46 
(1-1—...) 

CBS-4 
(Jan. -Mar.) 

CBS-10 
(3-4—3-18) 

DuM-10 (2-28—5-16) 

NBC-19 (1-1—.  .  .) 

CBS-12 (10-7—  .  .) 

NBC-12 (11-26—.  .  .) 

ABC-6 
(5-6—5-15) 

CBS-5 
(2-10—11-13) 

CBS-3 
(10-17—.  .  .) 

CBS-6 

(9-20—.  .  .) 

Agency 

Hutchins 

Aitkin-Kynett 

Aitkin-Kynett 

Cayton 

Compton 
Compton 

R&R 

JWT Wm.  Esty 

Wm.  Esty 
Wm.  Esty 

Wm.  Esty 

Wm.  Esty 

Grey  Adv. 

I.  A.  Goldman 

JWT 
Wm.  Weintraub 

Russel  Seeds 
(Continued  on  Telecasting  53) 

POST  PICTURES 
CORP.  _ 

are  the 

Exclusive  16mm  Distributors 

of  the 

SCATTERGOOD  BAINES 

Series  for 

TELEVISION 

Scattergood  Baines 

Scattergood  Meets  Broadway 

Scattergood  Pulls  the  Strings 

Scattergood  Survives  a  Murder 

Scattergood  Rides  High 

Cinderella  Swings  It. 

The  sage  of  Coldriver  at  his  best 
in  this  well-rounded  FAMILY  series. 

Send  today  for  our  free  catalogue  and 
Television  rate  sheet,  listing  additional 
features  and  over  fifty  short  subjects. 

POST    PICTURES  CORP. 

1  1  5  W.  4-5th  St.,  New  York  19,  N.  Y. 
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Whether  you  want 

direct  sales  —  or  in- 

quiries* -—  at  lower 

costs,  the  daytime 

TV  show  in  New  York 

that  can  get  them 

for  you  is 

MARKET 

MELODIES 

produced  by 

Arthur  B.  Modell 

TFith 

Anne  Russell 

and 

Walter  Herlihy, 

"Star  Salesmen" 

*  One  advertiser  reduced 

his  per-inquiry  cost  from 
$4.50  via  newspaper  to 
$1.00  each  via  MARKET 

MELODIES.  Direct  sales  rec- 

ords are  just  as  remark- 
able. 

WEDNESDAY,  thru  SATURDAY 

2:00  to  4:00  PM 

W JZ-TV 

Channel  7 

New  York 

For  complete  information  and 

participation  costs,  call  on 

ABC  SPOT  SALES 

7  West  66th  St. 

New  York  23,  N.  Y. 

Abo 

Detroit  —  Chicago 

San  Francisco 

Hollywood 

DUMONT  HITS
  FREEZE  Asks  co

ngress  Action 

Dr.  DuMont 

DECLARING  that  a  continuation 
of  the  FCC  television  freeze  pre- 

sents a  threat  to  the  jobs  of  thou- 
sands of  New  Jersey  men  and 

women,  Dr.  Allen  B.  DuMont  will 
meet  with  New  Jersey  Senators 
and  Representatives  tomorrow 
(Feb.  7)  morning  in  Washington 
to  request  Congressional  action  to 
terminate  the  freeze. 

Dr.  DuMont,  president  of  Allen 
B.  DuMont  Labs  which  employs 
several  thousand  persons  in  its 
New  Jersey  man- 

ufacturing plants 
in  Passaic,  Clif- 

ton and  East 
Paterson,  pointed 
out  in  a  state- 

ment released  for 
publication  today 
that  the  manu- 

facture of  TV 
broadcasting 

equipment,  in- 
iluding  cameras 
and  transmitters,  is  already  at  a 
standstill.  He  added  that  it  is  only 
a  question  of  time  until  the  manu- 

facture of  receivers  and  viewing 
tubes  also  will  be  affected. 

"The  delay  of  the  Commission  is 
directly  responsible,"  Dr.  DuMont 
said,  "and  if  the  freeze  drags  on  as 
it  now  threatens  to  do,  its  adverse 
economic  effects  can  be  tremen- 

dous. The  big  fellows  can  probably 
survive  but  the  hundreds  of  little 
companies  now  in  television  are 
going  to  experience  some  very 
tough  going.  The  long  delay  has 
opened  the  door  to  monopoly  in 
both  broadcasting  and  manufac- 

turing and  we  at  DuMont  are  not 
interested  in  monopoly." When  the  freeze  was  put  into 
effect  18  months  ago,  the.  DuMont 
statement  noted,  it  was  designed  to 

permit  a  study  of  the  possible  utili- zation of  UHF  channels  for  TV 
broadcasting  in  addition  to  the  12 

TELEPULSE 

Berle  Leads  Top  70  Shows 

MILTON  BERLE's  Texaco  Star 
Theatre  led  the  top  10  network  pro- 

grams in  the  multi-market  Tele- 
pulse  survey  made  Jan.  3-10,  it  was 
announced  last  week  by  The  Pulse 

Inc.,  New  York.    The  figures: 

TOP  10  NETWORK  PROGRAMS 
Prog.  Average 

Rating 

Texaco  Star  Theatre  (NBC) 
Toast  of  Town  (CBS) 
Talent  Scouts  (CBS) 
Godfrey  &  Friends  (CBS) Fireside  Theatre  (NBC) 
The  Goldbergs  (CBS) 
Stop  The  Music  (ABC) Studio  One  (CBS) 
Suspense  (CBS) 
Kraft  TV  Theatre  (NBC) 

Jan. 
58.4 39.8 
39.3 
37.6 
33.8 
33.7 
31.6 30.8 

28.2 27.2 

Dec. 
62.2 40.6 
43.5 
40.3 
34.7 37.6 
36.6 

29.7 29.3 
27.4 

AVERAGE  V4  HOUR  TV  SETS-IN-USE 
Entire  Week,  12  Noon-12  Midnight 

Boston Chicago 
Cincinnati 
Los  Angeles 
New  York 
Philadelphia 
Washington 
All  Markets  Combined 

Jan. 1950 

20.5 
24.1 30.3 
24.1 
28.1 29.4 21.5 
26.2 

Dec. 
1949 

23.9 29.5 
22.7 27.6 
26.7 
22.3 26.0 

VHF  channels  now  in  use.  At  that 
time  it  was  anticipated  that  the 
technical  studies  and  hearings 
could  be  completed  within  four  or 
five  months  and  the  freeze  lifted 
immediately  thereafter. 

"That  was  a  year  and  a  half 
ago,"  Dr.  DuMont  said  today,  "and 
what  has  happened  ?  Little  or 
nothing  to  decide  the  original  prob- 

lems. Instead  the  Commission 
spends  its  time  investigating  the 
possibility  of  color  television  now, 
and  the  industry  stands  by  doing 
all  it  can  with  a  limited  market. 
How  soon  the  freeze  will  end  or 
how  soon  the  available  market  will 
be  exhausted  except  for  replace- 

ment sets,  is  the  big  problem  now. 
Already  the  broadcast  equipment 
part  of  the  television  business  has 
been  forced  to  close  shop  for  lack 
of  customers,  and  that  part  of  the 
industry  is  almost  entirely  in  New 
Jersey  enterprise,  located  in  Clif- 

ton and  Camden.  These  plants 
should  be  employing  thousands  of 
skilled  workers  today,  but  they 
only  have  skeleton  forces  of  a  few 

key  engineers." 
New  Jersey  is  one  of  the  two 

leading  states  in  the  manufacture 
of  TV  equipment  and  component 
parts.  Dr.  DuMont  said,  employing 
at  least  25,000  persons  directly 
for  the  production  of  transmitters, 
cameras,    receivers    and  cathode 

ray  tubes  and  with  at  least  another 
25,000  indirectly  employed  by  com- 

ponent manufacturers,  retail  sales 
outlets  and  TV  servicing  and  in- 

stallation companies.  - 

Questions  Raised 

Noting  that  many  of  TV's  tech- nical experts,  including  officers  of 
Radio  Mfrs.  Assn.,  feel  that  color 
television  is  much  farther  away 
than  just  around  the  corner,  Dr. 
DuMont  asked: 

.  "Why  then  do  we  avoid  the  real 
issue  of  utilizing  the  ultra  high  fre- 

quencies to  increase  the  number  of 
television  stations  the  country  can 
operate;  create  a  road  block  in  the 
path  of  normal  expansion  of  a 
great  new  industry,  and  threaten 
the  economic  stability  of  thousands 
of  skilled  workers  in  this  and  other 
states?  We  in  DuMont  will  be 
ready  for  color  television  when 
color  television  is  ready  for  the 
public  but  we  see  no  reason  except 
personal  opinions  of  a  very  small 
minority  in  and  outside  of  the 
Commission  to  hold  back  the  fur- 

ther progress  of  black-and-white 
television  which  is  ready,  is  ac- 

cepted by  the  general  public  where 
it  has  been  permitted  to  start  oper- 

ations, and  is  offering  employment 
to  thousands  and  adding  greatly  to 

the  country's  economic  welfare." 

PEGGY  and  MR.  SNIFFIN 

Currently  being  showcased  on  Market- 
Melody — WJZ  TV — Saturdays  2:05  P.M. 

Thousands  of  "Sand-Box  Set"  are  now 
wearing  SNIFFIN  SECRET  SOCIETY  buttons. 

Created  by  George  Keegan 

Puppets — Wallaby  Workshop 

c£uclllc  Kudibwiq.  P/wdudjon 

131  EAST  5 1ST  STREET,  NEW  YORK  22 
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Barometer  Reading 
\(Continited  from  Telecasting  5) 

ailable  to  the  Commission's  staflf 
cilities  for  interference  tests, 
r  observance  of  ghost  phenom- 
a,  and  for  the  operation  of  color 
ilevision  receiving  equipment  in 

il/eak  signal  areas."  In  making 
ijhis  announcement  last  week  the 
Ipommission  also  pointed  out  that 
e  laboratories  offer  more  space 
an  was  available  for  the  first 
emonstration,  and  that  an  ade- 
[,uate  power  supply  also  is  avail- 
,jible  there. 
Last  week's  announcement  also 

ileared  up  a  point  of  procedure. 
Jpon  conclusion  of  the  color  phase 
•f  the  hearings  FCC  "will  proceed 
0  consider  evidence  relating  to  the 

general  issues"  of  the  proceeding. 
one  point  authorities  had  been 

nclined  toward  a  recess  and  deci- 
sion on  the  color  question  before 

;aking  up  other  phases. 
The  "general"  subjects,  or  Part 

I,  include  changes  in  television 
■ules  and  standards,  the  question 
)f  opening  some  42  UHF  channels, 
ase  of  carrier  offset,  synchroniza- 
:ion  and  directional  antennas, 
tratovision,  Polycasting,  channels 

I  for  noncommercial  educational  TV 
stations,  and  a  proposal  that  the 
470-500  mc  segment  at  the  bottom 
of  the  UHF  region  be  allocated  to 
common  carrier  service. 

More  Delay  Forseen 
Although  some  of  these  subjects 

{have  been  touched  in  color  televi- 
sion testimony,  observers  see  little 

chance  of  this  phase  being  com- 
pleted in  less  than  four  or  six 

weeks. 
!    Then   comes   the   final   phase — 
IIFCC's  proposed  city-by-city  UHF- 
i  ,'VHF  allocation  plan,  providing  for 
'  '2,245  stations  in  some  1,400  com- munities.   This  is  the  time  when 
applicants  and  would-be  applicants 
will  come  in  and  tell  FCC  what  is 
wrong  with  the  allocations  pro- 
iposed  for  particular  communities. 
The  enormity  of  the  task  is  sug- 

gested by  the  fact  that  some  200 
I  participants  are  slated  to  appear. 
Ij    This,  authorities  feel,  will  take 
leare  of  another  four   weeks,  at 
least. 

Then  the  decisions. 
Nobody  can  hazard  a  guess  as  to 

how  long  it  will  take  the  Commis- 
sion to  formulate  them,  but  it  is 

conceded  that  the   questions  are 
among  the  most  vital  and  difficult 
to  face  FCC  in  recent  years.  The 
difficulty  is  multiplied  by  the  ob- 

vious fact  that  each  day's  delay 
means    another    day's    delay  in 

I  getting  television  moving, 
j     If  a  proposed  rather  than  final 
I  decision  is  issued,  as  seems  neces- 

sary in  the  color  phase  at  least, 
I  lifting  the  freeze  will  be  delayed 
by  the  time  needed  to  prepare  for 
and  hold  oral  argument  and  then  to 
reach  and  issue  the  final  decision. 

Authorities  agree  that  FCC  can- 
not lift  the  freeze  without  first 

having  decided  certain  aspects  of 
the  color  question — except  at  the 
risk  of  precluding  color  completely 

I  or  being  forced  to  go  through  an- 
other reallocation  to  accommodate 

color. 

Network  Advertisers 

(Continued  from  Telecasting  51) 

Network  &  No Advertiser  & Program  (Time Stations Agency Product per  Week,  Hr.  Min.) (Start  &  End) 
Socony- V 3cuum  on Amnerst  x^layers 

NBC-14 
Compton 

Socony  Gas  &  Oil (1 :45) (4-3  only) 
Speidel  Corp . 

CBS-23 
Cecil  &  Presbrey 

Watchbands (0:30) (10-6—  .) 
otanaara  yjii  oi  In- VV d  V  lie   X\.  lllg    iDI  W 

NBC-8 
McCann-Erickson diana 

(0:30) (9-29—  » Gas  &  Oil 
Stein,  A..  &  Co. Identify 

ABC-12 
Lewis  Smith 

Paris  Garters,  Belts (0:15) 
(2-14—5-9) 

oun  on  oo. "Ma  t  '1  T  ̂ a  ci  i^  TTrtotVial  1 
ABC-17 

Hewitt,  Ogilvy, 
Sunoco  Gas  &  Oil (Various) (9-25—.  ) Benson  &  Math 

Okay  Mother 
DuM-4 

D-F-S 
Drug  Products (2:30) (12-12—.  .  . ) 

owiil  oc  y-O. NBC-18 McCann-Erickson TVTfiatc:    Phpp<?P  Etc (0:30) 
(1.1 — 8-4) Texas  Co. Texaco  Star  Theatre 
NBC-32 Kudner Texaco  Gas,  Oil 

/ 1  .fin  \ 

^.1  6-14 ) 
( R  9-20 — .  .  ) T Textron  Inc. Trie  Martmans 

NBC-7 

JWT Wearing  Apparel (0:30) (2-27—5-22) Time  Inc. Crusade  in  Europe 
ABC-33 

Y&R 

Life,  Time  &  For- (0 :25 ) 1  0-0  AU-^  1  ) tune  Mag. 
Trimount  Clothing The  Amazing  Dr. 

CBS-32 
Wm.  Weintraub 

Clipper  Craft 
Polger 

Clothes (0:10) 
Unique  Art  Mfg.  Co. Howdy  Doody 

NBC-21 Grant Mechanical  Toys (0:15) ( 1-1  1-11 ) 
\  It   >f~£t  .  .  ■  } 

U.  S.  Rubber Lucky  I»up 

CBS-8 
Richards Keds (U.IO) 

(  O— ^O  W— 1 tVt  ft-19  11-4^ 
\IX  o— — A  A U.  S.  Tobacco Martin  Kane-Private NBC-26 Kudner 

Various  Tobaccos Eye 
(0  .oU) 

\ y-i — ■  ■  ■ ) 

Vick  Chemical  Co. Picture  This 
NBC-7 

Morse  Int. 
Vicks  Va-Tro-Nol (0:10) (1-1—2-2) &  Vaporub 

Westinghouse Studio  One 
CBS -22 

McCann-Erickson 
Appliances (1:00) (5-11—7-6) 

(R  9-12 —  ) Whelan  Drug  Stores Charade  Quiz 
DuM-3 

Direct 
Drug  Products (0 :30) (1-1 — 1-13 ) Direct Hotel  Broadway 

(Front  Row  Cen— 

ter) 

(0:30) 

Til  iivr_T 

UUiVl-o (1-20  4-28) 

XAJVii  +  ̂iV^  fall    "PVi  Q TTY^ a r'a  1 J^ary  ICay  &  Johnny 
NBC-1 

D-F-S 
Kolynos  &  Anacin (0:20) (1.1—2-13) 

AA7Viit<a>i  all    "Ph  arm  a  Pal 
CBS-5 

D-F-S 
Kolynos  &  Anacin (0:30) (2-23—9-28) 
Kolynos  &  Anacin Small  Fry  Club 

DuM-1 

D-F-S 
(1:00) (1-1—9-30) 

Wine  Advisory  Board Dione  Lucas  Cooking 

CBS-5 

JWT 
California  Wines 

Prog. 

(0:15) (3-3—12-29 

Young  People's 
Youth  on  the  March 

ABC-12 
J.  M.  Camp 

Church  of  the  Air (0:30) (10-9—  .  .  ) 
Institutional 

The  minimum  decision  in  this  re- 
spect, it  is  felt,  would  be  a  conclu- 

sion that  bandwidth  and  the  inter- 
ference and  propagation  character- 

istics for  color  will  be  the  same  as 
for  black-and-white. 

In  this  connection,  FCC's  as- 
sumption thi-oughout  the  color 

hearing  has  been  that  color,  like 
black-and-white,  will  employ  6-mc 
channels,  and  all  three  of  the 
demonstrated  color  systems  oper- 

ate on  that  basis.  As  to  interfer- 
ence and  propagation,  RCA  has 

submitted  results  of  co-  and  adja- 
cent-channel tests  indicating  a  sub- 

stantial similarity  in  color  and 
monochrome. 

Need  General  Standards 
What  FCC  may  finally  do  with 

respect  to  color  is  anybody's  guess. 
Sen.  Ed  C.  Johnson  (D-Col.), 
chairman  of  the  influential  Senate 
Interstate  and  Foreign  Commerce 
Committee,  has  reiterated  his  ad- 

vocacy of  "broad  and  sufficiently 
general  standards."  Though  op- 

posed in  many  quarters,  he  seems 
to  be  winning  adherents  in  others. 

Some  FCC  staff  authorities  re- 
portedly are  among  those  who  feel 

this  course  would  offer  the  most 
satisfactory  compromise  of  the  bit- 

ter fight.    The  industry  generally 

favors  a  cautious  approach  to 
color,  CBS  advocates  prompt  color, 
and  Comrs.  Robert  F.  Jones  and 
Frieda  B.  Hennock  in  particular, 
along  with  Sen.  Johnson,  favor 
color  and  are  outspoken  in  criti- 

cism of  what  they  regard  as  in- 

dustry "stalling." Whatever  the  answer  on  color, 
the  pattern  of  TV  development  will 
be  vitally  and  perhaps  permanently 
affected  by  other  decisions  which 
must  be  reached. 

Unless  the  UHF  is  found  capable 
of  being  used  without  too  great  de- 

lay, for  example,  the  development 
of  a  competitive,  nation-wide  tele- 

vision system  will  be  retarded  by 
that  much.  In  any  event  it  seems 
likely  that  a  surplusage  of  appli- 

cants will  make  hearings  necessary 
before  further  grants  can  be  made 
in  the  nation's  major  markets. 

One  of  the  prime  questions  to  be 
settled  is  one  which  contributed 
largely  to  the  freeze  in  the  first 
place — the  effects  of  tropospheric 
interference,  not  taken  into  con- 

sideration in  existing  standards. 
The  decision  on  this  point  will 
affect  the  separations  to  be  pro- 

vided between  co-channel  and  ad- 
jacent-channel stations,  and,  there- 

(Continued  on  Telecasting  54) 
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Barometer  Reading 
(Continued  from  Telecasting  53) 

fore,  the  number  of  stations  that 
can  be  accommodated. 

The  tropospheric  problem  was 
recognized  after  FCC  had  solved 
another  interference  problem  by 
eliminating  the  sharing  of  televi- 

sion channels  by  non-broadcast 
services.  To  accommodate  the  non- 
broadcast  services  thus  displaced, 
FCC  deleted  TV  Channel  1. 

This  plan  was  made  final  on  May 
6,  1948.  At  the  same  time  FCC 
came  out  with  a  proposed  new  allo- 

cations plan  based  on  12  instead  of 
the  former  13  channels  and  yet  pro- 

viding for  twice  as  many  stations 
in  three  times  as  many  cities  as  the 
old  plan. 

Hearings  on  this  new  allocation 
were  started  in  late  June  1948. 
These  sessions,  continuing  over 
some  four  weeks,  raised  serious 
questions  as  to  tropospheric  effects 
and  such  related  subjects  as  direc- 

tional antennas,  antenna  heights 
and  powers.  FCC  therefore  called 
an  FCC-industry  engineering  con- 

ference to  start  Sept.  13,  1948,  to 
consider: 

1.  Whether  FCC  should  initiate 
proceedings  to  revise  the  television 
allocation  rules  and  standards  prior 
to  a  final  decision  on  the  reallocation 
plan  then  under  consideration; 

2.  If  standards  were  to  be  revised, 
what  policy  should  be  adopted  with 
respect  to  pending  applications; 

3.  What  procedures  should  be 
adopted  in  order  that  revised  stand- 

ards might  be  based  on  the  best  avail- 
able engineering  information. 

This  conference,  held  Sept.  13-14, 
led  to  a  series  of  highly  technical 
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sessions  Nov.  30  and  Dec.  1-2,  1948. 
These  resulted  in  formation  of  the 
so-called  ad  hoc  committee  whose 
compilation  and  evaluation  of  per- 

tinent data  were  used  largely  by 
FCC  in  its  now-pending  proposal 
for  revised  standards. 

Meanwhile,  the  freeze  was  or- 
dered into  effect  on  Sept.  80,  1948. 

Ten  days  earlier,  the  question  of 
opening  the  UHF  had  been  can- 

vassed in  a  four-day  hearing  which 
produced  (1)  broad  agreement  that 
the  470-890  mc  area  should  be 
opened,  and  (2)  divergent  views  on 
how  this  expansion  should  be  ac- 

complished. The  questions  involved 
in  this  hearing,  although  it  was  a 
separate  proceeding,  inevitably  be- 

came entwined  with  those  involved 
in  the  VHP  freeze. 

Plan  Withdrawn 

In  setting  up  the  current  overall 
proceeding,  FCC  resolved  to  make 
a  fresh  start.  The  May  1948  allo- 

cation plan,  which  had  been  the 
subject  of  weeks  of  hearings,  was 
withdrawn  and  the  industry  was  re- 

quired to  file  new  notices  to  be 
eligible  to  participate. 

The  color  question  was  here  in- 
jected for  the  first  time  since  the 

1946-47  hearings  on  the  CBS  color 
proposal  ended  in  a  decision  that 
color  was  not  yet  ripe. 

The  allocation  currently  in  effect 
is  premised  on  150  miles  separation 
between  stations  on  the  same  chan- 

nel and  75  between  those  on  adja- 
cent channels,  but  in  many  cases  it 

falls  far  short  of  these  goals.  Based 
on  the  ad  hoc  committee's  data,  the 
proposal  now  awaiting  hearings 
would  extend  these  spacings  to  220 
and  110  miles,  respectively. 

This  proposal,  however,  does  not 
require  the  use  of  either  syn- 

chronous or  offset-carrier  opera- 
tions, which  proponents  contend 

will  curtail  the  venetian-blind 
effects  of  co-channel  interference 
to  a  point  where  the  old  150-mile 
separation  standard  could  be  fol- 

lowed. The  desirability  of  requir- 
ing such  operations,  which  FCC's 

present  proposal  would  only  "en- 
courage," is  among  the  subjects  due 

for  airing  before  the  proceeding  is 
over. 

Spectrum  Allocation 
Meanwhile,  there  remains  a 

widespread  feeling  that  television's 
prime  problem — inadequate  spec- 

trum space — could  be  largely  over- 
come by  assigning  to  video  some 

of  the  unused  or  little  used  fre- 
quencies allotted  to  government 

services. 
Efforts  have  been  made  inter- 

mittently to  secure  such  space, 
preferably  adjacent  to  the  VHF 
television  bands.  The  military  and 
other  government  agencies  thus  far 
have  resisted  successfully,  not 
yielding  to  industry  argument  that 
government's  right  to  reclaim  use 
of  frequencies  in  time  of  national 
emergency  is  established  by  law. 

The  subject  of  government  use 
of  frequencies  is  currently  under 
study  in  both  houses  of  Congress. 
A  Senate  Interstate  and  Foreign 
Commerce  Subcommittee,  headed 
by   Sen.   E.   W.   McFarland  (D- 

Ariz.),  is  looking  into  the  question 
as  part  of  a  broad  communications 
probe.  In  the  House,  the  Sadowski 
Bill  (HR-6949)  focuses  attention 
on  the  subject  via  its  proposal  to 
establish  a  Frequency  Control 
Board  which  would  allocate  between 
government  and  nongovernment 
agencies  and  also  make  nongovern- 

ment assignments. 

COLOR  READY? 

RMA,  'Coronet'  Say  No 
IF  COLOR  television  standards 
were  adopted  now  and  proved  un- 

satisfactory, it  would  be  impossible 

to  change  them  "without  involv- 
ing obsolescence  of  every  piece  of 

transmitting  equipment  and  every 

set  then  in  existence,"  RMA  as- 
serts in  a  brochure,  "Is  Color  Tele- 
vision Ready  for  the  Home?",  pub- lished last  week. 

"When  standards  are  set  all  fu- 
ture improvements  must  be  within 

the  framework  of  those  standards," 
says  RMA,  which  opposes  imme- 

diate approval  of  color  and  has 
set  up  a  National  Television  Sys- 

tem Committee  to  work  out  and 
recommend  color  standards. 

The  booklet  discusses  the  rival 
RCA,  CBS,  and  CTI  color  television 
systems  and  FCC's  current  color 
proceeding.  It  contends  that  not 
all  telecasts  will  be  in  color  even 
when  color  TV  is  approved,  and 
that  not  all  new  receivers  will  be 
equipped  to  receive  in  color,  be- 

cause of  the  cost  factor. 
Meanwhile,  an  article  in  the  Feb- 

ruary Coronet  entitled  "How  Much 
Bunk  in  Color  Television?"  con- 

tends color  TV  is  not  ready  and 
should  not  be  offered  commercially 
until  "actually  perfected."  The 
article,  by  John  L.  Springer,  quotes 
"the  experts"  as  saying  color  TV 
is  not  just  around  the  corner  and 
warns  that  "a  debacle"  would  re- 

sult from  premature  approval. 

MOCK  TV  set,  on  which  spots  and 
shows  can  be  previewed  by  the  Ed- 

ward Petry  Co.,  national  station  rep- 
resentative, was  introduced  to  Chi- 

cago agency  people  at  the  firm's television  room  preview  [Telecast- 
ing, Jan.  30].  In  this  group  are 

(I  to  r):  J.  Ralston  Fishburn,  Petry 
Television  staff,  explaining  the  de- 

vice's operation;  Howard  Ketting, 
vice  president,  Ruthrauff  &  Ryan; 
William  Weddell,  radio  manager,  Leo 
Burnett;  Don  Calvin,  account  execu- 

tive, Leo  Burnett. 

OTHER  Petry  partygoers  included  (I  to  r):  Keith  Kiggins,  Petry-TV;  Ed  Fitz- 
gerald,  timebuyer,   J.   Walter  Thompson;   Bill   Condon,   timebuyer.  Wade 

Advertising;  Richard  Montgomery,  account  executive,  Compton  Advertising; 
Edward  Voynow,  Petry  Chicago  vice  president. 

THESE  Radio  Rowers  were  among 
those  attending  the  Petry  preview. 
They  included  (I  to  r):  Norman  Hayne, 
radio  director,  Ruthrauff  &  Ryan; 
Milton  Blink,  vice  president.  Stand- 

ard Radio  Transcription  Service;  Paul 
Schlesinger,  timebuyer,  Tatham-  . 
Laird;  C.  C.  Tucker,  vice  president, 
R.  J.  Potts-Calkins  &  Holden,  Kansas 

City,  Mo. 
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en  ickejand  Felix 

were  onr  leading 

"Tf  
stars... 

Those  celebrated  "movie  actors" — 

Mickey  Mouse  and  Felix  the  Cat — were 

pioneer  helpers  in  television  research 

No.  1  in  a  Series  Tracing  the  High 

Points  in  Television  History 

Photos  from  the  historical  collection  of  RCA 

•  Strange  though  it  may  seem,  a  pair  of  toy  figures  had  a  lot 

to  do  with  television  as  you  now  enjoy  it !  As  "stand-ins"  during 

[,!  television's  early  days,  Mickey  and  Felix  helped  RCA  scientists 
jjiand  engineers  gather  priceless  information. 

Choice  of  this  pair  was  no  accident.  Their  crisply  modelled 

Ji  black-and-white  bodies  were  an  ideal  target  for  primitive  tele- 
f|  vision  cameras.  The  sharp  contrast  they  provided  was  easy  to 

observe  on  experimental  kinescope  "picture  tubes." 
Would  living  actors  have  done  as  well?  No,  for  what  RCA  scien- 

tists were  studying  was  the  eflFect  of  changes  in  instruments  and 
telecasting  techniques.  With  living  actors  it  could  never  have  been 
absolutely  certain  that  an  improvement  in  the  televised  image  came 

The  iconoscope,  electronic  "eye"  of  television,  invented  by  Dr.  V.  K. 
Zworykin,  of  RCA  Laboratories. 

Felix  the  Cat  and  Mickey  Mouse  were,  during  televisions  experimental 

period  in  the  'Twenties  and  'Thirties,  the  most  frequently  televised  actors 
on  the  air.  Using  them  as  "stand-ins,"  RCA  engineers  and  scientists 
gathered  basic  data  on  instruments  and  techniques. 

from  an  improvement  in  equipment  and  techniques— or  from  some 

unnoticed  change  in  an  actor's  appearance,  clothing,  make-up. 
Mickey  and  Felix  provided  a  "constant,"  an  unchanging  target which  led  to  more  exact  information  about  television. 

Problem  after  problem  was  met  by  RCA  scientists,  with  the  re- 

sults you  now  enjoy  daily.  For  example:  In  the  "Twenties"  and 
early  "Thirties,"  there  were  still  people  who  argued  for  mechanical 
methods  of  producing  a  television  image,  despite  the  obvious  draw- 

backs of  moving  parts  in  cameras  and  receivers.  Then  Dr.  V.  K. 
Zworykin,  now  of  RCA  Laboratories,  perfected  the  iconoscope,  to 

give  television  cameras  an  all-electronic  "eye"— without  a  single 
moving  part  to  go  wrong.  Today,  this  same  all-electronic  principle 
is  used  in  the  RCA  Image  Orthicon  camera,  the  supersensitive  in- 

strument which  televises  action  in  the  dimmest  light ! 

Also  developed  at  about  this  time,  and  again  by  Dr.  Zworykin, 

was  the  kinescope  tube  whose  face  is  the  "screen"  of  home  television 
receivers.  On  its  fluorescent  coating  an  electron  "gun"— shooting  out 
thousands  of  impulses  a  second  — creates  sharp,  clear  pictures  in 

motion.  Those  who  may  have  seen  NBC's  first  experimental  tele- 
casts will  remember  the  coarseness  of  the  image  produced.  Contrast 

that  with  the  brilliant,  "live"  image  produced  by  the  525-line 
"screen"  on  present  RCA  Victor  television  receivers! 

Credit  RCA  scientists  and  engineers  for  the  many  basic  develop- 
ments and  improvements  which  have  made  television  an  important 

part  of  your  daily  life.  But  don't  forget  Mickey  Mouse  and  Felix. 
They  helped,  too ! 

Radio  Corporation  of  America 
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TV FEATURES 

OF  THE 

MAURER 

16  MM.  CAMERA 

The  Maurer  16  mm.  camera  is  the  answer  to  your 

exacting  TV  production  requirements.  Designed 

specifically  for  professional  use,  it  produces 

steadier,  sharper  and  more  accurately  composed 

pictures  under  all  conditions.  Ease  of  operation, 

combined  with  many  other  unique  features  make 

the  Maurer  Professional  tops  in  performance 

and  dependability. 

The  16  mm.  Camera  Designed 

Specifically  for  Professional  Use! 

For  details  on  these  and  other  exclusive 

Maurer  features,  Write: 

J.  A.  Maurer,  ixc, 

37-01  31st  Street,  Long  Island  City  1,  N.Y. 

In  the  exclusive  Maurer  intermittent 
movement  the  functions  of  the  pull- 

down claw  and  registration  pin  are 
combined,  giving  accurate  registration 
in  old  or  new  film.  Because  it  depends 
to  a  minimum  extent  upon  the  accu- 

racy of  16  mm.  perforations,  this  move- 
ment provides  the  most  accurate  regis- trqttpn  robtqincible. .  _ 

The  unique  Maurer  focusing  system 
provides  full  field  composition  through 
the  taking  lens.  The  image  seen  through 
the  clear  glass  reticle  permits  the  great- 

est magnification  ever  obtained  in  a 
motion  picture  camera  for  critical  fo- 

cusing, therefore  obtaining  the  greatest 

maurer 
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WILTON  GUNZENDORFER,  for- merly general  manager  of  KROW 
Oakland     [Broadcasting,  Jan. 

16],  joins  KYA  San  Francisco  as  sales 
manager. 
CHARLES  F.  MILICI,  DANIEL  J. 
BERNSTEIN  and  JOHN  S.  PALMER 
join  sales  staff  of  WMGM  New  York. 
Mr.  Milici  formerly  was  on  ad  staff 
of  former  New  York  Sun;  Mr.  Bern- 

stein attended  Harvard  Business 
School,  and  Mr.  Palmer  was  in  tele- 

vision packaging  business. 

I  WM.  G.  RAMBEAU  Co.  appointed  na- 
I  tional  representative  for  WLIO  East 
?  Liverpool,  Ohio,  effective  immediately. 

•  ROBERT  M.  DOOLEY,  formrtly  with 
:j  KFAB  and  KOIL  Omaha  and  KFOR 
ij  Lincoln,  .Neb.,  named  national  sales 
I  manager  for  WOW  Inc.    He  will  rep- 
I  resent     WOW-AM-TV     Omaha  and 
:;j  KODY  North  Platte,  Neb.,  all  owned 
(j  by  WOW  Inc. 
;i  JOHN   SCHENK    joins  WMLL(FM) 
!  Evansville,  Ind.,  as  account  executive. 
!  WELLS  ARMER,  formerly  with  KTAR 
\  Phoenix,  Ariz.,  joins  sales  staff  of 
i   KSMO  San  Mateo,  Calif. 

i  ED  FILION,  formerly  with  Pan  Amer- 
j  ican  Airways,  joins  New  York  sales 
li  staff  of  Robert  Meeker  Assoc.,  station 
I  representative. 
ij  JERRY  GLYNN,  former  sales  service 
I  manager  of  WLS  Chicago,  will  join 
!(  Walker  Co.,  station  representative,  as 
II  Chicago  manager,  Feb.  13,  replacing 
I  WILLIAM  LEE,  who  will  join  Katz 
I  Agency,  representative  firm,  as  radio 
i  salesman.    Mr.  Lee  will  be  assigned 
ij  to  Chicago  office  of  Katz. 
!   ARTHUR  DURAM,   sales  promotion 
1  manager  for  CBS-TV  since  Jan.  1949, 

named  network's  television  market  re- 
search counsel.     He  will  be  respon- 

I  sible  for  delivering  major  presenta- tions and  for  liaison  between  research 
department  and  CBS-TV  salesmen.  He 
went  to  CBS  television  in  1949  from 
WBBM  (CBS)  Chicago,  where  he  was 
sales  promotion  maijager.  Previously 
he  was  with  O'Brien  &  Dorrance,  New 
York,  as  copywriter  and  contact  and 
with  Hillman  Publications  as  promo- 

;    tion  manager. 
FRED  ELLIOTT,  formerly  of  conti- 

nuity department  of  WKRT  Cortland, 
N.  Y.,  transfers  to  station's  sales  staff. 
JACK  COSGROVE,  formerly  with  sales 
staffs  of  woe  Davenport,  Iowa,  WJMS 
Ironwood,  Mich.,  WATW  Ashland, 
Wis.,  and  most  recently  with  WEBC 
Duluth,  Minn.,  appointed  sales  man- 

ager of  WEBC. 
HARRY  T.  GOERGER  has  heen  ap- 

pointed executive  assistant  to  Row- 
land Guilford,  sales  manager  for  New 

York  sales  office  of  Allen  B.  DuMont 
Labs.  Inc.  Mr.  Goerger  was  formerly 
assistant  district  manager  for  the  New 
York  area  of  Ford  Motor  Co.,  having 
been  with  that  organization  17  years. 

FRANK  S.  BLAIR,  former  general 
manager  of  WSCR  Scranton,  Pa.,  joins 
WQAN-AM-FM  same  city,  as  com- 

mercial manager.  He  was  most  re- 
cently with  WARL  Arlington,  Va.,  and 

previously  had  been  with  WOL  Wash- 
ington. 
JOE  BOLLES,  program  director  for 
WKRC-TV  Cincinnati,  named  sales 
executive  for  station. 
RICHARD  HASBROOK,  manager  of 
Los  Angeles  office  of  Avery-Knodel 
Inc.,  elected  chairman  of  Los  Angeles 
Chapter,  National  Assn.  of  Radio  Rep- 
resentatives. 
THOMAS  F.  FLANAGAN,  managing 
director  of  National  Assn.  of  Radio 
Station  Representatives,  elected  life 
trustee  of  Trinity  College,  Hartford, 
Conn. 

JACK  TIPTON  and  JOHN  McENIRY, 
salesmen  for  KLZ  Denver,  join  night- 

time faculty  of  U.  of  Denver  radio 
school. 

ZELON  H.  WHITE,  commercial  man- 
ager of  KSUE  Susanville,  Calif.,  ap- 

pointed chairman  of  National  Foun- 
dation for  Infantile  Paralysis  for  Las- 

sen County,  Calif. 
ADAM  J.  YOUNG  Jr.  Inc.  appointed 
national  advertising  representative  for 
Midnight  Sun  Broadcasting  Co.  sta- 

tions, KFAR  Fairbanks  and  KENI 
Anchorage,  both  Alaska.  Firm  will 
represent  stations  throughout  U.  S. 
excepting  Pacific  Coast  states  where 
stations  continue  to  operate  their  own 
office  in  Seattle,  headed  by  GIL  WEL- 

LINGTON, national  advertising  man- 
ager. 

Advertisement 

'KORN  KOBBLERS' 
Old  Judge  Buys  Ziv  Show 

SALE  of  Korn  Kobblers  Show  to 
Old  Judge  Coffee  Co.  (product  of 
David  Evans  Coffee  Co.,  St.  Louis) 
was  announced  last  week  by  the 
Frederic  W.  Ziv  Co.,  producer  of 
transcribed  programs.  Korn  Kob- 
blers,  featuring  novelty  and  dance 
music  on  washboard,  tin  can,  wash- 
tub,  etc.,  was  purchased  by  Old 
Judge  Coffee  for  12  markets  in 
Illinois,  Indiana  and  Kentucky. 

Also  announced  is  the  leasing  of 
Ziv-produced  Guy  Lombardo  Show 
by  Andrea  Television  in  coopera- 

tion with  its  Cincinnati  distributor, 
Johnson  Electric  Supply  Co.,  to  sell 
television  sets  via  radio.  Program 
was  initiated  on  WCPO  Cincinnati 
Jan.  29.  Some  81  store  owners 
attended  a  "kick-off"  sales  meeting 
at  the  Hotel  Terrace  Plaza  spon- 

sored by  Haehnle  Advertising 
Agency  for  Andrea  retailers  in  co- 

operation with  Joseph  Kotler,  Ziv 
account  executive. 

ABC  Bride  and  Groom  show  moves  to 
new  3:00-3:20  p.m.  (PST)  time  slot, 
Monday  through  Friday.  Program  has 
taken  new  quarters  at  Lido  Room  of 
Hollywood  Knickerbocker  Hotel. 

From  where  I  sit 

j6y  Joe  Marsh 

Give  Us  Back 

Our  Sidewalks,  Slim! 

/  wrote  that  over  an  article  in  our 

newspaper  last  week,  but  I  didn't  like 
doing  it.  After  all,  the  man  it  was 

aimed  at — Slim  Henderson — is  a 

good  friend  of  mine. 

Slim  came  into  quite  a  wincifaU  last 

month,  and  bought  the  old  Clarke 

place.  The  deed  gave  him  title  to  all 

the  land — right  down  to  the  street. 

Then  Slim  started  to  take  up  the  side- 
walk to  make  his  lawn  look  better. 

/  felt  it  wasn't  fair  to  the  town  and 
said  so  in  my  article.  Next  morning 

Slim  comes  around  and  wants  to 

know  what  I  mean — getting  folks  riled 

against  him.  I  felt  ornery  myself,  and 

we  had  quite  a  set-to  over  the  whole 
business. 

From  where  I  sit,  that  was  foolish. 

Once  we'd  cooled  off  (over  lunch  and 

a  bottle  of  beer  at  Andy's  Tavern), 
Slim  decided  the  sidewalks  should  stay 

— for  the  common  good  and  I  prom- 

ised next  time  I'd  take  a  good  look  at 

the  other  fellow's  point  of  view  before 
writing  any  articles  about  him! 
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how  big  can  a 

5,000  watt er  be? 

Plenty  big... if  the 

station  has  one  of  the 

half-dozen  best  frequencies 

in  U.  S.  radio. 

that's  WMT  —  600  k.c. 

Plenty  big... when  ground 

conductivity  and  freq. 

combine  to  push  the 

2.5  mv,  line  way  out 

that's  WMT  —  with  a  2.5  mv. 

contour  of  19,100  sq.  mi. 

Plenty  big. . .when  there 

are  people  living  in  all 

those  square  miles 

that's  WMTland  —  a  "city"  the 
size  of  Washington,  D.  C. , 

spread  out  oyer  the  richest 
land  in  the  world 

WMT  adds  up  to  the  kind  of 

a  station  an  advertiser 

needs  to  cover  Eastern  Iowa 

economically ! 

.     The  Katz  man  uill  provide  full  details.  . 

WMT 

CEDAR  RAPIDS 
5000  Watts  600  K.C.  Day  &  Night 

BASIC        COLUMBIA  NETWORK 

lliillllli 

BILL  TOMPKINS,  former  head  of news  department  of  WROW  Al- 
bany, N.  Y.,  appointed  head  of 

news  bureau  of  KXYZ  Houston,  Tex. 
REUBEN  A.  HALL,  new  to  radio,  ap- 

pointed farm  director  of  KSMN  Mason 
City,  Iowa.  He  was 
1st  Army  staff  offi- cer for  food  and 

agriculture  in  Eu- 
rope during  the 

war  and  was  at- 
tached to  supreme 

headquarters,  work- 
ing in  food  and 

agriculture  depart- ment of  military 

government  in  Ger- many until  1946. 
DALTON  HILLE, 
one-time  program 
director  of  WLOK  Lima,  Ohio,  joins 
WKBZ    Muskegon,    Mich.,    as  news 
editor. 

A.  R.  KEMP  appointed  supervisor  of 
national  farm  broadcast  service  of 
Canadian  Broadcasting  Corp.,  To- 

ronto. A.  K.  MORROW,  formerly  of 
CFCY  Charlottetown,  P.  E.  I.,  named 
assistant  supervisor.  J.  W.  R.  GRA- 

HAM succeeds  Mr.  Morrow  as  farm 
broadcast  commentator  for  the  CBC 
Maritimes  region  at  CBH  Halifax. 
Mr.  Kemp  joined  CBC  in  194.3  as  com- 

mentator and  has  been  assistant  su- 
pervisor of  department  since  1945. 

LANDON  YOUNG,  former  commenta- 
tor and  public  relations  field  man  for 

KPRO-AM-FM  Riverside,  KROP 
Brawley,  KREO  Indio  and  KUCB 
Blythe,  all  California,  joins  WILS 
Lansing,  Mich.,  as  local  commentator. 

LARRY  RAY,  former  sports  broad- 
caster for  KCKN  Kansas  City,  Kan., 

joins  WHB  Kansas  City,  Mo.,  as  sports 
director. 

MARION  DEL  VECCHIO,  former  news 
editor  at  WTRP  Bellaire,  Ohio,  joins 
news  staff  of  WCUE  Akron,  Ohio. 
GENE  DAVIS,  former  sportscaster  for 
WOSU  Columbus,  appointed  head  of 
sports  department  of  WCUE. 
LOWELL  THOMAS,  CBS  newscaster, 
and  his  son,  LOWELL  THOMAS  Jr., 
have  written  series,  "Out  of  This 
World:  A  Journey  to  Lhasa,"  for  Col- 

lier's magazine.  Series  is  based  on 
their  recent  trip  to  Tibet. 

JACK  TIMMONS,  former  farm  direc- 
tor for  KLEE  Houston,  named  farm 

director  for  KTBS  Shreveport,  La. 

STAN  CRAFT,  news  editor  for  KXRO 
Aberdeen,  Wash.,  chosen  man  of  the 
year  by  Aberdeen  Chamber  of  Com- merce. 

NED  CALMER,  member  of  staff  of 
CBS  World  News  Roundup,  is  the  au- 
"thor  of  a  novel.  The  Strange  Land,  to 
be  published  by  Scribners  today  (Feb. 
6). 

JOHN  THOMPSON,  manager  of  news 
and  public  affairs  at  KNBC  San  Fran- 

cisco, reappointed  instructor  for  In- 
stitute of  Journalistic  Studies  at  Stan- 

ford U.  for  third  year.  He  will  con- 
duct courses  in  radio  news  writing  and 

editing.  He  also  is  on  journalism  fac- 
ulty of  U.  of  California. 

FRANK  ALLAN,  news  editor  and  disc 
jockey  for  KECK  Odessa,  Tex.,  is  the 
father  of  a  girl. 

On  All  Accounts 

(Continued  from  jjage  30) 

Angeles  with  plans  to  expand  into 
regional  television  within  the  next 
few  months. 

In  addition,  10  other  agency 
clients  are  planning  to  go  into  ra- 

dio and  television  soon. 
Don  Lauritzen  has  been  faithful 

to  Los  Angeles  ever  since  he  was 
born  there  in  1914.  Following  in 
the  footsteps  of  an  older  brother,  he 
took  up  art  work  at  Wiggins  Trade 
School  for  two  years  following  high 
school  graduation.  For  the  next 
few  years  he  worked  with  Pico 
Sign  Co.,  did  free-lance  art  work 
and  photography.  In  1937  he  joined 
Pacific  Outdoor  Adv.  Co.  first  do- 

ing photographic  work  and  later 
becoming  merchandising  manager. 

Two  weeks  after  entrance  of  the 
United  States  into  the  war  in  1941 
he  joined  civilian  ranks  at  Todd 
Shipyards,  San  Pedro,  Calif.,  as 
supervisor  in  Navy  materials, 
where  he  remained  the  next  four 

years. 
Present  Firm  Organized 

His  next  step  upon  leaving  there 
was  to  form  his  present  partner- 

ship. 

Rockett-Lauritzen  recently 
opened  a  Pasadena  office  and  has 
further  plans  to  expand  its  opera- 

tion. Future  plans  also  include 
going  into  packaging  of  television shows. 
Don  formed  another,  but  less- 

hasty  partnership  in  1939  when  he 
married  Margaret  Cooper,  whom 
he  had  known  for  11  years.  Addi- 

tions to  their  West  Los  Angeles 
staff  include  Donald  Ross,  9;  Rob- 

ert Dillon,  7;  Christina,  5. 
Don's  spare  time  is  taken  up 

with  building  and  sailing  small 
sailboats.  He  and  Bob  Rockett 
claim  the  building  of  the  first  plas- 

tic sailboat  in  that  area. 
In  the  realm  of  clubs,  Don  is  a 

member  of  Academy  of  Television Arts  &  Sciences. 

DISABLED  VETS 

Urged  To  Buy  Radio  Time 

SUGGESTION  that  Disabled 
American  Veterans  Service  Foun- 

dation, New  York,  buy  radio  time 
just  as  it  is  buying  full-page  news- 

paper and  magazine  space,  has 
been  made  to  the  foundation  in  con- 

nection with  its  request  for  free facilities. 

Promoting  its  third  annual  $100,- 
000  prize  contest,  the  foundation 
sent  a  form  letter  to  disc  jockeys 
asking  them  to  carry  announce- 

ments "as  a  public  service."  Two announcements  were  enclosed  with 

suggestion  that  they  be  used  "as 
fi-equently  as  possible." 

M^j.  Gen.  Irving  J.  Phillipson, 
Ret.,  chairman  of  the  foundation's 
finance  and  budget  committee,  con- 

cludes his  letter  as  follows:  "We 
earnestly  hope  we  may  have  your 
continued,  wholehearted  coopera- 

tion in  this  vital  work  on  behalf  of 

America's  war-disabled  veterans." 
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FCC  POLICY 

Hearings  Are  Postponed 

ACTING  on  requests  of  industry 

[for  sufficient  time  to  prepare  for 
iFCC's  "uniform  policy"  hearing — 
iat  which  licensee-eligibility  of  vio- 

lators of  U.  S.  laws  other  than  the 

; Communications  Act  will  be  con- 

Isidered  and  reviewed — the  Com- 
■mission  last  week  postponed  the 

Iproceeding  until  April  24.  Hear- 
ling  was  to  commence  Feb.  13 
•[Broadcasting,  Jan.  30]. 
!  The  Commission  also  postponed 
[its  deadline  for  filing  of  briefs  and 
I  appearances  from  Feb.  6  to  April 
1 10.  The  proceeding  was  announced 
Iby  FCC  only  a  fortnight  ago  and, 
las  was  pointed  out  by  petitioners 
Ifor  extension,  less  than  two  weeks 
was  allowed  to  prospective  partici- 
i  pants  to  prepare  for  the  case, 
! which  has  wide  implications.  Some 
noted  FCC  apparently  had  been 

I  preparing  for  at  least  a  year. 
'  FCCs  effort  to  secure  uniform 
procedure  for  handling  applica- 

tions of  those  involved  in  civil  and 
{criminal  proceedings   outside  the 
'  jurisdiction  of  the  Communications 
jAct  stems  from  a  1948  Supreme 
Court  decision  holding  the  major 
'motion  picture  producers  to  be  in 
violation  of  anti-trust  laws.  Action 
jon  about  a  dozen  broadcast  appli- 
cations  has  been  held  up  because 

\  applicants  or  licensees  were  found 

J '  by  a  federal  court  to  have  violated r!u.  S.  laws  on  monopoly,  restraint 
jof  trade,  unfair  competition  and 
lithe  like. 

j  In  substance,  FCC  wishes  to  de- 
Itermine  what  violations  or  charges 
■  it  might  or  is  authorized  to  con- 
'  sider  in  its  license  procedures,  and, 

' !  how  far  such  consideration  should 
i  i  extend. 
!i!    NAB  told  the  Commission  that 
I I  its  general  counsel,  Don  Petty, 
i !  would  participate.    In  requesting 
i  postponement  of  the  hearing,  NAB 
noted  the  "difficult  and  important 

;  legal  issues  raised."  Among  others 
I  filing  requests  and  comments  were 
;  Loew's    Inc.;    20th  Century-Fox 
■  Film  Corp. ;  Welch,  Mott  &  Mor- 

gan, Washington  radio  law  firm ; 
!  and  Ralph  Walker,  Washington  ra- 
il dio  attorney,  individually,  and  on 

!j  behalf  of  WKY  Oklahoma  City, 
■  WNAO  Raleigh,  N.  C,  and  Yankee 

i '  Network. 

IBENJAMIN  DARROW 

'School  of  Air'  Founder  Dies 

j  BENJAMIN  DARROW,  60,  f ound- 
per  of  the  country's  first  School  of 
\\the  Air  on  WLS  Chicago  in  1924, 
I  died  in  Columbus,  Ohio,  Jan.  28. 
Public  relations  director  of  The 

!  Ohio  Public  Expenditure  Council 
j  at  the  time  of  his  death,  Mr.  Dar- 
I  row  also  at  one  time  organized  a 
]  school  of  the  air  program  at  WLW 

il  Cincinnati
. 

'    Survivin
g  

are  his  widow,  four 
I  children 

 
and  a  sister.    The  eldest 

son,  Richard  W.,  is  a  director 
 
of 

public  relations
  
for  the  Glenn  L. 

I  Martin  Co.  in  Baltimore
. 
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A  Touch  of  Disney 
IT  starts  about  7  p.m.,  and 
sometimes  sings  until  mid- 

night. A  crooner?  A  bird? 
No,  a  mouse.  KAYL  Storm 
Lake,  Iowa,  reports  that  this 
unique  songster  was  cap- 

tured in  a  Cherokee,  Iowa, 
home  after  some  folks  heard 
what  they  thought  was  a 
bird  singing  in  the  house. 
KAYL  further  reports  that  it 
sounds  exactly  like  a  thrush 
or  canary  and  the  public  has 
been  flocking  in  to  see  it  at 
the  studio.  The  station  made 
a  tape  recording  of  one  of 
"Midnight's"  song  fests  and 
played  it  on  the  Jan.  19  noon 
hour  newscast. 

PULSE  RATINGS 

Top  10  N.  Y.  Shows  Listed 

TOP  TEN  evening  and  daytime 
radio  shows  in  New  York  during 
the  week  of  Jan.  3-9  as  measured 
by  The  Pulse  Inc.  were: 

EVENING 
Average Rating 

Program Jan. Dec. Lux  Radio  Theatre 18.2 19.2 
Jack  Benny 17.9 

21.2 Walter  Winchell 17.7 18.7 Jalent  Scouts 13.7 14.2 
Amos  'n'  Andy 13.5 16.0 
Suspense 12.9 

15.0 
Fibber  McGee  &  Molly 12.7 Crime  Photographer 12.7 11.9 
You  Bet  Your  Life 

12.0 Stop  the  Music 11.7 V2.7 

DAYTIME— 5-A-WEEK Average Rating 

Program Jan. Dec. 
Arthur  Godfrey 9.9 

10.2 Grand  Slam 
8.5 9.1 

Rosemary 8.3 9.1 Aunt  Jenny 8.3 
7.5 Our  Gal  Sunday 

8.3 
7.3 

Big  Sister 
8.2 7.5 Wendy  Warren 8.0 7.5 

Helen  Trent 
8.0 

7.4 Ma  Perkins 
7.9 

7.3 
Young  Dr.  Malone 7.3 6.8 

SATURDAY  &  SUNDAY DAYTIME 
Average Rating 

Program Jan. Dec. The  Shadow 9.5 10.4 
True  Detective  Mysteries 

7.3 
8.0 

Junior  Miss 
7.0 6.5 

NBC  Theatre 6.5 
Grancj  Central  Station 6.3 
Metropolitan  Opera 
Children's  Hour 

6.2 
5.7 

Theatre  of  Today 5.7 
Make  Believe  Ballroom 

(Sat.,  a.m.) 5.6 
Stars  Over  Hollyvirood 5.5 

Sealy  Plans  Radio-TV 
SEALY  Mattresses,  Chicago,  will 
introduce  its  new  orthopedic  mat- 

tress, claimed  to  be  the  only  one  on 
the  market  approved  by  the  Amer- 

ican Medical  Assn.,  in  a  heavy 
national  radio  and  TV  spot  cam- 

paign starting  April  10.  Bulk  of 
advertising  (other  media  will  be 
used)  will  be  used  that  month. 
Spot  announcements  and  station 
breaks  for  AM  will  be  released  to 
29  factories  for  sponsorship  locally. 
Some  of  the  national  business  will 
be  paid  for  by  the  parent  company. 
Agency  is  Olian  Advertising,  Chi- 

cago, and  Jerry  Joss  is  account  ex- ecutive. 

a  s  t  i  n  g 

»»>»»»»»»»»»»»»»»»»»»»»>»»»»»»»»»»»»»»»»»»»»»»»»»»» 

L_.    

He  Fences  In 

All  Types  of  Homes 

His  audience  is  as  wide  as  the  country;  he  appeals  to 
housewives  in  Oregon,  farmers  in  Texas,  laboring  men 
in  Michigan.  Says  Mr.  D.  W.  Thompson,  Secy-Treas. 
of  the  Angelina  County  Lumber  Co.,  Lufkin,  Texas,  to 
Station  KTRE: 

"Mr.  Lewis'  stand  on  old-time  Americanism  is  just  what 
this  company  likes  to  keep  before  the  public.  We  are 
pleased  to  tell  you  that  his  program  has  a  very  wide 
listening  audience  in  all  types  of  homes:  that  is,  among 
the  laboring  class,  as  well  as  among  the  business-men 
and  management,  and  farmers.  Our  company  owns 
forestlands  in  other  counties  .  .  .  and  the  wide  coverage 
afforded  by  KTRE  facilitates  our  taking  to  the  people  a 

very  fine  daily  news  commentary." 
Lively,  stimulating,  widely  followed,  the  Fulton  Lewis,  Jr. 
broadcast  is  currently  sponsored  on  more  than  300  sta- 

tions. It  offers  local  advertisers  the  prestige  of  a  network 
feature,  at  local  time  cost  with  pro-rated  talent  cost. 

Since  there  are  more  than  500  MBS  stations,  there  may  be 

an  opening  in  your  city.  If  you  want  a  ready-made  audience 
for  a  client  (or  yourself),  investigate  now.  Check  your 
local  Mutual  outlet — or  the  Co-operative  Program  De- 

partment, Mutual  Broadcasting  System,  1440  Broad- 
way, NYC  18  (or  Tribune  Tower,  Chicago  11)  . 

«««««««««««««««««««««««««««««««««««««««««««««««««« 
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Contractor  saves  penalty  of  $500 

—  by  investing  $3*84  in  Air  Express 

KLEBAN  NAMED 
Is  Simmonds  &  Simmonds  V.P. 

MONTE  KLEBAN,  former  mem- 
ber of  the  executive  staff  of  KTRH 

Houston,  has  been  named  vice  pres- 
ident in  charge  of  the  new  South- 
west branch  of 

Simmonds  &  Sim- 
monds Inc.,  Phil 

Tobias,  president 
of  the  advertising 

agency,  has  an- nounced. 

Prior  to  serv- 
ing  at  KTRH, 
Mr.  Kleban  was 

program  and  pro- duction manager 
at  WOAI  San 
Antonio.  Mr.  Tobias  announced 
the  opening  of  the  new  office 
to  handle  Southwest  advertisers 
and  to  service  national  accounts 
advertising  in  the  vicinity.  The 
office  is  located  at  533  Fidelity 
Bldg.,  Dallas  2.  Phone  number  is 
Central  8504. 

Mr.  Kleban 

Time  clause  in  housing  project  paving  contract  stood  chance  of  being 
invoked  when  equipment  broke  down  at  5  p.m.  10-lb.  carton  of  replace- 

ment parts  Air  Expressed  from  1200  miles  away.  Delivery  in  8  hours. 
Air  Express  charge  only  $3.84 — and  contractor  completed  job  on  time, 

$3.84  is  small  charge  indeed, 
since  it  covers  door-to-door  service. 
Anytime  delivery,  7  days  a  week,  at 
aU  airport  cities.  This  feature  makes 

the  world's  fastest  shipping  service the  most  convenient  to  use. 

Air  Express  always  goes  by  Sched- 
uled Airlines;  this  means  extra  de- 

pendability, experienced  handling. 
And  shipments  keep  moving  'round the  clock.  Regular  use  of  Air  Express 
keeps  any  business  moving. 

TR  CONTRACTS 

Placed  in  Five  Markets 

CONTRACTS,  including  renewals 
and  first-time  sponsorships,  were 
announced  last  week  by  Transit 
Radio  Inc.  for  five  separate  transit 
markets. 

A  third  successive  renewal  of  TR 
advertising  in  Houston,  Tex.,  for 
Bond  Stores  has  been  placed  by 
Neff-Rogow  Agency,  New  York, 
calling  for  12  announcements  per 
week,  the  firm  said. 

Other  contracts  were: 
Terre  Haute  Brewing  Co.  through 

Pollyea  Agency,  24  announcements  per week  for  52  weeks  at  Flint,  Mich.; 
Bauer  &  Black  Inc.  (BJuejay  products) 
through  Henri,  Hurst  &  McDonald, 
Chicago,  20  announcements  per  week 
for  13  weeks  at  Evansville,  Ind.;  Miles 
Labs.  Inc.  (One-A-Day  Vitamins) 
through  Wade  Advertising,  Chicago,  17 
announcements  per  week  for  26  weeks 
at  St.  Louis.  Renewals  in  Cincinnati 
were  John  Shillito  department  store, 
Biedenbender  Clothing  Co.  and  Cin- cinnati Gardens  Inc.  New  account  is 
Song  Shop,  26  announcements  per week. 

Only  Air  Express  gives  you  all  these  advantages       P.  LORILLARD  CO. 

World's  fastest  shipping  service. 
Special  door-to-door  service  at  no  extra  cost. 
One-carrier  responsibility  all  the  way. 
1150  cities  served  direct  by  air;  air-rail  to  22,000  off-airUne  offices. 
Experienced  Air  Express  has  handled  over  25  million  shipments. 

Because  of  these  advantages,  regular  use  of  Air  Express  pays.  It's  your  best  air shipping  buy.  For  fastest  shipping  action,  phone  Air  Express  Division,  Railway 
Express  Agency.  (Many  low  commodity  rates  in  effect.  Investigate.) 

Rates  include  pick-up  and  delivery  door 
to  door  in  all  principal  towns  and  cities 

A  service  of 
Railway  Express  Agency  and  the 

SCHEDULED  AIRLINES  of  the  U.S. 
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Names  Three  to  Adv.  Dept. 

P.  LORILLARD  CO.,  New  York 
(Old  Gold  cigarettes),  has  ap- 

pointed three  new  executives  to  its 
expanded  advertising  department, 
H.  A.  Kent,  president  of  the  com- 

pany, announced  last  week.  The 
new  executives  are  Fred  G.  Robbe, 
formerly  account  executive  with 
Young  &  Rubicam,  New  York,  as 
assistant  advertising  manager ; 
Claude  W.  Berkley,  previously  with 
the  company's  sales  department,  as 
media  director,  and  George  Whit- 
more,  formerly  business  manager 
of  the  Burke  Bowling  Adams 

Agency,  as  supervisor  of  advertis- ing control  and  analysis. 
The  expansion,  according  to 

Alden  James,  director  of  advertis- 
ing and  public  relations,  resulted 

from  increased  advertising  pro- 
motion, healthy  growth  of  the  com- 
pany's cigarette  brands  and  crea- 

tion of  the  cigar  division. 

'BAD  AXE  BABr 

Song  Heralds  WLEW  Debut 

IN  connection  with  its  scheduled 
opening  next  Saturday  (Feb.  11), 
WLEW  Bad  Axe,  Mich.,  has  had 

published  a  song  titled  "I  Found 
My  Baby  in  Bad  Axe."  With  words by  Chet  Hey  and  music  by  Ted 
Shunk,  the  song  is  printed  in 
standard  size  sheet  music,  brightly 
colored. 

Owned  and  operated  by  the  Sag- 
inaw Broadcasting  Co.,  which  also 

owns  and  operates  WSAM  Sag- 
inaw, WLEW  will  operate  daytime 

on  1540  kc  with  250  w.  Milton 
L.  Greenebaum  is  president  and 
general  manager  of  the  Saginaw 
Broadcastins-  Co. 

TAX-FREE  ISSUE 

WGGG  Asks  Limit  on  WRUF 

CHARGE  that  Florida  stations  en- 
joying tax  support  while  accepting 

advertising  are  unfairly  competing 
with  privately-owned  tax-paying 
stations  is  made  by  WGGG  Gaines- ville. 

WGGG  has  asked  the  Florida 
State  Board  of  Control  to  prevent 
WRUF  Gainesville,  U.  of  Florida 
outlet,  from  competing  with  it  for 
local  advertising,  according  to  an 
Associated  Press  dispatch.  WGGG 
operates  with  250  w  on  1230  kc. 
WRUF  is  a  5  kw  outlet  on  850  kc. 

The  state  board  took  no  imme- 
diate action  on  the  plea  other  than 

to  instruct  the  manager  of  WRUF 
to  defer  efforts  to  sign  broadcast 
rights  for  local  professional  base- 

ball games  until  a  university  com- 
mittee studies  the  situation. 

President  R.  M.  Chamberlin,  of 
WGGG,  said  WRUF  competition 
for  local  advertising  hurt  his  en- 

terprise and  contended  WRUF 
could  operate  without  loss  by  ob- 

taining income  from  national  ad- 
vertisers. Should  WRUF  not  get 

enough  revenue  from  state  appro- 
priation or  national  advertising,  he 

added,  "it  should  at  least  raise  its rates  to  the  average  charged  by 
other  5  kw  stations  instead  of  com- 

peting with  WGGG  at  250  w  rates." Hollis  Pineheart,  member  of  the 
state  board,  said  he  was  inclined 

to  agree  with  Mr.  Chamberlin's proposal  except  that  Gainesville 
merchants  may  be  relying  on 
WRUF's  5  kw  coverage,  according 
to  the  AP  dispatch.  The  topic  will 
be  discussed  by  the  board  Feb.  16 
at  a  Gainesville  meeting. 

It  is  contended  WRUF  along 
with  WJAX  Jacksonville  (city- 
owned)  and  WSUN  St.  Petersburg 
(city-owned)  enjoy  tax  support. 
WGGG  also  points  out  that  pri- 

vately owned  outlets  pay  real 
estate  and  personal  property  taxes 
as  well  as  license  and  other  fees. 

PROMOTION  for  "Children's  Dental 
Health  Day,"  today  (Feb.  6)  was  car- 

ried by  more  than  50  AM  and  FM 
stations  in  New  York  state.  Each 
station  carried  one  special  15-minute 
show  pointing  up  importance  of  day. 
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ISLAND  window,  completely  en- 
cased in  glass  and  "viewable"  from 

all  sides  is  effective  local  promo- 
tion used  by  WENT  Gloversville,  N. 

Y.  Using-  slogan,  "WENT  is  in  the' 
Window,"  station  moved  its  studio 
operation  into  window,  which  belongs 
to  town's  largest  department  store, 
for  Radio  Week.  Complete  studio,  plus 
control  room,  newsroom  and  copy- 
commercial  room,  carried  on  its  ac- 

tivities before  the  public  eye  with  full 
staff  present.  Two  week  promotion 
over  station  preceded  move,  with  slo- 

gan lines  at  bottom  of  newspaper 
promotion  carried  week  before  and 
during  window  operations.  Segments 
of  daily  programming  were  carried 
from  window  with  public  asking 
questions  and  being  shown  intrica- 

cies of  operations  during  off-the-air 
hours. 

WERE  is  There 

PHRASE,  "WE'RE  Cleveland,"  has 
been  used  by  WERE  that  city  since  it 
took  the  air.  Station's  programming 
often  carries  "We're"  tag  line  also,  for 
example:  On-the-spot  news  coverage 
is  tagged,  WERE  There,  and  chil- 

dren's show,  WERE  Pretending. 
Long  Quiz 

QUIZ  show  lasting  20  days  cur- 
rently being  carried  as  part  of  20th 

anniversary  promotion  by  WBTM-AM- 
FM  Danville,  Va.  Ten  prizes  have 
been  donated  to  station  by  local  mer- 

chants. Station  visits  two  stores  per 
day,  shows  merchants'  prizes  and  tells 
them  to  "talk  for  it."  Speeches  are 
recorded  for  judgment  by  panel  of 
judges  at  end  of  month,  with  prizes 
going  to  10  top  winners.  Show  is 
called  Talk  for  It. 

Coverage  Folder 
NAVY,  blue  and  white  folder  sent  to 
trade  by  WBTV  (TV)  Charlotte, 
N.  C,  pictures  map  of  Carolinas.  Flags 
set  up  from  map  carry  quotes  of  view- 

ers who  have  seen  WBTV  from  points 
as  much  as  160  miles  distant.  Line  up 
of  remarks  from  set  owners  in  points 
throughout  the  Carolinas  and  adjoin- 

ing states  complete  folder.  Station 
remarks,  "WBTV  is  providing  satis- 

factory television  service  to  57  Caro- 
lina counties  with  over  3,000,000  pop- 

ulation." 
Katz  for  Women's  Shows 

FOUR-page  booklet  issued  to  trade  by 
Katz  Agency  Inc.,  station  representa- 

tive firm,  summarizes  women's  service 
programs    available    on  participating 

basis  on-  Katz  represented  stations. 
Twenty-three  shows  on  22  stations 
from  Miami,  Fla.,  to  Spokane,  Wash., 
are  included.  Rates,  time  and  other 
pertinent  material  is  incorporated  in 
folder. 

Born  With  Silver  Spoons 

ALL  New  Year's  Day  parents  who 
wrote  to  1847  Rogers  Bros,  and  MBS 
Queen  for  a  Day  show,  substantiating 
their  blessed  event  with  name  of  hos- 

pital and  physician,  are  receiving  spe- 
cial presents  from  company.  Children 

receive  silver  spoons.  Gimmick  re- 
portedly drew  response  from  approxi- 

mately 20%  of  parents  of  children 
born  that  day. 

Trade  Reprint 

HEADING  on  latest  promotion  bulle- 
tin from  WWDC  Washington  an- 

nounces, "WWDC  Turns  'Headlines' 
in  'Buy  Lines'."  Bulletin  deals  with 
reprint  of  success  story  concerning 
Jon  Massey,  Negro  disc  jockey  for 
station.  Pulse  report  on  Mr.  Massey's 
listener  pull  is  recorded. 

Gift  Certificate 
CLIENTS  of  WMAQ  (NBC)  Chicago 
— network,  local  and  spot — last  week 
received  "gift  certificates"  represent- 

ing their  share  in  a  promotional  an- 
nouncement bonus  totalling  $1,004,614 

worth  of  free  time.  Mailed  by  Promo- 
tion Manager  Harold  A.  Smith,  the 

certificates  represented  15,652  promo- 
tions aired  last  year. 

Blue  Promotion 
SOLID  blue  bulletin  promotes  Melody 
Merry -Go-Round  on  WLAW  Law- 

rence, Mass.  Disc  show  was  reviewed 
by  trade  magazine  and  reprint  of  re- 

view appears  on  bulletin  accompanied 
by  picture  of  Bob  Perry,  show's  m.c. 

WORZ's  Sign 
LARGE  neon  sign,  measuring  30  by 
18  feet  and  featuring  thermometer 
six  feet  in  diameter,  is  passed  by  70,- 
000  Floridians  daily.  Sign  was  erected 
by  WORZ  Orlando  and  prominently 
displays  its  call  letters,  dial  position 
and  NBC  affiliation. 

Building  Promotion 

FOR  persons  who  wish  to  watch  con- 
struction on  building  being  erected  by 

Baltimore  Federal  Savings  &  Loan 
Assn.,  Baltimore  firm  has  set  TV  peep- 

holes into  fence  around  excavation.  Be- 
hind each  peephole  is  set  a  wheel  bear- 
ing various  slogans.  Wheel  must  be 

turned    past    these    slogans  before 

viewer  can  see  construction  work.  Loan 
Assn.  sponsored  This  Is  Your  Zoo  on 
WAAM(TV)  that  city,  for  17  weeks, 
stopping  sponsorship  when  its  building 
was  torn  down.  Promotion  for  show, 
still  carried  by  station,  is  seen  on 
wheels. 

Personnel 
JACK  McKENNA,  in  radio  for  more 
than  10  years,  appointed  promotion 
and  program  manager  of  WEBC  Du- 
luth,  Minn.,  replacing  BILL  CONNOR, 
resigned. 

DON  KELLY,  director  of  public  rela- 
tions for  WBBM  Chicago  for  five 

years,  resigns.  Before  joining  WBBM 
he  spent  six  years  with  WLS  Chicago 
as  promotion  and  publicity  director. 
STANLEY  G.  BOYNTON  RADIO 
ADV.,  Boston,  reappointed  to  handle 
advertising  for  WJR  Detroit. 

GEORGE  FIRESTONE  joins  advertis- 
ing and  promotion  staff  at  NBC's  Cen- tral Div.  He  formerly  worked  in  sales 

promotion  for  International  Truck 
Div.  of  Clark  Equipment  Co.,  Battle 
Creek,  Mich. 
WILLIAM  A.  GORMAN,  formerly  with 
Bert  Dunne  Inc.,  and  before  that  with 
Super  Grocers  News  and  Budde  Pub- lications, all  San  Francisco,  joins  KFI 
Los  Angeles  promotion  department. 
He  will  work  on  station's  grocery 
promotions  and  other  merchandising 

projects. 
AL  ALPERSTEIN,  member  of  promo- 

tion staff  of  Pan  American  Broadcast- 
ing, New  York,  is  the  father  of  a  girl, 

Eleanor  Reba. 

M-G-M  ADDITIONS 

36  Subscribe  in  January 

METRO-GOLDWYN-MAYER  Ra- 
dio Attractions  added  36  stations 

to  its  list  of  subscribers  during  the 
first  three  weeks  of  January,  bring- 

ing- to  more  than  150  its  total  sub- 
scriber list.  Announcement  -was 

made  last  -week  by  Bertram  Lebhar 
Jr.,  director  of  WMGM  New  York 
and  head  of  the  recently-created 
transcription  service. 
Among  stations  which  signed 

contracts  in  January  are  three  50 
kw  outlets:  WBAL  Baltimore, 
KABC  San  Antonio  and  KRMG 
Tulsa.  Others  signed  were:  KFBI 
Wichita,  10  kw;  WREN  Topeka, 
5  kw;  KTRI  Sioux  City,  5  kw; 
WJPS  Evansville,  Ind.,  5  kw,  and 
KSO  Des  Moines,  5  kw. 

Seventeen  additional  Intermoun- 
tain  Network  stations  were  signed 
to  take  in  the  entire  network  of  23 
stations.  They  were:  KID  Idaho 
Falls,  KVMV  Twin  Falls,  KFXD 
Nampa,  all  in  Idaho;  KBMY  Bil- 

lings, KRJF  Miles  City,  KMON 
Great  Falls,  KOPR  Butte,  KPRK 
Livingston,  all  in  Montana;  KRAM 
Las  Vegas,  Nev.;  KSUB  Cedar 
City,  and  KSVC  Richfield,  both 
Utah;  KVRS  Rock  Springs,  KSPR 
Casper,  KWYO  Sheridan,  KPOW 
Powell,  KOWB  Laramie,  KOVE 
Lander,  all  in  Wyoming. 

Also  signed:  WVOA  Tucson, 
Ariz.;  WEEK  Peoria,  111.;  KFOR 
Lincoln,  Neb.;  KBON  Omaha,  Neb.; 
WAEB  Allentown,  WCNR  Blooms- 
burg,  WCPA  Clearfield,  WBPZ 
Lock  Haven,  WPPA  Pottsville, 
WBAX  Wilkes-Barre,  WRAK  Wil- 
liamsport,  all  in  Pennsylvania. 

Is  frequency 

important  ? 

you  bet  it  is ! 

...and  it's  doubly  important 
in  radio.  For  example,  WHTN 

has  Huntington's  most  favor- able frequency  (800  kc.)  and 

is  Huntington's  only  clear 
channel  station.  That  gives 

WHTN  the  best .5  mv/m  con- 
tour of  any  station  in  town, 

regardless  of  power,  plus  a 

clear,  strong  signal  that 
reaches  the  homes  of  over 

100,000  families.  Add  to  this 
an  FM  bonus  on  WHTN-FM, 
most  powerful  FM  station  in 
the  Central  Ohio  Valley,  and 

you've  got  a  low-cost,  high 
power  medium  for  tapping 

the  gold  in  these  hills.  Take  a 
look  at  the  Huntington  Market 
. . .  then  make  up  your  mind 
to  get  your  share  by  using 

WHTN  and  WHTN-FM. 
THE  POPULAR  STATION 

800  KC    W     W      ■       1       II     ̂   1(105  MC 
S3, 000  WATTS 

HUNTINGTON,  W.  VA. 

For  availabilities,  rates  and 
other  information,  wire,  write 

or  phone 
PACE-WILES,  INC., 

Advertising 

Huntington,  West  Virginia 

National  Representatives 

CpMING— 

THE  GREATEST  ADVANCEMENT 

IN  FIVE  KILOWATT  TRANSMIT- 

TERS SINCE  THE  AIRCDDLED 

TUBE. 

SEE  FEB. .  13.  BRO  A  DC  ASTI N G 
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Whether  on  ground  level  or  high 
above  sireet  level  on  fop  of  tall 

skyscrapers,  BDN'S  expertly trained  field  force  will  erect  your 
TV,  FM  or  AhA  antenna  and  tower 
quickly  and  safely. 

^  Erections  completed  when  prom- 
ised—no matter  how  difficult  the 

job 
^  Perfect  erection  and  operation 

guaranteed  upon  completion 

0  Complete  liability  insurance 
carried 

8  2  W.  WASHINGTON  ST. 
CHICAGO   2,  ILL. 

Page  96    •     February  6,  1950 

Respects 
(Continued  from  page  32) 

populace  and  the  wooing  of  his 
childhood  sweetheart,  Mary  Jane 
Nelson.  Living  there  with  his  fam- 

ily, he  got  a  statistical  job  with 
General  Mills  when  his  uncle  sold 
the  firm  a  flour  mill.  The  uncle  is 
still  suspected  of  putting  a  clause 
in  the  sale  contract  which  called  for 

a  job  for  his  favorite  nephew.  Be- 
tween then  (1929)  and  now,  Lowry 

Crites  rose  from  statistical  clerk  to 
media  director  in  1942  and  to  Mr. 
Gale's  administrative  assistant  in 
1947. 

"Best  work  I  ever  did,  though, 

was  marry  that  Nelson  gal,"  he 
says.  They  wei-e  wed  May  23,  1931 
in  Oklahoma  City,  where  the  bride- 

groom -was  working  as  assistant  to 

the  comptroller  of  GM's  south- western division,  which  covered 
Oklahoma,  Texas,  Arkansas  and 
New  Mexico. 

Resigning  this  post  to  become 
sales  manager  for  GM's  bulk  prod- 

ucts— flour  and  feed — he  was  re- 
assigned in  1935  to  the  deeper 

south,  and  went  to  Atlanta  as 
comptroller  of  the  southeastern  di- 

vision. In  1940,  Mr.  Crites  steamed 
northward  to  Minneapolis  head- 

quarters, where  he  progressed  from 
comptroller  of  advertising  to  his 
present  post. 

For  several  years  now,  he  has 
had  direct  charge  of  the  premium 
division,  accounting  and  all  media. 
Until  a  year  ago,  he  also  headed 
the  motion  picture  unit,  which  was 
then  separated  from  other  media. 
General  Mills  produces  numerous 
institutional  and  still  films. 

Screens  Prize  Ideas 

Premium  activity  is  one  of  the 
firm's  major  projects,  as  General 
Mills  has  pioneered  in  offering 
Buck  Rogers  rings  and  the  like  to 
children  with  a  voracious  appetite 
for  Wheaties.  Eighty  percent  of 
the  premium  ideas,  however,  are 
submitted  by  the  firm's  agencies — 
Knox-Reeves,  Minneapolis;  Dancer- 
Fitzgerald -Sample,  and  BBDO, 
both  New  York,  and  Tatham-Laird, 
Chicago.  Mr.  Crites  screens  all 
prize  suggestions  submitted  by  pri- 

vate persons.  One  man  from  each 
agency  works  with  him  in  selecting 
between  40  and  50  kinds  of  mer- 

chandise offers  each  year. 
Because  his  duties  are  manifold, 

and  because  the  theme  of  the  en- 
tire corporation  is  teamwork,  Mr. 

Crites'  functions  are  broad  and 
lack  specific  definition.  One  re- 

sponsibility, however,  is  coordina- 
tion of  policies  and  activities 

among  the  agencies.  He  also  estab- 
lishes procedure  in  getting  Gen- 

eral Mills  time  and  space  fran- chises. 

As  media  director,  he  supervises 
radio  and  television.  The  talent  or 
creative  aspects  are  handled  sep- 

arately. The  most  advertised  of 
the  company's  products  are  17  in 
the  grocery  line  and  five  among 
mechanical  appliances.  Advertis- 

ing on  these  represents  about  95% 
of  the  total  ad  budget  per  year,  al- 

though several  hundred  other  prod- 

ucts are  manufactured  by  the 
milling  firm,  including  feeds,  flours 
and  special  items. 

Between  40  and  45%  of  the  1949 
advertising  budget — some  $6  mil- 

lion— went  to  radio,  with  about  5% 
additional  for  television.  At  this 
point,  the  only  TV  investment  is 
The  Lone  Ranger  on  ABC-TV  and 
a  few  scattered  spots  around  the 
country.  AM  shows  include  To- 

day's Children  and  Light  of  the 
World  on  NBC,  and  The  Lone 
Ranger,  Jack  Armstrong,  Modern 
Romances,  Betty  Crocker, .  and 
Breakfast  Chib  on  ABC.  For  the 
fourth  consecutive  year,  General 
Mills  was  the  highest  single  ABC 
advertiser  in  1949.  Happy  about 
the  way  televiewers  are  reacting  to 

The  Lone  Ranger,  Mr.  Crites'  only 
comment  about  TV  is  "I  kinda  like 

it." 

Prevents  Overlapping  Duties 

Working  for  maximum  coordina- 
tion as  a  member  of  a  large  team, 

he  confesses  his  main  administra- 
tive problem  is  stepping  in  where 

agency  duties  overlap.  He  presents 
to  each  agency  his  suggestions  and 
ideas  after  checking  closely  with 
other  top-echelon  GM  men.  Acting 
as  a  liaison  "between  different 
members  of  the  same  family,"  he 
sees  that  agencies  get  statistical 
information  on  sales  and  returns 
as  soon  as  the  parent  company. 
Agency  executives,  rather  than, 
taking  cues  from  him  directly,  get 
enough  basic  data  to  work  on  their 
own.  He  accepts  agency  recom- 

mendations about  95%  of  the  time. 
Liked  as  well  as  respected  by 

agency  men  with  whom  he  works, 
Mr.  Crites  is  noted  for  two  jokes 
branded  with  "L.C."  A  favorite 
definition,  which  he  uses  as  a 

needle,  is  one  of  a  smart  man,  "who 
always  agrees  with  me."  And,  when 
presenting  a  costly  project,  he  ex- 

plains that  it  is  by  "Crites  arith- 
metic, one  million  off  one  way  or 

the  other." Long,  lithe  and  lanky,  with  a 
Texas  twang  softened  by  a  deep 
south  drawl,  Lowry  Crites  indulges 
his  love  for  seclusion  by  living  25 
miles  outside  Minneapolis  on  Lake 
Minnetonka.  There,  with  his  wife 
and  15-year-old  daughter,  Jane 
Ann,  he  dons  blue  jeans  and  sports 

shirt  and  fishes  for  bass  from  his 
front  porch.  Ice  fishing  is  fine,  too, 
"but  not  after  it  reaches  10  below." 
He's  one  of  the  few  avid  fishermen 
who  admits  he  learned  all  about  it 
from  his  wife. 

His  duo  alter  ego — complete  with 
two  nicknames,  Pete  and  Skinny — 
enables  him  to  combine  the  rustic 
with  the  modern,  the  unhurriec 

with  the  harried.  That's  why  h' can  confer  with  corporation  presi 
dents  about  a  $10  million  projec 
in  the  morning  and  put  on  Texa: 
boots  that  evening  for  a  square 
dance  in  Wisconsin.  "Only  trouble, 
though,"  he  says,  "I  get  worn  down 
to  a  nub  in  30  seconds — by  Virginia 

reels,  that  is.". Among  his  other  social  activities 
Mr.  Crites  is  a  member  of  Kappt. 

Alpha  fraternity  and  the  Univer- 
sity Club  of  Minneapolis. 

WARNER-HUDNUT 
Two  Firms  Realign  in  One 

WILLIAM  R.  WARNER  &  Co.  and 

Richard  Hudnut  Co.  will  be  re- 
aligned and  be  knovra  as  Warner- 

Hudnut  Inc.,  it  was  announced  at 
the  board  of  directors  meeting  in 
New  York  last  week. 

At  the  same  meeting  Elmer  H. 
Bobst,  president  and  director  of 
the  parent  firm,  William  R.  Warner 
&  Co.,  was  elected  president  of 
Warner-Hudnut.  He  also  becomes  a 
director  of  the  company.  Others 
remaining  in  their  posts  are  Robert 
J.  Davis,  Warner-Hudnut  executive 
vice  president  and  director,  and 
Charles  A.  Pennock,  director  and 

president. 

Microgroove  Records 

NEARLY  1,100  U.  S.  and  Canadian 
stations  are  equipped  to  play  Long 

Playing  microgroove  records,  Rob- 
ert J.  Clarkson,  general  manager 

of  Columbia  Transcriptions  Inc., 
has  announced.  Mr.  Clarkson  said 
that  microgroove  transcriptions 
have  already  been  used  by  such 

CBS  clients  as  Dancer-Fitzgerald- 
Sample,  Benton  &  Bowles,  March 
of  Dimes  and  National  Medical 
Health  Assn. 

THE  NATION'S  TEN  LARGEST  AGENCIES  use 
what  source  of  market  data? 

Every  single  one  of  the  nation's  ten  largest  agencies  evaluates 

local  market  potentials  ivith  the  aid  of — ■ 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10:  Reservations  Close  Feb.  17;  Copy  March  10) 
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JOHN  A.  GUINAN,  formerly  with 
WGBI  Scranton,  WCAU  Philadel- 

phia and  WGR  Buffalo,  N.  Y., 
joins  WQAN-AM-FM  Scranton  as  pro- 

duction manager  and  sports  director. 
ALAN  YOUNG,  comedian,  signed  to 
five-year  contract  covering  radio  and 
television  by  CBS. 
ROBERT  ARMBRUSTER,  conductor- 
pianist  with  NBC  for  several  years, 
named  musical  director  of  NBC  West- 

ern Div.  effective  Feb.  12.  He  fills 
position  vacated  bp  HENRY  RUS- 

SELL, who  leaves  to  devote  full  time 
to  Hollywood  advertising  agency  he 
has  formed  with  Vick  Knight.  He  con- 

tinues, however,  as  musical  director 
of  NBC  Halls  of  Ivy  show. 
ROSCOE  GROVER,  former  manager 
of  KSUB  Cedar  City,  Utah,  joins  pro- 

gram department  of  KSL  Salt  Lake 
City.  He  began  his  radio  career  20 
years  ago  with  KSL.  JOSEPH  A. 
KJAR,  former  announcer  for  KSL, 
appointed  assistant  program  director 
for  station. 
ERNIE  COURTNEY,  former  news- 

caster at  CHVC  Niagara  Falls,  Ont., 
appointed  program  director  of  CHNO 
Sudbury,  Ont. 
BILL  BRYAN  becomes  m.c.  of  five 
weekly  hour  recorded  music  program 
on  KFMV  (FM)  Hollywood  and 
KWIK  Burbank,  Calif. 

CHARLES  RAY,  formerly  with  KENT 
Shreveport,  La.,  KRUS  Huston,  La., 
and  WQBC  Vicksburg,  Miss.,  joins 
announcing  staff  of  WRBC  Jackson, 
Miss. 

DANA  ADAMS,  former  announcer  with 
KFRO  Longview,  Tex.,  and  KTBB  Ty- 

ler, Tex.,  joins  announcing  staff  of 
KFDX  Wichita  Falls,  Tex. 

J.  B.  CLARK,  formerly  on  announc- 
ing staff  of  WBT  Charlotte,  and  be- 
fore that  program  director  of  WRAL 

Raleigh,  WDNC  Durham  and  WAYS 
Charlotte,  all  North  Carolina,  ap- 

pointed assistant  to  GRADY  COLE, 
WBT  commentator. 

RICK  REIGHARD,  former  part-time 
announcer  in  Akron,  Ohio,  joins 
WCUE  Akron  as  morning  man. 

"DOC"  BENJAMIN,  Miami  entertain- 
ment editor,  starts  15-minute  across- 

the-board  evening  series.  Speaking  En- 
tertainingly, over  WTTT  Coral  Gables, 

Fla.  Series  is  sponsored  by  Old  Gold 
cigarettes. 

LEE  HAMILTON,  formerly  with 
CHUM  Toronto,  returns  to  station  as 
disc  jockey  and  special  events  man. 

LOUIS  LENNON  named  studio  as- 
sistant for  WAAM(TV)  Baltimore. 

ROBERT  DEMETRICIAN,  former  lay- 
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out  artist,  promoted  to  assistant  art 
director,  and  FREDERICK  SCHNEE- 
MAN  appointed  layout  artist  for 
WAAM. 

RICHARD  von  ALBRECHT,  former 
production    manager    of    Herbert  S. 

Laufman  &  Co., 
television  packag- 

ing house  in  Chi- 
cago, joins  WKRC- TV  Cincinnati  as 

program  director. F.  C.  LAMBERT, 
former  assistant  to 
director  of  engi- 

neering for  Du- Mont  network, 
named  head  of 
WKRC's  television 

Mr.  von  Albrecht  technical  operation. 
SYD  CORNELL  ap- 

pointed commercial  production  man- 
ager for  WKRC-TV. 

ED  MURPHY,  formerly  of  WGN-AM- 
TV  Chicago,  joins  WSYR  Syracuse, 
N.  Y.,  as  morning  man. 

BOB  SEAMAN,  formerly  with  KVSM 
San  Mateo,  Calif.,  joins  KIBE  Palo 
Alto,  as  announcer-producer  and 
newscaster. 

NORM  KELLER,  news  editor  for 
WSNH  Quincy,  Fla.,  named  program 
director  for  station. 

FRED  FISKE,  former  staff  announcer 
for  WOL  Washington  and  before  that 
with  WKLX  and  WLEX  Lexington, 
Ky.,  joins  announcing  staff  of  WWDC- 
AM-FM  Washington.  While  at  WOL, 
Mr.  Fiske  was  Mutual's  commentator 
on  veterans  affairs. 

KITTY  BROWN,  formerly  of  WHKK 
Akron  as  continuity  director,  joins 
WCUE  Akron  in  same  capacity. 

JOHNNY  Mcknight,  former  an- 
nouncer at  WMCA  New  York  and 

WTOP  Washington,  joins  announcing 
staff  of  WVNJ  Newark. 

ROBERT  ARDEN,  currently  doing 
weekly  quarter-hour  American  Looks 
Abroad  newscast  on  KFMV  (FM) 
Hollywood  and  KWIK  Burbank,  Calif., 
starts  same  program  on  KFOX  Long 
Beach. 

TOM  CORRADINE  formerly  head  of 
Embro-Madison  TV  Productions,  Holly- 

wood, joins  KTTV  (TV)  Los  Angeles 
as  film  director. 

MIKE  RICH  joins  announcing  staff  of 
WHLI-AM-FM  Hempstead,  L.  I.  He 
formerly  was  with  WROW  and  WOKO 
Albany,  WTRY  Troy  and  WLIB  New York. 

NORMAN  FEASTER,  formerly  with 
Pan-American  Airways  in  Miami,  Fla., 
joins  WTVJ  (TV)  Miami,  as  assistant 
film  director. 

ERNIE  SIMON,  formerly  of  continuity 
department  of  WKRT  Cortland,  N.  Y., 
and  later  program  director  of  WOSC 
Fulton,  N.  Y.,  rejoins  WKRT  conti- 

nuity. JOHN  LOUTHER,  formerly  of 
WNDR  Syracuse,  N.  Y.,  joins  WKRT 
announcing  staff. 

MILT  KOMITO,  former  night  traffic 
man  at  WMAL  Washington,  appointed 
to  production  staff  of  WMAL-TV. 
EDDIE  HIGGINS  appointed  feature 

editor  on  George  Putnam's  new  pro- grams, Broadway  to  Hollywood  and 
Headline  Clues  on  DuMont  television 

BILL  WOODSMALL,  winner  in  CBS 
Horace  Heidt  Show  competitions,  airs 
15-minute  show,  Tues.,  Thurs.,  8:30 
a.m.  on  WBBM  Chicago. 

MICKELL  NOVACK,  Hollywood  cor- 
respondent for  Philadelphia  Evening 

Bulletin  and  freelance  magazine  writer, 
joins  panel  of  ABC  Hollywood  Byline. 
BOB  ROBB,  chief  of  KECA  Los  Ange- 

les continuity  acceptance  department 
and  chairman  for  Southern  California's 
National  Defense  Week  activities,  is 
in  Washington  as  ABC  representative 
to  work  with  Air  Force  Reserve  head- 

quarters on  plans  for  TV  broadcast  in 
celebration  of  National  Defense  Week. 
All  four  major  networks  will  carry 
broadcast.  Mr.  Robb  is  Air  Force  Re- 

serve major. 

MRS.    N.     EDWARD  WORSTALL, 
women's  news  editor  of  WSTV  Steu- 
benville,  Ohio,  appointed  general  chair- 

man of  women's  chapter  of  American 
Red  Cross  fund  raising  campaign  in 
Jefferson  County,  Ohio. 

JACK  MATRANGA,  production  man- 
ager of  KSYC  Yreka,  Calif.,  resigns 

to  attend  technical  school.  He  was 
formerly  with  Armed  Forces  Radio 
Service  in  Japan  as  civilian  program 
director. 

DON  CORDRAY,  disc  jockey  for  WJR 
Detroit,  is  the  father  of  a  boy,  David 
Stanton.  Mrs.  Cordray  is  former  PAT 
FIELD,  disc  jockey  for  BBC. 
HUGH  JONES,  newswriter  at  WBBM 
Chicago,  is  the  father  of  a  girl,  Re- 

becca, born  Jan.  23. 
JOSEPH  WILLIAM  KELLY,  Jr.,  an- 

nouncer at  WELL  Battle  Creek,  is  the 
father  of  a  boy,  Shawn  Charles  Kelly, 
born  Jan.  22.  Child  is  the  second 
grandchild  of  Quizmaster  Joe  Kelly 
on  NBC's  Quiz  Kids. 

CKVM  Ville  Marie,  Que.,  new  1  kw 
outlet  on  710  kc,  went  on  the  air  on 
Jan.  7,  according  to  report  of  Radio 
Branch,  Dept.  of  Transport,  Ottawa. 
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CHRIS  O'BRIEN,  attorney  and  for- mer executive  in  American  Fed- 
eration of  Radio  Artists,  named 

assistant  executive  secretary  for  West 
Coast  branch  of  Actor's  Equity.  He 
replaces  I.  B.  KORNBLUM  who  had 
acted  as  special  representative  for 
AE.  Mr.  Kornblum  will  continue  to  be 
associated  with  union  office  as  mem- 

ber of  legal  counsel. 

PAUL  O.  RIDINGS,  former  president 
of  Ridings  &  Ferris  Inc.,  Chicago  pub- 

lic relations  firm,  and  most  recently 
director  of  publicity  and  head  of  jour- 

nalism department  at  Texas  Christian 
U.,  Ft.  Worth,  Tex.,  joins  Guy  Wither- 
spoon,  public  relations  firm.  Ft.  Worth, 
as  partner.  Name  of  organization  be- 

comes Witherspoon  &  Ridings,  with 
offices  continuing  at  1705  Electric 
Bldg. 

RALPH  ROCKAFELLOW,  in  charge 
of  publicity  and  sales  promotion  of 
Paramount  Pictures  Corp.,  appointed 
advertising  and  sales  promotion  man- 

ager. Before  joining  Paramount,  he 
was  with  Buchanan  &  Co.  and  Young 
&  Rubicam,  New  York,  for  several 
years. 

FRANCIS  CARTER  WOOD  Jr.,  part- 
ner and  vice  president  of  Sound  Mas- 
ters Inc.,  New  York,  assumes  full  re- 

sponsibility for  all  television  activi- 
ties of  firm.  He  reportedly  plans  to 

reorganize  entire  television  department 
at  Sound  Masters. 

JOHN  NEWMAN,  formerly  advertis- 
ing and  publicity  director  of  Interna- 

tional Artists  Corp.,  appointed  director 
of  advertising  and  program  promotion 
for  TV-Programs  Inc.,  New  York. 
DON  ROSS  named  director  of  sales. 

TED  WICK,  formerly  radio  director 
of  David  0.  Selznick  Productions, 
Hollywood,  named  assistant  to  Martin 
Lewis,  radio  director  of  Paramount 
Pictures  Inc.,  that  city.  He  will  write 
spot  announcements  and  talent  inter- 

views for  broadcasting. 

MARY  ANN  MERCER,  singer,  signed 
by  Story-Ad  Films  Inc.,  Hollywood,  for 
15-minute  television  show. 

ASSOCIATED  ARTISTS  PRODUC- 
TION Ltd.,  New  York,  announces  re- 
moval of  offices  to  444  Madison  Ave., 

New  York  22. 

Equipment 
JOSEPH  R.  BRANSFORD,  personnel 
director  of  Western  Electric  Co. 
since  May  1,  1948,  elected  financial 
vice  president  succeeding  GEORGE  L. 
BEST  who  resigned  to  accept  vice 
presidency  with  AT&T.  In  addition 
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to  his  new  duties,  he  will  continue 
to  be  responsible  for  personnel  ad- 

ministration. Western  Electric  engi- 
neer since  1928,  he  was  in  charge  of 

WE  shops  producing  radar  and  radio 
equipment  for  armed  forces  during war. 

COLONIAL  RADIO  Corp.,  manufac- 
turers of  radio  and  TV  sets  and  wholly- 

owned  subsidiary  of  Sylvania  Electric 
Prod.  Inc.,  absorbed  by  that  company. 
E.  E.  LEWIS,  formerly  president  of 
Colonial,  elected  vice  president  of 
Sylvania  in  charge  of  Colonial  Radio 
and  TV  Div.  Other  personnel  and 
policies  of  subsidiary  company  remain unchanged. 

GENERAL  ELECTRIC  Co.,  Syracuse, 
N.  Y.,  announces  modified  replaceable 
stylus  assembly  for  use  with  its  vari- 

able reluctance  phonograph  cartridge. 
New  design  is  called  "Baton  Stylus." 
Dr.  HARVEY  FLETCHER,  former  di- 

rector of  physical  research  for  Bell 
Telephone  Labs.,  appointed  visiting 
professor  of  electrical  engineering  at 
Columbia  U.  School  of  Engineering  for 
spring  session,  beginning  today  (Feb. 6). 

Feature 
(Coyitiniied  from  jmge  30) 

this  activity  is  only  a  sample  of  his 
daily  routine. 
As  an  assistant  professor  of 

physics  at  Drexel  Institute  of 
Technology,  Mr.  Davis  has  a  teach- 

ing schedule  of  15  classroom  hours 
per  weelc  plus  many  more  hours  of 
preparation.  In  addition,  he  at- 

tends classes  at  Temple  U.  three 
days  a  weelc  for  a  total  of  nine 
hours  in  pursuit  of  a  Ph.  D.  in 

physics. 
Once-a-week  he  participates  in 

night  drill  exercises  as  captain  in 
the  Air  National  Guard.  To  keep 
his  "spare  hours"  occupied,  Mr. 
Davis  makes  himself  available  at 
least  one  night  a  week  as  a  speaker 
at  club  functions. 

A  few  more  talents  are  seen  in 
radio-TV  weather  forecasting  by 

Mr.  Davis.  He  says  "the  televi- 
sion weather  man  must  be  a  com- 

bination scientist,  actor,  artist  and 

diplomat."  According  to  WFIL's 
student  of  the  elements,  "television 
will  hardly  make  the  weather  man 
a  better  forecaster,  (but)  it  could 
very  well  be  the  biggest  aid  in 
promoting  good  public  relations  the 
weatherman  has  ever  had." 

GEORGE  0.  MILNE 
ABC,  NBC  Pioneer  Dies 

FUNERAL  services  were  held  last 
Wednesday  at  Paterson,  N.  J.,  for 
George  0.  Milne,  47,  director  of 
technical  operations  for  ABC,  who 
died  Jan.  28,  in  a  Miami  Beach  hos- 

pital of  a  heart  attack. 
Mr.  Milne  joined  WEAF  New 

York  (now  WNBC)  in  1923  as 
maintenance  man.  In  1928  he  was 
advanced  to  operations  supervisor 
at  that  station.  He  joined  NBC  in 
1930  as  division  engineer  and  re- 

mained there  until  1942  when  he 

left  to  go  with  ABC.  He  is  sur- 
vived by  his  wife,  Mildred,  and 

two  sons,  George  F.,  and  Douglas. 

Mr.  Jarman 

N.  C.  GROUP 

Annual  Meet  Set  May  22-23 
THE  EXECUTIVE  committee  of 
the  North  Carolina  Assn.  of  Broad- 

casters, meeting  Jan.  28-29  at  the Mid  Pines  Club, 
Southern  Pines, 
heard  a  report  of 

the  reorganiza- tion committee  of 
the  association, 

named  a  new  leg- 
islative commit- tee, selected  May 

22-23  as  the  dates 

of  the  1950  an- nual convention 
and  Chapel  Hill 

as  the  location,  and  discussed  other 
business  matters. 

Reporting  as  chairman  of  the  re- 
organization committee,  J.  Frank 

Jarman,  WDNC  Durham,  present- 
ed proposed  plans  which  were 

adopted  by  the  executive  commit- 
tee. The  reorganization  commit- 

tee was  directed  by  the  executive 

group  to  present  the  plans  in  writ- ten form  to  all  stations  in  the  state 
in  advance  of  the  May  meeting.  At 
the  annual  meeting  the  proposals 
will  be  placed  before  the  member- 

ship for  approval. 
Richard  H.  Mason,  WPTF  Ral- 

eigh, was  named  chairman  of  the 
legislative  committee  which  will 
study  several  matters  of  primary 
interest  to  broadcasters,  looking 
toward  action  to  be  taken  at  the 
next  session  of  the  General  As- sembly. 

Attending  the  Southern  Pines 
meeting  were :  President  Robert  H. 
Wallace,  WOHS  Shelby;  Vice 
President  Earl  Gluck,  WSOC  Char- 

lotte; Executive  Secretary-Treas- 
urer Jack  Younts,  WEEB  South- 

ern Pines;  Directors  Harold  Essex 
of  WSJS  Winston-Salem,  Louis 
Howard,  WHIT  New  Bern,  and 
Cecil  Hoskins,  WWNC  Asheville; 
Mr.  Jarman  and  Walter  Goan, 
WAYS  Charlotte,  members  of  the 
reorganization  committee. 

OMAHA  AD  CLOB 
Local  Selling  Stressed 

EFFICIENCY  in  local  advertising 
was  stressed  in  an  address  by  W.  J. 
Broman,  division  and  sales  Man- 

ager for  Frederic  W.  Ziv  Co.,  tran- 
scription firm,  before  the  Omaha 

Advertising  Club  Jan.  24.  Omaha's 
stations  played  host  to  leading  busi- 

ness firms. 
Pointing  out  that  75%  of  the 

nation's  business  is  of  local  nature, 
Mr.  Broman  told  the  group  that 
"today's  prosperity  is  dependent 

upon  good  buying,  selling  and  dis- 
tribution of  goods"  and  that  "sales 

programs  are  too  often  set  up  on 
chance."  Advertising  creates  the 
need,  desire  and  demand  for  goods, 

he  reminded,  and  must  deliver  "if 
our  prosperity  is  to  continue." 

REGULAR  City  council  meetings  are 
aired  weekly  Monday  9-9:30  p.m.  direct 
from  council  chambers  by  KCMO  Kan- sas City.,  Mo. 
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MUSICAST  FM 

Plans  To  Sell  Franchises 

MUSICAST,  an  FM  continuous 
music  service  employing  a  muting 
device,  has  announced  it  plans  to 
grant  franchises  for  a  flat  fee  to 
other  FM  stations  in  the  country 
sometime  in  February.  The  serv- 

ice was  developed  by  Sundial  Broad- 
casting Corp.,  owner  of  KDFC 

(FM)  San  Francisco  which  now 
services  60  indi\'idual  firms — such 
as  banks,  beauty  shops,  restaurants, 
retail  shops,  etc. — in  the  Bay  area. 
According  to  Musicast,  many 

broadcasters  "who  in  the  past  could 
only  foresee  the  failure  of  their  FM 
investments  can  now  look  forward 

to  future  profits  with  Musicast." 
'The  special  muting  device,  which 
permits  the  FM  station  to  eliminate 

I  on  specially  constructed  receivers 
j  any  portion  of  its  programs  that  it 
1  desires,  was  perfected  four  months 

I  ago  by  Oscar  C.  Darack,  KDFC I  staff  engineer. 
'    A  Musicast  operation  franchise, 
I  the  firm  explains,  will  include  the 
rights  to  the   copyrighted  name, 
renting,   installation   and  mainte- 

;  nance  of  receivers  and  speakers 
which  receive  the  continuous  pro- 
igram  of  background  music  (8-1 
a.m.)     and    exclusive  territorial 
rights.  A  continuing  monthly  rental 
will  be  charged  on  each  receiver 

1  leased    to    the    franchise  holder, 
i|  which  the  company  says  would  en- 
lable  FM  station  to  enter  this  type 
[  of  background  music  service  on  a 
;  small  capital  investment. 
I    Muzak  Corp.  has  pending  a  peti- 

tion before  the  FCC  for  a  rule- 
I  making  proceeding   to   permit  it 
'to  use  FM  stations  to  carry  its 
programming  [Broadcasting,  Jan. 
23].  Muzak's  petition  envisions  the 
use  of  supersonic  signals  and  of 
multiplexing. 

JUNKETING  FARMERS 
Three  Individual  Stations  Back  Tours 

NEW  AP  UNIT 
Formed  in  South  Carolina 

AN  ASSOCIATION  of  South  Car- 
olina Associated  Press  broadcast- 

ers was  organized  Jan.  21  by  AP 
radio  members  in  the  state.  The 
group  met  following  a  meeting  in 
Columbia,  S.  C,  of  the  South  Caro- 

lina Broadcasters  Assn. 
James  Hicks,  manager  of  WCOS 

Columbia,  was  elected  president. 
Scott  Russell  of  WESC  Greenville 
was  chosen  vice  president,  and 
Paul  Benson  of  WJMX  Florence, 
secretary.  Directors  in  addition 
to  the  officers,  are:  Robert  Brad- 
ham,  WTMA  Charleston,  and 
Frank  Best  WRNO  Orangeburg. 

I  Small  City  Hoopers 

I  C.  E.  HOOPER  Inc.  is  offering  to 
!  produce  one-time  Hooper  station 
audience  indexes  for  small  cities  at 
S350  each,  which  sum  may  be  paid 
all  by  one  station  or  prorated 
among  all  stations  covering  that 
market.  Sui-veys  will  be  made  by 
the  mail  ballot  method  developed  by 
the  research  firm  for  its  area  cov- 

erage index  and  will  cover  both 
telephone  and  non-phone  homes. 

Mr.  Hansen 

VISITS  by  farm  groups  to  many 
parts  of  this  hemisphere  and  to 
Europe  will  get  underway  this 
spring  under  sponsorship  of  three 

individual  s  t  a  - 
tions,  each  serv- 

ing the  nation's rich  farm  belt. 
Stations  are 
KCMO  Kansas 
City,  Mo.,  WOW 
Omaha  and  WKY 
Oklahoma  City. 

Purposes  of  the 
tours  are  to  ac- 

quaint the  Amer- ican farmer  with 
his  counterpart  in  other  parts  of 
the  U.  S.  and  in  foreign  lands. 
KCMO's  tour  will  be  composed 

of  20  farmers  who  will  be  Europe- 
bound  this  month  for  a  25-day 
study  of  the  Old  Continent.  All  of 
the  party's  members  are  leaders  in 
their  communities.  Flying  from 
LaGuardia  Field,  New  York,  on 
Feb.  14,  the  tour's  first  stop  is 
France  where  the  Americans  will 

be  guests  of  the  General  Confed- 
eration of  Agriculture  at  Chatres. 

Next  journey's  leg  will  be  Italy. 
From  Italy,  the  KCMO  tour  will 

move  into  Switzerland  at  Brugg, 
headquarters  of  the  Swiss  Farmers 
Union.  Other  countries  to  be  vis- 

ited include  Germany,  France,  Hol- 
land, England  and  Monte  Carlo. 

At  each  place  the  group  will  meet 
with  agriculture  officials  and  visit 
farms  typical  of  the  country.  The 
tour  is  scheduled  to  terminate  in 
New  York  March  11. 

WKY  Tour  Next  Month 

Meanwhile,  WKY's  30-day  tour 
of  Latin  America — with  stops  in 
10  countries — will  have  begun  a 
week  earlier  on  March  4.  This 
tour  will  take  southwestern  farm- 

ers, business  men  and  women  on  a 
15,000-mile  swing  through  the 
southern  hemisphere  with  stops 
scheduled  for  Guatemala,  Panama, 
Peru,  Chile,  Argentina,  Uruguay, 
Brazil,  Trinidad  and  Puerto  Rico. 
According  to  Sandy  Saunders, 
WKY  farm  director,  the  tour  will 
end  April  3. 

Mr.  Saunders  reports  interest  in 
the  trip  by  some  200  persons  in 
Oklahoma  and  surrounding  states. 

The  journey's  itinerary  will  include 
inspections  of  farms,  plantations 
and  ranches,  harvesting  and  mar- 

keting processes,  industrial  plants 
and  oil  fields.  Programs  will  be 
recorded  by  Mr.  Saunders  for  his 
daily  Farm  Reporter  broadcasts 
over  WKY.  Films  also  will  be 
made  for  showing  on  WKY-TV. 

Mai  Hansen,  WOW's  farm  direc- 
tor, has  announced  that  the  sched- 

uled "New  South"  and  Havana 
boat  trip  tour,  scheduled  to  begin 
in  mid-March  [Broadcasting,  Jan. 
23],  brought  in  65  paid  reserva- 

tions and  more  than  twice  that 
many  requests  for  applications  in 
the  first  10  days  following  the 
initial  announcement.    John  J.  Gil- 

lin  Jr.,  president  and  general  man- 
ager of  Radio  Station  WOW  Inc., 

said  the  response  proved  farmers 
have  money  to  spend  and  that  they 
are  eager  to  learn  the  other  fel- 

low's operation.  WOW's  tour  is 
the  station's  third,  the  others  hav- 

ing covered  the  Far  West  and Europe. 

LEHRBAS  NAMED 

Gets  State  De[$t.  Promotion 

LLOYD  LEHRBAS,  director  of  the 
Office  of  International  Information 
which  administers  Voice  of  Amer- 

ica broadcasts,  has  been  appointed 
special  assistant  to  Undersecretary 
James  Webb,  the  State  Dept.  an- 

nounced Jan.  27.  He  will  handle 

special  assignments  while  continu- 
ing administration  of  the  Voice. 

Mr.  Lehrbas  has  directed  the  de- 
partment's overseas  information 

program  since  June  1948,  handling 
production  and  distribution  of  pub- 

lications and  documentary  films,  in 
addition  to  Voice  programs.  Be- 

fore joining  the  State  Dept.,  Mr. 
Lehrbas  served  as  foreign  and  war 
correspondent,  and  newsreel  and 
magazine  editor.  During  World 
War  II,  he  was  a  colonel  and  aide- 
de-camp  to  Gen.  Douglas  Mac- 
Arthur  in  the  Pacific. 

STORECAST  CORP, 
Adds  14  Advertisers  in  Jan. 

STORECAST  CORP.  of  America 
signed  14  new  advertisers  dur- 

ing the  month  of  January.  This 
makes  a  sum  of  110  products  which 
use  Storecast  music  and  service 
programs  in  500  super  markets  in 
Southern  New  England,  Pitts- 

burgh, Philadelphia  and  Chicago. 
In  southern  New  England  via, 

WMMW-FM  Meriden,  Conn.,  the  fol- 
lowing are  new  advertisers:  Dif  Corp., 

Garwood,  N.  J.;  Judson  Dunaway 
Corp.,  Dover,  N.  H.;  Adell  Chemical 
Co.,  Holyoke.  Mass.;  General  Foods 
Corp..  Hoboken,  N.  J.;  Kitchen  Art 
Foods  Inc.,  Chicago;  Groveton  Paper 
Co.,  Groveton,  N.  H. 

In  the  Pittsburgh  area,  via  KQV-FM, new  products  are:  General  Foods  Corp. 
(Bakers  Chocolate),  Dorchester,  Mass.; 
General  Foods  Corp.  (Maxwell  House 
coffee).  New  York;  McCormick  &  Co.. 
(McCormick  teas),  Baltimore;  Puritan Co.  of  America,  Chicago. 

In  the  Philadelphia  area  Sylvan  Seal Milk  Inc.  will  use  Storecast.  In  the 
Chicago  area  via  WEHS  (FM)  Chicago, 
both  Helen  Harrison  Foods  Inc.,  Bloom- 
ington,  and  Modglin  Co..  Chicago 
(Perma  Brooms),  are  using  the  service. 

Sweetheart  Sponsors 
ALTERNATING  day  sponsorship 

by  Manhattan  Soap  Co.  (Sweet- 
heart Soap)  of  six  weekly  news- 

casts is  to  start  March  7  on  12 
Columbia  Pacific  Network  and 
three  Arizona  stations,  7:30-7:45 
a.m.  PST.  Arizona  stations  are: 
KOOL  Phoenix,  KOPO  Tucson, 
KCKY  Coolidge.  Frank  Goss  is 
to  handle  newscasts  beginning  Feb. 
13.  Mennen  Co.,  Newark,  sponsors 
the  other  three  segments.  Agency 
is  Duane  Jones,  New  York. 

mm 

WSYR-TV means 

Bright,  Clear, 

PICTURES 

Fi-om  its  antenna  atop  Sentinel 
Heights,  1,200  feet  above  Syracuse 

and  vicinity,  WSYR-TV's  full  radi- 
ating power  of  23,500  watts  on 

Channel  5  assures  Central  New 
Yorkers  clear,  steady  reception  of 
the  outstanding  TV  shows  — on  NBC —  exclusive. 

the  Onjy  COMPLETE 
Broadcast  Institution 

in 
Central  New  York 

ACUSE 
AM    •    F  M    •  TV 

NBC  Affiliate  in  Central  New  York 
Headley-Reed,  Notional  Representatives 
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SCHICK  CONTEST 

Names  WLW,  KJBS,  WCOP 

WLW  Cincinnati,  KJBS  San  Fran- 
cisco and  WCOP  Boston,  and  three 

newspapers,  won  the  merchandis- 
ing contest  held  last  fall  by  Schick 

Electric  Shaver  Co.,  it  was  an- 
nounced last  week  by  the  company 

in  New  York. 

The  winning  newspapers  are 
The  Birmingham  News-Age  Her- 

ald, The  Seattle  Times  and  The 
Des  Moines  Register  &  Tribune. 

Fifty-eight  stations  and  44  news- 
papers competed  for  the  awards. 

They  mailed  over  34,000  letters, 
cards  and  news  bulletins  on  Schick 
exclusively  to  key  dealers  in  their 
territories;  made  900  personal  calls 
to  follow-up,  and  used  the  Schick 
campaign  story  in  station  and 
newspaper  publications  totaling 
725,000  total  circulation. 

In  presenting  Schick  Supers  to 
the  winning  stations  and  newspa- 

pers, S.  D.  Moorman,  Schick  sales 
manager,  commended  them  for  ex- 

ceptional cooperation  beyond  what 
was  requested. 

The  contest  was  organized  and 

explained  by  the  company's  agency, 
BBDO,  New  York,  last  September. 
The  agency  requested  that  the 
stations  and  newspapers  write  let- 

ters to  dealers,  seek  tie-in  adver- 
tising and  make  at  least  five  per- 

sonal calls  on  the  trade. 
For  a  13  week  period  during  the 

fall  the  Schick  radio  and  TV  sched- 
ule included  spot  announcements  on 

142  stations. 

WHITE  NAMED 

Is  WEIR  General  Manager 

PAUL  G.  WHITE,  former  manager 
of  WLIO  East  Liverpool,  Ohio,  has 
been  appointed  general  manager  of 
WEIR  Weirton-Steubenville,  Ohio, 
HaiTy  B.  Chalfant,  vice  president 
of  the  Tri- State  Broadcasting  Co., 
owner  of  the  new  outlet,  announced 
last  week. 

Mr.  White  also  was  engaged  in 
the  advertising  business  in  East 
Livei-pool.  Earlier,  he  was  affili- 

ated with  WCMW  Canton  and 
WKBN  Youngstown.  His  early 
radio  experience  was  with  the 
Yankee  Network.  WEIR,  Mr.  White 
said,  will  be  on  the  air  in  about  four 
months  with  studios  in  Weirton  and 
Steubenville.  The  new  station  is 
assigned  1  kw  on  1430  kc. 

WXLW-FM  Suspends 
PERMISSION  was  given  by  FCC 
fortnight  ago  to  WXLW-FM  In- 

dianapolis to  cease  operations  for  60 
days  pending  negotiations  by  Ra- 

dio Indianapolis  Inc.,  licensee,  to 
sell  the  20  kw  outlet  on  Class  B 
Channel  234,  94.7  mc.  WXLW, 
the  AM  station  operated  by  the 
same  firm,  continues  without  inter- 

ruption, FCC  reported.  -Firm  told 
the  Commission  that  the  FM  oper- 

ation has  been  entirely  unprofit- 
able. 

RECEIVING  Schick  Supers  from  S.  D.  Moorman  (r),  sales  manager, 
Schick  Electric  Shaver  Co.,  are  these  three  representatives  of  winning 
stations  (I  to  r) :  Martin  Beck,  The  Katz  Agency  (WCOP);  Ed  Jameson, 

WLW  sales  office  (WLW),  and  Bill  Shrewsbury,  Headley-Reed  (KJBS). 

UILD  STRIK 

Averted  by  Networks, 

Radio-TV  Directors 

contracts  with  all  of  them  expired 
last  Dec.  31,  but  were  extended 
pending  resolution  of  the  negotia- 
tions. 

A  THREATENED  strike  by  the  Radio  and  Television  Directors  Guild 
against  the  networks  was  averted  at  the  eleventh  hour  last  week.  After 
a  series  of  negotiational  sessions — one  lasting  through  the  night  until 
6  a.m. — it  appeared  probable  the  parties  would  reach  agreement  on  a 
new  contract. 

The  guild,  an  AFL  affiliate,  re- 
portedly had  at  least  tentatively 

accepted  counterproposals  by  the 
networks  of  wage  rises  ranging  to 
$15  a  week.  The  guild  originally 
had  demanded  a  $70  a  week  in- 

crease for  staff  radio  directors  and 
a  $170  a  week  increase  for  televi- 

sion directors. 
Strike,  which  had  been  called  for 

midnight  Jan.  31,  was  forestalled 
when,  at  the  request  of  a  state 
mediator,the  guild  and  the  networks 
agreed  to  a  24-hour  armistice  and 
further  negotiation.  On  Feb.  1 
both  sides  met  in  the  office  of 
Mabel  Lesie,  of  the  New  York 
State  Board  of  Mediation,  at  10:30 
a.m. 

Except  for  brief  respite,  the  ne- 
gotiation session  continued  until 

the  next  morning  at  6  o'clock.  The discussions  were  resumed  that 
afternoon  (Thursday)  and  con- 

tinued into  the  evening. 

Counter  Ofifer 
Until  the  counterproposals  were 

offered  by  the  networks,  the  guild 
had  demanded  that  radio  directors, 
who  received  top  minimum  scale 
of  $130  a  week  under  the  old  con- 

tract, be  raised  to  $200  a  week  and 
that  television  directors,  now  earn- 

ing top  minimum  of  $130,  be 
boosted  to  $300. 
The  network  counterproposal 

tentatively  agreed  to,  according  to 
authoritative  sources,  was  $145  top 
minimum  for  both  radio  and  tele- 

vision directors. 
Various  details  of  salary  levels 

in  respect  to  other  classifications  of 
guild  members  remained  to  be 
worked  out,  it  was  said. 
As  of  Thursday  evening,  the 

guild  had  not  withdrawn  its  strike 
notice,  but  informed  sources  pre- 

dicted that  agreement  by  week's 
end  was  probable. 

Involved  in  the  negotiations  were 
ABC,  CBS,  NBC  and  WOR  and 
WOR-TV  New  York.    The  guild's 

TEXAS  STORM 

Several  Stations  Hit 

ICE  and  freezing  rain  knocked  out 
stations  intermittently  in  North 
Texas  last  Tuesday  and  Wednes- 

day in  a  storm  that  damaged  power 
and  telephone  lines  over  a  wide 
area. 

Several  stations  in  Dallas  and 
Fort  Worth  were  hit. 
WFAA-820  kc  Dallas  and 

WBAP-820  kc  Ft.  Worth,  sharing 
frequency,  were  off  the  air  from 
about  1:30  p.m.  Wednesday  to  the 
following  morning.  They  are  the 
NBC  outlet  for  the  area. 
KRLD  Dallas,  a  CBS  station, 

KIXL-FM  and  KLIF  Dallas  also 
suffered  interruptions  to  program 
service. 

For  a  time  Thursday  WFAA-820 
and  WBAP-820,  were  feeding  pro- 

grams to  transmitter  plant  at  sub- 
urban Grapevine  by  FM  and  com- 

municating with  the  engineers 
there  by  hand  radio. 
All  the  stations  throughout 

North  Texas,  except  those  disabled, 
rendered  service  by  broadcasting 
special  announcements  as  normal 
communications  were  disrupted. 

Scondinavian  Jubilee 

THE  SWEDISH  broadcasting  sys- 
tem. Radio  janst,  owned  by  the 

newspapers  and  radio  manufac- 
turers and  supported  by  license 

fees  from  the  public,  began  official 
celebration  Jan.  6  of  its  organiza- 

tion 25  years  ago.  Sweden's  neigh- 
bor, Denmark,  also  observes  an 

anniversary  April  1  when  Stats- 
radiofonien,  the  state-owned  broad- 

casting system,  celebrates  its  25th 

year. 

70  DROP  WTHT-FM 
'Times'  Asks  FCC  To  Delete 

THE  HARTFORD  Tivies,  owner 
of  WTHT-AM-FM  Hartford, 
Conn.,  has  asked  FCC  to  delete  its 
FM  license,  for  economic  reasons. 

The  Times  said  WTHT-FM  was 
off  the  air  for  a  week  during  Janu- 

ary due  to  failure  of  high-voltage 
power  supply,  and  that  one  lettei 
was  received  noting  the  silence. 

"We  were  consistently  unable  to 
demonstrate  any  sizable  audience 
on  FM,"  the  Commission  was  told. 

"We  see  nothing  in  the  future  to 
restore  or  increase  the  interest  in 
FM  in  Hartford  ...  We  cannot 
justify  continuing  the  operation  of 

WTHT-FM." 
The  station  went  on  the  air  Feb. 

11,  1948,  less  than  three  months  | 
after  FCC  issued  the  grant.  It  has 
been  a  fully  licensed  station  since. 

Feb.  2,  1949,  a  Class  B  outlet  on" Channel  291  (106.1  mc). 

TRANSIT  SCOPE 

WCTS  Aids  Public  Travel 

TRANSIT    RADIO,    sometimes ; 
scotched  by  critics  as  an  imposition 
of  "enforced  listening,"  finds  it  can 
effectively  perform^  a  public  service 
in  times  of  emergency. 

Transit  Radio  Inc.  reports  that 

WCTS,  FM  affiliate  of  WKRC  Cin- 
cinnati, which  supplies  music  to 

transients  on  the  Cincinnati  Street 

Railway,  came  to  the  railway  com-  ■ 
pany's  rescue  during  a  recent  sleet 
storm.  As  a  result,  the  firm  plans 
changes  in  communication  and 
supervisory  technique. 

During  the  storm,  WCTS,  at  the 
request  of  the  dispatcher,  broad- 

cast instructions  to  all  bus  opera- 
tors to  pickup  passengers  waiting 

for  streetcars  and  trolley  buses 

when  they  were  delayed  because  of ', 
ice  formation  on  trolley  wires.  The 
plan  was  quickly  executed.  Now, 
as  a  result  of  this  experience,  ar- 

rangements have  been  completed  to 
make  possible  such  announcements 
through  WCTS  when  rerouting  of 
transit  vehicles  is  necessary  be- 

cause of  traffic  jams,  accidents, 
fires  or  other  disasters.  Morris 
Edwards,  president  of  the  street 
railway,  said  WTCS  also  plans  to 
make  the  service  available  to  other 

public  agencies  for  emergency  an- nouncements. 

President's  Speech 
FOUR  MAJOR  radio  networks 

will  carry  President  Truman's  ad- dress at  the  Jefferson-Jackson  Day 
dinner  in  Washington  Feb.  16, 
Charles  Luckman,  dinner  chair- 

man, has  announced.  Speech  will 
be 'aired  by  ABC,  CBS,  MBS  and 
NBC  from  the  National  Guard 
Armory,  10:30-11  p.m.  Other  media 
coverage,  including  television,  is  to 
be  announced  shortly.  This  will  be 
the  second  consecutive  year  all  net- 

works have  broadcast  the  Pres- 
ident's address. 
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MEDIA  SELLING        pap
ers  Trall  All,  NAEA  Told  ̂ ^^'

^^ 

(NEWSPAPERS    were    stiffly  re- 
(juked — by  a  $16  million  customer 
(addressing  a  meeting  of  the  News- 
jpaper  Advertising  Executives  Assn. 
I — for   complacently   ignoring  the 
■  rogress  made  by  other  media  in 
he  past  25  years,  it  was  learned 
ast  week. 
The  criticism  came  from  Joseph 
Kasper,  president  of  the  Asso- 

iated  Merchandising  Corp.,  whose 
5    member    department  stores 

[spent  $16  million  in  newspaper  ad- 
I'vertising  in  1948.    He  spoke  at  an iNAEA  meeting  in  Chicago  Jan.  23. 

;j    Mr.  Kasper,  noting  that  there 
'  'are  155  fewer  daily  newspapers  in 
■jthe  U.  S.  than  10  years  ago,  said 
i-lthat  the  "tendency  toward  amalga- 
-jmation   and   elimination   of  indi- 
p  vidual  papers  is,  in  my  opinion,  a 
j'lserious  trend." 
j  -    The  virtual  newspaper  monop- 
Jolies  existing  in  "the  majority  of 
[towns  and  cities"  create  an  un- 
j  healthy  situation  which  "makes  for 

:|[|  complacency  and  smugness  and  can 
j^i  eventually    lead    to  self-destruc- 

tion," he  said. 
"It  appears  to  me,"  said  Mr.  Kas- 

per, "that  there  have  been  literally 
;;no  changes,  innovations,  improve- 
iments,  or  evidences  of  progress  in 
.  the  newspaper  business  in  the  past 
i25  years."  He  said  there  was  a 
.  growing  complacency  on  the  part 
j|of  newspaper  advertising  staffs. 
4  "Most  newspaper  men,  I  believe 
j'  spend  their  time  selling  against 
other  newspapers  and  regard  each 

WBMD  PROMOTION 

I  New  Show  Termed  Success 

;  WBMD    Baltimore's   new  station 
II  promotion  plan  via  the  Social  Secu- 
\i\  rity  Numbers  program  has  created 
III  so  much  word  of  mouth  advertising 
■  for  the  station  in  the  first  eight 
i«  days  that  advertisers  have  already 
a  bought  up  half  of  the  available 
,1-  time,  according  to  H.  Shelton  Earp, 
N;  WBMD  general  manager. 

i|  Mr.  Earp  emphasized  that  while 
!  "WBMD  has  this  plan  exclusively 
1^  for  Baltimore,"  it  is  available  to 
j  other  stations  in  the  country.  "As 
r  a  matter  of  fact,  WWDC  Washing- 
ton,  WSRS  Cleveland  and  WLEE 

;  Richmond  are  now  airing  the  show 
with  equally  amazing  results,"  he said. 

The  ̂ show  is  a  copyrighted  pro- motion by  Azrael  Advertising,  Bal- 
timore agency,  and  advertisers 

pay  only  for  air  time,  Mr.  Earp 
pointed  out.  The  station  offers 
$100  on  the  hour  every  hour  if  any-. 

■  one  can  match  the  numbers  read 
;1  with  his  Social  Security  card.  Ten 
j:  different  numbers  are  used  a  day. 
il  Promoters,  who  pay  all  of  the  prize 
'  money,  get  a  fee  based  on  popula- 
c  tion  in  station  area,  with  gradu- 
ated  costs  until  the  station  sells 
all  available  commercial  time,  be- 

fore reaching  maximum  cost,  Mr. 
Earp  pointed  out. 
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other  as  their  major  competitors," 
said  Mr.  Kasper.  "Perhaps  you 
have  been  so  busy  doing  this  that 
you  have  failed  to  recognize  the 
progress  which  has  been  made  in 
practically  all  other  media  during 
this  25-year  span  I  speak  of. 

"Take  a  quick  look  at  what  the 
average  man  is  exposed  to  in  the 
way  of  advertising  today.  My  own 
case  is  fairly  typical:  I  get  up  in 
the  morning  and  while  dressing  I 
listen  to  a  news  program  on  the 
radio. 

"Part  of  it  is  a  commercial — a 
pretty  lively  selling  job,  too — in- 

finitely better  done  than  it  was  20 
years  ago.  I  drive  to  the  station 
and  pass  a  number  of  billboards — 
bright,  breezy,  colorful;  vastly  bet- 

ter advertising  than  20  years  ago. 
Even  on  the  station  platform  the 
posters  there  bear  almost  no  re- 

semblance to  their  early  begin- 
nings. 

No  Advances  Seen 

"I  open  my  morning  newspaper 
and  although  the  ads  admittedly 
are  more  attractive  than  they  were 
20  years  ago  because  they  are 
lively,  that  is  about  the  only  dif- 

ference. Nor  can  the  newspapers 
take  too  much  credit  for  this.  If 

the  advertising  is  better,  it's  be- 
cause stores  and  agencies  have  im- 

proved their  art  work  and  layouts 
and  copy — almost  in  spite  of  the 
newspapers.  Production  is  about  as 
bad  as  it  always  was — a  black 
dress  continues  to  be  just  a  smudge 

of  printer's  ink  .  .  . 
"Going  home  at  night,  I  read 

my  newspaper  again — same  story: 
Nothing  new  or  different  there. 
And  when  I  get  home,  I  may  pick 
up  a  magazine  or  two  and  what  do 
I  see?  Supei-b  four-color  work, 
bleed  pages,  nothing  remotely  re- 

sembling magazine  advertising  of 
20  years  ago  ... 

"Midway  through  my  perusal  of 
the  magazine,  my  wife  says  to  me: 
'Come  on  now,  we  are  going  to 
watch — you  guessed  it — television. 
And  the  rest  of  my  evening  is  a 

SPORTSCASTERS 
Third  Annual  Dinner  Feb.  14 

THE  THIRD  annual  Sports 
Broadcasters  Assn.  dinner  will  be 

held  Feb.  14  at  New  York's  Hotel 
Park  Sheraton.  At  the  dinner, 
Baseball  Commissioner  A.  B. 
(Happy)  Chandler  will  be  given 
the  annual  Graham  McNamee 
Award  presented  by  the  association 
to  the  individual  who  in  its  opinion 
contributes  most  to  sports  during 
the  year. 

WMGM  New  York,  whose  sports- 
caster,  Marty  Glickman,  is  presi- 

dent of  the  association,  has  invited 
150  executives  of  agencies  and 
sponsors  of  sports  broadcasts  on 
the  station  as  its  guests  at  the 
dinner.  Bertram  Lebhar  Jr.,  di- 

rector and  sales  chief  of  WMGM, 
will  be  host  to  the  group. 

pleasant  combination  of  entertain- 
ment and  exposure  to  salesman- 
ship. For  here,  out  of  the  restless- 

ness and  imagination  of  another 
group,  is  potentially  the  greatest 
advertising  force  we  have  ever 
seen. 

"Think  of  the  millions  and  mil- 
lions of  dollars  invested  in  the  de- 

velopment of  television.  What  in- 
vestments have  been  made  by  the 

newspaper  industry  toward  the  re- 

birth of  its  product?" 
Mr.  Kasper  urged  the  newspa- 

per executives  to  undertake  ex- 
panded research  that  would  help 

newspaper  advertisers  improve  the 
productivity  of  their  advertise- ments. 

He  said  that  despite  his  critical 
attitude,  he  could  assure  the  news- 

papers that  retailers  would  con- 
tinue to  "put  the  blue  chips  on  the 

newspaper  because  we  have  not  yet 
lost  faith  in  your  ability  to  pro- 

duce results." 

KAKE  Representatives 
RADIO  Representatives  Inc.  has 
been  appointed  national  sales  rep- 

resentative of  KAKE  Wichita, 
Kan.,  according  to  Jack  Todd,  gen- 

eral manager  of  the  MBS  outlet. 
KAKE  operates  on  1240  kc  with 
250  w  fulltime. 

IN  AN  EFFORT  to  obtain 
for  radio  newsmen  the  same 
credentials  newspaper  re- 

porters receive.  Sheriff  Eu- 
gene Biscailuz  of  Los  An- 
geles for  Radio  News  Club, 

is  sending  letters  to  sheriffs 
of  11  Southern  California 
counties  inviting  them  to 
meet  Feb.  10  at  his  office  with 
officers  of  the  club.  Radio 
newsmen  are  seeking  to  ob- 

tain one  pass  that  will  be 
recognized  in  all  the  counties, 
thus  allowing  them  to  move 
unhampered  from  county  to 
county.  Thus  far  this  privi- 

lege has  been  allowed  only  to 
newspaper  reporters.  Radio 
News  Club  officers  who  will 
attend  the  meeting  are  Bob 
Garred,  Al  Gordon  and  Clete 
Roberts. 

Advertising  Exams 

ADVERTISING  examinations  con- 
ducted annually  by  the  American 

Assn.  of  Advertising  Agencies  will 
be  held  this  year  in  New  York  at 
the  Waldorf-Astoria  and  Packard 
School  on  Feb.  18  and  25.  In  the 

first  session,  15  aptitude-temper- 
ament tests  and  a  quiz  on  the 

economics  of  advertising  will  be 
given.  The  second  session  will  be 
devoted  to  optional  tests  on  adver- 

tising knowledge. 

The  stars  of 

today  and 
tomorrow are 

.4^ 

fiih  the  new  era  in 

mots 

The  new  Thesaurus  brings  you  bigger 

and  better  programming  packages  with 

top  sponsor-appeal... top-name  artists! 
You  get  comprehensive  programming, 

promotion,  pubhcity  ...  a  steady  flow 
of  current  tunes  and  material  .  .  .  net- 

work-quality production.  Wire  or  write 

today  for  full  details! 
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Spot  Business 
(Continued  from  page  15) 

cancelled  because  of  the  UAW 
strike  at  Chrysler,  but  it  is  be- 

lieved that  radio  will  be  resumed 
as  soon  as  the  strike  is  settled. 
Among  advertisers  to  start  cam- 

paigns during  January  1950  are 
the  following :  French's  Instant 
Potatoes,  through  J.  Walter 
Thompson  Co.,  New  York,  which 
started  a  campaign  in  mid-Janu- 

ary; Tide  Water  Gasoline,  through 
Lennen  &  Mitchell,  New  York,  on 
Jan.  15  began  its  schedule  in  a 
dozen  markets;  another  L  &  M  ac- 

count, Lustre-Creme  Shampoo  also 
used  radio  spots  starting  about  the 
same  time. 

Lever  Bros.  Adds 

Lever  Bros.'  Spry  account 
through  Ruthrauif  &  Ryan,  New 
York,  normally  a  network  adver- 

tiser only  (Aunt  Jenny  on  CBS), 
has  added  a  spot  announcement 
campaign  which  started  in  Janu- 
ary. 
Another  Lever  Bros,  product. 

Surf,  through  Benton  &  Bowles, 
New  York,  also  has  been  using  a 
heavj'^  radio  spot  announcement schedule. 

Procter  &  Gamble's  Ivory  Snow, 
through  Benton  &  Bowles,  is  using 
spots  in  a  number  of  markets, 
which  started  in  December  and  will 
continue  through  June. 

A  new  radio  spot  advertiser  is 
Nucoa  Margarine,  through  Benton 
&  Bowles,  which  started  in  Janu- 

ary in  Ohio  and  then  extended  its 
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(Letters  are  welcomed.  The  editors  reserve  the 
right  to  Mse  orUy  the  most  pertinent  portions.) 

Ad  Club  Project 

EDITOR,  Broadcasting: 
As  part  of  a  club  project  it  has 

been  voted  to  send  a  year's  sub- 
scription to  Broadcasting  to  each 

of  the  local  high  schools  for  their 
use  in  the  study  of  advertising  and 
journalism.  Will  you  therefore 
please  enter  these  subscriptions  and 
send  bill  to  Fort  Wayne  Advertis- 

ing Club.  .  .  . 
Hilda  C.  Walhimeyer 
Educational  Committee 
Fort  Wayne  Adv.  Club 
Fort  Wayne,  Ind. 

Re:  Rate  Cutting 

EDITOR,  Broadcasting: 
I  note  with  interest  a  story  on 

rate  card  cutting  on  page  42  of 
your  Dec.  12  issue  and  just  want 
to  comment  that  it  seems  to  me 
that  anybody  in  the  advertising 
agency  business,  or  in  any  other 
part  of  the  advertising  business, 

spot  schedule  to  include  California. 
Currently  the  agency  is  preparing 
a  further  extension  to  cover  South- 

ern markets. 
The  spot  picture  for  February 

and  March  looks  as  if  it,  too,  will 
maintain  a  high  level  of  activity. 
For  example.  Silver  Star  Blades 
through  Ruthrauff  &  Ryan,  is  cur- 

rently preparing  a  spot  schedule  to 
start  on  Feb.  20. 

General  Foods  (Devil's  Food 
Mix) ,  through  Young  &  Rubicam, 
has  started  a  small  campaign  in 
California  markets,  but  expansion 
is  expected. 

Continental  Oil  Co.  (Conoco), 
through  Geyer,  Newell  &  Ganger, 
will  use  50  markets  in  the  Middle 
West  to  start  about  Feb.  15. 

Crosley  Div.  of  Avco  (Shelva- 
dor),  through  Benton  &  Bowles, 
New  York,  is  planning  a  spot  cam- 

paign to  start  on  March  6.  Also 
on  that  date,  Garrett  Wine  Co., 
through  Ruthrauff  &  Ryan,  will* 
start  its  seasonal  spring  campaign. 

Shinola,  manufactured  by  the 
Best  Co.,  another  semi-annual  spot 
advertiser,  is  preparing  a  cam- 

paign to  start  in  March  or  early  in 
April,  through  Benton  &  Bowles. 

Phillips  66,  through  Lambert  & 
Feasley,  is  expected  to  drop  its 
current  network  show.  Barn  Dance 
on  ABC  but  will  replace  it  with 
another  show  probably  on  another 
network.  In  addition  the  adver- 

tiser is  expected  to  use  a  heavy 
spot  campaign  this  spring.  Final 
plans  are  expected  to  be  announced 
next  week. 

EGA  THESAURUS  has  released 
Here's  June  Christy,  new  program 
series,  to  subscribers  to  its  transribed 
library  service. 

for  that  matter,  is  putting  the  ad- 
vertising business  on  fairly  un- 

sound ground  if  he  is  not  extremely 
careful  how  he  says  that  any  ad- 

vertiser should  pay  a  national  rate 
when  he  can  get  a  local  rate. 

In  other  words  our  first  interest 
should  be  the  advertiser  and  it  may 
be  rather  difficult  to  defend  the 
position  that  any  advertiser  should 
be  forced  to  pay  a  higher  rate  if 
the  stations  are  willing  to  give  him 
a  local  rate. 

I  think  we  know  all  of  the  angles 
on  this  situation — and  I  mean  all 
of  them — and  I  make  this  comment 
having  all  of  these  considerations 
in  mind. 

George  W.  McMurphey 
George  W.  McMurphey  Adv. Portland,  Ore. 

Help  Small  Towns 

EDITOR,  Broadcasting: 
Radio  will  celebrate  its  30th 

birthday  in  1950.  Wouldn't  this  be 
a  good  year  for  radio  engineers  to 
get  together  and  settle  the  problem 
of  the  small  town  listener? 

We  have  no  trouble  in  tuning  in 
Mutual  network  programs  at  night 
in  Statesville,  N.  C,  because  we  are 
fortunate  in  having  a  Mutual  radio 
network  station  here.  We  can  re- 

ceive CBS  programs  through  a 
50,000  w  radio  station  in  Charlotte. 
But  unfortunately  when  we  try  to 
dial  ABC  or  NBC  programs  we  are 
at  the  mercy  of  atmospheric  condi- 

tions and  Cuban  and  Mexican  ra- 
dio stations.  .  .  . 

Although  directional  antennas 
are  excellent  for  protecting  radio 
stations  from  interference,  they 
play  havoc  in  the  way  they  detour 
programs  around  the  small  town. 
I'm  not  complaining,  just  asking 
for  help.  Will  some  radio  engineer 
explain  how  the  small  town  listener 

can  have  available  all  network  pro 
grams  every  night  in  the  week  re 

gardless  of  atmospheric  conditions'. Ed  Galbreath 
Radio  Instructor 
Statesville,  N.  C. 

Claims  DB  'First' EDITOR,  Broadcasting:' I  noted  with  interest  the  lettei 
sent  to  you  by_  Bob  Mackall  of 
WFMJ  in  Youngstown,  claiming  tc 
be  the  first  one  to  DB  the  Drew 
Pearson  program. 

Just  for  the  record,  let  me  say 
that  WSRS,  at  my  instigation  in 
conjunction  with  ABC  and  the 
William  Weintraub  Advertisingi 

Agency,  DB'd  the  Drew  Pearson 
program  first.  .  .  . 

I  sold  the  plan  of  the  live  broad- 
cast at  6  p.m.  with  the  DB  at  11 

p.m.  the  same  evening,  which  was 
considered  an  excellent  idea  by 
ABC  and  the  Weintraub  agency. 
All  of  this  took  place  in  the  early 
days  of  the  1948  baseball  season, 
because  of  the  inability  of  the  local 
ABC  outlet  to  consistently  schedule 

this  program  properly.  So  let's clean  the  record  up  and  put  WSRS 
on  top  of  the  heap  with  a  great 
big  "first"  in  this  particular  mat- 
ter. 

Sam  Sague 
President 
WSRS  Cleveland 

AD  WOMAN  OF  YEAR 
AFA  Names  Contest  Judges 

ADVERTISING  Federation  of 

America  (council  on  women's  ad- vertising clubs)  has  chosen  a  panel 
of  judges  to  select  the  Advertising 
Woman  of  the  Year  in  its  annual 
contest.  Judges  are:  Mrs.  Ella  B. 
Myers,  former  advertising  director 
of  General  Foods  Corp.  and  pres- 

ently an  advertising  consultant, 

who  was  the  1948  award  winner;' Frederic  R.  Gamble,  president  of 
the  American  Assn.  of  Advertising 

Agencies,  and  Dr.  Kenneth  Dam- 
eron,  Ohio  State  U. 
Winner  of  the  contest  will  be 

chosen  during  the  annual  conven- 
tion of  the  Advertising  Federation 

of  America,  to  be  held  in  Detroit, 

May  31-June  2. 

We  do  not  cover  all  of  Con- 

necticut, but  we  DO  cover* NORWICH  and  most  of  Nev^^ 

London  count/  .  .  .  1948  re- 
tail sales  $129,364,000.00. 

Have  you  been  bypassing 
this  market?  Remember  you 
can  BUY  it  on  a  station  that 
has  ONE  rate  both  day 

night. 

UJICH 

FULL  TIME 
I  4-  o  O  K  . 

£■50  W 

nOPLUICH 

E ASTER  N CONNECTICUT BROA  D'.A.S  TINO 

COMPANY 

You'd  be  surprised  at  our  coverage  in  New  London. 
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OUSE  HEAR
INGS    ̂ "Pcations  First  o

n  Agenda 

I  By  JOHN  OSBON 
liXTERNATIONAL  and  federal 
machinery  dealing  with  extensive 
iiadio  frequency  allocations  and  as- 
dgnments  will  command  top  pri- 
:irity  on  the  agenda  of  the  House 
Ijnterstate  Commerce  communica- 
llions  subcommittee  when  it  begins 
liearings  the  next  fortnight  on  ma- 
>lor  radio  legislation.  [Broadcast- 
ilNG,  Jan.  30]. 
:|  This  was  apparent  last  week  as 
"Jihe  subcommittee,  headed  by  Rep. 
^iSeorge  Sadowski  (D-Mich.),  whose 
^i'Wn  measure  (HR  6949)  embraces 

"j weeping  substantive  changes  on 
Irovernnient  and  FCC  levels,  re- 

■  |ealed  its  tentative  hearing  agenda. 
(Sessions  may  last  up  to  six  weeks 
Ihough  authorities   indicated  last 
:|veek  the  subcommittee  hopes  to 
Conclude  them  in  four  weeks'  time. 
"Rep.  Sadowski  already  has  indi- 
iated  his  group  "may  not"  press 
ior  legislation. 
Bulk  of  testimony  during  the 

lirst  week  of  the  hearing,  tenta- 
■  ively  set  for  Feb.  20,  will  deal 
■:)roadly  with  the  allocations  prob- 

lems on  the  "international,  hemis- 
pheric and  national"  levels,  com- 

Mittee  spokesmen  said  last  week. 

Second  Week  Agenda 
Second  week  will  be  devoted  to 

news  on  FCC's  chain  broadcasting 
•egulations,    monopoly  anti-trust 

jijhases  and,  finally,  sanctions  as 
:overed  in  the  Sadowski  Bill  in- 
Toduced  Jan.  24,  and  the  Senate- 
approved  FCC  procedural  bill 
(S  1973)  authored  by  Sen.  Ernest 
m.  McFarland  (D-Ariz.) 
\^  Discussion  is  expected  to  center 

['around  legislation  (HR  2410)  pro- 
;  oosed   by   Rep.   Harry  Sheppard 
|.;D-Calif.)  which  would  divest  net- 

works and  equipment  manufactur- 
-ers  of  radio  station  ownership,  and 

^restrictions  on  FCC's  anti-trust  au- 
•ichority  as  provided  in  the  McFar- 
!iand  bill. 
*i  The  following  weeks  primarily 
■'svould  concern  the  various  other 
5 facets  of  the  new  Sadowski  Bill 
•|and  Sen.  McFarland's  measure,  ac- 
,2ording  to  present  plans.  Among 

i  points  to  be  taken  up  is  Rep.  Sa- 

dowski's  proposal  to  give  licensees 
immunity  from  criminal  or  civil  ac- 

tions for  libelous  remarks  in  po- 
litical broadcasts. 

Subcommittee  Chairman  Sadow- 
ski's  measure  also  would  set  up  an 
independent  five-man  Frequency 

Control  Board — a  "super  FCC"^ — which  would  hold  broad  powers 
over  the  Commission  and  usurp 
some  of  its  major  functions.  Also, 
it  would  give  FCC  a  new  set  of  ad- 

ministrative sanctions  or  penalties 
in  the  form  of  license  suspensions, 
fin«s  and  cease-and-desist  orders. 

Asked  To  Testify 

Invitations  to  testify  the  first 
week  are  being  issued  to  govern- 

ment officials  including,  in  addi- 
tion to  FCC,  the  State  Dept.,  each 

of  the  military  branches,  IRAC 
(the  Interdepartmental  Radio  Ad- 

visory Committee,  which  the  Sa- 
dowski bill  would  replace  with  the 

Frequency  Control  Board),  Tele- 
communications Coordinating  Com- 

mittee, and  certain  private  con- 
sultants and  attorneys.  Names 

were  not  disclosed. 
Authorities  said  the  subcommit- 

tee is  hopeful  of  clearing  up  the 
allocations  phase  in  the  first  four 
days.  In  that  event,  they  specu- 

lated, the  fifth  day  (Feb.  24)  could 
be  devoted  to  FCC  proposals.  It  is 
known  that  Chairman  Sadowski 

has  asked  the  Commission  to  pre- 
sent a  broad  outline  detailing  inter- 

national and  U.  S.  frequency  needs 
and  requirements  falling  within  the 

scope  of  "wireless  and  wire"  fa- cilities. 
Another  Bill  Unlikely 

The  network-sanctions-monopoly 
phase,  now  set  to  begin  Feb.  27,  is 
expected  to  encompass  debate  on 
the  McFarland-Sadowski-Sheppard 
bills.  Authorities  last  week  thought 
it  not  unlikely  that  Rep.  Sadowski 
still  might  introduce  another  bill, 
designed  to  cover  other  phases  now 
contained  in  the  McFarland  meas- 

ure. If  he  does,  that  would  be  con- 
sidered, too,  they  felt. 

Networks,  independent  broad- 
casters. Justice  Dept.  and  others 

WHERE  DOES  THE  N.  A.B.  get  retail  sales  data? 

Data  on  retail  trade  in  the  Market  Data  Handbook  published 

by  the  Kational  Association  of  Broadcasters  is  reproduced  from — 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10:  Reservotions  Close  Feb.  17;  Copy  March  10) 

will  be  invited  to  air  their  views  on 

present  network-aflSliate  relation- 
ships; complaints  that  networks 

violate  government  anti-trust  laws; 
the  McFarland  Bill  provision  which 
would  remove  FCC's  power  of  re- vocation over  licensees  whom  the 
courts  have  found  guilty  of  anti- 

trust violations,  and  the  compara- 
tive merits  of  sanction  clauses  in 

the  Sadowski  and  McFarland  bills. 
The  Sadowski  bill  provides  for 

institution  of  revocation  or  suspen- 
sion proceedings  against  station  li- 

censees, permittees,  and  networks 
alike  for  tending  to  "induce  or 
coerce"  other  licensees  or  permit- 

tees to  violate  FCC  rules  and  regu- 
lations, or  for  following  any 

"course  of  action"  which  would 
justify  a  license  or  permit  denial. 
FCC  could  demand  forfeitures  up 
to  $500  per  day  for  any  offense  in 
lieu  of  suspensions  or  revocations. 

The  subcommittee  also  revealed 
last  week  that  it  considers  Sections 
4  and  5  of  the  McFarland  Bill  of 

FCC  FUNDS 

Larger  Budget  Asked 
NEED  for  increased  funds  to  carry 
on  its  various  broadcast  and  non- 
broadcast  activities  was  detailed 
by  FCC  last  Monday  in  closed  ses- 

sion before  a  House  Appropriations 
subcommittee  hearing  budget  re- 

quests for  fiscal  1950-51. 
Five  of  the  seven  FCC  commis- 

sioners, including  Chairman  Wayne 

Coy,  and  staff"  members  reviewed Commission  functions  covering 
commercial  TV-AM-FM  operations, 
safety  and  special  services,  field 
engineering  and  monitoring,  tech- 

nical research  and  frequency  allo- 
cations, and  common  carrier  du- 

ties 
The  President  has  asked  Con- 

gress for  roughly  a  2.7 7f  increase 
over  FCC's  1950  total  appropriation 
of  $6,737,000— or  $6,914,600.  The 
1951  budget  estimate  contemplates 
boosts  in  funds  over  the  1950  esti- 

mate for  each  of  these  categories 
[Broadcasting,  Jan.  16]. 

Details  were  unavailable  on  Mon- 
day's hearing,  but  it  was  under- 
stood that  Chairman  Coy  carried 

the  brunt  of  testimony  for  the 
Commission.  FCC  stressed  no  par- 

ticular service  with  respect  to  its 
budget,  it  was  also  understood. 
The  meeting  reportedly  was  har- 

monious and  devoid  of  drawn-out 
discussion  on  any  phase. 

Also  present  were  Comrs.  George 
Sterling,  Edward  Webster,  Robert 
Jones  and  Frieda  Hennock.  Staff 
members  included  John  Willough- 
by,  FCC  acting  chief  engineer; 
William  Norfleet,  chief  accountant; 
W.  K.  Holl,  executive  officer;  Bene- 

dict Cottone,  general  counsel,  and 
Harry  Plotkin  and  Harold  Cohen, 
assistant  general  counsels.  Mem- 

bers of  the  safety  and  special  serv- 
ices, common  carrier  and  monitor- 

ing divisions  also  were  present. 

prime  importance  on  its  hearing 
agenda.  They  are  certain  to  be 

brought  out — both  in  FCC's  writ- ten comments  on  the  McFarland 
bill  for  the  record  and  in  oral  testi- 

mony before  the  group. 

T?iese  sections  deal  with  "job- 
jumping"  prohibitions  covering 
FCC  Commissioners,  bureau  heads 
and  their  assistants;  salary  provi- 

sions (now  outdated  in  view  of 
pay  boosts  passed  last  year);  ap- 

pointment of  a  legal  assistant  to 
each  Commissioner;  requirement 

of  a  legal  assistant  to  each  Com- 
missioner; requirement  that  FCC 

submit  annual  reports  to  Congress 
on  broadcast  application  data,  dead- 

line on  FCC  action  on  applications. 
FCC  and  Civil  Service  Commis- 

sion have  indicated  disapproval  of 
some  of  these  provisions. 

BROADCASTING    •  Telecasting 

ASSOCIATED  SHOWS 
Yankee  Network  Contracts 

ASSOCIATED  Program  Service 
last  week  announced  arrangement 
of  a  contract  with  the  Yankee  Net- 

work for  Associated's  transcribed 
library  service  and  special  series 
of  "shows  that  sell." 

The  agreement,  Associated  stated, 
covers  all  owned  or  operated  Yan- 

kee stations  in  New  England  in- 
cluding WNAC-AM-FM-TV  Boston, 

WEAN  Providence,  WICC  Bridge- 
port, WMTW  Portland,  WAAB 

Worcester,  WONS-AM-FM  Hart- 
ford. Contract  negotiations  were 

completed  by  George  W.  Steff'y,  vice president  of  the  network,  and 
Richard  Testut,  vice  president  and 
general  manager  of  Associated. 

For  some 

interesting 

information 

on  radio  in 

IOWA, 

PLEASE  SEE 

PAGE  23 
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GOLD  plated  microphone  awarded  to  high  scorer  on  the  Sound  Products 
Group  team  which  won  a  sales  contest  sponsored  by  the  RCA  Engineering 
Products  Dept.,  goes  to  S.  D.  Mcintosh  of  Dallas.  This  group  at  presentatio 
ceremonies  (I  to  r)  T.  A.  Smith,  sales  manager.  Engineering  Products  Dept. 
H.  V.  Somerville,  administrator  of  field  sales  of  the  department;  Mr.  Mcln 
tosh;  W.  W.  Watts,  vice  president  in  charge  of  the  department,  who  made 
the  award;  H.  C.  Elwes,  merchandise  manager,  Sound  Products  Group;  K.  M. 
Aitken,  of  Cleveland,  and  H.  T.  Schrule,  of  Philadelphia,  field  representative, 

Sound  Section. 

Free  Time  Abuses 

(Continued  from  page  15) 
device  familiar  to  all  station  offi- 
cials. 

In  adopting  resolutions  to  imple- 
ment the  free-time  device  the  com- 

mittee favored  the  use  of  free- 
time  agreements.  Groups  would  be 
asked  to  sign  pacts  including  the 
question,  "Do  you  plan  to  spend 
money  in  any  advertising  med- 

ium ?  " 
Going  further,  the  time  appli- 

cants would  agree  to  pay  for  any 
time  donated  should  they  later  de- 

cide to  pay  for  advertising  in  any 
other  medium. 

The  committee  felt  that  program 
material  by  public  service  agencies 
should  provide  opportunity  for  par- 

ticipation by  local  sponsors.  In  the 
case  of  newspaper  mats,  it  was 
pointed  out,  local  advertisers  can 
include  credit  mention. 

Another  angle  relates  to  a  pur- 
ported practice  among  defense 

agencies.  Under  this  technique, 
military  personnel  are  assigned  to 
take  mats  to  newspaper  advertis- 

ing prospects  and  solicit  them.  If 
this  is  done  for  other  media,  com- 

mittee members  argued,  it  should 
be  done  in  the  case  of  radio  re- 

cruiting and  similar  campaigns. 
The  committee  figures  broadcast- 

ers should  get  a  larger  share  of  the 
money  spent  by  government  agen- 

cies to  advertise  for  recruits.  Inde- 
pendent stations,  it  was  argued, 

are  especially  good  prospects  in 
recruiting  campaigns  because  they 

1  OVER  230,000 

I  POPULATION 

I  Largest  population 
j  market  in  Illinois  and 

;  I  Iowa,  outside  Chicago. 
I I  Family  income  tops 

jj  $5,650  per  year, 

I  Farm  machinery  manu- 
j  facturing  center  of  the 
n  nation. 
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direct  much  of  their  appeal  to  the 
younger  audience. 
NAB  representatives  are  to 

confer  with  advertising  agencies 
placing  government  business  in  an 
effort  to  persuade  them  to  spend 
more  money  for  radio  time,  the 
committee  was  told.  Members  sug- 

gested independents  should  be  rep- 
resented on  the  NAB  committee. 

They  contend  they  have  been 
among  the  most  generous  broad- 

cast groups  in  providing  free  time. 
Some  of  the  current  public  serv- 
ice campaigns,  and  some  with  mer- 

cenary motives,  were  discussed 
among  committee  members.  One 
instance  cited  was  that  of  the  Dis- 

abled American  Veterans  Sei'vice 
Foundation,  which  asks  free  radio 
time  though  it  buys  full-page  and 
double-spread  space  in  newspapers 
and  magazines  (see  story  page 
92). 

Going  into  other  problems  fac- 
ing independent  stations,  the  com- 

mittee voiced  concern  over  aboli- 
tion of  the  NAB  Program  Dept.,  a 

project  that  developed  out  of  a  past 
committee  recommendation.  The 
department  was  dropped  by  the 
NAB  board  in  last  summer's  reor- 
ganization. 

Functions  of  the  Program  Dept. 
will  be  handled  through  the  Radio 
and  Television  Divisions,  the  com- 

mittee was  promised. 
Much  of  the  two-day  discussion 

centered  around  plans  for  the  Sun- 
day "Independents'  Day,"  a  ses- 
sion that  drew  some  400  broad- 

casters at  the  1949  NAB  Conven- 

tion, under  Mr.  Cott's  chairman- ship. 

Colt  to  Serve 

Because  WNEW  is  withdrawing 
from  NAB  membership  Feb.  28, 
Mr.  Cott  will  not  serve  as  chair- 

man of  the  program.  Furthermore, 
he  is  resigning  the  committee 
chairmanship  effective  Feb.  28.  At 
the  committee's  request  he  agreed 
to  serve  as  program  consultant  for 
the  Sunday  session  in  Chicago. 
Chairman  of  the  Sunday  pro- 

gram will  TDe  Lee  W.  Jacobs,  KBKR 
Baker,  Ore.  Again  the  program 
will  be  of  the  no-speeches  type. 
Panel  sessions  will  be  wide  open, 
with  specialists  leading  the  discus- sion. 

Facts  on  out-of-home  listening 
will  be  given  by  Dr.  Sydney  Ros- 
low,  president  of  The  Pulse  Inc., 
New  York.  Dr.  Roslow's  findings 
will  be  distributed  to  NAB  mem- 

bers in  printed  form.  Patt  McDon- 
ald, WHHM  Memphis,  will  chair- 
man a  panel  discussion  on  means 

of  capturing  and  increasing  the 
out-of-home  audience.  Related  sub- 

jects will  cover  promotion  material 
and  specialized  programming  for 
this  audience. 
William  B.  McGrath,  WHDH 

Boston,  will  be  chairman  of  a 
sports  session.  Sponsor  and  agency 
representatives  will  take  part, 
along  with  an  attorney  to  cover 
anti-trust  angles.  The  problem  of 
using  Western  Union  play-by-play 
reports  is  on  the  tentative  agenda. 
Sports  are  a  mainstay  of  inde- 

pendent stations,  the  committee 
pointed    out.    The    NAB  general 

counsel's  office  was  asked  to  sup- 
ply a  legal  summary  of  sports 

broadcasting  problems,  to  be  avail- 
able at  the  convention. 

Another  panel  will  deal  with  use 
of  magnetic  tape  recording  in  pro- 

gramming and  sales  expansion. 
Demonstration  of  techniques  is 
planned,  including  tape  editing. 

A  debate  is  scheduled  on  the  pros 
and  cons  of  per  inquiry  and  mail 
order  business.  Dangers  and  vir- 

tues of  these  practices  will  be  ex- 
plored. NAB  is  traditionally  op- 

posed to  P.  I.  as  an  association  but 
individual  member  stations  have 
diversified  views  on  the  subject. 

Other  topics  slated  for  a  thor- 
ough working  over  by  the  inde- 

pendents are  new  program  tools, 
new  and  unusual  program  devices, 
BMI  services  and  government  and 
overseas  program  sources.  Among 
overseas  sources  is  the  upcoming 
series  of  Orchestras  of  the  World 
transcriptions  obtained  through 
the  Economic  Cooperation  Admin- 

istration (see  story  page  118).  In 
this  series  of  13  one-hour  tran- 

scriptions the  leading  symphony 
orchestras  of  Europe  will  be  made 
available  to  broadcasters.  NAB 
agreed  to  send  out  letters  to  sta- 

tions describing  this  series,  orig- 
inally produced  for  broadcast  on 

European  networks. 
The   Monday  morning  meeting. 

first  convention  session  covering 
foreign  language  station  problems, 
will  be  directed  by  co-chairmen. 

They  are  Ralph  Weil  and~  Arnold Hartley,  both  WOV  New  York, vice; 

presidents. The  foreign  language  session 
will  be  held  at  the  same  time  as 
the  FM  meeting  [Broadcasting, 
Jan.  30].  NAB  officials  suggested 
the  Monday  morning  scheduling 
because  the  foreign  tongue  prob- 

lems are  highly  specialized  and  of, 
direct  interest  to  only  a  portion  of 
the  membership. 

In  its  two-day  discussion  last 
week  the  committeemen  unloosed 
some  sharp  suggestions  about 
NAB's  headquarters  operation  and 
the  special  services  independentj 
stations  desire. 

No  appointment  will  be  made  to 
fill  the  chairmanship  after  Mr., 
Cott's  resignation  becomes  effec- 

tive, the  committee  was  told,  be-; 
cause  NAB  President  Justin  Mil- 

ler plans  to  name  a  new  committee 
after  the  April  convention. 
Committee  members  attending, 

the  meeting  were  Messrs.  Cott,  Jan> 
cobs  and  McDonald;  Melvin  Drake 
WDGY  Minneapolis;  Robert  May- 
nard,  WSVS  Crewe,  Va.,  and  Ben 
Strouse,  WWDC  Washington,  al- 

ternates. Glenn  Shaw,  KLX  Oak-' land,  director-member,  was  unable 

to  attend.  ■ 

TheVDicB/^/Kansas 

//7  TOREK  A 

BROADCASTING Telecasting 



Who  Are  We?' 
WHENEVER  the  members 
of  NAB's  committee  for  in- 

dependent stations  holds  a 
meeting,  the  members  ask 

themselves,  "Who  are  we?" 
Part  of  the  committee's  dis- 

cussion last  week  dealt  with 
the  problem.  Officially  the 
committee  at  one  time  was 
called  the  Unaffiliated  Sta- 

tions Executive  Committee. 
Then  the  name  was  changed 
to  Nonaffiliated,  etc.  Last 
week  they  were  referred  to  as 

t!  both.  Members  say  they  can't 
ij  understand  why  NAB  stub- «    bornly  refuses  to  call  it  the 
•  i   Independent    Stations  Com- 
I,  mittee. 

i 
 

Transit  Radio 

_j      (Continued  from  page  22) 
'jyas  underscored  once  when  the 
-jjnited  States  developed  the  atomic 
»omb.  It  was  underscored  a  sec- 
'ind  time  when  the  Soviet  Union 

'iid  likewise.  It  is  being  under- scored a  third  time  by  debate  over 
'ihe  forthcoming  development  of  a 
ijiydrogen  bomb,  potentially  1,000 
imes  more  powerful  than  the  A- 
i;<omb.  One  of  the  obvious  and  es- 

sential requirements  of  civil  de- 
fense will  be  a  means  by  which  the 

'iiublic  transportation  systems  can 
•  »e  mobilized  to  move  great  num- 
lers  of  people  out  of  threatened 
^.reas  and  to  move  civil  defenders 
ho  their  posts  of  duty.  The  means, 
•.f  course,  is  FM  radio,  which  was 
I  jised  by  tanks,  artillery,  planes, 
I'infantrv,  etc.,  during  World  War 

j-l  Thanks  to   Transit   Radio,  the 
I^DUSses  and  streetcars  of  19  Ameri- 
|1:an   cities   are   already  equipped 
;;vith  radio  which  in  the  event  of 

emergency  could  be  used  for 
■guidance.     This  is  done  without 
ost  to  the  taxpayers,  the  riders 

-»r  the  public  transit  companies.  It 
^Is  being   done   while   giving  the 
"•iders  the  best  radio  service  avail- 

able.   It  is  being  done  while  giving 
that  same  seiwice  to   the  entire 

jtommunity.  Arrangements  are  un- 
jjer  way  to  provide  Transit  Radio 
;o  25  or  30  other  American  cities. 

Against  this  imposing  array  of 
advantages,  only  one  argument  has 

leen  advanced  by  its  critics.  "It 
violates  the  rider's  right  not  to 
listen,"  they  say.    "In  this  way  it 

violates  his  right  to  privacy  and 

assails  the  freedom  of  his  mind." 
First,  how  many  riders  of  public 

transportation  do  not  like  Trans't Radio?  Take  the  eight  out  of  10 
riders  who  like  Transit  Radio.  Add 
those  who  are  undecided.  Add 
those  who  do  not  care.  Add  those 
who  do  not  like  it  but  who  with- 

draw their  objections  in  deference 
to  the  majority  preference.  As 
the  Edward  G.  Doody  Co.  says, 
".  .  .  only  a  fractional  group  of 
active  objectors  remains.  .  .  ." This  fractional  group  ranges  from 
1.2^7  to  5,3^ r. 

But  the  critics  brush  these  fig- 
ures aside.  "It  isn't  a  question 

of  percentages,"  they  say.  "It  is- a  question  of  the  rights  of  the 
minority  however  small.  The  of- 

fensive thing  about  Transit  Radio 
is  that  it  holds  its  audience  cap- 

tive." 
Is  advertising  over  Transit  Ra- 

dio really  different  from  advertis- 
ing generally?  The  answer  is  no. 

All  advertising  tries  to  liold  the 
attention  of  its  audience. 

Take  the  ads  in  newspapers  and 
magazines.  Can  a  person  escape 
seeing  them?  Not  if  he  wants 
to  read  the  paper  or  magazine. 
The  periphery  of  his  vision  takes 
them  in,  willy-nilly. 

Highway  Signs 

Take  advertising  on  aural  radio 
or  TV.  Can  a  person  in  his  home 
escape  hearing  and  seeing  the 
"plugs?"  Not  if  he  wants  to  listen 
and  watch.  Of  course,  he  could 
switch  the  program  off  or  turn  it 
down  during  the  commercial.  But 
he  doesn't.  And  to  do  so  would 
require  a  greater  attention  and  a 
greater  exertion  than  not  doing  so. 

Take  advertising  signs  along  the 
highway,  particularly  those  head 
on  at  curves.  Can  a  driver  escape 
seeing  them?  Not  if  he  wants  to 
keep  the  car  on  the  road. 

This  list  could  be  expanded — the 
show  windows  of  stores,  the  card 
advertising  in  busses  and  street- 

cars, the  posters  on  subway  pillars, 
etc. 

In  each  case,  the  individual  who 
does  not  want  to  hole  up  like  a 
hermit  is  exposed  to  advertising. 

But  he  certainly  is  not  a  captive. 
He  frees  himself  by  controlling  his 
attention,  either  consciously  or, 
more  often,  unconsciously.  The 
stream  of  stimuli  assailing  the 
senses  is  limitless  and  unending, 
even  on  a  desert  island.  The  mind 
selects  those  it  wants  to  use  and  of 
necessity  ignores  the  others.  This 
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is  elementary  psychology.  Every- 
body does  this  every  minute  of 

every  day,  even  when  asleep.  One 
docs  it  so  naturally  that  one  isn't aware  of  doing  it.  Nobody  on  a 
bus  or  streetcar  who  doesn't  like 
Transit  Radio  need  pay  attention 
to  it.  One  can  bring  to  bear  the 
same  habits  by  which  one  is  able  to 
ignore  other  things  one  wants  to 
exclude. 

People  who  ride  public  transpor- 
tation systems  are  already  pre- 

pared to  "tune  out"  Transit  Radio 
if  they  want  to.  They  have  been 
trained  to  do  so  by  the  noises  that 
inevitably  attend  public  transpor- 

tation, the  sound  of  the  motor,  the 
clash  of  gears,  the  jolts  and  jars, 
the  horn,  etc. 

Privacy  on  a  bus?  The  same 
kind  of  privacy  that  there  is  in 
Madison  Square  Garden:  the  pri- 

vacy of  concentration.  If  a  rider 
doesn't  want  to  listen  to  the  con- 

versations of  his  fellow-passengers, 
he  doesn't  have  to.  ("This  morning 
when  I  got  up  I  didn't  feel  well.  I 
wasn't  really  sick.  Just  butterflies 
in  the  stomach,  you  know.  .  .  .") 
If  he  wants  to,  he  can  pay  atten- 

tion. ("And  I  told  my  husband, 
if  you  want  to  keep  your  little  girl 

friend,  you  can,  but  you  can't  keep 
me.  .  .  .")  In  the  same  way  the 
rider  can  tune  Transit  Radio  in  or 
out  at  will. 

Rights  at  Stake 
Minority  rights  are  not  at  stake. 

But  the  rights  of  the  majority  are 
at  stake — the  rights  of  the  eight 
out  of  10  riders,  who  want  Transit 
Radio.  These  the  competitors  of 
Transit  Radio  would  deprive.  They 
would  deprive  them  of  the  radio 
service  they  like.  They  would  de- 

prive them  of  an  agency  that  may 
some  day  save  millions  of  lives. 

The  real  reason  for  most  of  the 
opposition  to  Transit  Radio  is  not 
ideological  at  all.  It  is  mercenary 
self-interest. 

Transit  Radio  is  able  to  do  effec- 
tively what  all  advertising  tries  to 

do.  It  reaches  a  mass  audience. 
It  can  tell  its  clients  precisely  how 
big.  It  reaches  special  kinds  of 
audiences.  It  can  tell  its  clients 

precisely  what  kinds  and  the  pre- 
cise times  when  they  can  be 

reached.  It  provides  these  services 
to  the  advertisers  in  the  best  tra- 

dition of  advertising — while  pro- 
viding a  public  service  that  the 

people  need  and  like. 
Competition  for  the  pieces  of  the 

pie  of  the  advertiser's  dollar  has 
always  been  keen.  It  has  never  be- 

fore been  so  keen  as  it  is  today. 
Established  media  have  always 
tried  to  block  newer  competitors. 
AM  radio  was  opposed.  FM  radio 
was  opposed.  Car  card  advertising 

was  opposed.  Billboard  advertis- 
ing was  opposed.  And  so  on. 

Now,  and  for  the  same  reasons, 
Transit  Radio  is  being  opposed. 
The  only  differences  are  two:  The 
opponents  of  Transit  Radio  are 
hiding  their  commercial  motives 
behind  a  facade  a  bit  more  fancy 
than  usual.  And  the  opponents  of 
Transit  Radio  are  resorting  to 

tactics  of  unprecedented  vicious- 
ness  and  desperation. 

950  KC  CASE 
WHOM  Appearance  Approved 

WHOM  Jersey  City  won  permis- 
sion last  week  to  appear  as  ami- 
cus curiae  in  defense  of  foreign- 

language  programming  in  FCC's oral  argument  today  (Monday)  on 
the  Boston  950  kc  case.  Authorities 
said  it  was  one  of  the  few  times  a 
licensee  has  been  authorized  to  ap- 

pear before  the  Commission  in  an 
amicus  curiae  role. 

WHOM,  which  broadcasts  vir- 
tually all  its  programs  in  foreign 

languages,  will  oppose  passages  in 
the  examiner's  decision  in  the  Bos- 

ton case  which  question  the  merits 
of  foreign-language  p  r  o  g  r  a  m  .s. 
[Broadcasting,  Nov.  7,  1949].  The 
FCC  General  Counsel  also  has 
filed  exception  to  these  passages. 

The  case  involves  five  applicants 
for  the  950  kc  assignment  va- 

cated when  WORL  Boston  failed 
to  win  license  renewal  because  of 
alleged  concealment  of  ownership. 
Pilgrim  Broadcasting  Co.,  owned 
by  22  Boston  area  business  and 
professional  men,  was  nominated 
for  the  grant  in  Examiner  Hugh 
B.  Hutchison's  initial  decision. 

WISH  Moves 

WISH  Indianapolis  moved  Jan.  27 
to  1440  N.  Meridian  St.,  Indian- 

apolis, George  Higgins,  general 
manager,  announced.  Studios  of 
the  ABC  outlet  formei'ly  were  lo- 

cated at  215  Board  of  Trade  Bldg. 

Mr.  Charles  Oppenheim 
Director  of  Program  Promotion Columbia  Broadcasting  System New  York  City 
Dear  Charley: 

Three  uv  arr  fellers  jest  got  back  from 
Cincinnati  whur  they  went  'cause  WCHS mils  a  first 

place  winner 
in  th'  Kroger 

Contest  las' 
fall.  Charley, 
these  fellers I;  ere  at  IV  est 

V i r  gin ny  '  s 
N  limber  One 

Station  cer- 
tainly did  put 

on  a  big  per- m oshun  f  er 
them  Kroger Shows.  They 
really  threw th'  booik  at  thet 

one  — ■  used ever'thin'  from 

turtles  ter  air- 

planes —  an' 

they  wo n ! 

Thet's  jest  th' 
zi-a  Y  these  i>o\s 
ath  CHS  does 

e  I-  e  r' t  It  i  n' . They  really 
perniotes  their siiozcs  whuther they  be  local, national,  e  r 
CBS.  Durned 

effen  there 

ain't  sJme  big 

permotm'  stunt 
gov.i'  on  all  th' 
time,  and  hit certainly  goes 

ter  show  that  WCHS  don't  jes  set  back 
on  hits  laurels  er  sumpthin'  an'  let  th' radio  shows  carry  themselves!  Fellers 
like  you  likes  ter  hear  thet,  eh  Charley? 

Yrs. A  lav 

WCHS 

Charleston,  W.  Va. 
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BMB  Toasted 

(Cc'ntinued  from  page  17) 
made  possible  by  the  faith  of  the 
subscribers  and  by  the  firm  belief 
of  the  sponsoring  organizations 
(the  NAB,  AAAA  and  ANA)  in 
the  need  for  scientific  audience 
measurement.  We  trust  that  the 
result  achieved  by  the  bureau  will 
emphasize  again  the  need  for  con- 

tinuing audience  measurement  in 
some  form  or  other,  maintaining 
radio's  front  position  as  the  me- dium that  knows  most  about  itself 
and  tells  more  to  its  clients." 

Mr.  Gamble — "This  is  good  news 
day  for  buyers  of 
time,  those  adver- 

tising agency  ex- 
ecutives whose 

iob  it  is  to  select 
the  broadcasting 
stations  to  de- 

liver their  clients' 
messages  to 
America's  buying 
public.  Agency 
timebuyers  have 
long  been  looking 

forward  to  this  occasion.  The  BMB 
station  audience  reports,  bringing 
up  to  date  a  measurement  of  sub- 

scribers' station  audiences  on  a 
xiniform  basis,  will  be  welcomed 
and  used  by  advertising  agencies 
from  coast  to  coast.  The  Ameri- 

can Assn.  of  Advertising  Agencies 
is  glad  to  have  acted  as  one  of  the 
three  sponsors  of  this  nationwide 
study  and  is  particularly  grateful 
to  those  broadcasters  who  con- 

tinued to  support  the  basically 
sound  principle  of  tripartite  re- 

search represented  by  BMB." 

Mr.  Gamble 

Phila.  Safety  Awards 

EOGER  W.  CLIFF,  general  man- 
ager of  WFIL-AM-FM-TV  Phila- 

delphia, and  Owen  F.  McConnell  of 
the  Philadelphia  Inquirer  will  be 
honored  jointly  tomorrow  at  the 
Philadelphia  Highway  Traffic 
Board's  first  annual  award  luncheon 
for  "Traffic  Safety  Man  of  the 
Year."  Luncheon  will  be  held  in 
the  Bellevue-Stratford  Hotel.  Both 
will  be  cited  for  their  "outstanding 
contributions  to  highway  traffic 
safety  in  1949."  Both  WFIL  and 
the  Philadelphia  Inquirer  are  owned 
by  Triangle  Publications  Inc. 

AN  INSCRIBED,  silver  vase,  the  Virginia  Assn.  of  Broodcast'ers'  tribute  to 
former  Gov.  William  M.  Tuck,  honoring  his  past  four  years  of  service  as  the 
Old  Dominion's  chief  executive,  is  presented  to  Mr.  Tuck  by  Philip  Allen  (I)  of 
WLVA  Lynchburg,  VAB  president.  Taking  port  are  two  VAB  past  presidents, 
C.  T.  Lucy  (2nd  r),  manager  of  WRVA  Richmond,  and  E.  S.  Whitlock  (r), 

manager  of  WRNL  Richmond. 

New  Study  Out 
(Continued  from  page  17) 

but  that  BMB  contemplates  work- 
ing out  an  average  loyalty  index 

figure  for  all  stations,  with  perhaps 
further  averages  computed  for  sta- 

tions by  power  and  by  city  size 
groups.  These  average  index  fig- 

ures, he  said,  would  enable  any 
station  to  see  how  its  own  loyalty 
index  compares  with  the  average 
and  whether  it  is  a  strong  selling 
point  or  a  warning  signal  that 
changes  should  be  made. 

Whenever  a  broadcaster  sees  his 

station's  BMB  figures  his  first 
question  is  invariably,  "How's  the 
competition  doing?"  and  by  "compe- 

tition" he  invariably  means  other 
stations  and  never  newspapers  or 
billboards.  Dr.  Baker  reported.  He 
noted  somewhat  wryly  that  most 
broadcasters  seem  to  have  for- 

gotten that  BMB  was  established 
in  large  part  to  provide  radio  with 
circulation  statistics  comparable  to 
the  ABC  figure  for  newspapers  and 
the  Graphic  Audit  Bureau  sta- 

tistics for  outdoor  advertising. 
For  comparative  and  competitive 

media  use,  the  three-to-five  days  a 
week  listening  figure  is  probably 
most  comparable  to  a  newspaper's 

DOES  THE  U.S.  GOVERNMENT  use  any  non-govern- 
mental source  of  data  on  local  markets? 

Yes  .  .  .  in  studies  by  the  Depart?)] en t  of  Commerce,  in  hearings 
before  the  Federal  Connnunications  Commission,  in  setting  bond 
sales  quotas  for  the  Treasury  Department,  and  in  planning  re- 

cruiting drives  for  the  Army  and  Air  Force,  data  on  local  markets 
is  taken  from — 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10:  Reservations  Close  Feb.  17;  Copy  March  10) 

ABC,  Dr.  Baker  commented.  He 
added  that  in  many  cases  the  sta- 

tion could  use  the  six-to-seven  days 
a  week  audience  and  still  compare 
favorably  with  its  newspaper  com- 

petition on  the  cost  per  thousand 
people  reached. 
"BMB  is  a  horizontal  measure- 

ment of  coverage,  comparable  to 
engineering  coverage  measure- 

ments, except  that  BMB  measures 
where  people  do  listen  instead  of 

merely  where  they  can  listen,"  Dr. Baker  explained. 
"BMB  does  not  measure  the 

amount  of  listening"  he  declared. 
"There  is  nothing  in  the  BMB  re- 

ports to  show  how  many  hours  a 
day  any  family  listens  to  any  sta- 

tion." 

100  Copies  Per  Station 
Following  the  transcripts  of  the 

tabulating  machine  records  re- 
ceived by  BMB's  station  subscribers 

last  week,  each  station  will  get  100 
copies  of  a  printed  report  which 
will  include  these  audience  figures 
and  the  station's  day  and  night 
coverage  maps.  Copies  of  reports 
for  all  subscribing  stations  will  be 
sent  without  charge  to  members  of 
the  American  Assn.  of  Advertising 
Agencies  and  to  members  of  the 
radio-television  group  of  the  Assn. 
of  National  Advertisers.  (AAAA 
and  ANA,  together  with  NAB, 
comprise  the  tripartite  governing 
body  of  BMB.)  Subscribing  sta- 

tions may  get  reports  of  other  sub- 
scribers from  BMB  at  40  cents 

each,  or  may  swap  with  other  sta- tions. 

Data  on  non-subscribing  stations 
in  their  area  will  be  released  to 
subscribers  for  the  cost  of  process- 

ing them.  Dr.  Baker  said,  running 
from  $50  for  a  station  covei-ing  up  to 
50,000  families  to  $450  for  a  station 
covering  three  million  families  or 
more.  Subscribers  may  obtain  ex- 

tra copies  of  these  non-subscriber 
reports  for  $1  each.  Dr.  Baker  said, 
for  use  in  presentations  to  adver- 

tisers and  agencies,  but  they  are 
not  publicly  reproduceable.  That  is, 
the  non-subscriber  data  may  not  be 

used  in  advertisements  or  promo- 
tional brochures  of  the  subscribing 

station  in  any  way  that  might  re- 
veal the  identity  of  the  non-sub- scriber. 

This  is  a  much  tougher  restric- 
tion than  is  imposed  on  the  use  of 

subscriber  data.  Dr.  Baker  said.  He 
explained  that  the  rules  governing 
the  use  of  subscriber  data,  a  copy 
of  which  was  sent  to  each  sub- 

scriber, are  designed  merely  to  pre- 
vent misrepresentation. 

Advertisers  and  agencies  may 
obtain  non-subscriber  data  only  by 
requesting  them  from  subscriber 
stations.  This  procedure  was 
adopted  to  protect  subscribers.  Dr. 
Baker  said.  And  also  to  show  them 
the  extent  of  the  use  of  BMB  data 
by  the  buyers  of  time,  which  some 
bi-oadcasters  have  questioned.  If 
it  proves  too  cumbersome,  he  said, 
it  may  be  altered  by  the  BMB 
board  as  experience  dictates. 

Cards  for  Networks 
The  three  subscribing  networks 

—ABC,  CBS,  NBC— will  get  com- 
plete sets  of  IBM  cards  for  all  of 

their  affiliate  stations  which  they 
will  tabulate  themselves.  They 
have  all  asked  BMB  for  a  copy  of 
the  Mutual  data  and  BMB  is  now 
calculating  the  cost. 

Data  on  FM  and  TV  stations  is 
in  the  same  partially  processed 
state  as  for  non-subscriber  sta- 

tions. Dr.  Baker  said,  and  can  be 
completed  if  the  sample  adequately 
reflects  FM  and  TV  set  ownership, 
which  BMB  will  run  a  sampling 
test  to  determine.  If  the  samples 
prove  too  small  the  payments  of 
the  four  or  five  FM  and  single  TV 
subscribers  will  be  refunded,  he 
said.  He  added  that  a  number  of 
counties  in  the  New  York,  Phila- 

delphia and  Chicago  metropolitan 
areas  show  TV  station  audiences 
exceeding  the  10%  of  all  radio 

homes  figure  which  is  BMB's  mini- mum for  tabulating  the  county data. 

The  overall  cost  of  the  second 
study  is  $1.2  or  $1.3  million.  Dr. 
Baker  reported.  He  said  that  this 
represents  all  BMB  expenses  since 
July  1,  1947,  and  all  came  from 
subscribers   except   for   an  NAB 

The 

QUAi 

in WQUA 
means 

QU  Ality Service  and 

QU  Antity Audience 
among  the  225.000 

People  in  the 

DAVENPORT  •  ROCK  ISLAND 
MOLINE    •    EAST  MOLINE 

WQUAS RADIO    CENTER.     MOLINE,  ILL. 
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pan  which  remaining  subscriber 
Dayments  will  cover. 
!  About  50  subscribers  dropped  out 
feince  July  1,  1947,  he  said,  but  they 
^re  beginning  to  come  back — two 
fcame  in  on  Tuesday — and  he  esti- 

mated that  the  study  may  wind  up 
\vith  800  or  900  subscribers.  Sta- 
bions  subscribing  now  may  get  full 
reports,  the  same  as  earlier  sub- 
|;cribers,  by  paying  the  same  rate 
is  they  would  have  been  charged  if 
;hey  had  subscribed  from  the 

l^tudy's  inception. I  Dr.  Baker  commented  that  he 
lAould  like  to  make  an  analysis  of 
j;he  BMB  data  to  show  what  has 
happened  to  clear  channel,  regional 
|jnd  local  station  audiences,  as 
groups,  between  1948  and  1949.  He 
kaid  he  would  also  like  to  analyze 
pe  U.  S.  audiences  to  Canadian, 
Mexican  and  Cuban  stations  and 
phe  effects  of  these  stations  on  the 
audiences  of  U.  S.  stations.  He 
fioted  that  the  tabulations  show  re- 
joorts  of  listening  to  one  Mexican 
station  as  far  north  as  North 
Pakota.  Such  data  would  be  of 
;»ralue  to  the  NARBA  conferees,  he 
eaid. 

I  Use  of  Data 

j  Asked  if  he  would  suggest  the 

pv^ay  in  which  the  BMB  data  should pe  used  by  both  sellers  and  buyers 
t)f  time.  Dr.  Baker  said  he  had  con- 
kidered  holding  a  series  of  district 
meetings  to  explain  the  data  and 
|;heir  significance,  but  he  now  feels 
phat  this  would  perhaps  be  unduly 
ixtending  the  scope  of  BMB,  whose 
Function  is  to  report  facts  and  not 
po  interpret  them.  Perhaps  stand- 
.rds  for  BMB's  use  should  more 
iroperly  be  set  by  such  bodies  as 
the  AAAA  Radio  Committee  or  the 
^^AB  Sales  Managers  Executive 
Committee,  he  suggested.  He  re- 

peated his  warning  against  prema- 
jjture  standard  setting,  stressing  the 
need  for  experience  in  working 
svith  the  new  BMB  data  in  deter- 
Imining  the  proper  way  to  use  these 
new  audience  facts. 

Dr.  Baker  refused  even  to  hazard 
a  guess  as  to  the  future  of  BMB 
beyond  the  current  study,  despite 
Insistent  questioning. 

METROPOLITAN  LIFE  INSURANCE  COMPANY 
Newscasters  and  Commercial  Announcers 

[DURING  1949,  38,466  housewives  were 
(present  at  airing  of  Cinderella  Week- 
■end  show  of  WHAM  Rochester,  N.  Y., 
Station  reports. 

Stotion W  e  wscoster v»  u*f  ifif  t;rb  f  u  •   ̂ 4  iiiivv  ii^ci 
WBAL  Baltimore Galen  Fromme .  Galen  Fromme 
WEEI  Boston 

Ned  Calmer* 
Mon.  thru  Yfed.,  Jim  Pollard 
Thurs.  &  Fn.,  Ken  Ovenden 

WBEN  Buffalo Carl  Erickson Carl  Erickson 
WMAQ  Chicago Norman  Barry Lewis  Roen 
WLW  Cincinnati Howard  Chamberlain Mon.,  Dick  Witty 

Wed.  &  Fn.,  Will  Leve 
WGAR  Cleveland Jim  Martin Bill  Mayer 
WFAA  Dallas Howard  Bogart Norwell  Slater 
WJR  Detroit John  Denman Joe  Hurd 
WTIC  Hartford 

John  MacVane* 
Bob  Steele  and  Ed  Anderson 

KPRC  Houston 
Ray  Miller Tom  Nelson 

WIBC  Indianapolis Gordon  Graham Jock  Morrow 
KMBC-KFRM  Kansas Erie  Smith Mon,  &  rn,,  Paul  Taylor 

City 

\AM       1         1/  \A#*I 
Wed.,  Ken  Wilson 

WHAS  Louisville Jim  Oberlin Jim  Oberlin 
WCBS  New  York 

Ned  Calmer* 
Harry  Kraemer 

WNBC  New  York Clyde  Kittell Clyde  Kittell WINS  New  York Don  Goddard Don  Goddard 
KYW  Philadelphia William  R.  Wilson Ralph  Benson 
WCAU  Philadelphia Charles  Shaw Charles  Shaw 
KDKA  Pittsburgh Jack  Swift Jack  Swift 
WJAR  Providence Staff  Announcer Staff  Announcer 
WRVA  Richmond Scott  Jarrett Scott  Jarrett 
KSD  St.  Louis Frank  Eschen John  Rodel  and  Del  King 
KNBC  San  Francisco Clarence  Leisure Bud  Heyde  and  John  Boles 
WGBI  Scranton Ken  Deghold Ken  Degnoid 
CBS  Network Eric  Sevareid Verne  Hansen 
CBS  Pacific  Group Dave  Vaile Allan  Botzer 

*  Various  Staff  Newsme n  report  from  all  parts of  the  world  via  short  wave. 

BELLEVILLE  GRANT 
FCC  Issues  Revised  Decision 

REVISED  initial  decision  by  FCC 
Hearing  Examiner  Leo  Resnick, 
recommending  a  second  time  the 
grant  of  a  new  station  at  Belle- 

ville, 111.,  on  1260  kc  with  1  kw, 
directional  night,  to  the  Belleville 
News-Democrat,  was  reported  by 
the  Commission  last  Monday.  Bid 
of  WTMV  East  St.  Louis,  111.,  to 
switch  from  250  w  on  1490  kc  to  1 
kw  on  1260  kc  would  be  denied. 

The  Commission  meanwhile  also 
issued  an  initial  decision  by  Hear- 

ing Examiner  Elizabeth  C.  Smith 
recommending  denial  as  in  default 
of  the  application  of  Olney  Broad- 

casting Co.  for  1590  kc,  250  w  day- 
time, at  Olney,  Tex.  Partners 

Robert  E.  Thompson  and  Sidney  R. 
Sanders  failed  to  appear  at  sched- 

uled hearings  and  present  evidence, 
ruling  said. 

In  the  Illinois  case.  Examiner 
Resnick  favored  Belleville  over 
East  St.  Louis  because  the  latter 
already  has  one  fulltime  local  out- 

let (WTMV)  while  the  former  has 
only  one  daytime  station,  WIBV. 
The  first  initial  ruling  was  set  aside 
for  further  hearing  by  the  Com- 

mission last  summer  upon  CAA's 
disapproval  of  the  proposed  site 
[Broadcasting,  July  25,  1949]. 
The  News-Democrat  is  owned  by 
Richard  P.  and  Robert  L.  Kern. 

SENATE  CONFIRMS 
Miller,  May,  Allen  Approved 

NAB  President  Justin  Miller  was 
confirmed  by  the  Senate  last 
Thursday  as  member  of  the  U.  S. 

Advisory  Commission  on  Informa- 
tion for  a  three-year  term  expiring 

Jan.  27,  1953  [Broadcasting,  Jan. 
16].  Judge  Miller  has  served  on 
the  five-man  commission  since  it 
was  authorized  by  the  80th  Con- 

gress. Senate  also  confirmed  Mark 
May,  human  relations  director, 
Yale  U. 

Simultaneously  the  Senate  also 
approved  the  nomination  of  George 
V.  Allen,  former  Assistant  Secre- 

tary of  State  for  public  affairs,  to 
be  ambassador  to  Yugoslavia.  In 
his  former  State  Dept.  post,  Mr. 
Allen  supervised  all  international 
and  educational  exchange  activi- 

ties, including  the  Voice  of  Amer- 
ica. 

Metropolitan's  Radio (Continued  from  page  19) 

chinery,  Metropolitan  can  get  in 
radio  advertising's  "Three  Tells," 
— Tell  them  you're  going  to  tell 
them;  tell  them;  then  tell  them  you 
told  them. 

It  must  not  be  thought,  however, 
that  Metropolitan  is  aggressive  in 
any  part  of  its  radio  effort.  The 
contrary  is  the  case. 

The  company  does  not  even  use 
the  names  of  those  who  write  in  for 
booklets  as  sales  leads — an  almost 
unbelievable  chapter  in  business 
history.  For  those  requesting 
booklets  comprise  people  who  are 
interested  in  health  and  safety, 
people  who  have  the  normal  kind 
of  consideration  for  the  future 
which  is  part  of  the  make-up  of 
the  good  life  insurance  prospect. 
But  Metropolitan  is  so  serious  in 
the  pursuit  of  its  philosophy  that 
its  advertising  be  concentrated  on 
health  and  welfare  that  company 
feeling  persists  that  it  should  not 
be  tied  in,  even  remotely,  with 
sales. 
The  health  and  welfare  an- 

nouncements, then,  have  not  be- 
come sales  aids.  They  remain  pub- 

lic service  messages  on  a  very  high 
institutional  advertising  level. 

But  since  they  play  a  part  in 

keeping  the  company's  policyhold- 
ers alive  longer,  the  announce- 

ments can  truly  be  said  to  be  health 
and  wealth  messages  for  both  the 
listener  and  the  company — a  goal 
which  any  commercfal  radio  ven- 

ture could  be  proud  to  attain. 

'Radio  Technology' 
RADIO  TECHNOLOGY.  By  Ernest  J. 
Vogt.  New  York:  Pitman  Publishing- Corp.  556  pp.  $6. 

FEATURING  a  complete  technical 
course  in  radio  with  higher  mathe- 

matics eliminated,  the  single  volume 
Radio  Technology  reference  library 
is  designed  to  meet  the  need- among 
technicians,  hams  and  operators 
for  a  simplified  work.  In  a  single 
chapter,  the  book  reviews  mathe- 

matics necessary  to  understand 
the  material  discussed  in  the  vol- 

ume. The  book  contains  basic 
essentials  of  radio,  television  and 
facsimile  for  study  for  any  FCC 
ticket. 

Detroit's  Most  Effective  Selling  Team! 

N.  Y.  Adwomen  Ball 

ADVERTISING  Women  of  New 
York  will  hold  its  Postillion  Ball  on 

Friday,  March  3,  at  the  Hotel  As- 
tor,  New  York.  Proceeds  from  the 
ball  are  for  charity. 

REPRESENTED  NATIONALLY  BY 
THE  FRIEDENBERG  AGENCY,  INC. 

WEXL 
1340  KC  250  Watts 

WEXL-FM 104.3  MC.  18,000  Watts 

Royal  Oak,  Michigan 
PRIMARY  COVERAGE 

900,860  Radio  Homei — More  than  half  the  total  Radio  Homes 
in    Michigan,    with    a    retail  buying 
power   (1948)   of   over  $3V^  billion. 
OPERATING  24  HOURS  DAILY 

Member  N.A.B. — M.A.B. 
R£PRESENT£D  BY 

WEED  &  COMPANY 
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SEEN  celebrating  the  10th  anniversary  of  the  incorporation  of  the  Keystone 
Broadcasting  System,  Chicago,  are  system  executives  (I  to  r)  Naylor  Rogers, 
executive  vice  president;  Arthur  Wolf,  vice  president;  Edwin  R.  Peterson, 

special  representative,  and  Sidney  J.  Wolf,  secretary-treasurer. 

PACKAGE  FIRM 

Formed  for  Smaller  Stations 

ORGANIZATION  of  Promotion 
Specialists,  packager  of  program 
for  250  w  or  smaller  market  sta- 

tions, has  been  announced  by  Lloyd 
Nixon,  account  manager  of  the  new 
firm. 

"Our  aim,"  Mr.  Nixon  said,  "is 
to  affiliate  good,  experienced  radio 
entertainers  from  smaller  radio  sta- 

tions and  to  syndicate  their  pro- 
grams by  tape,  with  commercials 

included,  at  low  cost."  Jay  Berry 
is  president  of  Promotion  Special- 

ists. Offices  are  at  326  Park  Row 
Bldg.,  New  York. 

'GOOD  FRIEND' 
Panama  Paper  Cites  Johnson 

WHEN  HE  speaks  as  chairman  of 
the  Senate  Interstate  &  Foreign 
Commerce  Committee,  Sen.  Ed  C. 
Johnson  (D-Col.)  not  infrequently 
has  fiery  words  of  woe  for  FCC  and 
segments  of  the  radio  industry — 
but  down  "south"  he  is  an  "amiable 
North  American"  and  "good  friend 
of  Panama." 

This  was  indicated  in  an  editorial 
published  recently  by  the  Panama 
Star  and  inserted  in  the  Congres- 

sional Record  last  week  by  Sen. 
Ernest  W.  McFarland  (D-Ariz.), 
colleague  committeeman  and  head 
of  the  communications  subcommit- 

tee. The  editorial  referred  to  Sen. 
Johnson's  visit  last  December  to  the 
Panama  Canal  zone  in  connection 
with  pending  proposals  before  his 
committee,  authorized  by  Senate 
resolution  last  year. 

Sen.  Johnson's  visit  apparently 
dealt  with  four  points — communica- 

tions, political  stability,  transpor- 
tation and  new  industries.  He  told 

government  officials  he  thought 
there  was  need  for  "better  commu- 

nications of  all  kinds,"  according 
to  the  editorial,  and  stressed  the 
valuable  geographical  location  of 
Panama.  The  visit  did  not  consti- 

tute "intervention,"  the  article  con- 
cluded, for  "legal  advice,  kind  words 

are  guideposts  .  .  .  they  demonstrate 
good  will,  and  sincere  and  human 
concern." 

►  A  special  breakfast  Feb.  8  will 
honor  Swift  &  Co's  nine  years  of 
sponsorship  of  The  Breakfast  Club 
on  ABC.  ABC  Central  Division 
Vice  President  John  H.  Norton  Jr. 
will  be  host  to  network  officials  at- 

tending, including:  President  Rob- 
ert E.  Kintner;  Fred  Thrower,  vice 

president  in  charge  of  sales;  Rob- 
ert Saudek,  vice  president  in  charge 

of  public  affairs,  and  Charles 
Harry,  vice  president  in  charge  of 
programs.  Swift  executives  and 
the  program's  cast  will  also  attend. 
►  WKY  Oklahoma  City,  report- 

edly third  oldest  station  in  the 
U.  S.,  is  celebrating  its  30th  year 
of  operation.  Station  took  to  the 
air  in  1920  as  a  20  w  experimental 
station,  5XT,  and  was  purchased 
by  the  Oklahoma  Pub.  Co.  in  1928. 
In  the  same  year,  WKY  joined 
NBC. 

►  Feb.  3  marked  the  15th  anni- 
versary of  WEAV  Plattsburg,  N.  Y. 

Station,  the  former  WMFF,  is 
owned  and  operated  by  Plattsburg 
Broadcasting  Corp.,  headed  by 
George  F.  Bissell,  president  and 
general  manager. 
►  The  Court  of  Current  Issues  will 
enter  its  third  year  of  consecu- 

tive telecasting  tomorrow  (Feb.  7). 
The  program,  a  sustainer,  is  seen 
Tuesday,  8-9  p.m.  over  WABD(TV) 
New  York  and  the  DuMont  Televi- 

sion Network. 

^  Grady  Cole,  commentator-an- 
nouncer for  WBT  Charlotte,  N.  C, 

has  completed  his  20th  consecutive 
year  with  station. 
►  The  1,200th  consecutive  broad- 

cast of  Morning  Devotions  on 
WBAP  Ft.  Worth,  Tex.,  has  been 
observed. 

►  WSTV  Steubenville,  Ohio,  this 
year  is  celebrating  its  10th  anni- versary. 

►  Carl  Ide  celebrated  the  first 
anniversary  of  his  Carl  Ide  Calling 
disc  show  on  WNJR,  Newark,  N.  J., 
Jan.  31  by  holding  open  house  at 
the  WNJR  studios. 
►  Dramatized  historical  sketch 
titled  Cavalcade  of  WING,  high- 

lighted 25th  anniversary  program 
of  WING  Dayton,  Ohio,  Jan.  22. 
Program  was  presented  from  Na- 

tional Cash  Register  Auditorium. 
►  Mort  Nusbaum  Jan.  10  began 
his  second  year  as  morning  man  on 
WHAM  Rochester,  N.  Y.  He  is 
the  conductor  of  a  weekly  talent 
show  which  will  soon  make  its 
debut  over  WHAM-TV.  This  is 
his  15th  year  in  radio. 

►  Paul  Gibson,  story-teller  and 
commentator  for  WBBM  Chicago, 

passed  the  7,000  mark  in  his  num- 
ber of  daily  broadcasts  last  month. 

MONOPOLY  UNIT 

No  Radio  Probe  This  Year  . 

PROGRAM  agenda  and  hearing 
schedule  of  the  House  Judiciary 
monopoly  subcommittee  for  the 
second  session  of  Congress  was  an- 

nounced Jan.  24  in  a  news  confer- 
ence held  by  Rep.  Emanuel  Celler 

(D-N.  Y.). 

Rep.  Celler,  chairman  of  the  full 
House  Judiciary  Committee,  told 
Broadcasting  that  he  contemplated 
no  hearings  involving  the  radio  in- 

dustry in  this  session.  He  said  he 
had  received  "some  but  not  many 
complaints"  dealing  with  radio  and 
that  he  saw  no  pressing  need  for  a 
probe  at  this  time. 
Among  specific  industries  cited 

for  exploration  beg:inning  this 
month  are  Lever  Bros,  and  its 
whole  network  of  American  and 
foreign  subsidiaries,  newsprint, 
U.  S.  Steel  and  monopoly  in  the 
legitimate  theatre. 

Mr.  Celler  told  reporters  that 
Charles  Luckman,  retired  president 
of  Lever  Bros.,  would  be  asked  to 
testify  and  would  be  subpoenaed 
"if  necessary."  A  similar  probe 
of  company  has  been  demanded  also 
in  the  Senate  in  a  proposal  (S  Res 

213)  by  Sen.  William  Langer  (R- 
N.  D.)  [Broadcasting,  Jan.  23]. 

The  subcommittee  will  also  hold 

a  hearing  on  forthcoming  legisla- 
tion which  would  require  the  Jus- 
tice Dept.  to  report  periodically  to 

Congress  on  the  "nature,  number 
and  reasons"  for  all  consent  decrees 
and  pleas  of  nolo  contendere  in 
anti-trust  -cases. 

WCTU  HITS  NAB 

Criticizes  Liquor  Ad  Stand 

NAB  was  charged  last  week  by 
Mrs.  D.  Leigh  Colvin,  president  of 
National  Woman's  Christian  Tem- 

perance Union  with  "hypocrisy 
and  deceit"  in  its  defense  of  alco- 

holic beverage  advertising  over  its 
member  stations.  She  referred  to 
NAB's  letter  to  the  Senate  Inter- 

state Commerce  Committee's  hear- 
ings on  the  Langer  bill  (S-1847) 

to  ban  advertising  of  alcoholics. 
Mrs.  Colvin  contended  the  sta- 

tions have,  ever  since  repeal,  ig- 
nored state  and  local  rights  by 

pouring  wine  and  beer  advertising, 
and  sometimes  whisky,  into  large 

areas  dry  by  local  option.  Promo- 
tion for  drinking  appears  in  pro- 

grams, she  added.  She  suggested 
this  advertising  "is  no  doubt  re- 

sponsible for  more  juveniles  taking 
to  drink  than  any  other  single  in- 

fluence." NAB  itself  refers  to 
manufacture  and  sale  of  alcoholic 
beverages  as  a  moral  problem,  she 
said. 

HeacititUf. 

4,000,000  PEOPLE 

KWKW 
Pasadena  -  Los  Angeles 
NATIONAL    REP.    FORJOE    &  CO. 

DO  AGENCIES  obtain  local  market  data  from  any  one 
accepted  source? 

A  survey  of  14  leading  advert!S!7ig  agencies  by  the  Special 

Libraries  Association  found  that  the  only  tivo  aiinual  reference 

hooks  used  by  all  14  agencies  polled  are  the  World  Almanac  and — 

SALES  MANAGEMENT'S  "Survey  of  Buying  Power." 

(1950  issue  May  10;  Reservations  Close  Feb.  17;  Copy  March  10) 
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IREGON  MEET  SET 

Group  To  Convene  Feb.  10-1 1 

VIEMBERS  of  the  Oregon  State 
Broadcasters  will  hold  their  annual 
hieeting  Feb.  10-11  on  the  U.  of 
Oregon  campus  at  Eugene,  accord- 

ing to  President  Lee  W.  Jacobs, 
jsBKR  Baker. 
The  state  group  was  invited  by 

he  university  to  dedicate  several 
ew  campus  buildings,  particularly 

^'illard  Hall  which  will  be  devoted 
bo  radio  speech  and  drama.  Gov. 
Douglas  McKey  will  take  part  in 

^he  dedication  and  will  be  princi- 
pal speaker  at  the  Saturday  ban- 

iquet.  Maurice  B.  Mitchell,  direc- 
tor of  Broadcast  Advertising  Bu- 

jreau,  will  address  a  joint  Friday 
luncheon  of  the  Eugene  Chamber 
pf  Commerce  and  the  state  associ- 
|ation.  Election  of  association  offi- 
jcers  is  scheduled  Saturday.  Lee 
(Bishop,  KORE  Eugene,  is  chairman 
jof  the  Eugene  committee  arrang- 
Bng  the  meeting. 

IKXXL  RENEWAL 
FCC  Affirms  Denial 

iDENIAL  of  license  renewal  to 
KXXL  Reno,  Nev.,  on  grounds  of 
jtransfer  without  FCC  consent,  was 
ordered  by  FCC  last  week  in  a 
Ifinal  decision  affirming  an  earlier 
jhearing  examiner's  recommenda- 
Ition  [Broadcasting,  Jan.  2].  FCC 
jalso  dismissed  as  moot  an  applica- 
'tion  for  proposed  sale  of  the  sta- tion. 

i  KXXL,  assigned  250  w  on  1230  kc, 
was  destroyed  by  fire  in  November 
1948  and  has  been  off  the  air  since 
that  time.  Hearing  Examiner 
Fanney  N.  Litvin  found  that  Byron 
J.  Samuel,  now  sole  owner,  had  ac- 

quired without  FCC  approval  the 
one-third  interests  each  held  by 
Frederick  W.  Kirske  and  Edward 
Margolis,  who  had  been  partners 
with  him  in  the  licensee.  Mr.  Sam- 

uel proposed  to  sell  KXXL  to  Chet 
L.  Gonce,  original  owner  of  the 
station. 

PRICE  of  its  seven-inch  long-playing 
records  has  advanced  five  cents,  ac- 

cording to  Columbia  Records  Inc. 

45.0 

"HOOPER"* *  (average  5  periods. 
Winter,  1948) 

proves 
the  best  buy 

in 

DAXVILLE,  VA. 

WBTM 

ABC 
(d)  (n) 
Rep:  HOLUNGBERY 

A  FEW  of  the  old-timers  at  KVOO  Tulsa,  Okla.,  with  a  combined  service 
record  of  141  years,  ̂ et  together  at  an  office  party  in  observance  of  the 
NBC  affiliate's  25th  anniversary.  L  to  r  (number  of  years  of  service  shown 
In  parenthesis):  William  B.  Way  (18),  vice  president  and  general  manager; 
Mary  G.  Everage  (15),  traffic  manager;  Weymouth  B.  Young  (15),  musician- 
comedian;  Ruth  Dickens  (12),  commercial  department;  Ken  Miller  (18), 
news  director;  Norma  Jane  Cohen  (16),  violinist;  C.  A.  O'Donovan  (18), 
treasurer;  VIck  White  (11),  engineer  (standing  in  front  of  Mr.  O'Donovan), 

and  Gustav  K.  Brandborg  (18),  commercial  manager. 

TREASURY  SHOW 
Oklahoma  U.  Widens  Coverage 

A  NEW  and  increased  method  of 
netwo:k  distribution  of  This  Is 
Oklahoma,  produced  for  the  Sav- 

ings Bond  Division  of  the  U.  S. 
Treasury  by  the  Broadcasting 
Workshop  of  the  U.  of  Oklahoma, 
was  inaugurated  Jan.  26  over  the 
facilities  of  the  Oklahoma  Group 
Broadcasters. 

Previously  carried  weekly  for  a 
year  and  a  half  by  transcription, 
the  programs  will  be  produced  live 
in  the  studios  of  KOCY  Oklahoma 

City  and  relayed  by  FM  to  the 
cooperating  stations.  Several  sta- 

tions will  record  for  delayed  broad- 
casts, while  others  will  relay  the 

program  live.  Stations  not  included 
in  the  network  will  continue  to 
receive  the  program  by  transcrip- 

tion. The  list  of  stations  now  carry- 
ing the  program  includes : 

KOCY  Oklahoma  City.  KRHD  Dun- 
can. KSMI  Seminole,  KOWE  Clinton. 

WNAD  Norman.  KADA  Ada.  KTAT 
Frederick,  KTJS  Hobart,  KASA  Elk 
City,  KHBG  Okmulgee,  KBIX  Musko- 

gee, KWON  Bartlesville.  KIHN  Hugo, 
KVLH  Pauls  Valley,  KTMC  McAlester, 
KSIW  Woodward,  KSWO  Lawton  and 
KWCO  Chickasha. 

RADIO  AT  HEARINGS 
Becomes  City  Council  Issue  in  Chicago 

CHICAGO  City  Council  aldermen 
will  consider  a  resolution  permit- 

ting radio  stations  to  record  testi- 
mony at  a  public  hearing  at  its 

next  session  Mar.  2. 
Resolution,  expected  to  be  pre- 

sented by  Aid.  Nicholas  Bohling, 
follows  uproar  in  City  Hall  Jan. 
31  during  a  Chicago  Transit  Au- 

thority hearing  before  the  council's 
transportation  committee.  At  that 
time  WGN-TV's  Chicag  oland 
Newsreel  staif  was  refused  permis- 

sion to  film  proceedings  for  a  video 
show  by  William  Fort,  public  rela- 

tions assistant  to  the  mayor. 
WMAQ  (NBC)  Chicago  News- 

man Len  O'Connor  was  turned 
down  also  when  he  wanted  to  tape 
record  some  discussion  for  his  daily 
News  on  The  Spot  program.  Aid. 
Bohling,  after  asking  the  commit- 

tee why  stations  were  being  cen- 
sored, was  told  by  Aid.  James  F. 

Young,  chairman  of  the  transpor- 
tation committee  who  conducted  the 

meeting,  "perhaps  the  city  archi- 
tect had  refused  permission." 

A  simple  majority  vote  will 
carry  or  dismiss  the  resolution. 
Iij  the  meantime,  Mr.  O'Connor  Is 
interviewing  Aldermen  on  tape  for 
his  show,  asking  (1)  Do  you  think 
Council  and  Council  committee 
proceedings  should  be  broadcast, 
(2)  Would  you  as  an  alderman  per- 

sonally support  such  a  resolution. 

and  (3)  Could  you  conclude  any 
reasons  why  the  council  should  be 
afraid  of  such  broadcasts?  Alder- 

men declining  to  comment  are  men- 
tioned. 

Mr.  O'Connor  told  Broadcasting 
no  provision  ever  has  been  made 
in  the  council  for  radio  station  per- 

sonnel, although  individual  seats 
and  desks  are  assigned  to  newspa- 

per reporters.  The  situation  was  re- 
ported also  on  WMAQ  by  John 

Holtman  and  Jim  Hurlbut. 

WHITE  HOUSE 

Plans  Radio,  TV  in  Every  Room 

THE  NATION'S  "modern"  White 
House  will  be  well  communications- 
equipped  in  this  atomic  age.  Public 
Buildings  Administration  engi- 

neers, designers  of  a  complex  and 
intricate  master  control  system,  re- 

vealed their  plans  fortnight  ago. 
The  Executive  Mansion,  now  un- 

der repairs  at  an  estimated  cost  of 
$5,400,000,  will  be  outfitted  with  a 
central  control  communications  net- 

work of  unestimated  but  expensive 
cost.  The  network  calls  for  a  tele- 

vision screen  in  every  room,  radio 
(both  AM  and  FM),  Muzak,  facili- 

ties for  wire  and  tape  recordings 
and  a  public  address  system.  Any 
one  of  these  can  be  received  by 
dialing  a  number  similar  to  the 
procedure  -for  telephones. 

Any  program  can  be  recorded  by 
a  dial  spin.  In  addition,  direct  lines 
will  connect  the  White  House  to  all 
major  radio  networks  for  programs 
which  do  not  happen  to  be  broad- 

cast by  a  Washington  station.  TV 
screens  are  tuned  in  by  a  swish  of 
the  dial.  A  giant  6-ft.  by  8-ft.  TV 
screen  will  be  built  into  the  movie 
theatre  located  in  the  executive 
office  part  of  the  building. 

FORD  MOTOR  CO. 

Buys  9  Additional  Shows 
FORD  MOTOR  CO.,  Detroit, 
through  its  agency,  J.  Walter 
Thompson  Co.,  New  York,  has  pur- 

chased another  group  of  nine  net- 
work shows  for  a  short  term  in 

addition  to  its  schedule  already  an- 
nounced [Broadcasting,  Jan.  16]. 

Starting  today  through  Feb.  15 
the  following  programs  will  be  used 
on  MBS:  Adventures  of  Peter 
Salem,  Official  Detective,  Can  You 
Top  This?,  I  Love  a  Mystery, 
Crime  Fighters,  Mutual  Newsreel. 
On  ABC,  Blondie  will  be  used,  and 

on  CBS,  Escape  and  Lum  'n' Ahnen 

SOUTHERN  Democratic  Conference 
in  Raleigh,  Va.,  covered  Jan.  28  by 
WMBG  Richmond.  All  speeches  were 
tape  recorded  and  presented  following 
day  in  special  program. 

for  a  hetter-than-ever  BUY 
IN  OHIO'S  THIRD  MARKET 

NOW  UNDER  CONSTRUCTION 

5,000  w  AM  50,000  w  FM 1390  KC  105.1  MC 

WFMJ 
BASIC  ABC  RDR  YOUNGSTOWN 

ASK  HEADLEY  REED 
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DYNAMITE  CASE 

WBT  Hearing  Posi-poned 

PRELIMINARY  hearing  on  Ster- 
ling L.  Hicks'  alleged  involvement 

in  the  blast  attempt  on  WBT  Char- 
lotte, N.  C.'s  tower  [Broadcasting, 

Jan.  26]  was  postponed  last 
Thursday  to  Feb.  23  at  the  Meck- 

lenburg county  recorder's  court. 
Mr.  Hicks,  business  manager  of 

the  IBEW  in  Charlotte,  has  been 
charged  with  conspiracy  in  the 
dynamiting  try  at  the  foot  of 
WBT's  429-foot  tower  on  Jan.  22. 
Acting  on  a  tip,  police  had  said  a 
fortnight  ago  that  they  intercepted 
Chesley  M.  Lovell,  a  Columbia,  S.  C. 
house-painter,  who  they  said  had 
"a  long  criminal  record,"  as  he  re- 

portedly lit  the  fuses  of  the  dyna- 
mite sticks  which  had  been  det- 

onated. 

Police  said  subsequent  question- 
ing of  Mr.  Lovell  led  them  to  the 

arrest  of  Mr.  Hicks  and  the  lodg- 
ing of  conspiracy  charges  against 

him.  Two  other  men,  whom  the 
police  named  as  being  implicated, 
were  free  on-  bond  in  South  Caro- 

lina. They  were  said  to  have  been 
instrumental  in  assisting  the  ex- 

plosion plot. 

EXPORT  section  of  Allen  B.  DuMont 
Labs,  instrument  division  has  increased 
its  activities  in  European  reconstruc- 

tion, creating  25  distributorships  in 
major  cities,  including  London,  Paris, 
Milan  and  Stockholm. 

First  15  Program  Hooperatings— 
-Jan.  30  Report 

No.  of 
Year  Ago 

Sta- 

Hooper 
-(-or— 

Pos. 
Program  tions Sponsor  &  Agency  Hooper 
Jack  Benny  (CBS)  180 American  Tobacco  Co.  (BBDO)  26.5 28  9 

—2.4 

1 
Original  best.  23.9 
Added  by  2d 
best.  2.6* Kadio  Ineatre  ^^d3;  1/z Lever  Bros.  (JWT) 

24.7 
28.6 

—3.9 

A 
Bing  Crosby  (CBS)  179 Liggett  &  Myers  (C&W) 24!o 15.7 

H-8.3 
22 

My  Friend  Irma  (CBS)  150 Pcpsodcnt  Div.'LGvcr  Bros. 
23^5 21 .5 

-|-Z.U 

7 
(FC&B) 

Godfrey's  Talent T.  J>  Lipton  Div.— Lgv&t  Bros. 22.1 
22.1 

0.0 6 
Scouts  (CBS)  155 

*  (Y&R) 

McGee  &  Molly  (NBC)  165 S.  C.  Johnson  &  Son  (NL&B) 20.8 26.9 

 6.1 

3 
Groucho  Marx  (CBS)  155 DeSoto-Ply mouth  (BBDO) 19.3 

13.0 

35 

Amos   n'  Andy  (CBS)  149 
Lever  Bros.  (R&R) 17.8 20.1 

 2.3 

8 
Walter  Winchell  (ABC)  271 Wm.  R.  Warner  (K&E) 

17.6 
26.8 

—9.2 

4 
Origincal  best.  16.8 Added  by  2d 
best  9.8* Charlie  McCarthy  (CBS)  180 CocQ  Cola  Co.  (D'Arcy) 

17.5 Original  best.  15.7 Added  by  2d 

best.  1.8* Big  Town  (NBC)  132 Lever  Bros.  (SSC&B) 17.4 17.7 Q  3 11 
Bob  Hawk  (CBS)  163 K.  J.  Keynolds  lob.  icsryj 17.1 16  2 

-1-0  9 

17 
Mr.  Keen  (CBS)  151 Whitehall  Pharmccal  Co. 

17.1 
15.9 

+  1.2 21 

(Murray ) 

Bob  Hope  (NBC)  151 
Lever  Bros.  (BBDO,  Ayer, 16.8 

23.8 

—7.0 

5 
JWT) 

People  Are  Funny B.  &  W.  Tobacco  (Seeds) 16.6 1  O  1 

—2.5 

10 

(NBC)  164 Grea'  Gildersleeve Kraft  Foods  (NL&B) 16.6 14.9 

+  1.7 
29 

(NBC)  155 
*  Second  broadcast  on  same ckiy  in  some  cities  provides 

more than  one 
opportunity 

to  hear  program. 

NEW  FIRM 

Standard  Electronics  Corp. 

Succeeds  WE 

FORMATION  of  a  new  company,  Standard  Electronics  Corp.,  Provi- 
dence, R.  I.,  to  succeed  Western  Electric  Co.  in  the  design  and  manu- 

facture of  broadcasting  and  studio  equipment  for  radio  and  television 
for  distribution  through  Graybar  Electric  Co.,  was  announced  last  week. 

Graybar  has  been  the  principal      *  ^  — 
distributor  of  broadcasting  equip- 

ment made  by  Western  Electric 
Co.,  but  the  latter  company  is  about 
to  withdraw  from  the  field. 

The  new  company,  whose  forma- 
tion was  announced  by  George  F. 

Hessler,  Graybar  vice  president, 
will  succeed  Western  Electric  as 

Graybar's  supplier  of  transmitting 
equipment. 

Mr.  Hessler  said  Graybar  would 
have  no  financial  interest  in  the 
new  concern. 
Heading  the  new  company  is 

Edwin  M.  Martin,  as  president  and 
chairman  of  the  board.  Mr.  Mar- 

tin was  formerly  chairman  of  the 
board  of  American  Bosch  Corp.  and 
before  that  was  vice  president, 
secretary  and  director  of  Farns- 
worth  Radio  and  Television  Corp. 

Robert  F.  Moyer,  president  of 
Standard  Machinery  Co.,  of  Provi- 

dence, will  become  vice  president 
and  treasurer  of  Standard  Elec- 
tronics. 

Agreement  With  Hazeltine 
Standard  has  an  agreement  with 

Hazeltine  Electronics  Corp.  to 
manufacture  products  which  Hazel- 

tine— employing  a  staff  of  300  en- 
gineers— has  developed  through  re- 

search. 
Hazeltine  is  currently  planning 

a  complete  television  equipment 
package,  for  production  by  Stand- 

ard, Mr.  Hessler  said. 
The  new  company  has  been  pri- 

vately financed,  Mr.  Hessler  an- 
nounced. It  will  operate  its  own 

plant  at  4175  Elmwood  Ave.,  Provi- 
dence. Members  of  the  board  of 

directors  are  David  G.  Baird,  finan- 
cier; Sylvester  Muldowney,  presi- 
dent of  Security  Bank  Note  Co.; 

Wesley  Peoples,  president  of  United 

States  Radiator  Corp.,  and  Daniel 
Schaffer,  director  of  the  Pennsyl- 

vania Railroad,  Curtiss  Wright  and 
Universal  Pictures. 

Mr.  Hessler  said  Western  Elec- 
tric had  entered  an  agreement  with 

Standard  for  the  latter  company 
to  provide  maintenance  parts  and 
service  to  all  users  of  Western 
Electric  equipment. 

According  to  the  announcement, 
the  company  plans  to  develop  and 
manufacture  TV,  microwave  and 
radio  communications  equipment 
and  gradually  add  other  electronic 

equipment. 

WCLE  EXTENSION 

FCC  Sets  March  1  Deadline 

FINAL  extension  of  authority  to 
remain  silent  was  given  WCLE 
Clearwater,  Fla.,  by  FCC  last  week 
pending  financial  reorganization. 
March  1  was  set  as  the  deadline. 
Station  has  been  off  the  air  since 
early  November. 
WCLE  has  pending  an  applica- 

tion for  assignment  of  its  license  to 
Florida  West  Coast  Broadcasters 
Inc.  for  $32,500  [Broadcasting, 
Jan.  30].  Assignee  includes  Arthur 
B.  Mundorff,  50%  owner,  and  Wil- 

liam S.  Perry,  20Vc  owner,  both 
formerly  with  WPAT  Paterson, 
N.  J.  WCLE  owners,  Houston  Cox 
Jr.  and  M.  L.  and  S.  L.  Rosenzweig 
earlier  had  proposed  to  sell  the  sta- 

tion to  Dr.  William  T.  Watson  but 
this  transfer  was  dropped  in  De- 

cember after  FCC  had  ordered  an 

investigation  of  Dr.  Watson's  quali- 
fications to  be  a  licensee  [Broad- 
casting, Oct.  31,  1949].  WCLE  is 

assigned  1  kw  daytime  on  680  kc. 

REVOCATIONS 

KPAB,  KWIK  Hearings  Set 

UPON  REQUEST  of  stations  in- 
volved, FCC  last  week  designated 

for  hearing  its  orders  of  revocation 
for  KPAB  Laredo,  Tex.,  and  KWIK Bur-bank,  Calif. 

KPAB,  assigned  250  w  on  1490 
kc,  has  been  transferred  without 
Commission  approval,  FCC  alleged 
[Broadcasting,  Jan.  9].  Hear- 

ing is  to  commence  in  Laredo  March 
6  before  Comr.  Paul  A.  Walker. 

FCC  said  Mark  Perkins  "has 
caused  control  of  KPAB  to  be  trans- 

ferred to  Allen  K.  Tish,  William 
Prescott  Allen  and  others  without 
Commission  approval,  and  that 
KPAB  is  now  operated  by  these 

persons  without  a  license."  Mr. 
Perkins  acquired  KPAB  in  Decem- 

ber 1948. 

KWIK,  assigned  250  w  on  1490 
kc,  was  charged  also  with  transfer 
without  approval,  before  going  into 
bankruptcy  [Broadcasting,  Dec. 
19,  1949;  Jan.  2].  Hearing  is 
scheduled  March  20  in  Burbank  be- 

fore Comr.  E.  M.  Webster,  as  re- 
quested by  Leslie  S.  Bowden,  trus- 

tee in  bankruptcy.  However,  FCC 
also  wishes  to  determine  legality  of 
this  request  since  the  trustee  is 
not  the  licensee  although  he  pres- 

ently is  operating  KWIK. 
International  Ladies'  Garment 

Workers  Union,  owner  of  FM  sta- 
tions WFDR  New  York,  WVUN 

Chattanooga  and  KFMV  Los  An- 
geles, has  pending  offer  to  buy 

KWIK  for  $40,000.  Issues  for  the 
hearing  are  as  follows: 

(1)  To  determine  whether  all  trans- 
fers of  stock  in  Burbank  Broadcasters 

Inc.,  licensee  of  station  KWIK,  made 
prior  to  March  14,  1949,  have  heen 
reported  in  accordance  with  Sections 
1.321,  1.342  and  1.343  of  the  Commis"- 
sion's  Rules  and  Regulations,  and 
whether  the  license  granted  to  Bur- 

bank Broadcasters  Inc.,  or  the  rights 
and  responsibilities  incident  thereto 
have  prior  to  March  14,  1949  been 
transferred,  assigned  or  disposed  of, 
directly  or  indirectly  without  the  con- 

sent of  the  Commission  and  in  con- 
travention of  the  Communications  Act 

of  1934,  as  amended,  and  more  par- 
ticularly Section  310(b)  thereof. 

(2)  To  determine  whether  the  letter 
filed  December  30,  1949,  by  Marcus 
Cohn  [Washington  attorney]  on  behalf 
of  the  "applicant"  [trustee]  is  legally 
sufiBcient  under  the  provisions  of  Sec- 

tion 312(a)  of  the  Communications  Act 
of  1934,  as  amended,  to  suspend  our 
Order  of  Revocation,  dated  December 
14,  1949. 

WHLI  and  WHLI-FM  "Hempstead, 
L.  I.,  broadcast  8,847  spot  announce- 

ments during  1949  on  behalf  of  local 
non-profit  organizations  such  as  Red 
Cross,  cancer  drives,  etc.  In  addition, 
1,765  Long  Island  organizations  were 
given  meeting  and  activity  announce- 

ments, station  reports. 

RCA  INSTITUTES, 

One  of  the  leadins  and 
oldest  schools  of  Radio 

Technology  in  America,  offers  its 
trained  Radio  and  Television  tech- 

nicians to  the  Broadcasting  In- dustry. 
Address  inquiries  to 
Placement  Director 

RCA  institutes.  INC. 
A  Service  of  Radio  Corporation 

of  America 350  W.  4th  St.,  New  York  14.  N.  T. 
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H"! AST-moving  Grocery  Grab-Bag  on 
J'  WJR  Detroit  is  made  up  of  quiz 

based  on  slogan  or  brand  names 
3f  grocery  products.  Nine  contestants 
are  chosen  from  persons  present  at 
store  being  spotlighted  weekly.  Each 
contestant  is  asked  three  questions, 
the  correct  answer  to  each  merits  him 
1  grab-bag  of  groceries.  Listeners  write 
I  in  to  nofliinate  grocer  and  store  of  the 
[week.  Winning  grocer  is  presented 
with  certificate  of  service  and  portable 
Iradio  by  station.  Show  is  co-sponsored 
by  WJR  and  trade  magazine,  Grocer's 
Spotlight.  Only  those  products  ad- 

vertised over  WJR  or  in  Grocer's  Spot- 
light are  used  in  questions. 

'Weather  or  Not' 
[NIGHTLY  summation  and  prediction 
»f     weather     conditions  throughout 
Eountry  with  emphasis  on  Washington 
rea  currently  seen  over  WOIC  (TV) 

jthat  city.  Nightly  five-minute  feature, 
\Weather  or  Not,  is  designed  to  pre- 

sent last  minute  information  and  pre- 
dictions to  prepare  listeners  for  next 

day's  conditions.  Charts  and  photos 
illustrating  reasons  for  changes  are 
supplied  by  U.  S.  Weather  Bureau. 
Most  unusual  changes  throughout 
country  are  commented  upon.  Show 
immediately  precedes  sign-oflF  and  is 
sponsored  on  six-day  split  basis  by 
American  Security  &  Trust  Co.  and 
McNeil  Motors,  local  Studebaker  dis- 
tributor. 

'  'Flight  International' 
IhALF-HOUR  weekly  show  on  KNBC 
ISan  Francisco  titled  Flight  Interna- 

tional features  interviews  with  travel- 
ers entering  or  leaving  the  U.  S. 

Aaron  Edwards  from  San  Francisco 
International  Airport  emcees  new 
series  produced  by  Dick  Barnett. 

'Bicycle  Thief  Serial 
ilNCONCLUSIVE  ending  of  Italian 

I  film,  "Bicycle  Thief,"  is  basis  of  new 'Italian  daytime  serial  currently  being 
negotiated  for  beginning  over  WOV 
I  New  York,  Italian  language  station. 
'Series,  to  be  written  by  Vera  Fon- 
tanella,  will  star  Lamberto  Maggio- 
rani,  featured  star  of  film,  and  be  pro- 

duced from  WOV's  Rome,  Italy,  studios, 
i  Series  will  last  13  weeks  and  is  tenta- 

tively titled  The  Way  Ahead. 
Phone  Format 

TELEPHONE  calls  play  important 
role  in  new  show  on  WBAL  Baltimore. 
Hello  Baltimore  features  Brent  Gunts, 

,  producer  and  m.c,  who  makes  frequent 
'  calls  to  listeners.  Some  listeners  when called  are  asked  to  recount  any  good 
news  in  their  own  homes  or  neighbor- 

hoods, such  as  births,  marriages,  etc. 
Others  are  asked  to  name  song  played 
prior  to  call,  and  then  asked  to  name 

'  another  song  with  a  word  in  its  title :  in  common  with  word  in  title  of  played, 
,  i.e.,  "Blue    Skies"   would   recall  "My 
i 

Blue  Heaven,"  or  others.  Also  during 
show,  salesmen  in  grocery  or  depart- 

ment stores  are  called  for  latest  prices 
on  important  items. 

Secretary  Interviewed 
DURING  visit  to  Grand  Island,  Neb., 
area.  Secretary  of  the  Interior  Oscar 
L.  Chapman  was  interviewed  on 
KMMJ  that  city  by  George  Kister, 
station's  farm  director. 

Records  of  the  Past 

NEW  show.  Past  Is  Present,  on 
WERE  Cleveland,  features  records 
from  collection  of  George  Hantelnian, 
who  conducts  show.  Mr.  Hantelman 
has  over  35,000  recordings,  including 
such  items  as  reproductions  of  bugle 
used  at  battle  of  Waterloo.  History 
and  historical  significance  of  records 
is  told  listeners  by  Mr.  Hantelman 
and  records  are  played  Mon.  through 
Thurs.,  10-10:30  p.m. 

School  Life 
SERIES  of  shows  presented  over 
KVVC  Ventura,  Calif.,  is  tape  re- 

corded by  students  of  Oxnard  junior 
high  school,  Ventura,  and  features 
their  activities.  Programs  will  be 
presented  weekly  through  June  14. 
Classroom  projects,  study  activities 
and  school  life  are  among  topics  to 
be  presented  by  students. 

Races  Telecast 

FOR  reportedly  first  time  in  turf  his- 
tory, stake  races  at  Hialeah  Race 

Course,  Fla.,  were  telecast,  Jan.  28. 
Program  was  carried  by  WTVJ  (TV) 
Miami  and  produced  and  directed  by 
Sammy  Renick,  former  leading  jockey. 
During  telecast,  which  was  part  of 
regular  Racing  with  Renick  series, 
former  jockey  discussed  background 
of  horses  entered,  their  lineage  and 
performances  and  their  standing  with 
handicappers  for  particular  race. 
Audio  coverage  for  race  was  given  by 
Fred  Capossela,  official  announcer  at 
course.  Winning  jockey  and  owner 
were  interviewed  after  race.  Racing 
With  Renick  is  seen  at  4:30  p.m., 
Wednesday  and  Friday. 

New  Frontiers 
DEALING  with  problems  of  organized 
labor  and  featuring  outstanding  per- 

sonalities in  fields  of  education  and 
government,  new  series  will  be  pre- 

sented over  WDET  (FM)  Detroit  dur- 

ing February,  March  and  April.  Called 
New  Frontiers  of  Unionism,  program 
will  feature  Edwin  E.  Witte,  U.  of 
Wisconsin;  Edward  L.  Cushman,  di- 

rector of  Wayne  U.  Institute  of  In- 
dustrial Relations;  William  Haber,  U. 

of  Michigan;  Neil  Chamberlain,  Yale 
U.;  Arthur  Kornhouser,  Wayne  U., 
and  Philip  Kaiser,  Assistant  Secretary 
of  Labor. 

Hotel  Interviews 
DIFFERENT  Washington  hotel  each 
"week  is  scene  of  Breakfast  With  Tour- 

ists, series  on  WMAL  Washington. 
M.  C.  Jackson  Weaver  goes  to  hotel 
at  10  a.m.  each  Saturday  to  interview 
typical  tourists  on  their  reaction  to 
capital.  Transcriptions  are  made  of 
each  broadcast  and  sent  to  home  town 
stations  of  tourists  interviewed,  then 
played  back  after  traveler  has  re- 

turned home.  Program  is  presented 
in  cooperation  with  Greater  National 
Capital  Committee  of  Washington 
Board  of  Trade  which  awards  tickets 
enabling  tourists  to  visit  sites  in  and 
near  Capital. 

TV  Puppet  Show 
WEEKLY  series  on  WJZ-TV  New 
York  designed  for  children  features 
"Peggy"  and  her  dog  "Mr.  SniflSn." Children  viewers  were  invited  to  write 
in  for  free  "Mr.  Sniffin's  Secret  So- 

ciety" button,  membership-card  and 
secret  password.  More  than  500  re- 

quests were  received,  station  reports. 
Show  is  feature  of  Hudiburg  Prod- 

ucts, New  York,  and  is  aired  Satur- 
day, 2:05  p.m. 

Listener's  Talents 
OPPORTUNITY  for  amateur  song- 

writers to  make  themselves  heard  is 
presented  by  KYW  Philadelphia  in 
new  weekly  half-hour  show.  Top  Tune 
Time.  Show  is  heard  Thurs.,  7:30 
p.m.,  and  is  made  up  of  songs  written 
by  amateur  composers  all  over  the 
country.  Best  tunes  submitted  are 
aired  in  five-week  cycles,  four  weekly 
winners  competing  against  each  other 
during  fifth  week.  Listeners  are  asked 
to  vote  for  best  tune  via  postcard. 
Listeners  who  most  consistently  choose 
weekly  winners  during  the  month  are 
awarded  prizes.  Best  songs  uncov- 

ered by  program  will  be  published  and 
recorded  with  royalties  going  to  com- 

posers. Show  has  received  heavy  mail 
from  all  over  the  country. 

'This  Is  Los  Angeles' 
HALF-HOUR  weekly  news  program 
featuring  background  stories  of  people 
who  make  Los  Angeles  headlines,  en- 

tertainment highlights,  and  interviews 
with  unusual  people  started  on  KNX 
Los  Angeles.  Titled  This  Is  Los  An- 

geles, program  is  prepared  by  KNX 
Public  Affairs  Dept.  Stuart  Novins, 
director  of  public  affairs,  is  producer. 

Employment  Aid 
NEW  show  on  WLOU  Louisville,  Ky.. 
presents  interviews  with  two  men  and 
two  women,  jobless  through  no  fault  of 
their  own.  Titled,  Jobs  Inc.,  show  is 
heard  Saturday,  10:30-11  a.m.,  and  is 
presented  in  cooperation  with  local 
Div.  of  Economic  Security,  division  of 
Employment  Service.  Interviews  cover 
background,  education,  previous  em- 

ployment, age,  hobbies  and  steadiness 
of  employment  of  applicants.  Bulle- 

tins calling  attention  to  series  have 
been  sent  to  900  employers  in  area. 

"Bookologue" 
TELEVISION  monologue  is  method 
used  for  recommending  classics  of 
literature  to  listeners  of  WSB-TV  At- 

lanta, Ga.  Entire  content  of  each 
book  reviewed  is  given  by  Amelia 
Weinberg,  using  voice  inflection  and 
facial  expression  to  portray  moods  and 
characters.  Bookologues  are  scheduled 
irregularly  over  station. 

Anniversary  Show 

THE  100th  anniversary  of  Teacher's College  of  Connecticut,  New  Britain, 
was  observed  in  hour-long  show  on 
WDRC  Hartford  recently.  Program 
was  written  and  produced  by  Brobery 
P.  Ellis  of  school's  English  depart- 

ment and  originated  from  institution. 
Among  noted  guests  was  Gov.  Chester Bowles. 

Children's  Books 
CKX  Brandon,  Man.,  starts  Satur- 

day morning  public  service  program 
Around  the  Library  Table,  with  li- 

brarians telling  stories  from  books 
in  public  library.  Program  deals  with 
children's  books.  Library  has  re- 

ported increase  of  circulation  in  chil- 
dren's section  of  library  as  result. 

TV  Aids  Search 
MISSING  PERSONS  are  sought  on 
new  NBC  Chicago  video  show.  Re- 

ported Missing.  Jim  Hurlbut,  WMAQ 
(AM)  and  WNBQ  (TV)  Chicago  re- 
porter-at-large,  talks  of  missing  per- 

sons and  asks  for  information  as  to 
their  whereabouts  using  pictures  and 
data  supplied  by  police  and  private 
detectives.  Viewers  have  been  asked 
to  solicit  his  aid  in  finding  missing 
relatives  and  friends.  Show  is  tele- 

cast Wednesday,  9:45-10  p.m.  (CST). 

LMfi-WORTH 

FEATURE  PROGRAMS,  Inc. 

1  13  W.  57th  STREET 
NEW    YORK    19,    N.  Y. 

Network  Calibre  Programs 

at  Cocal  Station  Cost 
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WALE  CASE 

Hearing  Issues  Reported 

ISSUES  have  been  reported  by 
FCC  for  its  investigation  to 
determine  whether  WALE  Fall 
River,  Mass.,  has  lived  up  to  the 
program  and  ownership-manage- 

ment promises  it  made  in  its  orig- 
inal application  which  helped  it 

win  over  other  applicants  in  a 
competitive  hearing. 
The  Commission  also  has  set 

March  6  and  Fall  River  as  date 
and  location  for  its  hearing  in- 

volving the  WALE  license  renewal 
bid  as  well  as  the  application  of 
Bay  State  Broadcasting  Co.  seek- 

ing WALE's,  assignment,  250  w 
on  1400  kc  [Broadcasting,  Oct.  31, 
1949].  Bay  State,  permittee  of 
WBSM  New  Bedford,  Mass.,  was 
loser  in  the  initial  competition  for 
the  Fall  River  assignment  on  1400 
kc.  Bay  State  petitioned  FCC  last 
year  for  the  new  comparative  pro- 
ceeding. 

FCC  earlier  had  planned  to  in- 
corporate in  the  new  hearing  an 

application  for  approval  to  sell 
WALE  to  WNBH  New  Bedford, 
but  this  request  was  subsequently 
withdrawn.  Among  the  issues 
specified  for  the  comparative  hear- 

ing are  the  following: 
1.  To  determine  the  legal,  technical, 

financial  and  other  qualifications  of  the 
applicant,  Bay  State  Broadcasting  Co., 
to  construct  and  operate  the  proposed 
station,  and  of  the  applicant,  Narragan- 
sett  Broadcasting  Co.  (WALE)  to  con- 

tinue to  operate  WALE. 
2.  To  determine  whether  the  repre- 

sentations and  proposals  heretofore 
made  by  Narragansett  Broadcasting 
Co.  to  the  Commission  with  respect  to 
the  ownershio  and  operation  of  the  sta- 

tion were  made  in  good  faith  and 
whether  Narragansett  Broadcasting  Co. 
has  carried  out,  or  has  failed  to  carry 
out,  such  representations  and  proposals 
with  particular  reference  but  not 
limited  to  the  following: 

(a)  The  shares  of  stock  issued  to 
and  subscribed  for  by  Clark  F. 
Murdough,  George  L.  Sisson  Jr., 
Albert  Pilavin  and  Leonard  P. 
Cohen  and  the  participation  of  the 
said  persons  in  the  operation  and 
management  of  WALE. 
3.  To  determine  whether  Narragan- 

sett Broadcasting  Co.  has  carried  out, 
or  has  failed  to  carry  out,  the  repre- 

sentations and  proposals  heretofore 
made  by  it  to  the  Commission  with 
respect  to  program  service. 

4.  To  obtain  full  information  con- 
cerning the  nature  and  character  of 

the  program  service  which  has  been 

rendered  by  WALE,  with  particular 
reference  but  not  limited  to  the  follow- ing: 

(a)  The  amount  of  time  the  sta- 
tion has  devoted  to  the  broadcast- 
ing of  discussions  upon  contro- 

versial issues  of  public  importance; 
(b)  The  amount  of  time  which  the 
station  has  devoted  to  the  broad- 

casting of  local  live  talent  pro- 
grams; (c)  The  amount  of  time  the 

station  has  devoted  to  broadcast- 
ing of  agricultural  and  educational 

programs;  (d)  The  amount  of  time 
which  the  station  has  devoted  to 
the  broadcasting  of  recorded  pro- 
grams. 5.  To  obtain  full  information  con- 

cerning the  nature  and  character  of  the 
program  service  proposed  to  be  ren- 

dered by  Bay  State  Broadcasting  Co. 
and  Narragansett  Broadcasting  Co. 

6.  To  determine  the  overlap,  if  any, 
that  will  exist  between  the  service 
areas  of  the  station  proposed  by  Bay 
State  Broadcasting  Co.  and  of  the 
operation  of  WBSM  by  Bay  State 
Broadcasting  Co.,  the  nature  and  ex- 

tent thereof  and  whether  such  over- 
lap, if  any,  is  in  controvention  of  Sec- tion 3.35  of  the  Commission  Rules. 

WORK  OF  FTC 

House  Group  Has  Hearing 

PUBLIC  interest  in  the  responsi- 
bility of  the  Federal  Trade  Com- 

mission over  false  or  deceptive  ad- 
vertisements is  great,  because  "tens 

of  millions  of  our  people  purchase 

goods  relying  on  the  truth"  of  radio and  other  media  statements,  FTC 
Comr.  James  M.  Mead  has  advised 
a  House  Appropriations  subcom- mittee. 

Comr.  Mead  and  Acting  Chair- 
man Lowell  B.  Mason  testified  be- 

fore the  group  last  month  on  FTC's 
fiscal  1951  funds.  FTC  is  request- 

ing $4,225,000  for  1950-1951  cover- 
ing operation  and  pay  raise  in- 

creases. In  addition  to  the  litiga- 
tion method  in  this  field,  the  com- 

mission has  developed  informal  and 
cooperative  procedures  designed  for 
wider  coverage  of  law  enforcement 
at  a  lower  cost,  Comr.  Mead  said. 
Importance  of  its  anti-monopoly 
work  also  was  stressed. 

Thomas  E.  Walsh 

THOMAS  E.  WALSH,  61,  vice 
president  of  McGuire  Adv.  Ltd., 
Windsor,  Ont.,  died  in  his  office 
following  a  heart  attack  on  Jan.  24. 
He  was  former  president  of  Walsh 
Adv.  Ltd.,  Windsor,  from  which  he 
retired  in  1946. 

At  a  contract  signing  for  Toni 
Talking  are  (I  to  r) :  James  Craw- 

ford, WPEN  sales  manager;  Ed- 
ward C.  Obrist,  general  manager; 

Mr.  Paliimbo  and  Toni  Spaulding. 

KOME  INCREASE 

Tulsa  Outlet  Now  on  S  kw 

KOME  Tulsa,  formerly  operating 
on  1340  kc  with  250  w,  took  to  the 
air  Jan.  22  with  increased  power 
of  5  kw  on  1300  kc. 

Included  in  the  MBS  outlet's  im- 
provement, KOME  officials  report, 

is  a  new  transmitter  site  complete 
with  latest  obtainable  equipment 
installed  in  an  air  conditioned 
transmitter  building  at  8Sth  and 
S.  Harvard  in  Tulsa,  and  four 
Blaw  Knox  Towers,  each  284  ft. 
high. 

During  the  opening  day  cere- 
monies, KOME  received  congrat- 
ulatory messages  and  salutes  to 

its  new  power  from  Mutual  key 
stations  on  several  network  pro- 

grams. Owned  and  operated  by 
the  Oil  Capitol  Sales  Corp.,  KOME 
went  on  the  air  as  an  MBS  affiliate 
on  Dec.  25,  1938. 

Officials  said  changes  in  the 
KOME  setup  are  the  result  of  a 
large  expansion  program  started 
more  than  a  year  ago  by  Harry 
Schwartz,  president. 

SCRIPT  CONTEST 
AER  Lists  Five  Donors 

FIVE  donors  of  expense  and  prize 
money  for  the  annual  script  compe- 

tition of  the  Assn.  of  Education 
by  Radio  have  been  announced  by 
the  contest  office.  The  five  are 
Audio  Devices,  New  York,  under- 

taking sponsorship  for  the  third 
successive  year;  The  School  Broad- 

cast Conference  and  World  Book 
Encyclopedia,  both  of  Chicago;  the 
Webster  Electric  Co.,  Racine,  Wis., 
and  the  Protestant  Radio  Commis- 

sion, New  York.  Regional  sponsors 
are  yet  to  be  announced. 

Open  to  students  enrolled  in  col- 
leges and  universities  in  the  United 

States,  the  contest  has  for  its  pur- 
pose the  encouraging  of  good  script 

writing  among  college  students  and 
calling  the  attention  of  the  industry 
to  tiromising  writers.  Rules  of  the 
contest,  which  closes  April  1,  may 
be  obtained  from  Sherman  P. 
Lawton,  Oklahoma  U.,  Norman, 
Okla. 

CBI  Sydney,  N.  S.,  undergoing  altera- 
tions to  provide  better  facilities  for 

handling  network  broadcasting  be- 
tween the  Canadian  mainland  and 

Newfoundland. 

HAND-IN-HAND 

WPEN,  Sponsor  Plug  Toni 

NIGHT  OWLS  in  Philadelphia 
know  about  Toni  Talking  to  a  man 
— or  WPEN-AM-FM  and  sponsor, 
Frank  Palumbo,  local  Ford  Mer- 

cury dealer,  missed  a  bet  in  their 
pooled  promotion-proof  campaign. 
One  full  week  of  fun,  tricks  and  a 
few  bolts  of  promotion  lightning 
that  would  have  blistered  Ben 
Franklin's  key  were  employed  be- 

fore the  program's  inauguration 2-7  a.m.  Jan.  17. 

Toni  Talking  is  conducted  by 
Toni  Spaulding,  claimed  by  WPEN 
to  be  the  only  all-night  girl  disc 

jockey  in  the  country.  Program's debut  also  introduced  Philadel- 

phians  to  the  start  of  WPEN's  24- hour  program  schedule.  Not  only 
is  the  program  soothing  for  the 
night  crowds'  ears  but  its  time  is 
sold  from  start  to  finish — Frank 
Palumbo  Motors  splits  the  time 
with  a  local  General  Electric 
dealer. 

Working  hand-in-hand,  WPEN 
and  Mr.  Palumbo  chalked  up  a  se- 

ries of  promotion  hits.  The  con- 
ventional uses  of  circulars,  ads  and 

radio  spots  were  put  in  play.  But 
the  spectacles  which  started  people 
talking  about  Toni  Talking,  WPEN 
says,  were  these:  An  elephant 
adorned  with  a  Toni  banner  stalked 
Quaker  City  streets;  faster  modes 
of  ti'ansportation  included  a  horse 
and  buggy,  a  fleet  of  Mercurys  pa- 

rading through  the  streets,  and  a 
smoke  writing  airplane.  Posters 
were  tacked  on  35,000  telephone 
poles,  the  name,  time,  station  and 
sponsor  painted  on  every  down- 

town street  corner  and  Palumbo 
Motors  girls  called  homes  in  both 
the  city  and  suburbs  to  suggest  the 
show  for  family  listening.  A  regu- 

lar "first  nighter"  was  held  at  Mr. 
Palumbo's  night  club  with  celebri- 

ties and  radio  people  on  hand.  Re- 
sults already  are  in.  WPEN  reports 

Miss  Spaulding  received  thousands 
of  cards  and  letters  from  fans  in 

the  first  morning's  mail. 

General  Foods  Shift 

TWO  General  Foods  shows  on  CBS 
will  shift  time  and  day  periods  on 
the  network.  My  Favorite  Husband, 
now  heard  on  Friday  under  Jell-0 
sponsorship,  is  to  move  to  Sunday 
6  p.m,  starting  March  5.  The 
Goldbergs,  for  Sanka  coff'ee,  for- merly heard  Friday  night,  moved 
to  Saturday,  8:30-9  p.m.,  effective 
Feb.  4.  The  6  p.m.  Sunday  time 

now  is  occupied  by  Prudential's 
Family  of  Stars,  which  will  be  can- 

celled Feb.  26.  Young  &  Rubicam, 
New  York,  is  the  agency  for  GF. 

FOR 

INCREASED    SPOT  ̂"■'•"^'55 
contact 

JOSEPH  HERSHEY  McGILLVRA,  INC. 
366  Modison  Avenue,  New  York 

Murray  Hill  2-8755 

WHERE  DOES  C.  E.  HOOPER  get  retail  sales  figures? 

Retail  sales  figures  on  cities  and  counties  in  the  Hooper  station 
audience  reports  are  taken  jrom  

SALES  MANAGEMENT'S  "Survey  of  Buying  Power.' 

(1950  issue  May  10:  Reservations  Close  Feb.  17;  Copy  March  10) 
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|L.  A,  ADWOMEN 
Radio-TV  Feature  Meeting 

ADIO  and  television  will  come  in 

';|or  one  session  each  during  the nnual   Los   Angeles  Advertising 
omen   Inc.   "Advertising  at 

jVork"  lecture  series  starting  to- 
!ay,  Feb.  6,  for  13  weeks.  Sessions, 

pen  to  "everyone  interested  in  ad- 
vertising," will  be  held  Mondays  at 

KBC  Hollywood  Studio  A,  Sunset 
lind  Vine. 
I  Robert  J.  McAndrews,  executive 
lirector,  Southern  California 
broadcasters'  Assn.  will  speak  on 
Radio"  at  the  April  17  meeting, 
scheduled  for  April  24  is  a  tele- 
ision  panel  made  up  of  Los  Ange- 
Es  television  station  executives, 
including  Hal  Bock,  manager, 
vestern  network  television,  NBC; 
pharles  Glett,  KTSL  (TV)  Los 
Angeles  vice  president  in  charge  of 
elevision;  Harrison  Dunham, 
kXTV  Inc.  acting  general  manag- 

er; Don  Fedderson,  general  man- 
jiger  of  radio  and  television, 
CLAC-TV  Los  Angeles.  Martha 
Jaston  Bigelow,  KFOX  Long 
Jeach,  Calif.,  account  executive, 
vill  be  moderator. 
In  addition,  discussion  of  TV 

ilm  by  Don  McNamara,  director 
>f  television.  Telefilm  Inc.,  will 
;hare  a  session  with  "Photogra- 
Bhy"  April  10. 
;  Other  speakers  will  include 
tharles  W.  Collier,  executive  vice 
Wesident,  Advertising  Assn.  of  the 
west;  Clarence  Davenport,  account 
executive,  McCarty  Co.;  Burt 
L-ochran,  vice  president,  McCann- 
Erickson  Inc.;  Hal  Stebbins,  presi- 
lent,  Hal  Stebbins  Inc.;  Ted  L. 
Btromberger,  vice  president,  West- 
jUarquis  Inc.;  Walter  Criswell,  art 
lirector,  BBDO;  Ward  Ritchie, 
broduction  manager,  Foote,  Cone  & 
pelding;  Herbert  H.  Kirschner, 
president,  AAW  and  Kirchner  & 
bo.,  San  Francisco. 

tenith  Drops  Auto  Sets 
CENITH  RADIO  Corp.  has  given 
ip  auto  radio  business,  Eugene  F. 
tlcDonald  Jr.,  president,  informed 
lompany  distributors  Jan.  27.  He 
xplained  that  the  plant  space  will 
«e  used  for  television  and  home 
^adio  sets. 

Engineered  by  the  World's  Oldcsi  and  Largcsi 
^    Manufacrurers  of  Professional  Magnetic  Recorders 
[,U/i^-  Magnecord,  Inc.,  360  N.  Michigan,  Chicago,  III. 

WQXR-FM  FEEDS  WFMZ  (FM) 
Program  Exchange  Without  Wire  Lines  Studied 

WQXR-FM  NEW  YORK,  the  New 
York  Times  station,  last  week  be- 

gan an  experiment  to  make  its 
programming  available  to  WFMZ 
(FM)  Allentown,  Pa.  If  the  tests 
are  successful,  WQXR-FM  will 
make  its  broadcasts  available  to 
FM  stations  in  other  localities. 

Elliott  M.  Sanger,  executive  vice 
president  of  WQXR,  said  there  are 
no  commercial  aspects  to  the  pres- 

ent arrangement,  as  both  stations 
are  cooperating  without  financial 
compensation  between  them  during 
the  test  period,  which  will  continue 
for  one  month.  The  project,  how- 

ever, may  determine  the  commer- 
cial possibilities  of  a  group  of  FM 

stations  being  programmed  from 
a  central  point  and  transmitting 

RADIO  AUDIENCE 
Booklet  Defines  Meaning 

DEFINING  AND  MEASURING  RADIO 
AUDIENCES.  A  Survey  Guide  for  Radio 
Stations.  By  George  Fisk.  Bulletin  No. 
10,  Economic  and  Business  Studies. 
Bureau  of  Economic  and  Business  Re- 
searcli,  State  College  of  Washington, Pullman,  Wash.  40  pp. 

THIS  bulletin  appraises  the  mean- 
ing of  a  radio  program  listener  and 

the  radio  station  listener  by  sort- 
ing out  the  terms  used  by  various 

radio-rating  services.  It  also  at- 
tempts to  show  small  and  independ- 

ent station  operators  "how  to  plan 
their  own  surveys  with  a  minimum 

of  outside  help." Author  of  the  booklet  is  George 
Fisk,  an  assistant  professor  of 
business  administration  at  the 
School  of  Economics  and  Business, 
Washington  State  College,  Pull- 

man, Wash.  The  bulletin  is  divided 
into  three  parts:  A  definition  of 
the  radio  listener,  description  of 
survey  methods,  and  research  pro- 

cedure for  the  small  station.  An 

attached  "Part  IV"  presents  a 
detailed  "case  study  in  small  sta- 

tion listener  research."  To  illus- 
trate procedure,  this  study  presents 

procedural  method  employed  by 

KWSC,  the  college's  AM  station  in 
Pullman,  in  its  survey  to  measure 
listener  opinions  of  programming 
and  talent. 

Pacific  Coast  Survey 

SECOND  volume  of  the  economic 
survey  of  the  Pacific  Coast  is  being 
released  by  the  Pacific  Coast  Board 
of  Intergovernmental  Relations 
with  title  of  Economic  Outlook  for 
the  Pacific  Coast,  1950-1960.  The 
report,  based  on  Volume  I  studies, 
analyzes  the  extent  and  nature  of 
recent  and  impending  growth  of 
the  area.  Feature  is  detailed  ac- 

counting of  growth  of  markets  for 
different  commodities  by  a  break- 

down of  increases  in  children,  ac- 
tive working  age  population,  elder- 

ly group  and  family  units.  Copies 
at  $1  each  can  be  obtained  from 
Stanley  Crook,  Board  secretary, 
121  Federal  Office  Bldg.,  San  Fran- 

cisco 2. 

programs  without  wire  line  facili- 
ties, Mr.  Sanger  said. 

Starting  Feb.  1,  WFMZ  began 
rebroadcasting  the  WQXR-FM  pro- 

grams weekdays  from  7:30  p.m. 
to  midnight  and  Sundays  from 
12:30  p.m.  to  midnight. 
WQXR-FM  announced  the  move 

also  was  the  first  step  toward 
meeting  requests  from  various 
parts  of  the  country  for  obtaining 
its  programs. 

George  B.  Evans 
FUNERAL  services  were  held  in 
New  York  Jan.  27  for  George  B. 
Evans,  48,  pioneer  radio  publicity 
agent  of  25  years,  who  died  sud- 

denly of  a  heart  attack  in  his 
Bronx  home  the  previous  day.  He 
had  represented  over  200  radio, 
stage  and  screen  personalities  in- 

cluding Frank  Sinatra,  Rudy  Val- 
lee,  Lena  Horne,  Duke  Ellington, 

Margaret  O'Brien,  Glenn  Miller 
and  the  A&P  Gypsies.  Mr.  Evans 
was  born  in  Latvia  and  came  to  the 
U.  S.  in  his  childhood.  Before  en- 

tering the  public  relations  field,  he 
was  with  the  sales  division  of 
RCA-Victor.  Sui-viving  are  his 
wife,  Mrs.  Emma  Evans,  two  sons, 
two  brothers,  two  sisters  and  a 

grandson. 

AGRICULTURE 

Information  Seeks  Fund  Raise 

AGRICULTURE  DEPT.'s  Office  of 
Information  is  seeking  nearly  a 
$30,000  increase  in  funds  for  fiscal 
1951 — largely  for  television  activi- 

ties to  meet  requests  for  additional 
information  on  the  new  medium. 

This  was  revealed  in  testimony 
released  fortnight  ago  by  a  House 

Appropriations  subcommittee  con- 
sidering 1950-1951  funds  for  vari- 

ous government  branches.  Funds 

for  the  department's  information office  for  1950  were  estimated  at 

$1,261,328.  The  new  '51  budget estimate  calls  for  $1,290,800. 
R.  L.  Webster,  associate  director 

of  information.  Dept.  of  Agricul- 
ture, told  the  subcommittee  that 

"the  good  record  we  made  in  radio 
(over  25  years)  is  embarrassing 
us  a  little  bit  so  far  as  television 
goes,  because  people  expect  us  .  .  . 

to  be  experts  in  that  field." 
He  said  the  department's  two- year  project  would  eventually  pay 

"big  dividends"  in  television,  espe- 
cially in  the  film  field,  because  many 

television  stations  just  starting 
"are  interested  in  getting  film 
material  which  they  can  run  at 

less  expense  than  live  programs." 

THURSDAY  edition  of  five  weekly 
MBS  Queen  for  a  Day  now  being  re- corded on  Tuesday  for  Thursday 
presentation  because  of  time  conflict 
with  telecasting  of  the  weekly  TV 
version  of  the  program  on  Don  Lee 
television. 

g  too  •  •  • 

Some  517  homes  to  be  exact.  They're  the  time  buyc ;i  who 
have  paid  subscriptions  at  home  in  addition  to  office  copies. 

And  they  control  over  (and  even  we  were  amazed)  75%  of 
oil  national  radio  billing! 

True!  Time  buyers  «i 
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Actions  of  the  FCC 

-JANUARY  27  to  FEBRUARY  3. 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-Tisual 

cond.-conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl.-unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by.  a  roundup  of  new 
station  and  transfer  applications. 

January  27  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
Application  Dismissed 

Hico  Bcstrs,  Jonesville,  Mich. — Upon 
petition  of  Hico  Bcstrs.  to  dismiss  ap- 

plication without  prejudice,  Commis- 
sion on  own  motion  dismissed  applica- 
tion of  petitioner  which  requested  new 

station  to  operate  on  1480  kc,  500  w  D 
only,  with  prejudice. 

Authority  Granted 
WWOK  Flint,  Mich.— Granted  author- 

ity to  remain  silent  for  period  of  30 
days  from  Jan.  24,  pending  negotiations for  sale  of  station. 

Petition  Denied 
Niagara  Bcstg.  System,  Niagara  Falls, 

N.  Y. — Denied  in  full  petition  request- 
ing waiver  of  Sec.  1.387(b)(3)  of  rules 

to  perinit  acceptance  of  application  for 
new  station  in  Niagara  Falls  on  1230 
kc,  100  w  unl.  time:  that  record  in  pro- 

ceeding in  re  application  of  Erie  Bcstg. 
Corp..  Buffalo,  be  reopened  and  its  ap- plication designated  for  hearing  in  a 
consolidated  proceeding  with  Erie 
Bcstg  Corp.  application. 

Hearing  Designated 
KTLW  Texas  City,  Tex. — Designated 

for  hearing  application  for  mod.  license 
to  change  power  and  hours  of  operation 
from  1  kw  D  only  to  250  w-N,  1  kw-D. 
WHIT  New  Bern,  N.  C.  and  WELS 

Kinston,  N.  C. — Designated  for  consoli- dated hearing  application  of  WHIT  to 
change  facilities  of  station  from  1450 
kc  250-w  unl.  to  960  1  kw  unl.  DA-N, 
and  application  of  WELS  to  change  fa- cilities from  1010  kc  1  kw  D  only  to  960 
kc,  1  kw  D,  and  made  WDBJ  Roanoke, 
Va.,  party  to  proceeding. 

Spa  Bcstrs.  Inc.  and  The  Saratoga 
Bcstg.  Co.,  Saratoga  Springs,  N.  Y. — 
Designated  for  consolidated  hearing  ap- plication of  Spa  Bcstrs.  Inc.,  and  that 
of  the  Saratoga  Bcstg.  Co.,  each  re- 

questing new  station  on  900  kc  250  w  D, 
and  made  WOTW  Nashua,  N.  H.,  party 
to  proceeding. 

Action  Set  Aside 
GifFord  Phillips,  Denver,  Col. — Com- mission set  aside  action  of  Dec.  21, 

1949,  which  denied  application  for  ex- tension of  completion  date  for  CP 
which  authorized  new  station  at  Den- 

ver, and  designated  for  hearing  at 
Washington. 

January  30  Decisions  .  .  . 
BY  THE  COMMISSION 

Oral  Argument 
Commission  on  Jan.  27  scheduled 

oral  argument  for  Feb.  17,  1950,  on 
Initial  Decision  in  re  Port  Frere  Bcstg. 
Co.  Inc.,  WTUX  Wilmington,  Del. 

January  30  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1380  kc 
WTOB  Winston-Salem,  N.  C— CP  to 

change  from  710  kc  1  kw  D  to  550  kc 
1  kw  unl.  DA-N  AMENDED  to  request 
1380  kc  1  kw  unl. 

AM— 900  kc 
KPLW  Plainview,  Tex.— Mod.  CP 

new  AM  station  to  change  from  1510  kc 
to  900  kc  and  change  studio  to  Floy- dada,  Tex. 

Modification  of  CP 
KROW  Oakland,  Calif.— Mod.  CP 

which  authorized  increase  in  power,  in- 
stall trans,  etc.  for  extension  of  com- 

pletion date. 
KSTT  Davenport,  la. — Same. 
KTLA  Los  Angeles — Mod.  CP  new 

commercial  TV  station  for  extension  of 
completion  date  to  6-1-50. 

TENDERED  FOR  FILING  
AM— 1140  kc 

KSOO    Sioux    Falls,    S.    D.— CP  to 
change  from  1140  kc  5  kw  limited  to 
1140  kc  10  kw  unlimited  DA-N. 

Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121    Vermont    Ave.,    Wash.   5,    D.  C. 
STerling  3626 

January  31  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Extension  Denied 
Denied  extension  of  completion  date 

of  CP  as  modified,  for  The  Associated 
Bcstrs.  Inc.  KSFO  San  Francisco,  which 
authorized  change  in  facilities  from 
560  kc,  1  kw-N  5  kw-LS,  unl.,  to  740 
kc  50  kw,  DA-2,  unl..  because  comple- 

tion of  construction  has  not  been  pre- vented by  cause  beyond  control  of 
permittee;  further  held  CP  automatic- 

ally forfeited. 
Denied  application  of  Columbia 

Bcstg.  System  Inc.,  of  Calif.,  San  Jose, 
for  extension  of  completion  date  of  CP 
as  modified  which  authorized  station 
KCBS  to  change  frequency  to  560  kc. 

Hearing  Designated 
KPAB  Laredo,  Tex. — Ordered  that  all 

matters  pertinent  to  Commission's order  of  revocation  dated  Jan.  4  in 
re  station  KPAB  be  designated  for 
hearing  on  March  6  at  Laredo,  Tex. 
before  Comr.  Paul  A.  Walker. 
KWIK  Burbank,  Calif. — Commission on  own  motion  designated  for  hearing 

matter  of  revocation  of  license  of  sta- 
tion KWIK  to  commence  March  20  at 

Burbank,  before  Comr.  E.  M.  Webster. 
ACTION  ON  MOTIONS 
(By  Commissioner  Hyde) 

FCC  General  Counsel — Granted  ex- 
tension to  Feb.  27  to  file  exceptions  to 

initial  decision  in  re  applications  of 
Enid  Bcstg.  Co.,  Enid.  Okla.  and  Leader 
Pub.  Co.,  Guthrie,  Okla. 

Steitz  Newspapers  Inc.,  Lebanon,  Pa. 
— Granted  dismissal  without  prejudice 
of  application;  petition  to  delete  cer- tain issues  or  for  other  relief  filed  11- 
22-49,  and  motion  to  take  depositions 
filed  12-6-49  dismissed  as  moot. 
WCAM  Camden,  N.  J. — Granted  con- 

tinued hearing  presently  scheduled  for 
March  16,  1950;  hearing  continued  in- definitely. 
McMa  Agency,  Lubbock,  Tex. — Grarrted  dismissal  without  prejudice 

of  application. 
Syndicate  Theatres  Inc.,  Columbus, 

Ind. — Dismissed  leave  to  amend  appli- 
cation so  as  to  specify  frequency  1010 

kc  in  lieu  of  1130  kc;  amendment  filed 
received  as  new  application  tendered for  filing. 
Twentieth  Century-Fox  New  England 

Inc.,  Boston,  Mass. — Granted  dismissal 
without  prejudice  of  application. 
Twentieth  Century-Fox  of  Calif.  Inc., 

San  Francisco — Granted  dismissal  with- 
out prejudice  of  application  for  TV  CP. 

Twentieth  Century-Fox  of  Washing- 
ton Inc.,  Seattle,  Wash. — Granted  dis- missal without  prejudice  of  application 

for  TV  CP. 
Houston  Bcstrs.,  Albany,  Ga. — Grant- 
ed petition  to  accept  .late  appearance  in 

proceeding  in  Docket^;  9533  and  9534. 
WJPS  Inc.,  Evansville,  Ind. — Granted 

petition  to  accept  late  appearance  in 
proceeding  in  Dockets  9533  and  9534. 
George  F.  Haddican,  Delano,  Calif. — Granted  extension  to  Feb.  16,  1950,  to 

Commercial  Radio  Monitoring  Co. successor  of 
COMMERCIAL  RADIO  EQUPT.  CO. 

Monitormg  Division 
PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Duty  All  Night  Every  Night 

PHONE  LOGAN  8821 
Porter  BIdg.  Kansas  City,  Mo 

file  exceptions  to  initial  decision  issued 
in  Docket  8758. 
KFRD  Rosenburg,  Tex. — Granted  pe- 

tition to  accept  late  appearance  in  pro- 
ceeding Docket  9541. 

KADA  Bcstg.  Inc.,  Ada,  Okla.— 
Granted  dismissal  of  petition  and  sup- 

plement thereto,  filed  Dec.  21,  1949  and 
Jan.  17,  1950,  for  reconsideration  of 
Commission's  Order  of  12-14-49,  dis- missing application. 

(By  Examiner  Hutchison) 
WDZ  Decatur,  111. — Granted  order  au- 

thorizing taking  of  depositions  of  cer- tain witnesses  on  dates  indicated  in 
petition  in  proceeding  re  application  of 
WDZ  and  that  of  Afro-American  Bcstg. 
System  Inc.,  Hopkins  Park,  111. 
WDZ  Decatur,  111.— Granted  petition 

requesting  that  Harry  L.  Pate,  Spring- field, 111.  and  Donald  A.  Morgan,  of 
Peoria,  111.  be  authorized  to  participate 
as  counsel  in  hearing  on  application  and 
that  of  Afro-American  Bcstg.  System 
Inc.,  Hopkins  Park,  111. 
WMT  Cedar  Rapids,  la.— Granted  mo- 

tion requesting  that  Commission's  or- der of  1-26-50,  authorizing  taking  of 
depositions  of  certain  witnesses  on  be- 

half of  WDZ,  on  Feb.  3,  1950,  at  De- catur, 111.,  and  on  Feb.  4,  1950,  at 
Metamora,  111.  be  amended  to  change 
dates  to  Feb.  6th,  1950  at  Metamora, 
111.,  and  Feb.  7th,  1950  at  Decatur,  111. 
Section  1.826  of  Commission's  rules  be waived  in  order  to  permit  filing  of 
said  depositions  on  any  date  during 
which  hearing  in  Dockets  9194  and  9548 
may  be  in  session  during  week  begin- ning Feb.  13.  1950. 
WDZ  Decatur,  111. — Granted  petition 

for  authority  to  amend  application  so 
as  to  modify  DA  pattern  in  certain 
respects  for  proposed  operation  of  sta- tion WDZ  during  both  daytime  and 
nighttime  hours. 
WHGB  Harrisburg,  Pa. — Granted  pe- tition for  leave  to  amend  application 

for  purpose  of  correcting  a  drafting 
error  which  had  been  made  in  plotting 
horizontal  plane  pattern  and  in  order 
to  permit  filing  of  tabulation  of  fields from  DA  arrays  to  be  employed. 

(By  Examiner  Elizabeth  C.  Smith) 
KVLH  Bcstg.  Co.,  Pauls  Valley,  Okla. 

— Granted  further  continued  hearing 
from  Feb.  3,  at  Washington,  D.  C.  to 
Feb.  27,  1950. 
Olney  Bcstg.  Co.,  Olney,  Tex. — Dis- missed further  continued  hearing  in 

Docket  9072. 
WBRK  Pittsfield,  Mass.— Granted further  continued  hearing  from  Feb.  8, 

at  Washington,  D.  C,  to  April  7,  1950. 
(By  Examiner  Leo  Resnick) 

M.    R.    Lankford,    Princeton,    Ind. — Granted  continued  hearing  from  Feb. 
13.  to  April  24,  1950  in  Docket  9520. 
WINS  New  York — Granted  continued 

hearing  now  scheduled  for  Feb.  6,  1950, 
in  Washington,  D.  C;  hearing  con- tinued indefinitely. 
A.  H.  Kovlan  and  J.  D.  Sinyard, 

Athens,  Ohio — Granted  leave  to  amend 
application  to  15040  kc,  1  kw  D  only  in 
lieu  of  1010  kc  250  w  D  only,  and  for 
removal  of  application  from  hearing 
docket,  as  amended. 
WMIE  Miami,  Fla. — Granted  petition 

of  Sun  Coast  Bcstg.  Corp.  for  con- tinued hearing  from  Feb.  14  to  April 
11,  1950,  at  Miami,  Fla. 

(By  Examiner  J.  Cunnihgham) 
FCC  General  Counsel — Granted  ex- 

tension from  1-26  to  2-27-50  for  filing 
proposed  findings  in  proceeding  re 
Tri-State  Bcstg.  Co.,  WCPM  Middles- boro,  Ky. 

(By  Examiner  J.  Fred  Johnson  Jr.) 
Carl  F.  Kneierim,  Grand  Coulee, 

Wash. — Granted  leave  to  amend  appli- 
cation so  as  to  specify  1400  kc  in  lieu  of 

1240  kc  and  for  removal  from  hearing. 
(Continued  on  page  119) 

LAMB  CANDIDACY 

Won't  Enter  Senate  Race 

EDWARD  LAMB,  president  of 
WTOD  Toledo,  WTVN  (TV)  Co- 

lumbus (both  Ohio)  and  WICU 
(TV)  Erie,  Pa.,  announced  Jan.  27 
that  he  would  not  be  a  candidate 
for  the  Democratic  Senatorial  nom- 

ination in  Ohio  during  the  1950 
election.  He  gave  "pressure  of 
professional,  business  and  personal 
affairs"  as  the  reason. 

Mr.  Lamb,  who  also  is  publisher 
of  the  Erie  Dispatch,  licensee  of 
WICU  (TV),  reportedly  had  been 
in  the  running  for  the  nomination 
as  opposition  to  Sen.  Robert  Taft 
(R-Ohio).  WTVN  is  licensed  to 
Picture  Waves  Inc.,  WTOD  (and  its 
FM  affiliate,  WTRT)  to  Unity 

Corp.  Inc. 

MclVER  SHOW 

WMAW  Sets  Three  Sponsors 

MRS.  STEPHENS  McIVER,  who 
joined  WMAW  Milwaukee  past 
fortnight  after  18  years  with 
WTMJ  Milwaukee  as  "Nancy 
Grey,"  revealed  Jan.  26  in  Chi- 

cago that  she  has  three  sponsors 
lined  up  for  her  new  five-weekly 
show  starting  March  9.  Sponsors 
are  Coplin  Furrier,  Badger  Paint 
Co.  and  Doering  Motors,  all  Mil- waukee. 

Mrs.  Mclver  stopped  in  Chicago, 
driving  a  new  sedan,  property  of 
Doering  Motors,  on  which  her  new 
program  is  gaily  advertised,  be- 

fore   proceeding    to  southeastern 

Mrs.    Mclver    and    Jack  Bundy, 
WMAW  general  manager,  inspect 
the  Magnecorder  which   she  will 

use  to  record  her  new  show. 
*    *  * 

states  where  she  will  tape-record  a 
series  of  interviews,  complete  with 
commercial  lead-ins.  She  will  air- 
special  the  tapes  weekly  to  WMAW 
from  where  her  half-hour  show 
(Mon.  through  Fri.,  12:30  to  1 
p.m.)  will  originate. 

After  making  recordings  in 
South  Carolina,  Georgia  and 
Florida,  Mrs.  Mclver  will  head  west 
covering  Texas  and  California  be- 

fore returning  to  "live"  broadcasts from  Milwaukee  in  May.  Already  on 
her  itinerary  are  the  U.  of  Georgia, 
Florida's  Everglade  Club,  Roney 
Plaza  Hotel,  Houston's  Shamrock 
Hotel,  San  Francisco's  famous waterfront  establishments  and  the 
homes  of  Actor  Vincent  Price  and 
Columnist  Hedda  Hopper  in  Holly- 

wood. 

SERVICE  DIRECTORY 
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CONSULTING  RADIO  ENGINEERS 

JANSKY  &  BAILEY 
Executive  OfBces 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE' 

Commercial  Radio  Equip.  Co. 
Everett  L.  Dillard,  Gen.  Mgr. 

INTERNATIONAL  BIDG.         Dl.  1319 
WASHINGTON,  D.  C. 

PORTER  BLDG.  LO.  8821 
KANSAS  CITY,  MO. 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  Bidg.     1407  Pacific  Ave. 
Washington  4,  D.C.       Santa  Cruz,  Cal. 

Member  AFCCE' 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

UO  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montciair,  N.  J. 
MOntclair  3-3000 

Labs:  Great  Notch,  N.  J. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 

GEORGE  C.  DAVIS 

501-514  Munsey  Btdg.— STerling 

Washington  4,  D.  C. 

Member  AFCCE* 

GAUTNEY  &  RAY 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  BIdg. 

Washington  4,  D.  C. 
National  7757 

RAYMOND  M.  WILMOTTE 

1469  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

JOHN   J.  KEEL 

Warner  BIdg.,  Wash.,  D.  C. 

National  6513 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Mcintosh  &  Inglis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

RUSSELL   P.  MAY 

1422  F  St.,  N.  W.  Kellogg  BIdg. 
Washington,  D.  C.        REpublie  3984 

Member  AFCCE* 

ANDREW  CORPORATION 

CONSULTING  RADIO  ENGINEERS 

363  E.  75th  St.       TRiangle  4-4400 
CHICAGO    19,  ILLINOIS 

Dixie  B.  McKey  &  Assoc. 

1820  Jefferson  Place,  N.  W. 
Washington  6,  D.  C. 

REpublie  7236 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.        Ml.  4151 

DALLAS,  TEXAS 
1728  Wood  St.  Riverside  3611 

Member  AFCCE* 

E.   C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 
Member  AFCCE* 

CHAMBERS  &  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE' 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE* 

A.  EARL  CULLUM,  JR. 
CONSULTING  RADIO  ENGINEERS 

HIGHLAND   PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  8-6108 

WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  &  Foss,  Inc. 

927  ISth  St.,  N.  W.     REpublie  3883 
WASHINGTON,  D.  C. 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Philip  Merryman  &  Associates 
*  114  State  Street 

*  Bridgeport    3,  Conn. 

*  Bridgeport  5-4144 
RADIO  CONSULTANTS 

William  E.  Benns,  Jr. 
&  ASSOCIATES 

3738   Kanawha   St.,   N.  W. 
ORdway  8071 

Washington,  D.  C. 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  4-8721 

ARLINGTON,  TEXAS 

Of.  1R.  3aur 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingswood  7631,  9541 

SILLIMAN  &  BARCLAY 

SPECIALIZING   IN  ANTENNA  PROBLEMS 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

GEORGE  P.  ADAIR 

Radio  Engineei-ing  Consultant 
Executive  5851  1833  M  STREET,  N.  W. 
Executive  1230  WASHINGTON  6,  D.  C. 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 
Executive  offices:   40   East  Ave. 
Laboratory:    114    Northgate  Rd. 

Riverside,  III.      —      Riverside  6652 
(A    Chicago  suburb) 

ADLER  ENGINEERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

720  Milton  Rood,  Rye,  N.  Y.    RYE  7-1413 
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•Classified  Advertisements 
PAYABLE  IN  ADVANCE— Checks  and  money  orders  only.  Slt-uation 
Wanted  10c  per  word — $1  minimum.  Help  Wanted  20c  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 
BROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

Experienced  combination  commercial 
manager-salesman.  Must  be  aggressive 
and  willing  to  work.  5.000  watt  network 
affiliate  in  excellent  midwestern  mar- 

ket. No  floaters.  Send  complete  in- 
formation to  Box  15E,  BROADCAST- ING. 

Salesmen 

Immediate  opening  experienced  sales- man. Past  earnings  over  $400.00  a 
month.  Small  town,  one  station  market, 
north  c-=-vtral  srea.  Car  necessary.  Box 
F44D.  BROADCASTING.  
Salesmen  wanted  by  New  England  1000 
watt  station  in  city  of  165,000.  Excel- 

lent opportunities  for  experienced  ra- dio salesmen.  Substantial  base  salary 
and  commissions.  Write  Box  912D, 
BROADCASTING. 
Dominajit  radio  station  in  primary 
southwestern  market  with  TV  compan- 

ion station,  has  opening  for  experi- 
enced, AAA-1  salesman  with  proven 

results  record.  Opportunity,  salary  and 
working  conditions  are  inviting.  Box 
987D,  BROADCASTING. 

$12,000  yearly  potential  plus  real  op- portunity in  future  for  experienced 
time  salesman.  Good  guarantee  until 
commission  sales  firmly  established. 
Good  account  lists  and  strong  sales 
backing.  Established  station  in  large 
central-southeastern  market.  Submit 
photograph,  complete  personal  and 
business  background,  monthly  and 
yearly  run  business  records.  Personal 
and  business  recommendations.  Reply 
confidential.  Box  18E,  BROADCAST- ING. 

5000  watt  CBS  station  in  nation's  23th 
market  seek^  hard-working  local  sales- man. Potential  for  ambitious  man  able 
to  sell  intelligently  to  direct  and  agency 
accounts.  Send  all  information  first 
letter.  Must  be  available  for  personal 
interview.  Five  years  radio  selling  ex- 

perience required.  KCBQ,  San  Diego. 
Experienced  salesman  for  a  progressive 
250  watt  Mutual  affiliate.  Recently  re- 

organized. Good  opportunity  for  ad- vancement. Applicants  must  be  well 
versed  in  radio  salesmanship  and  must 
be  in  a  position  to  earn  at  least  $100 
a  week  at  the  standard  commission  paid 
in  the  industry.  One  of  best  markets 
in  Texas.  Give  full  particulars  and 
photo  in  first  letter.  Write  G.  C.  Hoff- man, KSET,  El  Paso,  Texas. 
Salesman  wanted,  24  hour  independent 
needs  experienced  salesman.  Good 
proposition  for  right  man.  Contact  Don 
Lynch,  Commercial  Manager,  WHHM, 
Sterick  Bldg.,  Memphis,  Tennessee. 

Announcers 

Combination  man  with  small  regional 
station  in  eastern  Pennsylvania.  Salary 
— $60.  Write  full  information  giving 
education  and  experience.  Good  voice 
and  good  education  necessary — ex- perience not  too  important.  Box  8E, 
BROADCASTING.  First  class  announcer  with  first  class 
ticket  wanted  immediately.  $250  start, 
send  full  particulars  and  disc  with  first 
letter  to  KHOZ  in  Harrison,  Arkansas. 
Personality  man.  Need  top  disc  jockey 
who  can  build  audience  and  keep  it. 
We  are  willing  to  pay  for  ability.  Write 
Allan    Curnutt,    KICM,    Mason  City, 
Iowa.  Announcer,  vet.  Low,  mature  voice. 
Send  audition  disc,  photo.  If  wish 
disc  returned,  include  postage.  WAND, 
Canton,  Ohio. 

Technical 

Successful  established  Hawaiian  station 
has  good  proposition  for  experienced 
combination  man  capable  of  becoming 
chief  engineer.  Airmail  details  to 
KMVI,  Wailuku,  Maui,  T.  Tl. 

Help  Wanted  (Cont'd) 
Men  with  at  least  8  years  combined 
electrician  and  radio  experience  to  in- stall and  maintain  custom  built  audio 
devices.  Must  want  to  travel  through- 

out any  area  in  the  United  States 
continually.  Excellent  salary  plus  ex- penses. Transportation  provided.  Must 
have  automobile  drivers  license.  Send 
personal  snapshot  with  record  of  ex- periences and  references.  Box  764D, 
BROADCASTING. 

Situations  Wanted 

Managerial 

Successful  young  manager  with  15 
years  experience  desires  change.  Mar- ried. Sober.  Civic  minded.  Strong  on 
sales.  And  local  programming.  An- nounce. Sell.  Work.  Box  906D, 
BROADCASTING. 

Hard  selling,  cost-conscious,  ambitious and  experienced  manager  your  best  bet 
for  greater  quality  with  lower  over- head. Have  successful  management 
record  in  marginal  market.  13  years  in 
radio.  Young,  married,  sober.  Box 
984D,  BROADCASTING. 

Salesmen 

Experienced  salesman,  young,  aggres- sive family  man  with  excellent  record 
desires  employment  preferably  in 
south.  Present  employer  will  recom- mend and  knows  of  this  ad.  Address 
Box  993D,  BROADCASTING. 

Sales  manager  or  salesman  for  alert 
operation.  Aggressive,  capable,  per- sonable. Experienced  all  phases  radio 
(sales,  production,  announcing).  Know 
business.  Can  produce  sales  and  satisfy 
advertisers.  Prefer  west  coast,  con- 

sider others.  Young,  single.  Box  944D, 
BROADCASTING. 

Successful  salesman  wants  top-rate  sta- 
tion. University  graduate.  Three  years 

advertising.  Young.  Sober.  Three 
years  AM  radio.  1000  kw,  5000  kw, 
50,000  kw.  References.  East  preferred. 
Box  979D,  Broadcasting. 

Young,  family  man  with  good  radio 
sales  background  in  tough  competitive 
market.  Know  what  it  is  to  sell,  mer- 

chandise and  renew  an  idea.  Also  uni- 
versity grad  with  newspaper  experi- ence.   Box  989D,  BROADCASTING. 

University  graduate,  ambitious,  dynam- 
ic, experienced,  sales  success,  desires 

position  in  radio  sales.  Prefer  chal- 
lenging opportunity  in  good  market 

with  topflight,  progressive  station. 
Presently  employed,  proven  ability, 
seeking  better  future.  East.  Box  16E, 
BROADCASTING. 

Announcers 

Announcer,  vet,  graduate  oldest  broad- casting school  in  country.  Produced, 
sang,  emceed  amateur  shows  in  Chi- cago nite  clubs.  Two  years  college 
Former  staff,  5000  watt  NBC  affihate. 
Consider  all  offers.  Box  726D,  BROAD- 
CASTING. 

Sportscaster,  disc,  details,  references 
will  prove  ability.  Box  845D,  BROAD- CASTING. 

Sportscaster,  announcer,  thoroughly 
experienced.  Top  play-by-play.  Major league  baseball  scout.  Presently  sports 
director  Michigan  1  kw.  Desires  warmer 
climate,  baseball.  Top  references.  Box 
847D,  BROADCASTING. 
Exceptional  calibre,  deep  voice,  ten 
years  radio  veteran  hillbilly  disc 
jockey,  announcer,  newsman,  sober 
happy  family  man  30,  dependable, 
seeks  good  job  progressive  station.  Can 
make  money  and  pull  listeners.  Box 
27E,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Well  known  sports  announcer  avail- 

able. Exclusive  broadcast  rights  for 
'50  in  this  AA  Southern  League  bought 
bv  competitor  station.  National  adver- 

tisers recommendations  available  along 
with  those  of  club  owners,  radio  execs., 
Hoonerating  and  audience  response. 
Proven  results  guaranteed  by  this  set- 

tled college  and  radio  educated  man. 
Box  907D,  BROADCASTING. 

Experienced  announcer.  Tops  in  com- 
mercials, news  and  drama.  Will  ac- 

cept position  anywhere.  Married.  Sal- 
ary secondary.  Box  909D,  BROAD- CASTING. 

Baseball  broadcaster  available.  Five 
years  experience  in  major  market.  Ref- erences.   Box  938D,  BROADCASTING. 

Qualified.  Experienced  staff,  play-by- 
plav  basketball,  baseball.  Young,  mar- ried.   Box  948D,  BROADCASTING. 

Sportscaster.  Four  years  staff  an- 
nouncer. Good  sound  baseball,  foot- 

ball, basketball  knowledge.  Desires 
play-by-play,  opportunity.  Young, 
single,  versatile.  College  degree.  Now 
employed.  Disc,  photo,  details  on  re- quest.   Box  976D,  BROADCASTING. 
Announcer  —  continuity,  news,  writer 
experienced.  Excellent  references. 
Presently  employed  eastern  network 
station.    Box  977D,  BROADCASTING. 
Announcer  or  copywriter.  Indie  and 
net  experience.  Available  now.  Box 
981D,  BROADCASTING. 
Eastern  metropolitan  announcer  seeks 
change  to  quality  station  of  at  least 
5000  watts.  University  graduate.  Thor- 

ough knowledge  classical,  semi-classi- cal music.  Additional  emphasis  news, 
commercials,  special  events,  writing 
with  general  staff.  Independent  and 
network  affiliate  experience.  State  sal- 

ary.    Box  983D,  BROADCASTING. 
Topflight  sportscaster-announcer.  7 
years  experience  play-by-play.  Spon- sors included  Atlantic  Refining,  Pepsi 
Cola,  Tidewater  Co.  Desires  permanent 
location,  Miami,  Florida  area.  Currently 
employed.  Chief  announcer,  sports  di- rector. Thrive  on  competition.  Will  sell 
anything  in  sports  line.  Box  985D, 
BROADCASTING . 

Available.  Experienced  combo-man 
with  program  ideas.  Experienced  an- nouncer. Dependable,  hard  worker  have 
car  and  will  travel.  Box  986D,  BROAD- CASTING. 

Announcer,  all-round  man.  5  years  ex- 
perience in  aU  phases.  Radio,  including 

announcing,  acting,  newscasting  edit- 
ing, narration.  If  you  have  opening  I 

can  fill  it.  Box  990D,  BROADCASTING. 

Announcer,  7  years  experience  includ- 
ing sports,  especially  strong  on  news- 

casting.  Operates  console.  Desires  mid- 
west position.  Write  Box  991D,  BROAD- CASTING. 

Let  me  start  with  you.  AFRS,  North- 
western speech  degree,  radio  major. 

Heavy  on  news,  sports.  DJ.  28.  Single, 
will  travel.  Disc,  photo,  resume.  Box 
992D,  BROADCASTING. 

Combination  man,  announcer-operator. 
Trained  all  phases  radio  broadcasting. 
Prefer  midwest,  can  do  sports.  Box 
994D,  BROADCASTING.  MI  4971,  Wash- ington, D.  C. 

Combination  man,  announcer,  copy- 
writer-engineer. First  class  ticket  in near  future.  S.  J.  Hepburn,  Georgia 

1763,  Washington,  D.  C.  Box  995D, 
BROADCASTING. 
Combination  man,  a  good  voice  with 
emphasis  on  announcing.  Experience 
limited,  but  willing  to  learn.  Salary 
secondary.  Box  996D,  BROADCAST- ING. 

Top  caliber  newscaster  wants  to  settle 
east  of  Mississippi,  north  of  Mason- Dixon.  Can  do  excellent  job  on  sports. 
Am  now  program-director  in  small  op- 

eration. All-round  experience.  Box 
997D.  BROADCASTING.  
Announcer,  lots  of  ambition,  little  ex- perience, i  months  schooling,  2  months 
fill  in  announcing.  Interested  in  get- 

ting started.  What  have  you?  Box 
998D,  BROADCASTING. 
Play-by-play  expert.  6  years  prestige 
experience.  Excellent  voice.  Well  edu- cated. Interested  only  in  a  position 
which  includes  opportunity  to  do  base- ball and  football.  Can  furnish  disc  and 
competent  recommendation  of  ability 
and  results  in  present  position.  Box 
999D,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Announcer,  4  years  of  staff  experience, 
college  graduate,   married,  25.  Prefer  - midwest  and  east.  Box  4E,  BROAD-  i 
CASTING. 

Sports,  4  years  of  play-by-play,  would 
like  a  heavy  sports  schedule  year 
around.  Married,  25.  Box  5E,  BROAD- 
CASTING. 

Announcer,  young,  married,  conscien- 
tious, three  years  experience,  desires 

position,  progressive  station.  Good 
voice,  pleasing  personality.  Production 
director,  leading  University.  M.C..  fast- 
selling  barn  dance.,  leading  southern 
market.  Deejay,  news  sports,  commer- 

cials, operate  console,  remote,  record- 
ers. Can  write  and  sell.  Emphasis„.am- 

bition;  not  salary.  Will  travel.  Box  6E, BROADCASTING. 
Experienced  disc  jockey,  newscaster, 
continuity  writer  and  commercial  an- 

nouncer would  like  to  apply  his  ver-  J 
satility  in  small,  progressive  station. 
Excellent  references.  All  inquiries 
carefully  considered.  Box  9E,  BROAD- 

CASTING^  

Will  graduate  June  from  Northv/estern. 
Radio  -  English  -  interpretation  major. 
Announce,  write  scripts/continuity. 
Sell  time.  Married.   Settle  anywhere. 
24.  Box  HE,  BROADCASTING.  
Wide  awake  morning  man.  Witty,  de- 
pendable.  Combination,  ticket,  married, 
employed.  8  successful  years.  $80.  Box 12E,  BROADCASTING.  
Sports  announcer  desires  position  for 
coming  baseball  season.  Experienced. 
AA  baseball.  SEC  football  and  basket- 

ball in  1949.  Now  employed,  desires 
change,  best  references,  top  play-by- 

play man  with  ticker  games.  Box  13E. BROADCASTING.  
Experienced  combination  man.  Desire 
permanent  location.  Married,  car.  Box 17E,  BROADCASTING.  
Veteran  announcer  with  10  solid  years 
of  experience  would  like  to  make  a 
change.  5  years  with  50  kw  and  CBS  1 
network.  30  and  married,  father  of  2 
children.  Presently  employed  in  Texas 
but  would  like  to  leave.  Would  like 
job  with  another  50  kw  but  would  con- 

sider your  offer.  Send  reply.  Box  22E, BROADCASTING.  

Please  read.  Well  trained  man  wants 
start.  Strong  news  commercials,  D.  J., 
also  TV  graduate.  Theatre  background. 
Married.  References.  Box  23E,  BROAD- 

CASTING.  

Announcer,  tops  in  hillbilly,  western 
shows.  Excellent  adlib,  play-by-play. 
Have  car,  can  sell.  WUl  come  for 
personal  audition.  Three  years  pro- 

fessional lecturing.  Graduate  radio 
school.  Best  references.  Jim  Dowdy, 
109  S.  Kedzie,  Chicago,  Phone  Van 
Buren  6-6284.  

Announcer.  2  years  staff  experience, 
also  writer-director  sustaining  dramatic 
series.  Disc,  photo,  ref.  etc.  on  request. 
R.  W.  Dowling,  7115  37th  St.,  Jackson Hts.,  L.  I.,  N.  Y.  

Announcer,  31,  single.  Experienced.  Can 
handle  board.  Deep,  resonant  voice. Will  travel.  Disc  available.  John  Gregg, 
2340  S.  Drake  Ave.,  Chicago,  111. Bishop  7-8247.  

News — Play-by-play  sports  announcer, 
exception  club  organizer.  Will  go  any- 

where. Krapf,  245  Virginia  Ave.,  Cum- berland,  Maryland.  

Two  newscasters.  To  work  as  team. 
Will  handle  complete  news  coverage 
and  special  events  for  each  entire 
broadcast  day.  Can  organize  and  de- 

velop complete  newsroom  and  facilities 
by  doing  compiling,  editing,  writing 
and  newscasting.  Both  married.  Want 
to  settle  and  develop.  Write,  wire, 
"Newscasters",  1222-A  Oak,  Kansas City,  Missouri.  

The  best  of  the  new  announcers  are 
coming  from  the  Pathfinder  School  of 
Radio  Broadcasting,  1222-A  Oak  St., 
Kansas  City,  Mo.  All  trained  board 
operators.  Also  ready  some  good  writ- ers.  Write,  wire,  phone  for  discs,  etc. 
Experienced  announcer,  work  board, 
disc,  news,  personality  shows.  Want permanent  opportunity.  Age  23.  Single, 
Bob  Troner.  83-20  Broadway,  Elmhurst, 

L.  I.  

Yes,  I'm  particular — will  work  for  a 
station  if  there  is  a  chance  for  advance- ment. Not  a  floater.  Not  a  clock 
watcher.  Am  a  good  announcer.  Can 
run  any  control  board.  22  years  old. 
Unique  disc  jockey  show.  Experienced, 
in  other  words  gentlemen  am  available, 
have  tuxedo  and  will  travel.  If  you 
want  an  announcer  who  can  do  the  job 
and  is  willing  to  stay  with  a  growing 
station,  I'm  your  man.  Prompt  reply. Bob  Sweeney,  2039  Batchelder  Street, 
Brooklyn  29,  New  York.  Dewey  2-8779. 

f 



Situations  Wanted  (Cont'd) 
Versatile  sportscaster  and  announcer. 
„e  22.  2  years  experience,  available 
invmediatelv.  Baseball,  football  and 
I^Esketball  "  plav-by-play.  Previously employed  at  two  New  York  State  ABC 
Uffiliates  as  a  staff  announcer  and 
iports  director.  Will  travel.  Write  Ben 
furnbull,  Route  2,  Gouverneur.  New Tork. 

ifportscaster,  experienced;  play-by-play 
ill  sports,  DJ.  newscaster.  Jack  Wilker- 
iion,  22629  Cherry  Hill,  Dearborn,  Michi- 
(fan. 

.!  Technical 

■phief,  engineer  seeking  better  boss, 
^ble  assume  all  your  technical  prob- 
(ems  in  AM  or  FM  including  any  direc- 
donal  system  and  any  power.  Also  TV 
i  and  when.  Experience  since  crystal 
Sets,  now  43.  Permanencv  first.  Prefer 
ientral.    Box  646D.  BROADCASTING. 

Ilngineer  BEE,  experienced  10  years, 
■hief.  maintenance,  design,  supervision, 
emotes  network,  proof  of  performance. 
Box  836D.  BROADCASTING. 
Versatile  engineer,  experienced,  wants 
oosition  in  college  town.  Presently 
rmployed.     Box  837D,  BROADCAST- 

bhief  or  transmitter  engineer,  experi- 
.-nced.  married,  have  car.  no  announc- 
ng.    Box  917D,  BROADCASTING. 

gineer,  1st  phone.    Experience  5  kw 
yi,  3  kw  FM  transmitter  operation, 

rontrol     board,     remote  broadcasts, 
tingle,   car.   N.  Y.  state  or  vicinity. 
Sox  950D,  BROADCASTING. 

^rst  phone  license,  experienced  trans- pitter,  console,  remotes.  Married,  car. 
ffant  to  settle,  prefer  north  eastern 
tate.  Available  on  two  weeks  notice. 
3ox  966D,  BROADCASTING. 

ingineer,  2  years  broadcast,  3  years 
trmy  radar  experience.  Graduate 
■R.C.A.  Institutes.  Presently  employed. Sox  848D,  BROADCASTING. 

Bxperienced  combination  engineer-an- 
•ouncer  with  good  voice  and  also  strong 
»n  engineering,  desires  position  with 
•regressive  station  in  southeast.  State 
alary.  Box  IE,  BROADCASTING. 

Sxperienced  chief  engineer.  Some  an- 
ffouncing.  news,  play-by-play.  Sober, 
■eliable.  Excellent  references.  Auto- 
riobile.  Available  immediately.  Con- 
ider  any  permanent  job  south  or 
louthwest.  Box  3E,  BROADCASTING. 

?ngineer,  first  phone,  no  broadcast 
■xperience,  but  willing  to  learn  and viU  travel.  Box  7E,  BROADCASTING. 

Sngineer,  first  phone,  2nd  telegraph, 
lam  operator.  RCA  graduate.  No  actual 
:xperience.  Will  travel.  Available  im- 
nediately.  Box  19E.  BROADCASTING. 

engineer  available  immediately,  7 
nonths  broadcast  experience.  1  kw 
xansmitter.  Desire  position  radio  or 
rv.  Station  600  mile  radius  New  York 
;ity.  Single.  28,  car,  school  and  Signal 
:orp  background.  Box  24E,  BROAD- :asting. 

Sxperienced  first  class  radio  operator. 
Currently  with  20  kw  New  York  City 
■^M  station.  References  from  same.  Will 
a-avel.  Box  25E,  BROADCASTING. 

Sxperienced  engineer,  console,  trans- 
nitter,  remotes,  tape  recording.  Single, 
oung,  sober.  Eugene  Brown,  AJden, owa. 

Sngineer,  first  phone,  no  broadcast 
experience,  looking  for  that  first  break, 
'et  married,  age  31.  Car  and  willing  to ravel.  G.  Elliott.  45-06  39th  Place,  Long 
:sland  City. 

Sngineer,  have  first  phone  license  with 
wo  years  experience,  seeks  engineer- 
ng  position  with  station.  Single,  age 
:3,  available  immediately,  will  travel, 
fames  EUzey,  Route  4,  Tylertown,  Miss. 

Combination  man— first  class  on  an- 
louncing.  engineering,  writing.  Capa- 
3le  of  handling  program  director  and 
;hief  engineer  simultaneously.  At  pres- 
;nt,  chief  engineer  of  independent  sta- 
:ion  working  12  hours  a  day,  7  days  a 
i\eek.  Ben  Greenhaw,  Chief  Engineer, 
iNOG.  Nogales,  Arizona. 

Engineer,  1st  class  license,  2  years  ex- 
perience AM-FM  some  TV,  married, 

;ar.  Prefer  dry  climate.  Graduate  Val- 
3araiso  Technical  Inst.  U.  S.  Navy.  K.  C. 
Kuespert,  WSBT,  South  Bend,  Indiana, 

Situations  Wanted  (Cont'd) 
Young  man  wants  transmitter  main- tenance or  installation  work.  Holds 
first  class  radio  telephone  license. 
Phone  76.  L.  E.  Parman,  Elgin,  Kansas. 

First  phone  license.  Vet  23.  will  travel 
am'\vhere  in  U.  S.  John  Schaefer,  200 
Calyer  St.,  Brooklyn  22,  N.  Y. 
Combination  engineer-announcer  seeks 
position  with  radio  station,  midwest 
preferred.  Have  few  weeks  experience 
with  a  small  station  as  relief  operator. 
Married,  best  reference.  Write  or  wire 
Sam  Seldon.  Ill  Center  Street,  Sioux 
City,  Iowa. 
Production-Programming ,  others 

Radio  news  pays  off — NARND  Report. News  editor  can  build  news  programs 
or  perk  up  lagging  department.  10 
years  radio,  newspapers,  public  rela- tions. Heavy  on  sports.  References, 
background,  disc  furnished.  Box  570D, 
BROADCASTING. 

Program  director,  proven  record.  Hypo 
sales.  Top  voice.  Sports,  etc.  27. 
College  grad.  Box  808D,  BROADCAST- ING. 

Exchange:  Well  written,  saleable  local 
newscast  for  permanent  position  with 
good  station.  Location  not  essential. 
Now  in  northeast.  Married.  Teeto- 

taler.   Box  925D,  BROADCASTING. 

For  Sale  (Cont'd) Help  Wanted 

Program  director,  sports  announcer 
play-by-play  and  special  events.  Ex- perienced in  all  phases  of  radio  station 
operation.  Box  946D,  BROADCAST- ING. 

Women's  program  director,  commenta- 
tor. Over  fotir  years  experience  com- 

mercial, educational,  personality  pro- 
grams; liaison,  continuity.  Expert  in- terviewer with  good  voice  and  fluent 

ad-lib.  Versatile,  creative,  resourceful. 
Can  build  effective  programs  that  sell 
sponsors  and  self  to  large  audience. 
Equipped  for  all  phases  radio  with 
station  following  vigorous  policies  and 
permitting  full  use  professional  resour- 

ces with  promise  of  sound  future.  Ex- 
cellent background,  references.  Box 

947D,  BROADCASTING. 

Young  woman  graduate  of  accredited 
university  school  of  journalism,  with  2 
years  newspaper  experience  and  5 
months  as  radio  continuity  editor  de- 

sires writing  job  in  radio  station  or 
advertising  agency  in  midwest.  Box 
978D,  BROADCASTING. 

Program  director,  producer.  17  year 
background  in  radio  and  theatre.  Pres- 

ently employed  by  1  kw  independent 
as  program  director,  newscaster,  special 
events  man,  baseball  play-by-play. Minimum  salary  $90.  Box  988D, 
BROADCASTING. 

Young  lady  with  experience  to  handle 
women's  programs.  Good  copywriter. Disc  available.  Box  lOE,  BROADCAST- 
ING. 

Need  a  copywriter  or  a  program  di- 
rector with  ideas?  Try  me.  Presently 

employed,  network  affiliate.  Box  14E, 
BROADCASTING. 

Experienced,  mature,  program  director, 
copywriter,  announcer,  any  one  or  com- bination. Seek  permanent  position.  All 
letters  answered.  Box  21E,  BROAD- 
CASTING. 

Television 

Salesmen 

Smart  salesman  wants  to  leave  sinking 
radio  for  future  in  TV.  College  grad- uate. Three  years  AM  radio.  1000 
kw,  50,000  kw.  Good  sales  record. 
Young.  References.  Box  980D,  BROAD- CASTING. 

For  Sale 

Equipment,  etc. 

Make  offer  FM  10  kw  small  transmitter, 
WE  506  B-2  new,  never  uncrated, 
cancelled  construction  permit.  H.  Ed- 

win Kermedy,  WILM,  Wilmington,  Del. 

Complete  WE109  reproducer  groups. 
Includes  2  arms,  4  heads,  2  equalizers, 
2  transformers.  All  in  satisfactory  oper- ating condition.  Cost  $616  new.  Will 
take  $200  cash.  Wire  or  write  KFSA, 
Fort  Smith,  Arkansas. 

Available  soon — A  five  kilowatt  broad- 
cast transmitter  with  amazing  reduction 

in  tube  complement  price  and  3  kw 
hours  less  power  consumption.  Watch 
the  February  13th  issue  of  BROAD- CASTING Magazine. 
WE  503B2  1  kw  FM  transmitter,  54A 
4  bay  cloverleaf  antenna,  Hewlett- Packard  335B  FM  monitor,  RCA  70D 
turntable,  RCA  76B2  console.  All  half 
price  or  less.  WAGE,  Chief  Engineer, 
Loew  Bldg.,  Syracuse,  N.  Y. 
For  sale— Western  Electric  2-A  phase 
monitor.  Excellent  condition.  $200. 
WPTF.-  Raleigh,  N.  C. 

Wanted  to  Buy 

Stations 

Seek  profitable  station  working  part- nership. Will  invest  $10,000,  20  years 
experience.  Box  26E,  BROADCASTING. 

Equipment,  etc. 
Wanted— Used  FM  250  w  or  1  kw  trans- 

mitter and  other  required  installation 
equipment.  Quote  price.  Box  975D, BROADCASTING. 
Wanted  —  Commercial  field  strength 
meter,  must  be  reasonable.  Box  2E, 
BROADCASTING. 

Wanted  for  AM  station  —  frequency 
monitor,  modulation  monitor,  turn- 

tables, consoles,  Vs  coaxial  cable,  limit- 
ing amplifier,  205  ft.  tower  and  lights. 

Box  248,  Sutherland,  Nebraska. 
Wanted — A  five  kilowatt  broadcast 
transmitter  that  does  not  break  us  up 
to  buy  tubes  and  must  not  consume 
over  18.5  kw  from  the  power  line. 
Must  be  identical  to  the  new  Gates 
BC-5B  which  will  be  announced  in  the 
February  13th  issue  of  BROADCAST- 

ING Magazine. 
Miscellaneous 

We  offer,  frequency  measuring  service 
commercial  quartz  crystals,  new,  re- grinding  or  repairs.  Frequency  monitor 
service.  "14  years  experience."  Eidson Electronic  Co.,  Box  31,  Temple,  Texas. 
Phone  3901. 

Situation  Wanted 

Announcers 

ABILITY  AVAILABLE 

SAVE  MONEY  .  . . 

USE  OUR  GRADUATES! 

We  have  well-trained  per- 
sonnel who  are  qualified  to  handle 

several  phases  of  radio  simul- 
taneously. They  have  had  actual 

experience  in  Metropolitan  radio 
stations  as: 
ANNOUNCERS  DISC  JOCKIES 
COMMERCIAL  WRITERS  ACTORS 
PRODUCERS  SCRIPT  WRITERS 

Over  200  radio  stations  have  taken 
advantage  of  our  service.  Give  us 
your  requirements  and  we  will 
send  resumes,  photos,  and  discs. 

WRITE  OR  WIRE  COLLECT 

COLUMBIA  INSTITUTE 
9fh  &  CHESTNUT  STREETS 

PHILADELPHIA  7,  PA. 

Employment  Service 

.  .  .  M-E-M-O.  .  . 

Consult — R.  R.  R. 

re:  Personnel  problems 

Employment  Specialists 
P.  O.  Box  413— Phila.  5 

Salesmen 

ATTENTION 

EXPERIENCED 
SALESMEN 

Leading  Transcription  Librarj'  Com- pany has  openings  immediately  for sales  minded  men  witli  well  rounded 
station  experience.  Here's  a  real  op- portunity for  men  wtio  like  to  sell and  like  to  travel.  Liberal  salary 
and  expenses  paid. 
Send  full  details  of  background,  ex- 

perience, present  connection  and  pho- 
tograph. Information  will  be  held 

strictly  confidential  and  inten'iews will  be  arranged  at  convenient  time. 
Mail  applications  and  full  information to 

BOX  83oD,  BROADCASTING 

For  Sale 

Equipment 

BROADCASTERS 

ATTENTION! 

FOR  SALE 

2  Lehigh  Towers 
325  feet  high 

Complete  ̂ ^•ith  lighting 

Just  painted 

and 
a  5000-1000  watt 

TRANSMITTER 

well  knowTL  make 

complete  with  spare 

parts  and  tubes 

presently  in  operation 
19  hours  daily 

If  you  are  getting  on  the  air  with a  new  station  or  increasing  power, 

this  set-up  will  enable  you  to  keep 
u-ithin  a  limited  budget 

Write  Box  20E 

BROADCASTING 

School 

...  to  operate  and 
maintain  TV,  FM  or 
AM  station  equipment? 

Tell  us  your  needs!  Our  groduotes 
hove  thorough,  technical  training  in 
one  of  the  nation's  finest  Television- Radio  -  Electronics  training  labora- tories. 
These  men  ore  high  grade  .  .  with 
F.C.C.  Licenses  and  are  well  quali 
fied  to  operate  and  maintain  Tele- vision and  Radio  BroodcasI  equip- 

ment. Our  graduates  are  employed 
by  many  of  the  best  known  TV- Radio-Electronic  concerns  across  the 
nation.  Write,  phone  or  wire: 

DeFOREST'S  TRAINING,  INC. 2533  N.  Ashland   Ave..   Chicago    M,  III. 
Phone  Lincoln  9-7360 

i 



ROSEY'S  NEW  SUCCESS 

The  1950 

BROADCASTING 

YEARBOOK 

free  to  new  subscribers 

Copies  for  Current  Subscribers 
Now  in  Mail 

Analysis  1949 

radio-tv  adv. 

Medi 

®  Pillgrai^|i^nds 
®  Audience  Ancil^ 

9  55  directories — 550  p. 

complete  radio-tv  index 

MAIL  COUPON  TODAY! 

650 

Broadcasting  •  Telecasting 
e70  NATIONAL  PRESS  BLDG. 
WASHINGTON  4,  D.  C. 

Yes,  send  me  52  weekly  issues  of 
BROADCASTING  and  the  1950  Year- 

book ($5  vol)  free  as  part  of  this 
order.   (Offer  expires  Mar.  31) 

I    I    I   enclose  $7.00 

I    i   Please  bill  me 

NAME 

COMPANY 

ADDRESS 

CITY ZONE  STATE 

YEARBOOK  Special 

WJAS  Sporfscaster  Is  Hit  on  Morning  Show 

WITH  all  the  grace  and  coordina- 
tion of  the  big  league  stars  whose 

performances  he  has  so  often  de- 
scribed, A.  K.  (Rosey)  Rosewell  is 

now  threatening  to  smash  radio's 
best  batting  averages  with  his  new 
morning  show,  Rosey  Bits,  on 
WJAS  Pittsburgh. 

Rosey,  whose  WJAS  broadcasts 
of  the  Pittsburgh  Pirates  games 
earned  him  one  of  the  highest 
Hoopers  of  any  broadcaster  handl- 

ing baseball,  is  featured  in  an  hour- 
long  show  mainly  compounded  of 
his  original  poetry,  with  music  by 
Lee  Kelton's  band. 
WJAS  reports  that  by  far  the 

biggest  chunk  of  fan  mail  is  for 
the  man  who  intrisduced  to  Pirates 
fans  unusual  baseball  phrases  like 
"dipsey  doodle,"  "open  the  window, 
Aunt  Minnie"  and  "put  'em  on  and 
take  'em  off."  His  listeners  number 
many  of  long  standing  including 
3,000  shut-ins  in  Pittsburgh  homes 
and  hospitals  who  have  been  listen- 

ing to  him  ever  since  he  began 
broadcasting  some  of  his  original 
poetry  in  the  home-made  crystal 
set  days. 

The  big  mail  pull,  however,  is 

from  the  "lady  of  the  house,"  for 
whose  ear  both  Rosey  and  WJAS 
officials  worked  out  the  show. 

Just  before  his  new  program 
opened,  a  group  of  civic,  educa- 

tional, professional  and  religious 
leaders  in  Pittsburgh  gave  Rosey 
a  big  send-off  at  the  William  Penn 
Hotel.  Typical  of  the  guests  were 
Baseball  Commissioner  A.  B. 
Chandler  and  former  New  Jersey 
Governor  Harold  G.  Hoffman,  for 
whom  Rosey  campaigned  in  1926. 

"But  the  new  program  doesn't 
drag  in  baseball  by  the  hair,"  Rosey 
claims."  There's  enough  going  on 
around  this  town  now — new  build- 

ing, new  ideas,  and  new  shows — 
to  provide  lots  of  radio  copy.  I'm 

ADAM  J,  YOUNG 

Reveals  New  Realignment 

EXPANSION  of  Adam  J.  Young 
Jr.  Inc.,  station  representative,  has 
caused  departmental  realignment. 
President  Adam  J.  Young  Jr.  told 
the  recent  annual  meeting  of  the 
firm's  board  of  directors. 

Chief  adjustments  were  in  the 
Canadian  department.  There,  in 
keeping  with  the  company  policy 
of  maintaining  separate  sales  de- 

partments for  each  operation,  it 
has  assigned  John  Carter,  long  with 
the  U.  S.  AM  department,  as  as- 

sistant to  Director  Tom  F.  Malone 
in  New  York-Canadian  sales. 

Part  of  the  increased  Canadian 

business  is  due  to  the  company's 
work  for  the  newly-formed  'Trans- 
Quebec  Network,  which  will  pro- 

vide coverage  via  CKAC  Montreal, 
CHRC  Quebec  City  and  KCRS  Jon- 
quiere  as  basic  stations  and  CHMC 
New  Carlisle,  CKBL  Matane  and 
CFJB  Riviere-Du-Loop,  as  aflSli- 
ates. 

kind  of  glad,  just  the  same,  that  I 
got  a  lot  of  poetry  off  my  chest  in 
the  early  days — it  comes  in  pretty 
handy  right  now  on  the  new  WJAS 

show." 

NAB  SERIES 

Offers  Concerts  on  Tape 

A  SERIES  of  13  hour-long  re- 
corded concerts  by  13  leading 

orchestras  of  Europe  will  be  made 
available  to  U.  S.  stations  free,  the 
Unaffiliated  Stations  Committee  of 
the  NAB  has  announced. 

The  special  series  will  be  tape- 
recorded  in  Europe  under  auspices 
of  the  ECA  and  will  begin  in  April. 
Stations  desiring  to  use  the  pro- 

grams may  obtain  information  from 
Ted  Cott,  vice  president  of  WNEW 
New  York  and  chairman  of  the 
NAB  Unaffiliated  Stations  Com- 
mittee. 

Each  of  the  transcriptions  will 
include  a  five-minute  intermission 
commentary  on  Marshall  Plan 
activity  by  Bill  Murray,  commenta- 

tor for  the  Armed  Forces  Radio 
Service  in  Europe. 

Transcriptions  with  commentary 
in  Italian  and  other  foreign  lan- 

guages also  will  be  made  available. 
Arnold  Hartley,  vice  president  of 
WOV  New  York  and  chairman  of 
the  foreign  language  subcommittee 
of  NAB,  was  associated  with  Mr. 
Cott  in  the  development  of  the 
series. 

'MASTER  INDEX' 
Electronics  Volume  Issued 

1947-1948  ELECTRONIC  ENGINEER- 
ING MASTER  INDEX.  Edited  by  John 

F.  Rider.  New  York:  Electronics  Re- search Publishing  Co.  Inc.  339  pp.  $19.50. 
THIS  voluine,  third  in  a  series,  is 
a  subject  index  to  the  contents  of 
electronic  and  allied  engineering 
publications  printed  throughout 
the  world  from  January  1947 
through  December  1948. 

Edited  by  John  F.  Rider  and 
containing  more  than  18,000  new 
entries,  the  Master  Index  lists  al- most three  times  the  number  of 

publications  listed  in  previous  vol- 
umes. Among  these  publications 

are  more  than  230  of  the  major 
international  scientific  magazines, 
journals  and  proceedings,  result- 

ing in  a  comprehensive  biblio- 
graphy of  the  electronic  and  allied 

engineering  arts. 

WCAU  Contracts 

WCAU  Philadelphia  reports  a 
greater  volume  of  radio  contracts 
on  hand  than  at  any  other  time  in 
its  27-year  history,  according  to 
Donald  W.  Thornburgh,  president 
of  WCAU-AM-FM-TV.  New  busi- 

ness in  the  latter  part  of  1949  and 
the  first  weeks  of  1950  brought 
the  outlet  15  contracts.  Sponsor- 

ships of  individual  programs,  par- 
ticipations and  spot  announce- 

ments total  1,190  accounts,  he  said. 

NARSR  COUNCILS 

Hasbrook,  Rhodes  Elected 

DICK  HASBROOK  of  Avery-Kno- 
del  was  elected  chairman  of  the  Los 
Angeles  Council  of  the  National 
Assn.  of  Radio  Station  Represent- 

atives Jan.  26.  He  succeeds  Lin- 
coln Simonds  of  Weed  &  Co. 

Ray  Rhodes  of  Paul  H.  Raymer 
Co.  was  elected  chairman  of  the 
San  Francisco  Council  Jan.  19,  suc- 

ceeding Lindsey  ̂   Spight  of  John 
Blair  &  Co. 

The  announcements  were  made 
by  T.  F.  Flanagan,  NARSR  manag- 

ing director,  who  also  said  the  San. 
Francisco  and  Los  Angeles  coun- 

cils are  joining  in  arranging  an 
award  for  spot  radio  campaigns. 
Purpose  of  the  award,  he  said,  is 
to  promote  the  best  use  of  spot 
radio  on  the  West  Coast. 

MRS.  JANE  PRALL  DIES 

Widow  of  Ex-FCC  Chairman 

MRS.  JANE  B.  PRALL,  78,  widow 
of  Anning  S.  Prall,  former  FCC 
Chairman,  died  Jan.  28  at  her  home, 
160  College  Ave.,  Westerleigh, 
Staten  Island.  Mr.  Prall  served 
on  the  FCC  from  June  1935  until 
his  death  in  July  1937. 

Mrs.  Prall  formerly  was  vice 
president  of  the  Federation  of 
Women's  Clubs  of  New  York  City, 
past  president  of  the  Port  Rich- 

mond Women's  Club  and  a  founder 
and  member  of  the  Staten  Island 
Better  Films  Council.  Surviving 
are  a  son,  Bryan  W.  Prall,  and  two 
sisters,  Mrs.  Margaret  B.  Knox  and 
Mrs.  Sadie  A.  Hall,  all  of  Staten 
Island. 

WCSS  Amsterdam,  N.  Y.,  adds  Family 
Theatre  series  to  its  schedule  of  trans- 
scribed  programs. 

ATLANTIC  CITY'S HOTEL  OF  DISTINCTION 
Devoted  to  the  wishes  of  a  discrimi- nating clientele  and  catering  to  their 

every  want  and  embracing  all  the  ad- vantages of  a  delightful  boardwalk  hotel. 
Spacious,  Colorful  Lounges — Sun  Tan Decks  atop — Open  and  inclosed  Soloria — Salt  Water  Baths  In  rooms — Garage  on premises.  Courteous  atmosphere  throughout. 

When  in  Atlantic  City  visit  the 
FAMOUS  FIESTA  LOUNGE 
RENOWNED  FOR  FINE  FOOD 

OPEN  ALL  YEAR 
Under  Ownership  Management 

Exclusive  Penna.  Ave.  and  Boardwalk 
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BOGGS  ELECTED 

|eb.  6-8:  TV  Institute  and  Industry Trade  Show,  Hotel  New  Yorker,  New 
York. 
feb.  6-9:  CAB  board  of  directors.  King 
];  Edward  Hotel,  Toronto, 
jjeb.   9-10:   CBC   board    of  governors !|  meeting,  Ottawa. 
ieb.   10-11:   CBC  board  of  governors 
ij  meeting.  Royal  York  Hotel,  Toronto, 
■ieb.  14:  Sports  Broadcasters  Assn.  din- ner. Hotel  Park  Sheraton,  New  York, 
'reb.  15-17:  Radio  Mfrs.  Assn.  meeting, 
I  Stevens  Hotel,  Chicago. 
\[eh.  17:  California  State  Broadcasters 
I  Assn.     annual     business  meeting, I  Roosevelt  Hotel,  Hollywood, 
feb.  20-24:  Hearing  on  radio  frequency 
I  allocations  assignments.  House  Inter- i  state  &  Foreign  Commerce  communi- 

cations subcommittee,  Washington. 
Teb.   23:    Illinois   Broadcasters  Assn., 
I  Springfield.  111. 
("eb.  23-24:  Ohio  State  Advertising  and Sales    Promotion    conference,  Ohio 
:  State  U.,  Columbus. 
["eb.  24:   Tennessee  Assn.   of  Broad- I  casters,  Andrew  Jackson  Hotel,  Nash- ville. 
March  1:  Premiere  of  All-Radio  film, 
I  Waldorf-Astoria  Hotel,  New  York. Warch  3:  Postillion  Ball,  sponsored  by 
Advertising  Women   of  New  York, 
New  York. 

March  3-4:   Western  Radio-Television 
third    annual    conference,  Seattle, 
Wash. 

I4arch  5:  Radio  and  Television  Award 
■  Dinner,  New  York. 
arch  6-8 :  Second  National  Conference, 
Chicago  Television  Council,  Palmer 
House,  Chicago, 

[larch  6-9:  Institute  of  Radio  Engineers ;  National  Convention,  Hotel  Commo- dore, New  York, 
llarch  12-14:  Fifth  annual  Oklahoma 
I  Radio  Conference,  U.  of  Oklahoma, '  Norman. 
fllarch  28-31 :  National  Premium  Buyers' ,|  Exposition,  Stevens  Hotel,  Chicago. 
|Jarch  29-31 :  ANA  convention.  Home- stead, Hot  Springs,  Va. 
Llarch  30-April  1:  AAAA  1950  conven- 
I  tion,  Greenbriar,  White  Sulpher 
Springs,  W.  Va 

wlarch  30:  Canadian  Assn.  of  Broad- 
h  casters,  Niagara  Falls,  Ont. 
jvpril  4:  Radio  Pioneers  Club  annual dinner,  Ritz  Carlton  Hotel,  New  York. 
IVpril  12-19:  NAB  convention,  Stevens 
i  Hotel,  Chicago: 
j  Engineering  Conference,  April  12-15; Unaffiliated      Stations  Conference, 

April  16; 
FM  Stations   Conference,   April  17; 

■  Management  Conference,  April  17-19. 
Vlay  4-7:  Institute  for  Education  by  Ra- dio, Columbus,  Ohio. 
j/Iay  9-11:  IRE-AIEE-RMA  Conference, :  Washington. 
rtfay  22-23:  North  Carolina  Assn.  of 
Broadcasters    annual  convention, 

,   Chapel  Hill,  N.  C. 
\ug.  10-13:  AFRA  convention,  Sheraton 
Hotel,  Chicago. 

MTI-TRUST  LAWS 
Harsher  Penalties  Asked 

PENALTIES  for  violations  of  the 
■jlayton  and  Sherman  anti-trust 
laws  should  be  raised  appreciably 
i&bove  present  levels,  officials  of  the 
Tustice  Dept.  and  Federal  Trade 
Z;omniission  told  a  House  Judi- 
dary  monopoly  subcommittee  last 
^Vednesday. 
Herbert  Bergson,  assistant  at- 

orney  general,  Justice  Dept.  Anti- 
trust Division,  and  James  W. 

L^assedy,  associate  general  counsel 
pf  FTC,  told  members  the  present 
?5,000  fine  was  outmoded,  and 
placed  their  support  behind  legis- 

lation (HR  6679)  by  Rep.  Francis 
Walter  (D-Pa.)  to  raise  the  amount 
to  $50,000  to  discourage  potential 
anti-trust  offenders.  Mr.  Bergson 
said  the  Justice  Dept.  did  not  favor 
Ithe  top  figure  as  "mandatory"  but 
only  as  a  maximum  fine  which  it 
bould  impose. 

WMCA  Board  Member,  V.P. 

NORMAN  BOGGS,  for  the  past 
year  general  manager  of  WMCA 
New  York,  last  Thursday  was 
elected  vice  president  and  a  mem- 

ber of  the  board. 
He  has  been  with 
the  station  since 

Feb.  14,  1949.  Be- fore that  he  was 

president  and 
general  manager 
of  WLOL  Minne- 

apolis and  prior 
to  that  he  was 
with  WGN  Chi- 

cago as  general 
sales  manager 

and  director  of  its  New  York  office. 
Helen  S.  Straus,  vice  president, 

also  was  elected  to  the  board  of  di- 
rectors. The  two  vacancies  on  the 

board  were  created  by  the  recent 
resignations  of  Irving  L.  Straus 
and  R.  Peter  Straus,  sons  of  Nathan 
Straus,  president  of  the  station. 

Irving  Straus,  an  account  execu- 
tive, is  now  in  business  for  himself, 

while  his  brother,  R.  Peter,  previ- 
ously director  of  special  events,  has 

joined  the  International  Labor  Or- 
ganization at  Geneva,  Switzerland. 

Mr.  Boggs 

CBC  SESSION 

Governors  To  Meet  at  Toronto 

FIRST  CBC  board  of  governors 
meeting  to  be  held  at  Toronto  for 
many  years,  is  being  held  at  Royal 
York  Hotel,  Toronto,  Feb.  10-11, 
with  several  applicants  for  new 
AM  licenses  to  be  heard,  as  well 
as  new  regulations  regarding  bingo 
games  by  radio.  The  CBC  board 
will  consider  passing  a  regulation 
against  the  broadcasting  of  bingo 
and  similar  games  and  will  hear 
representations  at  its  public  hear- 

ings Feb.  10. 
New  AM  stations  are  being  re- 

quested by  Pierre  Brisson  for  1  kw 
on  1380  kc  at  Victoriaville,  Que., 
and  by  Gibson  Bros.  Ltd.,  for  250 
on  1230  kc  at  North  Vancouver. 
CJSH-FM  Hamilton,  has  applica- 

tion in  for  increase  in  power  from 
745  w  on  102.9  me.  to  9,200  w  on 
same  frequency.  A  number  of  sta- 

tions are  requesting  permission  for 
share  transfers. 

Canada's  Hearings 
ROYAL  Commission  on  Arts,  Let- 

ters and  Sciences  which  is  holding 
hearings  currently  throughout  east- 

ern Canada  on  broadcasting  and 
radio  control,  is  expected  to  have 
its  report  ready  for  submission  to 
Parliament  at  Ottawa  sometime 
this  fall.  Commission  is  headed  by 
Hon.  Vincent  Massey,  one-time 
Canadian  ambassador  to  Washing- 

ton. Hearings  have  been  completed 
in  western  and  central  Canada,  are 
now  being  conducted  in  the  At- 

lantic coast  provinces,  and  final 
hearings  will  be  held  at  Ottawa 

this  spring.  Commission's  report 
will  set  policy  for  radio  and  televi- 
yision  in  Canada  for  at  least  a  gen- 
eration. 

FCC  Actions 

(Continued  from  page  IH) 

Decisions  Cont.: 

BY  THE  SECRETARY 
The  Northern  Colorado  Bcstg.  Co., 

Area  Fort  Collins,  Col. — Granted  license 
for  new  remote  pickup  KA-5317. 

J.  F.  Tighe,  Area  Porterville,  Calif. — Granted  CP  for  new  remote  pickup 
KA-5625. 
Platte  Valley  Bcstg.  Corp.,  Scotts- 

bluff,  Neb. — Granted  CP  for  new  re- 
mote pickup  KA-2479. 

Blue  Ridge  Bcstg.  Co.,  Area  Gaines- 
ville, Ga. — Granted  CP  for  new  remote 

pickup  KA-3948. Middlesex  Bcstg.  Corp.,  Area  Cam- 
bridge, Mass. — Granted  CP  for  new  re- 

mote pickup  KA-5627. KCKN  Bcstg.  Co.,  Area  Kansas  City, 
Kan. — Granted  CP  and  license  for  new 
remote  pickup  KA-5626. American  Bcstg.  Co  Inc.,  Area  New 
York — Granted  mod.  CP  to  change  fre- 

quencies to  152.75,  152.99,  153.47  mcs. 
and  change  power  to  30  w  and  change 
equipment  KA-5106. WNLC-FM  New  London,  Conn. — 
Granted  CP  for  extension  of  completion 
date  to  8-18-50. 
Following  granted  mod.  CPs  for  ex- tension of  completion  dates  as  shown 

WGGH  Greenwich.  Conn.,  to  8-8-50 
KCRK  Cedar  Rapids,  la.,  to  8-18-50 
KSBR  San  '  Bruno.  Calif.,  to  8-15-50 
WIOD-FM  Miami,  Fla.,  to  8-22-50 
WAGA-FM  Atlanta.  Ga.,  to  8-12-50 
WPKY  Princeton,  Ky.,  to  3-15-50. 
WDAY  Fargo,  N.  D. — Granted  license 

covering  installation  of  new  trans. 
General  Electric  Co.,  Schenectady, 

N.  Y. — Granted  CP  for  new  experi- 
mental TV  relay  KEA-99. 

KCRV  Caruthersville,  Mo.— Granted 
mod.  CP  for  approval  of  ant.  and  trans, 
location  and  specify  studio  location. 
WOR-TV  New  York— Granted  mod. 

CP  for  extension  of  completion  date 
to  8-15-50. 
WAGA-TV  Atlanta,  Ga.— Granted 

mod.  CP  for  extension  of  completion 
date  to  8-28-50. 
WLWT  Cincinnati— Granted  mod.  CP 

for  extension  of  completion  date  to 9-4-50. 

Scripps-Howard  Radio  Inc.,  Cincin- 
nati— Granted  license  for  new  experi- 

mental TV  relay  KA-4883. 
WABG  Greenwood,  Miss. — Granted 

mod.  CP  for  approval  of  ant.  and  trans, 
location  and  specify  studio  location. 
WDEL-TV  Wilmington,  Del.— Granted 

mod.  CP  for  extension  of  completion 
date  to  8-23-50. 
The  Master  Bcstg.  Co.,  Rio  Piedras, 

P.  R. — Granted  license  for  new  remote 
pickup  KA-4917. Peninsular  Bcstg.  Corp.,  Area  Coral 
Gables,  Fla. — Granted  license  for  new 
remote  pickup  KA-5126. 
KLON  Long  Beach,  Calif  .—Granted 

license  new  non-commercial  education- 
al FM  station  (88.1  mc)  Chan.  201;  10  w. 
WEBR  Buffalo,  N.  Y.— Granted  li- cense for  new  FM  station;  (96.9  mc)  Ch. 

245;  9.4  kw;  340  ft. 
WIKB  Iron  River,  Mich.— Granted  li- cense new  AM  station;  1230  kc,  250  w 

unl. General  Teleradio  Inc.  (formerly 
Bamberger  Bcstg.  Service,  Inc.)  New 
York  —  Granted  mod.  of  license  to 
change  frequencies  to  26.17,  26.27.  26.37. 
26.13,  26.47  mc,  for  KA-4610-11-12. 
KENM  Portales,  N.  M.— Granted  mod. 

CP  to  change  type  trans,  and  make 
changes  in  ground  system. 
WHWC  Madison,  Wis.— Granted  mod. 

CP  to  change  type  of  trans,  and  make 
changes  in  ant. 
WKLK  Cloquet,  Minn. — Granted  mod. 

CP  for  approval  of  ant.,  trans,  and studio  location  and  change  type  trans. 
Mid-Continent  Bcstg.  Co.,  Omaha, 

Neb. — Granted  CP  for  new  remote 
pickup  KAA-991. WAAF-FM  Chicago— Granted  mod. 
CP  for  extension  of  completion  date to  7-14-50. 
WJBY-FM  Gadsden,  Ala.— Granted 

mod.  CP  for  extension  of  completion 
date  to  8-15-50. WLPM-FM  Suffolk,  Va.— Granted 
mod.  CP  for  extension  of  completion 
date  to  6-28-50. WJAR-FM  Providence,  R.  I.— Granted 
license  new  FM  station;  Chan.  238  (95.5 
mc)  14  kw,  575  ft. 
WDUQ  Pittsburgh,  Pa.— Granted  li- 

cense for  changes  in  existing  noncom- mercial educational  FM  station;  Ch.  218 
(91.5mc)  2.75  kw,  minus  5  ft. 
WBEH  New  Orleans — Granted  license 

for  new  noncommercial  FM  station; 
Ch.  207;  (89.3  mc)  10  w. 
KWAT  Watertown,  S.  D.— Granted  li- 

cense covering  change  in  frequency,  in- 
crease in  power,  install  new  trans, 

and  DA-N  and  change  trans,  location. 
KGCK  Sidney,  Mont.— Granted  li- cense covering  change  in  power  and 

install  DA-N. KFPW  Fort  Smith,  Ark.— Granted  li- 
cence  covering   change   in  frequency. 

WISN  Milwaukee,  Wis. — Granted  li- 
cense covering  changes  in  trans,  equip- ment and  DA. 

WPCF  Panama  City,  Fla. — Granted  li- cense for  new  AM  station  and  change 
studio  location.  1400  kc  250  w  unl. 
KERG  Eugene,  Ore. — Granted  license 

new  AM  station;  1280  kc  1  kw  DA-N, unl. 
KRSN  Los  Alamos,  N.  M.— Granted  li- cense for  new  AM  station;  1490  kc  250 w  unl. 

KLAS  Las  Vegas,  Nev. — Granted 
license  to  change  studio  location. 
KFVD  Los  Angeles,  Calif.- Granted CP  to  install  new  trans. 
WVSC  Somerset,  Pa. — Granted  mod, 

CP  for  approval  of  antenna,  trans,  and 
studio  locations. 
KENE  Belen,  N.  M,— Granted  mod. 

CP  to  change  studio  location. 
KNBH  Los  Angeles — Granted  mod. 

CP  for  extension  of  completion  date  to 8-15-50. 

WOI-TV  Ames,  la. — Granted  mod. 
CP  for  extension  of  completion  date  to 5-15-50. 

January  31  Applications  .  .  . 
ACCEPTED  FOR  FILING 

License  for  CP 
WCDL    Carbondale,   Pa. — License  to cover  CP  new  AM  station. 

Modification  of  CP 
KOOK  Billings,  Mont,— Mod.  CP  new 

AM  station  for  extension  of  completion 
date. 

License  for  CP 
WMVA-FM  Martinsville,  Va. — License to  cover  CP  new  FM  station. 
KVTT  Dallas,  Tex. — License  for  CP 

new  FM  noncommercial  educational station. 
License  Renewal 

WKRT-FM  Cortland,  N.  Y.— Request 
for  license  renewal  FM  station. 

(Continued  on  page  120) 

Florida 

Profitable  fuUtime  facil- 

ity located  in  one  of  Ameri- 
ca's great  growth  areas. 

$75,000.00 

Iowa 

One  of  the  best  poten- 
tials in  midwest  radio — 

wide  coverage — profitable. 

$60,000.00 
CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC 

WASHINGTON,    D.  C. 
James  W.  Blackburn Washington  BIdg. 

Sterling  4341-3 

MEDIA  BROKERS 

CHICAGO 
Harold  R.  Murphy 
3S3  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 235  Montgomery  St. 
Exbrook  2-5672 
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FCC  Actions 
(Continued  from  page  119) 

Applications  Cont.: 
TENDERED  FOR  FILING 

AM— 1010  kc 
WSUA  Bloomington,  Ind. — CP  to 

change  from  1010  kc  1  kw  D  to  1010  kc 
500  w  D  and  move  from  Bloomington 
to  Columbus,  Ind.  (Contingent  on  grant 
of  assignment  of  license  of  WSUA  to 
Syndicate  Theatres  Inc.). 

AM— 1260  kc 
KSMI  Seminole,  Okla. — CP  to  change from  1260  kc  500  w  D  to  1260  kc  1  kw 

unl.  DA. 
APPLICATION  FORFEITED 

KBYR  Anchorage,  Alaska — Aleutian 
Bcstrs.  FORFEITED  Jan.  23  application 
to  change  from  1240  kc  to  1450  kc. 

February  1  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Authority  Granted 
WCLE     Clearwater,     Fla.  —  Granted 

final  extension  of  authority  to  remain 
silent  to  March  1.  1950. 

Oral  Argument  Continued 
On  petitions  filed  by  NAB  and 

Loew's  Inc.  continued  oral  argument in  matter  of  estabhshment  of  uniform 
policy  to  be  followed  in  licensing  of radio  stations  cases  in  connection  with 
violation  by  applicant  of  laws  of  U.  S. 
other  than  Communications  Act.  of 
1934,  as  amended,  from  Feb.  13  to 
April  24,  and  date  before  which  briefs 
and  appearances  must  be  filed  is  con- tinued from  Feb.  6  to  April  10. 

Extension  Granted 
Granted  temporary  extension  of  li- censes to  June  1,  1950,  for  following 

commercial  TV  stations:  General  Elec- 
tric Co.  WRGB  Schenectady.  N.  Y.; 

American  Bcstg.  Co.  Inc.  WENR-TV 
Chicago:  Columbia  Bcstg.  System  Inc. 
WCBS-TV  New  York:  National  Bcstg. 
Co.  Inc.  WNBW  and  aux.  Washington, 
D.  C,  and  WNBT  New  York. 

February  2  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Hearing  Designated 
Brazoria  County  Broadcasting  Co., 

Freeport,  Tex. — Designated  for  hearing 
In  Washington,  application  for  new  sta- tion on  14(50  kc  250  w. 
KCNA  Tucson,  Ariz. — Designated  for 

hearing  in  Washington  April  20  appli- cation to  change  facilities  of  KCNA 
from  1340  kc  250  w  unl.  to  580  kc,  5  kw- 
D  1  kw-N  install  new  trans,  change 
trans,  location  and  install  DA-2. 
KMMO  Marshall,  Mo. — Designated  for 

hearing  application  for  mod.  of  license 
to  increase  hours  of  operation  of  KMMO 
from  D  to  unl.  using  100  w-N  with 
non-directional  ant.  on  1300  kc  500  w-D 
and  made  KGLO  Mason  City.  Iowa  and 
WJDX  Jackson.  Miss.,  parties  to  pro- 

ceeding. Hearing  to  be  held  in  Wash- 
ington April  21. 

Petition  Denied 

KWCO  Chickasha,  Okla.  —  Denied 
petition  of  KWCO  to  sever  from  con- 

solidated proceeding  and  grant  ap- plication for  unl.  time  on  1560  kc, 
250  w. 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

LIBEL  and 

SLAXDER 
Invasion  of  Privacy 

Plagiarism -Copyright-Piracy 
INSURANCE 

For  the  wise  Broadcaster 
OUR  UNIQUE  POLICY 

provides  adequate  protection. 
Surprisingly  Inexpensive 
CARRIED  NATIONWIDE 
For  details  &  quotations 

write 

Employers 
Reinsarance 

Corporation 
Insnrance  Exchange  Bldg., 

Kansas  City,  Missouri 

SUMMARY  TO  FEBRUARY  2 

Summary  of  Authorizations,  Stations 
On  the  Air,  Applications 

Total 
Class                           On  Air  Licensed 

AM  Stations                        2,100  2,062 
FM  Stations                           732  490 
TV  Stations                              99  32 

*  Four  on  the  air. 

CPs 
184 
279 

79 

Cond'l 

Grants 

*6 

Appli- 

cations Pending 

311 
49 

350 

In 
Hearing 

271 

28 

182 

Docket  Actions  .  .  . 
FINAL  DECISIONS 

Texas  Star  Bcstg.  Co.,  Dallas,  and 
KTRH  Houston,  Tex. — Announced  final 
decision  granting  application  of  Texas 
Star  for  new  station  on  740  kc,  10  kw 
day,  5  kw  night,  directional,  and  de- nying bid  of  KTRH  (now  operating  on 
740  kc  with  50  kw  using  directional 
day  and  night)  for  permit  to  change 
daytime  directional.  Proposed  decision 
issued  last  May  [BROADCASTING, 
May  23,  1949].    Decision  Feb.  2. 

Belle  City  Bcstg.  Co.,  Racine,  Wis., 
and  Metropolitan  Bcstg.  Co.,  Mil- waukee— Announced  decision  denying 
as  in  default  application  of  Metropolitan for  new  station  on  1470  kc  with  500  w 
daytime  and  granting  application  of 
Belle  City  Bcstg.  for  new  station  on 
1460  kc  with  500  w  daytime.  Proposed 
decision  issued  last  fall  [BROADCAST- 

ING, Oct.  24,  1949].    Decision  Feb.  2. 
Coast  Radio  Bcstg.  Corp.,  Los  An- 

geles; Huntington  Bcstg.  Co.,  Hunting- ton Park,  Calif.,  and  San  Gabriel 
Valley  Bcstg.,  Monrovia,  Calif. — An- nounced final  decision  to  grant  applica- tion of  Coast  Radio  for  new  station  on 
1540  kc  with  5  kw  day  only  and  to  deny 
bids  of  Huntington  Bcstg.  and  San 
Gabriel  Valley  Bcstg.  for  same  facili- 

ties in  their  respective  cities.  Pro- posed decision  was  last  September 
[BROADCASTING,  Oct.  3,  1949].  De- cision Feb.  1. 
Beer  &  Koehl,  Ashland;  Mt.  Vernon 

Bcstg.  Co.,  Mt.  Vernon;  Zanesville 
Bcstg.    Co.,    Zanesville,    and  Mound 

Order  Adopted 
WALT  Tampa,  Fla. — Adopted  order 

amending  Commission  order  of  June 
8.  1949,  designating  for  hearing  ap- 

plication of  WALT  to  enlarge  issues. 

February  2  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1150  kc 
WCEN   Mt.   Pleasant.    Mich.— CP  to 

change  from  1150  kc  500  w  D  to  1150 
kc  1  kw  D. 

AM— 1460  kc 
WHGB  Harrisburg,  Pa. — CP  new  AM 

station  to  change  from  1400  kc  250 
w  unl.  to  1460  kc  5  kw  unl.  DA-N 
AMENDED  to  request  DA-2. 

AM— 1320  kc 
WRIO  Rio  Piedras,   P.   R.— CP  new 

AM  station  to  change  from  1140  kc  1 
kw-D  500  w-N  to  1320  kc  1  kw  unl. 

License  for  CP 
WGRA  Cairo,  Ga. — License  to  cover CP  new  AM  station. 

Modification  CP 
KCHC  El  Paso,  Tex.— Mod.  CP  AM 

station  to  change  from  860  kc  500  w 
D  to  860  kc  1  kw  D. 
Modification  CP  new  FM  station  for 

extension  of  completion  date:  WASH 
Washington,  D.  C:  WKAT-FM  Miami 
Beach,  Fla.;  WTBO-FM  Cumberland, 
Md.;  WOR-FM  New  York;  WTOL 
Toledo,  Ohio. 

Renewal  of  License 
KING'-FM  Seattle,  Wash.— Request 

for  license  renewal,  FM  station. 
KFI-FM  Los  Angeles — Mod.  CP  new 

FM  station  to  change  ERP  to  16.8  kw. 
Modification  of  CP 

Mod.  CP  new  commercial  TV  station 
for  extension  of  completion  date: 
WNAC-TV  Boston  to  6-1-50;  KSTP-TV 
St.  Paul,  Minn,  to  9-16-50. 

Bcstg.  Corp.,  Newark,  all  Ohio — An- nounced decision  granting  Beer  & 
Koehl  station  on  1340  kc  with  250  w 
fulltime  and  denying  competitive  bid 
of  Mt.  Vernon  Bcstg.  for  same  facili- 

ties. Adopted  separate  decision  sever- 
ing from  consolidated  proceeding  and 

denying  applications  of  Zanesville 
Bcstg.  and  Mound  Bcstg.  for  same  as- 

signment as  they  did  not  protest  pro- 
posed decision  [BROADCASTING, 

April  25,  1949].  Comr.  George  E. 
Sterling  dissented  in  Ashland-Mt.  Ver- non decision  because  he  considered 
evidence  insufficient  to  warrant  grant 
deviating  from  FCC  engineerig  stand- ards.   Decisions  Feb.  1. 
KXXL  Reno,  Nev.— Adopted  as  final, 

initial  decision  of  Dec.  28,  1949 
[BROADCASTING,  Jan.  2,  p.  59]  de- 

nying renewal  of  license  to  KXXL  and 
dismissed  as  moot  application  for  as- 

signment of  license  from  Edward  Mar- 
golis,  Frederick  W.  Kirske  and  Byron J.  Samuel  to  Chet  L.  Gonce.  Final 
decision  Feb.  1. 
WARM  Scranton,  WBAX  Wilkes- 

Barre.Pa. — Announced  decision  to  grant 
application  to  change  from  1400  kc  250 
w  unl.  to  590  kc  5  kw  unl.  DA  eng. 
cond.,  and  denied  application  of  John 
Stenger  to  change  facilities  of  WBAX 
from  1240  kc  250  w  unl.  to  590  kc  1  kw 
unl.  DA.    Final  decision  Feb.  1. 

INITIAL  DECISIONS 
Belleville,  111. — Announced  initial  de- 

cision by  Examiner  Leo  Resnick  to 
grant  application  of  "Belleville  News- Democrat"  for  new  station  on  1260  kc 
1  kw  unl.  DA-N  and  to  deny  WTMV 
East  St.  Louis,  HI.  change  of  facilities 
from  1490  kc  250  w  unl.  to  1260  kc 
1  kw  unl.  DA.    Decision  Jan.  30. 

Olney,  Tex. — Announced  initial  deci- sion by  Examiner  Elizabeth  C.  Smith 
to  deny  application  of  Olney  Bcstg.  Co. for  station  on  1590  kc  250  w  D  as  in 
default.  Applicant  failed  to  appear  at 
hearing  either  in  person  or  by  counsel. 
Decision  Jan.  30. 
Jacksonville,  Fla. — Issued  initial  de- cision by  Examiner  Jack  P.  Blume  to 

grant  application  of  City  of  Jackson- ville for  extension  of  completion  date 
of  television  station  WJAX-TV.  See 
story  this  issue.    Decision  Jan.  31. 

OPINIONS  AND  ORDERS 
Roy  Hofheinz  and  W.  N.  Hooper  d/b 

as  Louisiana  Bcstg.  Co.,  New  Orleans; 
Bayou  Bcstg.  Co.,  Baton  Rouge,  La., 
and  KGBC  Galveston,  Tex. — By  mem- orandum opinion  and  order  granted 
petition  of  Bayou  Bcstg.  insofar  as  its 
requested  ruling  on  each  of  its  excep- tions in  matter  of  its  application  for 
new  station  on  1540  kc,  50  kw  day,  10 
kw-night  directional,  denied  by  FCC 
last  May  in  ruling  granting  Louisiana 
Bcstg.  1540  kc  directional,  50  kw  day, 
25  kw  night,  and  KGBC  to  switch  from 
1  kw  day,  to  1  kw  day,  250  w-night  di- rectional, on  1540  kc  [BROADCAST- 

ING, May  23,  1949].  Bayou  petition  de- nied in  that  it  sought  reversal  of  grant, 
or  reopening  of  hearing  to  receive 
evidence  re  protection  proposed  to 
XENC  Celaya,  or  further  argument  be- fore Commission  en  banc.  Comrs. 
Walker  and  Jones  dissented  on  grounds 
Texas  Star  "has  not  satisfied  its  burden 
of  proving  that  the  grant  to  it  is  war- ranted despite  the  great  Interference  to 
KSEO"  Durant,  Okla.  They  preferred 
grant  to  KTRH.  Comr.  Sterling  dis- sented for  same  reason  and  further  on 
ground  Texas  Star  did  not  meet  pro- visions of  Sec.  3.24  of  rules.  Decision 
Feb.  2. 
WCEC  Rocky  Mount,  N.  C. — Commis- sion in  memorandum  opinion  and  order 

denied  application  of  Josh  L.  Horne 
for  SSA  to  operate  WCEC  on  810  kc 
with  1  kw  from  5  a.m.  until  local  sun- 

rise in  addition  to  presently  authorized 
hours  of  operation,  and  dismissed  mo- tion by  WGY  Schenectady  requesting 

I 

said  application  be  designated  for  con 
solidated  hearing.    Order  Feb.  2. 
WTNB  Birmingham,  Ala. — By  mem- orandum opinion  and  order  granted 

amendment  by  Thomas  N.  Beach  to 
cure  defective  verification  of  his  appli- 

cation for  CP.  Further  ordered  that 
Pilot  Bcstg.  Corp.  is  granted  permissior 
to  file  amendment  within  30  days  show- 

ing that  it  is  applicant  for  CP  to  change facilities  of  WTNB.  If  such  amendment 
is  filed  application  for  CP  will  be  set 
for  comparative  hearing  with  mutually 
exclusive  application  of  Johnston  Bcstg. 
Co.  for  new  station  at  Birmingham  on 
850  kc,  5  kw-D,  1  kw-N  on  issues  speci- fied by  Commission.  Petition  for  final 
grants  filed  by  Thomas  N.  Beach  and 
Johnston  Bcstg.  were  denied.  Decision Jan.  27. 
WHAT  and  WTEL  Philadelphia, 

WRAW  and  WEEU  Reading,  Pa.— An- nounced memorandum  opinion  and  or- 
der denying  petitions  by  WTEL,  WRAW 

and  WEEU  for  reconsideration  of  FCC's final  decision  to  abolish  share-time 
arrangement  between  WHAT  and 
WTEL  by  assigning  250  w  daytime  on 
860  kc  to  WTEL  and  250  w  fulltime  on 
1340  kc  to  WHAT  FBROADCASTING, 
Oct.  3,  1949].  Dismissed  as  moot  peti- tions by  WTEL  and  WRAW  seeking 
stay  of  effective  date  for  re-assignments 
and  ordered  re-assignments  shall  be- come effective  in  30  days.  Ordered Feb.  2. 
WHOM  Jersey  City,  N.  J.— Granted motion  to  file  brief  and  participate  as amicus  curiae,  concerning  general 

question  of  broadcasting  of  foreign 
language  programs,  in  oral  argument 
scheduled  Feb.  6  in  matter  of  Pilgrim 
Bcstg.  Co.  et  al,  Boston  applicants  for 950  kc.    Ruling  Feb.  2. 

Non-Docket  Actions  .  .  . 
AM  GRANTS 

Moberley,  Mo.— Moberley  Bcstg.  Co. granted  new  AM  station  on  1220  kc, 
250  w  D;  estimated  cost  $12,500.  Jerrell 
A.  Shepherd,  sole  owner,  is  40%  owner 
of  KXRJ  Russellville,  Ark.  Granted Feb.  2. 
Torrington,  Wyo.— Joseph  P.  Ernst 

granted  new  AM  station  on  1490  kc, 
250  w  unl.;  estimated  cost  $19,450.  Mr. Ernst  sole  owner  is  also  owner  of 
KWOR  Worland,  Wyo.  and  KWRL 
Riverton,  Wyo.  Granted  Feb.  2. 
Ely,  Nev.— White  Pine  Bcstg.  Co. granted  new  AM  station  on  1230  kc  250 w  unl.;  estimated  cost  $13,786.  David L.  Hensen,  chief  engineer  Sevier  Valley 

Bcstg.  Co.,  Richfield,  Utah  and  Dale 
V.  Bradley  employe  Denver  Rio  Grande 
railway  are  equal  partners  in  com- 

pany. Granted  Feb.  2. 
Ukiah,  Calif.— Bartley  T.  Sims  grant- ed new  AM  station  on  1400  kc  250  w 

unl.;  estimated  cost  $15,935.  Mr.  Sims 
is  vice  president,  general  manager  and 
10%  owner  of  KXRX  San  Jose,  Calif. Granted  Feb.  2. 
Moundsville,  W.  Va.— James  D.  Sin- 

yard  granted  new  AM  station  on  1470  i 
kc,  1  kw  D;  estimated  cost  $8,420.  Mr. 
Sinyard  was  at  one  time  50%  owner 
and  general  manager  WHBO  Tampa, 
Fla.  Granted  Feb.  2. 

Smithfield,  N.  C— Selma-Smithfield 
Bcstg.  Co.  granted  new  AM  station  on 
1270  kc  1  kw  D;  estimated  cost  $9,145. 
Co-partners  are:  J.  Fred  Horton,  owner 
Horton  Lab.,  dental  lab,  Wilson,  N.  C. 
and  John  S.  Townsend  announcer-engi-  . 
neer-traffic  manager  WGTM  Wilson.  ^ 
Granted  Feb.  2.  - WCAV  Norfolk,  Va.— Cavalier  Bcstg.  ' Corp.  granted  switch  in  facilities  from 
860  kc  1  kw  D  to  850  kc  1  kw  nnl. 
DA-2.  Conditions.  Granted  Feb.  2. 
WLOW  Norfolk,  Va.— Commonwealth 

Bcstg.  Corp.  granted  switch  in  facilities from  1410  kc  1  kw  D  to  1400  kc  250  w 
unl.  and  move  station  to  Portsmouth, 
Va.  Denied  SSA  to  operate  on  1400  kc, 
250  w  unl.  at  present  site. 

TRANSFER  GRANTS 
KNOB    (FM)    Long    Beach,  Calif.— Granted   assignment   of   license   from  i 

Cerritos  Bcstg.  Co.  to  new  partnership  : 
of  same  name  and  ownership  with  ex-  i 
ception  of  Walter  A.  Nelson  who  sells  , 
20%  interest  for  $3,000.  Ownership  set  ' 
up  now:  Raymond  B.  Tarlan,  43i/6%; 
Jay  E.  Tapp,  33i/i%  and  John  W.  Doran 
23%%.  Granted  Jan.  31. 
KRMG  Tulsa,  Okla. — Granted  acqui- sition of  control  in  All-Oklahoma  Bcstg. 

Co.,  permitte,  by  Sen.  Robert  S.  Kerr 
(D-Okla.)  and  Grayce  B.  Kerr  through  ■ 
transfer  of  stock  from  minority  stock- holders. Dean  Terril  sells  all  common 
stock  (3.82%)  for  $420.01  and  all  his 
preferred  stock  (3.47%)  for  $573.04. 
W.  R.  Wallace  sells  part  interest  com- mon stock  (3.33%)  for  $366.66  and  part  , 
of  his  preferred  stock  (11.67%)  for 
$1,925.  Combined  holdings  of  the  Kerrs 
now  equals  59.48%.  KRMG  is  assigned 
50  kw-D  10  kw-N  on  740  kc,  directional. Granted  Feb.  2. 
Deletions  ... 
FOUR  FM  authorizations  were  re- 

ported deleted  by  FCC  last  week.  Total 
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Ian. 
T  Boi 
bo., 

date  this  year:  AM  3;  FM  13;  TV, 
lone.    Effective  dates  and  reason  for 

I  Kithdrawal  follow: 
*  I  WJMX-FM  Florence,  S.  C— Atlantic 
Sibcstg.  Co.  Jan.  27  CP.  Not  financially 
S  mble  at  this  time  to  continue  with  FM 
a  fn  view  of  recent  AM  grant.  Will  re- li  Tkpply. 
I  I  Following  cancelled  for  failure  to }  jlbrosecute: 
a  •([  WPRN    Princeton,    Ind.  —  Princeton «  IPub.  Co.  Jan.  26  CP. 
t  ';  WOLS-FM  Florence,  S.  C. — Florence pcstg.  Co.  Jan.  26  CP. 
*i  WEMB-FM    San    Juan,    P.    R.  —  El 
■iMundo  Bcstg.  Co.  Jan.  26  CP. 
i 
;i^ew  Applications  .  .  . 

AM  APPLICATIONS 
J  Streator,  111.— Carl  H.  Meyer  1430  kc, 
'p50  w  daytime.  Estimated  cost  of  con- 
'.ttruction  $10,600.  Mr.  Meyer  sole  owner aas  been  consulting  radio  engineer  in 
Chicago  since  1940.  He  is  radio  engineer 
?For  WFJS  (FM)  Freeport,  111.  Filed 31. 

Boone,   N.    C. — Wilkes  Broadcasting 
1450  kc,  250  w  unl.  Estimated  con- btruction    costs    $9,532.    Wilkes  Bcstg. 

Co.  is  licenseee  of  WKBC  North  Wilkes- 
Iboro,  N.  C.  Doris  B.  Brown  president 
bf   Wilkes    Bcstg.    is    also  owner 
;WASL  Annapolis,  Md.   Filed  Jan.  31. 
'    Sayre,    Pa. — Thompson    K.  Cassel, i  1540  kc  1  kw  D.  Estimated  construction 
,ost  §20,738.72.  Mr.  Cassel  is  99%  owner 
and  station  manager  of  WD  AD  Indiana, 
Pa.,   24%   interest  in  WLEA  Hornell, 
N.    Y.    and    owns   25.8%    of    stock  of 
\\  CHA-AM-FM    Chambersburg,  Pa. 
Filed  Feb.  2. 
Beaver  Dam,  Wis. — Evans  Radio  Co., 

1430  kc  1  kw  D,  estimated  cost  of  con- struction $15,500.  Evans  Radio   Co.  is 
licensee  of  WTWT  Stevens  Point,  Wis. 

,  -Filed  Feb.  2. 
li  TRANSFER  REQUESTS 
(■'i  KFIO  Spokane,  Wash. — Transfer  of 
'control  of  Spokane  Bcstg.  Co.  from Arthur  L.  Smith  to  Louis  Wasmer  for 
consideration  of  $30,000.  Mr.  Smith  is 
retiring  because  of  ill  health.  Mr. 
Wasmer  previously  owned  KGA  Spo- kane which  he  sold  to  Gonzaga  U.  He 
has  43%  interest  in  KOL  Seattle  and 
23%  in  KXLL  Missoula,  Mont.  KFIO 
operates  with  250  w  unl.  on  1230  kc. 
Filed  Jan.  31. 
KSWO    Lawton,    Okla. — Assignment 

of  license  from  Oklahoma  Quality  Bcstg. 
Co.  co-partnership  consisting  of  R.  H. 
Drewry,  J.  R.   Montgomery  and  Ted 

'  R.    Warkentin    and    Robert    Scott  to 
partnership  of  same  name  and  one  new 
individual   G.   G.   Downing   who  pur- 

chases 31/4%  of  53%  from  R.  H.  Drewry 
for  $816.10.  KSWO  is  assigned  1380  kc 

;  1  kw  unl.  DA-2.  Filed  Jan.  31. 
;     KRHD    Duncan,    Okla. — Transfer  of 
i| percentage  interest  in  Duncan  Bests. 
Co.  from   G.   G.   Downing   to   R.  H. 

•  Drewry.  Mr.  Downing  sells  his  3.5% linterest    to    Mr.    Drewry    for  $371.18. 
i'Mt.  Drewry  presently  owns  41.5%  in- terest and  after  transfer  will  have  45%. 
•  KRHD  is  assigned  250  w-D  100  w-N  on 1350  kc.    Filed  Jan.  31. 

KBTV  (TV)  DaUas,  Tex. — Assignment 
1  of  license  from  Potter  Television  Bcstg. 
,  Co.  to  A.  H.  Belo  Corp.  for  a  considera- tion of  $575,000.   Mr.  Potter  finds  his 
]  extensive    business    interests  require more  of  his  attention  and  demands  of 
television    station    are    too    great  to 
allow  this.   The  A.   H.  Belo   Corp.  is 
licensee     of     WFAA-AM-FM  Dallas. 
KBTV    is  assigned  Ch.  8  (180-186  mc) 

;  13.5  kw  aur.;  27  kw  vis.  Filed  Jan. 30. 
!     WNBH  New  Bedford,  Mass.— Assign- 
I  ment  of  license  from  Bristol  Bcstg.  Co. 
>  to  E.  Anthony  &  Sons  Inc.  (parent  com- 
j  pany).  Transfer  is  requested  with  view 
•  to  simplifying  corporate  structure  and 
^  for  business  reasons.  Bristol  Bcstg.  is 
,  licensee  of  WOCB  Yarmouth  which  is 
seeking    similar    transfer.     WNBH  is 
assigned  1340  kc  250  w  unl.    Filed  Jan. 

'  3L 
]  WITA  San  Juan,  P.  R. — Acquisition 
j  of  control  of  Electronic  Enterprises 
'  Inc.,    by    Antonio    Ayuso  Valdivieso 
•  through  purchase  of  49.6%  interest  of 
i  Virgle  H.  Meador  and  .4%  interest  of 
]  Gloria  Meador.  Mr.  Meador  is  unable 
I  to  contribute  additional  monies  for  sta- I  tion,  proportionate  to  his  stock  hold- 
)  ings.  Mr.  Valdivieso  who  presently 
1  holds  50%  interest  pays  the  Meadors 
i  $12,500  for  their  interests,  plus  responsi- 
1  billty  of  such  debts  as  Electronic  Enter- 
1  prises  may  have.     WITA  is  assigned 

1400  kc,  250  w  unl.    Filed  Feb.  2. 
'     WMMJ  Peoria,  111. — Assignment  of  li- 
'  cense  of  Mid-State  Bcstg.  Co.  to  Julian 
•  B.  Venezky,  receiver  in  bankruptcy. 
•  WMMJ  was  granted  request  to  cease 
'  operation  from  Oct.  23.  1949  to  Dec.  29, 
"  1949  pending  financial  reorganization <  [BROADCASTING,  Oct.  31,  1949,  p.  35] 
'  and  further  extension  was  granted  un- 
•  to  Feb.  21,  1950.  Mr.  Venezky  hopes  to effect  a  sale  for  the  benefit  of  his 
creditors  in  that  time.  WMMJ  is  as- 

signed 1020  kc  1  kw  D.    Filed  Feb.  2. 
KSWA  Graham,  Tex. — Assignment  of 

I  license  from  George  W.  Smith  Jr.,  Clay 

Airplane  view  of  KROW  Islayid,  opposite  the  toll  gates  on  the  San 
Francisco-Oakland  Bay  bridge  (lower  left). 

KROW  OAKLAND 
Island  Is  Transmitter  Site 

KROW  ISLAND  in  San  Francisco 
Bay  will  be  the  site  of  a  new  5  kw 
fulltime  transmitter  to  be  con- 

structed by  KROW  Oakland  with- 
in the  next  four  months.  Final  con- 

tracts for  the  $200,000  construction 
project  will  be  let  this  week  and 
work  will  begin  immediately. 

The  new  transmitter  already  is 
completed  by  RCA  and  is  in  process 
of  shipment.  Upon  completion,  the 
new  transmitter  station  will  pro- 

vide KROW  with  the  only  fulltime 
5  kw  signal  among  independent 

Bay  Area  stations.  The  station's 
present  1  kw  transmitter  is  located 
at  1520  Eighth  Ave.,  Oakland. 
KROW  Island,  consisting  of  14 

acres,  was  created  years  ago  from 
dredgings  pumped  out  in  the  course 
of  deepening  channels  leading  into 
the  Port  of  Oakland.  It  lies  200 
feet  north  of  the  toll  plaza  on  the 
Oakland  approach  to  the  San  Fran- 

cisco-Oakland Bay  Bridge. 

AFRA  Convention 

ANNUAL  American  Federation  of 
Radio  Artists  convention  will  take 

place  at  Chicago's  Sheraton  Hotel 
Aug.  10-13.  Details  will  be  an- 

nounced later. 

E.  Thompson  Jr.,  Harland  V.  Newsom 
and  Guy  C.  Hutcheson  a  partnership 
d/b  as  Graham  Bcstg.  Co.  to  new  cor- poration Southwestair  Inc.  composed 
of  same  partners  with  exception  of  Mr. 
Smith.  Mr.  Smith  wishes  to  liquidate 
and  sells  his  holdings  of  53.332%  for 
$8,850.44.  Holdings  in  new  corporation 
C.  E.  Thompson  70%;  H.  V.  Newsom 
10%;  Noel  E.  Thompson  10%  and  Guy 
C.  Hutcheson  10%.  KWSA  is  assigned 
1330  kc,  500  w  D.    Filed  Feb.  2. 
KSRO  Santa  Rosa,  Calif. — Assignment 

of  license  from  Ruth  W.  Finley  indi- vidual and  sole  owner  of  KSRO  to  a 
corporation  with  no  change  of  owner- ship. Mrs.  Finley  requests  change  of 
form  of  ownership  to  improve  her  tax 
position  and  formulate  a  policy  of 
estate  planning  involving  her  extensive 
properties.  KSRO  is  assigned  1350  kc 
1  kw  unl.  DA-1.    Filed  Feb.  2. 
WKNY  Kingston,  N.  Y. — Assignment of  license  from  Kingston  Bcstg.  Corp. 

to  newly  formed  corporation  Monad- nock  Radio  Foundation  Inc.  Principals 
in  Monadnock  own  WKNE  Keene, 
N.  H.  and  wish  to  extend  their  radio 
interests.  Purchase  price  of  WKNY  is 
$80,000.  Interests  on  Monadnock  in- clude: Luette  S.  Close  2.00%;  WKNE 
Inc.  61.04%;  Joseph  K.  Close,  president 
22%;  Lyman  Spitzer  10%;  George 
Smith,  treas.  .20%;  Phillip  Faulkner, 
vice  president  and  Mildred  M.  Smith 4.76%. 

SEATTLE  TALENT 

AFRA  Quizzes  Admen  on  Use 

A  SURVEY  of  300  advertising  ex- 
perts was  launched  Feb.  1  by  the 

Seattle  AFRA  group  to  discover 
why  greater  use  is  not  made  of  local 
talent  in  radio  programming.  Di- 

rected at  station  executives,  adver- 
tising agencies  and  advertising 

managers  of  local  business  firms, 
the  28-item  questionnaire  asks 
types  of  programs  used,  why,  deter- 

mining factors  in  choice,  construc- 
tive criticism,  etc. 

The  survey,  expected  to  take  two 
months,  will  be  conducted  through 
personal  visits  by  a  corps  of  be- 

tween 20  and  30  AFRA  members. 
The  resulting  yes-no  answers  then 
will  be  tabulated.  In  each  case, 
additional  comments  also  are  in- 

vited. The  findings  later  will  be 
available  for  examination  by  all 
interested  persons. 

Sam  Pearce,  KOMO  Seattle  an- 
nouncer and  president  of  the  AFRA 

group,  explained  that  there  has 
been  a  growing  concern  among 
Seattle  radio  talent  at  the  dearth 
of  locally  produced  programs. 

Preparation  of  the  questionnaire 
v/as  in  the  hands  of  a  committee 
under  the  chairmanship  of  Bob 
Hurd,  KOMO  producer.  Other 
naembers  are  Carl  Person,  KJR 
Seattle  writer;  Dick  Keplinger, 
freelance  commentator  and  news- 

caster, and  Scott  Easton,  KOMO 
announcer. 

Lang-Worth  Clients 

LANG-WORTH  Feature  Programs 
Inc.,   New  York,   announced  last 
week  that  KXGI  Ft.  Madison,  Iowa, 
became  a  new  subscriber  for  the 
eight  -  inch    Lang-Worth  library 
while  24   other   stations  renewed 
contracts.    Renewing  are: 
KWSL,  Lake  Charles,  La.;  WELL 

Battle  Creek,  Mich.;  KWYO  Sheridan, 
Wye;  WTIC  Hartford:  WELI  New 
Haven;  WEEI  Boston;  WMAZ  Macon, 
Ga.;  WJHP  Jacksonville.  Fla.;  WTOC 
Savannah;  WOMI  Owensboro.  Ky.; 
WILK  Wilkes-Barre;  WNOR  Norfolk. 
Va.;  WRVA  Richmond,  Va.;  KTUL 
Tulsa;  WRAK  Williamsport,  Pa.; 
WKBB  Dubuque;  WLRD  (FM)  Miami 
Beach;  Melody  Inc.  (wired  music), 
Miami  Beach;  WOXF  Oxford.  N.  C; 
KRDU  Dinuba,  Calif.;  WLOF  Orlando, 
Fla.;  WALT  Tampa;  WHAP  Hopewell, 
Va.;  WPTF  Raleigh,  S.  C. 

GAME  CHARGES 

Wis.  League  Takes  Stand 

EDWIN  WILKIE,  former  district 
attorney  of  Dane  County  (Madi- 

son), Wis.  will  be  retained  as 
counsel  for  The  League  of  Wis- 

consin Radio  Stations,  it  was  de- 
cided at  a  meeting  of  the  league 

last  week. 

Mr.  Wilkie  attended  an  all-day 
league  conference  Monday  in  the 
Plankinton  House,  Milwaukee,  and 

assisted  in  drawing  up  a  hard-hit- 
ting resolution  designed  to  dis- 

courage the  U.  of  Wisconsin  from 
charging  commercial  broadcasting 
stations  for  carrying  university 
football  games.  The  league,  whose 
members  now  pay  $100  for  originat- 

ing broadcasts  of  the  games,  went 
on  record  as  "opposed  to  the  prin- 

ciple of  assessment  of  fees  for 
booth  rentals"  at  the  Wisconsin 
Stadium. 

"If  the  State  of  Wisconsin  has 
an  operating  headache  because  of 
its  broadcast  activities,  it  should 

get  out  of  the  business  and  let  ex- 
perienced commercial  operators 

handle  them."  observed  Sidney  H. 
Bliss,  president  of  WCLO  Janesville 
and  WGEZ  Beloit. 

Letter  Released 

Previously,  League  President  Ben 
Laird  had  released  copies  of  a 
letter  he  and  Vice  President  Joseph 
D.  Mackin  had  written  the  univer- 

sity Board  of  Regents  in  December 
lamenting  the  fact  that  no  provision 
has  been  made  at  the  institution  for 
radio  coverage  of  athletic  events 
"without  overlapping  responsibility 
between  the  university  Radio  Com- 

mittee and  the  Dept.  of  Intercol- 

legiate Athletics." The  letter  objected  to  the  fol- 
lowing university  policies: 

Denying  faculty  members  and  stu- 
dents permission  to  appear  as  indi- 

viduals on  commercially  sponsored 
broadcasts;  prohibiting  commercial 
announcements  from  the  buildings 
and  grounds  of  the  university  where 
commercially  sponsored  programs  are 
involved;  permitting  commercial  ex- 

ploitation through  newspaper  ad- vertisement of  broadcasts  from  the 
university  station;  prohibiting  re- 
broadcasts  of  university  station  pro- 

grams unless  each  program  unit  is 
carried  in  its  entirety  as  a  continuous, 
uninterrupted  performance;  and  per- 

mitting political  campaign  speeches 
to  be  made  over  the  university  station. 

Lobbying  Probe 
CONCURRENT  resolution  (H  Con 
Res  62)  to  create  a  joint  Senate 
House  committee  to  probe  lobbying 
activities  was  turned  aside  by  the 
Senate  last  week  at  the  request  of 
Sen.  Scott  Lucas  (D-Ill.),  Sen- 

ate majority  leader.  The  pro- 
posal was  originated  and  passed 

last  session  by  the  House  which 
then  set  up  its  own  lobbying  group, 

headed  by  Rep.  Frank  Buchanan 
(D-Pa.).  Group  currently  is 
scrutinizing  compliance  of  regis- 

trants, and  those  who  failed  to 
register,  under  the  Lobbying  Act. 
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At  Deadline... 

NBC-TV  SATURDAY  PLAN 
ACCEPTED  BY  20  STATIONS 

TWENTY  NBC-TV  affiliates  have  agreed  to 
carry  all  or  part  of  new  Saturday  night  2%- 
hour  show  beginning  Feb.  25,  network  reported 
Friday. 

Of  stations  responding  to  NBC-TV  time  re- 
quest, eight  reportedly  agreed  to  carry  whole 

program.  Total  weekly  program  cost  for  time, 
talent  and  production  (based  on  full  22-inter- 
connected  station  network)  will  approximate 
$90,000,  James  Nelson,  television  advertising 
and  promotion  director,  announced.  Of  $90,000, 
at  least  $50,000  to  be  spent  for  talent  and 
production. 
NBC-TV  hopes  to  sell  15  one-minute  com- 

mercials per  week  (three  per  half-hour),  with 
up  to  15  advertisers  each  receiving  one  com- 

mercial per  week.  Commercials  time-slotting 
to  be  rotated.  Cost  per  week  per  announce- 

ment will  be  $6,202  for  time  and  talent— more 
than  same  spot  would  cost  on  regular  station 
basis  but  cheaper  than  magazine  or  newspaper 
space,  NBC  contends,  citing  impact  of  big- 
name  variety  show. 

JERRY  STOLZOFF  NAMED 

V.P.  BY  CRAMER-KRASSELT 
APPOINTMENT  of  Jerry  Stolzoff,  radio-TV 
director  Cramer-Krasselt  Co.,  Milwaukee,  as 
vice  president  in  charge  of  both  media,  and  Ken 
Hegard,  formerly  public  relations  director  of 
Goodwill  Industries  and  previously  with  WTMJ 
and  WFOX  Milwaukee,  as  TV  account  execu- 

tive, announced  by  Milwaukee  agency. 
New  TV  test  campaign  by  Moeller  Mfg.  Co. 

(Snap-Tite  Bottle  Stoppers),  including  film 
participations  on  WNBQ  (TV)  Chicago  and 
KSTP-TV  Minneapolis-St.  Paul  and  live  spots 
on  WABD  (TV)  New  York  Kathi  Norris  Tele- 

vision Shopper,  also  announced. 

NEW  OWNERS  GET  WNEW 

OWNERSHIP  of  WNEW  New  York  passed 
officially  Friday  from  Arde  Bulova  and  Milton 
Blow,  former  principal  stockholders,  to  new 
owners,  including  group  of  Providence,  New 
York  and  St.  Petersburg  businessmen  and  Ira 
M.  Herbert,  WNEW  vice  president  in  charge 
of  sales,  and  Bernice  Judis,  vice  president 
and  general  manager.  FCC  approved  trans- 

fer fortnight  ago. 

Radio  Correspondents 
( Continued  from  page  U) 

Agriculture  Secretary  Charles  F.  Brannan;  Gen. 
Clifton  B.  Cates,  Marine  Corps  Commandant;  Su- 

preme Court  Justice  Tom  Clark;  Walter  Compton, 
DuMont  TV  Network;  Wayne  Coy,  FCC  Chairman; 
Rep.  Robert  Crosser  (D-Ohio).  chairman.  House 
commerce  committee;  Elmer  Davis,  ABC;  Charles 
R.  Denny,  NBC;  Dr.  Allen  B.  DuMont,  DuMont 
Network;  Stephen  T.  Early,  Under  Secretary  of 
Defense;  Rex  R.  Goad,  Transradio  Press;  Oliver 
Gramling,  AP;  Bill  Henry,  Mutual;  Bob  Hope; 
Supreme  Court  Justice  Robert  H.  Jackson;  Sen.  Ed 
C.  Johnson  (D-Col.),  chairman.  Senate  commerce 
committee;  Louis  Johnson,  Defense  Secretary; 
Howard  L.  Kany,  AP  Radio;  Robert  E.  Kintner, 
ABC;  Mortimer  W.  Loewi,  DuMont  Network;  Sen, 
Scott  Lucas  (D-Ill.);  William  R.  McAndrew,  NBC; 
Sen  Kenneth  McKellar  (D-Tenn.);  Rep.  Joseph  W. 
Martin  Jr.  (R-Mass.);  Francis  P.  Matthews,  Navy 
Secretary;  Justin  Miller,  NAB  president;  Supreme 
Court  Justice  Sherman  Minton;  Edward  J.  Noble, 
ABC;  J.  R.  Poppele,  TBA  president;  Rep.  J. 
Percy  Priest  (D-Tenn.);  Rep.  Sam  Rayburn  (D- Tex.),  Speaker  of  House;  Joseph  H.  Ream,  CBS; 
Supreme  Court  Justice  Stanley  F.  Reed;  George  E. 
Reedy,  Arrowhead  Network;  Charles  G.  Ross, 
Presidential  press  secretary;  Charles  Sawyer,  Com- 

merce Secretary;  Willard  F.  Shadel,  CBS;  John  W. 
Snyder,  Treasury  Secretary;  Frank  Stanton,  CBS; 
Theodore  G.  Streibert,  MBS;  W.  Stuart  Symington, 
Air  Force  Secretary;  Sen.  Charles  W.  Tobey  (R- 
N.  H.);  Niles  Trammell,  NBC;  Francis  W.  Tuliy  Jr., 
Yankee  Network;  Chief  Justice  Fred  M.  Vinson; 
Albert  L.  Warner,  ABC-WMAL  Washington;  James E.  Webb.  Under  Secretary  of  State;  Sen.  Kenneth 
S.  Wherry  (R-Neb.);  Frank  White,  Mutual;  Rep. 
Charles  A.  Wolverton  (R-N  J.). 

WWJ  ADOPTS  POLICY 
FOR  LABOR  DISPUTES 

POLICY  governing  future  labor-management 
disputes  involving  public  interest — guarantee- 

ing without  charge  minimum  of  one  hour  Class 
A  time  weekly  for  "joint"  use  by  disputants — 
set  forth  by  WWJ-AM-FM  Detroit.  Issue 
arose  after  Luckoff,  Wayburn  &  Frankel,  De- 

troit agency,  had  requested  time  for  its  client, 
the  UAW-CIO,  now  involved  in  dispute  with 
Chrysler  Corp. 

Harry  Bannister,  WWJ  general  manager,  in 
policy  statement  to  agency,  noted  that  "any 
use  of  WWJ's  facilities  which  does  not  com- 

pletely and  meticulously  ensure  in  advance 
that  neither  party  will  make  greater  or  more 
effective  use  of  facilities  must  serve,  in  effect, 
to  make  WWJ  a  partisan."  Under  procedure, 
parties  to  controversy  must  agree  in  advance 
among  themselves  to  use  facilities  jointly,  then 
jointly  i-equest  use  of  time,  for  presentation  or 
rebuttal,  or  for  joint  forum  discussion.  WWJ 
would  furnish  moderator  for  latter. 

EXCISE  TAX  WOULD  BOOST 

TV  SETS  AT  LEAST  5% 

EXCISE  tax  on  TV  receivers  proposed  Friday 
by  President  Truman  would  mean  increase  in 
retail  price  of  5%  to  7%,  according  to  first 
manufacturer  estimates.  Tax  was  proposed  in 
message  to  Congress  asking  cut  in  many  excise 
levies  as  business  aid. 

TV  tax  of  10%  at  factory  level  would  raise 
estimated  $40  million,  Secretary  of  Treasury 
John  W.  Snyder  told  House  Ways  &  Means 
Committee. 

Radio  Mfrs.  Assn.  to  consider  proposed  tax 
at  mid-winter  meeting  starting  Feb.  15  in  Chi- 

cago. Last  year  radio  excise  tax  produced  $40 
million  compared  to  $60  million  in  1948. 

AFM  SUSPENSION  OF  PAUL 
TO  BE  APPEALED 

JERRY  FAIRBANKS  Productions  Hollywood, 
Friday  prepared  to  appeal  suspension-fine 
levied  by  American  Federation  of  Musicians 
against  Edward  Paul,  firm's  musical  director. 
AFM  charged  Mr.  Paul  with  "alleged  viola- 

tion" of  union's  rules  banning  recording  of  any 
music  for  TV  films,  though  AFM  members 

have  been  allowed  to  play  for  "live"  and  kine- 
scoped  shows. 

Fairbanks  firm  describes  charges  as  "vague" 
and  sometimes  "inaccurate;"  cites  past  negoti- 

ations for  scales  and  working  conditions  for  TV 
film  music;  asserts  it  was  forced  to  record 
background  music  outside  of  country. 

MONTGOMERY'S  HOOPER 
ROBERT  MONTGOMERY'S  Lucky  Strike 
show,  Mon.,  9:30-10:30  p.m.,  made  35.2  Hooper 
on  premiere  last  week  over  NBC-TV  network. 
NBC  claims  this  is  record  for  TV  premiere. 
Previous  week  The  Goldbergs,  which  plays 
opposite  on  CBS-TV,  had  34.9  Hooper  which 
put  it  in  top  ten. 

PEEL  FOR  CENSUS  POST 
ROY  VICTOR  PEEL,  director  of  Institute  of 
Politics  at  Indiana  U.,  nominated  Friday  by 
President  Truman  to  be  director  of  U.  S.  Cen- 

sus Bureau,  to  succeed  late  James  Capp. 

DuMONT  Network  affiliates  to  meet  Feb.  7-8 
in  New  York.  DuMont  Labs  last  Friday  gave 
short  demonstration  of  color  system  at  Pas- 

saic, N.  J. 

Closed  Circuit 
( Continued  from  page  U) 

111.,  reportedly  filing  for  patents  on  single-beam 
three-color  direct-view  receiver  tube  and  one 
for  cameras. 

SEVERAL  agencies  pitching  at  Peter  Paul 
Candy,  New  York  (Mounds  candy  bar),  ac- 

count which  is  currently  being  handled  by 
Platt-Forbes,  New  York.  Decision  expected within  fortnight. 

SEVERAL  WEEKS  may  elapse  before  FCC 
unburdens  itself  of  WBAL  Baltimore  renewal 
case  involving  application  of  Drew  Pearson  and 
Robert  S.  Allen  for  50,000  w  facilities  of 
Hearst-owned  outlet.  FCC  was  divided  3-3 
with  Comr.  Jones  not  participating.  Absence 
in  Cuba  of  Comr.  Hyde  who  voted  with  Comrs. 
Sterling  and  Hennock  for  WBAL  renewal,  pre- 

sumably will  preclude  final  consideration  until 
his  return. 

AMERICAN  TOBACCO  Co.,  New  York, 
through  BBDO,  New  York,  lining  up  all  TV 
spot  availabilities  Saturday  nights  between  8 
p.m.  and  11  p.m.  on  number  of  television  sta- tions. 

WITH  LOSSES  of  less  than  $15,000  in  1949, 
KSTP-TV  St.  Paul-Minneapolis  is  in  black  ink 
including  depreciation  and  salaries  assigned  to 
its  TV  operation.  That's  the  story  being  told 
by  Stanley  Hubbard,  president  and  general 
manager. 

STAFF  of  NBC's  New  York  owned-and-oper- 
ated  stations,  WNBC  and  WNBT  (TV),  until 
operated  as  integrated  unit,  will  be  split. 
Separate  program  departments  for  radio  and 
television  to  be  established.  Sales  staff  will 
be  split  between  AM  and  TV,  although  report- 

ing to  common  director.  New  cost  accounting 
system  under  controller  to  be  established. 

FCC  Chairman  Coy's  best  guess  on  lifting  TV 
freeze,  reportedly  confided  during  closed  hear- 

ings before  House  Appropriations  subcommit- 
tee: Probably  some  time  next  fall. 

NAB  Board  Posts 
( Continued  from  page  U ) 

ville;  James  D.  Shouse,  WLW  Cincinnati;  Lloyd  E. 
Yoder,  KOA  Denver. Medium  Stations — Kenyon  Brown,  KWFT  Wichita 
Falls,  Tex.;  Charles  C.  Caley,  WMBD  Peoria,  111.; 
H.  Quenton  Cox,  KGW  Portland,  Ore.;  John  Esau, 
KTUL  Tulsa;  F.  E.  Fitzsimonds,  KFYR  Bismarck, 
N.  D.;  Rex  Howell,  KFXJ  Grand  Junction,  Col.; 
Leonard  Kapner,  WCAE  Pittsburgh;  James  H.  Moore, 
WSLS  Roanoke,  Va.;  J.  Arch  Morton,  KJR  Seattle, 
Wash.;  Robert  Tincher,  WNAX  Yankton,  S.  D.; 
O.  F.  Uridge,  WQAM  Miami,  Fla.;  F.  Van  Konynen- 
burg,  WTCN  Minneapolis;  A.  D.  Willard  Jr.,  WGAC 
Augusta,  Ga. Small  Stations —  Burton  Bishop,  KTEM  Temple, 
Tex.;  Edward  Breen,  KVFD  Fort  Dodge,  Iowa;  Simon 
Goldman,  WJTN  Jamestown,  N.  Y.;  M.  L.  Greene- 
baum,  WSAM  Saginaw,  Mich.;  Hugh  M.  P.  Higgins. 
WMOA  Marietta,  O.;  Edgar  Kobak  Jr.,  WTWA 
Thompson,  Ga.;  Merrill  Lindsay,  WSOY  Decatur,  111.; 
Frank  Loggan,  KBND  Bend,  Ore.;  R.  T.  Mason, 
WMRN  Marion,  C;  Patt  McDonald,  WHHM  Mem- 

phis. Tenn.;  Harry  McTigue,  WINN  Louisville; 
Marshall  Pengra,  WATO  Oak  Ridge,  Tenn. 
FM  Stations — Leonard  Asch,  WBCA  (FM)  Sche- 

nectady, N.  Y.;  Victor  C.  Diehm,  WAZL-FM  Hazle- 
ton.  Pa.;  Willard  D.  Egolf.  WBCC-FM  Bethesda.  Md.; 
Frank  U.  Fletcher,  WARL-FM  Arlington,  Va.;  Gerald 
S.  Harrison.  WMAS-FM  Springfield,  Mass.;  E.  Z. 
Jones,  WBBB-FM  Burlington,  N.  C;  Craig  Law- 

rence, WCOP-FM  Boston;  Martin  L.  Leich.  WMLL 
(FM)  Evansville,  Ind.;  Ben  Strouse,  WWDC-FM 
Washington. 

Television  Stations— Robert  D.  Swezey,  WDSU-TV 
New  Orleans;  Eugene  S.  Thomas,  WOIC  (TV) 
Washington. 

MBS  BOARD  MEETING 

BOARD  of  directors  of  MBS  late  Friday 

wound  up  two-day  quarterly  meeting  in  Wash- 
ington. Action  confined  to  routine  matters,  it 

was  stated  officially  after  meeting.  Network 
programming  policies  discussed  but  no  formal 
action  taken.  Board  members  visited  President 
Truman  at  White  House  Friday  and  had 
Secretary  of  Commerce  Charles  Sawyer  as 
luncheon  speaker.  They  attended  Radio  Cor- 

respondents Assn.  dinner  Saturday  night. 
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It's  still  bargain 

day  at  WLW 

The  number  of  radio  stations  competing  for  listening  within 

the  WLW  Merchandise- Able  Area  has  increased  from  153  in 

1946  to  258  in  1949  ...  an  increase  of  69  percent.^ 

Nevertheless,  during  February-March,  1949,  WLW  received 

20,046,400  Home  Hours  of  Listening  per  week  — compared 

to  20,315,137  during  the  same  period  in  1946  ...  a  decrease 

of  only  1.3  percent.*" 
Further,  on  a  cost-per-thousand  basis,  WLW  delivers  adver- 

tising impressions  at  slightly  more  than  half  the  cost  of  using 

a  combination  of  the  best  local  stations  in  each  of  the  21  major 

markets  of  WLW-Land. 

And  that's  why  we  repeat .  .  .  it's  still  Bargain  Day  at  The 
Nation's  Station! 

*  Nielsen  Radio  Index 

[  WLW  ̂  ^^the  nation's  most  merchandise-able  station^J 

CROSLEY      BROADCASTING  CORPORATION 
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Paxton  and  Gallagher,  makers  of  Butter- 

nut Coffee,  began  an  advertising  schedule 

on  WNAX  January  2,  1939.  Recently  they 

began  their  twelfth  uninterrupted  year  on 

WNAX,  with  a  52-week  renewal  of  a  Class 

A  quarter-hour  news  strip. 

Like  many  other  blue  chip  advertisers, 

Butternut  has  found  that  WNAX  advertis- 

ing is  a  continuing  good  investment.  These 

advertisers  renew  their  WNAX  schedules 

year  after  year  because  they  get  a  consist- 

ent return  on  every  advertising  dollar  in- 
vested with  Big  Aggie. 

Big  Aggie  Land,  a  Major  Market,  served 

only  by  WNAX  embraces  more  than  a 

million  radio  families  in  308  BMB  counties 

of  Minnesota,  the  Dakotas,  Nebraska  and 
Iowa. 

In  1948,  folks  in  Big  Aggie  Land  with  a 

buying  income  of  nearly  $5-billion — greater 
than  Milwaukee,  San  Francisco  or  St.  Louis 

. . .  accounted  for  $4-billion  in  retail  sales — 

greater  than  Los  Angeles,  Philadelphia  or 

Detroit.* Ask  your  Katz  man  to  show  you  how 

WNAX  can  produce  good  will,  increase 

sales  of  your  product  or  service. 

♦Compiled  from  1949  Sales  Management  Survey  of 
Buying  Power. 

SIOUX  CITY  "  YANKTON  AmuATED  with  the  American  broadcasting  co. 
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this  cover  cost  WOR  $600.00  to  tell  you  — 

. . .  that  one  sponsor  made  $8.00  in  sales  for  every  dollar  he  spent  on  WOR. 

. . .  that  the  sponsor  of  a  one-minute  commercial  talked  to  11— yes,  11!— 

people  for  every  penny  he  spent  on  WOR. 

. . .  that  over  44%  of  all  spot  advertising  placed  in  New  York  is  placed  on  WOR. 

But  (we're  referring  to  the  cover's  cost)  it's  worth  it . . . 

and  it's  worth  your  time  to  phone  or  write 

—that  power-full  station  at  1440  Broadway,  in  New  York 



Mastery  in  the  air  combines  experience, 

skill,  initiative,  and  split-second  timing. 

Who  on  the  Virginia  broadcast  scene  best 

epitomizes  these  qualities? 

Who  but  WMBG  .  .  .  first  in  Virginia  to  broadcast 

a  commercial  program,  first  to  broadcast 

during  the  daylight  hours,  first  to  install  a 

merchandising  department,  holder  of  numy  firsts. 

Who  but  WTVR  ...  the  South's  first  television 
station,  first  in  the  nation  to  sign  an 
NBC  affiliated  contract. 

Who  but  the  Havens  &.  Martin  Stations, 

FIRST  STATIONS  OF  VIRGINIA. 

WMBG  AM 

WTVR  TV 

WCODrM Havens  and  Martin  Stations,  Richmond  20,  Va. 
John  Blair  &  Company,  National  Representatives 
Affiliates  of  National  Broadcasting  Company 
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IS  TELECASTING  FROM  THE 

WORLD'S  TALLEST  BOILDING 

-THE  EMPIRE  STATE ! 

WJZ-TV  now  transmits  from  the  Empire  State  Building  .  .  .  the 

highest  building  in  the  world  ...  the  ONE  best-of-all  television 

antenna  location  in  New  York  that  covers  the  vast  Metropolitan 

area.  It's  the  same  location  as  used  by  NBC  for  WNBT. 

For  advertisers,  this  is  important  news:  it  means  a  brighter,  clearer, 

sharper  television  picture  on  WJZ-TV  for  programs  and  products. 

AND,  it  means  a  larger  television  audience  in  the  world's  Number 
One  market.  It  means  that  you  now  get  more  viewers  for  your 

television  dollar  on  brighter,  clearer,  sharper  Channel  7. 

And  it  is  less  expensive  to  put  your  television  program  on 

WJZ-TV — because  WJZ-TV  offers  advertisers  the  finest  studio 

facilities  in  the  East.  The  gigantic  new  ABC  Television  Center 

on  West  66th  Street  has  the  best  modern  equipment,  spacious 

prop-storage  rooms,  scene-painting  shops,  carpentry  shop, 

etc. — everything  under  one  huge  roof  to  save  you  time  and 

money  in  television  production! 

CHANNEL  7 

NEW  YORK 

WJZ-T
V 

American  Broadcasting  Company 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4,  D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Closed  Circuit 
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SHARP  revisions  in  promotion  film  "Lightning 
That  Talks"  were  indicated  last  week  following 
preview  at  NAB  board  meeting  at  Chandler, 
Ariz.  Preponderant  view  was  that  film,  pro- 

duced by  All-Radio  Presentation  Committee, 
as  distinguished  from  NAB,  required  radical 
surgery,  and  several  directors  have  announced 
intention  of  postponing  or  canceling  presenta- 

tion in  their  area  unless  sweeping  changes  are 
made. 

IN  RE  "Lightning"  NAB  board  acted  to  make 
known  its  views  to  All-Radio  Presentation 
Committee  and  to  networks  which  had  helped 
underwrite  project  (Mutual  did  not  partici- 

pate). Sequence  dealing  with  newspaper  reader- 
ship versus  listening  drew  strongest  criticism. 

BBDO,  New  York,  preparing  spot  announce- 
ment campaign  for  Jelke  Good  Luck  marga- 

rine, Chicago,  to  start  late  February  and  early 
March. 

SAME  AGENCY  also  has  recommended  radio 
and  TV  spot  schedule  for  early  spring  to  United 
Fruit  Co.  Definite  decision  for  all  media  ex- 

pected early  this  week. 

WITH  VIEW  of  utilizing  economic  knowhow 
of  Richard  P.  Doherty,  its  labor  relations  and 

(Continued  on  page  90) 

Feb.  15-17:  Radio  Mfrs.  Assn.,  Stevens  Hotel, Chicago. 
Feb.  17:  California  State  Broadcasters  Assn., 

Roosevelt  Hotel,  Hollywood. 
Feb.  20-24:  House  Interstate  &  Foreign  Com- 

merce communications  subcommittee  hearing 
on  radio  bills,  Washington. 

Feb.  23:  Illinois  Broadcasters  Assn.,  Springfield, 
III. 

(Other  Upcomings  on  page  78) 

Bulletins 

ELECTION  of  two  new  vice  presidents  of 
Broadcast  Music  Inc.  announced  Friday.  Roy 
Harlow,  former  director  of  station  relations, 
becomes  vice  president  in  charge  of  station 
relations,  and  Jean  Geiringer,  active  in  foreign 
business  of  BMI,  becomes  vice  president  in 
charge  of  foreign  relations.  New  officers  elected 
at  meeting  of  board  of  directors,  which  also 

approved  BMI's  10th  anniversary  celebration, 
reaching  peak  at  NAB  convention  April  12-19. 

ELGIN  AMERICAN  Division  of  Illinois  Watch 
Case  Co.  appoints  Russel  M.  Seeds  Agency, 
Chicago,  to  handle  estimated  $1  million  ac- 

count. George  Bayard,  executive  vice  president, 
is  account  executive.  Media  details  to  be  set 
in  fortnight;  both  radio  and  TV  expected  to  be 
used  as  in  the  past. 

Business  Briefly 

FALSTAFF  BUYS  •  Falstaff  Brewing 
Corp.  will  sponsor  Meredith  Willson  show,  three 
times  weekly,  quarter-hour  transcribed,  in  spe- 

cial 40  station  market  in  more  than  20  states 
[Closed  Circuit,  Jan.  30].  Mr.  Wilson  to 
double  as  maestro  and  emcee.  Agency :  Dancer- 
Fitzgerald-Sample,  New  York. 

UNIVERSAL  PROMOTES  •  Universal-In- 
ternational, New  York,  ready  to  use  spot  an- 

nouncements in  most  key  cities  to  promote 

motion  picture,  "Francis."  Budget  for  film 
said  biggest  in  company's  history,  topping  ex- 

penditure on  "The  Egg  and  I,"  greatest  to  date. 

FILM  DEBUT  DEFERRED; 

ANNUAL  DINNER  PROPOSED 

PREMIERE  showing  of  All-Radio  Presentation 
film,  "Lightning  That  Talks,"  slated  March  1 
in  New  York,  postponed  Friday.  All-Radio 
planning  committee  to  meet  Tuesday  in  New 
York  to  consider  changes  proposed  by  NAB 
board  after  Chandler,  Ariz.,  preview,  accord- 

ing to  Gordon  Gray,  WIP  Philadelphia,  presi- 
dent of  All-Radio. 

NAB  board  members  invited  to  take  part 
in  re-editing  discussion.  New  York  launching 
dinner  has  portents  of  becoming  annual  event  i 
at  which  radio  would  fete  customers  and  pros- 

pects with  such  talent  as  Bob  Hope,  Arthur 
Godfrey  and  Fred  Waring's  troupe  in  line. 

NAB  Board  Votes  Million  Dollar  Coverage  Plan 

NAB  BOARD  at  closing  meeting  at  Chandler, 
Ariz.,  Friday  voted  to  proceed  with  plan  for 
organization  of  new  million  dollar  Audience 
Measurement  Corp.  to  succeed  Broadcast  Mea- 

surement Bureau,  expected  to  commence  dis- 
solution next  month  (see  early  story  page  19). 

Board  adopted  report  submitted  by  NAB 
General  Counsel  Don  Petty  for  BMB,  pro- 

viding for  cooperation  with  advertisers  and 
agencies  in  creation  of  new  all-inclusive  cor- 

poration. Next  step  is  formal  meeting  of 
BMB  tripartite  board  in  early  March  to 
evaluate  Study  No.  2,  released  Jan.  31,  and 
begin  dissolution.  Emphasis  was  placed  on 
protection  of  NAB  $100,000  loan  to  BMB  in 
dissolution  process,  which  would  include  pay- 

ment of  obligations  and  securing  of  BMB's 
physical  assets  and  properties. 

Five  well-known  broadcasters  have  expressed 
to  President  Justin  Miller  their  willingness 
to  serve  as  incorporators  of  new  company. 
They  are  J.  Harold  Ryan,  Fort  Industry  Co., 
BMB  chairman  and  former  NAB  president; 
Roger  Clipp,  WFIL  Philadelphia;  Robert  T. 
Mason,  WMRN  Marion,  Ohio;  Frank  King, 
WMBR  Jacksonville,  and  Clair  R.  McCollough, 
Steinman  Stations. 

Report  states  that  upon  approval  of  adver- 
tisers, agencies  and  broadcasters  who  will  be 

incorporators,  articles  of  incorporation  will  be 
filed  in  Delaware,  and  first  meeting  of  new 
board  will  be  authorired  to  adopt  by-laws. 

Proposed  corporation  would  have  $1  million 
authorized  capital.  All  stock  would  be  $10  par, 
common. 

Formal  SEC  procedure  probably  not  neces- 
sary if  no  more  than  30,000  shares  are  sold 

during  any  one  year.  Taking  over  of  BMB 
activities,  assets  and  liabilities,  Mr.  Petty  said, 
will  depend  upon  (a)  acceptance  of  second 
BMB  study;  (b)  extent  of  financing  of  new 
corporation;  (c)  action  of  board  of  directors 
of  BMB  and  new  corporation. 

Decision  to  appoint  a  general  manager  com- 
pleted work  of  NAB's  Structure  Committee, 

which  has  had  project  under  way  for  more 
than  year. 
New  organization  chart  of  NAB  evolved  as 

result  of  board  action  at  Chandler  meeting 
Friday,  which  authorized  appointment  of  new- 

ly-created post  of  general  manager  and  elimi- 
nation of  Radio  Division,  looks  like  this: 

At  top  level.  President  Miller,  to  whom  new 
general  manager  reports.  Bracketed  under  gen- 

eral manager  at  same  level  are  Television, 
BAB,  secretary-treasurer,  and  FM.  At  second 
level,  still  reporting  to  general  manager,  are 
engineering,  employe-employer  relations,  gov- 

ernment relations,  public  aifairs,  research  and 
legal. 

Selection  of  person  to  fill  general  manager- 
ship subject  to  board  confirmation.  Board 

was  probing  for  names  last  Friday,  and  it 
was  indicated  that  selection  would  be  made  out- 

side present  staff,  although  this  was  by  no 
means  definite.  Maximum  salary  is  $25,000. 

Special  meeting  of  NAB  board  will  be  held  , 
co-incident  with  annual  convention  in  Chicago 
next  April  to  confirm  selection  of  new  general 
manager. 

Board  agreed  tentatively  that  annual  series 
of  district  meetings  should  start  shortly  after 
Labor  Day  and  continue  through  October,  with 
interval  in  November  of  about  20  days  to 
allow  for  national  political  elections  and  for 
regular  quarterly  board  meeting. 
Commenting  on  board  action.  Judge  Miller 

said : 
"The  need  for  a  person  to  assist  me  in 

administering  association  affairs  becomes  evi- 
dent when  one  remembers  that  I  spent  all  but 

50  of  the  working  days  in  1949  outside  of 
Washington,  principally  on  district  meetings 

and  speaking  tours  in  behalf  of  our  members." Board  authorized  Judge  Miller  to  appoint 
staff  members  for  terms  longer  than  one  year.\ 

Immediate  audit  of  NAB's  books  was  ordered. 
The  auditing  system  will  be  revised  to  accom- 

modate accruals  from  BAB  revenues  from 
sale  of  its  services. 

Board,  after  hearing  report  on  Lorain-Mans- 
field anti-trust  case,  decided  against  partici- 

pation at  this  time.  Similarly,  board  marked 
time  on  occupation  tax  cases,  stemming  from 

(Continued  on  page  90) 
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The  offer  was  made  on  WKMH's  5:10  P.M. 
broadcast.  Five  gallons  of  free  gasoline  would 

go  to  the  first  50  persons  calling.  The  offer 

was  a  frank  test  of  WKMH's  listenership  and 
ability  to  draw  response.     The  result?  .  . 

Thousands  of  calls  completely  drowned  Detroit 

telephone  exchanges,  inter-exchanges  were  inun- 
dated, calls  could  not  be  made  between  exchanges. 

With  entire  Detroit  phone  service  threatened, 
WKMH  called  it  off.  And  Michigan  Bell  pleaded: 

"please  .  .  .  never  again." 

Conlan  surveys  prove  WKMH  the  lowest  cost-per- 
thousand  in  Detroit:  33c.    Just  osk  WEED. 

1000  WATTS FULL  TIME 

^  yNKtAH  GIVES  YOU  MORE  LISTENERS  PER 

DOLLAR  IN  METROPOLITAN  DETROIT  THAN 

ANY  OTHER  station WMT
jyi

 

A  BONUS  of  Ann  Arbor,  Ypsilanti,  Pontine  and  Toledo! 
Fred  A.  Knorr 
President  and  Gen.  Mgr. 

1310  KG Weed and  company 

National  Representatives 
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FLINT'S  $288,000,000 
ANNUAL  RETAIL  SALES 

YOURSELF  A 

PIECE  OF  CAKE- 

as  large  a  piece  as  you  choose! 

•  Flint's  huge  $288,000,000  retail  sales  cake  is  well 

worth  cutting  and  WFDF's  sales  knife  is  the  tool  to 
use  to  get  your  share! 

Why?  Because  the  majority  of  Flint's  retail  sales  go 
to  advertisers  on  WFDF  for  a  very  good  reason: 

According  to  Hooper,  more  Flint  trading 

area  radios  are  tuned  to  WFDF  morning, 

afternoon  and  night  than  to  all  four  of  the 

other  local  stations  combined!  Through  the 

day,  WFDF  has  two  to  five  times  as  many 

listeners  as  any  other  local  station. 

And  remember  this!  Prosperous  industrial  activi- 
ties in  Flint  make  possible  the  exceptionally  high 

$5,764  average  effective  buying  income  per  Flint  family. 

For  a  sizeable  share  of  Flint's  big  retail  sales  use 
WFDF  and  cut  yourself  a  piece  of  cake— as  big  a 

piece  as  you  choose! 

910  Kilocycles 

FLINT 

MICH. 
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tors; Fred  Fitzgerald,  News  Editor;  Tyler 
Nourse,  Jo  Hailey,  Assistants  to  the  News  Edi- 

tor. STAFF:  David  Berlyn,  Lawrence  Chris- 
topher, Mary  Ginn,  Tom  Hynes,  John  Osbon, 

Ardinelle  Williamson.  EDITORIAL  ASSIST- 
ANTS: Estelle  Dobschultz,  Kathryn  Ann 

Jones,  Pat  Kowalczyk,  Doris  Lord,  Wilson  D. 
McCarthy,  Jean  D.  Statz;  Eleanor  J.  Brum- 

baugh, Assistant  to  the  Publisher. 
BUSINESS 

MAURY  LONG,  Business  Manager 
Winfield  R.  Levi,  Assistant  Advertising  Man- 

ager; George  L.  Dant,  Adv.  Production  Man- ager; Harry  Stevens,  Classified  Advertising 
Manager;  Eleanor  Schadi,  Phyllys  Steinberg, 
Judy  Martin;  B.  T.  Taishoff,  Treasurer;  Irving 
C.  Miller,  Auditor  and  Office  Manager;  Eunice 
Weston. 

CIRCULATION  AND   READERS'  SERVICE 
JOHN  P.  COSGROVE,  Manager 

Lillian  Oliver,  Warren  Sheets.  Elaine  Haskell 
Grace  Motta,  Allen  Riley. 

NEW  YORK  BUREAU 

250  Park  Ave.,  Zone  17,  PLaza  5-8355 
EDITORIAL:  Edwin  H.  James,  New  York 
Editor;  Herman  Brandschain,  Asst.  to  the  New 
York  Editor;  Florence  Small,  Gloria  Berlin. 
Bruce  Robertson,  Senior  Associate  Editor. 
ADVERTISING:  S.  J.  Paul,  Advertising  Di- rector; Eleanor  R.  Manning. 

CHICAGO  BUREAU 
360  N.  Michigan  Ave.,  Zone  1,  CEntral  6-4115 
William  L.  Thompson,  Manager;  Jane  Pinker- ton. 

HOLLYWOOD  BUREAU 
Taft  BuUding,  Hollywood  and  Vine,  Zone  28. 

HEmpstead  8181 
David  Glickman,  West  Coast  Manager;  Ann 

August. TORONTO 

417  Harbour  Commission  Bldg.  ELgin  0775 James  Montagnes. 
Broadcasting  *  Magazine  was  founded  in  1931 

by  Broadcasting  Publications  Inc.,  using  the 
title :  Broadcasting  *— The  News  Magazine  of 
the  Fifth  Estate.  Broadcast  Advertising  •  was acquired  in  1932  and  Broadcast  Reporter  m 1933 

*  Reg.  U.  S.  Patent  Office 
Copyright  1950  by  Broadcasting  Publications,  Inc. 

Subscription  Price:  $7.00  Per  Year,  25c  Per  C»py 

BROADCASTING    •  Telecasting 



WORLD-Affiliate  Stationsl 

Another  sensational  money-mak- 

ing series --- exclusive  in  your 

World  Program  Service  Library  ™ 

will  be  mailed  to  you  on  February 

17th  —  Watch  for  it! 
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When  you're  making  out  that  schedule  for  the 

Southwest  don't  overlook  this  sales-winning  pair  of  CBS 
stations.  For  availabilities  and  rates,  write,  phone  or 

wire  our  representatives. 

National  Representatives 

JOHN  BLAIR  &  CO. 
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HOWARD  STEELE  JOHNSON  appointed  manager  of  public  relations  for 
Cunningham  &  Walsh  Inc.,  New  York.  He  served  in  varied  publicity  and 
public  relations  activities  with  C  &  W's  predecessor,  Newell-Emett  Co. 

ELAINE  WALL  BROWN,  formerly  with  press  department  of  MBS,  named  di- 
rector of  radio  publicity  and  promotion  by  Dancer-Fitzgerald-Sample  Inc.,  New 

York.  She  succeeds  PAT  SW^EENEY,  resigned  to  form  his  own  public  relations firm  [Broadcasting,  Feb.  6]. 
I 

FRANK  BLUMER,  formerly  sales  promotion  director  for  WJW  Cleveland  and 
before  that  with  Foster  &  Davies  Inc.,  Cleveland,  rejoins  Foster  &  Davies  as 
head  of  newly  formed  client-service  section. 

MARLEN  E.  PEW  Jr.,  for  past  eight  years  director  of  public  relations  for 
Maxon  Inc.,  Detroit,  resigns  to  open  his  own  public  relations  organization  at 
415  Lexington  Ave.,  New  York. 

WILLIAM  J.  McKENNA  Jr.,  formerly  with  Young  &  Rubicam  and  McCann- 
Erickson,  New  York,  joins  copy  department  of  Duane  Jones  Co.,  same  city. 

RICHARD  N.  MELTZER  and  CLARENCE  B.  HOROWITZ  form  Consolidated 
Adv.  Agency  Inc.,  785  Market  St.,  San  Francisco.  EVELYN  A.  LADD  named 
media  director. 

HAROLD  M.  MITCHELL,  with  Alfred  J.  Silberstein,  Bert  Goldsmith  Inc., 
New  York,  since  1939,  appointed  vice  president  and  member  of  the  board  of  firm. 

NEWTON  O.  WASSON  and  JOE  ROACH  join  Tatham-Laird  Inc.,  Chicago,  as 
members  of  merchandising  and  copy  departments,  respectively. 

RICHARD  TEVIS,  partner  of  recently  disbanded  Boone,  Sugg,  Tevis  &  Walden, 
San  Francisco,  joins  Knollin  Adv.,  same  city,  as  account  executive. 

FREDERICK  W.  REYNOLDS  Jr.,  with  Lennon  &  Mitchell  copy  staff  eight 
years,  appointed  vice  president  in  charge  of  copy.  j 

KARL  SCHULLINGER,  former  manager  of  Pedlar  &  Ryan  Hollywood  office, 
joins  Young  &  Rubicam,  New  York,  as  radio  and  television  supervisor.    Prior  . 
to  his  association  with  P&R,  he  was  with  Foote,  Cone  &  Belding,  New  York,  as  | 
manager  of  radio  department  and  account  executive  on  Lucky  Strike  account, 
and  before  that  he  was  with  CBS. 

LOUIS  FAUST,  formerly  timebuyer  with  William  Esty,  New  York,  joins  j 
Biow  Co.,  same  city,  in  similar  capacity.  • 

HAROLD  D.  ROACH,  formerly  manager  of  Benton  &  Bowles  Inc.,  Toronto,  j 
and  WILLIAM  E.  BARFOOT,  formerly  of  J.  J.  Gibbons  Ltd.,  Toronto,  join  ; 
Toronto  office  of  Young  &  Rubicam  Ltd.,  as  account  executives.  ; 

JOHN  G.  DAVIS,  formerly  sales  manager  with  Phillips  &  Assoc.,  Los  Angeles 
(art  service),  joins  W.  B.  Geissinger  &  Co.,  that  city,  as  account  executive. 
Another  addition  to  agency  is  JO  JACOBS,  formerly  with  KOOL  Phoenix, 
as  executive  assistant. 

JOSEPH  R.  WALLACE,  previously  with  Lever  Bros,  as  chief  analyst  in  market 
research  department,  joins  staff  of  Harold  Cabot  &  Co.,  Boston. 

LEWIS  G.  KAY,  sales  executive  for  WJAS  Pittsburgh  for  past  18  years,  joins 
Pete  Wasser  Co.,  Pittsburgh  as  vice  president  and  treasurer.  WILLIAM  B. 
PHILLIPS,  with  Wasser  Co.  for  past  year,  named  junior  member  of  firm 
which  becomes  Wasser,  Kay  &  Phillips  Inc. 

EDWARD  HERBERT  joins  Campbell-Mithun,  Chicago,  as  account  executive. 
He  worked  previously  on  account  staff"  of  W.  W.  Garrison  Agency,  same  city. 

BOB  BAUMRUCKER,  formerly  head  of  his  own  agency  in  San  Jose,  Calif., 
joins  BBDO,  San  Francisco,  as  account  executive.  His  former  San  Jose  ac- 

counts wUl  be  serviced  in  the  future  by  Benet  Hanau  &  Assoc.,  that  city. 

WAYNE  TISS,  vice  president  in  charge  of  Hollywood  office  of  BBDO,  is  in 
New  York  for  month's  conferences  during  which  time  he  will  attend  annual 
agency  convention. 

PHILIP  WHITE,  account  executive  at  Needham,  Louis  &  Brorby,  Chicago, 
appointed  chairman  of  publicity  committee  which  will  cooperate  with  Illinois 
Div.,  American  Cancer  Society,  in  its  fund-raising  drive  which  starts  April  1. 
Working  with  him  will  be  WALTER  SCHWIMMER,  president  of  Radio  Fea- 

tures; BUCKINGHAM  GUNN  of  radio-TV  department  at  Foote,  Cone  & 
Belding;  HOWARD  B.  KETTING,  vice  president,  RuthraufF  &  Ryan,  and 
WILLIAM  HOLLANDER,  advertising-publicity  director  of  Balaban  &  Katz 
theatre  chain  which  owns  WBKB  (TV)  Chicago. 
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Again  the  selling  power  of  KEX  gains 

national  recognition !  "For  outstanding  inter- 

pretation of  the  Food  Life-Line  of  America" 
the  Grocery  Manufacturers  of  America  award 

First  Prize  to  Kay  West,  whose  participation 

program  ( 1 : 30-2 : 00  PM,  Monday  through 

Friday)  is  must  listening  with  so  many 

women  in  Oregon  and  Washington. 

Whatever  your  produa,  you  can  attract 

a  tremendous  Pacific  Northwest  audience 

through  the  program  power  and  kilowatt 

power  of  Portland's  KEX !  For  availabilities, 
check  KEX  or  Free  &  Peters. 

PORTLAND,  ORE. 

50,0  00  WATTS 

ABC  AFFILIATE 

WESTINGHOUSE    RADIO    STATIONS  INC 

KYW    •     KDKA    •    WBZ    •    WBZA    •    WOWO    •    KEX    •  WBZ-TV 
National   Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sole* 

YOU'RE  IN  GOOD  COMPANY  with  participations  on  tlie  "Kay  West"  Program: 
Grand  Central  Market  •  Celanese  Corporation  •  Nalley's  Potato  Chips  •  Fleischmonn's  Yea»t 

Mount  Angel  Cheese  •  Musterole  •  Honor  Brand  Frozen  Foods  •  J.  K.  Gill  Company 
Portland  Gas  and  Coke  Company 
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Look  at 

KLZ's  audience  increase! 

i 

Mornings  . 

Afternoons 

Evenings  . 

44.7%  Increase 

21.3%  Increase 

41.9%  Increase 

Source:  Hooper  Index, 

Nov.- Dec,  J  948  and  1949 

MORE  THAN  EVER 

. . .  Your  Best  Buy  in  the 

Roci(y  Mountain  IViariiet 

Represented  by 

THE  KATZ  AGENCY 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 

ALLIED  KNITTING  MILLS  (Fashionkit  ties)  buys  all  available  spots  on 
WGYN  (FM)  WGHF  (FM)  and  WFDR  (FM),  all  New  York,  in  connec- 

tion with  airing  of  basketball  games  which  Allied  is  sponsoring  carried  by 
New  York  independent  FM  stations  [Broadcasting,  Jan.  30]. 

JOHN  WOOD  Co.,  Chicago  and  Conshohocken,  Pa.  (Penfield  and  Merion 
automatic  water  heaters),  enters  radio  and  TV  for  first  time  Feb.  17  when 
it  releases  one-minute  TV  spot,  six  one-minute  recorded  commercials  and  four 
station  breaks  to  its  wholesalers  and  dealers  nationally  for  co-operative 
sponsorship.  Additional  broadcast  advertising  may  be  used  later.  Agency: 
Waldie  &  Briggs,  Chicago.    Peter  Frantz  is  account  executive. 

IDAHO  CREAMERIES,  Boise,  Ida.,  (Arden  milk  &  Sunfreeze  ice  cream),  ap- 
points Ross  Jurney  &  Assoc.,  Salt  Lake  City,  to  handle  advertising  and  begins 

sponsorship  of  Story  Princess,  children's  show,  over  network  of  southern  Idaho 
stations.    Account  executive  is  A.  H.  Garrigues. 

ALTES  BREWING  Co.,  Detroit,  purchases  total  of  1,040  five-second  spot  an- 
nouncements, and  560  chainbreaks  over  WXYZ  Detroit.  Spots  are  to  be  carried 

between  today  (Feb.  13)  and  end  of  year.    Agency:  McCann-Erickson,  Detroit. 

LOUIS  L.  LIBBY  FOOD  PRODUCTS,  Long  Island,  N.  Y.,  appoints  Paris  & 
Peart,  New  York,  to  handle  advertising  of  its  line  of  pre-cooked  frosted  foods. 
Test  campaign  which  includes  radio  currently  being  used  in  New  England. 

HAPPINESS  TOURS  Inc.,  Chicago,  sponsoring  Crrisade  in  Europe  on  WENR- 
TV  (ABC)  Chicago  for  26  weeks,  Sunday,  3:35-4  p.m.  (CST)  through  Engel 
Adv.,  same  city. 

BOSCO,  New  York  (chocolate  milk  drink),  through  Robert  W.  Orr  &  Assoc., 
New  York,  starts  advertising  campaign  using  participation  programs  in  follow- 

ing markets:  One  in  New  York,  one  in  New  Haven  and  four  in  Boston. 

L'CHAYIM  KOSHER  WINE,  Fresno,  launches  spot  campaign,  through  CVA 
Corp.  in  major  national  markets  including  New  York,  Chicago,  Milwaukee,  San 
Francisco  and  Los  Angeles.  Blow  Co.,  San  Francisco,  is  agency  directing 
campaign. 

A/etur&tk  -Accounti  •  •  • 
GREEN  SPOT  Inc.,  Los  Angeles  (canned  orangeade),  Feb.  1  renewed  for 
four  weeks  Tues.,  Thurs.,  quarter-hour  sponsorship  of  half-hour  Surprise 
Package  on  14  ABC  Pacific  stations  and  plans  to  expand  to  five  quarter- 
hours  weekly  on  70  stations  in  12  states.  Agency:  Philip  J.  Meany  Co.,  Los 
Angeles. 

S.  C.  JOHNSON  &  Son,  Racine,  Wis.  (wax)  to  sponsor  Fibber  McGee  &  Molly 
on  TV  if  March  1  Hollywood  audition  is  favorable.  Program  would  be 
live  in  Hollywood,  kinescoped  in  East,  starting  in  September.  Agency: 
Needham,  Louis  &  Brorby,  Chicago. 

PILLSBURY  MILLS  W.,  Minneapolis,  buys  sponsorship  of  10:15-10:30  a.m. 
segment  of  hour-and-15-minute  Arthur  Godfrey  Time  on  alternate  days  on 
CBS  beginning  April  10.    Agency:  Leo  Burnett  Co.,  Chicago. 

VACUUM  FOODS  Corp.,  New  York  (Minute  Maid  products),  March  6  starts 
sponsorship  of  quarter-hour  weekly  This  Is  Bing  Crosby  on  se;ten  CBS  Cali- 

fornia stations,  Monday,  2:30-2:45  p.m.  (PST).  Agency:  Doherty,  Clifford  & 
Shenfield  Inc.,  New  York. 

J.  HARRY  APELER,  former  southern  regional  sales  manager  for  Lever  Bros., 
Atlanta,  appointed  eastern  regional  sales  manager  with  headquarters  in  New 
York;  HERMAN  L.  WIENEKE,  formerly  Philadelphia  division  sales  manager, 
succeeds  Mr.  Apeler  in  Atlanta,  and  H.  HOWARD  YATES,  formerly  field  super- 

visor in  Houston  division,  becomes  Philadelphia  division  sales  manager,  following 
Mr.  Wieneke. 

HOMER  REPLOGLE,  formerly  national  sales  manager,  promoted  to  newly 
created  position  of  vice  president  in  charge  of  trade  relations  of  American 
Home  Foods.  LAWRENCE  J.  SAUERS,  eastern  regional  manager,  succeeds  Mr. , 

Replogle  as  national  sales  manager.    EVERETT  B.  ALLEN,  sales  control  man-  - 
ager,  promoted  to  merchandising  manager  of  American  Home  Foods. 
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The 

Arrowhead  Network 

WEBC  -  Duluth-Superior 

Wise  -    Mad  ison 

WHLB  -  Vi  rginia 

WEAU  -  Eau  Claire 

WJMC  -  Rice  Lake 

WMFG  -  Hibbing 

Covering  453,114  Radio  Homes  in  Minnesota  and  Wisconsin 

V  A. 
'J- 

5  A 

announces  the  appointment  of 

Ra-Tel 

REPRESENTATIVES,  INC. 

as  national  representatives 

effective  February^  1950 

OFFICES: 

NEW    YORK,    CHICAGO,    OKLAHOMA    CITY,  DALLAS, 

ATLANTA,    LOS    ANGELES,    SAN  FRANCISCO 

1.  A 

St.  Paul-Minneapolis  Representatives 

Bulmer  &  Johnson 

Marlin  E.  Smythe 

Notional  Sales  Manager 

WEBC 

Duluth-Superior 
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where  everyone  in 

radio  hangs  his  hat 

It's  symbolic,  of  course -but  it's  also  true.  BROADCASTING-TELECASTING 
is  the  common  meeting  ground  of  everyone  concerned  with  radio  and  TV,  and 

it's  been  that  way  since  Jjack  in  1931  when  the  first  issue  of  BROADCASTING 
came  off  the  press. 

There  are  a  lot  of  measurements  that  traditionally  gauge  the  success  of  a 

publication.  You  can  apply  them,  one  by  one,  to  the  stature  of  BROADCASTING  — 
and  the  result  is  consistently  good. 

But  the  one  we  like  best...  the  one  we  think  makes  the  most  significant  sense... 
is  the  way  BROADCASTING  appeals  with  equal  magnetism  to  ajl  the 

different  groups  of  people  who  depend  on  broadcasting  for  their  livelihood. 

It's  a  balanced  kind  of  circulation. 

That  includes  the  advertisers  themseh  es,  agency  account  executives,  agency 

time  buyers  — as  well  as  the  men  who  actually  run  stations.  What's  more, 
BROADCASTING  is  first  choice  among  the  people  who  control  life-blood 
advertising  budgets  spent  on  radio.  You  can  reach  them  all  with  a  single 
roll  do^vn  the  BROADCASTING  alley. 

Figures?  Proof?  Sure.  ''First  choice  among  advertisers,  agencies,  time  buyers... 
"BROADCASTING  carries  more  radio  news,  features,  advertising  linage 

than  any  other. . ."  "Survey  after  survey  shows . . ." 

Facts  — of  course.  But  what  they  actually  mean  is  a  lot  more  important  to  you 
than  the  comparisons  themselves. 

They  mean  that  — to  influence  the  really  important  people  who  decide  what 
advertising  expenditures  shall  be  spent  where— you  need  one  and  only 
one  publication.  It  does  the  whole  job. 

Yes,  BROADCASTING  is  the  name^  Everybody  hangs  his  hat  there.  It's  a 
good  place  for  you  to  be  seen  by  the  people  you  want  for  your  clients. 
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BROADCASTING 

TELECASTING 

FOR  DATA  DEMONS... 

•  The  largest  and  oldest  publication  in  it? 
field,  with  15,300  weekly  paid  circulation. 

•  More  paid  circulation  among  radio 
advertisers  and  agencies  than  any  competing 

publication. 

•  The  highest  survey-proven  readership  of 
all  radio  trade  journals. 

•  Home  subscriptions  (in  addition  to  office 
copies)  by  key  advertiser  and  agency 
personnel  controlling  more  than  85%  of  all 
national  radio  expenditures. 

•  More  advertising  linage  annually  than  all 
other  radio  journals  combined. 

An  advertising  cost— to  reach  these  decision- 
making advertiser  and  agency  readers  — 

of  less  than  one  cent  per  impression! 

ROADCASTING    •  Telecasting February  13,  1950    •    Page  13 



Mobile's
 

DOMINA
NT  

STATION
 

WALA 

SHARE  OF  AUDIENCE  * 

^yl't  8  A.M. — 12  Noon  (Mon.  through  Fri.)  29.4 

1 4^   12  Noon — 6  P.M.     (Mon.  through  Fri.)  ̂ "j  Q 

\h
X 

6  P.M. — 1 0  P.M.  (Sun.  through  Sat.)  ̂  

12  Noon — 6  P.M.     (Sun.  Afternoon)  ^ 

8  A.M. — 6  P.M.        (Sat.  Daytime) 31.9 

*  HOOPER   STATION   AUDIENCE    INDEX   NOV.— DEC.  1949 

See  Your  Nearest  Headley-Reed  Office. 

WAIA 

NATIONAL 

BROADCASTING 

COMPANY 

AFFILIATE 

RAPE    BROADCASTING   CO.,  INC 

MOBILE  15, 

ALABAMA 

SOMETHING  more  than  courage 
threads  the  story  of  Hugh  Edward 
Sandefur's  record  program  on 
WSON-AM-FM  Henderson,  Ky. 
Accolades  for  an  m.c.  who  knows 
his  music  and  Icnows  how  to  intro- 

duce numbers  on  his  show  are  com- 
monplace. But  when  the  m.c.  is, 

and  has  been  for  some  time,  flat 

on  his  back  with  arthritis,  that's another  story. 

According  to  General  Manager 
Hecht  S.  Lackey,  Mr.  Sandefur  has 
suffered  with  his  affliction  for 
about  15  years.  It  has  left  him 
with  his  hands  free  but  his  body 
nearly  immobile.  From  his  bed 
Mr.  Lackey  introduces  his  platters 
over  a  mike  that  has  the  goose- 

neck anchored  to  a  specially 
built  overhead  frame.  A  telephone 
line  connects  him  with  the  station. 
Beside  the  bed  is  a  power  unit  and 
amplifier  which  steps  up  the  sound 
that  is  carried  by  phone  line  to 
WSON's  transmitter.  At  program 
time,  mike  cut-out  is  used  to  con- 

nect Mr.  Sandefur  with  Engineer 

Mr.  Sandefur  talks  from  his  bed 

Vernon  Nunn  who  spins  the  plat- 
ters. 

While  tireless  effort  is  put  into 
this  program  alone,  Mr.  Sandefur 
also  composes  music  and  Isnrics, 
plans  improvements  for  his  pro- 

gram, answers  fan-calls  and  pro- 
duces a  daily  radio  column  for  the 

Henderson  (Ky.)  Gleaner  and 
Journal. 

O'n  -flll  -ficcounti 

TOM  LOSEE's  parents  wanted 
him  to  be  a  doctor.  Tom  never 

got  his  M.D.  but  instead  fol- 
lowed his  own  inclinations  and 

ended  up  with  an  M.E.  after  his 
name — for  McCann-Erickson.  Ac- 

count executive  on  Westinghouse, 

the  Brooklyn-born  and  Duke-edu- 
cated Mr.  Losee  has  been  with  the 

agency  for  14  years. 
Tom  began  his  business  career 

with  the  Abraham  Strauss  depart- 
ment store  in  Brooklyn.  He  ad- 

vanced there  to  the 
position  of  assistant 
buyer  before  leaving 
for  a  merchandising 

job  with  the  Ameri- can Can  Co. 
In  1936  he  joined 

McCann  -  Erickson, 
and  a  scant  year 
later  he  was  pro- 

moted to  the  post  of 
account  executive  on 
the  Axton-Fisher  ac- 

count where  he 
helped  s  e  r  v  i  ce  a 

$400,000  spot  cam- 

paign. 
In  1939,  he  became 

account  executive 
for  Nujol,  Mystol, 
and  Flit  which  had 
a  million  -  dollar  ra- 

dio appropriation. 
When,  in  1944,  the  agency  ac- 

quired the  Westinghouse  business, 
the  tested  talents  of  Mr.  Losee  were 
appropriately  rewarded  and  he  was 
named  account  executive. 

That  he  has  merited  the  author- 
ity has  been  repeatedly  illustrated 

by  the  success  he  has  achieved  with 

TOM 

the  programs  under  his  guidance. 
These  include  the  Ted  Malone 
Show,  five  times  weekly  on  ABC; 
and  one  of  the  most  successful 
prestige  programs  on  television, 
Studio  One,  Monday  on  CBS-TV. 

Hundreds  of  case  history  letters 
from  distributors  describing  the 
potency  of  Studio  One  flow  across 
Tom's  desk.  In  fact  he  estimated, 
as  a  result  of  this  response,  that 
Westinghouse  can  demonstrate  its 
products  more  effectively  in  more 

homes  in  one  week 
through  its  TV  show 
than  it  could  in  one 
month  in  the  old 
manner  of  store 
demonstrations. 

When  McCann- Erickson  bought  the 

program  for  West- inghouse last  May  it 
was  carried  on  12 
stations.  Today  less 
than  a  year  later, 

approximately  41 
stations  are  carry- 

ing it. 

One  of  radio's 
most  popular  execu- tives, Tom  Losee  was born  on  July  14, 

1912,  a  twin  brother 
of  W  i  1  m  o  t  Losee, 

sales  manager  of  WINS  New  York. 
He  is  married  to  the  former  Powers 
model,  Jeanne  Grandeman.  They 
have  two  children,  Tom,  9,  and 
Alan,  5.  The  family  lives  in  West 
Hempstead,  L.  I. 

Tom's  hobbies  are  tennis,  golf 
and  swimming. 
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Mr.  BRO 

H  E  R  E'S  M  0  N 
CKETBOOK 

^jMer  Operating  Economy 

Lower  Initial  Cost 

Longer  Lite 

You  save  from  every  angle  when  you  buy  and  use  transmitters 
employing  Eimac  tubes.  Saving  starts  with  the  initial  tube  cost 

.  .  .  you  save  again  every  hour  you're  on  the  air  because  of  higher 
tube  operating  efficiency  .  .  .  and  you  save  still  further  by  staying 
on  the  air  more  hours  without  service  shutdown. 

Take  as  an  example  of  Eimac  tube  economy  the  rugged 
3X2500F3  triode  pictured  above.  Initial  cost  is  $180.00  each, 
yet  as  power  amplifiers  they  will  provide  5  kw  output  per  tube  .  .  . 

that's  lots  of  watts  per  dollar  cost.  The  dependability  of  this  tube 
and  its  high  frequency  version  (type  3X2500A3)  has  been 
proven  over  many  years  by  thousands  of  hours  of  life  in  AM,  FM, 
and  TV  service. 

These  tubes  are  the  nuclei  around  which  modern  transmitter 
circuits  have  been  developed  and  built. 

Let  us  send  your  engineering  staff  complete  data  on  the 
3X2500F3  and  other  Eimac  tubes  for  broadcast  service.  A  letter 

to  us  will  bring  the  materia!  by  return  mail. 

249 

Fo»ow  the  Leaders  to 

EITEL-McCULLOUGH,INC. 

San    Bruno,  Colifornio 

it  Export  Agents:  Fraiar  &  Hansen,  301  Clay  St.,  San  Francisco,  California 

fee 
The  Power  for  R-F 

BROADCASTING    •  Telecasting February  13,  1950     •     Page  15 



FOR  THE  '50  DECADI 

FIVE  THOUSAND  WATT  T 

5KW.  TUBES  ARE 

NOT  COSTLY— 
In  the  Gates  BC-5B  transmitter 

plus  proof  in  years  of  grueling  F.  M. 

high  frequency  service  where  rug- 
gedness  is  mandatory.  The  Eitel- 
McCullough  3X2500F3  tubes  are 

both  modulators  and  power  am- 

plifiers in  the  new  Gates  BC-5B. 

FIVE  KW.  BC-5B, 

TRANSMITTER  SI] 

Has  five  R.  F.  stages  w 

amplifier;  four  audio  s 
Class  B  modulators.  InvQ 

will  meet  full  F.  C.  C  ■■ 
Three  power  supplies, 

former  and  reactor.  I 

±1.5  Db.  Noise  60  Dl 

unweighted;  Distortion  3^ 
even  better  in  between, 

illustrated)  165"  by  49' 
Power  and  modulation  < 
consumption  at  100% 

GATES  RADl 

WASHINGTON,  D.  C.  INTERNATIONAL 

GATES  RADIO  COMPANY  ROCKE  INTERNATIONAL  CORP. 

WARNER  BLDG.  1 3  E.  40th  ST.,  NEW  YORK  CITY  M  A  N  U  F  A  C  T  U  R  I  N  G  E  N 

TEL  METROPOLITAN  0522                  TEL.  MURRAY  HILL  9-0200  QUINCY  IL 



^AUS  ANNOUNCES  A  NEW  MODERN 

\NSMITTER  REDUCING  OPERATING  EXPENSE 

fICATIONS: 

Mgle  3X2500F3  power 

wwlth  pair  3X2500F3 

rsedback  employed  but 

ements  when  omitted, 

l  ed  modulation  trans- 

jise  30-10,000  cycles 

lj|ow  100%  modulation 

i50  and  7500  cycles, 

,  space  with  phasor  (as 

'  phasor  125"  by  49". 
vients  excluded.  Power 

I'ption  only  18.5  KW. 

ANNUALLY 

lii^i  tltaHi  Hjot  CuU  

There  is  no  investment  in  power  tube  cooling  radiators  and  about  one-half  ordinary 

investment  in  spare  tubes.  With  one  major  blower  —  less  motors  to  maintain  and  con- 

sume current.  Lower  plate  voltage  (5000  volts  compared  to  the  usual  8000)  means  re- 
duction of  insulation  problems  and  greater  immunity  to  breakdowns  and  costly  part 

replacements.  Power  factor  at  5KW.  is  90%. 

And  performance  —  thoriated  tungsten  power  tube  filaments  provide  consistent  60 
Db.  or  better  noise  reduction  while  tube  and  component  adjuncts  contribute  naturally  to 

lower  distortion,  especially  at  higher  frequencies. 

A  NEW  HIGH  IN  —  PERFORMANCE  —  QUALITY  —  ECONOMY  —  GATES  BC-5B 

Scuf.  Me^!  — Musi  pA^ti  5  k4jji.  Of^e^uitUixj. 

i  COMPANY 
HOUSTON 

GATES  RADIO  COMPANY 
2700  POLK  AVE. 

TEL.  ATWOOD  9056 

CANADA 

CANADIAN  MARCONI  COMPANY 
MARCONI  BLDG.,  MONTREAL,  QUE. 

TEL.  ATLANTIC  9441 
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NAB  General  Manager  To  Be  Appointed 

By  SOL  TAISHOFF 

I  IN  A  NONE  too  tranquil  at- mosphere, the  NAB  Board  of 

Directors'  meeting  at  Chand- 
ler, Ariz.,  last  week  handed  to 

President  Justin  Miller  ple- 
nary powers  to  run  the  asso- 

;  ciation  and  to  hire  and  fire 
i  virtually  as  he  sees  fit. 

There  was  one  exception. 
I  The  board  authorized  appoint- 

ment of  a  general  manager  to 
whom  all  staff  directors  would  re- 

port. The  No.  2  executive  would 
serve  exclusively   at  Washington 

,  headquarters  and  direct  the  busi- 
ness affairs  of  the  organization. 

The  board  itself  is  to  name  a 
committee  from  its  membership  to 
advise  in  selection  of  the  general 
manager  whose  appointment  must 
have  board  confirmation. 

Also  to  be  appointed  is  a  field 
jrepresentative  whose  duties  gen- 

erally -will  relate  to  new  member- 
,iship  and  membership  service. 

No  Names  Mentioned 
i  There  were  no  names  mentioned 

"for  the  post  of  general  manager. Whether  President  Miller  would  go 
outside  the  present  NAB  staff  was 
not  indicated.  The  post,  it  was  con- 

jectured, would  pay  from  $17,500  to 
$25,000  per  annum.  A.  D.  (Jess) 
Willard  Jr.,  who  retired  as  execu- 

tive vice  president  last  July  and 
who  now  is  president  of  WGAC 
Augusta,  Ga.,  was  paid  $25,000. 
;  Creation  of  the  new  post  came 
tafter  a  proposal  for  appointment 
(of  an  executive  committee  of  the 
iboard  was  tabled.  The  Structure 
and  Finance  Committees  met  in 
special  session  Thursday  night  to 
evolve  the  final  plan,  ratified  by  the 
full  board  the  following  morning. 

The  plan  contemplates  assign- 
'Went  of  all  operating  functions  to 
the  general  manager,  with  Presi- 

dent Miller  to  direct  policy  and  to 
serve  as  radio's  spokesman.  But 
the  general  manager  would  report 

jfto  the  president,  not  the  board. 
I''  Action  climaxed  a  three-day 
session  at  which  there  was  an 
evident  undercurrent  as  to  the 
manner  in  which  NAB  affairs  have 
been  administered  in  recent  months. 

In  giving  Judge  Miller  a  "blank 
check"  the  board  approved  the  rec- 

ommendations not  only  of  the 
Judge  himself,  but  of  the  Struc- 

ture Committee  headed  by  Clair  R. 
McCollough,  president  of  the  Stein- 

man  Stations  of  Pennsylvania  and 
Delaware. 

It  was  indicated  that  G.  Emer- 
son Markham  would  continue  to 

head  the  recently  created  Televi- 
sion Division.  Ralph  W.  Hardy,  who 

has  served  as  head  of  the  newly 
created  Radio  Division,  was  ex- 

pected to  be  named  to  another 
executive  assignment,  probably  that 
of  Director  of  Government  Affairs. 
Under  the  reorganization  plan,  the 
Radio  Division  as  such  would  be- 

come non-existent. 
Implicit  in  the  board's  action  was 

placement  of  full  responsibility 
for  NAB  policy  in  the  hands  of 
Judge  Miller. 

A  number  of  board  members  felt 
Judge  Miller  had  spread  himself 
too  thinly  bj'  attending  all  district 
meetings  and  by  otherwise  hitting 
the  trail  when  Washington  affairs 
of  paramount  importance  should 
have  commanded  his  major  atten- 

tion. The  board  itself,  however, 
was  disposed  to  assume  most  of 
the  responsibility  for  this  condi- 
tion. 

Judge  Miller,  who,  in  September 
rounds  out  five  years  as  paid  pres- 

ident ($50,000  per  year,  plus  ex- 
penses), has  a  contract  which  runs 

until  Feb.  28,  1954.  It  is  terminable, 
however,  by  mutual  agreement  on 
one  year's  notice.    If  this  should 

NAB  BOARD  HIGHLIGHTS 

#  Judge  Miller  given  sweeping  policy  powers  in  new  reorgan- 
ization. 

#  General  manager  authorized,  staff  directors  reporting  to 
him. 

#  Field  director  to  be  appointed. 
#  Radio  Division  abolished. 

#  Small  station  dues  increased;  minimum  dues  doubled. 
#  Present  1214%  discount  in  dues  revoked. 

#  Budget  raised  about  $100,000  to  nearly  $800,000. 
#  All-Radio  film  revision  demanded. 

#  BAB  given  $200,000  budget  and  vote  of  confidence. 

occur  prior  to  1954,  it  will  be  on 
the  basis  of  a  $12,500  annual  re- 

tainer under  which  Judge  Miller 
would  serve  as  counsellor  to  the  as- 

sociation until  1954. 
Vote  for  BAB 

Broadcast  Advertising  Bureau, 

created  last  April  as  radio's  busi- 
ness-getting organization,  was 

given  a  confidence  vote  with  the 
approval  of  budget  of  $200,000  for 
the  next  fiscal  year  (beginning  in 
April).  With  the  revenue  to  be 
derived  from  the  sale  of  informa- 

tion brochures,  estimated  at  about 

$50,000,  BAB's  gross  budget 
should  be  in  the  neighborhood  of 
a  quarter  million  dollars. 

Maurice  B.  Mitchell,  BAB  direc- 
tor, and  William  B.  Ryan,  general 

manager  of  KFI  Los  Angeles, 
chairman  of  the  Broadcast  Adver- 

tising Committee,  made  the  pres- 
entation and  walked  off  with  prac- 
tically everything  they  sought. 

BAB  headquarters  will  remain  in 
New  York  but  a  branch  ofRce 
shortly  will  be  established  in Chicago. 

In  the  face  of  declining  income 
and  expanded  operation,  the  board 
grappled  at  length  with  its  budget- 

ary problems.   The  Finance  Com- (Co'iifinued  on  page  76) 

mi  mi  moil 

By  ED  JAMES 
(See  Editorial  page  iO) 

STATIONS  throughout  the  coun- 
ti-y  were  in  revolt  last  week  against 
further  donations  of  free  time  to 
organizations  conducting  paid  ad- 

vertising campaigns  in  other  media. 
The  sharp  station  reaction  was 

provoked  by  word  that  radio  had 
been  excluded  from  advertising 
appropriations  for  Army  and  Air 
Force  recruiting  in  the  first  half 
of  1950  [Broadcasting,  Feb.  6]. 
Although  Grant  Advertising,  Chi- 

cago agency  now  handling  the 
Army  account,  advised  BROADCAST- 

ING that  radio  would  get  a  large 
share  of  the  budget  beginning  in 
July,  the  fact  that  no  radio  time 
was  included  in  the  Army's  na- 

tional advertising  plans  until  then 
was  enough  to  encourage  some  sta- 

tions to  suspend  Army  programs 
and  announcements  they  had  been 
carrying  gratis. 

It  was  believed  likely  that  the 
Army  incident  would  serve  as  an 
agent  for  the  crystallization  of 
widespread  action  by  stations  on 
the  entire  subject  of  the  abuse  of 
radio's  historic  willingness  to  do- 

nate its  time  to  public  service, 
causes. 

That  this  subject  was  one  of  na- 
tional interest  among  broadcasters 

became  evident  a  fortnight  ago 
when  the  NAB  Unaffiliated  Sta- 

tions Committee  adopted  a  resolu- 
tion calling  upon  the  NAB  board 

to  review  the  entire  problem  of 
free  time  [BROADCASTING,  Feb.  6]. 

Protests  to  Grant 

The  revolt  of  stations  against  the 
discriminatory  practice  followed  by 
organizations  that  solicit  time  from 
radio  while  bujang  space  in  other 
media  was  manifest  in  several 
ways. 

Many  stations  protested  to  Grant 
Advertising  and,  on  a  perhaps  more 

BROADCASTING    •  Telecasting 

Discrimination  Hit 

immediately  responsive  front,  to 
their  Congressmen.  The  exact  vol- 

ume of  such  correspondence  was 
not  disclosed,  but  it  w^as  known  to 
be  considerable. 

Some  stations  reported  they  had 
cancelled  all  further  Army  shows 
and  announcements  pending  the 
restoration  of  radio  to  the  national 
advertising  appropriation. 
Broadcast  Advertising  Bureau 

and  national  station  representa- 
tives were  keeping  stations  advised 

on  the  Army  issue,  and  BAB  has 
planned  talks  with  the  Army. 

The  protests  to  Grant  Advertis- 
ing were  of  no  more  than  academic 

significance  insofar  as  the  Army- 
Air  Force  budget  for  the  first  half 
of  1950  was  concerned.  The  ex- 

clusion of  radio  from  those  funds, 
it  was  learned,  was  made  when  the 
Army  account  was  being  handled 

by  Grant's  predecessor,  Gardner (Continued  on  page  75) 
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LEVER  MULLS 

Bob  Hope  Tape  Request 

LEVER  Bros,  executives,  Bob  Hope 
and  his  manager,  Jimmy  Saphier, 
met  in  New  Yoi'k  last  week  to  set- 

tle three- problems :  (1)  taping  of 
the  Hope  show,  (2)  renewal  of  the 
Hope  contract  and  (3)  clearance 
from  Lever  Bros,  to  tape  a  daytime 
disc  jockey  show  for  another  ad- 

vertiser, Borden  Co. 
Charles  L.  Luckman,  former 

president  of  Lever  Bros.,  had 
turned  down  Mr.  Hope's  requests 
to  tape  the  program,  but  the  come- 

dian is  understood  to  feel  that  the 
new  management  might  be  per- 

suaded to  allow  him  to  do  so. 
The  renewal  date  for  the  con- 

tract between  the  company  and 
Mr.  Hope  is  understood  to  be  late 
this  month. 

Borden  Co.  through  its  agency, 
Kenyon  &  Eckhardt,  New  York, 
has  offered  Mr.  Hope  a  five  times 
weekly  recorded  disc  jockey  show, 
for  a  daytime  broadcast.  Mr.  Hope 
is  said  to  be  ready  to  sign  the 
Borden  contract  if  clearance  from 
Lever  Bros,  is  forthcoming. 

At  week's  end  the  Lever  Bros, 
executives  had  not  yet  announced 
their  decision. 

Meanwhile,  however,  the  com- 
p  a  n  y  had  notified  one  of  its 
agencies,  J.  Walter  Thompson,  to 
drop  sponsorship  of  its  television 
show.  The  Clock,  on  NBC-TV,  ef- 

fective March  29.  This  marks  the 
first  cancellation  of  advertising  for 
the  company  since  the  recent  resig- 

nation of  its  president,  Mr.  Luck- 
man. 

The  Hka  Chase  TV  show  an- 
nounced earlier  as  in  the  negotia- 

tion stage  will  start  however  in 
mid-March  on  CBS-TV  for  a  Lever 
Bros,  product,  Harriet  Hubbard 
Ayer. 

FREQUENCY  STUDY 
Truman  Not  to  Name  Board 

PRESIDENT  TRUMAN  does  not 
plan  to  appoint  a  board  to  study 
use  of  radio  frequencies,  particu- 

larly among  governmental  agencies, 
he  said  at  his  Thursday  news  con- 
ference. 

Asked  if  such  a  plan  was  in  the 
works,  he  said  he  hadn't  thought 
about  the  subject.  The  government 
already  has  a  board  (Interdepart- 
ment  Radio  Advisory  Committee) 
to  deal  with  this  problem,  he  added, 

explaining  that  he  didn't  see  any need  for  a  new  committee. 

Miller  Is  Chairman 

NAB  PRESIDENT  Justin  Mille^ 
has  assumed  chairmanship  of  the 
Radio  Committee  of  the  Citizens 
Committee  for  the  Hoover  Report, 
according  to  Dr.  Robert  L.  John- 

son, national  chairman  and  presi- 
dent of  Temple  U.  Judge  Miller 

said  he  was  heartily  in  sympathy 
with  the  aims  of  the  committee, 
adding  it  "is  giving  the  people  of 
America  a  priceless  chance  to  un- 

derstand the  complex  problems  of 
their  government." 

Mr.  Warren Mr.  Stevens Mr.  Gannon Mr.  Norman 

WNBC-WNBT  (TV)  Sales, 

Program  Staffs  Are  Split 

SALES  and  program  staffs  of  NBC's  New  York  stations,  WNBC  and 
WNBT  (TV),  were  split  last  week  into  radio  and  television  entities 
[Closed  Circuit,  Feb.  6]. 

The  separated  sales  staffs  were  placed  under  a  single  director  of  sales. 

Appointed  to  that  post  was  Donald  *  
A.  Norman,  former  assistant  man- 

ager of  the  integrated  stations. 
Coincident  with  the  announcement 

of  Mr.  Norman's  new  job,  the  res- 
ignation of  John  C.  Warren,  sales 

manager  of  both  WNBC  and 
WNBT  (TV),  was  announced.  Mr. 
Warren  will  devote  full  time  to  his 
own  business.  The  J.  C.  Warren 
Corp.,  New  York,  engaged  in  de- 

velopment and  manufacture  of 
magnetic  recording  devices. 

Reporting  to  Mr.  Norman,  in  ad- 
dition to  the  separate  radio  and 

television  sales  staffs,  will  be 
Murry  Harris,  director  of  advertis- 

ing and  promotion — an  integrated 
service. 

Stevens  Appointment 
The  appointment  of  George  C. 

Stevens,  former  traffic  and  sales 
service  director,  as  controller  for 
both  radio  and  television,  was  also 
announced.  Mr.  Stevens  will  take 

charge  of  the  stations'  finances, 
office  service  and  personnel  func- 

tions under  a  new  cost  accounting 
system  being  adopted  by  all  NBC 
owned-and-operated  stations. 

Press,  public  affairs  and  news 
departments  of  both  stations  re- 

main integrated  under  the  direc- 
tion of  Schuyler  Chapin.  Hay 

Heitin,  news  and  special  events 
supervisor,  and  Wini  Schaefer, 
press  representative,  will  report  to 
Mr.  Chapin. 
Harvey  J.  Gannon  continues  as 

program  manager  of  WNBC  with 

the  newly  separated  radio  program 
department  under  his  direction. 
Reporting  to  Mr.  Gannon  will  be 
Earl  Harder,  radio  operations  su- 

pervisor; Clay  Daniel,  radio  pro- 
duction supervisor;  Thomas  J. 

Page,  director  of  agriculture,  and 
Joseph  Rothenberger,  AM  continu- 

ity assistant. 
A  new  television  program  de- 

partment has  been  created  under 
John  H.  Reber  Jr.,  continuing  as 
WNBT  program  manager.  Cath- 

erine Clarke,  television  operations 
supervisor,  and  Raymond  Johnson, 
television  continuity  assistant,  re- 

port to  Mr.  Reber. 
The  appointments  were  an- 

nounced by  Thomas  B.  McFadden, 
manager  of  both  stations. 

Ryan  To  SCBA  Board 

WILLIAM  B.  RYAN,  general  man- 
ager of  KFI-AM-TV  Los  Angeles, 

has  been  elected  to  the  board  of 
directors  of  the  Southern  California 
Broadcasters  Assn.  He  fills  the  un- 

expired term  of  Harry  Witt  who 
resigned,  leaving  the  radio  industry 
to  become  vice  president  of  Harry 
Kem  Co.,  Beverly  Hills  real  estate, 

property  management  and  insur- 
ance firm.  [Broadcasting,  Jan.  30]. 

Term  runs  until  June  1.  A  former 
NAB  district  director,  Mr.  Ryan 
currently  is  chairman  of  NAB 
Broadcast  Advertising  Committee. 

First  15  Pacific  Hooperatings — January  1950 

Program 
No.  of 

Sta- 

tions 
Jack  Benny  (CBS)  6 
Charlie  McCarthy  (CBS)  6 
Bing  Crosby  (CBS)  6 
Fibber  McGee  &  Molly  6 

(NBC) 
Walter  WInchell  (2  mos.)  6 (ABC) 
Bob  Hope  (NBC)  6 
People  Are  Funny  (NBC)  6 
Radio  Theatre  (CBS)  6 
Red  Skelton  (CBS)  6 
Burns  &  Allen  (CBS)  6 
Big  Town  (NBC)  6 
My  Friend  Irma  (CBS)  6 
Our  Miss  Brooks  (CBS)  6 
Groucho  Marx  (CBS)  6 
Mr.  Dist.  AHorney  (NBC)  6 

Sponsor  &  Agency  Hooper 
American  Tobacco  (BBDO)  42.7 
Coca-Cola  (D'Arcy)  36.3 Liggett  &  Myers  (C&W)  26.4 
S.  C.  Johnson  &  Son  (NL&B)  24.7 
William  R.  Warner  (K&E)  24.5 
Lever  Bros.  (BBDO,  All  products: 

JWT,  Lux;  Ayer,  Surf)  20.9 B.  &  W.  Tobacco  (Seeds)  20.9 
Lever  Bros.  (JWT)  20.6 
P  &  G  (B&B  and  Seeds)  20.2 
Block  Drug  (C&P)         '  19.1 Lever  Bros.  (SSC&B)  18.8 
Pepsodent  Div.-Lever  (FC&B)  18.5 
Colgate-Palm.-Peet    (Bates)  18.4 
DeSoto-Plymouth  (BBDO)  17.9 
Bristol-Myers  (Y&R)  17.8 

YEAR  AGO 
Hooper  -|-or —  Pos. 
39.0      +3.7  1 20.3 29.0 

+6.1 

—4.3 

30.2  —5.7 

25.7 25.7 
22.5 
13.5 
14.2 12.0 
15.5 9.4 

16.9 
14.3 

—4.8 
—4.8 
—1.9 

+  6.7 
+4.9 +  6.8 

+3.0 +9.0 +  1.0 

+3.5 

PACKARD  SPOTS 

Starts  Five  Week  'Blitz 
PACKARD  Motor  Car  Co.  an- 

nounced today  (Monday)  a  five- 
week  "blitz"  radio  spot  campaign 
on  about  250  stations  covering  some 
300  dealer  cities.  The  company 
said  the  total  expenditure  prob- 

ably will  exceed  the  estimated, 
$250,000  cost  as  dealers  themselves 
support  the  drive  locally. 
Announcements  include  two  15- 

second  spots  to  focus  attention  on. 
Packard's  "low  price  story"  and 
three  others  have  been  distributed 
for  possible  dealer  sponsorship  on 
local  stations,  Hugh  W.  Hitchcock, 
Packard  director  of  advertising, 

explained. 
Transcriptions  are  tailored  to  re- 

gional tastes,  with  some  announce- 
ments designed  for  listeners  in 

northern  localities  and  others  pro- 
duced primarily  for  southern  and 

Pacific  Coast  audiences,  Mr.  Hitch- 
cock said. 

Top-flight  talent  is  heard  on  the 
commercials  which  have  been  placed 
nationally  through  the  Detroit 
office  of  Young  &  Rubicam  Inc. 

NEUBERT  TO  NBC 

Heads  Merchandising  Unit^ 
H.  NORMAN  NEUBERT,  public 
relations  manager  of  R.  H.  Macy  & 
Co.,  New  York,  since  1943,  has 
joined  NBC  to  organize  and  super- 

vise a  merchandising  department 
for  the  network's  six  radio  and  five 
television  owned  and  operated  sta- tions. 

Mr.  Neubert  will  assume  his  new 
duties  March  1,  according  to  James 
M.  Gaines,  director  of  NBC  O&O 
stations,  who  made  the  announce- 

ment last  week.  He  will  set  up  a 
merchandising  program  for  the  11 
stations. 

Prior  to  1943,  Mr.  Neubert  was 
divisional  advertising  manager  of 
Macy's  men's  store  for  a  year  and 
before  that  an  account  executive 
with  Morton  Freund  Advertising 
Agency.  Mr.  Neubert  is  chairman 
of  the  public  relations  committee, 
National  Retail  Dry  Goods  Assn., 
and  is  a  member  of  the  New  York 
Sales  Executive  Club. 

Affiliate  Suit 

ATTORNEYS  for  Salt  River  Val- 
ley Broadcasting  Co.  won  a  continu- 

ance against  CBS  through  March  7 

Thursday  in  Chicago's  Federal  Dis- trict Court  [Broadcasting,  Feb. 
6].  Firm  of  Damon,  Hayes,  White 
&  Hoban  asked  the  court  for 
another  time  extension  to  answer  a 
brief  filed  there  by  CBS  attorneys 
Feb.  6.  Salt  River  Valley,  licensee 
of  KOY  Phoenix  and  affiliated  in 
ownership  with  KTUC  Tucson,  last 
November  brought  the  complaint 
against  CBS,  charging  switch  of  its 
aflSliation  to  KOPO  Tucson  and 
KOOL  Phoenix  was  without  proper 
notice. 
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CUBAN  SHUFFLE 
Appointments  Revive  NARBA  Optimism 

APPOINTMENT  of  a  new  top- 
level  slate  of  communications  offi- 

cials in  Cuba  delayed  U.  S.-Cuban 
negotiations  on  NARBA  assign- 

ments again  last  week,  but  revived 
U.  S.  optimism  for  a  successful 
outcome. 

President  Carlos  Prio  Socarras 
announced  the  appointments  in  a 
Feb.  3  broadcast,  one  week  after 
the  surprise  resignation  of  Com- 

*-|munications  Minister  Arturo  Illas 
■t-iand  the  selection  of  Carlos  Maris- 
t-jtany  as  acting  minister  [Broad- 
Uj  CASTING,  Feb.  6]. 

The  appointments : 
Sergio  Clark,  a  former  minister 

iof  communications,  was  returned 
to  that  post. 
!    Dr.  Jose  R.  Gutierrez,  head  of 

j..|the     Cuban    delegation     to  the 
iijllj NARBA  conference   at  Montreal 
J.jlast  fall,   was   appointed  deputy 
'  'minister. 

Guillermo  Morales,  formerly  in- 
tspector  general  of  radio,  was 
3  named  director  of  communications. 
'[    Ledo  Antonio  Marti,  an  engi- 
beer,  was  made  inspector  general 
„f  radio. 

Favorable  Reaction 

jjU  News  of  the  appointments 

'[brought  a  generally  favorable  re- 
lit action  in  U.  S.  broadcasting  quar- 

j  yters.  It  was  greeted  as  an  antidote 
a; ;  for  dampened  spirits  occasioned  by 
r.i.the  resignation  of  Mr.  Illas  and 
It  *  the  temporary  appointment  of  Mr. 
cMaristany,  chairman  of  the  1946 

•j.L;Cuban  delegation  which  won  sub- 
stantial NARBA  concessions. 

J^^  Mr.  Maristany,  it  was  reported, 
'iiplans  to  run  for  election  to  the 

'q  I  Cuban  Congress  from  the  Province 
'  I'iof  Matanzas. 
'  ij;  Mr.  Clark,  the  new  minister,  is 
jj  jjdescribed  as  an  able  executive  who <jis  generally  respected  by  U.  S. 
broadcasters.  He  was  minister  in 

■^^,:1946,  before  the  NARBA  confer- 
"'  jence  of  that  year  was  held. 

PROGRAM  scheduling  and  other 
oroblems  of  "Mutual"  interest  com- 
imanded  the  attention  of  these  sta- 
ition  and  network  executives  in  Hol- 
cfywood  recently  after  the  Arizona 
^Network  aligned  itself  with  Don  Lee- 
tMutual.  L.  to  r:  Albert  D.  Johnson, 
Igeneral  manager,  KOY  Phoenix;  Pat 

'.ampbell,  vice  president  in  charge  of 
istation  relations,  Don  Lee,  and  John 
i]..  Hogg,  KOY  president.  Arizona 
^i^etwork  comprises  KTUC  Tucson, 

KSUN  Bisbee  and  KOY. 

With  the  shakeup  among  radio 
officials,  the  negotiations  between 
U.  S.  and  Cuban  delegations  with 
respect  to  JSTARBA  assignments 
was  further  delayed.  Slated  to 
open  Feb.  1,  the  discussions  had 
been  delayed  during  the  first  week 
by  the  resignation  of  Mr.  Illas. 

Authorities  were  hopeful  late 
last  week  that  the  conferences 
could  get  into  full  swing  and  begin 
to  show  progress  in  the  near  fu- 

ture. Purpose  of  the  sessions  is  to 
reach  agreement  on  Cuban  and 
U.  S.  channel  rights.  Differences 
on  this  score  forced  the  current  re- 

cess in  the  full  NARBA  confer- 
ence last  December  when  the  U.  S. 

rejected  Cuban  demands  as  being 
too  far-reaching. 

The  full  conference  is  to  resume 
in  the  U.  S.  at  some  time  between 
April  1  and  Sept.  1.  Mexico,  which 
has  not  participated  up  to  now, 
has  indicated  a  willingness  to  join 
the  sessions  if  she  is  given  time  to 
prepare,  which  would  indicate  a 
resumption  nearer  Sept.  1  [Closed 
Circuit,  Feb.  6]. 

Meanwhile,  FCC  Comr.  Rosel  H. 
Hyde,  chairman  of  the  U.  S.  dele- 

gation to  Havana,  and  his  col- 
leagues were  treated  to  a  detailed 

exposition  of  Cuba's  NARBA  posi- 
tion as  seen  by  Dr.  Nicholas  Men- 

doza,  former  director  of  radio. 
In  a  full-page  article  titled 

"NARBA,  or  The  Case  of  the  Dog 

in  the  Manger,"  which  appeared  in 
the  Havana  Post  of  Feb.  3,  Dr. 
Mendoza  said:  "Since  technical 
progress  has  not  eliminated  inter- 

ference, Cuba  proposes  to  retain 
the  Sovereign  Rights  to  use  all 
channels,  and  insists  on  the  con- 

clusion of  a  Regional  Agreement 
that  will  reduce  interference  to  a 

minimum." Failure  Cited 

Calling  attention  to  U.  S.  fail- 
ure to  decide  the  long-pending 

clear-channel  case,  he  asserted: 
".  .  .  while  indecision  reigns,  the 
dog  in  the  manger  neither  assimi- 

lates its  clear  channels,  or  allows 

Cuba  to  munch  at  them." 
Dr.  Mendoza  charged  that  the 

old  NARBA's  650  mile  rule  "was 
nothing  more  than  a  clever  subter- 

fuge" to  keep  Cuba  from  using 
U.  S.  channels. 

He  summed  up  Cuba's  attitude 
toward  U.  S.  clear  channels  as  fol- 

lows : 
.  .  .  Cuba  will  respect  adequate  pro- 

tection to  the  U.  S.  station's  effective 
service  area  of  today,  in  conformity 
with  principles  of  good  engineering, 
and  as  regulated  by  the  Atlantic  City 
Radio  Regulations,  but  will  simul- 

taneously use  their  identical  channels 
in  Cuba,  even  if  that  implies  placing 
a  useful  signal  in  Florida,  because  the 
stipulation  not  to  use  those  channels 
was  a  self-imposed  limitation  valid 
only  during  the  term  of  the  contract, 
and  NARBA's  extension  has  expired. 

Will  Cuba  agree  to  accept  similar 
limitations  as  to  some  of  the  old  clear 
channels?  Without  a  doubt,  the  an- 

swer is  YES!  Provided:  That  it  finds 
it  reasonable;  that  in  so  doing,  it  ob- 

tains guarantees  that  it  can  satisfy 
its  broadcasting  needs;  that  it  ar- 

rives at  that  conclusion  freely;  and 
this  can  be  achieved  only  across  a 
conference  table  where  the  ebb  and 
flow  of  give  and  take  may  seek  its 
level  in  balanced  compromise. 

Dr.  Mendoza,  who  was  one  of 
the  leaders  in  the  original  NARBA 
movement,  said  that  since  NARBA 

expired  last  March  29  "Cuba  has 
not  grabbed  or  assaulted  the  prop- 

erty of  any  other  nation,  nor  of 
any  of  its  citizens."  Cuba  has,  he 
said,  "made  use,  and  is  determined 
to  continue  making  use  of  those 

facilities  it  needs." 
Warning  Sounded 

He  sounded  an  implied  warning 
that  Cuban  demands  now  may  be 
even  farther  reaching  than  those 
of  the  past.  He  noted  that  the  re- 

quests Cuba  made  in  1945,  in 
1946,  and  in  1947  all  fell  short  of 
those  made  at  Montreal  last  fall. 
He  said  AM  channel  demands 

have  virtually  reached  their  peak 

in  the  U.  S.,  but  that  "Cuba  will need  at  least  10  years  to  reach  a 
similar  peak.  From  now  on,  while 
pressure  for  new  facilities  in  the 
standard  band  will  tend  to  decrease 
in  the  USA,  the  same  pressure  will 

continue  increasing  in  Cuba." 

STATION  CONT
RACTS  scotus 

 Hits  fcc 

THE  SUPREME  COURT  made 
clear  last  week  that  FCC  has  no 
authority  to  meddle  with  the  rights 
granted  in  contracts  between 
radio  stations  and  others. 

The  Commission's  disapproval  of 
a  contract,  the  court  held,  does  not 
in  itself  invalidate  the  contract. 

The  ruling  came  in  a  7-0  deci- 
sion upholding  an  award  to  South- 
ern Broadcasting  Stations  Inc.  in 

its  suit  against  the  Georgia  School 
of  Technology  (WGST  Atlanta) 
for  recovery  under  a  contract  which 
FCC  banned  [BROADCASTING,  June 
13,  Dec.  12,  1949]. 

In  an  opinion  which  also  ques- 
tioned FCC's  handling  of  the  case, 

Justice  Stanley  F.  Reed  wrote  for 
the  court: 

.  .  .  Under  the  present  statute,  the 
Commission  could  make  a  choice  only 
within  the  scope  of  its  licensing  pow- 

er, i.e.,  to  grant  or  deny  the  license  on 
the  basis  of  the  situation  of  the  ap- 
plicant. It  could  insist  that  the  applicant 
change  its  situation  before  it  granted 
a  license,  but  it  could  not  act  as  a 
bankruptcy  court  to  change  that  situa- 

tion for  the  applicant.  The  public  in- 
terest, after  all,  is  in  the  effective 

use  of  the  available  channels,  and 
only  to  that  extent  in  what  particular 
applicant  receives  a  license. 

The  Commission  has  said  frequently 
that  controversies  as  to  rights  be- 

tween licensees  and  others  are  outside 
the  ambit  of  its  powers.  We  do  not 
read  the  Communications  Act  to  give 
authority  to  the  Commission  to  deter- 

mine the  validity  of  contracts  between 
licensees  and  others. 

"The  Commission  may  impose  on 
an  applicant  conditions  which  it 
must  meet  before  it  will  be  granted 

a  license,"  the  opinion  said  at  an- 
other point,  "but  the  imposition 

of  the  conditions  cannot  directly 

affect  the  applicant's  responsibili- 
ties to  a  third  party  dealing  with 

the  applicant." 
'Hard  Choice' 

The  Court  recognized  the  "hard 
choice"  which  required  FCC  to 
condone  violations  of  its  rules  by 
approving  the  license  application, 
or  else  "deprive  the  public  of  the 
advantage  of  a  station  under  the 

management  of  the  [school's] 
Board  of  Regents." 
FCC  legal  authorities  denied  the 

ruling  would  affect  FCC's  famed Port  Huron  decision  or  other  policy 
regulations,  including  relatively 
new  rules  banning  station  sales  in 
which  time  is  reserved  as  part  of 
the  sales  price. 

The  Port  Huron  decision  pro- 
hibits censorship  of  political  broad- 
casts but  takes  the  position  that 

iogi'SRO  ADCASTING    •  Telecasting 

state  libel  laws  will  not  apply  since 
political  censhorship  is  forbidden 
by  the  Communications  Act  in 
specific  terms. 

Private  attorneys  contended  the 
Supreme  Court  decision  should  at 
least  have  the  effect  of  inducing 
FCC  to  proceed  more  cautiously 
in  cases  involving  station  con- tracts. 

They  also  felt  the  decision  in- 
tensifies the  broadcaster's  dilemma. 

If  the  Commission  approves  a 
broadcaster's  contract  and  then 
changes  its  mind,  they  said,  the 
broadcaster  would  face  (1)  denial 
of  license  for  failure  to  abrogate 
the  contract,  or  (2)  the  possibility 
of  being  sued  if  he  does  abrogate 
it. 

They  pointed  out  that  the  Su- 
preme Court's  decision  leaves 

WGST  in  the  same  position  which 
FCC  in  its  decision  had  tried  to 
avoid — that  is,  faced  with  liability 
under  a  contract  which  the  Com- 

mission feared  would  endanger  its 
financial  stability. 

The  contract,  dra%vn  up  in  1943 
to  replace  a  management  agree- 

ment to  which  FCC  had  objected, 

provided  for  the  state-owned 
Georgia  Tech  to  buy  out  the  man- 

agement group,  SoutheiTi  Broad- ( Continued  on  page  78) 
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lU  Oid  and  Ne4»^  Wed  ^ 

mm  RADIO  SELL  FOR 

By  FLORENCE  SMALL 

THE  PACIFIC  
COAST 

Borax  Co.,  Los  Angeles, 

spends  half  a  million  dol- 
lars a  year  on  advertising,  and 

for  20  years  its  every  appro- 
priation has  been  channeled 

into  radio. 

For  two  decades  the  com- 
pany has  relied  exclusively  on 

THE  20-Mule  team  re-assembled  for  the  Death  Valley  Centennial  Celebra- 
tion held  in  the  valley  on  Dec.  3,  1949.    Wagons  shown  are  the  original 

wagons,  largest  ever  made. 

Mrs.  McCANN 

radio  to  sell  its  products,  20 
Mule  Team  Borax  and  Boraxo. 
Recent  sales  data  reveals  that 
radio  has  responded  yeomanly  to 
the  trust,  doubling  the  already 
prodigious  sales  of  the  products 
since  1940. 

For  the  past  five  years  the  des- 
tiny of  the  account  has  ridden 

high  on  the  stalwart  shoulders  of 
The  Sheriff,  an  action-primed 
western  program  heard  on  ABC 
Friday,  9:30-9:55  p.m. 

But  for  all  his  derring-do,  The 
Sheriff — all  man  and  two  yards 
high — owes  his  existence,  as  well 
as  a  great  measure  of  sales  suc- 

cess, to  a  woman.  That  woman  is 
Mrs.  Dorothy  McCann,  vice  presi- 

dent of  McCann-Erickson. 
Mrs.  McCann's  first  affiliation 

with  the  Borax  account  dates  back 
to  1930  and  marked  a  significant 
sign  post  in  the  productional  de- 

velopment of  radio  itself. 

Dramatic  Shows  Then 
Were  New  to  Radio 

Most  of  the  radio  programs  of 
that  day  were  musical  shows.  There 

were  only  one  or  two  dramatic 
off'erings  on  the  air.  One  of  them 
was  Real  Folks,  sponsored  by  the 
Chesebrough  Mfg.  Co.  (who  now 
sponsors  Dr.  Christian).  Real 
Folks  was  Mrs.  McCann's  first  ra- 

dio production,  started  in  1928.  Its 
mushrooming  success  led  the  Mc- 

Cann-Erickson agency  to  recom- 
mend to  the  Pacific  Coast  Borax 

Co.  that  it  embark  on  the  new  dra- 
matic form  to  sell  its  products. 

Show  Runs  Continuously 
From  1930  to  1944 

In  spite  of  the  deep  rooted  feeling 
in  the  radio  industry  that  the  audi- 

ence would  not  understand  drama 
which  they  could  only  hear  and  not 
see,  the  Pacific  Coast  Borax  Co. 
had  the  vision  to  realize  that  radio 
drama  could  become  the  most  basic 
entertainment  of  all.  And  so  a  new 
dramatic  radio  show  Death  Valley 
Days,  was  launched.  Depicting 
stories  of  the  Old  West  in  the  re- 

gion where  borax  was  mined,  the 
show  was  inaugurated  on  Sept.  30, 
1930,  on  NBC. 

It  rapidly  became  one  of  the 
favorite  listening  periods  on  the 

air,  bringing  a  new  breadth  and 
romantic  flavor  to  radio.  Continu- 

ing unbrokenly  to  1944,  the  pro- 
gram was  heard  for  the  latter  three 

years  on  CBS. 
In  1944,  however,  the  program, 

which  in  a  sense  set  a  pattern  for 
modernity,  was  itself  supplanted, 
by  a  more  modern  program.  Seek-s 
ing  to  retain  the  feel  of  the  West 
while  adding  the  extra  allure  of 
mystery,  Mrs.  McCann  conceived 
the  idea  for  The  Sheriff.  It  was  an 
immediate  success;  old  listeners  re- 

mained and  new  ones  were  added. 
And  most  significantly,  sales  ofj 
20  Mule  Team  Borax  and  Boraxov 
continued  to  build. 

The  program  has  a  consistent 
Hooper  rating  of  9  or  10  and  is 
considered  by  the  network  to  be 
one  of  its  anchor  shows  for  Friday 

night  programming.  The  role  of  the: 
Sheriff  is  played  by  Don  Briggs. 
His  girl-friend,  Jan  Thackery,  is 
portrayed  by  Helen  Claire.  Hist 
consultant  on  psychology,  the  Pro- 

fessor, is  played  by  William  Pod- more. 

History  of  Borax  Co. 
Is  Drama  Itself 

Hardly  less  enthralling  than  one 
of  its  dramatic  presentations  is  the 
history  of  the  Pacific  Coast  Borax 
Co.  itself.   That  history  actually 
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TWO  DECADES  ago,  the  Pacific  Coast  Borax  Co.  turned  to 
radio  with  a  conviction  that  broadcasting  could  do  a  selling  job 

for  them.  So  strong  was  its  faith  in  the  medium  that  every 

advertising  dollar  was  channeled  to  broadcasting.  It's  been  that 
way  ever  since.  The  consistent  Hooper  and  the  continuing 

allegiance  of  the  listeners  to  the  sponsor's  products  was  all  the 
proof  that  Pacific  Coast  Borax  Co.  needed  .  .  .  and  received. 

The  Story  of  a  Firm  Whose  Advertising  Has  Been  Exclusively  Radio 

began  with  the  chance  visit  of  a 
tramp  prospector  to  the  Nevada 
deseit  cabin  of  Aaron  and  Rosie 
Winters,  a  pair  of  disenchanted 
but  hospitable  gold  seekers. 

The  stranger  told  the  Winters  of 
a  mineral  reputably  abounding  in 
that  area.  He  referred  to  it  as 
borax,  a  term  then  unknown  to  the 
Winters.  The  prospector  showed 
them  a  sample  of  the  material,  and 
prophesied  that  greater  fortunes 
would  be  made  from  this  treasure 
of  the  earth  than  from  gold. 

Electrified,  Aaron  Winters  re- 
called that  he  had  seen  an  abundance 

of  what  looked  like  the  mineral  in 
an  area  of  nearby  Death  Valley. 
But  he  kept  the  recollection  to  him- 
self. 

Containing  his  eagerness,  he  in- 
quired of  the  stranger  how  one 

could  tell  borax  from  the  similar 
appearing  white  flaky  rock  ger- 

mane to  the  area.  In  reply,  the 
itinerant  prospector  took  from  his 
pack  a  flask  containing  a  chemical 
mixture,  poured  some  for  the  Win- 

ders, and  explained  that  if,  -with 
:--e  application  of  this  chemical 
and  a  lighted  match,  the  material 
turned  gi-een,  it  was  indeed  borax. 
The  next  moraing  Aaron  and 

Hosie  Winters  trundled  excitedly 
across  the  desert,  down  into  Death 
alley  and  to  the  region  where  he 

had  remembered  seeing  the  white 
substance.  Eagerly  they  collected 
their  samples  and  waited  for  dark 
to  make  the  fateful  acid  test. 

With  the  fading  of  day's  last 

shadow,  Aaron  Winters  nervously 

deposited  his  find  in  a  prospector's tin.  Eosie  Winters  held  the  chemi- 
cal over  the  tin  and  poured.  Aaron 

struck  a  match  and  held  it  to  the 
substance.  The  material  glowed 
green  I  The  Winters  had  made  their 
find — and  with  it  had  founded  a 
new  industry. 

*    *  * 

20-Mule  Teams  Used 
To  Transport  Mineral 

The  development  of  the  industry, 
however,  had  to  wait  on  the  sur- 

mounting of  imposing  physical  dif- 
ficulties. The  borax  had  to  be  mined 

and  moved.  Death  Valley  is  the 
lowest  point  in  the  western  hemi- 

sphere, flanked  on  either  side  by 
tremendous  volcanic  ranges.  The 
nearest  railroad  was  165  miles away. 

To  overcome  this  geographical 
obstacle,  the  mine  operators  (who 
had  since  bought  out  Aaron  Win- 

ters' interest  for  $20,000)  brought 
in  20-mule  teams.  Twenty  mules, 
pulling  giant  wagons  weighing 
8.000  pounds,  each  loaded  with  10 
tons  of  borax,  carried  the  com- 

modity across  the  165  miles  to  the 
railroad,  thus  solving  the  trans- 

portation problem  and  suggesting 
the  name  for  the  product. 

Currently,  borax  is  mined  in  the 
Mojave  Desert  just  south  of  the 
original  discovery  in  Death  Val- 

ley. A  gi-eat  mill  works  day  and 
night  preparing  the  raw  product 
for  shipment  to  the  refinery.  Loco- 

motives haul  the  borax  up  to  the 

main  line  of  the  railroad. 
20  Mule  Team  Borax  is  used 

specifically  as  a  laundry  aid — to 
sweeten  the  wash,  help  the  soap 
to  do  a  faster,  better  job.  House- 

wives use  it  also  for  dishwashing, 
for  cleaning  kitchen  pots  and  pans, 
to  clean  wood  work,  nickel,  enamel, 
porcelain.  20  Mule  Team  Borax 
also  is  used  in  many  manufacturing 

processes. 
Boraxo  is  a  special  combination 

of  20  Mule  Team  Borax  and  fine 
toilet  soap.  It  is  used  as  a  hand 
cleaner.  Boraxo  is  supplied  in  dis- 

pensers in  most  of  America's  big 

industrial  plants,  for  the  use  of workers. 

Today  the  Pacific  Coast  Borax 
Co.  is  o-nmed  and  operated  by  Borax 
Consolidated  Ltd.,  London,  Eng. 
Desmond  Abel-Smith  is  chairman 
of  the  board  and  Frederick  A. 
Lesser  and  A.  H.  Eeid  are  joint 
managing  directors. 
In  America,  company  head- 

quarters are  located  in  Los  Angeles 
with  Frank  M.  Jenifer,  president, 
and  J.  M.  Gerstley,  vice  president 
and  general  manager. 

CANDID  shot  during  a  recent  program  catches  the  dramatics  of  (I  to  r) 
Don   Briggs   (the  Sheriff),   Helen   Claire   (Jan)   and   William   Podmore  (the 

Professor),  centra!  characters  in  the  show. 

ROADCASTING    •  Telecasting 

1 k  -  i 



WDSU  CHANGES 

AM-TV  Programming  Divided 

DIVISION  of  the  WDSU  Broad- 
casting Services'  radio  and  televi- 

sion program  departments  into 
two  separate  operational  entities 
was  announced  last  week  by  Robert 
D.  Swezey,  general  manager  of  the 
New  Orleans  outlets. 

Mr.  Swezey  said  managers  were 
appointed  for  each  media  after  the 
WDSU  plans  board  concluded  that 
executive  personnel  would  be  un- 

able to  divide  their  duties  and  ob- 
tain maximum  results. 

Stan  Holiday,  appointed  radio 
program  manager,  also  will  serve 
in  an  advisory  capacity  to  televi- 

sion. Ray  Rich  has  been  appointed 
television  program  manager  and 
will  be  available  in  an  advisory 
capacity  to  radio.  Television  oper- 

ation will  be  handled  by  Carl 
Junker.  Mr.  Swezey  also  an- 

nounced the  appointment  of  Leroy 
Laudermann  as  musical  director. 

Other  Changes 

The  musical  department  under 
Mr.  Laudermann,  sports  and  spe- 

cial events  under  Mel  Leavitt  and 

women's  programs  under  newly  ap- 
pointed Joyce  Smith  will  continue 

to  function  interchangeably  be- 
tween radio  and  TV,  Mr.  Swezey 

stated. 

Time  sales  for  radio  and  televi- 
sion will  continue  to  be  handled  by 

one  department  but  the  station  is 
contemplating  the  establishment  of 
separate  sales  forces  for  each  me- 

dium, Mr.  Swezey  added. 

Mr.  Rich Mr.  Holiday 

Y/CAP  PURCHASE 

WJLK  Bids  For  Ownership 

ACQUISITION  of  WCAP-AM-FM 
Asbury  Park,  N.  J.,  by  WJLK(FM) 
there  was  announced  last  week  by 
Thomas  B.  Tighe,  WJLK  man- 

ager. Consideration  is  understood 
to  be  in  excess  of  $50,000.  Formal 
application  for  FCC  approval  is  in 
preparation. 
WJLK,  owned  by  the  Asbury 

Park  Press,  began  operations  on 
94.3  mc  with  1  kw  two  years  ago. 
WCAP,  assigned  250  w  on  1310 
kc,  was  established  there  in  1927 
and  since  1945  has  been  owned  by 
the  Charms  Candy  Co.  WJLK  and 
WCAP  are  to  be  combined  under 
WJLK  call  letters.  The  WCAP- 
FM  operation  on  107.1  mc  would 
be  dropped.  Headquarters  for  the 
operation  will  continue  in  the 
Asbury  Park  Press  Bldg. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Due  to  technical  difficulties  beyond  our  control,  the  program  ̂ Precocious 
Prodigies'  will  NOT  he  heard  at  this  time!" 

TRANSIT  RADIO  LEGAL? 

Suit  Filed 

In  D.  C. 

FIRST  step  was  taken  in  testing  the  legality  of  transit  broadcasting,  in 
at  least  one  city,  with  the  filing  of  a  suit  in  Federal  District  Court  in 
Washington,  D.  C,  on  Feb.  8. 

Opponents  of  radio-equipped  vehicles  in  Washington  also  looked  for 
results  in  Congress.    A  bill  (HR   
7150)  introduced  Feb.  6  in  the  * 
House  by  Rep.  Walter  Norblad  (R- 
Ore.)  and  referred  to  the  House 
District  Committee,  would  prohibit 
"commercially  sponsored  radio 
broadcasts  on  streetcars  and  busses 
in  the  District  of  Columbia."  A 
fine  of  $1,000  would  be  imposed 
upon  a  company  for  each  day  it 
continued  to  violate  the  law. 

At  the  U.  S.  court  in  Washing- 
ton, a  bill  of  complaint  seeks  a  per- 

manent injunction  against  Capital 
Transit  Co.  (WWDC-FM  Washing- 

ton pi-ovides  broadcasting  services) 
to  bar  operation  of  any  form  of 
broadcasting  in  its  vehicles.  The 
suit  was  filed  by  Hector  G.  Spauld- 
ing,  of  the  law  firm  of  Spaulding  & 
Reiter,  Washington  [Broadcast- 

ing, Feb.  6].  Mr.  Spaulding  is 
legal  counsel  for  the  Transit  Riders 
Assn. 

Meanwhile,  a  decision  is  awaited 
on  another  maneuver  by  the  associ- 

ation and  Washington  Attorneys 
Guy  Martin  and  Franklyn  Pollak — 
appeal  for  a  rehearing  before  the 
Public  Utilities  Commission  which 

ruled  transit  radio  "not  inconsistent 
with  public  convenience,  comfort 

and  safety." 
Mr.  Spaulding  told  Broadcast- 

ing the  complaint  would  "be  car- 
ried to  the  Supreme  Court  if  neces- 

sary." He  added,  however,  that  the 
injunction  request  would  be  dropped 
should  the  commission  "modify  or 
rescind  its  action."  Date  for  the 
opening  of  ai-gument  has  not  yet 
been  set. 

The  complaint  read  in  part: 

"Through  the  operation  of  these 
installations    defendant    violates  its 

public  and  contractual  duty  to  trans- 
port its  patrons,  including-  plaintiff's members,  quietly;  it  inflicts  on  them 

a  nuisance;  it  wrongfully  invades  their 
privacy;  it  restricts  their  freedom 
of  thought;  it  seeks  to  make  an  un- earned and  unconscionable  income  out 
of  their  helpless  position  by  selling 
to  advertisers  the  opportunity  thus  to 
commit  aural  aggression  upon  them; 
it  violates  also  its  duty  as  a  common 
carrier  not  to  interfere  with  the  free 
exercise  of  their  faculties  by  a  signifi- 

cant number  of  riders,  which  may 
lessen  their  efficiency  and  even  en- 

danger their  health." 

CHICAGO  DISPUTE 

Mediation  Effort  Seen 

CHICAGO  office  of  the  Federal 
Conciliation  and  Mediation  Service 
is  expected  this  week  to  call  a 
meeting  of  management  from 
WHFC  Cicero  and  WSBC-WXRT 
(FM)  Chicago  on  complaint  of  In- 

ternational Brotherhood  of  Elec- 
trical Workers  (IBEW),  Local 

1220.  The  union  is  seeking  wage 
increases  for  six  engineers  at  each 
station  as  an  aftermath  of  salary 
gains  fr.om  four  other  Chicago  sta- 

tions where  it  has  jurisdiction. 
Local  1220  seeks  mediation  after 

a  unanimous  strike  vote  by  card 
holders  at  WSBC  and  its  FM  affil- 

iate, WXRT.  Robert  Miller,  sta- 
tion manager,  was  notified  last  week 

of  the  intention  to  strike,  30-day 
notice  of  which  was  given  to  the 
federal  board.  Congressman  Rich- 

ard W.  Hoffman,  owner  of  WHFC, 
also  has  been  informed  officially  of 
the  union  wage  demands. 

BMI  CLINIC 

Pacific  Coast  Sessions  Sef 

FIRST  Pacific  Coast  BMI  program 
directors'  and  librarians'  clinic  wil: 
be  held  at  KHJ  Hollywood  studio.-, 
on  Wednesday  (Feb.  15).  Ap- 

proximately 200  persons  are  ex- 
pected to  attend. Robert  J.  Burton,  BMI  New  Yorl: 

vice  president  in  charge  of  pub- 
lisher relations,"  as  principal 

speaker  will  discuss  "Applicatior 
of  Copyright  Law  in  Broadcasting.' Calvin  J.  Smith,  vice  president  and 
genearl  manager  of  KFAC  Los  An- 

geles and  NAB  16th  District  direc- 
tor, will  tell  of  the  "Importance  oi 

a  Clinic  at  Program  Level." 
Other  speakers  and  their  sub- 

jects are  as  follows:  Carl  Brew- 
ster, KFVD,  "Building  Station  Per- 

sonality Through  Programming" : 
Charles  Clifton,  KRKD,  "Program- 

ming for  the  Listener";  Carltor 
Adair,  KHJ,  "Importance  of  Pro- 

gram Content  and  Sequence";  Rob- 
ert Brown,  KNBH  (TV)  "TV  Ver sus  AM  and  TV  Programmin 

Problems."  Disc  jockey  session  wil 
be  participated  in  by  Al  Poska 
KFI;  Bill  Anson,  KFWB;  To 
Hanlon,  KNX;  Bob  McLaughlin 
KLAC.  All  stations  are  in  Lo 

Angeles. 
"Who  Licenses  What  Tune? 

will  be  discussed  at  music  clearance 
roundtable.  Participants  include 
Alex  Petry,  NBC;  Marty  Hubble 
ABC;  Robert  Shepherd,  KHJ;  Anne 
Brenton,  CBS;  Charles  Hamilton 
KFI. 

Participating  in  librarians'  panel- and  discussion  are  Norma  Bamett- 
KGFJ  Los  Angeles;  Dale  Babcock 

KFI;  Nancy  Basche,  KNX;  Editl" Kent,  KFAC;  Jerry  Sybilruc 
KMPC;  Jane  Russell,  KFWB. 

Glenn  Dolberg,  BMI  West  Coast 
field  representative,  is  to  preside 
over  the  all-day  sessions. 

WCUE  ON  AIR 

Akron  Daytimer  Starti 

WCUE  Akron,  Ohio  new  1  kw  sta-^ tion  operating  daytime  on  1150  kc 
made  its  debut  yesterday  (Feb.  12) 

Programming  of 
the  independent 
outlet  features 

children  and  wom- 
en's shows,  "dif- 

ferent" music  li- 
brary   and  locaJ 

civic  and  sports 

news,  Tim  Elliot station  manager 
has  announced 
Station  is  licensed 

to  Akron  Broad- casting Corp. 

Opening  day  highlighted  inter-, 
views  with  local  and  national  celeb- 

rities and  a  preview  of  the  station's 
program  activities  with  the  entire 
staff  participating. 

Stress  of  programming  will  be 
on  news  coverage  with  a  four-mar 
staff  and  area  correspondents  con- 

tributing. The  news  and  special 
events  staffs  are  headed  by  Mr 
Elliot.  George  Stroupe  is  business 
manager. 

Mr.  Elliot 
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national  campaign  because  this  year's 
slogan  was  "Pass  the  Hat."  Working 
with  representatives  from  the  Na- 

tional Infantile  Paralysis  headquar- 
ters in  New  York,  Joseph  T.  Mathers, 

commercial  manager,  organized  the 
drive  in  which  over  125  hats  from 
famous  people  were  used  in  a  public 
collection  taken  up  by  high  school 
students.  In  one  day  the  students 
turned  in  over  $1,400  in  coins. 

THE  ENTIRE  broadcasting  industry  this  year  again  formed 
a  solid  front  as  battle  lines  were  drawn  in  the  annual  fight 
against  infantile  paralysis.    The  March  of  Dimes  campaign 

^jfund  which  ended  Jan.  31,  as  well  as  the  many  associated 

f^i  drives   to   support   the   anti-polio     * —  
llj  cause,  received  the  support  of  all 
|l  phases  of  AM,  FM  and  TV  broad- 

casting. 
AM  and  television  networks  set 

the  national  pace  with  special  ef- 
forts. CBS's  opening  rally  from 

New  York's  City  Hall  featured 
network's  Arthur  Godfrey  as  host 
to  many  civic  and  entertainment 
personalities  while  similar  boost 
was  given  drive  via  CBS'  tele- vision    network.     ABC  likewise 

jjjj  spared  no  talent  on  America  Sa- 
jJi  lutes  Franklin  D.  Roosevelt's  Birth- 
j.jl  day  feature  while  NBC-TV  sent 

Howdy  Doody  to  conduct  mass  pub- 
jT,'i  lie  school  rally  in  New  York.  Du- 
iJ'f  Mont  TV  network  staged  two-hour 
[jjj  star-studded  show  from  Adelphia 

Theatre    with    models  manning 
j..J  phones  to  accept  contributions. 

Program  Ideas  Abound 
On  the  home  town  front,  local 

stations  across  the  nation  sparked 
the  campaign  with  personalities, 
special  programs,  auctions  and 
other  promotion  gimmicks  typical 
of  radio's  past  performance  in  all- 1i  out  drives. 

J  Here's  a  cross-section  of  radio's 
■I  public  service  effort,  excerpted 
ifrom  the  innumerable  reports 
reaching  Broadcasting  during  the 
drive  and  its  aftermath.  The  final 
resume  shows : 
WLAD:   In  Danbury,  Conn.,  WLAD 
played  a  leading  role  in  the  March 

cs^'iof  Dimes.    Danbury,  "the  hat  center 
5 of  the  world,"  was  chosen  to  open  the 

WLAW:  Following  its  customary  pro- 
cedure on  public  service,  WLAW 

Lawrence,  Mass.,  cooperated  with 
campaign  leaders  by  donating  part  of 
its  lobby  as  the  focal  point  for  the 
Essex  County  Infantile  Paralysis 
Drive  involving  operations  in  34  com- 

munities. The  outlet  also  devoted 
two  hours  and  35  minutes  weekly  to 
the  cause.  Arthur  Flynn,  sports- 
caster,  served  as  county  radio  chair- 

man, and  the  distribution  and  guid- 
ance of  the  county  campaign 

emanated  from  WLAW  headquarters. *    ♦  * 

WNJR:  An  hour-long  variety  show 
broadcast  from  WNJR  Newark,  N.  J., 
helped  mark  the  campaign's  opening 
in  that  area.  Arranged  by  the  Essex 
County  Chapter  of  the  March  of 
Dimes,  the  broadcast  featured  per- 

formances by  leading  entertainers. 

WTIC:  In  Hartford,  Conn.,  WTIC 
opened  its  10th  annual  Mile  of  Dimes 
campaign  in  cooperation  with  the 
Hartford  Courant.  By  the  end  of  the 
drive,  the  joint  radio-newspaper  proj- 

ect was  expected  to  exceed  its  aim  for 
iive  miles  of  dimes,  or  $$44,936.  Indi- 

vidual and  group-gifts  were  acknowl- 
edged daily  over  WTIC  in  noon-day 

JQ^adio  }^alli26  -^^ain 

FOR 

THE  MARCH  Of  Dim 

13-year  old  Connie  Lawler,  a  polio 
victim,  beside  coins  contributed  to  the 
drive  (see  KRNT  Des  Moines,  item  in this  story). 

broadcasts  from  a  50-ft.  Mile  of  Dimes 
stand  erected  on  a  sidewalk  in  the 
heart  of  Hartford's  shopping  district. 

WHOM:  In  cooperation  with  the  anti- 
polio  campaign,  WHOM  New  York 
prepared  a  special  series  of  transcrip- 

tions that  were  made  available  free 
of  charge  to  all  stations  broadcasting 
in  the  Italian  language.  Ferrucio 
Tagliavini,  Metropolitan  Opera  tenor, 
was  featured  on  the  transcriptions. 

WICH:  In  Norwich,  Conn.,  Sports- 
caster  Mel  Allen  officially  opened  the 
New  London  County  polio  campaign 
at  an  open  sports  show  at  the  town 
hall.  Brought  to  Norwich  by  the 
Elks,  Mr.  Allen  also  made  special  wire 
recordings  for  WICH  which  remained 
on  the  air  24  hours  a  day  until  $5,000 
was  raised. 

WCCO:  Sixteen  WCCO  Minneapolis 
personalities  participated  in  an  "all- 
out"  effort  to  raise  funds  for  the 
polio  campaign  through  the  "Iron 
Lung  Baby"  contest  to  give  little 
David  William  Wells  a  new  and  addi- 

tional middle  name.  David  was  born 
last  November;  his  mother  has  been 
an  iron  lung  patient  in  a  Minneapolis 
hospital  since  September.  Prizes 
amounting  to  $16,500,  including  $5,000 
in  cash  and  five  automobiles,  were 
awarded  before  the  contest  closed. 
General  Sales  Manager  Gene  Wilkey 
had  sworn  he'd  "eat  his  hat"  if  the 

Ge7i  Wilkey 

entries  in  this  year's  contest  exceeded the  1949  record.  When  incomplete 
returns  reached  146,000 — a  healthy 
12,000  more  than  the  1949  record — 
General  Manager  Wendell  B.  Campbell 
ordered  the  hat  delivered  to  Mr.  Wil- 
key's  office.  Mr.  Wilkey  was  happy  to 
concede. *    *  * 

WEIM:  Over  300  telephone  calls  and 
more  than  $1,000  in  March  of  Dimes 
pledges  were  accepted  by  Dave  Rod- man during  two  days  after  he  devoted 
his  regular  Rhythm  with  Rodman 
broadcasts  over  WEIM  Fitehburg, 
Mass.,  to  that  cause. 

KCRC:  A  two-and-one-half  hour 
broadcast  over  KCRC-AM-FM  Enid, 
Okla.,  brought  in  nearly  $2,700  do- 

nated by  listeners  during  a  tele- 
phone request  show.  Mayor  Herbert 

Barnett  made  a  special  plea  for  con- 
tributions. A  local  cafe  was  the  high 

bidder  for  a  cake  which  the  restau- 
rant sold  slice  by  slice  the  following 

day  with  all  proceeds  going  to  the 
campaign. 

KTHT:  In  Houston,  KTHT's  new 
studios  were  the  scene  of  the  city's radio  March  of  Dimes  drive.  Program 
Director  Ted  Nabors  led  the  Giant 
Jamboree  to  a  $23,000  success.  The 
all-star  show  included  a  cross-section 
of  the  area's  talent.  Highlight  was 
tender  of  a  $20,000  check  by  H.  R. 
Cullen,  Houston  philanthropist. 

KIND:  A  four-hour  broadcast  of  live 
talent  aired  by  KIND  gave  a  boost 
to  the  March  of  Dimes  campaign  in 
Independence,  Kan.  Performers  from 
southeastern  Kansas  and  northeastern 
Oklahoma  donated  their  services  in 
return  for  contributions  accepted  by 
telephone  and  collected  by  members 
of  the  Business  and  Professional 
Women's  Club,  sponsors  of  the  local drive. 

*    *  * 
WLAN:  The  entire  staff  of  WLAN 
Lancaster,  Pa.,  joined  in  giving  a 
March  of  Dimes  party  during  the  local 
fund  drive.  Starting  at  11:15  p.m.,  lis- 

teners were  requested  to  telephone  re- 
( Continued  on  page  SA) 
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EXCISE  TAXES 

Hearing  Planned  for  Feb.  15 
(Also  see  story  Telecasting  8) 

HEARINGS  on  excise  taxes  re- 
vision are  scheduled  tentatively  this 

Wednesday  (Feb.  15)  by  the  House 
Ways  and  Means  Committee.  Agen- 

da calls  for  five  days  of  hearings  on 
all  phases  of  excise  tax  proposals, 
including  the  Administration's  re- 

quest of  a  levy  on  TV  receivers 
[Broadcasting,  Feb.  6],  a  com- 

mittee spokesman  said  Thursday. 
The  committee  acknowledged  that 

some  requests  to  testify  from  ob- 
jectors to  the  TV  tax  have  been 

received. 

The  House  committee  plans  de- 
tailed hearings  on  the  entire  ques- 

tion of  tax  revision  to  continue 
possibly  as  long  as  two  months. 
An  executive  session  then  will  be 
held  to  prepare  a  committee  bill, 
embodying  all  excise  tax  proposals, 
which  is  expected  to  be  introduced 
by  Committee  Chairman  Robert  L. 
Doughton  (D-N.  C). 

MUTUAL  executives  met-  the  Chief  Executive  when 
board  members  visited  the  White  House  on  Feb.  3 
[Broadcasting,  Feb.  6].  They  are  (I  to  r):  James  E. 
Wallen,  treasurer,  MBS;  Emmanuel  Dannett,  counsel, 
MBS;  J.  R.  Poppele,  WOR  New  York;  Lewis  Allen  Weiss, 
Don   Lee;   H.   K.  Carpenter,  WHK  Cleveland;  Sterling 

Graham,  WHK  and  Cleveland  Plain  Dealer;  Benedict  Gim- 
bel  Jr.,  WiP  Philadelphia;  Theodore  C.  Streibert,  WOR, 
and  MBS  board  chairman;  President  Truman;  Frank  K. 
White,  president,  MBS;  Ray  Filske,  auditor,  WIP;  Gordon 

Gray,  WIP  and  J.  E.  (Ted)  Campeau,  CKLW  Detroit. 

72  Stations  Form 

Network FOREIGN  LANGUAGE 

ORGANIZATION  of  the  Foreign  Language  Quality  Network,  compris- 
ing some  12  affiliate  stations  in  major  cities,  is  now  completed,  Claude 

Barrere,  general  manager  of  the  network,  announced  last  week. 
Network  headquarters  are  at  70  E.  45th  St.,  New  York  City. 

WKY  Affiliation 

WKY  Oklahoma  City,  which  plans 
construction  of  a  new  building  to 
house  studios  and  offices,  is  an  NBC 
affiliate.  WKY  was  incorrectly 
listed  as  an  ABC  affiliate  in  Broad- 

casting, Jan.  30.  KTOK  is  the 
ABC  affiliate  in  Oklahoma  City. 

Appointment  of  Irving  Collin, 
former  sales  manager  of  WLIB 
New  York  and  assistant  sales  man- 

ager of  WHC)M  Jersey  City,  N.  J., 
as  sales  manager  of  the  network 
also  was  announced.  Mr.  Collin,  a 
co-founder  of  SESAC,  has  had  15 
years  experience  in  foreign  lan- 

guage broadcasting. 
FLQN  plans  to  aid  national  and 

regional  advertisers  and  their 
agencies  in  reaching  station  audi- 

IN  POPULARITY  BY 

g^W^  
SURVEY 

ences,  particularly  those  in  Italian 
and  Polish  markets.  Network  will 
offer  data  on  these  markets  and  in- 

formation on  new  programs,  as  well 
as  on  established  features.  Time 
availabilities,  combination  rates 
and  other  material  also  will  be 
obtainable,  Mr.  Barrere  said. 
Network  stated  that  it  already 

had  made  two  sales,  one  to  a  toy 
distributor,  the  other  to  Trans 
World  Airlines,  through  BBDO. 

FCC  Actions 

TOTAL  of  three  new  AM  sta- 
tions and  improved  facilities 

for  an  existing  outlet  granted 
by  FCC  last  week  in  final 
decisions  and  routine  actions. 
Initial  decisions  favoring 
grant  of  another  new  AM 
outlet  and  better  assignments 
of  three  existing  stations  also 
reported.  Eight  outlets 
granted  transfers.  Details  of 
these  and  other  actions  may 
be  found  in  FCC  Roundup  on 
page  88  and  Actions  of  the 
FCC  beginning  on  page  80. 

Sunday  thru  Saturday WCPO-TV 

TV  Station  'B' TV  Station 'C C.  E.  HOOPER 
6:00  pm-IO:30  pm  Nov.-Dec. 

Latest 
54.3% 

31.5% 
14.2% 

PULSE  (January) 
6:00  pm  -  Midnite 48.7% 

27.0% 
24.3% 

VIDEODEX  (January) 
6:00  pm  -  Midnite 

46.7% 

36.5% 
16.8% 

WCPO-TV 
Channel  7 

Affiliated  with  the 
Cinti.  Post 

Represented  by  the  BRANHAM  CO 

1 

) 

CINCINNATI,  OHIO 

WEWS,  Cleveland 
Is  another 

Scripps-Howard 
TV  Station  —  1st 
in  the  market,  j 

CANADA  HEARING 
Private  Stations  Report 

PART  PLAYED  by  private  sta- 
tions in  the  development  of  cultural 

and  school  programs  in  the  Atlan- 
tic Coast  provinces  of  Canada  has 

been  presented  by  a  number  of 
eastern  stations  to  the  Royal  Com- 

mission on  Arts,  Letters  and 
Sciences.  Hearings  were  held  at 
principal  cities  in  the  Maritimes area. 

The  Maritime  Assn.  of  Broad- 
casters, as  well  as  stations  CFCY 

Charlottetown,  CKCL  Truro,  CJCH 
and  CHNS  Halifax  and  CKCW 
Moncton,  presented  briefs.  While 
each  station  dealt  with  its  activi- 

ties, all  backed  up  the  brief  of  the 
CAB  asking  for  an  independent 
regulatory  body  for  Canadian  radio, 
and  easing  of  restrictions  laid  down 
nearly  20  years  ago.  Keith  Rogers, 
CFCY,  pointed  out  that  Canadian 
broadcasters  should  have  as  much 
security  as  the  lumber  and  pulp 
operator  and  the  mining  company 
which  also  developed  public  domain 
areas.  He  said  a  radio  frequency 
was  as  much  a  property  under  pri- 

vate enterprise  development  as  a 
mine  or  a  forest  area. 
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INAUGURAL  issue  of  The  RCA  Victor 
Good  News  publication  for  45  rpm 
records  and  phonographs,  sent  to  re- 

tailers throughout  country  last  week. 

BROADCASTING 

PASADENA  SHIFT 

Feb.  16  Set  for  Shuffle 

RADIO  ACTIVITY  involving  birth, 
death,  and  change  of  residence 
takes  place  in  Pasadena,  Calif.,  this 
Thursday  (Feb.  16)  when  KALI 
goes  on  the  air,  KAGH  goes  off, 
and  KWKW  takes  over  KAGH  fa- cilities. 

KALI,  new  1  kw  AM  station, 
goes  on  the  air  at  5  p.m.  that  day, 
operating  daytime  only  on  1430 
kc.  Owner  is  John  H.  Poole,  who 
also  owns  KSMA  Santa  Maria, 
Calif.,  and  ultra-high  frequency  ex- 

perimental television  station  KM- 
2XAZ  Long  Beach. 
Aubrey  Ison,  former  general 

manager  of  KAGH,  will  act  in  that 
capacity  for  the  new  station.  Sev- 

eral other  KAGH  staff  members 
also  will  be  retained  by  KALI,  in- 

cluding Allen  Berg,  program  direc- 
tor, and  Rowland  Gibbs,  sports  di- 

rector. Joe  Thompson,  former 
NBC  director  and  assistant  man- 

ager of  Hollywood  office,  Sullivan, 
Stautfer,  Colwell  &  Bayles,  joins 

station  program  department.  Sta- 
tion has  offices  and  studios  at  425 

E.  Green  St. 
KWKW,  1  kw  station  owned  by 

Southern   California  Broadcasting  i 
Co.  which  purchased  KAGH  and  ' 
KARS  (FM)  facilities,  goes  on  the 
air  at  same  time  on  the  former 
KAGH  channel  at  1300  kc  operating  i 

on  a  fulltime  basis  for  the  first  ' 
time.    Station  vdll  operate  FM  fa- 

cility as  KWKW-FM.  William  J. 
Beaton  is  general  manager  of  the  i 
station.   Dick   McGeary  will   join  I 
the  sales  department  at  that  time. •  Telecasting 
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CUDDLE  UP,  HONEYBUNCH ! 

This  young  orangutan  wants  to  cuddle  up  with  the 

pretty  httle  cocker  and  get  to  be  real  pals. 

Time  buyers  like  to  cuddle  up,  too — to  real  bargain 

radio  buys  for  their  clients.  In  Baltimore,  it's  easy. 
They  just  buy  W^TT^H — the  BIG  independent  with 
the  BIG  audience. 

W'TT"!!,  you  know,  regularly  delivers  more  home 

listeners-per-dollar  than  any  other  station  in  town. 
And  in  addition,  a  survey  made  under  the  supervision 

of  the  Johns  Hopkins  University  showed  that  of  all 

radios  playing  in  grocery  stores,  42.3%  were  tuned  to 
Wd^T^H. 

That  means  that  just  a  little  money  goes  a  long  way 

on  WT'T-"!!.  Get  W'-I'T-'H  on  your  schedule  fast! 

Call  in  your  Headley-Reed  man  for  the  story  today! 

3ROADCASTING    •  Telecasting 

BALTIMORE,  MARYLAND 

TOM  TINSLEY,  President       •       Represenlsd  by  HEADLEY-REED 
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BANK  ADVER
TISING    BAB 

 Gives  Selling  Tips 

RADIO  can  assist  banks  to  use  ad- 
vertising effectively  and  at  less  cost 

than  almost  any  medium,  but 
broadcasters  must  strive  in  every 
community  to  keep  local  banking 
institutions  sold  on  the  strength  of 
the  medium. 

Cooperatively-sponsored  network 
programs  or  specially  transcribed 
radio  dramatizations,  prepared  by 
the  American  Bankers  Assn.,  are 
generating  a  new  source  of  inter- 

est among  banks  in  radio  as  a  re- 
tail advertising  medium.  Yet  a  dis- 

turbing decline  in  the  use  of  radio 
is  evident — a  fact  which  should 
command  the  attention  of  all  broad- 
casters. 

This  word  of  caution  and  a  host 
of  facts  and  figures  are  contained 
in  a  February  report  on  banking 

compiled  for  the  industry  by 
Broadcast  Advertising  Bureau  as 
part  of  its  selling-retailers  series. 

Over  2,000  banks  are  now  using 
radio,  compared  to  146  in  1937, 
and  nearly  100  such  institutions 
undertook  co-op  network  ventures 
during  1948,  BAB  points  out.  De- 

spite the  interest  in  radio,  how- 
ever, banks  have  been  spending  the 

majority  of  their  advertising  ap- 
propriations in  newspapers,  BAB 

reports.  On  the  other  hand,  reader- 
ship of  bank  ads  is  "notably  low," it  adds. 

Advises  Analysis 

Pointing  out  that  for  every  10 
accounts  a  bank  must  add  a  new 

one  each  year,  BAB  urges  broad- 
casters to  analyze  bank  prospects; 

pattern  program,  time  and  fre- quency after  bank  policy;  suggest 
use  of  the  ABA  ad  services;  en- 

courage co-op  advertising  among 
regional  associations;  exhibit  the 
BAB  slide  film,  "How  To  Turn 
People  Into  Customers,"  before 
local  groups;  recommend  exploita- 

tion of  banks'  seasonal  business; 
capitalize  on  increase  in  banks' checking  services. 

The  ABA  advertising  service  is 
available  for  as  little  as  $150  for 
52  programs  in  towns  under  20,000 
population,  with  possibility  of  par- 

ticipating sponsorship  and  thus 
lower  cost,  BAB  points  out.  ABA 
service  includes  Series  A  (30  dra- 

matizations covering  all  types  of 

loans)  and  Series  B  (26  dramatiza- 

tions written  around  theme  of 
money  management) . 
The  report,  which  also  covers 

bank  functions,  classifications  and 

other  aspects,  cites  banks'  local 
sponsorship  of  such  programs  as 

Fulton  Lewis  jr.,  America's  Town Meeting  of  the  Air,  and  others. 
During  1947,  for  example,  97  banks 
sponsored  46  co-op  programs  on 
1,059  stations  comprising  the  four 
networks.  Favorite  show  format 
was  newscasts. 

Report  can  be  obtained  from 
BAB,  270  Park  Ave.,  New  York 

17,  N.  Y. 

IDEA  MAKER 

KIRO  Airs  Student's  Show 

AN  idea  that  originated  in  the 
classroom  will  be  introduced  to  the  ■ 
public  Feb.  24  over  KIRO  Seattle 
in    a    15-minute    program    form,  n 
called  Mystery  Movie  Star.  The 
show,  which  offers  a  $100  prize  to  : 

a  listener  guessing  a  star's  name, 
was  conceived  in  Prof.  Milo  Ryan's radio  avertising  class  at  the  U.  of 
Washington. 

When   Prof.   Ryan   assigned  a 
term  paper — to  study  needs  of  a 
Seattle  business  concern  and  work 

out  a  hypothetical  radio  advertis- 
ing campaign  —  Student  Harry 

Schmidt  plunged  into  the  project  . 

with  high  fury.    Harry's  "problem  • firm"  was  the  Hamrick  Theatres,  a 

Seattle  chain,  for  which  he  worked  ■ 
up  an  idea  and  a  script — and  re-  ; 
ceived  a  good  grade.    Prof.  Ryan 
was  so  impressed  with  the  results 
that  he  took  the  program  idea  to  j 

KIRO.  ■ From   there,   the   program-ball  ^ 
started  rolling.   Account  Executive  | 
Tom  Chase,  of  KIRO,  presented  the  ■ 
details  to  Hamrick,  the  sale  was  ] 
consummated  and  the  show  sched-  ; 
uled.    Mr.    Chase    helped  Harry 
polish  for  broadcast.     Chief  clue  , 
in  weekly  quiz  involves  dialing  the  : 
telephone  and  counting  clicks.  Pro- 

motion tie-ups  are  being  used  by 

the  station  and  Hamrick.  Side-i 
light:    Harry  Schmidt,  while  not writing  term  papers  or  studjdng, 
is  a  concessions  manager  for  a 

competing  theatre  chain. 

AFA  Meet  Planned  1 

THE  10th  District  convention  ofj 
the  Advertising  Federation  of 
America  will  be  held  in  Amarillo, 
Tex.,  Oct.  22-24,  according  to 
Monte  Rosenwald,  president  of  the 
Amarillo  Ad  Club  and  chairman  of 
the  convention  committee.  Mr. 
Rosenwald,  a  partner  in  Southwest 

Advertisers,  Amarillo  agency,  an-'' nounced  that  convention  committee^ 
chairmen  had  been  appointed  andj 

that  plans  for  the  session  were  be-l 
ing  formulated  at  a  series  of  or- 

ganization meetings. 

COMPLAINT  by  Federal  Trade  Com-I 
mission  that  Continental  Radio  Tubej 
Co.,  Chicago,  engaged  in  deceptive  and! 
misleading  practices  in  the  sale  of 
radio  tubes  has  been  generally  denied 
by  Continental  Corp.,  Chicago.  Hear- ings will  be  held,  FTC  added. 

■5? 

When  you  use  the  "most  listened  to" 

station  in  Kansas*  you're  bound  to  get 
results.  Profitable  results,  because 

WIBW  is  the  preferred  station  on 

farms,  in  small  towns,  and  in  metro- 

politan market  areas.  Profitable  re- 

sults, because  ours  is  a  long-established 

audience  .  .  .  loyal,  responsive,  and 

with  plenty  of  money  to  buy.  Profit- 
able results,  because  your  listener 

cost  per  thousand  hits  rock  bottom. 

Let  WIBW  Multiply  Your  Sales 

QUICK  .  .  .  like  a  rabbit 

*  Kansas  Radio  Audience,  1949 

SERVING  AND  SELLING 

''THE  MAGrC  CIRCLE" 

WIBW  •  TOPEKA,  KANSAS  •  WIBW-FM 

Rep:  CAPPER  PUBLICATIONS,  Inc.  •  BEN  LUDY,  Gen.  Mgr.  •  WIBW  •  KCKN 
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J  PRlZE~Mcn'«  oodiencB: 
ll«n  Moll  in  "ZCMI  8r«eik- 

fo«(  Edition  of  ih*  Newt," ov»r  KDYl 

— Children's  Awdieneei 
The  t«dy  Valerie 
and    "The  Land KSl. 

2nd  PRIZE— Generol  Fomily  audience: 
Maurice  Abravane!  and  "Utah  Sym- 

phony Hour"  over  KSl. 

/Rcu^  ifl  Salt  Lake  City  ̂eu  I^cmCu 

ZCMI  Department  Store 

has  won  the  coveted 

\im  GRIND  and  FIRST  PRIZE 

for  Beamed  Radio  Programs 

P(fU 
 - 

S  FIRSTS  .  2  SECOm 

in  5  Chssificitioas 

in  the  5  to  15  Million  Dollar  Volume  Group 

Again  ZCMI  and  Salt  Lake  City  radio  stations  win  top  honors  in  annual 
National  Retail  Dry  Goods  Association  radio  program  contest  held 
recently  in  New  York  City.  With  three  first  place  and  two  second  place 
awards  for  programs  beamed  to  specific  audiences  in  five  classifications 
for  stores  with  $5  million  to  $15  million  volume,  ZCMI  also  won  the 
First  Award  and  Grand  Prize  for  groups  of  beamed  programs.  A  year  ago 

this  same  store  won  two  first  and  one  third  and  received  "special  commen- 
dation for  the  best  overall  job  of  radio  programming  for  a  retail  store." 

special  credit  is  due  the  following  additional  persons  who  are  responsible  for  these  achievements: 
Harold  H.  Bennett,  vice  president  and  general  manager  of  ZCMI;  E,  Geoffrey  Circuit,  sales  promotion 
manager,  ZCMI;  Frances  Peterson,  advertising  manager.  ZCMI;  Edward  E.  Kash,  radio  and  television 
director  of  the  David  \X'.  Evans  Advertising  Agency;  Francis  Urry,  producer  of  "Land  of  Make  Believe." 
KSL;  Ted  Kimball,  producer,  "ZCMI  Utah  Symphony  Hour,"  KSL;  Gordon  Owen,  creator,  "Home 
Maker,"  KALL. 
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WDS0TV 

hits  a  new  note  • . 

HIGH  "
SEE'S 

ONE  3-MINUTE  SPOT 

SELLS  OVER  $1500.00  TO 

TV-WISE  NEW  ORLEANIANS! 

National  Nielsen-Ratings  Top  Programs 
(TOTAL  U.  S.,  INCL.  SMALL-TOWN,  FARM  AND  URBAN  HOMES 
—and  including  TELEPHONE  and  NON-TELEPHONE  HOMES) 

EXTRA-WEEK 
DECEMBER  25-31,  1949 
NIELSEN-RATINGt 

—  Current  Rating  — 
Current    Previous                                                                 Homes  Homes  Points 
Rank         Rank            Program                                               (000)  %  Change 
1  2          lux  Radio  Theatre  (CBS)                            7,621  19.4  —2.5 
2  15          Mystery  Theatre  (CBS)                                  6,992  17.8  -(-3.1 
3  22          Mr.  Keen  (CBS)                                            6,521  16.6  -|-3.8 
4  5         Godfrey's  Talent  Scouts  (CBS)                   6,364  16.2  —2.0 
5  6          Fibber  McGee  &  Molly  (NBC)                      6,167  -   15.7  —1.5 6  14         Mr.  Chameleon  (CBS)                                 5,774  14.7  —0.2 
7  10         Bing  Crosby  (CBS)                                     5,774  14.7  —1.3 
8  17         F.B.I,  in  Peace  &  War  (CBS)                      5,735  14.6  -1-0.8 
9  20         People  Are  Funny  (NBC)                            5,696  14.5  -1-1.1 10  64          Fat  Man  (ABC)                                            5,617  14.3  +5.0 
11  30          Mr.  District  Attorney  (NBC)  .  ;                   5,617  14.3  -j-2.0 
12  1          Jack  Benny  (CBS)                                         5  499  14.0  —7.9 
13  47         This  is  Your  F.B.I.  (ABC)                           5,460  13.9  -1-3.0 
14  3          My  Friend  Irma  (CBS)                                  5,421  13.8  —5.1 
15  46         Crime  Photographer  (CBS)                         5,421  13.8  -1-2.9 
16  Beulah  (CBS)                                                5,342  13.6  -f-1.1 
17  21           Dr.  Christian  (CBS)                                       5,303  13.5  -|-0.3 
18  29         My  Favorite  Husband  (CBS)  .-                   5,303  13.5  -1-0.9 
19  42          Suspense  (CBS)                                            5,264  13.4  -f2.1 
20  11          You  Bet  Your  Life  (CBS)                            5,185  13.2  —2.7 

Copyright  1950,  A.  C.  Nielsen  Co. 
NOTE:  Number  of  homes  is  obtained  by  applying  the  "NIELSEN-RATING  "  (%)  to  39,281,000— the  1949  estimate  of  Total  United  States  Radio  Homes. 
(t)  Homes  reached  during  all  or  any  part  of  the  progran,  except  for  hemes  listening  only 
1  to  5  minutes. 

LEGAL  CLINIC PA.  BROADCASTERS 

Inexpensive  upholstery  fabrics  were  featured 
in  a  3-minute  spot  by  a  local  department 
store.  No  other  advertising  of  any  sort  was 
used.  RESULTS:  Sales  of  over  $1500.00. 

WDSU-TV  HITS  AGAIN  WITH  HIGH  "SEE"! 

Ask  Your  JOHN  BLAIR  Man! 

EDGAR  B.  STERN,  JR 
Partner 

ROBERT  D.  SWEZEY 
General  Manager 

LOUIS  READ 
Commercial  Manager 

N.  Y.  Radio-TV  Sessions  Set       Diehm  Names  Sub-Chairmen 

LAWYERS  will  receive  a  thor- 
ough grounding  from  experts  in  the 

many  legal  problems  of  radio  and 
television  in  a  series  of  six  weekly 
sessions  to  be  held  under  the  aus- 

pices of  the  Practicing  Law  Insti- 
tute in  New  York  beginning  Feb. 28. 

Program  of  lectures  and  panel 
discussions,  to  be  held  each  Tuesday 
at  the  Roosevelt  Hotel,  were  an- 

nounced last  week  by  David  M. 
Solinger,  New  York  attorney  and 
course  chairman.  Speakers  will  in- 

clude representatives  from  the  net- 
works, NAB,  FCC,  ASCAP  and 

other  fields. 

Business  aspects,  practices  and 
techniques  for  lawyers  who  repre- 

sent stations,  advertisers,  adver- 
tising and  talent  agencies  and  copy- 

i-ight  owners  will  be  covered,  with 

emphasis  on  current  problems.  Sub- 
jects marked  for  discussion  com- 
prise program  content,  agreements with  announcers  and  entertainers, 

package  agreements,  licensing  and 

special  problems  peculiar  to  televi- 
sion. 

Those  scheduled  to  participate, 
in  addition  to  Mr.  Solinger,  include: 
Gustav  Margraf,  NBC  vice  presi- dent and  general  attorney:  Robert  P. 

Myers,  NBC  assistant  general  attorney; 
Joseph  A.  McDonald,  ABC  general 
attorney  and  vice  president;  Howard  L. 
Hausman,  CBS  vice  president;  Don 
Petty  general  counsel,  NAB;  Herman 
Finkelstein,  ASCAP;  Edward  G.  Wilson, 
J.  Walter  Thompson  Co.;  Harry  Plot- kin,  assistant  general  counsel,  FCC. 

Jules  Herbuveaux  Sr. 

JULES  HERBUVEAUX  Sr.,  77, 

father  of  Jules  Herbuveaux,  tele- 

vision manager  at  NBC's  Central Division,  died  Feb.  6  in  Chicago 

after  a  long  illness.  Funeral  serv- ices were  conducted  Wednesday 

morning,  and  were  followed  Thurs- 
day by  burial  in  Utica  N.  Y.  An- 

other son  and  two  daughters  sur- 
vive. 

SUB-CHAIRMEN  of  the  member- 
ship committee  of  the  Pennsylvania 

Assn.  of  Broadcasters  have  been 
announced  by  Chairman  Victor  C. 

Diehm,  partner  and  general  man- 
ager of  WAZL  Hazleton. 

The  sub-chairmen  are: 
Dale  Robertson,  WSCR  Scranton, 

Northeast  District;  Charles  Petrie, 
WISL  Shamokin,  North  Central; 
David  Potter,  WNAE  Warren,  North- 

west; Robert  R.  Nelson,  WARD 
Johnstown,  Southwest;  E.  J.  Hirsh- 
berger,  WEDO  McKeesport,  Alle- 

gheny County  Region;  Thomas 
Metzger,  WMRF  Lewistown,  West 
South  Central;  Arthur  McCracken, 
WGPA  Bethlehem,  Southeast;  Roger 

Clipp,  WFIL  Philadelphia,  Philadel- 
phia County  Region. 

PRIZE  PROGRAMS 

Women  Show  Approval 

ACCORDING  to  a  recently  com- 

pleted survey  by  Guide-Post  Re- 
search, most  Pittsburgh  housewives 

are  in  favor  of  "give-away"  pro- 
grams. In  the  survey  it  was  ex- 

plained to  1,412  women  that  legal 
action  was  being  taken  to  try  and 

prohibit  "give-away"  programs  and 
asked:  "Do  you  think  Stop  the 
Music  and  similar  prize  programs 

should  be  banned?" Of  the  women  voicing  an  opinion, 
63%  were  in  favor  of  continuing 

the  shows  and  37%  were  for  ban- 
ning them.  One-third  of  those  in- 

terviewed had  no  opinion.  Includ- 
ing those  who  are  indiiferent  to 

the  situation,  a  very  small  pro- 
portion of  the  public  is  against 

give-aways,  the  firm  said.  Replace- 
ments of  prize  shows  will  more 

likely  arise  from  more  interesting 
and  less  costly  programs  than  from 

legal  action,  according  to  Guide- Post. 
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World's  Largest  Anten 

The  considered  judgment  of  the 

entire  industry  is  a  safe  guide. 

It  will  pay  you,  too,  to  specify 

Andrew  Transmission  Lines 

and  Fittings  for  your  station. 

LEADERSHIP  IN  SERVICE  TOOl 

ONLY  ANDREW  OFFERS  YOU  COMPLETE  INSTALLATION  SERVICE  IN- 
CLUDING ENGINEERING  PROOF  OF  PERFORMANCE.  Work  Is  done 

by  factory  engineers,  placing  complete  responsibility  upon  ANDREW. 

TRANSMISSION  LINES  FOR  AM-FM-TV  •  ANTENNAS  •  DIRECTIONAL  ANTENNA  EQUIPMENT 

ANTENNA  TUNING  UNITS  •  TOWER  LIGHTING  EQUIPMENT  •  CONSULTING  ENGINEERING  SERVICES 
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24 

HOURS 

A  DAY 

WHY  AT  WEMP? 

1.  465  ft.  tower  delivers  intensive  coverage  Milwaukee  Retail 

Trading  Zone. 

2.  In  15th  Year  of  operation,  business  at  new  high  level. 

3.  Year  'Round  Hoopers  show  increasing  share  of  audience. 

SHARE  OF  AUDIENCE 

* 
WEMP 

Position 
May-Sept.,  1949 

WEMP 
Position 

Oct.-Hov.,  1949 

WEMP 
Position 

Nov.-Dec,  1949 

10  listed  stations 
MORNING 6 4 3 

AFTERNOON 4 3 3 

EVENING 3 3 3 

SATURDAY 3 3 3 

Based  on  Hooper  Station  Listening  Index. 

Milwaukee,  Wis. 

24  HOURS  of  MUSIC,  NEWS  and  SPORTS 

Headley-Reed,  Nat'l  Reps.  Hugh  K.  Boice,Jr.,Gen1Mgr. 

Mr.  Gray 

GRAY  NAMED 

Army  Secy.  Heads  U.  of  N.  C. 
SECRETARY  of  the  Army  Gordon 
Gray,  broadcaster  and  newspaper 
publisher,  was  chosen  president  of 
the  U.  of  North  Carolina  last  week. 

According  to  the 

If  Secretary,  he  will remain  at  the 

Pentagon  post  for 
several  months before  assuming 

the  university  po- 
sition not  later 

than  Sept.  1. Secretary  Gray 

is  president  and owner  of  WSJS 
Winston  -  Salem, 

N.  C,  WMIT  (FM)  Charlotte,  and 
president  of  Piedmont  Publishing 

Co.,  publisher  of  the  Winston- Salem  Journal  and  Twin  City 

Sentinel.  As  the  university's  new 
president,  Secretary  Gray,  who  has 
held  the  Army  post  since  last  June, 
will  succeed  Sen.  Frank  P.  Graham 

(D-N.  C),  who  resigned  as  uni- 
versity president  last  March  when 

appointed  to  fill  a  U.  S.  Senate vacancy. 

New  Duties 

In  his  new  post.  Secretary  Gray 
will  head  UNC  proper  at  Chapel 
Hill,  N.  C,  the  North  Carolina 
State  College  at  Raleigh,  N.  C,  and 
the  Woman's  College  at  Greens- 

boro, N.  C.  His  name  was  the  only 
one  submitted  to  the  university 
board  of  trusteees  on  Feb.  6,  mak- 

ing his  election  unanimous.  He 
served  in  the  N.  C.  State  Senate  in 
1939,  and  again  in  1946.  President 
Truman  appointed  him  Assistant 
Secretary  of  the  Army  in  1947  and 
Under  Secretary  last  May.  A  suc- 

cessor to  Mr.  Gray's  secretary  post 
had  not  been  named  at  the  time  of 
his  resignation  announcement. 

APPLIANCE  TRADE 

Finds  Radio  Ads  Mean  Sales 

DISTRIBUTORS  of  home  appli- 
ances throughout  the  Southeast 

are  sitting  up  and  taking  notice 
these  days  of  the  success  of  radio advertising. 

Responsible  for  this  is  Calvin  D. 
Mitchell,  president  of  Southern 
Appliances  Inc.,  rated  the  largest 
distributor  of  home  appliances  in 
North  and  South  Carolina.  Mr. 
Mitchell  has  placed,  through  Boetti- 
ger  &  Summers,  Charlotte  agency, 
his  eighth  radio  contract  since  last 
July.  Three  additional  contracts 
are  reported  to  be  under  considera- 
tion. 

Southern  Appliances'  most  re- 
cent program  is  a  quarter-hour  for Leonard  (refrigerators,  ranges, 

water  heaters  and  freezers)  on 

WET  Charlotte's  Grady  Cole  Time. 
This  program  is  directed  to  the 
farm  home  audience.  Mr.  Mitchell 

apparently  has  found  in  radio  ad- vertising the  results  he  was  looking 
for  when  he  said:  "All  I  ask  of  ad- 

vertising is  that  it  ring  the  cash 

register." 
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WEMP  Serves  the  Milwaukee  Empire 

witli  a  Truscon  Steel  Radio  Tower 

9  Millions  of  people  are  concentrated  in  the  rich 
industrial  and  agricultural  area  that  comprises  the 
Milwaukee  empire. 
Adequate  coverage  of  this  intensive  listener  audience 
made  a  radio  tower  of  the  most  modern  design  a 
paramount  requirement. 
WEMP  radio  personnel  enlisted  the  services  of  Truscon 
radio  engineers,  long  skilled  in  designing  radio  towers 
to  meet  specific  conditions  all  over  America. 
Promptly  and  efficiently,  Truscon  engineered  and 
erected  the  456  feet  high  over-all,  self-supporting 
tower  shown  here,  with  its  Western  Electric  6-unit 
cloverleaf  FM  antenna. 

Truscon  offers  a  world-wide  background  of  experience 
to  call  upon  in  fitting  Radio  Towers  to  specific  needs. 
Whether  your  own  plans  call  for  new  or  enlarged 
AM,  FM,  or  TV  transmission,  Truscon  will  assume  all 
responsibility  for  tower  design  and  erection  .  .  .  tall 
or  small  .  .  .  guyed  or  self-supporting  .  .  .  tapered  or 
uniform  in  cross-section.  Your  phone  call  or  letter  to 
our  home  office  in  Youngstown,  Ohio— or  to  any  con- 

venient Truscon  District  Sales  Office— will  rate  imme- 
diate, interested  attention  .  .  .  and  action.  There  is  no 

obligation  on  your  part,  of  course. 

TRUSCON  STEEL  COMPANY 
YOUNGSTOWN  1,  OHIO 

Subsidiary  of  Republic  Steel  Corporation 

Self-supporting 
and  uniform 

cross  section  guyed 

TRUSCON    COPPER    MESH    GROUND  SCREEN 
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March  of  Dimes 

(Continued  from  page  25) 
quests  and  pledges  on  behalf  of  the 
ilarch  of  Dimes  to  the  station.  On 
the  air  through  the  night  until  3:30 
a.m.,  the  program  collected  $302. 
Merchandise  was  awarded  by  local 
merchants  to  the  largest  contribution 
in  each  15-minute  period,  and  hats 
belonging  to  radio  and  motion  picture 
stars  were  offered  at  auction. 

KFAB:  Listeners  in  12  states  and 
Canada  responded  after  a  March  of 
Dimes  jamboree  over  KFAB  Omaha 
with  all  of  KFAB's  entertainers  par- 

ticipating, station  reports.  Originally 
planned  for  10:30  p.m.  to  midnight, 
the  show  evoked  so  much  telephone 
and  telegraph  response  that  it  was 
still  going  at  4  a.m.  Over  ?800  was 
reported  collected. 

WAGE:  Kris  Martin,  disc  jockey  on 
WAGE  Chicopee-Springfield,  Mass., 
brought  in  over  $3,000  in  the  1950 
March  of  Dimes  drive  as  a  result  of 
phone  pledges  in  exchange  for  re- 

quests. For  the  third  year,  WAGE 
cancelled  all  scheduled  afternoon 
shows  to  air  a  daily  disc  show  ac- 

cepting $5  pledges  over  the  phone. 
Pledges  sent  from  listeners  in  six 
states  brought  the  total  over  the 
$3,000  mark,  according  to  WAGE 
officials. 

KLWT:  A  public  service  program  last- 
ing over  five  hours  helped  KLWT 

Lebanon,  Mo.,  give  the  March  of 
Dimes  a  big  boost  by  giving  the  local 
fund  over  $600.  Drive  officials  ap- 

pealed to  KLWT  on  the  last  day  of 
the  campaign  when  the  goal  still  was 
not  in  sight.  With  merchandise  do- 

nated by  40  merchants.  Announcers 
Bob  Shornick  and  Ken  Gorbett  held 
a  Radio  Auction.  Listeners  phoned  in 
bids  and  when  the  program  ended,  the 
entire  lot  of  merchandise  had  been 
auctioned  off. 

ST.  LOUIS  STATIONS:  In  St.  Louis, 
disc  jockeys  from  six  stations  in  the 
area  joined  in  a  special  two-hour 
broadcast  over  KXLW.  The  jockeys' 
appeals  for  telephone  pledges  brought 
in  more  than  $400  from  150  individ- 

uals and  companies.  Former  Mayor 
of  St.  Louis  Aloys  P.  Kaufman,  vice 
chairman  of  the  local  campaign, 
opened  the  broadcast  with  a  tribute 
to  the  disc  jockeys  for  their  generous 
help.  Stations  also  represented  were 
KMOX  KST  WEW  KSD-TV,  and 
WTMV  E.  St.  Louis. 

KENO:  In  Las  Vegas,  Nev.,  highest 
bidder  on  Si  W'illing's  nightly  re- 

corded Cake  Sweepstakes  "took  the 
cake."  Listeners  were  requested  to 
phone  in  their  bids,  and  Mr.  W'illing 
went  to  the  winner's  home  the  fol- 

lowing day  to  bake  the  cake.  All 
cash  pledges  made  during  the  broad- 

casts were  turned  over  to  the  March 
of  Dimes,  with  sizeable  donations  be- 

ing collected  nightly. 

W'TWX:  For  one  night,  from  9  p.m. until  midnight,  the  entire  staff  of 
WTWX  St.  Johnsbury,  Vt.,  contrib- 

uted their  time  and  talent  to  produce 
a  show  for  the  March  of  Dimes. 
Along  with  the  staff  were  five  or- 

chestras and  15  acts  featuring  local 
talent.  All  sponsors  whose  time  was 
taken  up  by  the  special  broadcast 
were  billed  as  usual  by  WTWN  and 
this  money  was  in  turn  donated  to 
the  March  of  Dimes.  Sponsors  were 
yiven  a  courtesy  announc^-ment. 

KRNT:  As  1,500  people  cheered, 
59,597  pennies  were  dumped  onto  a 
Des  Moines  stage  in  a  "Polio  Parade 
of  Pennies,"  feature  of  the  weekly 
broadcast  of  the  Hey  Boh  Safety 
Shoiv  on  KRNT.  Many  of  the  coins 
were  contributed  by  Hey  Bob  Glub 
membership,  now  totaling  12,500 
youngsters,  while  other  contributions 
were  mailed  to  the  KRNT  show  m.c. 
Bill  Riley.  The  new  Notre  Dame 
football  captain,  Jerry  Groom,  a  sur- 

prise guest  on  the  broadcast,  showed 
up  with  a  sackful  of  coins  from  his 
teammates. 

WMMW:  The  annual  March  of  Dimes 
program  in  Meriden,  Gonn.,  got  an 
opening  kickoff  from  WMMW  with  an 
hour  and  a  half  of  local  entertainers 
and  speakers.  Mayor  Howard  E. 
Houston  emceed  and  introduced  both 
talent  and  speakers  on  the  program. 
The  annual  WMMW  auction  for  the 
campaign  was  held  throughout  the 
afternoon  with  listeners  asked  to 
phone  in  their  pledges.  Seven  hun- 

dred dollars  was  taken  in. 

KYA:  Almost  $3,000  was  poured  into 
San  Francisco's  depleted  March  of 
Dimes  fund  a  fortnight  ago  by  Disc 
Jockey  Del  Gore  of  KYA.  Money  was 
contributed  by  listeners  to  an  all-night 
Discs  for  Dimes  show.  Conceived  by 
Mr.  Gore,  the  session  ran  from  mid- 

night to  V:30  a.m. 

WKDN:  In  Gamden,  N.  J.,  Announcer 
Harry  Smith  of  WKDN  promoted  the 
March  of  Dimes  on  his  Monday-Satur- 

day disc  show.  Polka  Patch,  drawing  a 
daily  average  of  60  letters  midway 
through  the  drive.  With  a  10-cent 
minimum  set,  individual  contributions 
went  as  high  as  $5. 

KVOR:  Drawing  on  its  experience 
during  the  war,  when  KVOR  Colorado 
Springs,  Col.,  sold  over  $3  million  in 
War  Bonds  in  auctions,  the  station 
ran  a  half-hour  auction  of  merchant- 
donated  items  for  the  March  of  Dimes 
campaign.  According  to  Everett  Shupe, 
station  and  commercial  manager,  total 
raised  was  $750  which,  together  with 
contributions  from  another  program, 
y umber  Please,  accounted  for  about 
10%  of  county's  quota  of  $25,000. 

KXOK:  A  white  elephant  auction  sale, 
with  all  proceeds  to  go  to  the  March 

of  Dimes,  was  promoted  on  KXOK  St. 
Louis  by  Charley  Stookey  and  Hal 
Fredericks  on  their  respective  shows. 
Song  and  Dance  Parade  and  Town 
and  Country. 

WDZ:  During  the  March  of  Dimes 
fund  campaign  in  Decatur,  111.,  WDZ 
conducted  a  contest  on  the  air  between 
two  of  its  staff  members.  Marty  Rob- 

erts, the  station's  farm  director,  and 
Hugh  Gray,  staff  announcer  and  disc 
jockey,  competed  with  each  other  to 
determine  which  one  would  raise  the 
larger  amount  of  contributions  for  the 
Infantile  Paralysis  Fund.  Galled  "Dol- 

lars for  Discs,"  the  plan  called  for  Mr. 
Roberts  and  Mr.  Gray  to  dedicate  mus- 

ical selections  and  announce  the  names 
of  donors. 

WATR  WBRY  WWCO:  All  three 
Waterbury,  Conn.,  stations  cooperated 
in  the  drive  for  funds  with  a  five- 
hour  long  disc  jockey  dance  jamboree 
at  the  Waterbury  State  Armory.  An 
admission  charge  of  three  dimes  was 
collected  by  eight  disc  jockeys  working 
in  half-hour  shifts.  The  eight  were 
Wally  King,  Al  Vestro  and  Charlie 
Bengston  from  WATR,  Al  Dary  and 
Bob  Holczer  from  WBRY,  Bob  Grager, 
Gene  Valentino  and  Jim  Logan  from 
WWCO. 

WERE:  In  an  opening  day  drive, 

WERE  Cleveland  kicked  off  "the  1950 Cuyahoga  County  March  of  Dimes 
campaign  with  a  collection  of  $10,- 
365.12.  From  sign-on  to  sign-off,  the 
station's  talent  "auctioned  off"  rare 
records,  personally  autographed 
discs,  a  pedigreed  dog,  tickets  to  a  hit 
Broadway  show  and  many  other  items 
donated  by  the  listeners.  The  Cleve- 

land March  of  Dimes  headquarters 
designated  WERE  as  the  official  local "kick-off"  station. 

WFMY'-TV:  When  John  Payne,  mo- 
tion picture  star,  appeared  in  Greens- 

boro, N.  C.,  to  open  the  city's  1950  In- fantile Paralysis  Fund  drive,  his  busy 
schedule  didn't  allow  time  to  appear 
before  WFMY'-TV  cameras.  So  Ted 
Austin,  program  director,  and  Bob 
Currie,  production  manager,  equipped 
themselves  with  a  Polaroid  camera  and 
flash  attachment  and  caught  up  to  Mr. 
Payne  at  the  Central  Carolina  Conva- 

lescent Hospital,  Greensboro's  own  con- 

SCROLL  is  awarded  to  Edwin  R.  Borroff,  who  resigned  as  president  of 
Taylor-Borroff  (now  Taylor  Co.),  to  manage  KPHO-TV  Phoenix.  At  luncheon 
given  in  his  honor  by  Chicago  Radio  Management  Club  are  (I  to  r):  Kay 
Kennelly,  media  director,  Olian  Advertising;  William  McGuineas,  commercial 
manager,  WGN;  Gil  Berry,  Chicago  sales  manager,  DuMont;  Mr.  Borroff; 
Art  Harre,  general  manager,  WJJD;  Roy  McLaughlin,  president  of  the  club 
who  presented  inscribed  scroll;  John  Blair,  president,  John  Blair  representa- 

tive firm;  Jane  McKendry,  timebuyer,  Needham,  Louis  &  Brorby;  I.  E.  Shower- 
man,  NBC  Central  Div.  vice  president;  John  H.  Norton  Jr.,  ABC  Central 
Div.  vice  president;  Harold  Safford,  program  director,  WLS,  and  Tom  Peter- 

son, Chicago  manager,  Taylor  Co. 

tribution  to  the  anti-polio  fight.  There, 
they  took  a  picture,  and  within  half 
an  hour,  the  camera  print  was  viewed 
on  WFMY-TV. 
WMT:  In  Cedar  Rapids,  Iowa,  WMT 
raised  $6,300  the  last  week  of  the 
March  of  Dimes  Drive  when  the  CBS 
outlets  ran  a  contest  pitting  the  morn- 

ing and  daytime  announcers  against 
the  evening  shift.  The  night  side 
proved  to  be  the  better  team  and  suc- 

ceeded in  drawing  contributions  of 
$1,500  more  than  their  co-staffers, WMT  reports. 

*    *  * 

WEEI:  Larry  Homer,  WEEI  an- 
nouncer, was  appointed  by  Craig 

Lawrence,  radio  chairman  of  Boston's March  of  Dimes  campaign,  to  head  the 
disc  jockey  committee  of  local  radio 
stations.  The  jockeys  operated  out  of 
the  Army  booth  on  Boston  Common. 
Recording  equipment  was  set  up  and 
the  announcers  took  turns  conducting 
programs  similar  to  their  air  shows. 
Models  circulated  through  the  crowds 
with  containers  collecting  dollars  and 
dimes  for  the  fund. 

WLDY:  The  lagging  polio  fund  at 
Ladysmith,  Wis.,  was  spurred  when 
WLDY'  was  asked  by  local  March  of 
Dimes  officials  for  aid  in  reaching  the 
county  goal  of  $5,000.  Disc  Jockey 
Tom  Anderson  opened  his  Platter 
Parade  program  with  mention  of  the 
polio  crisis  and  said  four  radio- 
equipped  cars  were  stationed  in  various 
parts  of  the  city,  waiting  for  orders 
to  proceed  to  various  homes  for  con- 

tributions. By  this  and  other  pro- 
gramming aids,  WLDY  succeeded  in 

raising  close  to  $2,000  for  the  fund. 

W^HAY:  After  an  all-night  March  of 
Dimes  frolic  at  the  local  high  school 
auditorium,  WHAYNew  Britain,  Conn., 
reported  doubling  its  goal  for  the  polio 
drive,  with  proceeds  amounting  to 
over  $1,000.  WHAY  also  contributed  to 
the  campaign  with  solicitation  of  do- 

nations and  pledges  from  listeners  by 
Cart  Clements  on  his  Moonlight 
Matinee  show.  Many  radio,  stage  and 
local  personalities  appeared  on  both 

programs. 
*    *  * 

WLOI:  Contest  with  a  first  prize  of 
an  all-expense  one-week  trip  to  Florida, 
a  $250  ladies  wrist  watch  and  daily 
prizes  of  a  full  year  of  automobile 
"grease  jobs"  helped  spearhead  the 
March  of  Dimes  contribution  by  WLOI 
La  Porte,  Ind.  WLOI  officials  report 
over  $9,000  was  collected.  Listeners 
were  asked  to  identify  the  "mystery 
voices"  (movie  stars  Chester  Morris 
and  Sonny  Tufts),  and  send  an  accom- 

panying contribution  with  each  guess. 
Mr.  Morris  spoke  at  a  dinner  climax- ing the  campaign. 

W'OTW:  In  Nashua,  N.  H.,  WOTW 
added  its  share  to  the  March  of  Dimes 
when  Sportscaster  Ed  Lecius  and 
Colorcaster  Vern  Proulx  pooled  efforts 
on  the  broadcast  of  a  local  high  school 
benefit  game.  Listeners  were  requested 
to  phone  in  their  pledges  to  WOTW 
or  the  local  March  of  Dimes  head- 

quarters. By  final  whistle  time,  a 
substantial  amount  was  raised,  station 
officials  report. 

KRIC:  Starting  on  the  opening  date 
of  the  March  of  Dimes  drive  and  con- 

tinuing to  its  conclusion,  KRIC  Beau- 
mont, Tex.,  each  night  invited  a  Beau- 
mont celebrity  to  spin  the  platters 

and  make  with  the  chatter  on  the  air 
in  support  of  the  campaign.  Virginia 
Wade  Ryder,  KRIC  program  manager, 
reports  the  program  created  a  lot  of 

(Continued  on  page  36) 
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QUIET,  CHILDREN 

5^ 

in  Detroit,  WWJ  is  more  than  a  great  radio  station  .  ,  . 

more  than  a  source  of  entertainment  for  the  nearly  one  miUion 

homes  in  the  Detroit  area.  WWJ,  Detroit's  FIRST  station,  has 
consistently  been  the  leader  in  community  service  and  enterprise. 

Its  acceptance  by  advertisers  is  indicative  of  the  faith 

Detroit  has  in  its  voice.  One  of  America's  leading  advertisers  has 

consistently  employed  WWJ  daily  with  an  hour-long  program  for 

16  years. 

When  you  give  your  product  story  the  benefit  of  WWJ's 
community  acceptance,  it  receives  added  prestige,  more  attentive 

ears,  less  selling  resistance  .  .  .  resulting  in  increased  sales  in  a 

market  that  did  three  billion  dollars  retail  business  last  year! 

FIRST  IN   DETROIT  .  .  .  Owned  and  Operated  by  THE  DETROIT  NEWS 

National  Representatives:    THE    GEORGE    P.   HOLLINGBERY  COMPANY 
Associate  Television  Station   WWJ -TV 

Basic  NBC  Affiliate 

■  H 

AM— 950  KILOCYCLES- 5000  WATTS       FM— CHANNEL  246-97.1  MEGACYCLES 
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VETERAN  stage  and  screen  star,  Joe 
E.  Brown  (r),  and  a  group  of  radio 
executives,  all  old  friends,  exchange 
greetings  at  a  luncheon  in  Chicago. 
In  the  group  are  (I  to  r):  Al  H.  Mor- 

rison and  William  M.  Ramsay,  both 
of  Procter  &  Gamble;  Les  Lear,  mgr., 
NBC's  Welcome  Travelers;  Tom  Re- 

vere, Blow  agency,  and  Mr.  Brown. 

FULTON  LEWIS  jr.  {2d  r)  is  com- 
missioned a  member  of  the  sheriff's 

posse  of  Dallas  County  during  his 
lecture  at  the  Dallas  Athletic  Club. 
At  the  ceremony  (I  to  r):  E.  O.  Cart- 
wright,  WRR  Dallas;  George  Smith 
and  William  Hensen,  Dallas  Athletic 

Club;  Mr.  Lewis,  and  Sheriff 
"^^^  Bill  Decker. 

PROMOTION  of  Musically  Yours. 
half-hour  nightly  program  on  KSFO 
San  Francisco,  is  discussed  by  (I  to  r): 
Tom  Maschler,  advertising  director  of 
H.  R.  Basford  Co.,  appliance  distribu- 

tor and  sponsor  of  show,  and  Wallace 
Aron,  account  executive  for  Beau- 

mont  &  Hohman  Advertising 
'^^^  Agency. 

WHEN  WONS  Hartford,  Conn.,  spon- 
sored "Frank  Luther  Day,"  the  noted 

children's  entertainer  presented  some of  his  records  to  Governor  Chester 
Bowles  (c)  at  the  State  Capitol.  With 
the  governor  are:  Mr.  Luther  (I)  and 
Jim  Hogan,  of  Post  &  Lesser,  Hart- 

ford  distributor  of  Decca 
""^^^  Records. 

JAMES  E.  EDWARDS,  president  of 
WLS  Chicago  and  the  Prairie  Farmer, 
was  host  to  nine  Midwest  farm  home- 
makers  at  his  firm's  annual  advertis- 

ing luncheon  in  Chicago.  Guests 
included  Mrs.  Mabel  Obenchain,  pres- 

ident of  the  Women's  Advertising 
Club,  who  discusses  the  proj- 

"^^^         ect  with  Mr.  Edwards. 

SAM  B.  SCHNEIDER  (r),  farm  direc- 
tor of  KVOO  Tulsa,  is  thanked  by 

Robert  Koch,  executive  secretary  of 
the  National  Agricultural  Limestone 
Assn.  Inc.,  for  his  assistance  in  set- 

ting up  in  Washington  the  associa- 
tion's radio  department,  designed  to 
promote  notionally  the  values 

''^^r'      of  agricultural  limestone. 

March  of  Dimes 

( Continued  from  page  Sit ) 

favorable  comment  and  had  a  large following. 

KSOO:  At  KSOO  Sioux  Falls,  S.  D., 
Program  Director  Ray  Loftesness  and 
Newsman  Orrin  Melton  cooperated  in 
getting  the  175th  National  Air  Guard 
Squadron  in  Sioux  Falls  for  a  flight 
to  Hot  Springs,  S.  D.,  to  make  a  re- 

corded program  in  the  polio  wards  of 
the  Lutheran  Hospital.  Although 
hampered  by  bad  weather,  airmen  and 
studio  representatives  accomplished 
their  mission  and  the  half  hour  pro- 

gram was  presented  on  KSOO. 

WXGI:  Disc  Jockey  Harry  Curran  of 
WXGI  Richmond,  Va.,  didn't  have 
much  of  his  pay  check  left — if  any — 
during  the  March  of  Dimes  campaign. 
To  help  put  the  drive  over  the  top,  Mr. 
Curran  made  a  bargain  with  listeners 
to  his  Curran's  Corner  that  he'd  match 
in  amount  any  contributions  to  the 
campaign  they  sent  in  along  with  their 
requests.  Since  he  is  a  man  of  his 
word  as  well  as  a  man  of  his  music, 
and  since  he  received  many  contribu- 

tions, other  WXGI  staffers  have  ad- 
miringly nicknamed  Mr.  Curran 

"Empty  Pockets  Curran." 

KORN  and  KIJV:  When  the  second 
annual  "battle  of  two  cities"  for  the 
March  of  Dimes  between  Huron  and 
Mitchell,  S.  D.,  was  conducted  KIJV 
Huron  and  KORN  Mitchell  cancelled 
all  commercial  programs  after  9:30 
that  evening.  Hooked  together  with 
telephone  lines  as  last  year,  both  sta- 

tions presented  talent  from  the  Mit- 
chell Corn  Palace  and  the  Huron  Col- 

lege Auditorium.  Listeners  were  urged 
to  phone  in  pledges  which  were  col- 

lected by  members  of  the  Junior 
Chamber  of  Commerce  calling  at 
homes  by  car. 

WKRT:  Impetus  was  given  the  March 
of  Dimes  by  WKRT  Cortland,  N.  Y., 
when  one  afternoon  was  turned  over  to 
a  request  show  to  promote  the  drive. 
Aided  by  a  staff'  of  telephone  operators. Herb  Koster  and  Fred  Elliott  did  their 
best  to  play  all  the  requests,  which 
were  sent  in  accompanied  by  pledges 
to  the  campaign. 

ROIL:  Omaha's  March  of  Dimes 
campaign  was  given  a  helping  hand 
by  KOIL  when  the  Downtown  Kiwanis 
Club  and  Lions  Club  held  their  an- 

nual race  to  see  which  could  collect 
and  lay  out  the  longest  line  of  dimes 
in  a  half  hour.  Four  KOIL  loud- 

speakers were  installed  at  the  scene, 
one  of  Omaha's  busiest  downtown 
street  intersections,  as  the  service 
clubs  started  laying  dimes  collected 
from  pedestrians.  The  Kiwanians 
emerged  victorious  and  the  March  of 
Dimes  benefited  by  some  $700. ,s     *  * 

WSNY:  In  Schenectady,  N.  Y.,  the 
infantile  paralysis  fund  was  given 
?1,262.20  after  WSNY  cleared  its 
commercial  schedule  for  13  hours 
and  staged  its  March  of  Dimes  Radio 
Day.  The  public  was  invited  to  phone 
in  and  make  pledges  of  aid  along 
with  requests  for  selections.  An- 

nouncing chores  for  the  stint  were 
handled  by  more  than  40  civic  and 
business  leaders. 

*    *  * 
WBSM:  For  one  day,  WBSM  New 
Bedford,  Mass.,  eliminated  all  com- 

mercials from  7  p.m.  to  midnight  to 
present     an     all-telephone  request 

program  devoted  to  accepting  pledges  ;j 
for  the  March  of  Dimes.  A  total  of  , 
1,868  phone  calls  v/ere  received,  of  , 
which  1,618  were  pledges  totaling 

$1,262.15.  In  addition,  the  local  ' 
telephone  office  counted  2,822  incom-  ' pleted  calls,  making  a  grand  total  of 
nearly  5,000. 

WGLN:  The  Glens  Falls,  N.  Y.,  area, 
one  of  the  hardest  hit  during  the  last 
polio  epidemic,  got  a  big  helping  hand 
in  the  current  drive  on  WGLN  when 
Dorothy  Beckwith-  and  Bill  Krough 
asked  their  listeners  to  "buy"  an  elec- tion via  their  WGLN  Bulletin  Board 
program.  Each  listener  was  asked  to 
vote  for  a  child  polio  victim  most  de-  ; 
serving  of  a  television  set  donated  by  • 
sl  local  merchant.  Each  vote  had  to  be 
accompanied  by  a  contribution  to  the 
March  of  Dimes.  To  facilitate  the  elec- 

tion, a  voting  ballot  was  placed  in  the local  newspaper. *     «  * 

WLOK:  The  tables  were  turned  on 
Tommy  (Welcome  Traveler)  Bartlett 
when  WLOK  Lima,  Ohio,  said  "Wel- come traveler"  to  him  when  he  flew 
to  Lima  for  a  special  interview  for 
WLOK's  Command  Performa.nce  show. 
The  NBC  outlet  had  Mr.  Bartlett's  ' 
engineer's  cap  to  auction  off'  for  the March  of  Dimes  fund. 

CHARLESTON  DISC  JOCKEYS:  In 
Charleston,  S.  C,  Disc  Jockey  Bill 
Hedgepeth,  of  WCSC,  spearheaded 
formation  of  the  Charleston  Assn.  of 
Disc  Jockeys  as  an  outgrowth  of  a 
cooperative  effort  on  the  part  of  all 
disc  jockeys  connected  with  the  five 
Charleston  stations  to  raise  money 
for  the  March  of  Dimes.  Disc  jockeys 
played  tunes  requested  for  each  dollar 
contributed. 

WHBC-AM-FM:  A  dozen  languages 
were  used  on  one  show  to  voice  the 
March  of  Dimes  appeal  by  WHBC- 
AM-FM  Canton,  Ohio,  in  that  city's 
radio  kickoff.  Representatives  of  na- 

(Continued  on  page  72) 

KUOM  CONCERTS 
Minn.  U.  Airs  Symphony 

WITH  the  emphasis  on  "humaniz- 
ing their  symphony  orchestra  pro- 

grams," KUOM  Minneapolis,  the  U. 
of  Minnesota's  non-commercial  out- 

let, again  this  year  is  giving  top 
priority  to  the  planning  and  pres- 

entation of  programs  aimed  at 
building  interest  in  the  famed 
Minneapolis  Symphony  Orchestra. 

Conducted  by  Antal  Dorati  and 
produced  by  Burton  Paulu,  KUOM 
manager,  38  special  programs  are 
brought  to  listeners  in  the  upper 
Midwest  during  symphony  season. 
Eighteen  of  the  broadcasts  are  de- 

signed for  young  listeners  in 
schools — the  other  20  for  an  adult 
audience. 

The  "humanizing"  aspect  prob- 
ably receives  its  heaviest  emphasis 

on  the  day  preceding  each  of  the 

scheduled  young  people's  concerts. The  Minnesota  School  of  the  Air 
presents  a  symphony  preview  at 
which  three  pupils  from  public, 

parochial  and  private  schools  dis- 
cuss the  next  day's  concert  with Conductor  Dorati.  In  addition, 

KUOM  presents  previews  for  adult 
audiences  of  the  20  regularly  sched- 

uled evening  concerts  during  the 

symphony  season. 
BROADCASTING    •  Telecasting 



•  26W  limiting  amplifier •  21 2A  dual  channel  console •  212B  single  channel  console 

In  response  to  your  request... 

Collins  offers  studio  equipment  that  embodies  your  specifications 

The  Studio  equipment  you  get  from  Collins  contains 

more  than  good  components  and  workmanship.  Your 

wishes  and  requirements,  based  on  the  experiences  of 

Collins  engineers  that  have  designed  hundreds  of  in- 

stallations, are  reflected  in  each  unit  or  complete,  spe- 

cially engineered  installation.  Consult  the  ColHns 

speech  equipment  catalog  for  every  requirement. 
Everything  from  wire  to  custom  built  apparatus  is 

described  in  it.  Write  to  Dept.  BC-5,  Collins  Radio 
Company,  Cedar  Rapids,  Iowa,  to  obtain  your  copy. 

26W  FEATURES 

•  Low  noise  and  distortion. 

•  Adjustable  input  and  output  levels. 

•  Complete  accessibility  without  remov- 
ing from  cabinet. 

•  Two  meters  give  visual  indication  of 
operating  conditions. 

•  Limiting  action  (in  db)  indicated  by 
meter  on  the  front  panel. 

212A  FEATURES 

•  Ten  independent  input  channels  (eight 
low  level  and  two  high  level). 

•  High  level  mixing  on  all  low  level  channels . 
•  Remote  override  for  remote  following  a 
remote.  Also  remote  cue. 

•  Studio  talkback  through  interlocked 
circuits  to  prevent  program  interruption. 
•  Constructed  for  complete  accessibility 
while  in  use. 

These  units  have  many  more  features.  Complete  information  is  given  in  the  Collins  speech 
catalog  which  is  yours  for  the  asking. 

2 12B  FEATURES 

•  Seven  independent  input  channels  (six 
low  level  and  one  high  level). 

•  High  level  mixing  on  all  low  level  chan- nels. 

•  Studio  talkback  through  interlocked 
circuits  to  prevent  program  interruption. 

•  Constructed  for  complete  accessibility 
while  in  use. 

FOR  BROADCAST  QUALITY,  IT'S  . 

COLLINS   RADIO   COMPANY,  Cedar  Rapids,  Iowa 
11  West  42ncl  St. 
NEW  YORK  18 

2700  West  Olive  Ave. 
BURBANK 

M  &  W  Tower 
DALLAS  1 

Dogwood  Rd.,  Fountain  City 
KNOXVILLE 
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J^ditotial 

How  Big  Is  Radio? 
NOW  THAT  estimated  net  time  sales  of  U.  S. 
radio  for  1949  have  been  added  up  ($429  mil- 

lion for  AM  broadcasting),  small,  carping 
cries  may  be  expected  to  be  heard  protesting 
that  radio  is:  (1)  the  Eden  of  profit-mongers, 
(2)  big  business  and  hence  monopolistic,  (3) 
both. 

Such  are  the  recurring  laments  of  the  bu- 
reaucrats and  do-good  economists,  and  the 

only  notewoi-thy  characteristic  of  all  of  them 
is  that  they  are  untrue. 

According  to  this  publication's  estimates,  the 
total  time  sales  of  AM  radio — national  net- 

work, regional  network,  national  and  regional 
non-network,  and  local — amounted  to  $428,- 
990,000  in  1949.  Now  $428,990,000  is  a  lot  of 
money,  viewed  in  a  lump.  But  no  one  corpora- 

tion or  group  in  the  business  of  broadcasting 
got  its  hands,  even  momentarily,  on  more  than 
a  fraction  of  that  sum.  And  no  corporation  or 
group  kept  as  profits  more  than  an  infinitesi- 

mal fraction  of  the  fraction. 
It  is  interesting  to  compare  the  sales  of  the 

entire  AM  broadcasting  field  with  the  profits 
of  a  single  corporation  in  another  field.  Gen- 

eral Motors,  for  instance. 
In  1948,  the  latest  year  for  which  GM  has 

issued  a  financial  report,  the  consolidated  net 
income  of  the  corporation  and  its  subsidiaries 
was  $440,447,724.  That  is  $11  million  more 
than  the  total  sales  of  radio. 

For  1949  U.  S.  Steel  Corp.  has  just  reported 
profits  of  $165,958,806  or  bigger  than  the  sales 
of  the  four  national  radio  networks  and  re- 

gional and  miscellaneous  networks  combined, 
bigger  than  national  and  regional  non-network 
sales,  and  exceeded  only  by  the  $182  million  of 
local  sales  made  by  some  2,000  stations. 

To  our  knowledge  there  has  been  no  recent 
interest,  even  by  the  most  avid  anti-big  busi- 

ness elements  of  the  government,  in  question- 
ing the  legality  of  either  the  General  Motors 

or  U.  S.  Steel  operations,  a  fact  we  are  pleased 
to  observe. 

This  being  so,  the  cries  against  broadcasting 
bigness  ought  to  be  small  indeed,  too  small 
certainly  to  be  heard  above  the  winds  of  Capi- 

tol Hill  or  over  the  bleats  of  the  bureaucrats 
who  are  disposed  to  regard  a  radio  license  as  a 
key  to  the  mint. 

HAROLD  TUCKER  WEBSTER,  one  of 
the  New  York  Herald  Tribune  Syndi- 

cate's veteran  cartoonists,  has  for  years 
been  using  as  one  of  his  regular  topics 

"The  Unseen  Audience."  Through  his 
facile  pen  he  has  taken  some  murderous 
digs  at  radio  and  radio  listeners.  In  one 
of  his  latest  on  this  subject  Mr.  Webster, 
perhaps  unwittingly,  went  a  long  way 
toward  making  amends.  His  picture 
showed  Mr.  Average  Man  answering  a 

coincidental  poll.  Mr.  A.  M.  says:  "I'm 
listening  to  the  nagging  backache  show. 
My  wife  is  upstairs  listening  to  a  tooth- 

paste show.  My  son  is  in  his  room  listen- 
ing to  a  breakfast  food  show.  My  daugh- 
ter is  tuned  to  a  hair  tonic  show.  Our 

cook  is  listening  to  a  beauty  lotion  show. 
Our  dog  is  stone  deaf  and  is  sleeping 

peacefully."  Sounds  as  though  there'd 
be  little  time  left  for  cartoon-reading  by 

any  member  of  Mr.  W's  typical  family. 

Free-Time  Philanthropy 

DETERMINATION  of  a  growing  number  of 
broadcasters  to  quit  playing  ready  philanthro- 

pist to  causes  which  unashamedly  beg  time 
from  radio  while  willingly  paying  their  way  in 
other  advertising  media  is  a  natural  conse- 

quence of  a  long  and  sorry  history  of  abuse  of 
the  public  service  responsibility  of  broad- casting. 

Because  it  operates  at  the  whim  of  govern- 
ment license,  radio,  more  than  any  other  me- 
dium, is  susceptible  to  organized  pressure.  It 

is  no  secret  that  among  organizations  with  a 
view  to  propound,  the  belief  is  widely  held  that 
they  have  but  to  phone  a  radio  station,  mutter 
darkly  of  letters  to  the  FCC  and  forthwith  be 
accorded — free,  of  course — the  7  to  8  p.m. 
period  of  Sunday  evening  to  bespeak  their 
cause. 

It  does  not  seem  to  strike  such  organizations 
as  inconsistent  that,  coincident  with  their  de- 

mands for  free  time  from  radio,  they  may  be 
buying  space  from  magazines  or  newspapers  at 
regular  rates. 

Undeniably  however  such  practice  is  not  only 
inconsistent  but  discriminatory.  The  revolt  of 
many  broadcasters  against  further  charity  to 
the  Army,  at  least  during  the  first  half  of  this 
year,  cannot  come  as  a  surprise  to  any  lucid 
mind.  The  wonder  is  that  the  reaction  did  not 
set  in  long  ago. 

We  do  not  suggest  that  the  announcement  by 
Grant  Adv.,  the  Army's  new  agency,  that  radio 
will  be  given  a  considerable  share  of  the  budget 
for  the  fiscal  year  beginning  July  1  was  in- 

spired by  the  recent  protests  of  broadcasters. 

We  doubt,  however,  that  radio's  share  was  at 
all  endangered  by  the  protests. 

The  record  of  broadcasting  in  providing  sup- 
port for  good  causes  is  unmatched  by  that  of 

any  other  medium.  The  industry's  reputation 
in  this  regard  will  be  improved — not  impaired 
— if  broadcasters  insist  upon  their  inclusion  in 
campaigns  like  the  Army's  as  participants, not  dupes. 

Brake  on  Progress 

IF  UNCLE  SAM  really  doesn't  want  to  see 
television  grow  too  fast — and  the  charge  has 
been  made — the  new  TV  excise  tax  proposed  by 
Treasury  Secretary  Snyder  [BROADCASTING, 
Feb.  6]  provides  an  excellent  way  of  slowing 
this  dynamic  industry. 

It's  strange — or  is  it? — that  this  government 
spokesman  should  send  the  House  Ways  & 
Means  Committee  an  eloquent  argument  about 
the  way  excise  taxes  are  hurting  business  and 
the  need  for  lower  rates.  Then  in  the  same 
message  that  so  forcefully  explains  why  cuts 
are  necessary.  Secretary  Snyder  calls  for  a  new 
10  Vc  tax  on  television  sets. 

If  excise  taxes  are  crippling  important  seg- 
ments of  the  American  economy,  why  then  are 

they  suddenly  suggested  for  the  industry  that 
highest  government  officials  predicted  would 
lead  post-war  socio-economic  dvelopment? 

Unfoitunately  it's  the  smaller  companies  and 
the  small-income  people  who  would  be  most 
seriously  affected  by  this  proposed  TV  set  tax. 
Manufacturers  have  brought  prices  within 
reach  of  the  average  family  by  production 
ingenuity  and  intense  competition.  Now  they 
would  be  facing  a  high — 10% — tax  that  prom- 

ises to  slow  down  this  employment-producing 
post-war  phenomenon  in  American  progress. 

All  this  comes  at  a  time  when  FCC's  drawn- 
out  freeze  prevents  normal  development  of  an 
industry  whose  growth  will  assure  an  even 
greater  volume  of  corporate  tax  receipts. 

Sounds  as  though  tax-wise  Uncle  Sam  is  in- 
come foolish. 

GEORGE  FRANCIS  ISAAC 

100K  FOR  the  man  who  fashioned  WCFL .  Chicago  into  a  major  contender  for  the 
midwest  advertising  dollar  and  you  in- 

evitably wind  up  with  George  Francis  Isaac. 
During  the  past  year  and  a  half  under  his 

tenure  as  commercial  manager,  WCFL,  now 
with  50  kw,  has  rapidly  extended  its  influence 
over  and  beyond  the  four-state  area  covered  by 
its  signal. 
Day  and  night,  wherever  he  may  be,  Mr. 

Issac  argues  quietly  that  WCFL  is  "the  mid- 
west's best  radio  buy."  And  with  rates  less 

than  one-third  those  of  Chicago's  four  other 
fulltime  50  kw  stations,  WCFL  makes  sense  to 
dozens  of  Chicago  and  New  York  buyers. 

If  its  revenues  of  the  past  year  continue 
to  mount,  the  nation's  first  and  only  AM 
labor  station  may  well  join  the  nation's  top 
stations  in  programs  and  facilities.  Every 
penny  poured  into  its  coffers  since  it  was 
founded  in  1926  has  been  ploughed  back  into 
operations.  This  policy  is  now  paying  off  in  a 
dominant  schedule  of  sportscasts,  sparkling 
local  programs,  network  shows,  and  a  tight 
workmanlike  operation.  This  is  good  sales  am- 

munition for  Mr.  Isaac,  who  invites  clients  to 
come  get  on  the  bandwagon  while  costs  ai-e  low. 

Equipment-wise,  the  station  already  boasts 
one  of  the  finest  transmitters  known  to  radio 
engineering,  and  its  studios  and  executive 
offices,  high  in  the  American  Furniture  Mart  on 
Chicago's  Lake  Shore  Drive  are  ultra-modern. 
When  William  A.  Lee  became  head  of  the 

Chicago  Federation  of  Labor  in  1946,  a  new 
and  colorful  figure  entered  radio.  Long  famous 
in  labor  and  civic  circles  as  president  of  Chi^ 
cago's  blue  ribbon  Bakery  Drivers'  Union  and trustee  of  the  International  Brotherhood  of 
Teamsters,  he  soon  asserted  his  astute  business 
leadership  at  WCFL. 
He  looked  for  a  new  sales  manager  and 

found  Mr.  Isaac,  a  20-year  veteran  in  radio, 

within  his  own  organization.  Mr.  Isaac's 
experience  as  commercial  manager  of  WGN 
Chicago  and  with  advertising  agencies,  as  well 
as  his  success  at  WCFL,  made  his  selection  a 
natural. 

George  Isaac  has  been  a  salesman  since  his 
boyhood  days  in  Mankato,  Kan.,  where  he  was 
born  Nov.  12,  1902.  He  worked  both  as  a  news- 

paper delivery  boy  and  behind  the  counter  of  a 
grocery  store.  At  Mankato  High  School,  where 
he  played  a  fast  game  of  basketball  in  addi- 

tion to  his  part-time  employment,  he  won  a 
scholarship  to  Northwestern  U. 

This  free  tuition  helped,  but  hardly  paid  ex- 
penses at  college,  so  Mr.  Isaac  became  inter- 

ested in  the  business  end  of  Northwestern's 
(Continued  on  page  i2) 
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Business  is  always  better  in  Washington,  D.C, 

Building  construction  in  Washington,  D.  C,  increased 

last  year  more  than  in  any  other  major  market:  resi- 

dential up  85%,  non-residential  up  a  booming  275%. 

And  Pulse  reports  that  WTOP's  share  of  audience  is  al- 

ways building:  now  36%  larger  than  any  other  station. 

THE  WASHINGTON  POST- CBS 

WASHINGTON'S    ONLY    5  0,000    WATT    STATION    •    REPRESENTED    BY    RADIO  SALES 

STATION 



KYW  SHIFT 

Rawlins  Named  Manager; 

Begley,  McCall  Resign 

Respects 

Mr.  Tooke Mr.  Rawlins 

STAFF  realignment  of  Westinghouse  Radio  Stations  Inc.'s  KYW-AM-FM 
Philadelphia  was  announced  last  week  by  Walter  E.  Benoit,  vice  president. 

L.  R.  Rawlins,  formerly  manager  of  industrial  relations  of  the  firm, 
has  been  appointed  KYW  manager  to  succeed  Robert  E.  White,  who  has 
been  transferred  to  Westinghouse's  *  
KDKA  Pittsburgh. 

At  the  same  time,  two  resigna- 
tions of  KYW  executives  were  an- 

nounced by  Mr.  Benoit.  They  are 
Program  Manager  James  P.  Beg-- 
ley  and  Sales  Manager  Harvey  Mc- 

Call Jr. 

Mr.  Begley  has  been  succeeded 
by  Franklin  Tooke,  formerly  pro- 

gram manager  at  KDKA  since 
1942.  Robert  H.  Teter,  of  the  KYW 
sales  staff  since  1927,  has  replaced 
Mr.  McCall  as  sales  manager. 

Mr.  Rawlins  joined  the  Westing- 
house  parent  company  in  the  indus- 

trial relations  department  of  the 
Louisville  Ordnance  Plant  in  1942. 
He  served  in  various  industrial  re- 

lations capacities  until  his  transfer 
to  the  radio  stations  subsidiary  in 
1946  with  the  title  of  manager  of 
industrial  relations.  Prior  to  1942, 
Mr.  Rawlins  was  active  in  account- 

ing and  merchandising.  He  is  a 
native  of  Jackson  County,  Ohio. 

While  attending  DePauw  U.  from 
which  he  graduated  in  1934,  Mr. 
Tooke  won  a  $1,000  President's 
Fellowship  entitling  him  to  a  year's 
study  at  the  American  Academy  of 
Dramatic  Arts.  He  joined  West- 

inghouse at  WOWO  Fort  Wayne  in 
1935  and  was  transferred  to  KDKA 

in  1941. 
Mr.  Teter,  native  of  Boston,  was 

active  in  the  advertising  field  with 
N.  W.  Ayer  &  Son,  Philadelphia; 
H.  M.  Dittman  Advertising  Agency, 
and  A.  E.  Aldridge  Assoc.  before 
joining  KYW  in  1947. 

Gilbert  To  Speak 

EUGENE  GILBERT,  director  of 
Gilbert  Youth  Research  and  Gil- 

bert Television  Research,  will  speak 
on  "How  the  Videometer  Measures 
TV  Impact,"  tomorrow  (Feb.  14) 
at  a  luncheon  session  of  the  Ameri- 

can Marketing  Assn.  radio-televi- 
sion group  at  New  York's  Hotel Shelton. 

ROAD  SHOW •    •  • 

DULUTH,  MINN.— "They  keep  telling  me,  'Let's  keep 
the  show  on  the  road.'  That's  all  I  hear,"  snootoots 
Otto  Mattick  as  he  hits  the  trail  on  his  private  traino- 

car.  "So  I  cruise  the  Duluth-Superior  area  con- 
tinuously, keeping  KDAL  and  CBS  personalities  and 

programs  before  the  public."  He  does,  too.  KDAL's 
never-ending  promotion  of  its  features  has  kept 
KDAL  at  the  top  of  the  Hoopers  for  a  long  time.  Of 
course,  audience  dominance  like  this  means  success- 

ful selling  for  KDAL  advertisers.  Are  you  one  now? 

Current  availabilities  may  be  had  from 
Avery-Knodel.  Notv  is  a  good  time  to 
get  on  KDAL. 

(Continued  from  page  UO) 

campus  publications.  During  his 
junior  and  senior  years  he  was  well 
known  among  undergraduates  as 
business  manager  of  the  Purple 

Parrot,  one  of  the  Big  Ten's  better 
humor  magazines.  He  remained  at 
school  during  the  summer  sessions 
as  publisher  of  the  Daily  North- 

western, campus  newspaper. 
Finishing  school  in  the  spring  of 

1924,  he  joined  the  advertising  de- 
partment of  the  Chicago  Tribune, 

and  after  five  years  in  various  divi- 
sions was  selected  to  head  up 

V/GN's  commercial  department.  In 
those  fast-moving  days  as  WGN 
sales  manager,  Mr.  Isaac  signed 
the  original  contracts  between  Mu- 

tual and  its  first  stations,  and  he 
was  a  member  of  the  first  MBS 
board  of  directors. 

In  1935,  he  joined  the  former 
Lord  &  Thomas  advertising 
agency  as  radio  director.  Some  of 
the  most  successful  Chicago  origi- 

nations of  the  '30s  were  conceived, 
promoted  and  sold  by  Mr.  Isaac.  A 
brief  excursion  into  the  station  rep- 

resentative business  preceded  his 
employment  by  WCFL. 
Owner  of  WCNT  Centralia,  111., 

Mr.  Isaac  gets  a  broad  view  of 
radio,  but  finds  it  unnecessary  to 
visit  this  southern  Illinois  prop- 

erty often  because  his  resident 
manager,  Jack  Flanigan,  "is  doing 

a  swell  job." Married  In  1928 
Mr.  Isaac  and  Iris  Detweiler  of 

Chicago  were  married  Sept.  4, 
1928.  His  bride  was  an  accom- 

plished soprano,  having  studied 
abroad  for  several  years  as  a 
young  woman.  There  are  two 
children — Jacqueline,  16,  a  student 
at  New  Trier  high  school  in  Win- 
netka.  111.,  and  Gerry,  13,  who  at- 

tends grade  school  in  nearby  Glen- 
coe,  on  Chicago's  North  Shore, 
where  the  family  resides. 

A  Saturday  golfer,  Mr.  Isaac  be- 
longs to  the  Skokie  Country  Club. 

He  also  holds  memberships  in  Phi 
Gamma  Delta,  his  college  fra- 

ternity, and  Sigma  Delta  Chi,;  pro- 
fessional journalistic  fraternity  to 

which  he  was  elected  while  at 
Northwestern.  He  belongs  to  the 
Northbrook  Sports  Club  and  is  ac- 

tive in  the  Chicago  Radio  Manage- 
ment Club. 

Dunkirk  Argument 

OPPOSITION  of  WBNY  Buffalo, 

N.  Y.,  to  FCC's  new  station  grant to  WFCB  Dunkirk,  N.  Y.,  despite 
WBNY's  claims  of  objectionable 
interference  was  argued  Feb.  3 
in  the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia  [Broad- 

casting, June  27,  1949].  WBNY, 
assigned  250  w  on  1400  kc,  objected 
to  Commission's  grant  of  500  w  on 1410  kc  to  WFCB.  Before  the 
court,  WFCB  and  FCC  argued  that 
WBNY's  claim  of  interference  was 
without  sufficient  engineering  sup- 

port, while  WBNY  contends  its 
measurements  were  made  by  Com- 

mission standards. 

Management  ̂ ^j^ 

Mr.  Zimmer 

director  following 

JOHN  E.  BARRETT,  formerly  sales manager    of    WIKY  Evansville, 
Ind.,  appointed  manager  of  oper- 

ations for  station. 

GRAEME  ZIMMER,-  radio  director  of 
Syndicate  Theatres  Inc.,  owner  of 
WCSI  (FM)  Co- 

lumbus, Ohio,  re- 
signs to  become 

general  manager  of radio  interests  of 
Radio  Virginia  Inc., 
owner  of  WXGI 
Richmond,  Va.,  ef- 

fective Feb.  15.  He 
joined  Syndicate 
Theatres  as  promo- tion director  of 
WCSI  in  June  1947, 
was  elevated  to 
manager  in  April 
1948  and  radio 
October. 

EUGENE  S.  THOMAS,  general  man- 
ager of  WOIC  (TV)  Washington,  ap- 

pointed vice  president  in  addition  to 
his  present  duties.  He  has  been  with 
WOIC  since  its  inception  in  January 
1948.  He  previously  was  sales  man- 

ager of  WOR  New  York  for  10  years. 
GORDON  ALLEN,  formerly  business 
manager  and  executive  director  of 
Yakima  Broadcasting  Corp.,  licensee 
of  KYAK  Yakima  and  KALE  Rich- 

land, Wash.,  appointed  general  man- 
ager of  WGEZ  Beloit,  Wis. 

RON  LITTERAL  appointed  manager 
of  KLYN  Amarillo,  Tex.  He  formerly 

was  with  KEPO 
EI  Paso,  and  before 
that  with  WACO, 
Tex.,  and  KTEM 
Temple,  Tex. 
LLOYD  E.  YODER, 

general  manager  of 
KOA  Denver,  ini- tiated into  Sigma 
Delta  Chi,  national 

journalism  frater- 

nity. 

KELLY  ANTHONY, 

director  with  KFI- 
TV  Los  Angeles  for 

past  year  and  one-half,  named  to  new- 
ly created  post  of  assistant  to  gen- eral manager. 

BEN  W.  MUROS,  assistant  manager 
of  WWSW  Pittsburgh,  Pa.,  appointed 
station  manager. 

Mr.  Litteral 

Janet  MacRorie 

JANET  MacRORIE,  60,  one-time 
director  of  continuity  acceptance  at 
NBC,  died  Feb.  4  in  New  York 
after  a  long  illness.  Miss  Mac- 

Rorie served  with  NBC  from  1934 
to  1941  as  continuity  acceptance 
chief,  and  in  that  capacity  estab- 

lished many  standards  still  in  us3 
today.  Since  leaving  NBC  she  had 
bren  associated  variously  with  the 
Office  of  War  Information,  the  Ca- 

nadian Broadcasting  Corp.  and  in 
public  relations  capacities. 

A  TOTAL  of  $286,000  in  new  business 
has  been  signed  by  WPAT  Paterson, 
N.  J.,  in  the  past  three  months,  Her- 

man Bess,  commercial  manager,  has announced. 
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A    QUALITY    PRODUCT    DESIGNED    TO    MEET    EXACTING  REQUIREMENTS 

EKOTAPE 

The  NEW  EKOTAPE  Broadcast 

Model  has  been  designed  especially 

to  meet  the  many  requirements 

expressed  by  broadcast  station  engi- 
neers as  their  ideas  of  an  ideal  tape 

recorder.  Every  facility  at  the  com- 
mand of  Webster  Electric  Company 

has  been  used  to  make  this  the  most 

outstanding  achievement  in  tape 

recorders  at  a  price  that  places  it 

WEBSTER 

within  reach  of  all  broadcast  sta- 

tions, large  or  small.  Check  the  fea- 
tures listed  here,  then  have  your 

nearest  dealer  demonstrate  the  tone 

perfection,  simplicity  of  operation 
and  its  absolute  dependability. 

EKOTAPE  is  distributed  by  Gray- 

bar and  independent  distributors  in 
all  major  cities. 

ELECTRIC 

Webster  Electric  Company,  Racine,  Wisconsin  .  Establistted  1909  .  Export  Dept. 
13  East  40tti  Street,  New  Yorl<  16,  N.  Y.  Cable  Address:  "Arlab",  New  York  City. 
"Where  Quality  is  a  Responsibility  and  Fair  Dealing  an  Obligation" 

A  Few  of  the  Many 

SPECIFICATIONS  and  DETAILS 

Compact  and  portable;  units  may  be 
removed  for  installation  in  standard 
R.  M.  A.  rack.  It  can  be  purchased  less 
carrying  case. 
Powerful  oversize  two  speed  synchronous 
motor;  heavy  flywheel  and  special  drive 
give  constant  tape  speed. 

Tape  speed  15"  per  second  for  full  half 
hour  or  IVi  per  second  speed  for  full 
hour  program. 
"A"  "B"  Selector  switch  for  tape  or 

program. Switch  connects  VU  Meter  for  measuring 
either  recording  or  output  level. 

Safety  button  prevents  accidental  erasing 
of  a  recording. 

Operator  is  able  to  start  recording  on  cue 
without  time  lag. 

Triple  heads,  erase,  record  and  playback 
assure  neutral  tape  and  distortion-free 

playback. Overall  frequency  response  is±2db  60  to 

12,000  cycles  at  15"  per  second  tape  speed. 
±2db  60  to  7,000  cycles  at  IVi  per  sec- 

ond tape  speed. 

Wrife  Today  For  Complete 

Specification  Sheet 
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Added 

ftevenve 

To  Stations 
• 

Point  of  Sale 
Promotion 

New  Accounts 

CentufUf  Ttew*  Piot»  VUk 

.  .  .  costs  you  nothing.  You  get  a 
check  for  each  merchant  displaying 
our  sign.  Sign  shows  human-interest 
picture,  merchant's  name  plus  your 
aucJience  promotion. 
Over  60  stations  increasing  profits 
thru  Century  Plan.  Call  letters,  rec- 

ommendations, details  on  request. 
Absolutely  no  obligation. 

IMVESTIBATE NOW! 

CENTURY  Niws  phoio  service 

2525  BROADWAY       N.Y.  25 
Myron  Firkser  Barry  Firkser 

WITHOUT  OBLIGATION, 
send  me  details  of  your 
profit  -  producing  plan.  If 

i  like  it,  I'll  hove  plan  ex- 
clusive in  my  city. 

NAME 

TITLE STATION 

STREET ZONE 

CITY STATE 
a  distinctive  nev^s  photo  service 

NOW 
STATIONS  AKt 

WITH  CtNTUUy 

J^tomotton 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^ 

EVENING  newscast  on  KOMO  Se- attle should  carry  news  accentu- 
ating the  bright  side  of  local  and 

world  events,  its  sponsor,  Fisher 
Flouring  Mills,  decided.  Accordingly, 
whenever  possible,  only  good  news  is 
included  in  roundups,  aired  at  11  p.m. 
nightly.  "Bedtimers  Club"  members, 
group  formed  of  listeners  who  were 
pleased  by  cheerful  news  plan,  are 
issued  certificates  of  membership. 
Green  and  white  certificate  carries 
pictures  of  owls  playing  horns,  vio- 

lins, etc.,  as  puns  on  their  names, 
great  horned  owl,  screech  owl,  etc. 
Wise  owl  is  shown  reading  book 
marked  "KOMO." 

Bird  and  Beard 

COLORFUL  promotion  piece  sent  to 
trade  by  KMOX  St.  Louis  features 
pictures  of  bird  from  cuckoo  clock  and 
modern  "Rip  Van  Winkle."  On  cover, 
salesman  is  pictured  sleeping  under 
tree  with  long  beard  curled  around 
him.  Cuckoo  bird  prepares  to  waken 
him  with  microphones  marked  KMOX. 
In  rapid  sequence,  bird  tells  salesman 
to  recall  KMOX's  leadership  15  years 
ago.  Top  of  pages  in  booklet  picture 
salesman  sleeping  with  his  beard  grow- 

ing longer,  as  text  recalls  statistics 
concerning  station's  prominence.  At 
end  of  book,  salesman  receives  shave 
and  prepares  to  sell  KMOX  to  his  cus- 
tomers. 

Finding  Sponsors 
COVER  of  promotion  piece  prepared 
by  WBBM  Chicago  shows  drawings  of 
radios  of  all  sizes  and  descriptions. 
WBBM  microphone  and  caption,  "Look 
for  the  sponsors  .  .  .,"  complete  cover. 
Inside  announces  that  "more  [adver- 

tisers] use  WBBM  than  any  other  ra- 
dio station  in  Chicago."  After  turn- 
ing page  of  red  cellophane,  same  draw- 
ing as  was  on  cover  is  seen,  with  listen- 
ers filled  in. 

Lapel  Pins 
MINIATURE  golden  crown,  suitable 
for  use  as  a  woman's  lapel  pin,  was 
sent  to  trade  editors  by  Kenyon  & 
Eckhardt,  New  York,  last  week  to  pro- 

mote Ford  Motor  Co.'s  Ford  Theatre 
(CBS-TV,  Fri.  9-10  p.m.)  presenta- 

tion of  "The  Royal  Family,"  Broad- 
way play,  on  Friday,  Feb.  10. 

Hand  for  INP 
BLUE  folder  with  pictures  of  hands 
applauding  on  cover  is  promotion  piece 
sent  to  trade  by  International  News 
Photos,  New  York.  Letters  from  Nor- 

man Baer,  associate  producer  of  Head- 
line Clues  on  WABD  (TV)  New  York, 

and  Jack  Knell,  director  of  news  broad- 
casts for  WBT  and  WBTV  (TV) 

Charlotte,  N.  C,  commending  service 
given  by  INP  are  reproduced.  Back 
of  bulletin  shows  globe  and  reads, 
"INP  ...  a  global  picture  service  for 
timely,  versatile  TV  news  program- 

ming." 
Monday  Promotion 

IN  Monday  edition  of  Buffalo  (N.Y.) 
Evening  News  for  past  few  weeks,  ads 
seven  columns  wide  and  page  length 
have  promoted  television.  Lineups  of 
shows  to  be  seen  on  WBEN-TV  that 
city,  and  sporting  and  news  events 
available  to  owners  of  sets  have  been 
pictured.  Object  of  ads  is  to  stimulate 
reader   interest  in   owning   TV  sets. 

Ads  are  run  by  paper,  owner  of 
WBEN-TV.  One  angle  stressed  in 
ads  is  fact  that  current  sets  are  not 
soon  to  be  outmoded. 

Report  on  Coverage 
TWENTY-three  page  report  on  cover- 

age by  WCOP  Boston  of  General  Mo- tors Auto  Show  in  New  York  has  been 
mailed  to  trade  by  station.  Report 
includes  summary  of  shows  and  an- 

nouncements carried  by  station,  mer- 
chandising given  event,  as  well  as 

script  from  program  on  WCOP  dis- 
cussing auto  show.  Report  is  mime- 

ographed on  station's  stationery  and attached  with  brads  to  blue  folder. 
WOW-TV  Cooperation 

AS  PART  of  "Television  Month"  in 
Omaha,  WOW-TV  that  city,  is  carry- 

ing series  of  announcements  urging 
immediate  purchase  of  TV  sets.  Paid 
newspaper  ad,  run  by  station,  two 
columns  wide  and  full  length  of  page, 
listed  network  and  local  shows  avail- 

able over  its  facilities  under  heading, 
"The  biggest  bargain  in  town  is  a 
1950  television  set." BAB  Release 
"TEASER"  announcement  of  booklet 
entitled  "Radio's  Feminine  Touch"  sent 
to  trade  by  BAB.  Pink  folder  features 
illustrations  used  in  booklet  which  has 
been  prepared  by  BAB  for  use  by  NAB 
member  stations.  "Radio's  Feminine 
Touch"  is  32-page  booklet  designed  for 
distribution  to  retailers,  pointing  up 
radio's  appeal  to  women  buyers.  It  is 
prepared  in  such  a  way  that  facts  con- 

cerning particular  women's  shows  on specific  stations  can  be  inserted.  Case 
histories  illustrating  radio's  success with  women  buyers  are  included. 
Copies  are  priced  at  §7.50.  Postcard 
to  be  used  in  ordering  is  attached  to 
folder.  Also  included  is  small  booklet 
explaining  the  function  and  introduc- 

ing key  personnel  of  BAB. 
Letter  Opener  Announces 

CARD  to  which  letter  opener  bearing 
call  letters  of  WRBL  Columbus,  Ga., 
has  been  attached,  announces  new  ad- 

dress of  station.  Opener  is  made  of 
plastic,  and  card  bears  drawing  of  sta- 

tion's new  studio.  Address  of  WRBL 
now  is  1350  13th  Ave.,  Columbus. 

Blurb  for  MacPherson 

REPRINT  of  article  concerning  Stew- 
art MacPherson,  quiz  master  on 

WCCO  Minneapolis,  sent  to  trade  by 
station.  Article  gives  history  of  Mr. 
MacPherson  and  sums  up  some  of  the 
techniques  used  by  him  which  proved 
popular  in  England.  Article  appeared 
in  Jan.  19  edition  of  Minneapolis 
Morning  Tribune. 

Eight  Times  Around 
FOR  eighth  consecutive  year,  KFAB 
Omaha,  Neb.,  is  sponsoring  4-H  Club 
Timely  Topic  Public  Speaking  Con- 

test. Series  of  state-wide  elimination 
contests  choose  two  final  winners,  one 
boy  and  one  girl,  each  of  whom  is 
awarded  $250  scholarship  to  U.  of 
Nebraska. 

Television  Seminar 
TELEVISION  seminar  was  conducted 
by  WLWD  (TV)  Dayton  as  part  of 
three-day  Public  Informatdon  Spe- 

cialists' Conference  at  Wright  Pat- 
terson Air  Force  Base.    Seminar  con- 

sisted of  addresses  by  station  officials, 
outline  of  departmental  coordination, 
and  forum,  followed  by  inspection  of 
WLWD  facilities,  including  mobile 
unit.  Representatives  of  Army,  Navy, 
Marine,  Civil  Air  Patrol  and  aircraft 
industry  took  part  in  telecast  which 
concluded  seminar. 

Sizing  Up  Network 

QUARTET  of  brochures  stressing  sta- 
tion coverage  and  growth  of  network 

have  been  distributed  by  ABC-TV,  with 
stress  on  four  key  words — Higher  .  .  . 
Lower  .  .  .  Bigger  .  .  .  Better.  First 
piece,  "Higher,"  points  up  WJZ-TV New  York,  transmitter  and  antenna 
move  to  top  of  Empire  State  Bldg. 
Second,  "Lower,"  cites  lower  produc- 

tion costs  for  ABC-TV  advertisers 
"because  ABC's  New  York  Television 
Center  has  every  production  facility 
right  in  the  same  building  where  the 

programs  go  on  the  air."  Third  bro- chure refers  to  ABC  Pacific  Coast  TV 
headquarters — "bigger  than  any  other 
television  plant  in  the  world."  Last, 
headed  "Better,"  emphasizes  wide  cov- 

erage through  its  five  0  &  0  TV  sta- 
tions in  top  markets — New  York,  Chi- 
cago, Los  Angeles,  Detroit  and  San Francisco. 

Short  Stops 

LATEST  promotion  in  Mutual's  "Mr. Plus"  Series  is  blue  folder,  reprint 
from  trade  press.  Folder,  bearing 
picture  of  Mr.  Plus  dressed  as  police- 

man holding  sign  reading  "Stop,"  has been  sent  to  trade.  Folder  proclaims 
that  29.5  second  stop  on  Mutual  will 
"make  dealers  happy."  Text  points 
up  Mutual's  ability  to  enable  stations 
to  identify  local  dealers  on  network shows. 

Personnel 

RANDY  SMITH,  advertising  and  pro- 
motion manager  of  KOA  Denver  for 

past    eight    years,    resigns  effective 

Mr.  Smith 
Mr.  Penley 

March  1  to  join  KNBC  San  Francisco 
in  same  capacity.  In  new  position  he 
will  succeed  ETHEL  GILCHRIST, 
who  is  leaving  to  set  up  residence  in 
Los  Angeles.  Prior  to  joining  KOA, 
Mr.  Smith  was  with  Western  Adv., 
Leon  Livingston  Adv.  and  Buchanan 
&  Co.  He  is  succeeded  at  KOA  by 
CYRIL  M.  PENLEY,  former  assist- 

ant news  editor. 

PAT  TETZLAFF,  new  to  radio,  joins 
WJW  Cleveland  as  promotion  and  pub- 

licity director.  He  formerly  was  with 
insurance  trade  press  on  Pacific  Coast. 

HAL  L.  NEAL,  with  WXYZ  Detroit 
since  1943,  appointed  advertising,  sales 
promotion  and  publicity  manager  of 
WXYZ-AM-FM-TV,  succeeding  DEAL 

LINGER,  resigned  to  become  advertis- 
ing and  sales  promotion  manager  of 

ABC  Central  Div.,  Chicago,  effective Feb.  15. 

ART  GRAY,  promotion  manager  of 
WTVJ  (TV)  Miami,  Fla.^  is  the  father 
of  a  girl,  Meridithe  Ann,  born  Feb.  1. 
His  wife,  MRS.  BEA  GRAY,  is  former 
copy  chief  at  WTVJ. 
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BILL  WEAVER,  star  of  Waitin'  for 
Weaver,  commentary  and  music  show 
on  KCBS  San  Francisco,  grits  his 
teeth  and  takes  a  firm  grip  on  a  few 
of  the  contributions  he  received  after 
soliciting  for  old  folks  in  17  Bay 
Area  institutions.  According  to  KCBS, 
contributions  received  during  the 
three-week  campaign  included:  IOV2 
barrels  of  yarn  and  sewing  material, 
18  barrels  of  remnants,  three  barrels 
of  silk  stockings,  816  knitting 
needles,  1,822  assorted  games  and 
puzzles  and  2,603  packs  of  playing 
cards. 

ANA  SPRING  MEET 

Mosley  Program  Group  Head 

GEORGE  MOSLEY,  advertising 
manager  of  Seagram  Distillers 
Corp.,  will  serve  as  program  com- 

mittee chairman  for  the  1950 
spring  meeting  of  the  Assn.  of 
National  Advertisers,  Paul  B. 
West,  ANA  president,  announced 
last  week.  Meeting  will  be  held  in 
Hot  Springs,  Va.,  March  29  to 
April  1. 

Integration  of  an  advertising 
program  with  company  operations, 
stressing  the  "how  to"  aspects  of 
organization,  will  be  the  underly- 

ing theme  of  the  ANA  sessions, 
which  are  being  planned  jointly 
with  the  American  Assn.  of  Adver- 

tising Agencies.  The  AAAA  will 
hold  its  annual  meeting  March  30 
to  April  1  in  White  Sulphur 
Springs,  W.  Va.  The  two  conven- 

tions will  merge  the  last  two  days 
of  the  meetings. 

WCVS  RECOGNITION 

Paper  Cites  Safety  Drive 

WCVS-AM-FM  Springfield,  111.,  has 
been  cited  in  a  Springfield  newspa- 

per editorial  for  its  role  in  taking 
the  lead  to  promote  a  safe  driving 
campaign  sponsored  by  the  Spring- 

field Passenger  Car  Safety  Assn. 
The  editorial,  appearing  in  the 

daily  Illinois  State  Journal,  quotes 
a  letter  of  the  secretary  of  the  Pas- 

senger Car  Safety  Assn.,  commend- 
ing WCVS  for  its  cooperation. 

In  further  recognition,  C.  W. 
Neeld,  general  manager  of  WCVS, 
was  made  an  honorary  captain  in 
the  School  Safety  Patrol.  Station 
sponsors  the  Safety  Patrol  broad- 

cast as  well  as  those  of  the  Safety 
Patrol  Choir  and  special  safety 
announcements. 

ommetcia 

WILL     SUMNER    Jr.,  formerly promotion   and   continuity  di- 
rector   of    WKOW  Madison, 

Wis.,    appointed    sales    manager  of 
station. 

AL  TYLER,  formerly  general  manager 
of  WSUA  Bloomington,  Ind.,  appointed 
sales  and  promotion  manager  of  WIKY 
Evansville,  Ind.,  succeeding  JOHN  E. 
BARRETT  (see  Management). 

ROBERT  M.  LAMBE,  formerly  ac- 
count executive  for  WMPS  Memphis, 

Tenn.,  appointed 
commercial  man- 

ager of  WFMY-TV Greensboro,  N.  C. 
He  was  general 
manager  of  WNCA 
Asheville,  N.  C, 
and  prior  to  that 
was  on  sales  staff 
of  WSJS  Winston- 
Salem,  N.  C. 

Mr.  Lambe 
GORDON  ANDER- 

SON, formerly  with 
WCOG  Greensboro, 
N.  C,  and  WBBO 
Forest  City,  N.  C.,  joins  WKIX  Colum- 

bia, S.  C,  as  salesman. 

JOHN  BARCLAY  LOTTIMER,  for- 
merly with  City  Investing  Co.,  New 

York,  joins  sales  staff  of  WRNL  Rich- 
mond, Va. 

BLAINE  SWART,  formerly  with 
KROS  Clinton,  Iowa,  and  WFRP  Sa- 

vannah, Ga.,  joins  sales  staff  of 
WSAM  Saginaw,  Mich. 

WM.  G.  RAMBEAU  Co.  appointed  na- 
tional sales  representative  for  KVAK 

Atchinson,  Kan. 

JOSEPH  B.  MATTHEWS,  former  man- 
ager of  WIRK  West  Palm  Beach,  Fla., 

joins  WLOW  Norfolk,  Va.,  as  business 
manager.  He  is  former  manager  of 
WCMI  Ashland,  Ky.,  and  WGKV 
Charleston,  W.  Va. 

JIM  NEIDIGH  Jr.,  former  manager  of 
KRSC  Seattle,  joins  sales  staff  of 
KING-TV  Seattle  as  local  account  ex- 

ecutive, effective  Feb.  15.  He  entered 
radio  as  announcer  on  KFIO  Spokane 
and  later  was  announcer  and  salesman 
at  KXA  Seattle. 

EDWARD  B.  GREEN,  for  past  five 
years  account  executive  with  Bozell  & 
Jacobs  Inc.,  Omaha,  joins  sales  staff 
of  KFAB  Omaha. 

WILLIAM  T.  NACE,  with  WIP  Phila- 
delphia since  1941,  appointed  comp- 

troller of  station,  succeeding  EDWARD 
DEMSEY,  resigned. 

HAL  LAMB,  former  director  of  radio 
and  television  for  Geare-Marston  Inc., 
Philadelphia,  joins  WCAU-TV  that 
city  as  commercial  representative. 

KING  MITCHELL,  formerly  commer- 
cial manager  of  KTBI  Tacoma,  Wash., 

joins  sales  staff  of  KOMO  Seattle  as 
account  executive. 

WALTER  DUNCAN,  former  vice 
president  in  charge  of  sales  of  WSNY 
Schenectady;  SI  LEWIS,  previously 
with  Harry  S.  Goodman  Radio  &  Tele- 

vision Productions,  New  York;  AL 
SCHNEIDER,  formerly  with  NBC  and 
MBS,  and  BOB  KOCHENTHAL,  who 
was  manager  of  air-cargo   sales  for 

New  York  district  of  Northwest  Air- 
lines, added  to  sales  staff  of  WPIX 

(TV)  New  York. 
WALTER  H.  (Bili)  STAMPER,  sales 
and  promotion  manager  for  WDOD- 
AM-FM  Chattanooga,  added  to  faculty 
of  Evening  College  of  U.  of  Chatta- 

nooga. He  is  instructing  two  radio 
courses,  in  which  he  covers  television. 
JULIAN  M.  KAUFMAN,  formerly  with 
Tolle  Adv.,  San  Diego,  joins  KGO-TV 
San  Francisco  sales  staff. 

KATZ  AGENCY,  station  representa- 
tive, distributes  booklet,  "Here's  Tele- 

vision," intended  to  arouse  television 
interests  of  sponsors  that  have  not  yet 
used  the  medium. 

Pull  600  Million  Impressions 

MORE  than  600  million  listener 

impressions  were  scored  in  409  net- 
work messages  on  behalf  of  The 

Advertising  Council's  Better Schools  campaign  from  August 
1949  to  January  1950,  William  R. 
Baker  Jr.,  executive  vice  president, 
Benton  &  Bowles  Inc.,  told  the  Ad- 

vertising Club  of  Boston  last month. 

That  radio  support,  he  said,  is 
equivalent  to  40  times  the  circula- 

tion of  the  Bob  Hope  Show  of  Dec. 
20,  1949,  or  a  coverage  equal  to  100 
chapters  of  a  national  daytime 
serial  like  Portia  Faces  Life.  In 
addition,  Mr.  Baker  said,  the  total 
listener  impressions  would  be 
swelled  by  numerous  local  mes- 

sages carried  by  individual  sta- 
tions. He  said  that  business  men 

had  contributed  more  than  $2  mil- 
lion in  space  and  time  to  the  1947- 

48  campaign.  He  expected  the 
current  drive  to  exceed  that  record. 

World  Renewals 
NINETEEN  stations  have  renewed 
and  extended  contracts  with  the 
World    Broadcasting    System  for 
continued   use   of   its  transcribed 
library  service,  the  firm  announced 
last  week.  The  stations  are: 
WROL  Knoxville;  KGHF  Pueblo, 

Col.;  KEYS  Corpus  Christi,  Tex.; 
WASK  Lafayette,  Ind.;  WLAP  Lexing- 

ton, Ky.;  KIXL  Dallas;  WLBG  Laurens. 
S.  C;  KSVC  Richfield.  Utah;  WTAG 
Worcester,  Mass.;  KWAL  Wallace,  Ida.: 
WNBH  New  Bedford,  Mass.;  KGLU 
Safford,  Ariz.;  WAIM  Anderson,  Ind.; 
KTBI  Tacoma.  Wash.;  KSLM  Salem. 
Ore.;  KGRI  Henderson,  Tex.;  WCSI 
(FM)  Columbus,  Ohio;  KCIL  Houma. 
La.;  WGBF  Evansville,  Ind. 

Canadian  Set  Sales 
ALL  PREVIOUS  records  for  sale 
of  radio  receivers  in  Canada  were 
broken  during  December  when  103,- 
834  receivers  were  sold,  according 
to  a  report  of  the  Radio  Manu- 

facturers Assn.  of  Canada.  Pre- 
vious record  was  set  in  November 

1947.  A  total  of  729,970  sets  were 
sold  in  Canada  in  1949  with  a 
retail  value  of  $54,470,021. 

ADVERTISING  Week  annual  observ- 
ance will  be  held  May  1-6. 

The  stars  of 

today  and 
tomorrow 

The  new  Thesaurus  brings  you  bigger 

and  better  programraing  packages  with 

top  sponsor-appeal... top  naine  artists! 
You  get  comprehensive  prograiiuning, 

promotion,  pubheity  ...  a  steady  flow 
of  cwrent  tunes  and  material  .  .  .  net- 

work-quality production.  Wire  or  ̂ ^Tite 

today  for  full  details! 

recorded 

program 

service's"
 

Radio  Corporation  of  America 

RCA  Victor  Di\'isiou 

120  East  23rd  Street 
New  York  10,  N.  Y. 
Chicago  •  Hollywood 
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J^toduction 

LEE  HON,  assistant  program  direc- 
^  tor  in  charge  of  operations  at 
WBBM-CBS  Chicago,  begins  work 

today  (Monday)  at  the  New  York  net- 
work staff  under  direction  of  FRANK 

B.  FALKNOR,  vice  president  in  charge 
of  program  operations  and  former 
manager  of  WBBM.  Mr.  Hon  worked 
at  the  Chicago  station  18  years  except 
for  his  period  of  war  service. 

ED  PENNEY,  formerly  staff  announcer 
with  WEIM  Fitchburg,  Mass.,  ap- 

pointed program  director  and  chief 
announcer  of  WFGM  same  city. 

DAVENPORT  SMITH,  formerly  with 
WSTC  Stamford,  Conn.,  and  later  staff 
announcer,  newscaster  and  director  of 
special  events  for  WBEC  Birmingham, 
Ala.,  appointed  program  director  and 
production  manager  of  WBRC. 

CHARLES  HERBERT,  for  past  year 
freelance  radio  director,  and  before 
that  radio  director  with  N.  W.  Ayer 
&  Son  Inc.  for  five  years,  joins  ABC 
Hollywood  director  staff.  He  re- 

places CLAIR  WEIDENAAR,  resigned 
to  join  KULA  Honolulu  as  program 
director.  Mr.  Weidenaar  had  been 
with  ABC  for  past  four  years. 

EDMOND  O'BRIEN,  film  star,  signed 
as  lead  in  weekly  30-minute  CBS 
package  Yours  Truly,  Johnny  Dollar 

which  resumed  Feb.  3,  Friday,  10- 
10:30  p.m.  (EST),  with  West  Coast 
transcribed  repeat,  8:30-9  p.m.  (PST). 

JIM  O'CONNELL,  formerly  with 
WTAW  College  Station,  Tex.,  joins 
KORA  Bryan,  Tex.,  as  staff  announcer. 

JERRY  LESTER,  comedian,  named 
m.c.  of  Saturday  9-10  p.m.  Cavalcade 
of  Stars,  on  DuMont  Television  Net- 
work. 

FRED  P.  HASELTINE,  formerly  disc 
jockey  with  WDNC  Durham,  N.  C, 
joins  announcing  staff  of  WRNL  Rich- 

mond, Va. 

JAY  SNYDER,  formerly  with  WLCX 
LaCrosse,  Wis.,  joins  KFH  Wichita, 
Kan.,  as  announcer. 

KATHERINE  CARY  IGLEHART,  for- 
merly operations  assistant  '  wSth 

WAAM  (TV)  Baltimore,  appointed 
traffic  manager  of  station. 

BOB  CROSBY,  formerly  with  KSET 
El  Paso,  Tex.,  joins  announcing  staff 
of  WTOL  Toledo,  Ohio. 

CHARLOTTE  GARNER,  formerly  with 
RGBS  Harlingen,  Tex.,  and  WSAZ 
Huntington,  W.  Va.,  joins  WCKY  Cin- 

cinnati. She  will  be  heard  on  Mary 
Monroe  show  and  assist  in  continuity 
department. 
JOE  TRAVIS,  former  disc  jockey  for 
WALL  Middletown,  N.  Y.,  joins  an- 

nouncing staff  of  WGBB  Freeport, 
N.  Y. 

HARRY  LUKINS,  formerly  with 
WAVE  Louisville  for  seven  years,  and 
later  with  WIBC  Indianapolis,  rejoins 
WAVE-TV  as  announcer  and  news- 
caster. 

JACKLYN  SROUFE  appointed  music 
librarian  at  KIRO  Seattle,  effective 
Feb.  24.  She  succeeds  JOYCE  WELTY, 
resigned. 

KENNETH  ARMSTRONG,  formerly 
of  WKBZ  Muskegon,  Mich.,  joins  an- 

nouncing staff  of  WTAM  Cleveland, 
replacing  ROBERT  SHELLEY,  re- 

signed to  join  WMRC  Greenville,  S.  C, 
as  disc  jockey. 

MRS.  CONNIE  STACKPOLE,  director 
of  Neiv  England  Cupboard  show  heard 
on  several  Yankee  Network  stations, 
joins  Granite  State  Network  as  direc- 

tor of  The  Connie  Stackpole  Show. 
Network  consists  of  WOTW  Nashua, 
WKBR  Manchester,  WTSV  Claremont 
and  WWNH  Rochester,  all  New  Hamp- shire. 

DON  SMITH,  formerly  with  WBNS 
Columbus,  Ohio,  joins  WKBN  Youngs- 
town,  Ohio,  as  announcer, 

CARL  LAWTON,  formerly  with  North- 
east Airlines  in  public  relations  and 

sales  roles,  appointed  film  librarian  for 
WBZ-TV  Boston. 

ELLEN  HARRIS,  women's  commenta- tor of  CBR  Vancouver,  is  in  Great 
Britain  and  Europe  gathering  material 
for  her  broadcasts. 

BOB  CROSBY  returns  as  m.c;  of  CBS 
Club  15  March  27  replacing  DICK 
HAYMES.  Show  is  sponsored  by 
Campbell  Soup. 

AWARD  as  "Traffic  Safety  Man  of  the  Year"  is  presented  to  Roger  W. 
Clipp  (2d  r),  general  manager  of  WFIL-AM-FM-TV  Philadelphia,  the  In- 

quirer stations,  by  the  Philadelphia  Highway  Traffic  Board.  Presentation 
was  made  Feb.  7.  Also  holding  an  award  for  his  contributions  is  Inquirer 
Reporter  Owen  F.  McDonnell  (I).  Congratulations  are  offered  the  recipients 
by  Bennett  E.  Tousley  (2d  I),  board's  education  and  publicity  committee 
chairman,  and  J.  C.  Furnas  (r),  author  of  "And  Sudden  Death"  and  other 
magazine  articles  on  safety.  Mr.  Clipp  received  honors  for  his  part  in  organ- 

izing and  promoting  the  "Silly  Willie"  two-month  safety  drive  in  that  city. 

RELIGIOUS  RADIO 

RRA  Questions  FCC  Stand 

RELIGIOUS  Radio  Assn.  has  told 

FCC  that  "we  see  no  justification 
for  raising  the  question  of  the 
First  Amendment  with  respect  to 
the  licensing  of  religious  radio  sta- 

tions ...  or  to  the  reservation  of 
bands  of  frequencies  for  such  sta- 

tions." 

RRA  referred  to  (1)  FCC's  call 
for  a  hearing  on  the  constitution- 

ality of  allocating  PM  frequencies 
for  religious  stations,  as  requested 
by  the  Southern  Baptist  and  Texas 
Baptist  conventions,  and  (2)  an 
FCC  examiner's  recommended  de- 

nial of  an  application  of  the  Reor- 
ganized Church  of  Christ  of  Latter 

Day  Saints,  Independence,  Mo., 
pending  decision  on  the  Baptist 
petition  [Broadcasting,  Nov.  21, 
1949;  Jan.  2]. 

Calling  attention  to  the  Supreme 
Court's  McCollum  decision,  which 
held  the  federal  government  may 
not  aid  any  religion  or  all  reli- 

gions, RRA  President  Edward  J. 
Heffron  contended  that  "If  the 
Commission  uses  the  McCollum  de- 

cision against  religious  radio  sta- 
tions, logic  would  require  it  to 

apply  the  same  rule  against  all 
religious  programs  on  commercial 

stations." 
Mr.  Heffron  said  at  least  21  sta- 

tions would  be  affected  if  FCC 
should  decide  against  licensing 
religious  radio  outlets,  and  that  in 
his  opinion  all  religious  programs 
would  be  ultimately  affected. 

HOOVER  REPORT 

Wash.  State  Stations  Lauded 

EFFORTS  of  Washington  State 
stations  to  promote  public  under- 

standing of  the  Hoover  Report 

have  been  characterized  as  an  "out- 
standing job  in  the  public  interest" 

by  Dr.  Raymond  B.  Allen,  chair- 
man of  the  Washington  Committee 

on  Federal  Reorganization. 
Dr.  Allen,  who  served  on  the 

Eberstadt  "task  force"  committee 
of  the  Hoover  Commission  and 
who  last  summer  directed  the  medi- 

cal services  of  the  newly  unified 
Defense  Dept.,  reportd  that  24 
stations  in  Washington  State  gave 
more  than  18  hours  of  free  time  to 
the  educational  effort  of  his  com- 

mittee in  the  past  three  months. 
Most    widely    used,    Dr.  Allen 

said,  have  been  three  transcribed 
programs,  one  recorded  at  KIRO 
Seattle,  another  at  KJR  Seattle 
and  the  Grange  Forum,  which  was 
used  on  its  regular  schedule  of  six 
stations     throughout     the  state. 
Other  cooperating  stations  cited  by 
Dr.  Allen  include: 
KRKO  Everett,  KBRO  Bremerton. 

KBRC  Mt.  Vernon,  KONP  Port  Angeles. 
KXLE  Ellensburg,  KMO  Tacoma,  KGY 
Olympia,  KOMW  Omak,  KVOS  Belling- ham,  KPQ  and  KWNW  Wenatchee, KYAK  KIMA  and  KIT  Yakima,  KWSC 
Pullman.  KXRN  Renton,  KWLK  Long- view,  KNEW  and  KFIO  Spokane,  KUJ 
Walla  Walla. 

REGULAR  Saturday  morning  show, 
Breakfast  in  Dayton,  over  WING  Day- 

ton, serves  breakfast  to  its  audience 
for  charge  of  50«'.  Tickets  to  show 
are  sold  out  now  for  every  Saturday 
through  July  15,  station  reports. 

WBIZ  To  Join  ABC 

WBIZ  Eau  Claire,  Wis.,  will  join 

ABC,  effective  March  1.  The  sta- 
tion will  be  the  288th  affiliate  of 

the  network.  WBIZ  operates  with 
250  w  on  1400  kc,  and  is  owned  by 
WBIZ  Inc.  It  also  is  an  affiliate  of MBS. 
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SELLING  NEWS 

WIKY  Tells  Audience  Why 

LISTENERS  to  WIKY-AM-FM 
Evansville,  Ind.,  9  a.m.  newscasts 
were  introduced  to  daily  explana- 

tions of  the  whys  and  wherefores 
of  radio  news  during  a  recent  two- 
week  sponsorless  interlude,  the  sta- 

tion reports. 
Purpose  of  the  one-minute  "les- 

sons"— the  time  slot  on  sponsor- 
hiatus  for  the  five-minute  news- 

cast— was  to  explain  "why  WIKY 
newscasts  are  different,"  why  they 
are  listened  to,  the  job  of  radio 
news  and  how  news  is  gathered  for 
a  broadcast,  John  Hunger,  news 
director,  explains. 

Taking  the  listener  behind  the 
scenes,  the  promotion-education 
series  pointed  up  family  listening, 
good  taste,  human  interest,  con- 

versation style  of  writing,  editing, 
qualified  news  personnel,  news 
sources,  sports  items,  wire  serv- 

ices use  and  fact-reporting.  Mr. 
Hunger  says  "that's  how  we  put  a 
five-minute  newscast  to  work  for 
us;  how  we  think  we  sold  news  with 

news." 

RADIO  NEWS  COURSE 

U.  of  Minn.  Sets  Feb.  17-18 

CLIFTON  UTLEY,  national  news 
commentator  for  WHAQ-NBC  Chi- 

cago, will  be  the  featured  speaker 
when  the  U.  of  Hinnesota  School 
of  Journalism  holds  its  fourth  an- 

nual radio  news  short  course  at 
Minneapolis,  Feb.  17  and  18.  He 
will  talk  at  a  dinner  in  the  Radis- 
son  Hotel,  Feb.  17.  The  Minnesota 
Associated  Press  Broadcasters  are 
meeting  in  conjunction  with  the 
course. 
Among  other  scheduled  speakers 

for  the  course  are: 
Wallace  E.  Stone,  manager  of  KILO 

Grand  Forks,  N.  D.;  John  F  Meagher, 
manager  of  KYSM  Mankato;  Art 
Stringer,  NAB;  Jim  Bormann,  news  di- rector of  WMT  Cedar  Rapids,  Iowa; 
Tony  Moe,  promotion  manager  of 
WCCO  Minneapolis;  W.  Earl  Hall,  man- aging editor  of  Mason  City  (Iowa) 
Globe  Gazette,  and  university  pro- 

fessors Dr.  Ralph  D.  Casey,  Mitchell 
V.  Charnley  and  Charles  E.  Swanson. 

Radio  News  Play 
RADIO  news  emphasis  now 
is  on  the  national  and  local 
scene,  taking  the  play  from 
international  affairs  as  com- 

pared to  1945,  according  to  a 
survey  announced  Feb.  3  by 
ABC  editors  of  Esso  Report- 

er broadcasts  over  WJZ  New 
York.  Comparison  of  six 
days  in  January  1945  with 
same  period  this  year  re- 

vealed international  play  de- 
clined from  62.97,:  to  12.8%; 

local  jumped  19.5%  to  40.5%, 
while  national  rose  17.9%.  to 
46.7%:.  Esso  Reporter,  broad- 

cast Mon.-Sat.,  7:55  a.m., 
12:30  p.m.,  6  p.m.,  and  11 
p.m.,  is  sponsored  by  Stand- 

ard Oil  of  New  Jersey, 
through  Marschalk  &  Pratt, 
New  York. 

Mr.  Moore 

ROBERT  MOORE 

Heads  Transradio  Press 

ROBERT  E.  L.  MOORE,  vice  pres- 
ident of  Transradio  Press  Service 

since  1945,  has  been  elected  presi- 
dent of  the  corporation,  Herbert 

Moore,  founder  of 
the  company  and 
board  chairman, 
announced  last 
week.  He  suc- 

ceeds Dixon  Stew- 

art, Transradio's president  since 
1945,  who  has 
been  given  a  new 
assignment  in  the 
field  of  visual 
news  dissemina- 
tion. 

Re-election  of  Rex  R.  Goad  as 
vice  president  in  charge  of  news 
operations  also  was  announced.  Mr. 
Goad  is  Washington  bureau  man- 

ager and  has  been  with  Transradio 
for  16  years. 

Robert  Moore,  40,  joined  Trans- 
radio immediately  following  its  or- 

ganization in  1934.  He  established 
the  company's  Washington  bureau and  served  as  bureau  chief  until 
1937  when  he  made  a  country-wide 
tour  to  establish  new  bureaus  and 
extend  Transradio's  facilities.  He 
later  served  as  assistant  to  the 

president.  Southern  division  man- 
ager and  covered  the  invasion  of 

Europe.  He  is  a  charter  member 
of  the  National  Assn.  of  Radio 
News  Directors. 

SALES  STUDIES 

Ohio  Group  Names  Plan  Unif 

SALES  research  and  training 
plans  will  be  studied  by  an  educa- 

tional committee  appointed  by  Carl 
George,  president  of  the  Ohio 
Assn.  of  Broadcasters,  to  work  out 
plans  that  will  benefit  both  Ohio 
State  U.  and  Buckeye  stations. 
The  committee,  which  will  co- 

ordinate its  efforts  with  those  of 
Dr.  Kenneth  Cameron,  Ohio  State 
U.,  is  composed  of  the  following: 
Hugh  Higgins,  WMOA  Marietta, 
chairman;  Al  Heiser,  WLEC  San- 

dusky; Robert  Mason,  WMRN 
Marion;  Bill  Orr,  WENS  Colum- 

bus; Robert  Runnerstrom,  WCOL 
Columbus;  William  Sprague,  WHK 
Cleveland,  and  Harvey  Young, 
WHIO  Dayton. 

Platters  to  Politics 

MYRON  J.  BENNETT,  former 
disc  jockey,  has  entered  the  guber- 

natorial race  in  Iowa  on  the  Demo- 
cratic ticket.  Primaries  will  be 

held  in  June.  Mr.  Bennett  used 
radio  two  years  ago  to  help  win  the 
election  to  the  safety  commissioner 
post  in  Des  Moines  which  he  now 
holds.  In  that  capacity,  he  is  head 
of  both  police  and  fire  departments. 
Stations  at  which  Mr.  Bennett 
formerly  worked  include  WCKY 
Cincinnati,  KRNT  Des  Moines, 
KWK  St.  Louis  and  KSO  Des 
Moines. 

JOE  CUMMISKEY,  former  Mutual sportscaster,  joins  WPAT  Pater- 
son,  N.  J.,  as  director  of  news, 

sports  and  special  events.  He  form- 
erly was  featured  on  Mutual's  Inside 

Sports,  was  once  sports  editor  of  now 
defunct  New  York  PM  and  before  that 
on  staffs  of  the  New  York  News  and 
the  Buffalo  Times. 
JACK  JUREY  named  news  editor  of 
WKBN  Youngstown,  Ohio. 
JIM  GRANER  appointed  to  succeed 
JIMMY  DUDLEY  as  sportscaster  for 
WJW  Cleveland.  Mr.  Dudley  resigns, 
effective  Feb.  15,  to  freelance. 
MALCOLM  JOHNSON,  formerly  with 
now  defunct  Neiv  York  Sun,  joins  In- 

ternational News  Service  as  reporter. 
WALTER  CARLE  resigns  as  director 
of  news  and  public  service  from  KTTV 
(TV)  Los  Angeles  to  freelance  in  ra- 

dio and  television. 

SEYMOUR  FOX  joins  news  and  spe- 
cial events  staff  as  writer  at  NBC 

Chicago.  He  worked  previously  for 
WMOR  (FM)  Chicago  and  at  Trans- radio Press, 

CAMERON  CORNELL,  news  editor  of 
KERN  Bakersfield,  Calif.,  joins  CBS 
Hollywood  news  bureau  as  writer. 
JULIAN  BENTLEY,  news  editor  at 
WBBM  Chicago,  named  board  mem- 

ber of  Headliners  Club  of  Chicago 
chapter  of  Sigma  Delta  Chi,  national 
journalistic  fraternity. 
ROBERT  F.  HURLEIGH,  news  direc- 

tor of  WON  Chicago,  is  the  father  of 
a  boy,  Steven  Lankford. 

TRANSIT  RADIO 

22%  Sponsor  Gain  Reported 

A  GAIN  of  22%  in  number  of 
sponsors  using  Transit  Radio  was 
reported  in  the  final  two  months 
of  1949,  according  to  a  listing  of 
station  reports  released  last  week 
by  Transit  Radio  Inc.,  Cincinnati. 

During  December  a  total  of  459 
sponsors  used  Transit  Radio  on  the 
14  stations  releasing  reports,  as 
compared  to  the  previous  report 
for  October  of  376  sponsors  on  13 
stations,  the  music-as-you-ride  firm 
revealed.  Largest  gains  were  re- 

corded among  appliance  and  furni- 
ture dealers,  clothing  and  depart- 
ment stores,  florists  and  jewelers, 

with  no  classification  showing  a 
decrease.  Transit  Radio  reported. 

WDBC  New  Facilities 

WDBC  Escanaba,  Mich.,  owned  and 

operated  by  the  Delta  Broadcasting- 
Co.,  has  inaugurated  new  facilities 
operating  on  680  kc,  1  kw.  Affiliated 
with  the  Escanaba  Daily  Press, 
WDBC  formerly  operated  on  1490 
kc,  250  w.  John  P.  Norton,  pub- 

lisher of  the  newspaper  and  presi- 
dent of  the  broadcasting  company, 

said  formal  dedication  of  the  new 
facilities  is  planned  for  late  in 
February  or  early  March. 

Ten  major  farm  organizations 
(Grange,  etc.)  representing  140,- 000  New  York  state  families  own 
Rural  Radio  Network.  Since  they 
listen  first  to  their  network,  make 
Rural  Radio  first  aid  for  sales  in 
rural  New  York. 

BROADCASTING  Telecasting 

i  85% ...  of  properous  rural  New  York 
is  served  by  8  RR  stations:  WHCU- 
FM,  Ithaca;  WFNF,  Weafhersfield; 
WVBL  Bristol  Center;  WVCN,  De- 
Ruyter;  WVCV,  Cherry  Valley; 
WVBN,  Turin;  WSLB-FM,  Ogdens- 
burg;  WFLY,  Troy. 

^  $6,500 .  .  .  is  the  "Cadillac"  average 
farm  income  per  family  in  New 
York  state.  Form  families  in  New 
York  buy  45%  of  the  autos  sold; 
51%  of  the  hardware;  36%  of  the 
electrical  appliances;  28%  of  the 
drugs;  36%  of  food-meat;  33%  of the  clothing. 

#  356,640 ...  is  the  total  rural  families  in 
the  upstate  area.  This  includes 
138,255  farm  families  ...  a  rich, 
responsive  market  worthy  of  your 
consideration. 

Rural  Radio  .  .  .  prescription  to 
sell  the  $971 ,000,000  agricul- 

tural market  in  New  York  state. 

JR^ural 

Iladio 

NETWORK 

118  North  Tioea  Street.  Ithaca.  N.  Y. 

330  West  42nil  Street.  New  York  City 
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Richard  Drukker  Named   WJR  GROSS 

MITCHELL   MILLER,  former  di- 
rector of  popular  music,  Mer- 

cury  Record   Corp.,  joins  Co- 
lumbia  Records   Inc.  as   director  of 

popular  records  division. 

RCA's  THESAURUS  Record  Library Service  releases  to  subscribers  two 
new  transcribed  radio  shows,  Music 
by  Roth  and  Ray  McKinley  and  His 
Orchestia. 

COFFIN,  COOPER  &  CLAY  Inc.,  Hol- 
lywood, announces  signing  of  seven 

local  advertising  agencies  for  ratings 
and  audience  analysis.  They  are: 
Ruthrauff  &  Ryan;  J.  G.  Stevens  Adv.; 
Dan  B.  Miner  Co.;  Dana  Jones  Co.; 
Waiter  McCreery  Inc.;  Hixson  &  Jor- 
gensen  Adv.  and  Perrett  Co. 

WABF  (FM)  New  York,  renews  its 
contract  with  Columbia  Records  Inc. 
for  Thursday  evening  broadcasts,  6 
p.m.-midnight,  for  third  successive 
year. 

RICHARDSON-HUBBELL,  Television 
Networks  Ltd.,  London,  Eng.,  appoints 
Cinetel  Corp.,  New  York,  as  its  exclu- 

sive representative  in  United  States. 

GENERAL  ELECTRIC  Co.  signs  two- 
year  agreement  with  A.  C.  Nielsen  Co., 
Chicago,  for  its  television  index 
service. 

C.  P.  MacGREGOR  Electrical  Tran- 
scriptions moves  to  5  N.  Wabash  Ave., 

Chicago,  Room  1612,  from  612  N.  Mich- 
igan Ave.    WILLIAM  M.  MERTZ  Jr. 

is  Chicago  manager. 

Equipment 
C.  PAUL  YOUNG  appointed  govern- 

ment sales  manager  of  Philco  Indus- 
trial Div.;  GEORGE  A.  HAGERTY 

named  commercial  sales  manager,  and 
WILLIAM  M.  CAREY  appointed  op- 

erations manager  of  Industrial  Div. 

GABRIEL  V.  BUREAU,  former  tech- 
nical commercial  manager  for  North 

American  Philips  Co.,  and  before  that 
assistant  sales  manager  for  AmpSrex 
Electronics  Corp.,  appointed  field  en- 

gineer for  equipment  sales  department 
of  Radio  Tube  Div.,  Sylvania  Electric 
Products  Inc. 

GENERAL  ELECTRIC  Co.'s  electron- 
ics Dept.  establishes  office  in  Electric 

Bldg.,  Houston,  Tex.,  as  part  of  its 
southwestern  district  operation.  Of- 

fice will  come  under  district  headquar- 
ters at  Dallas  and  will  be  headed  by 

Dallas  personnel.  W.  B.  EVERY  ap- 
pointed district  representative  for  sale 

of  replacement  tubes  and  receiver  parts 
for  General  Electric  Co.'s  Atlanta, Ga..  office. 

AKRON'S  TOP  STATION 

©  1949.  WACKER Alunr  BUI  ,n  /,„„;/ 

— *       ̂ ^^^  AKRON 

BASIC  NETWORK 

SOOOWATTS 

WHD&eO. 
NATIONAL  REPRESENTATIVES 

M.MIT  RADIO  CORPORATION 

RICHARD  DRUKKER  last  week 
was  elected  president  of  the  North 

Jersey  Broadcast- 
ing Co.,  operator 

of  WPAT-AM- FM  PaterS'On, 
N.  J.  Mr.  Druk- 

ker succeeds  his 
brother,  Dow  H. 
Drukker  Jr.,  pub- 

lisher of  the  Her- 
ald News,  Pas- 

saic, N.  J.,  who 
will  continue  as 

a  director  of  the  broadcasting  com- 

pany. 

Mr.  Drukker 

IVt.  Months  Over  Million 
WJR  Detroit  signed  new  gross  busi- 

ness of  $1,015,128.25  in  the  two  and 
one  half  month  period  between  Nov. 
15  and  Jan.  31,  Harry  Wismer, 
general  manager  and  assistant  to 
the  president,  announced  last  week. 
Mr.  Wismer  said  the  figure  set  a 
new  sales  record  for  the  period. 

He  also  pointed  out  1949  has 
the  highest  sales  year  in  the  24- 
year  history  of  WJR  and  December 
1949  set  a  new  monthly  record  in 

gross  sales. 

KTFI  FOR  CHEVROLET 

Triple-Program  Campaign  Fits  Sale  Mold 

KTFI  Twin  Falls,  Idaho,  has  put 
some  starch  and  vinegar  in  a  sell- 

ing campaign  for  Chevrolet  which 
it  believes  proves  the  1  kw  NBC 
outlet  can  do  as  good  a  job  as  any 
metropolitan  station. 

As  described  by  Manager  Flor- 
ence M.  Gardner,  KTFI  aimed  its 

sights  on  a  threefold  program 
schedule  and  hit  the  target  on  the 

bullseye.  The  station's  task  was 
to  put  over  a  big  promotion  drive 
for  six  local  Chevrolet  dealers. 
Crux  of  the  campaign  was  to  make 
as  many  people  as  possible  aware  of 
the  GM  automobile  and  familiar 
with  the  Chevrolet  dealers  in  the 
area. 

Toward  this  end  the  dealers 

pooled  resources,  enough  to  pur- 
chase three  half-hour  periods  of 

Class  A  time  that  included:  A 
dramatic  mystery  show,  Box  13, 

Mayfair  Transcription  Co.  pack- 
age, Sunday,  7:30  p.m.;  a  pop- 

concert  music  program,  Cavalcade 
of  Music,  Lang-Worth  produced, 
Monday,  8:30  p.m.,  and  a  western 
song-fest  "hit  parade"  type  pro- 

gram, The  Magic  Valley  Hayride, 
station-produced,  Saturday,  6:30 

p.m. 
The  triple-day  schedule  was 

chosen,  and  the  times  staggered,  in 

order  to  reach  a  greater  cross- 
section  of  listeners  during  their 
"at-home"  hours.  The  shows  also 
were  in  the  peak  of  A  time,  thereby 
fitting  into  a  pattern  of  top  rated 

programs. While  the  absolute  effect  of  such 
a  campaign  is  difficult  to  measure, 
direct  evidence  was  obtained  that 
many  potential  Chevrolet  buyers 
visited  their  dealers  to  ask  ques- 

tions about  the  car  after  having 

listened  to  one  of  the  program's series.  That  was  success  enough 
for  Chevrolet,  KTFI  reports. 

The  catch-all,  the  station  points 
out,  was  the  attempt  to  reach  a 
highly  varied  listening  audience 

during  the  equally  as  varied  "at 
home"  nights  and  time  periods. 
However,  each  of  the  programs  was 
fitted  into  a  night  when  the  net- 
woi'k  had  similar  type  programs 
scheduled. 

Along  with  this  radio  promotion, 
mats  supplied  by  the  packagers 
were  inserted  on  the  radio  log  page 

of  the  daily  newspapers  and  vari- 
ous other  displays  used  throughout 

the  area.  Allowance  for  flexibility 

pei-mitted  the  dealers'  names  to  be 
mentioned  on  each  program  in  a 

rotating  schedule,  with  t%vo  dif- 
ferent dealers  usually  named  on  a 

single  program. 

ATTENDING  remote  pick-up  of  1950  Chevrolet  showing,  a  feature  of 

KTFI's  campaign,  are  (I  to  r) :  C.  N.  Carruthers,  Chevrolet  district 

sales  manager;  H.  Spence,  Glen  Jenkins  Chevrolet  Co.  sales  manager; 

Jack  Farrar,  special  events  announcer,  KTFI,  and  Glen  Jenkins,  dealer 
firm's  owner  and  manager. 
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Mr.  McKenna 

FRANK  GOLDSTEIN  named  chief 
engineer  at  WMOR  (FM)  Chi- 

cago, succeeding  DAVID  B. 
prVAN,  resigned  to  work  with  James 
E.  Everett  Engineers,  Evanston,  111. 
Mr.  Goldstein's  new  assistant  is WALTER  CHILDRESS  Jr. 

G.  L.  McKENNA,  formerly  manager  of 
Industrial  Products  Section  of  Engi- 

neering Products 
Dept.  of  RCA  Vic- 

tor, Camden,  N.  J., 
appointed  assistant 
to  W.  W.  Watts, 
vice  president  in 
charge  of  RCA  En- 

gineering Products 
Dept. 

SPEARS  MALLIS, 
recent  graduate  of 
Chicago  Television 
Institute,  joins 
WTVJ  (TV)  Miami, 
Fla.,  as  engineer- 

ing assistant  under  direction  of  JACK 
SHAY,  technical  director.  HERBIE 
FIELDS,  student  at  Radio  &  TV  School 
of  U.  of  Miami,  joins  WTVJ  as 
cameraman  and  sound  technician. 

PAUL  KELLY,  formerly  chief  engineer 
of  WWNI  Wabash,  Ind.,  joins  WCSI 
(FM)  Columbus,  Ind.,  technical  staif. 

HARRY  MAULE,  member  of  NBC 
Chicago  engineering  staff  15  years, 
promoted  to  supervisor  of  TV  field 
engineering  operations.  He  replaces 
COURTNEY  SNELL,  transferred  to 
NBC  New  York. 

IVAN  IZENBERG,  WNJR  Newark 
staff  engineer,  and  EDITH  LEVIN,  of 
Gordon  &  Rudwick  Adv.,  New  York, 
have  announced  their  marriage. 

RCA    Engineering    Products  Dept., 
Camden,  N.  J.,  announces  production 
of  power  control  unit  for  mobile  TV 
pickup  equipment,  providing  power 
consumption  readings  and  permitting 
regulation  of  input  and  output  volt- 

ages from  central  point  in  unit. 

HOOKER-FREDERICK 
New  Production  Firm  Formed 

A  NEW  corporation,  West  Hooker- 
Frederick  Productions  Corp.,  New 
York,  has   succeeded  the  former 
West  Hooker 
Telefeatures  Inc. 
West  Hooker, 

head  of  the  for- 
mer concern,  is 

president  of  the 
new  firm  located 
at  2  W.  46th  St. 
Frederick  Klein 
is  vice  president 
and  treasurer. 
The  new  company 
will  produce  not 
only  radio  and  television  shows  but 
also  theatrical  and  motion  picture 
enterprises. 

Mr.  Hooker 

AMONG  visiting  dignitaries  and  station  executives  present  at  formal 
opening  ceremonies  of  WPAW  are  (I  to  r) :  Co-owner  Murphy ^  Mayor 
Robert  Connelley  of  Central  Falls,  R.  I.,  Sen.  Green,  Paivtucket's  Mayor 

McCoy  and  Co-owner  Hysco. 

LATEST  news  and  developments  in 
field  of  magnetic  tape  recording  are 

i   featured    in    Magnecord    INK,  new 

'   monthly  publication  of  Magnecord  Inc., 
Chicago  tape  recorder  manufacturer. 
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WPAW  ON  AIR 

New  Daytime  Independent 

WPAW  Pawtucket,  R.  I.,  owned 
and  operated  by  the  Roger  Wil- 

liams Broadcasting  Co.,  went  on 
the  air  last  month  with  opening 
ceremonies  marked  by  congratula- 

tory addresses  by  visiting  digni- 
taries and  holding  of  open  house. 

Those  taking  part  in  the  noon- 
time sign-on  activities  Jan.  15  in- 

cluded Sen.  Theodore  Francis 
Green  (D  R.I.);  Mayor  Ambrose 
J.  McCoy  of  Pawtucket,  who  pulled 
the  switch  to  put  WPAW  officially 
on  the  air;  Neale  D.  Murphy  and 
Dominic  A.  Hysco,  co-owners,  and 
Dan  Hyland,  general  manager, 
who  signed  the  station  on. 

Among  organizations  represented 
at  the  ceremonies  were  the  Cham- 

ber of  Commerce,  school  and  police 
departments  and  members  of  the 
clergy,  as  well  as  business  estab- 
lishments. 

Scheduled  programming  began 
the  following  day.  Mr.  Hyland  re- 

ported that  during  the  first  day 
two  half-minute  pleas  for  blood 
donors  were  answered  by  20  vol- 

unteers within  a  half  hour  after  a 
local  woman  underwent  an  emer- 

gency operation.  On  Jan.  26,  the 
new  outlet's  facilities  were  turned 

WCKY  Success 

REX  DALE'S  Makebelieve 
Ballroom  on  WCKY  Cincin- 

nati has  proved  so  successful 
that  show,  exactly  as  pro- 

grammed, can  now  be  heard 
in  Puerto  Rico.  The  program 
director  of  WZQ,  50  w  Air 
Force  Radio  Service  station 
on  the  island,  wrote  and  asked 
WCKY  Station  Manager 
Charles  H.  Topmiller  for  a 
copy  of  the  Makebelieve  Ball- 

room theme  and  a  format  of 
the  show.  It  seems  WZQ  had 
received  many  requests  for  a 
show  of  this  type.  So,  Mr. 
Topmiller  obliged  with  the 
ballroom  theme  and  a  15-min- 
ute  disc  of  the  ballroom  back- 

ground. The  WZQ  program 
director  says  the  show  is  now 
becoming  one  of  the  most 
popular  programs  aired  in 
the  Puerto  Rico  area. 

over  to  the  March  of  Dimes  cam- 

paign. A  daytime  independent,  WPAW 
is  assigned  500  w  on  1380  kc. 

Radio  Rescue  Call 

IT  didn't  take  long  for  KLFY 
Lafayette,  La.,  on  the  air 
only  a  month,  to  discover 
radio's  emergency  usefulness. 
An  automobile  accident  out- 

side of  the  station's  down- town hotel  studios  last  month 
seriously  injured  a  woman 
and  her  eight-year-old  daugh- 

ter. Bill  Patton,  newscaster, 
described  the  scene  from  an 
open  sixth  floor  window,  thus 

being  first  with  the  news.^ 
When  he  aired  an  appeal  for 
an  ambulance,  one  was 
rushed  to  the  scene  within 
one  minute,  KLFY  reports. 

Sixty  seconds  later  still  an- 
other ambulance  appeared. 

KLFY  operates  on  1390  kc 
with  500  w. 

A  souD  rntm  
for 

KRNT  IN  DES
  MOINES' 

NEWSCAST  HOOPER
ADE 

KRNT  NEWS  SHOWS  OUTHOOPER  ALL 

NEWSCASTS  OPPOSITE  THEM  ON 

ALL  OTHER  STATIONS 

^  frtAf^  DYNAMIC 

*C.  E.  Hooper  Share-of-Audience, 
City  Zone,  May  thru  Sept.,  1949 

EXPERIINCE  VISION,  INITIATIVE  ENERGY.  SHOWMANSHIP  KEEP  KRNT  IN  THE 
LEAD  ALWAYS  —  IN  ALL  WAYS! 

DES  MOINES  —  THE   REGISTER   AND  TRIBUNE  STATION 

REPRESENTED   BY  THE   KATZ  AGENCY 
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(Letters  are  welcomed.  The  editors  reserve  the 
right  to  use  only  the  most  pertinent  portions.) 

'Most  Valuable'  Stories 
EDITOR,  Broadcasting: 

Your  article  "Mitca's  Pitch"  in 
the  Jan.  3  issue  of  Broadcasting 

plus  the  "How  Do  Radio  Results 
Compare  With  Those  of  Other 
Media"  article  in  the  1950  Year- 

book number  are  two  of  the  most 
valuable  pieces  that  have  ever  been 
published  anywhere  concerning  ra- 

dio. We  have  been  doing  similar 
things  locally  but  never  have  had 
shown  to  us  in  one  place  the  basic 
formula  and  the  details  of  com- 

pletely offsetting  the  misapprehen- 
sion that  too  many  advertisers 

have.  ... 
Ralf  Brent 
Sales  Promotion  Manager 
WBBM  Chicago 

Praises  'Mitch's  Pitch' 
EDITOR,  Broadcasting: 

...  I  want  to  congratulate  you 
on  the  article  "Mitch's  Pitch"  in 
your  [Broadcasting,  Jan.  30]  is- 

sue, and  to  ask  what  you  thought 
of  the  idea   of  your  publication 
printing     Mitch's     entire  pitch, 
which  is  available  on  platters,  but 
at  a  cost  that  the  stations  who  need 
it  most  cannot  pay  (even  though 
they  should).    Just  an  idea  that  I 
know  would  be  deeply  appreciated. 

Ernest  L.  Spencer 
General  Manager 
KVOE  Santa  Ana,  Calif. 

Galbreath  Answered 

EDITOR,  Broadcasting: 
Mr.  Ed  Galbreath,  radio  instruc- 

tor of  Statesville,  North  Carolina, 
in  his  letter  to  the  Editor,  Broad- 

casting, Feb.  6,  asked  for  assist- 

ance in  getting  "all  network  pro- 
grams every  night  in  the  week  re- 

gardless of  atmospheric  condi- 

tions." 
I  can  appreciate  the  gentleman's 

difficulties  in  trying  to  get  good 
consistent  reception,  for  I  experi- 

enced the  same  problem  when  I  re- 
sided in  another  of  the  underserved 

areas,  Michigan's  Upper  Penin- sula. 
There  is  only  one  solution  to  the 

problem  of  inadequate  radio  cov- 
erage in  Mr.  Galbreath's  area 

which  is  typical  of  so  much  of  the 
United  States.  To  better  serve 
these  small  towns  and  i-ural  areas, 
the  clear  channel  stations  must  be 
given  increased  power  to  surmount 
the  barriers  of  distance  and  high 
atmospheric  noise  levels. 

Our  neighbor,  Mexico,  is  using 
power  in  excess  of  50  kw  on  all 
six  of  its  clear  channels,  whereas 
stations  in  the  United  States  are 

stymied  from  improvement  in  serv- 
ice because  of  an  archaic  power 

limitation  (50  kw). 
There  is  no  reason  why  small 

town  and  rural  listeners  should  not 
have  service  somewhat  comparable 
to  that  enjoyed  by  their  city 
friends.  Increased  power  for  clear 
channel  stations  is  the  answer,  and 
the  FCC  has  the  authority  to 

grant  it. Wai-d  L.  Quaal 
Director 
Clear  Channel  Broadcasting 

Service 
Washington 

EDITOR,  Broadcasting: 
Re  the  letter  of  Mr.  Ed  Galbreath 

.  .  .  Statesville,  N.  C. 
Mr.  Galbreath's  letter  points  up 

one  of  the  greatest  mistakes  made 
by  broadcasters  in  the  use  of  FM. 
In  the  area  in  which  Mr.  Galbreath 
is  located  I  am  sure  that  he  not 

only  can  get  every  network  pro- 
gram he  desires,  but  will  have  a 

choice  of  stations  to  listen  to  if  he 
will  resort  to  a  reasonably  good 
FM  set  or  converter. 

Palmer  A.  Greer 
Radio  Engineer 
Spartanburg,  S-  C. 

Dear  Mr.  Galbreath : 
In  reading  the  Feb.  6  issue  of 

Broadcasting  I  find  .  .  .  you  .  .  . 
asking  how  small  town  listeners 
can  have  available  all  network  pro- 

grams every  night  in  the  week  re- 
gardless of  atmospheric  conditions. 

This  question  has  been  answered 
to  hundreds  of  thousands  of  people 
in  the  Southeast  when  they  pur- 

chased an  FM  radio. 
Though  WMIT  does  not  belong 

to  any  of  the  networks  you  men- 
tioned in  your  letter,  I  would  like 

to  call  to  your  attention  the  fact 
that,  in  Statesville,  N.  C,  you  can 
receive  day  and  night  complete  cov- 

erage of  the  two  networks  you  men- 
tioned from  at  least  seven  different 

sources.  For  NBC  shows  I  recom- 
mend that  you  tune  in  WSJS-FM 

in  Winston-Salem,  WSOC-FM  in 
Charlotte,  or  WOPI-FM  in  Bristol, 
Tenn.  For  your  ABC  programs  I 
suggest  you  tune  in  to  WHKY-FM 
in  Hickory,  WMFR-FM  in  High 
Point,  WAIR-FM  in  Winston-Sa- 

lem, and  possibly  WGNC-FM  in 
Gastonia.  .  .  . 

John  M.  Dunnagan 
Box  116U 
WMIT  Charlotte,  N.  C. 

[Copy  to  Broadcasting] 

Gardner  Sees  Hope 
EDITOR,  Broadcasting: 

In  your  columns  there  have  been 
some    disheartened,    but  staunch. 

standard  bearers  advocating  the 
principle  that  RADIO  MUST 
SELL  ITSELF. 

One  phase  of  this  has  been  the 
sore  subject  of  newspaper  refer- 

ences, where  radio  references  on 
local  or  network  shows  or  news- 

casts could  be  used  equally  easily, 
equally  authentically.  We  want  our 
own  medium  to  think  and  talk 
radio. 

For  the  sick  of  heart  on  this 
campaign,  there  is  hope.  It  is  be- 

ginning to  show  on  some  NBC 
shows.  Some  months  back  on  NBC 

One  Mail's  Family  one  of  the  char- 
acters of  the  play  was  remaining 

home  to  listen  to  Duffy's  Tavern, 
and  then  again  Saturday  night, 
Jan.  28,  on  the  Denyiis  Day  show, 
two  of  the  characters  made  their 
appearance  at  the  courthouse,  be- 

cause, they  learned  that  a  particu- 
lar situation  had  arisen,  on  the 

late  evening  newscast! 
So,  all  you  advocates  of  this  ref- 

erence-policy, take  heart,  we  may 
be  gaining  ground — from  the  acorn 
the  mighty  oak  did  grow ! 

Florence  M.  Gardner 
Manager  KTFI 
Twin  Falls,  Ida. 

Sees  Network  Fear 

EDITOR,  Broadcasting: 
It  was  a  pleasure  to  read  your 

editorial  "The  Rich,  Full  Life,"  in 
the  Jan.  30  issue  of  Broadcast- 

ing .  .  . 
...  I  have  never  been  able  to 

understand  why  it  is,  with  the 
great  increase  in  hours-of -listening, 

in  set  ownership,  in  radio's  demon- 
strated effectiveness,  in  cost  of  net- 

woi'k  and  station  operation,  that 
network  rates  should  remain  at 
1940  levels.  All  other  media  have 
raised  their  rates  in  keeping  with 
the  ascending  costs  of  doing  busi- 

ness. There  can  be  only  one 
"cheapest"  advertising  medium, 
and  network  radio  seems  to  take 
pride  in  that  dubious  distinction. 

It  is  difficult  to  understand  the 
network    thinking   which  permits 

THAT  "thing"  pointed  to  by  An- 
nouncer Bob  Daniels,  of  KDAL  Du- 

luth,  Minn.,  is  his  "static  eliminator" which  he  has  invented  to  counter 
teletype  machine  paper  charged  with 
static  electricity,  plague  of  many  a 
radio  newsman  who  has  found  garbled 

type  OS  a  result.  The  "thing"  con- sists of  a  milk  bottle  filled  with 
water,  a  piece  of  cloth,  wires  and 
string.  KDAL-CBS  says  it  will  sup- 

ply details  to  an  interested  party, 
although  "patent  has  not  been  ap- 

plied for.  .  .  ." 

the  condition  to  continue.  My  con- 
tact with  network  officials  leads  me 

to  believe  that  they  are  governed 
by  fear;  fear  of  competition,  of  the 
loss  of  important  accounts,  and 

more  recently,  to  "television.  Ap- 
parently, Life  magazine  hasn't  had 

the  same  fears  and  very  realisti- 
cally raised  its  rates  in  keeping 

with  its  value — and  its  production 

costs. E.  E.  Hill 
Executive  V.  P. 
WTAG  Worcester,  Mass. 

Praises  Bob  Hawk 

EDITOR,  Broadcasting: 

I  enjoyed  Mr.  Kleban's  story 
about  Jack  Benny's  trip  to  Hous- 

ton [Broadcasting,  Jan.  30].  I  had 
a  similar  experience  several  years 
ago  when  Bob  Hawk  came  to 
Charleston,  W.  Va.,  where  I  was 
then  operating  WCHS.  Bob  came 
to  do  his  quiz  show  and  emcee  a 
local  talent  show  during  a  war  bond 
drive.  He  was  far  more  gracious 
than  any  of  the  local  people  and 
certainly  set  a  fine  example. 

Howard  L.  Chernoff 

V.  P.  and  Gen.  Mgr. 
San  Diego  Journal San  Diego,  Calif. 

Todd  Manages  KAKE 

EDITOR,  Broadcasting: 
A  word  of  thanks  for  a  publica- 

tion that  brings  a  report  of  the 
up-to-the-minute,  nation-wide  ac- 

tivities in  the  radio  industry  to 
my  desk  every  Monday  morning. 

-I  would  like  to  point  out  an  error 
in  the  Closed  Circuit  column  of 
Jan.  30  stating  that  Jack  Todd,  the 

unopposed  nominee  to  the  12th  Dis- 
trict directorship,  is  from  KFBI 

Wichita,  Kan.  Mr.  Todd  is  man- 
ager of  KAKE,  the  Mutual  outlet 

in  Wichita  .  .  . 
C.  Dale  Allen 

Chief  Engineer KTSW  Emporia,  Kan. 

Roger  M.  Wise 
ROGER  M.  WISE,  52,  authority  on 
electronic  tubes,  died  at  Temple  U. 
Hospital  in  Philadelphia  Feb.  5 
after  a  short  illness.  Mr.  Wise  had 
served  as  a  special  consultant  to 
Philco  Corp.  on  vacuum  tubes  for 
the  past  year  since  his  company, 

Roger  M.  Wise  Co.,  had  been  ac- 
quired by  Philco.  He  was  associ- ated with  the  radio-TV  industry 

for  29  years.  Mr.  Wise  is  survived 
by  his  wife,  a  son,  his  mother  and 
three  sisters. 

ALL  hockey  and  basketball  games  at 
U.  of  Denver,  Denver,  are  being  broad- 

cast by  students  in  university's  radio 
department  over  KFEL-FM  Denver. 
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Let  us  show  you  the  actual  case  histories  of  daytime 

selling  programs,  on  a  wide  variety  of  products,  that  have  paid  their  cost 

many  times  over  in  direct  phone  and  mail  sales. 
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America's  Window  on  the  World 

515  Madison  Avenue,  New  York  22,  N.Y. 

Copyright  1950,  Allen  B.  DuMont  Laboratories,  Inc. i 
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R  o  s  i  t  a '  s rpersonalit) 
shines  in 
her  Latin songs. 

^2 

1 

Lou  Emerson 

keeps  'em  laugh- 
ing as  ranch 

cook  on  TV 
Dude  Ranch. 
Below  :  Pedro 
Gonzales  makes 
a  hit  as  a  ranch 

guest. 

Mel  Winters, 

his  piano  and 

Jeremiah 
Tommy  and 
The  Professor. 

Vo  c  a  1  i  s  t 
Melissa 

Smith's  style wins  her  a  big 
following. 

Dance  instruc- tors Bud  and 

Marie  Nash  en- tertain with  folk 
and  popular dances. 

Since  opening  day,  WOAI-TV  has  pre- 
sented a  weekly  average  of  IOY2  hours  of 

local  programing  combined  with  top 
shows  from  THREE  great  TV  networks 
to  build  and  hold  an  enthusiastic  audi- 

ence. To  entertain  and  sell  South  Texas 

there's  no  substitute  for  San  Antonio's 
FIRST  television  outlet,  WOAI-TV. 

Represented  Nationally  By 

Edward  Retry  &  Company,  Inc. 
NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  ST.  LOUIS 
DALLAS  •  SAN  FRANCISCO  •  DETROIT  •  ATLANTA 
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HOW  TO  TURN  RED  INK  BLACK 
Main  Topic  at  TBA  Clinic 

By  BRUCE  ROBERTSON 

VIDEO  ECONOMICS,  meth- 
i  ods  of  TV  station  operation, 
!  sales  and  programming  lead- 
I  ing  to  increased  revenue  and 
decreased  expenses,  held  the 

I  center  of  the  stage  Wednes- 
I  day  at  the  Television  Clinic 
iconducted  by  Television 
i  Broadcasters  Assn.  at  New 

York's  Waldorf-Astoria  Hotel. 
Other  current  TV  issues,  such  as 

union  jurisdictional  disputes,  net- 
work affiliation  on  an  intercon- 
nected or  non-interconnected  basis, 

and  the  place  of  sports  in  the  pro- 
gram schedule,  got  their  due  share 

of  time  in  the  day-long  agenda, 
which  clicked  off  on  schedule  under 

j'i  the  sharp  eye  of  Charles  C.  Barry, 
ABC  program  vice  president,  who 

IN  THIS  TELECASTING  .  .  . 
Video  Economics  Main  TBA  Ciinic 
Topic    3 

TBA  Releases  Sample  Rate  Card  6 
Phonevision  Gets  Tests  Authorized  8 
TV  Drama  Rights — 
By  Joseph  A.  McDonald    11 

DuMont     Appeal     Increases  'Lift 
Freeze'  Tempo    14 

RCA  Color  Shown    14 

■<  DEPARTMENTS I 
1  Film  Report  .  16  Telefile 
'  Telestatus  .12 

served  as  clinic  chairman. 
But  the  main  interest  of  the 

more  than  400  TBA  members  and 
guests  at  the  session  was  focused 
on  the  all-important  question  of 
how  to  turn  the  red  ink  on  their 
monthly  balance  sheets  to  black. 
How  one  TV  operator  has  done 

that  trick  was  described  by  Edward 
Lamb,  owner  of  WICU  (TV)  Erie, 
Pa.,  and  WTVN  (TV)  Columbus, 

Ohio,  who  stated  that  "both  sta- tions have  been  in  the  black  since 
the  day  they  opened. 

"There  is  nothing  unusual  about 
this,"  Mr.  Lamb  continued.  "I 
say  that  any  TV  station  in  the 
United  States  can  be  operated  at  a 

profit." 

Mr.  Lamb's  secret  is  a  simple 
one — "don't  buy  anything  you  don't 
need.  Use  what  you  have  to  the  lim- 

it. Where  other  stations  say  'one 
show,  one  camera,'  "  he  stated,  "we 
say  'one  camera  for  all  shows.'  " He  admitted  that  with  increasing 
programming  he  is  now  getting 
a  second  camera  for  each  station, 

but,  he  declared,  "We  don't  have 
a  lot  of  fancy-pants  equipment 

lying  around  in  the  garage." 
Despite  the  dependence  on  net- 

work and  film  programs  implicit 
in  single-camera  operation,  Mr. 
Lamb  stressed  his  stations'  em- 

phasis on  local  and  public  service 
programming,  which,  he  declared, 
"pays  off  at  the  box  office.  You 

IN  THIS  GROUP  gathered  at  TBA  Clinic  are  (I  to  r):  Standing — Paul  H. 
Raymer,  president,  Paul  H.  Raymer  Co.;  Paul  Diamond,  Associated  Artists 
Productions;  George  Cranston,  general  manager,  WBAP-AM-FM-TV  Fort 
Worth;  seated — Paul  Mowrey,  ABC  national  director  of  TV  program  sales; 
Eugene  Katz,  executive  vice  president.  The  Katz  Agency,  and  Frank  Silver- 

nail,  chief  timebuyer,  BBDO. 

know,"  he  added,  "that  in  local 
programming  you  receive  your  full 
rate  card  and  do  not  give  the  net- 

work 70%  of  the  amount  of  the 

sponsor's  payment." 
Detailing  his  stations'  finances, 

Mr.  Lamb  reported:  "The  income of  one  station  is  roughly  $30,000  a 
month,  but  is  rapidly  increasing  as 
we  go  into  more  and  more  after- 

noon programming.  Our  expenses 
are  approximately  $17,500  a 
month,  including  wages  of  $4,500, 
depreciation  in  the  amount  of 
$4,000  a  month,  films,  promotion, 
taxes,  maintenance  and  miscella- 

neous costs  totaling  $9,000  a 
month.  We  depreciate  our  me- 

chanical equipment  at  the  rate  of 
20  Tc  a  year  and  buildings,  as  well 
as  other  equipment  in  accordance 
with  the  schedule  set  by  the  In- 

ternal Revenue  Bureau. 

Outlines  Stafif 
"We  have  17  employes  at  each 

plant.  These  include  a  general 
manager,  three  salesmen,  a  pro- 

gram director,  three  studio  techni- 
cians (including  cameramen  and 

film  editor),  a  chief  engineer  and 
five  engineers  and  three  office  girls, 
one  of  whom  handles  program  and 
traffic  matters,  another  bookkeep- 

ing and  the  third  stenographic 

matters." 
Mr.  Lamb  asked  why  TV,  even 

as  a  "blue  chip  big  business"  needs 
"such  elaborate  but  unused  plants. 
The  viewer  is  impressed  only  in 
what  appears  on  the  screen  and  not 
with  the  chromium  in  the  studio. 
.  .  .  The  viewer  is  not  impressed 

when  a  telacaster  proudly  boasts 
of  losses  running  as  high  as  $100,- 
000  a  month.  Hooperatings  do  not 

follow  the  telecastar's  profit  and 

loss  statement." John  H.  Boyle,  director  of  tele- 
vision at  WAVE-TV  Louisville,  a 

non-interconnected  station  at  pres- 

ent, said  he  has  "a  few  shudders whenever  I  think  about  the  cable 

coming  through  in  October." Reporting  that  WAVE-TV  now 
gets  30%  of  its  card  rate  for  net- work commercials,  he  said  that 
when  it  becomes  an  interconnected 

(Continued  on  Telecasting  18) 

DR.  ALLEN  B.  DuMONT,  president, 
Allen  B.  DuMont  Labs,  chats  during 
TBA  Clinic  lull  with  Maurice  Rifkin 
(standing),  in  charge  of  TV  sales  for 
Frederic  W.  Ziv  Co.,  and  Herbert  L. 
Taylor,  in  charge  of  DuMont  trans- 

mitter division. 

TELEVISION  Broadcasters  Assn.  board  of  directors  elected  last  Wednesday 
include  (I  to  r):  Standing — Will  Baltin,  secretary-treasurer,  TBA;  F.  M. 
Russell,  vice  president,  NBC;  George  Storer,  Fort  Industry  Co.;  Dr.  Allen  B. 
DuMont,  president,  Allen  B.  DuMont  Labs.;  Seated — Joseph  McDonald,  vice 
president,  ABC;  Lawrence  Lowman,  vice  president,  CBS;  J.  R.  Poppele, 
WOR  New  York,  TBA  president;  Ernest  Loveman,  vice  president,  Phileo,  and 
Paul  Raibourn,  vice  president,  ParamoMnt.  Not  shown  is  Director  R.  A.  Borel 

who  did  not  attend  the  clinic.  (See  story,  Telecasting  18). 
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The    charm    that  siirrounda 
WDSU-TV  quarters. 

The  upper  wrought-iron  balcony  is 
featured  by  a  fan-shaped  "garde  de 
frise"  originally  designed  to  keep 
marauders  from  entering  via  the 
adjoining  building. 

Erected  in  1816  by  Francois 
Seignouret,  who  bore  a  musket  in 
Gen.  Andrew  Jackson's  Battaillon 
A  Orleans,  the  building  has  been 
a  center  of  art  and  commerce.  In 
1900  William  Rateliffe  Irby,  banker 
and  tobacco  manufacturer,  ac- 

quired the  property,  renovated  it 
and  installed  an  elevator  and  large 

pipe  organ. Offices  of  station  executives  and 
personnel  are  located  on  the  second 
and  third  floors,  including  large 
audition  and  conference  room,  film 

library,  projection  room  and  em- 
ployes lounge.  Studio  facilities  are 

in  temporary  quarters  on  the  third 

TV  Brings  Modem  Television 

eautiful  Old  New  Orleans 

NEW   ORLEANS   is   half  old 
and  half  new.    That  goes  for 

-  its  architecture,  its  economy 
and  its  culture.  The  combination 
adds  up  to  a  market  saturated  with 
the  heritage  of  European  forebears 
and  the  efficiency  of  civilization's 

I     most  advanced  techniques. 
This  is  the  market  that  WDSU- 

TV  invaded  14  months  ago  with  a 
thumping  31  kw  television  signal, 
confident  that  the  haven  of  diversi- 

fied cultures,  fun-loving  people  and 
high-buying  families  would  admit 
the  newest  of  media  to  its  bosom. 

Behind  this  business  and  artistic 
venture  was  the  Edgar  B.  Stern 
family,  for  decades  prominent  in 
New  Orleans'  economic  and  cul- 

tural growth.  They  knew  how  well 
the  commercial  foundations  of  the 
city  had  been  established  and  they 
sensed  the  eagerness  of  the  thriving 
community  for  televised  recreation 
and  entertainment. 

The  Sterns— Edgar  B.,  Edgar  B. 
Jr.  and  Philip  M. — bought  the 
WDSU  properties  in  the  autumn 
of  1948.  Among  assets  was  a  CP 
for  WDSU-TV,  with  construction 
well  advanced.  A  Harvard-edu- 

cated electronic  engineer,  Edgar  B. 
Stern  Jr.  assumed  the  presidency, 
with  the  senior  Stern  as  board 
chairman  and  Philip  as  board  mem- 
ber. 

Regular  commercial  telecasting 
started  Dec,  18,  1948,  less  than  a 
year  after  the  FCC  granted  its  CP. 
in  February  1949,  Robert  D. 
Swezey,  former  vice  president  of 
MBS,  became  executive  vice  presi- 

dent. The  new  management  affili- 
ated WDSU-TV  with  all  four  TV 

networks  and  struck  up  an  alli- 
ance with  the  New  Orleans  Itefn. 

AND  how's  business  at  WDSU- TV? 

Very  good,  thank  you,  and  get- 
ting better  every  day.  Almost  every 

spot  is  sold — about  half  network 
and  half  local.    The  station  is  pre- 

paring to  move  into  daytime  pro- 
gramming. Every  month  the  gross 

is  increasing.  Furthermore,  the 
Stern  family  is  pouring  a  substan- 

tial sum  into  new  facilities,  headed 

by  an  office  building  and  adjoining- 
studio  plant. 

Set  sales  ■  are  soaring  and  store 
shelves  were  stripped  during  the 
pre-Christmas  weeks.  This  pace 
continued  through  January.  Since 
February  a  year  ago,  the  number 
of  sets  has  increased  from  3,000  to 
nearly  18,000. 

It's  no  wonder  the  city  likes  tele- 
vision, with  the  fabulous  sources 

of  program  material.  Really,  the 

place  is  a  program  director's 
dream.  Where  else,  WDSU-TV's 
operators  ask,  can  a  station  offer 
the  series  of  Mardi  Gras  spectacles, 
including  bizarre  pageants,  pa- 

rades, balls  and  street  scenes?  Or 
t'^?  series  of  Suo-ar  Bowl  events? 
Or  the  every-night  doings  in  the 

Mr.  STERN  JR. 

Bourbon  Street  spots  with  their 
Dixieland  entertainers? 

Pile  on  top  of  this  list  the  sports, 
concerts,  dramas  and  aquatic 
events  for  which  the  city  is  unique, 
plus  the  normal  quota  of  daily 

doings  in  the  nation's  No.  2  sea- 
port, and  you  have  the  stuff  that 

WDSU-TV's  staff  has  at  its  dis- 
posal— plus  the  pick  of  the  pro- 

g)'ams  kinescoped  by  all  four 
nationwide  television  networks. 

There's  nothing  quite  like — any- 
thinsT  like— the  new  WDSU-TV 
headquarters  in  all  American  radio 
and  television.  Located  in  the  heart 
of  the  Vieux  Carre  (French  Quar- 

ter), the  century-and-a-half  old 
structure  is  ornamented  by  two 
typical  New  Orleans  balconies, 
overhanging  the  sidewalk. 
Known  as  The  Bvulatour  Court 

Bldg.,  it  is  one  of  the  more  famous 
buildings  of  its  type  in  the  city. 

Mr.  SWEZEY 

floor    pending    completion    of  an 
elaborate  new  studio  building. 

THOSE  accustomed  to  the  archi- tecture of  the  glass-and-chro- 
mium  cult  will  get  a  shock  when 
they  enter  this  antique  home  of  an 
ultra-modern  electronic  enterprise, 
dominated  by  the  French  Quarter  i 
motif.    They  will  find  themselves  ' 
ushered  into  a  courtyard  and  seated 
at  a  table  midst  the  lush  flowers, 
t"ees  and  shrubbery  of  the  semi-  i 
tropical  region. 

A  maid  serves  coffee  (Luzianne,  j 

courtesy  of  the  sponsor).    Visitors  ' sip  the  sturdy  brew  for  which  the 
city  is  famed  as  they  take  in  the 
patio's  banana  trees,   palms  and 
other  flora. 

Surrounding  this  bedecked  patio 
are  all  the  scientific  marvels  of  the 
Television  Era.  Work  is  moving 
along  rapidly  at  the  adjacent  studio 
building  covering  a  60x200-foot 
area.  WDSU's  engineers  have  fol-  |. lowed  the  basic  concepts  that  a  TV 
studio  should  be  as  large  as  space 
permits,  and  should  be  on  the 
ground  floor  with  an  entrance  ac- 

commodating the  largest  rolling 
vehicle. 

The  video  studio  will  be  60x100  | 
feet,  with  arched  interior  35  feet 
high.  It  is  patterned  after  Holly- 

wood sound  stages,   with  master 
control  room  overlooking  the  sets,  . 
catwalks,    permanent    sets,  prop 
rooms,  film  laboratories  and  similar 
accessories.     Three  other  studios 
are  interchangeable  for  AM  and 
TV.    They  include  recording  facil-  ̂  
ities,   client's   booth    and   related  : 
facilities.    The  building  also  will  | 
house  a  large  workshop,  lounge  and 
reception  hall.  Overall  area  of  of-  ■ 
fices  and  studios  is  22,000  square  s( 
feet. 

Several  blocks  away  is  the  trans- 
mitter, housed  atop  the  Hibernia 

Bank  Bldg.,  tallest  in  the  city. 

Tower  installation  followed  NBC's 
Empire  State  Bldg.  pattern.  The 
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85-foot  EGA  batwing  antenna  car- 
ries the  5  kw  signal  from  the  RCA 

transmitter  out  over  a  vast  area 
with  a  kick  of  31  kw.  Reports  of 

"very  regular  reception"  cover 
spots  as  far  away  as  Alexandria, 
La.,  150  miles  to  the  northwest, 
and  consistent  reception  over  an 
area  including  parts  of  Mississippi 
and  Alabama. 

During  its  first  year,  WDSU-TV 
had  to  get  along  with  a  converted 
office  on  the  top  floor  of  the  bank 
building  as  the  main  studio.  An- 

other office  was  converted  into 
stairs  leading  to  the  penthouse 
transmitter  and  control  rooms. 
Crowded  into  this  space  were  work- 

shop, TV  and  FM  transmitters  and 
a  small  annouilce  studio.  The  pent- 

house even  had  a  balcony. 
All  this  squeezing  and  pigeon- 

j  holing  will  be  avoided  in  the  new 
I  plant.    Control  equipment  is  cus- 
j  tom-built.    High-perched  producers 
I  will  have  a  view  of  the  entire  main 
studio.    Dual  switching  units  are 
provided  for  rehearsals  while  other 
programs  are  on  the  air. 

This  ingenious  use  of  limited 
space  is  an  old  story  in  the  televi- 

sion industry.  WDSU-TV  was 
blessed  with  a  substantial  quota  of 
ingenuity  and  the  results  surprise 
even  those  who  sweat  and  toiled 
during  the  difficult  early  days. 
They're  glad  the  elbow-bumping 
days  are  about  over  and  what  they 
can  do  in  the  wide-open  spaces  of 
the  new  studio  building  may  sur- 

prise even  themselves. 
To  handle  its  local  remotes, 

"WDSU-TV  has  a  custom-built 
Lynn  mobile  unit  with  two  cameras 
along  with  accessory  station  wag- 
ons. 

ANYONE  familiar  with  the  com- 
.  mercial,  educational  and  rec- 

reational facilities  of  New  Orleans 

knows  that  the  citizenry  wouldn't 
put  up  with  inferior  TV  pro- 
gramming. 

Messrs.  Stern  and  Swezey  were 

quite  aware  of  the  community's 
tastes  so  they  have  followed  up  a 
history-making  debut  with  this 
simple  program  policy — Let's  do  a 
solid  job  on  the  inside;  then  we'll 
get  set  sales  on  the  outside,  and 
sponsors,  too. 

The  four-network  package  has 
given  a  solid  foundation  of  national 
program  fare.  It  might  have  been 

simple  to  get  by  with  occasional 
local  programming  and  a  lot  of 
cheap  film,  but  the  management 
committed  itself  to  high-quality 
production.  It  has  gone  in  heavily 
for  community  telecasting. 

In  early  1949  a  list  of  sports 
events  was  lined  up.  It  included 
basketball,  baseball,  wrestling, 
horse  racing  and  similar  events. 
Professional  baseball  wasn't  avail- 

able but  the  American  Legion 

games  developed  a  heavy  fol- 
lowing. Last  fall  WDSU-TV  tele- 

cast the  whole  Tulane  football 
schedule  on  film. 
And  the  Sugar  Bowl  football 

games  for  the  past  two  years  have 
been  telecast  by  Gillette.  Maison 
Blanche,  a  local  depai'tment  store, 
and  the  Seven-Up  Bottling  Co. 
were  sponsors  for  the  balance  of  the 
Sugar  Bowl  events. 

The   Mardi   Gras — well,  there's 

nothing  to  match  it  in  all  Ameri- 
can community  life,  and  New  Or- 

leans television  has  been  all  over 
the  town  filming  pre-Mardi  Gras 
events.  As  was  the  case  last  year, 
the  whole  package  of  parades,  balls 
and  simliar  events  is  sponsored  by 
the  General  Electric  distributor. 

In  spite  of  extremely  cramped 
facilities,  studio  programming  at 
WDSU-TV  has  been  intensive. 
Single-camera  operation  has  pro- 

vided an  excellent  challenge  to  pro- 
gram builders,  who  offer  distinctive 

and  novel  presentations,  both  sus- 
taining and  commercial.  It  has  been 

the  proving  ground  for  the  new 
major  operation. 

The  development  of  local  talent 
has  been  proceeding  steadily.  The 
Dixieland  bands,  of  course,  are 
heard  frequently.  A  talent  show 
titled  New  Voices,  originating  in 
the  Roosevelt  Hotel,  has  developed 
a  roster  of  good  local  talent. 

Local  professional  talent  such  as 
Fats    Pichon    and    Claire  Nunn 

formed  the  basis  for  sound  local 
shows.  Miss  Nunn  plays  the  piano 
as  well  as  sings,  and  does  her  own 
commercials. 

Joyce  Smith's  Floral  T7~ails,  a 
weekly  garden  show,  and  her  A  La 
Mode,  on  which  she  presents  inter- 

esting people  and  unusual  events, 
with  something  for  every  member 

of  the  family,  and  Sharkey's  Dixie- land music  further  stimulate  the 
local  picture. 

With  this  backlog,  WDSU-TV  is 
about  ready  to  move  into  daytime 

programming.  Lena  Richard's  late afternoon  show,  a  participating 
program  with  pictorial  chatter  on 
Creole  cooking,  will  be  a  vital  fac- 

tor in  the  new  daytime  schedule. 
Still  other  shows  will  feature 

dishes  from  New  Orleans'  famous 
restaurants.  A  daily  Shopper's Guide  is  slated  for  programming, 
along  with  another  newcomer  to 
the  afternoon  stanzas,  Man  About 
Home,  with  tips  for  the  harried 
housewife  on  household  repairs  and 
maintenance.  Fashion  shows  have 
already  proved  themselves,  and  it 
is  hoped  that  a  new  format  will 
solve  the  disc  jockey-TV  prob- lem. 

THERE'S  nothing  too  novel  for WDSU-TV's  programmers.  Re- 
cently they  completely  rebuilt  a 

fat  woman.  With  the  TV  camera 
on  her,  the  lady  went  on  a  diet  and 
took  a  course  of  massage  and 
beauty  treatments.  They  really  re- 

made her  for  the  TV  audience  and 
when  the  series  ended  she  had  shed 
some  60  pounds. 

Fortunately,  New  Orleans  in 
early  TV  days  was  blessed  with 
courageous  sponsors.  Maison 
Blanche  department  store  and 
Seven-Up  jointly  sponsored  boxing 
and  wrestling.  Public  Service  and 
Coca-Cola  signed  up  for  basketball. 
Motorola  put  on  horse  racing. 

Outdoor  sports  are  on  a  year- 
round  basis  and  Jax  Beer  has  spon- 

sored a  hunting  and  fishing  chat- 
ter program,  Outdoors  in  Louisi- 

ana. D.  H.  Holmes  department 
store  sponsored  the  Korda  film 
series,  as  well  as  live  variety  shows. 
Brown's  Velvet  Ice  Cream  picked 
up  the  Telekids  juvenile  show. 

Regal  Beer  buys  sports  and  Dixie 
Beer  sponsors  Telenews  as  well  as 
five  minutes  of  stills  depicting  local 
and  national  news,  using  photos 

WDSU-TV's  antenna 

from  the  Neiv  Orleans  Item. 
With  all  this  programming,  what 

do  sponsors  think?  The  answer  to 
what  sponsors  think  can  be  found 
around  the  sales  department  of  the 
TV  station.  WDSU-TV  has  a 
bulging  file  of  success  stories.  Just 
a  few  days  ago,  for  example,  Salem 
Fluorescent  Maintenance  Service 
sponsored  two  five-minute  pro- 

grams, its  TV  debut.  From  a  $100 
time-talent  budget,  Salem  received 
calls  that  netted  over  SI, 000  in  new 
business. 

Last  month  D.  H.  Holmes  Co. 

sponsored  a  15-minute  musical  pro- 
gram, Concert  Miniatures,  7:30- 

7:45  p.m.  One  commercial  was  de- 
voted to  Schiffer  Prints  draperies, 

only  promotion  for  the  Nil-Art  Co. 
product.  During  the  week  follow- 

ing the  program  72  persons  went 
to  the  Holmes  drapery  department 
and  specifically  asked  to  see  the 
TV-promoted  draperies,  resulting 
in  sales  totaling  $1,565.60. 

Another  time  Maison  Blanche 
sold  its  entire  stock  of  14  outboard 
motors  through  a  lone  TV  spot. 
And  at  Holmes  they  recall  the  time 
a  basketball  interview  with  Cliff 

(Continued  on  Telecasting  16) 

Mr.  RIDDLE 
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WESTERN  FILMS 

LARGE  AUDIENCES 

And  WGN-TV's  "Trail  Blazer's  Theater" 

is  no  exception. 

In  the  short  time  "Trail  Blazer's  Theater" 

has  been  on  WGN-TV,  its  ratings  have 

risen  to  the  point  where  more  than  183,000 

Chicagoans  watch  these  films  each  quarter 

hour — five  days  a  week,  5:30-6:30  p.m. 

Add  the  great  hold-over  audience  from 

the  preceding  "Small  Fry  Club"  to  the 

appeal  of  western  films,  and  you'll  see 

why  "Trail  Blazer's  Theater"  consis- 
tently draws  record  audiences. 

But  the  most  amazing  thing  about  this 

feature  is  the  price  —  it's  phenomenally 
low  for  participations  or  sponsorship  of 

the  whole  program.  Just  imagine,  you 

can  buy  participation  announcements 

for  less  than  the  one  minute  night  time 

announcement  rate. 

Here's  one  of  the  best  buys  in  television. 

You'll  be  thoroughly  convinced  when 

your  WGN-TV  representative  shows  you 

the  facts  and  figures. 

^t)c  Cfjicago  Wvibmxe  l^clebigion  station 

SAMPLE  RATE  CARD TBA  Issues  ̂  
Form 

schedule  on  length  of  commercial 
copy,  noting  that  exceptions  may 
be  allowed  on  occasion: News 

Progs. -AH  Other  Programs 
Length  of 

Day  & Before After 

Program Night 

6  p.  m. 
6  p.m. 5 1:00 1:15 

1:00 
10 

1:45 

2:10 

2:00 

15 

2:15 3:00 

2:30 

20 

3:30 
2:40 

25 

4:00 2:50 
30 

4:15 3:00 

40 

5:00 

3:45 
45 5:45 4:30 
60 7:00 6:00 

C.  J.  WiniNG 
Is  DuMont  TV  Gen. 

TO  AID  TV  broadcasters  in  establishing  uniform  rate  practices,  Tele- 
vision Broadcasters  Assn.  last  week  released  a  sample  form  for  video 

rate  cards.  Three-fold  pocket-size  card,  evolved  by  the  TBA  commercial 
operations  committee  and  its  rate  card  subcommittee  after  more  than 

a  year's  study,  is  divided  into  nine  *  
sections:  Basic  air  time  rates,  an- 

nouncements, participations,  dis- 
counts on  time  charges,  rehearsal 

charges,  film  facilities,  remote  pick- 
up facilities,  theatre  studios  and 

general  information. 
Figures  used  in  the  sample  card 

are  for  illustrative  purposes  only, 

TBA  pointed  out.  "At  no  time  has 
there  been  any  intention  of  estab- 

lishing any  one  particular  set  of 
dollar  rates  since  this,  obviously, 
can  only  be  determined  by  the  in- 

dividual stations  themselves,"  a note  on  the  front  cover  states. 
"Rather  the  sample  dollar  figures 
contained  in  this  card  are  used  to 
indicate  recommended  discount  pro- 

cedures and  rate  relationships  ac- 

cording to  time  units." The  discounts  recommended  by 
TBA  are:  Less  than  13  times,  no 
discount;  13-25  times,  2.5%;  26-38 
times,  5%;  39-51  times,  7.5%;  52- 
103  times,  10%;  104-155  times, 
12.5%;  156-207  times,  15%;  208- 
259  times,  17.5%;  260  times  or 
more,  20%. 

TBA  also  recommends  that  Class 

A  time  cover  the  hours  6-11  p.m. 
Monday  through  Friday  and  noon- 
11  p.m.  Saturday  and  Sunday,  with 
Class    B    as    5-6    p.m.,  Monday 
through  Friday,  and  Class  C  as  all 
other  times.  Class  B  rates  are  two- 
thirds  of  Class  A,  and  Class  C  one- 
third  of  Class  A.    Ratio  of  time 
charges  on  the  sample  card  is:  45 
minutes,  80%  of  the  hour  charge 
40  minutes,  75%  ;  30  minutes,  60% 
20  minutes,  50%  ;  15  minutes,  40% 
10  minutes,  35%  ;  5  minutes,  25%  . 

Card    contains    the  following 

SURGERY  TV 
Atlantans  See  CBS  Color 

ANOTHER  successful  use  of  color 
television  to  demonstrate  surgical 
and  medical  procedures  was  report- 

ed by  CBS  last  week  following  a 
three-day  meeting  of  the  Atlanta 
Graduate  Assembly  in  Atlanta, 
Feb.  6-8.  [see  picture  Telecasting 
14]. 

CBS  quoted  Atlanta  newspapers 
as  reporting  virtually  unanimous 
opinion  among  doctors  that  color 
TV  is  "a  great  step  forward  in  the 
teaching  of  surgery."  Over  1,700 doctors  from  seven  Southern  states 
viewed  operations  and  clinics  in 
action  through  means  of  10  color 
receivers. 

After  the  sessions  CBS  packed 
off  the  portable  camera  and  re- 

ceiver for  shipment  to  Washington 
where  they  will  be  used  for  renewed 
public  showings  starting  today 
(Monday).  Receivers  and  pickup 
equipment  were  designed  and  con- 

structed by  CBS  engineers  for 
Smith,  Kline  and  French,  Phila- 

delphia, which  has  been  furnishing 
such  equipment  for  demonstrations 
before  numerous  medical  groups. 

"INTRODUCTION  to  Television" 
course  added  to  curriculum  of  U.  of 
Washington's  Radio  Education  Dept., Pullman,  Wash. 

Mgr. APPOINTMENT  of  Chris  J.  Wit- 
ting as  general  manager  of  the 

DuMont  Television  Network  was 
announced  by  Commdr.  Mortimer 
W.  Loewi,  director  of  the  network, 
in  a  statement  prepared  for  release 
today. 

In  his  new  position  Mr.  Witting 
will  direct  and  coordinate  activities 
of  the  entire  network  numbering 
53  affiliates,  Commdr.  Loewi  said. 
Appointment  was  in  recognition 
of  the  growth  of  the  DuMont  net- 

work within  the  past  year,  he 

added,  citing  gross  billings  in  ex- 
cess of  $3  million — triple  those  of 1948. 

Mr.  Witting  joined  DuMont  in 
June  1947  after  long  experience 
in  industry  and  show  business.  Pre- 

viously he  was  with  Price,  Water- 
house  &  Co.,  where  he  supervised 
a  number  of  assignments  including 
radio.  He  also  served  for  several 
years  as  controller  of  USO-camp 
shows. 

KTSL  (TV)  EXPANDS 
13  Feature  Movies  Acquired 

ACQUISITION  of  series  of  13 
feature  movies  and  contemplated 
increase  in  KTSL  (TV)  Hollywood 

kinescope  programming  was  an- 
nounced by  Charles  L.  Glett,  vice 

president  in  charge  of  Don  Lee 
television,  following  his  return 
from  a  two-week  eastern  visit. 

Included  in  the  group  of  motion 
pictures  for  which  station  has  ob- 

tained exclusive  release  are  Action  . 

for  Slajider,  Woman  Alone,  Amaz- 
ing Adventure  and  Ten  Days  in  ̂  

Paris.  Added  kinescopes  being  con- 

sidered are  DuMont  network's 
quarter-hour  programs.  Easy  Aces 
and  Manhattan  Spotlight  and  New 
York  wrestling  bouts.  Selection  of 
new  mobile  equipment  for  KTSL 
will  also  be  announced  shortly,  ac- 

cording to  Mr.  Glett. 
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WOR-TV  NEW  STUDIOS 
Station  Opens  Central-Control  Facilities 

A  portion  of  the  new  WOR-TV  master  control.   Equipment  at  right  is 
associated  with  film  camera  control. 

WOR-TV  New  York  last  week 
opened  its  new  studios  in  New 
York's  Television  Center  and  simul- 

taneously moved  its  TV  master 
control  here  from  the  New  Amster- 

dam Roof  Theatre. 
Complete  facilities  comprise 

three  studios,  control  rooms,  mas- 
ter control,  rehearsal  and  dressing 

rooms,  offices  and  reception  lobby. 
Under  the  new  setup,  all  camera 
control  operators  are  located  in  a 
centralized  camera  control  center. 
Other  innovations  include  flexible 
studio  lighting  systems  (employ- 

ing fluorescent  features),  technical 
refinements  and  intercom  positions. 

Studios  A  and  B,  each  43  by  68 
feet,  comprise  the  playing  area 
available  at  the  center. 

Studio  C  contains  film  projection 
cameras  and  associated  equipment. 
Each  studio  has  a  separate  con- 

trol room.  Studios  A  and  B  each 
contain  four  studio  cameras.  Stu- 

dio C's  film  projection  booth  has 
three  iconoscope  film  cameras  which 
can  be  fed  from  two  16mm  film 
projectors,  two  35mm  projectors 
and  several  slide  projectors. 

All  film,  audio  and  video  facili- 
ties are  arranged  so  that  the  pro- 

gram director  has  directly  before 
him  simultaneous  monitors  on  four 
of  his  normal  studio  cameras;  two 
preview  monitors,  and  a  line  mon- 

itor. Thus,  all  sources  of  signal 
can  be  previewed  and  the  picture 
can  be  propei'ly  lined  up  before 

Mrs.  Roosevelt's  Show 
MRS.  FRANKLIN  D.  ROOSE- 

VELT'S NBC-TV  series.  Today 
with  Mrs.  Roosevelt,  was  to  begin 
yesterday  (Feb.  12).  The  first 
show  of  the  series,  aired  Sunday, 
4-4:30  p.m.,  was  to  feature  Albert 
Einstein,  David  Lllienthal,  Sen. 
Brien  McMahon  (D-Conn.),  and 
Dr.  J.  Robert  Oppenheimer,  presi- 

dent of  the  Institute  for  Advanced 
Learning  at  Princeton,  in  a  discus- 

sion on  the  hydrogen  bomb.  Dr. 
Einstein  was  to  appear  on  film. 
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being  switched  to  the  program  line. 
Master  control,  consisting  of 

six  incoming  channels  with  four 

outputs,  provides  for  either  simul- taneous or  independent  audio  or 
video  switching.  Each  outgoing 
channel  has  a  picture  and  an  audio 
monitor. 

Television  Center  is  at  20  W. 
67th  St.  WOR-TV  also  has  stu- 

dios in  the  New  Amsterdam  Roof 
Theatre  on  West  42nd  St.  One 
of  these  is  an  audience  studio  with 
a  seating  capacity  of  450.  Sig- 

nals from  these  studios  are  fed  into 
the  67th  St.  master  control  from 
their  associated  control  rooms. 

THEATRE  SALE 

NBC-TV  Buys  in  Chicago 

FIRST  PROVISION  for  TV  au- 
diences at  NBC  Chicago  was  made 

last  week  when  Victor  T.  Norton, 
NBC  vice  president  for  adminis- 

tration, signed  a  long-term  lease 
with  J.  J.  Shubert  of  the  Select 
Lake  City  Theatre  Operating  Co. 
for  the  52-year-old  Shubert  Thea- 

tre. The  1,300  seat  legitimate 
house  will  become  the  Midwest's 
largest  TV  theatre,  according  to 
NBC  Central  Division  Vice  Pres- 

ident I.  E.  Showerman.  Contract 
length  and  costs  were  not  given. 
NBC  expects  to  spend  $100,000 

initially  for  equipment,  including 
three  or  four  new  cameras  and 
control  room  fixtures.  Maintenance 
engineers  surveyed  the  site  Thurs- 

day, although  the  only  remodeling 
expected  to  be  done  is  that  required 
for  special  television  equipment. 

First  show  to  originate  there 

will  be  WNBQ-NBC-TV  Chicago's 
one-hour  segment  of  the  network's 
two  and  one-half  hour  Saturday 
evening  participation  show,  sched- 

uled for  Feb.  25. 
Long-range  plans  for  studio 

usage  include  origination  of  addi- 
tional audience  shows,  especially 

daytimers.  NBC-TV  Chicago  has 
no  TV  audiences  now  because  of 
space  limitations. 

90,000 

Television  Sets 

...With  Only 

ONE  STATION 

Within  Tuning 

Distance! 

The  Owners  of  These 

Sets  Live  in  America's 

9th  LARGEST  MARKET 

...and  the  One  Station 

Which  Delivers  This 

ENTIRE  AUDIEXCE  to 

EVERY  ADVERTISER  Is 

K  S  D-T  V
 

The  St.  Louis  Post-Dispatch 

Television  Station 

Channel  No.  5... 

First  in  St.  Louis! 

NDC,  ARC,  CRS  and 

Dumont  IVetworiis 

National  Advertising  Representative: 

FREE  &  PETERS,  Inc. 
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PHONEVISION
  TEST       Webste

r  Sounds  Alarm 

AMID  WARNINGS  by  Comr.  E. 
M.  Webster  that  the  American  con- 

cept of  free  broadcasting  may  be 
subjected  to  a  "momentous  change," 
FCC  last  Thursday  approved  with 
multiple  reservations  the  Zenith 
Radio  Corp.  request  to  test  Phone- 
vision  publicly  in  Chicago. 

Reversing  FCC's  earlier  order 
for  thorough  exploration  of  Ze- 

nith's plans  to  test  its  "pay-as-you- 
see"  brand  of  TV  [Telecasting, 
Dec.  12,  1949],  the  Commission  ma- 

jority ruled  the  limited  test  may 
help  settle  some  of  the  issues  for 
such  a  hearing.  This  ruling,  how- 

ever, was  attended  by: 
O  Warnings  by  Comr.  Webster 

in  his  dissent  that  the  majority 
action  is  contrary  to  FCC's  own 
rules,  violates  basic  allocation 
principles,  may  require  Congres- 

sional redefinition  of  broadcasting, 
and  may  have  far-reaching  ef- 

fects— which  FCC  can't  control — 
on  the  public  and  TV  industry. 
%  Concern  of  Comr.  Robert  F. 

Jones,  who  issued  a  separate  state- 
ment concurring  with  the  majority, 

over  monopolistic  tendency  of  the 
patent-pool  situation  in  TV  equip- 

ment and  set  manufacturing.  His 
recognition  of  a  need  to  encourage 
new  developments  was  shared  by 
Comr.  Frieda  B.  Hennock  in 
another  concurrence. 

9  Announcement  by  Zenith's 
Comr.  E.  F.  McDonald,  few  hours 
after  grant,  that  the  experiment 
will  be  the  "acid  test"  of  whether 
the  public  will  pay  for  "good"  en- tertainment via  TV  in  their  own 
homes. 

Lengthy  Hearing 
Not  Necessary 

The  Commission  majority  held  it 
was  satisfied  a  lengthy  hearing  was 
not  necessary  at  this  time  in  view 
of  Zenith's  allegations  that  the  test 
sought  only  to  determine  public  ac- 

ceptance of  the  principle  of  "pay- 
as-you-see"  television.  The  grant, 
valid  for  90  days  from  last  Thurs- 

day and  to  employ  Channel  2  (54- 
60  mc)  facilities  now  being  used 
experimentally  by  Zenith's  KS2X- 
BS  Chicago,  is  subject  to  following 
conditions : 

1.  Action  shall  not  be  construed  as 
determination  that  such  experiment  is 
or  will  be  in  public  interest  beyond 
express  terms  of  grant,  or  whether 
Phonevision  or  any  such  system  consti- 

tutes "broadcast,"  "common  carrier" 
or  other  type  of  service,  and  FCC  re- serves its  determination  on  such  is- 
sues. 

2.  Zenith  shall  avoid  any  action  that 
might  create  impression  Phonevision 
has  been  or  will  be  authorized  on  regu- 

lar basis  or  that  grant  constitutes  FCC's 
aporoval  of  Phonevision  principle  in- volved, and  visual  and  aural  notice  to 
this  effect  must  be  made. 

3.  KS2XBS  shall  air  only  Phonevision shows  durine  test. 
4.  Scope  of  test  must  be  confined  to 

Zenith  proposals  on  record. 

FCC  denied  Zenith's  petition  to 
install  a  new  5  kw  video  transmit- 

ter and  other  equipment  at  KS2X- 
BS,  without  prejudice  to  its  filing 
an  appropriate  application  for  con- 

struction permit  for  such  installa- 
tion. Zenith  has  pending  an  appli- 

cation for  a  regular  commercial  TV 

station  on  Channel  2  in  C'.iicago. 
Comr.  Webster  considered  sub- 

scription radio  or  television  as  "a 
fundamental  change"  in  the  Amer- 

ican system  of  radio  which  might 
need  Congressional  approval  and 
might  also  lead  to  a  revision  of 
broadcasting's  non-common  car- rier status. 

He  said  his  mind  was  "completely 
open"  on  Phonevision's  merits  and whether  it  should  be  authorized. 

But,  he  pointed  out,  U.  S.  broad- 
casting has  always  been  "a  free 

service  to  the  listener."  He  as- 
serted "the  first  move"  to  change 

it  should  not  be  made  without  a 
public  hearing.     He  centinued: 

I  do  not  believe  that  very  much  vi- 
sion is  required  to  see  that  if  the  Com- mission should  authorize  subscription 

television,  and  it  should  prove  to  be 
the  most  profitable  method  of  operat- ing a  television  station,  that  the  best 
evening  hours,  every  day  in  the  week, 
will  be  devoted  to  subscription  televi- 

sion rather  than  to  free  television  pro- 
gramming. 
Every  television  station  licensee  will 

be  clamoring  for  a  subscription  tele- vision franchise  and  will  be  pounding 
on  the  Commission's  door  for  regula- tions insuring  that  there  will  be  no 
discrimination  in  the  issuance  of  such 
franchises  or  the  rates  therefor. 

Television  receiver  owners  will  ex- 
pect the  Commission  to  promulgate 

rules  which  will  provide  to  each  lis- tener a  choice  of  some  free  television 
programs  during  the  best  listening hours  and  which  will  insure  that  the 
listener  will  be  charged  a  reasonable 
and  non-discriminatory  fee  for  viewing 
television  programs. 

These  considerations  point  to  a  com- 
mon carrier  type  of  regulation  of  sub- 

scription television,  not  to  the  broad- cast type  of  regulation.  .  .  . 
He  felt  Phonevision  resembles  a 

fixed  service  more  than  broadcast- ing. 

He  feared  approval  of  the  tests 
without  hearing  would  lead  the 
public  to  believe  that  Phonevision 
will  become  "the  future  television 
system,"  and  that  it  might  give 
Zenith  a  "foot  in  the  door"  with 
respect  to  its  pending  application 
for  commercial  television  in  Chi- 
cago. 

He  also  thought  it  "fair  to  as- 
sume" that  Zenith  will  request  an 

extension  of  both  the  scope  and  the 
duration  of  the  tests. 
Comr.  Jones,  who  originally 

voted  for  a  hearing  to  precede 

tests,  said  he  had  concluded  "the 
importance  of  the  full  encourage- 

ment of  new  television  techniques" 
justifies  tests  without  prior  hear- 

ings in  this  case.    He  said : 
Television,  unlike  other  forms  of 

broadcasting,  presents  a  particular 
problem  because  the  Commission's  en- gineering standards  are  so  limited  that 
for  all  practical  purpeses  they  are  writ- 

ten upon  the  patent  claims  of  one  com- 
pany or  upon  the  claims  of  patents which  have  been  purchased  by  one 

company  with  the  right  to  sub-license to  others. 
The  effect  of  writing  such  standards 

has  been  to  permit  the  formation  of  a 
patent  pool  with  the  result  that  one 
company  is  the  predominant  '  patent licenser  who  collects  fees  from  practi- 

cally all  of  the  television  manufactur- ing industry. 
To  the  extent  that  there  is  a  tendency 

toward,  if  not  actual  monopoly  in  the 
licensing  of  patents  for  television  trans- mission and  receiving  equipment,  it  is 
very  important  from  the  Commission's standpoint  that  new  developments  of 
the  art  be  encouraged.  While  patent 
holders  are  entitled  to  a  monopoly  in 
the  development  and  manufacture  of 
the  equipment  covered  by  the  patents, 
it  does  not  follow  that  the  Commission 
has  to  join  in  that  monopoly. 

Comr.  Jones  noted  Zenith  pro- 
posed to  turn  over  proceeds  from 

the   test   to   charity.    "There  are 

many  inventors  or  developers  of 

many  techniques  who  can't  aflford 
to  be  so  generous,"  he  said. "The  Commission  must  be  ever 

vigilant,"  he  continued  "because  of 
the  inability  of  the  small  inventor 
to  get  his  invention  before  the 
American  public  without  having  to 
part  with  it  for  a  pittance  and 
place  it  in  the  hands  of  those  who 

may  let  it  rest  in  their  files." 
He  said  that  "300  customers  is 

considerably  less  public  sampling" 
than  other  public  reaction  tests, 
such  as  those  being  conducted  in 
color  television  "where  to  date  over 
10,000  people  have  viewed  one  of 
the  color  systems."  But  he  con- 

sidered the  Zenith  proposal  a  solu- 
tion to  the  problem  of  canvassing 

public  reaction. 
Comr.  Hennock  similarly  cited 

the  importance  of  encouraging  new 
developments.  She  said  she  still 
feels  public  hearings  should  precede 
action  on  potential  new  and  dif- 

ferent services.  But,  she  added : 
"Upon  reconsideration  I  have  con- 

cluded that  such  a  hearing  on  Pho- 
nevision at  this  time  would  serve 

little  purpose." She  said  the  main  problems  which 

Phonevision  will  pose  are  "eco- 
nomic and  social  rather  than  tech- 

nical," and  that  the  tests  were  de- 
signed to  gather  data  on  these  as- 

pects. 
"I  believe  that  the  holding  of 

hearings  at  this  time  would  be  an 
impeding  rather  than  an  encourag- 

ing move  with  little  to  be  gained 

on  behalf  of  the  public,"  she  as- serted. 

McDonald  Outlines 

Preliminary  Plans 

Within  hours  after  FCC  an- 
nounced conditional  approval  of 

Zenith  Radio  Coi-p.'s  plan  to  pub- 
licly test  its  Phonevision  system  in 

the  Chicago  area,  Comdr.  E.  F. 
McDonald  Jr.,  Zenith  president,  is- 

sued preliminary  details  for  the 
90-day  experiment.  No  date  for 
its   commencement  was  specified. 

Comdr.  McDonald  said  "this  test 
will  climax  19  years  of  technical 
research  and  three  years  of  actual 
transmission  of  Phonevision  broad- 

casting here  in  Chicago.  It  will 
enable  us  for  the  first  time  to  put 
to  an  acid  test  a  question  which 
for  years  has  concerned  both  the 
motion  picture  and  television  in- 

dustries: 'Will  the  public  pay  for 
good  movies  shown  via  television 
in  their  own  hoines;  and  more  spe- 

cifically, how  frequently  will  they 
pay  $1  per  feature  for  such  movie 

service?'  " 
"Although  Zenith  has  had  Phone- 

vision perfected  for  more  than 
three  years,"  he  said,  "we  have 
delayed  our  actual  commercial  test 
until  the  present  for  three  impor- 

tant reasons: 
(1)  Zenith  delayed  for  the  purpose 

of  extending  its  patent  picture  in  the 
United  States  and  foreign  countries. 

(2)  Three  years  ago,  television  broad- casters refused  to  believe  that  the  ad- 
vertisers could  not  pay  for  the  type  of 

top    entertainment   the    public  would 

demand  from  television.  It  took  last 
year's  operating  loss  of  well  over 
$15,000,000  to  convince  them. 

(3)  The  movie  industry  would  not believe  three  years  ago  that  this  new 
competitor,  television,  would  do  to  the 
movie  box-ofSce  what  it  is  doing  today, 

"  h't  It  is  goini?  to  do  before  the 
end  of  this  year  when  30  to  40  million 
people  will  be  viewing  television  in 
their  homes.  Many  television  viewers 
will  go  to  the  movies  less  and  less,  and 
some  will  stop  going  altogether. 

"The  test,  which  will  cost  Zenith 
more  than  $500,000,"  the  Zenith 
president  continued,  "will  include 
participation  by  300  Chicago  fami- 

lies." 

Every  day  for  90  days  Zenith 
plans  to  broadcast  a  different  full 
length    feature  picture. 

TV  SET  EXCISE 
RMA  to  Fight  Levy 

PROPOSAL  to  place  an  excise  tax 
on  television  sets  will  retard  the 
rapidly  expanding  TV  industry, 
Radio  Mfrs.  Assn.  will  contend  be- 

fore the  House  Ways  &  Means 
Committee's  hearings  on  the  levy 
submitted  by  Secretary  of  the 
Treasury  John  W.  Snyder. 

Set  industry  spokesmen  drew  up 
plans  for  RMA's  presentation  at  a 
meeting  held  Friday  at  the  Hotel 
Statler,  Washington.  The  subject 
will  be  taken  up  this  week  during 
the  RMA  winter  conclave  in  Chi- cago. 

Joseph  Gerl,  Sonora  Radio  & 
Television  Corp.,  chairman  of 
RMA's  Excise  Tax  Committee,  said 
the  tax  will  prove  a  hardship  on 
small  manufacturers  and  dealers, 
who  are  in  the  great  majority  in 
the  industry,  and  also  will  force  a 
substantial  increase  in  TV  set 

prices  by  which  low-income  groups 
will  be  deprived  of  television  enter- tainment. 

Mr.  Gerl  recalled  that  the  pres- 
ent 10%  excise  tax  on  radio  sets 

was  imposed  in  1941  as  a  national 
defense  revenue  measure,  double 
the  original  5%  levy  adopted  in 
1932.  "The  radio  and  television  in- 

dustry already  is  bearing  more  than 
its  share  of  the  tax  load,"  he  con- 

tinued. "In  addition  to  the  high 
income  and  corporate  taxes  paid  by 
the  manufacturers  and  their  mer- 

chandising outlets,  the  industry  has 
paid  the  government  about  $290 
million  in  excise  taxes  since  1932. 

Last  year  alone  it  paid  the  govern- 
ment $40.6  million. 

"Contrary  to  some  opinion,  the 
television-radio  industry  is  made  up 
largely  of  small  manufacturers, 
small  jobbers  and  small  dealers. 
Less  than  a  dozen  of  the  100  set 
manufacturers  and  only  a  handful 
of  several  hundred  parts  manufac- 

turers in  this  Industry  can  be  ac- 
curately called  large  corporations. 

As  for  dealers,  the  bulk  of  them  are 

small  shops  and  stores." He  noted  that  Secretary.  Snyder 
had  said  an  excise  tax  reduction 

would  stimulate  employment'  and 
production,  at  the  same  time  propos- 

ing the  new  TV  impost.  The  FCC's freeze,  he  said,  already  is  having  a 
deterrent  effect  on  the  TV  industry 

and  a  10%  tax  "would  add  another 
load  on  the  public  and  the  industry, 
for  the  manufacturers  and  TV 
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ABE  BURROWS  ALMANAC 

is  the  kind  of 

high-flying  comedy 

that's  geared  to  » 

big  pay-off  for  any 
smart  advertiser. 

Funny  man,  funny 

songs,  gifted  guests 

all  add  up  to  a  hilarious 

Burrows-type  show 

called  an  almanac . . . 

but  it's  hardly  anything 

like  Poor  Richard's. 
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Each  Case  Needs  Individual  Study 

By  JOSEPH  A.  McDONALD 
ABC  Vice  President  and 

General  Attorney 
THE  question  of  music  rights  in 
TV  has  been  carefully  considered 
lately,  particularly  in  connection 
with  the  ASCAP  negotiations,  but 
a  glance  at  the  program  schedules 
shows  the  present  and  growing 
importance  of  drama.  The  clear- 

ance of  dramatic  material  for 
broadcasting  presents  some  very 
interesting  questions  as  a  matter 
of  law  and  good  business  judg- 
ment. 
An  adequate  treatment  of  this 

subject  would  probably  be  a  cross 
between  a  review  article  and  a 
book.  However,  this  is  intended 
to  be  but  a  brief  general  summary 
of  some  of  the  practical  questions 
involved  in  clearing  literarj'  mater- 

ial for  dramatic  presentation  in 
television.  In  this  form  it  is  hoped 
that  it  may  be  of  some  interest 
and  help  to  telecasters  in  general 
and  to  their  programming  people 
in  particular. 

The  clearance  of  material  for  any 
form  of  broadcasting  is  logically 
subdivided  into  a  consideration  of 
the  status  of  music  on  the  one  hand 
and  literary  material  on  the  other. 
Aside  from  certain  technical  dif- 

ferences stemming  from  the  pro- 
visions of  the  copyright  act  itself, 

the  most  significant  difference  be- 
tween clearance  in  the  two  fields 

is  that  in  the  case  of  music  many 
of  the  questions  involve  non-dra- 

matic renditions  and  are  deter- 
mined on  the  basis  of  industry- 

wide agreements  with  groups  con- 
trolling the  performing  rights  such 

as  ASCAP,  BMI  and  SESAC,  or 
a  representative  of  groups  of 
owners  such  as  the  Music  Pub- 
lishars  Protective  Assn. 

Cases  Differ 
In  the  field  of  literary  material, 

however,  the  status  of  each  work 
has  to  be  examined  as  a  special 
case.  Naturally,  these  special  cases 
fall  into  one  or  more  of  several 
categories  of  legal  relationship  and 
some  literary  agents  do  represent 
a  number  of  authors,  but  by  and 
large  the  rights  are  individually 
controlled.  To  use  a  real  estate 
analogy,  the  clearance  of  a  drama- 

tization for  television  broadcasting 
is  like  examining  the  title  to  a 
piece  of  individually  owned  resi- 

dential property,  whereas  the  clear- 
ance of  musical  material  is  often 

more  akin  to  making  a  lease  with 
the  owner  of  a  large  apartment 
house. 

Under  our  copyright  statute  the 
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exclusive  rights  granted  the  owner 
of  dramatic  material  may  be  boiled 
down  to  the  grant  of  an  exclusive 
license  (1)  to  publish,  (2)  to  trans- 

late, (3)  to  perform  and  (4)  to  re- 
cord the  work.  The  significance  of 

the  last  two  to  broadcasting  is  ob- vious. 

As  is  well  known,  some  plays  are 
written  as  plays ;  others  are  drama- 

tizations of  nondramatic  works.  In 
either  case  the  basic  work  may  be 
copyrighted  under  the  statute.  The 
essential  features  of  statutory  copy- 

right distinguishing  it  from  com- 
mon law  rights  are  that  the  owner 

of  a  statutory  copyright  has  a 
limited  period  of  time  in  which  to 
enjoy  his  exclusive  rights.  He  gets 

practical,  because  material  pro- 
duced by  an  employe  belongs  to 

the  employer,  as  though  the  em- 
ployer had  written  it,  subject  to 

such  provisions  as  there  may  be  in 
this  respect  in  the  contract  of  em- 

ployment or  in  any  applicable  col- 
lective bargaining  agreement. 

While  a  certain  amount  of  liter- 
ary material  might  be  produced  in 

this  way,  home-grown,  a  major 
part  of  the  dramatic  program 
schedule  will  of  necessity  require 
the  obtaining  of  such  material  from 
outside  sources.  Such  material  is 
available  in  various  forms.  First, 
it  may  be  nondramatic  literary 
material  capable  of  dramatization 
by  writers  working  as  independent 

JOSEPH  A.  McDonald,  ABC  vice  president,  general  attorney 
and  corporation  secretary,  is  an  authority  on  copyrights.  He  is 
a  member  of  the  copyright  committee  of  the  Assn.  of  the  Bar 
of  the  City  of  New  York,  in  addition  to  being  a  member  of 
numerous  other  legal  groups.  With  ABC  as  general  counsel 
since  1945,  he  served  with  NBC  before  that  for  13  years  in 

various  legal  capacities.  He  has  a  bachelor's  degree  in  law 
from  Fordham  U.  and  a  master's  degree  from  New  York  U. 

the  additional  advantage,  in  the 
event  of  infringement,  of  minimum 
damages  in  case  actual  damages 
cannot  be  proved  as  well  as  an  al- 

lowance for  counsel  fees,  and  he 
runs  no  risk  of  losing  his  exclusive 
rights  through  an  unintended  publi- 

cation which  might  be  deemed  to 
have  been  authorized  by  him.  It  is 
important  to  note  that  the  owner 
may  authorize  performances  of  an 
uncopyrighted  drama  on  the  stage, 
whether  for  a  paid  audience  or  not, 
and  on  radio  and  television  broad- 

casts without  "publishing"  the  work 
in  the  copyright  sense  and  thereby 
losing  his  exclusive  rights. 

As  a  matter  of  practice,  plays 
are  usually  produced  on  Broadway 
without  being  copyrighted  until 
such  time  as  the  author  and  his 
publisher  decide  to  publish  the 
drama  in  book  form.  This  has  the 
effect  of  lengthening  the  period  of 
statutory  protection  by  the  length 
of  the  run  prior  to  the  publication 
of  the  book  and  at  the  same  time 
securing  the  benefits  of  statutory 
protection  in  the  work  after  its 
publication. 

To  determine  who  owns  the  right 
to  perform  and  record  a  specific 
piece  of  literary  material,  it  is 
necessary  to  start  with  the  man 
who  wrote  it.  Obviously,  one  way 
for  a  television  producer  to  be  sure 
of  his  material  would  be  to  write 
it  himself.  This  is  not  entirely  im- 

contractors,  by  specially  engaged 
employes  or  by  staff  personnel.  It 
may  already  exist  in  dramatic 
form,  but  in  most  cases  it  will  re- 

quire adaptation  to  television  pro- 
duction techniques,  or  at  least  it 

will  need  condensation  as  a  matter 
of  timing  the  program. 

In  addition,  the  television  broad- 
caster will  have  available  for  con- 

sideration a  great  amount  of  dra- 
matic material  already  recorded  on 

film.  This  may  be  film  made  pri- 
marily  for    exhibition   in  motion 

Mr.  McDonald 
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picture  theatres,  or  primarily  for 
television  broadcasting  or  both.  In 
dealing  with  dramatic  material 
in  motion  picture  form,  an  obvious 
short  cut  is  available  in  the  clear- 

ance of  film  obtained  from  respon- 
sible sources. 

If  the  broadcaster  has  confidence 
in  the  supplier  of  the  film,  its  pur- 

chase or  lease  with  appropriate 
warranty  and  indemnity  provisions 
eliminates  as  a  matter  of  concern 
the  clearance  of  rights  in  the 
absence  of  notice  of  claims  made 
by  others  with  respect  to  such 
material.  Even  in  the  latter  case^ 
depending  upon  the  standing  of  the 
supplier  of  the  film,  it  might  well 
be  decided  to  proceed  with  the  per- 

formance unless  enjoined  and 
merely  pass  on  to  the  supplier  the 
obligation  of  defending  any  suit 
which  might  be  started  and  to  pay 
any  damages  which  might  be  found 
to  be  due. 

On  the  other  hand,  in  many  cases 
it  will  be  highly  desirable,  either 
because  of  unwillingness  on  the 
part  of  the  supplier  to  give  a  war- 

ranty and  indemnification  or  be- 
cause of  uncertainty  as  to  his 

ability  to  respond  to  claims  of  in- 
fringement, to  check  back  to  as- 

certain the  true  location  of  the  per- 
forming rights. 
Examine  Contract 

The  first  thing  to  bear  in  mind  in 
making  such  a  search  is  that  the 
film  itself  may  be,  and  probably  is, 
copyrighted.  The  copyright  owner 
has,  on  the  face  of  it,  all  rights  in 
the  work  but  this  is  of  significance 
only  when  dealing  with  the  copy- 

right proprietor  himself.  In  most 
cases  the  deal  will  be  with  an  indi- 

vidual who  has  physical  possession 
of  a  reel  of  film,  and  the  problem 
is  to  ascertain  how  he  came  by  it 
and  what  rights  he  obtained  with 
respect  to  its  use  as  distinguished 
from  the  mere  right  to  hold  pos- 

session of  the  print  itself.  The 
logical  way  to  proceed  is  to  ask  to 
see  the  contract  under  which  the 
holder  of  the  print  obtained  the 
print.  This  in  turn  leads  to  the 
inquiry  of  where  the  one  from 
whom  he  obtained  the  print  ob- 

tained it  and  under  what  circum- 
stances. Just  as  in  the  case  of  ex- 
amining the  title  to  a  piece  of  real 

estate,  it  is  necessary  to  go  back 
step  by  step  until  proof  is  obtained 
of  a  license  to  perform  the  film 
from  the  copyright  owner. 

At  this  point  you  must  stop 
again  and  consider  whether  to  rely 
(Continued   on    Telecasting  16) 
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Advertest  Studies  TV  Movies 

(Report  98) 

EEACTION  of  adults  and  children 
to  television  movies  is  covered  in 
the  latest  "Television  Audience  of 
Today"  report  released  by  Adver- 

test Research,  New  Brunswick, 
N.  J. 

In  the  New  York-New  Jersey 
television  homes  contacted,  hour 
length  video  movies  were  the  pref- 

erence of  adults  and  children  alike. 
A  half-hour  film  presentation  was 
second  most  popular  length,  with 
third,  fourth  and  fifth  choices  go- 

ing on  down  the  line — quarter- 
hour,  10-minutes  and  5-minutes,  re- 
spectively. 

Feature  attractions  were  found 
to  be  the  most  popular  type  of  tele- 

vision movie  with  the  adults.  Mu- 
sical shorts  and  comedy  shorts  were 

reported  in  second  and  third  place, 
respectively.  Although  the  children 
also  placed  comedy  shorts  in  third 
place,  western  features  and  ani- 

mated cartoons  placed  first  and  sec- 
ond. Travel-adventure  and  docu- 

mentary-educational were  at  the 
bottom  of  the  rating  list  for  small 
fry. 

Heading  the  list  of  video  movie 
programs  viewed  regularly  by 
adults  was  Western  Feature,  seen 
daily  at  4  p.m.  on  WATV  (TV) 
Newark.  In  second  and  third  place 
for  adults  were  Film  Serial  and  an- 

other Western  Feature. 

Children's  Choices 
The  children  concurred  with  the 

adults  in  their  top  three  choices  al- 
though the  order  changed  slightly. 

Also  a  larger  percentage  of  chil- 
dren than  adults  were  shown  as 

regular  viewers.  The  small  fry 
placed  the  4  p.m.  Western  Feature 
in  first  place.  Second  choice  was 
shown  by  Advertest  as  the  second 
Western  Feattire,  seen  daily  at  7 
p.m.  on  WATV.  The  Film  Serial 
was  shown  as  third  most  popular 
with  the  children. 

The  most  popular  time  for  view- 
ing television  among  children  is  be- 

tween 4  and  6  p.m.  The  greater 
number  of  adults  regularly  view 
TV  movies  in  the  period  6-8  p.m. 

In  48.5%  of  the  homes  contacted, 
children  were  listed  as  the  member 
of  the  family  watching  television 
movies  most  often.  Male  adults 
were  second  and  women  adults 
third.  In  homes  without  children, 
adults  were  more  inclined  to  view 
TV  movies  than  in  homes  with 
children. 

In  checking  the  preference  of 
viewers  for  watching  a  movie  at 
home  or  in  a  theatre,  it  was  found 
by  Advertest  that  65.8%  of  the 
respondents  usually  sit  through  a 
full  length  TV  movie  at  home,  the 
same  as  in  a  theatre,  and  58.3% 
prefer  movies  at  home  on  television. 
When  movies  are  presented  for 

the  second  time  on  television,  67.1% 
of  those  questioned  said  they  do  not 

watch  the  second  showing. 
The  report  is  based  on  511  per- 

sonal interviews  conducted  by  Ad- 
vertest Research  in  the  New  York 

television  area.  Children  in  this 
report  include  only  those  between 
5  and  14  years  of  age. 

KTSL  (TV)  Los  Angeles 
Increases  Rates 
REPRESENTING  an  increase  of 
25%,  KTSL  (TV)  Los  Angeles 
hourly  rate  will  be  increased  from 
$400  to  $500  effective  March  1,  ac- 

cording to  Robert  B.  Hoag,  sales 
manager. 

Station  will  give  a  six-months 
rate  protection  to  advertisers  who 
place  business  before  the  effective 
date  to  start  prior  to  April  1,  he 
declared,  in  issuing  Rate  Card  No. 
2. 

Other  time  segments  on  a  one- 
time basis  under  the  rate  increase 

are  as  follows:  45  minutes,  $400 
40  minutes,  $375;  30  minutes,  $300: 
20  minutes,  $250;  15  minutes,  $200 
10  minutes,  $150;  5  minutes,  $125. 
One-minute  announcements  will  be 

$100,  with  20-second  announce- 
ments, $60 — both  on  film.  Addi- 

tional charge  will  be  made  for 
live. 

Weekly  Television  Summary 
Based  on  Feb.  13,  1950,  Telecasting  Survey City 

Albuquerque Atlanta 
Baltimore 
Binghamton Birmingham 
Bloomington Boston 
Buffalo 
Charlotte Chicago 

Cincinnati Cleveland 
Columbus Dallas, 

Ft.  Worth 
Davenport 

QuadI  Cities: 
Dayton Detroit 
Erie 
Ft.  Worth- Dallas 
Grand  Rapids 
Greensboro 
Houston 
Huntington- Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo- Battle  Creek 
Kansas  City 

Lancaster* Los  Angeles 
Louisville 
Memphis Miami 
Milwaukee 
Minn.-St.  Paul 
New  Haven 
New  Orleans 
New  York 

Newark Norfolk 
Oklahoma  City 
Omaha 
Philadelphia Phoenix 
PiHsburgh 
Portland,  Ore. 
Providence 
Richmond 
Rochester 
Salt  Lake  City 
Son  Antonio San  Diego 
San  Francisco Schenectady 
Seattle 
St.  Louis 
Syracuse Toledo Tulsa 
Utica-Rome Washington 
Wilmington 
Total  Markets  o 

Outlets  On  Air 
KOB-TV WAGA-TV,  WSB-TV 
WAAM    WBAL-TV,  WMAR-TV 
WNBF-tV 
WAFM-TV,  WBRC-TV WTTV 
WBZ-TV,  WNAC-TV 
WBEN-TV WBTV 
WBKB,  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WLWT 
WEWS,  WNBK,  WXEL 
WBNS-TV,  WLWC,  WTVN 
See  Ft.  Worth-Dallas  listing. 
WOC-TV Includes  Davenport,  Moline,  Rock 
WHIO-TV,  WLWD 
WJBK-TV,  WWJ-TV,  WXYZ-TV WICU 

Number 

Sets 
2,000 22,250 123,767 

6,500 11,000 
4,000 248,263 

68,185 11,067 353,895 70,000 
154.340 
39,070 

Source  of 
Estimate 
Station 
Distributors 
TV  Cir.  Comm. Dealers 
Distributors 
Station 
TV  Comm. Buff.  Elec.  Co. 
Distributors 
TV  Comm. 
Distributors West.  Res.  U. 
Distributors 

7,572 
Istcmd,  East  Moline 35,200 

181,000 
23,000 

Distributors 

Distributors 
Distributors 
Dealers 

WBAP-TV, 
WLAV-TV 
WFMY-TV 
KLEE-TV 

WSAZ-TV WFBM-TV 
WMBR-TV 
WJAC-TV 

KBTV,  KRLD-TV 

WDAF-TV WGAL-TV 
KLAC-TV,  KNBH,  KTIA,  KTSl,  KFI-TV, 
KTTV,  KECA-TV 
WAVE-TV WMCT WTVJ 
WTMJ-TV 
KSTP-TV,  WTCN-TV 
WNHC-TV 
WDSU-TV WABD.  WCBS-TV,  WJZ-TV,  WNBT, 
WOR-TV,  WPIX 
WATV 

38,450  Dist.  &  Deal. 
16,700  Set  Registration 
8,774  Distributors 15,000  Distributors 

5,000  Distributors 18,000  Dist.  &  Deal. 
7,800  Wholesalers 
11,500  Distributors 

5,169  Dealers 25,124  Elec.  Assn. 
26,154  Dealers 

WKY-TV 
WOW-TV,  KMTV 
WCAU-TV,  WFIL-TV,  WPTZ 
KPHO-TV WDTV 

WJAR-TV WTVR 
WHAM-TV 
KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 
KGO-TV,  KPIX,  KRON-TV WRGB 
KING-TV 
KSD-TV 
WHEN 
WSPD-TV KOTV WKTV 
WMAL-TV,  WNBW,  WOlC,  WTTG 
WDEL-TV n  Air  58:  Stations  on  Air  99; 

349  676 
20,619 15,922 
15,400 
80,844 61,900 71,100 
16,323 

1,015,000 
in  N.  Y.  estimate 

1,917 16,031 14,087 
375,000 

3,000 61,000 
606 

28,440 22  333 
25,586 
10,174 
8,764 

21,600 
33,835 57,500 
19,700 
87,600 
24,566 
33,000 15,600 

7,200 101,100 
28,614 

Rod.  &  Appl.  Assn. CPA  Audit 
Distributors 
Station Distributors 
Dealers  Assn. 
Distributors 
N.  O.  Pub.  Serv. 
Stations 
Distributors 
Distributors 
Distributors 
Elec.  Assn. Dealers 
Dist.  &  RMA 
Eng.  Est. Dealers 
Distributors 
Elec.  Assn. 
Dealers Distributors 
Radio  Bureau 
N.  Cal.  Elec.  Assn. Distributors Distributors 
Union  Elec.  Co. 
Distributors 
Dealers  Assn. Dist.  &  Deal. 
Dealers 
TV  Circ.  Comm. Dealers 
Sets  in  Use  4,182,812 

*  Lancaster  and  contiguous  areas. 
Editor's  Note:  Sources  of  set  estimates  are  listed  for  each  city  as  available  and  since  most are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.    Total  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.    To  offset  this  there 
are  many  scattered  sets  in  areas  not  included  in  the  survey. 

Chevrolet  Spots  Top 

Advertest  Ratings 

IN  TWO  separate  studies  of  tele- 
vision spot  commercials  just  re- 

leased by  Advertest  Research,  New 
Brunswick,  N.  J.,  it  was  reported 
that  the  Chevrolet  announcements 
had  the  highest  impact  ratings  for 
January  and  that  spots  adjacent  to 
high-rated  programs  are  not  as 
valuable  as  formerly  believed. 

In  commenting  on  the  adjacency 

problem,  Seymour  Smith,  Adver- 
test director  who  conducted  the 

survey,  said:  "Our  preliminary  find- 
ings show  that  while  an  adjacency 

to  a  high-rated  show  may  enable  a 
spot  to  be  seen  by  a  greater  num- 

ber of  viewers,  the  spot  is  pro- 
portionately not  as  well  remem- 

bered as  the  same  spot  next  to  a 
lower  rated  program.  Thus,  in 
terms  of  impact  of  the  sales  mes- 

sage, the  spot  adjacent  to  the 
lower-rated  program  may  actually 
outdraw  the  higher-rated  adja- 

cency." 

The  analysis  reportedly  is  based 
on  research  material  dravm  from 
the  September  through  January  is- 

sues of  the  Advertest  Television 
Spot  Report  and  is  based  on  6,000 
personal  interviews. 

Giving  a  hypothetical  case,  Ad- 
vertest expands  the  theorem  as 

follows:  "Let  us  say  100  people 
see  spot  A  adjacent  to  a  high- 
rated  program.  However,  only  20%  ̂ 
of  these  people  remember  the  sales 
message.  Spot  B  adjacent  to  a 
lower  rated  program  is  seen  by  80 
people  but  30%  grasp  the  sales 
message.  Thus,  the  lower-rated  ad- 

jacency actually  delivers  more  sales 
impact  than  the  higher-rated  ad- 

jacency." 

The  top  10  ranking  spots: 
Chevrolet  437.74;  Bulova  428.75; 

Hi-V  350.50;  Pall  Mall  309.50;  Lucky 
Strike  305.75;  Tide  253.50;  Philip 
Morris  238.75;  Ovaltine  188.75;  Pepsi 
Cola  188.25;  Guild  Wine  187. 

WOAI-TV  Changes 

Survey  Method 
EXPLANATION  of  the  large  in- 

crease of  TV  set  figures  in  San 
Antonio  in  the  past  fortnight 
comes  from  WOAI-TV  that  city. 
Station  reports  that  a  new  method 
of  re-aligned  survey  is  being  used 
which  embraces  all  known  distrib- 

utors. The  more  accurate  method 
shows  8,211  TV  sets  installed. 
WOAI  explains  that  these  figures 

point  up  the  station's  "true  position 
as  an  enthusiastic  TV  market." 
The  wide  range  between  this  new 
figure  and  that  used  before  was 
caused  by  earlier  i^eports  compiled 
by  the  station  solely  from  individ- ual set  registrations  by  owners, 
WOAI  adds. 
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•  Right  from  the  start,  February,  1949,  WHIO-TV  became  Dayton's 
FIRST  television  station.  Look  at  the  record ! 

FIRST  Dayton  television  station  on  the  air. 

FIRST  and  only  Dayton  owned  and  operated  TV  station. 

FIRST  Dayton  station  on  the  cable. 

FIRST  with  the  best  local  programs  and  the  finest  network 
shows  from  CBS,  ABC,  and  Dumont. 

FIRST  with  viewers  according  to  latest  Hooperating. 

FIRST  with  local  and  national  advertisers. 

WHIO-TV  is  now  and  will  continue  to  be  "Dayton's  First  Television 

Station." 
Television  Sets  in  V/HIO-TV  area:  January  1,  1949—2,685  sets; 

January  1,  1950—36,000  sets.  Those  in  the  know  buy  WHIO-TV.  For 
availabilities,  contact  your  nearest  Katz  Representative. 

Affiliated  with  The  Dayton  Doily  News  and  The  Journal-Herald 

Represented  nationally  by 
The  Katz  Agency,  Inc. 

^lianne 
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DuMONT
  APPEA

L  '""^^^^^
 

DR.  ALLEN  B.  DuMONT's  "lift 
the  freeze"  appeal  was  pi'esented  to 
New  Jersey  legislators  in  Wash- 

ington last  Tuesday  [Telecasting, 
Feb.  6].  However,  its  considera- 

tion may  be  delayed  until  the  House 
Inte  state  &  Foreign  Commerce 
comunications  subcommittee  gets 
into  hearings  on  the  Sadowski 
measure,  tentatively  set  to  begin 
Feb.  20  [Broadcasting,  Feb.  6]. 
The  subcommittee,  headsd  by 

Rep.  George  Sadowski  (D-Mich.) 
whose  bill  (HR  6049)  would  set  up 
a  "super  FCC"  and  revise  regula- 

tory procedures  has  been  awaiting 
clearance  of  the  Feb.  20  hearing 
date  before  completin-j  its  list  of 
witnesses  to  be  called  to  testifv. 

Sen.  Robert  C.  Hendrickson 
(D-N.  J.)  and  seven  New  Jersey 
Representatives  breakfasted  with 
Dr.  DuMont  and  other  DuMont  offi- 

cials at  Washington's  Mayflower 
Hotel.  At  the  breakfast.  Dr.  Du- 

Mont, president  of  Allen  B.  Du- 
Mont Labs,  which  employs  several 

thousand  persons  in  its  New  Jersey 
manufacturing  plants,  outlined  the 
threat  posed  to  jobs  of  many  work- 

ers in  the  state  by  the  continuation 
of  the  FCC  television  freeze. 

Rep.  Charles  R.  Howell  (D-N.  J.) 
told  Telecasting  the  Jersey  group 
was  sympathetic  in  general  to  Dr. 
DuMont's  explanation  of  the  situa- 

tion. Rep.  Howell  revealed  an  un- 
derstanding was  reached  among 

some  of  the  Congressmen  that  "the 
Sadowski  hearings  would  include  a 
study  of  the  situation  as  presented 

by  Dr.  DuMont." 
Sees  Congressional  Action 

Meanwhile  in  New  York,  spokes- 
men said  Thursday  Dr.  DuMont 

-was  optimistic  that  Congress  would 
take  some  action  to  lift  the  freeze. 
What  steps  would  be  taken  were 
not  disclosed. 

It  was  revealed  in  Washington 
that  a  suggestion  had  been  made 
by  a  Congressman  attending  the 
breakfast  that  Rep.  Charles  A. 
IVolverton  (R-N.  J.),  ranking  mi- 

nority member  and  former  chair- 
man of  the  House  Interstate  &  For- 
eign Commerce  Committee,  might 

be  prevailed  upon  to  press  the  TV 
allocations  matter  to  the  subcom- 

mittee's attention.  New  Jersey 
delegates  emphasized  that  intro- 

duction of  new  legislation  to  deal 
with  the  allocation  problem  is  not 
being  considered. 

Last  week  Dr.  DuMont  had 
pointed  out  that  TV  equipment 
manufacturers  have  been  forced  to 
a  slow  walk  and  that  it  is  only  a 
matter  of  time  until  manufacturers 
of  sets  and  viewing  tubes  also  are 
affected  adversely. 

While  a  subcommittee  spokes- 
man would  not  specify  that  the 

group  would  look  into  the  alloca- 
tions question,  it  was  stated  that 

industry  representatives  would  be 
heard  and  that  Dr.  DuMont  prob- 

ably would  be  a  principal  witness. 
He  added  that  no  New  Jersey  Con- 

gressman had  made  any  overtures 
to  the  group. 

Prior  to  Dr.  DuMont's  confer- 
ence with  the  legislators  the  indus- 
try executive  vigorously  pursued 

his  campaign  to  persuade  FCC  to 
lift  its  17-month  television  freeze 
by  blasting  on  Monday  Comr.  Rob- 

ert Jones  and  Sen.  Edwin  C.  John- 
son (D-Col.)  for  insisting  on  color 

standards  before  new  black-and- 
white  channels  are  allocated. 

Hits  Jones,  Johnson 
Dr.  DuMont  charged  that  Comr. 

Jones  and  Sen.  Johnson  are  "pri- 
marily" responsible  for  "damming 

up  television's  progress"  in  89 
rharkets  which  enjoy  no  TV  recep- 

tion and  in  other  areas  as  well.  He 

scored  both  for  "refusal  to  face 
reality"  and  furthering  the  color  is- 

sue, which  he  asserted,  has  "mired 
television  in  a  rainbow-hued  swamp 
that  can  soon  have  our  indiistry 

crawling  on  its  knees." 
The  attack  on  the  two  govern- 

ment officials  was  delivered  at  a 
three-day  television  institute  and 
industry  trade  show  in  New  York. 
Dr.  DuMont,  whose  remarks 

paralleled  previous  assertions  on 
the  TV  freeze  [Telecasting,  Feb. 

6,  Jan.  30],  said  FCC  "has  seemed 
all  too  willing"  to  follow  the  lead  of 
Sen.  Johnson  as  chairman  of  the 
Senate  Interstate  &  Foreign  Com- 

merce Committee,  "while  Comr. 
Jones  .  .  .  has  no  eye  nor  ear  for 

anything  that  doesn't  look  or  sound 

like  color." Furthermore,  the  freeze  has 

caused  loss  of  employment  to  "tens 
of  thousands"  in  manufacturing  of 
tubes,  receiver  components  and 
transmitter  gear,  he  said. 

"Thousands  in  sales,  advertising 
and  merchandising  are  adversely 
affected,"  he  continued,  pointing 
out  that  "millions  of  Americans 
are  being  deprived"  of  TV  enter- tainment.   He  noted  that  only  13 

FINAL  "basic"  improvement  in 
RCA's  all-electronic,  "compatible" 
color  television  system — automatic 
synchronizing  and  color  phasing — 
was  demonstrated  in  Washington 
last  Wednesday  for  Washington 
and  New  York  newsmen.  The  de- 

velopment was  shown  FCC  and 
Telecasting  fortnight  ago.  [Tele- 

casting, Jan.  28]. 

Dr.  E.  W.  Engstrom,  vice  presi- 
dent in  charge  of  research,  RCA 

Labs.,  told  newsmen  the  job  ahead 
now  is  that  of  refinement.  He  also 

indicated  RCA's  single  multiple- 
color  receiving  tube  would  be  ready 
to  exhibit  in  the  near  future. 

The  demonstration  was  held  at 

NBC's  WRC  Washington  studios 
in  the  Trans-Lux  Bldg.  The  net- 

work's WNBW  (TV)  there  trans- 
mitted the  color  show  via  its  regu- 

lar Channel  4  (66-72  mc)  facilities 
at  the  Wardman  Park  Hotel. 

new  stations  can  be  constructed  un- 
til the  freeze  is  removed,  and  urged 

those  present  at  the  New  York 
sessions  to  write  members  of  Con- 

gress. 
Contending  that  Sen.  Johnson 

"turns  right — then  left,  blows  hot 
— then  cold,"  Dr.  DuMont  recalled 
the  former's  statement  to  CBS  last 
August  citing  the  Washington  ex- 

hibition as  "magnificent  and  ut- 
terly convincing  proof  that  color 

television  is  here  now,  and  all  that 
is  necessary  for  it  to  sweep  the 
nation  is  for  FCC  to  remove  the 
road  block  and  promulgate  stand- 

ards for  its  operation." Dr.  DuMont  thought  that  state- 
ment at  variance  with  the  Sena-' 

tor's  remarks  before  the  Federal 
Comm.unications  Bar  Assn.  in  Jan- 

uary whfn  the  Coloradan  was 
more  hesitant  about  the  wisdom  of 
making  such  decisive  pronounce- 

ments. Sen.  Johnson  had  said  that 
"as  a  result  of  developments  or 
discoveries  in  the  laboratory,  what 
one  says  today  may  well  be  falla- 

cious tomorrow." "Yet  Sen.  Johnson  would  have  us 
choose  now  one  of  three  very  un- 

satisfactory color  television  sys- 
tems," Dr.  DuMont  declared.  Dr. 

DuMont  charged  that  Comr.  Jones 
has  threatened  television  industry 
groups  with  prosecution  under  the 
anti-trust  laws  "because  in  the  field 
of  color  television  they  weren't  in- venting fast  enough  to  suit  him; 
.  .  .  because  the  industry  has  not 
been  able  to  rub  a  magic  lamp  and 
produce  a  compatible  color  system 

which  we  can  adopt  immediately." Dr.  DuMont  added: 

The  Commissioner  condemns  pri- 
vate interests  because  these  interests 

think  it  would  be  a  grave  mistalte  to 
foist  an  unsatisfactory  color  system 
on  the  American  people.  He  condemns 
the  more  than  100  manufacturers  of 

The  RCA  officials  and  technicians 
attending  the  demonstration  evi- 

denced their  faith  in  the  new 

achievement  by  "sitting  on  their 
hands"  throughout  the  show.  In 
previous  showings,  done  with  elec- 

tronic color-locking,  they  frequently 
were  adjusting  sets  to  keep  color 
and  registry  constant.  This  color 
"wandering"  —  variations  of  hues 
on  a  particular  receiver  as  well  as 
between  sets — particularly  plagued 
RCA's  initial  record  demonstration 
for  FCC  last  fall  and  supplied  op- 

posing color  TV  camps  with  coun- 
ter ammunition  [Telecasting,  Oct. 

17,  1949]. 
Color  fidelity  and  detail  showed 

improvement  over  previous  demon- 
strations, according  to  many  ob- 

servers, but  a  green  hazing  effect 
was  noted  at  times  in  subject  high- 

lights. In  some  instances  green 
hazing  was  observed  across  the  top 

DR.  PETER  GOLDMARK  (I),  director 
of  CBS  engineering  research  and  de- 

velopment, explains  the  fine  points  of 
color  TV  to  J.  Leonard  Reinsch,  man- 

aging director  of  Cox  Radio  and  TV 
Stations,  which  owns  WSB-TV  At- 

lanta, during  color  demonstration  in 
Atlanta  last  week.  The  colorcast, 
claimed  to  be  the  first  south  of 
Washington  using  standard  mono- 

chrome equipment,  covered  the  open- 
ing ceremonies  of  the  Atlanta  Grad- 

uate Medical  Assembly  from  Grady 
Hospital  [see  story  Telecasting,  6]. 

television  receivers,  the  television 
broadcasters,  and  the  manufacturers 
of  transmitting  equipment,  because 
we  think  it  a  criminal  mistake  to 
make  the  future  allocation  of  addi- 

tional channels  for  black-and-white 
television  wait  for  a  decision  on  the 
matter  of  color.  A  truly  intelligent 
and  lasting  decision  on  this  matter  of 
color  may  take  years  and  the  spokes- 

men for  our  industry  do  not  think 
that  the  American  people  will  be  will- 

ing or  should  be  forced  to  wait  these 
years  to  enjoy  adequate  television  re- 
ception. I  would  like  to  assure  both  Sen. 
Johnson  and  Comr.  Johns  that  tele- 

vision broadcasters  and  manufac- 
turers of  receivers  alike  will  reap 

tremendous  benefits  from  a  really 
good  system  of  color  television  trans- 

mission and  reception.  If  there  were 
such  a  system  in  existence,  every  in- 

dustry spokesman  would  be  camped 
on  the  Commissioner's  doorstep  urg- 

ing and  pleading  for  the  immediate 
adoption  of  standards.  That  we  are 
not  doing  so  is  the  most  definite  proof 
(Continued   on   Telecastinr/  19) 

of  the  picture  and  a  similar  red- 
dish hazing  across  the  bottom. 

RCA  technicians  explained  this  de- 
fect was  caused  by  the  poorer  qual- 
ity of  the  dichroie  mirrors  em- 

ployed to  converge  the  three  color 
images  onto  the  viewing  surface. 

Dr.  Engstrom  pointed  out  that 
this  was  not  the  ultimate  color  TV 
picture  desired.  But,  he  declared, 
"we  have  finished  the  foundation." 
He  explained  the  "solution  of  the 
color  stability  problem  was  the  last 
major  technical  hurdle  to  be  over- 

come .  .  .  No  fundamental  problem 
remains  to  be  solved.  Our  engi- 

neers can  now  concentrate  on  re- 

fining and  simplifying  the  system." No  refinement  timetable  was  cited. 
One  16-inch  and  three  10-inch 

direct  view  color  receivers  were 
used  in  the  demonstration,  all 
driven  by  the  r-f  and  i-f  stages  of 
(Continued  on   Telecasting  19) 

J^^^    CO£OJ?    ItT
^provements  Seen  in  D.  C.  S

howing 
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THi  TV  HABIT   
   study  shows  Movie  

Going  Down 

TELEVISION  exerts  a  "pro- 
fotlnd"  influence  on  family  habits, 
and  this  influence  is  certain  to  be- 

come greater  as  the  industry  de- 
velops, according  to  a  survey  of  400 

families  conducted  in  Washington 
and  suburbs  by  Charles  Alldredge, 
Washington  public  relations  coun- 
sellor. 

Television's  demand  for  close  at- 
tention is  responsible  for  most  of 

the  changes  in  family  habits  in- 
cluding less  movie  attendance,  ac- 
cording to  the  survey,  which  notes 

that  it  is  possible  to  listen  to  a 
broadcast  while  doing  something 
else,  but  TV  demands  more  atten- 
tiveness. 

Survey  Sponsors 
Mr.  Alldredge  said  the  survey 

was  sponsored  by  the  Washington 
Star  (WMAL-TV),  WTTG  (TV), 
NBC,  Columbia  Pictures  Corp., 
Loew's  Washington  Theatres,  War- 

ner Bros.,  Motion  Picture  Theatre 
Operators  of  Washington,  Motion 
Picture  Theatre  Operators  of 
America,  Zenith  Radio  Corp.,  and 
Fiduciary  Trust  Co.  of  New  York. 
Comdr.  E.  F.  McDonald  Jr., 

Zenith  president,  commented 
Thursday  that  newspaper  accounts 
of  the  survey  had  been  misinter- 

j  preted  by  the  public.  He  contended 
the  results  point  to  long-range 
benefits  from  TV  for  the  motion 
picture  producing  industry  since 
millions  of  TV-equipped  homes  will 
be  able  to  see  the  best  films  at  a 
fraction  of  present  cost  of  going  to 
the  theatre  and  still  give  the  pro- 

ducer a  greater  return. 
The  Alldredge  study  indicates 

that  theatre  attendance  has  been 

"deeply  affected"  by  competition  of 
TV  programs,  especially  in  the  case 

MAHOOL  NAMED 

'       Head  of  TBA  Service  Unit 

BARRY  MAHOOL  of  the  Amer- 
ican Heritage  Foundation  has  been 

named  chairman  of  a  committee  for 
TV  public  service  programming 
formed  Thursday  under  the  aegis 
of  Television  Broadcasters  Assn. 
Serving  on  the  new  committee  with 

Mr.  Mahool  are:  Edward  Stasheff, 
WPIX  (TV)  New  York;  Jane  T.  Wagner, 
NBC;  Rudy  Bretz,  Protestant  Radio 
Commission;  Natalie  Flatow,  Girl 
Scouts  of  America;  Henriette  Harrison, 
YMCA,  YWCA;  Betty  Dixon,  Travelers 
Aid  Society;  Harold  Franklin,  Institute 
for  Democratic  Education;  Richard Ives,  TBA. 

RANK  MOVIES 

Video  Rights  to  KECA-TV 

EXCLUSIVE  television  rights  to' 39  J.  Arthur  Rank  feature  movies 
was  given  to  KECA-TV  Holly- 

wood in  contracts  signed  in  Holly- 
wood last  week. 

The  amount  involved  was  not 
disclosed.  The  TV  station  acquired 
a  two-year  license  to  the  films,  tele- 

casting of  which  will  start  later 
this  month. 

of  adults.  If  this  trend  continues, 

it  is  suggested,  "radical  changes" 
can  be  expected  in  the  business  of 
exhibiting  motion  pictures. 
The  average  family  attends 

movies  1.27  times  per  month  after 
getting  a  TV  set  compared  to  4.51 
times  prior  to  getting  TV,  accord- 

ing to  Mr.  Alldredge.  This  is  a 
reduction  of  72%.  Child  movie  at- 

tendance drops  from  5.13  to  2.75 
times  a  month,  or  46%,  he  found. 

In  the  case  of  families  having 
owned  TV  sets  two  years  or  longer, 
movie  attendance  drops  from  5.8 
to  1.5  times  a  month,  with  children 
dropping  from  6.1  to  3  movies  a 
month.  This  is  construed  as  an 
indication  that  habits  once  changed 
by  television  remain  changed. 

"To  the  question,  'How  many 
hours  was  your  radio  used  before 

you  bought  a  television  set?',  the answers  were:  Day,  3  hours  36 
minutes;  Night,  3  hours  42  min- utes. 

"These  families  reported  an 
average  use  of  their  radios  at  pres- 

TV  TUBE  VALUE 

Nearly  Triple  in  1949 

VALUE  of  TV  picture  tubes  manu- 
factured for  new  sets  almost  tripled 

in  1949  over  the  previous  year,  ac- 
cording to  Radio  Mfrs.  Assn., 

rising  from  $31,158,194  to  $92,- 
402,520.  In  units  the  increase  was 
from  1,225,419  to  3,305,673  tubes. 

Sharp  trend  toward  larger  TV 
set  screens  is  shown.  Whereas  only 
6%  of  tubes  were  in  the  12-13.9- 
inch  class  in  1948,  the  1949  output 
was  43%.  Tubes  from  9-11.9  inches 
comprised  34%;  over  14  inches, 
16%;  under  8.9  inches  and  projec- 

tion, 7%. 

COLOR  HEARINGS 

12  Still  To  Testify 

ALL  TWELVE  participants  have 
yet  to  complete  their  direct  testi- 

mony in  FCC's  color  television 
hearing,  which  resumes  Feb.  27 
after  a  layoff  since  late  November. 

To  avoid  unnecessary  trips  for 
witnesses  not  needed  for  cross- 
examination,  FCC  ruled  that  coun- 

sel for  the  various  participants 
must  file,  by  Feb.  27,  a  cross-exam- 

ination form  for  each  witness  they 
wish  to  interrogate.  Failure  to  do 
so,  FCC  said,  will  be  considered  a 
waiver  of  cross-examination. 

Further  direct  testimony  in  the 
color  proceedings,  the  Commission 
said,  will  be  received  in  the  follow- 

ing order: 
Joint  Technical  Advisory  Commit- 

tee; Radio  Mfrs.  Assn.;  RCA;  CBS; 
CTI;  Dr.  Charles  Willard  Geer; 
Philco  Corp.;  Allen  B.  DuMont  Labs; 
Webster  -  Chicago  Corp.;  American 
Television  Inc.;  AT&T;  Western 
Union. 

ent  as  being:  Day,  2  hours  54  min- 
utes; Night,  24  minutes. 

"To  the  question,  'Do  you  use 
radio  in  preference  to  television 
when  both  are  available?'  the  re- 

ply was:  Yes,  17%.  Among  the 
television  set  owners  who  say  they 

listen  to  radio  programs  occasion- 
ally, a  number  stated  that  they  did 

so  because  of  the  superiority  of 

news  programs  on  radio." 
Prior  to  TV  the  two-year  televi- 

sion-owning families  used  their  ra- 
dios 2  hours  30  minutes  a  day  and 

3  hours  30  minutes  at  night.  Now 
they  use  radios  1  hour  55  minutes 
during  the  day  and  15  minutes  at 
night,  it  is  indicated,  with  only 
14%  reporting  they  used  their  ra- 

dios when  television  programs  were 
available. 

Reading  Cut 

Adults  reported  TV  had  cut 
magazine  reading  22.6%,  books 
29.1%  and  newspapers  4.7%. 

The  survey  does  not  bear  out  the 
impression  that  TV  creates  inter- 

est in  sports  and  aids  attendance. 
In  showing  the  persistence  of 

TV's  impact  as  revealed  by  sepa- 
rate data  on  families  owning  sets 

two  years  or  more,  the  study  shows 
that  adult  set  owners  in  this  group 
read  magazines  18.9%  less,  books 
33.7%  less  and  newspapers  4.7% 
less.  Their  children  read  maga- 

zines 7.9%  less,  comics  13.2%  less 
and  books  12.9%  less. 

In  the  two-year  group,  football 
attendance  is  down  30%,  baseball 
30.9%  and  wrestling  and  boxing 
53.7%. 

Wives  in  this  group  stay  at  home 
46.1%  more,  husbands  51.4%  more 
and  children  58.8%  more  than  be- 

fore they  owned  a  TV  set. 

U.  S.  SHOWINGS 

Three-Part  Demonstration  Set 

THE  DEMONSTRATION  sched- 
uled March  27-April  7  to  show  U.  S. 

television  to  experts  of  other  coun- 
tries [Telecasting,  Jan.  16]  will 

be  held  in  three  parts,  with  show- 
ings successively  in  New  York, 

Philadelphia,  and  Washington,  the 

Commerce  Dept.'s  Office  of  Inter- national Trade  announced  last 
Thursday. 

The  demonstration  will  be  one 

of  a  series  presented  for  the  tele- 
vision committee  of  the  Interna- 

tional Radio  Consultative  Commit- 
tee (CCIR),  looking  toward  recom- 

mendation of  a  single  set  of  TV 
standards  to  member  governments 
for  possible  adoption  on  a  regional 
or  world  basis. 

The  U.  S.  demonstrations  will  be 
conducted  in  the  New  York  area 
March  27-31;  in  the  Philadelphia 
area  April  3-5,  and  in  Washington 
April  6-7.  The  international  group 
will  visit  Paris  and  Eindhoven  for 
the  French  and  Dutch  demonstra- 

tions April  20-25,  and  London 
April  27-May  4. 
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SEN.  JOHNSON'S  REPLY  TO  JACK  GOULD Calls  for  Industry-FCC  Cooperation 

Telefile 

(Co)itinued  from  Telecasting  5) 

Wells,  Tulane  coach,  sold  75  sets 
of  a  child's  basketball  game. 

Guiding  lights  behind  this  fast- 
moving  station  are  Messrs.  Stern 

!  (Jr.)  and  Swezey.  Louis  Read,  for- 
merly commercial  manager  of 

WWL  New  Orleans  and  general 
manager  of  WABB  Mobile,  heads 
the  AM  and  TV  sales  staff. 
AM  and  TV  programming  has 

recently  been  split,  Stanley  Holiday 
concentrating  entirely  on  AM  with 
Ray  Rich  taking  over  the  TV  du- 

ties (see  story  page  24). 
John  Muller,  former  MGM  news- 

reel  cameraman,  is  technical  and 
i  camera  director,  and  Carl  Junker 
!  is  television  operations  director. 

Chief  engineer  is  Lindsey  Riddle, 
in  radio  two  decades.  Assisting 
him  in  television  engineering  is 
Carlos  Dodd,  formerly  of  WBAP 
Fort  Worth.  Ray  Liuzza  directs 
promotion  and  publicity,  and  Ed 
Dorrity  is  continuity  director.  Gay 
Batson  is  chief  staff  announcer. 

Class  A  one-hour  one-time  rate 
is  $200,  tapering  down  to  $150  on 
a  260-time  schedule.  Film  Class  A 
rate  is  $150  for  a  one-time  hour. 
WDSU-TV  is  represented  na- 

tionally by  Blair  TV  Inc.  Effec- 
tive radiated  power  is  30,800  w 

video  and  15,400  w  audio,  on  Chan- 
nel 6  (82-88  mc). 

•  where 

462,700  people 

spend 

4,641,000 

hours 

weekly 

(JlW;TELEVISION
 

WLW-T    WLW-D  WLW-C 
CHANNEL  4  CHANNEL  5  CHANNEL  3 
CINCINNATI  DAYTON  COLUMBUS 

SEN.  ED  C.  JOHNSON  (D-Col.), 
FCC's  chief  Capitol  Hill  watchdog, 
said  last  week  he  agreed  FCC 
should  "call  in  the  representatives 
of  industry  and  figuratively  knock 
their  heads  together  on  matters 

which  are  in  the  public  interest." 
His  assertion  was  made  in  a  let- 

ter to  Jack  Gould,  Neiv  Yoi-k  Times 
radio  editor,  who  had  offered  the 
suggestion  in  a  Jan.  29  column  on 
the  plight  of  television  in  the 
freeze. 

The  letter  was  prompted  by  Mr. 
Gould's  statement  that  FCC  "has 
been  altogether  too  susceptible  to 
the  beck  and  call  of  Sen.  Edwin  C. 
Johnson.  .  .  .  who  persists  in  issuing 
communiques  on  what  the  Commis- 

sion should  or  should  not  do  in 

highly  technical  matters." 
Sen.  Johnson  said  "I  do  not  deny 

that  I  watch  the  FCC's  actions 
closely;  the  law  directs  me  to  do 
that."  But  he  reiterated  that  he 
was  not  "even  remotely  responsible 
for  the  freeze  or  for  the  engineer- 

ing facts  which  have  brought  it  on 
and  which  are  keeping  it  on.  I  am 
not  omnipotent;  I  can  not  alter 

scientific  facts." The  Senate  Interstate  and  For- 
eign Commerce  Committee  chair- 
man agreed  with  Mr.  Gould  that 

FCC  "  'needs  some  real  gumption 
and  backbone  to  assert  its  proper 

authority,'  and  that  gumption 
should  be  used,  as  it  is  now  used, 
to  not  let  certain  publications  in 
the  interest  of  their  advertisers  call 
the  tune.  In  my  opinion  the  Com- 

mission is  asserting  its  authority 
properly  in  the  public  interest  by 
holding  the  current  hearings.  .  .  ." 

Mr.  Gould's  column  contended 
FCC  "has  no  real  reason"  for  con- 

tinuing the  freeze,  since  both  mono- 
chrome and  color  use  6-mc  chan- 

nels. It  was  in  that  connection  he 
felt  FCC  should  call  in  the  industry 
representatives  and,  in  a  head- 
knocking  session,  see  that  govern- 

DuMONT  NETWORK 
Affiliates  Form  Committee 

COMMITTEE  designed  to  establish 
and  maintain  close  liaison  between 
officials  of  the  DuMont  Television 
Network  and  its  affiliates  manage- 

ments was  organized  last  week  at  a 
two-day  meeting  of  DuMont  TV 
affiliates  in  New  York. 

Mortimer  C.  Watters,  vice  presi- 
dent and  general  manager  of 

WCPO-TV  Cincinnati,  was  named 
chairman  of  the  new  group.  Ken- 

neth Stowman,  WFIL-TV  Philadel- 
phia, is  vice  chairman. 

Other  members  named  to  the  liai- 
son committee  include  Vernon 

Brooks,  WGN-TV  Chicago;  Paul 
Adanti,  WHEN  (TV)  Syracuse; 
Aldo  DeDominicis,  WNHC-TV 
New  Haven ;  Franklin  Snyder, 
WXEL  (TV)  Cleveland;  John  Ros- 
siter,  WTVN  (TV)  Columbus,  and 
William  Fay,  WHAM-TV  Roch- 
ester. 

ment  and  industi-y  agree  on  "a  so- lution first  to  the  allocations  matter 

and  then  to  color  video." On  this  score  Sen.  Johnson  said 

"perhaps  you  are  right."  But,  he 
added,  "you  are  suggesting  a  tech- 

nical engineering  step  which  I  do 
not  feel  competent  to  pass  upon  or 
give  advice  and  upon  which  I  have 

never  advised." The  Senator  thought  Mr.  Gould 
had  been  "charitable"  when  he  re- 

ferred to  the  interference  problem 
which  preceded  the  freeze.  Sen 
Johnson  wrote : 

.  .  .  The  truth  is  that  the  series  of 
allocations  in  the  VHF  band  were 
incorrect,  ludicrously  incorrect,  and 
no  one  in  the  Commission  will  deny 
it.  The  Commission  found  itself  in 
hot  water  because  of  its  own  injudi- 

cious half-baked  allocation  and  the 
only  way  out  was  to  clamp  on  the 
freeze;  I  had  as  much  to  do  with  in- 

augurating that  freeze  as  you  had, 
and  I  have  about  as  much  to  do  with 
keeping  it  on  as  you. 

7i/m  ̂ ejQott 

PROGRESSIVE   PICTURES,  Los 
Angeles,  recently  incorporated  to 
produce  TV  films,  has  signed  vet- 

eran star  "Bronco"  Billy  Anderson 
to  do  series  of  shorts.  Firm  is  re- 

vising "Old  Snakeville,"  western 
comedy  series,  for  television.  Gil- 

bert Maxw  ell  Anderson  is  president 
of  firm,  which  has  offices  at  6356 
Hollywood  Blvd.;  phone  is  Hudson 
25830.  .  .  . 

Selznick  Releasing  Organization, 
through  Charles  Schailfer  &  Co., 
New  York  advertising  agency,  has 
completed  TV  film  spots  to  pro- 

mote its  latest  motion  picture  re- 
lease, "The  Third  Man."  Spots  were 

made  by  Motion  Picture  Stages 
Inc.,  studio  subsidiary  of  Hafner- 
Vetter.  Commercial  will  be  placed 
in  58  markets  to  promote  picture  as 
it  is  released  .  .  .  IMPS  Inc.,  515 
Madison  Ave.,  New  York,  has  pro- 

duced 50-second  TV  spot  commer- 
cial for  Columbia  Records  Inc.'s 

LP  records  through  McCann-Erick- 
son,  New  York. 

Cinetel,  New  York  TV  film  dis- 
tributor, announces  it  has  accepted 

bookings  from  25  video  stations  for 
showing  of  10-minute  sound  film  on 
Joey  Maxim-Freddie  Mills  fight  in 

London,  Eng.  Tel'enews  has  bought 
second-run  rights.  Ed  Woodruff, 
president  of  firm,  said  company 
would  offer  other  major  fights  from 
England  as  they  are  scheduled  .  .  . 

United  Fruit  Signs 

UNITED  FRUIT  Co.  last  week  be- 
came the  first  sponsor  to  buy  a 

piece  of  NBC-TV's  Saturday  night 
two-and-a-half-hour  variety  com- 

edy show.  The  company,  through 
BBDO,  New  York,  will  use  one 
commercial  a  week. 

WOl-TV  Affiliates 

WOI-TV  Ames,  Iowa,  will  join  the 
CBS  Television  Network  effective 
Feb.  20,  Herbert  V.  Akerberg,  CBS 
vice  president  in  charge  of  station 
relations,  announced  Thursday. 
Simultaneously,  both  NBC-TV  and 
DuMont  Television  Network  also 
announced  addition  of  WOI-TV  as 
an  affiliate.  Signing  of  WOI-TV 
brinsrs  t^e  num.ber  of  CBS  affiliates 

to  57,  NBC's  to  59  and  DuMont's 
to  54. 

TV  D  rama  Rights 

(Cmit'nued  from  Telecasting  11) 
on  the  standing  of  the  producer  or 
conyright  owner  of  the  film  and 
assume  that  he  acquired  the  right 
to  make  a  motion  picture  using 
the  dramatic  or  other  literary  ma- 

terial employed  in  the  film  and  to 
license  its  performance  in  tele- 

vision. If  such  m.aterial  was  pro- 
riuced  by  an  employe  of  the  motion 
picture  producer,  the  employer 
would  in  all  probability  have  com- 
nlete  riehts  with  resnect  to  its 
presentation  in  any  medium,  in- 

cluding television.  However,  it  is 

entirely  possible  that  the  p^'oducer, 
in  arranging  to  make  a  film  of  a 
dramatic  property,  might  have  ac- 
nuired  the  rights  to  perform  it  in 
motion  picture  theatres  only.  Some- 

one other  than  the  producer  may 
have  the  right  to  perform  the  basic 
dramatic  material  in  broadcasting 
or  to  make  radio  adaptations  of  the 
original  drama,  or  of  the  original 
non-dramatic  literary  material  on 
which  the  drama  is  based,  and  to 
broadcast  such  adaptation.  If  this 
be  so,  then  it  must  be  considered 
ivhether  the  holder  of  the  right  to 
broadcast  an  adaptation  of  the 
basic  work  has  television  risrhts  or 

merely  the  rights  for  aural  broad- casting. 

This  brings  us  back  to  the  funda- 
mental problem  of  ascertaining 

the  location  of  the  television  rights 
in  dramatic  material  whether  or 
not  the  material  has  been  recorded 
on  film.  This  inquiry  must  be  ap- 

proached with  the  realization  that 
the  holder  of  all  rights  in  literary 
material  may  make  a  number  of 
different  grants  of  rights  with 
respect  to  the  use  of  such  material. 
He  may  publish  it  in  book  form, 
authorize  its  dramatization  and 
performance  on  the  legitimate 
stage,  and  among  other  things  au- 

thorize a  motion  picture  producer  to 
film  it  and  to  exhibit  the  film  in  an 
unlimited  manner  or  with  certain 
restrictions  of  exclusions. 

It  is  quite  usual  to  exclude  from 
a  license  authorizing  a  motion  pic- 

ture version  of  a  drama  to  be  pro- 
duced broadcasting  rights  except 

for  the  purpose  of  promoting  the 
fiJm.  The  language  of  such  ex- 

clusions and  exceptions  may  be 
specific  or  they  may  present 
difficult  questions  of  interpretation. 
Ordinarily,  provisions  permitting 
broadcast  performance  of  a  work 
for  promotion  purposes  would  be 
limited  to  the  broadcasting  of  com- 

paratively brief  segments  consist- 
ing of  a  few  scenes,  in  all  likelihood 
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scenes  done  by  one  or  more  of  the 

'  actors  who  appeared  in  the  original 
motion  picture.  In  the  case  of  such 
an  exception  in  favor  of  television 
broadcasting,  the  footage  available 
for  television  would  probably  be 
limited  to  short  clips  or  trailers 
especially  prepared  and  possibly  re- 

;  quiring  approval  in  advance  by 
specified  interested  parties. 
Each  transaction  involving  a 

grant  of  performing  rights  has  to 
be  examined  carefully  in  the  light 
of  its  own  facts  and  circumstances 
in  order  to  determine  the  true  in- 

tent of  the  parties  at  each  stop  in 
the  history  of  the  rights.  Naturally, 
in  some  cases  this  may  become  ex- 

tremely complicated,  but  there  are 
some  general  rules  or  principles 
which  may  be  useful  as  guides. 

Through  the  years,  as  new  media 
came  into  use,  forerunners  of  our 
problems  in  television  arose.  Prior 
to  the  invention  of  motion  pictures, 
for  example,  a  dramatic  perform- 

ance right  was  a  fairly  simple  and 
1  unambiguous  thing.    There  might 
have  been  some  argument  as  to 
whether  it  covered  performances 
in  certain  countries  only,  or  with- 

,  out  limitation  throughout  the  world, 
j  but  there  was  no  doubt  that  what 
j  the  parties  had  in  mind  was  the 
\  presentation  of  the  play  by  actors 
ii  on  a  stage. 

I  The  advent  of  motion  pictures 
\  introduced  a  new  complication.  In 
I  an  early  case  arising  shortly  after 
I  the  invention  of  motion  pictures  it 
was  decided  that  a  grant  of  dra- 

'  matic  rights  prior  to  the  general \  use  of  motion  pictures  was  deemed 
limited  to  pei'formances  on  the 

I  stage.  The  owner  of  the  basic 
I  rights  therefore  was  free  to  license 
someone  else  to  make  a  motion 
picture  version  of  the  play  and  the 

'  licensee  who  had  been  given  the 
dramatic  rights  was  not  able  to 

i|  make   a   motion   picture  version 
of  it. 

Delay  of  Use  Suggested 
However,  at  the  same  time  it 

was  recognized  that  it  would  be 
unfair  to  permit  the  owner  of  the 
basic  rights  to  license  the  motion 
picture  rights  in  such  a  way  as  to 
promote  unfair  competition  by  any- 

I  one  with  the  licensee  of  the  stage 
I,  rights.     As   a    practical  matter, 
I  therefore,  this  required  the  motion 
j  picture  use  to  be  delayed  until  such 
time  as  the  normal  run  of  the 
dramatic  presentation  on  the  stage 
was  completed  in  the  absence  of  a 

i:  settlement  between  the  motion  pic- 
j  ture  producer  and  the  owner  of  the 
|,  stage  rights. 
!)  The  next  development  was  that 
I  of  combining  sound  with  motion 
pictures.  The  question  immediately 
was  raised  as  to  whether  the  li- 

censee of  motion  picture  rights 
had  the  right  to  make  talking  pic- 

tures as  well  as  silent  pictures.  It  ■ 
was  decided  in  a  representative 
case  of  this  type  that  while  a  grant 
of  screen  rights  in  a  play  prior  to 
the  development  of  talking  pictures 
did  not  carry  the  right  to  make 
talkmg  pictures,  it  would  be  nec- 

essary for  the  producer  of  talk- 
ing pictures  to  clear  with  and 

obtain  the  permission  of  the  holder 

of  the  screen  rights  as  well  as  the 
holder  of  the  dramatic  rights.  The 
owner  of  the  screen  rights  alone 
did  not  have  the  right  to  make 
talking  motion  pictures.  At  the 
same  time  the  producer  of  the  talk- 

ing picture  version  had  to  secure 
permission  from  the  licensee  of  the 
screen  rights  as  well  as  the  owner 
of  the  basic  dramatic  rights. 

It  seems  quite  likely  therefore 
that  in  many  cases  a  grant  of 
broadcasting  rights  prior  to  the 
general  use  of  television  would  be 
deemed  limited  to  aural  broad- 
■^asting,  even  though  television  is 
merely  one  form  of  broadcasting.  It 
is  likely  that  most  courts  faced 
with  such  a  problem  of  interpre- 

tation would  decide  that  what  the 
parties  had  in  mind  was  the  sys- 

tem then  in  general  use,  namely, 
aural  broadcasting  or,  in  the  pop- 

ular sense,  "radio  and  not  tele- 
vision." This  is  not  withstanding 

the  fact  that  radio  communication 
is  defined  in  the  Communications 

Act  as  the  transmission  by  radio  of 
pictures  as  well  as  sounds  of  all 
kinds.  The  industry  is  generally 
in  the  habit  of  distinguishing  be- 

tween "radio"  on  the  one  hand  and 
"television"  on  the  other — using 
the  word  "radio"  as  meaning  sound 
only  and  leaving  to  the  word 
"broadcasting"  the  overall  mean- 

ing, covering  both  aural  and  visual 
transmissions  intended  for  recep- 

tion by  the  public  generally,  as  op- 
posed to  point-to-point  communi- 

cation. In  other  words,  there  is  a 
difference  between  television  broad- 

casting and  radio  broadcasting. 
Does  this  surprise  anyone  in  tele- 

vision ? 
An  Example 

Let  us  take  a  particular  case  in 
which  a  sponsor  wants  to  use 

drama  on  broadcaster's  television 
network.  Drama,  by  playwright, 

was  copyrighted  and  published  ten 
years  ago  after  two  years  on 
Broadway.     Publisher   and  play- 

wright granted  film  rights  to 
Hollywood.  Playwright  retained 
dramatic  performing  rights  but 

granted  Hollywood  "broadcast" rights  for  promotion  purposes. 
Agency  deals  with  publisher,  as 
well  as  playwright,  because  of  pub- 

lisher's specific  interest  in  broad- 
casting rights  under  the  publishing contract. 

The  broadcast  rights  granted 
Hollywood  are  obviously  limited  to 
promotion  of  the  picture  and  all 
seems  clear  until  an  agency  execu- 

tive points  out  that  in  order  to 
reach  the  non-interconnected  sta- 

tions on  the  network  kinescoping 
will  be  involved.  Question:  Does 
Hollywood,  to  which  the  film  rights 
have  been  given,  hold  the  key  to 
the  deal  or  may  sponsor  proceed 
under  license  from  publisher  and 
playwright  only,  regarding  the 
kinescope  film  as  merely  incidental 

to  the  network  operation?  An- 
swer: Study  the  film  contract  care- 

fully with  a  good  lawyer. 

THE  BIG  HIT  AT  THE  TBA  TELEVISION  CLINIC 

New  York,  N.  Y. February  8,  1950 

Catalog  of  Bridges,  Moods  and  Themes 

— Rave  Notices!  ! 

Another  SESAC  Service 

Tailored  for  TV  -  AM  -  FM  - 

A  compact  and  comprehensive  compilation  of  more  than  1200 

dramatic  musical  backgrounds  of  selections  contained  in  the  SESAC 

Transcription  Library  .  .  .  saving  you  money  and  man  hours  .  .  . 

carefully  checked  and  timed  by  program  experts  .  .  .  complete  with 

cross  references  and  index. 

The  new  enlarged  SESAC  Transcribed  Program  Service 

of  over  3500  standard  selections  for  as  low  as  $40  a  month. 

SESAC,  INC. 

475  Fifth  Avenue 

New  York  17,  N.  Y. 
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TBA  Clinic 

(Continued  from  Telecasting  3) 

station  this  revenue  will  be  sub- 
stantially reduced.  Furthermore, 

he  said,  network  progi-ams  on  the 
cable  •Hill  knock  out  the  station's 
most  salable  local  programs,  sports 
events,  which  in  Louisville  occur 
almost  entirely  at  night. 

A  check  of  the  present  announce- 
ment schedule,  Mr.  Boyle  reported, 

shows  90  commercial  announce- 

ments during  the  station's  six-day 
operating  week,  counting  only 
those  falling  in  network  option 
time.  Admitting  that  this  total  is 
achieved  by  double-spotting,  he  said 
that  under  network  requirements 
as  an  interconnected  station, 
WAVE-TV  could  handle  only  43  an- 

nouncements in  the  same  period  of 
time. 

"A  better  than  509c  loss  in  spot 
revenue  represents  a  sizeable  de- 

crease in  income  in  an  operation 
of  our  type,"  he  noted.  "It  could 
be  made  up  only  by  expanding  our 
daily  operation  to  accommodate 
these  announcements.  This  in  turn 
means  additional  engineering  and 
production  personnel.  Our  consid- 

eration of  this  situation  leads  us  to 
believe  that  operating  as  a  non- 
interconnected  station  for  as  long 
a  period  of  time  as  possible  pos- 

sesses very  definite  advantages  for 
us  as  regards  revenue."  He  con- 

cluded, "There  is  only  one  draw- 
back to  my  whole  argument  and 

that  is  that  when  the  cable  comes 
to  Louisville  we  can  do  only  one 

thing — enjoy  it." 
Interconnection  Praised 

Paul  Adanti,  general  manager  of 
WHEN  (TV)  Syracuse,  which  re- 

cently "went  on  the  cable"  after 
a  year  of  non-inconnection  network 
service,  said:  "Interconnection  is 
the  magic  word  that  opens  doors 
to  new  business,  that  breaks  down 

buyers'  resistance,  that  most  of  all 
removes  the  psychological  block 
that  everyone,  including  even 
agency  and  network  people,  seems 
to  have  about  the  non-intercon- 

nected station." 
He  noted  that  improvement  in 

kinescope  quality  during  1949  now 
makes  possible  "a  fairly  accurate 
facsimile  of  interconnected  opera- 

tion of  kinescopes"  at  non-inter- 
connected stations  and  added  that, 

aside  from  some  sports  and  other 
special  events  shows  of  timely  na- 

ture, most  TV  programs  lose  noth- 
ing by  being  delayed. 

"A  little  consideration  of  the 
non-interconnected  station  as  a 
bona-fide  member  of  the  network 
to  bs  judged  strictly  on  its  merit 
as  a  market,  rather  than  as  a  poor 
relation  waiting  for  the  magic 
tentacle  of  AT&T  to  raise  it  from 
rags  to  riches,  would  do  a  lot  to 

promote  the  growth  of  TV,"  Mr. 
Adanti  declared.  "Further,  it  would 
obviate  the  terrific  hassle  that  en- 

sues when  a  station  is  finally 
hooked  into  the  cable  which  results 
in  a  complete  reshuffling  of  time 
schedules,  networks  and  local  ad- 
vertisers. 

"We  are  just  beginning  to 
emerge  from  that  hassle  nt  WHEN 
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and,  believe  me,  I  know  whereof 
I  speak.  A  non-interconnected 
station  isn't  going  to  shortchange 
itself  by  holding  out  optioned  net- 

work time  against  the  day  when 
the  lords  smile  and  the  program 
that  should  go  into  that  time  slot  is 
finally  bestowed  and  local  sponsors 
who  have  bought  into  that  time  and 
are  getting  results  show  a  surpris- 

ing and  justifiable  amount  of  ob- 
stinacy in  being  shoved  out  when 

the  'happy  to  announce  firm  order' comes  through.  The  net  result  is  a 
lot  of  bruised  feelings  all  around 
unless  considerable  diplomacy  or 
expensive  farsightedness  is  em- 

ployed. 
Strange  Situation 

"To  me,  the  whole  situation  is 
unnecessary  and  decidedly  ungood 

for  the  industry.  It  just  doesn't 
make  good  sense  to  me  to  see  the 
horn  of  plenty  opening  in  a  new 
and  mediocre  market  with  a  close 
to  zero  set  population  just  because 
it  was  fortunate  enough  to  be  lo- 

cated on  a  cable  run,  and  see  a 
much  better,  and  further  developed 
market,  being  stunted  in  its  growth 
by  the  mere  fact  that  AT&T  is  not 
expanding  in  its  direction  fast 

enough." The  three  things  agencies  want 
most  from  TV  broadcasters,  Rod- 

ney Erickson,  supervisor  of  radio- 
TV  operations  for  Young  &  Rubi- 
cam,  told  the  meeting,  are:  (1)  big- 

ger and  better  studios  out  of  the 
high  rent  district,  giving  Holly- 

wood production  facilities  at  a 

price  within  the  advertiser's  budg- 
et; (2)  better  trained  personnel  so 

that  a  million-dollar-program  is 
not  at  the  mercy  of  an  $18-a-week 
boy  who  likes  to  fiddle  with  the 
shading;  (3)  a  single  price  cover- 

ing the  whole  cost  of  a  production. 
Mr.  Erickson  said  that  there  also 

is  a  real  need  for  new  programs 
and  new  program  ideas,  stating 
that  Y&R  has  three  clients  who  are 

anxious  to  get  into  television  "but 
we  haven't  been  able  to  find  the 
right  kind  of  show  for  them."  On the  other  hand,  he  reported  that 

one  of  his  agency's  accounts  has  a 
video  spot  campaign  that  is  "get- 

ting close  to  the  doUar-a-thousand 

mark." 
"Keep  your  rates  at  a  level  local 

advertisers  can  afford  and  your 
programming  at  a  level  that  will 
give  them  an  audience  for  their 
commercials,"  Klaus  Landsberg, 
general  manager,  KTLA  (TV)  Los 
Angeles,  advised  local  station  oper- 

ators. He  urged  them  to  take  ad- 
vantage of  the  flexibility  of  their 

position  by  shifting  programs  to 
meet  competition  in  a  way  that  the 
networks  can't  do.  He  reported 
that  by  programming  top  films  to 
start  at  7  p.m.  Tuesday  evenings, 
KTLA  has  been  able  to  build  an 
audience  which  stays  with  it  when 
Milton  Berle  comes  on  at  8  p.m. 
and  moreover  it  has  the  program 
sponsored.  Special  events,  often 
created  just  by  taking  the  camera 
someplace  the  viewers  would  like 
to  go,  comprise  another  type  of 
good  local  TV  programming,  he 
said,  which  will  attract  viewers 
and  sponsors  in  the  face  of  net- 

POPPELE  ELECTED 

Is  TBA  President 

For  Sixth  Term 

J.  R.  POPPELE,  vice  president  General  Teleradio  Inc.,  operator  of 
WOR-AM-TV  New  York  and  WOIC  (TV)  Washington,  was  elected  to 
his  sixth  term  as  president  of  Television  Broadcasters  Assn.  Wednesday 
by  the  TBA  board. 

Ernest  B.  Loveman,  vice  presi-  ̂   
dent,  WPTZ  (TV)  Philadelphia, 
was  elected  TBA  vice  president; 
Will  Baltin  was  re-elected  secre- 

tary-treasurer for  the  seventh  time, 
and  Paul  Raibourn,  president  Para- 

mount TV  Productions,  was  re-* 
elected  assistant  secretary-treas- urer. 

Earlier,  the  annual  membership 
meeting  of  TBA  re-elected  Mr. 
Loveman,  Mr.  Raibourn  and  F.  M. 
Russell,  NBC  vice  president,  as 
directors  for  three-year  terms.  To 
fill  vacancies  on  the  board,  George 
B.  Storer,  president.  Fort  Industry 
stations,  was  elected  for  a  two-year 
term;  Joseph  A.  McDonald,  ABC 
vice  president,  and  Richard  A. 
Borel,  general  manager,  WBNS- 
AM-TV  Columbus,  Ohio,  for  a  one- 

year  term. 
Service  Expanding 

In  his  annual  report,  TBA  Pres- 
ident Poppele  noted  that  while  "the advent  of  1950  found  television 

knee-deep  in  prosperity,"  this  was 
one-sided  as  "the  financial  return 
to  the  manufacturer  greatly  out- 

weighs the  income  of  the  TV  broad- 
casters." Estimating  today's  video 

audience  as  more  than  12  million, 
based  on  about  four  million  TV  sets 
in  use,  Mr.  Poppele  predicted  that 
with  an  additional  four  million  sets 
to  be  turned  out  this  year,  by  the 
end  of  1950  there  will  be  video  sets 
in  one  in  three  homes  throughout 

the  TV  service  areas. 
This  rosy  outlook  is  bulled  by 

the  16-month  old  freeze,  he  said, 
noting  that  it  "presents  a  problem 
for  the  entire  industry  that  must  be 
resolved  in  the  very  near  future  if 
we  are  to  avoid  reaching  a  point  of 
stagnation."  He  pledged  that  TBA 
"will  do  its  utmost  to  bring  this 
protracted  and  costly  impasse  to  a 

close." 

Mr.  Poppele's  report  included  an 
analysis  of  replies  to  a  TBA  ques- 

tionnaire on  the  freeze  sent  to  TV 

broadcasters,  construction  permit* 
holders  and  applicants.  The  sur- 

vey showed  the  majority  opposing 
a  mixture  of  UHF  and  VHF  chan- 

nels in  the  same  service  area,  pre- 
ferring a  reservation  of  space  in 

the  UHF  band  for  continued  ex- 
perimentation to  immediate  full 

assignment  of  the  band  and  favor- 
ing separation  of  the  color  issue 

from  that  of  allocations.  Most  sta- 
tions and  applicants  said,  however, 

that  the  freeze  had  not  worked  to 
their  disadavantage. 

The  TBA  membership  meeting 
unanimously  adopted  a  resolution 

authorizing  their  president  to  "pro- test the  proposal  of  the  U.  S. 
Treasury  Dept.  to  impose  the  man- 

ufacturers' excise  tax  of  10  9<:  on 
television  receivers  and  to  do  all 
things  necessary  and  required  to 
evidence  the  association's  disap- 

proval of  such  proposal." 

work  competition. 
Competitive  selling  of  AM  and 

TV,  even  if  under  the  same  owner- 
ship, was  urged  by  Kenneth  W. 

Stowman,  sales  manager  of  WFIL- 
TV  Philadelphia.  "Television  calls 
for  an  educational  job  beyond  the 
capacity  of  the  combination  sales- 

man," he  said,  noting  that  the  man who  tries  to  sell  both  media  at  the 
same  time  wastes  his  time  talking 
about  TV  and  fails  to  get  the  radio 
business. 

WFIL-TV  Solution 

Backing  up  Mr.  Landsberg's  re- marks about  the  danger  of  pricing 
station  time  out  of  the  reach  of 
local  advertisers,  he  said  that 
WFIL-TV  had  met  that  problem  by 
building  participation  shows  with 
30-second  demonstration  spots  that 
local  clients  can  afford.  The  re- 

sults, he  reported,  have  been  good, 
both  for  the  advertisers  and  the 
station. 

Television  has  adopted  many 
radio  practices  too  eagerly  and 
without  nearly  enough  thought, 
Linnea  Nelson,  chief  timebuyer  of 
J.  Walter  Thompson  Co.,  told  the 
clinic.  Taking  rates  as  an  example, 
she  noted  that  TV  stations  gener- 

ally follow  the  radio  pattern  of 
pricing  a  half -hour  at  60%  of  the 
full  hour  rate,  a  quarter-hour  at 
407c,  etc.,  without  stopping  to 
consider  whether  this  formula  is 

right  for  TV. 
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"Perhaps  a  half-hour  on  TV 
should  cost  75%  of  the  hourly  rate," 
she  suggested,  commenting  that  if 
this  were  done  more  advertisers 
might  be  encouraged  to  sponsor 
full-hour  programs,  which  might 
be  a  good  thing. 

Film  package  shows  offer  the  TV 
station  operator  programs  of  net- 

work quality  at  prices  he  can  get 
from  local  advertisers,  and  he  can 
net  a  lot  more  than  by  passing  70% 

of  his  card  rate  back  to  the  net- 
work, the  three  members  of  a 

panel  on  TV  packages  unanimously 

agreed. Russ  Johnston,  of  Jerry  Fair- 
banks Productions,  expressed  his 

firm  conviction  that  "television  film 
programs,  properly  prepared  by 
qualified  people  and  properly  ex- 

hibited, will  be  the  salvation  of  the 
TV  broadcasting  industry.  We  can 
no  more  afford  a  coast-to-coast 
cable  on  a  regular  basis  than  we 
can  afford  to  jump  out  of  the 
window. 

"Sooner  or  later,  advertisers  are 
going  to  measure  TV  as  they  do 
all  other  media,  on  a  cost-per-some- 
thing  basis.  If  television  is  five 
times  as  effective  as  any  other 
medium  but  costs  10  times  as 
much,  it  will  not  be  an  economical 
purchase.  Costs,  therefore,  become 
very  important  and  advertisers 
must  be  able  to  amortize  very  high 

program  costs  through  repeat  show- 
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ings.  They  must  be  able  to  select 
their  own  markets.  They  must  be 
afforded  the  opportunity  of  mass 
production  of  programs  to  reduce 
costs.  Only  films  of  some  nature 
will  solve  these  problems." 

Filmed  packaged  shows  for  tele- 
vision are  exactly  comparable  to 

transcriptions  for  radio,  according- 
to  Maurice  Rifkin,  head  of  TV 
sales  for  Frederic  W.  Ziv  Inc.,  who 
reported  that  his  company  already 
is  delivering  on  films  a  video 
counterpart  of  its  radio  recorded 

program  service.  "The  same  rules 
of  'no  fluffs  allowed'  and  'do  it 
over  until  it's  right'  apply  to  our 
films  as  they  always  have  to  our 
recordings,"  he  said.  He  added 
that  Ziv  can  guarantee  delivery 
of  programs  for  a  minimum  of  two 
years,  an  important  factor  for  a 
station  and  advertisers  who  don't 
want  to  have  to  worry  about  next 
i.veek's  show  getting  there. 
A  method  of  "prepaid  sales"  to 

finance  the  making  of  film  shows 
for  television  was  suggested  by 
Ralph  M.  Cohn,  manager  of  the  TV 
department  of  Screen  Gems.  Not- 

ing that  motion  picture  producers 
used  to  finance  their  pictures  by 
selling  them  to  distributors  or  ex- 

hibitors before  they  were  made  and 
using  the  advances  to  pay  for  their 
productions,    Mr.    Cohn  asked: 

"Why  isn't  it  possible  for  a  pr-o- 
ducer  or  distributor  to  get  advances 
from  stations,  advertising  agencies 
or  local  advertisers,  so  that  he  can 
start  production?  I  doubt  that  the 
initiative  and  trust  that  character- 

ized the  American  way  of  doing 
business  has  gone  out  of  our  lives. 

Outlines  Finance  Plan 

"Most  television  stations,  owned 
as  they  are  by  newspapers,  AM 
broadcasters,  or  motion  picture 
exhibitors,  can  raise  enough  cash 
to  help  finance  reliable  producers. 
So  can  very  many  large  local  ad- 

vertisers or  their  agencies.  The 
producers  then  in  turn  can  de- 

liver programs  so  that  the  stations 
can  sell  the  very  profitable  local 
time  to  advertisers,  in  place  of  us- 

ing this  time  for  dreary  sustaining 
or  penny-pinching  live  shows 
which  now  characterize  much  local 
programming.  It  will  take  foresight 
and  guts  to  get  it  started  but  such 
a  plan  would  pay  off  in  tremendous 
dividends  to  stations,  advertisers, 
and  last  but  not  least — to  most 
struggling  television  film  pro- 
ducers." 

Thirty-five  different  unions  have 
applied  to  NLRB  for  jurisdiction 
over  some  group  of  TV  employes, 
Ernest   de   la    Ossa,    director  of 
NBC's  personnel  department,  told 

i  the  clinic  (see  chart  of  unions  hav- 
I  ing  or  seeking  recognition  by  NBC). 
I  Inevitably,  jurisdictional  problems 
have  arisen,  he  said,  as  new  unions 
formed  exclusively  for  television' come  into  conflict  with  older  labor 

I  organizations  which  would  like  to 
i  extend  their  radio,  stage  or  screen 
I  jurisdictions  to  include  TV. 

The    American    Federation  of 

i  Musicians'  ban  on  musical  films  for 
TV,  except  for  audition  purposes 

■  or  for  delayed  broadcasts  of  net- 
work programs,  presents  a  major 

labor  relations  problem,  Mr.  de  la 

THAT'S  A  JOKE  SON,  says  Dean  Fitzer  (seated,  center),  general  manager, 
WDAF-AM-TV  Kansas  City,  during  a  lighter  moment  at  TBA  Clinic.  Stand- 

ing (I  to  r):  Herman  Fast,  general  manager,  WKRC  Cincinnati;  Noran  E. 
Kersta,  vice  president  of  radio  and  TV,  William  Weintraub  &  Co.;  Gaston 
Grignon,  general  manager,  WISN  Milwaukee;  Charles  Lanphier,  president, 
WFOX  Milwaukee.  Seated:  Hulbert  Taft  Jr.,  president,  WKRC-AM-FM-TV 
Cincinnati;  Mr.  Fitzer;  John  E.  Harrington,  president,  Harrington,  Righter 
&  Parsons. 

Ossa  stated.  He  reported  that  a 
TV  broadcasters'  committee  plans to  meet  with  AFM  officials  within 
the  next  month  to  attempt  to  work 
out  a  plan  to  remove  this  restric- 
tion. 

Unlike  most  sports  promoters, 
who  seem  to  feel  that  telecasting  of 
sports  events  cuts  down  the  paid 
admissions,  Madison  Square  Garden 

wants  its  events  "fully  televised," 
Ned  Irish,  executive  vice  president 
of  the  Garden,  declared.  The  Gar- 

den, he  said,  has  been  unable  to 
find  any  adverse  effect  of  TV  on 
attendance  and  like  any  other 
package  program  producer,  is  anx- 

ious to  sell  TV  all  the  programs  it 
can. 

Irish  Hits  Networks 

Berating  video  broadcasters, 
particularly  the  networks,  for  not 
buying  Garden  events  now  as  they 
did  a  few  years  back,  Mr.  Irish 
charged  them  with  short-changing 
the  many  viewers  who  bought  TV 
sets  primarily  to  gets  sports  pro- 

grams. "We  have  been  told,"  he  said, 
"that  the  high  cost  of  the  rights 
was  the  cause  of  the  blackout.  Per- 

haps that  is  true  but  our  opinion  is 
that  this  is  an  excuse.  .  .  .  Sports  at 
today's  prices  for  a  complete  hour 
or  two-hour  program  certainly 
cost  less  for  the  basic  talent  than 
in  any  other  form  of  entertain- 

ments, without  all  the  extras  for 
studios,  script  writers,  rehearsals 
and  scenery  that  go  with  other  live 

shows." Mr.  Irish  suggested  that  "per- 
haps the  charges  for  an  hour  or 

more  on  a  network  prove  the 
stumbling  block.  Or  agency  and 
sponsor  objections  to  sports,  in 
addition  to  costs,  may  be  due  to  a 
feeling  of  frustration  because 
creative    instincts    get    no  scope. 

Auditions  for  talent  and  the  deci- 
sions regarding  choice  of  talent  are 

lacking  in  sports." Tom  McMahoen,  of  N.  W.  Ayer 

&  Son,  gave  an  off-the-record  re- 
port on  a  survey  of  the  effects  of 

television  on  attendance  at  sport- 
ing events  now  being  conducted  by 

Jerry  Jordan,  graduate  student  at 
U.  of  Pennsylvania  [Telecasting, 
Jan.  30].  Preliminary  results  indi- 

cate that  other  factors  affecting- 
sports  attendance  may  be  of  equal 
or  greater  importance  than  TV, 
Mr.  McMahoen  said. 

Paul  Mowrey,  ABC  national  di- 
rector of  TV  program  sales,  served 

as  moderator  for  a  panel  discus- 
sion of  the  eventual  headquarters 

of  television  programming  in  the 
country.  Charles  Underhill,  CBS- 
TV  director  of  programs,  said  that 
television  will  "inevitably  follow 
talent,  wherever  it  is."  James  Cad- 
digan,  director  of  programming  for 
the  DuMont  TV  Network,  said  that 
dramatic  programs  probably  will 
come  mostly  from  New  York,  where 
"a  wealth  of  talent  is  always  avail- 

able at  a  price  TV  can  afford." 
Mr.  Landsbei'g  was  positive  that 

Hollywood  will  become  the  country's TV  capital  for  the  same  reasons  it 
is  now  the  film  production  center 
— scenery,  good  shooting  conditions, 
etc.,  plus  the  services  established 
for  the  movies  which  make  sets, 
props  and  costumes  of  any  type 
immediately  available,  plus  also  the 
wealth  of  talent  attracted  to  Holly- 

wood by  the  movies  but  ready  to 
work  in  TV. 

TBA  President  J.  R.  Poppele  was 
toastmaster  at  the  luncheon  ses- 

sion, which  presented  a  special 
performance  of  Stop  the  Music  and 

a  talk  by  Milton  Berle  on  an  actor's view  of  television. 

DuMont  Appeal 

(Continued  from  Telecasting  14) 
that  present  systems  are  not  ready 
for  commercialization. 

"It  is  definitely  our  belief  that 
channels  should  be  allocated  for 
color  and  experimental  licenses 
granted  where  necessary  to  pro- 

ponents of  the  various  color  sys- 
tems," Dr.  DuMont  emphasized, 

adding  that  "there  is  nothing  to  pre- 
vent this"  and  that  manufacturing 

firms  would  cooperate  by  construct- 
ing experimental  receivers. The  sessions,  held  Monday 

through  Wednesday  at  the  Hotel 
New  Yorker  and  sponsored  by  Tele- 

vise)- magazine,  covered  various 
phases  of  television  activity.  Also 
featured  v/as  an  exhibit  of  1950  TV 
receivers  comprising  different 
models  and  screen  sizes  ranging  in 
price  from  $189  to  $2,000. 

About  300  representatives  from 
TV  stations,  research  firms,  adver- 

tising agencies,  film  organizations 
and  educational  institutions  at- 

tended the  meeting. 

RCA  Color 

(Continued  from  Telecasting  Ih) 

one  standard  10-inch  monochrome 

set.  The  latter  received  WNBW's 
signal  from  a  regular  dipole  an- 

tenna, with  reflector,  atop  an  ad- 
joining building.  Lead-in  line  ran some  400  ft.  Air  distance  to  WNBW 

was  about  two  miles.  Dr.  Engstrom 
pointed  out  that  the  color  sets  were 
reduced  somewhat  in  size  from 
earlier  models. 
During  a  question  period.  Dr. 

Engstrom  said  RCA  basically  op- 
posed letting  the  public  try  the 

competing  TV  systems  together 
and  making  its  choice  but  as  a 
last  resort  RCA  "was  not  afraid  to 

public  test  the  double  standard." RCA  and  NBC  officials  attending 
the  demonstration  in  addition  to 
Dr.  Engstrom  included: 

Dr.  Charles  B.  JoUiffe,  executive  vice 
president  in  charge  of  RCA  Labs.  Divi- sion; Orrin  E.  Dunlap  Jr.,  RCA  vice 
president  in  charge  of  advertising  and 
publicity;  Sydney  Eiges,  NBC  vice 
president  in  charge  of  press;  Dr.  G.  H. 
Brown,  RCA  Labs,  research  engineer; 
Ray  D.  Kell,  RCA  Labs.  TV  section 
chief;  William  R.  McAndrew.  general 
manager  of  WRC  and  WNBW  and 
assistant  to  NBC  Washington  vice 

president. 

SRT-TV INTENSIVE  PROFESSIONAL 

COURSES 

inTELEVISION 
BROADCASTING 

Instruction  by  top-ranking  profession- als under  actual  broadcast  conditions 
Complete  TV  Station  Equlpmint Co-Educational  •  Day  or  Eveninc 

Approved  for  Veterans Send  for  free  prospecfus 
"Coreers  in  Te/evision" 

SRT (Sc/iool  of  Rodio  Tecfinique) 
TELEVISION  STUDIOS 
America '(  Old»tl  Broadeatling  School 

316  W*U  57  Strati,  N*w  York  1 9,  N.  Y. 
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MORE  RINGSIDE  SEATS 

for  the  fast-growing  TV  audience 

Not  complete  stations,  of  course,  but  those  outward  and  visible 

signs  of  top  video  transmission  efficiency— Blaw-Knox  Antenna 
Towers  .  .  .  Electronic  Engineers  know  what  they  want,  and 

know  what  suppliers  can  best  meet  their  requirements.  For  the 

design,  fabrication  and  erection  of  their  antenna  support, 

Blaw-Knox  comes  to  mind  first  because  it  "came  to  radio"  first. 

BLAW-KNOX  DIVISION 

OF    BLAW-KNOX  COMPANY 
2058  FARMERS  BANK  BUILDING  .  PITTSBURGH  22,  PA. 

BLAW-KNOX 
TOWERS 



WFBM  Indianapolis  was  one  of  three  stations  to  receive  top  awards  for  "out- 
standing skill  and  ingenuity"  in  exploiting  The  Kroger  Co.'s  daytime  serials 

in  connection  with  Kroger's  recent  "$65,000  Brand  Name  Hunt"  national 
contest.  At  award  presentation  ceremony  are  (I  to  r):  J.  B.  Hall,  president, 
Kroger  Co.;  Gene  Vaughn,  promotion  director,  WFBM;  W.  F.  Kiley,  business 
manager,  WFBM;  Harry  M.  Bitner  Jr.,  general  manager,  WFBM,  and  C.  M. 
Robertson  Jr.,  president.  The  Ralph  H.  Jones  Co.,  agency  for  Kroger.  Also 
sharing  top  honors  were  WCHS  Charleston,  W.  Va.,  and  WAGA  Atlanta,  Ga. 

COMBINATION  WORK  STUDY 

NAB  Finds  Most  Use  Single  Crew  for  AM-FM 

NEARLY  all  stations  operating 
joint  AM  and  FM  transmitters  use 
a  single  technician  or  single  crew 
for  the  transmitters,  where  this  is 
physically  possible,  according  to  a 
study  of  combination  work  con- 

ducted by  Richard  P.  Doherty, 
NAB  director  of  employe-employer 
relations. 
With  1,400-odd  replies  to  a  sta- 

j  tion  questionnaire  covering  combi- 
nation work,  Mr.  Doherty  has  com- 

j  piled  a  detailed  analysis  of  this  sub- 
j  ject,  broken  down  into  the  five  ma- 

jor areas  used  in  station  operating- 
I  cost  studies  made  available  during 
NAB  district  meetings  last  autumn. 

This  new  material,  the  first  ex- 
haustive study  ever  made  by  NAB 

I;  in  the  field  of  combination  work,  is 
II  submitted  along  with  an  analysis 
jof  National  Labor  Relations  Board 
cases.  A  week  ago  the  department 
sent  the  membership  an  analysis  of 
wage-hour  regulations  covering 
overtime  pay  [Broadcasting,  Jan. 
80]. 

Regional  Breakdown 

In  breaking  down  the  combina- 
i  tion  work  data,  Mr.  Doherty  found 
[  that  combination  work  is  more  prev- 
\  alent  in  the  Southeast,  Southwest 
jand  West  although  small  stations 
in  the  Northeast  use  combination 
men  extensively. 

As  expected,  the  data  reveal  that 
ji  combination  work  is  more  prfeva- 
flent  at  small  stations,  fairly  com- 
[mon  at  medium  and  almost  an  ex-  . 
ception  at  large  stations. 

About  one  out  of  five  small  sta- 
tions pay  premium  wages  for  com- 

bination work,  the  station  ratio 
;  ranging  from  8%  to  30%  depend- 

ing on  locality.  About  one  out  of 
10  medium  stations  pays  a  premi- 

um, the  ratio  being  from  4%  to 
1 21%.  In  the  case  of  the  few  large 
ijstations   using   combination  men, 

BROADCASTING    •  Telecasting 

there  is  scarcely  any  evidence  that 
they  receive  premium  work. 

Accompanying  the  survey  data  is 
a  discussion  of  arbitration  decisions 

affecting  management's  right  to  in- 
tegrate jobs. 

IN  CHICAGO 

United  Sales  Mulled 

PROPOSED  sale  of  time  on  mem- 
ber-stations of  the  PM  Broadcast- 

ers of  Chicagoland  individually 
and/or  collectively  by  one  person 
will  be  discussed  by  a  committee 
representing  the  commercial  mem- 

bership, it  was  decided  at  a  meet- 
ing of  the  group  Tuesday  in 

WFJL  Chicago  offices. 
Five  non-member  stations  at- 

tended the  session  and  expressed 
interest  in  its  objectives.  They  in- 

cluded Miss  Wanda  Mitchell  of 
Evanston  Township  High  School, 
Evanston,  111.,  which  plans  to  con- 

struct a  10  w  educational  station; 
WEPS  Elgin;  WBEZ,  Chicago 
Board  of  Education  station;  WBIK 
Chicago,  FM  affiliate  of  WBKB- 
(TV),  and  WMBI-FM,  Chicago. 

Robert  Miller,  manager  of  WSBC 
and  WXRT(FM)  Chicago,  was 
elected  a  member  of  the  board.  He 
submitted  a  detailed  report  on  pro- 

posed purchase  of  time  on  his  FM 
station  by  the  newly-organized 
Better  Music  Committee  of  Chi- 

cago (see  story  page  87). 
Group  also  decided  to  issue  a 

monthly  listing  of  FM  highlights 
in  the  area. 

COMBINED  facilities  of  WAAT  and 
WATV  (TV),  both  Newark,  N.  J.,  were 
used  in  coverage  of  Solemn  Pontifical 
Mass  in  celebration  of  golden  jubilee 
of  Archbishop  Thomas  J.  Walsh  of 
Newark. 

SCHOOL  FM 
Meet  Is  Held  At  DePauw  U. 

TERMED  a  "grass-roots"  move- 
ment, what  is  claimed  to  be  the 

first  conference  on  low-power  edu- 
cational FM  in  the  country  was 

held  Jan.  27-28  at  Greencastle,  Ind., 
where  DePauw  U.  was  host  to  a 
group  of  educators  interested  in 
the  problems  of  low-power  FM. 
The  conference  was  called  by 
schools  now  operating  10  w  FM 
educational  stations  or  those  con- 

templating such  operation. 
Featured  speaker  was  Franklin 

Dunham,  chief  of  radio,  U.  S.  Of- 
fice of  Education,  who  spoke  on 

the  topic,  "The  Wider  Use  of  Our 
FM  Facilities."  He  advised  those 
interested  in  low-power  educa- 

tional stations  to  operate  the 
school-owned  station  as  a  com- 

munity project.  He  suggested  an 
advisory  council  composed  of  com- 

munity leaders  to  help  in  adjust- 
ing the  program  to  town  needs. 

Also  discussed  were  problems  re- 
lating to  the  goals,  the  program- 
ming and  the  equipment  of  the 

station.  Aids  in  programming 
were  suggested  by  representatives 
from  Indiana  and  Purdue  U.'s.  The 
conference  urged  the  FCC  to  au- 

thorize third  class  licensing  for 
low-power  FM  engineers  as  soon 
as  possible. 

City  school  stations  were  repre- 
sented at  the  conference  by  Ver- 

non McKown,  WNAS  New  Albany, 
Ind.;  McCabe  Day,  WVSH  Hunt- 

ington, Ind;  and  John  V.  Maier  of 
Muncie,  Ind.,  which  has  a  station 
application  pending.  Other  con- 

ferees included:  Dr.  H.  T.  Ross, 
Elizabeth  Turnell  and  Charles 
Aschmann,  WGRE  DePauw  U.; 
James  Miles  of  Purdue  U.,  delegate 
from,  NAEB,  and  Martin  Williams, 
engineering  consultant,  of  Indian- 

apolis. Other  guests  included  Blanche 
Young,  AER  treasurer,  Indian- 

apolis; Dr.  Harry  Skornia,  director 
of  radio,  Indiana  U.,  and  Dr.  L.  C. 
Larson,  audio-visual  department, Indiana  U. 

FM  RADIO  STATUS 

Wheeler  Says  Best  Ever 

EDWARD  A.  WHEELER,  presi- 
dent and  general  manager,  WEAW 

(FM)  Evanston,  111.,  finds  the  FM 
broadcasting  industry  "in  the  best 
shape  it  has  ever  been."  His  decla- ration was  voiced  before  the  FM 
Broadcasters  of  Chicagoland,  of 
which  he  was  elected  president  a 
few  weeks  ago. 

Vigorously  defending  FM  radio, 
Mr.  Wheeler  said  it  is  rapidly  es- 

tablishing itself  as  the  preferred 
medium  for  aural  broadcasting.  He 
pointed  out  that  there  were  733 
FM  stations  on  the  air  as  of  the 
date  of  his  talk — the  total  being  30 
more  than  there  were  at  the  same 
time  a  year  ago. 

EIGHT  week  nationwide  contest,  to 
stimulate  sales  and  shipments  of  Hunt 
Foods  by  its  sales  managers  and  sales- 

men, launched  by  company. 

FOR 

HIRE 

2  Super  Salesmen 

If  you're  prospecting  for 

sales  in  the  North  Country's 
rich  farming  and  industrial 
area. 

1000  w 

960  Kc 

Plattsburgf  N.  Y. 

ABC 

More  than  $16,000,000  a 

year  is  spent  in  the  Glovers- 
ville-Johnstown  area.  To 

sell  the  11,000  homes  in  the 

world's  leading  glove  center 

Use 

250  W 

1340  Kc 

Gloversvill  e-  Johnstown 

CBS 

Take  a  look  at  these  two 

markets  —  then  make  up 

your  mind  to  get  your  share 

by  using  WEAV  and  WENT. 

For  availabilities,  rates  and 

other  information,  wire, 

write  or  phone 

Joseph  Hershey 

McGillvra 

National  Representative 
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"VIC"  DIEHM  says; 

IT  TAKES  ALL 

KINDS  <yf  SHAPES 

to  run  a 

RADIO  STATION 

•for-  •furtUet  Enlightenment 
write  to  Vic  Oiehm 

WAZL 

HAZLETON.  PENNA. 
or 

Robert  Meeker  Associates 
521  Fifth  Avenue,  New  York  City  17,  N.  Y. 

March  of  Dimes 
(Continued  from  page  36) 

tionality  groups  spoke  in  their  own 
language  urging  support  of  the  cam- 

paign. Speaking  for  all  the  people 
interested  in  the  drive  was  Jesse  D. 
Gross,  chairman  for  the  campaign  in 
Stark  County. 

KASA:  Lonnie  Preston,  co-owner 
and  manager  of  KASA  Elk  City,  Okla., 
wears  clothes  size  47  but  he  modeled 
a  size  36  nightgown  for  the  anti- 
polio  campaign.  A  bid  of  $50  got  the 
picture  posted  in  a  window  down- 

town and  another  ?50  got  it  pub- 
lished. KASA  also  devoted  an  av- 

erage of  nine  hours  of  Class  A  time 
per  week  for  the  last  three  weeks  of 
the  polio  fund  drive,  with  auctions 

and  an  "Ugly  Man  Contest.'' !?  *  * 

WCKY:  Disc  Jockey  Rex  Dale,  con- 
ducting a  Dime-a-Tune  feature  for 

the  benefit  of  polio  victims,  initi- 
ated an  auction  sale  in  order  to 

achieve  his  goal  of  $2,000  for  the 
March  of  Dimes  campaign.  Items 
auctioned  off  to  the  highest  bidder 
among  his  listeners  were  autographed 
hats  belonging  to  movie  stars,  Joan 
Crawford  and  Tyrone  Power,  the 
latter  a  Cincinnatian.  Mr.  Dale  con- 

ducts a  series  of  shows  for  the 
benefit  of  needy  people  throughout 
the  year. 

WPAY:  A  total  of  500  announce- 
ments and  13  transcribed  programs 

totalling  225  minutes  was  the  boast 
of  WPAY-AM-FM  Portsmouth,  Ohio, 
as  the  1950  March  of  Dimes  cam- 

paign came  to  an  end.  Nearly  all  the 
available  time  generally  used  for 
station  promotion  and  other  com- 

munity service  was  devoted  to  the 
Infantile   Paralysis    Fund  drive. 

WABI:  Conducted  by  Johnny  Mac- 
Rae,  morning  man,  a  4%  hour  Polio 
Parade  show  was  aired  by  WABI 
Bangor,  Me.  During  the  program 
1,200  telephone  pledges  were  re- 

ceived on  four  incoming  lines  which 
were  busy  throughout  the  program. 
Cash  receipts,  averaging  $10  per 
minute,  amounted  to  nearly  $2,600. 

*    *  * 
WEAU:  In  Eau  Claire,  Wis.,  Base- 

ball Commissioner  A.  B.  (Happy) 
Chandler  and  Gene  Autry,  cowboy 
film  and  radio  star,  interviewed  two 
chilren,  victims  of  polio,  over  WEAU, 
to  officially  open  the  1950  March  of 

"Happy"  Chandler  greets  Roddy. 
Dimes  campaign  in  Eau  Claire 
County.  The  interviews  were  part 
of  a  two-week  series  to  point  up 
contributions  for  the  National  Foun- 

dation for  Infantile  Paralysis. 
*    *  * 

WAAM  (TV):  In  Baltimore,  WAAM 
(TV)  presented  the  celebrated  B  &  O 
Glee  Club  in  a  special  program  on  the 
opening  day  of  the  drive.  Speaker 
for  the  National  Foundation  was  Dr. 
George  E.  Bennett,  chairman  of  the 

Baltimore  Chapter  of  the  March  of 
Dimes  campaign. 

WBZ-TV:  To  help  kick  off  Boston's drive,  Columnist  Bill  Cunningham 
and  Cartoonist  Al  Capp  highlighted  a 
special  WBZ-TV  telecast.  Five  local 
youngsters,  who  had  previously  posed 
for  March  of  Dimes  posters,  were  in- 

cluded on  the  show,  with  Mr.  Capp 
drawing  his  famous  cartoon  of  Polio 
Kigme. 

WJOY:  In  coooperation  with  the 
Vermont  March  of  Dimes  campaign, 
Jack  Barry  of  WJOY  Burlington,  Vt., 
aired  his  hour-long  request  show. 
You  Asked  for  It,  direct  from  the 
polio  section  of  Burlington's  Mary 
Fletcher  Hospital,  playing  requests 
of  the  patients.    Mr.  Barry's  program 

Jack  Barry  en'e rtains  patients. 

recently  received  honorable  mention 
from  the  New  York  Herald  Tribune 
for  placement  of  more  than  60% 
of  the  Fresh  Air  Fund  children  in 
the  Burlington  area. 

*  *  * 
ALASKA  STATIONS:  The  three 
Anchorage  stations,  KENI  KFQD  and 
KBYR,  and  the  Armed  Forces  Station 
at  Elmendorf  Air  Force  Base,  Fort 
Richardson,  Alaska,  combined  their 
talents  to  broadcast  a  two-hour 
program  in  support  of  the  March 
of  Dimes.  The  show  featured  many 
leading  citizens  of  Anchorage.  Listen- 

ers were  requested  to  phone  in 

pledges. 
WBIG:  In  Greensboro,  N.  C,  WBIG 
reported  large  receipts  of  contribu- 

tions from  listeners  in  the  area.  The 
entire  WBIG  staff  cooperated  in 
efforts  to  put  over  the  March  of 
Dimes  in  the  Tarheel  State. 

*  *  * 

WBAP-TV:  In  cooperation  with  the 
March  of  Dimes  campaign,  WBAP-TV 
Fort  Worth  set  up  its  remote  equip- 

ment in  the  polio  ward  of  the  Fort 
Worth  City  County  Hospital  for  a 
telecast  for  polio  patients.  As  a 
highlight,  WBAP-TV  star,  Mary 
Parker,  interviewed  a  number  of 
young  patients. 

WMBG-WTRV  (TV):  In  cooperation 
with  the  Richmond  Chapter  of  the 
National  Foundation  for  Infantile 
Paralysis,  WTVR  (TV)  and  its  AM 
affiliate  WMBG  Richmond,  presented 
a  special  program  built  around  the 
needs  of  Richmond  in  the  March  of 
Dimes  campaign.  Speakers  included 
the  executive  director  of  the  local 
chapter,  the  director  of  the  Medical 
College  of  Virginia  hospital,  a  noted 
physician  who  told  of  the  medical 
research  being  done  to  combat  polio, 
and  a  four-year-old  victim  of  polio. 

WHWL:  In  Wilkes-Barre,  Pa.,  the  aim 
of  the  March  of  Dimes  was  brought 

home  forcibly  when  WHWL  transcribed 
the  story  of  a  paralysis  victim,  form- 

erly a  husky  football  player,  at  Wilkes- 
Barre  Contagious  Hospital.  Arranged  j 

and  conducted  by  Jones  Evans,  newly-  * appointed  WHWL  program  director, 
the  interview  with  Leonard  Auszura 
was  heard. in  a  WHWL  rebroadcast  the same  day. 

SEATTLE  STATIONS:  The  March  of 
Dimes  got  a  big  send-off  in  Seattle 
when  KOMO  transcribed  a  15-minute 
interview  between  Dick  Keplinger,  Se- 

attle radio  freelancer,  and  two  March 
of  Dimes  officials  and  three  polio  pa- 

tients. The  program  was  used  also  on 
KJR  KIRO  KVI  KRSC  KOL  and  KING. 

DuMONT:  In  an  effort  to  raise  $100,-  ' 000  an  hour  to  benefit  polio  sufferers, 
DuMont  TV  Network  scheduled  a  two- 
hour  Celebrity  Parade  for  The  March 
of  Dimes.  To  receive  contributions 
during  the  10  p.m.  to  midnight  period, 
Wally  Wanger  models  manned  tele- 

phones set  up  on  the  stage  of  the 
Adelphia  Theater,  New  York,  origina- 

tion point  of  the  telecast.  A  long  list 
of  Broadway  celebrities  appeared  on 
the  show.  Hank  Ladd,  comedian  of 
"Along  Fifth  Avenue,"  "Angel  in  the 
Wings,"  and  other  comedies,  emceed 
the  first  hour  while  Bert  Parks  of 
Stop  the  Music  took  over  the  second hour. 

*    *  * 

WEAL:'  Eddie  Cantor,  NBC  star  who 
originated  the  phrase,  March  of 
Dimes,  recorded  special  March-  of 
Dimes  Announcements  and  Stories 
with  Disc  Jockey  Al  Ross  at  WBAL 

Baltimore  during  the  station's  cam- paign for  contributions.    Mr.  Cantor 

Eddie  Cantor  is  interviewed  by 
WBAL's  Al  Ross. 

stopped  off  in  Baltimore  before  tak- 
ing off  on  a  college  lecture  tour  to 

urge  all  citizens  to  fight  polio. 
*    *  * 

ABC:  Celebrating  the  birthday  of 
Franklin  D.  Roosevelt,  a  group  of 
prominent  personalities  participated 
in  a  half-hour  long  broadcast  on  the 
full  ABC  network.  Titled  America 

Salutes  Franklin  D.  Roosevelt's  Birth- 
day, the  show  also  honored  the  1950 

March  of  Dimes  campaign.  With 
radio's  Ralph  Edwards  as  m.c,  the 
program  featured  a  recorded  address 
by  the  late  President  Roosevelt,  and 
speaking  from  New  ̂ York,  brief  talks 
by  Mrs.  Franklin  D.  Roosevelt,  Helen 
Hayes,  this  year's  chairman  of  Na- tional   Women's    Activities    for  the 

(Continued  on  page  7i) 

FOR 

INCREASED    SPOT    ̂ "■'■"^^5  ■ 
COntocI 

JOSEPH  HERSHEY  McGILLVRA.  INC. 
366  Modison  Avenue,  New  York 

Murroy    Hill  2-8755 
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COmPREHENSlUE 

Porf      lon^Mx&'H' % deep-wafer  harbor  means 
easily  available  transportation 

Advocates  of  diversity  of  income  sources  as  the 
/     best  backlog  for  community  stability  would  find 

They'd 
expanded 

buying 

COMPREHEN- 

Much  of  Longview-Kelso's  industry  .  .  .  which  in- 
cludes the  two  largest  lumber  mills  in  the  world 

.  .  .  has  arrived  within  the  last  ten  years,  keeping 

pace  with  the  amazing  growth  of  their  neighbor 

Oregon  across  the  Columbia  River,  whose  popu- 
lation increase  during  this  period  has  been  the 

largest  in  the  nation. 

THROUGH  COMPREHENSIVE  COVERAGE,  KGW 

DELIVERS  Longview-Kelso  ...  as  it  delivers  the 
rest  of  the  fastest-growing  market  in  the  nation. 

DESCHU 

,  '  This  chart,  compiled  from  official,  half-milivolt 
contour  maps  fileci  with  the  FCC  in  Washing- 

ton, D.  C,  or  from  fielcJ  intensity  surveys,  tells COO on,  V.  v^.,  or  Trom  iield  intensity  surveys,  tells  M 

he  story  of  KGW's  Comprehensive  Coverage.! 

PORTLAND 

OREGON 

AFFILIATED  WITH  NBC 

REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO. 
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March  of  Dimes 

(Continued  from  page  72) 

March  of  Dimes,  and  Basil  O'Connor, 
president  of  the  National  Foundation 
for  Infantile  Paralysis. 

WINA:  Sponsored  by  WINA  Char- 
lottesville, Va.,  and  the  local  chapter 

of  the  National  Infantile  Paralysis 
Foundation,   "The    WINA    March  of 

PEPSI-COLA 
Hits  the  Spots  With  Nelson  ETs 

Mule  Train  j-olls  by. 

Dimes  Mule  Train"  climaxed  the  city's 
drive  for  funds.  A  converted  hay- 
wagon,  pulled  by  four  ancient  mules 
and  driven  by  two  genuine,  old-time 
muleskinners,  rolled  through  the  city 
as  two  hillbilly  bands  aboard  sang  and 
played  "Mule  Train."  Marine  reserv- 

ists and  girls  dressed  in  cowgirl 
costumes  walked  alongside  the  WINA 
Mule  Train,  collecting  dimes  and 
dollars  in  milk  pails.  Over  $600  in 
cash  was  collected  during  the  Mule 
Train's  tour,  WINA  reported.  In  addi- 

tion to  this,  WINA's  disc  jockey 
programs  which  promoted  the  drive 
throughout  each  day  of  the  campaign, 
netted  between  $950  and  $1,000. 

NBC-TV:  Launching  its  special  Howdy 
Doody-March  of  Dimes  TV  Party, 
members  of  the  cast  of  the  NBC-TV 
puppet  show  staged  a  special  rally  at 
public  schools  in  the  New  York  area. 
Performers  included  Howdy  Doody 
himself;  Rhoda  Mann,  puppeteer  on 
the  show;  Bob  Keeshaw,  and  others, 
all  of  whom  gave  Howdy  Doody  bal- 

loons to  students  who  donated  a  dime 
to  the  March  of  Dimes.  The  proceed- 

ings emanated  from  a  balloon-be- 
decked car  parked  outside  the  school 

entrances.  Continuing  its  March  of 
Dimes  TV  party,  the  Howdy  Doody 
network  telecast  the  same  day  had  as 
a  special  guest  eight-year-old  Billy 
McCarthy  of  White  Plains,  N.  Y.,  vic- 

tim of  polio  in  1948,  who  returned 
home  with  little  trace  of  polio  remain- 

ing after  eight  months  of  hospitaliza- 

THE  RADIO  JINGLE  has  shed 
swaddling  clothes  and  donned  a 
new  suit.  And,  from  all  reports, 
listeners  like  it. 

One  big  radio  advertiser  to  strike 
a  blow  for  the  jingle's  growth 
from  the  "offensive"  label  to  "songs 
which  entertain"  classification  is 
the  Pepsi-Cola  Co.  A  giant  step 
in  that  direction  was  taken  last 
summer  when  the  soda  pop  com- 

pany, which  made  the  longer  drink 
for  a  nickel  famous,  ordered  a  new 
type  of  transcription  from  the 
George  R.  Nelson  Inc.,  Schenec- 

tady, N.  Y. 
Not  that  Pepsi-Cola  was  a  cas- 

ualty of  the  usual  jingle.  The 
company  made  famous  (and  vice- 
versa)  the  "Pepsi-Cola  hits  the 
spot"  jingle,  which  for  some  time 
has  been  an  integral  part  of  its 
advertising. 

But  Pepsi-Cola,  looking  to 
changing  moods,  prepared  for  the 
future.  Not  forgetting  that  lis- 

teners wish  to  be  entertained  in 
radio  advertising — cite  participa- 

tion of  comedians  like  Jack  Benny, 
Fred  Allen  and  others  on  their 
own  programs  —  the  company 
turned  to  the  song-talent  jingle. 

tion  through  the  National  Foundation 
for  Infantile  Paralysis. 

*  * 
CBS:  The  March  of  Dimes  opening 
rally  Jan.  16,  originating  at  New 
York's  City  Hall  and  featuring  Arthur 
Godfrey  and  Dinah  Shore,  was  re- 

corded by  CBS  for  rebroadcast  on  the 
same  day  on  the  full  network  with 
the  exception  of  WCBS  New  York. 
The  rebroadcast,  however,  was  heard 
in  New  York  on  WNYC.  Others  who 
appeared  on  the  program  included 
acting  New  York  Mayor  Vincent  Im- 
pellitteri,  Helen  Hayes,  Elliot  Law- rence and  members  of  the  Marine 
Corps. 

CBS-TV:  Emceed  by  hostess  Dorothy 
Doan  of  CBS-TV's  Vanity  Fair,  the 
sixth  annual  March  of  Dimes  Fashion 
Show,  underwritten  by  the  New  York 
Dress  Institute  for  the  benefit  of  the 
National  Foundation  for  Infantile 
Paralysis,  was  telecast  over  CBS-TV 
from  the  grand  ballroom  of  New  York's 
Waldorf-Astoria  Hotel.  Current  thea- 

trical headliners  in  New  York  as  well 
as  a  bevy  of  beautiful  mannequins 
participated  in  the  program. 

Only  a 

combination 

of  stations 

can  cover 

Georgia's first  three 

markets 
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That  is  where  George  R.  Nelson 
Inc.  came  in.  The  agency  already 
had  been  turning  out  the  newly- 
clothed  spots  for  General  Electric, 
Mohawk  Carpet  Mills,  Benrus 
Watch  and  others.  Pepsi-Cola  lis- 

tened to  the  samples  and  sugges- 
tions submitted  and  then  bought. 

The  new  announcements,  differ- 
ing from  the  repetitious,  one-of-a- 

kind,  are  actually  "musical."  Their 
preparation,  the  Nelson  agency  ex- 

plains, makes  use  of  a  wide  variety 
of  rhythms  and  tunes,  many  of 
them  comparable  to  those  milled  in 
"Tin  Pan  Alley."  The  sales  mes- 

sage is  shot  across  with  the  help 
of  such  talent  as  the  Landt  Trio, 
Julie  Conway  and  Eugenie  Baird 
on  the  lyrics,  and  music  by  Johnny 
Cole. 

Full  Length  Records 

Full-length  records  for  Pepsi- 
Cola  also  were  turned  out  by  the 
Nelson  firm.  Suggestions  have 
been  forwarded,  that  the  company 
place  them  on  the  market  or  dis- 

tribute them  for  home  use,  as  they 
are  suitable  for  phonograph  sets. 
Because  every  record  has  talent 
and  a  carefully  prepared  lyric  and 
song,  the  Nelson  agency  says  it  has 
individual  appeal  to  the  public. 
The  full-length  record,  which 

has  stirred  interest  in  the  adver- 
tising field,  uses  no  commercial 

announcer.  It  begins  and  ends  like 
any  music  recording,  and  is  set  to 
a  variety  of  rhythms  such  as  rum- 

bas, westerns,  Hawaiian  sway. 
The  Nelson  agency  says  it  firmly 

believes  that  jingles  need  not  be 
offensive  or  dull.  Rather,  it  says, 
"catchy  melodies  and  clever  lyrics 

can  so  sugar-coat  an  advertising 
pill  that  the  radio  audience  asks 
for  more — not  only  of  the  advertis- 

ing, but  also  of  the  product." According  to  the  advertising 
firm,  one  station  manager  wrote  a 
company  using  the  new  announce- 

ments: "For  the  first  time  in  my 
radio  experience,  I  have  people 

calling  up  and  writing  to  the  sta- 
tion, asking  for  more  of  your  mu- 

sical announcements." The  spots  are  not  prepared  with 
sound  effects,  which,  the  agency 
says,  may  catch  the  public  ear  at 
first  but  prove  rather  irritating  as 

time  goes  by.  "The  job  is  done," 
the  agency  says,  "with  just  words 

and  music." 
In  explaining  production  of  the 

transcriptions,  George  Nelson, 

head  of  the  agency  states :  "We  em- 
ploy only  the  very  best  and  highest 

priced  artists- — vocal  and  instru- 
mental —  in  the  business  —  truly 

Nwme  artists.  We  transcribe  with 
three  production  men,  and  indeed, 
the  chief  engineer  of  the  best  re- 

cording studio  in  the  country  at  the 
board  himself.  .  .  .  Our  clients  tell 

U3  that  it  pays  magnificent  divi- 

dends." 

Agency's  Policy 
The  agency  firmly  disagrees  with 

the  "make  'em  mad,  just  so  they 

listen"  school  of  thought.  "We 
don't  write  jingles,"  Mr.  Nelson 
says,  "we  write  songs — material 
that  people  will  want  to  hear — ma- terial that  will  bear  repeat  per- 

formance." 
Comments  from  clients  and  lis- 

teners alike  bear  out  the  correct- 
ness of  the  Nelson  theory. 

lEE  ESTATE 

Litigation  Possibility 

Seen 

Represented,  individually  and  as  a  group,  by  Y  H  £  KATZ  AGENCY,  I  MC« 
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POSSIBILITY  of  litigation  over  the  approximately  $9.5  million  estate 
of  the  late  Thomas  S.  Lee,  owner  of  the  Don  Lee  Network  and  other  prop- 

erties, loomed  last  week  as  the  will  was  filed  for  probate  in  Los  Angeles. 
The  will  reads:  "After  my  death  I  want  my  entire  fortune  to  go  to  R.  D. 

Merrill  of  Seattle,  Wash.,  to  be 

divided  as  he  sees  fit."  It  had  been 
reported  previously  that  the  for- 

tune went  to  Mr.  Merrill  "to  do 

as  he  sees  fit." 
Attorneys  said  the  word  "divide" 

may  change  the  status  of  distri- 
bution. They  said  there  may  be 

contentions  that  Mr.  Merrill  should 
act  as  trustee  for  all  who  should 
benefit  rather  than  become  sole 

legatee. 
Mrs.  Fry  Claims 

Mrs.  Elizabeth  Lee  Fry,  35, 

adopted  daughter  of  the  late  Don 
Lee,  through  counsel  made  it  known 
Friday  that  she  intended  to  claim 
the  entire  estate  left  by  Thomas 
Lee.  Jerry  Geisler  and  Harry 
Mabry,  attorneys,  announced  they 
had  been  retained  to  protect  the 
interest  of  Mrs.  Fry  who  was  cut 

off  with  $1  in  Don  Lee's  will. 
This  was  made  known  at  routine 

hearings  at  which  special  letters 
of  administration  of  the  estate  were 

granted  to  Public  Administrator 
Ben  H.  Brown,  acting  in  behalf  of 
Mr.  Merrill,  Seattle  lumberman. 
Mr.  Brown  had  petitioned  for  the 
appointment  at  the  request  of  Mr. 
Merrill,  who  said  the  estate  needed 
immediate  attention. 

There  was  speculation  that 
Mrs.  Nora  S.  Patee  of  San  Marino, 
Calif.,  maternal  aunt  and  per- 

sonal guardian  of  Mr.  Lee,  might 
also  challenge  the  will. 

Mr.  Lee  fell  or  jumped  to  his 
death  from  the  12th  floor  of  a 
Los  Angeles  building  Jan.  13 
[Broadcasting,  Jan.  16]. 

P ha rma -Craft  Names 
THE  PH.A.RMA-CRAFT  Corp., 
New  York  has  appointed  Ruthrauff 
&  Ryan,  New  York  to  handle  ad- 

vertising of  its  Heed  and  Sprite, 
new  plastic  bottle  spray  deodorants, 
effective  April  1.  ; 
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Free  Time  Revolt 

(Continued  from  page  19) 

A.dvertising.  The  first  six  months 
)f  1950  are  the  last  half  of  the 

(A.rmy's  fiscal  year,  and  appropria- 
bions  for  that  period  were  made  be- 
■fore  Grant  took  the  account. 

Last  week  Will  C.  Grant,  owner 
if  the  agency,  advised  Broadcast- 

ing that  beginning  next  July  1, 
R-hen  a  new  $1  million  Army  and 
Kir  Force  advertising  budget  goes 
rinto  operation,  the  allocation  for 
!.-adio  will  exceed  that  for  any  other inedium. 

I  The  public  information  office  of 
che  Dept.  of  Defense  told  Broad- 
Pasting  that  31.92%  of  the  budget 
Fvould  be  spent  for  radio — 14.54% 
'\or  buying  time  and  17.38%  for 
production  costs. 

'j  Mr.  Grant  said  that  only  network fime  purchase  would  be  made  from 
the  $1  million  national  Army-Air 

^oi'ce  account.  Local  and  spot purchases  are  up  to  individual 
i^^rmy  commands  throughout  the 
l;ountry.  The  individual  Armies 
tiave  their  own  budgets,  Mr.  Grant 
ijiaid. 

Grant's  Statement 
Mr.    Grant    asserted    that  the 

jBrant  agency  had  recommended  the 
ase  of  radio  by  the  Armies  and 

'  hat  the  agency  would  present  a package  of  radio  ideas  at  a  meeting 
Tith  the  commanders  of  the  Arniies 
.  0  be  held  next  week. 
.   The  fact  that  in  the  budget  be- 
jfinning  next  July  1  the  appropria- 
jion  for  radio  production  exceeds 

[ihat  for  radio  time'  was  seen  as ndicating  that  the  Army  intended 
ittle  if  any  diminution  in  its  pro- 
Suction  of  transcribed  shows  for 

'ree  performance  on  stations. 
■;  More  than  1,000  stations  now  use 
■;uch   programs,   it   was  learned, ^one  of  them  is  paid  for  the  time. 
;!  One  proposal  of  the  NAB  Un- 

affiliated Stations  Committee  at  its 
^tVashington  meeting  a  fortnight 
&go   was   that    such    programs — 
R-hether  distributed  by  the  Army 
i)r  any  other  organization — be  pro- 

duced as  open-end  transcriptions, 
\i  device  that  would  permit  sta- 

tions  to   include    local  sponsors' 
ommercials  in  the  shows. 
It  was  pointed  out  that  the  prac- 

tice of  enlisting  local  advertisers 
;o  buy  space  in  which  to  carry  pub- 

Roy  Thompson 
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25  years  of  radio  axpari- 
enee  and  personal  partici- 

pation in  his  community's 
projects  and  services  have 
made  Roy  Thompson  o 
household  word  in  industri- 

ally -  rich  Altoona.  WRTA, 
the  Roy  Thompson  Station, 
will  assure  you  a  loyal,  buy- 

ing audience  throughout  the 
listening  hours. 

ABC ^240  KC 

Altoona,  Pa. 
Represented  by 

ROBERT  MEEKER  ASSOCIATES 

lie  service  advertisements  is  uni- 
versal among  newspapers.  Such 

agencies  as  the  Treasury  Dept.,  on 
behalf  of  Savings  Bond  Drives, 
circulate  mat  services  to  news- 

papers which  then  sell  space  to 
run  them.  The  merchant  is  given 
a  courtesy  notice  in  the  ad.  The 
same  principle  could  be  used  by 
stations,  the  Unaffiliated  Stations 
Committee  suggested. 

The  volume  of  station  protests 
reaching  Grant  Advertising  in  Chi- 

cago, it  was  learned,  was  enough  to 
oblige  the  agency  to  resort  to  a 
form  letter  with  which  to  reply  to 
the  stations,  rather  than  to  try 
to  answer  them  individually. 

Write  Congressmen 

Stations  in  many  parts  of  the 
country  also  wrote  their  Congress- 

men. A  letter  from  John  B.  Brown- 
ing, manager  of  WSPB  Sarasota, 

to  Sen.  Claude  Pepper  (D-Fla.) 
was  typical. 

"The  Army  and  Air  Force  spend 
thousands  of  dollars  producing 
transcribed  shows,"  wrote  Mr. 
Browning  in  part,  "and  these 
shows  are  not  worth  five  cents 
unless  some  radio  station  broad- 

casts them,  and  it  has  been  the 
policy  of  broadcast  stations,  up  to 
the  present  time,  to  run  these  tran- 

scribed shows  free  although  every- 
body making  them  gets  paid  except 

the  broadcasting  industry. 

"As  far  as  this  station  is  con- 
cerned we  are  herewith  cancelling 

all  free  time  given  to  the  Army  or 
Air  Force,  and  I  feel  the  radio 
industry  throughout  the  United 
States  should  follow  a  similar 
move.  We  refuse  to  give  away  our 
advertising  when  other  mediums 

are  getting  paid." 
A  communication  received  by 

John  E.  Pearson  Co.,  New  York, 
national  station  representative,  ad- 

vised that  Indiana  stations  were 
rebelling  against  free  time  de- 
mands. 

WIRE  Cancels 

Daniel  C.  Park,  commercial  man- 
ager of  WIRE  Indianapolis  and 

secretary-treasurer  of  the  Indiana 
Broadcasters  Assn.,  telegraphed 
Mr.  Pearson  that  his  station  was 
cancelling  all  free  programs  for 
recruiting  "until  such  time  when 
a  proportionate  share  of  advertising 
budget  is  diverted  to  radio." 

"It's  high  time  radio  is  recog- 
nized by  such  agencies  as  U.  S. 

Army  and  the  like,"  Mr.  Park  tele- 
graphed. "WIRE  is  through  play- 

ing the  sucker  role.  I  might  add 
so  are  all  Indiana  radio  stations." 

Mr.  Park's  wire  was  a  response 
to  a  communication  sent  to  his 

'  client  stations  by  Mr.  Pearson,  ad- 
vising them  of  the  discriminatory 

aspects  of  the  Army  budget  for  the 
first  half  of  1950.  Mr.  Pearson  said: 

"If  any  government  agency  or 
bureau  has  any  money  to  spend 
for  advertising,  then  radio  should 
get  a  fair  share  of  it  along  with 
printed  media  instead  of  being 
pressured    to    broadcast    free  of 

charge  what  the  newspapers  and 

magazines  get  paid  for." As  station  protests  mounted,  it 
was  learned  that  Col.  William  G. 
Downs,  who  is  one  of  the  top  of- 

ficers in  Army-Air  Force  advertis- 
ing in  Washington,  had  planned  a 

conference  with  Maurice  B.  Mit- 
chell, director  of  BAB,  on  the  sub- 

ject  of   appropriations   to  radio. 
Because  Mr.  Mitchell  will  be 

traveling  in  the  west  for  two  weeks, 
Charles  Batson,  assistant  director 
of  BAB,  probably  will  confer  with 
Colonel    Downs    this  week. 

The  issue  was  too  hot  to  let  boil 

unattended  until  Mr.  Mitchell's return. 

RICHARD  DOHERTY 

To  Address  Calif.  Groups 

RICHARD  P.  DOHERTY,  NAB 
director  of  employer-employe  rela- 

tions, is  to  be  guest  speaker  at  the 
California  Rural  Area  Broad- 

casters meeting  in  Santa  Ana, 
Calif.,  Feb.  16.  J.  Clifford  Lee, 
president  of  KFXM  San  Bernar- 

dino and  president  of  CRAB,  will 

preside. With  Maurice  Mitchell,  director 
of  Broadcast  Advertising  Bureau, 
Mr.  Doherty  also  is  on  agenda  of 
the  annual  California  State  Broad- 

casters Assn.  meeting  to  be  held 
at  Hollywood's  Roosevelt  Hotel 
Feb.  17  [Broadcasting,  Jan.  30]. 

'ADD  'EM  UP' 

WLIO  Plugs  All-Day  Audience 

TO  TRY  and  find  out  how  many 
people  actually  listen  all  day  long 
to  WLIO  East  Liverpool,  Ohio,  Pro- 

gram Director  Cy  Newman  decided 
to  run  a  contest.  He  called  it  "Add 'Em  Up." 

At  various  intervals  from  7:15 
a.m.  to  6  p.m.  an  announcer  would 
say,  "The  number  of  the  moment  is 

 ."    To  get  the  correct  total, 
the  listener  had  to  stay  tuned  to 
WLIO  for  10  hours  and  45  minutes 
a  day  and  not  miss  a  number.  A 
$5  prize  was  offered  for  anyone 
getting  the  correct  total. 

A  couple  of  hundred  dollars  had 
been  set  aside  for  the  10-day  con- 

test on  the  assumption  that  two  or 
three  people  a  day  would  guess  the 
right  answer.  The  first  day's  mail 
brought  in  379  entries  with  67  cor- 

rect answers,  station  reports.  This 
meant  a  giveaway  of  $335.  WLIO 
feels  it  has  proved  a  point  for  ra- 

dio listenership  against  any  other 
advertising  media. 

WOV  New  York,  Italian-language  out- 
let, launches  campaign  to  educate  non- 

Italian  listeners  to  use  Italian  food 
products.  Announcements  and  station- 
breaks  being  used. 

FCC  Rules 

RECODIFICATION  of  certain 
technical  rules  reported  by  FCC 
last  December  was  further  amended 

by  the  Commission  last  week  to  in- 
clude earlier-omitted  provisions  re- 

lating to  inspection  of  tower  lights 
and  associated  control  equipment 
and  procedure  in  discontinuing  sta- 

tion operation.  Various  cross  ref- 
erences of  other  material  also  was 

corrected.  Deadline  for  comments 
is  March  8. 

NEED  MORE 

COVERAGE? 

Let  KFYR  and  its  5000  watts  on  550 

kilocycles  "bail  you  out."  For  the 
seventh  consecutive  year  North 
Dakota  produced  more  than  one  bil- 

lion dollars  in  agricultural  wealth. 
Tap  this  reservoir  of  buying  power 
through  KFYR  and  its  quarter  century 
of  listener  loyalty.  Ask  any  John  Blair 
man  for  the  facts. 

KFYR 

550  KC  5000  WATTS 

NBC  AFFILIATE 

BISMARCK,  N.  DAK. 
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MEMBERS  of  the  Spot  Radio  Clinic  of  the  National  Assn.  of  Radio  Station 
Representatives  fete  Russell  L.  Harris  (seated  2d  I),  advertising  manager, 
American  Chicle  Co.,  guest  at  the  NARSR  January  session.  L  to  r:  Seated — 
Henry  Ringgold,  Edward  Retry  &  Co.;  Mr.  Harris;  Fred  F.  Hague,  George  P. 
Hollingbery  Co.;  Robert  Eastman,  John  Blair  &  Co.;  standing — Thomas  Comp- 
bell.  The  Branham  Co.;  Russell  Walker,  John  E.  Pearson  Co.;  William  Reed, 
John  Blair  &  Co.;  T.  F.  Flanagan,  managing  director,  NARSR,  and  William 

Wright,  The  Katz  Agency. 

Judge  is  Boss 
(Continued  from  page  19) 

mittee,  headed  by  John  F.  Meagher, 
KYSM  Mankato,  Minn.,  brought  in 
a  recommendation  of  $798,322  for 
the  new  fiscal  year  beginning  April 
1 — roughly  $100,000  above  the  cur- 

rent year. 
The  present  income  is  at  the  rate 

of  $664,000  annually  and  in  the  five 
months  ended  Dec.  31,  1949,  reve- 

nue fell  behind  operating  expenses 
by  nearly  $15,000.  The  cash  on 
hand  was  about  $40,000  and  would 
be  eaten  up  in  a  few  months  at  the 
present  pace,  the  committee  re- 
ported. 

Budget  Revisions 
Requests  for  budget  from  the 

NAB  departments  for  the  new  year 
aggregated  in  excess  of  $900,000. 
Practically  all  of  them,  with  ex- 

ception of  BAB,  were  revised  down- 
ward to  just  under  $800,000. 

The  board  approved  the  commit- 
tee's recommendations  that  the  ad- 

ditional funds  to  meet  the  $800,- 
000  budget  be  procured  through 
elimination  of  the  current  12%% 
discount  on  dues  authorized  last 
July  at  Portsmouth,  N.  H.,  and  via 

an  increase  in  the  dues  for  active 
members  in  various  classifications. 
These  change  the  Small  Stations 
(Class  A)  dues  from  $7.50  to  $15 
per  month;  Class  B  from  $15  to 
$20;  Class  C  from  $20  to  $25  and 
Class  D  from  $30  to  $35. 

Elimination  of  the  discount,  it 
was  pointed  out,  would  yield  about 
$87,000  at  the  current  membership 
rate,  while  the  dues  increases  in 
the  lower  station  income  brackets 
would  produce  in  the  neighborhood 
of  $58,000.  This  all  presupposes  no 
further  losses  in  membership. 
Members  of  the  Finance  Com- 

mittee who  proposed  the  plan, 
drafted  initially  at  a  meeting  in 
Washington  Jan.  23-24,  were 
Chairman  Meagher;  Clyde  Rem- 
bert,  KRLD  Dallas,  and  Harold  E. 
Fellows,  WEEI  Boston. 

Increase  for  BAB 
The  committee  ascribed  the  need 

for  the  increase  to  a  boost  of 
more  than  $72,000  for  BAB;  ab- 

sorption of  the  FM  Assn.  in  NAB, 
entailing  about  $13,500;  an  in- 

crease in  the  secretary-treasurer's 

not  one,  but  SEVEN 
Seven  major  industries,  we  mean.  Mining,  cattle, 
lumbering,  electric  power,  farming,  sugar  beets, 
meat  packing.  Diversification  which  means  sales 
stability  all  year  around. 
Add  'em  together.  They  tote  up  a  Montana  per 
capita  income  of  $1641 — $318  above  the  na- 

tional average.  KGVO-CBS  for  85  thousand 
Montanians  adds  to  sales,  too.     For  you? 

KGvO'Knnfl 5  KW  DAT— 1  KW  NITE 
MISSOULA 

ANACONDA  BUTTE 
250  KW 

o  n  T  A 
NOT  ONf,  ffUr  SfVfN  tAAIOH  INDUSTRIES 

budget  to  handle  membership  so- 
licitations, and  lesser  items  such  as 

salary  increases  and  building  main- 
tenance. 

Mr.  Hardy,  in  his  report  to  the 
board,  said  that  he  had  registered 
under  the  Lobbying  Act  and  was 
working  closely  with  Congress,  the 
FCC  and  with  General  Counsel  Don 
Petty.  Mr.  Markham  said  he  had 
a  number  of  TV  projects  ready  for 
action,  pending  clarification  of  the 
functions  of  his  office  and  the  ar- 

rangement of  coordinated  activity 
with  the  various  NAB  department 
heads. 

Speaking  for  the  Radio,  Televi- 
sion, and  Broadcast  Advertising 

Committees,  which  met  in  Wash- 
ington a  fortnight  ago  to  advise 

the  board  on  NAB  structure 
[Broadcasting,  Jan.  16],  Eugene 
S.  Thomas,  WOIC  (TV)  Washing- 

ton, recommended  that  BAB  be  re- 
tained as  a  separate  NAB  depart- 

ment rather  than  as  a  separate 
corporate  entity.  He  also  recom- 

mended that  the  Radio  and  Televi- 
sion Division  heads  report  directly 

to  the  president  along  with  other 
department  heads. 

The  board  decided  not  to  fill  the 
district  directorship  vacancy  cre- 

ated by  the  resignation  of  Robert 
Enoch,  former  manager  of  KTOK 
Oklahoma  City.  Jack  Todd,  gen- 

eral manager  of  KAKE  Wichita, 
thus  will  succeed  to  the  12th  dis- 

trict (Kans.,  Okla.)  directorship  at 
the  April  NAB  convention  since  he 
is  unopposed  nominee. 

TV  Director-at-Large 

There  were  only  two  nominations 
for  TV  director-at-large — the  in- 

cumbent. Ml-.  Thomas,  and  Robert 
D.  Swezey,  WDSU-TV  New  Or- 

leans. The  board  construed  the 
by-laws  to  mean  that  it  is  not 
necessary  to  nominate  two  other 
directors  for  the  four-way  contest. 

Thus,  Messrs.  Thomas  and  Swezey's nominations  are  tantamount  to 
election.  The  elections  will  be  held 
this  month  by  mail.  Ballots  were 
printed  late  last  week. 

The  TV  director-at-large  get- 
ting the  largest  number  of  votes 

will  serve  a  two-year  term;  the 
other  will  serve  one  year. 

The  board  ruled  that  Charles  C. 
Caley,  WMBD  Peoria,  111.,  whose 
second  term  as  District  9  director 
runs  out  at  the  1951  NAB  conven- 

tion, is  ineligible  to  run  for  me- 
dium station  director-at-large, 

though  he  is  one  of  the  nominees 
[Broadcasting,  Feb.  6]. 
The  board  designated  John  J. 

Gillin  Jr.,  president  of  WOW  Oma- 
ha, as  official  NAB  delegate  to  the 

Canadian  Assn.  of  Broadcasters 
Convention  at  Niagara  Falls,  On- 

tario, March  27-30.  Designated  as 
alternate  was  Paul  W.  Morency, 
vice  president  and  general  manager 
of  WTIC  Hartford.  Only  one  will 
attend. 

New  Members  Admitted 

The  board  voted  to  admit  to  mem- 
bership 55  stations  which  had  ap- 

plied since  the  November  board 
meeting.  Of  these,  two  were  tele- 

vision stations  and  five  were  in  the 

associate  membership  category. 
Considerable  time  was  devoted  by 

the  board  to  a  discussion  of  the  ra- 
dio film  "Lightning  That  Talks," 

produced  under  the  auspices  of  the 
All-Radio  Presentation  Committee 
[see  Closed  Circuit,  page  4]. 
There  was  general  dissatisfaction 
with  the  quality  of  the  film  and  al- 

though no  formal  motion  was 
adopted.  Director  Swezey  was  des- 

ignated to  consult  with  the  network 
heads  and  with  the  presentation 
committee  on  possible  re-editing 
and  revamping  of  the  picture. 

While  the  suggestion  was  ad- 
vanced that  the  project  be  dropped, 

no  formal  action  in  that  direction 

was  taken.  The  picture  was  pre- 
viewed by  the  board  Wednesday 

evening  with  BAB  Director 
Mitchell  describing  the  project.  He 
explained  that  the  print  used  was 
"in  the  rough"  and  subject  to  fur- 

ther editing.  Mr.  Mitchell,  through 
BAB.  is  handling  the  bookings  for 
the  film. 

Stations  Joining 
All  members  of  the  NAB  board 

were  present  for  the  three-day 
session  except  Frank  U.  Fletcher, 
WARL  Arlington,  Va.,  and  Mr. 
Caley,  both  of  whom  were  tied  up 
with  FCC  hearing  activity  in  Wash- 

ington. Staff  members  present  in 
addition  to  Messrs.  Miller,  Mitchell, 
Hardy  and  Markham,  were  C.  E. 

Arney'  Jr.,  secretary  -  treasurer; 
Don  Petty,  general  counsel;  Richard 
P.  Doherty,  labor  relations  director; 
Robert  K.  Richards,  public  affairs 
director,  and  Helen  Fruth,  secre- 

tary to  Judge  Miller. 
New  stations  whose  membership 

applications  were  approved  were : 
WOC-TV  Davenport,  Iowa;  WOIC 

(TV)  Washington;  KAFP  Petaluma, 
Calif.;  KALE  Richland,  Wash.;  KBKO 
Portland,  Ore.;  KBMY  Billings,  Mont.; 
KCNA  Tucson,  Ariz.;  KCNI  Broken 
Bow,  Neb.;  KCNY  San  Marcos,  Tex.; KCRA  -  AM  -  FM  Sacramento,  Calif.; 
KDIA  Auburn,  Calif.;  KEIO  Pocatello, 
Ida.;  KFAL  Jefferson  City,  Mo.;  KGAR- AM-FM  Garden  City,  Kan. 
KGWA  Enid,  Okla.;  KTVY  Crockett, 

Tex.;  KLFY  LaFayette.  La.;  KLYN 
Amarillo.  Tex.;  KOWB  Laramie,  Wyo.; 
KPBX  Beaumont,  Tex.;  KPMC  Bakers- 
field,  Calif.;  KRCO  Prineville,  Ore.; 
KRLC  Lewiston,  Ida.;  KROG  Sonora, 
Calif.;  KSJO-AM-FM  San  Jose.  Calif.; 
KTIM  San  Rafael,  Calif.;  KUBC  Mont- rose, Col.;  KVEN  Ventura,  Calif.; 
KWBG  Boone.  Iowa;  KXO  El  Centre, 
Calif.;  KYBS  (FM)  Dallas;  KYOU 
Greeley,  Col.;  WBLX  Bedford.  Va.; 
WCEC  R«cky  Mount,  N.  C;  WFMA 
(FM)  Rocky  Mount,  N.  C;  WCEN  Mt. 
Pleasant,  Mich.;  WCPM  Middlesboro, 
Ky.;  WCUO  (FM)  Cleveland. WEXT  Milwaukee;  WFGM  Fitchburg, 
Mass.;  WHAK  Rogers  City,  Mich.; 
WIRY  Plattsburg,  N.  Y.;  WJER  Dover, 
Ohio;  WKLF  Clanton,  Ala,;  WKSR 
Pulaski,  Tenn.;  WTXL  W.  Springfield 
Mass.;  WVIM  Vicksburg,  Miss.;  WVSC Hicksville,  N.  Y. 
Associate  memberships  approved — 

George  P.  Adair,  Washington,  and 
Glenn  D.  Gillett  &  Assoc.,  Washing- 

ton, consulting  engineers;  General  Pre- cision Lab.,  Pleasantville,  N.  Y.,  and 
Raytheon  Mfg.  Co.,  Waltham,  Mass.. 
equipment  manufacturers. 

We  don't  sell  "time"  I 
We  USE  time  to  increase 

your    sales    and  profits. 
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"THERE'S  a  bill  in  the  U.  S. 
iSenate,  No.  1847,  which  is  designed 
ito  prohibit  all  advertising  of  alco- 
jholic  beverages  across  state  lines. 
.  .  .  The  Advertising  and  Sales  Club 
lof  Seattle  strikes  back,  opposing 
iSB  1847  as  'a  serious  threat  to  the 
tfreedom  of  the  press  and  an  un- 
'justified  restriction  on  newspapers, 
magazines  and  radio  broadcasts 
moving  in  interstate  commerce.' 
J.  .  .  The  advertising  club  has  a 
jpoint.  If  it's  legal  to  sell  liquor, 
Qt's  legal  to  advertise.  .  .  .  But  we ithink  the  choice  must  be  left,  as  at 
ipresent,  to  the  newspaper  and  the 
radio  networks." 

From  an  editorial  iyi  the 
Wenatchee    (Wash.)  Daily 

World. 
*  *  * 

"ONE  does  not  need  to  be  a  lawyer 
fto  follow  the  clear  logic  of  the 
II.  S.  Court  of  Appeals  for  the  Dis- 

tinct of  Columbia  in  upholding  the 
QFCC  in  the  denial  of  radio  licenses 
to  the  Mansfield  Joiu-nal  and  the 
Lorain  Journal.  .  .  .  Since  the 
Journal  was  found  to  be  indulging 
■in  monopolistic  practices,  the  pub- 
|;lic  interest  would  not  have  been 
1-Berved  by  granting  it  a  license.  .  .  . 
■  "The  FCC  has  in  no  way  at- tempted to  censor  th»  editorial 
policy  of  the  Journal,  and  it  is  emi- 

nently clear  that  freedom  of  infor- 
mation is  promoted  when  broad- 

zasting  licenses  are  kept  out  of  the 
lands  of  newspapers  or  other  op- 

erators that  (so  indulge).  The 
^eat  principle  of  freedom  of  the 
Dress  ought  not  to  be  invoked  in 
such  an  unworthy  cause.  News- 

papers that  cry  'freedom  of  the 
press'  when  no  threat  to  their  free- 
flom  is  involved  are  likely  to  find, 
f  a  real  challenge  to  the  press 

'  arises,  that  they  have  debased  their 
.  ̂ wn  currency." Froin  an  editorial  in 

The  Washington  Post 
*  *  * 

:  I'THERE  can  hardly  be  any  serious 
i.  iSisagreement  with  the  unanimous 
(inding  of  the  U.  S.  Court  of  Ap- 

i  4)eals  that  freedom  of  the  press  is 

45.0 
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not  infringed  by  the  denial  of  a  ra- 
dio license  to  a  newspaper  which 

seeks  monopoly  control  of  news  and 
advertising.  .•  .  .  The  Mansfield 
Journal  remains  free  to  pursue  all 
of  its  old  policies,  or  any  new  ones 
equally  bad.  All  that  the  (FCC) 
and  the  court  have  said  is  that  it 
cannot  do  this,  and  at  the  same 
time  operate  a  radio  station. 

"This  is  a  sound  position  .  .  . 
not  many  publishers  would  refuse 
to  publish  the  programs  of  a  com- 

peting radio  station,  or  attempt,  as 
did  the  Mansfield  Journal,  to  coerce 
businessmen  who  advertise  over  a 

competing  radio  station.  .  .  ." Froyn  an  editorial  in 
The  Washington  Evening 

Star 

"TELEVISION  is  the  most  per- 
plexing problem  plaguing  college 

athletic  directors  today.  .  .  .  'Tele- 
vision is  a  monster,'  declared  one 

graduate  manager  at  a  recent  col- 
lege conference  meeting.  'It  is 

wrecking  college  athletic  attend- 
ance and  is  costing  colleges  a  heavy 

loss  of  athletic  revenue.'  .  .  .  The 
crux  of  the  whole  thing  is  a  mat- 

ter of  money.  Colleges  are  en- 
titled to  a  fair  return  for  television 

rights  of  their  athletic  contests. 
.  .  .  Television  is  a  big  problem 
for  the  colleges.  The  NCAA  is 
wrestling  with  it.  Many  college 
authorities  are  dead  set  against 
television,  others  are  for  it.  .  .  . 
The  public  at  large  is  on  the  side 
of  television,  those  who  have  sets 

and  those  who  intend  to  buy  sets." 
From  Eugene  H.  Russell's column  in 
The  Seattle  Times. 

HAIGHT  ELECTED 

Wilson,  Haight  &  Welch  V.P. 
•JESSE  J.  HAIGHT,  former  exec- 

utive vice  president  and  a  member 
of  the  agency  since  1926,  has  been 
elected  president  of  Wilson,  Haight 
&  Welch  Inc.,  Hartford  and  New 
York  advertising  agency.  He  suc- 

ceeds Howard  C.  Wilson,  founder 
of  the  firm,  who  will  continue  to  be 
active  in  the  business. 
Arvin  J.  Welch,  vice  president, 

was  named  first  vice  president,  and 
Ronald  W.  Donahue  and  Jarvis  W. 
Mason,  vice  presidents,  were  re- 

elected. Mr.  Welch  has  headed  the 
New  York  office  of  the  agency  since 
1945.  Harlan  C.  Judd,  account  ex- 

ecutive who  has  been  with  the 
agency  since  1946,  was  elected 
treasurer. 

CBS  Dividend 
CBS  board  of  directors  last  week 
declared  a  cash  dividend  of  40  cents 
a  share  on  Class  A  and  B  stock, 
payable  next  March  10  to  stock- 

holders of  record  at  the  close  of 
business  Feb.  24. 

CHARLES  R.  DENNY,  (I),  NBC  executive  vice  president,  finds  Comedian  Bob 
Hope's  side  comment  to  Robert  Montgomery,  movie,  radio  and  TV  star,  and 
Niles  Trammell  (r),  NBC's  chairman  of  the  board,  highly  amusing.  The 

foursome  gathered  at  a  Stork  Club  party  Jan.  30. 

KMBC  CHARGES 
Recommended  for  Dismissal 

DISMISSAL  of  the  charges 
against  KMBC  Kansas  City  charg- 

ing unfair  labor  practices  was  rec- 
ommended Feb.  11  by  Myers  D. 

Campbell  Jr.,  trial  examiner  of  the 
National  Labor  Relations  Board. 

The  case  grew  out  of  a  complaint 
by  Sherwood  Durkin,  announcer, 
that  he  had  been  discharged  be- 

cause of  activities  as  AFRA  shop 
steward.  Among  charges  was  al- 

leged use  of  individual  talent  con- 
tracts in  connection  with  AFRA 

collective  bargaining. 
The  NLRB  examiner  held  com- 

plainant did  not  prove  allegations 
against  KMBC.  His  report  cites 
alleged  use  of  obscene  and  profane 
language  by  the  employe  and  notes 
a  paucity  of  evidence  that  would 
indicate  the  station  restrained  or 
coerced  its  employes. 

Puts  basic  market  facts 

at  your  fingertips 

CONSUMER  MARKETS  makes 
basic  market  measurement  data  for 

every  state,  county  and  city  easily 
get-at-able.  Its  774  pages  of  facts 
and  figures  are  so  arranged  that 
you  can  easily  extract  any  single 

index  you  may  want;  or  get  a  com-- 
plete  statistical  picture  of  any 
consumer  market  in  the  U.  S.,  U.  S. 
Territories  and  Possessions,  Canada, 
or  the  Philippines. 

Conveniently  located  Service-Ads, 

like  The  Cleveland  Press'  shown 
here,  supplement  and  expand  the 
listed  data  with  information  about 
the  market  coverage  of  individual 
media. 

"CONSUMER  MARKETS  is  a 

quick,  easy,  informative  reference," 
says  one  agency  executive.  "A 
delight  to  any  media  or  market 

research  department." 

LOOK  AT 
NORTHEASTERN 

OHIO  THIS  WAY- 

One  of  258  Service-Ads  that  sup- 
plement market  data  listings  in  the 

1949-1950  CONSUMER  MARKETS. 

//  you  are  not  using  the  1949-50 
Edition  of  CM,  send  for  Full  Ex- 

planation Folder  detailing  the 
information  it  makes  available 
to  you. 
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Station  Contracts 

( Continued  from  page  21 ) 

casting  Stations,  at  the  rate  of  15% 
of  net  billings  per  month  until  Jan. 
6,  1950. 
FCC  figured  this  would  be  70% 

of  net  earnings,  or  more  than 
$300,000,  which  it  thought  would 
jeopardize  the  station's  financial 
ability  to  operate  in  the  public 
interest.  WGST's  license  accord- 

ingly was  renewed  only  after  the 
school  repudiated  the  contract. 

Southern  then  sued,  winning  a 
judgment  for  $145,000  for  the  pe- 

riod from  August  1945  through 
August  1947  in  the  Superior  Court 
of  Fulton  County,  Ga.  This  de- 

cision was  affirmed  by  the  Court 
of  Appeals  of  Georgia,  and  the 
school  appealed  to  the  U.  S.  Su- 

preme Court. 

Supports  School 
The  Commission,  arguing  before 

the  Supreme  Coui't  as  amicus 
curiae  but  in  support  of  the  school, 
contended  its  disapproval  of  the 
contract  could  be  used  by  the  school 
as  a  defense  for  failure  to  perform 
the  contract. 

Legal  authorities  took  the  Su- 
preme Court's  language  to  mean FCC  should  have  endeavored  more 

diligently  and  more  patiently  to 
make  sure  that  the  contract  was 
mutually  cancelled.  The  Court 
said: 

.  .  .  the  Commission  insisted  that 
petitioner  [Georgia  Tech]  could  not 

The\Case^of  the 
SKEPTICAL 

BUYER 

His  product  was  home  insu- 
lation— big  stuflF. 

When  a  KDYL  salesman 

said,  "Let's  pitch  that  to  our 
big  morning  audience,"  the 
man  was  skeptical  .  .  .  but 

said  he'd  try  it. 
He  sold  three  insulation  jobs 
within  a  week  as  a  direct  re- 

sult of  a  few  morning  spots. 
That's  when  he  called  the 
KDYL  salesman  and  said, 

"Run,  don't  walk,  down  to 
my  place  so  I  can  sign  a 

long  contract!" 
Another  satisfied  KDYL 
client.  And  of  course  KDYL- 
TV  brings  the  same  kind  of 
results! 

NEWS  CLINIC 
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be  a  suitable  licensee  unless  the  latter 
contract  were  given  "no  effect."  For 
some  reason,  which  has  not  been  ex- 

plained to  us,  the  Commission  was 
satisfied  that  the  contract  was  of  "no 
effect"  when  the  petitioner  made  a 
unilateral  disaffirmance,  and  it  did  not 
think  it  necessary  to  require  that 
Southern  agree  to  the  cancellation 
before  a  license  would  issue. 

This  choice  of  method  lay  within 
the  Commission's  power.  Considera- 

tions unknown  to  us  may  have  dic- 
tated this  procedure.  Before  issuing 

a  license  in  similar  cases,  however, 
the  Commission  has  successfully  ob- 

tained from  both  parties  to  a  contract 
clear  and  unequivocal  assent  to  its 
cancellation.  Indeed,  the  Commission 
might  refuse  to  issue  a  license  until 
the  applicant  has  demonstrated  that 
it  has  been  freed  by  the  state  courts 
from  the  obnoxious  contract. 

But  if  the  Commission  was  placed 
in  a  dilemma  from  which  it  had  no 
escape,  that  dilemma  was  the  inevi- 

table result  of  the  statutory  scheme 
of  licensing.  The  Commission  itself 
has  indicated  to  Congress  that  it  is 
embarrassed  by  its  inability  to  issue 
cease-and-desist  orders,  that  it  has  at 
its  disposal  only  the  cumbersome 
weapons  of  criminal  penalties  and  li- 

cense refusal  and  revocation.  But,  so 
far  as  we  are  aware,  the  Commission 
request  did  not  go  beyond  asking  for 
power  to  issue  a  cease-and-desist 
order  against  a  licensee.  No  power 
was  sought  against  a  third  party.  .  .  . 

The  Court  accepted  FCC's  ruling 
that  the  payments  to  be  made  un- 

der the  contract  rendered  the 
school  unacceptable  as  a  licensee. 
It  also  assumed  the  validity  of 
FCC's  conclusion  that  the  school 

might  be  denied  a  license  "be- 
cause the  price  promised  [to  South- 

ern] under  the  stock  purchase  con- 
tract permitted  [Southern]  to  profit 

from  their  prior  invalid  arrange- 

ment." 

Southern  Broadcasting  was  owned 
by  a  group  including  Sam  Pickard, 
former  Federal  Radio  Commis- 

sioner and  onetime  CBS  vice  pres- 
ident, and  Clarence  Calhoun,  At- 

lanta attorney.  The  group  received 
payments  from  the  school  from  the 
time  the  agreement  was  signed  in 
April  1943  until  it  was  repudiated 
by  the  school  in  1945. 

  Soli  Lake  City,  Utoh 
National  Representative:  J«l-n  Blair  &  C*. 

JENCKS  LEAVES  NAB 

Joins  CBS  Legal  Staff 

RICHARD  W.  JENCKS,  member 
of  the  NAB  legal  department,  has 
resigned  to  join  the  CBS  legal 
staff.  He  will  be  stationed  for  the 
time  being  in  New  York.  Mr. 
Jencks  joined  NAB  in  November 
1948  after  graduating  from  the 
Stanford  U.  School  of  Law  where 
he  received  his  LL.B.  degree. 
Bom  in  1921  in  Oakland,  Calif., 

he  was  educated  in  Oakland  schools, 
entering  the  U.  of  California  in 
1938.  In  1941  Mr.  Jencks  entered 
the  Navy,  serving  4%  years  and 
leaving  the  service  as  a  lieutenant 
commander.  He  served  in  Alaskan 
and  Aleutian  waters  and  in  the 
Caribbean,  where  he  commanded  a 
small  naval  vessel.  After  the  war 
he  entered  Stanford  Law  School. 

Feb.  14:  Sports  Broadcasters  Assn.  din- 
ner, Hotel  Park  Sheraton,  New  York. 

Feb.  14:  American  Marketing  Assn. 
radio-television  group  luncheon  ses- sion. Hotel  Shelton,  New  York. 

Feb.  17-18:  U.  Minnesota  Radio  News 
Course,  Minneapolis. 

Feb.  19:  NAB  Radio  News  Clinic,  In- dianapolis Athletic  Club,  Indianapolis. 
Feb.  23-24:  Ohio  State  Advertising  and 
Sales  Promotion  conference,  Ohio 
State  U.,  Columbus. 

Feb.  24:  Tennessee  Assn.  of  Broad- 
casters, Andrew  Jackson  Hotel,  Nash- ville. 

Feb.  28:  Practicing  Law  Institute  legal 
clinic  opening,  Roosevelt  Hotel,  New York. 

March  1:  Premiere  of  All-Radio  film, 
Waldorf-Astoria    Hotel,    New  York. 

March  3:  Postillion  Ball,  sponsored  by 
Advertising  Women  of  New  York, 
New  York. 

March  3-4:  Western  Radio-Television 
Conference,  Seattle. 

March  5:  Radio  and  Television  Award 
Dinner,  New  York. 

March  6-8:  Second  National  Conference, 
Chicago  Television  Council,  Palmer 
House,  Chicaso- 

March  6-9:  Institute  of  Radio  Engineers 
National  Convention,  Hotel  Commo- 

dore, New  York. 
March  10-11:  Alabama  Broadcasters 

Assn.  annual  spring  meeting,  Russell 
Erskin  Hotel.  Huntsville,  Ala. 

March  12-14:  Fifth  annual  Oklahoma 
Radio  Conference,  U.  of  Oklahoma, Norman. 

March  28-31 :  National  Premium  Buyers' Exposition,  Stevens  Hotel,  Chicago. 
March  29-April  1:  ANA  convention, Homestead,  Hot  Springs,  Va. 

March  30-April  1:  AAAA  1950  conven- tion. Greenbriar.  White  Sulphur 
Springs,  W.  Va 

March  30:  Canadian  Assn.  of  Broad- casters, Niagara  Falls,  Ont. 
April  4:  Radio  Pioneers  Club  annual 

dinner,  Ritz  Carlton  Hotel,  New  York. 
April  12-19:  NAB  convention,  Stevens 

Hotel,  Chicago: 
Engineering  Conference,  April  12-15; Unaffiliated      Stations  Conference, April  16; 

FM  Stations  Conference,  April  17; 
Management  Conference,  April  17-19. 

May  4-7 :  Institute  for  Education  by  Ra- 
dio, Columbus,  Ohio. 

May  9-11:  IRE-AIEE-RMA  Conference, Washlnfftou. 

May  22-23:  North  Carolina  Assn.  of 
Broadcasters  annual  convention, 
Chapel  HiU,  N.  C. 

Aug.  10-13:  AFRA  convention,  Sheraton Hotel,  Chicago. 

Oct.  22-24:  10th  District  convention  of 
Advertising  Federation  of  America, Amarillo,  Tex. 

NAB-lndiana  Session  Set 

BROADCASTERS  from  surround- 
ing states  have  been  invited  to  at- 
tend the  NAB-lndiana  Radio  News 

Clinic  to  be  held  Sunday,  Feb.  19, 
at  the  Indianapolis  Athletic  Club,. 
Indianapolis,  by  Bill  Warrick, 
WJOB  Hammond,  Ind.,  general 
clinic  chairman.  Advance  registra- 

tion has  passed  the  50  mark. 
Speakers  include  Courtney  Smith, 

WEOA  Evansville  on  the  one-man 
news  staff;  Arthur  C.  Stringer, 
NAB,  director  of  special  services, 
on  financial  impact  of  news;  Bas- 
kett  Mosse,  Northwestern  U.,  on 
key  words;  Gordon  Graham,  WIBC 
Indianapolis,  on  the  feminine  side 
of  the  news;  John  A.  Stempel,  In- 

diana U.,  on  radio  at  the  university; 
Gilbert  Forbes,  WFBM  Indianapo- 

lis, on  TV  news;  Jim  Miles,  WBAA 
Lafayette,  Ind.,  on  farm  news; 
John  Gibbs  WJOB  Hammond,  Ind., 

on  tape  tricks. 
After  the  clinic,  delegates  will 

observe  television  news  operations 
at  WFBM-TV  Indianapolis. 

FCC  Drops  Revocation 
FINAL  DECISION  to  rescind 
FCC's  order  revoking  the  license 
of  WIBS  Santurce,  P.R.,  was  re- 

ported by  the  Commission  Feb.  3 
and  authority  was  granted  WIBS 
last  week  to  change  transmitter 
location  and  modify  its  directional 
antenna.  WIBS  is  assigned  10  kw 
on  740  kc. 

In  its  final  ruling  [Broadcasting, 
Feb.  6],  the  Commission  found 
that  the  failure  of  Jose  E.  del 
Valle,  licensee,  to  report  changes 
in  his  manner  of  financing  con- 

struction of  the  station  was  not 
sufficient  ground  for  revocation. 
FCC  attributed  his  defaults  to 

"poor  judgment  and  carelessness" rather  than  willfulness. 
FCC  Assistant  General  Counsel ' 

Harry  Plotkin,  in  exceptions  which  ■ 
he  had  filed  to  the  initial  ruling  in  = 
the  case,  held  that  "wanton  willful 
concealment"  of  facts  justified 
revocation.  The  Commission  con-  ■ 
eluded  this  finding  was  not  sup- ' 
ported  by  the  evidence. 

BMI 
Another  BMI  "Pin  Up"  Hit— Published  by  Beacon 

DADDY'S  LITTLE  GIRL 
On  Records:  Phil  Regan— Vic.  20-3550;  Henry 

Jerome — Lon.  602;  Pedro  Vargas— Vic.  23-1418; 
Dick  Todd — Rainbow  80088;  AI  Oxenford — Bux- 
Mart  1147;  Mills  Brothers — Dec.  24872;  Dick 
Jurgens — Col.  38711;  Bob  Eberly — Coral  60158; 
ilav  Smith — Col.  20670;  Phil  Reed — Dance-Tone 
448;  Skitch  Henderson — Cap.  850;  Eddy  Howard— 

Mer.  5371;  Fred  Phillips — Skatin'  Toons  1100. 
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OKLA.  SESSIONS 
Doherty  To  Speak  on  Costs 

:iICHARD  P.  DOHERTY,  director 

[if  NAB's  Employer-Employe  Re- 
i-j^tions  Dept.,  will  share  the  speak- 
jijrs'  spotlight  with  FCC  Chairman 
i  KajTie  Coy  at  the  annual  U.  of 
;  ibklahoma  radio  conference  March 

1 2-14.  Mr.  Doherty  -wall  speak  at  a 
ij'Ionday  session  on  "Cost  Factors 
ib  the  Broadcasters'  Profit  Equa- 
ion."    Mr.  Coy  will  address  the 
fuesdaj'  concluding  banquet  ses- 
iion  [Broadcasting,  Jan.  30]. 
;  Sessions   on   sales   and  market 
Iroblems,  news,  television  and  FM, 
Is  well  as  on  FM  and  education, 

jre  listed  on  a  partial  agenda  an- 
iounced  by  Sherman  P.  Lawton, 
S inference  director.  Speakers  in- 
ude: 
I  Sales)  R.  B.  McAlester,  KICA  Clovis, 

jr.  M.;  James  R.  Curtis,  KFRO  Long- iew,  Texas;  Bill  Hoover,  KADA  Ada, 
i»kla.;  George  Tarter,  KCRC  Enid, 
ikla.;  (television)  Roy  Bacus,  WBAP- 
"V  Fort  Worth;  Dave  Pasternak,  KSD- 

St.  Louis;  Hoyt  Andres,  WKY-TV 
Jklahoma  City,  and  F.  M.  Randolph, 
ilOTV  (TV)  Tulsa.  Southwestern  agen- 
lies  also  will  take  part.  Opening  day 
Sunday)  of  the  conference  will  be 
jevoted  largely  to  demonstration  broad- Bsts  by  colleges  and  universities. 

lANADIAN  BOARD 
Re-elects  Hackbusch  Chief 

^.    A.    HACKBUSCH,  president 
i.nd  managing  director  of  Strom- 
. erg-Carlson  Co.  Ltd.,  Toronto,  was 
e-elected  president  of  the  Cana- 
iian    Radio    Technical  Planning 
Soard,  at  its  annual  convention  at 
lontreal  last  month.    Gordon  W. 
Olive,  chief  engineer  of  Canadian 

j  Sroadcasting  Corp.,  Montreal,  was 
e-elected  vice  president,  and  S.  D. 

l^8rownlee,    secretary-treasurer  of 
i  he  Canadian  Radio  Mfrs.  Assn., 
jyas  re-elected  secretary-treasurer. 
•;  General  re-organization  of  the 
Active  TV  committee  of  CRTPB 
(ras  undertaken,  with  H.  S.  Daw- 

'  on,  television  engineer  of  Canadian 
ieneral  Electric  Co.,  Toronto,  as 
/eneral    coordinator    and    J.  A. 

;  :)uimet,  CBC  TV  director,  Mon- 
real,  heading  the  TV  technical 

i  jidvisory  committee.     This  group 
jjfe    presently    preparing  recom- 
.  iiendations  on  Canada's  frequency 
.  Illocations  for  TV. 

National  Advertisers 

When  Shopping  for  BIG  RETURNS  in 
the  Maritimes,  your  best  "MARKET 
BASKET"  is  CHNS  ...  Ask 

JOS.  WEED  &  CO. 
350  Madison  Ave.,  New  York 

They  also  know  about  our  new 
5000-WATT  TRANSMITTER 

IHALIFAX  NOVA  SCOTIA 

CHNS 

IHALIFAX NOVA  SCOTIA 

SOAP  OPERAS 

IN  THE  BACKGROUND  is  the  5  kw  transmitter  "giveaway"  by  WDAY 
Fargo,  N.  D.  Station  presented  it  to  the  North  Dakota  Agricultural  College's 
engineering  department  a  few  days  after  WDAY's  new  transmitter  went  into 
service.  At  the  formal  "giveaway"  celebration  are  (I  to  r):  Julius  Hetland, 
WDAY  technical  supervisor;  Jack  Dunn,  station  manager;  Dr.  Fred  S.  Hultz, 
college's  president;  Ken  Kennedy,  WDAY  program  director,  and  Robert  N. 
Faiman,  professor.  A  spontaneous  gesture,  the  giveaway  idea  was  born 

on  Ken  Kennedy's  Tello-Test  Time  program  over  WDAY. 

CLEAR  CHANNEL  COMMENTS 

Editorials  Cited  in  'Congressional  Record' 

Massey  Cites  Ad  Value 
"SOAP  OPERAS  are  pretty  corny," 
Charles  A.  Massey,  president  of 
Lever  Bros.  Ltd.,  Toronto,  told  the 
Canadian  Retail  Federation  in  con- 

vention at  Toronto  on  Feb.  2.  "But," 
he  added,  "one  of  the  cardinal 
points  for  a  successful  advertiser 
is  to  mistrust  his  own  opinion  when 
it  comes  to  deciding  what  the  pub- 

lic wants." 
The  public  has  definitely  proved 

that  soap  operas  attract  and  hold 
an  exceptionally  large  audience, 

Mr.  Massey  stated,  and  the  adver- 
tiser must  give  his  public  what  it 

wants.  He  pointed  out  that  adver- 
tising is  the  most  economical 

means  yet  discovered  of  broaden- 
ing the  demand  for  a  product, 

making  mass  production  possible, 
and  therefore  reducing  the  price. 

CONTROVERSIAL  clear  channel 
issue  has  commanded  interest  the 
past  fortnight  in  Congress  and 
leading  U.  S.  newspapers. 

Legislators  on  Capitol  Hill  took 
note  of  the  recent  meeting  in  Cin- 

cinnati during  which  the  Clear 
Channel  Broadcasting  Service  re- 

newed its  opposition  to  possible 
foreign  intrusions  on  U.  S.  broad- 

casting rights  and  cited  resolutions 
for  maintenance  of  the  clears  and 
for  higher  power  to  extend  rural 
service  [Broadcasting,  Jan.  23]. 

The  subject  drew  space  in  Con- 
gressional  Record  issues  of  Jan.  31, 
Feb.  1  and  2.  One  took  note  of 
the  CCBS  meeting  with  reprint  of 
an  article  appearing  in  the  Cin- 

cinnati Times-Star.  The  piece, 
which  quoted  CCBS  Director  Ward 
Quaal's  protest  to  demands  of  the 
Cuban  government  in  Montreal 
last  fall,  was  inserted  by  Rep. 
Stephen  M.  Young  (D-Ohio). 

Rep.  J.  Frank  Wilson  (D-Tex.), 
called  attention  to  the  Dallas  Morn- 

ing-News, which  editorially  ob- 
served that  "rural  America  is  dead 

set  against  any  agreement"  with 
Cuba  that  would  permit  inroads  on 
U.  S.  rights.  Contending  that 
Cuba  could  not  possibly  utilize  now 
all  of  the  stations  which  it  asks 

and  that  it  may  be  merely  "bar- 
gaining," the  newspaper  concluded : 

The  question  of  international  dis- 
tribution of  frequencies  has  never 

been  given  the  attention  that  it  de- 
serves. This  country,  the  home  of 

radio-broadcasting  development,  early 
.set  up  its  own  national  domestic 
regulation.  But  the  question  of  power 
and  frequency  beyond  the  jurisdiction 
of  the  FCC  will  require  all  of  the 
official  skill  we  have  to  arbitrate. 
Certainly  everything  possible  should 
be  done  to  strengthen  our  position 
when  we  come  to  the  bargaining 
table. 

Two  rural  association  resolu- 
tions, favoring  retention  of  clear 

channels  and  referred  to  the  Sen- 
ate Interstate  &  Foreign  Commerce 

Committee,  were  singled  out  by 
Sen.  Tom  Connally  (D-Texas), 
chairman  of  the  equally  powerful 
Foreign  Relations  Committee. 
Both  stressed  the  need  for  adequate 
service  to  rural  areas,  and  radio 
as  an  important  information  source. 

WASH  (FM)  Expansion 
THREE  persons  have  been  added 
to  the  staif  of  WASH  (FM)  Wash- 

ington, according  to  Hudson  El- 
dridge,  station  business  manager. 
Howard  Callahan,  former  assistant 
to  the  chief  engineer  at  U.  S. 
Recording  Co.,  becomes  chief  engi- 

neer. Hurley  Provenson,  formerly 
of  WBCC  Bethesda,  Md.,  joins  the 
announcing  staff.  Robert  Best, 

Washington  public  relations  coun- 
sel, has  been  named  to  direct  pro- motion and  publicity. 

the  busiest  buyers 

in  the  business 

BROADCASTINii  ti.e 
Mini  I  ■rn-iiiMMM— — — iBia^aBd^W 

buyers 

place  92%  of  the  network  dollar  .  .  . 

and  87%  of  the  national  spot  dollar. 
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Actions  of  the  FCC 

-FEBRUARY  3  to  FEBRUARY  10. 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-eflfective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-anral 
synch,  amp.-synchronous  amplifier  vis.-visnal 

cond.-conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl. -unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

February  3  Applications  .  .  . 

ACCEPTED  FOR  FILING 
License  for  CP 

WIRY  Plattsburg,  N.  Y.— License  to cover  CP  new  AM  station. 
License  to  cover  CP  AM  station 

change  power,  frequency  etc.:  WTTH 
Port  Huron.  Mich.;  WGAI  Elizabeth 
City,  N.  C. 

AM— 1520  kc 
WKBS    Oyster    Bay,    N.  Y.— CP  to 

change  from  1520  kc  250  w  unl.  to  1520 
kc  1  kw  unl. 

AM— 1430  kc 
KBRC  Mount  Vernon,  Wash.— CP  AM 

station  to  change  from  1430  kc  500  w 
D  to  1480  kc  500  w  unl.  DA-N  AMEND- 

ED to  request  1430  kc  500  w  unl. 
AM— 1140  kc 

KSOO  Sioux  Falls,  S.  D.— CP  new  AM 
station  to  change  from  1140  kc  5  kw  L 
to  1140  kc  10  kw  unl.  DA-N. 

AM— 1260  kc 
KSMI  Seminole,  Okla.— CP  AM  sta- 

tion to  change  from  1260  kc  500  w  D 
to  1260  kc  500  w  unl.  DA-2. 

Modification  of  License 
WBBR  Staten  Island,  N.  Y.— Mod.  li- 

cense to  change  main  studio  location 
from  Staten  Island  to  124  Columbia 
Hghts..  Brooklyn,  N.  Y. 

Modification  of  CP 
Mod.  CP  new  AM  station  for  exten- 

sion of  completion  date:  WABA  Aqua- dilla.  P.  R.;  WNCA  Aiken,  S.  C; 
WDOK  Cleveland,  Ohio. 
WFNS  Burlington,  N.  C— Mod.  CP new  AM  station  to  change  hours  of 

operation  etc.  for  extension  of  com- 
pletion date. 

Mod.  CP  new  FM  station  for  ex- 
tension of  completion  date:  KRON-FM San  Francisco;  WRBI  Blue  Island,  111.; 

WCAP-FM  Asbury  Park. 
WMOX-FM  Meridian,  Miss.— Mod.  CP 

new  FM  station  to  change  ERP  to  7.5 
kw. 
WLFM  Pittsburgh,  Pa.— Mod.  CP  new 

FM  station  to  change  ERP  to  6.8  kw 
and  studio  location  to  Braddock,  Pa. 

License  for  CP 
WBUY-FM  Lexington,  N.  C. — License to  cover  CP  new  FM  station. 
WEPS  Elgin,  111. — License  to  cover CP  new  noncommercial  educational 

FM  station. 
WAFM-TV  Birmingham,  Ala. — Li- cense to  cover  CP  new  commercial  TV 

station. 
Modification  of  CP 

KOB-TV  Albuquerque,  N.  M. — Mod. 
CP  new  commercial  TV  station  for  ex- 

tension of  completion  date  5-1-50. 
TENDERED  FOR  FILING 

AM— 1380  kc 
WAWZ  Zarephath,  N.  J.— CP  new  AM 

station  to  change  from  1380  kc  5  kw-D 1  kw-N  DA-N  to  1380  kc  5  kw  unl. 
DA-2. 

AM— 1400  kc 
WFPA   Fort  Payne,   Ala. — Mod. CP 

new  AM  station  to  cuange  from  1290 
kc  500  w  D  to  1400  kc  250  w  unl. 

Modification  of  License 
KFAC  Los  Angeles — Mod.  license  to 

change  from  DA-1  to  DA-N. 
SSA— 1460  kc 

WOKO  Albany,  N.  Y. — Request  for SSA  on  1460  kc  1  kw  D  500  w  N  and 
SSA  for  aux.  trans,  for  period  not  to 
exceed  April  24,  1950. 

Reinstatement  of  CP 
WCHF  New  Orleans — CP  to  replace 

expired   CP  for  new  AM  station  on 
1540  kc  50  kw-D  25  kw-N  DA-N  and  for 
extension  of  completion  date. 

February  6  Applications  .  .  . 
ACCEPTED  FOR  FILING 

License  for  CP 
License  to  cover  CP  new  AM  sta- 

tion:   WEAR   Pensacola.    Fla.;  KRCO 
Prineville,  Ore. 

Modification  of  CP 
WCHF  New  Orleans — Mod.  CP  new 

AM  station  for  extension  of  completion 
date. License  for  CP 
WOIC  Washington,  D.  C. — License  to cover  CP  new  commercial  TV  station. 

(Continued  on  page  82) 

SERVICE  DIRECTORY 

Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121    Vermont    Av*.,    Wpth.   5,    D.  C. 
STerling  3626 

CMBmerdal  Radi*  Memtorini  Ci. 
luccMMr  of 

COMMERCIAL  RADIO  EQUPT.  CO. 
Monitoring  Division 

PRECISION  FREQUENCY  MEASUREMENTS 
Enginaar  On  Duty  All  Night  Evtiy  Night 

PHONE  LOGAN  8821 
Porter  Bldg.  Kansas  City,  Mo. 

CLARENCE  R.  JACOBS 

Studio  Consultants 
Planning  -  Design  •  Acoustic* 

Box  69  -  Princeton,  Illinois     Tel.  No.  4200 

*  VACANCY 
YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  seen  by  15,500  readen— 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
for  AM,  FM,  Television  and  facsimil* 
facilities. 

RADIO-TV  MEET 
Western  Session  at  Seattle 

PROGRAM  highlights  of  the  third 
annual  Western  Radio-Television 
Conference,  to  be  held  March  3-4  in 
Seattle,  were  announced  last  week 
by  Prof.  Edwin  H.  Adams,  director 
of  radio  for  the  U.  of  Washington 
and  1950  conference  chairman. 
Topics  to  be  covered  at  the  two-day 
meeting  include  radio,  television 
and  the  press;  helping  teachers 
utilize  radio  and  television;  the  art 
of  listening — and  viewing;  creating 
an  effective  public-service  program; 
and  what  gives  a  program  interest. 

The  sessions,  to  be  held  in  the 
U.  of  Washington  Adult  Education 
Center  Theatre,  Seattle,  will  be 

supplemented  by  an  exhibit  of  elec- 
tronic equipment.  Prof.  Adams  said 

that  collateral  meetings  also  are 
being  arranged  for  members  of  the 
Assn.  for  Education  by  Radio,  the 
National  Assn.  of  Educational 
Broadcasters,  and  the  Intercollegi- 

ate Broadcasting  System.  Regis- 
tration fee  is  $3.50,  with  a  special 

rate  of  $1  for  students. 

NEW  BUSINESS 

WNAX  Reports  High  Level 

A  QUARTER  -  MILLION  dollars 
worth  of  new  spot  and  local  busi- 

ness is  claimed  by  WNAX  Yank- 
ton-Sioux City,  on  the  first  lap  of 

the  new  year,  according  to  Robert 
R.  Tincher,  general  manager.  Mr. 
Tincher  bases  this  booking  on  the 
"alertness  of  advertisers  and  their 
agencies  to  the  potential  of  the 

high  income  agricultural  areas." He  further  explains  that  these 
areas  are  highly  stable  "as  opposed 
to  the  stop-and-go  economy  of  the 
industrial  sections  with  their  ebb 
and  flow  of  labor-management 
strife."  Mr.  Tincher  also  points 
out  that  none  of  the  new  business 
included  network  accounts,  there- 

fore it  seems  "to  substantiate  the 
belief  that  the  trend  is  toward  spot 

purchase  of  radio  time  by  adver- 

tisers." World  Adds  25 

THE  WORLD  BROADCASTING 
SYSTEM   announces   25  stations 
have  arranged  new  contracts  for 
the  use  of  its  transcribed  library 
service.    Stations  are: 
KCOH  Houston.  KFBI  Wichita,  Kan.; 

WATW  Ashland,  Wis.;  KEXO  Grand 
Junction.  Col.;  KOLN  Lincoln,  Neb,; 
KGBK  Tyler,  Tex.;  WOW  Omaha; 
KVOO  Tulsa;  KFEQ  St.  Joseph  Mo.; 
WJOB  Hammond,  Ind.;  WREN  Topeka, 
Kan.;  WJPR  Greenville,  Miss.;  KREL, 
Baytown,  Tex.;  WOBT  Rhinelander, 
Wis.;  KTSM  El  Paso,  Tex.;  WAML 
Laurel,  Miss.;  WSAN  Allentown,  Pa.; 
WJOL  Joliet,  ID.;  KBOR  BrownsviUe, 
Tex.;  WTCO  Campbellsville,  Ky.;  Fitz- simons  General  Hospital.  Denver; 
KVMA  Magnolia,  Ark.;  WCAX  Bur- lington, Vt.;  WGEZ  Beloit,  Wis.; 
WSPB  Sarasota,  Fla. 

TIME  worth  $125,000  has  been  allo- 
cated by  KFI  Los  Angeles  to  promo- 
tion of  NBC  Hollywood-originated 

programs.  Campaign  started  Feb.  6. 
Spots  are  being  aired  400  times  dur- ing first  two  weeks  of  campaign,  and 
25  to  30  times  per  day  throughout 
remainder  of  campaign. 

FUND  RAISERS 

Hollywood  Units  Combin; 
TO  ELIMINATE  a  succession  c 
independent  fund  raising  appeal; 
by  various  charities,  such  as  th( 

cancer  fund.  Red  Cross  and  Con- munity  Chest,  Hollywood  industry 
leaders  have  organized  the  Radio 
Television  -  Recording  Permanerj 
Charities  Inc.  to  cover  them  in  oth 
annual  community-wide  effort. 

Sidney  N.  Strotz,  administrativi 
vice  president  in  charge  of  NB( 
Western  Div.,  is  executive  chaii 
man.  Earl  Seaman,  formerly  ex 
ploitation  manager  of  KNX  Holly 
wood  and  more  recently  director  o 
the  radio-television-recording  in 
dustries  division  of  the  1949  Com 
munity  Chest  campaign,  has  beei 
appointed  comptroller  and  cam 

paign  director. On  the  executive  committee  wit! 
Mr.  Strotz  are  George  M.  Balzei 
Radio  Writers  Guild;  John  Brown 
AFRA;  Everett  Crosby,  president 
Bing  Crosby  Enterprises  Inc.;  Phi 
Fischer,  MMPA;  Robert  0.  Reyn 
olds,  vice  president  and  genera 
manager,  KMPC  Los  Angeles 
Larry  Shea,  Artists  Services  Inc. 
Don  Tatum,  vice  president,  Doi 
Lee  Broadcasting  System;  Wayni 
Tiss,  vice  president,  BBDO;  Glenr 
Wallichs,  president,  Capitol  Rec ords  Inc. 

MONTANA  GROUP 
Forms  and  Elects  Officer:, 

ARTICLES  of  incorporation  wer 
adopted  and  new  officers  elected  a 
a  recent  meeting  of  Montana  sta 
tions.  Present  membership  in  th 
new  corporation  titled,  Montan 
Radio  Stations  Inc.,  includes  22  o 
24  stations  operating  in  the  state 
it  was  announced. 

The  organization's  new  officer are:  Cedor  Aronow,  KIYI  Shelby 
president;  Paul  McAdam  Living 
ston,  vice  president;  Marion  J 
Dixon,  KGVO  Missoula,  secretarj; 
treasurer. 

WNYC  New  York  is  offering  20  publi 
concerts  during  its  11th  annual  Amer 
can  Music  Festival,  Feb.  12-22. 
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CONSULTING  RAl 

1 

OIO  ENGINEERS 

i 

JANSKY  &  BAILEY 
Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE* 

Commercial  Radio  Equip.  Co. 
Everett  L.  Dillard,  Gen.  Mgr. 

INTERNATIONAL  BLDG.         Dl.  1319 
WASHINGTON,  D.  C. 

PORTER  BLDG.  LO.  8821 
KANSAS  CITY,  MO. 

RAYMOND  M.  WILMOHE 

1469  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

RUSSELL   P.  MAY 

1422  F  St.,  N.  W.  Kellogg  BIdg. 
Washington,  D.  C.        REpublic  3984 

Member  AFCCE' 

E.   C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE" 

WILLIAM  L.  FOSS,  Inc. 

Formerly  Celten  &  Fess,  inc. 
927  15th  St.,  N.  W.     REpublic  3883 

WASHINGTON,  D.  C. 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  44721 

ARLINGTON,  TEXAS 

GEORGE  P.  ADAIR 

Radio  EngtTieering  Consultant 

^  EXacwrive  5851   1833  M  STREET,  N.  W. 
Executive  1230  WASHINGTON  6,  D.  C. 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  Bidg.     1407  Pacific  Ave. 
Washington  4,  D.C.       Santa  Cruz,  Cal. 

Member  AFCCE* 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE' 

JOHN   J.  KEEL 

Warner  Bidg.,  Wash.,  D.  C. 

National  6513 

ANDREW 
CORPORATION 
SPECIALISTS  IN 

Allocation  •  Design  •  Installation 
363  E.  75th  St.,  Chicago  19,  III. 

PHONE:  TRiangle  4-4400 

CHAMBERS  &  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE* 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Of.  X  3iiUr 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingswood  7631,  9541 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 
Executive  offices:   40   East  Ave. 
Laboratory:    114    Northgate  Rd. 

Riverside,  III.      —      Riverside  6632 
(A    Chicago  suburb) 

ROADCASTING    •  Telecasting 

40  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntclair  3-3000 

Labs:  Great  Notch,  N.  J. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
AND  ASSOCIATES 

932  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE' 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE' 

Dixie  B.  McKey  &  Assoc. 

1820  JefFerson  Place,  N.  W. 
Washington  6,  D.  C. 

REpublic  7236 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE* 

Philip  Merryman  &  Associates 
•  114  State  Street 

•  Bridgeport    3,  Conn. 

•  Bridgeport  5-4144 
RADIO  CONSULTANTS 

SILLIMAN  &  BARCLAY 

SPECIALIZING   IN  ANTENNA  PROBLEMS 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

ADLER  ENGINEERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

720  Milton  Road,  Rye,  N.  Y.    RYE  7-1413 

GEORGE  C.  DAVIS 

501-514  Munsey  Bidg.— STerling  j)l11 
Washington  4,  D.  C. 

Member  AFCCE* 

GAUTNEY  &  RAY 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bidg. 

Washington  4,  D.  C. 
National  7757 

Mcintosh  &  Inglis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

WELDON &  CARR 
WASHINGTON,  D .  c. 
1605  Connecticut Ave.       Ml.  4151 

DALLAS,  TEXAS 
1728  Wood  St. Riverside  3611 

Member 

AFCCE* 
A,  EARL  CULLUM,  JR. 
CONSULTING  RADIO  ENGINEERS 

HIGHLAND   PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  8-6108 

William  E.  Benns, Jr. 
&  ASSOCIATES 

3738  Kanawha  St.,  N. w. 
ORdway  8071 

Washington,  D.  C. 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 
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FCC  Actions 

(Continued  from  page  80) 

AppGcations  Cont.: 
TENDERED  FOR  FILING 

AM— 910  kc 
KLCN  Blytheville,  Ark.— CP  AM  sta- 

tion to  change  from  900  kc  1  kw  D  to 
910  kc  1  kw-D  100  w-N. 

APPLICATION  RETURNED 
KWEW  Hobbs,  N.  M.— RETURNED 

Feb.  6,  application  for  license  to  cover 
CP  for  increase  in  power  etc. 

February  7  Decisions  .  ,  . 
BY  THE  SECRETARY 

Donald  Lewis  Hathaway,  Casper, 
Wyo. — Granted  license  new  remote 
pickup  KOA-743. 
KQV'-FM  Pittsburgh,  Pa.— Granted license  new  FM  station;  Chan.  251 

(98.1  mc)  20  kw;  475  ft. 
Caprock  Bestg.  Co.,  Lubbock,  Texas 

— Granted  CPs  for  new  remote  pickups 
KKB-979,  KA-5729. 
KOB-TV  Albuquerque,  N.  M.  — Granted  mod.  CP  for  extension  of 

completion  date  to  5-1-50. 
WNCA  Aiken,  S.  C— Same  to  3-2-50. 
WASH  Washington,  D.  C— Same  to 8-3-50. 
WFRO  Frejnont,  Ohio— Granted  li- cense new  AM  station;  900  kc,  500  w 

D  DA. 
WDBC  Escanaba,  Mich.— Granted  li- cense change  in  frequency,  etc. 
WHSC  Hartsville,  S.  C— Granted  li- cense install  new  vertical  ant. 
KWWL  Waterloo,  la.— Granted  li- cense change  in  frequency,  etc. 
WSIR  Winter  Haven,  Fla.— Granted 

mod.  license  to  change  studio  location. 
KFXJ  Grand  Junction,  Col. — Granted CP  install  new  trans. 
KBMN  Bozeman,  Mont.  —  Granted 

mod.  CP  approval  of  ant.,  trans,  and 
studio  locations. 
KNED  McAlester,  Okla.  —  Granted 

mod.  CP  approval  of  ant.  and  trans, 
location  and  specify  studio  location. 
KGLN  Glenwood  Springs,  Col.  — 

Granted  mod.  CP  approval  ant.  and 
trans,  location. 

KVTT  Dallas,  Tex. — Granted  mod. CP  make  changes  in  ant.  system. 
KMOD  Modesto,  Calif— Granted  mod. 

CP  change  type  trans,  and  specify  stu- dio location. 
WCUE  Akron,  Ohio— Granted  mod. 

CP  change  type  trans,  and  specify 
studio  location. 
WKY-TV  Oklahoma  City,  Okla.— Granted  license  new  commercial  TV 

station;  visual  12  kw;  aural  6  kw,  935  ft. 
WJIZ  Hammond,  Ind.— Granted  li- cense new  FM  station;  Chan.  222  (92.3 

mc)  9.3  kw,  400  ft. 
WMUB  Oxford,  O.— Granted  license new  noncommercial  educational  FM 

station;  Chan.  201  (88.1  mc)  10  w. 
WLAC  Bcstg.  Service,  Nashville, 

Tenn. — Granted  mod.  license  to  change 
frequencies  KA-5702  to  26.11,  26.45  mc. 
WBZA  Boston,  Mass.— Granted  CP  to install  new  trans. 
The  Wooster  Republican  Printing 

Co.,  Wooster,  O.— Granted  CP  and  li- 
cense new  remote  pickup  KA-5698. 

Area  Bangor,  Me. — Granted  CP  and 
license  new  remote  pickup  KA-3763. 
Mayaguez,  P.  R. — Granted  CP  for 

new  remote  pickup  KA-5699. Arizona  Bcstg.  Co.  Inc.,  Area  Tucson, 
Ariz. — Granted  CP  and  license  change 
frequencies  to  152.87,  152.99  and  153.35 
mc.  and  make  changes  in  trans.  KA- 2247. 
KSMA  Santa  Maria,  Calif.— Granted mod.  CP  to  change  type  of  trans. 
KTLA  Hollywood,  Calif.  —  Granted mod.  CP  extension  of  completion  date 

to  6-1-50,  subject  to  condition  it  is 
without  prejudice  to  any  action  Com- 

mission may  take  with  respect  to  out- standing authorizations  or  applications 
of  grantee  in  light  of  decision  of  Su- 

preme Court  in  United  States  v.  Para- mount Pictures  Inc.  et  al.  334  U.S.  131. 
Following  were  granted  mod.  CP's for  extension  of  completion  dates  as 

shown:  KSTP-TV  St.  Paul,  Minn,  to  9- 
16-50;    WNAC-TV    Boston    to  9-1-50 
KXEL-FM    Waterloo,    La.    to  8-22-50 
WWLH  New  Orleans,  La.  to  9-16-50 
WWSW-FM     Pittsburgh     to  8-22-50 
WHAT-FM    Philadelphia    to  8-10-50 
KUOM-FM  Minneapolis,  Minn,  to  8-23- 
50;  KALW  San  Francisco  to  5-10-50. 
WTSP  St.  Petersburg,  Fla.— Granted license  install  new  trans. 
WHLL  Wheeling,  W.  Va.— Granted license  new  AM  station;  1600  kc,  1  kw 

D  DA. 
WKNK  Muskegon,  Mich. — Granted 

license  change  in  hours  etc. 

No IV  spot  time  buyers 

benefit  from 

Service-Ads^  in  S^VS 

Take  this  KSTP  Service-Ad*,  for  in- 
stance. It  gives  you  useful  coverage 

information,  including  a  map  and  ex- 

planation of  what  it  means.  That's  the 
sort  of  information  time  buyers  tell  us 

should  be  in  Service-Ads*  in  SRDS,  to 
supplement  and  expand  the  informa- 

tion they  look  for  in  the  regular  SRDS 
station  listings. 

Service  -  Ads*  like  this  contribute 

mightily  to  the  time-saving,  pressure- 
easing  service  all  spot  time  buyers  ex- 

pect of  SRDS. 

This  is  one  of  many 
Service  -  Ads*  that  are 
appearing  for  your  con^ venience  in  the  monthly 
Radio  Sections  of  SRDS, 

'^SERVICE-ADS  are 
ads  that  supplement 
media  listings  in  SRDS 
with  useful  information 
that  helps  buyers  buy. 

Note  to   Station  Managers: 

The  SPOT  RADIO  PROMOTION 
HANDBOOK  clearly  defines  in 
their  own  words  what  time  buy- 

ers wont  to  know  about  stations. 
Copies  a  dollar  each  from  any 
SRDS    office    or  representative. 

STANDARD   RATE   &  DATA  SERVICE, 
The  fiot'mnol  Authority  Serving  the  Media  ̂ ylrtg  function 

Waiter  E.  Botthof,  Publisher 
333  NORTH  MICHIGAN  AVENUE,  CHICAGO  1,  ILLIN 

NEW  YORK  *  SAW  FRANCISCO  •  lOS  ANGELES 

KAKC  Tulsa,  Okla.— Granted  license change  in  frequency  etc. 
KONO  San  Antonio,  Tex. — Granted mod.  CP  for  extension  of  completion 

date  to  5-12-50. 
Badger  Bcstg.  Co.,  Madison,  Wis. — 

Granted  CP's  and  hcenses  for  remote 
pickups  KSA-550,  KA-4109,  KSA-549, i^A-3129 
KCKN  Bcstg.  Co.,  Kansas  City,  Kan. 

— Granted  CP  and  license  for  remote 
pickup  KA-5671. Commonwealth  Bcstg.  Corp.,  Nor- 

folk, Va. — Granted  CP  and  license  for 
remote  pickup  KA-5646. Dickinson  Radio  Assoc.,  Dickinson, 
N.  D. — Granted  CP  and  license  for  new 
remote  pickup  KA-3935. 
Topeka  Bcstg.  Assn.  Inc.,  Area  To- 

peka,  Kan. — Granted  CP's  and  licenses to  make  changes  in  remote  pickup 
KA-3098,  KA-3076. 
Eugene  P.  O'Fallon  Inc.,  Portable- Mobile,  Area  of  Denver,  Col. — Granted 

CPs  for  remote  pickups  KA-5669-70. 
KADA  Bcstg.  Inc.,  Ada,  Okla.— 

Granted  CPs  for  remote  pickup  KA- 
5648,  KKC-416, Junction  City  Bcstg.  Co.,  Junction 
City,  Kan. — Granted  CP  for  new  re- 

mote pickup  KA-5645. 
MARTI  Inc.,  Cleburne,  Tex.— Granted 

CPs  for  new  remote  pickups  KA-3797, KA-2654. 
Intermountain  Bcstg.  Corp.,  Salt  Lake 

City,  Utah — Granted  CPs  remote  pick- 
ups KOA-503,  KA-3893. Lincoln  Operating  Co.  as  Trustee  for 

Sun  Coast  Bcstg.  Corp.,  Miami,  Fla. — 
Granted  CP  new  remote  pickup  KA- 5647. 
WKAP-FM  AUentown,  Pa.— Granted 

mod.  CP  change  studio  location. 
WOOK-FM  Silver  Spring,  Md.  — 

Granted  mod.  CP  for  extension  of  com- 
pletion date  to  7-1-50. WISN-FM  Milwaukee  —  Same  to 8-22-50. 

Following  remote  pickups  were 
granted  renewals  on  regular  basis  to 
Feb.  1,  1953:  KA-5705  (form.  WEOB) 
Ashland,  Kv.;  KA-5707  (form.  WSGS). 
KA-5706  (form.  WSGR)  Atlanta,  Ga.; 
KA-5708  (form.  KOVY)  Tucson,  Ariz.; 
KA-5721  (form.  WEKL)  Reading,  Pa.; 
KA-5719  (form.  WEGP)  and  KA-5720 
(form.  WEKM)  Reading.  Pa.;  KA-5709 
(form.  WATA)  Ashland,  Ky.;  KA-2409 
(form.  KCNF),  area  San  Angelo,  Tex. 
Following  remote  pickups  granted 

temp,  authority  to  June  1,  1950:  KA- 5710  WKRZ  Inc.  (form.  WDNS)  Oil Citv.  Pa. 
Following  remote  nickups  granted 

renewals  on  regular  basis  to  Feb.  1, 
1950:  KSA-953  (form.  WSIA)  Decatur, 
111.:  KA-5575  (form.  WDON)  Decatur, 111. 

ACTION  ON  MOTIONS 
By  Comr.  Wayne  Coy 

FCC  General  Counsel — Granted  peti- tion for  extension  to  Feb.  9.  1950,  in 
which  to  file  exceptions  to  initial  deci- 

sion issued  re  application  of  KLX  Oak- land, Calif. 
Don  Lee  Bcstg.  System,  Hollywood, 

Calif. — Granted  petition  for  extension 
to  Feb.  13.  1950,  to  file  exceptions  to 
proposed  decision  issued  in  Docket  7398 et  al. 

By  Comr.  Frieda  B.  Hennock 
Royal  V.  Howard,  Honolulu,  Hawaii — Granted  leave  to  amend  application  to 

specify  860  kc  in  lieu  of  850  kc  and  for 
removal  of  application  as  amended, 
from  hearing  docket. 

By  Examiner  Jack  P.  Blume 
Radio  St.  Clair  Inc.,  Marine  City, 

Mich. — Granted  continuance  of  hearing 
from  Feb.  13  to  April  13,  1950;  hearing 
continued  indefinitely. 
FCC  General  Counsel — Granted  con- tinuance of  hearing  of  WKCT  Bowling 

Green,  Ky.  now  scheduled  for  Feb.  7; 
hearing  continued  indefinitely. 
Jennings  Bcstg.  Co.  Inc.,  Jennings, 

La. — Granted  leave  to  amend  applica- 
tion to  specify  1290  kc  with  500  w  D  in 

lieu  of  1490  kc  250  w  unl.  and  removal 
of  application  as  amended  from  Jiear- 
ing  docket. 
Teletronics  Inc.,  Waycross,  Ga. — Granted  continuance  of  hearing  in 

Dockets  9419  and  9420  from  Feb.  6.  to 
Feb.  14,  1950. 
Jack  P.  Blume,  Hearing  Examiner — 

Upon  hearing  examiner's  own  motion, fiirthfr  hearing  re  applications  of 
WKNX  Saginaw,  Mich,  and  WKMH  Inc. 
Jackson.  Mich,  was  continued  from 
Feb.  2  to  Feb.  3,  1950. 

By  Examiner  Leo  Resnick 
Pioneer  FM  Company,  Madison,  Ind. 

— Ordered  that  hearing  in  proceeding be  reconvened  in  Washington,  D,  C, 
Feb.  13.  1950. 
M.  R.  Lankford,  Princeton,  Ind. — Granted  late  appearance  in  hearing 

scheduled  for  April  24,  1950. 

By  Examiner  Elizabeth  C.  Smith 
WPAQ  Mount  Airy,  N.  C— Granted removal  from  hearing,  now  scheduled 

for  Feb.  6,  of  application. 

Mrs.  Agnes  V.  Foster 
MRS.  AGNES  V.  (GILCHRIST) 
FOSTER,  wife  of  Elbert  E.  Foster 
WLAW  Lawrence,  Mass.,  genera, 

manager  and  former  media  direc- 
tor of  Lever  Bros.,  died  suddenlj 

Feb.  6  at  Carney  Hospital,  Boston. 
In  addition  to  her  husband,  she  is 
survived  by  two  nephews.  The 
family  home  is  at  92  Cornell  St.; 

Quincy,  Mass. 

FCC  General  Counsel — Granted  in- definite continuance  of  hearings  re 
application  of  Orville  L.  Jenkins 
Quanah,  Tex.;  hearing  is  presently scheduled  for  Feb.  9,  1950. 

By  Examiner  J.  D.  Cunningham 
WSIV    Pekin,    ni. — Granted    contin-  ^ uance  of  hearing  re  application  from 

Feb.  10,  to  May  10,  1950,  in  Washington, D.  C. 
Kokomo  Pioneer  Bcstrs.,  Kokomo, , 

Ind.,  Chronicle  Publishing  Co.,  Inc. 
and  WBAT  Marion,  Ind. — Granted  pe- tition of  Chronicle  Pub.  Co.  Inc.  and 
joint  motion  of  Kokomo  Pioneer  Bcstrs. 
and  Marion  Radio  Corp.  requesting 
that  date  for  filing  proposed  findings 
in  proceeding  re  Dockets  9444  et  al.  be  ' extended  to  Feb.  23,  1950. 

By  Examiner  Fanney  N.  Litvin 
FCC  General  Counsel — Granted  time 

within  which  proposed  findings  on  en- gineering matters  in  proceeding  re 
application  of  WCTT  Corbin,  Ky.  may 
be  filed  be  extended  from  Feb.  2  to 
March  4,  1950. 
KAVR  Havre,  Mont. — Granted  con- tinuance of  hearing  re  Dockets  9421 and  9422  from  Feb.  20,  to  April  17,  1950 

in  Washington,  D.  C. 

By  Examiner  H.  B.  Hutchison 
WDZ  Decatur,  111. — Granted  authority 

to  amend  application  to  show  slight  re- vision in  plan  for  financing  proposed 
construction,  etc.;  amendments  ac- 
cepted. Coast  Bcstrs.,  Astoria,  Ore. — Granted continuance  of  hearing  re  application  i 
and  that  of  Seaside  Bcstg.  Co.,  Seaside. 
Ore.  from  Feb.  28.  to  May  1,  1950,  in 
Washington,  D.  C.  denied  insofar  as  re- 

quests hearing  be  rescheduled  to  be held  at  some  future  date  in  Portland, 

Ore. FCC  General  Counsel — Granted  date 
for  filing  of  proposed  findings  of  fact 
and  conclusions  in  proceeding  re  appli- 

cation of  WWST  Wooster,  Ohio  be  ex- tended from  Feb.  6,  to  Feb.  27,  1950. 
By  Examiner  Basil  P.  Cooper 

WMIN  St.  Paul,  Minn.— Granted  con- 
tinuance of  consolidated  hearing  re ' application  of  WMIN  and  Owatonna 

Bcstg.  Co.,  Owatonna,  Minn,  frorr 
March  1,  to  May  1,  1950.  at  Washington, D.  C. 

WNAE  Warren,  Pa. — Granted  con- tinuance of  hearing  re  application  oi 
WNAE  from  Feb.  15,  to  April  17,  at Washington,  D.  C. 

(Continued  on  page  87) 
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ALABAMA  MEET 

Date  Set  for  March  1 0-1 1 

i  IA.NNUAL  spring  meeting  of  the 
i  l\labama  Broadcasters  Assn.  has 
!  peen  scheduled  for  March  10-11  and 
I  'vill  be  held  at  the  Russel  Erskine 
;3otel,  Huntsville,  Howard  E.  Pill, 
■^BA  president,  announced  last 
week.  Jack  Langhorne,  WHBS 
iluntsville,  has  been  named  gen- 
■tral  convention  chairman. 

'  Registration  will  be  held  Friday 
"inorning.  The  convention  will  con- itlude  with  the  annual  banquet  on 
.Saturday  evening.  Luncheon  meet- 

ings will  be  featured  both  days 
With  morning  and  afternoon  ses- 
|.ions  reserved  for  business  mat- 
•j-ers.  On  the  agenda  is  the  election 
>f  new  officers  for  the  fiscal  year 
|.ommencing  in  March.  The  full 
■t»rogram,  complete  with  speakers, 
:ias  not  yet  been  completed,  Mr. 

":?ill  said. 

fACSIMILE 

i       Al EE  Told  of  Flat-Scanner 

;'AN  automatic  flat-scanning  fac- 
simile transmitter,  which  permits 

[ending  of  messages  from  thick 

■  ards,  was  described  by  Capt.  W.  G. 1.  Finch  of  Finch  Telecommunica- 
iions  Inc.,  at  the  winter  meeting  of 
.'Ihe  American  Institute  of  Electri- 
':al  Engineers  in  New  York  a  fort- 

night ago.  Flat-scanner  renders 
,  utomatic  card  feed  more  easy  and 
tfiicient  for  the  business  world, 
•'apt.  Finch  said. 
^  John  V.  L.  Hogan,  of  Hogan 
;^abs.  New  York,  at  the  same  ses- 

sion said  the  cost  of  adding  a  mul- 
;iplex  facsimile  channel  to  an  FM 
;ound  station  is  "relatively  small," 
is  is  the  cost  of  operation  and  pro- 

gramming. He  said  broadcasters 
^70uld  enjoy  a  new  source  of  income 
i^hich  should  "more  than  meet" 
^esimile  operation  expense.  Titus 
ijf.  Leclair  of  Commonwealth  Edi- 

son Co.  was  nominated  to  succeed 
james  Fairman  as  AIEE  president 
Effective  Aug.  1. 

jiROADCAST  time  of  CHUM  Toronto, 

j'nt.,  has  been  lengthened  one  hour 
|ind  15-minutes. 
1 

OFFICIALS  and  principals  of  Chi- cago Symphony  Orchestra  are 
appearing  on  new  weekly  series 

Your  Symphony  Scrapbook,  on  WMAQ 
Chicago,  Saturday,  1:30-1:45  p.m.  CST. 
George  Kuyper,  manager,  and  Len  Ar- 

nold, public  relations  director,  discuss 
music,  especially  major  work  to  be  per- 

formed by  orchestra  on  its  Thursday 
and  Friday  concerts  in  next  week.  Each 
week  a  musician  plays  part  of  selection 
being  discussed.  Listeners  are  asked 
to  send  in  questions  and  anecdotes 
about  music,  composers  and  musicians. 
Senders  of  material  used  on  the  air  re- 

ceive two  main  floor  seats  to  an  eve- 
ning concert. 

'Wax  Museum' 
CYLINDRICAL  records,  of  type  used 
on  original  gramophones,  are  basis 
from  which  Terry  Cowling,  originator 
and  m.c.  of  Wax  Museum  on  WCOP 
Boston,  develops  his  show.  Mr.  Cow- 

ling owns  250  of  the  cylinders,  and  has 
asked  listeners  to  send  theirs  to  him 
for  airing  on  show.  Transcribed  rec- 

ords are  made  from  cylinders  which 
feature  many  popular  old-time  enter- tainers. 

Jackpot   for  Bowlers 

HOUR-LONG  Bowler's  Jackpot  is  re- 
mote show  telecast  from  local  bowling 

alley  by  WEWS  (TV)  Cleveland. 
Program  features  one-game  doubles 
match  in  which  contestants  vie  for 
jackpot  of  cash  and  merchandise  and 
period  of  bowling  instruction,  during 
which  tutors  attempt  to  make  polished 
bowler  out  of  beginner  in  12  weeks 
during  which  show  is  scheduled.  Show 
is  sponsored  by  Dad's  Root  Beer  in  co- 

operation with  Bowling  Proprietors 
Assn.  and  features  prizes  contributed 
by  national  manufacturers.  Television 
department  of  Ohio  Adv.  Agency  Inc. 
is  responsible  for  production. 

Health  News 

LATEST  news  on  last  minute  develop- 
ments in  field  of  medical  science  and 

fields  relating  to  medicine  and  health 
are  discussed  in  new  weekly  series  on 
WMAL  Washington,  Saturday,  7  p.m. 
J.  Edgar  Caswell  of  District  of  Colum- 

bia Health  Dept.  presents  news  and 
acts  as  moderator  on  program.  Guests 
are   interviewed.     Show   covers  such 

topics  as  hospital  facilities  available 
to  local  citizens  and  X-ray  campaigns. 

Texas  Open 

JIEPORTEDLY  first  simulcast  origi- 
nating in  south  Texas  was  carried  by 

WOAI-AM-TV  San  Antonio  in  airing 
of  1950  Texas  Open  Golf  Tournament. 
Three  half-hour  simulcasts  were  sched- 

uled describing  action  on  last  two  days. 
Simulcasts  were  sponsored  by  Ford 
dealers  and  utilized  crew  of  12  with 
three  TV  cameras  in  action. 

County  History 
COMPLETE  and  factual  history  of 
Orange  County,  Calif.,  is  being  aired 
by  KVOE  Santa  Ana.  Series  will  last 
one'  year,  and  is  heard  Thursday, 
8:30-8:45  p.m.  Installments  began 
with  story  of  primitive  Indians  and 
will  continue  through  coming  of  Span- 

ish and  American  settlers  to  formation 
of  towns  and  cities.  Format  is  semi- 
dramatic  narrative,  utilizing  musical 
bridges  and  background.  Series  is 
written  by  Art  Sipherd,  KVOE  pub- 

licity director,  produced  by  Donn 
Spencer,  sales  manager,  and  narrated 
by  Bill  Burrud,  sports  director. 

Jewish  Music  Month 
LOCAL  Jewish  Community  Center,  in 
cooperation  with  WCSC  Charleston, 
S.  C,  is  presenting  series  of  programs 
celebrating  National  Jewish  Music 
Month  which  began  Feb.  3.  On  Sun- 

days in  February,  programs  consisting 
of  typical  liturgical  and  folk  music,  as 
well  as  Israeli  music,  are  being  aired. 
Narration  is  done  by  Mrs.  Pearl  Baum, 
director  of  women's  programs  for WCSC. 

Legislative  Music  Tastes 
TWO  hours  weekly  are  set  aside  on 
Boston  Ballroom,  disc  show  aired  over 
WHDH  Boston,  by  M.C.  Bob  Clayton, 
for  broadcasting  results  of  student 
polls  on  popular  music  favorites.  State 
Senate  Floor  Leader  John  E.  Powers 
heard  results  of  polls  announced,  and 
decided  to  conduct  similar  poll  among 
members  of  State  Legislature,  station 
reports.  When  results  of  poll  were 
announced  over  WHDH,  five  represen- 

tatives of  the  legislature  were  present, 
headed  by  Secretary  of  State. 

Lesson  Periods 
CLASSROOM  lesson  is  presented 
weekly  from  WAAM  (TV)  Baltimore 
in  new  series,  Baltimore  Classroom — 
1950.  Programs  start  with  entire  class 
and  teacher  from  kindergarten  of  local 
school  conducting  lesson  from  studios. 
Desks,  blackboards,  pictures  and  equip- 

ment completing  classroom  have  been 
transported  to  WAAM.  Bus  brings 
students  and  teacher  to  studios  for 
lesson  telecast.  Purpose  of  series  is  to 
enable  parents  to  see  how  their  chil- 

dren are  educated,  and  to  demonstrate 
development  of  child  from  kinder- 

garten through  high  school.  A  class 
will  demonstrate  each  phase  in  unre- hearsed lesson. 

Inquiring  Parent 
NEW  series  on  KNBC  San  Francisco 
titled  The  Inquiring  Parent  is  pre- 

sented in  cooperation  with  28th  dis- 
trict of  California  Congress  of  Par- 
ents and  Teachers.  Programs  are 

made  up  of  discussions  between  par- 
ents with  typical  problems  and  Dr. 

Luther  E.  Woodward,  field  consultant 
for  National  Committee  for  Mental 
Hygiene.  Subjects  vary  between  such 
topics  as  "Humor  in  the  Home" 
through  moral  training  and  children's allowances.  Series  is  used  by  PTA 
Study  Groups  as  material  for  weekly 
discussions. 

Tax  Headache  Medicine 
SERIES  of  seven  special  programs 
to  help  solve  annual  income  tax  prob- 

lems started  on  KNX  Hollywood  in 
cooperation  with  U,  S.  Treasury 
Dept.,  Internal  Revenue  Services. 
Featured  in  quarter-hour  weekly  in- 

formation series  is  Assistant  Chief 
Field  Deputy  William  Schwab  of  In- 

ternal Revenue  Dept. 

Brand  Names  Series 

A  SECOND  SERIES  of  26  spot 
announcements  pointing  out  the 
virtues  of  brand  names  and  adver- 

tising is  being  distributed  by  major 
networks  to  their  stations.  The 
series  was  prepared  by  Brand 
Names  Foundation  Inc.  and  is  in 
the  same  vein  as  the  first  series, 
distributed  a  year  ago. 

NETWORK  TESTED  -  HOOPER  PROVED 

A  COMMENTARY  THAT'S  DIFFERENT 

D/RECr  FROM  WASHINGTON'. 

AVAILABLE  EXCLUSIVE  YOUR  MARKET 

$5.00  PER  QUARTER  HOUR* B.  S.  BERCOVICI,  internationally- 
icnown  commentator,  formerly  on 
165  stations  major  network,  4.5 
Hooper,  now  available  locally. 
ASSAULT  &  FLAHERY  is  a  commen- 

tary on  commentators.  Whatever 
makes  news  makes  ASSAULT  &. 
FLATTERY  swiftly-paced,  timely, 

thought  provoking.  A  natural  audi- ence  builder  and   sales  promoter. 

SENSIBLY  PRICED:  *Sustaining: $5.00-  15-min.,  once  weekly,  open 

end.  Commercial:  add  15°o  of  1- time.  Class  A,  hr.  rate,  f.o.b. 
Washington.  Audition  disc  free. 
$3.00  deposit  required  against  re- 

turn or  applied  first  month's  billing. 
Write  or  wire  .  .  . 

COOPERATIVE  BROADCASTING 

ASSOCIATION 
1120  CONN.  AVE.    WASH.  6.0.  C. 

February  13,  1950     •     Page  83 

HOWARD  J.  McCOUISTER ,  "^9'°"°'  Representatives 
J0660  BELLAO.O,   .OS  ANGELES     .     BR  0470: 

Shows  with  a  Hollywood  >teritage  ★  Member  N  A-Bv 

ROADCASTING    •  Telecasting 



•Classified  Advertisements 
PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 
Wanted  lOe  per  word — $1  minimum.  Help  Wanted  20e  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 
BROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

Experienced  combination  commercial 
manager-salesman.  Must  be  aggressive 
and  willing  to  work.  5.000  watt  network 
affiliate  in  excellent  midwestern  mar- 

ket. No  floaters.  Send  complete  in- 
formation to  Box  15E,  BROADCAST- 

ING^  
Excellent  opportunity  for  sales  minded 
manager  to  own  one-third  interest  in midwestern  station.  Small  amount  cash 
required.  Box  52E.  BROADCASTING. 
New  North  Carolina  fulltime  2.50  watt 
small  market  station  seeking  experi- 

enced manager.  Opportunity  to  own 
interest  in  station  if  proven  satisfactory. 
Box   103E,  BROADCASTING. 

Salesmen 
Dominant  radio  station  in  primary 
southwestern  market  with  TV  compan- 

ion station,  has  opening  for  experi- 
enced, AAA-1  salesman  with  proven 

results  record.  Opportunity,  salary  and 
working  conditions  are  inviting.  Box 
987D.  BROADCASTING.  
$12,000  yearly  potential  plus  real  op- portunity in  future  for  experienced 
time  salesman.  Good  guarantee  until 
commission  sales  firmly  established. 
Good  account  lists  and  strong  sales 
backing.  Established  station  in  large 
central -southeastern  market.  Submit 
photograph,  complete  personal  and 
business  background,  monthly  and 
yearly  run  business  records.  Personal 
and  business  recommendations.  Reply 
confidential.  Box  18E,  BROADCAST- 
ING^  
Radio-time  salesman.  Experienced. 
Personality,  dependability,  initiative, 
ambition.  Travel  U.  S.  Own  car.  Repre- 

sent us.  Sell  high-type,  recommended, 
publicized  program  local  sponsors. 
High-rate,  straight  commission.  Excel- lent opportunity  really  good  salesman. 
Box  44E,  BROADCASTING.  
Experienced  salesman — aggressive,  no 
high  pressure.  Permanent  future  to 
right  man.  Photo,  background  informa- 

tion required.  Write  frankly  and  com- pletely.  Box  70E,  BROADCASTING. 
Salesman  with  car.  Local  network  af- 

filiate, good  secondary  market  in  Rocky 
Mountain  area.  Salary  and  commission; 
good   opportunity   for   producer.  Box 
81E.  BROADCASTING.  
Salesman  or  commercial  manager  for 
1000  watt  daytime  independent  in 
prosperous  market  and  doing  good 
volume  of  business.  Salary  plus  per- centage to  right  man.  Car  necessary. 
Send  full  information,  references  and 
photo  first  letter,  KSCB,  Liberal, 
Kansas. 
Immediate  opening  salesman.  Small 
drawing  account.  Mileage  paid.  Earn- 

ings 15  per  cent.  Rural  territory. 
Southerners  preferred.  Bob  Wolfenden. 
WMEV,  Marion,  Virginia.  
Enlarging  sales  staff:  Covering  south. 
New  England?  Desire  increased  earn- 

ings? Write:  RRR-Radio-TV  Employ- ment Bureau,  Box  413,  Philadelphia. 

Announcers 

Combination  man  with  small  regional 
station  in  eastern  Pennsylvania.  Salary 
— $60.  Write  full  information  giving education  and  experience.  Good  voice 
and  good  education  necessary — ex- perience  not  too  important.   Box  8E. 
BROADCASTING,  
Experienced  announcer:  Large  power- 

ful, southern  independent  desires  top- 
flight, versatile,  staff  man  with  produc- 

tion sense,  capable  of  producing  and 
announcing  a  good  morning  show. 
Salary  commensurate  with  ability  plus 
incentive  plan.  (40  hr.  week)  No 
floaters.  Send  photo  and  disc  to  Box 
73E,  BROADCASTING.  
Experienced  announcer  desiring  better 
position  in  progressive  independent  sta- 

tion in  Kansas  college  town.  Must  be 
able  to  do  play-by-play,  news,  special 
events.  Must  have  ticket.  Salary  com- 

mensurate with  ability,  experience. 
Send  audition  disc,  tape  and  references. 
Box  75E,  BROADCASTING. 

Help  Wanted  (Cont'd) 
Wanted,  experienced  announcer  by  pro- 

gressive network  affiliate  in  New  Eng- 
land adding  to  its  staff.  Must  be  avail- able for  personal  interview.  Write  full 

information  giving  education  experi- ence and  photo  first  letter  to  Jim 
Chalmers,  WEIM,  Fitchburg,  Mass. 

Technical 

Combination  engineer-announcer.  Must 
be  experienced  announcer.  Attractive 
salary.  Rush  disc,  snapshot,  references 
to  Louis  N.  Howard,  WHIT,  New  Bern, N.  C. 

Production-Programming,  others 

Experienced  writer:  Large  and  power- 
ful southern  independent  desires  top- 

flight experienced  writer  capable  of 
assuming  duties  of  copy  chief.  Salary 
commensurate  with  ability  plus  incen- 

tive plan.  Send  complete  copy  samples 
and  letter  to  Box  74E,  BROADCAST- ING^  
Help  wanted  for  Washington,  D.  C. 
area,  typist  and  assistant  office  man- ager experienced  radio  operation.  Box 
lllE,  BROADCASTING. 

Situation  Wanted 

Managerial 

Manager  and/or  commercial  manager. 
Proven  sales  record.  8  years  experience 
all  departments — network  and  inde- pendent operation.  Excellent  references. 
Box  59E,  BROADCASTING.  
Without  managerial  experience  but  with 
10  years  in  all  departments  of  broad- casting (includes  five  successful  sales 
years)  my  boss  recommends  me  as 
management  material.  Willing  to  stake 
my  future  (plus  savings  as  capital,  if 
you  desire)  on  management  onportu- nity.  Box.  64E,  BROADCASTING. 
Available  now!  Experienced  combina- 

tion commercial  manager-salesman-an- 
nouncer. Young,  married,  sober.  Ex- cellent reason  for  desiring  change.  Can 

build  shows,  sell  them  and  handle 
them.  Also  handle  control  board.  Ref- 

erences, tape  recordings  on  request. 
Will  travel.  Box  105E.  BROADCAST- ING. 

Salesmen 

Time  salesman  for  250  watt  northeast- 
ern station.  Drawing  account  and  com- mission.  Box  35E,  BROADCASTING. 

Sales  manager  or  salesman   can  pro- 
duce, write,  announce.  College  gradu- 

ate, young,  aggressive  and  know  the business.  Box  58E,  BROADCASTING. 
Experienced  salesman  desires  change, 
has  radio  know-how.  Handle  promo- 

tion. College  man  with  winning  per- sonality.  Box  80E.  BROADCASTING. 
Why  be  modest?  You  need  a  salesman, 
I  want  a  job!  Can  double  as  sports- caster  or  p.  d.  if  necessary.  Box  87E, 
BROADCASTING .  
Salesman  experienced  with  New  York 
stations,  familiar  with  promotion  and 
market  research,  prefer  New  York 
area.  Married,  age  29,  college  graduate, 
aggressive.   Best  reference.   Box  99E, BROADCASTING.  
Three-in-one:  expert  salesman;  fair 
announcer;  sales-making  copy.  Accent 
on  sales.  Now  employed  but  must  earn 
minimum  of  $400  in  midwest.  Get  com- 

plete details  from  Box  106E,  BROAD- CASTING. 

Announcers 

Well  known  sports  announcer  avail- able. Exclusive  broadcast  rights  for 
'50  in  this  AA  Southern  League  bought 
by  competitor  station.  National  adver- tisers recommendations  available  along 
with  those  of  club  owners,  radio  execs., 
Hooperating  and  audience  response. 
Proven  results  guaranteed  by  this  set- 

tled college  and  radio  educated  man. 
Call  George  Taylor — Birmingham  6-6172 or  Bessemer,  Alabama  4866J. 

Situations  Wanted  (Cont'd) 
Experienced  announcer.  Tops  in  com- 

mercials, news  and  drama.  Will  ac- 
cept position  anywhere.  Married.  Sal- 
ary secondary.  Box  909D,  BROAD- CASTING. 

Sportscaster.  Four  years  staff  an- 
nouncer. Good  sound  baseball,  foot- ball, basketball  knowledge.  Desires 

play-by-play  opportunity.  Young 
single,  versatile.  College  degree.  Now 
employed.  Disc,  photo,  details  on  re- quest.  Box   976D,  BROADCASTING. 

Announcer,  all-round  man.  5  years  ex- 
perience in  all  phases.  Radio,  including 

announcing,  acting,  newscasting,  edit- ing, narration.  If  you  have  opening  I 
can  fill  it.  Box  990D,  BROADCASTING. 

Combination  man,  good  voice  with 
emphasis  on  announcing.  Experience 
limited,  but  willing  to  learn.  Salary 
secondary.  Box  996D,  BROADCAST- ING. 

Announcer,  4  years  of  staff  experience, 
college  graduate,  married,  25.  Prefer 
midwest  and  east.  Box  4E.  BROAD- CASTING. 

Sports,  4  yeai-s  of  play-by-play,  would like  a  heavy  sports  schedule  year 
around.  Married,  25.  Box  5E,  BROAD- 
CASTING. 

Announcer,  young,  married,  conscien- tious, three  years  experience,  desires 
position,  progressive  station.  Good 
voice,  pleasing  personality.  Production 
director,  leading  University,  M.C.,  fast- selling  barn  dance,  leading  southern 
market.  Deejay,  news,  sports,  commer- 

cials, operate  console,  remote,  record- 
ers. Can  write  and  sell.  Emphasis,  am- bition; not  salary.  Will  travel.  Box  6E, 

BROADCASTING. 

Announcer,  if  you  need  a  dependable 
hard  working  announcer.  I'm  available. Single.  22,  college  graduate.  Trained  all 
phases  of  radio.  Box  30E,  BROADCAST- ING. 

Do  you  want  a  good  all-round  an- nouncer, who  excels  in  sports?  Can 
you  offer  a  decent  salary  and  good, 
stable  working  conditions?  If  not,  don't waste  our  time  writing.  Just  as  you 
select  your  employees,  I  reserve  the 
right  to  choose  my  employer.  I'm  not looking  for  travel  and  adventure,  just 
a  good  place  to  work  and  live.  Box 33E.  BROADCASTING, 

Sports  broadcaster.  Baseball  play-by- 
play. Player  background.  College  grad- uate, young,  single,  sober,  serious.  Box 

39E.  BROADCASTING. 

Play-by-play  sportscaster  and  special 
events  man,  age  30,  married,  excellent references.  Good  voice,  past  record 
and  experience  will  buiJd  sports  dept. 
My  station  unable  to  carry  baseball. Would  like  to  settle  in  livewire  sports 
minded  town.  Box  40E.  BROADCAST- ING. 

Announcer,  presently  employed  wants 
change.  2  years  experience.  Married, 
definitely  no  floater.  Best  references. 
Prefers  midwest.  Box  41E,  BROAD- 
CASTING. 

Sportscaster,  4  years  experience  play- 
by-play.  Now  employed.  Desires  warm- 

er climate,  baseball.  Disc,  details,  ref- 
erences. Also  experienced  program  di- rector. Box  42E,  BROADCASTING. 

Announcer-engineer,  experienced  in  all 
phases  of  radio  desires  permanent 
position.  Married,  reliable.  Box  49E, 
BROADCASTING. 

Announcer,  DJ,  salesman  with  experi- 
ence on  1000  watter,  desires  job  on  sta- 
tion west  of  Chicago,  but  will  con- 
sider reasonable  offer  anywhere.  Mar- 
ried, vet,  27,  available  immediately. 

Disc,  photo,  references  on  request. 
Inquiries  answered  promptly.  Box  51E, BROADCASTING. 

Newsman — Distinctive  voice,  delivery 
plus  excellent  educational,  newspaper, 
radio-newswriting  background.  Cur- 

rently editor-newscaster  network  af- filiated FM.  Seeks  return  large  sound 
AM.  Family,  dependable.  Aircheck. 
Box  60E,  BROADCASTING. 

High  caliber  disc  jockey,  30,  married,  6 
years'  experience.  Commercially  suc- cessful, excellent  appearance,  pleasant 
personality.  Has  own  collection  of  3500 
records.  Prefer  5  to  50  kilowatt  station 
in  metropolitan  area.  Salary  desired  $90 
weekly  plus  talent.  Box  61E,  BROAD- CASTING. 

Situations  Wanted  (Cont'd) 
Morning  personality-program  director- salesman!  Thoroughly  experienced  in 
all  capacities.  College  graduate,  27. 
9  years  announcing,  programming  and 
selling  experience.  Bachelor,  in  perfect  ' 
health.  Have  good  personal  habits,  ex- cellent  record  and  excellent  references. 
Desire  change  to  regional,  metropoli- tan station  where  it  is  not  too  cold. 
Box  102E,  BROADCASTING. 
Attention  Colorado-Kansas  stations.  All 
others  considered.  Announcer-board 
operator.  Thoroughly  trained  all  phaset 
leading  New  York  broadcasting  school 
Ambitious,  dependable.  Need  experi- ence. Travel  anywhere.  Disc  available Box  63E.  BROADCASTING.  
Sportscaster-announcer  with  1st  class 
ticket.  Thoroughly  experienced.  Net- work type  announcer.  Outstanding 
baseball,  basketball,  football  play-by- 

play. High  caliber  special  events  work. Top      recommendations.      Box  67E, BROADCASTING.  

Combination,  announcer-board  opera- 
tor. Thoroughly  trained  all  phases.  De- 

sires position  small  station  to  gain  ex- 
perience. Married,  no  children,  27. Sober,  reliable  and  willing  to  work 

hard  for  reasonable  salary.  Go  any- where.   Disc    and    photo.    Box  68E. 
BROADCASTING.   ■ 
Experienced — staff,  play-by-play  base- ball, basketball.  Emceed  4  hour  dj 
show.  Young,  married.  Answer  all. 
responses.  Box  72E,  BROADCASTING. 
Experienced  all  phases,  25.  good  news 
voice.  Need  security,  advancement  pos- 

sibilities. Prefer  midwest,  will  travel, 
disc  available.  Box  76E,  BROADCAST- 

ING^  

Combination  announcer-engineer.  Ex- 
cellent   experience    includes    net  an- nouncing, two  years  program  director  . 

of  key  regional.  Now  free  lance,  desire  , 
staff  position  with  advancement  pos- 
sibility.  Box  77E.  BROADCASTING. 
Announcer — three  years  experience  all 
phases  of  radio  including  production, 
writing,    console    operation.  Presently 
employed  near  large  metropolitan  area.  , Box  85E.  BROADCASTING.  
Announcer — attended     one     of  New 
York's  leading  radio  schools.  Instructed 
in  all  phases   of  radio   broadcasting, ' 
newscasting,  sportscasting  and  produc- , ing  of  disc  jockey  shows  and  delivery  of 
all  types  of  commercials.  Also  practical  ̂  
experience  in  the  Armed  Forces.  Ex- 

cellent voice.  Box  91E,  BROADCAST- 

ING^  

Experienced  announcer,  DJ,  news- caster. Proven  ability  to  build  and  hold audience.  Available  immediately.  Boy 93E,  BROADCASTING.  

Announcer,  vet,  single.  26.  NBC  train- 
ing,  experienced  director,  writer actor,  willing  to  travel.  Box  94E 
BROADCASTING. 
Some  announcing  experience,  knowl 
edge  all  phases  of  broadcasting  anc 
operation  of  consoles.  Ambitious,  de 
pendable,  married,  sober,  G.  I.,  resume 
Disc  available,  all  offers  answered 
Box  98E.  BROADCASTING. 
Hold  everything — here  are  the  two  guy 
you've  been  looking  for.  We  can  d(-  - our  own  disc  shows  and  sell  time  be: 
sides.  Cooperation  is  utmost  with  us We  will  work.  You  have  only  to  asl 
for  a  disc.  Box  lOOE,  BROADCASTINa 
Announcer-technician,  technical,  an, 
nouncing  experience  in  TV.  Ten  year, 
AM  announcing,  control  experience; 
Sports,  news,  hillbilly  specialist.  D.  3. and  live.  Available  soon.  Box  lOlE 
BROADCASTING. 
Announcer,  5  years  top  experience 
heavy  on  news,  presently  employee 
seeks  better  position,  metropolita 
center  only.  Box  107E,  BROADCAST- ING. 
B.  A.  in  Radio,  first  ticket,  studio  an 
recording  experience,  announcing,  en 
gineering,  combination.  Available  Apr 
1st.  Box  109E,  BROADCASTING. 
Announcer-engineer,  good  voice  an 
can  read,  experience  in  1  kw  net,  an 
250  independent.  Available  immedi 
ately.  R.  A.  Chambers,  Powel 
Wyoming. 
Experienced  announcer  with  first  cla; ticket  available  immediately.  $60  min 
mum.  Ted  Crowley,  RFD  #1,  Concon N.  H. 

Attention!  Here's  your  chance  to  g< an  experienced  sportscaster.  1  ye;^ 
play-by-play  experience.  Contact  Ba French,  8817  Houston  Ave.,  Chicago  1 Illinois. 

Announcer,   IVz  years  experience  ir 
eluding  Mutual  affiliate  desires  positio 
as    summer    replacement    within  II 
mile  radius  of  Philadelphia.  Norma  ; 
Morris,  5829  Woodbine  Ave.,  Phila.,  P  3f 

5! 
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Situations  Wanted  (Cont'd) 
i  best  of  the  new  announcers  are 

•bming  from  the  Pathfinder  School  of 
idio   Broadcasting,    1222-A    Oak  St., 
..nsas  City,   Mo.   All   trained  board 
lerators.  Also  ready  some  good  writ- Write,  wire,  phone  for  discs,  etc. -I-  

itaft  announcer,  professional  experi- 
■iice.  Capable  all  phases  of  broadcast- 
lig  Disc,  will  travel.  Michael  Rand, 
ifo  East  182  St.,  New  York  57,  N.  Y. 

iportscaster— play-by-play  all  sports; ;J:  newscaster.  Jack  Wilkerson,  22629 
•lerry  Hill,  Dearborn,  Michigan. 

Technical 
1 
y 

iibief    engineer    seeking    better  boss. 
?,fcle  assume  all  your  technical  prob- 
ms  in  AM  or  FM  including  any  direc- 
onal  system  and  any  power.  Also  TV 
'  and  \vhen.  Experience  since  crystal ilts,  now  43.  Permanency  first.  Prefer 

";^ntral.  Box  646D.  BROADCASTING. 
s  :igineer  BEE.  experienced  10  years, 

lief,  maintenance,  design,  supervision, 
motes  network,  proof  of  performance. 
DX  836D,  BROADCASTING. 

'hgineer,  experienced,  remotes,  re- -)rdings.  Console,  transmitter,  an- 
■)uncing.  Desires  permanent  position. ,-DX  3iE.  BROADCASTING. 
'sperienced    engineer.    Announcer  2 
liars.  1st  phone.  RCA  grad.  A-1  disc 
ckey,  news,  baseball,  etc.  250  w  to  50 
V.  Available  immediately.  Box  36E, 
ROADCASTING. 

igineer  1st  phone,  telegraph,  amateur, 
years  communications.  No  broadcast 
:perience,  very  reliable.  25.  married. 
3X  43E,  BROADCASTING. 

Igineer,  1st  phone.  Veteran,  27:  Ifi 
bnths  transmitter.  Technical  school 
liaduate,  AM,  FM.  TV.  Interested  AM 
lation,   TV  possibilities.   Travel.  Box 
^iE,  BROADCASTING. 

dsineer,  6  years  experience  in  studio 
»d  transmitter  installation,  opera- 
;bn  and  maintenance,  single,  presently 
Jhployed.  Box  56E,  BROADCASTING. 
Vailable  immediately:  Engineer,  1st 
'uone,  2  years  college,  5  years  ex- 
'-rience — installation,  maintenance  and aeration.  AM  and  FM  transmitters  and 
jdio  equipment,  etc.  Sober,  excel- .it  references.  Desire  permanent  posi- 
m.  Box  62E,  BROADCASTING. 

drst  phone.  Two  radio  schools.  21 
onths  broadcasting.  15  combination, 
efer  North  Carolina  or  Florida.  Any- 
ing  southeast  considered.  Box  65E, 
ROADCASTING. 

loroughly  experienced  chief  engineer 
ailable  soon.  Details  Box  78E, 
liOADCASTING. 

'  Igineer,  1st  phone,  FM  and  AM  ex- 
'■Tience,    sales  training,   married,  24 
ars  old,  veteran.  Box  82E,  BROAD- 
■iSTING. 
iuation  wanted:  March,  1950,  Univer- 
y  of  Minnesota  Electrical  Engineer- l  graduate  desires  position  leading 
chief  engineer.  Experience:  2  years 

100  watt  AM,  1  year  50  kw  FM,  trans- dtter  and  control  operator.  Available 
bril  1,  1950.  Box  83E,  BROADCAST- 
ING^  
-;perienced  chief  engineer — some  an- 
luncing.  Sober,  dependable,  hard- 
j,«rking,  married  man  wants  permanent sition  south  or  southwest.  Excellent 
■erences.  Automobile.  Available  im- 
^diately.  Box  84E,  BROADCASTING. 
kgineer,  experienced,  vet,  car,  mar- led, desires  position  midwest  or  west. 
'I^x   88E,  BROADCASTING.  
'•ung  man,  intelligent,  personable, arried,  first  class  ticket.  Graduate  of 
Ifdlng  radio  school,  no  commmercial oerience.  Available  immediately.  Box 
"  BROADCASTING.  ■ gineer,  1st  class  license,  experienced 
')  w,  single,  vet,  wlU  travel,  willing 
Tker,  make  offer.  Box  95E,  BROAD- 
..STING.  gineer,  experienced  5  kw  AM,  3  kw 
T  transmitter,  control  board  and  re- 
ste  broadcasts.  Single,  car,  prefer- 
ly  NYC  or  vicinity.  Box  96E,  BROAD- 
r.STING.  iteran,  25  years  of  age  with  first  class 
Uio  telephone  license,  seeks  position, 
lling  to  travel.  Box  97E,  BROAD- 

. -STING.  •St  phone  license,  transmitter,  con- e,  remotes;  married,  car.  Want  to 
tie  in  northeast.  Available  short 
tice.  Box  108E,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Attention  CP  holders!  I  will  plan  and 
build  your  station  quickly  and  eco- 

nomically. 11  years  experience  7  sta- tions. Family  man  desiring  interest  in 
station.  Box  llOE,  BROADCASTING. 

Engineer,  21,2  years  experience,  active ham  20  years,  married,  car,  presently 
employed.  Desire  to  get  permanently 
located  in  midwest.  Box  114E,  BROAD- 
CASTING. 
Holder  of  1st  phone  seeks  position  in 
broadcast  station.  American  Radio  & 
TV  Inst,  graduate.  Edward  Axelsen, 
304  East  83  St.,  New  York  28,  N.  Y. 

Experienced  engineer,  console,  trans- mitter, remotes,  tape  recording.  Single, 
young,  sober.  Eugene  Brown,  Alden, 
Iowa. 
Have  first  class  license  with  1  year 
experience  as  combination  man.  Any- 

thing permanent  considered.  Archie 
Erickson,  300  N.  Thorp,  Kansas  City, Kansas. 

Attention  CP  holders!  Let  me  help  you 
plan  and  build  your  station.  26  years 
experience  in  construction,  design  and 
operation.  Avoid  many  of  the  mistakes 
inexperienced  men  make  on  installa- tions. Want  permanent  connection  with 
chance  to  buy  into  station.  Reasonable 
salary.  Brochure  on  request.  Kidd, 
Box  229.  Salida.  Colorado. 

First  phone.  Experienced  AM.  FM. 
Free  to  travel.  Ed  Southard,  2108  1st 
Ave.  N,  Birmingham,  Ala.  Phone  4- 4638. 

Production-Programming ,  others 

Radio  news  pays  off — NARND  Report. News  editor  can  build  news  programs 
or  perk  up  lagging  department.  10 
years  radio,  newspapers,  public  rela- tions. Heavy  on  sports.  References, 
background,  disc  furnished.  Box  570D, 
BROADCASTING.  ' 
Program  director,  proven  record.  Hypo 
sales.  Top  voice.  Sports,  etc.  27. 
CoUege  grad.  Box  808D,  BROADCAST- ING. 

Exchange:  Well  written,  saleable  local 
newscast  for  permanent  position  with 
good  station.  Location  not  essential. 
Now  in  northeast.  Married.  Teeto- 

taler.   Box  925D,  BROADCASTING. 

Need  a  copywriter  or  a  program  di- 
rector with  ideas?  Try  me.  Presently 

employed,  network  affiliate.  Box  14E, 
BROADCASTING. 

Woman  continuity  writer.  Want  some 
air  time.  Can  build  own  women's  and 
children's  shows.  Civic  minded.  Box 32E,  BROADCASTING. 
Experienced  young  woman,  versatile, 
attractive,  desires  staff  position  with 
western  or  intermountain  station.  Six 
years  varied  experience.  Director  wom- 

en's and  children's  programs,  traffic, music  library,  public  service.  College 
graduate.  Good  voice,  good  personality. 
Available  now.  Box  34E,  BROADCAST- ING. 

Thoroughly  experienced  producer,  uni- 
versity graduate,  over  10  years  experi- ence, hard  worker,  single,  aggressive, 

proven  sales  records,  available,  desire 
better  opportunity,  no  high-pressure, 
announcer-control  operator,  remotes 
experience.  Wire,  write  offer,  don't drink.  Box  50E,  BROADCASTING. 

Program  director-announcer,  presently 
employed  executive  producer  NY  radio 
television  package  company,  desires  re- turn to  station  operation.  Experienced 
all  phases  radio  broadcasting — 4  yrs. Strong  on  show  building,  production, 
programming,  announcing.  24.  College 
graduate.  References,  disc,  background 
furnished  on  request.  Box  53E,  BROAD- CASTING^  

Sports  .director  and/or  sportscaster 
can  provide  the  very  finest  coverage 
on  the  major  sports.  Play-by-play  base- ball, basketball,  football  is  accurate, 
exciting,  thrilling.  Critics  describe  my 
work  as  among  the  nation's  best.  Top- notch  voice.  Employed,  but  available 
soon.  Box  66E,  BROADCASTING. 
Ready  to  serve  your  station.  Experi- 

enced women's  commentator-copy- writer. Excellent  reference  from  last 
employer.  Single.  24.  College  graduate. 
Radio  school  graduate.  Opportunity  for 
advancement  more  important  than 
starting  salary.  Box  71E,  BROADCAST- ING^  

Experienced  program  director — mer- 
chandisable  personality  offers  profit- 

able programming,  supervision,  origi- nation. Box  86E,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Gal  with  a  future  seeks  job  with  a 
future.  What  have  you  for  a  woman 
commentator  of  proven  experience, 
who  has  a  way  with  sponsors,  listeners 
and  community  that  brings  results? 
Can  deliver  outstanding  job  to  progres- sive station  requiring  ideas,  versatility, 
know-how.  Immediately  available  for 
affiliation  offering  career  opportunities. 
Box  89E,  BROADCASTING. 
Continuity:  Young  woman  with  2  years 
experience  (15  months  as  copy  chief) 
want  permanent  continuity  position. 
Prefer  midwest.  References  and 
samples  soeak  louder  than  words.  Box 
104E,  BROADCASTING. 

Television 

Production-Programming ,  others 

Desire  any  position  TV  station.  Ex- perienced production,  direction,  acting, 
M.  C,  all  NYC.  Married,  28,  rehable. 
Want  permanence.  Best  references.  Box 
38E.  BROADCASTING. 

For  Sale 

Equipment,  etc. 
Slightly  used,  but  like  new  and  in  per- 

fect condition  Gates  BF-250-A  FM  250 
watt  transmitter  and  Hewlett-Packard 
combination  frequenc y-m odulation 
monitor  type  335B.  Make  offer.  Box 
69E,  BROADCASTING. 

For  sale:  General  Radio  916 A  RF.  bridge 
Federal  101-C  field  intensity  meter. 
Hewlett-Packard  205AG  audio  signal 
generator,  Hewlett-Packard  330B  dis- 

tortion analyzer.  All  excellent  condi- tion.   Box  79E,  BROADCASTING. 

Complete  250  watt  Western  Electric 
transmitting  installation  in  excellent 
condition.  Includes  tower.  Write: 
KOME,  Tulsa,  Oklahoma. 

RCA  250  K  transmitter,  Ideco  400-ft. 
guyed  tower  complete  with  lighting 
equipment  and  Western  Electric  54A 
FM  antenna;  GR  type  475-C  frequency 
monitor,  1230  kc;  Johnson  1  kw  antenna 
tuner;  3  standard  78"  cabinets.  All  in excellent  condition.  No  reasonable  offer 
refused.  WABB,  Mobile  9,  Alabama. 

WE  503B2  1  kw  FM  transmitter,  54A 
4  bay  cloverleaf  antenna,  Hewlett- Packard  335B  FM  monitor,  RCA  70D 
turntable,  RCA  76B2  console.  All  half 
nrice  or  less.  WAGE,  Chief  Engineer, 
Loew  Bldg.,  Syracuse,  N.  Y. 

Make  offer  FM  10  kw  transmitter,  WE 
506  B-2  new,  never  uncrated  cancelled 
construction  permit.  H.  Edwin  Ken- 

nedy, WILM,  Wilmington,  Del. 
One  Meissner  AM  and  FM  Tuner, 
Model  #9-1091C,  practically  new,  make us  an  offer,  WMMW,  P.  O.  Box  822, 
Meriden,  Conn. 

For  sale!  RCA  lEA — 1  kw  AM  trans- 
mitter. Complete  with  tubes  and  spares. 

Excellent  condition.  Now  in  service  as 
auxiliary.  $2000.  Contact  William  D. 
Mangold,  Chief  Engineer,  WTSP,  St. 
Petersburg,  Florida. 

Available  soon — A  five  kilowatt  broad- 
cast transmitter  with  amazing  reduction 

in  tube  complement  price  and  3  kw 
hours  less  power  consumption.  Watch 
the  February  13th  issue  of  BROAD- CASTING Magazine. 

Wanted  to  Buy 

Stations 

Wanted  to  buy,  radio  station  in  middle 
Atlantic  area,  daytimer  or  fuUtime 
local,  no  agents.  Box  113E,  BROAD- CASTING. 

Equipmtnt,  etc. 
Wanted — Used  FM  250  w  or  1  kw  trans- 

mitter and  other  required  installation 
equipment.  Quote  price.  Box  975D, BROADCASTING. 

Transmitter  250  watt  AM,  recent  stand- ard make.  Give  dimensions,  weight, 
price,  age,  reason  for  sale.  Box  57E, BROADCASTING. 

Wanted  to  buy — 250  watt  AM  trans- mitter, available  now,  state  details  and 
price.  Box  112E,  BROADCASTING. 

Wanted   to   Buy  (Cont'd) 
Wanted,  used  turntable  and  pickup, 
recording  amplifier.  Write  Air  Mail, 
WSKI.  Montpelier,  Vt. 
Wanted — A  five  kilowatt  broadcast 
transmitter  that  does  not  break  us  up 
to  buy  tubes  and  must  not  consume 
over  18.5  kw  from  the  power  line. 
Must  be  identical  to  the  new  Gates 
BC-5B  which  will  be  announced  in  the 
February  13th  issue  of  BROADCAST- 

ING Magazine. 
Wanted — All  studio  and  transmitter 
equipment  required  for  250  w  AM  and 
1  kw  FM  station.  Rush  all  details  and 
price.  United  Bcstg.  Co.,  301  E.  Erie 
St.,  Chicago  11,  111. 

Miscellaneous 

Experienced,  capable,  high-type  com- 
mercial manager  can  buy  into  progres- 

sive small  station  in  growing  east  coast 
community  of  16,000.  This  opportunity 
is  available  to  those  few  persons  who 
have  always  wanted  the  advantage  of 
ownership.  Full  details  and  pictures  in 
confidence.  Box  46E,  BROADCASTING. 

Help  Wanted 

Managerial 

COMMERCIAL  MANAGER 
One  of  the  Nation's  top  independents, located  in  a  large  midwest  city,  needs 
a  commercial  manager  (not  a  desk  execu- 

tive). Salary  plus  over-ride  should  aver- 
age about  $15,000  per  year.  Please  send full  details  to 

BOX  90E,  BROADCASTING 

Salesmen 

ATTENTION 

EXPERIENCED 
SALESMEN 

Leading  Transcription  Library  Com- 
pany has  openings  immediately  for sales  minded  men  with  well  rounded 

station  experience.  Here's  a  real  op- portunity for  men  who  like  to  sell 
and  like  to  travel.  Liberal  salary 
and  expenses  paid. 
Send  full  details  of  background,  ex- 

perience, present  connection  and  pho- 
tograph. Information  will  be  held 

strictly  confidential  and  interviews 
will  be  arranged  at  convenient  time. 
Mail  applications  and  full  information 
to 
BOX  835D,  BROADCASTING 

Production-Prog  ramming ,  others 

WESTERN  EMCEE  WANTED 

Wanted,  a  mail-pull  salesman  that 
can  sell  western  music.  An  unlimited 

opportunity  in  one  of  the  top  mar- kets of  America.  The  man  that  steps 
into  this  spot  will  have  to  be  of 
network  calibre,  able  to  emcee  live 
western  unit  as  well  as  doing  a 
western  disc  jockey  show  that  will 
be  carefully  produced,  hold  an  audi- 

ence and  sell  merchandise.  A  tough 
boss  to  satisfy,  but  one  that  believes 
in  paying  off  real  talent.  Position  is 
open  March  1st  so  need  all  necessary 
details  immediately.  Address 

BOX  48E,  BROADCASTING. 

For  Sale 

Equipment,  etc. 

PATCH  CORDS 
6  foot  rubber  covered,  two  conductor, 
tinsel  with  VTestem  Electric  Type  MIA 
plug  at  each  end.  Price  |4.30  each. Western  Electric  241A  plugs. 

Price  t2.M  eseh. 
MASPETH  TELEPHONE  A 
RADIO  CORPORATION 

142  Ashland  Place,  Brooklyn  1,  New  York 

(Continued  on  page  86) 



For  Sale  (Continued) School WJBS  DeLAND 

Used  measuring  equipment  in 
excellent  condition. 

Federal  101-B  field  intensity  meter,  std. 
best.  hanA—iSOO. 
Fed.  101-C  same,  but  later  model— $350. 
RCA  301-B  H.  F.  field  intensity  meter 
with  ant.  case  and  vibrator  pw.  supply 
(18-125    rac)    covers    FM    and    TV  low 
h&nd—$500. 
RCA  302 -B  audio  noise  meter  like  new —$90. 
RCA  WA-54A  audio  oscillator  like  new —SIOO. 
RCA  WXIA  field  intensitv  meter  (50-220 
mc),  all  TV  and  FM  bands,  factory  cali- 

brated, perf.  cond.—SmO. 
BOX  54E,  BROADCASTING 

YOUR  OWN  BUSINESS 
IN  PLEASANT  TOWN 

For  the  man  who  wants  his  own  busi- 
ness for  a  small  investment,  with  op- 

portunity for  good  living,  capital 
gains,  this  fully  equipped  transcribing 
and  recording  studio  is  ideal.  Make 
spots,  commercials,  etc.,  for  radio. 
Good  market  in  250,000  center  three 
hours  from  Chicago,  business  grow- 

ing, but  must  sell  account  health. 
Cash  $6,000,  balance  terms. 

Box  37E,  BROADCASTING 

50  KW  TRANSMITTER 

Composite  with  some  spares  and  numerous 
"junkbox"  items. 

Will  consider  any  reasonable  offer  for 
complete  equipment  or  component  parts. 

Joseph  B.  Haigh,  KABC, 
San  Antonio,  Texas 

Situations  Wanted 

Announcers 

ABILITY  AVAILABLE 

SAVE  MONEY  . . . 

USE  OUR  GRADUATES! 

We  have  well-trained  per- 
sonnel who  are  qualified  to  handle 

several  phases  of  radio  simul- 
taneously. They  have  had  actual 

experience  in  Metropolitan  radio 
stations  as: 

ANNOUNCERS  DISC  JOCKIES 
COMMERCIAL  WRITERS  ACTORS 
PRODUCERS  SCRIPT  WRITERS 

Over  200  radio  stations  have  taken 
advantage  of  our  service.  Give  us 
your  requirements  and  we  will 
sen^^^  resurpes,  photos,  and  discs. 
V/klTE  OR  WIRE  COLLECT 

COLUMBIA  INSTITUTE 
9th  &  CHESTNUT  STREETS 

PHILADELPHIA  7,  PA. 

TRMMEP  Mtj 

...  to  operate  and 
maintain  TV,  FM  or 
AM  station  equipment? 

Tell  us  your  needs!  Our  grtiduoles 
have  thorough,  technical  Iroining  in 
one  of  the  nation's  finest  Television- 
Radio  -  Electronics  training  labora- tories. 
These  men  art  high  grade  .  .  with 
F.C.C.  Licenses  and  are  well  quali- 

fied to  operate  and  maintain  Tele- 
vision and  Radio  Broadcast  equip- 
ment. Our  graduates  are  employed 

by  many  of  the  best  known  TV- Radio-Electronic  concerns  across  the 
notion.  Write,  phone  or  wire: 

DeFORESrS  TRAINING,  INC. 
■2533  N.  Aslilond  Ave.,  Chicogo   14,  III. 

Phone  Lincoln  9-7260 

Wanted  to  Buy 

Stations 

WATsLTED  TO  BUY 

Fulltime  operating  Florida  west 

coast  radio  station — either  outright  or 
as  working  personnel  with  option  to 

buy.  Must  be  year  'round  market  of 
10,000-15,000  or  more  population 
with  anticipation  of  usual  winter 
increase.  Write 

Box  47E,  BROADCASTING 

CKAC  REQUESTS 
Asks  CBC  Cut  Commercial  Ties 

CKAC  MONTREAL  has  suggested 
to  the  Royal  Commission  on  Arts, 
Letters  and  Sciences  that  the  Ca- 

nadian Broadcasting  Corp.  be  with- 
drawn, at  least  partially,  from  the 

commercial  field. 

Speaking  for  the  owners  of 
CKAC,  Phil  Lalonde,  manager,  told 
the  commission  that  such  a  move 
would  make  "available  to  the  lis- 

teners of  Canada  a  full  choice  be- 
tween information,  education  and 

entertainment  provided  by  means 
of  commercially  sponsored  pro- 

grams (on  privately-owned  sta- 
tions) and  similar  service  provided 

on  a  wholly,  or  largely,  sustaining 
basis."  Mr.  Lalonde  also  suggested 
that  the  Royal  Commission  "should 
favor  the  institution  of  an  inde- 

pendently regulatory  authority, 
whose  regulations  would  apply  to 
both  state  and  private  enterprise, 
and  thus  provide  fair  play  and 
equality  of  opportunity,  which  is 
the  very  source  of  initiative  in  all 
sound  business  endeavor." 

REPORTEDLY  first  radio  station  op- 
erated by  public  library  in  U.  S., 

WPPL  ,  (FM)„  10  ,-jvatter  in  Louisville, 
will  take  the  air 'officially  Feb.  18. 

New  Owners  Map  Future 

CHANGE  of  ownership  and  call 
letters  of  WJBS  DeLand,  Fla. 
(formerly  WDLF),  will  herald  im- 

proved programming  and  a  contin- uation of  basic  services  which  has 
been  offered  the  past  16  months, 
according  to  J.  Ollie  Edmunds, 
president  of  John  B.  Stetson  U., 
the  new  owner  [Broadcasting, 
Jan.  30].  Station  operates  on 
1490  kc  with  250  w. 

In  a  ceremony  Feb.  1,  President 
Edmunds  pledged  that  WJBS 
would  broaden  its  coverage  of  civic 
and  public  service  events  and 
broadcast  many  programs  direct 
from  the  classrooms  and  auditori- 

ums of  the  university,  in  addition 
to  the  regular  MBS  shows.  He 
added  that  increased  listening 
audience  would  make  advertising 
time  on  the  station  more  valuable. 
Attending  the  ceremony  were  Lyle 
Van  Valkenburg,  of  New  York, 
who  relinquished  station  ownership, 
and  Mayor  Charles  E.  Tribble. 

YON'S  SUCCESS 

WLOF  Ads  Bring  Big  Return 

A  RETURN  of  over  $45,000  for  an 
investment  of  $210  is  a  transaction 

worthy  of  attention.  That's  what 
Sam  L.  Yon,  Florida  furniture 
dealer,  realized  when  he  advertised 
his  wares  exclusively  on  WLOF 
Orlando,  station  reports. 

It  all  began  last  December  when 
Mr.  Yon,  operator  of  Yon  Furniture 
Co.,  learned  that  the  building  where 
he  had  done  business  for  the  past 
23  years  had  been  leased  out  from 
under  him  by  a  large  chain  furni- 

ture firm.  Furthermore,  a  com- 
petitor across  the  street  had  just 

remodeled  its  building  into  a  "show- 
place."  Another  furniture  store  was 
located  two  doors  north  of  Mr. 

Yon's. In  recent  years  Mr.  Yon  had  not 
used  any ,  advertising  of  conse- 

quence, and  had  never  used  radio 
advertising.  Deciding  to  stage  a 
sale,  he  bought  time  from  WLOF 
on  a  trial  basis  suggested  by  Donn 
Colee,  WLOF  commercial  manager. 
Response  was  so  satisfactory  that 
the  campaign,  started  in  mid-De- 

cember, was  continued  through 
most  of  January.  In  the  six  weeks, 
$45,375  worth  of  furniture,  the 
normal  equivalent  of  six  months 

business,  was  sold  in  "Yon's  Has 
Lost  His  Lease  Campaign."  And the  cost  to  Mr.  Yon  for  his  radio 
advertising  was  just  $210. 

'Mo'  Too  Big 

PROMOTION  department  of  WSUI, 
U.  of  Iowa  station  in  Iowa  City,  is 
publishing  monthly  bulletin,  910  News, 
for  its  alumni. 

Disc  jockey.  Experienced.  Must  have 
personality  and  be  able  to  do  distinctive 
type  •show.  Give  full  particulars  about 
your  past  experience  and  salary  expected. 
North  central  regional  station.  Box  115E, 
BROADCASTING. 

WNOR  Norfolk,  Va.,  flashed 
word  at  6:45  a.m. — a  full 
half-hour  before  official 

notice  —  that  the  "Mighty 
Mo,"  the  Navy's  newsmaking 
battleship,  had  shaken  loose 
on  Feb.  1  from  its  Chesa- 

peake Bay  sandbar.  The  suc- 
cessful attempt  that  day  and 

a  previous  test  run  were  cov- 
ered by  WNOR's  Announcers 

Earl  Harper,  Jack  Harris, 
Paul  Schafer,  and  Engineers 
Phil  Stewart  and  Jim  Tucker, 
who  were  placed  on  the  USS 
Missouri's  deck,  on  a  private 
power  launch  and  on  shore. 
Station  interrupted  one  de- 

scription for  a  message  from 
its  sponsor — a  trucking  firm 
— which  admitted  the  com- 

pany couldn't  move  the  "Big Mo"  but  would  be  delighted 
to  help  Norfolk  civilians  and 

Navy  personnel  to  move  any- 
thing "a  little  smaller." 

KFXM  STAFFERS 
Strike  Threat  Withdraw 

KFXM  San  Bernardino,  Calif.,  ha 
announced  withdrawal  of  a  strik; 
threat  by  the  American  Federatio 
of  Radio  Artists  and  the  Intern? 
tional  Brotherhood  of  Electricj 
Workers.  Strike  deadline  had  bee ! Feb.  3. 

The  Don  Lee-MBS  affiliate  state 
it  will  continue  to  recognize  bot 
unions  and  continue  to  negotial. 
for  new  contracts  for  announceii 
and  technicians.    Negotiations  bn 
tween  the  unions  and  the  static 
were    deadlocked    when  KFXl 
threatened  to  replace  the  four  ai 
nouncers  and  engineers  who  woul 
have  struck,  with  four  non-unic; combination  men.    AFRA  had  r 
quested  for  announcers  the  presej  i 
salary  of  $66.60  for  five-day  wee 
instead    of   present  five-and-oni, 
half-day  week.    IBEW  had  ask(jf 
for  engineers  an  hourly  increai. 
over  the  present  salary. 

Sackett  Marries 

SHELDON  F.  SACKETT,  We 
Coast  radio  and  newspaper  owne 
was  married  Jan.  30  to  Elizabel 
Worthington,  Berkeley,  Calif.,  s 
cialite  and  former  Broadway  a 
tress.  Mr.  Sackett's  radio  aij 
newspaper  properties  inclui 
KROW  Oakland;  KOOS  Coos  Ba 

Ore.;  KVAN  "Vancouver,  Wash KRSC  Seattle;  the  Coos  B( 
Times,  the  Alameda  (Calif.)  Ilht 
trated  Press,  and  the  Seatt 
World. 

ANNOUNCER-D.J.  Experienced  in  disi 
jockey,  ad-lib  and  straight  conunercia 
announcing.  Exceptional  opportunity 
Give  complete  personal  resume  includinf 
experience,  salary  expected,  availability 
Enclose  snapshot. 

WAKR,  Akron,  Ohio 
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OOD  MUSIC  PLEDGES 

Chicago  Group  To  Give  Support  to  WXRT  (FM) 

ORE   than   $3,000  was  pledged 
:id  donated  by  the  Citizens  Com- 
ittee  Fox"  Better  Music  in  Chi- 
go    for   purchase    of    time  on 
XRT   (FM)    Chicago  two  days 

ter    the    group's  organization 
ijeeting  Feb.  3.   Directors  of  the 
mmittee,  to  which  Chicagoans  are 
bscribing  for  a  minimum  of  $10 
year,  hope  to  collect  a  total  of 
6,000  before  the  year  ends.  All 
this  is  to  be  allocated  to  buying 

fne  on  WXRT. 
iFive  hundred  Chicagoans  at- 
jnded  the  initial  rally  at  the 
aickerbocker  Hotel,  when  Tempo- 
Iry  Chairman  Sydney  J.  Harris, 
licago  Daily  News  columnist, 

tlined  the  group's  purposes.  He 
as  later  elected  a  permanent 
(ard  member,  along  with  Munici- 
jl  Court  Judge  George  Quilici  and 
pi'a  Reine,  executive  secretary  of e  Chicago  Coal  Dealers  Assn. 

WXRT  First  Project 

The  committee,  to  which  anyone 
Sy  belong  for  the  $10  fee,  has 
jreed  to  subsidize  numerous  ef- 

'j:ts  fostering  classical  music,  first I  which  is  sponsorship  of  fine 
■ksic  on  WXRT,  FM  affiliate  of 
jteBC.  It  hopes  that  purchase  of 
ijlne  at  card  rates  will  encourage 
il^nsorship  of  classical  music 
ibws  by  commercial  firms.  Basic 
iurly  rate  for  Class  A  or  evening 
file  is  $75. 

jjWXRT  was  chosen  from  among 
sl/eral  independent  FM  outlets  in 
«icago  because   of  its  classical 
;ogramming  and  its  need  for  com- 
iircial  shows.   Other  stations  are 
?;pected  to  be  aided  by  the  com- 
ittee  in  the  future.   Robert  Mil- 
J,  WXRT  manager,  appeared  at 

Knickerbocker  meeting  to  ac- 
|)t  the  committee's  proposal, 
public  subsidy  of  WXRT,  a  pri- 
te  commercial  station,  was  an 
tgrowth  of  a  Chicago  Daily  News 
\umn  written  by  Mr.  Harris,  who 
ggested  that  persons  apprecia- 
ie  of  good  music  should  be  willing 
support  it  financially. 
^.Ithough  the  planning  commit- 

tee did  not  meet  with  the  FM 
Broadcasters  of  Chicagoland  in  ad- 

vance of  the  first  meeting,  mem- 
bers of  the  latter  group  are  re- 

ported to  be  sympathetic  to  the 
music  group's  goals.  At  a  meeting 
Tuesday  morning,  the  FM  broad- 

casters heard  a  report  of  the  pro- 
posed sponsorship  from  Mr.  Miller 

and  elected  him  a  member  of  the 
board. 

WXRT  will  be  given  a  year's 
support,  during  which  time  it  will 
be  expected  to  become  self-suffi- 

cient, Mr.  Harris  said. 

J7n  TAe  PuUlc  Untetait 

Record  Players  for  Children 

MARTIN  BLOCK,  m.c.  of  WNEW 
New  York's  Make  Believe  Ball- 

room show,  conducted  a  campaign 
recently  for  record  players  to  be 
used  in  the  Children's  Wards  of  the 
18  New  York  City  hospitals.  The 
shortage  of  players  was  relieved 
when  Mr.  Block  received  65  record 
players  from  his  listeners. 

For  Safety 

DIVERSIFIED  campaign  was  con- 
ducted by  WWBZ  Vineland,  N.  J., 

during  that  city's  safety  effort. 
Spot  announcements,  window  dis- 

plays and  a  loudspeaker  carrying 
safety  messages  from  an  airplane 

piloted  by  Fred  Wood,  station's manager,  were  used.  Prizes  were 
given  by  station  to  children  writing 
the  best  safety  essays,  and  over 
5,000  buttons  promoting  the  cam- 

paign were  distributed  in  WWBZ's immediate  coverage  area. 

BRAND  Names  Foundation  will  be 
saluted  at  annual  dinner  dance  of 
Philadelphia  Club  of  Advertising 
Women,  Feb.  24. 

COAST-to-coast  concert  tour  under 
auspices  of  RCA  Victor  Div.  of  RCA 
will  be  made  by  NBC  symphony  or- chestra. 

Southwesit  Opportunit;^ 

A  250  watt  daytime  independent— with  LISTENER  PULL  PROVEN 
BY  HOOPER!  On  the  air  two  years  in  a  city  of  more  than  25,000 
—a  county  of  80,000— and  a  HOOPER  SURVEY.  To  PROVE  it's the  best  buy  for  the  advertisers!  Other  interests  force  owner  to 
sell  at  a  BARGAIN  PRICE.  This  station  serves  a  city  with  retail 
sales  of  over  125,000,000.00  in  a  retail  trade  area  of  over  150,000 
people!  A  second  city  of  similar  size  only  ten  miles  away.  Price 
135,000.00. 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC 

WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bldg. 

Sterling  4341-2 

MEDIA  BROKERS 

CHICAGO 
Harold  R.  Murphy 
333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 

235  Montgomery  St. 
Exbrook  2-5672 

FCC  Actions 

(Continued  from  page  82) 

February  7  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1340  kc 

Mendocino  Bcstg.  Co.,  Ukiah,  Calif. — CP  new  AM  station  1490  kc  250  w  unl. 
AMENDED  to  request  1340  kc  250  w 
unl. 

AM— 1540  kc 
A.    H.    Kovlan  and   J.    D.  Sinyard, 

Athens,  Ohio — CP  new  AM  station  1010 
kc  250  w  D  AMENDED  to  request  1540 kc  1   kw  D. 

AM— 790  kc 

KFYO  Lubbock,  Tex.— CP  new  AM 
station  to  change  from  1340  kc  250  w 
unl.  to  790  kc  5  kw  unl.  DA-N 
AMENDED  to  request  790  kc  5  kw-D 1  kw-N  DA-DN. 

AM— 1400  kc 
Carl    F.    Knierim,    Grand  Coulee, 

Wash.— CP  new  AM  station  1240  kc  250 
w  SH  AMENDED  to  request  1400  kc. 

License  for  CP 
WKLK  Cloquet,  Minn. — License  for CP  new  AM  station. 
WHLD  Niagara  Falls,  N.  Y.— License 

for  CP  new  AM  station  change  fre- 
quency, increase  power,  install  DA  etc. 
Modification  of  CP 

Mod.  CP  new  AM  station  for  exten- 
sion of  completion  date:  KOEL  Oel- wein,  la.;  WPRT  Prestonsburg,  Ky.; 

WVMI  Biloxi,  Miss. 
WLEE  Richmond,  Va.— Mod.  CP  to 

change  frequency,  increase  power  etc. 
for  extension  of  completion  date. 
KFEL-FM  Denver,  Col.  —  Mod.  CP 

new  FM  station  for  extension  of  com- 
pletion date. 

KCRK  Cedar  Rapids,  la.— Mod.  CP 
new  FM  station  to  change  ERP  to  49.2 kw. 

KANW  Albuquerque,  N.  M.— Mod.  CP 
for  extension  of  completion  date  new 
noncommercial  educational  FM  sta- tion. 

License  for  CP 
WSPD-TV  Toledo,  Ohio— License  for CP  new  commercial  TV  station  to 

change  studio  location  and  change  ERP 
from  27.4  kw  vis.  14.4  kw  aur.  to  24.5 
kw  vis.  12,3  kw  aur. 

TENDERED  FOR  FILING 
AM— 1230  kc 

WGUY    Bangor,    Me.— CP    new  AM station  to  change  from  1450  kc  to  1230 kc. 

Modification  of  License 
WHOM  Jersey  City,  N.  J.— Mod.  li- cense to  change  studio  location  from 

Jersey  City  to  New  York. 
APPLICATIONS  RETURNED 

License  for  CP 
KENM  Portales,  N.  M.— RETURNED 

Feb.  7  application  for  license  for  CP new  AM  station. 
Twentieth  Century-Fox  of  Missouri 

Inc.  Kansas  City  and  St.  Louis,  Mo. — 
DISMISSED  Jan.  31  applications  new commercial  TV  stations. 

February  8  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Following  granted  changes  in  pres- 
ently authorized  FM  facilities  as  indi- cated: 

KXOK-FM  St.  Louis,  Mo.— Change  in 
power  from  16  kw  to  71  kw  and  ant. 
from  415  ft.  to  550  ft. 
WEOL-FM  Grafton,  Ohio— Change  in 

power  from  48  kw  to  15  kw,  ant.  from 
285  ft.  to  290  ft. 
WRGA-FM  Rome,  Ga.— Change  in 

power  from  48  kw  to  15  kw,  ant.  from 
910  ft.  to  40  ft.  subject  to  approval  of 
application  which  provides  for  modi- 

fying ant.  system  to  accommodate  FM 
ant. 
KPFA  Berkeley,  Calif.— Change  in 

frequency  from  Ch.  261,  (100.1  mc)  to 
Ch.  285,  (104.9  mc.) 
WLYC  Williamsport,  Pa.— Granted 

authority  to  remain  silent  for  period 
of  30  days  in  order  to  effect  reorgani- zation. 
WHBF-TV  Rock  Island,  111.— Granted 

extension  of  completion  date  to  Julv 
9.  1950. 

February  9  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

CP  Granted 
WIBS  Santurce,  P.  R.— Granted  CP 

change  trans,  location,  change  DA  sys- 
tem; eng.  cond. 

Modification  Granted 
KAFY  Bakersfield,  CaUf.  —  Granted 

mod.  CP  (which  authorized  change 
frequency,  etc.),  to  change  trans,  loca- tion and  make  changes  in  authorized 
DA  system  to  increase  efficiency;  eng. cond. 

Application  Denied Rollins  Bcstg.  Inc.,  Georgetown,  Del. 
— Denied  application  for  CP  to  replace 
expired  permit  which  authorized  new 
stuuon  OA  900  kc,  1  kw  D  DA  on  in- 

dications company  was  not  diligent  in 
proceeding  with  construction.  This action  without  prejudice  to  company 
filing  new  application  for  same  facili- ties. 

Hearing  Designated 
KWOC  Poplar  Bluff,  Mo.— Designated 

for  hearing  April  24  in  Washington 
application  to  change  from  1340  to  930 
kc,  increase  power  from  250  w  to  1  kw, 
install  DA-N,  change  trans,  location and  install  new  trans.,  and  made 
WTAD  Quincy,  111.,  and  WKY  Okla- homa City  parties  to  proceeding. 
WIBR  Baton  Rouge,  La. — Designated 

for  hearing  April  26  in  Washington  ap- 
plication for  CP  to  change  from  1220 

kc  250  w  D  to  1300  kc  1  kw  unl.  DA. 
and  change  trans,  location,  and  made 
KOME  Tulsa,  and  WJDX  Jackson, 
Miss.,  parties  to  proceeding. 
KTFS  Texarkana,  Tex. — Designated 

for  hearing  April  28  in  Washington  ap- 
plication for  CP  to  change  from  1400 

kc  250  w  unl.  to  1410  kc  250  w-N 
1  kw-D.  install  new  trans,  and  change 
trans,  location;  made  WING  Dayton 
and  WALA  Mobile,  parties  to  proceed- 

ing. 

Petition  Granted 
Radio  Reading,  Reading,  Pa. — Granted extension  of  time  within  which  to 

amend  application  to  specify  trans, 
site  and  ground  system,  on  condition 
that  requirements  of  Commission's order  of  Dec.  8.  1949,  are  complied  with 
within  said  extended  period  of  time; 
and  upon  understanding  that  no  fur- ther extensions  of  time  in  this  regard 
will  be  granted  to  petitioner;  amended 
said  order  of  Dec.  8,  1949  to  specify date  to  May  1.  1950. 

Extension  Denied 
KELL  Waxahachie,  Tex. — Denied  ex- 

tension of  time  for  completion  of  sta- 
tion  since    application    merely  states 

additional    time    is    desired    only  to 
(Continued  on  page  88) 

My.  Curt  Peterson 
Marschalk  and  Pratt Nezu  York  City 

Dear  Curt: 

Th'  Esso  Reporter  has  been  on  WCHS 
fer  'leven  years!  Jest  think,  Curt,  th' 

folks  here  in West  Virginny 
heerd  about 
Hitler's  March inter  _  Poland, th'  third  term 
election.  Pearl 

Harbor,  th' 
death  uv  Presi- dent Roosevelt , 
V-E  and  V-J 

Days,  an'  th' 

Cold  War— all on  th'  Esso  Re- 
porter  on 

WCHS!  That's 
quite  a  record, an'  hit  jest 

goes  ter  slww what  kin  be 
done  when  a 
station  does  a 
good  news  job and  keeps  its 
lisseners  hap- 

py! Yessir,  in these  here 
parts  when folks  thinks  uv 
radio  they 
thinks  u V 

WCHS  —  an' 

when  they 
thinks  uv  news on  th'  air  they 

thinks  Hi>  th' 
Esso  Reporter! No  doubt 
about  it,  Curt. 

WCHS  an'  tli' 

Esso  Reporter 
is  TOPS  in  West  Virginny — an'  they intends  ter  stay  thataway! Yrs. 

Algy 

WCHS 

Charleston,  W.  Va. 
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FINAL  DECISIONS 
Jackson  Associates,  Attleboro,  Mass.; 

and  WCRB  Waltham,  Mass.;  Massasoit 
Bcstg.  Corp.,  and  Taunton  Radio  Corp., 
Taunton,  Mass. — Announced  final  de- 

cision to  grant  Jackson  Associates  new 
AM  station  on  1320  kc,  1  kw  unlimited, 
eng.  cond.  at  Attleboro,  Mass.  and 
granted  WCRB,  Charles  River  Bcstg. 
Co.  increase  in  power  from  500  w  to  1 
kw  daytime  on  1330  kc,  Waltham,  Mass. 
Denied  applications  of  Massasoit  Bcstg. 
Corp.,  and  Taunton  Radio  Corp.  both 
seeking  1320  kc,  1  kw  daytime,  at  Taun- 

ton, Mass.    Decision  Feb.  9. 
Antelope  Bcstg.  Co.  Inc.,  and  Ante- 

lope VaUey  Bcstg.  Co.,  Lancaster,  Calif. 
— Announced  decision  granting  appli- 

cation of  Antelope  Bcstg.  Co.,  for  new 
station  on  1340  kc,  250  w  unlimited. 
Denied  application  of  Antelope  VaUey 
Bcstg.  Co.  for  same  facilities.  Decision Feb.  9. 
WFEC  Miami,  Fla. — Announced  de- 

cision denying  application  of  Florida 
East  Coast  Bcstg.  Co.  to  change  from 
1220  kc  to  1230  kc  and  increase  hours 
of  operation  from  daytime  to  unlim- ited, change  anteima  and  transmitter location.    Decision  Feb.  9. 
Brennan  Bcstg.  Co.,  Jacksonville, 

Fla.  and  WTOC  Savannah,  Ga.— Peti- tion denied  to  reconsider  action  of  Dec. 
6  1949,  postponing  oral  argument  m 
consolidated  proceeding  re  appUcations. Decision  Feb.  9.  „ 

Telectronics  Inc.,  Waycross,  Ga.— Dis- missed as  moot  petition  of  appeal  ol 
Telectronics  Inc.,  from  action  of  exam- 

iner denying  motion  for  continuance 

FCC  Actions 

(Continued  from  page  87) 
further  plans  for  assignment  of  CP. 
If  a  hearing  is  desired  it  can  be  re- quested within  20  days.    If  hearing  not 
requested  permit  wiU  be  canceUed. 

Extension  Granted 
KULE  Ephrata,  Wash.— Granted  ex- tension of  completion  date  to  June  1, 

of  CP  as  modified  for  new  station. 
Modification  Granted 

WLEE  Richmond,  Va. — Granted  mod. 
CP  to  make  changes  in  daytime  direc- tional pattern  and  change  type  of 
trans,  eng.  cond. 

February  9  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 860  kc 
Royal  V.  Howard,  Honolulu,  Hawau 

—CP  new  AM  station  850  kc  250  w  unl. 
AMENDED  to  request  860  kc. 

AM— 1230  kc 
Chet  L.  Gonce,  Reno,  Nev.— CP  new 

AM  station  1230  kc  250  w  unl.  AMEND- 
ED to  request  name  change  to  Chet  L. 

Gonce  tr/as  The  Voice  of  Reno. 
License  for  CP 

KWEW  Hobbs,  N.  M. — License  for  CP 
increase  power  etc.  new  AM  station. 
WHAT  Philadelphia — License  for  CP 

authorizing  unlimited  time  with  250  w 
using  presently  licensed  vertical  ant. 

License  Renewal 
Request  for  license  renewal  new  AM 

station:  KHUB  WatsonviUe,  Calif.; 
Ki-DiNf  Pampa.  Tex. 

Modification  of  CP 
KJFJ  Webster  City,  Iowa— Mod.  CP 

new  AM  station  for  extension  of  com- 
pletion date. 

KHSL  Chico,  Calif.— Mod.  CP  new 
AM  station  increase  power,  install  new 
trans,  etc.  for  extension  of  completion 
date. 
KSUB  Cedar  City,  Utah— Mod.  CP 

new  AM  station  change  frequency,  in- 
crease power  etc.  for  extension  of  com- pletion date. 
TENDERED  FOR  FILING 

AM— 1250  kc 
WMTR  Morristown,  N.  J. — CP  new 

AM  station  to  change  from  1250  kc  500 
w  daytime  to  1250  kc  1  kw  daytime. 

1950  February  13  1950 

Television  i  Radio  Management  Consultants 
Bond  BIdg.,  Wash.  5       National  2173 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  AppUcations 

£ox  Scote SUMMARY  TO  FEBRUARY  9 

Summary  of  Authorizations,  Stations  On  the  Air,  Applications 

Appli- 

cations In 
Grants    Pending  Hearing Total  Cond'l Class  On  Air     Licensed  CPs 

AM  Stations   2,103  2,064  184  308  262 
FM  Stations    732  491  274  *6  50  28 
TV  Stations    99  33  78  350  182 

*  Four  on  the  air. 
4c        *  * 

CALL  ASSIGNMENTS:  KELY,  Ely,  Nev.  (White  Pine  Broadcasting  Co.,  1230  kc, 
250  w  unlimited);  KGOS  Torrington,  Wyo.  (Joseph  P.  Ernst,  1490  kc,  250  w  un- 
Umited);  KALI  Pasadena,  Calif,  changed  from  KWKW  (John  H.  Poole);  KWKW 
Pasadena  changed  from  KAGH  (KAGH  Inc.);  KWKW-FM  Pasadena  changed  from 
KARS  (FM)  (KAGH  Inc.);  WBLT  Bedford,  Va.  changed  from  WBLX  (Bedford 
Bcstg.  Corp.);  WMAY  Springfield,  HI.  (Lincoln  Broadcasting  Co.,  970  kc  500  w- 
night,  1  kw  daytime,  directional);  WNDI  Montevallo,  Ala.  (Shelby  County  Broad- casting Co.  730  kc,  250  w  daytime);  WNES  Mooresville,  N.  C.  (Wayne  M.  Nelson 
1350  kc,  1  kw  daytime);  WOND  Pleasantville,  N.  J.  (Pioneer  Broadcasters  Inc. 
1400,  250  w  unlimited). 

of  hearing  in  consolidated  proceeding 
scheduled  for  Jan.  16  in  re  Dockets 
9419  and  9420.    Decision  Feb.  9. 
WIBS  Santurce,  P.  R. — Aimounced decision  rescinding  order  of  Nov.  3, 

1948  revoking  license.  See  story  this issue.    Decision  Feb.  3. 
INITIAL  DECISIONS 

KIOA  Des  Moines,  Iowa — Initial  de- cision by  Examiner  P.  Cooper  to  grant 
application  of  Independent  Bcstg.  Co. 
for  construction  permit  to  make 
changes  in  transmitting  equipment  and 
operate  with  two  element  directional 
antenna  system  during  daytime;  sub- 

ject to  condition  that  company  will 
take  necessary  steps  to  eliminate  pos- 

sibility of  overlap  of  contours  prohib'- 
ited  by  Commission's  Standards  be- tween KIOA  and  KMA  Shenandoah, 
Iowa.    Initial  decision  Feb.  8. 
KPBS  and  Hugh  Francis  McKee, 

Portland,  Ore.  —  Initial  decision  re- 
ported by  Examiner  Hugh  B.  Hutchin- son to  grant  applications  of  Benson 

Polytechnic  School  for  modification  of 
license  to  increase  hours  of  operation 
of  KPBS  and  construction  permit  to 
increase  power  from  100  w  to  250  w 
specified  hours  on  1450  kc,  make 
changes  in  transmitting  equipment  and 
install  new  antenna  system;  denial  of 
application  of  Hugh  Francis  McKee  for 
new  station  on  1450  kc  250  w  sharing 
time  with  KPBS.    Decision  Feb.  8. 
Lawrence  Bcstg.  Co.,  Lawrence, 

Kan.  —  Initial  decision  reported  by 
Examiner  Fanney  N.  Litvin,  to  grant 
application  of  Loula  Mae  Harrison, executrix  of  estate  of  L.  C.  Harrison, 
for  new  station  on  1230  kc,  500  w  day- 

time. Site  to  be  determined.  Deci- sion Feb.  7. 
KID  Idaho  Falls,  Ida. — Initial  deci- sion reported  by  Examiner  Farmey 

Litvin  to  grant  application  of  Idaho 
Radio  Corp.  to  change  facilities  of 
KID  from  1350  kc,  5  kw  daytime,  500 
w  night  to  590  kc,  5  kw  daytime,  1  kw 
night,  directional  night;  eng.  cond. Decision  Feb.  6. 

Non-Docket  Actions  .  .  . 

AM  GRANT 
Pryor,  Okla. — Lakes  Area  Bcstg.  Co., 

granted  1570  kc,  250  w  day;  engineering 
conditions.  Partnership:  L.  L.  Gaf- 
faney,  with  Pryor  "Daily  Times  Demo- crat", and  J.  B.  Smith,  job  printer. Granted  Feb.  9. 

TRANSFER  GRANTS 
KCNY  San  Marcos,  Tex.  —  Granted transfer  of  control  of  Central  Bcstg. 

Co.  licensee  through  purchase  by  Ed 
C.  James  of  67.25%  interest  of  Charles 
L.  Cain.  Consideration  $33,625.  KCNY 
is  assigned  1470  kc,  250  w  daytime. Granted  Feb.  9. 
WABI  Bangor,  Me. — Granted  transfer 

of  control  of  Community  Bcstg.  Serv- ice, licensee,  from  Fred  B.  Simpson 
sole  owner  to  Horace  Hildreth  and 
Murray  Carpenter  for  consideration  of 
?10,000.  Mr.  Hildreth,  ex-governor  of 
Maine  is  now  president  of  Bucknell  U. 
Mr.  Carpenter  is  manager  WABI  and 
was  formerly  manager  and  part  owner 
WPOR  Portland,  Me.  WABI  is  assigned 
5  kw  on  910  kc.    Granted  Feb.  9. 
KTXC  Big  Spring,  Tex. — Granted  as- 

signment of  license  from  Leonard  R. 

Lyon  to  Big  State  Bcstg.  Corp.  for 
consideration  of  $10,000.  Principals  in 
new  firm  include  Mr.  Lyon,  secretary 
treasurer  and  ^  owner;  V.  T.  and 
E.  W.  Anderson,  president  and  vice 
president,  owners  Anderson  Music 
Store,  25%%  each;  Clyde  E.  and  George 
T.  Thomas,  attorneys,  7.5%  each.  KTXC 
is  assigned  1400  kc,  250  w  fuUtime. Granted  Feb.  9. 
WFEC  Miami,  Fla. — Granted  assign- ment of  license  from  Florida  East 

Coast  Bcstg.  Co.,  licensee,  to  Howard 
D.  Steere  for  $50,000.  Mr.  Steere  is 
owner  of  advertising  agency  in  Detroit. 
Florida  East  Coast  is  headed  by  Dor- othy Bartell.  WFEC  is  assigned  250  w 
daytime  on  1220  kc.    Granted  Feb.  9. 
WYVE  WytheviUe,  Va.— Granted  as- signment of  license  from  Dr.  A.  M. 

Gates  and  Robert  D.  Epperson  d/b  as 
Wythe  Coimty  Bcstg.  Co.  to  Dr.  Gates. 
Mr.  Epperson  sells  his  50%  interest  for 
$14,673.  WYVE  is  assigned  1  kw  day on  1280  kc.    Granted  Feb.  9. 
WFUR  Grand  Rapids,  Mich.— Granted transfer  of  control  of  Furniture  City 

Bcstg.  Corp.,  licensee,  from  Simon  W. 
Oppenhuizen,  T.  F.  and  R.  L.  Vander- 
Mey,  and  WiUiam  R.  and  G.  R.  Vander- werp  and  Jennie  Oppenhuizen  to  new 
group  of  43  stockholders.  New  group 
is  headed  by  William  Kiuper  and 
Harold  Brinks  as  trustees  and  pur- chasers. Consideration  is  $60,300. 
WFUR  is  assigned  1570  kc,  1  kw  day. Granted  Feb.  9. 
WSRK(FM)  ShelbyviUe,  Did.  — 

Granted  acquisition  of  control  of  Shel- 
byviUe Radio  Inc.,  licensee,  from Emma  S.  DePrez  and  John  C.  DePrez 

by  Emma  S.  DePrez.  This  is  technical 
transfer  involving  no  monetary  con- 

sideration. WSRK(FM)  is  assigned 
Ch.  267    (101.3  mc).     Granted  Feb.  9. 
KOKX  Keokuk,  Iowa— Keokuk  Bcstg. 

Co.  granted  switch  in  facilities  from 
1310  kc,  250  w  day  to  1310  kc,  1  kw 
day,  500  w  night,  directional  (DA-2); eng.  cond.    Granted  Feb.  9. 

New  Applications 
AM  APPLICATIONS 

Beaver  Dam,  Wis. — ^Prairie  Bcstg.  Co. 
Inc.  740  kc,  250  w  daytime.  Estimated 
cost  of  construction  $13,550.  Principals 
in  Prairie  Bcstg.  include:  Edwin  W. 
Erdman,  radio  technician,  president 
11.6%;  Jasper  J.  Harwood,  radio  tech- nician, vice  president  5.0%;  Walter  T. 
Schlaugat  Jr.,  engineer  WFOX  Mil- 

waukee, secy-treas.  13.3%;  Thomas  C. 
Gallagher,  owner  Gallagher  Real  Estate, 
10%;  Arthur  F.  Vahovius,  air  techni- cian. Air  National  Guard,  13.3%.  Filed Feb.  7. 
Crescent  City,  CaUf. — Del  Norte 

Bcstg.  Co.,  1400  kc,  250  w  unlimited. 
Estimated  construction  cost  $21,700. 
Principals  include:  John  J.  Perry,  gen- 

eral partner  El  Camino  Veterinary 
Hospital,  70%  and  Robert  E.  Grey, 
owner  of  The  Sound  Workshop,  now 
in  bankruptcy.  Filed  Feb.  7. 
Hanover,  N.  H. — Granite  State  Bcstg. 

Co.  Inc.,  1400  kc,  250  w  unlimited. 
Estimated  construction  cost  $10,150. 
Granite  State  Bcstg.  is  licensee  of 
WTSA  Brattleboro  Vt.;  WTSV  Clare- 
mont,  N.  H.;  and  WKBR  Manchester, N.  H.  Filed  Feb.  3. 

Scottsboro,  Ala. — Pat  M.  Courington, 
d/b  as  Sand  Mountain  Bcstg.  Co.,  1050 
kc,  250  w  daytime.  Cost  of  construction 
estimated  at  $17,600.  Mr.  Courington  is 
president   and    general   manager  and 

51%  owner  WAVU  AlbertviUe,  A, 
Filed  Feb.  6. 

FM  APPLICATION 
Palatka,  Fla.— Palatka  Bcstg.  Co.,  Ci 

249  (97.7  mc)  ERP  420  w.  Class  - Estimated  cost  of  construction  $2,90 
Palatka  Bflstg.  Co.  is  licensee  c 
WWPF  AM  outlet  Palatka.  FUed  Feb. 

TRANSFER  REQUESTS 
WDOV  Dover,  Del. — Assignment  i license  from  William  Courtney  Evai 

to  Delaware  State  Capital  Bcstg.  Cor 
for  $60,000.  CecU  F.  Freed,  Reading,  Pa 
physician  will  be  100%  owner  c stock.  Dr.  Freed  purchases  WDC 
for  his  son,  William  S.  Freed,  who  w 
be  1st  vice  president  of  corporatic 
Company  is  presently  indebted  to  L 
Freed  for  $3,500  which  he  advanced  fi 
organizational  expenses.  William 
Freed  is  employed  at  WEEU  Readin 
Pa.  WDOV  is  assigned  1410  kc,  1  k 
daytime.  Filed  Feb.  3. 
WLYN-AM-FM  Lynn,  Mass.— Acqu 

sition  of  control  of  Puritan  Broadca 
Service  Inc.  licensee,  through  purcha; 
by  Theodore  Feinstein  of  38.2%  sto< 
held  by  Emanuel  Goldman.  Mr.  Gol( 
man  sells  for  $14,165.  Mr.  Feinste 
presently  holds  38.2%  and  if  transf is  granted  will  become  majority  stoci 
holder  with  76.5%.  WLYN  is  assign( 
1360  kc,  500  w  daytime.  FUed  Feb.  3. KDON  Santa  Cruz,  CaUf.  and  KSN 
FM  Salinas,  Calif. — Assignment  of  1 censes  of  Central  Coast  Counties  Rad 
Inc.,  and  Monterey  Peninsula  Broa 
casting  Co.  to  Salinas  Newspapers  In< 
parent  company.  SaUnas  Newspape Inc.  will  assume  aU  assets  and  liabi) 
ties.  KDON  is  assigned  1460  kc,  1  k 
daytime,  directional  and  KSNI  (F!\ 
Ch.  233  (94.5  mc).    Filed  Feb.  6. 
WABG  Greenwood,  Miss. — Assig 

ment  of  CP  from  Cy  N.  Bahakel  ai 
John  C.  Love  d/b  as  Greenwood  Broa 
casting  Co.  to  Cy  N.  Bahakel.  Mr.  Lo 
wishes  to  dissolve  partnership  and  1V5 
Bahakel  buys  his  interest  for  $1,0( 
WABG  is  assigned  960  kc,  1  kw  da time.  Filed  Feb.  6. 
WCBA  Corning,  N.  Y. — Assignment license  from  John  S.  Booth  to  Wei] 

boro  Corning  Bcstg.  Advertisers  Ir 
for  $80,000.  Principals  in  firm  a Lawrence  A.  Woodin,  50%  own 
Arcadia  Theatre  Co.,  WeUsboro,  P; 
50%;  and  Paul  L.  Carpenter,  own 
Carpenter's  Funeral  Home  and  M morial  Studio,  50%.  WCBA  operat 
with  1  kw  daytime  on  1350  kc.  Fili Feb.  6. 
KOCS  and  KEDO  (FM)  Ontari 

Calif. — Assignment  of  license  of  Dai 
Report  Co.  from  Mrs.  Jerene  Applel 
Harnish,  Carlton  R.  Appleby,  Mrs.  A 
nie  M.  Potter  and  Walter  Axley  to  ne 
partnership  of  same  name  and  stoc 
holders  with  exception  of  Mrs.  Po 
ter.  Mrs.  Potter  is  retiring  and  se!' 
her  2%  interest  for  $10,000  to  Carlt< 
R.  Appleby.  KOCS  is  assigned  1510  b 
1  kw  daytime.    Filed  Feb.  7. 
WCRA  Effingham,  HI.  —  Transfer 210  shares  of  stock  in  Effingham  Bcsi 

Co.  from  WilUam  L.  Thompson  ai" Mabel  L.  Thompson  to  other  stockhol 
ers  in  corporation.  This  is  simple  sto 
transfer  involving  no  money  and  u 
marred  by  restriction  save  FCC  a 
thority.     WCRA  is   assigned   1090  1 
250  w  daytime.    Filed  Feb.  7. 
KHIT  Lampasas,  Tex — Assignment license  from  Sylvester  Lewis  and  Ro 

ert  Easton  d/b  as  Lampasas  Bcstg.  C 
to  new  partnership  of  same  name  ai 
composed  of  W.  R.  Pierre,  T.  A.  Net 
man  and'  M.  A.  Frenkel.  Mr.  Newmi owns  construction  and  contracting,  ar 
rice  drying  businesses  and  investmen 
in  trucks  and  contracting  equipmei 
Mr.  Frenkel  is  sports  director  KTL 
Texas  City  and  WTAW  College  Stati 
and  Mr.  Pierre  is  station  manag 
WTAW  and  general  manager  and  pr 
gram  director  KTLW.  Consideration 
$35,000.  KHIT  is  assigned  1450  kc,  2 w  unlimited.    Filed  Feb.  7. 
WHIT  New  Bern,  N.  C. — Assignme of  license  from  Coastal  Bcstg.  Co.,  : 

censee,  to  Harmon  L.  Duncan.  Mr.  Du can  will  lease  WHIT  for  $10,000  per  ye 
with  option  of  buying  within  two  c£ 
endar  years.  If  Mr.  Duncan  buys  st tion,  consideration  wiU  be  $75,000  or 
application  for  increase  of  power  pre 
ently  pending  is  granted  by  FCC,  se 
ing  price  is  $80,000.  Other  radio  inte; ests  of  Mr.  Duncan  include  WDL 
Durham,  N.  C,  general  manager  ai 
vice  president,  451  sh;  WGTN  Georg 
town,  S.  C.  331/^%  interest.  WHIT 
assigned  1450  kc,  250  w  unlimited. 
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iLOAN  AWARDS 
Entries  Close  on  Mar. 75 

EE  Alfred  P.  Sloan  Radio  Awards 
;  r  Traffic  Safety  has  announced 
•jght  special  offerings  to  radio  and 
V  stations,  networks  and  spon- 
ijrs  of  commercial  programs  for 
ijitstanding  service  to  highway 
i  fety  during  1949. 
Four  awards  are  to  be  made  for 

iJstaining,  and  four  for  commer- 
^lly  sponsored  activities.  Re- 
Jpients  in  the  commercial  category 
ill  be  advertisers  or  other  spon- 

;!|i'3.  One  sustaining  and  one  com- 
e^rcial  award  will  be  made  in  each 
[i|  these  categories:  Local  radio 
j  litlons,  regional  or  clear  channel 

l-|itions,  national  or  regional  net- ^•rks  and  television.  A  mounted 
^.onze  plaque  will  be  presented  to 

^  eh  winner. 
bpeadline  for  nomination  entries 
NMarch  15.  They  will  be  judged 
b;  a  six-member  jury  panel  made 
^,  of  prominent  leaders  in  safety, 
I  bcation  and  broadcasting.  Among 
itm  are  Kenneth  G.  Bartlett,  dean, 
sj-iversity  College,  and  director, 
!|dio  Workshop,  Syracuse  U.,  and 
orge  Jennings,  director  of  radio, 

'jLcago  Board  of  Education,  and 
ifesident,  Assn.  for  Education  by 
Jdio.   The  panel  will  consider  all 
ipients  of  the  National  Safety 

cUncil's  "public  interest  awards." 
citi-ies,  together  with  sample  tran- 
iptions,  scripts  or  other  support- 
■  material,  must  accompany  offi- 
,1  applications  and  sent  to  Paul 
mes,  director  of  public  informa- 
]ti,  National  Safety  Council,  20 
ith  Wacker  Drive,  Chicago  6. 

ROCERY  DRIVE 

KFI,  200  Stores  Cooperate 

). TENSIVE    promotional  tieup 
ween  KFI  Los  Angeles  and  ap- 
•ximately  200  multiple-unit  Los 
(geles  area  grocery  stores  has 
:n    started    and    will  continue 
oughout  the  year. 

^Arrangement    involves    a  con- 
uing    series    of    KFI  "Value 
■i^eks"  conducted  jointly  by  the 
Jtion  and  the  retail  groceries,  all 
(whom  do  over  $200  million  busi- 
is  annually.   During  these  weeks 
*'  station's  leading  programs  ad- 
'tising    grocery    products  will 

r  :=ct  listeners    into  cooperating 
j;  jres  who  are  supporting  the  pro- 
r  jtion  with  extensive  use  of  seven 
'  '''erent  types  of  point-of-sale  pur- 
«.se  material  provided  by  the  sta- 
n.    KFI-advertised  items  will  be 
on  mass  display, 

i  According   to   Kevin  Sweeney, 
^jjl  sales  and  promotion  manager, station  believes  the  series  of 

motions  will  produce  "substan- 
sales  increases"  for  KFI-adver- 

[sd  products  in  every  store.  Mr. 
eney  further  pointed  out  that 

illions  of  individual  sales  of  gro- 
y  products  are  made  by  KFI 
sonalities,    programs    and  an- 
mcements  every  day,"  and  "we 
I'lt  to  make  certain  that  these are    consummated    at  the 

cer's  cash  register  .  .  ." 

Si  i 

►  All  locally-originated  programs 
over  WTIC  Hartford,  Conn.,  car- 

ried special  birthday  formats  and 
network  programs  gave  anniver- 

sary salutes,  when  WTIC  celebrated 
its  25th  birthday,  Feb.  10.  Station 
began  with  500  w  power  and  now 
has  50  kw.  It  is  one  of  the  six 
charter  affiliates  of  NBC. 

►  WEFM  (FM)  Chicago  marks  its 
10th  anniversary  this  month.  A 
special  show  is  being  offered  by  the 
station  every  Sunday  in  February. 

►  Second  anniversary  of  WLWT 
(TV)  Cincinnati  was  celebrated 
Feb.  11  by  special  personal  appear- 

ances of  the  cast  of  NBC-TV's 
Kukla,  Fran  &  Ollie  and  perform- 

EXAMINER  HIT 

On  Foreign  Language  Stand 

CONDEMNATION  of  foreign  lan- 
guage broadcasting  voiced  by  FCC 

Hearing  Examiner  Hugh  B.  Hutch- 
ison was  sharply  rebuked  in  oral 

argument  before  the  Commission 
last  Monday.  His  conclusion — gen- 

erally that  foreign  language  shows 
retard  Americanization  processes 
— was  given  in  his  initial  decision 
in  the  Boston  proceeding  to  choose 
a  successor  to  deleted  WORL 
[Broadcasting,  Nov.  7,  1949]. 
Vigorous  opposition  was  pre- 

sented by  WHOM  New  York,  which 
although  not  a  party  to  the  pro- 

ceeding, had  been  granted  permis- 
sion to  participate  in  the  argument 

amicus  curiae.  Similar  position 
was  taken  by  counsel  for  Joseph 
Solimene,  one  of  the  several  appli- 

cants to  whom  the  examiner  rec- 
ommended denial  and  whose  foreign 

language  program  proposals  drew 
the  comments  of  the  examiner. 

FCC's  general  counsel  also  stood  by 
his  brief  opposing  the  foreign 
tongue  view  of  Mr.  Hutchison. 

Pilgrim  Broadcasting  Co.,  pro- 
posed winner  of  the  5  kw  daytime, 

950  kc  facilities  to  be  assigned,  and 
Beacon  Broadcasting  Co.,  another 
applicant  proposed  to  be  denied, 
also  appeared  at  the  argument. 
Other  applicants  receiving  pro- 

posed denials  were  Boston  Radio 
Co.  Inc.,  Continental  Television 
Corp.  and  Bunker  Hill  Broadcast- 

ing Co. 
WHOM  charged  there  was  no 

evidence  in  the  record  to  support 

in  any  way  the  "general  deroga- 
tory language"  used  by  Examiner 

Hutchison  in  his  conclusions  re- 
garding foreign  tongue  programs, 

nor  was  any  authority  cited  at  any 
point  for  such  views.  WHOM 
pointed  out  that  FCC  in  the  past 
and  many  other  high  authorities 
have  repeatedly  praised  the  various 
values  of  such  programming,  both 

in  time  of  war  and  peace.  WHOM's counsel  indicated  FCC  has  never 
criticized  the  general  concept  of 
foreign  language  broadcasts. 

ances  by  stars  of  WLWT  and 
WLW,  station's  AM  affiliate. 
►  February  marks  the  25th  year 
of  operation  by  WORC  Worcester, 
Mass.  Station  reports  it  was  the 
first  in  the  100  w  category  to  be- 

come affiliated  with  a  major  net- 
work, CBS,  in  1931.  WORC  has 

been  managed  by  Mildred  Stanton 
for  the  past  10  years. 

►  Lowell  Institute  Cooperative 
Broadcasting  Council,  Boston, 
which  presents  shows  over  eight 
Boston  stations,  is  celebrating  its 
fourth  year  of  broadcasting. 

COURT  BAN 

WMAQ  Finds  Disagreement 

WMAQ  (NBC)  Chicago,  battling 
unofficial  City  Council  rules  ban- 

ning broadcast  of  Council  proceed- 
ings, has  found  seven  aldermen  who 

disagree  with  the  policy.  [Broad- 
casting, Feb.  6].  They  went  on 

record  in  favor  of  such  broadcasts 
via  tape  at  the  request  of  WMAQ 
Newsman  Len  O'Connor,  who  con- 

ducts the  daily  News  on  the  Spot 
show. 

Mr.  O'Connor,  who  was  refused 
permission  to  tape-record  a  public 
hearing  of  the  transportation  com- 

mittee Jan.  31,  hopes  to  record  in- 
terviews with  50  aldermen  on  the 

subject  before  the  next  Council 
meeting  March  2.  At  that  time  a 
resolution  seeking  permission  for 
stations  to  cover  the  sessions  with 
recorders  and  cameras  (for  video) 
is  expected  to  be  submitted  by  Aid. 
Nicholas  Bohling. 
Air  interviews  with  the  seven 

aldermen  featured  their  answers 
to:  (1)  What  do  you  think  of 
broadcasting  Council  proceedings? 

(2)  Would  you  support  a  resolu- 
tion permitting  broadcasts?  (3) 

Can  you  think  of  any  reason  why 
the  Council  should  be  afraid  to  per- 

mit broadcasts? 

Rosewell  On  WWSW 

A.  K.  (Rosey)  ROSEWELL  broad- 
casts Pittsburgh  Pirates  baseball 

games,  at  home  and  away,  on 
WWSW  Pittsburgh.  He  also  con- 

ducts a  morning  show  Rosey  Bits 
on  WJAS  Pittsburgh.  Broadcast- 

ing reported  incorrectly  in  its  Feb. 
6  issue  that  Mr.  Rosewell  broad- 

casts the  Pirate  games  on  WJAS. 

Kobak  Sr.  Is  Nominee 

EDGAR  KOBAK  Sr.,  consultant 
and  part-owner  of  WTWA  Thom- 

son, Ga.,  is  among  the  nominees 
for  a  small  stations  NAB  board 
post.  In  Broadcasting,  Feb.  6, 
he  was  incorrectly  listed  as  his  son, 
Edgar  Kobak  Jr.,  who  is  general 
manager  of  WTWA. 

HARRY  WISMER  (standing),  ABC 

sports  director,  looks  over  Bob  Hope's shoulder  at  the  cup  awarded  to  the 
comedian  as  "Champion  Sportsman 
of  the  Year"  during  Mr.  Wismer's network  broadcast  on  Feb.  4  at  6:30 
p.m.  Assisting  on  the  sportscast  is 
Air  Secretary  Stuart  Symington  (r), 
who  had  presented  Mr.  Hope  with  an 
Air  Force  citation  the  previous  day. 

NEW  AM  GRANT 

Proposed  for  Lawrence,  Kan. 
INITIAL  DECISIONS  of  FCC 
hearing  examiners  were  reported 
by  the  Commission  last  week  rec- 

ommending one  new  station  grant 
and  improvements  in  facilities  for 
KID  Idaho  Falls,  Idaho;  KBPS 
Portland,  Ore.,  and  KIOA  Des Moines. 

New  AM  outlet  at  Lawrence, 
Kan.,  on  1320  kc  with  500  w  day- 

time only  was  recommended  by  Ex- 
aminer Fanney  N.  Litvin  for  Loula 

Mae  Harrison,  executrix  of  the 
estate  of  L.  C.  Harrison,  trading 
as  Lawrence  Broadcasting  Co.  Mr. 
Harrison  died  in  November  1948, 
five  months  after  his  application 
was  filed.  The  grant  was  favored 
although  slight  mutual  interference 
would  result  with  KCKN  Kansas 
City  and  KFH  Wichita,  both  Kan. 
Examiner  Litvin  also  issued  a 

recommendation  to  grant  the  appli- 
cation of  KID  to  switch  from  5  kw 

day,  500  w  night  on  1350  kc,  direc- 
tional, to  5  kw  day,  1  kw  night  on 

590  kc,  directional  night.  The 
grant  was  favored  in  spite  of  some 
nighttime  interference  to  WOW 
Omaha;  KFXM  San  Bernardino, 
Calif.,  and  KSUB  Cedar  City, 
Utah,  because  of  local  gains  in  first 
primary  service. 

Examiner  Hugh  B.  Hutchison 
proposed  to  grant  Benson  Polytech- 

nic School's  KBPS  increased  hours 
of  operation  and  power  boost  to 
250  w  from  present  100  w,  operat- 

ing specified  hours  on  1450  kc.  He 
proposed  to  deny  bid  of  Hugh 
Francis  McKee,  assistant  manager 
and  technical  supervisor  of  KGHD 
Missoula,  Mont,  The  examiner 
favored  KBPS'  past  performance 
over  indefinite  proposals  made  by 
Mr.  McKee. 

Examiner  Basil  P.  Cooper  rec- 
ommended grant  of  KIO's  request 

to  change  its  daytime  directional 
array  on  condition  the  station  take 
steps  to  eliminate  any  overlap  that 
might  result  with  KMA  Shenan- 

doah, Iowa,  which  is  prohibited  by 
FCC's  standards.  KIOA  is  as- 

signed 10  kw  day,  5  kw  night  on 
940  kc. 
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COMR.  JONES  CASTIGATES 

'ECONOMIC  THINKING' 

IN  ATTACK  on  "economic  thinking"  in  indus- 
try, FCC  Comr.  Robert  F.  Jones  said  in  speech 

Thursday  night  that  problem  of  "getting  tele- 
vision to  all  the  people"  is  "almost  as  far  from 

solution  as  it  was  in  1941."  He  feared  that 
"very  little  is  likely  to  be  done  by  industry 
and  its  eminent  engineers  to  help  us  in  the 
current  hearings  with  this  problem." 

Addressing  Lima  (Ohio)  Section  of  Ameri- 
can Institute  of  Electrical  Engineers,  Comr. 

Jones  said  that  "heretofore  I  had,  for  the  most 
part,  a  healthy  respect  for  the  industry's  tech- 

nical committees."  But,  he  said,  "more  recent 
experience  with  them  has  raised  some  ques- 

tions in  my  mind  as  to  whether  or  not  they 
have  that  objectivity  that  I  had  always  asso- 

ciated with  the  engineering  and  scientific  pro- 

fession." 
"Whereas  a  year  ago  I  credited  the  big  exec- 

utives with  imaginative  genius,"  he  said  at 
another  point,  "I  now  realize  .  .  .  that  they 
have  a  negative  approach  until  economic  neces- 

sity drives  them  to  pitching  in  and  finding 
answers  for  the  Commission  and,  of  course, 

for  themselves." 
One  of  TV's  greatest  problems,  he  said,  is 

"inflexibility"  of  standards.  FCC  "must  be 
careful  not  to  write  its  standards  in  such  a 
way  that  one  or  two  patent  holders  will  dom- 

inate a  whole  portion  of  the  broadcasting  in- 
dustry," he  said. 

FCC  ASKED  TO  HALT 

TRANSIT  RADIO  SERVICE 

PETITION  filed  Friday  with  FCC  charging 
transit  radio  is  contrary  to  "public  interest" 
and  asking  Commission  to  halt  service.  Brief, 
prepared  by  Washington  Attorneys  Franklin 
S.  Pollak  and  Guy  Martin  on  their  own  behalf, 
parallels  complaints  filed  earlier  by  Transit 
Riders  Assn.  (see  early  story,  page  24).  FCC 
currently  has  TR  study  underway. 

Petition  also  asks  FCC  to  (1)  rule  that 
transit  radio  violates  Commission  rules  and 
regulations  governing  station  licenses;  (2) 
announce  and  initiate  policy  of  license  revoca- 

tion "as  far  as  necessary;"  (3)  take  no  final 
action  on  license,  renewal  and  permittee  bids; 
(4)  furnish  attorneys  with  copies  of  contract 
between  Washington  Transit  Radio  Inc.  and 
WWDC-FM  (Capital  Broadcasting  Co.)  fran- 

chise holder;  (5)  appoint  public  counsel  to 
present  to  Commission  above  requests. 

Attorneys  charged  WWDC-FM  transit  broad- 
casts violate  original  representations  made  by 

Capital  Broadcasting  Co.  in  application  for 
station  CP;  that  programs  impinge  on  indi- 

vidual's "right  of  privacy;"  and  that  system 
utilizes  unauthorized  supersonic  device  to  raise 
volume  of  commercials. 

HORSE  RACING  BILL 

BILL  to  authorize  FCC  to  prohibit  airing  of 
horse  race  odds  and  winners  in  conflict  with 
state  laws  introduced  in  Congress  by  Rep. 
Charles  E.  Bennett  (D-Fla.)  at  request  of 
Florida  Atty.  Gen.  Richard  Irvin.  Measure 
(HR-7233)  would  prohibit  such  broadcasts  30 
minutes  immediately  preceding  and  following 
scheduled  race.  Rep.  Bennett  said  proposal  is 
aimed  at  illegal  gambling  operations  and  de- 

signed primarily  to  cover  wire  communication. 
TV  would  be  included.  Legislation  would  not 
outlaw  such  broadcasts  per  se  unless  FCC 
should  so  rule. 

WMAN  ASKS  INJUNCTION 
FOR  BASKETBALL  RIGHTS 
DECISION  to  be  handed  down  Tuesday  in 
Richland  Co.  (Ohio)  Common  Pleas  Court  on 
plea  of  WMAN  Mansfield  to  enjoin  local  school 
board  from  allegedly  discriminating  against 
station  in  denying  it  play-by-play  rights  for 
high  school  basketball  games. 

Judge  Calbfleisch  told  at  hearing  that  neigh- 
boring stations  in  Ashland,  Fostoria  and  San- 
dusky were  allowed  to  carry  games.  J.  M. 

O'Hara,  WMAN  president  and  general  man- 
ager, claimed  board  is  influenced  by  Mayisfield 

News  Journal,  owned  by  S.  A.  and  Isadore  Hor- 
vitz.  Messrs.  Horvitz  are  defendants  in  anti- 

trust suit  filed  by  Dept.  of  Justice  alleging 
coercive  practices  in  Lorain  and  Elyria,  Ohio, 
to  prevent  advertisers  from  buying  time  on 
WEOL  Elyria.  U.  S.  District  Court  to  open 
hearing  of  anti-trust  case  in  Cleveland  March  1. 

School  board  received  over  10,000  letters  and 
petitions  in  three  days  protesting  denial  of 
play-by-play  rights  to  WMAN.  Board  offered 
station  four-year  contract  if  play-by-play  ac- 

count were  not  sponsored,  with  automatic  can- 
cellation if  any  one  game  is  missed  unless  for 

mechanical  failure.    Station  rejected  this. 

CBS  1949  INCOME  DOWN 
NET  income  of  CBS  in  1949  reported  Friday 
as  $4,184,100,  decline  of  $857,600  from  1948 
figure.  In  1949  income  before  Federal  income 
taxes  was  $7,634,100;  in  1948,  $8,141,700.  Fed- 

eral income  taxes  were  $3,450,000  in  1949  and 
$3,100,000  in  1948.  Financial  report  is  for 
CBS  and  subsidiaries,  including  Columbia  Rec- 

ords Inc.  Earnings  per  share  in  1949  were 
$2.44,  compared  with  $2.94  in  1948. 

CENSUS  WARNING 
NETWORKS  and  movie  producers  asked  to 
avoid  future  dramas  in  which  census  takers  are 
impersonated.  Frank  R.  Wilson,  Census  Bu- 

reau information  director,  reminded  that  all 
facts  collected  by  bui-eau  are  confidential. 
Broadcasters  and  film  interests  asked  to  avoid 
plots  that  would  cast  suspicion  on  motive  of 
genuine  census  enumerator,  who  carries  cre- 
dentials. 

O'CEDAR  IN  17  MARKETS 
O'CEDAR  Corp.,  Chicago,  sponsors  one-minute 
and  20-second  TV  spots  this  week  in  17  mar- 

kets for  13  weeks  for  new  product.  Sponge 
Mop.    Agency,  Young  &  Rubicam,  Chicago. 

NAB  BOARD 
(Continued  from  page  h) 

Arkansas    imposts    suspended    by  Supreme 
Court,  until  new  test  case  develops. 

To  provide  revenue  for  a  general  manager's setup,  board  cut  certain  allocations,  among 
them  $5,000  annual  contribution  to  Federal 
Radio  Education  Committee,  and  cut  of  Inter- 
American  Assn.  of  Broadcasters  from  $8,400 
to  $4,000,  with  travel  allotment  reduced  from 
$3,000  to  $2,000. 

Board  at  concluding  session  adopted  resolu- 
tions commending  eight  veteran  members  who 

retire  with  April  convention. 
Retiring  directors  are  Mr.  McCollough; 

G.  Richard  Shafto,  WIS  Columbia,  S.  C; 
Campbell  Arnoux,  WTAR  Norfolk,  Va.;  Hugh 
B.  Terry,  KLZ  Denver;  Robert  Enoch,  formerly 
KTOK  Oklahoma  City;  Michael  R.  Hanna, 
WHCU  Ithaca,  N.  Y.;  Henry  W.  Slavick,  WMC 
Memphis;  Howard  Lane,  WJJD  Chicago. 

Closed  Circuit 

( Continued  from  page  U ) 

economic  expert,  NAB  board  of  directors  la 
week  authorized  him  to  undertake  exploratoi 
study  for  possible  creation  of  business  ai 
visory  council  comprising  leading  industria 
ists  and  broadcasters  to  appraise  nation 
business  scene  periodically.  Voluntary  groi 
would  provide  economic  type  of  service  en; 
bling  broadcasters  and  industry  alike  to  di 
cern  economic  trends. 

GRIESEDIECK  Western  Brewing  Co.,  Bell 
ville.  111.  (Stag^  Beer),  through  Maxon  In' 
New  York,  preparing  radio  campaign  to  sta 
March  1.  About  30  stations  in  25  markets  w 
be  used.  Company  will  place  one-minute  e.t. 
chain  breaks  and  individual  programs  for weeks. 

WINSTON  CHURCHILL  as  top  speaker 

NAB  convention  next  April?  It's  possib 
NAB  has  extended  invitation  to  Britain's  eld 
statesman  and  is  awaiting  his  pleasure.  Nj^ 
board  at  meeting  last  week  in  Chandler,  Ari 
agreed  to  have  six  top  speakers  only,  with 
staff  level  reports  or  sessions  on  theory  th 
these  are  adequately  covered  at  district  mei 
ings. 

THAT  House  commerce  subcommittee's  rac 
hearing  may  not  start  Feb.  20  as  schedule 
Subcommittee  Chairman  George  Sadowski  ( 
Mich.)  is  ill  in  Detroit  and  not  expected  ba 
this  week.  Additionally,  some  of  subcommitts 
men  would  like  to  see  color  television  demc 
strations  which  also  are  slated  Feb.  20. 

MEG  ZAHRT,  radio  and  public  relations  dire 
tor  of  Polsky's,  Akron  department  store  whi 
has  walked  off  with  numerous  NRDGA  ra( 
citations,  shortly  joins  BAB  at  New  York  hea 
quarters  as  replacement  for  Lee  Hart,  now 
leave. 

KENYON  &  ECKHARDT,  New  York,  expect 
to  submit  another  topflight  comedian  as  ds 
time  disc  jockey  to  its  client,  Borden  Co., 
place  of  Bob  Hope,  whose  request  for  clearar 
from  Lever  Bros,  to  do  Borden  show  reporte( 
turned  down  Friday  afternoon  (see  sto 

page  20). 
FEATHER  in  cap  of  Broadcast  Advertisi 
Bureau  was  action  last  week  of  AAAA  tin 
buyers'  committee  approving  in  principle  NA 
BAB  TV  rate  card  recommendation  [Tei 
CASTING,  Nov.  21,  1949].  Committee  suggest 
new  clause  dealing  with  commercial  time  lim 
provide  that  stations  would  recognize  that  1 
limit  may  vary  in  certain  instances,  and  tl 
exception  might  be  made  in  special  cases.  Co 
mittee  will  submit  counter  suggestions  in  f 
days  which  then  will  go  to  NAB  board  or  Bi 
committee. 

MOVE  to  enter  suit  for  alleged  copyright 
fringement  against  trade  journals  which  hi 
published  copyrighted  BAB  material  with< 
authorization  was  made  at  NAB  board  meeti 
at  Chandler  last  week  but  was  tabled,  te 
porarily  at  least.  Proposed  motion  cited  tl 
non-BAB  members  were  given  benefit  of  BA 
service  through  such  alleged  unauthorized  pi 
lication.  Several  score  purported  infrin: 
ments  were  cited,  some  of  them  dealing  w 
"full  text"  reproductions. 

PABST  Blue  Ribbon  beer  effective  March  1  v 
take  over  sponsorship  of  boxing  from  St.  Ni( 
Arena,  New  York,  on  CBS-TV,  after  cum 
sponsor,  P.  Ballantine  &  Son  (ale  &  beer),  bo 
out  Feb.  22. 

PAN  AMERICAN  coffee  bureau  understood 
be  considering  spot  announcement  campai 
for  spring.  Federal  Adv.,  New  York,  is  agen 
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A  STATEMENT  FROM 

1 

LI 

We  believe  that  a  radio  station  has  a  duty  to  its  advertisers 

and  to  its  listeners.  We  believe  that,  every  once  in  a  while,  it 

is  a  radio  station's  duty  to  restate  its  principles,  to  review  its 
purpose  for  being,  and  to  advise  its  advertisers  and  listeners 

of  the  company  they  are  keeping. 

At  WGAR,  our  actions  are  governed  by  certain  beliefs  that 

we  feel  are  important  for  the  good  of  listeners  and  for  the 
benefit  of  our  clients. 

1.  We  have  one  rate  card.  All  WGAR  adver- 

tisers pay  the  same  amount  of  money  for  similar 

services.  And  we  do  not  accept  P.  I.  advertising. 

2.  We  believe  that  any  attempt  to  buy  listening 

by  offering  prizes  as  a  reward  is  a  deception  not 

in  the  public  interest.  Our  high  listenership  is 

created  and  maintained  through  the  exceptional 
entertainment  and  informational  value  of 

our  programs. 

3.  Every  day,  Cleveland's  Friendly  Station  is 
invited  into  hundreds  of  thousands  of  homes  in 

Northeastern  Ohio.  Therefore  we  strive  to  act  as 

a  becoming  guest.  No  advertising  matter,  pro- 
grams or  announcements  are  accepted  which 

would  be  offensive,  deceptive  or  injurious  to  the 

interests  of  the  public. 

4.  We  believe  in  fairness  to  responsible  people 

of  aU  convictions.  Those  of  different  religious 

faiths  broadcast  freely  .  .  .  and  free  .  .  .  over  our 

facilities.  Balanced  controversies  are  aired  reg- 

ularly without  charge.  We  practice  freedom  of 

expression  without  penalty  to  those  whose 

opinions  differ  from  our  own. 

5.  We  believe  that  we  serve  our  advertisers 

more  effectively  by  broadcasting  no  more  than 

a  single  announcement  between  programs. 

These  are  but  a  few  of  the  principles  by  which 

WGAR  lives.  For  more  complete  information, 

write  for  a  printed  copy  of  WGAR's  code  of 
operating  rules  and  advertising  standards.  It  is  a 

guide  that  results  in  listener  belief  in  us  .  .  .  and 

helps  us  to  best  serve  them  and  our  advertisers. 
And  there  are  more  of  both  .  .  .  listeners  and 

advertisers  .  .  .  than  ever  before.  In  19  years,  we 

have  grown  from  500  watts  to  50,000  watts.  Our 
business  in  1949  set  an  all-time  record. 

If  you  are  not  advertising  on  WGAR,  we  in- 
vite you  into  the  good  company  of  those  who  are. 

50,000  WATTS  Hf  CLEVELAND 

Represented  Nationally  by Edward  Petry  &  Co. 

Radio — America's  Greatest  Advertising  Medium 

1 
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The  News  wee  IcLy^^f  Radio 

National  Safety  Council 

Honors  WHO  for 

Fourth  Consecutive  Year! 

WHO. 's  selection  for  the  National  Safety 
Council's  Public  Interest  Award  marks  the 
fourth  consecutive  year  in  which  this  50,000 

watt  Clear  Channel  Station  has  been  cited  "for 

distinguished  service"  .  .  .  "for  exceptional 
service"  to  safety  on  the  farm. 

Proud  as  we  are  of  this  Award,  we  are  more 

proud  of  the  people  on  our  staff  who  helped 

us  win  it — ^the  script  writers,  music  arrangers 
and  producers — the  announcers,  the  guest 
speakers,  the  civic  organizations  who  coop- 

erated to  make  broadcasting  realities  from 

farm-safety  ideas. 

The  Award  is  further  proof  of  WHO's 
public-spirited  programming,  its  awareness 
of  community  responsibiUty,  its  desire  to 

furnish  "Iowa  Plus"  listeners  with  the  finest 
radio  service  in  America.  For  advertisers 

there's  an  added  significance — WHO's  con- 
sistent leadership  means  greater  advertising 

values  for  any  product,  in  any  season,  at  any 
time  of  the  day  or  night. 

+  far  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 

FREE  &  PETERS,  INC. 

National  Representatives 



WHAS-TV  .  .  .  soon  on  the  air  ...  will  be  represented 

nationally  by  Edward  Petry  and  Company. 

Retry  has  represented  WHAS  since  1933. 

WHASn 

f 

VICTOR  A.  SHOLIS,  Direcfor       •      NEIL  D.  CLINE,  So/es  DJrecfor 



Frank  M.  Headley Dwight  S.  Reed Paul  R.  Weeks 

Frank  M.  Headley,  Dwight  S.  Reed  and  Paul  R.  Weeks 

nnounce  ike  formalion 

o
f
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Closed  Circuit 

NBC  PRESIDENT  Joseph  H.  McConnell  in 
Washington  Friday  for  further  consultations 

with  FCC  representatives  on  FCC's  tentative 
ruling  against  arrangements  for  NBC's  pro- 

jected 2% -hour  Saturday  night  TV  series 
(earlier  stoi'y,  page  68).  He  returned  to  New 
York  without  commenting,  but  in  Washington 
it  was  assumed  NBC  would  not  contest  FCC's 
decision. 

WILEY,  FRAZEE  &  DAVENPORT,  New 
York,  recommending  intensive  spot  announce- 

ment campaign  in  about  100  major  markets  to 
its  client,  Amurol  Prod.  Co.  (Ammoniated 

tooth  powder).  Advertiser's  decision  expected within  two  weeks. 

IT  BECOMES  more  evident  that  NAB's  new 
general  manager,  authorized  by  board  at 
Arizona  meeting  fortnight  ago,  will  be  selected 
from  outside  NAB  staff.  President  Miller 
understood  seeking  expert  in  internal  adminis- 

tration rather  than  specialist.  Practical  broad- 
casting experience  regarded  as  prerequisite. 

NETWORK  head-shaking  at  some  phases  of 
NAB  headquarters  operation  said  to  have  been 
aired  at  mid-week  New  York  meeting  of  top- 
level  executives.  Future  attitude  of  networks, 
now  associate  members,  discussed  at  length. 

REALIGNMENT  of  NAB  structure  was 
premised  largely  on  theory  that  entire  or- 

ganization has  had  quarter-century  of  ex- 
perience in  radio — hence  no  need  for  Radio 

Division  as  such.  TV,  being  a  new  medium, 
requiring  special  attention  and  coordination 
with  all  bureaus,  is  retained  under  G.  Emerson 
Markham. 

THAT  SECOND  Sadowski  Bill,  to  provide  for 
reorganization  of  FCC  procedures,  may  origi- 

nate in  this  fashion:  FCC,  whose  staff  abetted 
with  first  Sadowski  measure  (HR  6949),  is 
preparing  detailed  comments  on  Senate-passed 
McFarland  Bill  (S  1973),  which  also  reor- 

ganizes FCC  procedures  and  is  pending  before 
House  radio  subcommittee  headed  by  Rep. 
George  Sadowski  (D-Mich.).  Then  look  for 
ideas  expressed  in  FCC's  comments  to  turn 
up  in  new  legislation  which  may  be  introduced 
as  second  Sadowski  Bill.  Exit  McFarland  Bill? 

DON  McNeill,  of  ABCs  Breakfast  Club, 
who  is  being  wooed  by  CBS  and  NBC,  re- 

portedly advised  to  remain  with  ABC  at  recent 
meeting  with  his  sponsors,  Swift  &  Co.,  Philco 
and  General  Mills.  Mr.  McNeill  expected  to 
start  simulcasting  morning  strip  before  fall. 

PHILLIPS  "66"  through  Lambert  &  Feasley, 
New  York,  negotiating  with  Rex  Allen,  hill- 

billy star,  in  Hollywood  for  half -hour  network 
show.  CBS  probably  will  be  network. 

NOW  THAT  FCC  has  approved  test  of  Zenith 
Phonevision,    dollar-in-slot    version    of  TV, 
there's  speculation  in  Hollywood  about  Comdr. 

(Continued  on  page  86) 
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Feb.  23:  Illinois  Broadcasters  Assn.,  Springfield. 
Feb.  24:  Tennessee  Assn.  of  Broadcasters,  An- 

drew Jackson  Hotel,  Nashville. 
Feb.  27:  Color  Television  Hearing  Resumes,  Dept. 

of  Commerce  Auditorium,  Washington. 
Feb.  27-28:  CBS  Affiliates  Advisory  Board  9th 

District,  Beverly  Hills  Hotel,  Beverly  Hills, 
Calif. 

(Other  Upcomings  on  page  56) 

Bulletins 

FORD  MOTOR  Co.  will  increase  Ford  Theatre 
program  on  CBS-TV  to  weekly  feature  starting 
Sept.  29.  Now  presented  alternate  Fridays, 
9-10  p.m.,  series  has  been  renewed  for  52  weeks. 
Agency  is  Kenyon  &  Eckhardt,  New  York. 

WGTM  Wilson,  N.  C,  to  join  CBS  June  18  as 
network's  187th  affiliate.  Station  is  owned  by 
Watson  Industries  Inc.  General  manager  is 
Allen  E.  Wannamaker. 

ALL-RADIO  GROUP  REVISES 

'LIGHTNING'  SHOWINGS 

OF  TOTAL  of  84  presentations  of  "Lightning 
That  Talks"  already  scheduled  when  NAB 
board  fortnight  ago  objected  to  quality  of  film, 
only  three  cancelled  as  of  last  Friday,  accord- 

ing to  All-Radio  Presentation  Committee  (early 
story  page  24). 

After  New  York  premiere  of  film  postponed 
from  March  1  to  as  yet  unsettled  date  in  late 
March  or  early  April,  committee  notified  sub- 

scribers in  32  cities  where  showings  had  been 
scheduled  in  first  three  weeks  of  March  that 
their  dates  would  be  postponed  until  after  New 
York  presentation.  Committee  reversed  that 
decision  last  week,  advised  all  that  original 
schedules  had  been  reinstated. 

Because  some  had  already  acted  on  first  noti- 
fication of  postponement,  and  cancelled  ar- 

rangements for  theatres  or  other  showing  fa- 
cilities, not  all  32  cities  will  be  able  to  follow 

original  schedule.  Only  three,  however,  indi- 
cated definite  cancellation,  and  they  reported 

future  showing  would  depend  on  their  reactions 
to  viewing  of  finished  film.  Picture  shown 
NAB  board  was  not  final  version,  it  was 
stated. 

NARBA  TO  HEAR  REPORT 
ON  BASIC  CHANNEL  NEEDS 

REPORT  showing  points  of  U.  S.-Cuban  agree- 
ment and  disagreement  on  their  respective 

NARBA  channel-allocations  requirements  is 
slated  to  be  presented  today  (Feb.  20)  at  fur- 

ther meeting  of  U.  S.  and  Cuban  delegations 
at  Havana.  Report  was  to  be  prepared  over 
weekend  by  special  engineering  committee  ap- 

pointed Friday  after  consultation  between 
heads  of  delegations:  FCC  Comr.  Rosel  H. 
Hyde  and  Dr.  Jose  R.  Gutierrez,  deputy  min- 

ister of  communications  of  Cuba. 
Committee  is  headed  by  James  Barr,  chief  of 

(Continued  on  page  86) 

Business  Briefly 

H-R  CHICAGO  OFFICE  #  Chicago  office 
H-R  Representatives  Inc.,  new  station  repi 
sentative  firm  organized  by  resigned  office 
of  Headley-Reed  Co.,  vnll  be  located  at  79  ̂  
Monroe  St.,  Frank  M.  Headley,  president,  a 
nounced  Friday.  Dwight  S.  Reed,  H-R  exec 
tive  vice  president,  will  be  in  charge  in  Chicaj 
(earlier  story,  page  21). 

SPOT  DRIVE  PLANNED  #  Maier  Brewii 
Co.,  Los  Angeles,  plans  new  radio  campaign 
five  weekly  half -hour  The  Lonesome  Galon 
KHJ  Los  Angeles  for  52  weeks.    Drive  star 
April  10  with  later  extensive  spot  campaign 
Southern  California  area.    Agency,  Brisachf 
Wheeler  &  Staff  Los  Angeles. 

UPTON  CLOSE  LIBEL  SUIT 
DISMISSED  BY  COURT 

DISMISSAL  of  $200,000  libel  suit  filed  1 
Upton  Close  (Josef  Washington  Hall),  cor 
mentator,  against  Cowles  Broadcasting  C 
as  WOL  Washington  owner,  and  Albe 
Warner,  commentator,  ordered  Friday  by  Chi 
Judge  Bolitha  J.  Laws,  U.  S.  District  Con 
for  District  of  Columbia. 

Judge  Laws  granted  defendants'  motion  f 
summary  judgment  and  denied  similar  m 
tion  by  plaintiff.  Court's  action  makes  it  u 
necessary  to  deal  with  remaining  motioi 
filed  by  parties. 

Statements  made  by  Mr.  Warner  in  WC 
broadcast  "constituted  fair  comment  ai 
criticism  of  plaintiff's  broadcast  and  we 
privileged,"  court  ruled. 

Suit  by  Mr.  Close  grew  out  of  local  WO 
commentary  by  Mr.  Warner  March  6,  194 
It  was  in  answer  to  network  broadcast  previoi 
day,  originating  at  WOL.  Mr.  Close  charg( 
Mr.  Warner's  broadcast  was  false  and  defam 
tory  in  18  respects  and  claimed  malice  1 
defendant,  both  personally  and  as  agent  ■ 
Cowles  interests. 

Mr.  Warner  argued  his  broadcast  was  pri 

ileged  as  fair  comment  on  plaintiff's  public 
stated  views  on  matters  of  public  concer 
During  war  Mr.  Warner  was  in  War  Intel 
gence  Division  of  War  Dept. 

'BROADCASTING'  RECEIVES 
SEATTLE  C.  OF  C.  AWARD 

SIXTH  ANNUAL  "Paul  Bunyan  Award"  co 
ering  books,  articles,  stories  and  radio  pr 
grams  presented  Friday  to  Broadcasting  ) 
Seattle  Chamber  of  Commerce. 

Scroll,  presented  at  C.  of  C.  luncheon,  citi 
Seattle  market  survey  [Broadcasting,  July  1 
1949]  "for  constructive  contribution  towa: 
focusing  national  attention  on  the  city  of  Sea 
tie  during  the  year  1949."  Leo  Lippman,  Sea 
tie  news  representative,  received  award  < 
behalf  of  Broadcasting.  As  author  of  mark 
survey  he  was  presented  separate  scroll. 
Awards  committee,  covering  seven  class 

of  community  service,  headed  by  Joe  All 
president  of  Spokane  Athletic  Roundtable. 
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SELLS 

The  always-rich  Wilmington  market  has  heartily 
welcomed  the  only  television  station  located  in  the  state  of 

Delaware— WDEL-TV — on  the  air  since  June  30, 

"  1949.  Viewers  are  enthusiastic  about  this,  their  own 
television  station.  Already,  tuning  WDEL-TV  is  a 

fixed  habit — and  set  sales  are  showing  a  tremendous  growth 
every  month.  This  is  due  to  the  clearer  picture  this 

local  outlet  brings,  the  resourceful  and  varied  local 

programming  and  NBC  network  shows.  Be  sure  your  sales 

story  is  effectively  seen  and  heard  in  the  Wilmington 

market  where  residents  enjoy  far  above  average  per 

capita  income — fifth  in  the  nation.  Enjoy  as  do 

many  foremost  advertisers,  new,  profitable  business  this 

year  from  selling  on  WDEL-TV.  Write  for  information. 

Represented  by  Robert  Meeker  Associates 
CHICAGO       SAN  FRANCISCO       NEW  YORK       LOS  ANGELES 

STEINMAN  STATIONS 

CLAIR  R.  McCOLLOUGH,  General  Manager 

WGAL    WGAL-TV   WGAL-FM         WDEL    WDEL-TV  WDEL<i-FM 
Lancaster,  Pa.  Wilmington,  Del. 

WKBO  WRAW  WORK  WEST  WEST-FM 
Harrisburg,  Pa.  Reading,  Pa.  York,  Pa.  Easton,  Pa. 

TV. AFFILIATE 
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THE  EYES  OF  INDIANA  ARE  UPON  US 

Butler  field  house,  Indianapolis,  is  the 
home  of  the  most  attention-compelling 
basketball  contest  in  the  U.  S.  A.  Until 
this  year  only  a  capacity  of  1  5,000 
lucky  Hoosiers  could  see  this  great 
contest.  This  year,  WFBM-TV  reaches 
an  arena  of  homes  where  approxi- 

mately four  million  basketball  fans  live. 

•  First  again  in  Indiana,  WFBM-TV  is  writing  another 

inspiring  chapter  in  the  history  of  Hoosier  sports. 

Beginning  on  February  22,  all  games  of  one  of  this 

State's  outstanding  sport  contests,  the  Indiana  High 
School  Basketball  Tournament,  will  be  telecast  state- 

wide to  an  eager  and  basketball-crazy  audience. 

The  entire  program  is  sponsored  by  local  RCA- Victor 

dealers,  and  thanks  are  due  Mr.  L.  V.  Phillips,  Commis- 

sioner of  the  Indiana  High  School  Athletic  Association, 

and  the  board  of  that  Association,  for  permission  to 

telecast  the  games. 

It's  no  wonder  the  eyes  of  Indiana  are  upon  us.  And 

it's  our  aim  to  keep  them  there.  Our  program  schedule 
is  loaded  with  exciting  sports  events  and  other  popular 

and  entertaining  programs.  And  with  inter-con- 

nection due  in  the  fall,  WFBM-TV's  service  to 

the  Indiana  audience  will  be  greater  than  ever. 

N  D  I  A  N  A 
c 

ANY WAY    YOU  JUDGE! 

WFBMTV 
INDIANAPOLIS 

BASIC  AFFIUATI:  Coiiimiiio  Broadcasting  System 

Represented  Natiotiolly  by  The  Katz  Asency 

Associated  with  .•  W  F  D  F  Flint  -WOOD  Grand  Rapids  -  W  E  O  A  Evansville 

Pa^e  6     •     February  20,  1950 

Published  Weekly  by  Broadcasting  Publications,  Inc. 
Executive,  Editorial,  Advertising  and 

Circulation    Offices:    870    National    Press  BIdg. 
Washington  4,  D.  C.  Telephone  ME  1022 

IN  THIS  BROADCASTING  .  .  . 

Record  Outlay  Seen  For  '50  Baseball  Coverage  19 Reaction  Mixed  on  NAB  Dues  Rise.   19 
Campbell,  Wilkey  Promoted    20 
Reed,  Headley  Form  New  Representative  Firm..  21 
Sheppard    Introduces    Network    Bill   21 
Pabst  Pins  Its  Blue  Ribbon  on  Radio-TV   22 
VOD  Winners  to  Receive  Prizes  In  Week  Long  Fete  24 
Dates  Outside  N.  Y.  Stand  for  All-Radio  Film   24 
Ad  Council  Holds  Sixth  White  House  Meet   25 
Clear  Channel  Question  Awaits  NARBA    26 
Hooper  Urges  Uniformity  In  Research   34 
California    Caravan   Debunks   Theory   on  Medic 
Radio    36 

Agency  Issues  P.   I.  List    85 

Telecastin|r  Section  and  Index, 

page  67,  68 DEPARTMENTS 

Agencies   

10 

Network  Accounts 49 
Allied  Arts  63 News   43 
Commercial   44 On  All  Accounts 30 
Editorial   

40 

On  Dotted  Line .  . 53 
FCC  Actions 

64 

Open  Mike   

45 

FCC  Roundup 

84 

Our  Respects  to . . 

40 

Feature  of  Week 30 Production   50 
In  Public  Interest 85 Programs   59 
Management 42 Promotion   

48 

Milestones   

58 

Radiorama   

46 

New  Business  .  . 14 Upcoming   56 

At  Washington  Headquarters 
SOL  TAISHOFF 

Editor  onA  Puhliaher 
EDITORIAL 

ART  KING,  Managing  Editor 
J.  Frank  Beatty,  Rufus  Crater,  Associate  Edi- tors; Fred  Fitzgerald,  News  Editor;  Tyler 
Nourse,  Jo  Halley,  Assistants  to  the  News  Edi- 

tor. STAFF:  David  Berlyn,  Lawrence  Chris- 
topher, Mary  Ginn,  Tom  Hynes,  John  Osbon, 

Ardinelle  Williamson.  EDITORIAL,  ASSIST- 
ANTS: Estelle  Dobschultz,  Kathryn  Ann 

Jones,  Pat  Kowalczyk,  Doris  Lord,  Wilson  D. 
McCarthy,  Jean  D.  Statz;  Eleanor  J.  Brum- 

baugh, Assistant  to  the  Publisher. 
BUSINESS 

MAURY  LONG,  Business  Manager 
Winfield  R.  Levi,  Assistant  Advertising  Man- 

ager; George  L.  Dant,  Adv.  Production  Man- 
ager; Harry  Stevens,  Classified  Advertising Manager;  Eleanor  Schadi,  Phyllys  Steinberg, 

Judy  Martin;  B.  T.  Talshoff,  Treasurer;  Irving 
C.  Miller,  Auditor  and  Office  Manager;  Eunice 
Weston. 

CIRCULATION  AND   READERS'  SERVICE 
JOHN  P.  COSGROVE,  Manager 

Lillian  Oliver.  Warren  Sheets,  Elaine  Haskell 
Grace  Motta,  Allen  Riley. 

NEW  YORK  BUREAU 

250  Park  Ave.,  Zone  17,  PLaza  5-8355 
EDITORIAL:  Edwin  H.  James,  New  York 
Editor;  Herman  Brandschain,  Asst.  to  the  New 
York  Editor;  Florence  Small,  Gloria  Berlin. 
Bruce  Robertson,  Senior  Associate  Editor. 
ADVERTISING:  S.  J.  Paul,  Advertising  Di- rector; Eleanor  R.  Manning. 

CHICAGO  BUREAU 
360  N.  Michigan  Ave.,  Zone  1,  CEntral  6-4115 
William  L.  Thompson,  Manager;  Jane  Pinker- 
ton. 

HOLLYWOOD  BUREAU 
Taft  Building,  Hollywood  and  Vine,  Zone  28 

HEmpstead  8181 
David  Glickman,  West  Coast  Manager;  Ann 
August. TORONTO 

417  Harbour  Commission  Bldg.  ELgin  0775 James  Montagnes.  . 

Broadcasting  *  Magazine  was  founded  m  19^1 
by  Broadcasting  Publications  Inc.,  using  the title :  Broadcasting  *— The  News  Magazme  of 
the  Fifth  Estate.  Broadcast  Advertising  •  was 
acquired  in  1932  and  Broadcast  Reporter  m 1933 

*  Reg.  U.  S.  Patent  Office 

Copyright  1950  by  Broadcasting  Publications,  Inc. 

Subicription  Prio:  $7.00  Per  Yeor,  25c  Per  Copy 

BROADCASTING    •  Telecastin 



'     If  WWDC  did  a  selling  job  with  250 

j     watts,  what  do  you  think  it  will  do  for 

|j     you  with  5000  watts?  This  new  power 

means  new  listeners  for  your  message 

on  WWDC— 250,000  of  them!  It  means 

.!     more  value,  more  results  from  every 

I     advertising  doUar  you  spend  on  WWDC, 

now  more  than  ever  Washington's  big 
i      independent.  Get  the  whole  story  from 

^1     your  Forjoe  man  today. 

WWDC-FM- 20,000  WATTS -THE 

I     TRANSIT  RADIO  STATION  FOR  WASHINGTON 

250,000  NEW  ii  LISTENERS 

WASHINGTON, 

ROADCASTING    •  telecasting 



HS  5^  NEXT  LOOK"  ̂  

And  to  make  sure  America  gets 

the  word,  Studebaker  uses  Spot  Radio. 

Gets  all-important  local  impact,  keeps 

dealers  happy,  proves  Spot  can  do 

a  job  for  products  that  rank  high  in 

the  "considered  purchase"  class. 
^ 

Spot  puts  added  sales  pressure  behind 

just  about  any  product.  Does  it  for 

your  product,  too     .  especially 

when  you  use  the  top  Spot  stations' 
listed  here  .  .'. 

!  \ 
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REPRESENTED  NATIONALLY  BY 

i  fiiiy  1  im 

li. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 

DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 
DALLAS  •  ATLANTA 

SPOT  RADIO  LIST 

WSB Atlanta NBC 
WBAL Baltimore NBC 

WNAC Boston MBS 
WICC 

Bridgeport MBS 
WBEN Buffalo NBC 
WGAR Cleveland 

CBS 

WFAA 
\  Dallas  1 

NBC 
I  Ft.  Worth  f ABC 

WJR Detroit 
CBS 

KARM Fresno ABC 

KPRC 
Houston NBC 

WDAF 
Kansas  City 

NBC 
KFOR Lincoln 

ABC 

KARK Little  Rock NBC 
KFI Los  Angeles NBC 
WHAS Louisville 

CBS 

WTMJ Milwaukee NBC 
KSTP 

Mpls-St.  Paul 
NBC 

WSM 
Nashville 

NBC 

WSMB New  Orleans NBC 
WTAR Norfolk NBC 
KOIL Omaha 

ABC 

WIP Philadelphia 
MBS 

KGW 
Portland,  Ore. NBC 

WEAN Providence MBS 

WRNL 
Richmond 

ABC 

WOAI 
San  Antonio NBC 

KOMO Seattle NBC KTBS 
Shreveport NBC 

KGA 

Spokane 

ABC 

WMAS 
Springfield 

CBS 

WAGE 

Syracuse 

ABC 

KVOO Tulsa              ,  , NBC 

WSAU Wausau,  Wise NBC 
WWVA 

Wheeling 
CBS 

KFH 
Wichita 

CBS 

THE  YANKEE  NETWORK 

TEXAS  QUALITY  NETWORK 

mi  BROADCASTING    •  Telecasting February  20,  1950     •    Page  9 
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Outlet  for  The  Columbia  Broadcasting  Syst 
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LC.  MacGLASHAN,  former  executive  vice  president  of  Gardiner  Adv., 
,  joins  Kudner  Agency,  New  Yorlt,  in  an  executive  capacity. 

MERRE  K.  NORTHRUP,  former  account  executive  with  Cruttenden  &  Eger, 
Chicago,  joins  J.  M.  Mathes  Inc.,  New  York,  as  assistant  to  Read  Wight,  director 
of  radio  and  television. 

JOHN  K.  STRUBENG  Jr.,  vice  president  and  member  of  plans  board  of  Compton 
Adv.,  New  York,  for  nine  years,  elected  member  of  board  of directors. 

DON  ELLIOTT,  director  of  media  department  of  Meldrum  & 
Fewsmith,  Cleveland,  for  past  five  years,  assigned  contact 
responsibilities  on  Dearborn  Motors  account  for  firm. 

NORAH  ADAMSON  YARDLEY,  former  film  librarian  for 
WBZ-TV  Boston,  joins  Blow  Co.,  New  York,  eflfective  March  3. 

LAWRENCE  C.  BARLOW,  with  Brooke,  Smith,  French  & 
Dorrance,  Detroit,  as  account  executive  for  seven  years,  ap- 

„.     ,  .  pointed  vice  president  of  firm. 
Mr.  Strubing  ^ KENNETH  H.  WARD,  formerly  with  Schoenfeld,  Huber  & 

Green  Ltd.,  Chicago,  joins  Pollyea  Inc.,  Terre  Haute,  Ind.,  as  account  executive. 

WM.  G.  ROLLEY  Adv.  Agency,  Atlantic  City,  N.  J.,  WM.  T.  REYNOLDS  Co. 
and  JOSEPH  R.  MICKLE  Agency,  Philadelphia,  merge  into  new  corporation 
known  as  Rolley  &  Reynolds  Inc.  WM.  GLEN  ROLLEY  appointed  president 
and  chairman  of  board  of  new  company.  WM.  T.  REYNOLDS  named  vice 
president  and  treasurer  and  MARY  B.  MICKLE  appointed  vice  president  and 
account  executive. 

BERNARD  H.  LOMBERG,  formerly  advertising  manager  of  International  Trade 
Co.,  appointed  head  of  radio  and  television  sales  department.  Headquarters  are 
2016  Sansom  St.,  Philadelphia  3. 

ROBERT  H.  GASS,  formerly  advertising  and  sales  promotion  manager  of 
Evans-Winter  Hebb  Co.,  Detroit,  joins  Zimmer-Keller  Inc.,  Detroit,  as  account 
executive. 

CAHILL,  GORDON,  ZACHRY  &  REINDEL,  New  York,  announces  opening  of 
European  office  at  52  Ave.  des  Champs  Elysees,  Paris.  FREDRICK  C.  KEMP- NER  is  manager. 

HARVEY  Q.  HICKMAN,  formerly  account  executive  with  John  Freiburg  &  Co., 
Los  Angeles,  joins  Hal  Stebbins  Inc.,  that  city,  in  similar  capacity. 

PAUL  E.  JACKSON,  general  partner  of  Jackson  &  Co.,  New  York,  is  managing 
new  Chicago  office  of  firm  at  30  N.  LaSalle  St.    Phone:  RAndolph  6-5453. 

WILLIAM  T.  MAXFIELD,  formerly  vice  president  and  account  executive, 
Lindeke  Adv.,  Glendale,  Calif.,  joins  Newton  A.  Free  Co.,  Los  Angeles,  in similar  capacity. 

HELEN  GILLEB  GRANT,  formerly  with  Ruthrauff  &  Ryan,  New  York,  joins 
copy  department  of  Duane  Jones  Co.,  New  York. 

JOHN  R.  MARKEY,  formerly  operator  of  his  own  Vancouver,  B.  C,  agency, 
and  WILMA  MAHONEY,  market  research  specialist,  join  staff  of  Charles 
Ross  Adv.,  Hollywood.  Mr.  Markey  is  merchandising  director;  Miss  Mahoney 
is  supervisor  of  market  research  and  analysis.  Firm  recently  moved  to  larger 
quarters  at  1418  N.  Highland  Ave.  Phone  is  Hudson  2-1184. 

NELSON  AMSDEN,  formerly  with  McCann-Erickson,  Cleveland,  Neal  D.  Ivey, 
Philadelphia,  and  sales  and  merchandising  consultant  for  a  number  of  com- 

panies, appointed  by  Morey,  Humm  &  Johnstone  Inc.,  New  York,  as  its  mer- chandising counselor. 

BRUCE  LINDEKE,  for  past  four  years  operator  of  his  own  Los  Angeles 
advertising  agency,  joins  Mayers  Co.,  same  city,  as  account  executive. 

WILLIAM  A.  MURRAY  joins  media  department  of  Detroit  division  of  Brooke, 
Smith,  French  &  Dorrance,  New  York. 

LEONARD  SHANE  Agency,  Inglewood,  Calif.,  opens  client  service  and  media 
office  at  1127  Wilshire  Blvd.,  Suite  307,  Los  Angeles.  Telephone:  Michigan  3231. 
Other  operations  continue  at  Inglewood  office. 

JOHN  ORR  YOUNG  &  Assoc.,  New  York,  moves  to  Steinway  Hall,  113  W.  57th 

St.,  New  York.""' 
BROADCASTING    •  Telecasting 



M.  L.  P.  D.  are  the  four  letters  we've  borrowed  from 

the  alphabet  to  tell  KXOK's  outstanding  story  of  results.  They  stand  for 
Alore  Listeners  Per  Dollar!  Check  the  Hoopers  .  .  .  check  the  time 

costs  .  .  .  check  the  extra  reach  of  KXOK's  clear  signal  at 
630  on  the  dial  ...  and  it  all  adds  up  to  KXOK's  top-rung 

r  •      ..  .  position  as  the  No.  1  Buy.  KXOK  is  the  answer  to  putting 
.  your  sales  (and  your  advertising  budget)  in  better 

.  ;  shape  in  the  St.  Louis  Area  Market. 
KX
OK
 

St.  Louis'  ABC  Station  .  12th  &  Delmar,  CH.  3700 
630  KC  •  5000  WATTS  •  FULL  TIME 

Owned  and  operated  by  the  St.  Louis  Star-Times  •  Represented  by  John  Blair  and  Co. 



See  what  else  the  South's 

Greatest  Salesman  gives  you: 

Advertising  for  our  advertisers  every 
day  24  sheet  posters,  streetcar  dash 

signs,  full-page  newspaper  adver- 
tisements, store  displays,  work 

with  jobbers  and  leading 
retailers — WWL  uses 

all  of  these  —  the 

greatest  audience- 
building  program 

in  the  South. 

He  racks  up  leading  Hoopers — 

gets  biggest  share  of  audience 
Latest  Hooper  shows  WWL  share-of-audience  ahead  of 
any  New  Orleans  station.  Nighttime  WWL  has  greater 
share  than  next  2  stations  combined! 
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South's  Greatest  Salesman 

Helps  Raise  Better  Crops 

Farmers  in  7  states  profit  from  WWL's  varied  farm  program.  WWL 

helps  them  harvest  bigger,  more  profitable  crops — and  sells  them  all 

the  while!  Only  WWL  directs  herd  improvement  contests,  provides 

weather  and  market  reports,  on-the-scene  rural  broadcasts,  4-H  Club 

programs. 

He's  a  favorite 

all  over  the  map 

WWL  primary  coverage  covers  a  two- 
billion-dollar  trading  area.  50,000 
watts,  clear  channel,  and  top  program- 

ming makes  folks  turn  first  to  WWL. 

Souffi's  Greafesf  Salesman 

NEW  ORLEANS 

50,000  WATTS CLEAR  CHANNEL CBS  AFFILIATE 

A    DEPARTMENT    OF    LOYOLA  UNIVERSITY 

BROADCASTING    •  Telecasting 
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Illllllllllllilllllllllllllil 

1440  N.  MERIDIAN  STREET 

yes^  we^ve  moved^ 

says  "willie  wish^\.,  BUT — 

Watta  mess!  Watta  racket! 

Hammers,  saws,  carpenters, 

electricians,  painters — all  try  in'  to 
finish  up  at  the  same  time. 

I  feel  like  "curb-stone  willie." 

It  won't  be  long  now,  tho,  til  we  have 

somethin'  like  St.  Peter  mightVe  ordered. . . 
the  facilities  to  back  up  the  kind  of 

radio  results  we've  been  giving  advertisers 
for  a  long  time. 

OF  INDIANAPOLIS 

George  J.  Higgins,  Monoger Free  &  Peters,  Nafional  Represenfafives 

illi 

SPEIDEL  Corp.,  Providence,  R.  I.  (Speidel  Watch  Bands  and  jewelry),  ap- 
points Sullivan,  Stauffer,  Colwell  &  Bayles,  New  York,  to  handle  its  approxi- 
mately $750,000  advertising  budget.    Advertiser  last  season  used  both  radio 

and  television,  then  sponsoring  quarter-hour  of  Stop  The  Music  on  ABC  and  TV 
show  featuring  Ed  Wynn  on  CBS-TV. 

DEL  CAMPO  BAKING  Co.  (wholesale  baked  goods),  Wilmington,  Del.,  appoints 
Kates-Haas  Adv.,  same  city,  to  handle  all  advertising.  Radio  is  included  in 
current  plans  and  TV  for  future. 

BROWN  SHOE  Co.,  Buster  Brown  Div.,  St.  Louis,  sponsoring  series  of  TV  spot 
announcements  in  13  cities.  Series  will  run  through  spring  into  summer  months 
in  New  York,  Chicago,  Philadelphia,  Los  Angeles,  Boston,  Baltimore,  St.  Louis, 
Pittsburgh,  Atlanta,  Detroit,  San  Francisco,  Cincinnati  and  Cleveland.  Three 
announcements  run  weekly  in  all  cities  but  New  York  and  Chicago,  where  four 
are  scheduled.    Agency:  Leo  Burnett,  Chicago. 

COLGATE-PALMOLIVE-PEET  Co.,  Jersey  City,  appoints  Sherman  &  Marquette, 
New  York,  to  handle  advertising  for  its  Veto  deodorant,  effective  June  1.  Prod- 

uct is  now  serviced  by  Ted  Bates  Inc.,  New  York.    Radio  spots  have  been  used. 

LINCOLN-MERCURY  DEALERS  of  Southern  California,  Los  Angeles,  sponsor 
weekly  IV2  hours  of  jai  alai  games  from  Tiajuana,  Mex.,  on  KFMB-TV  San 
Diego  and  KLAC-TV  Hollywood.  Games  are  beamed  from  Tiajuana  to  KFMB- 
TV  for  simultaneous  release  on  both  stations  with  Mexican  government  clear- 

ance granted.    Contract  is  for  13  weeks,  through  Heasley  &  Heasley,  Los  Angeles. 

ANNUAL  CHICAGO  RAILROAD  FAIR,  Chicago,  appoints  Foote,  Cone  &  Beld- 
ing,  that  city,  as  agency.    Radio  and  TV  being  considered. 

SITROUX  TISSUES,  New  York,  through  Franklin  Bruck,  New  York,  will  spon- 
sor The  Hazel  Scott  Show  on  WABD  (TV)  New  York,  starting  Feb.  24,  to  in- 

troduce combination  offer  of  Sitroux  tissues  and  Sitroux  kerchiefs. 

QUAKER  OATS  Co.,  Chicago;  places  Grady  Cole  and  the  Johnson  Family  over 
37  CBS  southern  stations  in  15-minute  broadcast  once  weekly.  Show  originates 
at  WBT  Charlotte,  N.  C. 

BOHEMIAN  DISTRIBUTING  Co.,  Los  Angeles  (Acme  breweries),  starts  52- 
week  spot  announcement  schedule  on  KECA  KFI  KHJ  and  KNX  Los  Angeles. 
Spots  run  four  nightly,  six  days  weekly,  except  during  March.  Agency:  Foote, 
Cone  &  Belding,  Los  Angeles. 

ALDEN'S  MAIL  ORDER  HOUSE,  Chicago,  will  promote  distribution  of  its 
new  catalog  on  its  first  TV  show.  The  Dude  Ranch,  to  be  aired  eight  weeks 
as  test  on  WENR-TV  Chicago,  Saturday,  8-8:30  p.m.,  starting  March  4,  through 
George  F.  Koehnke  Agency,  Chicago. 

RAYLITE  ELECTRIC  Corp.,  Bronx,  appoints  Gordon  &  Rudwick  Inc.,  New 
York,  to  handle  advertising  of  its  indoor  and  outdoor  lighting  products.  Radio 
and  television  spots  may  be  used. 

CHAMP  HATS  Inc.,  Philadelphia,  appoints  Hirshon-Garfield,  New  York,  to 
handle  its  advertising.    Radio  may  be  used. 

ATCHESON,  Topeka,  Santa  Fe  Railway,  Chicago,  plans  evening  one-minute 
TV  spot  campaign  for  five  weeks  starting  March  12  on  Chicago  and  Los  Angeles 
stations,  with  about  five  spots  weekly.  Expansion  to  other  markets  may  follow. 
Agency:  Leo  Burnett,  Chicago. 

FRANKENMUTH  BREWING  Co.,  Frankenmuth,  Mich.,  appoints  Ruthrauff  & 
Ryan,  New  York,  to  handle  its  advertising.   Radio  is  being  strongly  considered. 

PHILCO  CORP.  sponsors  half-hour  TV  show,  Philco  Mystery  Chef,  on  WPTZ 
(TV)  Philadelphia  and  WNBT  (TV)  New  York,  Thursday,  4:30-5  p.m.  Cooking 
program,  formerly  on  radio,  promotes  company's  new  electric  range  product. 
Firm  also  sponsors  Philco  Playhouse  on  NBC-TV.  Agency:  Hutchins  Adv.  Co., 
Philadelphia. 

HELEN  T.  BROOK  Chocolates,  Brooklyn,  appoints  A.  B.  Landau  Inc.,  New 
York,  to  handle  its  advertising.    Radio  will  be  used. 

CHEVROLET  DEALERS  of  Southern  California,  Los  Angeles,  Feb.  27  starts 

(Continued  on  page  i9) 
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CBS  SHOWS  ON  KTSA 

Day  and  Night  ...  an  endless  parade  of  the  best  in 

radio  entertainment  for  KTSA  listeners!  Great 

programs,  great  features',  great  personalities! 

All  this,  plus  top  local  programs  and  features 

with  an  unexcelled  coverage  of  all  the  news 

No  wonder  more  and  more  people  say, 

 "It's  on  KTSA"! 

*  A  list  ot  current 
CBS  programs  will  be 
sent  you  on  request 

r4 

I 

CRc      ̂ ^'^  famous 

CBS : 

^^^A  everyday,
 

by  n  -""gniented 

7  "^'-^  from  the 

;;P°"ona/  stall,  o 
MORE 

HEWS! 

services  and 

NEWS 

^    FREE    &    PETERS.    IHC.    National  Representatives 
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yhere a  re  \ 

1  *x 
1  1 

America's  greatest  advertisers  kitow 

from  long  experience  where  to  find 

Chicago  listeners  in  the  greatest  numbers. 

Thafs  why  more  of  them  use  WBBM, 

more  than  any  other  Chicago  station, 

for  their  main  radio  advertising  effort. 

So  do  Chicago's  smartest  local  advertisers. 

\     Just  look  for  the  sponsors. 

That's  where  the  listeners  are! 

1 

Columbia  Owned 
Represented  by 

Radio  Sales 

J 

1       _^  r-myrypr^ 



it's  easy. 

IF  YOU 

KNOW  how! 

"VVyHEN  you  get  right  down  to  it,  programming  Know- 
How  is  what  makes  the  difference  between  a  great 

station  and  "just  another  station."    And  this  difference  is 
what  makes  great  stations  outstanding  advertising  values! 

We  of  KWKH  have  had  24  years'  experience  in  our  Southern 

market.  As  a  result,  we've  got  a  "native-son"  approach  to 
the  Southern  mind,  heart  and  ear — a  knack  for  programming 

that's  unmatched  in  this  area.  The  proof?  Latest  Shreve- 

port  Hoopers  (Nov.-Dec,  '49)  credit  KWKH  with  top 
ratings  in  all  weekday  periods — 

KWKH  is  52.0%  higher  than  the  next  station 

for  Total  Rated  Periods  —  is  actually  82.3% 

higher,  weekday  Mornings! 

BMB  and  mail-pull  figures  prove  that  KWKH  does  an 

equally  superior  job  in  rural  areas  too.  .  .  .  Let  us  send 

you  all  the  facts  about  KWKH's  sales-influence  in  the 
prosperous  New  South! 

50,000  Watts CBS 

KWKH 

:iiiis: 

SHREVEPORT  f  LOUISIANA 

The  Branham  Company 

Representatives  <^ 

Henry  Clay,  General  Manager 
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BUDGETS  UP Record  Outlay  for  '50  Coverage 

ISPONSORSHIP  of  1950  base- 
\ha\l  schedules,  including  ma- 
|jor  and  minor  league  games, 
I  will  bring  total  advertiser 

I  budgets  well  past  the  $20  mil- 
jlion  mark — this  is  not  count- 
I  ing  the  satellite  programs  and 
! spots  built  around  these 
games,  according  to  a  pre-sea- 
son  roundup  by  Broadcast- 
ing. 

While  some  contracts  are  still  in 
the  negotiation  stage,  it  already  is 
obvious  that  more  sponsors  will 
spend  more  money  on  baseball  than 
ever  before.  More  listeners  and 

[viewers  will  tune  in  play-by-play 
] coverage  when  the  season  opens  in 
mid-April. 
I  Main  addition  to  the  1950  dia- 
,jmond  lineup  is  the  MBS  350-station 
jpackage  [Broadcasting,  Feb.  13]. 
I  A  blanket  survey  by  Broadcast- 
!lNG  last  week  found  the  major 
[league  cities  about  ready  for  the 
i;Season.  Most  contracts  were  in 
ialmost  to  the  day  of  the  unofficial 
[deadline  of  Feb.  15,  the  date  at 
Iwhich  the  major  league  headquar- 
ijters  annually  pegs  its  sights  for 
plearance  of  all  broadcast  contracts. 
In  addition,  reports  from  minor 
ileague  cities,  show  considerable 
|3aseball  budget  increases  there. 

'i  Chesterfield  Increases 
I  Liggett  &  Myers  Tobacco  Co. 
I( Chesterfields)  is  expected  to  pick 
jap  a  larger  tab  as  a  result  of  this 
year's  baseball  scheduling.  While 
ao  figures  were  available  last  week, 
che  expenditure  is  believed  to  be 
substantially  higher  than  during 
1949  because  of  the  addition  of  Chi- 

cago and  the  35-station  Midwest 
Baseball  Network  to  its  coverage. 
Igency  handling  placement  for 
|Cj&M  is  Cunningham  &  Walsh,  New 
pork. 
I  L&M  will  sponsor  the  full  154- 
l*ame  schedule  of  the  National 
JLeague's  Chicago  Cubs  with  WIND 
i^hicago  the  originating  station. 
3ert  Wilson  will  handle  play-by- 
^)lay  chores  as  he  has  in  the  past. 
(Elsewhere,  the  Chesterfield  pic-

 
ure  is  essentially  the  same  as 
ast  year  with  the  tobacco  firm 

I  iponsoring  radio-TV  coverage  of 
he  Washington  Senators  and  the 
Jew  York  Giants.  WMCA  New 
Tork  will  beam  the  radio  version 
|f  home  and  away  games  of  the 

|iants,  while  WPIX  (TV)  New 
{:  ork  will  telecast  the  77  home  con- 
|iests — an   agreement  now   in  its 

BROADCASTING    •  Telecasting 

third  year.  Expected  to  rotate 
radio-video  duties  are  Russ  Hodges 
and  Ernie  Harwell  and  another  an- 

nouncer to  be  selected. 
In  Washington  the  rotation  of 

radio-TV  sportscasting  also  will  be 
employed.  Announcers  Arch  Mc- 

Donald, veteran  Washington  sports- 
caster,  and  Bob  Wollf  will  give  lis- 

teners and  viewers  a  running  de- 
scription of  Senators'  diamond  ac- 

tivities. WWDC-AM-FM  Washing- 
ton, which  switched  today  from  its 

1450  kc  250  w  facility  to  1260  kc 
5  kw,  has  xclusive  AM  rights  for 
all  home  and  away  games,  both 
day  and  night.  Last  year,  WWDC 
broadcast  only  night  and  Sunday 
games  with  WPIK  Alexandria,  Va., 
airing  weekly  day  games.  In  the 
package  rights  negotiated  this 
year  by  Liggett  &  Myers — similar 
to  that  consummated  in  1949— 

Chesterfield  is  given  exclusive  "in- 
the-pai-k"  advertising  rights.  Tele- 

casts of  Senators  home  games  will 

be  handled  again  by  WTTG  (TV), 
DuMont's  Washington  station,  with 
Howard  Williams  assisting  Messrs. 
McDonald  and  Wolff  in  announcing 
chores. 

Yankee  Sponsorship 

P.  Ballantine  &  Sons  (Ballantine 
beer  &  ale)  again  will  sponsor  tele- 

casts of  all  New  York  Yankee  home 
games  on  WABD  (TV)  New  York, 
as  well  as  alternate  radio  sponsor- 

ship on  WINS  New  York  of  all 
Yankee  home  and  road  contests 
with  General  Cigar  Co.  for  White 
Owl  cigars.  J.  Walter  Thompson 
handles  both  accounts.  Mel  Allen 
and  Curt  Gowdy  have  been  set  to 
announce  on  AM,  with  TV  chores 
still  undecided. 

The  split  sponsorship  also  will 
prevail  for  coverage  of  the  Brook- 

lyn Dodgers,  with  F  &  M  Schaefer 
Brewing  Co.  paying  the  bill  for 
home  telecasts  on  WOR-TV  New 

York,  and  50%  of  the  Dodgers' full  season  schedule  on  radio.  Post 

Cereals  Div.  of  General  Foods  Corp. 
will  sponsor  the  balance  of  the 
broadcasts,  which  will  be  aired  live 
by  WMGM  New  York.  Young  & 
Rubicam  handles  Post  Cereals;  the 
Schaefer  Beer  account  is  under 
BBDO. 

It  is  understood  that  the  New 
York  Yankees  management  is  mull- 

ing a  special  arrangement  which 

would  set  up  a  "home  of  the  cham- 
pions" network  comprising  12  up- 

state New  York  stations  beyond 
the  conventional  50-mile  limit  cited 
in  major  league  rules  governing 
broadcast  rights.  Albany,  Jersey 

City  and  other  points  would  be  in- 
cluded. 
A  similar  network  arrangement 

reportedly  is  under  consideration  in 
Philadelphia's  Shibe  Park,  home  of 
the  American  League's  Athletics 
and  the  National's  Phillies,  and  ap- 

parently has  held  up  official  release 
of  contract  rights. 

While  details  were  not  disclosed 
(Continued  on  page  52) 

Wf  WS  ON  DUE
S  NAB  Raise  Gets  Mi

xed  Reactioh 

NAB'S  increase  in  dues  for  sta- 
tions— 780  of  them — in  the  four 

lower  income  classes,  effective 

April  1  as  a  result  of  the  board's 
recent  Arizona  meeting  [Broad- 

casting, Feb.  13],  met  with  mixed 
reaction  among  members  last  week. 
The  subject  promises  to  come  up 
informally,  and  perhaps  on  the 
floor,  at  the  mid-April  convention 
in  Chicago. 
When  April  NAB  bills  are  sub- 

mitted, Class  A  stations  ($25,000 
net  income  and  under)  will  be  asked 
to  pay  $15  per  month  instead  of 
aproximately  $6.50  ($7.50  minus 
121/2%  discount).  The  discount 
ends  April  1.  Three  other  low-in- 

come brackets  will  pay  higher 
fees,  the  board  having  raised  rates 
to  expand  service  to  the  member- 

ship and  to  get  rid  of  inequities  in 
the  dues  schedule. 
Among  those  who  voiced  their 

NAB's  revised  structure 

views  the  new  rates  were  praised 
and  cussed.  Edgar  Kobak,  writing 
as  head  of  WTWA  Thomson,  Ga., 
to  NAB  President  Justin  Miller, 
praised  the  boost.  J.  S.  Younts, 
president-general  manager  of 
WEEB  Southern  Pines,  N.  C,  was 
one  of  those  sharply  critical  but  he 
is  willing  to  be  shown  that  the 
boost  is  justified. 

Kobak  Agrees 
Mr.  Kobak  wrote: 
.  '. -  .  I  am  glad  to  see  that  some 

straight  thinking  has  been  given  to 
the  dues  structure.  I  know  from  the 
standpoint  of  WTWA  I  will  be  happy 
to  pay  the  increased  dues.  I  have 
paid  in  advance  for  this  year  and  if 
you  win  have  a  revised  bill  sent  to 
me  I  will  send  you  my  dues  for  the 
balance  of  the  year. 

Taking  the  opposite  tack,  Mr. 
Younts  wrote  NAB: 

.  .  .  Whereas  small  stations  feel 
that  we  receive  benefit  from  NAB, 
it  is  questionable  if  the  benefit  is  in 
proportion  to  the  amount  of  dues 
that  you  propose  to  charge  in  order 
to  maintain  a  very  high  overhead  in 
Washington.  When  I  see  that  you 
have  officers  that  are  drawing  yearly 
salaries  that  exceed  the  total  gross 
billing  per  annum  of  many  small  sta- 

(Continued  on  page  51t) 
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RED  CROSS  FUND 

Radio,  TV  To  Aid  Drive 

MAJOR  radio  and  television  net- 
works will  join  in  observing  "Red 

Cross  Day"  on  March  1  when  the 
American  Red  Cross  launches  its 
month-long  1950  campaign,  How- 

ard Bonham,  Red  Cross  vice  presi- 
dent in  charge  of  public  relations, 

announced  in  Washington  last 
week. 

As  in  past  years,  Mr.  Bonham 
said,  each  sustaining  netwoi'k  pro- 

gram will  feature  a  Red  Cross  mes- 
sage the  first  day  of  the  campaign 

and  all  commercial  clients  will  be 
asked  by  the  networks  to  tie-in 
or  refer  to  the  1950  appeal. 

Simultaneously,  the  more  than 
2,000  local  stations  in  the  United 
States  plan  to  cooperate  with  Red 
Cross  chapters  in  their  communi- 

ties by  observing  "Red  Cross  Day" 
and  by  supporting  the  drive 
throug/.out  the  month,  Mr.  Bonham 
stated.  Programs,  announcements 
and  background  material  are  being 
supplied  by  chapters. 

Combined  Networks 
The  campaign  launching  will  be 

heralded  by  a  half-hour  kickoflf 
show  10:30-11  p.m.  on  Tuesday, 
Feb.  28,  over  the  combined  net- 

works of  ABC,  CBS  and  MBS. 
President  Truman  and  General 
George  C.  Marshall,  American  Red 
Cross  president,  will  speak. 
Campaign  radio  plans  also  call 

for  an  all-star  variety  program  on 
Monday,  March  6;  a  six-program 
series  of  Red  Cross  transcriptions 
of  national  network  star  presenta- 

tions; a  pair  of  transcribed  four- 
and-a-half-minute  dramatic  spots 
featuring  Hollywood  stars,  which 
will  be  distributed  through  cooper- 

ation of  the  NAB ;  a  series  of 
transcribed  announcements;  a  se- 

ries of  television  slides  and  trail- 
ers ;  foreign  language  live  an- 

nouncements, and  month-long  radio 
and  TV  network  coverage  and  spe- 

cial events. 

Mr.  CAMPBELL Mr.  WILKEY 

CBS  WESTERN  DIV. 

Campbell,  Wilkey 

In  Shift 

IN  ANOTHER  realignment  involving  its  Western  Division,  CBS  last 
Thursday  announced  the  appointment  of  Wendell  B.  Campbell,  general 
manager  of  WCCO  Minneapolis-St.  Paul,  as  western  sales  manager  for 
CBS  network  sales,  and  the  elevation  of  Gene  Wilkey,  WCCO  assistant 
general  manager,  to  Mr.  Camp- 

bell's vacated  post  at  the  CBS 
owned-and-operated  50  kw  outlet. 

Mr.  Campbell  will  headquarter  in 
Chicago,  succeeding  Don  Roberts, 
w^.o  resigned  as  CBS  western  sales 

manager.  Mr.  Roberts'  future 
plans  were  not  announced,  nor  was 
there  any  replacement  indicated 
for  Mr.  Wilkey  at  WCCO. 

Both  changes  take  effect  today 
(Monday),  according  to  J.  L.  Van 
Volkenburg,  CBS  vice  president  in 
charge  of  network  sales,  and  J. 
Kelly  Smith,  CBS  vice  president  in 
c'  arge  of  station  administration, who  made  the  announcement. 

Mr.  Campbell  joined  CBS'  Radio Sales  department  in  August  1938 
and  was  western  sales  manager  of 
CBS  Radio  Sales  until  September 
1942.  He  then  moved  to  KMOX  St. 
Louis  to  become  sales  manager  of 

the  CBS  owned-and-operated  sta- 
tion. Later  he  was  elevated  to  as- 

sistant general  manager,  then  to 
general  manager  in  1945.  He  was 
named  general  manager  of  WCCO 
last  year. 

Mr.  Wilkey  came  to  WCCO  from 
WOOD  Chattanooga,  a  CBS  affili- 

ate, serving  as  production  director 
and  later  program  director  and  as- 

sistant general  manager.  Mr. 
Wilkey  also  has  been  general  sales 

manager  of  the  Twin  Cities'  CBS outlet  since  late  1949. 

Drawn  for  BROADCASTING  by  Sid  Hix 

"Our  spot  said  Straightlye  Antiseptic  removes  mouth  bacteria,  film, 
excessive  acidity  .  .  .  but  how  were  we  to  know  it  removes  teeth  too?" 
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CBS  AFFILIATES 

Coast  Advisory  Meet  Set 

SALES  and  programming  as  well 
as  general  operation  problems  will 
be  discussed  by  some  35,  station 
owners  and  managers  at  a  9th  Dis- 

trict CBS  Affiliates  Advisory  Board 
meeting  in  Beverly  Hills  (Calif.) 
Hotel,  Feb.  27-28.  Meeting  was 
called  by  Clyde  F.  Coombs,  general 
manager  of  KROY  Sacramento  and 
director  of  CBS  Affiliates  Advisory 
Board. 

Several  of  the  network's  New 
York  executives  will  participate  in 
the  sessions.  They  include :  Frank 
Stanton,  president;  H.  V.  Aker- 
berg,  vice  president  in  charge  of 
station  relations;  John  J.  Karol, 
general  sales  manager,  and  Louis 
Zusman,  director  of  advertising. 

West  Coast  network  executives 
attending  are: 
Howard  S.  Meighan,  vice  president 

and  general  executive;  Arthur  Hull 
Hayes,  vice  president  and  general 
manager  of  KCBS  San  Francisco; 
Harry  Ackerman,  vice  president  and 
director  of  network  and  TV  pro- 

grams, Hollywood;  Merle  S.  Jones, 
general  manager  of  KNX  Hollywood 
and  CBS  Pacific  Network;  A.  E. 
Joscelyn,  director  of  CBS  Hollywood 
operations;  Wayne  R.  Steffner, 
KNX-CBS  Pacific  Network  sales  man- 

ager; George  W.  Allen,  western  pro- 
gram director. 

COLORADO  UNIT 
Plan  Western  Slope  Network 

PLANS  for  a  new  regional  net- 
work comprised  of  five  stations  in 

western  Colorado  were  announced 
last  week.  To  be  known  as  the 
Western  Slope  Network,  the  unit  is 
scheduled  to  begin  operations  about 
June  1  with  KFXJ  Grand  Junction 
as  its  key  outlet.  Other  stations  in 
the  network  will  be  KIUP  Du- 
rango,  KUBC  Montrose,  KRAI 
Craig  and  KGLN  G  1  e  n  w  o  o  d 
Springs.  Latter  station  is  now  un- 

der constructions. 
Purpose  of  the  network  is  three 

fold,  officials  said:  (1)  to  promote 
radio  in  general  in  the  western  | 
slope  area;  (2)  to  improve  pro- 

gramming of  all  stations  concerned 
through  an  exchange  of  ideas  and 
programs  such  as  sports,  special 
events  and  news;  (3)  to  attract  na- 

tional and  regional  advertisers  by 
offering  the  five  stations  as  a  single 

package. Tentative  plans  for  the  new  net- 
work were  made  Feb.  5  in  an  all- 

day  meeting  in  Grand  Junction. 
Clarence  Mendenhall  and  Art 
Keese  .of  the  Mountain  States  Tele- 

phone and  Telegraph  Co.  spoke  to 
the  group  about  line  arrangements 
for  the  network.  Jerry  Fitch,  di- 

rector of  the  United  Press  Denver 
Bureau,  outlined  a  proposed  system , 
of  news  coverage  for  the  region. 
Future  meetings  are  planned  to 
work  out  final  details. 

Officials  of  the  five  stations  at- 
tending the  plans  meeting  includ- 

ed :  Rex  and  Charles  Howell,  KFXJ 
and  KGLN;  Dick  Miner,  KRAI; 
George  Corv.  KUBC,  and  Pat O'Brien,  KIUP. 

Swan  Elect-ed E.  T.  SWAN,  vice  president  of 
Kellogg  Sales  Co.,  subsidiary  of 
Kellogg  Co.,  Battle  Creek,  Mich., 
has  been  elected  president  by  the- 
board  of  directors.  He  continues 
in  the  position  of  sales  manager, 
which  he  has  held  since  1948. 

CHRONOMETER  with  gold-initialed' 
name  plate  is  presented  to  C.  E.I 
Arney  Jr.  (center),  NAB  secretary-i 
treasurer,  by  the  board  of  directors 
for  10  years  service  with  the  asso- ciation. Presentation  was  made  at 
the  Chandler,  Ariz.,  board  meeting; 
Feb.  8-10.  Floral  piece  is  presented 
by  Mrs.  Michael  R.  Hanna,  wife  of 
Director  Hanna,  WHCU  Ithaca,  N.  Y. 
Holding  the  chronometer  is  Director 
Harry  R.  Spence,  KXRO  Aberdeen, 

Wash. 
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H'R  INC    FOR
MED  ̂^^^'"^^         Headley-Ree

d  Co.  President 

A  NEW  station  representative  or- 
Iganization,  H-R  Representatives 
Inc.,  opened  offices  in  New  York's 

1  Chrysler     Bldg.     last  Thursday. 
■  Principals  of  the  new  firm,  who 
until  a  week  before  its  formation 
had  been  executives  of  Headley- 
Reed  Co.,  are:  Frank  M.  Headley, 

:  president  and  treasurer;  D wight  S. 
;iReed,'  executive    vice  president; 
•  'Paul  R.  Weeks,  secretary. 

This  trio  and  George  R.  Mar- 
chant,    secretary    and  assistant 
'treasurer,  New  York  Air  Brake 
Co.,  comprise  the  board  of  the  new 
^company.     Mr.  Headley  formerly 

■'•was  president  of  Headley-Reed 
ICo.;  Mr.  Reed  was  ^ace  president 
and  manager  of  the  Chicago  office, 
a  function  he  will  continue  for  H-R 
■Irepresentatives ;  Mr.  Weeks  was  a 
iimember  of  the  New  York  sales 
staff.    H-R  -will  open  offices  in  Los 
•'Angeles  and  San  Francisco  shortly. 

Following    the    resignation  of 
•!these  three  on  Feb.  11,  the  board  of 
•iHeadley-Reed    elected    Frank  W. 
"Miller  Sr.,  president;  Sterling  B. Beeson,  vice  president  in  charge  of 
AM  sales;  William  B.  Faber,  -vice 
president  in  charge  of  television ; 
Frank  W.  Miller  Jr.,  secretary  and 
treasurer.  Mr.  Miller  Sr.,  chief 
stockholder  in  Headley-Reed,  also 
':s  president  of  Kelly-Smith  Co.. 
newspaper  representative.  His  son 
s  secretary  of  Kelly-Smith  Co. 
(Messrs.  Beeson  and  Faber  for  sev- 

eral years  have  been  members  of 
;he  New  York  sales  staff  of  Head- 
ey-Reed. 

Wrath  Chicago  Head 

John   Wrath,  for  the  past  six 
/ears  a  salesman  in  the  Headley- 

:^leed   office  in   Chicago,   was  ap- 
pointed   manager    of    that  office. 

2.  W.  Sweatman  remains  as  head 
j)f  the  Atlanta  office.    Harold  Lind- 
;  ey  in  charge  of  the  Los  Angeles 
)ffice  and  Harold  Barrett  in  charge 
)f  the  Detroit  office. 

Headley-Reed  Co.  was  launched 
August  19-39  to  take  over  the 

adio  station  representative  func- 
ions  of  Kelly-Smith  Co.,  which  had 
naugurated    a    radio    di-^nsion  in 
October  1936  primarily  to  repre- 
ent  the  radio  properties  of  news- 
lapers   represented   by  the  finii. 
tir.  Miller  Sr.  has  been  majority 
tockholder  in  Headley-Reed  since 
ts  inception,  •with  Messrs.  Headley 
.nd  Reed  as  minority  stockholders. 
Disagreements  over  operating 

lolicies  led  eventually  to  the  resig- 
isations  of  the  top  Headley-Reed 
•ersonnel  and  to  their  formation  of 
I-R  representatives. 
Mr.  Headley  announced  that  in 

ddition  to  Mr.  Reed  and  Mr. 
c  iVeeks,  another  long-term  staff 
» iiember  of  Headley-Reed  would 
t  toin  his  new  organization.  She  is 
*.  '-larie  Chernet,  for  the  past  11 

ears  office  manager  of  Headley- 
leed  and  Mr.  Headley's  secretary. 
I  The  new  company's  offices  •will 

in  Suite  1015  of  the  Chrysler 
tldg.,  New  York,  telephone  Mur- 

Mr.  REED Mr.  HEADLEY Mr.  WEEKS 

ray  Hill  9-7463. 
Mr.  Headley,  coincident  with  his 

moving  to  the  new  offices  of  H-R 
Representatives  Thursday,  an- 

nounced the  first  station  to  engage 
his  new  firm  was  KMPC  Los  An- 

geles, a  50kw  outlet  owned  by 
G.  A.  Richards.  KMPC  was  not 
formerlv  represented  by  Headlev- 
Reed. 

Mr.  Headley  said  other  station 
clients  would  be  announced  soon. 
He  said  the  policy  of  H-R  Repre- 

sentatives would  "concentrate  on 
sales,  not  station  relations."  He 

added  that  manj^  of  the  stations  he 
had  worked  for  at  Headley-Reed 
had  advised  him  of  their  intention 
to  appoint  H-R  as  their  represent- 

atives as  soon  as  they  could  con- 
clude their  present  contracts  •with 

Headley-Rsed.  He  pointed  out  that 
t>.e  Headley-Reed  contracts  of  27 
AM  stations  and  one  TV  station 
will  expire  within  the  calendar 

year  1950. 
AM  stations  now  represented  by 

Headley-Reed  Co.  include:  WSGN 
Birmingham,    WHBS  Hunts-ville, 

WALA  Mobile,  WSFA  Montgom- 
ery, all  Alabama;  KJBS  San  Fran- 

cisco; WE  LI  New  Haven;  WCON 
Atlanta,  WDAK  Columbus,  Ga; 
WEEK  Peoria,  WROK  Rockford, 
111.;  WGL  Fort  Wayne,  Ind.;  KSO 

Des  Moines;  WI'TH  Baltimore; 
WSAR  Fall  River,  Mass.;  WSAM 
Saginaw,  Mich.;  KFEQ  St.  Joseph, 
Mo.;  KMMJ  Grand  Island,  Neb.; 
WBAB  Atlantic  City;  WHLD 
Niagara  Falls.  WSYR  Svracuse, 
WTRY  Trov,  WFAS  White  Plains, 
N.  Y.;  WWNC  Asheville,  WSOC 
Charlotte,  WSJS  Winston-Salem, 
N.  C;  WJW  Cleveland,  WCOL  Co- 

lumbus, WONE  Dayton,  WTOD 
Toledo,  WFMJ  Youngstowm,  Ohio; 
WSAN  Allentown,  WFBG  Altoona, 

WJAC  Johnstown,  WLAN  Lan- 
caster, WEEU  Reading,  Pa.; 

WAPO  Chattanooga;  KOL  Seat- 
tle; WKOW  Madison,  WEMP  Mil- 

waukee, Wise.  The  firm  also  rep- 
resents three  TV  stations:  WTVN 

(TV)  Columbus,  Ohio,  WICU 
(TV)  Erie,  WJAC-TV  Johnstown, 
Pa.,  and  will  serve  two  more  now 
under  construction,  WCON-TV  At- 

lanta and  WSYR-TV  Syracuse. 

NETWORK  LICENSING 

A  SURPRISE  BILL  to  require 
licensing  of  networks  by  the  FCC 
and  to  arm  the  Commission  ■with 
sanctions  against  the  networks  was 
introduced  in  the  House  last 
Wednesday  by  Rep.  Harrv  R.  Shep- 
pard  (D-Calif.). 

He  said  the  bill  would  supersede 
his  pending  measure  (HR-2410) 
which  instead  of  licensing  networks 
would  prohibit  their  ownership  of 
stations  [Broadcasting,  Feb.  14, 
1949].  This  measure  was  slated 
for  study  in  House  subcommittee 
hearings  slated  March  13. 

The  new  measure.  Rep.  Sheppard 
said,  is  designed  to  protect  network 
affiliates  from  "any  discrimination 
or  coercive  practices,"  and  at  the 
same  time  "permits  considerably 
less"  FCC  regulation  of  both  inde- 

pendent and  affiliated  stations. 
It  would  also  "protect  all  spon- 

sors and  their  agencies  from  dis- 
crimination or  intimidation  on  the 

part  of  any  network"  and  permit 
them  "to  be  free  to  determine 
where  and  when  their  programs 
shall  be  broadcast,  in  addition  to 

their  regular  network  broadcast," 
Rep.  Sheppard  said. 
Network  licensing  as  provided 

in  the  bill  would  be  similar  to  the 
established  station  -  licensing  pro- 

-  cedures. 
Additionally,  stations  seemingly 

would  be  permitted  to  rebroadcast 

any  network  program  with  the  "ex- 
press permission  of  the  sponsor," 

and  any  other  program  with  "the 
express  permission  of  the  originat- 

ing station." A  network  would  have  to  have  a 
license  if  it  consisted  of  two  or 
more  stations  located  in  different 

states  and  was  operated  for  the 

purpose  of  broadcasting  "a  sub- stantial number  of  identical  radio 

programs." 

Network  licenses  would  be  issued 
for  three-year  terms,  as  in  the  case 
of  radio  stations. 

Licenses  of  network  o^^•ned  sta- 
tion could  be  revoked  or  suspended 

for  a  period  up  to  90  days  (and  any 
construction  permits  held  by  the 
network  could  be  revoked)  for  sub- 

mitting false  information  to  FCC; 
failure  to  operate  substantially  as 
provided  in  the  license;  willful  and 
repeated  violations  of  the  Com- 

munications Act,  FCC  rules,  or  U.  S. 
treaty;  for  attempts  to  coerce  any 
station  to  violate  FCC  rules  or 
otherwise  operate  improperly;  for 
violation  of  any  FCC  cease-and-de- 

sist order. 
Show  Cause 

Before  revoking  or  suspending 
a  license  or  issuing  a  cease-and- 
desist  order,  FCC  would  be  re- 

quired to  institute  show-cause 
proceedings  against  the  network 
concerned.  After  hearing  has  been 
held  the  Commission  could  fine  the 
network  up  to  $500  a  day  for  each 
f^ay  the  offense  was  found  to  have 
been  committed.  This  would  be  in 
Ueu  of  revocation  or  suspension, 
but  might  be  in  addition  to  issuance 
of  a  cease-desist  order. 

Failure  to  pay  the  "fine"  as- 
sessed would,  unless  FCC's  order 

were  set  asde  by  the  courts,  result 
in  revocation  of  the  network  li- 

cense. The  money  would  be  paid 
to  the  U.  S.  Treasury. 

The  legislation  would  make  it 
unlawful  for  any  network  or  net- 

work representative  to  attempt  "by 
threat  of  economic  injury"  or  "by 
the  offer  of  any  inducement"  to 
prevent  any  sponsor  from  permit- 

ting the  rebroadcasting  of  his  pro- 
grams. This  would  not  apply 

where  the  subject  of  the  broadcast 
is  a  sports  event  or  other  produc- 

tion to  which  an  admission  fee  is 
charged. 

The  bill  would  empower  FCC  to 

investigate  network  practices  •with respect  to  affiliates  and  sponsors, 
and  to  issue  appropriate  regula- 

tions. With  respect  to  the  rights 
of  affiliates,  the  bill  also  provides: 

"If  by  reason  of  any  action  by 
the  sponsor  of  a  network  progri-am 
the  network  refuses  to  pay  a  radio 
station  affiliated  with  it,  at  the  rate 
to  which  the  station  would  other- 

wise be  entitled  under  the  contract 
or  affiliation,  for  broadcasting  the 
program,  and  the  station  does  not 
broadcast  the  program,  no  other 
station  within  the  primary  ser%'ice 
area  (as  defined  by  the  Commis- 

sion) of  the  affiliated  station  shall 

rebroadcast  the  program  %\-ithout 
the  express  permission  of  the  affili- 

ated station." 
Pan-X  Campaign 

APPROXIMATELY  8300,000  will 

be  spent  by  Pan-X  Co.,  Los  An- 
geles, to  introduce  new  Pan-X 

liquid  cooking  agent  in  a  six-month 
national  radio  and  tele^vision  spot 
campaign  on  50  stations  in  20  ma- 

jor markets.  The  radio  campaign 
starts  Feb.  27;  TV  campaign  begins 
about  ilarch  15.  Agency  is  Cowan- 
Whitmore,  Los  Angeles. 
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On  Radio  and  Television 

By  BILL  THOMPSON 

Best  G-  Co.,  Beer  Brewery,  Whiskey  Distil- 

lery 6-  Vinegar  Refinery  on  Prairieville  Street, 
south  side  of  the  summit  of  the  hill  above  Kil- 
bourntown.  Herewith  we  give  notice  to  our 
friends  that  henceforth  we  will  have  bottom 
fermentation  beer  for  sale,  also  good  corn 

whiskey  and  vinegar  by  the  barrel.  We 
will  endeavor  to  give  our  worthy  customers 
Prompt  and  satisfactory  service.  For  barley 

we  will  pay  44/:  per  bushel. 

ON  WASHINGTON'S 
BIRTHDAY,  1845,  the  above 
advertisement  appeared  in  the 
Wiskonsin  Banner,  a  Milwau- 

kee weekly. 
This  single-column  insertion  by 

Pabst  Brewing  Co.'s  founding 
fathers,  costing  little  more  than  the 
quotation  for  a  bushel  of  barley, 
marked  the  beginning  of  105  years 
of  uninterrupted  advertising  by  the 
company. 

In  1950,  Pabst  will  spend  more 
than  |5  million  for  advertising, 
with  a  major  portion  allocated  for 
radio  and  television.  With  this 
budget  it  hopes  to  better  its  1949 
sales  record,  which  was  the  largest 
in  its  history. 

The  company's  first  radio  pro- 
gram in  1926  (for  the  makers  of 

Blue  Ribbon  Malt,  who  have  since 
merged  with  Pabst)  featured  Richie 

Craig  Jr.,  "the  Blue  Ribbon  jester," 
in  three  15-minute  peinods  weekly 
over  the  CBS  network.  The  show 
cost  $570  a  week  for  talent,  includ- 

ing a  guest  star.  Time  costs  to- 
taled $2,300  weekly. 

One  of  Mr.  Craig's  first  guests 

was  an  orchestra  leader  named  Ben 
Bernie.  Pabst  officials  never  for- 

got the  "terrific  pace"  of  his  pat- 
ter. In  1928,  the  late  Mr.  Bernie 

and  his  orchestra  signed  for  a  half- 
hour  show  at  $1,500  vi^eekly,  and 
his  Blue  Ribbon  Malt  tag,  "The 
Mosta  of  the  Besta,"  became  a 
household  phrase.  He  was  paid 
$1,750  his  second  year,  $2,000  his 
third,  and  by  1933  got  $4000  weekly 
after  agreeing  that  he  would  not 
broadcast  for  any  other  product. 
The  advanced  state  of  Pabst 

preparations  for  the  revival  of 
brewing  in  1933  is  indicated  by  the 
fact  that  the  year  of  repeal,  when 
both  Pabst  and  its  biggest  rival 
were  producing  beer,  the  competi- 

tor's properties  were  assessed  at 
almost  as  high  a  value  of  those  of 
Pabst.  However,  a  year  before 
beer  production  commenced  Pabst 
had  buildings  and  machinery  rated 
at  30%  more  than  that  of  its  rival. 

Pabst  also  had  prepared  for  ad- 
vertising its  product  at  the  second 

Chicago  World's  Fair,  which 
opened  that  year.  (At  the  first,  the 
World's  Columbian  Exposition  of 
1893,  Pabst  beer  won  a  first  award. 
The  company's  exhibit,  featuring  a 
gold  model  of  its  Milwaukee  brew- 

ery, was  widely  acclaimed.)  The 
famous  Pabst  Pavilion,  where  Ben 
Bernie  reigned,  was  on  the  draw- 

ing boards  by  1932;  shortly  after  it 

appeared  "A  Century  Of  Progress," 
on  Chicago's  lakefront,  would  be  a reality. 

By  1935  Pabst  had  gained  its 
share  of  the  steady  increase  in  total 
beer  consumption  during  the  post- 

prohibition  upswing.  A  survey  of 
10  cities  by  the  Ross  Federal  Re- 

search Corp.  demonstrated  the  gen- 
eral effectiveness  of  its  advertising 

campaigns.  Personal  interviews  of 
2,517  people  showed  that  of  those 
who  had  heard  and  seen  beer  ad- 

vertising, 50%  were  using  the  prod- 
uct advertised,  and  75%  of  these 

drank  Pabst.  A  still  more  positive 
proof  of  advertising  effectiveness 
was  Pabst's  sales  leadership  in 1936. 

Network  Radio  Shelved 

However,  network  radio  was  laid 
aside  temporarily  so  that  Pabst 
could  place  its  advertising  budget 
on  a  more  flexible  basis,  which 
would  permit  gearing  expenditures 
in  various  markets  more  directly  to 

sales.  This  move  opened  up  Pabst's 
era  of  spot  and  special  events  radio, 
which  was  continued  through  1943 
when  the  company  resumed  net- work advertising. 

The  first  of  Pabst's  big-time 
radio  appropriations  went  for  the 
Groucho  Marx  show  in  March  1943. 
The  Marx  package  cost  $8,755,  but 
total  expenses  amounted  to  between 
$10,000  and  $12,000  a  week.  In  ; 
June  1944,  Kenny  Baker  and  Robert 
Armbruster's  orchestra,  plus  out- 

standing guest  stars,  came  on  for 
the  remainder  of  the  year.  In  1945, 
Danny  Kaye,  Eve  Arden  and  Lionel 
Stander,  together  with  Harry  ; 
James'  orchestra,  took  over. 

This  first  radio  venture  by  Mr. 

Kaye  was  preceded  during  the  sum- 
mer by  a  schedule  featuring  the 

POSTLUDE  1-0  Gary  Grant's  performance  in  "Mr.  Blanding  Builds  His  Dream 
House,"  the  first  production  on  Screen  Directors'  Playhouse  was  this  gathering 
of  (I  to  r):  Homer  Canfield,  NBC  program  manager;  Mr.  Grant;  Nate  Perlstein, 
Pabst  advertising  director;  and  Henry  Legler  of  Warwick  &  Legler,  agency 

handling  account. 
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FRED  PABST 

James  orchestra.  In  the  summer  of 

1946,  Orson  Welles'  Mercury  The- 
atre signed  on,  to  be  followed  in 

the  fall  by  one  of  Pabst's  most 
durable  performers — Eddie  Cantor. 
With  Mr.  Cantor  as  spearhead, 

-the  company  made  its  radio  shows 
and  its  slogan,  "Thirty-three  Fine Brews  Blended  into  One  Great 

Beer,"  the  core  of  its  promotional 
efforts.  Distribution  of  point-of- 
purchase  materials,  such  as  pocket 
calendars  and  cardboard  store  dis- 

plays, which  began  during  the 
sponsorship  of  Groucho  Marx,  was 
accelei-ated  in  175  cities. 

It  was  "like  parting  with  an  old 
friend,"  company  officials  say,  when Mr.  Cantor  left  Pabst  last  October. 
Pabst  had  to  fill  the  need  for  a 
different  type  program.  So  Life  of 
Riley  was  taken  on  for  both  AM 
and  TV  but  not  as  a  simulcast  be- 

cause William  Bendix,  who  stars  in 
the  sound  version,  was  tied  up  by 
motion  p  i  c  t  u  re  commitments. 
Jackie  Gleason,  Broadway  and 
Hollywood  comedian,  plays  Riley 
on  TV. 

Heavy  Sports  Schedule 
For  years,  Pabst  has  set  a  record 

among  brewers  for  sponsorship  of 
sports  events.  Prior  to  1949,  the 
company  carried  all  of  its  sports  on 
AM,  but  during  the  past  year  has 
entered  television  in  a  big  way.  It 
sponsored  the  1949  Chicago  Cubs 
home  games,  the  recent  Chicago 
championship  pro  football  game 
between  the  Bears  and  the  Cardi- 

nals, and  also  Chicago's  Ninth  An- 
nual All- Star  Bowling  Tournament, 

a  two-day  event.  It  carried  the 
New  York  football  Giants  1949 
home  games  on  AM,  as  well  as  the 
Hollywood  Stars  and  Angels  base- 

ball games  on  TV.  Beginning  March 
1,  Pabst  will  sponsor  the  fights 
from  New  York's  St.  Nicholas 
Arena  over  the  CBS-TV  network 
(W  ednesday  nights  for  nine 
weeks). 

If  Nate  Perlstein,  Pabst's  radio 
and  television-minded  advertising 
director,  has  his  way,  the  com- 

pany's name  will  become  more  and 
more  associated  with  sports.  Al- 

though only  41,  Mr.  Perlstein  has 
lived  up  to  the  reputation  estab- 

lished by  Pabst  advertising  men  of 
bygone  days,  notably  A.  Cressy 
Morrison,  who  launched  a  three- 

year  "Blue  Ribbon"  campaign  in 
Harper's  in  1895,  and  Joseph  R. 
Kathrens,  who  set  up  the  company's 
first  high-level  ($229,830)  national 
advertising  budget  through 
J.  Walter  Thompson  in  1903. 

At  18,  Nate  Perlstein  had  a  part- 
time  job  handling  publicity  for  Ben 
Bernie's  orchestra  while  attending 
Northwestern  U.'s  downtown  com- 

merce school.  He  later  joined  the 
Chicago  advertising  finn  of  Matte- 
son,  Fogarty  &  Jordan,  which  had 
acquired  the  Bernie  account,  and 

helped  produce  the  "Ole  Maestro's" Pabst  Pavilion  show  at  the  1933 
Chicago  Fair.  He  became  radio  di- 

rector of  Morris,  Windmiller  & 
Enzinger  Agency  in  the  mid-30s, 
and  remained  with  the  firm  as  radio 
and  promotion  director  after  it  be- 

came Morris,  Schenker  &  Roth. 
Mr.  Perlstein  was  31  when  he 

first  became  an  employe  of  Pabst 
in  1939.  He  was  named  merchan- 

dising manager  of  Pabst  Sales  Co., 
Chicago.  On  Jan.  1,  1945,  he  was 
promoted  to  advertising  manager 
of  the  sales  organization,  and  in 
July  1948  was  named  advertising 

director  of  Pabst's  overall  opera- 
tions, including  its  large  Newark 

subsidiary,  Hoffman  Beverage  Co. 

Radio's  Power  Lauded 

"Radio  is  an  effective  medium 
for  Pabst  because  it  reaches  the 
largest  number  of  people  while  they 
are  at  home  relaxing,"  Mr.  Perlstein 
told  Broadcasting.  "We  like  to 
contribute  to  that  relaxation  by 
means  of  subtle  commercials, 
rather  than  to  repeatedly  slap  the 
listener  down  with  annoying  plugs. 

"In  the  broader  sense,  aside  from 
its  value  as  a  commercial  medium, 
radio  is  the  backbone  of  America. 
It  gives  enjoyment  in  the  home, 
keeping  the  family  together.  It  is 
an  important  part  of  our  American 

democracy." With  a  background  in  merchan- 
dising, Mr.  Perlstein  is  missing  no 

bets  in  merchandising  Pabst  radio 
and  TV  shows.  He  spends  about 
3%  months  each  year  fanning  out 
from  his  Chicago  office  to  trouble- 
shoot  markets. 

Always  alert  to  changing  condi- 
tions in  markets  and  competition, 

he  holds  frequent  conferences  with 
Warwick    &    Legler,    New  York 

HARRIS  PERLSTEIN 

I.  E.  HARRIS  (I),  Pabst  vice  president 
and  sales  manager,  chats  with  1.  E. 
(Chick)  Showerman,  NBC  Central 
Division  vice  president,  at  the  first 
showing  of  the  Li/e  o^  Riley  on  TV. 

agency  which  has  handled  the 
Pabst  account  for  the  past  five 

years. The  history  of  the  Pabst  Brew- 
ing Co.  is  too  long  and  involved  to 

recount  in  detail.  Here,  however, 
are  the  chief  milestones: 

In  1842,  two  sons  of  Jacob  Best 
Sr.,  great-grandfather  of  the  pres- 

ent Frederick  Pabst,  set  out  from 
their  father's  brewhouse  and 
winery  in  Mettenheim,  Germany, 

for  the  "land  of  promise."  Jacob 
Jr.  and  Charles  Best  set  up  a  vine- 

gar factory  in  Milwaukee  and  pros- 
pered so  well  that  in  less  than  two 

years  their  father,  and  his  two 
other  sons,  Phillip  and  Lorenz, 
joined  them  to  establish  Best  & 
Co.  brewery. 

In  1848  a  youth  named  Frederick 
Pabst  also  came  to  the  United 
States  from  Germany  and  by  1857 
was  a  steamship  captain  on  the 
Great  Lakes.  In  1862,  he  was  mar- 

ried to  Phillip  Best's  daughter, 
Maria,  and  two  years  later  became 
an  equal  partner  in  Phillip  Best  & 
Co.,  successor  to  Best  &  Co.  In 
1866,  the  partnership  between 
Phillip  Best  and  Captain  Pabst,  as 
the  latter  was  known  throughout 

the  company's  history,  was  dis- 
solved. A  new  agreement  was  drawn 

up  between  the  Captain  and  Emil 
Schandein,  who  during  the  year  had 

married  another  of  Phillip  Best's 
daughters,  Lisette. 

Capt.  Pabst's  Acquisitions 
This  marked  the  beginning  of  the 

most  striking  years  of  success  in 
the  Pabst  history,  since  the  Captain 
was  a  most  colorful  character.  He 
absorbed  the  Melms  Brewery  in 
Milwaukee  in  1870;  incorporated  as 
the  Phillip  Best  Brewing  Co.  in 
1873  with  capitalization  of  $300,- 
000  (himself  as  president  and  Mr. 
Schandein  as  vice  president) ;  start- 

ed bottling  beer  in  1875;  was 
awarded  a  gold  medal  for  his  beer 
at  the  Philadelphia  Centennial  Ex- 

position in  1876,  and  a  similar 
award  at  the  World's  Fair  in  Paris 
in  1878;  and  by  1884  increased 
capital  to  $2  million. 

Four  months  after  Emil  Schan- 
dein died  in  November  1888,  the 

company  acquired  the  name  Pabst 
Brewing  Co.  for  the  first  time,  and 
capital  stock  was  increased  to  $4 
million.  During  the  same  year,  the 
Captain  refused  to  sell  out  to  a 
British  syndicate,  the  first  in  a 
series  of  refusals.  In  October  1892, 
Falk,  Jung  &  Borchert  Brewing 
Co.  was  absorbed  and  capital  in- 

creased to  $10  million.  During  this 
same  year  the  Pabst  Bldg.  was 
erected  in  Milwaukee  and  the  Cap- 

tain became  first  president  of  the 
Wisconsin  National  Bank. 

In  November  1899  Pabst,  already 
advertising-minded,  gave  Diamond 
Match  Co.  its  largest  order  to  date 
for  advertising  on  book  matches. 
Captain  Pabst  died  Jan.  1,  1904, 

and  his  son,  Gustav,  was  elected 
president.  Three  years  later  the 
company's  beer  won  the  "highest 
award"  at  the  International  Foods 
Exposition  in  Antwerp.  In  1916, 
Gustav  Pabst  was  elected  president 
of  the  United  States  Brewers  Assn. 

By  1920,  prohibition  had  forced 
Pabst  to  dissolve  its  brewing  com- 

pany, but  it  set  up  the  Pabst  Corp., 
capitalized  at  $5  million.  A  year 
later  Gustav  Pabst,  who  had  ex- 

celled at  beer  production,  resigned 
so  his  younger  brother,  Fred,  could 
become  president  and  specialize  in 
the  development  of  new  products. 
Sheboygan  (Wis.)  Beverage  Co. 
and  the  cheese  division  of  Pabst 
Holstein  Farms  (unrelated  to  the 
earlier  brewing  operation)  were  ac- 

quired in  1923,  and  Puritan  Malt 

( Continued  on  page  51 ) 

THE  CHESTER  RILEYS  of  radio  and 
television:  Above,  the  video  version 
is  handled  by  stage  actor  Jackie 
Gleason,  shown  with  Rosemory  De- 
Camp  (the  TV  Mrs.  Riley).  Below,  the 
AM  favorite's  title  role  is  synonymous 
with  the  name  of  William  Bendix  (r), 
who  is  pictured  with  John  Brown 

(Digger  O'Dell,  the  friendly  under- taker). 
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VOD  WINNERS 
To  Get  Prizes  in  Week-Long  Fete 

FOUR  high  school  students  who 
won  the  annual  Voice  of  Democ- 

racy radio  script  contest,  in  a  com- 
petition that  drew  a  million  en- 

tries, will  receive  their  $500  schol- 
arships and  spend  this  week  in  the 

nation's  capital  as  guests  of  NAB, 
Radio  Mfrs.  Assn.  and  the  U.  S. 
Junior  Chamber  of  Commerce. 

The  winning  scripts  were  by 
blind  transcriptions  in  a  contest 
involving  28,000  high  schools  in 
48  states.  District  of  Columbia  and 
Puerto  Rico.  The  young  students 
wrote  and  voiced  broadcast  scripts 

on  the  subject,  "I  Speak  for  De- 
mocracy." 

High  spot  of  the  week's  events 
will  be  the  awards  luncheon  Wed- 

nesday at  the  Hotel  Statler,  Wash- 
ington. Dr.  Earl  J.  McGrath,  U. 

S.  Commissioner  of  Education,  will 
preside.  Edward  W.  Barrett,  As- 

sistant Secretary  of  State  for  Pub- 
lic Affairs,  will  make  the  presen- 

tations during  a  15-minute  nation- 
wide broadcast  on  MBS,  1:15-1:30 

p.m. 
The  Office  of  Education  has  en- 

dorsed the  annual  contest.  The 
Voice  of  Democracy  Committee  is 
headed  by  Robert  K.  Richards, 
NAB  director  of  public  affairs. 

Open  Tuesday 
Formal  events  for  the  four  young 

winners  open  with  a  Tuesday 
luncheon  in  the  Senate  restaurant. 
The  winners  will  visit  both  houses 
of  Congress  and  hear  their  scripts 
read  into  the  Congressional  Rec- 

ord. The  Wednesday  luncheon  will 
be  broadcast  by  Voice  of  America 
to  all  English-speaking  countries. 
NBC  will  carry  the  four  winners 
in  an  interview  program  with  Mor- 

gan Beatty. 

Thursday  morning's  sight-seeing 
tour  will  end  at  12:15  p.m.  at  the 
White   House  where  the  winners 

LIBEL  SUIT 
KYW  Asks  Dismissal 

ONE  PHASE  of  argument  on  the 
libel  suit  filed  against  five  Phila- 

delphia stations  [Broadcasting, 
Feb.  6]  was  completed  last  week  in 
the  city's  Federal  District  Court. 
KYW  Philadelphia  ( Westinghouse 
Radio  Inc.)  placed  its  plea  before 
the  court  asking  for  dismissal  of 
the  bill  of  complaint. 

KYW's  counsel  contended  that 
there  is  no  liability  on  the  stations 
involved  under  Section  315  of  the 
Federal  Communications  Act  of 
1934  which  prohibits  federal  cen- 

sorship of  a  political  speech.  The 
other  stations  (WCAU  WFIL 
WPEN  WIBG)  are  taking  similar 
positions. 

The  libel  suit  was  filed  by  At- 
torney David  H.  H.  Felix,  of  Phila- 

delphia, charging  the  stations  with 
airing  a  political  speech  of  alleged 
"false  and  malicious  publication  by 
broadcast"  last  October.  He  asked 
$50,000  in  damages  from  each  of 
the  stations. 
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will  be  received  by  President  Tru- 
man. In  the  afternoon  they  will 

visit  Mt.  Vernon. 
Saturday  morning  the  quartet 

will  be  taken  to  Williamsburg.  A 
three-day  visit  will  include  a  Sun- 

day evening  reception  by  NAB  and 
a  dinner  with  John  D.  Rockefeller 
III  and  Colonial  Williamsburg  as 
hosts.  Mr.  Rockfeller  is  chairman 
of  the  board  of  Colonial  Williams- burg. 

Luncheon  Set 

Monday  Mr.  Rockefeller  will  be 
host  at  a  luncheon  for  Gen.  George 
C.  Marshall,  president  of  the  Amer- 

ican Red  Cross.  Gen.  Marshall  and 
Mr.  Rockefeller  will  be  heard  in  a 
broadcast  on  CBS,  5-5:30  p.m., 
with  Voice  of  America  sending  the 
program  to  all  English-speaking 
nations.  The  winning  students  will 
address  the  youth  of  the  world  dur- 

ing the  broadcast,  which  will  orig- 
inate in  the  historic  House  of  Bur- 

gesses of  the  colonial  capital. 
Winning  students  who  will  re- 

ceive the  acclaim  of  official  Wash- 
ington and  Williamsburg  are  Rich- 

ard L.  Chapman,  Brookings,  S.  D. 
Gloria  Chomiak,  Wilmington,  Del. 
Anne    Pinkney,     Trinidad,  Col. 
Robert  Shanks,  Lebanon,  Ind. 

National  judges,  who  chose  win- 
ners after  local  and  sectional  elimi- 

nations, are  Mr.  Beatty;  Mrs.  Ray- 
mond Clapper;  Associate  Justice 

Tom  C.  Clark,  of  the  U.S.  Supreme 
Court;    Wayne   Coy,   FCC  chair- 

man; Douglas  Southall  Freeman, 
editor  and  author;  Andrew  D.  Holt, 
president.  National  Education 
Assn.;  J.  Edgar  Hoover,  FBI  direc- 

tor; Edward  R.  Murrow,  CBS  com- 
mentator; James  Stewart,  actor. 

GOTHAM  RECORDING 

New  Firm  to  Handle  Tape 

THE  GOTHAM  Recording  Corp., 

designed  for  transcribing  and  edit- 
ing of  tape  re- 

_  corded  material, 
has  been  estab- 

lished by  Herbert 
M.  Moss,  radio 
and  television 

producer,  with 

Stephen  F.  Tem- 
mer,  former  su- pervisor of  tape 
1-  e  c  o  r  d  i  n  g  for 
ABC. 

The  new  firm's offices  will  be  at 
2  West  46  St., 

Telephone  lines  will 
connect  the  company's  tape  re- corders to  all  network  studios  in 
New  York  from  which  they  will 
service  advertising  agencies  and 
industrial  clients  as  well  as  civic 

organizations. 
The  new  tape  recording  firm  will 

have  a  production  unit  supervised 

by  Mr.  Moss. 

FCC  Actions 

THREE  new  AM  and  one  new 
FM  stations  approved  by 

FCC  last  week.  Initial  deci- 
sion reported  to  grant  another 

AM  outlet.  Six  stations 
granted  ownership  transfers. 
One  AM  and  eight  FM  au- 

thorizations deleted.  Details 
of  these  and  other  FCC  ac- 

tions may  be  found  in  FCC 
Roundup  on  page  84  and  Ac- tions of  the  FCC  beginning 

on  page  64. 

Mr.  Moss 

New  York. 

NBC  Harris-Faye  Pact 
NBC  HAS  SIGNED  an  exclusive 
contract  with  Phil  Harris  and 
Alice  Faye  covering  their  weekly 
radio  program  and  giving  the  net- 

work first  call  on  their  television 
services  when  they  decide  to  launch 
their  own  video  show.  Contract  was 

signed  last  week  by  the  two  enter- 
tainers and  Niles  Trammell,  chair- 

man of  the  board  of  NBC.  Under 
the  new  pact,  the  pair  will  retain 
their  .  current  Sunday-7:30  p.m. 
spot,  Mr.  Trammell  stated. 

Hormel  Renews 

GEORGE  A.  HORMEL  &  Co., 

Austin,  Minn,  (canned  meat  prod- 
ucts), through  BBDO,  Minneapolis, 

renews  Music  With  the  Girls  on 
ABC  Sunday,  5:30-6  p.m.  (CST), 
for  52  weeks  from  March  12. 

Ml-Um  F/IAI 

Dates  Outside  N.Y.  Stand 

DESPITE  postponement  of  what 
had  been  originally  planned  as  the 
premiere  of  "Lightning  That 
Talks"  in  New  York,  the  All-Radio 
Presentation  Committee  last  week 
decided  to  cling  to  original  show- 

ing dates  already  arranged  in  other 
sections  of  the  country. 

The  first  wave  of  showings  will 
be  held  from  early  March  through 
May  in  cities  that  had  already  re- 

served dates. 

THIS  backstage  group  at  the  CBS  Jack  Benny  program  which  originated  in 
New  York  recently  includes  (I  to  r):  Mr.  Benny,  Ben  Duffy,  president  of  BBDO, 

and  Vincent  Riggio,  president  of  the  American  Tobacco  Co.,  sponsor. 

The  precise  date  of  the  New 
York  presentation,  originally 
scheduled  for  March  1,  was  not  set. 
It  will  be  in  late  March  or  early 

April. 
At  a  meeting  in  New  York  last 

week,  the  committee  announced 

that  changes  in  the  film  suggested" by  the  NAB  board  after  seeing  itj 
in  Phoenix  a  fortnight  ago  were  al- 

ready made  in  the  final  version. 

The  committee  emphasized  that  the ' 
film  shown  to  the  NAB  directors' 
was  not  the  finished  picture. 

Twenty  cities  have  arranged  to 
present  35mm  showing  of  the  film_^ 
and  64  cities  to  show  16mm  ver- 

sions in  the  first  schedule,  the  com- 
mittee said. 

A  proposal  to  revise  the  non-New,; 
York  presentations  in  view  of  the 
postponement   of  the   New  York 
premiere  was  voted  down  by  the 
committee. 

It  was  learned  that  the  New 

York  committee  was  considei-ing 
three  dates,  one  in  late  March  and 
the  other  two  in  early  Apirl,  for 
the  New  York  presentation.  One 
of  them  will  be  chosen  this  v/eek. 

The  decision  to  proceed  with  non- New  York  showings  as  originally 
planned  was  taken  because  of  the 
difficulty  in  revamping  the  distribu- 

tion schedule,  it  was  said. 

BROADCASTING     •  Telecasting 



iin  COUNCIL       Holds  Sixth  White  House  Meet
ing 

REPRESENTATIVES  of  radio, 
advertising  and  industry  convened 
in  Washington  last  week  for  the 
sixth  White  House  meeting  of  The 
Advei'tising  Council  and  its  com- mittees. 

High  praise  was  heard  for  ra- 
dio's part  in  supporting  Advertis- 
ing Council  backed  campaigns. 

During  the  Wednesday  night  board 
session  a  20-second  television  film 
spot,  on  behalf  of  the  Census  cam- 

paign to  open  in  March,  was  pre- 
viewed. This  is  the  Council's  first 

endeavor  in  the  television  field. 
The  film  was  prepared  by  Benton 
&  Bowles,  volunteer  agency  on  the 
account. 

At  a  Wednesday  night  dinner  at 
the  Statler  Hotel,  Vice  Admiral 
Ross  T.  Mclntire,  USN  (Ret.), 
chairman  of  the  President's  Com- 

mittee on  National  Employ  the 
Physically  Handicapped  Week,  pre- 

sented an  award  to  the  Council  for 
its  efforts  on  the  campaign.  In 
his  remarks  Admiral  Mclntire 
praised  radio,  reportedly  the  chief 
medium  used. 

Wilson  Cited 

Charles  E.  Wilson,  president  of 
General  Electric  and  chairman  of 

the  Council's  Industries  Advisory 
Committee,  received  a  special  ci- 

tation for  his  leadership  as  chair- 
man of  the  sponsor's  committee  of 

the  United  Church  Canvass.  The 
citation  was  received  in  Mr.  Wil- 

son's absence  by  Charles  G.  Mort- 
imer Jr.,  vice  president  in  charge 

of  marketing.  General  Foods  Corp., 
and  a  member  of  the  Council's 
board  of  directors.  More  than  $.3 
million  worth  of  time  and  space 
reportedly  was  contributed  to  the 

I  campaign. 
Also  at  the  Wednesday  dinner 

!  session.  Treasury  Secretary  John 
'  W.  Snyder  thanked  the  Council  for 
its  support  of  the  Savings  Bonds 
campaign.    Radio  was  widely  used 
in  this  endeavor.    Robert  M.  Gray, 

j'COCKTAIL  party  Wednesday  after- 
noon at  the  Statler  Hotel  gave  mem- 

bers   of    the    Advertising  Council 
White  House  sessions  a  chance  to  get 
together  for  some  informal  conver- 

'isation.  T.  S.  Repplier  (r).  Advertising 
^JCouncil     president,     discusses  the 
[imeeting  with  Mark  Woods  (I),  ABC 
vice    chairman    of    the    board,  and 

Frank  Stanton,  CBS  president. 

advertising  and  sales  promotion 
manager,  Esso  Standard  Oil  Co., 
gave  a  16-month  progress  repoit 
on  the  American  Economic  System 
campaign,  widely  backed  by  radio. 
Mr.  Gray  is  coordinator  on  the  ac- 

count and  a  member  of  the  Coun- 
cil's board  of  directors. 

Thursday  morning  the  group 
witnessed  a  demonstration  of  CBS 
color  television.  Following  intro- 

ductory remarks  by  Frank  Stan- 
ton, CBS  president,  a  shortened 

version  of  the  program  seen  by  over 
15,000  Washingtonians  in  the  past 
few  weeks  was  presented. 

Closed  Sessions 
Gathered  for  the  day  and  a  half 

meeting  were  members  of  the  Ad- 
vertising Council,  its  board  of  di- 

rectors and  staff,  plus  the  members 
of  the  Industries  Advisory  Com- 

mittee and  Public  Policy  Commit- 
tee. A  majority  of  the  time  was 

spent  in  closed  sessions  with  heads 
of  government  departments.  As 
one  of  his  last  official  acts,  David 
Lilienthal,  former  chairman  of  the 
Atomic  Energy  Commission,  ad- 

dressed the  grouD  Wednesday. 
Dr.  John  R.  Steelman,  assistant 

to  the  President,  presided  at  these 
sessions.  In  addition  to  Mr.  Lilien- 

thal and  others  connected  with  the 
AEC,  the  conference  heard  from 
Dean  Acheson,  Secretary  of  State; 
Livingston  Merchant,  acting  As- 

sistant Secretary  for  the  Far  East; 
Paul  G.  Hoffman,  administrator. 
Economic  Cooperation  Administra- 

tion; Charles  Sawyer,  Secretary 
of  Commerce;  Charles  Brannan, 
Secretary  of  Agriculture,  and 
Frank  Pace  Jr.,  director,  Bureau 
of  the  Budget. 
Wednesday  afternoon  the  group 

met  briefly  with  the  President.  A 
cocktail  party  was  held  Wednesday 

(Continued  on  page  55) 

INFORMAL  discussion  groups  at  the 
Statler  included: 

TOP  PHOTO  (I  to  r):  Herbert  H. 
Kirschner,  president.  Advertising 
Assn.  of  the  West;  Lawrence  W. 
Lane,  publisher.  Sunset  magazine, 
and  member  of  the  Council  board, 
and  Robert  C.  Coleson,  Ad  Council 
Hollywood  representative. 

SECOND  PHOTO:  Howard  J.  Mor- 
gens,  vice  president  In  charge  of  ad- 

vertising, Procter  &  Gamble,  and 
Samuel  C.  Gale,  vice  president  and 
director  of  advertising.  General  Mills. 
Both  are  on  the  Council  board  of 
directors. 

THIRD  PHOTO:  Nelson  Bond,  vice 
president,  McGraw-Hill  Pub.  Co.,  and 
member  Business  Paper  Advisory 
Committee,  and  Edgar  Kobak,  radio 
consultant,  and  Council  board  mem- 
ber. 

FOURTH  PHOTO:  Rolph  Hardy, 
radio  division  director,  NAB,  and 
Paul  W.  Morency,  general  manager, 
WTIC  Hartford.  Both  are  on  the 
Council's  board  of  directors. 

FIFTH  PHOTO:  A.  R.  Stevens,  ad- 
vertising director,  American  Tobacco 

Co.  and  coordinator  on  CARE  cam- 
paign, and  Mrs.  Olive  Clapper,  pub- 
licist and  member  of  the  Public 

Policy  Committee. 

BOTTOM  RIGHT:  Robert  M.  Gray, 
advertising  and  sales  promotion  man- 

ager, Esso  Standard  Oil  Co.;  Frederic 
R.  Gamble,  president,  AAAA,  both 
members  of  the  Council  board,  and 
Wesley  I.  Nunn,  Standard  Oil  Co.  of 
Indiana  ond  coordinator  for  the  Stop 
Ac-ldents  campaign.  Mr.  Gray  is  co- 

ordinator on  the  American  Economic 
System  campaign. 

A  FEATURED  speaker  Wednesday  night.  Treasury  Secretary  John  W.  Snyder 
(2nd  I),  participates  in  a  discussion  with  (I  to  r)  Nlles  Trammell,  chairman 
of  the  board,  NBC;  Charles  G.  Mortimer  Jr.,  vice  president  In  charge  of 
marketing.  General  Foods  Corp.,  and  Lee  R.  Jackson,  Firestone  Tire  & 

Rubber  Co.  Messrs.  Trammell  and  Mortimer  are  members  of  the 
Council's  board  of  directors. 



CLEAR-CHANNEL  
DELAY 

 ^^'^^^ 

THE  LONG-AWAITED  clear- 
channel  decision  is  being  held  up 

by  FCC  pending  completion  of  cui'- 
rent  NARBA  negotiations,  it  was 
revealed  last  week  with  the  release 
of  testimony  in  Congressional  hear- 

ings on  FCC's  1950-51  budget. 
This  disclosure  came  during 

testimony  which  also : 

9  Reported  progress  on  FCC's 
plans  to  reorganize  its  staff  into 
four  functional  bureaus  [Closed 
Circuit,  Dec.  12,  1949] : 
%  Raised  new  doubts  about  the 

lifting  of  the  television  freeze, 
while  putting  late  summer  as  the 
earliest  conceivable  lifting  date 
(see  story  page  68); 
#  Revived  the  old  question  of 

fixing  cut-off  dates  for  the  filing  of 
competing  applications ; 
9  Disavowed  FCC  ability  to 

determine  what  goes  on  the  air 
(see  story  this  page); 
9  Reflected  FCC  opposition  to 

an  extension  of  the  AM  license 
term  beyond  the  present  three 
years,  or  of  the  TV  license  beyond 
one  year  at  the  present  time. 
9  Indicated  belief  that  sooner 

or  later,  as  spectrum  space  becomes 
more  and  more  scarce,  non-broad- 

cast services  will  start  demanding 
frequencies  used  by  the  broadcast 
services. 

Most  of  the  testimony  was  given 
by  FCC  Chairman  Wayne  Coy  dur- 

ing the  Jan.  30  appearance  of  the 
Commission  and  its  top  staff  execu- 

tives before  a  closed  session  of  the 
House  Appropriations  Subcommit- 

tee on  Independent  Offices  [Broad- 
casting, Feb.  6].  The  testimony 

was  released  by  the  committee  last 
Saturday,  although  the  appropria- 

tions bill  itself  has  not  yet  been 
reported  out  of  committee.  For 

FCC,  the  President's  request  was 
for  $6,912,000,  approximately 
21/2  7c  more  than  the  1949-50  figure. 

Chairman  Coy,  while  giving  no 
hint  of  Commission  thinking  on  the 
clear-channel  question,  said  the  de- 

THE  "Voice  of  Fisher's"  (r) — other- 
wise unidentified —  and  Ken  Fisher, 

treasurer  of  Fisher  Flouring  Mills  Co., 
looks  over  a  three-column  newspaper 
ad  heralding  the  mystery  personality's transcribed  program  scheduled  five 
mornings  weekly  on  KOMO  Seattle. 
The  new  show  is  in  addition  to  Fisher's 
23  weekly  newscasts.  Fisher's  News — 
Morning,  Noon  and  Night  on  KOMO. 
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cision  is  currently  being  held  up 
because  of  the  NARBA  negotia- 

tions. U.  S.  and  Cuban  negotia- 
tions are  now  underway  and  full 

NARBA  sessions  are  slated  to  re- 
sume after  April  1. 

"It  seemed  to  us  that  it  was  not 
advisable  to  make  a  decision  in  ad- 

vance of  [a  new  NARBA],"  he 
said,  "because  an  agreement  might 
be  reached  which  might  act  to 
change  the  terms  of  the  decision 
in  the  clear-channel  case,  and  cause 
it  to  have  to  be  reopened  immedi- 

ately and  a  new  decision  made." Decision  Seen 

But  he  appeared  confident  that 
"if  we  can  get  a  North  American 
regional  agreement  this  year,  with 
Mexico,  Cuba,  and  other  countries 
in  the  Caribbean  area.  .  .  .  we  can 
expect  a  decision  from  the  Com- 

mission in  the  clear-channel  case." 
This,  he  said,  would  clear  the 

way  for  action  on  some  111  appli- 
cations currently  being  held  up  un- 

til the  clear-channel  decision  is 
reached. 

Chairman  Coy  told  the  appropri- 
ations group,  headed  by  Rep.  Al- 

bert Thomas  (D-Tex.),  that  FCC 
has  a  full-time  planning  group  at 
work  on  reorganization  studies. 
The  group  is  slated  to  complete  its 
study  of  common  carrier  functions 
and  make  appropriate  recommen- 

dations to  FCC  about  the  end  of 
February,  and  will  then  proceed 
to  study  safety  and  special  service 
and  broadcasting  functions,  he  said. 

Four     principal    line  bureaus 

CHAIRMAN  Wayne  Coy  assured  a 
House  appropriations  subcommit- 

tee in  testimony  released  last  week 
(see  story  above)  that  he  felt  it 
would  be  "very  dangerous"  for  any 
seven  persons  to  have  authority  to 
say  what  shall  go  on  the  air. 

He  also  thinks  it's  possible  that 
giveaways  may  become  virtually 

extinct  by  the  time  FCC's  anti- 
giveaway  rules  are  court-tested, 
even  though  the  court  test  may 
come  within  a  few  weeks. 

Rep.  Albert  Gore  (D-Tenn.)  was 
pushing  him  as  to  whether  FCC 
had  considered  "requiring  these 
deep-abdomen,  vociferous,  hired 
laughing  participants  on  the  sup- 

posedly funny-man,  wisecracking 
shows  to  stay  a  certain  distance 

from  the  microphone." 
He  said  he  hadn't,  and  then  Rep. 

John  Phillips  (R-Calif.)  interjected 
that  it  was  his  habit  in  such  cases 

to  rely  on  "one  of  those  little  but- 
tons on  your  set  that  you  can  push 

and  cut  the  program  off."  Rep. 
Gore  felt  that  "hundreds  of  thou- 

sands" are  turning  off  their  sets 
"because  that  kind  of  tripe  comes 
over  the  air."  To  this  Chairman 
Coy  replied: 

That  raises  a  rather  difficult  prob- 
lem, as  to  just  how  far  any  corn- 

would  be  created:  Broadcast,  Com- 
mon Carrier,  Safety  &  Special 

Services,  and  Field  Engineering  & 
Monitoring.  Each  would  have  a 
director  and  would  contain  its  own 

professional  divisions  of  law,  en- 
gineering, and  accounting.  (The 

field  engineering  and  monitoring 
division  already  is  set  up  along 
functional  lines.) 

Chairman  Coy  said  "considerable 
progress"  had  been  made  toward 
reorganization,  but  that  "antici- pating the  timing  and  the  many 
problems  of  the  reorganization  is 

extremely  difficult." He  felt  certain  there  would  be 
"a  long  transition  period  during 
which  the  organization  studies,  re- 
assignments  of  personnel,  chang- 

ing procedures,  and  many  other 
things  will  have  a  temporary  re- 

tarding effect  upon  our  work." He  said  FCC  is  prohibited  from 
hiring  a  special  outside  engineer 
to  help  blueprint  the  reorganiza- 

tion plan,  as  the  appropriations 
group  had  suggested.  Rep.  Thomas 
suggested  $20,000  or  $25,000  might 
be  appropriated  for  that  purpose. 
Chairman  Coy  said  he  thought 

the  projected  reorganization  "will 
greatly  increase  our  effectiveness" and  that  "we  can  get  more  of  our 
work  done  than  we  have  heretofore 

been  able  to  do."  He  felt  it  "will 
in  part  meet  the  disparity  between 
what  we  think  we  should  have  for 
the  job  we  have  before  us  and 
what  we  have  been  able  to  get  as 

an  appropriation  to  carry  that  on." 

munications  commission  can  go. 
There  are  seven  of  us.  If  we  had 
the  authority  to  determine  the  kinds 
of  programs  that  would  suit  us,  I 
do  not  believe  we  are  smart  enough 
to  pick  out  what  would  satisfy  the 
American  people.  We  are  a  group  of 
people  with  widely  diverse  interests, 
and  I  think  it  would  be  dangerous 
for  seven  people  to  have  the  author- 

ity to  determine  what  went  on  the 
air. 

The  real  control  of  American  radio 
is  in  the  hands  of  the  public,  and 
Mr.  Phillips  has  given  the  answer  to 
it.  People  just  will  not  listen  to 
things  they  do  not  want  to  hear.  As 
to  the  radio  networks  and  independ- 

ent stations,  if  you  can  imagine  their 
getting  as  bad  as  Mr.  Phillips  indi- 

cated he  thinks  they  are,  when  he 
can  find  nothing  but  bad,  people 
will  just  quit  turning  on  the  radio 
and  the  radio  will  be  dead  if  they 
cannot  get  people  to  listen  to  it. 

.  .  .  Two  or  three  years  ago  the 
giveway  programs  were  among  the 
most  popular  programs  on  the  air. 
Today,  I  do  not  believe  there  is  one 
of  them  that  is  in  the  first  15  of  the 
top  radio  programs,  and  I  would  say 
that  nearly  half  of  the  giveway  pro- 

grams have  disappeared  from  the 
air.  They  may  even  disappear  com- 

pletely before  we  are  able  to  litigate 
in  court  the  legality  of  our  regula- 

tion [banning  giveaways],  but  I  still 
think  we  ought  to  litigate  it. 

Chairman  Coy  said  FCC  fore- 
sees "nothing  but  increasing  de- 

mand" from  the  non-broadcast 
services,  with  the  likelihood  that 
eventually  these  users  will  be  seek- 

ing frequencies  allocated  to  broad- casting. 

Committee  Chairman  Thomas 
conceded  that  FCC  is  operating 
under  a  workload  that  "simply  is 
staggering,"  and  ventured  that  one 
reason  is  the  Commission's  failure 
to  "delegate  enough  authority  to  , 
the  staff."  He  paid  tribute  to 
FCC's  preparation  for  the  budget  i hearing. 

He  felt  FCC's  administrative 
services  "are  a  little  high,"  with  a 
total  of  some  119  persons  assigned 
to  such  duties.  Chairman  Coy  did' 
not  regard  that  as  more  than  nec- essary. 

Rep.  Francis  Case  (R-S.  D.) 
wanted  to  know  if  the  Commis- 

sion's workload  wouldn't  be  re- 
duced materially  if  television  sta-, 

tions  were  licensed  for  three  years 
instead  of  one,  and  AM  stations 
for  perhaps  six  instead  of  three. 

License  Period  [ 

Chairman  Coy  replied  that  tele- 
vision stations  were  still  too  few 

to  pose  any  great  problem  in  this 
respect.    While  it  is  a  new  service  \ 
"we  want  to  get  a  more  direct  | 

look  at  how  the  service  is  develop-" 
ing,"  he  said,  adding  that  eventual- ' ly  the  license  period  undoubtedly 
will  be  lengthened. 

As  to  licensing  AM  stations  fori 
"five  or  ten  years,"  Mr.  Coy  said:  ' 
We  could  [do  so]  if  we  believed ' 

that  that  should  be  done.    But  we ' 
do  not  think  it  should  be  done  at 
the    present   time.     We   think  that 
the  people  who  hold  these  frequencies  1 
and   who    are   required   to  operate 
them  in  the  public  interest  ought  to 
be  held  accountable  for  their  opera- 

tion, at  least  as  often  as  every  three 

years. 
Chairman  Coy  did  not  seem  to 

agree  fully  with  the  Commission's action  abolishing  the  Avco  Rule 
which  permitted  competitive  bid- 

ding for  stations  up  for  sale.  Radio 
frequencies,  he  said,  "are  public . 
property  and  it  would  seem  that 
there  ought  to  be  some  competition 
for  them,  and  that  the  holders  of 
them  who  want  to  get  out  of  busi- 

ness ought  not  be  permitted  to  se- 
lect their  successors  as  licensees." 

Hi-V  Elects  Godfrey 

ARTHUR  GODFREY,  radio  and 
TV  star,  and  his  business  manager, 
C.  Leo  DeOrsey  of  Washington, 
D.  C,  have  been  elected  to  the 
board  of  directors  of  the  Hi-V 
Corp,  maker  of  Hi-V  frozen  orange 
juices  and  other  food  concentrates. 
"Plans  are  underway  for  an  inten- 

sive television  and  newspaper  ad- 
vertising campaign.  Franklin 

Bruck,  New  Yoi'k,  is  the  advertis- 
ing agency. 

BROADCASTING    •  Telecasting 

WHAT  THEY  SHALL  HEAR 

Coy  Says  'Dangerous'  for  Seven  To  Decide 



What's  around  the  corner? 

Whatever  it  is,  these  cute  little  kittens  seem  to  be 

fascinated  by  it. 

What's  around  the  corner  for  your  sales  program  in 
Baltimore?  One  thing  is  sure:  if  it's  low-cost  results 

from  radio  you  want,  W^hT^H  ought  to  be  on  your  list. 

W^I'T^H  is  the  station  that  delivers  more  home 

listeners-per-dollar  than  any  other  station  in  town. 

And  in  addition,  a  survey  made  under  the  supervision 

of  the  Johns  Hopkins  University  showed  that  of  all 

radios  playing  in  taverns,  67.3  %  were  tuned  to  WJ^T^H. 

That  means  that  you  get  big  results  from  small 

appropriations  on  WJ^T^H.  Call  in  your  Headley- 

Reed  man  and  get  the  whole  W^I^T^H  story  today! 

»l  BROADCASTING    •  Telecastim 

WJIN 

BALTIMORE,  MARYLAND 

TOM  TINSLEY,  President      ■      Represented  by  HEAOLEY-REED 
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Advertisement 

DEPEND  ON  WLS 

First  in  Market  Service 

ONE  RADIO  STATION— WLS— is 
mentioned  by  97%  of  Illinois,  In- 

diana, Michigan  and  Wisconsin  live 
stock  producers  who  answered  the 
question,  "What  radio  stations  do 
you  depend  upon  for  live  stock 
market  reports?  Please  list  these 
stations  in  order  of  their  impor- 

tance to  you." 
Of  the  1,086  live  stock  producers 

completing  questionnaires,  97%  or 
1,053  mentioned  WLS.  A  total  of 
78  other  radio  stations  received 
only  1,164  mentions — just  a  frac- 

tion more  than  received  by  the  one 
station,  WLS. 

77%  Put  WLS  First 

The  Chicago  Producers  Commis- 
sion Association,  a  member  of  the 

National  Live  Stock  Producers  As- 
sociation, sent  7,858  questionnaires 

to  its  own  list  of  leading  live  stock 
men.  The  questionnaire  does  not 
mention  any  radio  station  but  was 
planned  to  give  a  maximum  of  use- 

ful information  to  the  Producers 
Association  and  all  market  serv- 
ices. 

Returns  were  unsually  high  at 
14.1%  .  With  97%  of  the  respond- 

ing live  stock  producers  mention- 
ing WLS  as  one  of  the  stations 

they  depend  on,  28.8%  listed  only 
WLS!  Another  49.1%  made  WLS 
first  choice,  while  also  naming  one 
or  more  other  radio  stations.  Add- 

ing the  28.8%  who  listed  WLS 
only,  to  the  49.1%  who  made  WLS 
their  first  choice,  gives  a  total  of 
77.9%  of  all  those  responding  who 
put  WLS  first! 

Live  Stock  Capital 

Chicago  radio  stations  were  men- 
tioned a  total  of  1,653  times,  while 

radio  stations  outside  Chicago  were 
mentioned  ony  564  times,  indexing 
the  importance  of  Chicago  as  the 
live  stock  capital  of  this  broad 
Midwest  region. 

A  Wide  Margin 

Three  other  major  Chicago  sta- 
tions received  mention  in  the  re- 
turned questionnaires,  but  the  mar- 

gin between  WLS  and  all  others 
was  wide,  as  shown  by  the  chart 
on  this  page. 

Station  "B"  was  first  choice  with 
only  12.4%,  against  the  77.9%  first 
choices  for  WLS.  Stations  "C" 
and  "D"  shared  less  than  one  per- 

cent of  first  choices,  while  stations 
outside  Chicago  shared  8%. 

Towns  Effected,  Too 

Live  stock  market  reports  are 
not  exclusively  the  business  of  the 
live  stock  producer  or  farmer.  In 
Midwest  cities  and  towns,  particu- 

larly those  of  10,000  and  under,  the 
whole  community  has  a  big  stake 
in  the  farmer's  prosperity.  Auto- 

motive dealers  depend  on  farm- 
bought  trucks  and  cars  for  their 
profit — grocery  and  drug  stores 
build  their  volume  on  farm  family 
purchases.  Daily  live  stock  market 
reports  are  a  regular  listening 
habit  with  scores  of  townspeople. 

This  close  town-farm  relation- 
ship has  established  WLS  listener- 

loyalty  in  the  entire  market — farm 
and  town  alike.  Backing  up  serv- 

ices such  as  market  reports  is  the 
family-style  entertainment  found 
only  on  the  WLS  National  Barn 

Bill  Morrissey,  whose  twice-daily 
broadcasts  direct  from  the  Union 

Stock  Yards  are  "must"  listening  for 
live  stock  producers  in  four  states. 

WLS 

MENTIONS  FIRST 

Dance  and  the  daily  programs  fea- 
turmg  Barn  Dance  stars. 

All  Needed  Services 

V/LS  treats  homemakers'  infor- mation, regional  news,  weather, 
grain  markets,  and  educational 
programs  with  the  same  thorough- 

Lloyd  Burlingham,  veteran  farm  editor 
and  broadcaster,  talks  about  "This 
Farming  Business"  each  day  at  12:45 
over  WLS,  sponsored  by  Murphy  Con- 

centrates and  by  DeKalb  Hybrid  Seed 
Corn.  He  precedes  the  closing  live 

stock  market  reports. 

ness  and  dependability  that  char- 
acterizes the  station's  broadcasting of  live  stock  markets.  Each  has 

its  established  place  on  the  daily 
schedules — each  service  is  handled 
by  people  who  know  both  their  sub- 

Study  Shows 

WLS  Dominance 

In  Service 

To  Livestock 

Producers 

Experienced    live    stock    man  Dave 
Swanson  presents  a  weekly  summary 
of  live  stock  market  happenings  and 
trends  every  Saturday  over  WLS. 

ject  and  their  audience  and  its 
needs.  Dinner  Bell  Time — Feature 
Foods — duPont  Award  winning 
School  Time — Farm  Bulletin  Board 
Prairie  Traveler — This  Farming 
Business — Noontime  News — all  are 
unduplicated  in  the  WLS  service 
area.  All  rendered  a  needed  service 
at  the  right  time. 

Quick  Response 
This  explains  why  the  single 

WLS  announcement  of  Edith  Han- 
sen's birthday  brings  over  4,000 

letters  from  her  WLS  Kitchen  Club 
audience.  It  explains  the  steady  in- 

crease in  number  of  quality  dealers 
for  several  current  WLS  adver- tisers. 

It  explains  why  a  50,000-watt, 
clear  channel  radio  station  is  re- 

garded as  a  next-door  neighbor  in homes  from  the  heart  of  Chicago  to 
the  outer  edges  of  a  four-state territory. 

Facts  Available 

There  is  more  information  avail- 
able on  the  details  of  the  recent 

study  in  which  97%  of  responding 
live  stock  producers  mentioned 
WLS  as  one  of  the  radio  stations 
they  depend  on  for  market  reports 
— and  77%  put  WLS  as  their  first 
choice. 

There  is  also  more  data  available 
on  the  success  of  advertisers  who 
are  using  WLS  talent,  time  and 
programming  to  speed  sales  and 
distribution  of  a  wide  variety  of 
products  in  the  Chicago  Midwest — America's  second  market  and  first 
in  salability  through  one  far- 
reaching  medium.  Write,  telephone 
or  wire  "Sales  Manager,  WLS,  Chi- 

cago 7,  Illinois"  or  see  your  John Blair  man  today. 

Illustrating  returns  in  Chicago  Producers  Commission  Association  study  of 
live  stock  producers'  use  of  radio  in  the  Chicago  Midwest.  Black  columns  repre- 

sent total  mentions  for  each  of  4  major  stations;  gray  columns  are  number  of 
"firsts"  for  each  station. 

WLS,  the  Prairie  Farmer  Station. 
1230  Washington  Blvd.,  Chicago  7, 
Illinois.  50,000  watts,  890  kilo- 

cycles, American  affiliate.  Repre- sented nationally  by  John  Blair  & Company. 

Advertisemehi 



772,775  SEE  WLS  STARS  IN  1949 

First  in  Midwest  Entertainment 

The  friendly  acceptance  WLS 

programs  receive  in  the  multi- 
million  family  homes  of  the  Chi- 

cago Midwest  is  based  on  service, 

family  entertainment— and  on 
the  feeling  of  personal  friendship 

established  by  the  WLS  entertain- 
ers who  travel  half  a  million 

miles  to  appear  before  three- 
fourths  of  a  million  people  in  a 

single  year. 

This  is  just  one  of  the  plus  fea- 
tures working  for  every  WLS 

advertiser  to  bring  acceptance  of 

his  sales  message  over  the  neigh- 
borly clear  channel  station  noted 

for- 

Largest  entertainment  staff 
traveling  the  Chicago  Midwest 

^  Special  shows  3-times  daily  at  three  State  Fairs 

A  million  letters  a  year  for  20  years 

•j^  Live  stock  market  reports  that  are  first  choice  with 
77%  of  live  stock  producers 

^  42  Dinner  Bell  remote  broadcasts  during  1949 

Friendly,  widely-known  announcers 

Its  own  classroom  program  and  its  own  staff  pastor 

-jl^  Two  packed  houses  every  Saturday  night  in  Chicago  for 
the  WLS  National  Barn  Dance 

WLS— FIRST  IN  SERVICE,  ENTERTAINMENT  AND 

RESULTS  IN  THE  CHICAGO  MIDWEST 

CLEAR  CHANNEL  Home  of  the  NATIONAL  Barn  Dance 

Packed  tent  for  one  of  the  three  daily  shows  put 
on  by  the  WLS  Buccaneers  at  Illinois  State  Fair 

The 

PRAIRIE 

FARMER 

STATION 
CHICAGO  7 

i 

890  KILOCYCLES,  50,000  WATTS,  ABC  NETWORK-REPRESENTED  BY  \J0HN  BLAIR  &  COMPANY 
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THERE  are  flexibility  and  sales  in 
the  business  triangle  of  radio,  the 
retailer  and  the  advertiser.  WJR 

Detroit,  which  calls  itself  the  city's Goodwill  Station,  has  plotted  the 
graph  with  a  promotional  campaign 
that  pays  off  in  plaudits  on  its 
goodwill  register. 

By  cooperation  with  a  grocer's 
trade  journal,  Grocer's  Spotlight, 
WJR  reports  it  is  attaining  re- 

markable success  with  its  promo- 
tional program,  Grocery  Grag-Bag. 

For  the  public,  the  show  entertains 
and  provides  service.  For  the  re- 

tailer, it  provides  an  opportunity  to 
become  a  city-wide  personality  as 
a  businessman.  And  to  radio,  the 
program  promotes  products  of  ad- vertisers who  are  its  commercial 
life-blood. 

The  show  has  a  quiz  format  and 
is  broadcast  each  week  from  a  gro- 

cery store  chosen  from  listeners' nominations.  Selection  is  based  on 
outstanding  jobs  done  for  both  the 
community  and  the  store's  cus- 

tomers. The  grocer,  or  store  man- 
ager, is  cited  as  "Grocer  of  the 

Week." 

One  of  the  heaviest  trade  and 

public  responses  in  the  city's  his- 
tory was  recorded  by  WJR  follow- 

ing the  initial  broadcast  on  Jan.  14. 
It  brought  380  letters  and  calls 

Mr.  Gamble  (I)  salutes  a  "Grocer 

of  the  Week." commenting  on  the  broadcast.  They 
came  from  listeners,  grocers  and 
wholesalers.  Listeners  wrote  giving 
their  choice  for  future  programs; 
grocers  asked  that  their  stores  be 
chosen  as  the  next  site  for  program 
origination,  and  food  industry  rep- 

resentatives called  to  ask  their 
products  be  included  in  program- 

ming. 

Particular  appeal  to  the  food  and 
(Continued  on  page  66) 

O^n  -OLL  -Recount 5 

IF  YOU  SHOULD  chance  to  see Bob  Livingston  of  WBBM  Chi- 
cago  loitering   around   a  pad- 

dock, don't  jump  to  the  conclusion 
he's    a    horse    player.    Bob    is  a 
horse  fancier. 

The  sales  manager  of  Columbia's key  midwest  station  was  scarcely 
out  of  his  teens — only  a  dozen 
years  ago — when  his  Morgan  filly, 
"Black  Satin,"  won  a  grand  cham- 

pionship at  the  Illinois  State  Fair. 
Bob  knows  his  odds  too.  He  got 

his  first  job  at 
WBBM  by  playing 

percentages.  It  was 
New  Year's  week  of 
1946  when  he  wan- 

dered into  the  office 
of  station  represen- 

tative Howard  Wil- 
son in  Chicago.  The 

manager,  Sil  Aston 

(now  general  man- 
ager of  WAIT  Chi- 

cago), tossed  him  an 
issue  of  Broadcast- 

ing, while  he  was 
warming  his  toes, 
and  Bob  opened  it 
to  a  column  featur- 

ing the  biography 
of  W  B  B  M  Sales 
Manager  Ernie 
Shomo. 

Bob  noted  that  Mr.  Shomo,  who 
has  since  been  named  general  man- 

ager at  KMOX  St.  Louis,  acquired 
his  first  sales  job  at  WBBM  after 
only  one  call.  The  decisiveness  of 
the  station's  action  prompted  Bob 
to  make  his  next  move  in  that  di- rection. 

Seven  interviews  and  two  weeks 

BOB 

later,  Bob  went  to  work  for  WBBM. 
Within  a  year  he  sold  such  pro- 

grams as  Elgin  American's  Wayne 
King  Show,  which  signalled  that 
company's  entry  into  radio;  Can- 
field  Ginger  Ale's  Party  Time,  a 
Saturday  nighter;  Cory  Corp.  three 
quarter-hours  weekly;  and  the 
first  participations  ever  purchased 

by  Jay's  Potato  Chips.  By  Feb- ruary 1947  he  was  moved  to  New 

York  as  WBBM's  eastern  repre- 
sentative, remaining  there  until 

he  succeeded  Mr. 
Shomo  as  WBBM 
sales  manager  last 
October. 

Christened  Robert 
James  Livingston, 
Bob  was  born  in 
Washington,  D.  C, 

July  4,  1917.  His father,  George,  was 
chief  of  the  U.  S. 
Bureau  of  Markets 
at  the  time,  but  soon 
moved  the  family  to 
Minneapolis  where, 
at  the  request  of 
milling  interests,  he 

founded  Livingston's Economic  Service. 
Bob  attended  grade 
school  in  the  Twin 
Cities  and  went  two 

years  to  Shattuck  Military  Acad- 
emy, Faribault,  Minn.  In  his 

junior  year,  the  family  moved  to 
a  420-acre  farm  near  Champaign, 

111.,  and  his  father  began  commut- 
ing between  Champaign  and  Chi- 

cago, where  he  headquartered  as 
(Continued  on  page  32) 
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YOU  MIGHT  LAND  A  12'  8 

BLACK  MARLIN  
— 

BUT... 

YOU  WONT  NET  MUCH 

IN  WESTERN  MICHIGAN 

WITHOUT  WKZO-WJEF! 

There  are  three  sound  reasons  why 

WKZO  and  WJEF  consistently  come  up 

with  the  best  radio  advertising  resuhs 

in  Western  Michigan: 

(1)  They  have  more  urban  listeners. 

These  two  CBS  outlets  get  the  high- 
est Hoopers  in  their  home  cities. 

WKZO  gets  a  whopping  big  59.5% 
Share  of  Audience  in  Kalamazoo, 

and  WJEF  heads  the  list  in  Grand 

Rapids  with  26.5%  (Total  Rated 

Periods,  Nov.-Dec.  '49). 
(2)  They  have  more  rural  listeners. 

BMB  figures  prove  that  outside 

urban  limits,  WKZO  and  WJEF  get 

the  largest  "circulation"  through- 

out  the  town,   village   and  farm 
areas  of  Western  Michigan. 

(3)  They  cost  less  per  listener.  In 

delivering  about  54.5%  more  lis- 
teners than  the  next-best  two-station 

choice  in  the  area,  this  strong  com- 
bination costs  about  20^c  less! 

For  all  the  proof  of  WKZO-WJEF's 
superiority  in  Western 

write  to  us  or  ask  Avery- 

outstanding 

Michigan 

Knodel,  Inc! 

*/n  1926  Laurie  Mitchell  got  one  this  long,  weighing  976  pounds,  in  Bay  of  Islands,  ISew  Zealand. 

^A4&  IN  KALAMAZOO 
and  GREATER  WESTERN  MICHIGAN 

(CBS) 

WJEF 

IN  GRAND  RAPIDS 

AND  KENT  COUNTY 

BOTH    OWNED    AND    OPERATED  BY 

FETZER   BROADCASTING  COMPANY 

AVERY-KNODEL,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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Represented  By 
FORJOE  &  CO.,  INC. 

T.  B.  Baker,  Jr.,  Genera/  Manager 

National  Nielsen-Ratings  Top  Programs 
(TOTAL  U.  S.,  INCL.  SMALl-TCWN,  FARM  *W0  nP6«!N  H'^MES 
—and  including  TELEPHONE  and  NON-TELEPHONE  HOMES) 

JANUARY  1-7,  1950 
NIELSEN-RATING-f 

—  Current  Rating  — 
Current    Previous  Homes  Homes  Points 
Rani<        Rank                    Program  (000)  %  Change 

EVENING,  ONCE-A-WEEK  (Average  for  All  Programs)  (4,046)  (10.3)  (  +  0.4) 
1  1             Lux  Radio  Theatre  (CBS)    9,035  23.0  0.0 
2  2             Jack  Benny  (CBS)    8,642  22.0  +0.3 
3  13             Mys'ery  Theatre  (CBS)    7,424  18.9  +3.7 
4  4             Godfrey's  Talent  Scouts  (CBS)    7,188  18.3  —1.5 5  5            Charlie  McCarthy  (CBS)    6,992  17.8  —0.9 
6  7             Amos  'n'  Andy  (CBS)    6,953  17.7  +0.3 7  3            Fibber  McGee  &  Molly  (NBC)    6,913  17.6  —2.4 
8  6             My  Friend  Irma  (CBS)    6,874  17.5  —0.6 
9  10            Bing  Crosbv  (CBS)    6,717  17.1  +1.6 
10  16            Mr.  Chameleon  ((CBS)    6,678  17.0  +2.1 
11  29            Crime  Photographer  (CBS)    6,599  16.8  +4.0 
12  17             People  Are  Funny  (NBC)    6,481  16.5  +2.1 
13  20            Mr.  Keen  (CBS)    6,285  16.0  +2.0 
14  30            Hallmark  Playhouse  (CBS)    6,285  16.0  +3.3 
15  25            Suspense  (CBS)    6,246  15.9  +2.2 
16  12            Bob  Hope  (NBC)    6,246  15.9  +0.6 
17  26            Mr.  District  Attorney  (NBC)    6,206  15.8  +2.3 
18  23            Dr.  Christian  (C6S)    6,167  15.7  +2.0 
19  33            Judy  Canova  (NBC)    6,167  15.7  +3.3 
20  38            Big  Story  (NBC)    6,128  15.6  +3.6 

EVENING,  MULTI-WEEKLY  (Ave-age  for  All  Programs)  (2,710)  (6^9)  (—0.1) 1  1             Beulah  (CBS)    5,617  14.3  +1.2 
2  Counter-Spy  (ABC)    4,792  12.2 
3  3            Lone  Ranger  (ABC)    4,753  12.1  +1.7 

WEEKDAY  (Average  for  All  Programs)  (2,553)  (6.5)  (+0.5) 
1  1             Arthur  Godfrey  (Ligg.  &  Myers)  (CBS)  4,792  12.2  +0.4 
2  4             Romance  of  Helen  Trent  (CBS)    4,557  11.6  +2.4 
3  10             Young  Widder  Brown  (NBC)    4,085  10.4  +2.0 
4  9             Wendy  Warren  (CBS)    4,085  10.4  +2.0 
5  11             Aunt  Jenny  (CBS)    4,046  10.3  +1.9 
6  6             Backstage  Wife  (NBC)    3,967  10.1  +1.2 
7  3            Right  to  Happiness  (NBC)    3,928  10.0  +0.7 
8  15            Our  Gal,  Sundav,  CBS)    3,928  10.0  +2.0 
9  2            Arthur  Godfrev  '(Nabisco)  (CBS)  .  . .  3,889  9.9  +0.2 10  7            Stella  Dallas  (NBC)    3,889  9.9  +1.2 
11  5             Pepper  Young's  family  (NBC)    3,771  9.6  +0.6 12  20            Lorenzo  Jones  (NBC)    3,575  9.1  +1.8 
13  8            Arthur  Godfrey  (Goldseal)  (CBS)  ..  3,535  9.0  +0.4 
14  13            Road  of  Life  (NBC)    3,457  8.8  +0.5 
15  19            Rosemary  (CBS)    3,457  8.8  +1.3 

DAY,  SATURDAY  (Average  for  All  Programs)  (2,396)  (6.1)  (—0.6) 
1  1            Armstrong  Theatre  (CBS)    4,939  12.7  +0.5 
2  3            Stars  Over  Hollywood  (CBS)    4,674  11.9  +  0.5 
3  2            Grand  Central  Station  (CBS)    4,596  11.7  0.0 

DAY,  SUNDAY  (Average  for  Al I  Programs]  (1,493)  (3^5)  (—0.7) 
1  1            True  Detective  Mysteries  (MBS)   ...  4,360  11.1  —2.9 
2  2            Shadow  (MBS)    4,203  10.7  —1.8 
3  3            Martin  Kane,  Private  Eye  (MBS)  ...  3,496  8.9  —1.9 

Copyright  1950,  A.  C.  Nielsen  Co. 
NOTE:  Number  of  homes  is  obtained  by  applying  the  "NIELSEN-RATING"  (%)  to  39,281,000 — the  1549  estimate  of  Total  United  States  Radio  Homes. 
(t)  Homes  reached  during  all  or  any  part  of  the  program,  except  for  homes  listening  only 1  to  5  minutes. 

CAB  SESSION 

Annual  Meet  Opens  March  27 

SELLING  has  been  selected  as  the 
main  topic  of  discussion  in  tenta- 

tive plans  for  the  annual  meeting 
of  the  Canadian  Assn.  of  Broad- 

casters, March  27-30,  at  General 
Block  Hotel,  Niagara  Falls,  Ont. 
The  agenda,  approved  at  a  CAB 
board  meeting  at  Toronto  Feb.  9, 

starts  with  a  pre-meet'"ng  direc- 
tors' session  March  26  at  Niagara Falls. 

Highlights  of  the  four-day  ses- 
sion will  be  presentation  of  the 

All-Radio  Presentation  film, 
"Lightning  That  Talks,"  by  Mau- 

rice B.  Mitchell,  director  of  Broad- 
cast Advertising  Bureau,  and  a  tel- 

evision forum  conducted  by  Sam 

Cuff,  president,  Retailers'  Televi- sion Film  Service,  New  York. 

Opening  day's  program  will  in- clude a  closed  business  session  and 
committee  meetings,  the  latter 
scheduled  for  each  morning 
throughout  the  session.  On  Tues- 

day, the  noon  luncheon  will  be 
addressed  by  Don  Henshaw,  ac- 

count executive  of  McLaren  Adv. 
Co.,  T-oronto.  Wednesday  after- 

noon session  will  be  a  TV  forum, 

followed  by  idea  and  information 
forums  with  panels  of  Canadian 
broadcasters  to  answer  questions 
gathered  from  the  entire  Canadian 
broadcasting  industry. 

Also  on  the  program  are  bus 
tours  Tuesday  and  Wednesday  to 
WBEN-TV  Buffalo. 

RELIEF  SERIES 

Stress  Protestant  Work 

The  transcribed  series  Opera- 
tions, Good  Samaritan,  is  being 

made  available  to  stations  by 
Church  World  Service  to  tell  the 
story  of  united  Protestant  relief 
efforts  for  the  "One  Great  Hour 
of  Sharing"  program  to  be  ob- served in  U.  S.  churches  on  March 
12. 
One  of  the  series,  comprising 

six  15-minute  transcriptions,  is  an 
interview  between  Albert  Crews  of 
the  Protestant  Radio  Commission 
and  a  displaced  person  brought  to 
this  country  by  Church  World 
Service,  overseas  relief  agency  for 
major  Protestant  denominations. 
Mr.  Crews  formerly  was  with  NBC 
and  served  as  General  McArthur's chief  of  radio  before  joining  the 
Protestant  Radio  Commission. 

On  All  Accounts 
(Continued  from  page  30) 

executive  vice  president  of  the 
Millers'  National  Federation. 

Before  and  after  classes  at  Cham- 
paign High  School,  Bob  learned 

farming — especially  the  breeding 
of  pure-bred  Morgan  horses.  In 
addition  to  taking  state  fair  prizes 
with  "Black  Satin,"  he  made  a 
hobby  of  showing  other  Morgans 
at  fairs. 

Bob  studied  agriculture  at  the 
U.  of  Illinois  and  Ohio  State  U., 
choosing  the  latter  because  it  was 
his  father's  alma  mater.  He  left 
before  graduating,  however,  to  be- 

come associated  with  the  Vidal 
Research  Corp.,  Camden,  N.  J. 
Experiments  in  the  molding  and 
laminating  of  plastics  prepared 
Bob  for  a  war-time  venture  as  one 
of  the  founders  of  Fulton  Molded 
Products  Co.,  Hartford  City,  Ind. 
The  firm  handled  subcontract  work 
on  Curtiss  C-76  airplanes  during 
the  early  years  of  the  war,  and 
did  experimental  work  for  Wright 
Field  and  the  Naval  aircraft  fac- tory. 

Bob  entered  the  service  in  1943, 
and  while  stationed  with  the  Army 
Air  Force  at  Gulfport  Field,  Miss., 
first  scouted  the  possibility  of  a 
career  in  radio.  Released  from 
service  due  to  a  physical  disability 
in  January  1944,  he  joined  the 
local  sales  staff  of  WDZ  Tuscola, 
111.  He  was  named  sales  manager 
eight  months  later,  and  the  fol- 

lowing year  made  the  jump  to 
WBBM. 

Bob  and  Patricia  Callaghan  of 
Chicago,  a  former  member  of  the 
WBBM  staff,  were  married  July 

5,  1947.  They  live  on  Chicago's Lake  Shore  Drive  with  their 

daughter,  Susan,  aged  11  months. 
While  in  New  York,  Bob  lived 

on  the  Sound  in  Greenwich,  Conn., 
and  spent  most  of  his  leisure  time 
on  their  boat,  "Hiatus,"  fishing 
for  weakfish  or  just  loafing.  Back 
in  the  •  midwest,  Bob  has  resumed 
his  first  sports-love,  fresh  water 
fishing. 

WBAP  TOUR 

So.  American  Cattle  Study 

UNDER  sponsorship  of  WBAP 
Fort  Worth,  21  Texas  cattlemen 
and  their  wives  left  on  a  21-day 
South  American  tour  Feb.  11  to  see 
how  livestock  is  raised  in  the  lower 
half  of  the  hemisphere. 

Traveling  by  Pan  American  Air- 
ways, the  party  is  headed  by  Layne 

Beaty,  WBAP  farm  editor.  The 
Texans  are  scheduled  to  visit  Lima, 

Santiago,  Buenos  Aires,  Monte- video, Sao  Paulo,  Ureba  (Brazil), 
Rio  de  Janeiro,  and  San  Juan, 
Puerto  Rico,  inspecting  ranches 
nearby. 

In  repoiting  the  trip  for  WBAP, 
Mr.  Beaty  is  using  a  tape  recorder 
en  route  for  interviews  and  special 
broadcasts.  These,  as  well  as  mov- 

ies he  is  making  for  WBAP-TV, 
are  being  flown  back  as  the  trip 
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Guess  we  oucht
a  buy  'em 

BOTH.ELMIREY! 

ITH  incomes  far  higher  than  the 

national  average,  our  ̂ vealthy  Red  River 

hayseeds  have  all  the  dough  they  need 

for  lux-your-rious  living  I  AKE  YOU 
GETTING  YOUR  SHARE? 

There's  a  sure-fire  way  to  sell  our 

high-spendin'  farmers.  It's  WD  AY,  Far- 
go. This  remarkable  station  got  the  na- 

tion's highest  urban  Hoopers  (for  Total 

Rated  Periods,  Dec.  '48 — Apr.  '49)  and 

in  addition,  WDAY  has  a  phenomenal 

rural  coverage  of  the  whole  Red  River 

Valley  I  Our  wealthy  hayseeds  and  "city- 

folk"  not  only  listen  to  WDAY  about 

five  times  as  much  as  to  any  other  sta- 
tion; they  also  buy  the  products  they 

hear  advertised  over  WDAY! 

Write  to  us  or  ask  Free  &  Peters  for 

all  the  facts  about  this  fabulous  station! 

You'll  be  amazed! 

f 

FARGO,  N.  D.      NBC  •  970  kilocycles  •  5000  wahs 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 

i 



HOOPER 

TO  HELP  advertisers,  agencies 
and  broadcasters  deal  with  the 
problem  of  evaluating  the  postwar 
multiplication  of  audience  meas- 

urement services  for  radio  and  tele- 
vision and  the  even  moi-e  difficult 

problem  of  financing  this  multi- 
plicity of  services,  C.  E.  Hooper, 

president,  C.  E.  Hooper  Inc.,  has 
asked  the  AAAA,  ANA  and  NAB 
to  establish  standards  for  both  pro- 

cedures and  prices  of  such  re- 
search. 

In  an  open  letter  to  Paul  B. 
West,  ANA  president;  Frederic 
R.  Gamble,  AAAA  president,  and 
Justin  Miller,  NAB  president,  re- 

leased for  publication  today  (Feb. 
20),  Mr.  Hooper  proposes  that 
these  three  trade  associations  ex- 

amine the  research  procedures  of 
all  audience  measurement  services 

Asks  Standards  for  Audience  Research 

"with  an  eye  to  issuing  a  valida- 
tion, or  the  opposite,  of  the  basic 

soundness  of  these  procedures." 
He  further  suggests  that  the 

associations  also  examine  "the  pat- 
tern of  subscription"  cost  of  each 

measurement  firm  and  finally  to 

examine  the  "justification"  for  any 
experimental  projects  these  organ- 

izations may  undertake. 

Following  Mr.  Hooper's  address last  month  before  the  New  York 
Radio  &  Television  Research  Coun- 

cil [Broadcasting,  Jan.  16],  his 
letter  contains  a  vigorous  attack 
upon  the  "unadjusted  diary  and 
aided  recall  methods"  being  used 
in  radio  and  TV  audience  studies, 
particularly  at  the  local  level. 
Such  methods  not  only  develop 
"substantially  inflated"  audience 
figures,  but  also  endanger  the  pres- 

ent buyer-seller  relationship  and 
"lay  the  whole  field  of  broadcasting 
wide  open  to  attack  from  compet- 

ing media,"  Mr.  Hooper  declares. Letter  follows  in  full  text: 
This  is  an  open  letter  addressed  to 

the  president  of  the  ANA,  the  presi- 
dent of  the  NAB  and  the  president  of 

the  AAAA.  I  choose  to  make  it  an 
"open"  letter  because  the  constitu- 

tions of  the  three  associations  may 
not  provide  for  any  official  action 
being  taken  on  this  subject.  The  mere 
fact  of  throwing  the  subject  open  may 
create  the  opportunity  for  construc- 

tive "unofficial"  action. 
In  years  past,  the  membership  of 

your  association  was  burdened  fi- 
nancially, and  dealings  were  confused, 

by  duplication  in  radio  audience  meas- 
urements. These  problems  were  re- 

solved by  the  wind-up  of  the  Coopera- 
tive Analysis  of  Broadcasting.  Today 

the  problem  is  multiplication  of  radio 

Two  Great  Stations 

KFAR  -  Fairbanks 

10,000  watts — 660  kc 

and 

KENI  -  Anchorage 

5,000  watts — 550  kc 

Proudly  Announce  Affiliation 

with 

THE  NATIONAL  BROADCASTING  COMPANY 

Effective  Immediately 

NBC  advertisers  may  nov/  use  the  facilities  of  Alaska's  two  great 
stations — KFAR  and  KENI — to  bring  their  programs  to  Alaska's 
two  greatest  markets — Anchorage  and  Fairbanks.  Ask  NBC's  sales 
department  for  details,  or  ask  your  nearest  Adam  Young  office. 

KFAR 
FAIRBANKS 

KENI 
ANCHORAGE 

AFFILIATES 

Represented  by  Adam  J,  Young,  Jr.,  Inc. 

G.  A.  Wellington, — Nat'l  Adv.  Mgr. 
822  White  Bidg., 

Seattle  1,  Washington 

CHANGE  of  ownership  and  call  letters 
of  WJBS  DeLand,  Fla.  [Broadcasting, 
Feb.  13],  is  celebrated  by  this  trio. 
Mayor  Charles  E.  Tribble  (center) 
looks  on  as  J.  OIlie  Edmunds  (I), 
president  of  John  B.  Stetson  U.,  new 
owner,  is  congratulated  by  Lyie  Van 
Valkenburg  of  New  York,  who  re- 

linquished ownership  of  the  station, 
formerly  WDLF.  Affiliated  with  MBS, 
WJBS  is  on  1490  kc  with  250  kw. 
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and  TV  audience  services  both  local 
and  network,  resulting  in  multipli- 

cation of  subscription  cost  and  multi- 
plication of  staff  in  subscriber  offices 

to  analyze  and  chart  the  contents. 
Those  individuals  in  the  offices  of 

networks,  stations,  agencies  and  ad- 
vertisers who  are  not  responsible  for 

finances  may  hold  that  "there  is  a 
place  for  every  one  of  these  services." This  view  is  not  held  by  the  treasurers 
and  owners  of  these  organizations. 
Furthermore,  if  this  trend  is  allowed 
to  continue,  the  inevitable  effect  on 
the  measurement  can  only  be  ultimate 
lowering  of  standards,  limitation  of 
service  or  financial  ruin  for  the 
measurers. 
Network  TV  and  both  local  radio 

and  local  TV  have  spawned  a  crop  of 
audience  surveys  the  findings  of 
which  are  based  on  a  variety  of  un- 

adjusted "diary"  and  "aided  recall" methods.  Both  methods  develop 
audience  figures  (1)  which  are  sub- 

stantially inflated  as  compared  with 
the  actual  size  of  the  audiences,  (2) 
which,  if  accepted  as  a  basis  for 
transactions,  can  upset  the  equilib- 

rium existing  between  buyer  and 
seller  in  the  entire  area  of  cost  and 
price  relationships,  (3)  which  lay 
the  whole  field  of  broadcasting  wide 
open  to  attack  from  competing  media. 
Furthermore,  many  of  these  new 

reports,  by  using  "aided  recall"  are introducing  every  distortion  traceable 
to  the  frailty  of  the  human  memory 
fin  even  more  exaggerated  form  than 

did  the  CAB  "recall").  The  "recall" 
method  was  judged  and  found  want- 

ing by  the  advertising  association 
representatives  "offici'ally"  in  the 
early  forties. 
Advertising  agencies  as  well  as 

radio  and  TV  stations  are  currently 
being  "needled"  into  buying  services, 
certain  of  which  they  don't  need  and 
don't  war.t.  Advertisers  (who  in  many 
instances  don't  buy  the  services direct)  are  insisting  or  implying 
that  material  from  "all  services"  be 
applied  by  agencies,  stations  or  net- works servicing  their  accounts. 

By  contrast,  Colgate-Palmolive- Peet  has  informed  its  agencies  that 
it  has  complete  confidence  in  their 
respective  abilities  to  judge  the 
merits  of  research  techniques  and  in 
their  willingness  to  equip  themselves 
with  the  necessary  facts.  Colgate  has 
implemented  this  attitude  by  with- 

holding all  suggestions  or  comments 
regarding  subscription  to  additional 

(Continued  on  page  iS) 
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NEW  PRESTO 

PT-900  PORTABLE  TAPE  RECORDER 

Here's  the  answer  for  delayed  special-events  broadcasts  — on- 
the-spot  recording— wherever  there  is  a  need  for  field  recording 
of  complete  broadcast  quality.  Look  at  these  outstanding  engi- 

neering features: 
Separate  recording  and  playback  heads,  each  with  its  own 
associated  amplifier,  permit  monitoring  direct  from  tape. 
High  fidelity  unit  — 50  to  15,000  CPS  at  15"  per  second  tape 
speed.  3  microphone  channels  with  master  gain  control  in 
recording  amplifier.  V.U.  meter  to  indicate  recording  level, 
playback  output  level,  bias  current  and  erase  current,  and 
level  for  telephone  line.  2-speed  single  motor  drive  system. 

Don't  choose  your  tape  recorder  until  you  see  the  new  Presto 
Portable  Tape  Recorder.  Write  for  complete  details  today. 

RECORDING  CORPORATION 
Paramus,  New  Jersey 

Mailing  Address:  P.  O.  Box  500,  Hackonsack,  N.J. 

In  Canada :  Walter  P.  Downs,  Ltd.,  Dominion  Sq.  Bldg.,  Montrea  I 

Export:  The  M.  Simons  (  Son  Co.,  Inc.,  25  Warren  St.,  N.Y.  Cable  Address:  "Simontrlce"  NewYork 

WORLD'S  GREATEST  MANUFACTURER  OF  INSTANTANEOUS  SOUND  RECORDING  EQUIPMENT  AND  DISCS 

BROADCASTING 
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Medical  SftM4c/illUp>  W<U  ̂ oM/Ki.  I4ntd  .  .  . 

>l/ong  Came  fAe  Xalifornia  Caravan' 

By  DAVE  GLICKMAN 

MANY  people  were
  dubious 

4lV2  years  ago  when  dimin- 
utive Lou  Holzer,  vice  pres- 

ident in  charge  of  radio  and  tele- 
vision for  Lockwood-Shackelford 

Co.  Inc.,  Los  Angeles  agency,  set 
out  to  conquer  what  then  was  con- 

sidered radio's  biggest  bugaboo — 
medical  sponsorship.  He  was  de- 

termined to  have  the  California 
Medical  Assn.,  San  Francisco,  as 
an  agency  client. 

"Impossible!"  shouted  the  skep- tics. The  chorus  that  echoed  that 
sentiment  was  equally  as  loud. 
After  all,  wasn't  there  an  unwrit- 

ten law  among  the  medics  that 
made  it  unethical  for  them  to  pro- 

mote their  personal  services 
through  the  medium  of  any  kind  of 
advertising?  Hadn't  most  air-time 
advertising  experts  long  considered 
it  a  fruitless  effort  to  invade  the 
field  of  scalpels  and  stethoscopes 
with  so  much  as  salable  spots? 

But  today  the  story  is  quite  dif- 
ferent. Even  the  skeptics  are 

smiling  with  the  hustling  Lou 
Holzer.  The  doubting  Thomas 
chorus  is  taking  some  of  the  bows 
as  if  the  idea  was  theirs.  It  is  all 

because  Mr.  Holzer's  personally 
created  and  produced  weekly  30- 
minute  California  Caravan  on  14 
California  Don  Lee-Mutual  sta- 

tions, Sunday,  3-3:30  p.m.  (PST) 
now  in  its  fourth  year  under  spon- 

sorship of  California  Medical 
Assn.,  goes  merrily  along  piling  up 
memberships  for  the  organization's 
California  Physicians  Service.  In 
fact  membership  has  more  than 
tripled  since  the  program  started 
back  in  the  summer  of  1946. 

The  weekly  California  Caravan 
— a  documentary  series,  dramatiz- 

ing little  known,  entertaining  and 
interesting  facts  about  the  history 
of  California — has  done  and  con- 

tinues to  do  a  job. 
This  has  been  attested  to  by 

present  and  past  officers  of  Cali- 
fornia Medical  Assn.  Further 

proof  is  the  fact  that  the  weekly 
California  Caravan  recently  was 
renewed  for  another  52  weekfe  on 
the  14  California  Don  Lee-Mutual 
stations. 

"Radio  is  a  vital  medium  in  the 
year-in,  year-out  task  of  maintain- 

ing effective  public  relations  with 
the  people  of  California,"  said  Dr. R.  Stanley  Kneeshaw  of  San  Jose, 
president  of  CMA,  in  lauding  ac- 

ceptance being  created  by  Califor- 
nia Caravan. 

"The  tremendous  job  of  inform- 
ing and  educating  the  public  on 

benefits  of  voluntary  health  cover- 
age is  being  ably  done  through 

intelligent  use  of  our  regional  net- 
work programming,"  he  continued. 

"The  doctors  of  California  will 
continue  to  work  for  the  improve- 

ment of  medical  care  and  radio 
will  assist  in  carrying  the  story 
to  the  10  million  people  of  this 

state." Membership  Drive 

Dr.  E.  Vincent  Askey,  eminent 
Los  Angeles  physician  and  past 

president  of  CMA,  declared:  "I  am 
convinced  that  our  state-wide  pro- 

gram over  Don  Lee  Broadcasting 
System  has  contributed  greatly  in 
building  the  present  membership 
in  California  Physicians  Service  to 

over  900,000." But  things  were  different  in  the 
early  days  before  California  Med- 

ical Assn.  started  advertising.  It 
was  early  1946.  World  War  II,  as 
everybody     knows,     had  caused 

changes  everywhere.  Even  the 
doctors  found  themselves  con- 

fronted with  a  new  era.  Such 
things  as  food  shortages,  meat 
problems  and  the  like,  had  created 
a  new  and  serious  threat  to  na- 

tional health.  Then  too  there  was 
talk  of  socialized  medicine. 

Although  the  CMA's  voluntary 
prepaid  health  care  program — Cal- 

ifornia Physicians  Service — had 
been  in  force  since  1939,  not  enough 
people  knew  about  it. 

Here  is  where  Mr.  Holzer  got  his 
assignment  to  follow  through  on 
the  medics.  He  knew  about  this 
voluntary  health  service.  He  talked 
to  officers  of  CMA  and  to  many  of 
its  10,000  member  doctors.  They 
indicated  an  interest  in  promoting 
California  Physicians  Service 
through  radio.  But  how  was  the 

question. Lou  Holzer  proceeded  to  search 
for  the  answer  as  to  what  kind 
of  a  radio  program  could  best 
reach  the  people  with  dignified 
messages  about  benefits  of  prepaid 
voluntary  medical  insurance  of- 

fered through  California  Physi- 
cians Service. 

"The  program  we  needed  had  to 
have  'class'  and  at  the  same  time 
appeal  to  listeners  in  all  walks  of 
life,"  Mr.  Holzer  said.  "Cost  of 
such  a  campaign  was  also  an  im- 

portant factor.  The  budget  was limited. 

"We  knew  that  a  giveaway  pro- 
gram wasn't  dignified  enough  for 

such  a  profession.  Musical?  It 
was  considered,  but  that  sort  of 
show  reaches  a  particular  type  of 
listener  only.  So  we  tossed  that 
one  aside  too. 
"An  educational  approach 

seemed  to  be  our  best  bet;  educa- 

IN  SMILING  mood  is  the  cast  of 
California  Caravan  at  broadcast  time. 
Receiving  last  minute  instructions 
from  Lou  Holzer  (in  shirt  sleeves), 
producer-director,  are  (I  to  r): 
John  Dehner,  Bob  Purcell,  Michael 
Hayes,  Anne  Gwynne  and  Fort 

^  Pearson.  Milton  Charles  is 
organist. 

APPROVING  backstage  onlookers  at 
a  California  Caravan  broadcast  are 
(I  to  r):  M.  W.  Shackelford,  president, 
and  Russell  N.  Lockwood,  secretary 
of  Lockwood-Shackelford  Co.  Inc., 
Los  Angeles  agency  servicing  the 
California  Medical  Assn.  ac-  ^ count. 

tional,  yet  entertaining.  It  had 
to  be  'different';  something  'new.' 
This  gave  us  our  start.  At  least 

we  had  an  idea  to  work  from." It  soon  impressed  Mr.  Holzer 
that  perhaps  a  series  of  stories 

about  California,  done  in  "cara- 
van" style  might  be  the  answer. 

He  figured  that  there  must  be  a 
stock  of  unlimited,  colorful  and 
true  stories  about  California; 

stories  which  would  be  thoroughly  ' 
entertaining  and  enjoyable  to  lis- 

teners if  dramatized  properly. 
A  meticulous  search  of  libraries, 

Chambers  of  Commerce,  maps, 

news  data,  and  other  sources  sur- 
prised even  Mr.  Holzer.  He  found 

a  wealth  of  material  that  could  be 
dramatized;  material  which  could 
be  packed  vdth  humor,  adventure, 
romance  and  mystery.  Most  im- 

portant however,  was  that  the  ma- 
terial was  adaptable  in  accordance 

with  the  dignified  standards  of  the 
proposed  medical  sponsorship.  It 
had  'sales'  possibilities  too. 

Wheels  Start  Turning 

Writers  were  set  to  work.  Audi- 
tions were  held.  Rehearsals  fol- lowed. 

It  was  on  June  15,  1946.  that  Mr. 
Holzer  directed  his  first  California 
Caravan  program  on  17  California 
Don  Lee-Mutual  stations  for  Cali- 

fornia Medical  Assn.  It  was  a 
15-minute  documentary,  taking 
over  the  Saturday,  9:15  p.m.  spot 
on  the  regional  network. 
Doctors  who  witnessed  the 

broadcast  were  unanimous  in  their 
approval  of  this  first  production. 
Others  who  "listened  in"  congratu- (Continiied  on  page  U7) 



COVERAGE.. PROVED  BY  56,000-PIECE  SAMPLE 

OF  KYW'S  AUDIENCE  MAIL! 

TIOGA' 

Mail  received  from  all  shaded  counties. 
Each  county  figure  represents  number  of 

letters  per  thousand  radio  homes. 

KYW 

PHILADELPHIA 

50,000  WATTS 

NBC  AFFILIATE 

This  "mail  map"  tells  a  happy  story  of  intense  penetration. .  intimate  audience- 

appeal.  .  and  shar-ply  exfanded  coverage  in  the  heart  of  the  rich  Middle  Adantic 

market !  •  Not  all  of  these  56,000  pieces,  however,  came  from  the  counties  shown. 

Many  came  from  a  "bonus  area"  outside  the  map,  including  326  communities  in 

33  states.  •  If  you're  not  already  using  KYW's  supercharged  sales-power,  get  the 
details  now.  Check  KYW  or  Free  &  Peters. 

WESTINGHOUSE     RADIO     STATIONS  Inc 
WBZ      •     WBZA      •      KDKA      •     WOWO      •     KEX     •     KYW      •  WBZ-TV 
National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV.  NBC  Spot  Sales 
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This  is  CBS... the  Columbia  Broadcasting  System 

, . .  where  night  after  night  the  greatest  stars  in  radio 

deliver  to  advertisers  the  largest  audiences 

at  the  lowest  cost  of  any  major  advertising  medium. 



1.  The  Edgar  Bergi 
2.  Inner  Sanctum 
3.  Beulah  (Hattie 

en— Charlie  McCarthy  Show 

McOaniel) 

4.  Lux  Radio  Theatre  fWilliam  Keighley) 
5.  My  Friend  Irma  (Marie  Wilson) 
6.  The  Bing  Crosby  Show 
7.  You  Bet  Your  Life  (Groucho  Marxi 
8.  Mr.  Keen.  Tracer  of  Lost  Persons  (B.  Kilpack) 
9.  Jack  Benny  (Mary  Livingstone,  Rochester) 

10.  Mystery  Theatre  (Alfred  Shirley) 
11.  The  Burns  and  Allen  Show 
12.  Lowell  Thomas 
13.  Edward  R.  Murrow  with  the  News 
14.  Eric  Sevareid  and  the  News 
15.  Meet  Corliss  Archer  ijanet  Waldoi 

16.  Amos  'n'  Andy 
17  Arthur  Godfrey's  Talent  Scouts 

18.  Carnation  Contented  Hour  (Ted  Dale) 
19.  Suspense 
20.  The  Bob  Hawk  Show 
21.  Dr.  Christian  (Jean  Hersholt) 
22.  Mr.  and  Mrs.  North  Alice  Frost.  J.  Curtin) 
23.  The  Goldbergs  (Gertrude  Bergi 
24.  The  Jack  Smith-Dinah  Shore-Margaret 

Whiting  Show 
25.  Hallmark  Playhouse  'James  Hilton 
26.  Crime  Photographer  iStaats  Cotsworlh' 
27.  My  Favorite  Husband  iLucille  Ball 
28.  Skippy  Hollywood  Theater 
29.  Leave  It  To  Joan  (Joan  Davis) 
30.  Our  Miss  Brooks  (Eve  Arden) 

31.  Dick  Haymes'  Club  15  starring Andrews  Sisters.  Evelyn  Knight 
32.  Gangbusters 
33.  The  Vaughn  Monroe  Show 
34.  Family  Hour  of  Stars  (Kirk  Douglas, 

Jane  Wyman.  Dana  Andrews, 
Loretta  Young,  trene  Dunne> 

35.  The  Gene  Autry  Show 
36.  Mr.  Chameleon  ^Karl  Swenson) 
37.  F.B.I,  in  Peace  and  War  ̂ M.  Blaine) 
38.  The  Horace  Heidt  Show 
39.  Sing  It  Again  (Dan  Seymour) 
40.  Ufe  With  Luigi  (J.  Carrol  Nalsh) 
41.  The  Red  Skelton  Show 



P.  I.  Plunder 

NAB:  Present  &  Future 

NO  MATTER  how  you  look  at  it,  the  NAB  is 
in  the  throes  of  one  of  its  periodic  upheavals. 
Conflicting  forces  within  radio  have  precipi- 

tated unrest  in  the  trade  association  at  more 
or  less  frequent  intervals.  This  time  there 
has  been  the  added  ingi'edient  of  evident  dis- 

satisfaction with  management. 
The  NAB  board,  at  its  meeting  in  Arizona 

earlier  this  month,  took  measures  to  stem  the 
tide  of  declining  income  resulting  from  resigna- 

tions and  at  the  same  time  to  provide  for  a 
more  efficient  and  more  spirited  operation  in 
Washington.  It  handed  to  President  Justin 
Miller  extremely  broad  powers  to  hire  and 
fire.  It  authorized  appointment  of  a  general 
manager  who  would  be  anchored  to  Washing- 
tion,  leaving  Judge  Miller  free  to  handle  the 
higher  level  operations  on  the  Washington 
scene  and  in  the  field.  And  it  authorized  the 
appointfhent,  under  the  general  manager,  of  a 
field  man  whose  job  it  is  to  solicit  new  member- 

ship and  handle  "station  relations"  with 
present  members. 

At  first  blush,  the  appointment  of  a  general 

manager  ■^'ould  appear  to  be  a  return  to  the 
structure  which  obtained  prior  to  last  July 
when  the  boaiM  abolished' the  post  of  executive 
vice  presijient, "  then  held  J>y  A.  D.  (Jess) 
Willard.  Bvit^the  Structuxjer-C^immittee,  headed 
by  Clfiir_  RK;sMcCollo]^^%esident  of  the 
Steinm^an-4stajt;ions,  "^erhpha^i^s  there  is  an 
imporjTa'nt Jcfiffererife.  Thesr.'^ir--  general  man-' ager  will  function  in  Washington  at  all  times. 
He  will'do  ho' barnstorming.  will  watch  the, 
NAB'g  dollars,  the  supply 'of-*which  has  been 
decliniiig;  to  t^ie  point  of"  an -unfavorable  bal- 

ance aV  between  income  and  ove^'-head.  ~ 
Certainly  the  new  procedui^"  is  worth  try- 

ing. It^^ould- be  tragic  if  the  jf#AE?-'were  uncjer-'  "^^ 
mined  '^ancialiy..rto  the  poih^^w^ere  it  could 
not  perform  it^  job  of  fighting  i'adio's  battles 
on  a  constantly  expanding  number  of  . fronts. 

Judg'^'MilleTr  asked  fdi-  and  received  practi; cally  unlimited  authority.  He..wan13ili  and  has 
been  given  operations  assistance.  ■  He  must 
now  stand  or  fall  on  his  ability  to  direct  both 
the  policy  and  business  aspects  of  _thi^800,000-  _ 
a-year  organization.  ^^,v:-,*  j 

The  task. becomes  more  difficult  because  the 
27-man  board  next  April  loses  at  least  eight 

of  its  most  influential  and  experietic'ed  mem- bers. These  are  rnen  like  Mr.  McCollpugh, 

Campbell  Arnoux,  Hugh  Terry,  Dick  Shaf to,' Howard  Lane,  Hank  Slavick;  Mike  Hanna,  and 
Everett  Dillard.  With  one  exception  they  could 
not  succed  themselves  because  of  the  change 
in  association  by-laws.  They  have  been  among 
the  most  conscientious  members  of  the  board, 
and  they  well  deserved  the  tribute  paid  them 
by  their  fellow  members  at  the  Arizona  meet- 
ing. 

An  outside  audit  is  to  be  made  to  see  pre- 
cisely where  the  NAB  stands.  The  preliminary 

check  indicated  the  association  has  liquid 
assets  that  soon  could  be  eaten  up  at  the  present 
rate  of  overhead  and  membership  revenue. 

In  the  interim,  we  cannot  advocate  too 
strongly  that  active  and  associate  members 
alike  retain  their  composure  and  their  mem- 

berships. The  NAB  is  bigger  than  any  one 
man  or  any  one  segment  of  radio  and  TV.  It 
is  the  one  united  group  that  stands  between  the 
dignity  of  the  most  powerful  of  all  media  and 
those  elements,  both  government  and  private, 

that  would  destroy  radio's  freedom  and  inde- 
pendence. 
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ONE  OF  THE  most  amazing  phenomena  of 
the  postwar  era  is  the  consistent  demand  for 
radio  sets  and  combinations,  despite  the  TV 
sellout  wherein  supply  does  not  meet  demand. 
The  pace  is  at  about  10  million  radios  per 
year — which  compares  favorably  with  the  pre- 

war demand  when  there  was  practically  no 
television  circulation. 

This  continued  demand  for  radios  is  being 
put  to  effective  use  in  the  drive  for  more  busi- 

ness, largely  through  the  inspired  efforts  of 
the  Broadcast  Advertising  Bureau.  Broad- 

casters have  overcome  their  jitters. 
Yet  radio  continues  to  be  sold  short.  The 

worst  blights  are  from  within  the  medium  it- 
self. P.  I.  business  and  cut-throat  selling  with- 

out regard  to  the  rate-card  are  doing  more  to 
undermine  confidence  in  radio  than  the  thrusts 
of  the  competitive  media. 

The  boldest  move  yet  toward  rooting  out  of 
these  iniquitous  practices  is  being  made  by 
KRNT  in  Des  Moines.  This  Cowles  station  is 
campaigning  against  such  business  in  trade 
paper  space.  It  states  that  it  does  not  accept 
P.  I.'s  and  that,  it  refuses  to  enter  into  com- 

petition with  any  manufacturer  or  advertiser, 
or  any  dealers  or  agents  representing  them. 
It  proclaims  no  rate  cuts,  or  rate  variations. 

"We  are  not  crusading  for  other  stations  to 
concur  in  our  policy  or  principles,"  states 
Robert  Dillon,  KRNT  manager.  "But  we  do 
believe  that  the  per-inquiry-rate  plan  is  bad 
for  the  radio  industry  and  if  allowed  to  pro- 

gress will  have  a  serious  effect  on  the  medium's 
otherwise  bright  future." 

Other-than-rate-card  business  exists  only  be- 
cause there  are  Rations  which  will  accept  it. 

Radio  is  enough  of  a  bargain-Jbuy  today.  It 
doesn't  have  ''to  demean,  itself«by  resorting  to 
unethicalpractices.  r---. 

O^ut  )Qe±]aect5  'To  — 

PoHarvjsion 

COMR.  E.  M.  WE°^STER,  of  the  FCC,  is  not rash  by  habl^^r  mcljnation.  Thus  it  is  doubly 
important  n64^4,ft,^skip  lightly  over  his  sharp 
dissent  in  the  Phonevision  case  {Telecasting, 

Feb.  13].  ' His  colleagues  felt  that  Zenith,  without  prior 
hearings,  should  be  allowed  to  go  ahead  with 
a  90-day,  $400,000-plus;  test  of  Phorievisionf 
the  Zenith  system  of  sia|jscription,  or  dollar-in- 
the-slot,  television.  Mr.  Webster  objected 
stoutly  and  lucidly. 

'  It  would  be  hard  to  question  Comr.  Webster's 
assertion  that  subscription  television  would  be 
a  "momentous  "change"  in  the  American  con- 

cept of  broadcasting.  The  Commissioner  says: 
.  .  .  Since  the  beginning  of  broadcasting  in  the 

U.S.  in  the  earlj'  1920's,  broadcast  reception  has been  a  free  service  to  the  listener.  The  80  million 
radip;  and  television  set  owners  in  the  U.S.  have 
had  to  pay  no  fee,  either^  to  the  broadcaster  or  to 
the  licensing  authority,  for  the  privilege  of  listen- 

ing to  or  viewing  programs.  .  .  .  This  American 
system  of  broadcasting  has  been  held  up  to  the 
entire  world  with  justifiable  pride  as  the  ideal  in 
broadcasting.  It  has  been  widely  proclaimed  as 
the  "American  way." 

To  our  mind  there  is  grave  doubt  that  such 
a  pay-as-you-see  system  can  be  classified  as 
"broadcasting,"  any  more  than  Subscription 
Radio.  Certainly  it  does  not  meet  the  tradi- 

tional definition  of  the  word.  Comr.  Webster 
thinks  it  more  akin  to  the  Fixed  Services. 

Subscription  radio  of  any  sort  represents  a 
reversal  of  the  accepted  concept  of  free  broad- 

casting service.  And  it  seems  quite  reasonable, 
as  Comv.  Webster  noted,  that  Congress  might 
want  to  reconsider  the  non-common  carrier 
status  of  radio  if  it  includes  Phonevision. 

JAMES  MARSHALL  GAINES 

PROBABLY    the    biggest    man    ever  to come  out  of  Saxe,  Va.  (pop.  125,  including 
men,   women   and   children),   is  James 

Marshall  Gaines. 
Undeniably  Mr.  Gaines  is  a  man  of  imposing 

stature,  however  you  look  at  him.  Not  only 
is  he  one  of  the  three  top  operations  chiefs  of 
NBC,  he  also  stands  six  feet,  two  inches  high 
and  weighs — well,  enough  to  discourage  any- 

one from  taking  him  lightly. 
As  director  of  owned-and-operated  stations 

— one  of  the  three  operational  units  into 
which  NBC  was  recently  split — Mr.  Gaines  has 
in  his  command  16  stations,  four  of  them  tele- 

vision, six  AM  and  the  other  six  FM.  The 

fact  that  a  big  share  of  the  network's  profits 
comes  from  the  owned-and-operated  AM  sta- 

tions does  nothing  to  detract  from  Mr.  Gaines' 
weight  around  NBC. 
James  Gaines'  present  circumstances  in  the 

urbane  elegance  of  NBC's  New  York  head- 
quarters are  as  far  removed  from  his  origin 

a^t-^ay.  Radio  City  from  a  southei-n  tobacco pa^ch.  Indeed  that  is  the  exact  course  he  has 
followed. 

He  was  born  May  8,  1911,  on  a  tobacco 
plantation  in  the  village  of  Saxe,  Charlotte 
County,  Va.  The  plantation  was  owned  by  his 
father's  family,  and  young  James  arrived 
while  his  mother  arid  father  were  in  tempor- 

ary residence  there  during  the  father's  re- 
cuperation from  an  illness. 

When  Mr.  Gaines  was  a  year  old,  his  father 
was  able  to  return  to  his  business — a  school 
of  business — in  Poughkeepsie,  N.  Y.  A  few 
years  later  the  family  moved  to  East  Orange, 
N.  J.,  where  James  Gaines  grew  up  and 
attended  school. 

After  graduating  from  high  school  he  took 

a  two-year  course  at  a  branch  of  his  father's business  school  in  New  York,  where  he  studied 
accounting,  bookkeeping  and  other  commercial 
arts  which  were  to  become  so  highly  admired 
many  years  later  in  the  reorganization  plan 
of  NBC. 

Mr.  Gaines'  choice  of  business  school  sub- 
jects was  extremely  fortunate.  It  is  coming 

in  handy  in  the  present  adoption  by  all  0  &  0 
stations  of  a  cost  accounting  system  which, 
to  anyone  of  lesser  educational  resources  thar 
Mr.  Gaines  is  a  mystery  and  an  ominous one  at  that. 

Although  upon  completing  his  term  at  school 
he  was  formidably  equipped  with  knowledge  of 
the  intricacies  of  business,  Mr.  Gaines  was 
without  specific  ambitions.  For  a  few  years 
he  changed  from  one  job  to  another,  including 

one  post  as  floorwalker  at  Bamberger's  store 
(Continued  on  page  A2) 
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HOW  con  you  find  the  most  productive  station  ? 

THAT'S  EASY!  Look  for  the 
major  station  that  carries  the 

most  locally  sponsored  programs 

—  you'U  find  the  station  that's 
getting  resiilts. 

No  one  knows  better  than  the 

local  advertiser  the  importance 

of  getting  the  most  for  his  adver- 

tising doUar.  He  can't  afford  to 
advertise  on  a  major  station 

unless  he  does  get  results. 

That's  the  reason  you'll  find 
more  local  advertisers  consis- 

tently sponsoring  more  programs 

on  WGN  than  any  other  Chicago 

major  station. 

It  isn't  enough  that  people 
listen — Hsteners  have  to  ACT! 

WGN  listeners  do  just  that. 

That's  why  more  local  and  spot 
advertisers  make  WGN  their  top 
choice  in  Chicago, 

When  you  buy  in  Chicago  , , ,  ̂CC^  t^C  . . .  WGN 

A  Clear  Channel  Station  . . . 

Serving  the  Middle  West 

Chicago  11 
Illinois 

50,000  Watts 
720 

OnYourDial 

MBS Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17.  N.  Y. 
West  Coast  Representatives:  Keenan  and  Eickelberg 

235  Montgomery  St..  San  Francisco  4    •    2978  Wilshire  Blvd..  Los  Angeles  5 
710  Lewis  Bldg.,  333  SW  Oak  St.,  Portland  4 
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Management 

DON  RALPH,  formerly  of  KGDM Stockton,    Calif.,    and    for  past 
two    years     news     editor  and 

special    events    director    of  KCVR 
Lodi,  Calif.,  appointed  general  man- 

ager of  KCVR. 
DR.  AUGUSTIN  FRIGON,  general 
manager  of  Canadian  Broadcasting 
Corp.,  is  on  sick  leave,  recovering 
from  serious  operation.  DONALD 
MANSON,  assistant  general  manager, 
is  acting  general  manager. 
KARL  KOERPER,  vice  president  and 
managing  director  of  KMBC  and 
KFRM  Kansas  City,  Mo.,  named  mem- 

ber of  board  of  trustees  of  Wm.  Allen 
White  Foundation  of  U.  of  Kansas. 

DONN  TATUM,  vice  president  and 
legal  counsel,  Don  Lee  Broadcasting 
System,  named  chairman  of  radio 
committee  for  Red  Cross  Fund  Drive. 

BENEDICT  GIMBEL  Jr.,  president  and 
general  manager  of  WIP  Philadelphia, 
appointed  head  of  radio  division  on 
publicity  committeee  for  annual  Can- 

cer Drive  of  Philadelphia  Chapter, 
American  Cancer  Society. 

Respects 
(Continued  from  page  UO) 

in  Newark,  N.  J.,  another  in  the 
offices  of  Hearn's  Department  Store 
in  New  York,  and  another  as  as- 

sistant to  the  general  manager  of 
the  Automobile  Merchants  Assn. 
of  New  York. 

It  was  from  the  automobile  as- 
sociation that  he  moved  into  radio. 

As  assistant  to  the  general  man- 
ager of  the  association,  Mr.  Gaines 

was  assisting  in  the  staging  of  the 
annual  New  York  Automobile 
Show.  In  those  days  WINS  New 
York  used  to  schedule  broadcasts 
direct  from  the  show,  featuring 
interviews  with  motor  executives. 

In  the  1937  show,  one  such  inter- 
view was  scheduled  with  the  late 

Walter  P.  Chrysler  Sr.,  and  at  the 
last  moment  no  professional  writer 
was  available  to  create  Mr. 

Chrysler's  script.  Mr.  Gaines, 
whose  literary  experience  until  then 
had  not  been  more  ramified  than  the 
writing  of  business  letters,  volun- 

teered to  put  words  in  the  motor 
magnate's  mouth. 
Although  theretofore  untutored 

in  writing  skills,  Mr.  Gaines' 
script  for  Mr.  Chrysler  made  a 
more  lasting  impression  than  do 
many  radio  scripts  turned  out  by 
highly-paid  writers.  Nearly  a  year 
later  Mr.  Chrysler,  recalling  the 
performance  of  Mr.  Gaines,  recom- 

mended the  youth  for  a  job  with 
Major  Bowes,  whom  Mr.  Chrysler 
was  then  sponsoring. 

The  Major  hired  Mr.  Gaines  as 
an  advance  man  to  conduct  field 

operations  in  "Honor  Cities"  fea- 
tured on  the  Major's  Amateur 

Hour.  It  was  the  habit  of  the  pro- 
gram to  salute  a  different  city 

each  week,  a  tactic  that  succeeded 
in  arousing  great  promotional  and 
publicity  clamor  for  the  show. 

Constant  Travelers 
Mr.  Gaines,  as  advance  man, 

roved  the  nation  ceaselessly  for 
more  than  four  years,  until  he 
gloomily  began  to  believe  that  all 
life  was  bounded  on  the  one  side 
by  a  railroad  station  and  on  the 
other  by  a  hotel  room. 

Mr.  Gaines  was  in  a  different 
city  in  a  different  state  every  week. 
In  the  course  of  his  more  than 
four  years  service  with  Major 
Bowes,  Mr.  Gaines  visited  more 
than  200  cities. 

At  the  beginning  of  1941,  what- 
ever itch  had  once  been  in  Mr. 

Gaines'  foot  had  long  since  turned 
to  numbness.  He  was  worse  off 
than  the  man  without  a  country; 
he  was  a  man  without  even  a  town. 

It  was  at  this  moment  that 
.James  Gaines,  during  a  pause  be- 

tween trains,  spied  in  the  Major's New  York  office  a  handsome  girl, 
Eugenia  Keller,  who  was  in  charge 
of  auditions  for  the  amateur  show. 
As  soon  as  his  itinerary  permit- 

ted, he  married  her. 
Six  months  after  the  marriage, 

he  quit  Major  Bowes  and  joined 
the  station  relations  department  of 
NBC.  Last  week,  Mr.  Gaines  cele- 

brated his  eighth  anniversary  in 
the  more  sedentary  service  of  NBC 
by  preparing  for  a  trip  to  inspect 
the  network's  properties  on  the West  Coast. 

On  Jan.  1,  1944,  Mr.  Gaines  was 
transferred  to  the  advertising  and 
promotion  department  of  the  net- 

work as  assistant  director.  In 
October  1945  he  became  assistant 
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to  William  S.  Hedges,  vice  presi- 
dent in  charge  of  planning  and 

development. 
One  of  the  things  that  he  and 

Mr.  Hedges  planned  was  the  di- 
vorcement of  programming  of  the 

network's  New  York  outlet,  WEAF 
(now  WNBC),  from  the  network's 
program  department.  Having 
helped  plan  the  divorcement,  Mr. 
Gaines  was  put  in  charge  of  its 
execution.  In  February  of  1948, 
he  became  director  of  owned-and- 
operated  stations  and  late  that  year 
was  named,  in  addition  to  that  duty, 
assistant  to  Harry  C.  Kopf,  then 
administrative  vice  president  in 
charge  of  sales. 

Last  month,  he  was  appointed  to 
head  the  owned-and-operated  sta- 

tions which,  with  the  radio  net- 
work and  television  network,  com- 
prise the  three  operating  divisions 

of  the  reorganized  NBC. 
Mr.  and  Mrs.  Gaines  have  three 

children,  Richard,  7;  Susan,  5,  and 
Betsy,  2.  They  live  in  Port  Wash- 

ington, Long  Island. 
Mr.  Gaines  owns  to  no  spare 

time  activities  save  reading  and 
ineffectual  golf.  Travel  is  not  one 
of  his  hobbies.  Last  time  he  took 
a  vacation,  he  stayed  at  home. 

P&G  PRODUCTIONS 

Smith  and  Craig  Appointed 

TWO  appointments  in  its  television 
and  radio  divisions  were  announced 
last  Wednesday  (Feb.  15)  by  Proc- 

ter &  Gamble  Productions  Inc., 
Hollywood.     The  company  stated 

Mr.  Craig Mr  Smith 

that  these  changes  were  made  be- 
cause of  the  increasing  interrela- 

tion between  nighttime  radio  and 
television. 

Gail  Smith  was  named  manager 
of  television  and  nighttime  radio 
production.  He  also  will  have  re- 

sponsibility for  the  company's  pro- 
gramming in  these  fields.  William 

F.  Craig  was  appointed  associate 
manager  of  TV  and  night  radio 
production.  Gilbert  A.  Ralston  will 
continue  as  executive  producer  of 
television. 

The  company  pointed  out  that 
management  of  its  nighttime  pro- 

gramming activities  remains  sepa- 
rate and  distinct  from  the  daytime 

operation  which  is  headed  by  Wil- 
liam M.  Ramsey.  His  assistants 

will  continue  to  be  A.  H.  Morrison 
and  R.  E.  Short. 

CBS  Players'  entry.  The  Key,  was 
named  "most  professional"  among  all 
plays  entered  by  viforkshops  of  the  four 
networks  in  first  monthly  competition 
of  Associated  Net- Workshops.  Gus 
Bayz,  CBS  Hollywood  soundman,  was 
producer-director  of  radio  play. 

NCCJ  AWARDS 

NBC,  CBS,  ABC  To  Be  Cited 
NBC  is  slated  to  receive  two  of 
the  four  1949  network  awards  an- 

nounced last  week  by  The  National 
Conference  of  Christians  and  Jews. 
CBS  and  ABC  also  will  be  honored, 
along  with  individual  stations,  in 
presentations  to  be  made  this  week. 
NBC  received  the  top  NCCJ  net- 

work award  for  its  Eternal  Light 
series.  In  the  single  program  cate- 

gory NBC  also  was  cited  for  its 
Punishment  Without  Crime  pro- 

gram, aired  as  part  of  the  net- 
work's Living  19^9  series.  Also 

honored  for  single  network  pro- 
grams were  CBS  for  its  Neither 

Free  Nor  Equal  and  ABC  for 
Someone  You  Know.  Individual 

station  awards  will  go  to  'WMAQ 
Chicago  for  its  Destination  Free- 

dom and  WBAL-AM-TV  Baltimore 
for  spot  announcements  stressing 
inter-group  cooperation. 
NCCJ  extended  a  special  award 

to  CBS  and  The  Goldbergs  for 
"sympathetic  radio-television  treat- 

ment of  a  Jewish  family."  Elaine 
Carrington,  radio  writer,  was 

singled,  out  for  a  "personality" 
award  for  her  Pepper  Young's Family. 

The  eight  awards,  to  be  pre- 
sented as  part  of  Brotherhood 

Week,  are  in  recognition  of  out- 
standing contributions  the  past 

year  in  promoting  "understanding 
and  respect"  among  different 
groups  in  American  life,  according 
to  Dr.  Everett  R.  Clinchy,  NCCJ 

president,  who  made  the  announce- 
ment. Certificates  of  honor  will  be 

sent  to  the  networks  and  stations 
and  presented  to  the  recipients  on 
the  programs. 

MICHIGAN  MEET 

Conference  Set  for  March  70 

DESIGNED  to  promote  coopera- 
tion among  radio  men,  educators 

and  community  leaders,  the  fifth 
annual  Michigan  Radio  Conference 
will  be  held  Friday,  March  10,  in 
Michigan  State  College  Union 
Bldg.,  East  Lansing,  according  to 
Prof.  Joe  A.  Callaway,  conference 
director. 

The  "Discussion  66"  technique, 
directed  by  its  originator,  J.  Don- 

ald Phillips,  has  been  selected  to 
provide  the  method  for  exchange  of 
ideas  at  the  all-day  session.  Those 
attending  will  gather  in  groups  of 
six  to  determine  the  major  prob- 

lems they  want  settled.  Then  a 
spokesman  for  each  group  will  an- 

nounce the  questions.  All  this  will 
precede  the  programs  at  which  the 
speakers,  having  heard  the  prob- 

lems, will  attempt  to  incorporate 
the  answers  into  their  talks. 

Speakers  will  include  Dr.  Lee 
Thurston,  Michigan's  state  super- intendent of  public  instruction; 
Prof.  Garnet  R.  Garrison,  Michigan 
U.  Radio  Dept.,  and  Robert  J. 
Coleman,  director  of  WKAR  East 
Lansing.  The  Michigan  Assn.  of 
Broadcasters  also  has  been  invited 

to  participate. 
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Hooper 

(Contiyiued  from  page  3U) 

information  sources.     This  had  the 
desired  effect  in  the  offices  of  Col- 

gate agencies,  where  there  is  no  over- 
expansion  of  the  research  budget,  no 
confusion,  no  harassment. 

I     In  this  trying  period  of  compara- 
!  tively  fixed  and  limited  revenues  to 
j  agencies,  stations  and  networks  (and 
I  rapidly   increasing  costs)    I  entreat 
you  to  apply  the  influence  of  your 
association   to   the   solution    of  this 

I  industry-wide  problem. 
I     Further,  I  wish  to  suggest  a  pattern 
1  to   follow   in    dealing   with    all  the 
i  measurers.    I  also  extend  an  invita- 
I  tion  to  take  constructive  action  along 
I  the  following  lines: 

'     (1)   To  examine  the   research  pro- cedures followed  by  ours  and  other 
1  organizations   in  the   development  of 
Broadcast  Audience  Measurements  on 
Radio  and  Television,  with  an  eye  to 

i  issuing  a  validation,  or  the  opposite,  of 
!  the  basic  soundness  of  these  procedures. 
!     (2)  To  examine  the  pattern  of  sub- 
i  scription  cost  made  by  us,  and  others, 
to  both  "buyer"  and  "seller"  subscriber 

I  to  the  reports,  as  well  as  the  costs  in- 
I  curred  in  the  preparation  of  the  re- 
I  ports. 

(3)    To   examine   for  "justification" I  each    experimental    project    we,  and 
others,  have  under  way,  with  an  eye 
to  its  valid  place  in  the  measurement 

,  pattern  of  the  future. 
j  Under  the  American  system  of 
''broadcasting,  the  advertiser  supports 
I  the  medium.  No  substitute  has  been 
I  found  for  statistical  representation, 
in  the  form  of  audience  facts,  to 
guide  the  buyer  and  seller  to  equit- 
,able  meeting  of  the  minds  in  broad- 
least  advertising  transactions.  I  be- 

lieve the  issues  raised  in  this  letter 
Itranscend  in  importance  the  selfish 
evaluation  any  single  measurer  may 
place  on  his  own  enterprise. 
We  are  issuing  this  invitation  in 

ithe  same  spirit  which  has  prompted  us 
to  offer  our  wholehearted  cooperation 
[to  industry  leaders  upon  frequent 
occasions  during  industry  crises  in 
the  past. 

NEWS  AWARDS 

April  Set  by  Calif.  Club 

FIRST  annual  awards  for  out- 
standing achievements  in  radio 

'news  during  1949  will  be  made  by 
Radio  News  Club  of  Southern  Cal- 

ifornia in  April.  Al  Gordon,  club 
president,  and  news  and  special 
events  director  of  KFWB  Holly- 
ivood,  said  awards  will  be  in  five 
categories. 
Plaques  will  be  given  for  out- 

standing (1)  news  presentation  on 
the  air;  (2)  news  commentary;  (3) 
lews  writing;  (4)  on-the-spot  cov- 
3rage  of  a  special  event;  (5)  best 
sports  program.  Greater  Los  An- 

geles area  stations  only  are  eligible 
Jco  participate. 

FREBDOM  AWARDS 

Given  on  West  Coast 

THREE  West  Coast  broadcasters 
were  recipients  of  regional  awards 
presented  last  week  by  the  Free- 

dom Foundation  for  bringing  about 
a  better  understanding  of  the 
American  way  of  life.  Awards 
were  made  Feb.  13  at  Hollywood 
Adv.  Club  meeting. 

Gold  medallions  went  to  Lewis 
Allen  Weiss,  chairman  of  the  board 
of  Don  Lee  Broadcasting  System, 
for  individual  speeches  and  edito- 

rial material;  Knox  Manning,  CBS 
West  Coast  commentator,  for  a 
radio  open  letter  to  Paul  Robeson; 
Howard  C.  Conner,  director  of  ra- 

dio activities  for  Spiritual  Mobil- 
ization, for  program  The  Freedom 

Story  on  KMPC  Hollywood. 
Fourth  award  had  been  pre- 

sented earlier  to  Reese  H.  Taylor, 
president  of  Union  Oil  Co.,  for  a 
national  advertising  campaign  ex- 

plaining the  American  way  of  life. 
Mr.  Taylor  was  m.c.  at  Feb.  13 
session  along  with  Art  Baker,  com- 

mentator. Don  Belding,  national 
president  of  Freedom  Foundation 
and  executive  committee  chairman 
of  Foote,  Cone  &  Belding,  presided 
at  meeting  of  which  Ernest  Belt, 
ad  club  president,  was  host. 

cuts 

koberts  Named 

pSGOOD  ROBERTS  has  been  ap- 
pointed acting  director  of  the  De- 
fense Dept.'s  office  of  public 

information.  Mr.  Roberts,  deputy 
Birector  of  the  department  since 
)ast  April,  will  replace  William 
|Prye,  who  has  been  granted  leave 
)i  absence  to  undertake  a  special 
Overseas  assignment  with  the  De- 
jfense  Dept.  The  appointment  was 

effective  "Saturday  (Feb.  18).  A •ermanent  replacement  will  be 
nade  later,  spokesmen  said. 
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PAUL  SULLIVAN,  in  radio  for  18 
years,  joins  Intermountain  Net- 

work to  handle  daily  assignments 
at  KALL  Salt  Lake  City,  key  station 
of  network.  He  began  in  1931  with 
KMOX  St.  Louis,  switched  to  WLW 
Cincinnati  in  1934,  and  did  64-station 
series  for  CBS  originating  at  WHAS 
Louisville  from  1939  until  1942.  He 
was  with  CBS  New  York  and  MBS 
until  1944,  when  he  joined  KROY 
Sacramento,  Calif. 
RANDY  CLARKE  joins  WSIV  Pekin, 
111.,  as  head  of  news  department. 
BOB  WOLFF,  formerly  sports  broad- 

caster with  WINX  Washington,  joins 
WWDC  same  city,  as  sports  analyst 
and  play-by-play  announcer. 
HARRISON  DILLARD,  Olympic  track 
star,  joins  WERE  Cleveland,  as  con- 

ductor of  Harrison  Dillard  on  Sports 
show.  He  will  interview  sports  celeb- 

rities. Program  is  aired  Wednesday, 
10:15-10:30  p.m. 
GEORGE  W.  WILSON,  assistant  De- 

troit Lions  football  coach,  joins  sports 
staff  of  WJBK-AM-TV  Detroit. 
PAUL  LIGGETT,  formerly  of  WJBC 
Bloomington,  111.,  joins  news  staff 
of  WHBF  Rock  Island,  111. 
WILLIAM  H.  RIDINGS,  featured 
weekly  on  Rod  and  Gun  Club  show  on 
WLAW  Lawrence,  Mass.,  awarded 
trophy  by  New  England  Outdoor  Writ- 

ers Assn.  as  "man  who  .  .  .  did  the  most 
for  conservation  in  New  England  in 

1949." 
ED  CONKLIN,  day  news  editor  of 
CBS  Hollywood  news  bureau,  is  the 
father  of  a  girl.  Laurel  Ann. 

KFVD  Los  Angeles  has  installed  a 
new  Raytheon  (RA  5/10)  transmitter 
at  its  Lynwood,  Calif.,  site. 

WBIG 

The  Prestige  Station 

of 

the  Carol
inas'' 

y^g|(3  dom
inates  "The 

Magic  Circle"
* having  more  of  the  15  eve- 

ning top  Hooper-rated  pro- 

grams than  all  other  stations 

combined  within  a  50  mile 

radius  of  Greensboro. 

5,000  watts 

unlimited 

CBS 

affiliate 

gilbert  m.  Hutchison 

general  manager 

Represented  by  Hollmgbery 

the  richest  and  most  populous  area  of  North 

Carolina,  the  South's  wealthiest  and  most 

progressive  state. 
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PROPAGANDA  NETWORK 
Sen.  Benton  Cites  Need  for  Radio  Strength 

PRESSING  need  for  a  vast  radio 

propaganda  network,  "capable  of 
laying  a  signal  into  .  every  radio 
receiver  in  the  world,"  was  pointed 
up  fortnight  ago  by  Sen.  William 
Benton  (D-Conn.)  in  an  address 
before  the  Connecticut  Editorial 
Assn.  at  Waterbury,  Conn. 

Noting  that  the  impact  of  U.  S. 
radio  abroad  is  only  a  fraction  of 
its  potential  strength,  Sen.  Ben- 

ton singled  out  U.  S.  relations  with 
China,  which  has  received  billions 
of  dollars  in  arms.  "Would  we 
not  have  been  wise  to  have  in- 

vested a  few  tens  of  millions  in 
radio  broadcasting  and  in  motion 
pictures?",  he  inquired. 

Gen.  George  Marshall,  in  an  off- 
the-record  address  after  his  return 
from  China  in  1946,  called  for  use 
of  radio  and  motion  pictures  on  a 
scale  "hitherto  undreamed  of,"  the 
Senator  pointed  out. 

Sen.  Benton,  onetime  assistant 
secretary  of  state  for  public  affairs 
and  foremost  advocate  of  increased 
Voice  of  America  operations,  ob- 

served that  the  U.  S.  Information 
Advisory  Commission  had  criti- 

cized the  State  Der)t.  and  the 
Budget  Bureau  for  slashing  over- 

seas information  funds.  He  pointed 
out  that  the  U.  S.  spends  less  to- 

day on  this  program  than  Procter 
&  Gamble  spends  in  advertising  its 
soaps. 

MAJOR  LEAGUE 

BASEBALL 

LIBERTY! 

Millions  of  people  listen  to 
major  league  baseball  over 
Liberty  Broadcasting  System 

.  .  .  and  major  league  base- 
ball has  made  Liberty  the 

largest  baseball  network  in 
the  history  of  radio! 

LIBERTY 

BROADCASTING 

SYSTEM 

Dallas,  Texas 

Sen.  Benton  urged  that  the  U.  S. 
immediately  set  aside  1%  of  some 
$20  billions  in  defense  funds  for 

programs  having  a  "direct  and 
psychological  impact"  on  world opinion  and  peace. 

"Specifically,  let  us  begin,  imme- 
diately, to  plan  for  a  true  world 

radio  network,  capable  of  laying  a 
signal  into  every  radio  receiver  in 
the  world,  even  if  it  costs  as  much 
to  build  and  operate  as  the  battle- 

ship Missouri.  .  .  .  The  American 
people  are  prepared  and  ready  for 
such  a  program  .  .  .  ,"  he  sug- 

gested. 

MASTIC  ACRES 

Boosts  Radio-TV  Budget 

SUBSTANTIAL  part  of  the  $200,- 
000  advertising  budget  set  by  Mas- 

tic Acres  Inc.,  for  promotion  of  the 
8,500  acre  Long  Island  land  devel- 

opment, will  be  allocated  for  radio 
and  television,  Walter  T.  Shirley, 
president  of  the  realty  firm,  an- 

nounced last  week. 
With  its  1950  budget  marking  an 

all-time  high  for  the  firm,  and 
mindful  of  successful  use  of  radio- 
TV  last  year,  Mastic  Acres  plans 
to  expand  its  campaign,  for  the 
coming  season,  with  stress  on  a 
heavy  spot  schedule  and  increased 
use  of  foreign  language  programs, 
according  to  Mr.  Shirley.  Details 
of  this  year's  schedule  have  not 
been  completed. 

The  realty  firm  last  year  utilized 
30  quarter-hour  periods  on  WVNJ 
Newark  and  foreign  language  pro- 

grams on  WOV  and  WHOM  New 
York.  In  addition,  it  bought  TV 
spots  on  WPIX  (TV)  New  York. 
Flint  Assoc.,  New  York  is  the 
agency. 

WHOM  REQUESTS 

Again  Seeks  More  to  N.  Y. 
WHOM  Jersey  City,  N.  J.,  has 
filed  for  the  second  time  its  bid  for 
FCC  approval  to  move  its  main 
studio  to  New  York,  from  where  the 
majority  of  WHOM  programs  are 
originated  [Closed  Circuit,  Jan. 16]. 

The  earlier  application  for  the 
move  was  dropped  by  Generoso 
Pope,  WHOM  licensee  and  pub- 

lisher of  II  Progresso  Italiano 
Americana,  during  negotiations  for 
purchase  of  WINS  New  York  from 
Crosley  Broadcasting  Corp.  The 
WINS  deal  expired  when  Mr.  Pope 
was  unable  to  sell  WHOM  within 
the  necessary  time  [Broadcasting, 
Jan.  16].  Last  summer  FCC  Hear- 

ing Examiner  J.  D.  Bond  in  an 
initial  decision  ruled  to  deny 
WHOM's  proposed  move  to  New 
York  [Broadcasting,  July  25, 1949]. 

CKNW  New  Westminster,  B.  C,  opens 
new  studios  in  New  Westminster  and 
Vancouver,  and  increases  power  to  1 
kw  on  1320  kc. 

ED  GARDNER 

Again  Denies  Tax  Evasion 

ED  GARDNER,  "Archie"  of  NBC's 
Duffy's  Tavern,  told  the  Associ- 

ated Press '  Feb.  9  that  his  con- 
tract with  the  Puerto  Rican  govern- 
ment calls  for  launching  of  a  mo- 

tion picture  industry  there  before 
authorities  will  grant  him  any  tax 
exemption  on  his  radio  and  televi- 

sion properties. 
Mr.  Gardner  again  denied 

charges  that  he  had  moved  origi- 
nation of  his  weekly  program  to 

San  Juan  to  evade  income  tax  pay- 
ments. With  respect  to  local  taxes, 

Mr.  Gardner  added  that  he  is  in  the 
same  tax  status  as  other  indus- 

tries in  San  Juan  where  a  12-year 
tax  "holiday"  is  in  effect  [Broad- 

casting, Oct.  10,  1949]. 
Earlier,  Thomas  J.  Lynch,  U.  S. 

counsel,  told  the  House  Ways  & 
Means  Committee,  now  studying 
ways  to  plug  tax  loopholes,  that 
Mr.  Gardner  agreed  to  produce  his 
radio  and  forthcoming  television 
shows  under  a  tax-free  agreement. 
Mr.  Gardner  now  lives  in  Puerto 
Rico,  where  his  program  is  tape- 
recorded  for  sponsorship  by  Blatz 
Brewing  Co.  on  NBC. 

TEXAS  AP  GROUP 
District  Committee  Named 

TWELVE    district  committeemen 
of    the    Texas    Associated  Press 
Broadcasters  Assn.  for  1950  have 
been  selected,  according  to  Charles 
B.  Jordan,  vice  president  of  KFJZ 
Fort  Worth,  association  president. 

The  committeemen  are : 
District  one:  Jack  Roberts,  assistant 

manager  and  program  director,  KHUZ 
Borger,  and  Mike  Carpenter,  news  di- rector, KFDX  Wichita  Falls;  District 
Two:  Jack  Wallace,  manager,  KBST 
Big  Spring,  and  Robert  Canavan,  news editor,  KROD  El  Paso;  District  Three; 
Raymond  River,  manager,  KORC  Min- eral Wells,  and  Louis  Pitchford,  news 
director,  KGAF  Gainesville;  District 
Four;  Sid  Pietzsch,  news  editor,  WFAA 
Dallas,  and  Winston  Ward,  manager, 
KIMP  Mount  Pleasant;  District  Five; 
Corwin  Riddell,  news  director,  KTRH 
Houston,  and  Goodson  McKee,  staff 
announcer,  WACO  Waco;  District  Six; 
Glenn  Krueger,  news  editor,  KITE  San 
Antonio,  and  Bob  McDonald,  news  edi- tor of  KRGV  Weslaco. 

RICHARD  HUDNUT 

Cites  Sales  From  Radio,  TV 

NEW  RECORDS  are  being  set  for 
Richard  Hudnut  Home  Permanent 
as  a  result  of  its  advertising  and 
sales  drive. 

"The  first  results  of  our  1950  cam- 
paign are  beginning  to  come  in,"  said Charles  A.  Pennock,  president  of  the 

Richard  Hudnut  Sales  Co.,  "and  these 
results  prove  that  todays  market  re- 

sponds to  aggressive  promotion  and  ad- 

vertising." The  firm  is  currently  using  Wal- 
ter Winchell  on  ABC,  in  radio,  and 

TV  participation  shows.  Cavalcade 
of  Stars  and  Cavalcade  of  Bands 
on  the  DuMont  Network  in  20  ma- 

jor cities,  plus  magazines,  dealer 
aids,  trade  paper  advertising  and 
a  publicity  and  promotional  pro- 

gram. Kenyon  &  Eckhardt,  New 
York,  is  advertising  agency,  han- 

dling the  Winchell  show. 

THOMAS  L.  DAVIS  appointed  com- mercial manager  of  WAAF  Chi- 
cago, succeeding  BRADLEY  R. 

EIDMANN,  who  is  placed  in  charge  of 
sales  for  WAAP-AM-FM.  He  will  be 
assisted  by  HAROLD  R.  WETTER- 
STEN  and  BEN  V.  KIRK.  WAAF-FM 
will  begin  operation  soon  with  DEL 
HESTER,  program  director  for  WAAF, 
supervising  programming  for  both outlets. 

PERRY  WALDERS,  commercial  man- 
ager at  WQQW-AM-FM  Washington, 

resigns  effective  March  1  to  take  sales 
executive  post  with  WTTG  (TV) 
Washington.  VINCENT  F.  CALLA- 

HAN, WQQW  promotion  director 
and  formerly  with  WRC  and  WMAL 
Washington,  WBZ  Boston  and  WWL 
New  Orleans,  named  WQQW  director 
of  sales. 
CONTINENTAL     RADIO  SALES, 
Philadelphia,  appointed  national  rep- 

resentative for  KJCK  Junction  City, 
Kan. 
KENNETH  J.  ADAMS  leaves  KITO 
San  Bernardino,  Calif.,  to  join  KLAS 
Las  Vegas,  Nev.,  as  account  executive. 
"WHEELS"  ABBETT,  formerly  com- 

mercial manager  of  KWTC  Barstow, 
Calif.,  becomes  account  executive  for 
KLAS  Las  Vegas,  Nev. 

RA  -  TEL  REPRESENTATIVES  ap- 
pointed national  representative  for 

KROC  Rochester,  Minn. 

BERNARD  JAY  SHAW  and  HERMAN 
(Sonny)  FIELDS  join  sales  staff  of 
WAAT  and  WATV  (TV)  Newark, 
N.  J.  They  are  assigned  to  cover  retail 
business  in  greater  New  York  area. 

SONJA  COWGER,  formerly  with 
Young  &  Rubicam,  San  Francisco,  joins 
sales  department  of  KSFO  and  KPIX 
(TV),  same  city. 
JACK  MEDER,  new  to  radio,  joins 
sales  staff  of  WIS-AM-FM  Columbia, S.  C. 

LEE  FONDREN,  national  sales  man- 
ager of  KLZ  Denver,  named  head  of 

Speaker's  Bureau  of  Advertising  Club 
of  Denver. 

CANADA  RATINGS 

U.  S.  Programs  Top  List 

TEN  programs  originating  in  the 
United  States  topped  in  popularity 
the  39  network  programs  aired  in 
Canada  in  January,  according  to 
Elliott-Haynes  Ltd.,  Toronto.  Pro- 

grams and  their  ratings  were: 
Charlie  McCarthy  35,  Radio  Thea- 

tre 34.6,  Fibher  McGee  &  Molly 
33.4,  Amos  'n'  Andy  32.8,  Our  Miss 
Brooks  27.8,  Bob  Hope  27.1,  Twenty 
Questions  23,  My  Friend  Irma  22.7, 
Aldrich  Family  21.1,  and  Mystery 
Theatre  20.6. 

The  five  leading  daytime  network 
shows  in  January  were: 

Big  Sister  16.fi,  Happy  Gang  16,  Road 
of  Life  15.5,  Pepper  Young's  Family 15.4,  and  Right  to  Happiness  15.2.  Out 
of  31  French-language  network  pro- 

grams aired  in  January,  leading  five 
were  Un  Homme  et  Son  Peche  39.7, 
Radio  Carabin  32.1,  Raillement  du  Rire 
29. 9, Metropole  29.8,  and  Talents  de  Chez Nous  26.6. 
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Intense  Readership 

!  EDITOR,  Broadcasting: 

j  I've  intended  writing  you  before, I  thanking  you  for  the  fine  story  you 
gave  me  on  The  Better  Way  in 
Broadcasting  a  month  ago.  But 

i  I've  been  on  the  move — learning 
I  every  day  what  intense  readership 
I  your  magazine  has.  Over  half  the 
i  station  owners  and  managers  I  talk 
!  to  tell  me :  "Yes,  I  read  about  your 
I  series  in  Broadcasting."  This  is 

■i  truly  remarkable,  considering  that 
'I  my  story  was  but  one  in  your  vast 
;|  coverage.  .  .  . 

A.  Maxwell  Hage 
366  Madison  Ave 
New  York 

I  Ads  Get  Results 
ij  EDITOR,  Broadcasting: 
!     I  just  learned  of  another  way  to 

j  profitably  use  Broadcasting.  I  read the  ads.  .  .  . 
...  A  new  account,  a  healthy  one 

.;  from  a  local  hatchery,  is  now  on 
,  I  our  books  because  of  three  large 
I  ads  in  past  issues  of  Broadcasting. 
.!  These  ads  (page  109,  4/11/49, 
;| pages  42  and  43,  5/23/49,  and  page 
1 5,  6/27/49),  showing  how  Individ- 
■jual  stations  had  sold  baby  chicks, 
'  with  the  obvious  implication  that 

"jthey  can  sell  many  other  products iand  services,  proved  to  be  the 
■i  clincher  in  bringing  a  new  adver- 
-itiser  to  KIJV. 

Ralph  Doerr 
KIJV  Huron,  S.  D. 

Laud  'Yearbook' 
EDITOR,  Broadcasting: 

I  have  received  a  copy  of  the 
1950  Yearbook,  and  it  looks  like  a 
humdinger.  Congratulations  to  you 
and  your  staff.  .  .  . 

Robert  K.  Richards 
Director  of  Public  Affairs 
NAB 
Washington 

EDITOR,  Broadcasting: 
Your  Yearbook  looks  bigger  and 

better  than  ever.  .  .  . 

Marjorie  Dorrance 
French  &  Preston  Inc.  Adv. 
New  York 

%  ^ 

EDITOR,  Broadcasting: 

I  have  just  received  the  1950  edi- 
tion of  the  Broadcasting  Year- 

book. .  .  .  No  other  reference  book 
has  so  much  information  so  con- 

veniently arranged  and  so  readily 
available.  .  .  . 

Peter  W.  Swanson  Jr. 
U.  of  Alabama  Radio  De- 

partment University,  Ala. 

'Must'  in  Industry 

EDITOR,  Broadcasting: 
Please  add  the  attached  list  of 

34  new  names  to  your  subscription 
list.  .  .  . 

I  have  always  thought  your  pub- 
I'cation  a  must  in  the  industry — 
the  attached  names  are  names  of 

students  ...  in  "Radio  Advertis- 
ing" and  "Radio  Station  Manage- 

ment" courses  of  the  Communica- 
tion Arts  Dept.  at  Seton  Hall 

College  .  .  . 
Lew  Arnold  Jr. 
Program  Director 
WSOU  (FM)  South 

Orange,  N.  J. 
Seton  Hall  College 

Will  Buy  FM 

EDITOR,  Broadcasting: 

May  I  take  this  opportunity  to 
thank  Broadcasting  for  publica- 

tion of  my  letter  on  sorry  night- 
time AM  radio  reception  in  the 

small  town.  Several  .  .  .  gentlemen 
.  .  .  sent  me  helpful  letters  in  reply. 
.  .  .  All  agreed  on  one  thing.  I 

bettei-  buy  an  FM  radio  receiver. 
.  .  .  This  I  plan  to  do.  .  .  . 

Ed  Galbreath 
Radio  Instructor 
Statesville,  N.  C. 

Thanks  From  London 

EDITOR,  Broadcasting: 
Thanks  for  everything  during 

the  1950  March  of  Dimes  campaign. 

Howard  J.  London 
Dir.,  Radio,  TV  and 

Motion  Pictures 
Natl.  Foundation  for 

Infantile  Paralysis 
New  York 

*  ^ 

Backs  Clinic 

EDITOR,  Broadcasting: 
The  wonderful  cooperation  which 

Broadcasting  provided  in  getting 
behind  the  TBA  Clinic  .  .  .  was  one 
of  the  big  reasons  for  its  success  . .  . 

J.  R.  Poppele 
President 

TV  Broadcasters  Assn.  Inc. 
New  York 

A  Worthy  Cause 

EDITOR,  Broadcasting: 
.  .  .  Radio  has  its  headaches,  but 

I'll  swap  them  for  the  headaches 
of  retirement.  .  .  .  When  it  comes 

to  handing  out  Do's  and  Don'ts, 
my  doctors  make  the  FCC  look 
like  a  bunch  of  pikers.  "Eat  this, 

(Continued  on  page  4-6) 

W-I-N-D  is  FIRST 

IN  CHICAGO  HOMES  PER  DOLLAR 

2500 
ENTIRE  YEAR  1949 

6  AM-MID.  •  7  DAYS  A  WEEK 
AVERAGE  AUDIENCE 

I' 

WIND 

1659 
1449 

1325  1318 

917 
885 

637 

SOURCES:  Pulse  of  Chicago,  Jan. -Dec,  1949;  Standard  Rate  &  Data;  Figures  based  on  Chicago 
Metropolitan  area,  50-word  annc,  max.  discount;  All  nets  &  leading  independents  included  above. 

560  KC-5000  WATTS  •  CHICAGO,  ILLINOIS  •  24  HOURS  A  DAY  •  KATZ  AGENCY,  INC.,  REPRESENTATIVES 
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open  Mike (Continued  from  page  U5) 

LOU  BRISSIE  (seated),  pitching  ace 
of  the  Philadelphia  Athletics,  con- 

tracts to  display  his  "air"  delivery — 
a  sports  program  over  six  stations, 
originating  at  WORD  Spartanburg, 
S.  C.  Looking  on  are  Al  Willis  (I),  who 
works  with  Mr.  Brissie  on  the  pro- 

gram,  and  Walter  Brown, 

"^^^       WORD  general  manager. 

GROUP  at  Jack  Benny's  luncheon 
meeting  appearance  before  Radio 
Executives  Club  of  New  York  includes 
(I  to  r):  Albert  Stevens,  adv.  mgr., 
American  Tob.  Co.;  William  S.  Paley, 
CBS  board  chmn.;  Mr.  Benny;  Arthur 
Pryor,  v.  p.,  BBDO;  John  Karol,  CBS 
sales  mgr.;  Hubbell  Robinson  Jr., CBS  V.  p. 

WWL  New  Orleans'  Bill  Dean  (I)  interviews  J.  M.  Cahn,  asst.  na- 
tional sales  mgr.,  Philip  Morris  Co.,  sponsor  of  Horace  Heidt's  T/ie 
Door  of  Opportunity  heard  Sunday  nights  over  WWL-CBS. 

WITH  SPOT  RADIO  CLINIC's  first  lady  guest,  Mary  Brown,  adv.  mgr..  Grand 
Union  Stores,  are  (I  to  r):  Seated — F.  Edward  Spencer  Jr.,  Hollingbery;  T.  F. 
Flanagan,  NARSR;  Robert  Eastman,  Blair;  Arthur  H.  Sherin  Jr.,  Avery-Knodel; 
standing — Thomas  Campbell,  Branham;  Morris  Kellner,  Katz;  William 

Michaels,  Blair;  John  Tormay,  Petry;  Paul  Weeks,  Headley-Reed; 
'^^^  Louis  Moore,  Meeker;  Hugh   Blaine,  Free  &  Peters. 

WHAS-TV  Louisville  receives  exclu- 
sive rights  to  telecast  wrestling 

matches  promoted  by  Francis  Mc- 
Donogh  (seated  1).  Looking  on  in  ap- 

proval are  Victor  A.  Sholis  (seated  r), 
director  of  the  WHAS  station  and 
(standing,  1  to  r)  Jimmy  Finnegan, 

WHAS  sports  chief,  and 
"^^^  Soortscaster   Phil  Sutterfield. 

NEW  commercial  for  This  Is  Bing 
Crosby  show,  sponsored  by  Minute 
Maid  fresh  frozen  orange  juice,  is 
polished  by  Bill  Morrow  (center), 
Bing's  producer-writer;  Ken  Carpenter 
(r),  announcer,  and  Betty  Hamilton, 
Mr.    Morrow's    executive  secretary. 

Approving  is  Hamilton  Stone, 
"^^^  Minute  Maid's  vice  president. 

don't  eat  that.  Cut  out  smoking 
(which  I  enjoyed),  but  take  two 
or  three  drinks  every  day  (and  me 
a  teetotaler) .... 

But  I  have  found  other  interests 
and  activities  that  meet  all  the  re- 

quirements of  the  MD's  Blue 
Book.  Back  in  Louisville  I  en- 

gaged in  considerable  public  and 
social  service  work  and  one  of  my 
greatest  interests  was  in  the 
Louisville  T.  B.  Assn.  ...  I  have 
transferred  my  activity  to  the  lo- 

cal association.  .  .  . 

Now  here  is  where  it  gets  real  in- 
triguing, so-  hold  your  hat  son. 

Santa  Barbara  County  is  just  com- 
pleting a  new  150  bed,  modern  to 

the  minute  T.  B.  sanatorium  which 
will  be  ready  for  occupancy  in 
about  60  days.  Over  100  patients 
will  be  moved  in  immediately  from 
the  present  crowded  and  wholly  un- 

desirable and  unfit  building.  But 
as  is  so  often  the  case  in  modern 
day  building,  appropriations,  were 
inadequate  to  complete  all  plans 
and  certain  cuts  were  ordered  on 
"Less-Essential  Things."  Among 
the  "L-E-T's"  is  the  radio  com- 

munication system.  Already  com- 
pleted is  an  auditorium  for  live 

shows  and  a  small  studio  for 
amplifier,  controls,  turn  tables, 
records  and  other  necessary  equip- 

ment. The  entire  wiring  from 
these  points  to  every  bed  is  com- 

plete, but  the  outlets  are  covered 
with  blank  plates  until  .  .  . 

To  me  radio  is  vitally  important 
to  those  unfortunate  people.  .  .  . 

I  am  going  to  complete  this  job 
if  it  is  possible.  Mr.  Al  Nicolay, 
chief  engineer  of  KTMS,  the  News 
Press  station,  and  some  of  his  boys 
have  agreed  to  install  the  equip- 

ment for  me  on  their  own  time. 
...  I  feel  hopeful  that  in  this 

great  industry  some  operators  or 
manufacturers  will  have  obsolete 

or  semi-obsolete  equipment  on  their 
inventories  that  would  be  just  what 
I  need  and  at  a  price  I  can  afford 
to  pay.  Nicolay  can  rebuild  and 
adapt  to  our  use  anything  in  the 
general  category  of  what  we  desire. 

In  general  these  are  the  items  I 
need — amplifier,  2  speed  turntable, 
pick-up  arms  and  heads,  radio 
tuner,  mixer  control,  150  head  sets 
and  a  microphone.  If  by  the  Grace 

of  God  and  the  help  of  Broadcast- 
ing I  get  this  outfit  to  percolate, 

I'm  going  to  call  it  WHAS  Jr.  .  .  . 
Of  course  all  my  friends  will  be 
designated  as  Honorary  Uncles  and 

Aunties  on  a  beautiful  scroll — can't 
you  just  see  it  now? 

So  if  you  have  a  dirty  old  turn 
table  laying  around  or  maybe  some 
dirty  old  records — no  not  that — just 
let  me  know.  .  .  .  Even  if  you  don't 
have  what  I'm  looking  for,  write 
me  and  wish  me  luck.  .  .  . 

W.  Lee  Coulson 
S2U  Arden  Road 
Santa  Barbara,  Calif. 

[Editor's  Note:  Anyone  have  any  equip- 
ment to  help  out  a  worthy  cause?] 

Describes  Sports  Show 

EDITOR,  Broadcasting: 
...  I  read  Broadcasting  from 

cover  to  cover.  .  .  .  After  getting 

a  few  hints  on  radio  shows,  I've decided  to  divulge  my  .  .  .  six  day 
a  week  sport  show.  .  .  . 

The  idea  has  been  in  use  for  .  .  . 
four  years.  Sponsored  .  .  .  by  .  .  . 
Chas.  D.  Kaiers'  Brewery.  .  .  . 
Monday  it's  built  around  an  open 
letter  or  Sportitorial.  .  .  .  Tuesday 
Meet  Mr.  ?  ,  usually  an 
outstanding  sport  celebrity.  .  .  . 
Wednesday  Sports  Quizzo,  with  a 
run  down  of  'local'  sports  celebri- 

ties. .  .  .  Allowing  the  audience  to 
identify  him  by  telephone.  .  .  . 
Thursday  the  show  is  built  around 
a  favorite  story  .  .  .  then  Friday,  a 
dramatic  skit  .  .  .  five  minutes  in 
length.  .  .  .  Each  evening,  we  turn 
the  pages  of  the  sports  book.  Until 

at  the  end,  the  book  is  closed  "Un- 
til Tomorrow  Night." Ed  Romance 

Sports  Director WPPA  Pottsville,  Pa. 

Cites  Summary 

EDITOR,  Broadcasting: 

Broadcasting's  "Weekly  Televi- 
sion Summary"  is  one  of  the  first 

items  to  which  we  turn  each  week. 
Thanks  for  striving  to  keep  its  fig- 

ures as  up-to-date  as  possible. 
It  would  be  not  only  helpful  but 

interesting  if  from  time  to  time  a 
tabular  report  could  be  presented 

showing  set  totals  by  area — Far 
West,  South,  Midwest,  etc.  It  would 
be  useful,  too,  if  you  could  show 
cities  connected  to  a  coaxial  or 
microwave  system  and  total  sets 
therein,  with  separate  listing  of 
cities  and  number  of  sets  not  yet 
reached  by  a  network  system. 

Congratulations  on  your  compre- 
hensive coverage.  We  are  always 

looking  for  more  and  more  news 
about  West  Coast  broadcasting  and telecasting. 

Richard  L.  Bean 

Manager,  TV  Section 
Los    Angeles    Chamber  of 

Commerce 

Los  Angeles 

Tello-Test  Adds  15 

FIFTEEN  more  stations  have 
bought  Tello-Test,  syndicated  pack- 

age of  Radio  Features  Inc.,  Chi- 
cago, President  Walter  Schwim- mer  has  announced.    They  are: 

WIP  PhiladelDhia:  WJBK  Detroit: 
KFH  Wichita;  WREN  Topeka;  KICM 
Mason  City;  KTTS  Springfield,  Mo.; 
WHBC  Jackson,  Miss.;  WIRL  Peoria; 
WMRC  Greenville,  S.  C;  WSLS  Roa- noke, Va.;  WDUZ  Green  Bay,  Wis.; 
WLBZ  Bangor,  Me.;  WHTN  Hunting- ton, W.  Va.;  WATN  Watertown,  N.  Y., 
and  WKNY  Kingston,  N.  Y. 

WASHINGTON  branch  of  British  In- 
formation Services  opens  new  office 

at  901  National  Press  Bldg.,  Wash- 
ington.   Phone  is  still  Executive  8525. 
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California  Caravan 

(Continued  from  page  36) 

I  lated  themselves  and  CMA  on  hav- 
ing a  "find."  They  appreciated 

the  way  commercials  were  handled. 
i  Then,  as  now,  they  were  short  and 
Ij  to  the  point. 
!  To  demonstrate  faith  in  prepaid 
health  coverage,  CMA  employs  in- 

stitutional copy  rather  than  Cali- 
'  f  ornia  Physicians  Service  commer- 

cials on  California  Caravan.  This 
policy  has  been  adhered  to  almQst 
j  from  the  initial  broadcast. 

This  rather  unusual  procedure 
i  which  has  been  devoted  to  a  public 
i  information  and  public  education 
technique  has  stimulated  the 

i  growth  of  all  voluntary  plans,  Mr. 
Holzer  declares.  "California  Phj^si- 

1  cians  Service  is  seldom  mentioned 
1  in  the  California  Caravan  commer- 

\ !  cials.      The    California  Medical 
'  i  Assn.  has  gone  all  out  to  make  the 
people    of    California  voluntary 

i  health  conscious." 
I    Almost    immediately,  following 

'  the  initial  broadcast,  CPS  mem- 
bership started  to  build.    One  of 

{radio's  biggest  bugaboos  thus  fell 
•  by  the  wayside.  The  medics 
agreed   that   perhaps   this  radio 

;  business  wasn't  so  bad  after  all  for 
selling  their  ser^nces. 

A  time  shift  occurred  six  months 

'later,  when  the  program  on  Dec. 
27,  1946,  took  over  the  FridaJ^ 
8:45  p.m.  spot  on  that  same  list  of 
Don  Lee  stations.    As  result,  new 
'members  joined  the  CPS. 

^MURDER  TRIAL 

Mid  South  Airs  Case 
i.  

""NOT  in  the  last  20  years  has jthere  been  a  broadcast  ^that 
i  brought  such  spontaneous  reaction 
;  and  interest  from  radio  listeners." 
■  That  is  the  comment  by  Bob  Mc- Raney,  general  manager  of  the 
^  Mid  South  Network,  on  the  region- 
j^al  group's  broadcast  of  a  murder .trial,  direct  from  the  court  room  in 

"iColumbus,  Miss. 
;    The  trial  involved  H.  W.  Mc- 
'Cown  Sr.,  charged  'wath  murdering 
!  Henry  Moore  of  Columbus.  Ob- 

taining  permission   from  Circuit 
Judge  John  C.   Greene,  the  Mid 
South  Network  set  up  microphones, 
telephones  lines  and  tape  recorders. 
The  entire  proceedings  were  tape 
recorded  and  played  over  WELO 
Tupelo,  WCBI  Columbus,  WROB 
iWest  Point,  WNAG  Grenada  and 
:WMOX  Meridian.    Arguments  by 
(the  attorneys,  witnesses  and  de- 

,  (fendants'  testimony,  verdict  of  the 
jui-y  and  imposing  of  sentence  by 
the  judge  were  all  covered.  The 

■  'jury's  verdict  also  was  carried  live from  the  court  room. 

"Listener  reaction  has  been  ter- 
-  'rific,"  Mr.  McRaney  said.  He  also 

reported  that  Judge  Greene  and 
Disti-ict  Attorney  Jesse  P.  Stennis 
expressed  their  appreciation  to  the 
network  for  its  handling  of  the 
broadcasts,  claimed  to  be  the  first 
of  its  kind  ever  carried  in  North- 
3ast  Mississippi. 

3ROADCASTING 

Some  12  months  later,  on  July 
20,  1947,  California  Caravan  was 
transferred  to  11  ABC  California 
stations,  and  expanded  to  a  half 
hour  afternoon  session,  Sundaj^ 
1:30-2  p.m.  California  Medical 
Assn.  continued  as  sponsor,  and 
CPS  membership  continued  to  in- 

crease. ABC  also  carried  the  pro- 
gram as  a  public  service  feature 

on  11  additional  Pacific  Coast  sta- 
tions outside  of  California. 

When  an  offer  was  made  two 
years  later  to  carry  California 
Caravan  sustaining  as  a  public 
service  feature  on  Mutual  stations 
outside  California  nationally,  the 
program  made  another  change. 

California  Medical  Assn.  on 
July  31,  1949,  shifted  it  back  to 
Don  Lee-Mutual,  wath  sponsorship 
on  14  California  stations,  Sunday, 
3-3:30  p.m.  (PST),  where  it  has 
been  since. 

Packaged  by  Lockwood-Shackel- 
ford  Adv.,  with  regular  AFRA 
talent,  there  are  no  star  names 
featured.  It  is  virtually  a  stock 
company,  most  of  the  talent  having 
been  with  California  Caravan  since 
its  inception.  Virginia  Gregg  and 
Michael  Hayes,  who  do  bit  work  in 
motion  pictures,  handle  the  leads 
each  week.  Other  cast  members 

include  Anne  Gwynne.  Pesrgj'  Web- 
ber, Ruth  Perrott,  Marion  Rich- 

man,  Herb  Vigran,  Roscoe  Ates, 
John  Dehner,  Bill  Conrad,  Ed  Max, 
Robert  Moody,  Ken  Christy,  and 
Parlej^  Baer. 

Robert  Purcell  is  narrator,  with 
Fort  Pearson  announcer.  Milton 
Charles  is  musical  director  and 
organist.  Seldom  is  an  orchestra 
used.  Mr.  Charles  also  writes  all 
the  original  music  for  the  weekly 
broadcast.  Beth  Barnes  and  Karl 
Schlichter  collaborate  as  writers 
and  have  a  staff  of  researchers  con- 

stantly on  the  lookout  for  authentic 
but  "unusual"  material. 

Talent  Costs  Increase 

When  the  first  program  went  on 
the  air  as  a  15-minute  unit,  talent 
costs  were  around  $600  per  broad- 

cast. Package  price  today  for  the 
half-hour  regional  show  adds  up  to 
approximattely  .$1,000  per  broad- 

cast, according  to  Mr.  Holzer. 
Opposite  such  transcontinental 

network  programs  as  CBS'  Pru- 
dential Family  of  Stars;  NBC's 

Catholic  Hour  and  ABC's  Lutheran 
Hour,  rating- wise,  California  Car- 

avan piles  up  sound  Hoopers  dur- 
ing its  Sunday  afternoon  run.  De- 

cember 1949  Pacific  Coast  Hoop- 
erating  gave  it  a  5.9. 
Unprecedented  success  in  the 

onetime  dreaded  field  of  sponsors 
has  paid  off  handsomely  and  con- 

tinues to  do  so  in  "sales"  and 
prestige  to  both  the  sponsor  and 
Lockwood-Shackelford  Adv. 

Discussing  the  role  of  radio  in 
general  and  California  Caravan  in 
particular  in  molding  the  character 
of  the  juvenile  listener,  Mr.  Holzer 
became  the  first  non-member  ever 
invited  to  address  the  Tenth  Con- 

gressional District  of  the  Parent- 
Teachers  Assn.  at  the  Los  Angeles 
Board  of  Education. 

The  program  has  been  endorsed 
by  the  Parent-Teachers  Assn.  as 
one  of  the  most  entertaining  and 
educational  programs  on  the  air. 
Each  month,  California  Caravan  is 
listed  as  "recommended  listening" in  Radioways  Magazine,  published 
by  the  Los  Angeles  City  Schools. 
The  180,000  members  of  the 

Tenth  District  California  Congress 
of  PTA,  largest  organization  of  its 
kind  in  the  world,  presented  Mr. 
Holzer  with  the  first  award  in  its 
51  year  old  history  on  Jan.  25, 
1948,  during  an  ABC  broadcast  of 
that  program. 

Cites  Family  Interest 

The  document  award  reads  "Los 
Angeles  Tenth  District  California 
Congress  of  Parents  and  Teachers 
Inc.,  1947  Radio  Award  for  Out- 

standing Public  Service  to  the  Wel- 
fare of  the  Family.  This  Certifi- 

cate is  awarded  to  California  Cara- 
van selected  as  the  outstanding 

documentary  radio  program  series 

of  interest  to  the  entire  family." 
In  addition,  Mr.  Holzer  has  lec- 

tured to  various  high  school  groups 
on  behalf  of  this  program  and  the 
sponsor.  Copies  of  program  scripts 

'Better  Way'  Adds  30 
A.  MAXWELL  HAGE  reports  30 
more  stations  have  signed  for  The 
Better  Way,  series  of  52  half-hour 
scripts  designed  for  local  produc- 

tion of  programs  on  the  theme  of 
maintaining  the  traditional  system 
of  free  enterprise  in  business. 
Shows  are  designed  primarily  for 
sponsorship  by  local  industries. 
Some  70  stations  are  now  receiving 
the  scripts.    New  subscribers : 
WSGN  Birmingham,  WSPC  Anniston, 

WMLS  Svlacauga,  WRFS  Alexander 
City,  all  Alabama;  WRBL  Columbus, 
WMGR  Bainbridge,  WEOH  Newnan. 
WBHB  Fitzgerald.  WGRA  Cairo. 
WDWD  Dawscn.  WGAC  Augusta, 
WKEU  Griffin,  WBLJ  Dalton,  WNEX 
Macon,  WGGA  Gainesville,  WFOM 
Marietta,  WRGA  Rome,  all  Georgia: 
WCSC  Charleston.  WCRS  Greenwood, 
WKDK  Newberry,  WRNO  Orangeburg, 
WANS  Anderson,  WFIG  Sumter, 
WJMX  Florence,  all  South  Carolina; 
WGAI  Elizabeth  C:tv.  WMFD  Wilming- 

ton. WGWR  Asheboro,  WABZ  Albe- 
marle. WEWO  Laurinburg,  WADE 

Wadesboro,  all  North  Carolina;  WDEF 
Chattanooga,  Tenn. 

also  have  been  sent  to  many  schools 
at  their  request.  Recordings  too, 
have  been  dispensed  in  the  same  di- 
rection. 
"We  are  gratified  that  our  pro- 

gram has  been  honored  by  such 

groups,"  said  Dr.  Kneeshaw.  "Cali- 
fornia Caravan's  success  in  win- 

ning a  place  in  the  'preferred  pro- 
gram' listings  of  many  state 

organizations  is  another  source  of 
great  satisfaction  to  us.  Since 
1946  the  California  Physicians 
Service  has  more  than  trebled  its 
membership  and  the  growth  of  all 
voluntary  health  plans  throughout 
the  state  has  been  stimulated  to 

greater  growth  as  a  result." 
Mr.  Holzer  sums  it  up  as  "mere- ly another  example  of  getting  the 

right  show  for  the  right  sponsor 
which  always  paj^s  off  in  the  long 

run." 

LOBBYING  CITED 

'Essential/  Says  Buchanan 

LOBBYING  is  "essential"—  in 
fact,  most  lobbyists  perform  a  real 
service  to  employer  grouns  and  to 
Consrress,  Rep.  Frank  Buchanan 
(D-Pa.)  has  reminded  his  House 
colleagues. 

Rep.  Buchanan,  chairman  of  the 
House  Select  Lobbying  Committee 
now  probing  a  host  of  activities,  in- 

cluding those  of  representatives  of 
radio  networks,  labor  and  industry 
p-roups.  etc.,  pointed  out  that  the 
Lobbying  Law-  requires  only  that 
these  activities  be  carried  on  "in 

the  open." 
In  a  report  Feb.  6,  Rep.  Buch- 

anan said  "it  is  obvious  that  less 
than  half  of  the  approximately 

2,000  registrants  .  .  .  have  ac- 
knowledged engaging  in  actual  lob- 

bying activities  .  .  ."  during  the 
last  quarter  of  1949. 

Urging  members  of  Congress  to 
clip  quarterly  reports  for  future 
reference,  Rep.  Buchanan  repoi-ted 
that  some  490  "pressure  groups" showed  collection  of  $55  million  and 
expenditures  of  $27,304,952.10  in 
the  past  three  and  a  half  years. 

FULL  coverage  of  Mardi  Gras  activi- ties in  New  Orleans  will  be  given  by 
WWL  that  city. 

SPARTANBURG 
MORE  FOR  YOUR 
DOLLAR  WITH 

WORD  in  Spartanburg 
• 

See  TAYLOR-BORROFF 

WDYX-FM -WORD- 
ABC SERVING  THE HEART  OF  THE 

12,000  WATTS 

OF 
DUPLICATION 

SPARTANBURG PIEDMONT CAROLINAS 
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SOUTHERN  Coach  Lines,  Nashville, 
Tenn.,  is  participating  sponsor  on 
Woman's  World,  over  WLAC  that 

city.  Since  results  on  show  were  good, 
SCL  offered  cover  of  its  "Read  as  You 
Ride"  publication  to  WLAC  for  promo- 

tion of  Woman's  World.  Cover  shows 
picture  of  woman  sitting  atop  globe 
holding  banner  reading,  "It's  a  Wom- 

an's World!"  Smaller  banner  around 
bottom  of  globe  gives  time  and  station 
call  letters.  Poem  written  on  globe 
gives  format  of  show  and  information- 
dispersed  on  show.  Booklet  is  dis- 

tributed to  35,000  bus  passengers 
monthly. 

Pages  Promote 

PROOF  of  its  slogan,  "Business  Is  Al- 
ways Better  in  Washington,  D.  C,"  is 

offered  by  WTOP  that  city  in  most 
recent  promotion.  List  of  major  ad- 

vertisers and  agencies  throughout 
country  were  sent  44  pages  torn  from 
Washington  phone  book  which  is  that 
much  larger  than  ever  before.  Letter 
from  John  S.  Hayes,  vice  president  of 
WTOP  Inc.,  accompanied  pages,  and 
explained  station's  dominance  in  area. 
Letter  concluded,  "Everything  is  al- 

ways better  in  Washington." 
Mid-Century  Airing 

BOOKLET  composed  of  round-table 
report  on  the  mid-century  by  CBS 
world  correspondents  sent  to  trade  and 
listeners  by  CBS.  Pictures  taken  of 
men  who  participated  while  they  were 
speaking,  and  informal  shots  taken 
after  show  are  included,  as  well  as 
complete  copy  of  show.  Additional 
pictures  of  world  events  discussed  over 
program  also  appear.  Discussion  was 
aired  New  Year's  Day. 

Program  Schedule 
SECOND  semester  of  educational  pro- 

grams presented  by  WGAE  Pittsburgh 
in  cooperation  with  public  schools, 
Carnegie  Library  and  Western  Pa. 
Safety  Council,  has  started  over 
WCAE.  Heralding  this  event,  sched- 

ule of  programs  included  in  series  has 
been  incorporated  into  folder  for  dis- 

tribution to  public  places  of  interest 
to  children.  Titles,  times  and  brief 
explanatory  dates,  as  well  as  ages  of 
children  to  whom  particular  programs 
are  beamed,  are  given.  Back  of  folder 
carries  information  concerning  other 
shows  over  WCAE  not  belonging  to 
series  which  would  prove  of  interest. 

Rolling  Sales 
LARGE  yellow,  white  and  black  card 
is  most  recent  promotion  sent  to 
trade  by  KCKN  Kansas  City,  Kan. 
Front  shows  two  men,  one  labeled 
KCKN,  the  other,  Network  Station, 
rolling  up  long  carpet  marked  "More 
Sales."   Caption   reads,   "To   roll  up 

more  sales  of  your  product  or  serv- 
ice in  Greater  Kansas  City  .  .  .,"  in- 
side continues,  ".  .  .  Hire  KCKN  as 

your  'Booster  Station'."  Buying 
power  of  residents  of  KCKN's  cover- 

age area  is  cited  by  county  and  im- 
portant city. 

KJBS  Sponsors 
WHEN  archaic  but  colorful  cable  cars 
of  San  Francisco  were  threatened  with 
extinction,  various  civic  organizations 
undertook  sponsorship  of  individual 
cars  in  effort  to  save  them.  Organiza- 

tion sponsoring  car  helps  meet  its 
financial  deficit.  KJBS  San  Francisco 
was  one  such  organization.  Its  car  was 
completely  decorated  with  large  replica 
of  clock  on  front  reading,  "KJBS — 1100 
on  your  dial.  Alarm  Klok  Klub.",  Top of  car  has  long  musical  staff  across 
which  is  written,  "For  music — KJBS 
— dial  1100."  Additional  smaller  ban- 

ners on  top  of  car  give  call  letters  and 
dial  position. 

Electing  Champion 
PART  played  by  KROC  Rochester, 
Minn.,  in  selecting  amateur  athlete  of 
the  year  for  its  region  explained  in 
brochure  sent  to  trade  by  KROC.  Con- 

test is  sponsored  by  KROC  and  winner 
was  awarded  trip  to  Cotton  Bowl  fes- 

tivities in  Dallas,  Tex. 

New  Tour* TOUR  to  places  of  interest  in  Missouri 
and  Illinois  being  planned  by  Charles 
Stookey,  farm  editor  of  KXOK  St. 
Louis,  for  100  interested  farmers  and 
urbanites.  Tour  is  fifth  in  series  and 
has  Springfield,  111.,  as  its  destination. 

Show  Promotes  Show 
TO  PROMOTE  its  This  Is  Your  FBI, 
8:30-9  p.m.,  Friday,  ABC  has 
started  series  of  four  special  five- 
minute  programs.  Shows  are  aired  on 
day  before  or  day  of  This  Is  Your  FBI, 
and  feature  J.  Edgar  Hoover,  chief  of 
FBI,  as  guest  speaker.  Shows  also 
will  feature  prominent  civic  leader 
who  deals  with  crime  prevention  in 
city  of  each  station  airing  show. 
Equitable  Life  Assurance  Society  is 
sponsor. Mail  Pull  Folder 
FOLIO  bulletin  with  picture  of  cow 
remarking,  "What  a  Pull!"  and  farmer, 
labeled  WEAU,  saying,  "This  is  No 
Bull!"    has    been    sent    to    trade  by 

WEAU  Eau  Claire,  Wis.  Inside  of 
folder  has  cow's  head  poking  around, 
saying,  "Mail  Pull  that  is.  .  .  ."  Re- mainder of  bulletin  depicts  stacks  of 
mail  sent  to  station  and  claims  pull 
of  8,229  pieces  in  one  month  from  48 
counties  in  five  states.  Map  of  35  Wis- 

consin counties  with  number  of  pieces 
received  from  that  county  enclosed,  is 
drawn. 

Individual  Promotion 

PROGRAM  catalogs,  typed  and  com- 
piled separately  for  each  prospect, 

sent  to  trade  by  KJR  Seattle.  Catalog 
takes  form  of  loose-leaf  book  with  sep- 

arate sheets,  each  bearing  title  and 
format  of  different  program  available 
for  sponsorship,  enclosed.  Station  plans 
to  keep  book  current  by  sending  new 
sheets  when  different  program  needs 
sponsorship,  and  cancelling  out  those 
which  have  gained  sponsors. 

Tip  to  Children 
CHILDREN  watching  TV  shows  in 
homes  of  friends  and  neighbors  are 
given  timely  warning  by  WOR-TV  New 
York.  At  6:45  p.m.,  half-way  mark 
of  station's  line-up  of  children's  pro- 

grams, following  announcement  is  read, 
"Say  kids,  if  you're  watching  televi- 

sion at  a  friend's  house,  make  sure 
your  mom  knows  where  you  are  .  .  . 
call  her  .  .  .  and  ask  her  if  it's  okay 
for  you  to  stay.  .  .  ."  Line  up  of  up- 

coming programs  is  given. 
D.  J.  Search 

TWENTY-FOUR  week  contest,  now  In 
its  sixth  w^ek,  is  underway  in  Port- 

land, Ore.,  under  sponsorship  of  KXL 
that  city,  to  uncover  best  amateur  disc 
jockey  in  area.  Contestants  are  audi- 

tioned Monday  evenings,  with  often 
as  many  as  40  appearing.  Four  are 
chosen  to  appear  following  Saturday, 
when  three  judges,  prominent  Port- 

land citizens  listening  in  their  homes, 
and  audience  choose  one  winner.  Win- 

ner competes  against  three  new  men 
following  week.  Amateurs  must  choose 
their  own  records,  write  their  own 
commentary  and  include  one  public 
service  spot. 

Personnel 

G.  W.  GIVENS,  supervisor  of  farm 
broadcasting  at  WGY  and  WRGB  (TV) 
Schenectady,  N.  Y.,  appointed  super- 

visor of  publicity  and  promotion  for 
stations. 

VERNON  GIELOW,  formerly  with 
KROS  Clinton,  Iowa,  appointed  direc- 

tor of  promotion  for  KJCK  Junction 

City,  Kan. 
MERNA  MADDUX,  formerly  with 
Blow  Co.,  San  Francisco,  joins  promo- 

tion department  of  KSFO  and  KPIX 
(  TV) ,  same  city. 

DEL  GREENWOOD,  promotion  direc- 
tor for  WGBF  Evansville,  Ind.,  named 

outstanding  young  man  of  1949  by 
Evansville  Jr.  Chamber  of  Commerce. 

SPECIAL  events  mobile  unit  of  WTAG 
Worcester,  Mass.,  taped  first  radio 
message  of  newly  consecrated  Bishop 
John  J.  Wright  of  Worcester  diocese. 

HOUSE  HEARINGS 

Postponed  to  March  13 

HEARINGS  on  major  radio  legis- 
lation, originally  slated  to  get  un- 

derway today  (Monday),  were 
postponed  last  week  by  the  House 
Interstate  Commerce  communica- 

tions subcommittee,  which  set 
March  13  as  a  new  target  date 
[Closed  Circuit,  Feb.  13]. 
The  postponement  was  dictated 

"solely"  by  the  illness  of  Subcom- 
mittee Chairman  George  Sadowski 

(D-Mich.),  who  has  been  confined 
to  bed  in  Detroit.  Rep.  Sadowski, 
Reportedly  progressing  satisfacto- 

rily, is  due  back  in  Washington 
March  1,  spokesmen  said. 

The  delay  will  give  the  subcom- 
mittee more  time  to  draw  up  its 

schedule  of  witnesses,  spokesmen 
explained.  List  is  expected  to  be 
available  just  prior  to  the  hearings, 
which  authorities  believe  will  last 
anywhere  from  four  to  six  weeks. 

Testimony  will  be  taken  on  the 
new  Sadowski  Bill  (HR  6949),  the 
Senate-approved  FCC  reorganiza- 
tional  measure  authored  by  Sen. 
Ernest  W.  McFarland  (D-Ariz.), 
and  a  proposal  (HR  2410)  by  Rep. 

Harry  Sheppard  (D-Calif.)  to  di- vest networks  and  equipment 
manufacturers  of  ownership  in  sta- 
tions. 
The  Sadowski  Bill,  introduced 

last  month,  would  create  a  Fre- 
quency Control  Board  ovei-looking 

the  allocation  of  frequencies  as  be- 
tween government  and  commercial 

broadcast  users  and  in  part  absorb 
some  of  the  functions  of  FCC  over 
which  it  would  hold  broad  power; 
give  FCC  additional  administrative 
sanctions  over  licensees  and  per- 

mittees; and  render  licensees  im- 
mune from  civil  or  criminal  actions 

for  libelous  statements  in  political 
broadcasts  [Broadcasting,  Jan. 
30,  23]. 

OHIO  U.  AWARDS 

Cite  Educational  Programs 

SOME  300  entries  have  been  sub- 
mitted for  the  14th  American  Ex- 

hibition of  Educational  Radio  Pro- 
grams, according  to  Dr.  I.  Keith 

Tyler,  director  of  Ohio  State  U.'s Institute  for  Education  by  Radio, 
sponsor  of  the  annual  exhibition. 
Award  winners  will  be  announced May  1. 

Originating  in  33  states,  the  Dis- 
trict of  Columbia,  Hawaii  and  five 

Canadian  provinces,  the  entries 

represent  perhaps  the  most  wide- 
spread participation  in  the  history 

of  the  exhibit,  Dr.  Tyler  said.  En- 
tries have  been  received  from  com- 

mercial radio  stations,  civic,  relig- 
ious and  cultural  organizations. 

The  winning  programs  will  be 
available  for  audition  during  the 
Institute  for  Education  by  Radio  in 
Columbus,  Ohio,  May  4-7,  Dr.  Tyler said. 

JOHN  WILEY  &  Sons  Inc.,  New  York, 
distributing  small  booklet  listing  titles, 
summaries  and  prices  of  books  on  radio 
and  electronics  published  by  firm. 

:  -  Gates  Ls  ii'  - 

IF  IT  IS  FDR  A 

BROADCASTING  STATION 

GATES  RADIO  COMPANY  ' 
CYJLLINOIS  WASHINGTON,  D.C. 

PHONE  .  522  TEL.  METROPOLITAN  0522 
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WWDCWOL  SHIFT 

Mutual  Goes  to  WEAM 

SWITCH  in  ownership  of  WWDC 
and  WOL  Washington  and  move  of 
MBS'  Washington  affiliation  from 
WOL  to  suburban  WEAM  Arling- 

ton, Va.,  becomes  effective  today 
(Feb.  20) ,  settling  negotiations  un- 

derway for  some  time  [Broadcast- 
ing, Feb.  6]. 

WWDC,  owned  by  Capital  Broad- 
casting Co.,  at  6  a.m.  this  morning 

was  to  commence  broadcasting 
with  the  facilities  of  WOL  (5  kw 
directional  on  1260  kc)  which  it 
acquired  from  Cowles  Broadcast- 

ing Co.  WWDC  also  takes  over 
the  WOL  offices  and  studios  at 
1627  K  St.  N.W.  Simultaneously, 
Peoples  Broadcasting  Corp.,  sub- 

sidiary of  the  Farm  Bureau  Mu- 
tual Automobile  Insurance  Co. 

which  operates  WRFD  Columbus, 
Ohio,  takes  over  WWDC's  old  1450 
ke  250  w  facilities  at  1000  Connect- 

icut Ave.  N.W.  Peoples  Broad- 
casting will  use  WOL  call. 

WEAM,  assigned  1390  kc  with 
5  kw  directional,  is  owned  by  Har- 

old H.  Thorns,  southeastern  broad- 
caster.   WWDC-WOL  interchange 

was  approved  by  FCC  January  26. 
WWDC  annovinced  inaugural  pro- 

gram is  scheduled  March  11  and 
is  to  include  FCC  Chairman  Wayne 

I  Coy  and  other  dignitaries. 
I     In  the  changeover,  WEAM  has 
i  revamped  its  19-hour  schedule  to 
j  accommodate  Mutual  programs 
I  while  retaining  the  most  popular 
I  of  its  local  shows. 
I     The  top  local  programs  are  be- 
I  ing  kept  intact  although  some  are 
\  being  trimmed  in  length,  WEAM 
'  said.  Plans  are  underway  to  open 
Washington  studios  and  sales  office 

j  while  retaining  the  station's  pres- 
lent  facilities  in  Arlington, 

j    WEAM  took  the  air  2V2  years 
{ago  as  a  1  kw  daytime  outlet,  in- 

creasing to  5  kw  f ulltime  direc- 
jtional  on  1390  kc  last  March. 

iMexican  Changes 

1  CHANGE  in  status  of  several  Mex- 
l|ican  stations  reported  by  FCC  last 
jjiweek  upon  notification  by  Mexico 
J  according  to  provisions  of  the  North 
American    Regional  Broadcasting 
Agreement  now  being  renegotiated. 
.XEKJ  Acapulco,  250  w  outlet  on 
j  1400  kc.  May  5  is  to  switch  to  1  kw 
tfulltime  on  600  kc  at  Class  III-B 
I'station.  XEYZ  Aguascalientes,  new 
'  station,  March  1  is  to  commence  on 
1450  kc  with  100  w  fulltime.  March 
3  new  outlet  at  Guadalajara  is  to 
begin  on  1280  ke  with  250  w.  Call 
of  XEAN  has  been  assigned  new 
800  kc,  250  w  outlet  at  Ocotlan, 
while  XEFO  Mexico  City,  20  kw  on 
JlllO  kc,  has  changed  call  to  XEQB. 

HWAGNAVOX  Co.  declares  dividend  of 
25i  per  share  on  Class  A  cumulative 
convertible  preference  stock,  payable 
March  1  to  stockholders  of  record  Feb. 
jl5,  1950.  Same  dividend  was  declared 
bn  common  stock  payable  on  same  date 
;co  stockholders  of  record  Feb.  28,  1950. 

New  Business 

(Continued  from  page  H.) 

four-hour  Monday  night  all-film  program  on  KECA-TV  that  city.  Contract 
is  for  52  weeks.    Agency:  Campbell-Ewald,  Los  Angeles. 

BOND  STORES,  New  York,  appoints  Grey  Adv.,  New  York,  as  agency. 

A/tttwotk  /Iccounii  •  •  • 

GEORGE  A.  HORMEL  &  Co.,  through  BBDO,  renews  for  52  weeks  Music  With 
the  Girls,  all-girl  variety  revue  aired  on  224  ABC  stations,  Sunday,  6:30-7  p.m. 
EST.  Renewal  is  effective  March  12.  Currently  on  tour,  program  regularly 
visits  hundreds  of  U.  S.  cities  and  towns  each  year. 

ROSS  FOOD  Co.,  Los  Angeles  (Dr.  Ross  dog  and  cat  food),  March  2  starts  for 
52  weeks,  Clyde  Beatty  Show  on  45  Don  Lee  Pacific  stations,  Thurs.,  8-8:30  p.m. 
PST.  Agency:  Rockett-Lauritzen,  Los  Angeles. 

CANADIAN  WESTINGHOUSE  Co.  Ltd.,  Hamilton,  Ont.  (electrical  appliances 
and  radio  receivers),  starts  Don  Wright  Chorus  from  CFPL  London,  to  32 
Dominion  network  stations,  Sun.  10:30-11  p.m.,  for  13  weeks  in  spring  and  26 
weeks  next  fall  and  winter.  This  is  first  time  Canadian  Westinghouse  has 
used  network  radio.    Agency:  Spence  W.  Caldwell  Ltd.,  Toronto. 

GENERAL  FOODS  Corp's  Hopalong  Cassidy,  effective  Feb.  26,  moves  to  new 
time  slot,  1-1:30  p.m.  on  Don  Lee  network.    Agency:   Young  &  Rubicam. 

JOHN  MORRELL  &  Co.,  Ottumwa,  Iowa  (Red  Heart  Dog  Food),  sponsoring 
weekly  15-minute  NBC  Lassie  Show,  terminates  contract  on  May  27  after  three 
years.  Firm  reportedly  wanted  longer  show  but  lack  of  budget  prevented 
expansion  to  30  minutes.  Agency:  Henri,  Hurst  &  McDonald,  Chicago.  Frank 
Perrin  is  packager. 

INTERSTATE   BAKERIES   Corp.,   Los   Angeles    (Weber's    Bread),  through 
Dan  B.  Miner  Co.,  that  city,  today,  Feb.  20,  renews  for  52  weeks  Cisco  Kid  on 
eight  Don  Lee  network  stations.  Mon.,  Wed.,  Fri.,  7:30-8  p.m.  PST.  Show  is 
Frederic  W.  Ziv  Co.  package. 

•(idpaopL e  m  • 

DOUGLAS  DAY  resigns  as  executive  vice  president  of  Buchanan  &  Co.  to  as- 
sume newly-created  post  of  director  of  advertising  for  Allen  B.  DuMont  Labs. 

HARRY  GEYELIN  continues  as  advertising  manager  of  receiver  sales  division. 

J.  E.  KING  named  advertising  and  sales  promotion  manager  of  McColl- 
Frontenac  Oil  Co.  Ltd.,  Montreal,  Canadian  affiliate  of  Texas  Oil  Co. 

WIP'S  FACENDA 
Cited  by  Fourth  Estate  Club 

NEWSCASTER  John  Facenda,  of 
WIP  Philadelphia,  will  receive  an 
editorial  award  from  the  Fourth 
Estate  Square  Club  of  that  city 

  tomorrow  (Feb. 
■■■■■j  21).  This  will 
^H^^W^B  mark  the  first 

^  time  that  the  Ma- 
sonic Order's 

newsmen's  organ- 
ization has  hon- 

ored radio  on  a 

par  with  newspa- 
pers in  the  Quak- 
er City  in  its 

annual  presenta- tion. 

Departing  from  its  usual  proce- 
dure of  making  only  one  editorial 

award,  the  club  will  cite  both  Mr. 
Facenda  and  Vincent  E.  Clark, 
Daily  News  editorial  writer,  for 
their  efforts  during  1949  on  behalf 
of  a  proposed  City  College.  Bene- 

dict Gimbel  Jr.,  WIP  president  and 
general  manager,  will  accept  a  du- 

plicate plaque  which  will  be  pre- 
sented to  the  station.  The  award, 

given  to  the  writer  of  the  best 
editorial  dealing  with  local  affairs 
during  the  year,  was  presented  to 
the  Inquirer  last  year. 

NBCs  AM  Business 

A  TOTAL  of  $8,575,000  in  new   
business  and  renewals  has  been 

signed  since  Jan.  1  by  NBC's  radio  MVrOn  UOV 
network.  Sponsors  included  Miles 
Laboratories  Inc.,  Helbros  Watch 
Co.,  RCA,  Schlitz  Brewing  Co., 
Doubleday  &  Co.,  Lever  Bros., 
Philip  Morris,  B.  T.  Babbitt  Inc., 
Albers  Milling  Co.,  Bristol-Myers 
Co.  and  E.  I.  duPont  de  Nemours 
&  Co. 

OREGON  MEET 
Time  Regulation  Bill  Opposed 

LEGISLATION  which  would  make 
it  almost  impossible  for  Oregon  as 
a  whole,  or  any  city,  to  have  day- 

light time  was  opposed  at  the  Feb. 
10-11  meeting  of  the  Oregon  State 
Broadcasters  Assn.,  held  on  the 
campus  of  U.  of  Oregon,  in  Eugene. 
The  Oregon  legislation  (House 

454)  has  been  passed  by  the  As- 
sembly and  goes  to  the  people  for 

vote  in  the  November  elections.  An- 
other resolution  urged  state  broad- 

casters to  ask  their  Congressmen 
to  remove  federal  excise  taxes  as 
an  "inequitable  burden  on  the 
many  afflicted  areas  of  business." 

Lee  W.  Jacobs,  KBKR  Baker,  was 
re-elected  president  at  the  conclu- 

sion of  the  meeting.  Other  officers 
re-elected  were  H.  J.  Chandler, 
KFLW  Klamath  Falls,  vice  presi- 

dent, and  the  following  directors 
Frank  H.  Loggan,  KBND  Bend 
Frank  H.  Coffin,  KGW  Portland 
Mel  Baldwin,  KTIL  Tillamook.  Joe 
Schertler,  KEX  Portland,  was 
elected  secretary-treasurer,  suc- 

ceeding Ted  W.  Cooke,  KOIN  Port- 
land. 

Maurice  B.  Mitchell  director  of 
Broadcast  Advertising  Bureau,  ad- 

dressed a  joint  luncheon  of  the  as- 
sociation and  the  Eugene  Chamber 

of  Commerce.  The  state  associa- 
tion members  were  guests  Feb.  10 

at  a  luncheon  of  the  Eugene  Cham- 
ber of  Commerce,  and  were  guests 

Feb.  11  at  a  luncheon  preceding 
dedication  of  new  U.  of  Oregon 
buildings,  one  of  which  is  devoted 
to  radio.  Dr.  Harry  K.  Newburn, 
university  president,  was  principal 
speaker  at  the  ceremonies  with 
Gov.  Douglas  McKay  as  guest  of 
honor.  Gov.  McKay  was  speaker 

at  the  association's  banquet,  con- 
cluding the  two-day  meeting. 

MYRON  COY,  34,  formerly  pro- 
gram director  at  WBYS  Canton, 

111.,  died  Feb.  7  in  Beardstown,  111. 
A  resident  of  Beardstown,  he  also 
had  served  as  an  announcer  and 
disc  jockey  at  WLDS  Jacksonville, 
111.;  WCAZ  Carthage,  111.,  and 
KVER  Albuquerque,  N.  M. 

Mr.  Facenda 

HARRY BURKE 
Gen'l.  Mgr. 
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TR  OPPOSITION 

Riders  Assn.  Asks  FCC 

To  Ban  Transitcasts 

MARK  ROBERTS,  formerly  chief 
announcer  at  KAMQ  Amarillo, 
Tex.,  becomes  program  director 

of  KFDA  same  city. 
THERON  SHREVE  joins  WILS  Lan- 

sing, Mich.,  as  disc  jockey.  He  was 
formerly  with  WEEL  Battle  Creek, 
Mich.;  KDFN  Casper,  Wyo.;  WSAM 
Saginaw,  Mich.,  and  WTAC  Flint. 
KARL  BATES,  formerly  announcer  at 
WOL  Washington,  joins  announcing 
staff  of  WTOP  same  city. 
DON  HINE,  KTSL  (TV)  Hollywood 
television  producer  and  film  manager, 
named  production  director  of  Don  Lee 
television  operation.  He  will  act  as 
liaison  and  coordinator  between  pro- 

duction and  administration  levels  on 
all  television  programming. 
BILL  SEYMOUR  transfers  from 
WBBM  Chicago  production  staff  to 
announcing  staff. 
LOU  HARRIS,  former  program  direc- 

tor for  WCNH  Quincy,  Fla.,  joins 
WTAL  Tallahassee,  as  announcer. 
PHILIP  BOOTH,  director  of  programs 
for  KECA-TV  Hollywood,  named  sen- 

ior director  for  station.  He  is  suc- 
ceeded by  E.  CARLTON  WINCKLER, 

production  manager.  RICHARD  J. 
GOGGEN,  senior  director  for  station, 
granted  six  months  leave  of  absence 
to  complete  book  on  television  sched- 

uled for  publication  this  year. 

Mr.  Ted  C.  Fisher 
Pedlar  and  Ryan,  Inc. 
New  York  City 
Dear  Ted : 

You  fellers  is  alius  alookin'  fer  up 
an'  coniiyi'  p'.aces  ter  do  bizness,  so  I tho't  I'd  better 

bringya  up  ter 
date  on  th' home  toT.tm  uv 
WCHS.  No- 

ticed a  clippin' in  th'  waste 
basket  t'other day  which  sed thet  Charleston, 
West  Virffinny, 
is  one  uv  th' real  bright 

spots  in  th' country.  Why, 
Ted,  thet  clip- 
pin'  sed  that 
depart  men  t store  sales  in 
Charleston  wuz 
up  seven  per- cent in  19  4  9 
over  th'  year before  !  Now, 
y'mustn't  fer- git  thet  Charles 
ton  is  th'  cen- ter uv  th'  rich West  Virginny 
industrial  dis- 

trict, an'  th' J  o  I  k  s  what 
spends  this here  ni  one  y 
comes  from  all over.  So  effen 
yer  wants  ter 
git  ver  mes- 

sage ter  th'  folks  what's  aspendin'  money 
in  these  parts,  yuh  kin  reach  'em  all  over WCHS!  Hit  alius  pays  ter  advertise, 
Ted,  but  hit  pays  better  effen  yer  adver- 

tises whur  th'  folks  is  aspendin'  money! Yrs. 
A'gy 

WCHS 

Charleston,  W.  Va. 

JOHNNY  LEE  joins  cast  of  CBS 
Amos  'n'  Andy  program  as  Lawyer Calhoun. 

LOUISE  ERICKSON,  of  ABC  A  Date 
ivith  Judy,  starts  feature  role  in  forth- 

coming Gloria  Films,  Hollywood,  re- 
lease "Three  Husbands." 

L.  W.  O'CONNELL,  movie  camera- 
man, and  DARRELL  E.  ROSS,  for- 
merly with  Don  Lee  television  art 

staff,  join  staff  of  KECA-TV  Holly- 
wood; Mr.  O'Connell  as  television  pro- 

duction lighting  supervisor;  Mr.  Ross 
as  stage  supervisor. 

BILL  KELSO  joins  KFVD  Los  Ange- 
les as  announcer.  He  succeeds  JAY 

ARLAN,  who  resigned  to  join  WMUU 
Greenville,  S.  C. 

HOWARD  DORSEY  joins  WGN  Chi- 
cago announcing  staff.  He  worked 

three  years  with  Jungle  Network  and 
Radio  Tokyo  during  the  war. 

EDGAR  PIERCE,  KFI-TV  Los  Ange- 
les director,  currently  instructing 

classes  in  television  at  Occidental 
College,  that  city. 

PEDRO  VAZQUEZ,  sports  commen- 
tator, signed  for  series  of  daily  broad- 
casts over  WAPA  San  Juan,  P.  B. 

Sponsor  is  Gillette  Safety  Razor  Co. 

WALTER  DUNDON  named  manager 
of  CBS  Hollywood  mimeograph  de- 
partment. 
GARY  ROBARDS  joins  WSIV  Pekin, 
111.,  as  organist  and  pianist. 

ELI  BREGMAN  resigns  as  news- 
writer  of  CBS  Hollywood  news  bureau 
to  attend  U.  of  California  at  Los 
Angeles. 
JERRY  STRONG,  formerly  with 
WJEJ  Hagerstown,  Md.,  joins  WRC 
Washington,  as  disc  jockey.  He  also 
is  morning  man  on  WINX  Washing- 
ton. 
JEAN  SULLIVAN  of  KFI  Los  Angeles 
continuity  acceptance  department,  and 
Joseph  Felldin,  business  executive, 
have  announced  their  marriage. 

FORREST  L.  BACON,  engineer  at 
WHBF  Rock  Island,  111.,  is  the  father 
of  a  boy. 

HARVEY  O'CONNOR,  ABC  Holly- 
wood engineer,  and  MARY  POWERS 

of  ABC  Western  Division  engineers 
office,  were  married  Feb.  7. 

BOB  CRAWFORD  joins  staff  of  WRAP 
Fort  Worth,  Tex.  He  entered  radio  in 
early  '30s  at  KMBC  Kansas  City.  He 
conducts  Bob  Crawford  Calls,  musical 
show,  at  5:30-5:45  p.m.  Mon.-Fri.,  on 
WBAP. 

KENNY  McMANUS,  director  of  Co- 
lumbia Pacific  Network  Meet  The 

Missus  show,  and  Shirley  Johnson, 
actress,  have  announced  their  mar- 
riage. 

DAVID  STARLING,  announcer  of 
KFI  Los  Angeles,  is  the  father  of  a 
girl,  Nancy  Ann. 
JOHN  GAUNT,  KNBH  (TVj  director, 
is  the  father  of  a  girl,  Elizabeth. 

TRANSIT  Riders'  Assn.,  opponents  of  radio-equipped  vehicles  in  Wash- 
ington D.  C,  promised  last  week  to  take  recourse  to  the  courts  in  view 

of  the  decision  Wednesday  by  the  Public  Utilities  Commission  refusing 
appeals  for  a  rehearing  made  by  several  anti-bus  radio  groups. 
The  PUC,  in  effect  reaffirmed m 

its  earlier  decision  that  transit 
radio  is  not  "inconsistent  with 
public  convenience,  comfort  and 
safety"  by  denying  the  appeals  of 
TRA;  the  National  Citizens'  Com- mittee Against  Forced  Reading  and 
Forced  Listening;  local  attorneys, 
Guy  Martin  and  Franklyn  Pollak, 
other  individuals  and  civic  groups. 

The  Commission  said  that  while 

it  had  given  "careful  consideration" to  the  briefs  filed  by  opponents,  in 
the  light  of  previous  testimony  at 

public  hearings  and  the  PUC's subsequent  findings,  it  found  its 
original  decision  supported.  In  the 
face  of  this  setback  to  its  battle 
against  transit  radio,  Claude  N. 
Palmer,  president  of  TRA,  de- 

clared that  the  issue  now  would 
be  taken  to  the  courts. 

Charging  that  the  PUC  had 
"brushed  aside  all  contentions  as 
to  the  legality  of  inflicting  radio 
advertising  and  other  programs 

on  a  captive  audience,"  Mr. 
Palmer  said  it  "walked  around  the 
question  (of  whether)  forced 
listening  was  legal  or  moral."  He 
added,  "in  fact,  it  (PUC)  had 
never  said  that  'buscasting'  is  or 
is  not  'forced  listening'.  .  .  ." 

Requests  to  FCC 
Meanwhile  Transit  Riders  Assn., 

which  fortnight  aeo  filed  suit  in 
Federal  District  Court  seeking  a 
ban  on  all  transit  broadcasts 
[Broadcasting,  Feb.  13],  asked 
FCC  to  .investigate  the  problem 

and  "take  appropriate  means"  to 
prohibit  transitcasts.  TRA  also 
demanded  that  FCC  deny  or  ter- 

minate licenses  of  stations  which 

"engage  in  this  abuse  of  the  broad- 

casting privilege." The  American  Civil  Liberties 
Union,  announcing  its  opposition 
to  such  broadcasts,  called  on  the 
Public  Utilities  Commission  to 
gi'ant  the  union  opportunity  to 
file  a  legal  brief  looking  toward 

McCullough,  Eitel  Cited 
JACK  McCULLOUGH  and  Bill 

Eitel,  manufacturers  of  transmit- 
ting type  vacuum  tubes  and  ca- 

pacitors, have  received  the  Navy's 
highest  civilian  honor,  the  Distin- 

guished Service  Award,  for  con- 
tributions to  the  Navy  research 

and  development  program.  The 
award  was  presented  Feb.  13  by 
Capt.  F.  R.  Furth,  director  of  the 
Naval  Research  Laboratory,  Wash- 

ington. The  ceremony  was  held  at 
Eitel-McCullough  Inc.,  San  Bruno, 
Calif. 

reconsideration  of  PUC's  decision 
approving  transit  radio  operation 
in  the  District  of  Columbia.  Any 
ban  on  such  broadcasts  would  not 
violate  free  speech,  ACLU  de- 
clared. 

The  TRA  petition,  filed  by  R.  A. 
Seelig,  association  vice  president, 
and  sent  to  FCC  Chairman  Wayne 
Coy,  embodied  a  resolution  which 
noted  that  radio-equipped  vehicles 
had  spread  to  "more  than  a  score 
of  cities"  and  that  FCC  "is  the 
only  agency  which  has  direct  juris- 

diction over  the  conduct  of  radio 
stations."  It  characterized  musi- 

cally soothed  rides  as  a  concept  of 
"capturing"  an  audience  and  "forc- 

ing it  to  submit  to  hearing  a  flood 
of  propaganda  .  .  .  foreign  to  our 

free  way  of  life.  .  .  ." 
Question  Under  Study 

At  week's  end  FCC  had  issued  no 
formal  comment,  but  the  Commis- 

sion staff  is  known  to  have  been 
studying  the  question  for  several 
months  [Closed  Circuit,  Jan.  23]. 
Basis  of  the  study  is  whether 

transit  radio  constitutes  "broad- 
casting" in  the  strict  sense. 

Copies  of  the  TRA  petition  also 
were  sent  to  Sen.  Matthew  M. 

Neely  (D-W.  Va.),  chairman  of 
the  Senate  District  of  Columbia 
Committee. 

In  its  bill  of  complaint  filed  in 
the  U.  S.  court  in  Washington,  the 
riders'  association  seeks  an  injunc- 

tion against  Capital  Transit  Co.  to 
bar  operation  of  transitcasts  fur- 

nished by  WWDC-FM,  holder  of 
Transit  Radio  Inc.'s  Washington franchise. 
The  ACLU  petition,  filed  by 

Counsel  Herbert  Levy  with  PUC 
Chairman  James  Flanagan,  ac- 

knowledged that  the  right  "not  to 
listen"  is  "not  absolute"  and  added 
that  "due  regard  to  both  rights  does 
not  permit  complete  prohibition  but 

only  their  regulation." FCC  also  has  before  it  a  petition  ■ 
similar  to  the  one  filed  by  TRA  last  ■ 
week.    The  Washington  attorneys,  ■ Franklin  Pollak  and  Guy  Martin, 
have  asked  the  Commission  to  rule 
that  transitcasts  violate  Commis- 

sion rules  and  regulations;  to  initi-  , 
ate  a  policy  of  license  revocation 
where  necessary;  to  take  no  final 
action  meanwhile  on  license,  re-  , 
newal  and  permittee  bids;  and  to 
furnish  TRA  attorneys  with  copies 
of  the  contract  between  Washing-  | 
ton  Transit  Radio  Inc.  and  WWDC- 
FM  (Capital  Broadcasting  Co.). 

WICH  Norwich,  Conn.,  honored  by 
American  Legion,  Robert  O.  Fletcher 
Post,  No.  4,  at  public  testimonial  din- ner, for  its  cooperation  in  recent  polio 
drive. 

KLZ  Denver  cited  by  Colorado  Assn. 
of  Soil  Conservation  Districts  for 
"valuable  contribution  and  unfailing 
interest  in  the  promotion  of  the  soil 

conservation  program." 

ANNUAL  Radio  Writers  Guild  cock- 
tail party  will  be  held  at  Astor  Roof, 

New  York,  Feb.  24,  beginning  at  4:30 

p.m. 
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FLASHBACKS  into  the  radio  album  of  Pabst  reveal  such  stellar  stars  as  the 

late  Ben  Bernie  (I),  the  cigar-smoking,  violin-playing  'Old  Maestro';  Groucho 
Marx  (center),  a  stogie  chewer  himself  who  might  not  classify  his  fiddling 

as  the  musical  type;  and  Eddie  Cantor. 

Pabst  Blue  Ribbon 

(Continued  from  page  23) 

Extract  Co.,  Chicago,  was  pur- 
chased in  1930. 

In  November  1932,  Premier  Malt 
Products  Co.,  Peoria,  111.  voted  to 
merge  with  the  Pabst  Corp.  The 
name  was  changed  to  Premier- 
Pabst,  and  Harris  Perlstein,  head 
of  Premier,  became  president,  the 
position  he  holds  today. 

Five  years  after  repeal,  the  name 
of  Premier-Pabst  was  changed 
back  to  Pabst  Brewing  Co.,  and 
Fred  Pabst  became  chairman  of 
the  board.  According  to  the  book. 
The  Pabst  Brewing  Company,  re- 

i  cently  published  as  the  first  vol- ume in  its  Business  History  Series 

I  by  New  York  U.,  "the  joining  of 
the  chief  malt  products  firm  (Pre- 

mier) with  the  greatest  beer  pro- 
ducer (Pabst),  in  order  to  provide 

additional  resources  for  expansion, 
1  may  seem  so  obvious  a  business  ar- 

rangement as  to  require  little  ex- 

YftAOR  CHANGE 

To  Elect  New  Board  Chairman 

j  WMOR   (FM)    Chicago  will  elect 
■|  a  new  board  chairman  within  two 
'I  weeks  to  replace  Dario  L.  Toffen- 
:  etti  Sr.,  Chicago  and  New  York 
restaurant  owner,  who  resigned  a 
fortnight  ago.     He  left  the  job, 

1  which  he  held  since  October,  after 
a  board  meeting  at  which  directors 
voted  away  his  powers  of  authority 
by  a  7  to  2  margin.    They  charged 

'  Mr.  Toffenetti  with  "interference 
J  and  censorship"  in  programming 
and  station  policy, 

il    Although  he  has  withdrawn  from 
active  support  of  the  station,  Mr. 

-  Toffenetti  retains  27%  stock  in 
Metropolitan  Radio  Corp.  of  Chi- 

-  cago  Inc.,  in  which  he  is  the  largest 
single  stockholder.    No  person  or 

'  group  has  controlling  interest. 
About  25%  of  the  station's  rev- 

ienue  has  been  withdrawn  by  Mr. 
Toffenetti,  according  to  President 
'Bernard  I.  Miller,  acting  board chairman.  The  time  includes  a 
idaily  strip,  Breakfast  at  Toffenet- 
■•ti's,  and  a  heavy  spot  schedule. 
-More  than  10  local  accounts,  how- 
jever,  have  been  added  since  Jan.  1, 
iMr.  Miller  said.  Rudolph  Cole  and 
jDavid  McHale  were  added  to  the 
isales  staff  last  week  to  promote  ad- 
-ditional  accounts. 
*  WMOR  broadcasts  from  8:15  to 
Imidnight  six  days  weekly  and  1 
sP.m.  to  midnight  on  Sundays.  The 
istation  services  Jewel  Food  Stores 
T.n  the  area  with  in-store  broad- 
pasts. 

Union  Oil  Spots 

'JNION  OIL  CO.  Los  Angeles, 
Ihrough  Foote,  Cone  &  Belding, 
iollywood,  will  expend  approxi- 

mately $200,000  for  a  52-week  spot 
ladio  campaign  that  started  Feb. 
5  on  45  stations  in  26  Pacific 
loast  and  Intermountain  Network 
tations.  Approximately  eight  to 
en  chainbreaks  weekly  will  be 
;sed  in  each  market  during  that 
eriod. 

planation,  but  personal  factors 
working  in  reverse  fashion  have 
often  prevented  just  such  logical 
steps.  The  personality  of  Fred 
Pabst  leads  one  to  believe  that  had 
he  not  liked  Perlstein  as  a  man, 
nothing  on  earth  would  have  per- 

suaded him  to  merge  the  business." 
Harris  Perlstein  graduated  as  a 

chemical  engineer  from  Chicago's Armour  Institute  in  1914  and  was 
a  practicing  chemical  engineer  for 
10  years  before  entering  the  ad- 

ministrative side  of  business.  He 
is  a  director  of  the  United  States 
Brewers  Foundation;  a  member  of 
the  Board  of  Public  Welfare  Com- 

missioners, State  of  Illinois;  a  di- 

rector of  the  Illinois  Manufacturers 
Assn.,  and  a  member  of  the  board 
of  trustees  of  Illinois  Institute  of 
Technology,  successor  to  Armour 
Institute.  He  is  president  of  the 
Los  Angeles  Brewing  Co.,  and  a 
director  of  the  Hoffman  Beverage 

Co.,  Newark,  both  wholly-owned 
Pabst  subsidiaries. 

Pabst,  with  its  main  brewery  in 
Milwaukee  and  modern  auxiliary 
plants  in  Peoria  and  Newark  claims 
to  be  in  a  better  position  than  ever 
to  compete  for  the  national  market. 

"And  we  feel  we  have  the  edge 
over  our  competitors  by  being  the 

only  brewing  organization  in  Amer- 
ica to  use  coast-to-coast  radio  and 

network  television,"  as  Nate  Perl- 
stein puts  it. 

JOINING  lineup  of  ABC  programs 
is  Melody  Rendezvous,  Saturday,  6:45- 
7:15  p.m.,  originating  at  WCAE  Pitts- burgh. 

WOL PEOPLES  BROADCASTING  CORPORATION,  WASHINGTON  6,  D.  C. 

1450  KC.  1000  CONNECTICUT  AVENUE    -    METROPOLITAN  0010 

WOL-FM  98.7mc 

An  Open  Letter  to  Radio  Advertisers 

Why  We  Bought  1450 

1.  1450  has  an  established  9-year  record.     WOL  call  letters 

have  a  27-year  tradition  as  "The  Voice  of  Washington." 

2.  As  many  push-buttons  are  set  to  1450  as  any  other  D.  C. 
station,  and  more  than  most  of  the  newer  fringe  stations. 

3.  1450  is  a  good  frequency: 

(a)  CBS  is  to  the  right — NBC  and  ABC  are  to  the  left. 

(b)  It  would  take  3,000  watts  of  power — a  two-tower  direc- 
tional antenna  to  duplicate  the  present  1450  booster 

coverage. 

4.  1450  is  a  Washington,  D.C.  station — not  a  perimeter  station. 

5.  1450  has  a  9-year  listener  habit: 

(a)  Pulse  has  consistently  rated  1450  3rd  in  listener 
popularity. 

(b)  1450  has  had  good  operation  lander  Ben  Strouse. 

6.  1450  has  been  among  the  top  Washington  stations  in  business 
volume. 

7.  In  spite  of  the  29  AM-FM-and-TV  licenses  issued  in  the 
Greater  Washington,  D.  C.  area,  we  pledge  that  with  the 
above  record  and  facilities,  plus  our  experience  and  re- 

sources, the  new  WOL-AM  and  FM  will  continue  the  splendid 
business  record  of  1450  and  the  27-year  tradition  of  WOL — 
"The  Voice  of  Washington." 

Cordially, 

Manager 

ROADCASTING    •  Teleca 
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Baseball  Budgets  Up 
(Continued  from  page  19) 

in  the  New  York  negotiation,  it 
was  understood  that  upstate  New 
York  stations  would  air  Yankee 
games  when  their  own  local  clubs 
are  playing  road  contests.  Ar- 

rangements are  in  progress  with 
P.  Ballantine  &  Sons  and  Atlantic 
Refining  Co.  to  co-sponsor  the 
broadcasts,  Broadcasting  learned. 

In  the  Quaker  City  a  dispute  as 
to  how  many  night  games  should 
be  broadcast  or  telecast  reportedly 

has  stymied  progress  on  the  city's 
baseball  coverage.  It  is  expected 
that  home  and  away  games  will  be 
aired  with  two  stations  alternating 

on  coverage  of  both  the  A's  and the  Phillies.  Probable  stations,  it 
was  reported,  are  WIBG  and 
WPEN,  both  independents.  Provi- 

sions covering  TV  have  not  been 
settled. 

Sponsor  Speculation 
Current  speculation  on  Philadel- 

phia sponsors  centers  about  three 
advertisers — Atlantic  Refining  Co., 
which  last  year  backed  one-fourth 
of  radio-TV  game  coverage;  Bal- 
lantine's,  which  in  1949  sponsored 
one-half;  and  Sealtest  Inc.,  a  new- 

comer in  Philadelphia  baseball. 
Last  year.  Camel  cigarettes  was 
the  third  sponsor. 

Sealtest  again  foots  the  bill  for 
broadcast  coverage  of  the  Pitts- 

burgh Pirates  after  last  year's  first 
baseball  sponsorship  for  the  dairy 
company  in  the  Steel  City.  Also 
reported  in  contract  stage  at  Pitts- 

burgh is  an  arrangement  whereby 
Pirates  games  will  be  fed  to  some 
20  western  Pennsylvania  stations. 
Key  station  is  WWSW-AM-FM 
Pittsburgh,  now  boasting  5  kw  on 
970  kc.  WWSW  will  broadcast  the 
full  154  home  and  away  schedule. 
Rosey  Rowswell  and  Bob  Prince 
are  expected  to  handle  play-by- 

play. Although  not  yet  official,  it 
is  doubtful  whether  TV  will  be  con- 
sidered. 

In  Boston,  the  lineup  for  the  com- 
ing season  will  approximate  that 

of  last  year.  WHDH,  50  kw  inde- 
pendent, again  has  exclusive  AM 

rights  for  both  the  Red  Sox  and 
the  Braves  schedules.  All  home  and 
away  games  and  possibly  other  big 
league  games  on  off  days  will  be 

carried.  Sponsorship  is  dual — the 
Atlantic  Refining  Co.  and  Narra- 
gansett  Brewing  Co.  of  Cranston, 
R.  I.,  share  the  bill. 

Jim  Britt,  Tom  Hussey  and  Leo 
Egan  will  be  back  on  the  mike,  the 
first  two  also  doubling  on  telecasts 
which  will  be  handled  by  WNAC- 
TV  and  WBZ-TV  on  an  alternating 
and  even  split  of  both  clubs'  home 
games  as  they  did  last  year.  Tele- 

vision sponsorship  is  shared  by 
Chevrolet  Dealers  and  Narragan- 
sett.  TV  cameras  will  be  using 
Zoomar  lens  for  the  first  time. 
Bump  Hadley  will  assist  Messrs. 
Britt  and  Hussey  on  TV. 

Under  negotiation  in  New  Eng- 
land is  the  possibility  of  feeding 

AM-FM  broadcasts  of  all  Boston 
baseball  contests  to  30  stations.  As 
last  year,  the  sponsors  also  will 
pay  the  check  for  a  series  of  20  pre- 

season games  of  both  the  Red  Sox 
and  the  Braves.  The  warm-up 
games,  originating  from  the  Florida 
circuit,  will  be  handled  by  Messrs. 
Britt  and  Hussey.  First  game  is 
scheduled  for  Mai-ch  11. 

In  Chicago,  the  White  Sox  full- 
schedule  will  be  carried  exclusively 
on  AM  by  WJJD.  the  Marshall 
Field  station.  Bob  Elson  will  handle 
all  home  and  a  number  of  road 
tilts  live,  with  the  remainder  of 
away  games  by  wire.  WJJD,  a  day- 

time outlet,  has  purchased  time  on 
WIND  for  airing  out-of-town  night 
games  of  the  American  Leaguers. 
Fox  de  Luxe  Beer  and  Muntz  TV 
will  share  the  bill.  Rights  are  re- 

ported to  have  been  bought  by 
WJJD  for  $70,000. 

Ask  $100,000  for  TV 
White  Sox  Manager  Frank  Lane 

and  Charles  Comiskey,  vice  presi- 
dent, reportedly  are  asking  $100,- 

000  for  TV  rights,  which  WGN-TV 
Chicago  had  exclusively  last  year. 
With  negotiations  still  in  progress, 
final  decision  and  sale  are  not  ex- 

pected before  mid-March. 
While  WIND  will  carry  all  Cubs 

games,  home  and  away,  including 
wire  recreations,  daytime  home 
games  will  be  fed  to  the  Midwest 
Baseball  Network  with  some  35 
stations  expected  to  sign.  The  lat- 

ter will  carry  local  sponsor  tie-ins. 
Liggett  &  Myers,  which  will  spon- 

sor wind's  coverage,  also  will  get 
spots  and  mentions  on  the  network. 
Stations  are  in  Illinois,  Iowa,  In- 
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diana,  Michigan,  Minnesota,  Ken- 
tucky and  Wisconsin.  Lineup  thus far  is: 

WHOW  Clinton,  WGIL  Galesburg, 
WQUA  Moline,  WSIV  Pekin,  all  Illi- nois; KROS  Clinton,  KWBG  Boone, 
KIOA  Des  Moines,  KASI  Anies,  KWWL 
Waterloo,  Iowa;  WRF  Eau  Claire, 
WDUZ  Green  Bay,  KTY  LaCrosse, 
WLDY  Ladysmith,  WLIN  Merrill. 
WNAM  Neenah.  WIBA-FM  Madison, 
Wis.;  WCBS  Bloomington,  WSAL  Lo- 
gansport,  WBAT  Marion.  WXLW  In- dianapolis, WKAM  Warsaw,  WIVA 
Mishawaka,  WTHI  Terre  Haute.  lid.: 
KLER  Rochester,  Minn.,  and  WKYW Louisville,  Ky. 

In  Detroit,  Goebel  Brewing  Co., 
that  city,  will  sponsor  all  154  home 
and  road  games  of  the  Tigers  on 

31  stations  in  a  special  "Goebel 
Network"  fed  from  WJBK  Detroit, 
which  has  exclusive  broadcast 
rights  as  it  did  last  year.  Harry 

Heilmann,  the  beer  firm's  sports- 
caster,  will  handle  play-by-play. 
Agency  is  Brooke,  Smith,  French  & 
Dorrance,  Detroit. 

Griesedieck  on  WIL 
Also  in  the  Midwest,  another 

beer  company,  Griesedieck  Bros. 
Brewing  Co.,  St.  Louis,  is  expected 
to  sponsor  the  Cardinals  games  ex- 

clusively on  WIL  St.  Louis.  Ruth- 
rauff  &  Ryan,  Chicago,  was  clear- 

ing negotiations  late  last  week. 
The  Browns'  rights  had  not  been 
sold  as  of  late  in  the  week,  but 
speculation  pointed  toward  WEW, 
St.  Louis  U.  outlet,  and  to  KWK 
St.  Louis.  Last  year,  the  stations 
split  game  coverage,  WEW  during 
the  day  and  KWK  at  night.  Johnny 
O'Hara  and  Tom  Daily  handled  the 
commentary.  Negotiations  were 
pending  on  the  price  question. 

Exclusive  radio  and  TV  rights 
for  five  years  of  Cincinnati  Reds 
baseball  games  were  negotiated 
last  month  by  WCPO-AM-TV 
[Broadcasting,  Jan.  30].  Burger 
Brewing  Co.  of  that  city  will  spon- 

sor the  games,  which  will  be  car- 
ried on  a  27-station  hookup  in  ad- 

jacent portions  of  four  states.  An- 
nouncer will  be  Waite  Hoyt.  WCPO- 

TV  will  feed  telecasts  to  WHIO- 
TV  Dayton  and  WTVN  (TV)  Co- 

lumbus, and  for  the  first  time, 
nearly  all  of  the  Reds  road  games 

will  be  relayed  to  WCPO's  TV  fa- cilities. Both  Dayton  and  Columbus 
video  outlets  will  receive  these 
telecasts,  according  to  M.  E.  Wat- 
ters,  WCPO  stations  general  man- 

ager. $225,000  in  Cleveland 
The  Cleveland  Indians'  schedule 

will  be  broadcast  on  WERE  Cleve- 
land. AM  ri.iyhts  were  purchased  at 

a  reported  $225,000  per  year  for 
three  years  by  Standard  Brewing 
Co.  of  that  city  for  Erin  Brew. 
Agency  is  Gerst,  Sylvester  and 
Walsh,  Cleveland.  In  the  past  two 
years,  WEWS  (TV)  Cleveland  had 
the  rights.  TV  outlet  for  this  sea- 

son has  not  yet  been  decided. 
All  Cleveland  Indian  and  Dayton 

Indian  games  will  be  carried  on 
WONE-WTWO  (FM)  Dayton.  Sky- 
land  Broadcasting  Corp.,  operator 
of  the  two  stations,  has  entered  into 
a  three-year  agreement  for  exclu- 

sive rights  to  carry  the  games  in 
Dayton.  Approximately  300  games 
will  be  broadcast  this  season. 
Cleveland  games  will  be  announced 
by  Jack  Graney  and  Jimmy  Dud- 

THE  CBS  family  receives  a  new  mem- 
ber into  its  fold.  Edward  Shurick  (I), 

new  market  research  counsel  for  the 
network,  is  welcomed  by  John  J. 
Karol,  CBS  sales  manager.  Mr. 
Shurick's  appointment  is  effective 
March  1  [Broadcasting,  Feb.  6]. 

ley,  with  Jack  Gibbons  and  Ray 
Rayner  handling  the  Dayton 

games. 
In  addition  to  the  individual  city 

packages,  MBS  and  the  American 
League  already  have  signed  an 
agreement  whereby  Mutual  will 
have  broadcast  privileges  for  the 
"game  of  the  day"  covering  base- 

ball activities  in  eight  American 
League  cities. 

The  series,  set  to  get  undei'way 
April  18,  will  be  aired  live  over 
some  350  Mutual  stations  in  31 
states  from  coast  to  coast,  Monday 
through  Saturday  each  week,  MBS 
President  Frank  White  and  Ameri- 

can League  President  Will  Har- 
ridge,  jointly  announced  last  week. 
Although  broadcasts  are  now  set  to 
be  carried  on  a  sustaining  basis, 
Mutual  hopes  to  attract  a  sponsor 
before  the  season  officially  opens. 

Plan  10  Broadcasts 

A  minimum  of  10  broadcasts  are 
planned  for  origination  from  each 
of  the  American  League  cities.  A 
similar  agreement  covering  one  or 
more  National  League  clubs  re- 

portedly is  in  the  prospective  stage. 
Although  National  League  Presi- 

dent Ford  Frick  has  fi'owned  on 
the  proposal,  at  least  three  or  four 
club  owners  reportedly  are  willing 
to  go  along.  A  quorum  of  owners 
favoring  the  idea  conceivably  could 

lead  to  a  reversal  of  Mr.  Frick's 

position. A  sidelight  in  the  MBS  series 

plans  hinges  on  Baseball  Commis- 
sioner A.  B.  (Happy)  Chandler's 

ruling  governing  broadcast  rights 
owned  by  the  local  major  league 
club.  For  example  the  New  York 
Mutual  outlet  desiring  coverage  of 
a  home  Yankee  game  locally,  first 
would  have  to  seek  permission  from 
the  club.  Subsequently,  any  local 
MBS  outlet  could  be  restrained 
from  airing  the  broadcast  of  any  of 
the  "game  of  the  day"  because  of 
the  home  club's  checkmating  power. 

Mutual,  however,  said  that  in 
event  of  such  postponement  of  a 
scheduled  game,  a  contest  from  an- 

other area  will  be  presented  on  a 
"recreation"  basis.  Names  of  an- 

nouncers to  handle  play-by-play  for 
Mutual  has  not  been  revealed  yet. 
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ARKANSAS  MEET 

Anderson  Is  Elected 

ABA  President 

SAM  W.  ANDERSON,  manager  of  KFFA  Helena,  Ark.,  was  elected 
president  of  the  Arkansas  Broadcasters  Assn.  at  the  annual  winter 
meeting  held  in  Little  Rock  on  Feb.  10.    He  succeeds  G.  E.  Zimmerman, 
manager  of  KARK  Little  Rock.  *  
Fred  Stevenson,  manager  of 

KGRH  Fayetteville,  was  elected 
vice  president,  and  Ted  Rand,  man- 

ager of  KDRS  Paragould,  was 
named  secretary-treasurer.  Elected 
to  the  board  of  directors  were  Mr. 
Zimmerman ;  Harold  Sudbury, 
KLCN    Blytheville;    Leon  Sipes, 

•  j  KELD  El  Dorado;  Sheldon  Vinson- 
Jhaler,   KGHI    Little    Rock;  Jack 
sjWolever,  KTHS  Hot  Springs,  and 
L'lJohn  England,  KFPW  Fort  Smith. 

Resolutions 

The  32  broadcasters  representing 
25  stations  passed  a  resolution 

commending  the  state's  ham  oper- 
ators "for  their  willingness  to  pei"- 

form  public  services  and  for  en- 
couraging interest  among  the  youth 

of  the  state  in  radio  broadcasting." 
The  group  also  passed  a  resolution 
in  which  the  ABA  goes  on  record 
as  opposing  payment  of  music  fees 
I  on  commercial  transcriptions  in  ex- 

cess of  two  cents  per  tune  per  sta- 
tion. 

It  was  also  voted  to  continue  pro- 
moting Arkansas  as  the  "Land  of 

Opportunity" ;  to  investigate 
j|through  a  committee  of  station 
■'joperators  the  public  service  merits 
]of  programs  now  being  submitted 
.|to  the  broadcasters  for  sustaining 
j|presentation,  and  to  continue  a 
(Istudy  of  provisions  under  which 

KEY  figures  in  planning  coverage  of 
phe  Carol  PaigSt  murder  trial  by 
^ICC  Bridgeport,  Conn.,  included 
I  to  r):  Dickens  J.  Wright,  general 
jinanager;  Charles  W.  Parker,  sales 
Tionager;  Robert  F.  Maguire,  news 
:ditor,  and  James  W.  Evans)  pro- 
jram  director.  WICC  was  on  the  air 

vith  the  "not  guilty"  verdict  report 
to  seconds  after  the  jury  made  its 
lindings.  WICC  reports  its  switch- 
^^oard  was  flooded  with  congratula- 

tory calls.  Taped  for  rebroadcast  the 
ollowing  morning,  portions  of  the 
>roadcast  were  used  on  Mutual's 
oost-to-coast  Newsreel  that  night. 
>1>ecial  direct  lines  to  the  scene  of 
jhe  trial  activity  permitted  speedy 

reporting   by  WICC. 

the  Arkansas  Athletic  Assn.  per- 
mits broadcasting  of  high  school 

championship  playoffs. 

Registration 
Those  attending  the  meeting  in- 

cluded: 
John  Moore.  Bill  Humbert,  KVMA 

Magnolia;  Emil  Pouzar,  KXLR  North 
Little  Rock;  Frank  Browne.  KWFC 
Hot  Springs;  Ted  Rand,  Ray  Dexter. 
KDRS  Paragould;  Russ  Horne,  Doc 
Bryan,  KXRJ  Russellville;  Harold  Sud- 

bury, KLCN  Blytheville;  Charles  Craft. 
KNBY  Newport;  Sam  W.  Anderson, 
Bill  Bigley,  KFFA  Helena;  Fred  Steven- 

son, KRGH  Fayetteville;  Leon  Sipes, 
KELD  El  Dorado;  G.  E.  Zimmerman, 
KARK  Little  Rock;  Ted  Woods,  Chet 
Blackwood,  KOSE  Osceola;  George 
Frazier,  L.  B.  Tookey,  KXAR  Hope; 
H.  O.  Coats,  Clyde  Gray,  KWEM  West 
Memphis;  David  Segal,  KTFS  Tex- prkana;  Glenn  Robertson,  KVLC  Little 
Rock;  Bill  Fogg.  KXJK  Forrest  City: 
S.  C.  Vinsonhaler,  Don  Corbet,  KGHI 
Little  Rock;  K.  F.  Tracy,  KLRA  Little 
Rock;  Jack  Wolever,  KTHS  Hot 
Springs;  Storm  Whaley,  KUOA  Siloam 
Springs;  J.  M.  Moore,  KVRC  Arkadel- 
phia;  Melvin  Spann,  KWAK  Stutt- gart; John  England,  KFPW  Fort  Smith; 
Bob  Wheeler,  KHOZ  Harrison;  Red 
Mason,  J.  R.  Anderson,  AP  (Mont- gomery and  Little  Rock);  Bob  Kool, 
Gates  Radio  Co.,  Memphis;  Pierre  Weis, 
Lang-Worth,  New  York;  Bill  Stubble- 
field,  Capitol.  Dallas;  John  Lenkerd and  Elmer  Damm,  Graybar,  St,  Louis; 
Al  Marlin,  BMI.  Topeka;  Earl  Lips- comb, Bob  Shuffler,  Lipscomb  Assoc., 
Dallas;  Ed  Carleton,  Carleton  Radio, 
Little  Rock;  David  R.  Milsten,  SESAC, 
Tulsa;    Sam   Hales,   UP,   Kansas  City. 

WKRM  FIRE 

MBS  Outlet  Is  Destroyed 

WKRM  Columbia,  Tenn.,  250  w 
Mutual  affiliate,  was  completely  de- 
troyed  by  fire  early  last  Tuesday 
morning  (Feb.  14).  R.  M.  McKay 
Jr.,  president  and  co-owner,  esti- 

mated damage  at  between  $50,000 
and  $75,000  and  said  the  loss  was 
partially  covered  by  insurance. 

The  fire,  of  undetermined  origin, 
started  about  4  a.m.  in  the  eight- 
room  frame  building  which  housed 
the  transmitter  equipment,  studios 
and  offices.  The  blaze  was  first 
noticed  by  the  engineer  of  a  pass- 

ing train  who  sounded  the  train 
whistle  repeatedly  to  awaken  peo- 

ple in  the  vicinity.  By  the  time 
fire  fighting  equipment  arrived  at 
the  scene,  the  blaze  was  beyond 
control. 

Immediate  plans  were  made  by 
WKRM  officials  to  procure  new 
equipment  and  to  resume  broad- 

casting operations  from  temporary 
headquarters  within  a  few  days. 
A  corner  stone  was  laid  for  a 
temporary  building  on  the  same 
afternoon  of  the  fire. 
WKRM  went  on  the  air  in  1946. 

It  is  owned  and  operated  by  the 
Middle  Tennessee  Broadcasting  Co., 
of  which  R.  M.  McKay  Sr.  is  co- 
owner   and  secretary-treasurer. 

EMERSON  Radio  &  Phonograph  Corp. 
purchases  Continental  Can  Bldg.,  Jer- 

sey City,  N.  J.,  to  be  converted  to 
manufacturing  plant  of  about  450,000 
sq.  feet. 

tAe  dottad  line 

E.  D.  WALEN  (seated),  executive  v. 
p..  Pacific  Mills,  contracts  for  his 
firm's  sponsorship  for  third  year  of 
This  Is  <3teater  Lavfrence,  civic  show 
on  WLAW  Lawrence,  Mass.  With 
him  are  Frederick  P.  Laffey  (I),  pro- 

gram's  producer,  and  David Ki-'isl,  WLAW  sales  mgr. 

A  52-week  contract  with  WGR  Buf- 
falo to  present  the  MGM  Theatre  of 

the  Air  on  Sunday  is  set  by  Charles 
H.  Diefendorf  (seated),  pres..  Marine 
Trust  Co.,  Buffalo.  Standing  (I  to  r) 
are  Ted  hiiginbotham,  BBDO;  Nat  L. 
Cohen,  WGR  sales  mgr.;  George 

Enser,  asst.  v.  p..  Marine  Trust. 

SPONSORSHIP  of  all  week-day  home 
games  of  Roanoke  Rsd  Sox  on  WROV- 
AM-FM  Roanoke,  Va.,  for  a  second 
consecutive  year,  is  set  by  Hugh 
Gish  (seated),  president  of  the  Blue 
Ridge  Beverage  Co.  Looking  on  are 
Frank  E.  Koehler  (I),  gsneral  man- 
oger.  Radio  Roanoke  WROV,  and 

Coleman  Austin,  announcer. 

WCOL-AM-FM  Columbus,  Ohio,  re- 
ceives a  two-year  contract  for  ex- 
clusive rights  to  broadcast  games  of 

the  Columbus  Red  Bird  Baseball 
Club.  Setting  the  agreement  are 
L.  A.  Pixley  (I),  president  of  The 
Pixley's  Inc.,  operator  of  WCOL,  and 
A.  L.  Banister,  Columbus  Red  Bird 

president. 

CONTRACT  to  air  Clyde  Beatty  Show 
(circus),  starting  March  2  on  the 
Don  Lee  network,  is  set  by  (I  to  r) 
Walter  W.  White  Jr.,  pres..  Com- 

modore Productions,  packager;  D.  B. 
Lewis,  Lewis  Food  Co.,  sponsor;  Clyde 
Beatty;  Leon  Wray,  Don  Lee;  Don 

Lauritzen,  Rockett-Lauritzen 
Agjncy. 

ARRANGING  for  Regal  Pale  Beer 
sponsorship  of  San  Franc'sco  Seals 
baseball  games  on  KSFO  San  Fran- 

cisco are  (I  to  r):  Seated — Frank 
Ducato,  Abbott  Kimball  agency;  Paul 
Fcgin,  Seals  president;  standing — Jack  Campbell,  KSFO  coml.  mgr.; 
Charles  Graham,  Seals  gin.  mgr.; 

Don  Klein,  KSFO  sportscaster. 
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Views  on  Dues 

(Continued  from  page  19) 

tions,  then  maybe  the  NAB  has  gotten 
too  large  for  us  small  boys. 

Isn't  it  rather  unusual  for  out- 
going directors  to  make  such  sweep- 

ing changes?  Maybe  my  thinking  is 
all  wet  because  I  am  just  a  small  guy 
owning  a  small  station  in  a  small 
market.  The  recent  BAB  addition  is 
a  big  help,  but  methinks  that  you 
are  rocking  a  boat  that  is  already 
leaking. 
From  where  I  stand  you  can  let 

me  know  when  the  increase  is  to  take 
place  and  I'll  prepare  my  resignation for  that  date. 

If  you  can  convince  me  that  I  am 
wrong  then  I'll  be  willing  to  go  to 
bat  and  try  to  pacify  other  small 
stations  in  North  Carolina  that  I 
know  will  be  squealing  with  great 
anguish.     Fair  enough? 

Mr.  Younts  is  secretary-treas- 
urer of  the  North  Carolina  Assn.  of 

Broadcasters.  He  took  part  in  an 
NAB  membership  drive  prior  to 
the  District  4  meeting  in  Pinehurst, 
N.  C,  last  October. 

Arney  Replies 
Replying  to  Mr.  Younts,  C.  E. 

Arney  Jr.,  NAB  secretary-treas- 
urer, said  the  action  was  taken 

"only  after  most  deliberate  and 
careful  consideration  by  the  mem- 

bers of  the  board.  The  viewpoint 
of  the  smaller  stations  was  ade- 

quately presented  to  the  board  by 
several  of  its  members  who  are 
themselves  operators  of  small  sta- 
tions." 

Mr.  Arney  explained  that  only 
eight  of  the  27  board  members  will 
retire  automatically  in  April  and 
the  dues  structure  has  been  dis- 

cussed for  many  months.  He  added, 
"I  hope  we  can  convince  you  that 
you  are  wrong  in  protesting  this 
increase  and  I  further  express  the 
hope  that  you  will  become  a  cru- 

sader among  the  other  small  sta- 
tions in  your  area  in  helping  us  to 

justfy  it.  I  feel  certain  that  the 
increased  results  that  will  come 
from  it  will  fully  justify  the  in- 

crease in  dues." 
Prior  to  the  April  convention 

NAB  plans  to  issue  statements  to 
the  membership  placing  the  dues 
picture  in  the  proper  perspective. 

These  will  cover  such  topics  as 
the  budget  background  for  changes 
in  the  four  lower  classes  and  the 

WMAQ  Chicago's  "Six-Thirty  Special"  contest  offered  two  all-expense-paid 
trips  to  Hollywood  for  answers  to  "Why  I  Listen  to  WMAQ,"  in  25  words  or 
less.  Judging  entries  are  (I  to  r):  Paul  McCluer,  NBC  Chicago  AM  network 
sales  manager;  I.  E.  Showern^an,  vice  president  in  charge  of  the  Central 
Division;  John  Keys,  assistant  manager  of  the  press  department,  and  A.  W. 

Kaney,  station  relations  manager. 

expanding  services  rendered  by  the 
association. 

Fastest  growing  service  at  NAB 
is  Broadcast  Advertising  Bureau, 
which  will  receive  25.06 9<r  of  the 
$798,322  appropriated  for  the  new 
fiscal  year  starting  April  1 — about 
$100,000  above  the  current  NAB 
budget. 

About  three-fourths  of  the  $100,- 
000  will  go  toward  BAB,  which  gets 
a  total  of  $200,000.  At  present 
BAB  is  operating  at  a  rate  of 
roughly  $128,000  annually,  though 
budget  computations  are  difficult  to 
describe  because  NAB  is  in  the 

process  of  switching  from  a  calen- 
dar to  fiscal  year. 

In  1948,  when  NAB  had  a  $796,- 
000  budget,  the  Broadcast  Adver- 

tising Dept.  (predecessor  to  BAB) 
received  $63,490  for  the  year.  The 
new  appropriation  represents  a 
three-fold  increase — from  7.97%  to 
25.069'r  of  NAB's  budget— for  sales 
and  advertising  activities  in  the 
two-year  period. 

Reduced  to  terms  of  dues,  nearly 
$4  of  every  $15  in  monthly  dues 
paid  to  NAB  by  Class  A  stations 
will  go  to  sales  and  advertising  un- 

der the  new  budget.     This  com- 

for  a  better-than-ever  BUY 
IN  OHIO'S  THIRD  MARKET 

NOW  UNDER  CONSTRUCTION 
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WFMJ 
BASIC  ABC  FOR  YOUNGSTOWN 

ASK  HEADLEY  REED 

pares  to  60  cents  out  of  each  $7.50 
in  monthly  dues  paid  in  1948. 

In  addition  to  its  $200,000,  BAB 
is  expected  to  receive  perhaps  $50,- 
000  a  year  from  sale  of  special 
services.  At  NAB  headquarters  it 
is  stated  that  BAB's  activities  pro- 

vide a  type  of  service  smaller  sta- 
tions are  unable  to  perform  for 

themselves  in  addition  to  more 
general  operations  boosting  the 
radio  medium  as  a  whole. 

The  new  dues  in  four  low-income 
classes  affect  the  amount  780  sta- 

tions will  pay  to  NAB  after  April 
1.  Among  AM  stations,  302  are  in 
Class  A,  151  in  Class  B  ($25,001  to 
$50,000),  172  in  Class  C  ($50,000 
to  $75,000)  and  114  in  Class  D 
($75,000  to  $100,000).  Among  FM 
stations,  39  are  in  Class  A  and  2 
in  Class  B. 

Expensive  to  Service 
These  780  stations,  which  NAB 

says  are  more  expensive  to  some 
than  larger  stations,  have  been 
paying  20.12%  of  the  total  income, 
or  $11,712  a  month.   Using  the  Jan. 
1  membership  base,  these  stations 
will  pay  26.159c  of  the  total,  or 
$16,465  a  month  under  new  dues. 

NAB's  membership  as  of  Feb.  1 
included  1,154  AM,  518  FM  and  36 
TV  stations,  plus  some  70  associate 
members. 

This  AM  segment  comprises  55% 
of  all  AM  stations  in  the  industry. 
NAB  is  anxious  to  raise  the  55% 
figure,  recognizing  that  it  can 
either  decrease  dues  or  expand 
services,  or  both,  if  a  larger  seg- 

ment of  the  industry  pays  dues  to 
maintain  its  trade  association. 

Addition  of  a  field  director,  as 
authorized  by  the  board,  will  pro- 

vide a  fulltime  official  who  can 
tour  the  country  as  a  membership 
missionary.  This  practice  is  com- 

mon among  business  associations. 
The  field  director  may  not  be  named 
until  the  board  has  ratified  the 
name  of  the  man  Judge  Miller  ap- 

points to  fill  the  new  general  man- 
ager's post.   It  is  assumed  the  field 

director  will  be  an  assistant  to  th' 
general  manager. 

Judge    Miller    returned    to  hi,^ 
Washington   office   last  Thursday 
morning  but  as  far  as  could  h<r 
learned  he  has  taken  no  action  on 
naming  of  a  committee  to  conside 
candidates  for  the  general  man- agership. 

Some  misunderstanding  w  a  h 
noted  at  NAB  headquarters  over  a 
board  action  calling  for  an  inde- 

pendent audit  of  the  association'- books.  The  books  have  been  audited 
ever  since  1930  by  an  independent 
accounting  firm,  and  such  an  audit 
was  just  getting  under  way  when 
the  board  acted.  This  audit  was 
halted  pending  clarification  of  the 
board's  action. 

It  was  felt  the  board  was  inter 
ested  in  getting  special  breakdowns 
on  association  finances  rather  than 
another  independent  audit.  This 
might   include   the   allocation  of 
BAB's  receipts  in  the  association' 
weekly  financial  statement,  for  ex 
ample,  or  perhaps  another  special 
set  of  figures. 

A  board  action  that  will  receive 
careful  attention  centers  around  a 
complaint  by  associate  members 
that  non-member  companies  have 
equal  recognition  at  annual  con- ventions and  district  meetings.  A 
special  ad  hoc  and  a  membership 
committee  reported  on  this  com- 

plaint. It  was  recommended  that 
NAB  headquarters  notify  associate 
members  well  in  advance  of  ar- 

rangements for  scheduled  meet- ings. 

The  NAB  secretary-treasurer's 
office  is  expected  to  announce  re- 

sults of  the  balloting  for  board 
membership  a  week  from  today 
(Feb.  27).  Ballots  must  be  at 
headquarters  by  midnight,  Feb.  25. 

Technically,  NAB  is  operating 
under  the  1949  structural  setup 
until  the  new  fiscal  year  starts 
April  1.  The  Radio  Division  will 
be  dropped  at  that  time,  and  the 
Television  Division  will  become  the 
Television  Dept.,  it  is  understood. 

WWON  Is  Sold 

SALE  of  WWON  Woonsocket,i 
R.  I.,  for  $70,000  to  the  Woon- socket  Call  was  announced  lasti 

week  by  the  station.  Deal  is  sub- 
ject to  FCC  approval.  WWON  is 

assigned  250  w  on  1240  ke  fulltime. 
The  transfer  application  is  to  be 
filed  in  the  name  of  Woonsocket 
Broadcasting  Co.,  a  new  firm  owned 
by  the  Woonsocket  Call,  which  in 
turn  is  published  by  Buell  W.  Hud- son with  Andrew  P.  Palmer  as 
general  manager.  WWON  sellers 
are  Garo  Ray,  consulting  engineer; 
Aram  Tellalian  Jr.  and  James 
lodice.  Transaction  was  handled  by 
Blackburn-Hamilton  Co. 

ABC  Quarterly  Gross 

Page  54 February  20,  1950 

GROSS  sales,  less  discounts,  re- 
turns and  allowances,  of  $11,086,- 

194  in  the  last  quarter  of  1949  were 
reported  by  ABC  to  the  Securities 
&  Exchange  Commission. 
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Ad  Council 

J (Continued  from  page  25) 

vening  at  the  Statler  Hotel  and  a 
luncheon  there  Thursday. 
!  Members  of  the  conference : 
i  Bromwell  Ault,  Interchemical  Corp.; 
Villiam  R.  Baker  Jr.,  Benton  & 
:5owles;  Harold  S.  Barnes,  Bureau  of 
/vdvertising;  Theodore  L.  Bates,  Ted 
'5ates  &  Co.:  S.  Bruce  Black.  Liberty 1  lutual  Insurance  Co.;  R.  W.  Boggs, 
iTnion  Carbide  &  Carbon  Corp.;  Nelson 
•.end,  McGraw-Hill  Pub.  Co.;  Frank 
'Sraucher.  Periodical  Publishers  Assn.; ;eorge  P.  Brett  Jr.,  The  Macmillan 
'0.;  Lee  H.  Bristol.  Bristol-Myers  Co.; .ouis  N.  Brockway,  Young  &  Rubicam; 
.eo  Burnett,  Leo  Burnett  Co.  Inc.; 
villiam  G.  Chandler,  Scripps-Howard 
ifewspapers;  Mrs.  Olive  Clappsr.  jour- alist:  Evans  Clark.  The  Twentieth 
;entury  Fund;  John  L.  CoUyer.  B.  F. 
;oodrich  Co.;  Fairfax  M.  Cone,  Foote. 
':one  &  Belding;  Douglas  Wakefield 
i'.outlee.  advertising  consultant;  Gard- 
jer  Cowles,  Look  Magazine;  Harlow ff.  Curtice,   General  Motors  Corp, 
Col.  J,  F.   Drake,   Gulf   Oil  Corp.; 

.  "hilip   J.   Everest,   National   Assn.  of 
'ransportation  Advertising;   Frank  M. 
'olsom.    Radio     Corp.     of  America; :  Uarence  Francis.  General  Foods  Corp.; 

;  :dwin  S.  Friendly;  Kerwin  H.  Fulton, 
Outdoor  Advertising  Inc.;    Samuel  C. 
>ale.  General  Mills  Inc.;  Frederic  R. 
Gamble.  American  Assn.  of  Advertising 
.eencies;  John  T.  Gibson,  The  White 
[Quse;  Philip  L.  Graham,  The  Wash- 
liton    Post;    Robert    M.    Gray,  Esso 
..ndard    Oil    Co,:    Dr.    Alan  Gregg. 
.;;kefeller    Foundation;    Miss  Helen 

Henry  Street  Settlement;  Ralph 
'     Hardy,   National  Assn.   of  Broad- 
ssters:    Thomas    J.    Hargrave,  East- 
lan    Kodak    Co.;    Francis  Harmon, 
lotion  Picture  Assn.  of  America;  D.  B. 
Cause.  Armour  &  Co.;  John  K.  Her- 
eit.    Hearst    magazines;    Robert  D. 
[olbrook.  Compton  Advertising;  Stan- 

C.  Hope,  Esso  Standard  Oil;  Charles 
I.  Houston,  Houston,  Houston,  Hastie 
;    Waddy;    Buell    W.    Hudson,  The 
roonsocket    Call;    Paul    P.  Huffard, 
"nion  Carbide  &  Carbon  Corp. Charles    W.    Jackson,    The  White 
'-'ouse;  Lee  R.  Jackson,  Firestone  Tire :  Rubber  Co,;  Eric  Johnston,  Motion 
icture  Assn,   of  America;    Philip  J, 
Jelly,     National    Distillers  Products 
'orp,:  Alton  Ketchum,  McCann-Erick- ■on;  Herbert  H.  Kirschner,  Kirschner 

fj:     Co.;     Edgar     Kobak,  consultant; 
^.rthur   W,   Kohler,    Curtis   Pub.  Co.; 
■  awrence  W.  Lane,  Sunset  magazine; :  hester  J.  LaRoche,  C.  J.  LaRoche  & 
'.o.;  Roy  E.  Larsen,  Time;   Barry  T, 
'  eithead.  Cluett.  Peabody  &  Co.;  E.  H. ittle,   Colgate-Palmolive-Peet;  Henry 
5-.  Little,  Campbell-Ewald;  J.  Spencer 
-;,ove,  Burlington  Mills:  Anson  Lowitz, ,,.  Walter  Thompson;  Charles  Luckman; 
-eorge  P,  Ludlam,  Advertising  Coun- 

IQ;  A.  E.  Lyon,  Railway  Labor  Execu- 
^  ves  Assn. 
Robert  R.  Mathews,   American  Ex- 
ress  Co.;  James  E.  McCarthy,  Out- 
oor  Advertising  Foundation;  George 
.  McMillan,  Bristol-Myers  Co.;  Justin liller.  National  Assn.  of  Broadcasters; 
;oward  J.  Morgens.  Procter  &  Gamble; 
'  aul  Morency.  WTIC  Hartford;  Charles •.  Mortimer  Jr..  General  Foods  Corp.; 
i .  J.  Nance.  Hotpolnt  Inc.;  Wesley  I. unn.  Standard  Oil  Co.  (Indiana);  J. 
I  .  O'Hara,  Dr.  Pepper  Co,;  Herbert  A, ,iajTie,   Home   Insurance   Co,;  Stuart 

■!'eabody.  The  Borden  Co.;   Robert  S. 
■  eare.  General  Electric;  W.  B.  Potter, astman  Kodak  Co.;  K.  C.  Pratt,  K,  C, 

ratt  Inc;  James  H  Rand,  Remington 
;i  and  Inc.;  R.  T.  Reed.  American  Ex- 
;ress  Co.;  William  Reydel,  Cunningham 
:  Walsh  Inc.;  Kingsley  Rice,  Power 

r-  eneration;  Burr  L.  Robbins.  General 
.i  utdoor    Advertising    Co.;    Lewis  S. 

osenstiel.  Schenley  Industries  Inc.; 
.  ames  Rotto,  The  Hecht  Co, 

Mark    Seelen,    Outdoor  Advertising 
ic;  John  E,  Smith,  McCaU's  magazine; ank  Stanton,   CBS;   A,   R,  Stevens, 
merican  Tobacco  Co.;  John  R.  Suman, 
tandard  Oil  Co.  (New  Jersey);  Allan 

Swim,     Congress     of  Industrial 
I  rganizations;  E,  J,  Thomas,  Goodyear 
t  ire  &  Rubber  Co,;  Harold  B.  Thomas; 
■  '  iles  TrammeU,  NBC;  Leonard  W. ,v  irester.  General  Outdoor  Advertising 

Why  buy  2  or  more... 

do  1  big  soles  job 
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Co.;  L.  A.  Van  Bom  el.  National  Dairy 
Products  Corp. 
Robert  L.  Warren,  Brockway  Glass 

Co.;  Thomas  J.  Watson  Jr.,  interna- 
tional Business  Machines  Corp,;  Paul 

B.  West,  Assn.  of  National  Advertisers; 
Grover  A.  Whalen,  Coty  Inc;  John  J. 
Whelan,  Haire  Publications;  C.  M. 
White,  Republic  Steel  Corp.;  H.  Fred 
Willkie.  Joseph  E.  Seagram  &  Sons 
Inc.;  Allan  M.  Wilson,  Advertising 
Council;  Charles  E,  Wilson,  General 
Electric  Co.;  Mark  Woods.  ABC;  James 
W.  Young,  J.  Walter  Thompson; 
Thomas  H.  Young,  United  States  Rub- 

ber Co.;  Philip  Zach,  Capper  Publica- tions. 

KFRM  REQUEST 
Seeks  Fulltime  on  540  kc 

BID  FOR  540  kc  operation  under 
special  service  authorization  was 
filed  with  FCC  last  week  by  KFRM 
Concordia,  Kan.,  sister  outlet  of 
KMBC  Kansas  City.  Purpose  is  to 
provide  first  night  primary  service 
to  the  vast  rural  area. 

Now  operating  on  550  kc  with 
5  w  daytime,  directional,  and  pro- 

grammed from  KMBC,  KFRM 
seeks  5  kw  fulltime  operation  on 
540  kc  directional.  KFRM  is  160 
miles  northwest  of  Kansas  City  and 
has  been  on  the  air  since  December 
1947.  Midland  Broadcasting  Co., 
licensee  of  both  stations,  said  there 
is  no  overlap  of  the  nighttime 
primary  service  area  of  KMBC  and 
that  proposed  by  KFRM.  KMBC 
is  on  980  kc  with  5  kw,  directional 
night. 

Midland  asked  FCC  to  allow  the 
540  kc  operation  for  the  regular 
KFRM  license  period  which  ends 
May  1,  1952.  By  that  time,  it  said, 
it  hopes  permanent  assignment  on 
540  kc  in  the  U.  S.  can  be  made. 
Midland  noted  that  the  Atlantic 
City  convention  provides  that  540 
kc  be  added  to  the  standard  broad- 

cast band. 
No  Interference  Seen 

Although  no  interference  is  an- 
ticipated to  government  installa- 

tions, automatic  ship  alarms  and 
other  services.  Midland  told  FCC 
the  540  kc  operation  would  allow 
actual  observation  of  broadcast 
conditions.  KFRM  would  protect 
Canada's  CBK  Watrous,  Sask., 
now  on  540  kc  with  50  kw,  and 
cause  only  slight  interference  to 
Mexico's  XEWA  San  Luis  Potosi, 
on  540  kc  with  150  kw,  directional 
night.  Midland  said. 
Midland  Broadcasting  stated 

that  "substantial  losses  have  re- 
sulted from  the  first  two  years  of 

operation  on  550  kc,  daytime  only" 
and  "current  operating  losses  are 
approximately  $3,000  monthly,  not 
including  administrative  salaries 
which  are  wholly  absorbed  by 
KMBC,  and  not  including  expense 
connected  with  six  years'  efforts 
of  applicant  to  get  a  regular  berth 
on  the  540  kc  frequency." 

Daughter  to  Paleys 

WILLIAM  S.  PALEY,  chairman  of 
the  board  of  CBS,  is  the  father  of 
a  girl,  Kate  Cushing  Paley,  born 
last  Wednesday  at  New  York  Hos- 

pital. It  is  Mr.  and  Mrs.  Paley's second  child. 
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DOUBLE  CRASH 

KENI  Newsman  Is  Rescued 

ASSIGNED  to  cover  search  opera- 
tions in  the  crash  of  a  C-54,  an 

Alaskan  newsman  found  himself  a 
victim  when  the  search  plane  in 
which  he  was  riding  crashed  on  the 
slopes  of  6,100  ft.  Mt.  Lome  in 
Canada's  Yukon  Territory. 
Jack  Borges,  news  editor  of 

KENI  Anchorage  who  flew  to 
Whitehorse  in  the  Yukon  for  NBC 
and  the  Midnight  Sun  Broadcast- 

ing Co.,  was  one  of  the  entire  com- 
rlement  of  six  men  injured  in 
the  crash.  He  and  four  others 
were  rescued  by  ski  troops  of  the 
14th  Mountain  Infantry  after  the 
injured  pilot,  Lt.  Charles  Harden 
of  Graham,  N.  C,  made  an  heroic 
eight-hour  trek  through  waist-deep 
snow  to  summon  help. 

Said  to  be  one  of  the  fastest 
rescue  operations  in  the  Far  North, 
it  was  less  than  24  hours  from  the 
time  of  the  crash  until  the  sur- 

vivors reached  Whitehorse.  Mr. 
Borges  suffered  a  broken  wrist, 
lacerations,  and  torn  leg  tendons. 
He  completed  his  mission  by  broad- 

casting from  a  bed  in  the  U.  S. 
Army's  4th  Field  Hospital. 

CBS  Stock 

J.  A.  W.  IGLEHART,  member  of 
the  board  of  CBS,  has  bought  500 
shares  of  Class  A  common  stock 
of  the  company,  bringing  his  total 
holdings  to  3,400  shares,  according 
to  information  filed  with  the  Secur- 

ities and  Exchange  Commission. 

M)-.  Borges  is  given  first  aid  by 
an  Army  ski  trooper. 

BOOTH  ELECTED 
Director  of  Newspapers 

JOHN  L.  BOOTH,  Michigan  broad- 
caster and  son  of  Ralph  H.  Booth, 

founder  and  former  president  of 
Booth  Newspapers  Inc.,  has  been 
elected  director  of  Booth  Newspa- 

pers at  the  group's  annual  meeting, it  was  announced  last  week. 
Booth  Radio  and  Television  Sta- 

tions Inc.,  of  which  John  Booth  is 
founder  and  president,  operates 
WJLB  Detroit,  WBBC  Flint  and 
WSGW  Saginaw,  and  is  a  televi- 

sion applicant  in  Flint  and  Sagi- naw. 
Mr.  Booth  worked  as  reporter  on 

the  Saginaw  Netvs  Courier  in  1928 
and  on  the  Jackson  Citizen  Patriot 
in  1929.  He  served  on  the  ad- 

vertising department  staff  of  the 
Detroit  Free  Press  in  1934  and 
1935. 

GDYNIA  CASE 

O'Conor  to  Support  Charge 

U.  S.  SENATOR  Herbert  R. 
O'Conor  (D-Md.)  indicated  last 
week  that  he  will  supply  additional 
information  to  the  FCC  pointing 
up  the  broadcast  of  alleged  Com- 

munist piopaganda  by  the  Gdynia 
America  Shipping  Lines  on  U.  S. 
station  facilities. 

Sen.  O'Conor,  chairman  of  a 
Senate  Judiciary  Immigration  sub- 

committee that  is  pressing  an  in- 
vestigation into  Gdynia  radio  ac- 

tivities [Broadcasting,  Dec.  26, 
1949],  promised  the  additional  data 
following  receipt  of  a  letter  from 
FCC  Chairman  Wayne  Coy.  Comr. 

Coy  said  the  FCC  had  "no  informa- 
tion" concerning  the  broadcast  in 

Polish  of  "Communist  propaganda" 
over  the  stations  by  Gdynia  and 
asked  that  if  the  committee  has 
"any  facts"  which  it  believed 
"would  be  of  interest  to  the  Com- 

mission," to  make  that  informa- 
tion available. 

WEDC  Drops 

At  the  same  time,  the  subcom- 
mittee disclosed  that  a  second  sta- 

tion had  decided  not  to  renew  its 
broadcasts  of  Gdynia  scripts. 
WEDC  Chicago,  the  Congressional 
group  said,  had  informed  the  Sen- 

ators it  had  dropped  the  Gdynia 
prepared  broadcasts  as  of  Feb.  5. 
WHBI  Newark,  N.  J:,  which  had 
aired  the  broadcasts  as  well  as 
WEDC,  canceled  its  Polish  weekly 
series  on  Dec.  26. 

A  subcommittee  spokesman  said 
the  "supporting"  information  which 
would  be  supplied  by  Sen.  O'Conor 
probably  would  point  out  that  in 
the  registration  of  prepared  and 
edited  scripts  for  Polish  programs 
under  the  Foreign  Agents  Regis- 

tration Act,  Gdynia  reportedly 
filed  a  statement  for  a  six-month 
period  in  1948  showing  that  the 
"Polish  Embassy  had  paid  part  of 
the  total  cost  amounting  to  $4,800." 
The  spokesman  said  that  in  a  six- 
month  period  ending  in  March  1949 
the  Embassy's  share  purportedly 
was  $7,800. 

Would  Spur  FCC 

It  is  understood  that  Sen. 
O'Conor  will  place  the  data  before 
the  FCC  as  a  means  of  spurring 
the  Commission  to  give  more  notice 
to  such  scripts  in  order  that  propa- 

ganda be  avoided  in  the  future. 
■The  Senator  has  demanded  that 
the  Commission  take  some  "ap- 

propriate steps"  to  assure  the  coun- try that  Communist  propaganda 
would  not  be  permitted  for  broad- 

cast. However,  the  FCC  letter,  in 
effect,  showed  little  alarm. 

The  Justice  Dept.  also  had  played 

lightly  with  Sen.  O'Conor's  demand 
that  it  investigate  Gdynia  activi- 

ties [Broadcasting,  Jan.  9]. 
Comr.  Coy's  letter  follows  in 

part : 

"We  have  no  information  concern- 
ing the  broadcast  of  Communist  prop- 

aganda on  the  facilities  of  broad- 
casting stations  in  the  United  States 

by  the  Gdynia  America  Line.  If  you 
have    any    information    or    if  your 

Upcoming 

Feb.  23-24:  Ohio  State  Advertising  and Sales  Promotion  conference,  Ohio 
State  U.,  Columbus. 

Feb.  28:  Practicing  Law  Institute  legal 
clinic  opening,  Roosevelt  Hotel,  New 
York. 

March  3:  Postillion  Ball,  sponsored  by 
Advertising  Women  of  New  York, New  York. 

March  3-4:   Western  Radio-Television Conference,  Seattle. 

March  5:  Radio  and  Television  Award 
Dinner,  New  York. 

March  6-8:  Second  National  Conference, 
Chicago  Television  Council,  Palmer House,  Chicago. 

March  6-9:  Institute  of  Radio  Engineers 
National  Convention,  Hotel  Commo- dore, New  York. 

March  10:  Michigan  Radio  Conference, 
Michigan  State  College,  East  Lans- 

ing, Mich. 
March  10-11:  Alabama  Broadcasters 
Assn.  annual  spring  meeting,  Russell 
Erskin  Hotel,  Hunts ville,  Ala. 

March  12-14:  Fifth  annual  Oklahoma 
Radio  Conference,  U.  of  Oklahoma, Norman. 

March  13:  House  Interstate  &  Foreign 
Commerce  Communications  subcom- 

mittee hearing  on  radio  bills,  Wash- 
ington. 

March  27-30:  Canadian  Assn.  of  Broad- 
casters annual  meeting,  Brock  Hotel, 

Niagara  Falls,  Ont. 

March  28-31 :  National  Premium  Buyers' Exposition,  Stevens  Hotel,  Chicago. 

March   29-April   1:   ANA  convention, Homestead,  Hot  Springs,  Va. 

March  30-April  1:  AAAA  1950  conven- tion, Greenbriar,  White  Sulphur 
Springs,  W.  Va 

March  30:  Canadian  Assn.  of  Broad- casters, Niagara  Falls,  Ont. 

April  4:  Radio  Pioneers  Club  annual 
dinner,  Ritz  Carlton  Hotel,  New  York. 

April  12-19:  NAB  convention,  Stevens Hotel,  Chicago: 
Engineering  Conference,  April  12-15; Unaffiliated      Stations  Conference, April  16; 
FM   Stations   Conference,   April  17; 
Management  Conference,  April  17-19.  - 

May  4-7 :  Institute  for  Education  by  Ra-  ' dio,  Columbus,  Ohio.  : 

May  9-11:  IRE-AIEE-RMA  Conference. 
Washington.  - 

May  22-23:  North  Carolina  Assn.  of Broadcasters  annual  convention. 
Chapel  HiU,  N.  C. 

June  17:  Second  annual  Radio  News 
Editor's  conference,  Kent  State  U., 
Kent,  Ohio. 

Aug.  10-13:  AFRA  convention,  Sheraton Hotel,  Chicago.  | 

Oct.  22-24:  10th  District  convention  of  ■ Advertising  Federation  of  America.  , Amarillo.  Tex.  i 

committee  has  any  facts  which  you  \ 
believe  would  be  of  interest  to  the  \ 
Commission,  I  would  appreciate  your  j 
efforts  in  making  that  information  ■ 

available  to  the  Commission.'' 

THORNTON  W.  BURGESS 
Famous    Nature    Story  Teller 

AVAILABLE    ON    SYNDICATED  RADIO • 
For  booklet   describing  other 

R-S-P   SYNDICATED,  CUSTOM-MADE, 
RADIO  AND  TV  PRODUCTIONS 

Write — 507  Fifth  Ave.,  New  York  City 
RICHARD  STROUT  PRODUCTIONS 
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Daven  Type  11 A  Transmission  Meas- 

uring Set  is  fast  proving  itself  a  "must" 
for  FM  and  AM  station  engineers. 
This  instrument  offers  an  ideal  solu- 

tion for  making  measurements  re- 

quired by  FCC  "proof  of  performance" 
regulations. 

For  an  accurate  versa- 

tile gain  set,  at  a  mod- 

erate price  —  specify 
The  Daven  Type  11  A. 

THl 
CO. 

N  I  W  »  "  * 

Yfrite  today  for  additional  information.  Dept.  BD-3 
VISIT    DAVEN    AT    THE    IRE    SHOW  —  BOOTH  94B 

Page  56 February  20,  1950 BROADCASTING  • 



UNIFORMIT
Y' 

I  FCC  Hits  FCC  Proposal 
|eX-FCC  Chairman  James  Law- 
jrence  Fiy,  commenting  on  the  Com- 

mission's proposal  for  a  "uniform 
ipolicy"  hearing  regarding  licensing 
iprocedures,  has  suggested  there  is 
|"no  trick  substitute  for  sound  judi- 
krial  and  administrative  discretion." 
iHe  considered  FCC's  proposal  un- 
necessary. 

I  Mr.  Fly's  letter  is  the  first 
;opinion  filed  in  the  Commission's 
[proceeding  to  review  licensee- 
eligibility  of  violators  of  U.  S.  laws 
other  than  the  Communications 
Act.  FCC  ordered  the  review  in 
llate  January,  specifying  Feb.  13 
;for  commencement,  but  the  pro- 
iceeding  has  been  postponed  until 
April  24  to  allow  sufficient  time  for 
preparation  as  requested  by  the  in- 
(dustry  [Broadcasting,  Jan.  30, 
!Feb.  6].  Deadline  for  comments 
mow  is  set  as  April  10. 

I  The  Commission's  effort  to  se- 
cure uniform  procedure  for  han- 
dling applications  of  those  involved 

iin  civil  and  criminal  proceedings 
outside  the  jurisdiction  of  the  Com- 

munications Act  stems  from  a  1948 
'Supreme  Court  ruling  holding  the 
major  film  producers  to  be  in  viola- 
cion  of  anti-trust  laws. 

j  .    Cites  Confusion 

'  Mr.  Fly  pointed  out  that  under 
Sec.  308(b)  of  the  Act  and  the  pub- 

lic interest  concept  the  Commission 
lis  under  duty  to  inquire  into  the 
2haracter  of  the  applicant  and 

.  'proof  of  serious  violations  of  law 
•is  clearly  nertinent  on  the  issue  of 
:haracter."  He  indicated  that 
FCC's  proposal  would  "invite  more Confusion  than  the  rules  would 
eliminate." 
The  ex-FCC   chairman  pointed 

3ut  that  over-parking  is  a  criminal 
-offense    whereas    the  fraudulent 
;:onversion  of  a  $100  million  trust 
-fund  may  never  result  in  a  crimi- 

nal charge  or  even  a   civil  suit. 
iThus,    he    explained,    "the  single 
question    is    the    quality    of  the 
offense  and  its  current  impact  upon 
the   question   of   character."  He 
concluded,  "The  fact  is  in  issue,  not 
;he  court  records." 

The 
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DAVENPORT  •  ROCK  ISLAND 
MOtlNE    *    EAST  MOIINE. 
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 FULLTIME \XUM  MUTUAL 

^ADIO    CENTER      MOLINE.  ILL. 

FIRST  15  PROGRAM  HOOPERATINGS— Feb.  15 
Report No of YEAR  AGO 

Program  Stations Sponsor  &  Agency Hooper Hooper 
-|-or — 

>os. 

Jack  Benny  (CBS) 180 American  Tobacco  (BEDO) 
24.5 

27.3 

—2.8 

1 
Original  broadcast  21.7 
Added  by  2nd 

broadcast  2.8* Godfrey's  Talent Scouts  (CBS) 155 T.  J.  Lipton  Div. -Lever  (Y&R) 23.9 21.7 

-1-2.2 

5 
Radio  Theatre  (CBS) 172 Lever  Bros.  (JWT) 22.8 

25.5 

—2.7 

2 
Bob  Hope  (NBC) 151 Lever  Bros.  (BBDO,  producers; 21.0 21.3 

—0.3 

7 
Ayer,  Surf;  JWT,  Lux) 

My  Friend  Irma  (CBS) 150 Pepsodent  Div. -Lever  (FC&B) 20.7 21.3 

—0.6 

6 
Bing  Crosby  (CBS) 179 Liggett   &    Myers  (C&W) 20.6 16.4 

-1-4.2 

15 

McGee  &  Molly  (NBC) 165 S.  C.  Johnson  &  Son  (NL&B) 20.2 24.9 

—4.7 

3 
Amos  'N'  Andy  (CBS) 149 Lever  Bros.  (R&R) 19.1 18.6 

-1-0.5 

10 
Mr.  Chameleon  (CBS) 

138 
Sterling  Drug  (D-F-S) 18.2 10.6 4-7.6 

62 
Walter  Winchell  (ABC)  271 Wm.  R.  Warner  (K&E) 17.8 24.9 

—7.1 

4 
Original  broadcast 

16.0 
Added  by  2nd 

broadcast  1.8* People  Are  Funny 149 RAW     Tnknrrn  rCAorlc\ D.  Cc  vv ,  1  o  DO  ceo  ^  seeas/ 16  8 17.2 

—0.4 

1  ] 
(NBC) 

Mystery  Theatre  (CBS) 149 Sterling  Drug  (D-F-S) 
16.7 

16.7 

0.0 

14 
Truth  or  Consequences 141 Procter  &  Gamble  (Compton) 16.5 

14.5 

-f2.0 

27 

(NBC) Burns  &  Allen  (CBS) 179 Block  Drug  (C&P) 16.3 14.5 

-H.8 29 

Bob  Hawk  Show 163 R.  J.  Reynolds  (Esty) 15.9 14.7 

+  1.2 

26 
(CBS) 

*  Second  broadcast  on sam e  day  in  some  cities  provided more  than  one 
opportunity to  hear  program. 

TOP  10  DAYTIME  HOOPERATINGS— Feb. 15  REPORT 

No.  of YEAR  AGO 
Program  Stations Sponsor  &  Agency Hooper Hooper 

-l-or— 

Pos. 

Ma  Perkins  (CBS) 
143 

Procter  &  Gamble  (D-F-S) 8.4 8.7 

—0.3 

2 
Arthur  Godfrey  (CBS) 7.8 8.8 

—1.0 

1 
10:15-10:30  (MTh) 170 Wildroot  (BBDO) 

4.5 10:15-10:30  (TWF) 
5.5 

170 
Toni-Div.,  Gillette  (FC&B) 

10:30-10:45  8.2 173 Gold  Seal  Wax  (C-M) 10:45-11  8.4 
173 

National    Biscuit  (M-E) 11-11:30  8.7 185 Liggett  &  Myers  <C&W) 
Stella  Dallas  (NBC) 146 Sterling  Drug  (D-F-S) 7.5 

7.8 

—0.3 

7 
Big  Sister  (CBS) 

142 
Procter    &    Gamble  (Compton, 

Ivory;  Blow,  Spic  &  Span) 7.3 8.4 

—1.1 

3 
Guiding  Light  (CBS) 142 Procter   &   Gamble  (Compton 7.2 6.9 

-f-0.3 

17 
Our  Gal  Sunday  (CBS) 160 Whitehall  Phar.  (Murray) 

7.1 8.1 

—1.0 

5 
Rosemary  (CBS) 149 Procter  &  Gamble  (B&B) 

7.0 

7.7 

—0.7 

8 
Romance  of  Helen 165 Whitehall  Phar.  (Murray) 6.9 7.3 

—0.4 

13 Trent  (CBS) 
Aunt  Jenny  (CBS) 

84 

Lever  Bros.  (R&R) 6.9 7.5 

—0.6 

11 
When  a  Girl  Marries 

(NBC) 81 Gen.  Foods  Sales  (Y&R) 

6.8 

7.6 

—0.8 

9 
Backstage  Wife  (NBC) 

146 
Sterling   Drug  (D-F-S) 6.8 

6.5 

-1-0.3 

21 

LEE  ESTATE 

Sisters  Expected  To  Join 
Legal  Fray 

MRS.  CHRISTINE  BOYD  LEE  WITHERSPOON  was  expected  to  join 
her  sister,  Mrs.  Elizabeth  Boyd  Lee  Fry,  in  legal  fight  for  $91/2  million 
estate  of  the  late  Thomas  S.  Lee,  owner  of  Don  Lee  Network  and  other 
properties  [Broadcasting,  Feb.  13]. 
Adopted  daughters  of  the  late 

Don  Lee,  both  have  legal  status 
as  sisters  of  Thomas  Lee,  and 
therefore  are  his  closest  heirs-at- 
law,  attorneys  point  out.  Pre- 

viously it  has  been  believed  that 
Mrs.  Nora  S.  Patee  of  San  Marino, 
Calif.,  his  maternal  aunt,  was 
Thomas  Lee's  closest  living  relative. 
Mrs.  Fry  already  has  retained 
Jerry  Giesler  and  Harry  Mabry, 
attorneys. 

Public  administrator  Ben  H. 

Brown,  appointed  special  adminis- 
trator of  the  estate  Feb.  10,  was 

expected  to  be  made  general  ad- 
ministrator when  petition  is  acted 

upon  next  Thursday  in  Los  Angeles 
Superior  Court. 

In  a  will  made  in  1934,  Thomas 
Lee  left  his  entire  estate  to  an 
uncle  by  marriage,  R.  Dwight 

Merrill,  Seattle  lumberman,  "to  be 
divided  as  he  sees  fit." 

Don  Lee,  father  of  Thomas  Lee, 
adopted  Christine  and  Elizabeth  in 
1920  after  his  marriage  to  their 
aunt,  Mrs.  Annabelle  Torbett  Lee, 
his  second  wife.  He  divorced  her 
in  1926.  When  Don  Lee  died  in 
1934  he  left  only  |1  each  to  the 
sisters.  Remainder  of  the  estate 
went  to  his  son,  Thomas. 

LAMB  VISITS  HT 
President  Pledges  Support 

EDWARD  LAMB,  Toledo  attorney, 
publisher  and  owner  of  WTOD 
Toledo,  WTVN  (TV)  Columbus 
and  WICU  (TV)  Erie,  Pa.,  visited 
the  White  House  Wednesday  and 
"  eceived  a  pledge  of  support  for 
Pennsylvania  and  Ohio  Democratic 
Congressional  nominees.  Mr.  Lamb 
reported  President  Truman  said 
he  would  campaign  for  a  Demo- 

cratic Congress  as  strongly  as  he 
did  for  his  own  election  in  1948. 
The  President  said  he  will  make 
personal  tours  of  Ohio  and  Penn- 

sylvania this  spring  and  fall  for 
that  purpose,  according  to  Mr. 
Lamb. 

Mr.  Lamb  was  accompanied  on 
his  White  House  visit  by  David 
Lawrence,  mayor  of  Pittsburgh. 
Earlier  in  the  day  they  had  met 
with  Sen.  Francis  Myers  (D-Pa.) 
and  William  Boyle,  Democratic 
National  Chairman. 

In  a  news  statement,  Mr.  Lamb 
said  he  would  not  enter  the  Demo- 

cratic race  for  the  U.  S.  Senate 
in  Ohio,  but  that  he  would  sup- 

port the  Democratic  nominee 
against  Sen.  Robert  Taft  (R-Ohio). 

When  you  can  get  RCA 
"Know-How".  .  .  why 

take  anything  less? 

RECORDING 
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J-  ou  get  the  kind  of  serv- 

ice you  want  and  the  quality 

you  need  at  RCA!  Records 
and  transcriptions  of  every 
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promotion  recording  facil- ities. Careful  handling  and 

prompt  delivery.  Contact  an RCA  Victor  Custom  Record 

Sales  Studio,  Dept.  2-B : 
120  East  23rd  Street 

New  York  10,  New  York 
MU  9-0500 

445  North  Lake  Shore  Drive 
Chicago  11,  Illinois 
Whitehall  4-2900 

1016  North  Sycamore  Avenue 
Hollywood  38,  California HUlside  5171 

You'll  find  useful  facts  in 
our  Custom  Record  Brochure. 

Send  for  it  today! 
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TENTH  year  sponsorship  of  Breakfast  Club  on  ABC  by  Swift-  &  Co.,  Chicago, 
is  honored  appropriately  at  a  breakfast  attended  by  (I  to  r):  Vernon  Beatty, 
advertising  manager.  Swift  &  Co.;  Hal  Rorke,  radio  director,  J.  Walter  Thomp- 

son Co.,  Chicago;  John  H.  Norton  Jr.,  ABC  Central  Division  vice  president, 
and  Robert  E.  Kintner,  ABC  president. 

FM  LISTENING  RISING 

New  York  Surveys  Show  Sets  Up,  Too 

STEADY  increase  in  FM  set  own- 
ership and  listening  in  the  New 

York  metropolitan  area  is  shown  in 
a  series  of  three  surveys  conducted 
by  The  Pulse  Inc.  and  analyzed  by 
the  NAB  FM  Dept. 

In  homes  that  have  both  AM  and 
FM,  37%  of  the  total  listening 
time  was  devoted  to  FM,  NAB's 
analysis  shows.  The  analysis  was 
conducted  by  Edward  L.  Sellers, 
director  of  the  FM  Dept.  Broken 
down  into  hours,  it  was  found  that 
the  daily  FM  average  was  1.60 
hours  compared  to  2.66  for  AM,  a 
total  of  4.26  hours. 

Three  Months  Covered 

The  figures  apply  to  the  months 
of  July  and  October,  1949,  and 
January,  1950.  The  data  show  FM 
listeners  are  loyal  listeners.  NAB 
suggests  this  indicates  FM  is  of 
"real  value"  to  the  AM  operator 
of  an  FM  affiliate  and  becomes 
more  valuable  as  AM  sets  become 
obsolete  and  are  replaced. 

Distribution  of  FM  homes  in  the 

10-county  New  York  area  is  about 
equally  divided  between  the  low 
and  high  income  groups,  it  was 
found,  with  FM  serving  all  eleva- 

tions of  the  socio-economic  strata 
and  being  strong  in  the  low-income 
groups. 

Good  Increase 

In  the  July-January  period  it 
was  found  that  the  number  of  New 
York  homes  equipped  with  FM  ra- 

dios increased  to  nearly  573,000. 

FM's  potential  audience  in  the  area 
as  of  January  1950  was  estimated 
at  2,005,000,  based  on  receiver  dis- 
tribution. 

Numerous  reasons  were  cited  for 
purchase  of  FM  receivers,  with 
19.3  9f  saying  they  bought  for  lack 
of  static,  better  reception  or  de- 

sired FM,  all  exclusive  FM  trade- 
marks; 11.9%  bought  FM  for  bet- 

ter music,  more  classical  music, 
better  musical  programming; 
27.9%  chose  TV  sets  with  the  FM 
band;  21.4%  chose  a  new  radio 
with  the  FM  band. 
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►  Reportedly  the  oldest  continuous 
commei'cial  program  in  the  South- 

west, Mrs.  Tucker's  Smile  Pro- gram, marked  17  years  on  the  air 
Feb.  13,  with  its  2,108th  program 
on  WFAA  Dallas.  Since  1933  the 
musical  show  has  helped  build  the 
sales  of  Mrs.  Tucker  Foods  Inc., 
Sherman,  Tex.,  maker  of  Mrs. 
Tucker's  Shortening  and  Meado- 
lake  Margarine.  It  has  made  ex- 

tensive use  of  the  Texas  Quality 
Network. 

►  Employes  were  feted  at  a  party 
given  by  KSD-TV  St.  Louis  in 
celebration  of  its  third  anniver- 

sary. Station  claims  to  be  the  first 
post-war  video  outlet  in  the  coun- 
try. 

►  WATO  Oak  Ridge,  Tenn.,  Feb. 
1  celebrated  its  second  birthday. 

RACE  RESULTS 

Bill  Would  Ban  Use  of  Radio 

A  PROPOSAL  for  legislation  to 
outlaw  interstate  dissemination  of 
race  results  by  radio  or  other  means 
for  illegal  use  was  advanced  last 

week  at  the  Attorney  General's Conference  on  Law  Enforcement 
Problems,  held  Wednesday  in 
Washington. 

The  proposal  was  referred  to  the 
legislative  committee  for  study 
and  report  by  April  15. 

A  major  problem  to  be  solved  in 
any  such  legislation,  authorities 
pointed  out,  is  the  distinction  to 
be  drawn  between  broadcasts  of 
racing  information  for  legal  pur- 

poses and  those  for  illegal  pur- 
poses. The  resolution,  which  had 

the  endorsement  of  the  American 
Municipal  Assn.,  would  not  be  de- 

signed to  prohibit  dissemination 
of  legitimate  sports  information. 

Benedict  P.  Cottone,  FCC  gen- 
eral counsel,  discussed  FCC  regu- 

latory aspects,  particularly  with 
reference  to  uses  of  telephone  and 
telegraph.  He  also  cited  the  so- 
called  WWDC  Washington  case 
of  January  1948,  in  which  FCC 
held  with  respect  to  broadcasts  of 
horse  race  information  that  "the 
intent  or  design  to  assist  the  carry- 

ing on  of  illegal  activities  must  be 

reasonably  evident." 
Attorney  General  J.  Howard 

McGrath,  who  called  the  meeting  of 
federal,  state  and  local  officials  to 
map  a  campaign  against  organized 
crime,  urged  the  active  support  of 
radio  and  press. 

NEW  four-page  publication,  On  Air, 
released  by  the  RCA  Engineering 
Products  Dept.  to  supplement  its  bi- 

monthly Broadcast  News,  which  gives 
latest  RCA  information  on  new  equip- 

ment and  developments  in  radio  and TV  field. 

Station  was  the  subject  of  an  edi- 
torial in  The  Oak  Ridger  honoring 

the  occasion. 
►  Jocko  Maxwell,  Negro  sports- 
caster-director  for  WRRL  Wood- 
side,  N.  Y.,  will  celebrate  his  14th 
year  with  the  station  on  Feb.  22. 
►  WORZ  Orlando,  Fla.,  celebrated 
the  third  anniversary  of  its  first 
broadcast  a  fortnight  ago. 

►  Carl  Lorenz,  ABC  Western  Di- 
vision engineer,  is  celebrating  21 

years  in  the  engineering  depart- 
ment of  ABC  and  its  predecessor 

NBC  Blue  network. 

►  John  Harrington  this  month  be- 
gan his  15th  year  at  WBBM  Chi- 
cago, where  he  is  a  news  and  sports- 

caster.  He  worked  previously  at 
KWK  St.  Louis.  Mr.  Harrington 
was  named  WBBM  sports  director 
in  1940  after  he  had  been  there  four 

years. 

CELEBRATING  his  11th  consecu- 
tive year  on  the  air  under  the  spon- 

sorship of  the  Continental  Oil  Co.  is 
Stu  Mann  (center),  heard  nightly  over 

WLOL  Minneapolis,  the  Twin  Cities' MBS  outlet.  Originator  of  the  In  the 
Bleachers  show,  Mr.  Mann  is  pre- 

sented another  year's  renewal  of  his 
contract  by  Ozzie  Haggeland  (I), 
Twin  City  manager  for  Conoco,  and 
C.  D.  Carlson,  Chicago  divisional 

manager  for  Conoco. 
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.  .  .  radio  listeners  eagerly  await  such 

programs  as  Jack  Benny  -  Lux  Theater - 
Arthur  Godfrey  -  Edgar  Bergen  -  Amos 
(j-  Andy  -  BIng  Crosby  and  scores  of 
other  big-name  CBS  Productions  .  .  . 
This  is  a  potent  reason  why  KROD  is 
your  best  radio   buy   in    the   El  Paso 

to 

EVERY  hour  on  the  half-hour, CHUM  Toronto  airs  its  Telefiash 
News.  In  this  show,  listeners  who 

jhave  witnessed  news  events,  such  as 
iaccidents  or  robberies,  call  station  and 
jreport.  Items  are  checked  with  police 
{and  fire  departments,  hospitals,  etc. 
pefore  being  used.  Listeners  are  paid 
jup  to  $5  for  each  item  used  by  station. 
I  Musical  Talent  Hunt 
MUSIC  instructors  in  Washington 
high  schools  act  as  talent  scouts  in 
jontest  currently  being  conducted  over 
WMAL  Washington.  Most  talented 
children  in  local  high  schools  are  en- 

tered in  contest  to  determine  two  win- 
ners of  $500  scholarship  prizes.  Dif- 

ferent high  school  auditorium  is  scene 
\3f  weekly  broadcast  with  students  in 
;hat  school  presenting  their  accom- 
Dlishments.  Show  is  sponsored  by 
Hamilton  National  Bank,  Washington, 
jnd  aired  Sunday  at  5  p.m.  Trophies 
ire  awarded  best  group  performances. 

'Court'  Praised 

rRIBUTE  to  DuMont  TV  Network's 
''ourt  of  Current  Issues  and  its  origi- laior,  Irvin  Paul  Sulds,  was  voiced  by 
,iep.  Frederic  R.  Coudert  Jr.  (R-N.  Y.) 
n  Congressional  Record  Feb.  9  issue, 
tlep.  Coudert  cited  program,  telecast 
^'uesday,  8-9  p.m.,  as  example  of  visual 
ducation,  praised  Mr.  Sulds  for  bring- 

ing it  into  "virtually  thousands  of 
j.omes,"  and  noted  latter  had  received |itation  from  VFW  in  recognition  of 
■  rogram's  second  anniversary.  Rep. 
'oudert  expressed  hope  Court  of  Cur- 

rent Issues  would  continue  its  "splendid 
/ork"  and  felt  that  if  similar  pro- 
irams  are  developed  and  presented 
l^lhrough  television,  "we  can  look  for- 
jrard  to  a  period  in  our  immediate  fu- 
|ure  when  we  will  have  the  best  in- 
I'lorm.ed  public  of  any  nation  in  the 
world." 
I  Charity  Children  Star 
CHILDREN  who  are  wards  of  Catholic 
'harities  Institutions  in  New  York  are 
tars  of  new  variety  revue  on  WFUV 
FM)  Fordham  U.,  New  York.  Series 
nil  last  for  13  weeks  and  highlight 
lifFerent  orphanage  each  week.  Vari- 
us  celebrities,  such  as  Eddie  Dowling, 
ctor  and  director;    Connee  Boswell, 

singer;  Ethel  Waters,  singer  and  act- 
ress, act  as  guest  m.c.'s.  Production  is 

handled  by  members  of  radio  classes 
at  Fordham. 

TV  Covers  Flood 
MOBILE  unit  of  WCPO-TV  Cincin- 

nati covered  high  waters  from  bank 
of  Ohio  river  for  reportedly  first  ma- 

jor news  event  displayed  over  TV  in 
that  area.  Site  for  telecast  was  under 
suspension  bridge  over  river  in  Coving- 

ton, Ky.  Flooded  downtown  river 
front  of  Cincinnati  was  shown  in  two 
15-minute  periods.  Jack  Fogarty, 
WCPO   newscaster,  was  narrator. 

Congressional  Issues 
SERIES  of  weekly  programs.  Meet 
Your  Congress,  aired  from  Washing- 

ton, are  currently  being  presented  over 
WHAT  Philadelphia,  Monday,  8:30-9 
p.m.  Most  important  issue  under  dis- 

cussion in  Congress  is  chosen  by  Blair 
Moody,  who  emcees  show,  and  Con- 

gressmen who  will  be  most  influential 
in  deciding  its  outcome  discuss  it  with 
Mr.  Moody. 

Trying  To  Top 
SHUFFLE  bowling  is  added  to  sports 
attractions  offered  over  WFIL-TV 
Philadelphia  in  new  weekly  series,  Toj) 
The  Champ,  aired  Monday,  9-9:30  p.m. 
Shuffle  Bowling  League  has  been  hold- 

ing elimination  tournaments  in  area 
in  preparation  for  choosing  players 
who  will  appear  on  show.  Contestants 
who  have  won  out  as  local  champions 
will  compete  with  one  another.  Show 
is  sponsored  by  Shuffle  Bowling  League 
of  America  which  hopes  to  place  many 
of  its  "Shuffle- Alley"  machines  in  local recreation  centers. 

Network  Honors  City 

IN  HONOR  of  100th  anniversary  cele- 
bration of  San  Luis  Obispo,  Calif., 

two  Don  Lee  network  shows  originated 
from  that  city.  Shows  were  Frank 
Hemingway  newscasts  and  Breakfast 
Gang.  Don  Lee  executives,  including 
Pat  Campbell,  vice  president  in  charge 
of  station  relations,  and  Tony  La- 
Frano,  director  of  network  operations, 
attended. 

States  Spotlighted 
NEW     half-hour     weekly  television 

HOWARD  J.  McCOLllSTER Regional  Representatives 
'0660  BELLAGIO,   LOS   ANGELES  . 

BR  0  4  705 

lows  with  a  Hollywood  >teritage   ★   Member  N-A-B- 

show  starting  Feb.  22  on  KNBH  (TV) 
Hollywood  spotlights  different  home 
state  each  week,  with  participating 
audience  made  up  by  former  residents 
of  the  state.  Also  featured  are  guest 
stars  from  particular  state.  Bill  Welsh 
is  m.c. 

Panel  of  Sports 
WEEKLY  half-hour  evening  sports 
program  with  leading  Canadian  sports 
columnists  is  aired  by  CFRB  Toronto. 
Program  features  review  and  com- 

mentary on  the  week's  sports  and  has 
panel  of  five  Toronto  sports  writers 
and  guests  with  m.c.  The  Sports 
Writers  Show  is  sponsored  by  a  To- 

ronto automobile  agency. 
Bridge  and  Sports  Added 

WEEKLY  schedule  of  WOIC  (TV) 
Washington  has  added  The  Art  of 
Sports  and  Lyons  on  Bridge.  First 
show,  aired  Thursday,  7:15-7:30  p.m., 
features  Jim  Simpson,  sports  director. 
Outstanding  professional  and  semi- 
professional  athletes  exhibit  their 
techniques  before  cameras.  Second 
show  is  conducted  by  William  Lyons, 
contract  bridge  expert,  who  uses  rotat- 

ing table  and  charts  in  demonstrating 
art  of  bridge.  Show  is  heard  in  same 
time  slot  on  Friday. 

WAZL  SURVEY 

School  Listening  Rated 

A  COMPOSITION  writing  assign- 
ment for  elementary  school  stu- 
dents gave  WAZL  Hazelton,  Pa., 

an  opportunity  to  determine  pupils' listening  preferences  in  that  city. 
Some  180  pupils  of  the  A.D. 

Thomas  Memorial  School's  fourth, 
fifth  and  sixth  grades  were  as- 

"  signed  by  their  language  teacher, 
Miss  Grace  Kleckner,  to  write  a 

composition  on  the  subject,  "I 
Received  a  Radio  for  Christmas." 
As  part  of  the  composition,  the 
students  were  asked  to  name  their 
favorite  radio  programs,  rating 
them  first,  second  and  third  choice. 

Hearing  of  this,  WAZL  asked 
Miss  Kleckner  for  the  papers  and 

compiled  the  results.  NBC's  Baby 
Snooks  program  received  the  most 
votes  for  first  choice  by  all  three 

classes  followed  by  MBS'  Straight 
Arrow  and  Roy  Rogers.  As  sepa- 

rate preferences,  the  fourth  grad- 
ers selected  Baby  Snooks,  the  fifth 

grade  pupils  Straight  Arrow  and 
the  sixth  graders'  votes  were  tied 
for  Baby  Snooks,  and  NBC's  Life 
of  Riley.  WAZL,  which  is  affiliated 
with  both  NBC  and  Mutual,  com- 

piled results  into  a  booklet  for  dis- tribution. 

AFA  CAMPAIGN 

Tops  Previous  Drives 

THE  THIRD  Advertising  Federa- 
tion of  America  campaign  to  pro- 
mote public  understanding  of  ad- 

vertising has  topped  all  previous 
drives,  according  to  Ralph  Smith, 
executive  vice  president  of  Duane 
Jones  Co.,  chairman  of  the  com- 

mittee in  charge. 
A  new  record  also  was  set  when 

radio  stations  took  advantage  of 
the  transcription  offer  to  order  715 
platters.  The  campaign,  opened 
Oct.  20,  cooperated  with  other  me- 

dia to  show  how  advertising  re- 
duces the  cost  of  most  consumer 

items. 
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Help  Wanted 

Managerial 
New  North  Carolina  fulltime  250  watt 
small  market  station  seeking  experi- 

enced manager.  Opportunity  to  own 
interest  in  station  if  proven  satisfactory. 
Box   103E,  BROADCASTING. 

Salesmen 

Dominant  radio  station  in  primary 
southwestern  market  with  TV  compan- 

ion station  has  opening  for  experi- 
enced. AAA-1  salesman  with  proven results  record.  Opportunity,  salary  and 

working  conditions  are  inviting.  Box 
987D,  BROADCASTING. 

Time  salesman  for  250  watt  northeast- 
ern station.  Drawing  account  and  com- 

mission.   Box  35E,  BROADCASTING. 

Experienced  salesman — aggressive,  no 
high  pressure.  Permanent  future  to 
right  man.  Photo,  background  informa- 

tion required.  Write  frankly  and  com- 
pletely. Box  TOE,  BROADCASTING. 

Salesman  wanted  for  5  kw  Mutual  out- 
let in  midsouth.  A  real  producer  can 

make  money  with  liberal  commission 
setup.  Do  not  apply  unless  you  can 
prove  you  now  have  heavy  weekly  bill- 

ings, that  you  have  always  had  heavy 
billings  and  that  you  know  you  can  pro- 

duce good  contracts  for  an  aggressive 
station  in  a  competitive  market.  Reply 
to  Box  149E,  BROADCASTING. 

Salesman — married  man  preferred  who 
has  stability  and  desires  to  join  a  going 
organization  now  in  AM  and  FM  broad- 

casting and  soon  in  television.  Station 
in  231,000  market  and  hustler  will  do 
all  right  by  himself.  Send  sales  quali- fications and  photo,  if  available  to  Sales 
Manager,  Station  WHBF,  Rock  Island, 
Illinois. 

Immediate  opening  salesman.  Small 
drawing  account.  Mileage  paid.  Earn- ings 15  per  cent.  Rural  territory. 
Southerners  preferred.  Bob  Wolfenden. 
WMEV,  Marion,  Virginia. 
Enlarging  sales  staff:  Covering  south. 
New  England?  Desire  increased  earn- 

ings? Write:  RRR-Radio-TV  Employ- 
ment Bureau,  Box  413,  Philadelphia. 

Announcers 

Experienced  announcer  desiring  better 
position  in  progressive  independent  sta- 

tion in  Kansas  college  town.  Must  be 
able  to  do  play-by-play,  news,  special 
events.  Must  have  ticket.  Salary  com- 

mensurate with  ability,  experience. 
Send  audition  disc,  tape  and  references. 
Box  75E,  BROADCASTING. 

Announcer,  able  to  attract  and  hold 
morning  Carolina  audience.  Send  disc, 
picture,  references  and  salary  require- 

ment with  letter.  Box  131E,  BROAD- CASTING. 

Combination  man  wanted.  If  you  are 
strong  on  commercials  and  record 
shows  we  would  appreciate  hearing 
from  you.  Send  disc  and  full  particu- 

lars first  letter.  Box  145E,  BROAD- CASTING. 

Announcer.  Straight  staff  with  inter- 
view and  ad-lib  ability.  Control  board operation.  Prefer  experience  but  will 

consider  exceptional  beginner  with  po- 
tential. Full  details,  no  disc  first  let- 

ter. 250  watt  net  affiliate  upper  mid- 
west.   Box  156E,  BROADCASTING. 

Wanted — Announcer  with  first  class  li- 
cense, accent  on  announcing.  Starting 

salary  $50.00  per  week.  Box  183E, 
BROADCASTING. 

Unusual  opportunity  for  topflight  an- 
nouncer. Requirements  are  high,  but 

so  is  salary.  Excellent  working  con- 
ditions. Must  be  a  good  news  and 

commercial  man  with  dignified,  but  not 
aloof  delivery.  Minimum  of  3  years  in 
commercial  broadcasting  required.  Send 
audition,  photo,  etc.  We  will  pay 
expenses  for  interview.  Oaylord  Avery, 
Program  Director,  KOWH,  Omaha. 

Help  Wanted  (Cont'd) 
Announcer,  about  March  15.  At  least 
2  years  all-round  experience,  sober,  no 
drifter.  Must  know  board.  Disc,  back- 

ground helpful  but  interview  neces- sary.  KXJK,  Forrest  City,  Arkansas. 
Combination  announcer-engineer  with 
first  phone.  Good  voice  necessary. 
Reply  with  full  particulars  to  WRSW, 
Times  Building,  Warsaw,  Indiana. 
Announcer  with  some  general  staff  ex- 

perience, console  operation.  Prefer 
southerner.  Give  full  particulars,  pre- 

vious experience,  references,  present 
earnings,  starting  salary,  photo.  Must 
be  ambitious.  WTPR,  Paris,  Tennes- see. 

Production-Programming,  others 
Program  director,  5  kw  Mutual  mid- west.  Must  have  rural  and  independent 
programming  background.  Send  photo, 
disc,  complete  background  and  salary 
requirements   first  letter.     Box  141E, BROADCASTING .  
Progressive  metropolitan  station  needs 
high  caliber,  non-union  western  type 
group  and  non-union  combination organist  and  pianist  immediately. 
Please  send  background,  qualifications 
and  audition  recording  to  Box  216E, BROADCASTING.  
A  leading  station  in  one  of  the  larger 
metropolitan  eastern  markets  has  an 
immediate  opening  for  a  top  morning 
man.  The  pay  is  good.  Send  full 
particulars  to  Box  209E,  BROADCAST- ING. 

Television 

Production-Programming,  others 

Television  program  director  for  estab- lished midwest  station.  Must  have 
ability  to  take  complete  charge  of  pro- 

gramming and  production.  Write  ex- perience, qualifications,  references  and 
salary  expected.  Box  154E,  BROAD- CASTING. 

Situations  Wanted 

Managerial 
station  manager.  7  years  commercial 
manager.  Experienced  in  new  station 
organization.  Promotion  minded.  Qual- 

ity minded.  Civic  recognition.  Cur- 
rently earning  $7,000  as  commercial 

manager.  Highest  recommendations 
from   local    businessmen.     Box  146E, BROADCASTING.  
Successful  manager  looking  for  new 
station  or  station  in  red.  Proven  sales 
record.    8  years  experience.    Box  151E, BROADCASTING.  
Capable,  experienced  manager,  top  suc- cess record,  knows  how  when  going  is 
tough,  wants  better  opportunity.  Box 
152E.  BROADCASTING.  
Manager,  experienced  in  sales,  pro- 

gramming, promotion  with  a  good  ad- 
ministrative background.  Young,  mar- 

ried, aggressive — ready  for  a  larger market.  Would  like  association  with 
network  affiliate  in  the  south.  No 
wonder  boy — just  a  good  solid  man- 

ager. Top  references.  Box  177E, 
BROADCASTING. 

Recent  college  grad,  25,  single,  with 
practical  experience  as  station  man- ager of  2  college  stations  and  work  in 
net  affiliate  available  immediately.  Can 
announce,  write  copy  that  sells  and 
do  programming.  Also  all  other  phases. 
Have  references  from  top  men  in  radio. 
Will  go  anywhere.  Box  180E,  BROAD- CASTING. 

Manager.  Now  employed,  with  15 
years  experience  all  phases  broadcast- 

ing, plus  valuable  experience  in  allied 
professions.  Proven  results  in  ad- 

ministration, sales,  programming.  Have 
built  one  station,  helped  organize  two 
others.     Box  220E,  BROADCASTING. 

Owners:  need  a  partner?  15  yrs.  station 
promotion,  management,  sales,  pro- gramming, interested  in  management, 
willing  to  invest  in  small  station  west 
of  Miss.    Box  143E,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Experienced  program  director  and  ra- dio salesman  would  like  position  as 
small  station  manager.  Box  191E, 
BROADCASTING. 

Salesmen 

Experienced  salesman  desires  change, 
has  radio  know-how.  Handle  promo- 

tion. College  man  with  winning  per- sonality. Box  80E,  BROADCASTING. 
Executive  type,  dynamic,  experienced, 
successful,  Univ.  grad.  desires  sales  po- 

sition.   Box  124E,  BROADCASTING. 

Topflight  combination  man,  wants  op- 
portunity to  sell.  Prefer  Texas.  Box 

128E,  BROADCASTING. 

Thoroughly  experienced  producer, 
hard-worker,  good  record,  wants  bet- 

ter opportunity.  Box  153E,  BROAD- CASTING. 

Experienced  announcer  desires  break 
in  sales.  Some  experience  selling. 
Live  market  desired.  Will  pitch  in  an- 

nouncing. Hard  worker;  anxious  to 
learn.    Box  174E,  BROADCASTING. 

Can  I  sell  radio  advertising?  Proven 
results  my  best  qualification.  Box 
213E,  BROADCASTING. 

Announcers 

Well  known  sports  announcer  avail- able. Exclusive  broadcast  rights  for 
'50  in  this  AA  Southern  League  bought 
by  competitor  station.  National  adver- tisers recommendations  available  along 
with  those  of  club  owners,  radio  execs., 
Hooperating  and  audience  response. 
Proven  results  guaranteed  by  this  set- 

tled college  and  radio  educated  man. 
Call  George  Taylor— Birmingham  6-6172 or  Bessemer.  Alabama  4866J.  Box  907D, 
BROADCASTING. 

Sportscaster,  4  years  experience  play- 
by-play.  Now  employed.  Desires  warm- 

er climate,  baseball.  Disc,  details,  ref- 
erences. Also  experienced  program  di- rector. Box  42E,  BROADCASTING. 

Newsman — Distinctive  voice,  delivery 
plus  excellent  educational,  newspaper, 
radio-newswriting  background.  Cur- 

rently editor-newscaster  network  af- filiated FM.  Seeks  return  large  sound 
AM.  Family,  dependable.  Aircheck. 
Box  60E,  BROADCASTING. 

Sportscaster-announcer  with  1st  class 
ticket.  Thoroughly  experienced.  Net- 
■work  type  announcer.  Outstanding 
baseball,  basketball,  football  play-by- 

play. High  caliber  special  events  work. Top  recommendations.  Box  67E, 
BROADCASTING. 

Combination,  announcer-board  opera- 
tor. Thoroughly  trained  all  phases.  De- 

sires position  small  station  to  gain  ex- perience. Married,  no  children,  27. 
Sober,  reliable  and  willing  to  work 
hard  for  reasonable  salary.  Go  any- where. Disc  and  photo.  Box  68E, 
BROADCASTING. 

Experienced — staff,  play-by-play  base- ball, basketball.  Emceed  4  hour  di 
show.  Young,  married.  Answer  all 
responses.  Box  72E,  BROADCASTING. 

Combination  announcer-engineer.  Ex- 
cellent experience  includes  net  an- 

nouncing, two  years  program  director 
of  key  regional.  Now  free  lance,  desire 
staff  position  with  advancement  pos- sibility. Box  77E,  BROADCASTING. 

Some  announcing  experience,  knowl- 
edge all  phases  of  broadcasting  and 

operation  of  consoles.  Ambitious,  de- pendable, married,  sober,  G.  I.,  resume. 
Disc  available,  all  offers  answered. 
Box  98E,  BROADCASTING. 

B.  A.  in  Radio,  first  ticket,  studio  and 
recording  experience,  aimouncing,  en- 

gineering, combination.  Available  April 
1st.  Box  109E,  BROADCASTING. 

Sportscaster,  experienced  play-by-play, 
all  sports,  top  references,  handle  staff 
and  publicity.  Single.  Will  travel. 
College  grad.  Let  disc  and  background 
sell  you.    Box  121E,  BROADCASTING. 

Announcer,  7  years  staff  and  personal- 
ity experience.  Box  122E,  BROAD- 

CASTING. 

Experienced  announcer  —  overall  an- 
nouncing including  news,  DJ,  commer- cials, etc.  Operate  console,  write  copy. 

Single,  dependable,  conscientious. 
Available  immediately.  Box  123E, 
BROADCASTING. 

Situations  Wanted  (Cont'd) 
Thoroughly  experienced  announce available,  seven  years  in  all  types  o 
radio,  including  sports — now  employed desires  change,  references.    Write  Box 
127E,  BROADCASTING. 
Texas  only,  announcer-engineer,  30, 
family,  first  class  ticket,  experienced 
can  handle  on  the  spot  tape  recorded 
newscasts.  Please  hear  my  discs  be- 

fore making  salary  offer.  One  month 
notice.  Presently  employed.  Box  130E, 
BROADCASTING. 

Outstanding  baseball  announcer  avail- able for  coming  season.  Will  perforrrj 
limited  staff  work  also.  $100  per  week 
minimum.  Box  132E,  BROADCASTING. 

Arthur  Godfrey  type  morning  man- 
desire  Godfrey's  wages;  armouncer-op- erator  14  months  experience;  conti- 

nuity, traffic  editor;  hillbilly  to  classi- cal programs;  3  years  college,  drama, west  and  northwest  preferably.  Box 
136E,  BROADCASTING.  . 
Announcer-copywriter.  Young,  single' 
graduate  of  leading  advertising  school 
in  city,  courses  in  announcing  at  Tem- 

ple University.  No  practical  experi- ence. Want  to  join  station  willing  tc 
let  me  break  in  on  the  ground  floor 
Available  at  once.  Prefer  eastern  sta- 

tion, but  will  travel.  Write  for  disc 
copv  samples.  Box  137E,  BROAD- CASTING. 

Engineer-announcer,  1st  phone,  empha- 
sis on  announcing.  News,  sports,  som< 

play-by-play  football  and  baseball.  5 
years  experience  in  250  watt  staff  work- Now  employed  eastern  seaboard,  desire; 
change  to  southwest  or  west.  P.S..  not 
a  character.  Box  138E,  BROADCAST ING.  . 

Desire  announcing  job,  18  months  ex- 
perience, all  phases.  Prefer  midwest  o 

east.    Box  139E,  BROADCASTING. 

Well  spoken  versatile  announcer  de- sires evening  schedule.  Good  dresser 
sober,  dependable.  No  comedian,  bu 
heavy  in  studio  and  night  club  recorc 
shows.  Solid  news,  gather,  edit,  cast 
Run  any  board.  Conscientious  worker 
Complete  summary,  photo,  disc.  Bo; 
144E.  BROADCASTING. 
Announcer,  salesman,  actor.  Specializi 
news,   commercials,  music,  ad-lib. 
years  experience.  23.  will  travel.  Prefe: midwest.    Speech  degree.    Box  148E 
BROADCASTING. 
Baseball-football,  basketball,  all  sports 
Topflight  play-by-play  man  available April  1,  for  summer  or  permanently 
Experienced  all  phases  radio.  Best  o 
references.  Box  163E,  BROADCAST ING. 

Attention  Arizona -California.  An 
nouncer,  26,  family  man,  three  year 
experience.  Specializing  in  news,  play 
by-play  sports.  Box  164E,  BROAD 
CASTING. 
Announcer,  25.  4  years  experience.  Cai 
rewrite  and  broadcast  news.  Box  165Ei 
BROADCASTING. 
Staff  announcer,  graduate  leading  radi 
school.  1  year  experience  all  phase; 
can  operate  board.  Disc  available can  operate  board.  Box  168E,  BROAD 
CASTING. 

Announcer,  experience  includes  dis 
jockey  work,  newscasting,  commercis announcing,  etc.  College  graduate^ 
Married.  Available  immediately  fo- 
permanent  position.  Disc,  reference 
available.  Call  N.  Y.  Dickens.  5-085 or  write  Box  169E,  BROADCASTING 

Announcer,  topflight  pre-war  calibe announcer  with  proven  record  is  tire 
of  the  sticks.  Wants  chance  to  crac 
major  market.  Ten  years  solid  experi, 
ence.  Strong  on  news,  sports,  dis 
shows.  Excellent  references.  Box  1621 
BROADCASTING. 

Sportcaster,  29,  vet,  sensational  bass 
ball  play-by-play  by  one  who  kno\^ 
the  game,  also  football,  basketbal 
boxing  and  special  events.  185,000  me can't  be  wrong!  Box  175E  BROAI CASTING. 

Announcer,  age  23,  2  years  varied  e> 
perience,    news,    sports,    disc    show,  i 
special  events  and  straight  annoimcini  a 
Hold   first    class    engineering   licensi  J 
Desire  west  coast  or  midwest  statioi  > 
Box  178E,  BROADCASTING. 

Topflight    sports,    news    and  specii events  announcer  and  writer.    12  yeal  J 
play-by-play  baseball,  football,  baskei ball   and  racing.     Available  immed:  ^; 
ately.    Box  187E,  BROADCASTING. 



Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) 
Experienced  news  announcer  and 
..vriter.  Top  references.  Box  189E, 
I3ROADCASTING. 

■iports  announcer  with  best  station 
ind  sponsor  references,  play-by-play, recreations  and  studio  programs  would 
ike  connection  with  station  going 
nto  TV.  Box  190E,  BROADCASTING. 
:::ut  operating  costs.  Man  experienced 
■ill  phases  announcing  and  writing. 
Studio,  sports,  news,  special  events. 
Wife  top  record  traffic,  continuity  and 
'vomen's    programs.     Available  now. 
Box  192E,  BROADCASTING.  
liports  man  available  for  coming  base- 
,3all  season.  Four  years  experience 
■|)lay-by-play  all  sports.  Presently  em- ployed. Good  commercial  man.  Disc, 
,)hc5to.  details  on  request.    Box  193E, 
BROADCASTING.  
•portscastcr  —  Network  commitments 
jr events  employer  carrying  sports.  3 
-ears  major  sports  and  staff  work  and 
.was  educated  in  university.  Will  travel 
anywhere  but  prefer  the  southeast 
■n  southern  Texas  and  would  like  to 
vork  for  you  year-round.    Box  195E, 
BROADCASTING.  
Announcer,  22,  4  years  staff  experi- 
mce  aU  phases,  university  grad,  finest 
eierences,  honestly  ready  for  move. 
Vill  not  disappoint.  Box  196E,  BROAD- 
-:asting.  .  )isc  jockey-singer;  excellent  voice,  re- 
axed  delivery,  telegenic  appearance; 
urrently  running  top-rated  disc  shows. 
Jeeking  larger  market.  All-night  or 
arlv  morning  show  preferred.  Salary 
85  plus  talent.  Box  197E,  BROAD- 
:ASTrN'G.  Announcer,  6  years  experience,  news, 
lisc   shows,    interviews,  commercials, 

*  n%'thing  and  everything  required  of taff  man.    B.  S.  Degree.    Box  200E, 
3ROADCASTING.  innouncer,  young,  limited  experience; 
esires  spot  with  progressive  station; 
.nxious  to  learn  all  phases;  will  travel 
nj-where.     Box  201E,  BROADCAST- ;NG. 
amouncer,  vet,  experienced  news, 
:isc  jockey,  console  operation,  college 
rad,  speech  major,  play-by-play  sport- 
lan,  desire  job  only  in  N.  J.,  New 
ork.  Conn..  Pa.,  Missouri  and  Illinois. 
3isc    available.    Box  203E,  BROAD- 
•ASTING.  portscaster  seeking  connection  for 
oming  baseball  season.  Solid  radio 
ackground.  Married,  college.  Per- 
Dnal  interview  preferred.    Box  204E, 
;ROADCASTING.  larried  veteran,  26,  2V2  years  expe- 
ience  at  250  watt  station  in  all  phases 
f  broadcasting,  except  sports.  Accent 
n  newscasting  and  local  coverage, 
ut,  plenty  of  experience  in  commer- 
lals,  emcee,  street  broadcasting,  and 
■isc  shows.  Journalism  degree,  good 
_ecommendations,  presently  employed, 
or  disc  and  photo,  write  Box  205E, 

-  ROADCASTING.  !je  you  looking  for  an  announcer- 
Titer  combination?  If  you  are  and 
•illing  to  take  a  chance  on  giving oung  man  his  first  job  write  me  Box 
)6E.  BROADCASTING.  
^  U  known  New  England  sports  an- 

ncer.  Four  years  at  present  station, 
sports,   college,   married,   age  28, 
minimxmi.     Box    215E,  BROAD- 

-- STING.  Ttiouncer,  single,  versatile,  college luate.  Immediate  connection  with 
^ressive  station.  Box  217E,  BROAD- 

_  STING.  :  ears  experience,  local,  metropoli- 
-  and  network,  veteran  announcer, 
t.vs.  sports,  disc  jockey,  audience 
ad  special  events,  combo.  Well  versed 
I  all  phases  of  broadcasting,  AM  and 
M.  Sales,  programming.  Now  em- 
loyed  in  managerial  capacity.  De- 
re  to  make  change  in  near  future, 
farried,  31,  prefer  southwest  or  Cali- 
imia.    Box  218E.  BROADCASTING. 
iKperienced  announcer,  staff,  top 
loming  man,  deejay,  musical  director, 
iarried,  dependable,  hard  worker, 
resently  employed,  will  travel,  aU 
;plies  answered.  Box  221E,  BROAD- ASTING. 
imouncer-engineer,  good  voice  and in  read,  experience  in  1  kw  net.  and 
•0  independent.  Available  immedi- 
ely.  R.  A.  Chambers,  Powell,  Wyo- ing. 
anna  hear  me?  Chief  announcer-pro- 
■am  director.  3  years  net  and  inde- ?ndent.  Good  news,  records,  ad  lib. 
-esently  employed,  good  reason  leav- g.  Excellent  references.  California 
eferred.  personal  interview  in  state, 
vailable  immediately.  Jerry  Dehaan, 
■43V2  W.  Third  St.,  Santa  Ana.  Cali- rnia. 

Staff  announcer,  experienced  all  phases. 
Operate  board.  Married,  26,  available 
immediately.  Box  120E,  BROADCAST- ING. 

Announcer,  BA  Degree,  24,  single.  ZV2 
years  mike  experience.  Desire  progres- sive 250  watt  anywhere.  George  Doyle, 
71  Emma  St.,  New  Bedford,  Mass. 

Combination  man,  5  years  experience 
as  announcer,  program  director  has  re- 

cently acquired  first  class  license. 
Will  travel,  young,  married,  can  give 
references,  audition  on  request.  Jerrell 
Henry,  801  South  Oakland,  Carbondale, Illinois. 

Versatile  morning  or  staff  announcer. 
Single,  24.  University  BA.  2  years 
experience.  Travel.  Bob  Kermeth, 
11402  Superior  Avenue,  Cleveland  6, 
Ohio. 
The  best  of  the  new  announcers  are 
coming  from  the  Pathfinder  School  of 
Radio  Broadcasting,  1222-A  Oak  St.. 
Kansas  City,  Mo.  All  trained  board 
operators.  Also  ready  some  good  writ- ers.   Write,  wire,  phone  for  discs,  etc. 

Experienced  combination  man.  Excel- lent announcer,  newscaster,  disc 
jockey;  operator.  Prefers  western  area. 
Disc  available.  Thomas  Payne,  1512 
N.  Fairview,  Burbank,  Calif. 
Graduate  organized  baseball  umpire 
with  radio  sports  announcing  experi- 

ence, seeks  baseball  play-by-play  po- 
sition for  coming  season.  Contact  C, 

Rohl,  3165  Portis,  St.  Louis  16,  Mo. 

Contact  me  if  you're  looking  for  an 
experienced  and  genuine  style  of  an- nouncing. Versatility  and  competence 
are  my  calling  card.  Write  or  wire 
Art  Schrayshuen,  Beach  Haven  Ter- race, New  Jersey. 

Young  vet,  23.  2  years  college,  6  months 
commercial  experience.  Strong  disc 
jockey,  newscast,  ideas,  disc,  photo  on 
request.  Frank  Sentry,  2517  St.  Ray- mond Ave.,  New  York  61,  N.  Y. 
All-round  announcer.  Specialty  in 
news  and  continuity.  Wishes  job  in 
native  south.  Farrel  Smith,  117  E.  Han- 

cock St.,  Milledgeville.  Georgia. 

Experienced  announcer — work  board, 
disc,  news,  personality  shows.  Want 
permanent  opportunity.  Age  23,  single. 
Bob  Troner,  83-20  Broadway,  Elm- 
hurst,  L.  I.,  N.  Y.,  HAvemeyer  9-8745. 

Technical 

Chief  engineer  seeking  better  boss. 
Able  assume  all  your  technical  prob- 

lems in  AM  or  FM  including  any  direc- tional system  and  any  power.  Also  TV 
if  and  when.  Experience  since  crystal 
sets,  now  43.  Permanency  first.  Prefer 
Central.    Box  646D,  BROADCASTING. 

Chief  or  trainsmitter  engineer,  experi- 
enced, married,  have  car,  no  announc- 

ing.   Box  917D,  BROADCASTING. 
Engineer  1st  phone,  telegraph,  amateur. 
7  years  communications.  No  broadcast 
experience,  very  reliable.  25,  married. 
Box  43E,  BROADCASTING. 
Engineer,  6  years  experience  in  studio 
and  transmitter  installation,  opera- tion and  maintenance,  single,  presently 
employed.  Box  56E,  BROADCASTING. 
Available  immediately:  Engineer,  1st 
phone.  2  years  college,  5  years  ex- 

perience— installation,  maintenance  and 
operation.  AM  and  FM  transmitters  and 
studio  equipment,  etc.  Sober,  excel- lent references.  Desire  permanent  posi- 

tion. Box  62E,  BROADCASTING. 

Thoroughly  experienced  chief  engineer available  soon.  Details  Box  78E, 
BROADCASTING. 

Engineer,  1st  phone,  FM  and  AM  ex- perience, sales  training,  married,  24 
years  old,  veteran.  Box  82E,  BROAD- CASTING^  

Situation  wanted:  March,  1950,  Univer- 
sity of  Minnesota  Electrical  Engineer- ing graduate  desires  position  leading 

to  chief  engineer.  Experience:  2  years 
5,000  watt  AM,  1  year  50  kw  FM,  trans- mitter and  control  operator.  Available 
April  1,  1950.  Box  83E,  BROADCAST- ING;  

Engineer,  experienced,  vet,  car,  mar- ried, desires  position  midwest  or  west. 
Box    88E,  BROADCASTING.  
Engineer,  experienced  5  kw  AM,  3  kw 
FM  transmitter,  control  board  and  re- 

mote broadcasts.  Single,  car,  prefer- 
ably NYC  or  vicinity.  Box  96E,  BROAD- CASTING. 

Engineer — 2  years  transmitter,  remotes. 
3  years  Army  radio,  radar  experience. 
Graduate  RCA  Institutes.  Presently 
employed.  Box  125E,  BROADCAST- ING. 

First  class  licensed  engineer — experi- enced knowhow  of  recording,  remote 
broadcasting,  local  and  network  opera- tions. Graduate  of  electronics  school. 
Veteran.  Willing  to  travel.  Box  126E, 
BROADCASTING. 

Engineer,  experienced  in  broadcast 
work,  single  vet.  have  car.  Would  also 
consider  buying  interest  in  small  pro- 

gressive southern  station.  Presently 
employed.  Box  129E,  BROADCAST- ING. 

Engineer  plus  investment:  engineer,  1st 
class,  college  graduate,  4  years  experi- ence, wants  to  invest  $10,000  in  station. 
No  announcing,  not  afraid  of  hard 
work.    Box  134E,  BROADCASTING. 

Experienced  transmitter  control  en- 
gineer. Presently  chief  250  watt  sta- tion. No  announcing.  CREI  graduate. 

Prefer  west.  Box  135E,  BROADCAST- ING. 

Engineer,  18  years  broadcast  experience 
AM,  FM  directionals  installation. 
Wants  chiefs  job.  southeast,  preferably 
Florida.    Box  142E,  BROADCASTING. 

Engineer,  16  months  experience;  in- 
cluding remotes,  transmitter,  console 

operation,  some  announcing,  single,  23 
with  car,  will  travel.  Desire  permanent 
position  with  progressive  station.  Box 
157E.  BROADCASTING. 

Engineer,  experienced  on  remotes, 
transmitter,  console  operation  and 
maintenance.  Single,  have  car,  will 
travel.  At  present  employed  as  chief. 
Box  158E,  BROADCASTING. 

Engineer  first  phone,  young,  single, 
experienced,  transmitter  AM  and  FM, 
console,  remotes,  recording.  Box  160E, 
BROADCASTING. 

Experienced  engineer — first  phone  li- cense, graduate  of  leading  technical 
radio  broadcast  institute.  9  years  ham. 
high  school  graduate.  2  years  college. 
25.  married,  presently  employed  AM- FM  network  affiliate,  experienced  in 
transmitter  operation  and  installation, 
remotes,  console,  recording.  Box  167E, 
BROADCASTING. 

Three  years  experience,  1  year  as  chief 
engineer,  interested  in  new  construc- tion with  permanent  position  to  follow. 
Familv  man,  car,  want  to  settle.  Furnish 
references.  Box  170E,  BROADCAST- ING. 

Engineer — first  class  phone.  RCA  In- 
stitute graduate.  Some  experience. 

Married.  New  England  preferred.  Box 
186E,  BROADCASTING. 

Operator-engineer  with  experience  and 
license  dating  to  pre-war.  Veteran, 
age  26,  single  with  college  degree.  Will 
work  combination  shift.  Willing  to 
travel  for  the  right  job.  Box  194E, 
BROADCASTING. 

Transmitter  engineer  available  imme- 
diately. 14  months  all-roimd  experi- 

ence—data upon  request.  Box  198E, BROADCASTING. 

Experienced  first  class  radio  telephone 
operator.  Currently  with  twenty  kilo- 

watt New  York  City  FM  station.  Ref- erences from  same.  Will  travel.  Box 
199E,  BROADCASTING. 

Radio  telephone  1st.  class.  Mo.  exp. 
25,  travel,  U.  S.  Box  202E,  BROAD- 
CASTING. 

Experienced  engineer,  console,  trans- 
mitter, remotes,  tape  recording.  Single, 

young,  sober.  Eugene  Brown,  Alden, Iowa. 

Position  as  chief  or  staff  engineer. 
Twenty  years  in  radio.  Experienced 
as  chief.  Rio  Charland,  505  Fourth 
Avenue  E.,  Cordele,  Georgia. 

Combination  chief  engineer-assistant 
manager.  26  years  experience  plan- 

ning, installing,  operating  stations.  Will 
build  new  station  or  rebuild  ailing 
station.  Reasonable  salary,  excellent 
references.  Permanent  position  desired. 
Kidd,  SaUda,  Colorado. 
Engineer  first  phone,  class  A  ham,  8 
months  experience,  single,  Richard 
Roeder,  424  Raritan  Avenue,  Highland Park,  N.  J. 

Considerate  employer  and  possiblity  of 
learning  more  about  radio  important. 
Experienced  as  chief  on  250  watt  AMs. 
Age  35,  married,  two  children.  Con- sider any  locale.  Warren  Smith,  503 
Walsh.  Austin,  Texas. 

First  phone.  Experienced  AM,  FM. 
Free  to  travel.  Ed  Southard,  2108  1st 
Ave.  N,  Birmingham,  Ala.  Phone  4- 4638. 

First  phone  license,  transmitter,  con- 
sole, remotes;  married,  car.  Want  to 

settle  in  northeast.  Available  short 
notice.  Box  108E,  BROADCASTING. 

Production-Programming,  others 
Program  director,  proven  record.  Hypo sales.  Top  voice.  Sports,  etc.  27. 
College  grad.  Box  808D,  BROADCAST- ING. 

Exchange:  WeU  written,  saleable  local newscast  for  permanent  position  with good  station.  Location  not  essential Now  in  northeast.  Married.  Teeto- taler.    Box  925D,  BROADCASTING. 
Need  a  copywriter  or  a  program  di- rector with  ideas?  Try  me.  Presently 
employed,  network  affiliate.  Box  14E BROADCASTING. 
Experienced  young  woman,  versatile, attractive,  desires  staff  position  with western  or  intermountain  station.  Six 
years  varied  experience.  Director  wom- 

en's and  children's  programs,  traffic, music  library,  public  service.  College graduate.  Good  voice,  good  personality 
Available  now.  Box  34E,  BROADCAST- ING. 

Sports  director  and/or  sportscaster can  provide  the  very  finest  coverage 
on  the  major  sports.  Play-by-play  base- ball, basketball,  football  is  accurate, exciting,  thrilling.  Critics  describe  my 
work  as  among  the  nation's  best.  Top- notch  voice.  Employed,  but  available soon.  Box  66E,  BROADCASTING 
Gal  with  a  future  seeks  job  with  a future.  What  have  you  for  a  woman commentator  of  proven  experience, 
who  has  a  way  with  sponsors,  listeners and  community  that  brings  results' Can  dehver  outstanding  job  to  progres- sive station  requiring  ideas,  versatility know-how.  Immediately  available  for affiliation  offering  career  opportunities 
Box  89E,  BROADCASTING. 
Program  director,  writer,  announcer, wants  30b  with  progressive  AM  station Presently  employed  in  FM.  Specialty ad-lib,  special  events.  Disc,  photo references    on    request.      Box  147E 

BROADCASTING.    ' 
Man,  32,  ex-news  and  sports  editor  and sportscaster  of  seven  station  network 
seeks  position  with  progressive  station. Also  versed  in  music  and  programming 
with  6  year  journalistic  background  as 
reporter  and  editor.  Box  155E,  BROAD- 
CASTING.  

I'm  stymied.  Experienced  in  continuity, news  editing,  programming,  produc- 
tion, some  announcing,  but  no  oppor- 

tunity for  advancing  at  present  station. 
Want  chance  to  grow  with  progressive 
station.  College,  married,  not  fright- 

ened by  work.  Prefer  southeast,  but 
consider  anywhere.  Box  161E,  BROAD- 
CASTING^  

Responsible,  versatile  production  exec- 
utive will  fill  any  combination  of  va- 

cancies on  your  team.  University 
graduate,  7  years  announcer  to  FM 
manager.  News,  music  specialist.  High 
references.     Anywhere.  Immediately. 
Box  176E.  BROADCASTING.  
Program  director  with  3  years  experi- 

ence in  continuity  and  traffic.  Good 
air  voice.  Hard  worker.  College 
graduate.  Want  position  in  a  progres- 

sive station,  preferably  one  with  TV 
plans.  Box  179E.  BROADCASTING. 
With  7  years  work  in  all  phases  of 
production,  I'm  now  announcing  for one  of  the  finest  stations  in  the  coun- 

try. I'm  searching  for  an  outlet  that needs  a  program  director  who  gets  a 
lot  of  satisfaction  in  building  an  au- dience.   Full  details  on  request.  Box 181E.  BROADCASTING.  
Available  in  March,  a  good  experienced 
man  to  handle  your  news,  special 
events  and  fill  in  on  announcing.  3 
years  experience,  two  with  10  kw  ABC 
affiliates.     Box    184E,  BROADCAST- 
DSTG.  

Program  director-announcer  seeks  po- sition with  small  station  in  active 
market.  Have  worked  all  phases  of  ra- 

dio with  success.  Not  a  cheap  man  but 
reasonable  and  capable  of  doing  the 
job.    Box  185E.  BROADCASTING. 

(Continued  on  next  page) 



Situations  Wanted 
Wanted  to  Buy  (Cont'd) 

Situations  Wanted 
For  Sale  (Cont'd) 

Experienced  continuity  writer.  Excel- 
lent references.  Modest  requirements. 

Can  also  announce.  Box  140E.  BROAD- CASTING. 

Program  director  and  wife  experienced 
traffic  and  continuity.  Hard  workers. 
Best  references.  Box  188E,  BROAD- CASTING. 

Programming  is  my  goal!  Presently 
employed  as  announcer:  news,  man  on 
street,  audience  participation,  popular 
and  classical  music,  remotes.  Write 
commercial  copy.  Strong  on  musical 
continuity,  program  formats.  Handle 
one  third  of  programming.  Good 
knowledge  of  music  and  production. 
Operate  console.  2  years  college.  Ex- 

cellent references.  Box  212E,  BROAD- CASTING. 

Program  director,  3',2  years  network and  independent  experience.  Salable 
program  ideas,  top  staff  and  special 
events  announcing  experience.  Spent 
last  year  in  package  program  produc- 

tion and  sales.  Desires  return  to  sta- 
tion operation  in  any  programming  or 

announcing  Job  that  offers  permanent 
opportunity  for  secure  future.  Audi- 

tion, photo,  complete  information  by 
contacting  Box  214E.  BROADCAST- ING. 

Writer,  some  experience  as  staff  an- nouncer. Can  write,  sell  and  run 
board.  Experience  gathering  and  pre- 

senting local  news.  Single,  30,  will  go 
anywhere.  Bill  Biggs,  32II2  W.  Vine St.,  Glendale  4,  California. 

Copywriters,  trained  in  continuity, 
traffic,  announcing  and  board  work. 
$35.00  to  S45.00  to  start.  Pathfinder 
School  of  Radio,  1222-A  Oak  St.,  K.  C, Mo.    Phone  HA  0473. 

Precision  tape  editing  by  network  en- 
gineer. Ampex.  Brush  machines.  Phone 

President  2-2553,  New  York. 

For  Sale 

13,404  sq.  ft.  lot  Washington,  D.  C— 
Connecticut  Ave.,  vicinity.  Will  sell 
or  exchange  for  stock  in  station.  Box 
207E.  BROADCASTING. 

Equipment,  etc. 

Slightly  used,  but  like  new  and  in  per- 
fect condition  Gates  BF-250-A  FM  250 

watt  transmitter  and  Hewlett-Packard 
combination  frequency-modulation 
monitor  type  335B.  Make  offer.  Box 
69E,  BROADCASTING. 

Collins  1  kw  transmitter,  excellent  con- 
dition, 1  year  component  guarantee, 

FCC  anproved.  S2000.  Box  133E, BROADCASTING. 

50  kw  transmitter.  RCA1C50-B.  avail- 
able about  March  1.  Modifications  in- 

clude factory  buiU  around  all  or  com- 
plete voltage  feedback  and  A.C.  on  all 

tube  filaments.  S7200  worth  of  ooerating 
and  spare  tubes  and  snare  parts.  Box 150E,  BROADCASTING. 
For  sale:  Hewlett  Packard  model  335B 
FM  frequency  and  modulation  monitor. 
New.  in  original  shipping  crate.  Set 
up  for  107.9  MC.  Can  be  used  on  any 
frequency  with  proner  crystal  that  can 
be  obtained  from  H-P.  Cost  originally 
S935.00.  Write  Box  159E.  BROADCAST- 
ING^  
Tape  recorder.  Will  accept  used  tape or  wire  recorder  in  trade  on  brand 
new  Magnecorder.  Give  full  details 
your  equipment.  Box  182E.  BROAD- 
CASTING^  
Complete  250  watt  Western  Electric 
transmitting  installation  in  excellent 
condition.      Includes    tower.  Write: 
KOME.  Tulsa.  Oklahoma.  
One  Meissner  AM  and  FM  tuner. 
Model  it9-1091C,  practically  new,  make 
us  an  offer,  WMMW,  P.  O.  Box  822, 
Meriden.  Conn. 
For  sale!  RCA  lEA— 1  kw  AM  trans- 
mitter.  Complete  with  tubes  and  spares. 
Excellent  condition.  Now  in  service  as 
auxiliary.  S2000.  Contact  William  D. 
Mangold,  Chief  Engineer,  WTSP,  St. 
Petersburg,  Florida. 

Equipment,  etc. Managerial 

Wanted  to  Buy 
Stations 

Experienced  broadcaster  wants  control 
or  full  ownership  eastern  or  southern 
station.  Realistic  price  only  considera- 
tion.  Box  166E,  BROADCASTING. 
Interested  buying  local;  regional  sta- 

tion, midwest,  south.  Supply  prices, 
confidential  information — experienced 
broadcaster.  Box  219E,  BROADCAST- ING. 

New  or  used  Taylor  250  watt  portable 
transmitter  wanted.  State  condition, 
price,  etc.  to  WKVM-A-recibo,  P.  R. 
Wanted — All  studio  and  transmitter 
equipment  required  for  250  w  AM  and 1  kw  FM  station.  Rush  all  details  and 
price.  United  Bcstg.  Co.,  301  E.  Erie 
St.,  Chicago  11,  111. 

Help  Wanted 

Salesmen 

ATTENTION 
EXPERIENCED 
SALESMEN 

Leading  Transcription  Library  Com- 
pany has  openings  immediately  for sales  minded  men  witli  well  roimded 

station  experience.  Here's  a  real  op- portunity for  men  who  like  to  sell 
and  like  to  travel.  Liberal  salary 
and  expenses  paid. 
Send  full  details  of  background,  ex- 

perience, present  connection  and  pho- 
tograph. Information  will  be  held 

strictly  confidential  and  interviews 
will  be  arranged  at  convenient  ■  time. 
Mail  applications  and  full  information to 
BOX  835D,  BROADCASTING 

MAJOR  PRODUCER  OF 
TRANSCRIBED  SHOWS  WANTS 
SALESMAN  FOR  BOSTON  AREA 

Man  who  formerly  covered  territory 
has  been  promoted.  His  earnings  over 
5  year  period  averaged  over  520,000 
per  year.  Ample  drawing  account 
against  commissions  furnished.  Radio 
sales  background  required.  Give  com- 

plete sales  and  p3rsonal  background. 
Attach  photograph  if  possible. 

BOX  171E,  BROADCASTING 

Announcers 

Air  salesman  with  power  packed 
morning  show  idea  needed  im- 

mediately for  leading  big  city, 
fulltime  independent  station. 
Need  magnetic  radio  personal- 

ity with  consistent  listener  ap- 
peal, must  have  effective  air 

selling  skill  like  this  fellow 
,  Godfrey,  only  you  know  you 
can  do  better.  This  is  your  op- 

portunity to  hit  the  jackpot  in 
radio.  No  other  chance  like  it 
in  any  big  city.  Please,  no  bums 
or  broken  down  yakkity-yak 
men  need  apph".  If  you  are 
good  we  will  investigate  to  give 
you  that  chance  of  a  lifetime. 
Send  full  details  and  photo  plus 
audition  disc. 

Box  208E,  BROADCASTING 

Production-Programming,  others 

SALES  PROMOTION  MANAGER 
AM  and  TV.  Work  directly  with  sales 
department.  Midwest  location.  Metro- 

politan market.  Salary  ̂ 375  month 
start. 
BOX  210E,  BROADCASTING 

DO  YOU  WANT  
Two  men,  currently  in  top  national 
positions,  with  35  years  of  combined 
successful  programming,  sales  and  man- 

agerial experience  in  local,  regional  and 
network  radio  and  television — who  will 
exchange  guarantee  of  successful  operation 
for  interest  in  station  in  medium  sized 
market.  Agency  and  client  contacts, 
goodwill  and  public  relations,  the  best. 
Would  consider  buying  right  property. 
All  replies  treated  in  strictest  confidence. 
Reply  to 

BOX  173E,  BROADCASTING 

Production-Programming,  others 

NETWORK  PROMOTION  MANAGER 

seeks  opportunity  to  build  sales  and 
audience  on  local  basis.  Regional  net, 
group  ownership  or  live  local  station 
can  benefit  best  from  these  years  of 
station,  network  AM-TV  experience. 
Winner  of  many  national  promotion 
awards.  Highest  trade  references  in- 

cluding present  employer  (Director  of 
Network).  Prefer  east  but  will  move 
to  greatest  opportunity. 

BOX  172E,  BROADCASTING 

NOW  AVAILABLE 
PD-Announcer.  13  years  experience  in 
all  phases  of  radio: — news  bureau, 
continuity,  programming,  showbuilding. 
Proven  record.  Best  references.  $\00 
wk.   min.     Less  if  opportunity  unusual. 
BOX  2 HE,  BROADCASTING 

For  Sale 

Equipment,  etc. 

BROADCASTERS 

ATTENTION! 

FOR  SALE 

2  Lehigh  Towers 
325  feet  high 

Complete  \\ith  lighting 

Just  painted 
and 

a  5000-1000  watt 
TRANSMITTER 

well  known  make 

complete  with  spare 

parts  and  tubes 

presently  in  operation 
19  hours  daily 

//  you  are  getting  on  the  air  with 
a  new  station  or  increasing  power, 

this  set-up  ivill  enable  you  to  keep 
within  a  limited  budget 

Write  Box  20E 

BROADCASTING 

50  KW  TRANSMITTER 

Composite  with  some  spares  and  numerous 
"junkbox"  items. 

Will  consider  any  reasonable  offer  for 
complete  equipment  or  component  parts. 

Joseph  B.  Haigh,  KABC, 

San  Antonio,  Texas 

FOR  SALE:  1  Raytheon  RA  1000  trans- 
mitter complete  with  tubes.  1  Raytheon  RL 

10  limiting  amplifier,  1  Gates  modulation  ■ 
monitor,  1  General  Radio  frequency  moni- 

tor set  for  1090  kc,  2  Gates  racks,  2  RCA  ■ 
73B  recorders  complete  with  amplifiers,  ad- 

vance ball  itit  suction  equipment  micro- 
scopes and  switching  panel  1  RCA  76C 

studio   console   with   desk  cut  for  mounting. 
1  extra  steel  desk  for  mounting  76  studio 
console,  1  BCS-IA  master  switching  con- sole with  slave  unit  and  power  supply,  11  ] 
ROA  wall  cabinets  and  speakers,  1  portable 
BK  401  Brush  Sound  mirror.  1  Bogan  dual 
speed  record  playback,  2  RCA  wall  cabinets! 
complete  with  5  jack  strips,  audio  terminal 
blocks  and  blank  panels.  1  RCA  LC-IA speaker  with  cabinet  and  filter,  1  RCA 
type  74B  jr.  velocity  mike.  3  RCA  77D 
polydirectional  mikes.  Several  desk  mike,, 
stands.  floorstands  and  boom  stand. 
Presto  turntables,  2  custom  built  console(| 
cabinets  for  mounting  console  and  turn- tables.   4   Radio   music   arms   complete  with 
2  vertical  heads  and  2  Universal  heads. J 
Any  or  all  of  the  above  equipment  for  sale 
at  approximately  60%  of  new  cost.  Contact 
Edward  G.  Thorns.  General  Manager,  WKJG. 
Fort  WasTie.  Ind. 

Employment  Servics 

M-E-M-O 

Co^Uidt — 
(I.  H. 

bmployment  Specialists 
P.  O.  Box  413— Phila.  5 

KXOK-FM  PLANS 

FCC  Approves  Expansio 
KXOK-FM  St.  Louis,  owned  by  X\ 
Star-Times  Pub.  Co.,  has  receive 
formal  approval  from  the  FCC  fi 
expansion  of  its  facilities,  accor 
ing  to  C.  L.  Thomas,  general  ma: 
ager  of  KXOK-AM-FM.  The  FC 
Mr.  Thomas  announced,  approve 
the  sale  by  KWK  St.  Louis 
KXOK  of  a  574  ft.  tower,  transmi 
ter  and  equipment,  plus  a  Ion 
term  lease  on  the  21st  floor  of  tl 
Boatman's  Bank  Bldg.,  on  tc 
of  which  the  tower  is  located. 

When  the  newly  acquired  faci' ties  are  placed  in  operatio 
KXOK-FM  will  broadcast  with  e 

fective  radiated  power  of  70  k- Mr.  Thomas  stated.  He  al 
pointed  out  that  the  new  tow 
will  be  used  for  television  tran 
mission,  when  and  if  the  FCC  a 

proves  the  Star  Times'  pendii 
application.  KXOK-FM  has  bei 
operating  on  Channel  229  (9c 
mc)  with  11.4  kw. 



IDNEY  GUBER  appointed  eastern 
^  division  sales  manager  of  Charles 

Michelson  Inc.,  New  York  tran- 
i;ription  firm. 

.  S.  BERCOVICI's  new  15-minpte 
ssault  and  Flattery  being  syndicated 

'|y  Cooperative  Broadcasting  Assn., 
f/ashington.  Company  is  offering  pro- 
ram  on  sustaining  or  commercial 
asis. 

.  SCOTT  FLETCHER,  president  of 
I  ncyclopaedia  Britannica  Films  Inc., 
iected  a  director  of  Muzak  Corp., 

I  jew  York. 
rj'ILL  PASMAN  joins  writing  staff  of 
?Bm  Handy  Organization,  Detroit.  He 
lill  be  engaged  in  contact  work.  Pre- 
rjiously,  he  was  with  General  Motors 
:  liotographic  department. 
iARRY  KENT,  formerly  manager  of 
nited  Airlines  Hollywood  office,  named 
ce  president  of  Art  Rush  Inc.,  pro- 

ii:am  packager  and  artist  management, 
'lat  city. 
TORECAST  Inc.  last  week  completed 

' -gotiations    with    113    Acme  Super ?  arkets  in  northern  New  Jersey  to 
art  service  in  stores.     Storecast  is 
pected  to  use  a  New  York  FM  sta- 

in as  its  outlet,  probably  WMCA- VI. 

JCK  HARRIS,  public  relations  di- 
ctor,  Screen  Actors  Guild,  is  the 
Ither  of  a  girl,  Patricia. 
'IVL  TATE  Radio  Productions  moves 
new  location   at  831    S.  Wabash 

re.,  Chicago. 

Equipment 
Y  P.  KROGH,  associated  with  sales 
(partment  of  Webster  Electric  Co., 
jcine.  Wis.,  for  past  15  years,  ap- 
^jlnted  to  represent  company's  sound d  intercommunication  division  in 
^tern  and  southern  Wisconsin  and 
ptern  upper  peninsula  of  Michigan, 
ladquarters  are  in  Racine.  SAM 
[AW,  now  representing  company  in 
i)ne  division  in  western  Pennsylvania, 
|I  also  represent  company  in  eastern 

USH  DEVELOPMENT  Co.,  Cleve- 
|d,  introducing  large  and  complete 

line  of  magnetic  tape  recorders  for 
1950.  Eight  new  models  being  placed 
on  the  market. 

F.  P.  BARNES  appointed  sales  man- 
ager of  broadcast  equipment  for  Gen- eral Electric  Co., 

Syracuse,  N.  Y., 
and  L.  W.  GOOS- 
TREE  Jr.  named 
sales  manager  of 
communication 

equipment  for  com- 
pany. 
AUDAK  Co.,  New 
York,  issues  folder 
concerning  its 

polyphase  repro- ducer system  which 
has  stylus  replace- 

ments enabling  numerous  types  of 
records  to  be  played  on  same  machine. 
BERLANT  Assoc.,  Los  Angeles,  an- 

nounces introduction  of  Concertone, 
new  high  fidelity  magnetic  tape  re- 

corder designed  for  custom  installa- tion in  studios. 

WILLIAM  REID  joins  Stancil-Hoff- 
man  Corp.,  Hollywood,  as  production 
supervisor  to  increase  production  of 
Minitape  and  companion  playback 
unit. 

Mr.  Barnes 

RADIO  NEWSMEN 

Ohio  Meet  Set-  For  June  17 
SESSIONS  on  city,  disaster  and 
TV  news  coverage  and  an  address 
by  Elmer  Davis,  veteran  ABC 
newsman,  will  highlight  the  second 
annual  Radio  News  Editors  Con- 

ference at  Kent  State  U.,  Kent, 
Ohio,  June  17. 

Director  of  the  one-day  confer- 
ence is  Charles  Day,  president  of 

the  Ohio  Assn.  of  Radio  News  Di- 
rectors and  news  director  at  WGAR 

Cleveland.  Registration  fee  for  the 
conference  is  $15,  according  to 
Carleton  J.  Smyth,  executive  sec- 

retary of  the  Kent  State  School  of 
Journalism,  sponsor  of  the  confer- 

ence in  cooperation  with  NAB. 

Southwest  Independent 

$40,000.00 
This  250  watt  fuUtime  independent  was  established  in  1948,  equipped 

with  Western  Electric,  new  at  the  time  of  Installation,  sound-proof  stu- 
dios, two  miles  from  heart  of  city,  antenna  on  grounds  makine  possible 

combination  men  and  low  operating  cost.  Only  station  in  city  where 
newspapers  estimate  population  in  excess  20,000. 
Present  owner  involved  in  several  other  businesses  and  cannot  devote 

much  time  to  operation  of  station.  Experienced  owner  with  the  know- 
how  should  net  $20,000.00  a  year.    Terms  can  be  arranged^ 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC 

WASHINGTON,  D.  C. James  W.  Blackburn 
Washington  Bldg. 
Sterling  4341-2 

MEDIA  BROKERS 

CHICAGO 
Harold  R.  Murphy 
333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 235  Montgomery  St. 
Exbrook  2-5672 

SLASH 

FILM  PRODUCTION  COSTS 

with  the  Fairchild  PIC-SYNC*  Tape  Recorder 

*Pi'c-Sync  means  "in  sync"  with  picture 
camera  regardless  of  tape  stretch. 

Each  time  you  retake  a  sound  track,  film  pro- 
duction costs  go  up.  The  waste  of  film  stock 

and  the  time  delay  for  processing  increase 
operating  costs  immeasurably.  You  eliminate 
these  extra  costs  with  the  Fairchild  PIC- 
SYNC  Tape  Recorder.  Play  back  the  sound 
at  once  .  .  .  check  it  .  .  .  erase  the  track  .  .  . 
retake  the  sound  before  the  talent,  the  set  and 
crew  are  disbanded. 

Now  Use  Va  Tope  For  All  Original  Sound  Tracks 

Fairchild's  development  of  the  PIC-SYNC  feature  makes  possible 
the  use  of  '4"  tape.  Sprocket  driven  magnetic  tape  is  costly. 

1^  "  tape  costs  80%  less  than  16 
mm  magnetic  tape. 

1/^  "  tape  requires  50%  less  stor- 
age space. 

1/^  "  tape  is  easier  to  handle. 

l/t"  tape  assures  more  intimate contact  with  the  heads. 

tape  has  more  uniform  coat- 
ing—less amplitude  flutter. 

1^"  tape  eliminates  roughness  of 
tone  caused  by  sprocicet  drive. 

Bulletin  fully  describes 
the  new  PIC-SYNC  Tape 
Recorder.  Send  for  your 

copy  today. 

TELEVISION 

SAFETY  SOUND  TRACK 

RECORDING 
CBS-TV  saves  $24.00 
per  hour  by  making 
safety  sound  tracks  of 
television  recordings  with 
the  Fairchild  PIC-SYNC 
Tape  Recorder. 

I.  R.  E. 

SHOW 
BOOTH  E 

RECORDING  EQUIPMENT  CORPORATION 

154TH  ST.  AND  7TH  AVE. WHITESTONE,  L.  I.,  N.  Y. 
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February  10  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1400  kc 
WFPA    Fort    Payne,    Ala.— CP  to 

change  from  1290  kc  250  w  D  to  1400 
kc  250  w  unl. 

AM— 1290  kc 
Jennings  Bcstg.  Co.  Inc.,  Jennings, 

La.— CP  new  AM  station  1490  kc  250 
w  unl.  AMENDED  to  request  1290  kc 
500  w  D. 

AM— 1380  kc 
WAWZ  Zarephath,  N.  J.— CP  new  AM 

station  to  change  from  1380  kc  5  kw-D 
1  kw-N  DA-1  to  1380  kc  5  kw  unl. 

Modification  of  License 
KFAC  Los  Angeles — Mod.  license  AM 

station    to    change    from    DA-DN  to 
DA-N. CP  to  Reinstate 
WCHF  New  Orleans — CP  to  replace 

expired  CP  for  new  AM  station  on 
1540  kc  50  kw-D  25  kw-N  DA. 

SSA— 1460  kc 
WOKO  Albany,  N.  Y.— Request  for 

extension  SSA  on  1460  kc  1  kw-D  500 
w-N  period  beginning  Feb.  15  and 
ending  no  later  than  April  24. 

License  Renewal 
Request  for  license  renewal  new  AM 

station:  KSEI  Pocatello.  Ida.;  KSAL 
Salina,  Kan.;  WMID  Atlantic  City; 
WBEN  Buffalo;  WCNR  Bloomsburg, 
Pa. 

Modification  of  CP 
Mod.  CP  new  FM  station  for  exten- 

sion of  completion  date:  WSGN-FM 
Birmingham,  Ala.;  KNX  Hollywood, 
Calif.;  KCBS-FM  San  Francisco; 
WSPD-FM  Toledo;  WKMH-FM  Dear- born. 

License  Renewal 
KDYL-FM    Salt   Lake    City,  Utah- 

Request  for  license  renewal  FM  station. 
WFNC-FM  Fayetteville,  N.  C— Same. 

TENDERED  FOR  FILING 
AM— 1230  kc 

KGEK  Sterling,  Col.— CP  to  change from  1230  kc  100  w  D  to  1230  kc  250 
w  D. 

February  13  Decisions  .  .  . 
ACTIONS  ON  MOTIONS 

(By  Comr.  Frieda  B.  Hennock) 
Reorganized  Church  of  Jesus  Christ 

of  Latter   Day   Saints,  Independence, 
Mo. — Granted  petition  Jan.  31,  to  ex- tend time  in  which  to  file  exceptions 
to  Initial  Decision  in  proceeding  in 
Dockets  8415  and  8870  to  period  20- 
days  from  date  of  Commission's  final action  on  petition  to  remand  Initial 
Decision  to  Hearing  Examiner;  peti- 

tion of  Feb.  7  to  extend  this  period 
to  Feb.  28,  is  dismissed  as  moot. 
KTED  Universal  Radio  Features  Syn- 

dicate, Laguna  Beach,  Calif. — Granted petition  for  dismissal  without  prejudice 
of  application  to  increase  power  to  1 
kw  unl.  DA-1. 
KCNC  Fort  Worth,  Tex.— Granted 

dismissal  without  prejudice  of  appli- cation to  increase  power  to  1  kw  unl. 
and  for  leave  to  intervene  in  hearing 
on  application  of  James  H.  Sligar. 

David  M.  Segal,  Idabel,  Okla. — Denied 
petition  for  90-day  continuance  of 
hearing  presently  scheduled  for  March 
28,  at  Washington,  D.  C.  in  proceeding 
re  Segal  application  and  that  of  Gate- way Bcstg.  Co.,  Texarkana,  Ark. 
KLZ  Denver,  Col. — Granted  exten- 

sion of  time  to  March  1  to  file  excep- tions to  Initial  Decision  issued  in 
matter  of  KWTO  Springfield,  Mo. 
WTRF  Tri-City  Bcstg.  Co.,  Bellaire, 

Actions  of  the  FCC 

-FEBRUARY  10  to  FEBRUARY  17- 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERF-eflfective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-visual 

cond.-conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl.-unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

Ohio — Granted  dismissal  without  preju- 
dice of  application  to  increase  power  to 

1  kw  unl. 
FCC  General  Counsel — Granted  ex- 

tention  to  March  6  to  file  exceptions 
to  Initial  Decision  in  matter  of  KPPC 
Pasadena,  CaUf. 

(By  Examiner  J.  D.  Cunningham) 
Nebraska  Rural  Radio  Assn.,  Lexing- 

ton, Neb. — Granted  leave  to  amend 
application  so  as  to  specify  power  out- put of  25  kw,  and  different  tran.  site; 
hearing  status  not  disturbed. 
WOR  New  York — Granted  extension 

to  March  27  to  submit  proposed  findings 
in  proceeding  re  Dockets  9275,  et  al. 

(By  Examiner  Fanney  N.  Lltvin) 
KOJM  North  Montana  Bcstg.  Co., 

Havre,  Mont.— Granted  leave  to  amend 
application  so  as  to  submit  current 
information  with  respect  to  financial 
qualifications,  program  plans  and  eng. 
proposal. (By  Examiner  Elizabeth  C.  Smith) 
The  Blnghamton  Bcstrs.  Inc.,  Bing- 

hamton,  N.  Y. — Granted  indefinite  con- tinuance   of    hearing    re  application; 
hearing  presently  scheduled  for  Feb.  13. 

(By  Examiner  Jack  P.  Blume) 
The  Home  Telephone  and  Telegraph 

Co.,  Fort  Wayne,  Ind. — Granted  in  part 
petition  for  indefinite  continuance  of 
hearing  presently  scheduled  for  Feb. 
15,  hearing  continued  to  March  20. 

February  14  Decisions  .  .  . 
BY  THE  SECRETARY 

WAFM-TV  Birmingham,  Ala.— Grant- ed license  new  commercial  TV  station, 
Chan.  13,  (210-216  mc)  26  kw  vis.  13  kw 
aur.,  875  ft. 
WOR-FM  General  Teleradio  Inc., 

New  York — Granted  request  to  cancel 
license  which  expires  3-1-51.  Station 
now  operating  on  interim  operation  at 
North  Bergen,  N.  J.  new  location  and 
has  been  granted  CP  for  extension  of 
completion  date  to  8-28-50. 
Following  were  granted  mod.  CPs 

for  extension  of  completion  dates  as 
shown:  WVMI  Biloxi,  Miss,  to  5-15-50; 
WLEE  Richmond,  Va.  to  8-22-50;  KOEL 
Oelwein,  la.  to  3-14-50;  KSUB  Cedar 
City,  Utah  to  5-10-50. Ishpeming  Bcstg.  Co.,  Ishpeming, 
Mich.  —  Granted  license  new  remote 
pickup  KA-5350. 
WIFM  Elkin,  N.  C. — Granted  license 

new  FM  station;  Ch.  265  (100.9  mc)  350 
w,  minus  35  ft. 

WHY  TAKE  SECONDARY  COVERAGE 

of  Virginia's  FIRST  Market? 
Regardless  of  claims,  if  you're  trying  to  cover  Greater  Norfolk  from 

the  outside,  nature's  terrain  n^ade  it  impossible. 
Only  Greater  Norfolk  stations  con  cover  it.  And  only  WSAP  can 

cover  it  at  lowest  cost. 
Availabilities  and  costs  from  Ra-Tel  will  prove  it. 

WSAP  .  .  .  "solving  advertising  problems"  in  Virginia's  FIRST  market. 

W^AP ▼  ▼  »•  PORTSMOUTH 
MM  KILOCyCLES 

WSAP-  FM 

MUTUAL.  NETWORK  AFFILIATES 

NORFOLK  NEWPORT  NEWS 

B.  Walter  Huffington,  General  Manager Ask  Ra-Tel! 
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KDNT  Denton,  Tex. — Granted  license 
change  trans,  location. 
WIBC  Indianapolis,  Ind.— Granted  li- 

cense increase  power  to  10  kw-N  50 
kw-LS,  install  new  trans,  and  DA, 
change  trans,  location. 
WATM  Atmore,  Ala. — Granted  li- cense new  AM  station,  1580  kc  250  w  D. 
WCDL  Carbondale,  Pa.— Granted  li- cense new  AM  station;  1230  kc,  250  w 

unl. 
KWJB  Globe,  Ariz. — Granted  license install  new  vertical  ant.  change  type 

of  trans,  and  change  trans,  and  studio 
locations. 

KIBL,  Beeville,  Tex. — Granted  license install  new  trans. 
WBBQ  Augusta,  Ga. — Granted  license 

to  add  top  loading  to  presently  li- censed vertical  ant. 
WMUS-FM  Muskegon,  Mich. — Grant- 

ed mod.  license  to  change  studio  loca- tion. 
WKAP  AUentown,  Pa.— Same. 
Lincoln  Operating  Co.  as  Trustee  for 

Sun  Coast  Bcstg.  Corp.,  Miami,  Fla. — 
Granted  CP  new  remote  pickup  KA- 5775. 
KREW  Sunnyside,  Wash. — Granted 

mod.  CP  for  approval  of  ant.,  trans,  and studio  locations. 
Midland  Bcstg.  Co.,  Kansas  City,  Mo. 

— Granted  mod.  CP  to  change  power 
from  200  w  vis.  &  aur.  to  500  w  vis., 
250  w  aur.  and  to  make  ant.  and  equip- ment changes  KA2XAQ. 
Following  granted  mod.  CPs  for  ex- tension of  completion  dates  as  shown: 

KANW  Albuquerque,  N.  M.  to  5-29-50; 
KFEL-FM  Denver,  Col.  to  8-15-50; 
KFSA-FM  Ft.  Smith,  Ark.  to  7-1-50; 
WDOK  Cleveland  to  5-28-50;  WABA 
Aguadilla,  P.  R..  for  period  of  six  mos. 
after  Feb.  2;  WTBO-FM  Cumberland. 
Md.  to  9-1-50;  WCAP-FM  Asbury  Park. 
N.  J.  to  9-3-50;  WRBI  Blue  Island,  111.  to 
8-  1-50;    KRON-FM   San   Francisco  to 
9-  3-50;  WTOL-FM  Toledo.  Ohio  to 
8-8-50;  KIB-41  Columbus.  Ga.  to  7-1-50; 
KIA-80  Chattanooga,  Tenn.  8-28-50; 
WKAT-FM  Miami  Beach.  Fla.  to  7-26- 
50:  WFMD  Frederick,  Md.  to  8-15-50; 
KSTT  Davenport,  Iowa  to  8-23-50; 
WILM  Wilmington,  Del.  to  8-14-50; 
KOOK  Billings,   Mont,   to  6-28-50. WHUM  Eastern  Radio  Corp.,  Reading, 
Pa. — Granted  license  install  new  trans. 
WOCB  Bristol  Bcstg.  Co.  Inc.,  West 

Yarmouth,  Mass.  and  WNBH  New  Bed- 
ford, Mass.— Granted  assignment  of  li- censes to  E.  Anthony  &  Sons  Inc.; 

assignee  owns  all  outstanding  capital 
stock  of  assignor.  Action  involves 
transfer  of  all  assets  subject  to  liabili- 

ties of  assignor  to  assignee  and  liqui- dation of  assignor  corp. 
WMVA  Near  Martinsville,  Va. — Granted  license  change  vertical  ant. 

mounting  of  FM  ant.  on  AM  tower, 
change  trans,  and  studio  locations 
and  change  in  type  of  trans. 
George  E.  Cameron,  Jr.,  Tulsa,  Okla. 

— Granted  CP  and  license  new  experi- 
mental TV  relay  KA-5767. State  of  Wisconsin,  State  Radio 

Council,  Madison,  Wis. — Granted  CP 
for  new  noncommercial  educational 
FM  station;  Ch.  212  (90.3  mc)  15  kw, 
990  ft.  Trans,  site  at  Holmen,  Wis. 
WVSH  Huntington,  Ind.— Granted mod.  CP  to  change  type  trans,  and 

make  changes  in  ant.  system. 
KJFJ  Webster  City,  la.— Granted mod.  CP  for  extension  of  completion 

date  to  3-1-50. Central  States  Bcstg.  Co.,  Omaha, 
Neb.  —  Granted  license  new  remote 
pickup  KA5017. KOIN-FM  Portland,  Ore.— Granted 
license  new  FM  station;  Ch.  266  (101.1 
mc)  48  kw,  1,390  ft. 
Following  were  granted  CP's  new remote  pickups:  KA-5745-6,  KOA-994, Wescoast  Bcstg.  Co.,  Wenatchee, 

Wash.;  KA-5744,  KIB-759  Union-Caro- 
lina Bcstg.  Co.,  Union,  S.  C;  KA-3860 Frontier  Bcstg.  Co.  Inc.,  Waco,  Tex.; 

KA-3764  Harwell  V.  Shepard,  Denton. 
Tex.;    KA-5776    Estate    of    James  J. 

SPORTS  DINNER 

WFMJ  Co-Sponsors  Event 

WITH  approximately  425  sports 
fans  and  celebrities  in  attendance 
WFMJ  Youngstown,  Ohio,  held  it:, 

fourth  annual  Sportsmen's  Dinner 
Feb.  7  in  the  Hotel  Pick-Ohio. 

Dick  Barrett,  East  High's  vet- eran football  coach  and  winner  of 
a  two-month  poll  to  determine  the 

Youngstown  district's  "outstand- 
ing sports  personality  of  1949,' was  awarded  the  James  A.  Hender- 

son Trophy.  The  presentation  waj 
made  by  WFMJ  Sports  Dircctoi 
Lee  Leonard. 

Featured  speaker  was  Bil 
Corum,  New  York  sportscaste] 
and  sports  columnist.  Other  speak 
ers  included  dinner  co-sponsor; 
James  A.  Henderson,  president  o: 
the  Henderson  Chevrolet  Co.,  an( 
William  F.  Maag  Jr.,  publisher  o: 
The  Youngstown  Vindicator  an( 
president  of  WFMJ. 

Murray,  Lewisburg,  Tenn.;  KA-319 Frank  E.  Hurt  &  Son,  Nampa,  Ida. 
KKC-464-65  Baptist  General  Conventioi 
of  Tex.,  Dallas;  KA-5777  Altus,  Okla. KIB-756,  KA-2674  Middle  Tenn.  Bcstg 
Co.,  Columbia,  Tenn.;  KA-3361,  KKB 
980,  KA-3857,  KA-3850,  KA-3859  Fron tier  Bcstg.  Co.,  Waco,  Tex. 
NBC  Area  New  York  City— Grantei 

request  to  delete  station  KA-5173.  Nei, application  filed  to  use  same  call  bu different  type  trans. 
Donald  Lewis  Hathaway,  Caspei 

Wyo. — Granted  license  for  new  remot 
pickups  KA-4926,  KA-4923. WLET-FM  Toccoa,  Ga.— Granted  11 cense  to  cover  CP  which  reinstated  C) 
change  in  FM  station;  Ch.  291  (106. 
mc)  10  kw;  910  ft. 
WCFC  Beckley,  W.  Va.— Granted  vol 

untary  relinquishment  of  control  of  li 
censee  corp.  by  Charles  Hodel;  Hod( 
owns  1,009  sh.  or  52.41%,  of  outstandin 
capital  stock  of  licensee;  he  transfer 
99  sh.  as  gifts  to  members  of  hi 
family,  reducing  his  ownership  to  91 sh.  or  47.27%. 
WMBI-FM  Chicago — Granted  chang 

in  existing  FM  station;  Ch.  238  (95.5  mc 
50  kw;  440  ft. 
WEBR  Buffalo,  N.  Y. — Granted  car 

cellation  of  license  for  aux.  trans. 
WADC  Akron,  O. — Granted  licens 

install  new  trans. 
WNAH  NashviUe,  Tenn. — Granted  1 cense  new  AM  station  and  specif 

studio  location;  1360  kc  1  kw,  D. 
KALA  Sitka,  Alaska — Granted  licens 

for  new  AM  station;  1400  kc  250  w  un 
KIVY  Crockett,  Tex. — Granted  licens 

for  new  AM  station;  1570  kc  250  w  I 
WSDX  Southern  Baptist  Theologic: 

Seminary,  Louisville,  Ky.  —  Grante 
mod.  CP  to  change  trans.,  make  changi in  ant.  system. 

February  14  Applications  .  . 
ACCEPTED  FOR  FILING 

License  for  CP 
License  to  cover  CP  new  AM  statiO) 

KJFJ  Webster  City,  la.:  WLEW  Be 
Axe.,  Mich.;  WBLT  Bedford,  Va. 

TENDERED    FOR  FILING AM— 1290  kc 

KFRB   Fairbanks,   Alaska — CP  ne AM  station  to  change  from  1290  1 
1  kw  unl.  to  1290  ke  5  kw  unl. AM— 1290  kc 

WIKC  Bogalusa,  La. — CP  change  fro 
1490  kc  250  w  unl.  to  1290  kc  1  kw- 
500  w-N  DA-N. (Continued  on  page:  83) 
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HIGH-POWER  TRANSMiniNG  TUBES  FOR  AM 

Big  Stations  serving  big  areas  linow  fi-f  triodes 

will  keep  them  on  the  air  effectively. . .  dependably! 
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YOU  have  plenty  at  stake  in  the  performance  of  your  power  tubes.  Oa 
them,  your  station  owners,  advertisers,  and  listening  public  all  rely 

in  terms  of  signal  volume  and  continuity.  Play  safe  by  choosing  General 
Electric!  Install  superior  tubes  ...  as  built  by  a  foremost  manufacturer, 
and  backed  by  a  responsibility  that  is  alert  to  your  needs  and  to  the  im- 

portance of  your  tube  investment. 

All  commonly  used  types,  such  as  those  illustrated,  are  in  the  G-E  line 
—many  of  them  water-cooled  or  forced-air-cooled  according  to  your 
requirements.  Also,  there  are  G-E  modulator  and  driving-stage  tubes; 
receiving  types;  redder  tubes  of  all  capacities  for  a-c  to  d-c  conversion. 
You  can  get  all  General  Electric  tubes  for  broadcasting  from  one 

source — your  G-E  tube  distributor.  He's  near  you,  so  in  a  position  to  give 
fast  delivery.  Moreover,  his  extensive  and  varied  stock  enables  you  to 
economize  in  respect  to  your  own  inventory  of  "spares." 

Phone  your  distributor  today !  Learn  how  he  can  help  you  keep  tube 
performance  up,  costs  down.  Also — ask  him  for  your  copy  of  the  new 
booklet  on  increased  tube  life  prepared  by  G-E  engineers  as  an  aid  to 
radio-station  operators.  It's  free!  Electronics  Department,  General  Electric 
Company,  Schenectady  5,  New  York. 

GENERAL ELECTRIC 
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Pull  Out  for  Filinq 

Feature 

Advertisement 

From  where  I  sit 

Joe  Marsh 

"Left-Handed 

Compliment" 
See  where  a  hank  in  Denver  is  put- 

ting in  left-handed  checkbooks.  They 

figure  their  southpaw  depositors  de- 
serve just  as  much  consideration  as 

the  right-handers. 

Time  was  when  left-handed  people 

had  no  right  to  exist  at  all.  If  a  young- 
ster even  showed  signs  of  iising  his 

left  hand,  his  parents  were  supposed 

to  break  him  of  the  habit — to  force 
him  to  use  his  right! 

But  today  most  doctors  will  tell  you 

that  changing  a  child's  natural  left- 
handed  tendency  usually  causes  more 

harm  than  good.  Stammering  and 

other  nervous  disorders  often  get  their 

start  that  way  with  children. 

From  where  I  sit,  if  a  man  wants  to 

use  his  left  hand — that's  his  business. 

It's  not  a  good  idea  to  make  anyone 
do  things  owe  way,  because  we  think 

it's  right.  Personally,  I  think  a  meUow 
glass  of  beer  is  the  finest  beverage  on 

earth.  If  you  happen  to  prefer  a  Coke 

— why,  go  to  it!  Only  leave  me  the 

same  freedom  of  choice,  won't  you? 

(Contivued  from  page  30) 

soap  trade  was  accentuated  because 
of  the  powerful  promotional  value 
of  combined  air  and  trade  paper 
impact  and  since  these  industries 
are  among  radio's  foremost  sup- 

porters and  timebuyers  the  meas- 
ure of  popularity  was  great. 

Prior  to  the  show,  handbills, 
newspaper  ads,  store  banners  and 
word-of-mouth  publicity  by  store 
personnel  help  insure  a  large  audi- 

ence in  the  store  on  the  day  of  the 
broadcast.  The  program  is  tran- 

scribed during  the  week  and  aired 
Saturday,  9-9:15  a.m.,  to  attract 
the  housewife  on  her  heaviest  shop- 

ping day  of  the  week. 
While  Grocer's  Spotlight  is  co- 

sponsor,  it  also  gives  strong  edito- 
rial coverage  to  all  phases  of  the 

show.  In  addition,  WJR  runs  half- 
page  advertisements  each  week  in 
the  paper,  listing  18  leading  prod- 

ucts advertised  on  the  station  dur- 
ing the  period.  Radio  advertising 

is  cited  as:  "That  (which)  helps 
the  grocer  ring  his  cash  register 
more  often"  and  as  "the  food  in- 

dustry's greatest  advertising  me- 

dium." 

Profile  of  the  Grocer 
Ron  Gamble  is  m.c.  of  the  quiz 

show.  He  picks  contestants  from 
customers  in  the  selected  store  who 
are  given  grab-bags  of  groceries  as 
prizes.  Second  half  of  the  pro- 

gram is  given  over  to  a  salute  to 
the  honored  grocer.  A  brief  back- 

ground sketch  is  aired,  together 
with  comments  from  nominating 

letters.  The  "Grocer  of  the  Week" 
then  receives  a  certificate  of  merit 
and  a  portable  radio. 

The  favorable  response,  not  only 
from  the  public,  but  also  from  all 
segments  of  the  grocery  business 
(retailer,  wholesaler,  manufactur- 

er) ,  has  convinced  WJR  that  it  has 
tapped  the  goodwill  life  stream 
with  its  new  program. 

KELL  REQUEST 

Copyright,  1950,  United  States  Brewers  Foundation 

FCC  Denies  Extension 

EXTENSION  of  completion  date 
for  KELL  Waxahachie,  Tex.,  has 
been  denied  by  FCC  because  the 
applicant  indicated  it  wished  to 
complete  the  station  only  to  assign 
it  to  another  group.  KELL,  as- 

signed 500  w  daytime  on  1390  kc, 
is  owned  by  Ellis  County  Broad- 

casting Co. 
FCC  said  it  had  been  told  by 

Ellis  County  Broadcasting  it  would 
take  six  months  to  complete  KELL. 
Request  for  transfer,  filed  last  fall, 
seeks  approval  for  assignment  of 
the  permit  to  new  partnership  com- 

posed of  William  S.  Conley,  radio 
and  electrical  engineering  student, 
and  C.  C.  Elkins,  257c  owner  of 
KELT  Electra,  Tex.  [Broadcast- 

ing, Oct.  17,  1949].  Sellers  include 
C.  C.  Woodson,  Enterprise  Pub. 
Co.,  Waxahachie,  and  United  Pub. 
Co.,  Ennis,  Tex.,  each  25%  interest, 
and  group  of  five  others.  Con- sideration is  $1,900. 

KLIF  FULLTIME 

Dallas'  First  24-Hour  Outlet 

KLIF  Dallas,  hitherto,  a  daytime 

station,  became  Dallas'  first  24- hour  station  when  it  started  all- 
night  broadcasts  Feb.  13. 

Gordon  McLendon,  executive  di- 

rector, said  ever  since  KLIF  wen^^ 
on  the  air  Nov.  9,  1947,  the  sta- 

tion's management  had  been  seek- 
ing an  FCC  grant  for  24-houi 

operation. Billboards  throughout  the  city 

were  used  to  herald  KLIF's  new 
schedule.  They  featured  a  plaid 
motif  in  line  with  Mr.  McLendon's 
self-styled  character  as  "The  Old 
Scotchman"  in  his  sportscasts.  | 
Newspaper  ads  also  were  used 

showing  a  kilted  character  holding 

an  alarm  clock,  reading  "First  AM 
Station  in  Dallas  with  Round-the- 
Clock  Service."  KLIF  is  the  key 
station  for  Liberty  Broadcasting 

System. 
LIBRARY  of  Congress  has  prepared 
book  titled  The  United  States  and  Eu- 

rope 1949,  a  bibliographical  examina- 
tion of  thought  expressed  in  American 

publications  during  that  year.  Copies' 
may  be  obtained  from  Card  Div.  of 
Library  for  $1.30. 

KFAR  KENI  TO  NBC 

Alaska  Statiosis  Affiliate' 
KFAR  Fairbanks  and  KENI  An- 

chorage, Alaska,  have  announced 
affiliation  with  NBC,  eflTective  last 
Wednesday  (Feb.  15).  All  NBC 
programs  will  be  broadcast,  the 
outlets  said,  by  Magnarecorder  tape 
in  Seattle  which  is  air-expressed 
to  Alaska,  and  via  shortwave,, 
through  the  Alaskan  Communlca-,' tion  System. 
KFAR  and  KENI,  stations  of 

the  Midnight  Sun  Broadcasting 
Co.,  are  owned  and  operated  by 
Capt.  Austin  E.  Lathrop.  KFAR 
operates  with  10  kw  on  660  kc  anc 
first  went  on  the  air  in  1939.  KENI 
is  on  550  kc  with  5  kw  and  firsi 
began  its  operation  in  1948. 

▼ T  ABC- 

ist/iePEkK 

R£PR£SEfiT£D  BY 

WEED  &  COMPANY 
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If  you're  not  using  WOR-tv 

in  New  York,  you're  not 

completely*  televising 

in  New  York 

*  we  mean,  more  specifically,  you're  losing 
hundreds  of  thousands  of  viewers  for  very, 

very  little  cost:! 

our  address  is 

WOR-tv at  1440  Broadway, 

in  New  York 
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FCC  HITS  NBC  SAT.  PLAN 
Says  Network  Rules  Violatei 

FCC  HELD  last  week  that  NBC's 
arrangements  for  its  forthcoming 
2% -hour  Saturday  night  television 
series  violate  the  Commission's 
Network  Rules,  and  started  hand- 

ing out  temporary  licenses  to  affili- 
ates which  had  agreed  to  take  all 

or  part  of  the  show. 
The  Commission  called  upon 

NBC  and  18  TV  affiliates  for  sworn 
statements  on  the  subject  by  next 
Friday,  day  before  the  series  is 
slated  to  start.  Meanwhile  FCC 
set  aside  the  license  renewals 
granted  to  WPTZ  Philadelphia  and 
WTMJ-TV  Milwaukee  last  month 
and  put  them  on  temporary  licenses 
instead.  Spokesmen  said  the  other 
affiliates  involved  do  not  yet  have 
regular  licenses  or  are  not  cur- 

rently up  for  renewal. 
Whether  FCC  will  call  hearings 

upon  the  license  renewal  applica- 
tions of  the  network's  owned  sta- 
tions and  affiliates  which  had 

agreed  to  take  the  Saturday  night 
show  will  be  decided  after  their 
comments  have  been  received  and 
studied. 

NBC  Statement 

NBC  meanwhile  released  a  state- 
ment saying  it  "has  kept  the  Com- 

mission informed  of  its  plan  for 
Saturday  night  television  and  its 
efforts  to  make  'big-time'  television 
available  to  the  smaller  adver- 

tisers. We  will  proceed  with  our 
Saturday  night  program  under 
whatever  arrangements  the  Com- 

mission may  deem  appropriate." 
It  was  learned  on  good  authority 

Forecast:  Continued  22° 
NO  END  of  the  TV  freeze 
is  seen  by  FCC  Chairman 
Wayne  Coy  before  late  sum- 

mer, and  he  thinks  it  may  be 
much,  much  longer — perhaps 
eternity,  judging  by  his  ob- 

servations during  House  ap- 
propriations hearings  (see 

story  page  26).  He  was  asked 
pointblank  when  the  freeze  . 
would  be  lifted.  After  an 
off-the-record  discussion  he 

gave  this  reply:  "We  begin 
the  hearings  again  on  the 
20th  of  February.  I  have  no 
clear  idea  how  long  that  is 
going  to  take.  I  do  not  see 
how  we  can  possibly  get  out 
of  the  freeze  before  the  lat- 

ter part  of  the  summer.  I 
cannot  even  say  we  will  get 
out  of  it." 
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that  the  network  is  prepared  to 
revise  its  Saturday  night  arrange- 

ments— particularly  the  station  ar- 
rangements— if  necessary  to  stay 

within  FCC  regulations.  Network 
attorneys  were  known  to  be  study- 

ing the  situation  with  a  view  to 
making  modifications. 

The  network  is  determined,  how- 
ever, to  present  the  variety  type 

program,  featuring  Sid  Caesar  in 
New  York  and  Jack  Carter  in  Chi- 

cago, beginning  Feb.  25  as  sched- 
uled. 
FCC's  action  was  disclosed 

Thursday  in  letters  sent  to  NBC 
and  the  affiliates  concerned. 

It  related  to  the  second  of  two 
offers  NBC  had  made  to  affiliates 
for  21/2  hours  of  time  on  Saturday 
(8-10:30  NYT)  for  a  13-week  se- 

ries [Telecasting,  Jan.  9,  30,  Feb. 
6].  The  first  offer  was  withdrawn 
after  DuMont  Network  protested 
and  asked  FCC  to  investigate. 
Neither  the  first  nor  the  second 
offer  named  the  advertisers  who 
would  buy  the  time. 

In  its  letter,  FCC  held: 
9  Since  NBC  did  not  cancel  its 

first  offer  to  affiliates  until  it  made 
the  second,  stations  which  had  ac- 

cepted the  initial  offer  had  in  effect 
given  NBC  an  option  and  were  not 
free  during  that  period  to  accept 
any  other  program. 
%  Similarly,  the  second  offer 

also  secured  an  option  for  NBC, 
because  stations  which  accepted  it 
were  bound  while  NBC  was  not  un- 

til "a  sufficient  number  of  affili- 
ates" had  accepted. 

9  Since  the  series  was  to  start 

Feb.  25,  the  "option" — or  ofl'er — 
"is  in  violation  of  Sec.  3,634  of  the 

Commission's  Rules  and  Regula- 
tions in  that  by  its  very  term  it  can 

be  exercised  on  less  than  56  days' notice  and  is  exclusive  as  against 

other  networks." The  Commission  found  the  ar- 

rangements "objectionable"  for other  reasons.  Purchase  of  time  for 
resale  to  unidentified  advertisers, 
FCC  said,  "raises  serious  problems 
in  light  of  the  Commission's  con- 

sistent policy  against  time  broker- 
age arrangements  which  impair 

the  maintenance  of  licensee  re- 

sponsibility." FCC  letter  continued : 
...  In  the  second  place,  the  order 

was  for  a  segment  of  time  to  be 
used  for  programs  which  appear  to 
have  no  inherent  unity  necessitating 
such  a  large  block  of  time  and  which 
were  to  be  sold  to  sponsors  who 
apparently  were  not  to  be  obtained 
until  after  the  stations  solicited 
had  committed  the  time  to  NBC  for 
such  sale. 

The  NBC  requested  a  firm  commit- 
ment but  did  not,  as  to  itself,  offer 

a  firm  commitment,  inasmuch  as  the 
order  was  "subject  to  confirmation  of 
acceptance  by  a  suflficient  number  of 
affiliates  to  justify  our  proceeding," 
and  compensation  to  the  stations  was 
to  be  computed  as  if  each  half  hour 

were  being  sold  at  the  station's  half- hour  rate. 
When  viewed  together,  these  ele- 

ments indicate  that  what  is  in  fact 
created  is  an  exclusive  affiliation 
with  NBC  and  an  exclusive  option 
for  two  and  one-half  hours  of  time 
(or  such  shorter  period  as  the  sta- 

tion may  have  accepted)  to  be  resold 
by  NBC  to  unidentified  advertisers. 
This  would  have  the  effect,  particu- 

larly in  one-station  cities,  of  re- 
moving competition  for  advertisers 

and  stations  insofar  as  such  stations 
have  accepted  your  offer. 

The  time  is  thus  set  aside  for  the 

exclusive  use  of  the  NBC,  to  I 
claimed  by  it  at  its  discretion  on  lei 
than  56  days'  notice,  and  is  effe 
tively  removed  from  the  compet 
five  field,  since  any  potential  adve 
tisers  who  may  desire  to  purchas 
for  network  or  other  programs,  ar 
of  the  time  on  these  stations  whic! 
has  been  so  committed  (i.e.  optionee: 
to  NBC,  have  no  alternative  but  1, 
deal  with  NBC  only  for  securir! 
such  time. 

It  is  apparent  that,  on  these  st{ 
tions  which  have  accepted  the  NB' 
offer,  no  other  network  would  be  ab  ' to  compete  with  NBC  to  obtain  sue 
potential  advertisers  to  sponsor  pri^ 
grams  of  that  other  network  on  tl 
particular  time  committed  to  NBC  . 

FCC  acknowledged  that  NBC' second  offer  "appears  to  have 

less  restrictive  competitive  effeel' than  the  first  because  TV  statior 

in  one  or  two-station  communiti(' are  permitted,  under  the  second  o: 
f er,  to  accept  it  in  whole  or  in  par 
Even  so,  FCC  held,  acceptance 
the  offer  "creates  an  option  in  fi 

vor  of  the  NBC  as  to  the  amour' of  time  accepted  by  such  station  ' 
Television  stations  to  which  FC 

addressed  letters  calling  for  swoi 
comments  by  Friday,  described 
having  agreed  to  take  all  or  pai 
of  the  program: 
WMCT  Memphis;  WSYR-TV  Syr. 

cuse;  WPTZ  Philadelphia;  WTMJ-T 
Milwaukee;  WBAL  -  TV  Baltimor 
WGAL-TV  Lancaster;  WTVR  RicJ 
mend;  WKTV  Utica;  WLWT  Cincii 
nati;  WLWD  Dayton;  WLWC  Colua 
bus;  WNHC-TV  New  Haven;  WDE] 
TV  Wilmington,  Del.;  WWJ-TV  D 
troit;  WBZ-TV  Boston;  WSPD-I 
Toledo;  W JAR-TV  Providence;  WLAt TV  Grand  Rapids. 
NBC  owns  and  operates  WNB> 

New   York,   WNBW  Washingtoj 
WNBK  Cleveland,  WNBQ  Chicag 

MONOPOLY  IN  TV? 
Johnson  Threatens  Prob 

THE  THREAT  of  a  Congressional 
investigation  of  alleged  monopoly 
in  television  was  held  out  by  Sen. 
Ed  C.  Johnson  (D-Col.)  last 
Thursday  in  a  Senate  speech  hit- 

ting out  at  "the  propaganda  drive" to  lift  the  TV  freeze. 

The  radio-minded  chairman  of 
the  Senate  Interstate  and  Foreign 
Commerce  Committee  noted  that 
there  has  been  talk  of  a  Congres- 

sional investigation  of  television 
generally  and  the  freeze  in  particu- 

lar.   He  said: 
....  If  there  is  to  be  an  investi- 

gation of  television  by  Congress,  let's February 

have  one  which  goes  into  monopoly 
controls  and  patent  holding  devices  ik.   T'UfC   Tfl  Pf* AKTIi^r' 

and  restrictions.    Nearly  a  year  ago  I  nlS    I                 1  IN%a  .  . 
technical  data  came  into  our  commit-  ^CC  Hits  NBC-TV  Saturday  Night 
tee's  hands  which  will  provide  an  ex-  ^  Plan 
cellent  basic  for  investigating  televi-  '^fZlfns  ?robe '  Monopoly, sion  patent  monopolies.    Our  commit-  rma  Mulls  TV  Issues  at  Chicago 
tee  may  decide  that  the  time  has  come  Meet   
to  thoroughly  explore  what  is  going  AT&T,  WU  File  Revisions  to  Pro- 

on,  but  when  it  does  so,  it  will  be  an  ,  P"^®"*  "^^l^^^ 
investigation    to    determine    who    is  ̂ ^FsTo^ws'^cX 's'y^t^rt'o  ̂ FCc''^™ calling  the  shots,  and  why.  Cuff  Urges  Sales  Push  on  Film 

Sen.  Johnson  said  "the  campaign  departments to  lift  the  freeze  is  an  artificial 
fog    spread  by  expert,  high-pow-  ̂ 'Je™  Tak^T . : :  It  ?etflma ered  propaganda  artists  aided  and  Teiestatus  6 
(Continued   on   Telecasting  13) 
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MA  MULLS  TV  ISSUES 
Plans  Drive  Against  Excise  Tax 

Imminence  of  color  television, 
f-jvays  to  promote  fast  lifting  of  the 
H^'CC  freeze  and  arguments  against 
hhe  proposed  10 c  excise  tax  on  TV 
Hets  concerned  50  board  and  com- 
Itiittee  members  of  the  Radio  Man- 
lifacturers  Assn.  at  its  quarterly 
llneeting  last  week  in  Chicago. 

Best  turnout  for  any  of  the  10 
i.Qdividual  meetings  "was  recorded 
i,t  the  Thui-sday  afternoon  TV  ses- 
,  ion,  when  Chairman  Max  F.  Bal- 
iom  of  Sylvania  Electrical  Products 

'jirected  discussion.  RMA  will  sub- ait  a  formal  presentation  against 

(he  proposed  excise  tax,  which 
'•^reasury  Secretary  John  W.  Sny- 
j.er  hopes  to  levy  for  additional 
jevenue,  tomorrow  (Tuesday)  with 
Ihe  House  Ways  and  Means  Com- 

mittee. RMA  will  be  represented  by 
jiVashington  Attorney  Joseph 
rasey,  former  congressman  from 
iriassachusetts.  and  witnesses  from 
W  stations  and  large  and  small 
ITV  manufacturing  firms. 
[  The  presentation  is  designed  to 
^Hhow  why  such  a  tax  would  hurt 
,1  new  industry  and  to  point  out  its 

.'liscriminatory  elements.  RJIA  will 
■ittempt  to  show  that  the  tax  will 
lit  mainly  low  income  groups. 
-  Drafting  of  a  code  of  ethics  for 
rV  receiver  advertising  was  re- 

ported on  by  Walter  L.  Stickel. 
sales  manager,  DuMont  Receiver 
Oiv.  As  head  of  a  special  commit- 

tee, he  is  organizing  reconimenda- 

EMPIRE  TOWER 
WPIX{TV)  Contracts  for  Use 

-\GREEMEXT  enabling  WPIX 

>;TV)  New  York,  Daily  Xeics  out- 
;  et,  to  transmit  its  signals  from  the 

ivorld's  tallest  structure,  the  Em- 
jire  State  Bldg.,  was  reached  in  a 
,i-ontract  signed  last  Thursday  by 

M.  Fhmn,  president  of  WPIX 
■  nc,  and  Gen.  Hugh  A.  Drum,  pres- 

ident of  Empire  State  Inc. 

]  The  independent  TV  station  be- 
came the  third  \adeo  outlet  to  ar- 

j-ange  for  transmission  from  the 
nultiple-use  TV  tower,  scheduled 

};o  be  installed  atop  the  building 

later  this  vear.  NBC's  WNBT 

^:TV)  and  ABC's  WJZ-TV  already Save  signed  similar  contracts 
"Telecasting,  Jan.  30]. 
WABD    (TV),   DuMont  outlet, 

Cilso  is  expected  to  follow  suit. 
•   Until  the  199-foot  tower  is  com- 
„)leted,    WPIX    -will    continue  to 
;ransmit  at  full  power  from  its 
Imtenna  atop  the  Daily  News  Bldg. 
jit  220  E.  42nd  St. 
'    Arrangements  also  were  made  to 
■louse  the  WPIX  transmitter  and 
tdditional  high  power  amplifiers, 
IS  well  as  necessary  equipment  to 
idapt   WPIX    facilities   to  color 
elevision  when  approved  by  FCC. 
.VPIX  will  install  all  new  equip- 

i  nent  in  the  Empire  State  Bldg. 
WPIX  was  represented  in  the 

legotiations  by  the  law  firm  of 
To-miley,  Updike  &  Carter;  Empire 

1  3tate  Inc.  by  Cadwalader,  Wicker- i  vham  &  Taft. 
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tions  on  advertising  standards  after 

buyers'  complaints  regarding  ex- 
aggerated claims  and  counter 

claims.  Working  for  the  industry 
to  police  itself,  the  committee  is 
cooperating  with  Better  Business 
Bureaus.  When  drawn,  the  code 
will  be  submitted  to  sales  man- 

agers of  set  manufacturing  firms 
next  month  in  New  York  or  Chi- 
cago. 
A  preliminary  report  on  claims 

by  some  athletic  groups  that  TV 
lowers  gate  receipts  was  presented 
by  an  investigating  committee.  It 
is  collecting  information  to  counter- 

act these  claims  and  will  probably 
present  its  findings  to  the  National 
Collegiate  Athletic  Assn.,  among 
others,  at  its  next  meeting  in  June. 

Poll  Results 

An  informal  poll  at  the  Thurs- 
day luncheon,  asking  for  manufac- 

turers' estimates  on  TV  set  pro- 
duction for  1950,  exceeded  any  pre- 

vious guess.  Manufacturers  pre- 
dicted that  4^2  million  sets  would 

be  made  this  year. 
RMA  President  Raymond  C.  Cos- 

grove  will  appear  before  the  FCC 
Feb.  27  as  the  second  witness  in 
hearings  concerning  lifting  of  the 
freeze.  RMA  is  expected  to  take  a 
strong  stand  in  requesting  the 
thaw,  on  the  ground  that  technical 
problems  now  are  solved  in  the 
main.  RMA's  stand  on  color  TV  is 
that  it  should  be  held  back  until  it 
is  proved  compatible  and  of  com- 

parable quality  with  black  and 
white. 

Forty-two  board  members  and 
eight  other  men  on  executive  com- 

mittees, representing  almost  as 
many  production  firms,  took  part 
in  individual  committee  meetings 

Wednesday  and  Thursday.  Among 
these  committees,  with  their  chair- 

men, were:  Sets,  H.  C.  Bonfig,  Zen- 
ith; parts,  A.  D.  Plamondon  Jr., 

Indiana  Steel  Products;  Amplifier 
and  sound  equipment,  A.  G.  Schi- 
fino,  Stromberg-Carlson;  finance, 
Leslie  F.  Muter,  Muter  Co.  The 
concluding  day,  Friday,  was  to 
feature  a  board  meeting  from  10 
a.  m.  until  3  p.  m. 
New  appointees  to  the  National 

TV  Systems  Committee,  industry- 
wide group  of  technical  experts 

preparing  color  standards  and 
gathering  technical  data  on  the 
freeze  were  named  by  the  chair- 

man, Dr.  W.  R.  G.  Baker  of  Gen- 
eral Electric.  Their  duties  com- 
pare ^^^th  those  in  1941  of  persons 

on  a  similar  committee  which  was 
organized  at  the  request  of  FCC  to 

service  black  and  white  TV  in  the same  way. 

Named  to  the  National  TV  Sys- 
tems Committee  were : 

R.  M.  Jones,  Admiral  Corp.;  Samuel 
Smith.  Color  Television  Inc.;  Lewis  M. 
Clement,  Crosley  Div.,  Avco  Mfrg.  Co.; 
Dr.  Allen  B.  DuMont.  DuMont  Labs; 
D.  G.  Fink,  editor.  Electronics;  Emile 
Labin.  technical  director,  Federal  Tele- 

communications; I.  J.  Kaar,  manager  of 
engineering.  General  Electric;  Dr.  A.  N. 
Goldsmith,  New  York;  A.  V.  Loughren, 
vice  president,  Hazeltine  Electronics 
Corp.:  John  V.  L.  Hogan,  president, 
Hogan  Labs. E.  B.  Passow,  product  manager,  TV 
department.  Motorola;  E.  K  Jett 
WMAR-TV  Baltimore,  from  the  Na- 

tional Assn.  of  Broadcasters;  D.  B. 
Smith,  vice  president,  Philco  Corp.; 
Dr.  Elmer  Engstrom.  vice  president, 
RCA:  Raymond  F.  Guy,  Television 
Broadcasters  Assn.;  Ralph  Harmon. 
Westinghouse  Electric  Corp.;  J.  E 
Browm,  Zenith  Radio  Corp.;  A.  G.  Jen- 

sen, observers  for  Bell  Telephone  Labs. 
Dr.  Baker  is  chairman,  assisted  by 

Mr.  Fink,  vice  chairman;  Mr.  Smith, 
vice  chairman,  and  Mrs.  Martha  Kinzie 
of  General  Electric  as  secretary. 

AT&T  WU  RATES 

File  TV  Tariff 

Revision 

BOTH  American  Telephone  and  Telegraph  Co.  and  Western  Union 
Telegraph  Co.  have  filed  revisions  to  their  proposed  tariffs  for  TV 
intercity  relay  facilities,  FCC  reported  last- week.  AT&T,  however, 
was  requested  to  further  amend  its  schedule  to  meet  requirements  specified 
by  the  Commission  last  December  
[Broadcasting,  Dec.  26,  1949]. 
FCC  directed  AT&T  to  revise  its 

proposal  so  as  to  provide  network 
service  where  an  outlet  picks  up 
programs  off  the  air  and  feeds  them 
to  the  AT&T  relay.  The  revised 
tariff,  to  become  effective  March  1 
as  ordered  by  the  Commission, 
presently  does  not  allow  such  a  sit- 

uation. The  telephone  company  will 
permit  its  intercity  channels  to  be 
used  as  part  of  a  TV  network  where 
some  of  the  stations  on  that  net- 

work rebroadcast  programs  which 

THESE  officials  of  the  Belmont  Radio  Co.  and  the  Crosley  Broadcasting 
Corp.'s  video  stations  meet  to  discuss  the  wrestling  matches  which  originate 
in  the  WLWD  (TV)  Dayton  studios.  L  to  r,  James  Leonard,  WLWC  (TV) 
Columbus;  Pete  Lasker,  WLWD;  Robert  Brown,  Belmont  Radio  Co.;  John 
Murphy,  WLWT  (TV)  Cincinnati;  Alfred  Henry,  Belmont  Radio  Co.,  and 
William  Guenther,  Reiser-Guenther  Advertising  Agency.  Sponsored  by  Graybar 
Electric  Co.,  distributor,  in  cooperation  with  the  Belmont  Radio  Co.,  the 

wrestling  matches  are  a   regular  feature  of  the   three  stations'  Saturday 
program  schedule. 
February  20,  1950 

are  picked  up  off  the  air  from  other 
stations,  but  only  where  such  re- 
broadcast  programs  are  transmitted 
outward  from  AT&T  facilities. 

FCC  further  stated  that  the  re- 
vised tariff  regulations  filed  by  WU, 

also  effective  March  1,  "appear  to 
meet  the  requirements  of  the  Com- 

mission's December  order."  This 
ruling  directed  AT&T  to  pennit  in- 

terconnection of  its  network  tele- 
vision facilities  with  those  of  pri- 

vate broadcasters  until  such  time 
as  FCC  finds  that  common  carriers 
have  enough  channels  available  to 
meet  telecasting  needs.  AT&T  has 
been  a  vigorous  opponent  of  the 
interconnection  policy. 

Question  in  Hearing 

The  question  of  whether  or  not 
to  allow  physical  interconnection  of 
AT&T  and  WU  channels  is  now  in 
hearing,  begun  last  month  and  to 
be  resumed  March  6  [Broadcast- 

ing, Jan.  30].  AT&T  opposes  such 
interconnection.  WU  would  allow 
it,  according  to  its  pending  tariff 

proposal.  Also  pending  is  FCC's 
overall  hearing  on  reasonableness 
of  charges  of  the  Bell  System  and 
WU  for  TV  transmission  facilities. 
No  date  has  been  set  for  the  re- 

sumption of  this  proceeding. 
The  Commission  indicated  it  ex- 

pected AT&T  to  file  the  new  re\'i- 
sion  promptly.  FCC  in  addition 
said  AT&T  also  is  expected  to  ad- 

vise the  Commission  concerning 
further  revision  of  the  tariff  sched- 

ule to  provide  for  interconnection 

with  broadcasters'  intercity  TV  ra- 
dio relay  channels  at  appropriate 

points  other  than  at  studios  on  TV 
broadcasting  transmitters. 
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A  Non-Network  Station  in  Los  Angeles  Passes 

The  Competitive  Test  With  Flying  Colors 

AN  independent  TV  station  is
 

not  news,  but  an  independ- 
.  ent  TV  station  which  ranks 

so  high  in  a  seven  station  market 
is  decisively  newsworthy.  The  sta- 

tion: KTLA  (TV)  Hollywood, 
owned  and  operated  by  Paramount 
Television  Productions  Inc. 
KTLA  became  the  first  Los  An- 

geles commercial  television  sta- 
tion Jan.  22,  1947,  with  the  fanfare 

which  befits  an  enterprise  of  Para- 
mount. Bob  Hope  and  Jerry  Co- 

lonna  were  on  hand  for  that  open- 
ing night's  proceeding  under  the 

sponsorship  of  Tupman  Motors 
(Ford  dealer). 
While  the  Hopes,  Colonnas  and 

other  "names"  dominated  the  open- 
ing night's  proceedings,  they  have 

not  been  used  since  to  spark  the 
station  to  its  enviable  audience 

acceptance.  In  fact,  the  "why"  of 
KTLA's  success  has  been  a  matter 
of  considerable  trade  conjecture. 

The  question  naturally  arises: 
How  does  KTLA  hold  its  position 
in  the  face  of  the  strong  competi- 

tion? Opinions  vary.  The  most  ob- 
vious factor  is  the  station's  opera- 

tion every  day  and  the  fact  that  it 
has  been  doing  so  for  some  time, 
thereby  becoming  a  habit. 

But  that  is  not  a  completely  satis- 
factory answer,  say  some  observers. 

The  station  is  most  active  in  "re- 
motes." This  is  believed  to  add 

some  strength  to  its  programming 
schedule.  Other  observers  do  not 
attempt  to  define  it  too  finely  but 
attribute  considerable  of  the  suc- 

cess to  the  driving  force  of  Klaus 
Landsberg,  West  Coast  director  of 
Paramount  Television  Productions 

and  general  manager  of  KTLA. 
Still  others  feel  that  one  rea- 

son for  the  station's  widespread 
acceptance  springs  from  the  fact 
that  it  gets  on  the  air  usually  be- 

fore its  competition  and  usually 
remains  on  longer  than  most  of  its 
rivals. 

Additionally,  it  is  felt  that  once  a 
viewer  knows  that  he  can  find  a 
station  telecasting  most  any  time 
he  turns  his  set  on,  he  soon  builds 
the  habit. 

While  all  manner  of  diagnosis 
might  be  undertaken,  it  is  difficult 
to  attribute  the  phenomenon  to  any 
one  factor.  The  likelihood  is  strong 
that  those  covered,  plus  still  others 
all  combine  to  produce  the  result. 

SINCE  there  is  little  doubt  that 
Mr.  Landsberg  has  contributed 

much  to  the  success  of  the  opera- 
tion, it  is  well  to  examine  his  back- 

ground for  further  clues.  But  there 

is  one  thing  that  his  background 
won't  explain  and  that's  an  average 
work-day  of  14  hours  with  a  short 
average  Sunday  of  "only  six 
hours."  He  is  unable  to  explain  the 
source  of  his  energy  except  that 
his  father  "worked  harder."  Even 
in  the  face  of  this  draining  sched- 

ule, Mr.  Landsberg  reports  "no 
ulcers  or  other  disorders." 

Active  in  radio  since  1926,  he  has 
been  in  television  since  1935,  hav- 

ing started  in  Europe.  While  there, 
he  also  was  active  in  several 
theatrical  groups;  scholastically  he 
holds  several  degrees  from  Euro- 

pean universities.  In  this  country 
he  has  been  associated  with  Farns- 
worth  television  in  Philadelphia; 
NBC's  television  division  in  New 
York  and  DuMont,  also  in  the 
latter  city. 

Since  1941,  he  has  served  as 

managing  director  of  Paramount's television  on  the  West  Coast,  first 

Mr.  MAYNARD Mr.  LANDSBERG Mr.  WRIGHT 

putting  the  station  on  in  Septembei 
1942,  known  as  W6XYZ.  And  his 
efforts  have  not  gone  unrewarded. 
In  1944,  the  Television  Broadcasters- 
Assn.  award  went  to  him  for  adap- 

tation of  motion  picture  technique 
to  television.  In  1945  he  won  the 
American  Television  Society  award 
for  continued  excellence  in  televi- 

sion production. 
TBA  again  cited  him  in  1946 

with  the  gold  medal  award  for  pub- 
lic service.  In  1948,  his  station  re- 

ceived the  outstanding  achieve- 
ment award  from  the  Academy  of 

Television  Arts  &  Sciences,  and  on 
Jan.  27,  1950,  the  academy  selected 
KTLA  as  "the  outstanding  tele- 

vision station  in  Los  Angeles  in. 
1949."  In  the  same  group  of  awards; 
the  station  received  an  EMMY  for 
its  Time  for  Beany,  cited  as  the 
"most  outstanding  children's  pro- 

gram of  1949."  Honorable  mention 
was  received  in  the  public  service 
and  sports  coverage  categories. 

Aside  from  the  obvious  duties 
which  absorb  the  time  of  a  man- 

agement executive,  one  is  liable  to 
find  Mr.  Landsberg  at  the  site 
of  almost  any  remote.  Psychologists 
might  be  inclined  to  relate  this  to 
the  impulse  of  following  the  fire 

engines,  but  to  Mr.  Landsberg  it's fun. 

And  once  on  the  scene,  he  is  very 
likely  producing  the  remote.  When 
there  are  remotes  on  two  succesive 
nights,  he  usually  has  the  second 
one  handled  by  either  Charles 
Theodore,  operations  supervisor,  or 
John  Silva,  remote  operations 

supervisor. 
Through  Mr.  Landsberg's  influ- 
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bnce,  KTLA  has  been  extremely 
(ictive  in  doing  remotes.  One  of  the 
iiiost  historical  feats  of  television 
;o  date  was  accomplished  last  year 
3y  KTLA  when  it  rushed  to  the 
Ijcene  of  the  Kathy  Fiscus  tragedy 
n  San  Marino,  Calif.  There  its 
cameras  remained  on  duty  for  more 
;hat  24  hours  bi'inging  the  viewers 
in  the  Southern  California  area 
each  step  being  taken  to  save  the 
I  if e  of  the  youngster  who  had  fallen 
iown  an  uncapped  water  drain. 
But  Mr.  Landsberg  makes  light 

bf  this  and  other  accomplishments, 
saying:  "We  like  to  be  first  at  im- 
jortant  events  but  prefer  not  to 

Capitalize  upon  them." 1  *    *  ❖ 

PROUDER  of  his  over-all  pro- 
gram operation,  he  prefers  to 

joint  to  the  success  of  some  of  the 
ocally  built  programs  which  have 
ittained  widespread  popularity. 
4mong  them  are : 
Time  For  Beany — The  five 

weekly,  15-minute  puppet  show  has 
ittained  a  local  acceptance  which 
?eeps  it  in  a  nip-and-tuck  rating 
•ace  with  Kukla,  Fran  &  Ollie. 
Strip  is  sponsored  by  Tea  Time 
I^andies.  This  show  also  is  avail- 
jble  to  other  stations  via  Para- 
nount  Video  Transcription  and  is 
5een  in  New  York,  San  Francisco, 
3an  Antonio,  San  Diego,  Chicago, 
Ijleveland,  Dallas  and  other  cities. 

Meet  Me  In  HoUyivood — This 
once  weekly,  hour-long,  man-on-the- 
;treet  format  is  done  from  the 
;orner  of  Hollywood  Blvd.  and  Vine 
it.  Two  interviewers  are  used  to 

i  nterview  people  and  "names"  are 
"occasionally  injected. 

Boxing — Weekly  bouts  are  tele- 
:ast  from  an  arena  which  features 
imateur  boxers  exclusively.  More 
vhan  a  year  ago  when  KTLA  was 

'  ;hen  telecasting  professionals  from 
'jmother  arena,  the  station  found 
';hat   boxing   managers   feared  a 
;hreat  to  the  gate.  Since  shifting  to 

'■-he    amateur    arena,    station  is 
■  ;redited  by  the  promoter  with  in- 
'-;reasing    his    attendance    300  9(:. 
Sponsorship  is  shared  by  Emerson 
'iladio  Corp.  and  McMahan  Furni- 
f';ure  Stores. 

Hollywood  Opportunity  —  Pro- 
^jramming  is  essentially  a  talent 
".".ontest  type  of  show.  However  it 
?!s  differentiated  from  the  strictly 
lUmateur  category  by  the  fact  that 
iTiost    of    the    entertainers  have 

SNOW  is  not  uncommon  a\  the  sta- 
tion's two-story  transmitter  building 

atop  Mt.  Wilson. 

earned  money,  but  are  little  known. 
The  program  now  is  sponsored  by 
Olimpic  Television  and  Park 
Camera. 

Handy  Hints — This  is  a  five 
weekly,  participation  featuring  a 
man  and  woman  team  in  sell  and 
demonstration  format  for  a  variety 
of  products.  This  started  originally 
as  a  once-weekly  program  and 
commercial  business  has  aided  its 

growth  to  its  present  across-the- 
board  status. 

Hopalong  Cassidy — While  this  is 
now  a  popular  feature  in  many 
markets,  it  is  significant  to  note 
that  the  series  has  been  running  on 
KTLA  for  more  than  18  months. 
It  is  currently  sponsored  by 
Barbara  Ann  Bread. 

Spade  Cooley's  Western  Varieties 
— Weekly  hour  format  featuring 
the  well-known  western  performer 
from  a  Los  Angeles  area  ballroom 
attended  by  devotees  of  western 
music  and  acts.  Program  is  spon- 

sored by  Central  Chevrolet,  Los 
Angeles  dealer. 

These  are  typical  of  the  station's 
programming  which  has  been  aver- 

aging approximately  42  hours 
weekly  on  the  basis  of  five  hours 
per  day  Monday  through  Saturday 
and  12  hours  on  Sunday.  Starting 
Dec.  4,  1949,  the  station  extended 
its  Sunday  operation  back  into  the 
daytime,  adding  Jalopy  Derby  and 
Bandstand  Revue.  Both  are  re- 
motes. 

The  former  are  auto  races  be- 
tween jalopies  rather  than  midgets 

or  conventional  racing  cars.  The 
show  is  backed  by  several  local 
Chevrolet  dealers.  This  program 
had  been  on  the  station  earlier  and 
placed  in  the  top  10  Hooperated 
programs  for  Los  Angeles.  The 
mail  volume  which  followed  its 
being  dropped  was  higher  than 
while  the  program  had  been  on, 
according  to  Mr.  Landsberg.  It 

was  on  this  program  that  the  sta- 
tion introduced  Los  Angeles  tele- 

viewers to  the  Video  Reflectar,  the 
lensless  lens  for  long  distance  work 
developed  by  Dr.  Frank  Back, 
creator  of  the  Zoomar  lens. 

Bandstand  Revue  is  an  hour  re- 
mote from  the  Aragon  Ballroom  in 

Santa  Monica,  featuring  "name" bands  and  four  acts  in  an  over-all 
variety  format.  This  program  is 
sponsored  by  Central  Chevrolet. 

JUST  as  natural  as  program excellence  is  commercial  success. 

Starting  in  January  1947,  the  sta- 
tion had  a  total  of  five  advertisers. 

One  year  later  the  station  had  man- 
aged to  boost  its  total  for  the 

same  month  to  24  advertisers.  By 

January  1949  the  station's  spon- 
sors had  grown  to  46  and  there  are 

now  about  85  advertisers  using 
KTLA's  facilities.  An  index  to  the 
ratio  of  sponsored  time  may  be 
seen  in  the  week  of  Nov.  14  when 
25  of  the  36  hours  telecast  were 
sponsored.  In  the  last  week  of 
January  KTLA  signed  six  major 
shows  for  sponsorship. 

Heading  up  the  station's  sales  op- 

AT  THE  opening  of  KTLA  (I)  were  (I  to  r):  W.  S.  Tupman,  head  of  Tupman 

Motors  (Ford  dealer),  station's  first  sponsor;  Jerry  Colonna;  Mr.  Landsberg; 
Leon  Benson,  TV  director  of  J.  Walter  Thompson,  Los  Angeles,  and  Mel 
Shavelson,  writer.  During  the  Kathy  Fiscus  tragedy  (r)  in  San  Marino,  KTLA 

telecast  from  that  point  for  more  than  24  hours. 

eration  is  Harry  Maynard,  formerly 
assistant  office  manager  of  BBDO, 
Hollywood.  Earlier  in  his  career 
he  had  been  a  motion  picture  actor, 
assistant  director  of  films,  pub- 

licity and  public  relations  prac- 
titioner. All  this  in  addition  to 

serving  in  both  World  War  I  and  II. 

Among  the  success  stories  of  sell- 
ing via  television  and  KTLA  are: 

As  part  of  a  special  one  hour  tele- cast from  the  Broadway  Department 
Store  in  Hollywood,  there  was  the 
rough  equivalent  of  a  participation, 
demonstrating  an  item  known  as 
Toast-Tite.  Not  advertised  elsewhere, 
this  led  to  a  sale  of  600  items  with- 

in four  days  and  better  than  1,000 
sales  of  the  item  within  a  week. 
Two  announcements,  inviting  Hop- 

along  Cassidy  viewers  to  join  the 
Troopers  and  get  their  copies  of  the 
Trooper  News,  produced  10,000  replies 
in  the  first  three  days  and  more  than 
30,000  within  two  weeks. 

An  auctioneer  named  Lewis  S.  Hart 
decided  to  try  television  to  stimulate 
traffice  for  his  sales.  Thus  he  pur- 

chased several  remote  telecasts  from 
his  auction  store.  According  to  Mr. 
Hart,  one  man  dropped  in  following 
one  of  these  telecasts,  which  are  not 
done  on  a  regular  basis,  and  bought 
more  than  $2,000  worth  of  merchan- 

dise. He  advised  the  proprietor  that 
he  learned  of  the  establishment  via 
KTLA.  All  told,  Mr.  Hart  reports 
that  his  television  expenditures  have 
cost  him  nothing,  merely  on  the  basis 
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TV's  Effect  on  Eye 

(Report  99) 

mil  iiiiiii  I  mill  I  iiimimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiip^ 

THE  LONE  RANGER  is  wearing  old  man,  he  demonstrated  the  dif-  Retail  Stores'  TV  UsG  week  while  eight  reported  dail 
a  new  mask — a  polaroid  one  which  ferences  in  viewing  for  age  groups.  ixiwi/"  t\#  Over  twice  as  many  store 
fits  over  a  TV  screen  and  exercises  Children  invariably  hug  the  tele-  Surveyed  by  KING- T V  use  evening  programs  as  use  day 
youngsters'  eyes  as  they  are  en-  vision  set,  a  nearsighted  youngster  BETTER  than  76%  of  the  televi-  shows.    T^pe  of  show  moE 
tertained.    This  novel   eye  treat-  lets  his  attention  wander  and  isn't  gion  stations  have  at  least  one  re-  favored  by  the  stores  is  Balopticai 
ment  was  developed  by  a  Chicago  bothered  that  he  can't  see,  but  an  tail  or  department  store  as  a  client,  spots,  followed  by  film  spots,  filri 
optometrist.    Dr.    Carl    Shepard,  adult  nearsighted  woman  immedi-  according  to  a  survey  of  approxi-  features,  variety  (man  or  womai 
after    many   patients    complained  ately  reaches  for  eyeglasses.   The  mately  30  stations  by  Hugh  Feltis,  ^""^    guest-item  demonstra 
that  their  children  were  squinting  81-year-old  man  found   he   bene-  manager  of  KING-AM-FM-TV  Se-  tion),  sports  and  style  shows,  th( 
and  developing  eye  tics  while  watch-  fitted  by  standing  well  back  from  attle.  survey  showed, 
ing  television.  the  screen,  and  the  doctor  recom-  The    questionnaires    were    sent  *    *  * 
"TV  is  not  injurious  to  anybody,"  mended  for  him  a  slight  special  out,  Mr.  Feltis  said,  after  KING claims  Dr.  Shepard,  who  appeared  lens  correction  for  viewing.  had  a  request  from  Frederick  &  Advertest  Offers 

on  a  special  telecast  and  discussed        "Television   is   a   guest  in  the  Nelson    (Marshall  Field)   for  in-  Services video  at  the  42nd  annual  conven-  house,  and,  like  any  other  guest,  formation  on  such  stores'  use  of  the 
tion  of  the  Illinois  Optometric  So-  should  be  placed  comfortably  and  medium.  EXPANDING  its  field  of  activity 
ciety  in  Chicago  last  week.    Prin-  strategically  in  a  well-lighted  cor-  Twenty-three   stations   reported  Advertest  Research,  New  Bruns 
cipal  reason  why  people  have  dis-  ̂ er,  the  doctor  concluded."  stores  using  TV  at  least  once  a  wick,  N.  J.,  now  is  offering  studie comfort  in  viewing  is  that  it  is  a  on    product    usage    in  television 

new  skill  to  which  they  must  adjust.  '^"^       """""""""".y "'"""Vr"" ^----------------^  ^^^^^  amount  of  effective 
"Watching  TV  is  as  much  of  a  W6eKlV   iGleVISIOIl  oUiHlliarY  ness  of  television  programs'  advei seeing  skill  as  reading,  and,  as  in                                          '  '  tising. 
all  things  new,  it  is  necessary  to  Based  on  Feb.  20,  1950,  Telecasting  Survey  rpj^J  j-gpo^ts  are  available  on 

^^^^^^^^^^^^^^^^'^^^^^'^^^^^^^^^^^^^lium^^Z^c^Zr^^^^^^  subscription  basis  to  advertisers 
Dr.   Shepard   pointed   out  that  ̂ ity                Outlets  On  Air  Sets     Estimate  agencies  and  stations  and  the  plai 

squinting  comes  from  the  tense-  Albuquerque      kob-tv  2,ooo  Station  is  based  on  two  test  studies  con 
ness    with    which    children    watch  Ames    1,200    Dealers  rlin^f^irl   Ktt  tVio  fivm   laet  i70nr  Tn 

.   ̂ ,       ..       ̂             ,  ,  Atlanta            WAGA-TV,  WSB-TV  22,300  Distributors  ducted  by  the  mm  last  year,  in 
tneir  lavorites.  Ji,yes  must  be  prop-  Baltimore          waam,  wbal-tv,  wmar-tv  123,767  TV  Cir.  Comm.  formation  is  gathered  from  televi erly  adjusted  and  focused  without  Binghamton          WNBF-TV  9,112    CPA  Audit  .       ,  ̂ ,^„„  •     Tsj        VnrVr    Mow  Tpr 
,  „J  •      •'  Birmingham         WAFM-TV,  WBRC-TV  11,000    Distributors  Sion  hOmeS  m  JNew  YOrK,  INeWJer tension,  ne  said.  sioomington       wttv  4,ooo  Station  sev  or  Philadelphia  video  areas The    distance    at   which    persons  Boston                 WBZ-TV,  WNAC-TV  276,980   TV  Comm.  ^«    flvnilahlp  fm ,   .                11     4.1.     J-  i.  Buffalo                WBEN-TV  68,185    Buff.  Elec.  Co.  i  he    service    alSO    IS    avaiiaDle  101 view  a  set  is  normally  the  distance  charlotte          wbtv  ii,067  Distributors  Baltimore    Boston  and  Washing 
at    which    they    look    ahead    while  Chicago               WBKB,  WENR-TV,  WGN-TV,  WNBQ  353,895    TV  Comm.  „+  cH^V,+  orlrqifinr,  nn«t  nfrnrd n  •          rpv                           v  Cincinnati            WCPO-TV,  WKRC-TV,  WIWT  80,700   Distributors  ton  at  Slight  addition  COSt,  aCCOrd 
walking,    ihe  ditterence,  however,  Cleveland         wews,  wnbk,  wxei  154,340  West.  Res.  u.  to  Richard  Bruskin,  televisior is  that  eyes  are  fixed  while  viewing  Columbus            WBNS-TV.  WLWC,  WTVN  41,400    Distributors  J-  „„4.„,.  A^„o^+o=+ 
•'.  .  °  Dallas,  director  of  Advertest. TV  and  m  constant  motion  while        pt.  Worth       kbtv,  krld-tv,  wbap-tv  38,450  Dist.  &  Deal.  *    *  * 

walking.     The    camera    brings   the  Davenport           WOC-TV  7,572  Distributors 4.„  i„    „   1  Quad  Cities:     Includes  Davenport,  Moline,  Rock  Island,  East  Moline 
action  to  the  viewer,  and  this  means  oayton            whio-tv,  wlwd  35,800  Distributors  Vi<lonrl<>Y  R^norf- 
that  even  more  new  viewing  skills  Detroit                WJBK-TV,  WWJ-TV,  WXYZ-TV  181,000    Distributors  T  lUCUUC*.   rvcpwi  1 
must  be  acquired,  the  optometrist  prworth-  For  FebrUOrV said.                                                                    Dallas              WBAP-TV,  KBTV,  KRLD-TV  38,450    Dist.  &  Deal.  ^ 

Training  Medium  i™"nsboTo""     wfmy-'tv  'I:77°4  DUtribSlo"*""  FEBRUARY  Videodex  report,  cov- 

In  a  closed  circuit  telecast  after  "^^^T.l..^.       ̂ ^^"^  ering  first  week  of  this  month,  re- 
a  special  demonstration  on  WGN-       Charleston      wsaz-tv  5,000  Distributors  ported  the  top   10   programs  as -nt      ou          j        •   j-  j  Indianapolis        WFBM-TV  23,000    3'st.  &  Deal.  f  olloWS : 
TV,  Chicago,  Dr.  Shepard  pointed  Jacksonville         WMBR-TV  7;800    wholesalers  lOliOWb. 
out  the    use    of   video    as    a   visual  Johnstown            WJAC-TV  13,600    Distributors  U AL,  1  iiVlVJXVJL, 

training  medium.   He  showed  how  '^''Bart"''creek    5 169  Dealers  1-  Texaco  Star  Theatre  72.8 
polaroid  filters  of  different  com-  Kansas  City       wdaf-tv  261900  Elec.  Assn.  2.  Toast  of  the  Town  58.4 

position  can  be  placed  in  spectacles  t^rAnLVlU       Jfiic-w^  knbh,  ktla,  ktsi,  kfi-tv,  3.  Stop  the  Music  57.8 on  the  viewer  for  corrective  treat-                        KHV,  keca-tv  396,060  Rod.  &  Appl.  Assn.         4.  Lone  Ranger  54.7 

ment,  and  correlated  with  the  pola-                        1!^*^?-^  Sfstributt  5.  Godfrey  and  Friends  54.2 roid  filter  over  the  TV  screen.  Any  Miami             WTVJ  i7,ioo  Dealers  6.  Super  Circus  51.8 

part  of  the  picture  can  thus  be  l^^^o.^      ̂ ^jV-il^rcu-iw  ^gjo"^  SS*Assn.  l  ̂1?  ̂toiT  43.9 blocked  out  for  either  eye,  and  a  New  Haven       wnhc-tv  7i,ioo  Distributors  8.  Philco  TV  Playhouse  43.d 

formula  can  be   devised  so  that  ̂ Z^lW"^      S'wcbs-tv,  wjz-tv,  wnbt,  °-  9"  Suspense  43.1 both  eyes  must  be  in  continual  use                        wor-tv,  wpix  i,oi5,ooo  Stations  10.  TV  Playground  41.7 

for  the  picture  to  be  seen.  This  cor-    ""1X7  Distributors  CHICAGO 
onfeve'^'^'^  ""''"^  '"^"^       "'^'"'"^  Smalir'""^    S^v,  KMTV  \ltll  ̂ S!:^  1.  Texaco  Star  Theatre  64J ., ,       .           ,  Philadelphia       WCAU-TV,  WFIL-TV,  WPTZ  375,000  Elec.  Assn.  2.  Godfrey  and  Friends  60.0 

Children  frequently  sit  too  near  Phoenix               KPHO-TV  4,328    Distributors  .    -L^^j.   rrr,„„.^„    AO  n 
the   screen    "hecausp   tbp   fio-nvP^  Pittsburgh         WDTV  71,000  Dist.  &  RMA  3.  Kraft  TV  Theatre  48.6 the  screen,     because  the  figures  Portland,  Ore   606  Eng.  Est.  4.  Toast  of  the  Town  46.6 are    small    and    doll-like    and    they  Providence           WJAR-TV  34,125    Dealers  _    c  „.  .-.  „ 
want    to    VinlH    thpin  "   fh^    -.r.epVot  Richmond             WTVR  22,333    Distributors  5.   Super  Circus  46.2 
want  to  hold  them,    the  speaker  Rochester          wham-tv  25,586  Elec  Assn.  6.  Hopalong    Cassidy  (WNBQ) said.   Also,  youngsters  start  squint-  Salt  Lake  City       KDYL-TV,  KSL-TV  10,500    Dealers  ^ro 
ine-   becaiise   of  their  e-reat   Hp<?i>p  fan  Antonio         KEYL,  WOAI-TV  9,-117   Distributors  4&.Z 
ing  oecdAJbe  oi  tneir  gieat  desire  san  Diego         kfmb-tv  23,160  Radio  Bureau  7  Talent  Scouts  42.6 
to  see  what  is  happening  and  their  San  Francisco       KGO-TV,  KPIX,  KRON-TV  33,835    N.  Cal.  Elec.  Assn.  „■  ̂        ,  rpAT   rpu ^    AO  ̂  
concentration  on  thp  srrPPti  Schenectady         WRGB  57,500    Distributors  »•  Courtesy    IV    iheatie  4^.^ concentration  on  the  screen  sea„ie            king-TV  21, 800  Distributors  9.  Garroway  at  Large  39.4 Dr.  Shepard,  technical  editor  of  St.  Louis           ksd-tv  87,600  Union  Elec.  Co.  p^,,  Amp+Piiv  TTniiv  qqn 
Ontometric  Weekly  for  which  hP  Syf"""           WHEN  28,479  Distributors  10-  Old  Gold  Amateui  Houl  39.0 upiomemc    W  eeicly    lOl    which    he  Toledo                 WSPD-TV  33,000    Dealers  Assn.  rTNTrilVN  A  TT 
made  and  published  an  extensive  Tulsa               kotv  15,600  Dist.  &  Deal.  v..±in  im a  j.  i 

study  of  vision  in  television,  and  Si^^X       ̂ ;;i<,;\.,v.  WNBW,  woic,  wttg  ^J^f^  Comm.  l'  Jexaco  Star  Theatre  65  6 consultant  on  TV  problems  to  the  Wilmington        wdel-TV  28,614  Dealers  2.  Godfrey  and  Friends  47.6 
American  Optometric  Society,  con-            Markets  on  Air  58;                  Stations  on  Air  99;  Sets  in  Use  4,332,078       3.  Stop  the  Music  45.9 

ducted  a  TV  demonstration  "during        *  ̂"""^ter  and  contiguous  areas.  4.  Lone  Ranger  43.6 
the  live  telecast     Usine-  4    6    8  and  ̂ ''"'"'^  ̂ ote:  Sources  of  set  estimates  are  listed  for  each  city  as  avai|able  and  since  most         5    Cavalcade  Of   Stars  43.4 uue  live  LeicLctbL.    Uhiiig  'i,  o,  o  aflU  are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.    Total  sets  in  all  ^, 
9-year-old  children,  a  pair  of  twins,  "t'es  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.    To  offset  this!  there         O.   Camel  IN  ewS  Uaravan  '  4d.U 
two  adult  women  and  an  81-year-                                             "°t  included  in  the  survey.    (Continued  on  Teleca'^ting  13) 
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THE  SUNPAPERS  STATIONS 

THE     A.  S.   ABEIL     COMPANY  S 

BALTDHOR 

Leads  the  Nation 

41.3%  of  the  average  6-10:00  P.M.  Baltimore  broadcast  (radio  and  television) 

audience  now  watches  TV* 

See  C.  E.  Hooper,  Inc.,  "TV  Station  Audience  Index"  Nov.  -  Dec. 

WMAR-TV 

WMAR  -TV 

ATTRACTf  D 

44m6% 

IN   MARYLAND  MOST  PEOPLE  WATCH 

CHANNEL  2 

REPRESENTED  BY  THE  KATZ  AGENCY,  INC, 

NEW  YORK  . 
CHICAGO 

DETROIT  .  KANSAS  CITY 
ATLANTA        .  DALLAS 

SAN  FRANCISCO 
LOS  ANGELES 

TELEVISION   AFFILIATE   OF  THE   COLUMBIA  BROADCASTING  SYSTEM 

Page  73     •  BROADCASTING February  20,  1950 TELECASTING    •    Page  7 



BASKETBALL  ON  TV 

FIRST  telecast  of  Televiews  of  the 
News  over  WTVJ  (TV)  Miami  fea- 

tured (I  to  r):  Col.  Mitchell  Wolfson, 
co-owner,  WTVJ;  James  L.  Knight, 
business  mgr.,  Miami  Herald;  Owen 
Uridge,  gen.  mgr.,  WQAM  Miami; 
Mayor  William  Wolfarth.  Lloyd 
Gaines  is  cameraman.  Herald  and 
WQAM  jointly  sponsor  Telenews. 

LOOKING  over  equipment  at  WTVR 
(TV)  Richmond,  Va.,  are  John  New 
(I),  WTAR  Norfolk,  Va.,  commer- 

cial manager,  and  Wilbur  M. 
Havens,  manager  of  WTVR.  Mr. 
New  visited  Richmond  to  inspect 
the  television  facilities.  WTAR-TV  is 

_^^m  scheduled  to  take  the  air  in early  spring. 

COMDR.  Mortimer  W.  Loewi  (r),  di- 
rector of  DuMont  Television  Net- 

work, who  calls  TV  "a  new  weapon 
for  retailers,"  explains  the  intricacies 
of  a  camera  to  Lew  Hahn  (I),  presi- 

dent of  National  Retail  Dry  Goods 
Assn.,  and  Arthur  See,  sales  promo- 
_^gm  tion  mgr.,  Saks-34th  Street, ^^^^  New  York. 

CBS-TV  star.  Ken  Murray  (r),  who 
started  a  new  series  last  month, 
greets  Col.  August  A.  Busch  Jr., 
president  of  Anheuser-Busch  Inc. 
The  brewing  firm,  with  headquarters 
in  St.  Louis,  sponsors  Mr.  Murray's CBS-TV  variety  show  which  is  seen 

_^mm  Saturday,  8-9  p.m.,  on  alter- "^^^  note  weeks. 

TALKING  things  over  at  the  recent 
premiere  of  Cavalcade  of  Bands  on 
DuMont  Television  Network  ore 
Frank  P.  Schreiber  (I),  manager  of 
WGN-TV  Chicago,  and  James  L. 
Caddigan,  DuMont  Network's  direc- 

tor of  programming.  The  presenta- 
^BM.  tion  is  seen  Tuesday  from 

9  to  10  p.m. 

CHARLES  COLLINGWOOD  (I),  mod- 
erator of  People's  Platform  on  CBS- 

TV,  gets  together  with  James  G. 
Cominos  (c),  v.  p.  and  gen.  mgr.,  Le- 
Voily  Inc.  agency,  and  Newell  T. 
Schwin,  adv.  dir..  Household  Finance 
Corp.,  sponsor.  Mr.  Collingwood 

also  is  CBS  White  House  cor- 
respondent. 

Lifting  of  U.  of  Washington  Ban  Is  See 

TELECASTING  of  U.  of  Washing- 
ton basketball  games  by  KING-TV 

Seattle,  originally  cancelled  by  the 
school,  seemed  a  virtual  certainty 
last  week  if  the  Feb.  17-18  games 
were  a  sellout.  University  officials 
had  banned  telecasting  of  the 
games,  blaming  TV  for  poor  at- 

tendance [Telecasting,  Jan.  9]. 
Cancellation  of  the  telecasts  had 

stirred  a  storm  of  complaints  and 
comments  in  the  Northwest.  The 
university's  position  was  upheld  by 
Dr.  Raymond  B.  Allen,  U.  of  Wash- 

ington president,  but  Stuart  Carter, 
general  manager  of  Harper- 
Meggee,  Seattle  RCA  distributor, 
told  a  Washington  State  Press  Club 
luncheon  that  more  significant 
factors  than  TV  were  to  blame  for 
the  decline  in  attendence. 
The  Seattle  Post-Intelligencer, 

meanwhile,  conducted  a  survey 
among  2,000  fans.  Results  of  the 

NETWORK  TV 
Bell  Reviews  Expansion  Plans 

DETAILS  of  Bell  System's  plans 
to  add  some  6,000  channel  miles 
to  its  television  network  facilities 
in  1950  [Telecasting,  Dec.  26, 
1949]  were  reviewed  by  the  com- 

pany last  week. 
Engineering  work  is  now  in  prog- 

ress looking  toward  extension  of 
radio  relay  channels  westward  to 
San  Francisco.  On  the  West  Coast, 
two  northbound  radio  relay  chan- 

nels between  Los  Angeles  and  San 
Francisco  will  go  into  service  this 
spring. 

Service  on  the  New  York-Chi- 
cago radio  relay  is  slated  to  com- 

mence in  September.  Twelve  radio 
relay  stations  between  Chicago  and 
Des  Moines  are  nearing  comple- 

tion and  construction  will  start 
shortly  on  four  stations  beyond 
Omaha,  which  should  be  linked 
with  existing  facilities  by  October. 
West  of  Omaha-  work  will  get 
under  way  this  year  looking  toward 
service  to  the  Omaha-Denver  area 

by  May  1951. 
The  report  said  additional  East 

Coast  television  circuits  will  be 
provided  via  radio  relays  slated  to 
be  in  operation  between  New  York 
and  Washington  by  July,  and  be- 

tween Richmond  and  Norfolk  in 

April. With  respect  to  coaxial  cable 
service,  the  company  said  existing 
cable  facilities  between  Richmond 
and  Jacksonville,  and  between 
Jacksonville  and  Atlanta  and  Bir- 

mingham will  be  equipped  for  tele- 
vision and  in  video  use  by  Septem- 

ber. 
Three  Midwest  routes  are  slated 

to  be  in  TV  service  by  October:  A 
link  between  Des  Moines  and  Min- 

neapolis, one  between  Kansas  City 
and  Omaha,  and  one  between  In- 

dianapolis and  Louisville.  In  Texas, 
work  is  slated  to  start  this  fall  on 
a  cable  between  Dallas  and  Hous- 
ton. 

poll  showed  that  98.9%  favoi 
telecasting  the  games,  96.7%  sa 
they  would  attend  more  games 
telecast  and  54.3%  said  they  wou 
be  willing  to  pay  part  of  the  te 
casting  costs. 

Contributing  Factors 

In  his  luncheon  address,  M 
Carter  said  that  factors  to  blan 
for  the  drop  in  attendance  ii 
eluded  a  ticket  price  rise,  descri) 
tion  of  the  team  as  green,  as  we 
as  unusually  snowy  weather  th 
season.  He  asserted  that  TV  builc 
interest,  therefore  helping  to  ii 
crease,  rather  than  diminish,  a 
tendance. 
Commenting  on  the  university 

position.  President  Allen  said  th 
impact  of  television  on  the  atten^ 
ance  at  athletic  events  presents 
difficult  problem  to  all  universitie 
He  pointed  out  that  basketball  an. 
football  are  the  only  two  sports  ii 
the  school's  whole  athletic  progran 
that  carry  their  own  weight  finaii 
cially. 

GEIGER  SUES 

Claims  Script  Used  by  P&C 

CLAIMING  that  one  of  hi;,  radic! 
stories  had  been  used  under  an- 

other name  on  the  Procter  & 
Gamble  Fireside  Theatre  on  NBC 
television  network  last  year,  Mil- 

ton Geiger,  radio  writer,  last  Tues- 
day filed  suit  for  $100,000  damages 

for  copyright  infringement  in  U.  S. 
District  Court,  Los  Angeles. 
seeks  damages  from  NBC,  Procter 
&  Gamble,  General  Television  En- 

terprises, Ace  Pictures,  Compton 
Adv.  (agency  for  P  &  G)  and  Oliver 
Crawford,  writer  of  the  disputed 
television  show. 

Mr.  Geiger  through  his  attorneys, 
Harold  A.  Fendler,  Robert  W.  Ler- 
ner,  and  Aubrey  I.  Finn,  claims  that 
the  TV  show  "Another  Road,"  pro- 

duced by  General  Television  Enter- 
prises, was  taken  from  his  radio- 

script  "In  the  Fog,"  which  has  been; broadcast  several  times  in  the  past 
ten  years. 

Also  being  sought  in  the  suit  is 

an  additional  $10,000  for  attorney's', 
fees;  an  injunction  against  furthers 
use  of  the  TV  film,  and  destruction 
of  all  positive  and  negative  prints of  the  film. 

'Beany'  Success 

SUCCESS  of  Time  for  Beany 
children's  television  show  on 
KTLA  (TV)  Hollywood  was 
revealed  recently  when  the 
sponsor,  Budget  Pack,  offered 
a  silver  plastic  train  for  50c 
plus  a  Budget  Pack  wrapper 
to  its  juvenile  listeners.  Over 
$42,000  was  received  from 
84,000  children  in  the  10 
weeks  of  the  promotion,  sta- 

tion reports.  Ted  H.  Factor, 
Los  Angeles,  handles  the  ac- count. 
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'  Telefile 
(Continued  from  Telecasting  5) 

'  of  business  he  can  directly  attribute 
'  -to  the  medium. 

During  telecasts  from  a  home  show, 
two  spots  of  three  and  five  minutes, 
respectively,  sold  $16,823  worth  of 

j  waterproof  coating.  No  other  ad- I  vertising  had  been  used.  And  every 
i  purchase  attributed  to  TV  could  not 
be  discredited  in  any  way. 
As  a  result  of  several  spots,  the 

Troup  Engineering  Co.  sold  $50,000 
I  -worth  of  electric  motors  costing  $10 
(  «ach. 
I  Another  short  spot  series  seeking 
I -to  sell  a  toy  car  priced  at  $6.95  pro- I  duced  slightly  more  than  900  sales. 
I  An  automobile  dealer,  unwilling  to 
■!  disclose  his  identity,  has  averaged  10 
j  new  and  used  car  sales  per  week  for 
j  five  weeks,  directly  attributable  to  TV. 
j:  Another  automotive  venture,  in- 
|-volving  several  dealers  who  sponsor 
.  a  program  jointly,  has  produced  15-20 
,  new  car  sales  per  week  among  them, 

'l  The  KTLA  rate  card  applicable 
!  -to  the  growing  Los  Angeles  set 
J  circulation  of  251,042  (as  of  Dec. 
J 1,  1949,  when  rate  card  No.  3  was 
issued)  covers  Class  A  (7-11  p.m., 

'i  TVIon.  through  Sat.  and  Sun.,  noon 
'I  to  11  p.m.),  Class  B  (5-7  p.m.,  Mon. !  through  Sat.),  Class  C  (all  other 

'  times,  day  and  night,  except periods  reserved  for  coverage  of 
outstanding  special  events). 

;;  Basic  rates,  not  including  live 
|i  studio  or  film,  are  as  follows : 
!  Class  A — one  hour,  $300;  45  min- 
.iTites,  $240;  30  minutes,  $180;  15 
p;  minutes,  $120;  10  minutes,  $105; 
i  five  minutes,  $75 ;  one  minute,  $60. 
)  Class  B — one  hour,  $165;  45  min- 
l  utes,  $122;  30  minutes,  $92;  15 
f  minutes,  $65;  10  minutes,  $60;  five 
,i 

WSYR-TV  PLANS 
[(,     Formal  Dedication  March  5 
WSYR-TV  Syracuse  will  be  for- 

1' mally  dedicated  on  Sunday,  March 
5,  according  to  Harry  C.  Wilder, 

•  president.    Operating  on  Channel  5 
■  (76-82  mc)  with  test  patterns  since 
1  Feb.  10,  the  new  station  announced 
i  it  has  received  reports  of  excel- 
'  lent  reception  from  a  radius  of 
I  from  35  to  75  miles. 
1     WSYR-TV  will  carry  the  NBC- 
I  TV  schedule  and  also  will  telecast 
I  programs  produced  in  the  Syracuse 
.]  U.  television   studios.     The  pro- 

gramming will  begin  on  or  about 
March  1. 

t     Mr.  Wilder  announced  staff  as- 
iJ!  signments  as  follows :  A.  G.  Belle 
Isle,  vice  president  in  charge  of 

!  engineering;  A.  J.  Eicholzer,  con- 
trol  operation  supervisor;  Albert  J. 

I  Gillen,  coordinator  of  local  and  re- 
gional   time    sales;    William  V. 

!  Rothrum,  program  director;  John 
|j|F.    Hurlbut,   promotion  director; 
I  f  Bert   Gold,   supervisor   of  opera- 

tions; William  Crampton,  director 
of  local  film  production ;  Rod  Swift, 
director     of    film  procurement; 

;  Daniel  W.  Casey,  TV  continuity 
Ij  director;     Edgar    J.  Donaldson, 
[h  James    MacDonald,  announcer-di- 

rectors;    Marolyn    Wind,  traffic 
I  manager,  and  Lee  B.  Coye,  artist. 

WSYR-TV  uses  23  kw  visual, 
112.8  aural  power  and  is  licensed  to 
Radio  Projects. 

minutes,  $55;  one  minute,  $50. 
Class  C — one  hour,  $60;  45  min- 

utes, $48;  30  minutes,  $36;  15  min- 
utes, $24;  10  minutes,  $21;  five 

minutes,  $20. 
An  indication  of  live  studio  and 

film  studio  costs  may  be  gathered 
from  the  following:  one  hour,  live, 
$300  and  film,  $180;  half  hour,  live, 
$180  and  film,  $108;  one  minute, 
live,  $60  and  film,  $30. 

WHILE  it  takes  programs  to 
obtain  an  audience  and  spon- 

sors to  continue  to  operate,  a  televi- 
sion station  requires  people  to  run 

it.  In  the  case  of  KTLA,  total  per- 
sonnel runs  to  an  aggregate  of  64, 

approximately  one  third  of  whom 
are  on  the  technical  side. 

Heading  technical  operations  of 
the  station  is  Ray  Moore,  chief 
engineer.  And  he  can  give  Mr. 
Landsberg  a  good  race  when  it 
comes  to  energy.  Several  years  ago, 
a  storm  in  the  mountains  (the 
transmitter  is  atop  Mt.  Wilson) 

tore  down  both  telephone  and  power 
lines  serving  the  station.  Proceed- 

ing as  far  as  he  could  get  by  auto, 
Mr.  Moore  trekked  the  last  five 
miles  on  snowshoes.  Thanks  to 
him,  both  services  were  repaired 
and  the  station  went  on  the  air  as 
usual  that  night. 
KTLA's  transmitter  stands  atop 

the  peak  of  Mt.  Alta,  at  a  height 
of  5,800  feet,  in  the  area  known  as 
Mt.  Wilson.  Telecasting  on  Chan- 

nel 5  (76-82  mc),  the  station  puts 
out  a  signal  of  10  kw  visual  and 
4.5  kw  aural.  Its  antenna  gain  is 4.3. 

Although  Paramount  will  not  dis- 
close the  cost  of  its  installation 

either  at  the  transmitter  or  studios, 
an  educated  guess  is  that  the  Mt. 
Wilson  site  was  erected  at  about 
$250,000.  Its  studios  and  equip- 

ment there  are  estimated  at  an 
over-all  worth  of  $1  million.  Most 
of  the  equipment  used  has  been 
specially  built  and  therefore  can- 

not be  identified  by  brand  name. 

The  station  has  two  studios — 
measuring  35  by  50  feet  and  an- 

other 25  by  35  feet.  It  also  has 
two  complete  remote  units  and 
Multiscope  equipment.  Addition- 

ally, the  station  has  kinescope 
equipment  which  is  used  to  record 
programs  for  other  stations  in  the 
country  which  have  contracted  with 
Paramount  for  the  service.  All  j 
told,  according  to  Mr.  Landsberg,  >l 
KTLA  has  more  Hollywood  origi- 

nated programs  being  seen  else- 
where in  the  country  than  is  pro- 

vided by  any  of  the  networks  from  | 
Hollywood.  f 
Heading  up  program  activities 

for  KTLA  is  J.  Gordon  Wright, 
production  coordinator,  who  has 
been  with  the  station  since  the  fall 
of  1944  when  it  was  known  as 
W6XYZ.  Earlier  he  had  been  with 

WNBT  (TV)  New  York  in  addi- 
tion to  a  background  as  industrial 

film  writer,  reporter,  publicist  and 
market  researcher.  Gordon  Minter 

is  program  director. 

15o
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THE  COLOR  PROBLEM
   a  Broadcaster's  View 

By  ERNEST  B.  LOVEMAN 
Vice  President  and  General  Manager 
Philco   Television   Broadcasting  Corp. 

(WPTZ   (TV)  Philadelphia) 
SEVERAL  of  us  here  at  WPTZ 
believe  that  the  predicament  of  a 
television  broadcaster,  if  faced 
with  the  problem  of  adding  color 
television  on  a  non-compatible 
basis,  has  not  yet  been  clearly  ex- 

plained either  to  the  broadcasters 
themselves  or  to  the  FCC. 

Let  us  examine,  for  instance,  the 
problem  of  a  typical  television  sta- 

tion, supposing  that  7ion-compati- 
ble  standards  for  color  television 
were  to  be  adopted.  If  the  broad- 

caster chooses  to  start  telecast- 
ing non-compatible  color  using 

his  present  channel  allocation,  then 
he  must  broadcast  the  color  pro- 

grams at  a  time  that  does  not 
conflict  with  his  present  black-and- 
white  schedule.  Otherwise  he  will 
reduce  his  black-and-white  serv- 

ice. Obviously,  this  is  because  the 
broadcaster  starts  color  telecasting 
with  an  audience  of  practically 
zero — no  receivers  that  can  pick  up 
the  new  color  telecasts  in  either 
color  or  black-and-white. 

Then  the  next  step  is,  accord- 
ing to  suggestions  in  testimony  at 

the  color  hearings  before  the  FCC, 
that  this  broadcaster  puts  on  color 
television  programs  at  "off  hours" 
— for  instance,  noon  to  1  p.m.  or 
11  to  12  p.m. — times  when  the  sta- 

tion's facilities  are  not  normally 
utilized  for  programs  on  the  pres- 

ent black-and-white  standards. 
Evidently,  with  no  audience  to 

begin  with,  the  broadcaster  must 
present  these  color  telecasts  on  a 
sustaining  basis  unless  some  rather 
improbable  "angels"  were  found. 
Money  spent  for  these  sustaining 
color  programs  must  come  from 

the  telecaster's  operating  budget, 
normally.  If  he  is  operating  at  a 
loss  or  on  a  small  margin  of  profit, 
he  cannot  afford  the  further  ex- 

pense of  sustaining  color  without 
cutting  down  on  his  budget  for  his 
present  black-and-white  programs. 
Thus  he  is  asked  to  present  color 
telecasts  which  practically  no  one 
can  watch,  at  the  same  time  reduc- 

ing his  present  service,  which  is 
his  only  source  of  revenue  and  is  of 
value  to  the  public. 

In  brief,  the  first  objection  from 
the  standpoint  of  the  broadcaster 
is  reduction  of  present  black-and- 
white  program  service,  if  the  sta- 

tion should  add  non-compatible 
color. 

Non-compatible  Problem 

A  siecond  major  difficulty  is 
that  with  dual  standards,  or  non- 
compatible  color,  the  total  audience 
for  color  would  increase  much  more 
sloivly  than  with  a  compatible 
system.  Continuing  our  example 
of  the  typical  broadcaster  who  has 
added  non-compatible  color,  he  can 
only  afford  to  present  a  few  sus- 

taining programs  in  color  at  off 
hours.  These  are  evidently  the 
times  when  the  potential  audience 
is  small,  or  they  would  now  be 
used  commercially.  Hence  with 
only  these  few  off-hour  programs 
available,  there  would  be  little  in- 

centive for  the  average  person  to 
make  the  costly  investment  in  a  new 
color  television  receiver. 

Like  the  majority  of  both  tech- 
nical and  lay  individuals  who  are 

interested  in  color  television,  I 
firmly  believe  that  very  few  peo- 

ple would  buy  a  color  converter 
for  home  use.  Technical,  esthetic 
and    historical    evidence    on  this 

VISUAL  SALES  PITCH 

WCPO-TV's  Lewis  Clicks  With  Pen  and  Ink 

AN  ARTIST  and  performer  at 
WCPO-TV  Cincinnati  has  added  a 
dash  of  salesmanship  to  make  sales 
history  for  the  station  and  for  his 
sponsor,  the  Hay  Construction  Co. 
WCPO-TV  credits  Al  Lewis,  ac- 

cordionist, m.c.  and  artist,  with 
developing  a  new  visual  technique 
and    tailoring    it    for    the  video 

Mr.  Lewis,  his  accordion  and  the 
penned  visual  sales  pitch. 
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screen.  The  staffer's  brainchild  is 
showing  drawings  he  has  sketched 
of  various  home  styles  available 
from  the  Hay  Co.,  of  Fort  Thomas, Ky. 

The  station  reports  that  in  two 
days  following  the  first  telecast  on 
Feb.  3,  the  firm  sold  five  of  its 
$10,000  new  homes. 

Series  of  commercials  which  are 
interspersed  throughout  the  variety 
show,  aired  Friday  from  11:30  p.m. 
to  midnight,  display  the  floor  plan, 
the  exterior  and  then  the  finished 
and  furnislied  interior  of  each 
home.  Photo  slides  are  used  to 

show  the  home's  exterior  and  also 
shots  are  viewed  of  the  furnished 
interior. 

Primer  of  the  technique  is  the 
camera  closeup  of  each  drawing  as 
Mr.  Lewis  makes  his  sales  pitch. 
Momentum  is  given  the  show  by  the 
musical  selections  from  Mr.  Lewis' 
accordion  and  the  vocal  selections 
of  a  girl  singer  and  a  quartette. 

point  is  overwhelming.  People 
don't  buy  converters.  Hence  when 
color  comes,  the  public  will  buy 
entirely  new  receivers.  These  will 
be  more  expensive  sets.  Only  the 
pioneers  among  the  public  pay  a 
premium  price  for  those  first  color 
receivers  of  the  future,  although 
eventually  there  will  undoubtedly 
be  many  millions  of  customers. 

However,  looking  at  the  sugges- 
tions about  now-compatible  color 

again,  the  audience  for  color  televi- 
sion would  grow  much  more  slowly 

than  with  compatible  color  for 
another  reason.  A  broadcaster  op- 

erating on  compatible  standards 
automatically  retains  his  entire 
present  audience.  Thus  he  can  put 
his  color  service  on  a  commercial 
basis  immediately.  A  good  case  in 
point  is  the  NBC  telecast  of  Kukla, 
Fran  &  Ollie  on  Monday,  Oct.  10, 
1949,  at  7  p.m.  from  Washington, 
D.  C,  when  the  hundreds  of  thou- 

sands of  network  viewers  did  not 
realize  that  the  program  was  tele- 

cast in  compatible  color. 
The  third  basic  objection  to  non- 

compatible  color  from  the  television 
broadcaster's  viewpoint  develops 
logically  from  the  first  two  points 
above.  This  third  difficulty  is  that, 
with  non-compatible  color,  the  total 
television  audience  would  increase 
at  a  much  slower  rate  than  any 
present  estimates,  based  on  present 
growth  trends,  indicate. 

Effects  Set  Buying 

At  present,  the  controversy  over 
color  has  had  little  effect  on  the 
sale  of  black-and-white  television 
receivers.  However,  we  do  know 
that  some  people  are  even  now  us- 

ing color  as  an  excuse  for  not  buy- 
ing a  set  now.  If  non-compatible 

standards  for  color  were  estab- 
lished, there  would  be  a  great  many 

more  people  who  would  immedi- 
ately defer  the  purchase  of  a  re- 

ceiver. Many  thousands  of  pres- 
ent set  owners,  when  they  realized 

what  non-compatibility  means  to 
them,  would  add  fuel  to  this  fire 
because  of  their  disillusionment. 
It  would  appear  that  the  television 
industry  had  broken  faith  with 
them.  Most  set  owners  would 
blame  the  industry  rather  than  the 
government,  since  the  industry 
sold  them  their  receivers. 
Since  television  broadcasters 

base  their  hopes  for  eventual 
profitable  operation  on  the  steady 
growth  of  their  audience,  the  adop- 

tion of  non-compatible  color  would 
throw  a  barrier  across  the  path 
which  telecasters  have  been  climb- 

ing so  painfully.  It  is  quite  pos- 
sible that  some  television  broad- 

casters, who  have  already  suffered 
severe  financial  losses  and  may  not 
have  much  additional  capital  upon 
which  to  draw,  might  get  disgusted 
with  the  entire  outlook  and  throw 
in  the  sponge. 

Basically,  these  arguments  apply 

to  a  great  extent  even  with  a  pro- 
gram of  dual-channel  operation 

such   as  was  proposed  by  Philco 

as  an  "out"  if  non-compatible  coIoj 
must  be  adopted.  If  a  station  i 
offered  a  second  channel  in  th. 
upper  UHF  band  for  non-com 
patible  color,  presumably  it  wil 
be  able,  when  suitable  equipmen 
is  developed,  to  duplicate  its  pro 
grams  in  color  or  black-and-white 
However,  this  could  only  be  done 
at  approximately  twice  the  cost  ir 
station  investment  and  operation 
without  increasing  the  size  of  tht 
audience. 
This  dual-channel  operation 

might  seem  to  be  a  great  advantage 
but  would  still  be  very  expensive 
until  the  audience  for  color  reaches! 
sizable  proportions.  And  this 
large  expense  for  duplicate  colorl 
equipment,  operation  and  mainte- nance must  be  met,  it  would  appear,! 
only  by  reducing  black-and-white 
programming  and  thus  depriving 
the  public  of  service  it  now  gets. 

Thus,  from  the  TV  broadcaster's! point  of  view  as  well  as  that  of  all 

leading  manufacturers,  distribu-  ' 
tors,  dealers  and  the  public,  a  co7n- 
patible  system  of  color  television 
would  seem  to  be  the  only  logical kind  to  adopt. 

TV  ORGANIZATION 

L.  A.  Outlets  Form  Group 

REPORTEDLY  dissatisfied  with 
the  operation  of  the  Academy  of 
Television  Arts  and  Sciences,  the 
seven  Los  Angeles  TV  stations 
have  formed  an  organization  de- 

signed as  "a  collective  effort  for 
the  benefit  and  advance  of  Holly- 

wood television." Meeting  a  fortnight  ago,  man- 
a  g  e  m  e  n  t  representatives  also 
agreed  that  there  should  be  an 
overall  organization  limited  in  its 
membership  only  to  those  actively 
engaged  in  the  television  broad- 

casting industry.  At  a  subsequent 
meeting  last  Thursday,  member- 

ship standards  were  formulated.  i 
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Brawn  for  TELECASTING  by  John  Zeigler 

"Wrestling  tonight?" 
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+IEART  of  Color  Television  Inc.  sys- 
tem to  be  shown  to  FCC  t-odoy  is 

jthis  three-phosphor  receiver  tube, 
mounted  on  laboratory  lathe.  Work- 

ing on  tube  is  George  E.  Sleeper  Jr., 
San  Francisco  inventor  of  system. 

DuMONT  TOUR 

Telecruiser  in  Southeast 

;!T0  GIVE  the  public  a  better  in- 
i;  sight  into  the  way  television  oper- 

ates, Allen  B.  DuMont  labs  has 
sent  its  telecruiser,  mobile  TV  stu- 

dio, on  a  22-city  tour  of  the  South- 
east, which  started  Feb.  16  in 

Baltimore. 
Containing  more  than  $100,000 

worth  of  equipment,  including  a 
triple  image  orthicon  camera  chain, 
the  telecruiser  in  essence  duplicates 
actual  studio  operating  conditions. 
plan  of  the  tour  calls  for  the  tele- 
'j2ruiser  to  park  in  central  locations where  onlookers  will  be  telecast 

'over  a  closed  circuit  system.  The 
pamera  pickups  will  also  be  re- 

produced on  two  DuMont  receivers 

'jplaced  near  the  truck. 
The  telecruiser's  itinerary  is: 
February  16-20,  Baltimore;  21- 

'  ■25,  Washington;  27,  Richmond;  28, 
:  Norfolk;    March    1,    Norfolk;  2, 
Portsmouth;  3,  Raleigh;  4,  Greens- 

boro; 6,  Winston-Salem;  7-8,  Char- 
lotte; 9-13,  Atlanta;  14,  Birming- 

Iham;  15,  Montgomery;  16,  Mobile; 

|ll7-20,    New    Orleans;    21,  Baton 
yfeouge;    22,   Jackson,    Miss.;  23, 
Memphis;  24,  Nashville;  27,  Hunt- 

j  Jngton,  W.  Va.;  28,  Charleston,  W. 
[Va.;  29,  Youngstown;  30,  Pitts- 

)  |(j(burgh. 

m  APPOINTS 

it\        4  Named  in  TV  Ad  Unit 

IFOUR  appointments  in  NBC's  tele- 
jvision  network  advertising  and 
promotion  unit  were  announced 
last  week  by  James  Nelson,  direc- 
tor. 

Ray  O'Connell  has  been  named 
manager  of  audience  promotion, 

IFred  Veit,  art  director,  and"  Frank McMahon,  copy  writer.  All  were 
formerly  in  the  radio  advertising 
department.  John  Fuller,  former 
advertising  manager  of  Little 
iBrown  &  Co.  and  Hile-Damroth 
[nc,  has  joined  the  television  pro- 
jmotion  unit  to  write  package  pro- 

gram promotion. 

Cn  SHOWING 
Demonstrates  for  FCC  Today 

COLOR  TELEVISION  Inc.,  San 
Francisco,  will  demonstrate  its  one- 
tube  all-electronic  color  TV  system 
this  morning  (Monday)  for  the 
FCC.  Demonstration  will  be  held 
at  10  a.m.  in  the  Congressional 
Room  of  the  Hotel  Statler,  Wash- 
ington. 

CTI's  laboratory  was  dismantled 
and  hauled  across  the  country  to 

'50  SET  OUTPUT 
Sloan  Sees  30%  Saturation 

A  PREDICTION  that  7%  million 
homes  in  the  nation  will  have  tele- 

vision receivers  at  the  end  of  1950 
was  made  last  week  by  an  execu- 

tive of  Westinghouse.  F.  M.  Sloan, 

manager  of  Westinghouse's  Home 
Radio  Division,  also  predicted  that 
television  will  continue  its  record 
as  the  fastest  growing  industry 
and  sell  four  million  receivers  dur- 

ing 1950,  thus  reaching  30%  sat- 
uration of  the  market. 

"It  is  the  composite  opinion  of 
television  manufacturers,"  Mr. 
Sloan  said,  "that  at  the  end  of 
1950,  three  of  every  10  homes  in 
the  United  States  where  telecasts 
can  be  received  will  have  television. 
This  is  30%  saturation  of  the  mar- 
ket. 

ZENITH  DENIES 

Not  Sponsor  of  D.  C.  Survey 

ZENITH  RADIO  Corp.,  Chicago, 
was  not  one  of  the  sponsors  of  a 
Washington,  D.  C,  television  audi- 

ence study  showing  TV's  influence 
on  family  habits  [Telecasting, 
Feb.  13],  the  firm  declared  Tues- 

day. The  survey  was  conducted 
by  Charles  Alldredge,  Washington 
public  relations  counsellor,  who 
had  reported  Zenith  as  a  sponsor. 

Comdr.  Eugene  F.  McDonald  Jr., 
Zenith  president,  never  heard  of 
Mr.  Alldredge  or  his  survey  until 
he  had  read  the  published  accounts. 
He  observed  that  Zenith's  name 
was  not  included  in  some  published 

lists  of  the  survey's  sponsors. 
After  seeing  the  survey  de- 

scribed, Comdr.  McDonald  wrote  to 
Mr.  Alldredge:  "I  will  truly  appre- 

ciate it  if  you  do  not  list  Zenith  or 
me  as  one  of  your  subscribers.  My 
reason  for  this  request,  which  may 
seem  strange,  is  that  the  findings 
in  your  survey  are  approximately 
what  I  have  been  telling  the  movie 
industry  for  the  past  three  years, 
and  were  they  to  see  my  name  on 
the  list  as  a  subscribefr,  they 
would  immediately  believe  that  I 
had  something  to  do  with  the  mak- 

ing of  this  survey." 

iWAVE-TV  Louisville  starts  program- 
l^ing  seven  nights  weekly. 
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Canada's  TV  Sets 
A  TOTAL  of  9,500  TV  receivers 
were  sold  in  Canada  in  1949,  ac- 

cording to  unofficial  reports  from 
Canadian  radio  manufacturers. 
There  are  as  yet  no  TV  stations 
in  Canada. 

the  Statler  where  it  was  being  re- 
assembled last  week  in  preparation 

for  the  demonstration.  A  half- 
dozen  Statler  rooms  have  been 
converted  into  a  laboratory,  with 
microwave  relay  mounted  atop  the 
hotel  to  beam  signals  to  the 
WMAL-TV  Washington  transmit- ter. 

The  first  eastern  exhibition  of 

CTI's  system  will  include  a  half- 
dozen  RCA  projection  sets,  adapted 
to  receive  the  company's  images. 

Arthur  S.  Matthews,  CTI  presi- 
dent, and  George  E.  Sleeper  Jr.,  in- 

ventor and  vice  president,  are  di- 
recting the  demonstration.  They 

claim  the  system  is  entirely  com- 
patible and  declare  a  direct-view 

tube  is  "foreseeable  in  the  future." 
Use  Conventional  Camera 

CTI  uses  a  conventional  image 
orthicon  camera,  adapted  to  insert 
a  dichroic  lens  assembly  between 
the  camera  lens  and  the  kinescope. 
The  camera  tube  shows  three 
images,  side  by  side,  each  one  in 
black-and-white  after  having 

passed  through  the  three-element 
dichroic  lens.  These  images  are 
about  two  inches  in  size. 

The  three-image  frame  is  trans- 
mitted normally  via  a  black-and- 

white  transmitter,  using  a  special 
studio  switching  assembly. 

The  projection  receiving  set  is 

modified  to  use .  a  seven-inch  pic- 
ture tube  which  has  separate  red, 

green  and  blue  phosphor  sections. 
This  tube  replaces  the  normal  pic- 

ture tube  in  the  projection  sets. 
The  regular  projection  system  is 
removed  and  in  its  place  CTI  uses 
three  small  projection  lenses,  each 
mounted  above  one  of  the  three 
two-inch  images  that  appear  simul- 

taneously on  the  face  of  the  tube. 
These  adjustable  lenses  throw 

three  pictures  that  converge  on  the 
11  X  14  screen,  with  the  colors  sup- 

plied by  the  three  different  phos- 
phor sections  on  the  receiving  tube 

face.  Registration  is  simple,  CTI 
officials  claim,  and  color  smear  or 

carryover  is  described  as  "impos- 

sible." 

Comparative  demonstrations  of 
CTI,  RCA  and  CBS  color  systems 
are  scheduled  Thursday  at  the 
FCC's  Laurel,  Md.,  laboratory,  some 
28  miles  northeast  of  Washington. 
WNBW  (TV)  Washington,  NBC 

O&O  station,  will  transmit  RCA's pictures  and  WOIC  (TV)  Washing- 
ton will  transmit  the  CBS  pro- 

grams. 
The  Thursday  demonstrations 

will  climax  some  six  months  of 
color  excitement  in  Washington. 
Since  October  the  FCC  has  been 
probing  the  whole  color  problem  in 
connection  with  its  overall  televi- 

sion allocation  review. 

iiusvii 
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WSYR-TV means 

Bright,  Clear, 

PICTURES 

From  its  antenna  atop  Sentinel 
Heights,  1,200  feet  above  Syracuse 

and  vicinity,  WSYR-TV's  full  radi- 
ating power  of  23,500  watts  on 

Channel  5  assures  Central  New 
Yorkers  clear,  steady  reception  of 
the  outstanding  TV  shows— on  NBC —  exclusive. 

the  Only  COMPLETE 
Broadcast  Institution 

in 

Central  New  York 

ACUSE 

NBC  Affiliate  in  Central  Hew  York 
Headley-Reed,  National  Representatives 
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TALENT  RACKETS 

Complaint's  Issued  in  L.  A. 
COMPLAINTS  against  some  50  to 

75  Hollywood  "talent  racketeers" 
posing  as  legitimate  television  or 
film  producers  are  being  issued,  ac- 

cording to  an  announcement  last 
week  by  Los  Angeles  Assistant  City 
Attorney,  Don  Redwine.  Action, 
following  a  resolution,  taken  at  a 
meeting  called  last  Tuesday  by  the 
Motion  Picture  Industry  Council, 
seeks  to  obtain  convictions  against 
such  violaters  under  present  laws, 
and  to  attempt  to  get  further  legis- 

lation if  existing  laws  are  not 
strong  enough  to  eliminate  the 
racketeering. 

Attending  the  meeting,  which 
was  called  to  organize  a  campaign 
against  such  phoney  firms  which 
have  been  extracting  almost  $20,- 
000  weekly  from  victims,  were  tele- 

vision and  radio  executives,  city 
and  state  officials,  representatives 
of  business  organizations  and 
Screen  Actors  Guild. 
Further  investigation  of  the 

racket  has  been  requested  of  Ernest 
Tolin,  Acting  U.  S.  Attorney  in 
Los  Angeles  by  California  Senator 
Downey. 

So-called  "talent  agencies"  have 
been  collecting  from  $50  to  $200 
per  victim,  holding  out  the  lure  of 
possible  acting  careers  in  television 
or  movies  by  pretending  to  make 
legitimate  television  or  film  pro- 

ductions, it  is  reported. 

SMALL-BUDGET  TV 
D.  C.  Advfomen  Hear  Sargent 

METHODS  of  staging  a  small- 
budget  television  campaign  in  a 
group  of  cities  were  described  by 
Clement  D.  Sargent,  vice  president 
of  Philbin,  Brandon,  Sargent,.  New 
York,  speaking  at  the  Wednesday 
luncheon  of  the  Women's  Advertis- 

ing Club  of  Washington.  FCC 
Comr.  Frieda  B.  Hennock  was 
guest  of  honor. 

Using  a  hypothetical  Cake-Make 
campaign,  Mr.  Sargent  outlined 
step-by-step  a  one-minute  film  se- 

ries placed  on  12  stations,  including 
a  test  market.  He  described  time 
availabilities  as  one  of  the  most 
serious  problems. 

Many  TV  failures,  Mr.  Sargent 
said,  are  due  to  a  lack  of  vmder- 
standing  of  the  medium  itself.  He 
pointed  to  the  need  for  coordination 
of  all  steps  in  the  hypothetical 
campaign,  which  had  a  $50,000 
budget,  and  cautioned  that  TV 
should  not  be  treated  as  an  adver- 

tising stepchild. 
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let,  Blatz  Beer  and 
commercial  sequences. 

In  fact,  after  viewing  them,  it  is 
little  surprise  to  learn  that  Mr. 

Calonius  was  one  of  Walt  Disney's chief  animators  on  such  hits  as 

"Pinnochio,"  "Bambi,"  and  "Icha- 
bod  and  Mr.  Toad."  All  his  staff 
animators  also  are  former  Disney 

people. Mr.  Calonius  himself  could  make 
his  wants  known  in  English  via  a 
drawing  board  long  before  he  could 
read,  write  or  speak  a  word  of  the 
language.  Born  in  Helsingsfors, 
Finland,  in  1916  of  Swedish  and 
Norwegian  parents,  he  came  to  this 
country  in  1934.  He  has  since  added 
flawless  English  to  all  the  Scandi- 

navian tongues  he  speaks. 
While  attending  art  school  in 

San  Francisco  he  met  Dorman 
Smith,  then  chief  cartoonist  for  the 
Hearst  papers.  Mr.  Smith  thought 
the  tall,  slender,  blue-eyed,  blond 
boy  had  considerable  talent  and 
recommended  him  to  the  Walt  Dis- 

ney Studios  in  Hollywood.  In  no 
time  at  all,  Lars  Calonius  found 
himself  hired  by  Disney — becoming 
at  19  the  youngest  artist  in  that 
studio.  Only  three  years  later  he 
was  named  a  chief  animator. 

Idea  Formulated 

He  developed  an  enormous  re- 
spect for  the  Disney  operation  and 

resolved  to  start  a  similar  opera- 
tion some  day  for  television,  special- 

izing, however,  in  commercials. 
Archer  Productions,  a  name  he 
"pulled  out  of  a  hat,"  was  created 
for  that  purpose.  The  firm  makes 
such  animations  but  it  also  pro- 

duces "live"  film  commercials  and 
slide  films. 
Archer  Productions  was  not 

created  overnight,  however.  Mr. 
Calonius  got  the  idea  for  the  com- 

pany back  in  1940,  but  the  war  in- 
tervened. He  left  the  Disney 

studios,  where  he  was  working  on 
"Ichabod  and  Mr.  Toad,"  to  join the  Army. 

As  a  Tech  Sergeant,  he  was  chief 
director  of  animation  for  the  Army 
Signal  Corps  in  New  York,  helping 
to  make  films  under  Frank  Capra 
and  Anatole  Litvak.  When  he  got 
out  of  the  Army  he  went  back  to 
work  at  Disney  Studios  and,  to  his 

surprise,  on  the  same  "Ichabod" 
picture  he  had  been  working  on 
five  years  before. 

Early  in  1949,  he  finally  made 
the  break  from  Disney  Studios  and 
started  Archer  Productions. 
He  decided  New  York  was  the 

best  spot  to  engage  in  commercial 

^ce/  talc 

LARS  CALONIUS 

LARS  CALONIUS  formed  Archer  Produc- 
I  tions  Inc.,  New  York,  about  one  year  ago 

but  in  that  short  time  the  firm  of  which 
he  is  president  has  produced  over  40  television 
film  commercials. 

It  is  a  record  more  imposing  than  the  arith- 
metic of  the  effort  would  indicate.  Many  of 

the  commercials  have  contained  some  of  the 
trickiest  animation  to  be  seen  in  video — Chevro- 

Pepsi-Cola 

Mr.  CALONIUS 

film  making,  because  of  the  pres- 
ence there  of  so  many  client  and 

agency  home  offices.  So,  he  moved 
his  wife,  Jean,  and  son,  Erik,  2,  to 
Queens,  then  set  up  shop  in  mod- 

ern offices  at  35  W.  53rd  St.  in 
Manhattan.  Immediately  he  got 
one  of  the  biggest  accounts  in  tele- 

vision —  production  of  Chevrolet 
commercials.    Others  followed. 

He  has  found  that  the  cost  spread 
for  producing  animations  is  great, 
depending  upon  the  elaborateness 
of  the  script.  He  puts  average  cost 
at  about  $45  to  $52  per  foot,  which 
means  that  a  90-foot  commercial 
runs  about  $4,000.  He  has,  how- 

ever, produced  good  animations  for 
as  low  as  $1,500.  "Live"  films  run 
from  $1,400  to  $3,000,  according  to 
his  estimate. 

Although  his  firm  is  specializing 
in  television  advertising,  it  also 
makes  documentaries,  training 
films  and  other  types  of  industrial 
motion  pictures. 

INS-TV  Additions 

INS-INP  Television  Dept.  has  an- 
nounced the  addition  of  five  station 

clients  for  its  INS-Telenews  TV 
newsreels,  two  of  them  represent- 

ing new  markets.  KSL-TV  Salt 
Lake  City  and  WNHC-TV  New 
Haven  became  the  first  stations  in 
their  respective  markets  to  buy  the 
daily  newsreel.  Other  additions  are 
WSYR-TV  Syracuse,  N.  Y.,  KTSL 
(TV)  Los  Angeles  and  WEWS 
(TV)  Cleveland.  Advertisers  al- 

ready have  signed  to  sponsor  the 
service  in  New  Haven,  Syracuse 
and  Cleveland. 

WiBK  ELECTIONS 

NLRB  Includes  Projectionisi 

FULLTIME  and  part-time  proje' 
tionists  would  be  included  alon 
with  engineers  and  technicians 
a  collective  bargaining  unit  set  u 
by  NLRB,  which  ordered  an  ele< 
tion  at  WJBK-AM-FM-TV,  Tl 
Fort  Industry  Co.'s  Detroit  outlet 

The  ruling,  handed  down  Fel 
11,  involved  the  stations,  IBE^ 
Local  1218  (AFL)  and  NABET,  s 
well  as  lATSE  (International  A 
liance  of  Theatrical  Stage  En 
ployes),  representing  the  projei tionists. 

Fort   Industry   contended  tha' 
despite  adopted  policy  at  its  A' 
lanta    (WAGA-TV)    and  Toled' 
(WSPD-TV)    stations  where  Al 
engineers  formed  the  nucleus  of  tb 
TV  staffs,  all  TV  engineers  an 
technicians  are  capable  of  opera 
ing  a  projector.  Subsequently 
hired    two    lATSE  members, 
added.    Projectionists  at  other  Dr 
troit  TV  stations  deal  with  lATSi 

In  a  dissenting  opinion,  John  IV 

Houston,  NLRB  member,  argue' against  inclusion  of  the  projectior 

ists  in  the  same  units  with  eng' 
neers  and  technicians  on  grounc' 
they  constitute  a  "distinct  craft. 
He  cited  WPIX  (TV)  New  Yorl 
KSD-TV  St.  Louis  and  other  stj 

tions  where  projectionists  are  "un 
formly  excluded"  from  the  uni, and  said  the  majority  ruling  di| 
not  reflect  industry-wide  practic 

In  addition  to  WJBK-AM-Fj' 
TV,  Fort  Industry  also  operates 
WWVA-AM-FM  Wheeling,  V, 

Va.;  WMMN  Fairmont,  W.  Va- WLOK-AM-FM  Lima,  Ohio 
WGBS-AM-FM  Miami;  WSPI 
AM-FM-TV  Toledo  and  WAGI 
AM-FM-TV  Atlanta. 

WJZ-TV  ANTENNA 

Begins  Use  from  Empire  Stal 

WJZ-TV  New  York,  key  station 
ABC-TV  network,  started  telecas- 
of  its  regular  program  schedu- 
from  its  new  antenna  atop  the  Er^ 
pire  State  Bldg.  Feb.  9. 

The  move  from  the  Hotel  Pierr' which  has  housed  the  antenna  ar 
transmitter  since  August  1938,  ws^ 
accomplished  with  no  interruptic 

of  the  station's  regular  transmi' sions.  WJZ-TV  will  continue 
operate  on  Channel  7.  The  add( 
height  gained  by  the  move  to  tl, 

Empire  State  Bldg.  will  give  ne' 
clarity  to  the  station's  pictures,  a 
cording  to  WJZ-TV. 

Color  Set  for  Johnson 

TELEVISION  set  modified  to  r. 

ceive  CBS  color  was  instalL' 
last  week  by  the  network  in  t> 
office  of  Sen.  Edwin  C.  Johnson  (1 
Col.),  chairman  of  the  Senate  L 
terstate  &  Foreign  Commerce  Cor. 
mittee,  in  the  U.  S.  Capitol.  Col', 
transmissions  were  shown  twi 
daily  Monday  through  Thursd^ 
for  the  benefit  of  members  of  tl 
Senate  committee  and  any  oth 
interested  parties  in  the  Senate,  a 

cording  to  Sen.  Johnson's  office. 
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Monopoly  In  TV? 
(Continued  from  Telecasting  2) 

;  betted    by    a    public  relations 
/:gency."  But  he  was  confident 
rCC  "will  proceed  with  their  hear- 
ags  without  becoming  ruffled  or 

'  stampeded   by  high-pressure  tac- 

||.c
s." 

,J  The  Coloradan  claimed  that  "cer- 
;iin    elements    in    the  television 
idustry  are  getting  ants  in  their 
ants"  and  crying  for  a  lifting  of 

j:ie  TV  freeze  to  serve  their  own 
^  iterests. 
.  "If  the  siren  voices  who  rant 
ind  rave  today  about  lifting  the 

,|,  feeze  have  their  way,"  he  said, ' ii,,ithousands  of  communities  will 
ijither  never  have  television  or  at 
I  jest  will  receive  it  through  little 
;p.ave  stations  operating  as  satel- 
^jjtes  of  some  big  monopoly  con- 
jjjl'olled  station  in  a  far-distant 
a  iietropolis." 
]  i  The  threat  of  a  monopoly  probe 
wfas  seen  as  a  counter-move  against 
^iVoposals  that  the  House  radio 
bbcommittee  add  television  to  its 

i^yjjrthcoming  hearings,  which  al- 
iady  include  three  bills  and  are 

i  icpected   to   consume   up   to  six 

^    The   possibility    of   the  House 
jj/roup  including  television  had  been 
jj  iggested  after  Dr.  Allen  B.  Du- 
^ijont,  president  of  DuMont  Labs 
Ind  TV  network,  met  with  mem- 
fers  of  the  New  Jersey  delegation 
I  Congress  to  urge  a  lifting  of 
16  freeze  [Telecasting,  Feb.  13]. 

DuMont,  Smith  Rapped 
Sen.  Johnson  said  Dr.  DuMont  is 

8lf  me  of  the  more  reputable"  radio 
V'jid  TV  authorities  but  that  "un- 
■  IJarstandably  and  very  properly" 
'¥i  "is  anxious  to  expand  his  tele- 
rjsion  network."    He  said  Dr.  Du- 
j  iont  "hurls  machine-gun-like  in- 
pendos  and  distortions,"  and  that 
^vid  Smith  of  Philco  "blows  the 
,me  kind  of  bubbles." 
'  Sen.  Johnson  denied  there  is  un- 
inployment  in  television  and  as- 

jjjjirted  that  Dr.  DuMont's  claims  to 
jjljiat  effect  "are  mischievous  rant- 
gjj.gs  and  not  based  on  facts." 
j|The  commerce  committee  chair- 

,jjLian  contended  that  "short-sighted 
j^/'opagandists"    figure    they  can 
^ijirve    "all    the    large  profitable 
^.j^jties"  with  perhaps  a  half-dozen „,|^lditional  channels,  preferably  lo- 

'•ted  adjacent  to  the  present  TV nd.    He  pointed  out  that  other 
jirvices  including  FM  now  operate 
that  area,  and  added; 

'1' .  .    these  manufacturers  believe 
]|at  a  drive  can  be  put  on  to  shove 
lese  services  out  of  their  present 
isition    and    assign   the  additional 
ijannels  to  television  and  everything 
'111  be  fine — for  them.    I  differ  with 
Jlem  in  that  I  want   a  permanent 
Wan  for  the  long  pull  based  on  a 
Ijund    engineering    decision,    and  1 
]int  it  now. 

C  He  said  "an  eminent  radio  con- 
>  Iililting  engineer"  had  written  Ra- 
oijiiD   Mfrs.    Assn.    President  Max 
ilcom  charging  that  "RMA  hat 
.ne    absolutely    nothing  except 
;l;out  compatibility  [in  color  TV] 
\d  lift  the  freeze  in  order  to  pro- 
ijte  the  sale  of  current  black-and- 

e^sjjaite  sets  on  a  nation-wide  basis." 
jSen.  Johnson  claimed  that  Jack 

Gould,  radio  editor  of  the  New 
York  Times,  "conveniently  omitted 
certain  pertinent  language"  in  Sen. 
Johnson's  reply  to  an  earlier 
column  supporting  a  lifting  of  the 
freeze  [Telecasting,  Feb.  13]. 

He  said  Mr.  Gould  presumedly 

"does  not  like  anyone  to  infer  that 
his  column  is  being  prostituted  by 

private  interests."  At  another 
point  he  referred  to  "Mr.  Gould 
and  his  fidelity  in  serving  a  pres- 

sure group  which  is  determined  to 

dominate  the  FCC." 
The  Senator  reiterated  his  con- 

tention that  FCC's  earlier  TV  allo- 
cations in  the  VHF  band  were 

"ludicrously  incorrect."  But,  he 
said,  "having  made  a  mistake, 
there  is  no  reason  for  the  Commis- 

sion to  compound  the  error  now  by 
again  listening  to  the  same  siren 
voices  who  were  so  wrong  before 

and  who  led  them  astray." 
He  said  he  had  "never  hesitated" 

to  criticize  FCC  if  he  thought  the 
Commission  was  in  error,  but  that 

"I  am  not  going  to  remain  silent 
and  let  them  become  the  butt  of 

unwarranted  and  unprovoked  as- 
sault by  people  who  are  trying  to 

grind  their  own  ax  and  without 
regard  to  the  public  interest  and 

the  general  welfare." 

Renewal  Denied 

RENEWAL  of  experimental  tele- 
vision license  for  KE2XD0  Ja- 
maica, N.  Y.,  was  denied  by  FCC 

last  week  to  Jamaica  Radio  Televi- 
sion Co.  for  experimental  operation 

on  Channel  13  (210-216  mc).  The 
Commission  indicated  that  one  of 

KE2XD0's  principal  activities  has 
been  to  render  program  service  in- 

dependent of  any  technical  re- 
search. FCC  said  research  pro- 

posed was  on  simplification  of  TV 
receivers  and  antennas  for  which 
experimental  telecasting  was  not 
necessary.  Station  was  first  li- 

censed in  1945. 

Telestatus 

(Continued  from  Telecasting  6) 
7.  Philco  TV  Playhouse  41.8 

8.  Captain  Video**  40.2 9.  Wrestling  (WCPO)  37.7 
10.  Amateur  Hour  37.2 

*  Multi-weekly  show.  Above  rat- 
ing for  program  of  Monday,  Feb.  6. 

**  Multi-weekly  show.  Above  rat- 
ing for  program  of  Thursday,  Feb. 

2. 

PHILADELPHIA 

1.  Texaco  Star  Theatre  70.4 
2.  Arthur   Godfrey  and  Friends 

61.1 
3.  TV  Teen  Club  56.9 
4.  Super  Circus  52.5 
5.  Talent  Scouts  52.3 
6.  Philco  TV  Playhouse  51.9 
7.  Toast  of  the  Town  51.8 

8.  Frontier  Playhouse*  50.2 9.  WFIL  Film  Theatre  49.9 
10.  Stop  the  Music  47.8 

*  Multi-weekly  show.  Above  rat- 
ing for  program  of  Wednesday, Feb.  1. 

HinK 

WNBF...sectionalized  tower 

transmits  FM,  AM  and  TV 

another
 

iiiiill 

IDCC
O 

WNBF  pierces  the  sky  with  a  384-foot  guyed  triangular  tower... 
completely  engineered  from  the  solid  base  to  the  tip  of  the  4  bay 
FM  pylon  and  6  bay  superturnstile  antennas.  Clark  Associates,  Inc., 
selected  ideco  for  this  job  for  two  very  important  reasons; 

Triangular  Section  Safety  —  ideco  triangular  design  provides  extra 
rigidity  and  freedom  from  distortion  . .  .  the  WNBF  tower  is  guyed 
to  withstand  a  30-pound  wind  load.  It  is  sectioiialized  at  205  feet 
with  the  lower  section  insulated  to  permit  AM  broadcasting. 

Complete  Engineering'''  —  ideco  towers  are  built  of  prefabricated sections  which  go  together  easily  and  quickly  ...  no  field  cutting  or 
welding  necessary,  ideco  engineering  covers  everything  on  the  job 
...transmission  lines,  service  ladders,  platforms  and  any  special 
accessories  required. 

IDECO  radio  towers  have  an  outstanding  safety  record.  Before  you 
build  or  buy  a  tower  —  for  AM.  FM,  TV  or  all  three  —  investigate 
how  IDECO  can  relieve  you  of  all  responsibilities.  Write  today  for 
bulletins  RT-46  and  SSRT-1. 

International  Derrick  &  Equipment  Company 
Columbus,  Ohio  •  Torrance,  California 

Tr  Ideco  engineering  covers 
the  entire  job,  from  foundation 
specifications  to  antenna 
array,  including  erection  and 
rnspection  after  erection.  No 
c'x/ras  to  bin'. 

CO 

TRIAS^P-AR  SECTION 

towers 
AM FM 
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THESE  key  figures  in  the  DuMont  Television  Network  were  among  DuMont 
executives  attending  a  recent  business  conference  at  the  network's  New 
York  headquarters.  They  are  (I  to  r):  Standing,  Frank  P.  Schreiber,  man- 

ager, WGN-TV  Chicago;  Comdr.  Mortimer  W.  Loewi,  director  of  the  DuMont 
Television  Network;  James  L.  Caddigan,  network  program  director;  seated, 

Chris  J.  Witting,  assistant  network  director. 

Surrender 

TELEVISION  performed  an 
unusual  service  to  the  public 
when  an  appeal  to  wanted 
criminals  to  surrender  them- 

selves was  made  on  The  Black 
Robe  (NBC-TV  Thursday, 
8  p.m.  EST)  on  its  Feb.  9 
telecast.  The  appeal,  made 

by  the  program's  judge  and 
two  masked  ex-convicts,  hit 
its  mark  when  two  Massachu- 

setts youths,  one  14  and  the 
other  15,  arrived  at  Andover, 
Mass.,  police  headquarters 
shortly  after  the  program 
went  off  the  air  and  confessed 
to  a  robbery  made  some  time 
ago. 

SURGICAL  TV 
WKY-TV  Uses  Closed  Circuit 

FIRST  telecast  of  a  surgical  opera- 
tion in  Oklahoma  has  been  pre- 

sented by  WKY-TV  Oklahoma 
City,  the  station  reports.  A  closed- 
circuit  pick-up  viewed  by  more 
than  80  doctors,  of  an  hou^-lono- 
surgical  demonstration  was  fed  to 
an  auditorium  by  the  $90,000  mo- 

bile unit  used  by  WKY  for  remote 
telecasts. 

With  this  initial  accomplishment, 
WKY  reports  the  new  Veterans 
Administration  hospital  slated  for 
Oklahoma  City  plans  to  install  TV 
equipment  in  the  main  surgical 
room,  thus  promising  continuous 
medical  use  of  television  in  that 
area.  Demonstrations  were  staged 
by  the  station  for  the  Oklahoma 
City  Obstetrical  and  Gynecological 
Society.  Doctors  saw  a  complete 
hysterectomy,  a  Caesarian  birth 
and  three  examples  of  obstetrics 
and  gynecology  using  mannequins. 

TV  COMMITTEE 
FCC  Reaffirms  \ts  Stand 

FCC  HAS  reaffirmed  its  intention 
not  to  participate  in  the  newly- 
formed  National  Television  Sys- 

tem Committee,  created  by  the 
Radio  Mfrs.  Assn.  to  work  on  color 
TV  standards  [Telecasting,  Jan. 23]. 

The  Commission  declared  its 
hands-off  policy  in  early  January, 
when  it  said,  however,  that  it  would 
welcome  the  committee's  participa- 

tion in  the  color  TV  hearing  [Tele- 
casting, Jan.  9].  FCC  declined 

the  committee's  invitation  to  par- 
ticipate in  a  letter  sent  a  fortnight 

ago  to  Dr.  W.  R.  G.  Baker,  NTSC 
chairman.  The  letter  said  in  part: 
You  will  recall  that  in  our  letter  to 

you  of  Jan.  3,  1950,  we  stated  that  if 
a  national  television  systems  committee 
should  be  formed  under  the  auspices 
of  the  Radio  Mfrs.  Assn.,  "and  it  is prepared  to  present  testimony  at  the 
forthcoming  television  hearing  on  be- half of  the  interests  it  represents,  the 
Commission  will  welcome  its  participa- 

tion in  that  hearing,"  At  the  same time,  we  indicated  that  the  formation 
of  such  a  committee  should  remain 
entirely  in  the  hands  of  the  industry 
and  that  the  Commission's  position  was dictated  by  its  desire  to  avoid  any 
implication  that  such  committee  "is  to be  regarded  as  an  advisory  committee 
named  by  the  Commis^iion."  Since  it 
appears  from  your  letter  and  enclo- sure that  the  formation  of  the  NTSC  is 
substantially  that  which  was  contem- 

plated by  the  Commission  when  it 
wrote  to  you  on  Jan.  3,  1950,  the 
Commission  is  of  the  opinion  that  no 
basis  exists  for  a  change  in  its  an- nounced position. 

Kellogg  Renewal 
KELLOGG  Co.,  Battle  Creek, 
Mich.,  has  renewed  Irene  Wicker — 
"The  Singing  Lady"— on  ABC-TV 
Sunday,  6-6:30  p.m.,  and  expanded 
the  station  lineuo  to  15.  Renewal, 
for  52  weeks,  was  planned  by  Ken- 
yon  &  Eckhardt,  New  York. 

CASTON  PRODUCTIONS,  Los 
Angeles,  producing  series  of  four 
one-minute  television  commercials 
for  Buzza-Cardoza  (greeting 
cards),  Los  Angeles.  Placed  direct 
.  .  .  KEYL  (TV)  San  Antonio  and 
WFBM-TV  Indianapolis  have  pur- 

chased Telemount  Pictures  Inc., 
Los  Angeles,  Magic  Lady  and  Boko 
TV  film  series  for  13  weeks  .  .  . 

Eddie  Stanley,  star  of  his  own 
show  on  KTTV  (TV)  Los  Angeles, 
joins  Telemount  Pictures  Inc.,  that 
city,  as  head  of  production  firm. 
Mr.  Stanley  will  write  and  produce 
TV  packages  for  national  distribu- tion. 

Six  day  Federal  Internationale 
de  Ski  meet  at  Aspen,  Col.,  Feb. 
13-18,  was  filmed  for  television 
by  Harry  Lehman  for  Cine-Tele, 
Hollywood  .  .  .  Filmack  Trailer 
Corp.,  Chicago,  releasing  three  one- 
minute  title  commercials  to  Schmidt 
Baking  Co.  (Old  Home  Bread),  Bal- 

timore, for  eastern  stations. 
Agency:  E.  J.  Sperry.  Same  firm 
has  completed  spots  for  Libby  Fur- 

niture Store,  Allied  Automobile  Co. 
and  Studebaker  Dealers,  all  Chi- 
cago. 

Filmtone  Inc.,  Los  Angeles,  has 
leased  Darmour  Studios  at  Santa 
Monica  Blvd.  and  Van  Ness  Ave. 
Isidore  Lindenbaum,  president  of 

company,  says  expansion  is  neces- 
sary because  of  "expected  increase 

in  filming  of  television  shows"  .  .  . Three  DuMont  Network  kinescoped 
shows  are  being  offered  for  local 
participating  sponsorship  by  KTSL 
(TV)  Hollywood.  Included  are 
Famous  Jury  Trials,  The  Plain- 

clothes Man  and  Front  Row  Cen- 
ter. 
TEEVEE  Film  Co.,  Beverly  Hills, 

Calif.,  has  announced  availability 
of  six  TV  shows  on  syndicate-re- 

gional or  national  sponsorship 
basis.  Included  are  Veronica; 
Erskine  Johnson's  Hollywood  Reel, 
children's  show  Gigi  and  Jack,  See 
It  and  Believe  It,  Short  Shorts 
(series  of  300  five-minute  films 
based  on  short  stories  by  famous 

authors),  and  Leo  Guild's  Wizard 
of  Odds,  half-hour  show  based  on 
newspaper  feature. 

United  Productions  of  America 
Inc.,  Burbank,  Calif.,  reveals  gross 
income  of  over  a  million  dollars 

was  made  by  firm  for  1949.  Com- 
pany has  started  production  of  new 

series  of  10  one-minute  combination 
animated  and  live  action  films  for 
Ford  Motor  Co.  Agency:  J.  Walter 
Thompson  Co. 

Astatic  Corp.,  Conneaut,  Ohio, 
announces  it  will  use  TV  on 
national  scale  for  advertising  its 
TV  booster.  First  commercial  one- 
minute  spot  produced  by  Cinecraft 
Productions  Inc.,  Cleveland,  will  ap- 

pear over  WNBK  (TV)  Cleveland. 
Agency:  Wearstler  Adv.  Inc., 
Youngstown,  Ohio  .  .  .  Jerry  Fair- 

banks Productions,  Hollywood,  an- 
nounces purchase  of  "Your  Show 

Time"  film  series  originally  filmei 
for  Lucky  Strike  by  Grant-Realr 
Productions,  Los  Angeles.  Serie 
of  26  half-hour  segments  to  b- 
known  as  "Master  Works  of  Famou 
Authors."  Russ  Johnston,  Fail 
banks  vice  president,  also  an 
nounced  plans  to  do  test  film  thi 
month  of  CBS  Silver  Theat, 
for  International  Silver  Co.  Frani 
Telford,  director  of  TV  show  fc 
Young  &  Rubicam  Inc.,  will  go  t' 
Hollywood  to  supervise  filming  o  i 
what  firm  termed  "first  major  Ne-v 
York  live  show"  to  test  film  as  sub 
stitution  for  kinescope. 

Film  can  create  a  better  televi 
sion  network  than  coaxial  cable- 
and  cheaper.  Melvin  L.  Gold,  pres 
ident  of  the  National  Televisio 
Film  Council  and  advertising  direc 
tor  of  National  Screen  Servic 
Corp.  told  the  Washington  Ad  Clu 
at  a  Tuesday  luncheon  sessioi 
Demonstrating  technique  wit 
short  advertising  films,  Mr.  Gol 
pointed  out  that  film  has  the  ac 
vantage  of  perpetuating  a  shov 
giving  opportunity  to  edit  and  c 
using  talent  when  and  where  it  i 
available.  He  said  it  is  cheaper  ani 

just  as  acceptable  as  live  show:' Telepix  Corp.,  Hollywood,  ha 

completed  series  of  one-minut 
commercials  for  four  Los  Angele 
De  Soto-Plymouth  dealers.  Agencj 
Liddiard  &  Co.,  Los  Angeles  .  . 
WOR-TV  New  York  has  purchase 
American  Releasing  Corp.,  Holb 
wood,  TV  show  Time  for  Bean 
.  .  .  Holcombe  Parkes,  former  vie 
president  in  charge  of  public  rel; 
tions  of  National  Assn.  of  Manufa. 
turers,  has  joined  staff  of  Ape 
Film  Corp.,  Los  Angeles. 

SCENE   from   King  Midas   and  th 
Golden   Touch,   10-minute  televisic 
film  released  by  Coronet  Films,  Ch 

cago   [Telecasting,  Feb.  6]. 

TV  Components  Guide 
THE  TELEVISION  COMPONENI 
HANDBOOK  for  the  Philco  Cor 
Technical  Advertising  Assoc.  160  p 

$2.50. 
THIS  handbook  is  a  companic 
volume  to  the  Radio  Componen 
Handbook  previously  published, 
covers  the  application  of  comp 
nent  parts  in  television  receive 
together  with  general  componei 
and  television  data.  Both  boo! 
may  be  obtained  through  Phili 
distributors  or  direct  from  Phili 
Corp.,  Accessory  Division,  Philadc 

phia. 
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mil  fiiM 
Cuff  Urges  Local  Sales  Effort 

lETAILERS  Television  Film 
ervice  has  produced  business  for 
ome  stations  in  some  communities, 
ut    whether  it 

Mr.  Cuff 

vili  pay  off  for 
.  n  y  particular 
tation  depends 
iretty  largely  on 
he  effort  and  en- 
llhusiasm  that 

jtation's  sales 
jtaff  puts  behind 
It,     Samuel  H. 
Auff,  RTFS  presi- 
[  client,    said    f  ort- 
lliight  ago  in  re- 

newing   the    organization's  first 
ix  months  of  operation. 
Organized  to  serve  the  manu- 

acturer,  retailer  and  TV  broad- 
_  aster  alike,  RTFS  produces  films 
Juitable  for  use  as  video  commer- 
ials  for  products  of  national  manu- 

jJ,acturers  and  distributes  them  to 
tl,  :ey  TV  stations  for  use  by  local 
ji  etailers.  The  manufacturer  pays 
)|(0r  the  films,  the  retailer  for  the 
rV  time.  The  manufacturer  gets 
acreased  promotion  of  his  prod- 
cts,  presented  the  way  he  deter- 
•lines  is  best.   The  retailer  gets 
professional   commercials  for  the 
Merchandise  he  has  for  sale.  The 
tation  gets  material  which  can 

J  ;ad  to  the  sale  of  time  to  the  re- 
j^ijailers  in  his  community. 

Obviously,  Mr.  Cuff  pointed  out, 
;djj0  one  gets  any  benefit  if  the  films 
,r,ire  permitted  to  pile  up  on  the 
helves  of  the  station's  film  store- 
corn.  But  everyone  benefits  when 
he  films  are  used  on  the  air.  For 

jiii  xample,  he  cited  the  case  of  the 
^ybrnmercials  for  Lionel  trains.  Sta- 
;l;|ions  were  asked  to  report  on  the 
^J||.  se  of  these  films  during  the  six 
pf,/eeks  preceding  Christmas,  when 
uch  merchandise  is  most  salable, 

i  'he  station  reports  showed  that  17 
If  the  53  RTFS  key  stations  sold 
75  Lionel  spots  to  local  retailers, 
|j/ith  total  time  sales  in  excess  of 
|6,500,  Mr.  Cuff  said. 

Conclusions  Reached 

Analysis  of  the  station  replies 
d  Mr.  Cuff  to  the  following  con- 
usions,  in  addition  to  the  obvious 
e  that  if  the  films  had  not  been 

[ivailable    the    stations  probably 
/ould  not  have  sold  the  spots  and 
he  manufacturer  would  not  have 

Ljad  the  promotion, 

jj!  "First,  the  actual  usage  of  the 
'^\m  depended  almost  entirely  on 
j'he  selling  pressure  put  behind  it 
ij'Y  the  local  station.  Markets  in 
i|/hich  one  would  have  thought  the 
1ms  would  not  be  sold  produced 
ales.  In  other  markets  where  the 
ale  appeared  to  be  a  natural  no 
ale  was  made. 

i  "On  reading  the  reports  of  the 
fltations  which  did  not  sell  the  film, 

was  very  apparent  that  in  many 
jjlases  no  real  effort  was  made.  In 
|?tther  words,  the  film.s  were  sold 
Sfi  places  where  the  station  sales- 
(aen  were  enthusiastic  about  them 
;nd  really  pushed  them.  Where  the 
alesmen  were  apathetic  the  films 
^ere  not  used  and  the  time  was  not 
:Dld. 

"Second  and  equally  interesting," 
Mr.  Cuff  continued,  "is  that  a  sub- stantial number  of  stations  which 
were  unable  to  sell  the  films  for  a 
Christmas  promotion  already  have 
commitments  for  their  use  by  local 
retailers  during  the  coming  year. 
The  commercials  are  built  around 

the  idea  that  'You  can  always  add 
a  line  accessory'  and  that  such  ac- 

cessories make  fine  birthday  pres- 
ents. A  substantial  number  of 

dealers  felt  that  they  would  get 
better  results  by  stressing  this 
angle  instead  of  using  the  film 
just  before  Christmas. 

Lack  of  Enthusiasm 
"When  we  tried  to  determine  the 

causes  of  the  lack  of  enthusiasm 
for  the  films  on  the  part  of  certain 
stations,  we  found  that  the  fact 
that  the  films  were  kinescopic  re- 

cordings was  at  least  partly  re- 
sponsible. This  objection  was 

largely  psychological  on  the  station 
salesmen's  part,  as  actual  tests 
show  that  in  home  reception  the 

CHICAGO  BID 
Sabath  Backs  Channels  Plea 

REP.  ADOLPH  J.  SABATH  (D- 
111.)  has  lent  his  support  to  a  reso- 

lution by  the  Chicago  City  Council 
calling  on  FCC  on  authorize  the  re- 

maining three  TV  channels  of  its 
original  seven-station  allotment  to 
Chicago  [Telecasting,  Jan.  30, 23]. 

Rep.  Sabath  observed  that  al- 
though Chicago  was  authorized 

seven  stations,  only  four  were  is- 
sued for  actual  operation  in  the 

city's  metropolitan  area,  while 
New  York  and  Los  Angeles  each 
was  allotted  and  issued  its  full 
complement. 

"Certainly  this  discrimination 
should  not  continue,"  Rep.  Sabath 
told  House  colleagues,  "particular- 

ly in  view  of  the  fact  that  the  im- 
portance of  Chicago  as  a  center  of 

commerce  and  industry  is  further 
evidenced  by  the  fact  that  it  was 
selected  as  the  site  of  first  U.  S. 
International  Trade  Fair  to  be 
held  in  August  1950.  Chicago 
should  have  its  full  quota  of  TV 

stations." Rep.  Sabath  quoted  the  council 
resolution  which  cited  Chicago's 
leadership  in  broadcasting,  its  pro- 

duction and  origination  of  network 
programs,  and  possible  harm  which 
would  result  from  further  delay  in 
authorizations. 

Resolution  also  took  note  of 

■  FCC's  current  freeze  and  its  "com- 
plex and  time-consuming  procedure 

which  will  delay  the  commencement 
of  further  operations  in  Chicago 
for  at  least  18  months  and  perhaps 

for  another  three  or  four  years." 
It  urged  that  all  "appropriate 
steps"  be  taken  looking  toward  is- 

suance of  the  remaining  authoriza- 
tions. 

picture  resulting  from  a  kinescopic 
recording  is  scarcely  distinguish- 

able from  the  picture  originating 
on  straight  film. 

"Realizing,  however,  that  this 
psychological  barrier  is  an  im- 

portant factor  to  contend  with, 
RTFS  has,  after  several  months  of 
price  testing,  finally  been  able  to 
produce  straight  film  commercials 
at  a  cost  which  is  only  slightly 

higher  than  that  of  the  kinescopes." When  a  station  is  approached  by 
RTFS  and  asked  to  serve  as  key 
station  in  its  market — that  is,  to 
keep  the  films  on  hand  for  audition 
either  on  request  or  at  its  own 
initiative,  the  typical  reaction  is 
definitely  negative,  Mr.  Cuff  said. 
Citing  an  actual  case  history  he 
said  that  despite  the  negative  at- 

titude, films  were  sent  the  station 
with  the  suggestion  that  they  be 
looked  at  and  returned. 

"With  the  returned  film  we  re- 
ceived a  letter  indicating  very 

slight  interest,"  Mr.  Cuff  related. 
"A  little  while  later  an  unsolicited 
letter  arrived  from  this  station 
asking  that  audition  prints  be  sent 
them  for  showing  to  a  prospect. 
Then  came  a  request  that  the  sta- 

tion be  allowed  to  keep  the  print. 
"Next  came  a  letter  stating  that 

this  station  was  very  anxious  to 
become  a  key  station.  Finally,  the 
station  wrote:  'This  service  should 
solve  one  of  our  very  tough  local 

problems  in  getting  good  commer- 
cials for  local  accounts.' 
Incident  at  One  Station 

"In  other  stations  a  substantial 
amount  of  enthusiasm  has  appar- 

ently failed  to  produce  any  busi- 
ness. One  such  station  in  a  very 

impoi-tant  southern  market  worked 
for  four  months  without  getting  a 
single  account.  Quite  suddenly  the 
market  broke  and  now  practically 
every  large  department  store  and 
important  retailer  in  the  commu- 

nity is  using  television  and  the  sta- 
tion is  calling  for  more  film  than 

we  have  on  hand. 
"In  scouting  around  for  more 

films  which  can  be  made  available 
for  local  use,"  Mr.  Cuff  continued, 
"RTFS  has  discovered  that  many 
manufacturers  have  good  films 
which  can  inexpensively  be  adapted 
for  this  purpose.  We  are  urging 
these  manufacturers  to  have  their 
films  re-edited  and  placed  with  TV 
stations  through  the  RTFS  li- 

brary." 
Name  brand,  nationally  adver- 

tised merchandise  of  the  type  pro- 
moted by  the  RTFS  films  is  the 

easiest  merchandise  for  a  retailer 
to  sell  and  the  most  profitable  for 
him  to  advertise,  Mr.  Cuff  pointed 
out,  adding  that  this  is  not  always 
appreciated  by  station  salesmen. 
Even  though  the  merchant  may 
have  a  higher  mark-up  on  non- 
brand  goods,  equal  promotion  of 
both  types  usually  shows  a  far 
greater  volume  of  business — and  a 
larger  net  profit  for  the  store — 
resulting  from  the  promotion  of 
name  brands,  he  stated. 
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CONSULTING  RADIO  ENGINEERS 

JANSKY  &  BAILEY 
Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.          ADams  2414 

Member  AFCCE* 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  BIdg.    1 407  Pacific  Ave. 
Washington  4,  D.C.       Santa  Cruz,  Cal. 

Member  AFCCE* 

40  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montdair,  N.  J. 
MOntclair  3.^000 

Labs:                     Great  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerling  Jill 
Washington  4,  D.  C. 

Member  AFCCE* 

Commercial  Radio  Equip.  Co. 
Everett  L.  Dillard,  Gen.  Mgr. 

INTERNATIONAL  BLDG.         Dl.  1319 
WASHINGTON,  D.  C. 

PORTER  BLDG.                     LO.  8821 
KANSAS  CITY,  MO. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.           REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

There  is  no  substitute  for  experience 

GLENN  D.  GILLEH 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 

GAUTNEY  &  RAY 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  BIdg. 

Washington  4,  D.  C. 
National  7757 

RAYMOND  M.  WILMOTTE 

1469  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

JOHN   J.  KEEL 

Warner  BIdg.,  Wash.,  D.  C. 

Notional  6513 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Mcintosh  &  Inglis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

RUSSELL   P.  MAY 

1422  F  St.,  N.  W.        Kellogg  BIdg. 
Washington,  D.  C.         REpublic  3984 

Member  AFCCE* 

ANDREW 
CORPORATION 
SPECIALISTS  IN 

Allocation  •  Design  •  Installation 
363  E.  75th  St.,  Chicago  19,  111. 

PHONE:  TRiangle  4-4400 

Dixie  B.  McKey  &  Assoc. 

1820  Jefferson  Place,  N.  W. 
Washington  6,  D.  C. 

REpublic  7236 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.       Ml.  4151 

DALLAS,  TEXAS 
1728  Wood  St.          Riverside  3611 

Member  AFCCE* 

E .   C .  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 
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,;arl  g.  jansky 

Bell  Labs  Engineer  Dies 

ijjNERAL  SERVICES  were  held 
l^it    Thursday    for    Karl  Guthe 
I  nsky,  44,  world  renowned  radio 
i  ifineer  and  transmission  expert 
;  Bell  Telephone  Labs,  who  died 
:esday  in  Riverview  Hospital  at 
d  Bank,  X.  J.     He  had  been 

rking  at  the  Bell  Labs'  experi- :ntal  station  at  Holmdel,  J. 
-vices  were  held  at  Red  Bank. 
|tfr.  Jansky,  who  joined  Bell  Labs 
)l928,  was  credited  with  a  number 
"iiscoveries  resulting  from  studies 
!  electronic   amplifiers   and  re- 

-;vrers  and  design  of  a  number  of 
4e  band  amplifiers,  which  com- 
pded  much  of  his  attention.  In 
kicular  he  was  considered  an 
iiert  on  radio  transmission  and  on 
Liospheric  and  other  kinds  of 
erference.  An  author  of  many 
(hnical  papers,  he  was  a  Fellow 

(-the  Institute  of  Radio  Engineers. 

'  Surviving   are   his   wife,  Mrs. 
'  ce  K.  -Jansky,  his  mother  and 
her,  a  son  and  a  daughter,  two 
;ers,  and  three  brothers,  includ- 
Cyril  M.  Jansky,  senior  partner 

:he  Washington  consulting  radio 
rineering  firm  of  Jansky  & 
ilev. 

..ippele  Anniversary 

^J.  R.  POPPELE,  vice  presi- 
'  dent  in  charge  of  engineering 
>ioY   WOR    New   York,  last 

{ 'Thursday  celebrated  his  28th 
year  with  the  station.  Mr. 

IPoppele,   WOR's   first  engi- 
J  neer,  put  the  station  on  the 
Tair  Feb.  22,  1922,  and  since 
has  supervised  the  technical 

-i-growth  of  WOR  from  a  250 
iW  station  to  its  present  50 
kw.     Mr.   Popple,   who  di- 
lects   all   engineering  proj- 

ects   for  WOR-AM-FM-TV 
and  WOIC   (TV)  Washing- 

ton, is  a  member  of  the  board 
of  directors  of  MBS  and  re- 

+cently   was   elected   for  the 
sixth  term,  President  of  Tele- 

vision   Broadcasters  Assn., 

■which  he  helped  found. 

PT6-P 
A  portatile,  combin- 

ation record-  play 
bacl(- remote  ampli- 

fier. Exceptional  fid 
elity  for  use  with 
PT6-A  recorder. 

^anuatij  Sox  Scote 
STATUS  of  broadcast  station  authorizations  and  applications  at 
FCC  as  of  January  31  follows : 

AM  FM  TV 

Total   

authorized                                                       2,239  770  110 

Total   on   the   

air                                                      2,101  725  98 

Licensed  (All  on  

air)                                               2,063  489  33 

Construction  permits                                                   176  275  79 
Conditional  grants        .  -   6 
Total  applications  pending                                        1,015  265  397 
Requests  for  new   stations                                         326  43  350 
Request  to  change  existing  facilities                         282  38  13 
Deletion  of  licensed  stations  in  January  3 
Deletion  of  construction  permits                                   1  20 
Deletion  of  conditional  grants  2 

i: 

[10- 

BMI  CLINIC 

L.  A.  Sessions  Held 

ABILITY  to  sell  is  first  requisite 
of  a  good  disc  jockey,  Paul  Master- 
son,  KNX  Hollywood,  record  m.c. 
said  during  the  first  Pacific  Coast 

BMI  Program  Directors'  and  Li- 
brarians' Clinics  held  at  KHJ, 

that  city,  last  Wednesday. 
Al  Poska,  KFI  and  Bob  Mc- 

Laughlin. KLAC  record  m.c.'s 
backing  up  this  contention,  de- 

clared there  must  be  a  definite 
balance  between  music,  chatter  and 
commercials. 

"See  the  product  and  get  better 
acquainted  with  your  sponsor  and 
his  merchandising  and  selling  prob- 

lems, and  thus  become  a  better 
salesman,"  Mr.  Masterson  advised. 
"More  often  we  only  see  the  com- 

mercial copy  that  is  placed  before 
us,  but  never  the  product  adver- 

tised." 
Although  they  agreed  that  a 

record  m.c.  must  know  and  have 
an  appreciation  of  good  music,  he 
can  ruin  a  program  with  too  much 

ARKANSAS  CASE 

Detailed  Issues  Reported 

REVISION  of  issues  to  specify 
bill  of  particulars  was  made  by 
FCC  last  week  in  its  ownership 
investigation  of  KXLR  North  Lit- 

tle Rock,  KWEM  West  Memphis, 
KHOZ  Harrison  and  KWAK  Stutt- 
gait,  all  Ark.  [Broadcasting,  Sept. 
5,  1949].  Specific  issues  had  been 
requested  by  the  stations. 
FCC  also  denied  petitions  of 

KHOZ,  KXLR  and  KWAK  for  sep- 
arate hearings  in  the  case,  indi- 

cating the  issues  were  interre- 
lated. The  Commission  stated  it 

wished  to  determine  who  are  the 
present  owners  of  the  stations  and 
when  and  from  whom  ownership 
was  acquired.  FCC  also  indicated 
it  wished  to  determine  whether 
stock  holdings  had  been  trans- 

ferred without  approval  and  if  all 
facts  had  been  correctly  repre- 

sented to  the  Commission. 
The  revised  issues  specifically 

listed  a  series  of  alleged  stock 
transfers  and  other  details  about 
which  FCC  wished  to  inquire. 
Transfers  of  holdings  by  Beloit 
Taylor  in  KWEM  and  KHOZ  in 
1946  to  Phillip  G.  Back  and  John 
F.  Wells  are  the  first  mentioned 
bv  FCC. 

chatter  and  nonsense.  Ingenuity  is 
the  thing  that  pays  off. 

Maury  Webster,  KNX  assistant 
program  manager,  advised  that 
station  build  special  and  specific 
shows  around  their  recorded  music, 
and  thus  build  greater  audience. 

Off  the  record  speaker  at  lunch- 
eon was  Robert  J.  Burton,  BMI 

New  York  vice-president  in  charge 
of  publishers  relations  who  told  of 
the  many  ramifications  involving 
copyright   law   in  broadcasting. 
Afternoon  session  was  given 

over  to  inspection  of  a  BMI  model 
library  via  "slides"  and  discussion 
of  systems  set  up  by  station  li- 

brarians to  service  program  di- 
rectors and  record  m.c.'s. 

CANADIAN  BINGO 

Dominion  Withholds  Decision 

NO  DECISION  was  reached  by 
board  of  governors  of  Canadian 
Broadcasting  Corp.  on  plaj'ing  of 
radio  bingo  on  Canadian  stations, 
following  a  hearing  on  a  proposed 
ban  on  radio  bingo  at  Toronto,  Feb. 
10.  Moving-  picture  theatre  opera- 

tors and  members  of  the  Protestant 
churches  opposed  the  playing  of 
bingo  on  Canadian  stations  at  this 
hearing,  while  service  clubs  and 
various  institutions  and  certain 
church  organizations  upheld  the 
playing  of  the  games,  proceeds  of 
which  go  to  charity.  Service  clubs 
operating  the  games  over  small- 

town Canadian  stations,  showed 

that  up  to  75 ''r  of  bingo  takes  go 
to  charity,  the  remainder  being  for 
legitimate  expenses.  Radio  sta- 

tions charge  only  $25  for  half  hour 
to  service  clubs,  it  was  shown. 

At  the  same  sitting  of  CBC  board 
license  for  new  AM  French-lan- 

guage station  at  Victoriaville, 
Que.,  1  kw  on  1380  kc,  was  ap- 

proved, along  with  share  transfers 
of  a  number  of  stations.  CJSH- 
FM  Hamilton,  Ont.,  was  recom- 

mended for  an  increase  in  power 
from  745  w  to  9.200  w  on  102.9  mc. 

FCC  Actions 
(Continued  from  page  6i.) 

February  15  Applications  .  .  . 
ACCEPTED  FOR  FILING 

License  for  CP 
WTPS  New  Orleans — License  to  cover 

CP  change  power,  hours  etc. 
KLIF  Oak  Cliff,  Tenn.— License  to 

cover  CP  change  frequency,  power  etc. 
WCUE  Akron,  Ohio— License  to  cover 

CP  new  AM  station. AM— 910  kc 

KLCN  BlytheviUe,  Ark.— CP  change 
from  900  kc  1  kw  D  to  910  kc  1  kw-D 
100  w-N  unl. AM— 1230  kc 

KGEK  Sterling,  Cel.— CP  increase 
power  from  100  w  to  250  w. 
WGUY  Bangor,  Me.— CP  change  from 

1450  kc  to  1230  kc. 
Modification  of  License 

WMTR  Morristown,  N.  J.— Mod.  li- 
cense increase  500  w  to  1  kw.  operating 

on  1250  kc  D. 
Modification  of  CP 

WFMJ  Youngstown,  Ohio — Mod.  CP 
change  frequency  etc.  for  extension  of 
completion  date. 
Applications  for  mod.  CP  to  extend 

completion  date  filed  by  following  FM 
stations:  KFEQ-FM  St.  Joseph.  Mo.; 
WMFD-FM  Wilmington.  N.  C;  WDBO- 
FM  Orlando.  Fla.;  WCUM-FM  Cumber- 

land. Md.:  WHB-FM  Kansas  City,  Mo. 
TENDERED  FOR  FILING 

SSA— 540  kc 
KFRM  Kansas  City,  Mo.— Request  for 

SSA  for  540  kc  5  kw  unl.  DA-DN  for 
period  of  regular  license. 

Modification  of  License 
WTVB    Coldwater,    Mich.— Mod.  li- 

cense change  from  DA  to  non-DA  oper- ation: assigned  1  kw  D  on  1590  kc. 
APPLICATION  RETURNED 

License  Renewal 
KMNS  San  Luis  Obispo,  Calif.— RE- 

TURNED Feb.  9  application  for  license 
renewal. 

APPLICATION  DISMISSED AM— 1230  kc 

Gordon  P.  Brown  tr/as  Niagara  Bcstg. 
System,    Niagara    Falls,    N.    Y.— DIS- MISSED Feb.  9  application  for  CP  new 
AM  station  1230  kc  100  w  unl. 

February  16  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Changes  Authorized. 
Following  authorized  changes  in  ex- isting facilities  as  shown : 
WGCH  Greenwich,  Conn.— Change 

power  from  340  w  to  460  w.  ant.  from 160  ft.  to  80  ft. 
WCOH-FM  Newnan,  Ga. — Change 

from  Class  B  to  Class  A  station:  fre- 
quency from  Channel  222  (92.3  mo  to 

Channel  244  (95.7  mcl  power  froin  4.2 kw  to  330  w. 
KFMX  Council  Bluffs,  la.— Change 

power  from  370  kw  to  9.3  kw;  ant. 
from  1.050  ft.  to  230  ft. 

VV  C  O  V  -  F  M  Montgomery,  Ala.— 
Change  power  from  5.1  kw  to  4.1  kw; ant.  from  230  ft.  to  220  ft. 
W  B  Z  A  -  F  M  Springfield,  Mass. — 

Change  power  from  3.95  kw  to  10  kw: 
ant.  from  906  ft.  to  150  ft.:  WBZA  to  re- 

quest authority  to  determine  operating 
power  by  indirect  method  during  con- struction and  file  new  ant.  resistance 
measurements  and  Form  302  upon 
completion  of  construction,  and  sub- 
.iect  to  condition  that  action  is  with- 

out pre,iudice  to  any  action  Commis- 
sion may  take  with  respect  to  authori- zations or  applications  of  grantee  in view  of  decision  of  U.  S.  District  Court 

in  United  States  v.  General  Electric 
Co.  et  al..  Civil  Action  No.  13S4.  Dist- rict Court.  New  Jersey. 

(Confiiuied  on  page  84) 

SERVICE  DIRECTORY 

Custom-Built  Equipment 

U   S   RECORDING  CO. 

1121    Vermont    Ave.,    Wash.    5,    D.  C. 
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COMMERCIAL  RADIO 
Monitoring  Company 

PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Dury  Ail  Night  Every  Night 

PHONE  JACKSON  5302 
P.  O.  Box  7037       Kansas  City,  Mo. 
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NEW  CONWAY  OUTLET 

FCC  Would  Favor  Conway  Co. 
NEW  AM  station  rn  1230  kc  with 
250  w  fulltime  would  be  granted 
Conway  Broadcasting  Co.,  Conway, 
Ark.,  operator  of  KOWN  (FM) 
there,  according  to  an  initial  deci- 

sion reported  by  FCC  last  week. 
FCC  Hearing  Examiner  J.  D.  Bond 
ruled  to  deny  a  competitive  bid  of 
Faulkner  County  Broadcasting  Co. 
for  the  same  assignment. 

The  examiner  preferred  Conway 
Broadcasting  because  of  local  resi- 

dent ownership,  long  familiarity 
with  area  and  more  adequate  tech- 

nical evidence.  Faulkner  County 
Broadcasting  Co.  is  a  partnership 
composed  of  Norbert  B.  Donze,  his 
brother,  Elmer  Lawrence  Donze, 
and  Leonard  Murel  Rose,  all  of  St. 
Genevieve,  Mo.  The  Donze  brothers 
own  KSGM  St.  Genevieve.  Mr. 
Rose  is  KSGM  chief  engineer. 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

FCC  Actions 

(Continued  from  page  83) 
Decisions  Cont.: 

Petition  Granted 
KXLR  No.  Little  Rock,  Ark.;  KWEM 

West  Memphis,  Ark.;  KHOZ  Harrison, 
Ark.;  KWAK  Stuttgart,  Ark.— Granted 
petitions  of  four  licensees  requesting 
Commission  amend  order  of  Aug.  31, 
1949,  in  re  proceeding  involving  appli- cations for  renewal  of  licenses  for  bills 
of  particulars;  ordered  issues  in  order 
of  Aug.  31  be  deleted  and  new  issues 
inserted  in  lieu  thereof. 

Petition  Denied 
KHOZ  Harrison,  Ark.;  KXLR  No. 

Little  Rock,  Ark.;  KWAK  Stuttgart, 
Ark.— Denied  peitions  of  KHOZ  et  al, 
for  separate  hearings  in  re  above  pro- ceedings. 

Renewal  Denied 
Jamaica  Radio  Tele.  Co.,  Jamaica, 

N.  Y. — Denied  application  for  renewal of  experimental  television  station 
KE2XDO  operating  on  Channel  13.  Also 
denied  application  for  CP  to  change 
trans,  and  ant.  site,  studio  location,  and 
make  equipment  changes. 

Extension  Granted 
WNYC  New  York — Granted  extension 

SSA  to  operate  additional  hours  6  a.m. » 
EST  to  local  sunrise  at  New  York  and 
local  sunset  at  Minneapolis,  Minn,  to 
10  p.m.,  EST,  using  DA-2,  beginning March  2  and  ending  six  mos.  thereafter 
or  such  time  as  final  determination 
has  been  made  in  clear  channel  hear- ing. 

Time  Extended 
New  Mexico  College  of  Agr.  and 

Mechanic  Arts,  and  KOB  Albuquerque, 
N.  Mex. — Upon  joint  petition  extended 
time  within  which  KOB  is  required  to 
comply  with  Sec.  3.109,  from  period 
Feb.  15  to  April  14. 

Extension  Denied 
WOPT  Scriba,  N.  Y.-^Denied  applica- tion   for    extension    of    time  within 

which    to    complete    construction.  If 
request  for  hearing  is  filed  within  20 

SUMMARY  TO  FEBRUARY  16 £ox  Scote 

Summary  of  Authorizations,  Stations  On  the  Air,  Applications 

Total Class                           On  Air  licensed  CPs 
AM    Stations                        2,107           2,068  183 
FM    Stations                           715              489  272 
TV    Stations                             99               34  78 

*  Three  on  the  air. 
Cond'l 

Grants 

*5 

Appli- 

cations Pending 

314 
49 

350 

In 

Hearing 

262 
28 

182 

Dockett  Act-ions  .  .  . Initial  Decision 
Conway  Bcstg.  Co.  and  Faulkner 

County  Bcstg.  Co.,  Conway,  Ark. — An- nounced initial  decision  by  Examiner 
J.  D.  Bond  to  grant  application  of  Con- 

way Bcstg.  Co.  for  new  AM  station  on 
1230  kc,  250  w  unlimited,  and  to  deny 
application  of  Faulkner  County  Bcstg. Co.  for  same  facilities.  See  story  this 
Issue.  Decision  Feb.  16. 

OPINIONS  AND  ORDERS 
WMFJ  Daytona  Beach,  Fla.  —  By memorandum  opinion  and  order  denied 

petition  of  W.  Wright  Esch  requesting 
priority  and  early  consldel'ation  be given  his  application  for  CP.  Decision Feb.  16. 
WXLW  Indianapolis  —  By  order 

denied  SSA  to  operate  from  local  sun- set at  Indianapolis  to  midnight  on 
1590  kc  with  250  w.  Operation  would 
involve  objectionable  interference  to 
WAKR  Akron,  Ohio.  WXLW  now  oper- ates daytime  on  1590  kc  with  1  kw. Decision  Feb.  16. 
Okefenokee  Bcstg.  Co.,  Waycross, 

Ga.,  and  WGAF  Valdosta,  Ga. —  By memorandum  opinion  and  order  denied 
petition  of  Okefenokee  Bcstg.  for  re- hearing or  reargument  of  decision  on 
Aug.  11,  1949,  denying  its  application 
and  granting  new  station  bid  of 
Valdosta  Bcstg.  Co.  for  WGAF  (910  kc, 
5  kw,  directional  night)  [BROAD- 

CASTING, Aug.  15,  1949].  FCC  indi- 
cated petitioner  should  have  raised 

certain  of  its  objections  to  evidence  in 
exceptions  to  proposed  decision.  Pe- tition denied  Feb.  16. 
Non-Docket  Actions  .  .  . 

AM  GRANTS 
Puyallup,  Wash. — W.  Gordon  Allen, 

days,  denial  will  be  set  aside  and  ap- plication designated  for  hearing. 
Hearing  Designated 

El  Dorado  Bcstg.  Co.,  El  Dorado, 
Ark. — Designated  for  hearing  May  3 
in  Washington,  application  for  new 
station  on  1400  kc  250  w  unl.,  and  made 
KCLA  Pine  Bluff,  Ark.,  KTFS  Tex- arkana,  Tex.  and  KNOE  Monroe,  La., 
parties  to  proceeding. Atascosa  Bcstg.  Co.,  Pleasanton,  Tex. 
— Designated  for  hearing  May  5  in 
Washington,  application  for  new  sta- tion on  990  kc  1  kw  D. 

Pratt  Bcstg.  Co.,  Pratt,  Kan. — Desig- nated for  hearing  May  8  in  Washington, 
application  for  new  station  on  1230 
kc  250  w  D,  and  made  WBBZ  Ponca 
City,  Okla.  a  party  to  proceeding. 

Extension  Granted 
WOKO  Albany,  N.  Y.— Granted  ex- 

tension SSA  to  operate  1  kw-D,  500 w-N,  to  April  24. 

"Pel  BMI 

Another  BMI  "Pin  Up"  Hit— Published  by  Hill  &  Range 

RAG  MOP 
On  Records:  Ames  Brothers — Dec.  60140;  Johnny 

Lee  Wills — Bullet  696;  Ralph  Flanagan — Vic. 
20-3688;  Lionel  Hampton — Dec.  24855;  Star- 
lighters — Cap.  844;  Foggy  River  Boys — Dec. 
46214;  Tony  Romano  &  Johnny  Bradford — 
Vic.  20-3685;  Eddy  Howard — Mer.  5371;  Doc 
Sausage — Regal  3251;  Chuck  Merrill — Bullet 
322;  Jimmy  Dorsey — Col.  38710;  Leon  Mc- 
Auliffe — Col.  20669;  Pee  Wee  King— Vic.  20- 
0167;  Johnny— MGM  10267. 

granted  1400  kc,  100  w  fulltime;  esti- mated cost  $8,300.  Mr.  Allen  is  business 
manager  and  executive  director  KYAK 
Yakima,  Wash.  Program  tests  will  not 
be  authorized  until  KRKO  ceases  oper- 

ation on  1400  kc.  Granted  Feb.  16. 
New  Iberia,  La. — Queen  City  Bcstg. 

Co.,  Inc.  granted  1570  kc,  1  kw  day- time. Estimated  construction  cost:  $31,- 
900.  Principals  include:  George  H.  De- 
Clouet,  stockholder  General  Securi- 

ties Co.,  Port  Allen  Finance  Co.  and 
Baton  Rouge  Insurance  Co.,  50%;  Paul 
M.  Cochran,  sole  owner  Baton  Rouge 
Floor  Covering  Co.,  25%;  A.  P.  Mc- 
Lachlan,  stockholder  in  Baton  Rouge 
Insurance  Co.,  25%.  Granted  Feb.  16. 
Portland,  Ind.— Glenn  West  granted 

1440  kc,  500  w  daytime.  Granted  Feb.  16. 
FM  GRANT 

LeaksvlUe,  N.  C. — Douglas  L.  Crad- 
dock  granted  Class  A  FM  station  Chan- 

nel 224  (92.7  mc),  ERP  820  w.,  anten- na above  terrain  70  ft.  Applicant  is 
licensee  WLOE  LeaksvlUe.  Granted Feb.  16. 

TRANSFER  GRANTS 
WHAK  Rogers  City,  Mich.— Granted transfer  of  control  in  Rogers  City 

Bcstg.  Co.,  licensee,  from  Alfred  Klann 
to  Harry  A.  Klann,  Albert  G.  Klann 
and  63  others.  Alfred  Klann  originally 
held  300  of  500  sh.  part  of  which  he  re- distributes In  amounts  up  to  5  sh.  to 
local  residents.  Consideration  is  $24,500. 
WHAK  is  assigned  960  kc,  1  kw  day. 
Granted  Feb.  16. 
WWYO  Pineville,  W.  Va. — Granted 

assignment  of  license  from  Clarence 
W.  Meadows,  William  D.  Stone,  and 
WilUam  T.  Lively  d/b  as  Wyoming 
Bcstg.  Co.  to  Wyoming  Bcstg.  Corp.  in 
which  each  of  three  original  partners 
is  officer  and  18.38%  owner.  New- comers include:  R.  D.  Bailey,  attorney, 
president  4.85%;  Jack  Shipman,  owner- 
publisher  Pineville  Independent  Her- 

ald, executive  vice  president-treasurer 
2.89%;  C.  S.  Worrell,  attorney,  di- rector 4.62%.  Garland  F.  Wilkenson 
associated  with  three  original  WWYO 
partners  in  ownership  WCAW  Charles- 

ton, director;  and  Addle  May  Wilkin- son, 4.04%.  WWYO  is  assigned  1  kw 
day  on  970  kc.  Granted  Feb.  16. WOBS  Jacksonville,  Fla.  —  Granted transfer  of  control  of  Southern  Radio 
and  Equipment  Co.  through  sale  of stock  for  $34,000  to  E.  D.  Rivers  Sr., licensee  WGOV  Valdosta,  Ga.,  70%; 
Carmen  Macrl,  WOBS  manager,  10%; 
R.  H.  Gunckel  Jr.,  commercial  manager 
WOBS,  10%  and  J.  R.  Sharpe  whose interest  is  reduced  from  26.3%  to  10% 
through  sale.  Other  sellers  in  addition 
to  Mr.  Sharpe  include  J.  H.  Cop- 
pedge,  James  T.  Monahan,  J.  R.  and K.  H.  Anderson.  WOBS  is  assigned 
1  kw  day  on  1360  kc.  Granted  Feb.  16. 
WENA  Bayamon,  P.  R.— Granted  re- linquishment of  control  of  Bayamon 

Bcstg.  Corp.,  licensee,  from  Ramon 
Agudo  54.19%  owner,  through  sale  by 
him  of  76  sh.  for  $9,500  to  three  other 
minor  stockholders.  Holdings  after 
grant:  Mr.  Agudo,  25.19%;  Domingo 
Diaz  Alejandro,  25.19%  and  Alberto 
Diaz  Atiles  and  Gustavo  Diaz  Atiles 
24.81%  each.  WENA  is  assigned  250  w 
on  1560  kc.  Granted  Feb.  14. 
KSDO-AM-FM  San  Diego,  Calif.— 

Granted  transfer  of  negative  control 
in  San  Diego  Bcstg.  Co.,  licensee,  to 
C.  Arnholt  Smith.  C.  A.  Smith  pres- 

ently holds  250  sh.  of  1000  outstanding 
and  buys  from  his  brother  John  A. 
Smith  his  entire  holdings  of  250  sh. 
for  consideration  of  $25,000.  KSDO  is 
assigned  1130  kc,  5  kw  unlimited  DA-2. Granted  Feb.  14. 
KVLH  Pauls  Valley,  Okla.— Granted voluntary  assignment  of  license  to 

KVLH  Bcstg.  Co.,  licensee,  from  part- nership of  James  T.  Jackson,  Phil 
Crenshaw,  George  A.  Rountree,  Har- ley  E.  Walker  and  Galen  O.  Gilbert 
to  new  partnership  of  same  men  with 
exception  of  Mr.  Gilbert  who  assigns 
his  25%  interest  to  Mr.  Jackson.  Mr. Jackson  cancels  note  for  $18,750.  KVLH 
is  assigned  1470  kc,  250  w  day.  Granted Feb.  14. 

Deletions  .  .  . 
ONE  AM  authorization  and  eight 
permits  reported  deleted  by  F Total  to  date  this  year  AM  13;  FM 
TV  1.  Deletions  and  reasons  for  wi 
drawal  follow: 
WUTA  Utica,  N.  Y.— U.  T.  K.  Ra Corp.   CP  Feb.  7. 
WBNB  (FM)  Belolt,  Wis.— Board Trustees  Beloit  College.  License  I 

14.    Expenses  far  exceed  income 
WSBT-FM  South  Bend,  Ind.— So Bend  Tribune.  License  Feb.  14.  Reqi 

of  applicant. WBAY-FM  Green  Bay,  Wis.— WH Inc.  License  Feb.  14. 
KFMB-FM    San    Diego— Jack  Gr 

Bcstg.  Co.  Conditional  grant  Feb. 
Devote  resources  to  television. 
WTQS  (FM)  Evanston,  111.— Ls Shore  Bcstg.  Co.  CP  Feb.  14. 
KIDO-FM  Boise,  Ida. — KIDO  I License  Feb.  7.  Lack  of  need  for  F  < 
WCIL-FM  Carbondale,  lU.— Southi 

minois  Bcstg.  License  Feb.  7.  Lack FM  audience. 
WAGE-FM  Syracuse,  N.  Y.— WA 

Inc.  CP  Feb.  7.  Meager  FM  listeners)' 
in  area. 
New  Applications  .  .  . AM  APPLICATIONS 

Scottsboro,  Ala. — Mrs.  Rose  M.  Kir 
1280    kc,    1    kw    daytime.  Estimai construction  cost  $23,436.28.  Mrs.  Kit 
is  secretary  for  Jackson  Co.  Soil  C< servation  Assn.  Filed  Feb.  15. 
Juneau,  Alaska — Aurora  Bcstrs.  Ii' 

580  kc,  1  kw  unlimited.  Construct 
cost  $29,797.95.  Principals  in  corpo 
tion  include:  Austin  E.  Lathrop,  pr«' dent  and  controlling  stockholder  KF 
Fairbanks  and  KENI  Anchorage,  pr(' dent  44.87%;  Miriam  L.  Dickey,  se' 
treas.  6.41%;   A.   G.   Hiebert,  gene" manager  KENI,  minority  stockholder KFAR  and  KENI,  director  3.84%;  R( 
Erickson  and  Maxine  Erickson  joiir 
own  12.82%.    Mr.  Erickson  is  comm 
cial'  manager   KFAR   and  holds interest  in  McCardell  Enterprises, 
cording  firm;   Delmar  L.   Day,  spcj 
editor  KFAR  12.82%;  John  F.  Mull 
president     and     stockholder  B. 
Behrends  Bank,  Juneau,  2.56%;  Al'* Shattuck,  co-partner  in  Insurance  ; 
bonding    business,    2.56%;  Wallis 
George,   president   and   minor  sto holder    in   Juneau    Cold  Storage 
2.56%;   Volney  Richmond,  vice  pr( 
dent  and   general  manager  North 
Commercial  Co.,  2.56%;  Ben  F.  Shear 
president  and  principal  owner  JuU' Empire  Theatre,  2.56%;  Harry  J.  E 
president  and  stockholder  Evans  Jo 
Coal  Co.,  6.41%.  FUed  Feb.  15. 
Ketchikan,  Alaska — Aurora  Bcs Inc.  630  kc,  1  kw  unlimited.  Appl 

tion  filed  simultaneously  with  thav 
Juneau,  Alaska.    See  above.  Filed 15. Clovis,  N.  M. — New-Tex  Be 
1240  kc,  100  w  unlimited.  Estimt construction  cost  $41,000.  Equal  pa 
nership  includes  Wallace  Simpson  £ 
H.  S.  Boles.  Mr.  Simpson  is  farmer 
rancher  and  Mr.  Boles  is  assist 
manager  KICA  Clovis  and  was  at  < 
time  331/6%  owner  KORC  Mine Wells,  Tex.  Filed  Feb.  15. 

Little  Falls,  Minn. —  Capital  C 
Bcstg.  Co.  Inc.,  960  kc,  500  w  daytlj 
Estimated  construction  cost:  $22,093 
Principals  include:  Thornton  G.  Sir 
son,  owner  finance  company  and  r estate  businesses,  president  33?^ 
George  L.  Heleniak,  St.  Paul  manai 
WTCN  Minneapolis,  vice  presid 
331/3%;  William  F.  Johns  Jr.,  gene 
manager  WSHB  Stillwater,  Minn. 
221/2%  owner;  15%  owner  WK 
Cloquet,  Minn,  and  30%  owner  O1 
tonna  Bcstg.  Co.,  Owatonna,  Mi 

Filed  Feb.  14  ' 
Beckley,  W.  Va. — Beckley  Ne^ 

papers  Corp.,  1450  kc,  250  w  unlimit Estimated  construction  cost  $7,! 
Beckley  Newspapers  Corp.,  is  Ucen' of  WCFC  FM  outlet  that  city.  Chai 
Hodel  is  president  of  corporation.  Fi 
Feb.  14. 
Litchfield,  HI.- Mld-IUinois  Bcs 

Co.,  1540  kc,  1  kw  daytime.  Estima construction  cost  $37,653.56.  Prlnclp 
in  corporation  include:  Hayward  k 
Talley,  engineer  WOKZ  Alton,  prd 
dent  39.08%;  Thomas  F.  Payton  / 
chief  engineer  WOKZ,  secretai 
treasurer  39.08%;  Roy  TaUey,  fars 
14.38%;  there  are  ten  minor  stoi holders.  Filed  Feb.  15. 

RCA  INSTITUTES,  INC. 

One  of  the  leading  and , 
oldest  schools  of  Radio 

Technology  in  America,  offers  its 
trained  Radio  and  Telerision  tech- 

nicians to  the  Broadcastlngr  In- ' dustry. 
Address  inquiries  to Placement  Director 

RCA  INSTITUTES,  INC. 
A  Service  of  Radio  Corporation 

of  America 350  W.  4th  St.,  New  York  14,  N.  T. 
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NETWORK 
Number  of  commercials  on  the  four  nationwide  networks.  Dee.  31   262 
Number  of  networic  commercials  starting  ituring  January   24 
Number  of  network  commercials  ending  during  December   o 
Number  of  commercials  on  the  four  nationwide  networks,  Jan.  31   280 

January  Additions 
SPONSOR  PROGRAM       NETWORK   TIME  AGENCY 
Doubleday  &  Co.       Edwin  C.  Hill  NBC    Sun.  4-4:15  p.m.   Huber  Hoge 
Doubledoy  &  Co.       Facts  Unlimited        NBC    Sun.    4:15-4:30      Huber  Hoge 

p.m. 
RCA  Screen  Directors       NBC    Fri.  9-9:30  p.m.     J.  Walter  Thompson 

Playhouse 
Jos.  Schliti  Brew-     Halls  of  Ivy  NBC    Fri.  8-8:30  p.m.     Young  &  Rubicam 

ing  Co. 
Shulton  Inc.  High  Adventure        NBC    Sun.  4:30-5  p.m.     Wesley  Assoc. 
B.  T.  Babbitt  David  Harum  NBC    Mon.-Fri.    11:45-    Duane  Jones 12  noon 
Pillsbury  Mills  House  Party  CBS    Mon.-Fri.  3:30-       Leo  Burnett 3:55  p.m. 
Pillsbury  Mills  Cedric  Adams  CBS    Mon.-Fri.  3:55-       Leo  Burnett 

4  p.m. Doubleday  &  Co.      Galen  Drake  CBS    Sun.  2:30-2:45        Huber  Hoge 

p.m. Doubleday  &  Co.      Ted  Steele  CBS    Sun.  2:45-3  p.m.     Huber  Hoge 
Wm.  H.  Wise  Co.      Get  More  Out  Of      CBS    Sat.  2:30-3  p.m.     Thwing  &  Altman Life 
Wm.  H.  Wise  Co.      Get  More  Out  Of      CBS    Sun.  12-12:30         Thwing  &  Altman Life  p.m. 
Wm.  R.  Wrigley        Life  with  Luigi  CBS    Tues.  9-9:30  p.m.   Arthur  Meyerhoff 
Liggett  &  Myers        Arthur  Godfrey         CBS    Sat.  9:30-10  p.m.    Cunnigham  &  Walsh 

Digest 
Wm.  H.  Wise  Co.      Get  More  Out  Of     ABC    Sun.  10:15-10:30     Thwing  &  Altman 

Life  p.m. 
Doubleday  &  Co.      Jacques  Frey  ABC    Sat.   V2   hr.   fol-    Huber  Hoge 

lowing  Metro- politan Opera Miles  Labs.  Edwin  C.  Hill  ABC   Mon.-Fri.  7-7:05     Wade  Adv. 

p.m. 
P.  Lorillard  Co.  Dr.  I.  Q.  ABC    Wed.  8-8:30  p.m.    Geyer,  Newell  & Ganger 
Ronson  Art  Metal      Johnny  Desmond       ABC    Wed.  8:55-9  p.m.    Grey  Adv. 
Works  Show  „  _  , ,  ̂  

Willaim  R.  Warner    Walter  Winchell       ABC   Sun.  9-9:15  p.m.     Kenyon  &  Eckhardt 
Anahist  Co.  True  or  False  MBS    Sat.  5-5:30  p.m.     Foote,  Cone  &  field- 

ing 

Anahist  Co.  The  Falcon  MBS    Sun.  7-7:30  p.m.     Foote,  Cone  &  field- 

ing 

Kellogg  Co.  Mark  Trail  MBS    MWF  5-5:30  p.m.    Kenyon  &  Eckhardt 
William  H.  Wise        Get  More  Out  of      MBS    Sat.   5:30-5:45        Thwing   &  Altman 

Life  p.m. 

BOXSCORE 
January  Deletions 

B.  T.  Babbitt 
Waltham  Watch  Co. 
United  Electrical 

Radio  &  Machin- 
ery Workers  of Amer. 

P.  J.  Ritter  Co. 
Wander  Co. 

Ronson  Art  Metal Wks. 

Communications 
Workers  of America 

Gillette  Safety  Ra- 
zor R.  J.  Reynolds 

Ford  Dealers  of 
America 

Ford  Dealers  of 
America 

Ford  Dealers  of America 
Ford  Dealers  of America 
Ford  Dealers  of 

America 
Ford  Dealers  of 

America 
Ford  Dealers  of 

America 
Ford  Dealers  of 

America 
Ford  Dealers  of 

America 
Ford  Dealers  of 

America 
Ford  Dealers  of 

America 

Laura  Lawton  NBC   Mon.-Fri.  11:45-12   Duane  Jones noon 
Share  the  Wealth  ABC  Mon.  8-8:25  p. 
Arthur  Gaeth  ABC    Mon.  10-10:15 

p.m. 

Hirshon-Garfield Weinstein  &  Co. 

Betty  Clark  Sings     ABC    Sun.  3:15-3:30 

p.m. 

Captain  Midnight      MBS    Tues.-Thurs.  5:30- 
6  p.m. Johnny  Desmond      MBS    Sun.  7:55-8  p.m. 

January  One-Timers Speech  by 
J.  A.  Beirne ABC    Jan.    25,  9:30- 9:45  p.m. 

Sugar  Bowl  Game    ABC    Jan.  2,  2:30-5:23 

p.m. 

Cotton  Bowl  Game    NBC   Jan.  2,  2:30-5:30 

p.m. 

Can  You  Top  This    MBS    Jan.  4,  18,  8- 8:30  p.m. 

MBS    Jan.  6,  13,  10:15- 10:30  p.m. 

MBS    Jan.  7,  14,  7-7:30 

p.m. 

MBS    Jan.  8,  15,  7:30-8 

p.m. 

MBS    Jan.    9,  9:30-10 

p.m. 

MBS    Jan.    9,  8:30- 8:55  p.m. 
Mysterious  Traveler  MBS.  Jan.   10,  9:30-10 

p.m. 

i  Love  a  Mystery      MBS    Jan.    16,  7:45-8 

p.m. 

Guy  Lombardo         MBS    Jan.  16,  10:30-11 

p.m. 

OfTicial  Detective      MBS    Jan.  17,  8:30- 8:55  p.m. 
Annual  Sports  MBS    Jan.   19,  9:30-10 Award  Dinner  p.m. 

Mutual  Newsreel 

Hawaii  Calls 

The  Saint 

Crime  Fighters 

Peter  Salem 

Clements  Co. 
Hill-BIackett 

Grey  Adv. 

Leon  Loeb 

Maxon 
William  Esty 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

J.  Walter  Thompson 

If  IV  P,  /•  LIST
        WIRA  Hits 

 Free  Time  Request 

J)UTHERN  BELL  TELEPHONE 
h,  was  charged  last  week  with 

Igjicriminating'  against  radio  in  sub- i  iftting  free-time  material  while 
'lying  space  for  the  same  mes- 

5  jijes  in  other  media.    The  charge 
« 4s  made  by  Douglas  Silver,  pres- 
ibnt  of  WIRA  Fort  Pierce,  Fla., 
ila  letter  to  A.  S.  Dobbs,  manager 
the  local  Southern  Bell  office. 

iji'Meanwhile,  in  the  field  of  per 
luiry  advertising  a  new  develop- 
■nt  appeared  when  prospective 
vertisers  were  offered  a  list  of 
iitions  in  every  state  at  a  rate  of 

cooperation  with  the  U.  S. 

¥ernment's  sponsorship  of  "Eat 
icken  Week,"  Johnny  Faulk,  Co- 
ibia  Concert  artist  heard  daily  on 
]>AT  Paterson,  N.  J.,  turns  that 
•-old  question,  "Which  came  first 

chicken  or  the  egg?"  into  a 
ktest.  During  the  observance  of 
:  week,  Mr.  Faulk  offered  six 
iKen  chickens  every  day  for  the 
;est  answers  sent  in  by  listeners. 

50  cents  per  station.  All  of  these 
stations  were  described  by  H.  K. 
Simon  Advertising,  59  Park  Ave., 
New  York,  as  handling  per  inquiry 
business. 

The  firm  said  in  a  mimeographed 
letter  that  about  one  station  in  six 
will  use  PL  Its  list  was  described 
as  including  440  stations.  With 
the  list,  the  firm  says  it  will  pro- 

vide an  explanation  of  PI  proced- 
ure and  tell  how  to  conduct  cam- 

paigns. Compilation  of  the  list  took 
months,  it  is  stated,  and  the  offer  is 
described  as  helping  the  firm  amor- 

tize its  investment.  A  checklist 
is  offered  to  determine  if  products 
qualify  for  PI.  Some  of  the  quali- 

fications follow: 
It  should  not  have  national  dis- 

tribution in  stores.  The  more  un- 
usual it  is — the  better. 

Retail  price  should  be  between  $1 
and  $10. 

It  should  have  wide  appeal  to  the 
masses. 

It  should  be  readily  mailable  and 
you  must  prepare  to  get  facilities 
for  mailing'  by  the  thousands. 

Product  should  not  depend  on  eye 
appeal.  .  .  .  Must  lend  itself  to  ex- 

citing description. 

"De  we  have  just  'fleabite'  sta- 
tions?" Mr.  Simon  asks.  "No  sir! 

Some  are  great  50,000-watters ! 
Any  big  cities?  Many  of  the  big- 

gest! Any  other  questions?  Don't 
hesitate  to  ask." Mr.  Simon  describes  it  as  the 
"safest,  'no-risk'  system  of  adver- 

tising and  selling  we've  ever  seen." 
He  includes  a  list  of  typical  mail 
order  campaigns.  Special  prices 
are  quoted  for  section  of  the  list 

of  stations,  ranging  from  $200  for 
the  entire  list  to  $25  for  a  minimum 
test  list  of  50  stations. 

In  his  protest  about  use  of  paid 
advertising  in  other  media  with  ra- 

dio getting  free-time  material  Mr. 
Silver  told  Southern  Bell  Telephone 
Co.  it  "is  apparently  following  a 
discriminatory  policy  against  the 

radio  business." Mr.  Silver  wrote: 
During  the  last  several  weeks  your 

company,  in  an  effort  to  influence 
public  opinion  in  favor  of  the  phone 
company's  labor  relations  policies,  has 
issued  statements  including  much 
background  material  relating  to  the 
labor  problems  now  facing  Southern 
Bell.  This  was  good  public  relations, 
particularly  when  you,  as  manager, 
obviously   went   to   some   time  and 

trouble  to  see  that  the  local  news- 
paper and  this  radio  station  received 

this  material  on  a  fair,  simultaneous 
release  basis. 

So  far,  so  good.  Then  the  policy 
began  to  waver.  The  statements  is- sued as  news  material  and  treated  as 
such  by  both  press  and  radio  were 
backed  up  by  a  number  of  paid  dis- 

play advertisements  in  the  local 
newspaper  with  no  schedule  of  paid 
advertising  for  the  local  radio  sta- tion. 

It  seems  to  me  this  places  South- 
ern Bell  in  an  equivocal  position.  I 

cannot  escape  the  conclusion  that 
this  places  your  company  in  the 
position  of  favoring  newspapers  as 
advertising  media  as  against  radio 
stations — or  at  least  this  one.  It 
places  your  company  in  the  position 
of  feeling  that  radio's  help  in  in- fluencing public  thought  is  a  good 
thing,  provided  that  this  help  can  be 
obtained  on  a  gratis  basis — but  that 
radio's  power  in  molding  public  opin- 

ion is  not  really  worth  paying  for  in 
the  form  of  advertising.  .  .  . 

THE  ONLY  STATION 

THAT  ACTUALLY  DELIVERS^ 

In  the  Nation's Fastest  Growing 

Market 

PORTLAND 

OREGON 
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At  Deadline... 

COMMUNICATIONS  BOARD 
NAMED  BY  PRESIDENT 
TEMPORARY  five  -  man  Communications 
Policy  Board,  to  be  headed  by  former  FCC 
Comr.  Irvin  L.  Stewait,  president,  U.  of  West 
Virginia,  named  Friday  by  President  Truman 
to  study  use  of  radio  and  wire  communications 
by  government  and  through  FCC  by  private 
agencies  [Broadcasting,  Nov.  28,  1949].  He 
had  denied  only  last  week  that  he  intended  to 
appoint  such  a  board. 

Board  will  make  recommendations  to  Presi- 

dent on  policies  to  govern  "most  effective  use" 
of  radio  frequencies  on  both  levels  and  in 
international  radio  and  wire  communications, 
and  evaluate  relationship  of  government  com- 

munications to  those  allocated  through  FCC. 
Group  would  dissolve  Feb.  17,  1951. 

Additionally,  board  is  authorized  to  "hear 
and  consult"  with  representatives  of  industry 
and  federal  government  on  subjects  under 
study  by  board.  Mr.  Truman  asked  executive 
departments  and  agencies  to  cooperate  with 
board  and  furnish  any  information  it  may 
need.  Board  asked  to  submit  report  by  Oct.  31, 
1950. 

Also  named  to  board  were:  Dr.  Lee  A.  Du- 
Bridge,  president,  California  Institute  of  Tech- 

nology, Pasadena,  Calif.;  Mr.  David  H.  O'Brien, 
Hackettstown,  N.  J.;  Prof.  William  J.  Everitt, 
chief,  Dept.  of  Electrical  Engineering:,  U.  of 
Illinois,  Urbana,  111.;  Dr.  James  R.  Killian  Jr., 
president,  Massachusetts  Institute  of  Tech- 

nology, Cambridge,  Mass. 

RADIO  SET  PRODUCTION 
MAINTAINS  HIGH  LEVEL 

RADIO  set  production  in  January  maintained 
high  rate  of  late  1949,  according  to  summary 
of  output  of  Radio  Mfrs.  Assn.  member  com- 

panies.   TV  output  also  at  high  level. 
January  radio  set  output  (AM-only)  totaled 

660,195  units  compared  to  620,382  in  December, 
running  counter  to  traditional  post-holiday 
pattern. 
FM-AM  and  FM-only  production  totaled 

89,136  sets  in  January  compared  to  86  550 
in  December.  Another  34,087  FM  tuners  were 
included  in  January  TV  nroduetion. 

Output  of  TV  sets  in  January  reached  335  - 
588,  with  weekly  average  157(  over  December 
and  8 '7c  above  rate  of  record-breaking  last 
Quarter  of  1949.  All-time  peak  in  TV  output 
for  one  week  reached  last  week  in  January 
when  97,986  sets  were  produced.  Total  radio 
and  TV  output  in  January,  a  four-week  work 
month,  was  995,783  sets,  according  to  RMA. 

NARBA  To  Hear  Report 
(Continued  from  page  h) 

FCC's  AM  engineering  division.  Other  mem- 
bers: T.  A.  M.  Craven,  Washington  consulting 

engineer;  G.  F.  Leydorf  of  WJR  Detroit,  for 
Clear  Channel  Broadcasting  Service;  Raymond 
F.  Guy,  NBC;  James  D.  Parker,  CBS;  Under- 

wood Graham,  FCC;  Ledo  Antonio  Marti, 
Cuban  inspector  general  of  radio;  and  Ventura 
Montes,  Carlos  J.  Estrada,  and  Raul  Karman. 

U.  S.  delegation  has  prepared  its  own  alloca- 
tions proposal  for  solution  of  impasse  which 

developed  when  U.  S.  rejected  Cuban  channel 
demands  at  Montreal  NARBA  sessions  last 
December.  U.  S.  list  had  approval  of  both 
government  and  industry  representatives  at 
conference.  Cuban  delegates  understood  to 
have  given  it  critical  reception  but  left  U.  S. 
obsei'vers  hopeful  that  satisfactory  bilateral 
agreement  can  be  reached. 

BRIEFS  OPPOSE  FCC  PLAN 

ON  TRAFFIC  IN  FREQUENCIES 

FCC  PROPOSAL  to  curb  "trafficking  in  fre- 
quencies"— by  automatically  forfeiting  permits 

of  stations  sold  before  they  commence  program 
tests — opposed  in  briefs  filed  Friday  by  NAB, 
Federal  Communications  Bar  Assn.,  and  Pier- 
son  &  Ball,  Washington  law  firm  on  behalf  of 
13  stations.  Comments  attacked  proposed  rules 
issued  by  FCC  in  mid-January  [Broadcasting, 
Jan.  16]. 

NAB  held  Congress  intended  CPs  to  be  for- 
feited only  if  construction  not  completed  on 

time,  according  to  provisions  of  Communica- 
tions Act,  which  also  calls  for  case-by-case 

consideration  of  merits  of  each  transfer  to  de- 
termine if  in  public  interest. 

FCBA  also  charged  proposed  rules  "incon- 
sistent" with  Act  and  would  require  FCC  to 

"abandon  its  obligation  to  determine  each  ap- 
plication upon  the  individual  merits  thereof." 

Pierson  &  Ball  held  "lumping  of  the  innocent 
with  the  guilty"  for  administrative  convenience 
could  not  justify  non-compliance  with  law  "or 
the  substitution  of  fiat  for  adjudication." 

GROUP  NAMED  TO  ADVISE 
ON  NAB  GENERAL  MANAGER 

MEMBERSHIP  of  special  NAB  advisory  board 
to  assist  President  Justin  Miller  in  selection 
of  general  manager,  under  terms  of  Arizona 
board  mandate  [Broadcasting,  Feb.  13],  an- 

nounced Friday.  Committee  headed  by  Clair 
R.  McCollough,  Steinman  Stations  (Pa.,  Del.), 
who  received  most  votes  in  poll  of  board. 

Other  members  in  order  of  votes  received 
follow:  Harold  E.  Fellows,  WEEI  Boston; 
Howard  Lane.  WJJD  Chicago;  Robert  D. 
Swezey,  WDSU-TV  New  Orleans;  Calvin  J. 
Smith,  KFAC  Los  Angeles.  They  represent, 
in  order,  small,  network,  large,  television  and 
independent  stations. 

RAYTHEON  DENIED 
REHEARING  PETITION 

PETITION  of  Raytheon  Mfg.  Co.  for  rehearing 
of  FCC's  refusal  to  extend  completion  date  of 
WRTB  (TV)  Waltham,  Mass.,  denied  by  Com- 

mission Friday.  Final  ruling  reported  to  deny 
as  in  default  new  station  bid  of  Starlon  S.  and 
Tildon  M.  Adcock  for  1  kw  daytime  on  570  kc 
at  Goldsboro,  N.  C.  [BROADCASTING,  Jan.  23]. 
FCC  also  declined  to  vacate  initial  decision  and 
rehear  Huntington,  N.  Y.,  740  kc  case. 
In  WRTB  case,  FCC  said  alleged  new  Raytheon 

evidence  wouldn't  change  ruling  that  firm  hadn't been  diligent  in  proceeding  with  construction  of 
station  granted  in  1946.  Commission  held  facts  which 
Raytheon  claimed  were  erroneous  are  supported  by 
record  [BROADCASTING,  Dec.  26,  1949].  In  Hunt- 

ington action,  FCC  denied  petition  of  The  Connecti- cut Electronics  Corp.  to  set  aside  initial  ruling  to 
grant  1  kw  day  on  740  kc  to  Huntington-Montauk 
Broadcasting  Co.  [BROADCASTING,  July  25.  1949]. 
Oral  argument  set  March  24.  Connecticut  Electronics, 
Bridgeport,  Conn.,  and  Westco  Broadcasting  Corp.. 
White  Plains.  N.  Y.,  received  proposed  denials. 

RACING  CASE  ARGUED 

ORAL  ARGUMENT  on  WTUX  Wilmington, 
Del.,  horse  racing  case  held  before  FCC  Fri- 

day. Commission  counsel  opposed  initial  rul- 
ing, to  grant  WTUX  license  renewal,  which 

found  programs  questioned  were  not  intended 
to  aid  illegal  gambling  but  were  subverted  to 
that  end  [Broadcasting,  Dec.  26,  1949,  Jan.  2]. 
WTUX  attorney  argued  that  station  owners, 
new  to  radio  and  without  counsel  until  hearing, 
modified  race  results  programming  promptly 
to  cooperate  with  local  police  requests  upon 
learning  of  situation  at  investigation. 

Closed  Circuit 
(Continued  from  fjage  U)  i 

Eugene  F.  McDonald's  movie  connection.  Qu6' tion  is  whether  Cecil  B.  DeMille,  Hollywooi 
fabulous  lone  wolf  of  productions,  is  tied  i 
with  Mr.  McDonald.  Mr.  DeMille,  although  i 
dependent,  releases  through  Paramount. 

IDEA  for  salvaging  of  NAB's  "Lightnii 
That  Talks"  promotion  film  winning  suppo 
in  Hollywood.  It  developed  when  Har 
Maizlish,  KFWB  Hollywood  manager  ai 
veteran  movie  man,  was  consulted  informal) 
He  would  turn  job  over  to  independent  pr 
ducer  who  would  get  his  fee  from  stati(, 
spots  promoting  one  or  more  films.  ; 
FCC  AUTHORITIES  have  called  halt  on  o; 
Florida  station  which,  they  say,  devised  ov 
method  of  retaliation  against  interference  fro 
Cuba  station.  Its  method,  they  say,  was  sii 
pie:  Abandon  directional  antenna  and  opera 
non-directional.  FCC'ers  insisted  on  retu to  DA. 

SCHAEFER  BEER,  New  York,  throu; 
BBDO,  New  York,  planning  spot  announc 
ment  campaign  in  upper  New  York  state  • 
eight  stations  for  five  weeks. 

SWIFT  &  CO.,  through  J.  Walter  Thomps^ 
Co.,  both  Chicago,  interested  in  buying  1 
gadget  worked  out  by  Kling  Studios  and  WBK 
(TV),  for  premium  use.  Device  is  color  wh( 
which  shows  black-and-white  TV  in  color  wh 

placed  in  front  of  viewers'  sets.  Developme 
outgrowth  of  station's  recent  "color"  demo stration  when  telecast  appeared  to  be  in  col 
through  optical  illusory  process. 

JOINING  legal  battery  to  represent  G. 
Richards  Stations  (KMPC  Los  Angeles,  WJ 
Detroit  and  WGAR  Cleveland)  in  FCC  i 
newal  proceedings  scheduled  to  begin  in  L 
Angeles  March  13  is  Hugh  Fulton,  New  Yo 
and  Washington  trial  lawyer.  Mr.  Fulton  w 
chief  counsel  of  former  Senate  War  Inves' 
gating  Committee  headed  by  then-Senat 
Harry  S.  Truman.  Other  counsel  include  Lou 
G.  Caldwell,  for  Detroit  and  Cleveland  st 
tions,  Horace  L.  Lohnes  for  KMPC,  and  form 
Sen.  Burton  K.  Wheeler,  overall  consultii 
counsel.    Mr.  Fulton  will  try  cases. 

INTERNATIONAL  SHOE  Co.,  St.  Louis,  co 

sidering  dropping  959<-  of  its  black-and-whi 
advertising  budgets  later  this  year  for  netwo 
television.  Agency  is  Henri,  Hurst  &  M 
Donald,  Chicago. 

TATUM  NAMED  PRESIDENT 
CALIF.  STATE  BROADCASTERS 
DON  TATUM,  vice  president  and  gener 
counsel  of  Don  Lee,  elected  president  of  Ca 
fornia  State  Broadcasters  Assn.  at  annu 
general  meeting  in  Roosevelt  Hotel,  Hollywoc 
Friday.  He  succeeds  Arthur  Westlund,  pre: 
dent  KRE  Berkeley. 

William  Smullin,  president  KIEM  Eurek 
and  Merle  Jones,  general  manager  of  KN 
Hollywood  and  CBS  Pacific  Network,  elect 
vice  presidents.  Paul  R.  Bartlett,  preside 
KFRE  Fresno  and  owner  KERO  Bakersfiel 
re-named  secretary-treasurer. 
Added  to  board  of  directors  were  Da 

McKay,  KGYN  Vallejo,  and  Mr.  Jones.  Har 
Butcher,  KIST  Santa  Barbara,  Mr.  Bartk 
and  Mr.  Smullin  re-elected  to  board. 

ALLISON  JOINS  WBBM 

MILTON  (Chick)  ALLISON,  of  Radio  Sal. 
New  York,  formerly  of  WLW  Cincinnati  sal 

staff,  joins  sales  staff  of  WBBM-CBS  Chica as  assistant  sales  manager,  starting  Feb.  5 
it  was  announced  Friday  by  Sales  Manag 
Robert  Livingston. 
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WLW-Television 

land 

Figures  don't  fib!  Add  this  up.  There  are  eight  TV  stations 
located  in  WLW-Television  Land.  Yet  three  microwave- 

linked  stations — WLW-T,  Cincinnati;  WLW-D,  Dayton; 
and  WLW-C,  Columbus — receive  50%  of  all  viewing  be- 

tween 11  AM  and  11  PM,  seven  days  a  week.* 

Tack  on  these  figures,  too — they're  important.  In 
Dayton,  10.4%  of  the  total  viewing  was  to  stations  out- 

side the  city.  Of  this  viewing,  approximately  three-fourths 
is  to  WLW-T.* 

What  about  cost  on  WLW-Television?  It's  the  3RD 
LOWEST  IN  THE  MIDWEST— as  low  as  25c  per- 
thousand-set  owners.  And  look  at  the  market!  The 

WLW-Television  area  embraces  over  3  million  people 
.  .  .  nearly  900,000  families  .  .  .  with  set  owners  num- 

bering 132,000  as  of  January  1,  1950. 

It  is  the  4TH  LARGEST  TV  MARKET  IN  THE  MID- 
WEST .  .  .  THE  8TH  LARGEST  IN  THE  NATION. 

If  ever  there  was  a  "time  to  get  into  television"  .  .  .  it's 
now  .  .  .  and  through  WLW-Television.  Set  ownership  is 
increasing  in  breath-taking  leaps  .  .  .  and  by  selecting 
WLW-Television  today,  you  soon  will  have  the  lowest 
cost  television,  per  potential  viewer,  in  the  Midwest  .  .  . 
with  rate  protection  for  six  months. 

Any  one  of  the  sales  offices  in  New  York,  Chicago, 
Hollywood,  Cincinnati,  Dayton  or  Columbus  will  be 

glad  to  give  you  further  information  about  WLW- 
Television  .  .  .  where  462,700  people  spend  5,091,000 

hours  weekly.** *  Videodex,  January,  1950 
**  Based  on  January  1,  1950,  Set  Owner  Estimates 

and  Videodex,  January,  1950 

WLW 

■  TELEVISION 

WLW-T     WLW-D  WLW-C 

Cincinnati  Dayton  Columbus 

Television    Service    of    the    Nation's    Station     •     Crosley    Broadcasting  Corporation 



New  and  shorter  big  screen  16-inch  kinescope  developed  by  RCA  scientist 

7^ro6/em:  shrink  the  fe/evision  fuhe,  6uf-keep  ihe  picture 

Some  rooms  accommodate  grand  pianos,  the 
smaller  spinet  is  right  for  others.  Until  recentlij, 
much  the  same  rule  held  true  for  television 

receivers,  and  your  choice  was  governed  by 
room  space. 

Now  the  space  problem  has  been  whipped  by 
RCA  scientists,  who  have  shortened  the  length  of 

16-inch  television  "picture  tubes"  more  than  20^"! 
All  the  complex  inner  works— such  as  the  sensitive 

electron  gun  that  "paints"  pictures  on  the  screen  — 
have  been  redesigned  to  operate  at  shorter  focus, 
wider  angle.  Even  a  new  type  of  faceplate  glass. 

Filterglass,  has  been  developed  for  RCA's  16-inch 
picture  tubes  — on  principles  first  investigated  for 
television  by  RCA. 

Filterglass,  incorporating  a  light-absorbing  ma- 
terial, improves  picture  quality  by  cutting  down 

reflected  room  light  .  .  .  and  by  reducing  reflections 
inside  the  glass  faceplate  of  the  kinescope.  Result: 
richer,  deeper  black  areas  and  greater  contrast  in  the 
television  picture! 

See  the  newest  advances  in  radio,  television,  and 
electronics  at  RCA  Exhibition  Hall,  36  West  49th 

Street,  New  York.  Admission  is  free.  Radio  Corpora- 
tion of  America,  Radio  City,  N.  Y. 

New  KCA  \'ictor  home  tele\ision 
recei\  er,  with  big  16-inch  screen— now more  than  20%  shorter  in  depth. 

M/or/d  Leader  /n  'Rad/o  —         in  ~7e/ei^/s/on 



again  BM
B 

has  shown  that 

WO
R-
 

and  only  WOR-
 

has  the  largest 

single  daytime 

and  nighttime 

audience 

in  America! 

little  wonder 

that  WOR 

sells  more, 

more  often, 

for  more  people, 

to  more  people . . 

than  any  other 

station  in  the 

United  States! 

Ask  us  for  more 

facts.  Our  address  is 

WOR 

—  f/iat  power-full  station 

at  1440  Broadway, 

in  New  York 



Only  actual  service 

rendered  brings 

to  Wl! 

Number  2  in  a  series  show- 

ing the  quantity  and  quahty 

of  response  to  WLS  service 

and  programming. 

CLEAR  CHANNEL  Home  of  the  NATIONAL  Barn  Dance 

You  Saved  us  Money — 

"Larry  McDonald  broadcast  a  lip  that  saved  me  $4.0l 
Milton  Perry,  Route  1,  Maple  Park,  lUino 

Best  Entertainment — 

'"''Thank  you  for  providing  the  very  best  entertainme 
this  hospital  has  ever  had  for  its  60  clinic  children." 

Mrs.  Celia  Payton,  Women  and  Children 
Hospital,  Chicago. 

A  Dog  for  a  Boy — 

"We  wish  to  thank  you  for  finding  a  dog  for  our  littlt 

boy:' 

Mr.  and  Mrs.  Carl  Willoughby,  Paris,  Illinois. 

Really  Care — 
"You  really  make  farmers  feel  you  care  about  them^' 

Mr.  and  Mrs.  Allen  Martin,  Earlville,  Illinois. 

Family  Programs — 
"We  do  thank  you  so  much  for  the  WLS  family  pro- 

grams." 

Mrs.  Horace  Hadley,  Plainfield,  Indiana. 

555  letters  greet  a  new  program  its  first  day  on  the 

air — 97%  of  responding  live  stock  producers  men- 
tion WLS  as  a  station  they  depend  on — 5,000  boy 

and  girl  "School  Time"  listeners  submit  essays  to 
WLS  on  "What  Citizenship  Means  to  Me"— 

Only  actual  service  rendered  brings  response 

like  this — a  response  WLS  advertisers  translate 
into  their  most  effective  sales  tool  in  the 

Chicago  Midwest.  Write  or  wire  today  to 
put  this  selling  force  to  work  for  you. 

The 

PRAIRIE 

FARMER 

STATION 

CHICAGO  7 

890  KILOCYCLES,  50,000  WATTS,  ABC  NETWORK-REPRESENTED  BY  \JOHN  BLAIR  &  COMPANY 



WFM  J 

Youngstown,  Ohio 

is  now  broadcasting  on  1390  with 

5,000  watts 

(50,000  watts  on  105.1  FM,  duplicating  AM  programs) 

^over  Youngstown,  Ohio,  the  nation's 

fourth  largest  steel  center  and  Ohio's 

third  market,  ranking  next  to  Cleveland 

and  Cincinnati  because  of  the  closely 

built  up  territory  all  around  Youngs- 

town, with  ... 

WFM  J 

Basic  ABC  Station 

News  of  the  Associated  Press,  United  Press  and  the  Youngstown  Vindicator 

Headley-Reed  Co.,  National  Representatives 

ablished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4  D  C I  Entered  as  second  class  matter  March  14,  1933,  at  Post  OfRce  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Closed  Circuit 

camini 

SOME  of  U.  S.  delegates  at  U.  S.-Cuba 
NARBA  conferences  in  Havana  expect  to  be 
home  this  week,  mission  accomplished.  Others 
taking  dimmer  view,  pointing  out  that  early 
last  week  there  were  U.  S. -Cuban  differences 
on  38  frequencies.  Since  then  U.  S.  delega- 

tion has  revised  its  allocations  proposal.  Ses- 
sions slated  to  start  last  Saturday  may  tell 

story. 

BORDEN  CO.,  through  its  agency  Young  & 
Rubicam,  New  Yox-k,  planning  extensive  radio 
campaign  in  80  markets.  Agency  has  sent 
wires  to  stations  in  those  markets  for  avail- 

able quarter-hour  programs.  Disc  shows,  par- 
ticipations will  probably  be  included  in  sched- 

ule. Starting  date  sometime  in  April  when 
company's  network  show  County  Fair  on  CBS 
goes  off  air.  Later  show  serviced  by  Kenyon  & 
Eckhardt,  New  York. 

LEVER  BROS,  expected  to  drop  sponsorship 
of  Bob  Hope  on  NBC  after  present  season.  Re- 

newal comes  up  in  mid-  April.  Company  under- 
stood to  have  notified  its  various  agencies  that 

comedian  will  be  available  next  season  should 
any  of  their  other  clients  be  interested.  Lever 
negotiating  for  sponsorship  of  NBC's  Screen 
Guild  Theatre  which  will  be  dropped  by  Camel 

cigarettes  at  season's  end. 
YOUNG  &  RUBICAM,  New  York,  for  Life 
magazine  looking  into  availabilities  and  costs, 
of  5,  10  and  15-minute  news  shows  on  Friday 
and  Saturday  for  possible  spring  campaign. 

FUTURE  National  Radio-TV  Weeks  likely  to 
be  built  around  Voice  of  Democracy  contest, 
with  retail  aspects  discarded.  Belief  growing 
at  Radio  Mfrs.  Assn.  that  school  competition 
has  become  one  of  nation's  best  weapons  for 
preservation  of  freedom,  reflecting  credit  on 
broadcasters  and  set  makers. 

M&M  LTD.,  Newark  (candy),  and  Interna- 
tional Shoe  Co.,  St.  Louis,  to  share  sponsorship 

alternate  weeks  of  second  half  of  ABC-TV 
Super  Circus,  Sun,  5-6  p.m.,  starting  April  1. 
M&M  agency  is  Lynn  Baker,  New  York. 
Henri,  Hurst  &  McDonald,  Chicago,  is  shoe 

sponsor's  agency.  Canada  Dry  Ginger  Ale, 
New  York,  sponsors  first  half-hour  and  plans 
to  extend  coverage  to  four  West  Coast  TV 
outlets,  through  J.  M.  Mathes  Inc.,  New  York. 

THAT  NEW  Sheppard  Bill  (HR  7310)  to 
require  that  networks  be  licensed  [Broadcast- 

ing, Feb.  20]  may  not  be  as  friendless  in  Con- 
gress as  some  observers  believe.  Several  Con- 

gressmen say  they've  had  complaints  from  con- 
stituent stations  saying  networks  brush  off 

their  affiliation  overtures,  therefore  privately 

express  belief  bill  "might  be  a  good  thing." 
THEODORE  (Ted)  C.  FISHER,  media  direc- 

tor and  vice  president  of  Pedlar  &  Ryan,  New 

York,  expected  to  be  named  agency's  account executive  on  Procter  &  Gamble  (Camay  soap) 
(Continued  on  page  78) 
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Feb.  27:  Color  Television  Hearing  Resumes,  Dept. 
of  Commerce  Auditorium,  Washington. 

Feb.  27-28:  CBS  Affiliates  Advisory  Board  9th 
District,    Beverly    Hills    Hotel,    Beverly  Hills, 
Calif. 

March  6-8:  Second  National  Conference,  Chicago 
Television  Council,  Palmer  House,  Chicago. 

March  6-9:  Institute  of  Radio  Engineers  national 
convention.  Hotel  Commodore,  New  York. 

(Other  Upcoming  on  page  77) 

Bulletins 

CLARK  BROS.  CHEWING  GUM  Co.,  Pitts- 
burgh, planning  radio  campaign  for  Teaberry 

and  Tendermint  chewing  gums.  McCann- 
Erickson,  New  York  and  Cleveland,  named  to 
handle  account. 

NBC  Chicago  cutting  down  its  power  con- 
sumption 25%  starting  today  (Monday)  be- 

cause of  coal  strike.  WMAQ-FM,  which  broad- 
casts 5:30  a.m.  until  1  a.m.  daily  goes  on  a 

3  to  9  p.m.  schedule  and  no  TV  test  pattern 
will  be  transmitted  by  WNBQ  (TV)  until  1:30 
p.m.  Station  has  been  transmitting  signal 
from  9  a.m.  Studio  electricity  usage  also  will 
be  cut  25%. 

SEVEN  Seattle  Stations  cancel  Hooper  par- 
ticipation effective  April  30  due  to  30%  rate 

increase.  KING  has  not  yet  acted.  Dr.  Sid- 
ney Roslow,  head  of  Pulse  Inc.,  New  York,  is 

to  meet  station  executives  today.  McLeod  & 
Assoc.  and  Joseph  B.  Ward  have  made  survey 
presentations  to  Seattle  outlets. 

AMERICAN  TOBACCO  Co.,  through  BBDO, 
New  York,  renews  sponsorship  of  Jack  Benny 
on  CBS,  Sundav,  7-7:30  p.m.  through  June 1952. 

NEW  GARDNER  DIRECTORS 

THREE  new  directors  appointed  last  week  by 
Gardner  Advertising,  New  York,  two  in  St. 
Louis  office  and  one  in  New  York.  They  are: 
Joseph  V.  Kirchhoff,  secretary,  and  Charles 
E.  Claggett,  vice  president  and  account  execu- 

tive, who  will  headquarter  in  St.  Louis;  and 
Roland  Martini,  vice  president  in  charge  of 
radio  and  television  who  is  with  New  York 
office. 

AVCO  NET  DOWN 

NET  income  of  Avco  Mfg.  Corp.,  parent  com- 
pany of  Crosley  Broadcasting  Corp.,  for  year 

ended  Nov.  30,  1949,  was  $4,150,466,  compared 
to  $7,913,736  in  1948.  Financial,  report  did 
not  reflect  earnings  of  Avco  units.  Decrease 
caused  by  slump  in  television  set  and  appliance 
sales  in  summer,  according  to  Victor  Emanuel, 
Avco  president.  Other  factors  influencing 
earnings  in  1949  included  expanded  advertis- 

ing and  sales  promotion  and  expenses  in  de- 
velopment of  new  and  expanded  product  lines. 

Business  Briefly 

RICHFIELD    BUYS  «  Richfield    Oil  Cc 
New  York,  will  sponsor  Escape  on  33  station 
of  CBS  eastern  network,  Friday,  10-10:30  p.rn 
effective  April  21.  Agency,  Morey,  Humm 
Johnstone,  New  York. 

SPORTS  RENEWAL  •  Mail  Pouch  Tobacc 
Co.,  Wheeling,  W.  Va.,  for  fourth  year  i'< 
news  Sports  for  All  on  MBS  Thurs.,  8:30-8:5 
p.m.   Agency,  Charles  W.  Hoyt  Co.,  New  Yorl 

AUTO  AM-TV  SPOTS   •  Lincoln-Mercui 
Dealers  Assn.,  Los  Angeles,  yesterday  (Sui 
day)  started  two-week  spot  campaign  in  L( 
Angeles,  San  Diego,  Santa  Barbara,  Bake: 
field,  Santa  Maria,  all  California,  and  Phoen 
and  Tucson,  Ariz.  Agency,  Kenyon  &  Eel 
hardt,  Hollywood. 

AGENCY  APPOINTMENT  #  A.  S.  Barn. 
&  Co.,  New  York,  names  John  Schrager  Inc 
New  York,  to  handle  radio  and  TV  promoti' 
of  its  current  books.  Spot  and  participate 
programs  to  start  in  early  March. 

PACIFIC  REGIONAL  PROJECT 
PACIFIC  Regional  Network,  with  headqua 
ters  in  Hollywood,  being  formed  with  11  Cal 
fornia  AM  stations  already  signed,  accordir 
to  Cliff  Gill,  KFMV  (FM)  Hollywood,  wt 
heads  group.  Network  will  be  fed  by  FM  sti; 
tions  instead  of  telephone  lines,  he  said,  wil 
goal  of  30  California  stations  planned  befoi 
expansion  to  Washington  and  Oregon. 

JOINS  CALKINS  &  HOLDEN 
PATRICIA  SENNELL,  timebuyer  of  Dance 
Fitzgerald-Sample,  joining  Calkins  &  Holde 
New  York,  as  timebuyer. 

GEN.  MARSHALL'S  VIEWS 
ON  FREE  SPEECH 

FREE  speech  provides  first  line  of  defens 
against  war,  according  to  Gen.  George  • 
Marshall,  president  of  Amei'ican  Red  Cros 
Gen.  Marshall  will  express  his  views  in  CB 
broadcast  at  5  p.m.  today  (Monday)  fro 
House  of  Burgesses  at  Colonial  Williamsbu; 
in  connection  with  Voice  of  Democracy  activ 
ties  (story  page  21).  His  statement  on  subjec 

The  free  expression  of  opinion  today  perhaps  b 
comes  even  a  stronger  implement  for  forging  wor 
peace  and  understanding  than  in  the  day  of  Perick 
Five-hundred  years  before  the  birth  of  Chri:, 
Pericles  could  only  be  heard  within  the  range  j 
his  own  voice;  nor  did  there  exist  methods  for  da 
tributing  his  written  words  very  widely.  [ 

Today  the  words  we  speak,  as  on  this  occaEi(| 
today,  are  heard  by  millions  not  only  in  our  ov 
country  but  throughout  the  world.  The  great  lin 
of  communications  offering  as  they  do  the  avenu. 
for  spreading  understanding  represent,  I  believe, 
first  line  of  defense  against  another  world  confiii 

It  is  imperative  that  the  implications  of  this  fa 
be  understood  thoroughly  by  all  peoples  in 
nations.  It  is  through  communications  that  ̂  
distribute  the  information  upon  which  the  peof 
base  their  own  decisions.  This  is  as  true  in 
demagogic  nation  as  in  a  free  democracy.  The  on 
difference  between  the  two  lies  in  the  kind  of  i 
formation  that  is  made  available  to  the  people. 
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500  pounds  off  necktie! 

Here's  response  for  you!  In  answer  to  Carl  deSuze's  requests  for 
neckties  for  distribution  overseas,  WBZ  listeners  sent  more  than  500 

pounds  of  colorful  cravats  directly  to  the  station ! 

Another  example  of  Mr.  deSuze's  persuasive  power:  two  airplane-loads 
of  Christmas  toys  for  children  overseas,  in  response  to 

announcements  for  International  Friendship  League. 

Yes,  WBZ's  "Carl  deSuze  Show"  (7:05  AM,  six  days  weekly) 
really  gets  action  in  New  England  homes,  from  the  mountains  of 

Maine  to  the  beaches  of  Connecticut.  Participation  costs? 

Very  reasonable!  Check  WBZ  or  Free  &  Peters. 

BOSTON 

50,000  WATTS 

NBC  AFFILIATE 

WESTINGHOUSE  RADIO  STATIONS  Inc 
KDKA  •  WOWO  •  KEX  •  KYW  •  WBZ  •  WBZA  •  WBZ-TV 
National  Representatives,  Free  &  Peters,  except  for  WBZ-TV; 
for  WBZ-TV,  NBC  Spot  Sales 
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Mister  Plus  goes  to 

Washington,., 

A  hearty  welcome  to  I  WEAM 

the  new  Mutual  station  for 

the  nation's  capital,  effective 

February  20, 1950.  And  we 

do  mean  effective :  5kw,  day  &  night. 

Mutual  Broadcasting  System 

THE  NEWSWEEKLY  OF  RADIO  AND  TELEVISION 
Published  Weekly  by  Broadcasting  Publications.  Inc. 
Executive,  Editorial,  Advertising  and  Circulation  Offices: 

870  National  Press  BIdg. 
Washington  4,  D.  C.  Telephone  ME  1022 

IN  THIS  BROADCASTING 
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Baseball  Expands  as  Regionals  Plan  15 
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Communications  Board  Sets  Study.  .  17 
Radio  to  Get  40%  of  Army  Budget  17 

'Farm  and  Home  Hour'  Sells   18 

RCA  '49  Net  Earnings  $25,144,279  20 
'Lightning'  Premier  Plans  Altered.  .  20 
Radio  Seen  Ready  in  Emergency.  ...  21 
Voice  of  Democracy  Festivities  Held  21 
O.S.U.  Meet  Covers  Retail  Radio.  .  .  24 

UAW  Files  Against  WJR,  WWJ   26 
Election  Coverage  Cost  $50,000.  ...  46 
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Radio's  bright  comic,  Robert  Q.  Lewis, 
made  a  brilliant  move  by  assembling  a 

rich  parade  of  promising  talent :  clowns 

and  torch  singers,  rhythm  groups  and 

acrobats,  future  Hamlets  and  Pagliaccis. 

As  they  go  through  their  acts  for  a 

solid  hour  every  Friday  night  before 

the  microphone,*  they  are  watched 

closely  by  the  nation's  famous  talent 
buyers  looking  for  just  the  right 

people  for  the  right  spot  in  their  shows. 

And  they  find  them ! 

The  next  move  is  up  to  you. 

With  The  Show  Goes  On  you  can 

profitably  "mate"  one  of  radio's 

"most  buzzed-about"  comedians 

with  a  big  and  loyal  audience. 

It's  your  move ! 



SUNDAY 
ABC               CBS               MBS  NRC MONDAY ARC               CBS               MBS  NBC 

TUESDAY 
ABC               CBS               MBS  NBC ARC 

6:00  PM 
Allans  Hats 
Drew  Pearsen 

(22i).R. 

Gen.  Fds.-Jell« 
My  Favorite Hatband  (153) 

Quaker  Oats 
Roy  Rogers Show  (seo) Catholic  Hour -  -S  (Net  in  Service) 

Metro.  Life  Ins. Eric  Sovareid - — m — Repeat  of 
Kid  Strips News Bob  Warren 

 S.. 
(Not  in  Service) 

Mebo.  Life  Ins. 
Erie  Sevareid 
— m — Repeat  of 

Kid  Strips News Bob  Warren ....  .A, (Not  in  Service; 

6:15 
Seenm  Brts. 
Mon.  Medicines 

^214^  B;.. .. You  and  — 
,  S Clem  McCarthy 

Bfirfi  ̂ B  S 
You  And  ~ 

S 
Clem  McCarthy 

-SJi^Zt  s 

6:30 
Hsriael  C«. 
Horiml  Girls 

C-P-P 
Our  Miss  Brooks 

(1S2)  R 

Cudahy  Packing 
Nick  Carter 

— m — 
Henry  Morgan 

Show s 
No  Network 

Sketches  in 

Melody 

S-Jd-filS  s No  Network 
Sketches  in 

Melody 

fi'7t-S'15  S 

6:45 

P  &  G— Ivory 
Lowell  Thomas 

 (ID  , 
Sun  Oil  Co. 3-Star  Extra 
 (Mi  

P  &  G— Ivory 
Lowell  Thomas 
1  IM  

Ssn  Oil  Co. 3-Star  Extra 
 m  

7:10 Where  There's 
Amer.  Tob  Co. Jack  Benny 

 (ttJMt — 

Anahist 
Adv.  of  the 
 Falcon  

Christopher 
London S 

Co-op 

Headline  Edition 
 (ii^  

P  &  G-Dreft 
Beiiiah 

(82)  R 

Co-o;i 

Fulton  Lewis  jr 
 (231^  

Amer.  Tob.  Co. 
Light  Up  Time 

(153)  H  R 

Co-op 

Headline  Edition 
  

P  &  G-Dreft 
Beulah ...jm^  R 

Fulton  Lewis  jr 

— (m — '- 

Amer.  Tob.  Co 
Light  Up  Time 

'(ju).Ha Co-op 

Headline  Edition 

/ti\ » 
7:15 

Co-op 

Elmer  Davis 
— m — 

P  &  G-Oxydol 
Jack  Smith 
— m  ■ 

Dinner  Date  S  
Miles  Labs. New^  of  World 

: —  

Co-op 

Elmer  Davis 
— m — 

P  &  G-Oxydol 
Jack  Smith 
— m — 

Dinner  Date 
 S  

Miles  Labs. 
News  of  World 
— mi — 

y**)  

Co-op 

Elmer  Davis 

f16) 

7:30 
Amazins 

Mr.  Malone 
 S  

Lever  Bros. 
Amos  'n'  Andy 

 (W)  The  Saint 
Rexall  Co. Harris-Faye 
 OSS)  

Genera!  Mills Lone  Ranger 
— m-it — 

Campbell  Soup 
Cl>k  15 
 («*M!  

Noxzema Gabriel  Heatter 
— m — 

Echoes  from the  Trojiics 
 S  

Pepsi-Cola 
Counter-Spy 

— m — 

Campbell  Soup Club  15 

— m-it — 
Rhodes  Pharm. Gabriel  Heatter 
— m — 

Echoes  from the  Tropics 

 S  

General  Mills Lone  Ranger 

flTIi^ 

7:45 

« • 

Cam;b»ll  Soup 
Ed.  Morrow 
— (m — 

1  Love A  Mystery 
 S  

Pure  Oil  Co. 
Kaltenborn 
— m  

Campbell  Soup 
Ed.  Murrow 
— m — 1  Love 

A  Mystery Pure  Oi  Co. R.  Harkness 
— m-ftn — 

«  • 

8.00 
Stop  the  Music S 

Coca-Cola 
McCarthy  Show 
— (UOMl — 

Co-op 

A.  L.  Alexander 
Wildreot  Co. 
Adv.  of  Sam 

Spade  (lliS)  H 
Ethel  S  Albert .  S 

Bremo  Seltzer Inner  Sanctum 

(157)  R  

B-Sar-B 
Riders 

A.  A  of  RR's 
Railroad  Hour 
— m — 

Amer.  Oil  Co. 
Carnegie  Hall 

 (W)  

sterling  Drug 

Mystery  Theater 

 (148)  R  - 

Count  of Monte  Cristo. 
duPont,  Cavalc. 

of  America 

 («^-«  

Embassy  Digs. 
Dr.  1.  Q. 

(55) 

8:15 
Smith  Bros. 

(173) 

 1 

8:30 Speidei  Corp. — m) — 
P  S  G-Tide Red  Skelton 

(172)  R 

Enchanted 
Hour 

U.  S.  Steel  Corp. Theatre  Guild 
1 — m — 

General  Motors 
Henry  Taylor 
— <m — 

Lever-Liptoi Arthur  Godfrey 
Talpil  Scaiilt 

Peter  Salem 

S  . . 

Firestone 
Uolce  Firestone 
— m — 

Gentlemen of  the  Press 
 S  

C-P-PT'lhPwdr. 
Mr.  Mrs.  North 

— (ii^^-« — 1 

Official Detective  S  
Lewis  Howe  Co. 
Baby  Snooks — — 

Casebook  of 
Gregory  Hood 

S  ' 

8:45 
Old  Gohl 
Cigarettes — im  

Buddy  Weed S (154)  R 

"  « «  * 

9:00 
Richard  Hudnut 
Walter  Winchell 

 (22)  

Electric  Co. 
Corliss  Archer 
— m — Opera Concert 

Leighton  Noble Treasury  Show 
S 

Lever— Lux Radio  Theatre 
 (USJ  

Murder  By 

Experts S 
Bell  Telephone 
Telephone  Hour ...(m  R 

Co-op 

Town  Meeting 

 W  

Wm.  Wrigley 

Life  with  Luigi 

— m — ' 
John  Steele Adventurer Lever— Swan 

Bob  Hope 

— (ua)-H._. 

Petri  Wine  Co. 
Sherlock  Holmes (175) 

9:15 
Andrew  Jergens 
Louella  Parsons 

 (201)  
„ 

9:30 
Burisen-Riner Chance  of  a 
Mf.Km.  rt«71 

Philip  Morris Horace  Heidt 
1 — (m — 

Shellah Graham 
Bayer  Asprin American  A.  of F  Hmk  (HS) Solo 

Soliloquy 
Crime 

Fighters 

Cities  Service 
Band  of  America 
— — 

Chr.  Sc.  Monitor 
Views  the  News 

 il.  . 

Philip  Marlow S Mysterious Traveler 
Johnson  Wax Fibber  McGee 8  Mnlly  (Iflli) 

Buzz  Adiam 
S 

9:45 
Twin  Views 
Of  the  News 

s We  Care 
S 

" 

10:00 
Carter  P'oducts Jimmie  Fidler 

(701 

Carnation  Co 
Contented  Hour 

(175) 
Music 

Eversharp 
Take  It  or 

Leave  It  (154) 

American  Arts 
Orchestra 

S 
■LevCT—  — Pepsodent 

My  Friend  Irma 
A.  F.  of  L. 

Commentators 
rii6) 

Nighbeat S 
Time  for Defense 

s 

Escape 

A.  F.  of  L. 
Commentators (14S) 

Lever  Bros. 
Big  Town 

(133) 

Miller  Brewing 

Lawrence  Welk 
(tt) 

10:15 
Wm.  Wise  t  Co. 
Get  More  Out  of 

Lil(!  fSl) 
— tm — 

co-op 

Newsreel 

co-op 

Npw^rpsl 

10:30 

co-op 

Jackie  Robinson 
We  Take 
Your  Word 

Don  Wright 
Chorus 

Pet  Milk Bob  Crosby 

(ie2) 

R.  J.  Reynolds Bob  Hawk — <m — 
Dance 

Orchestra Dangerous 
Assignment s 

It's  Your 

Business 
(NAM) 

Pursuit Dance 
Orchestra 

Brown  &  Wmsn. Peopleare  Funny 
 (Ifil)  

On  Trial 
S 

10:45 
Sokolsky 

5 
Robert  Nathan 

CIO DAY  T  I  1 

S 

T 

I 

N 

G 

SUNDAY 
ABC              CBS              MBS  NBC 

MONDAY  -  FRIDAY 
ABC              CBS              MBS  NBC 

SATURDAY 
ABC             CBS             MBS  NBC A6 

9:00  AlV 
Concert 

Hall S 
World  News Elder  Michaux 

Happiness  Hour 

Co-op 

World  News 
W.W.Chaolin 

General  Mills 
Breakfast  Club 

(212)  R 

Co-op 

News 

Co-op 

Robt.  Hurleigh 
The  Eddie Albert  Show 

s Big  Joe S 

Co-op 

News (Network  Opens 9:30  AM) Mind  Your Manners 
S 

1:30 
Nati 

Ves: 

< 

9:15 E,  Power  Biggs 
S 

Wormwood Forest 
S 

Swift  S  Co. 
Breakfast  Club 

(127)  R 
Barnyard  Follies S 

Co-op 

Tell  Your 
Neighbor 

Barnyard Follies 
S 

1:45 

9:30 Voice  of  Proph- 
ecy, V  of  P  Inc (85) 

Dixie  4 

Quartet 

Bach  Aria  Group 
S 

Tennessee 
Jamboree Clevelandaires 

S 

News Brown  S  Wmsn Peoile  are 
;  Funny  (16) 

2:00 Aroui 
Wi 

(151 

9:45 Trinity  Choir Healing  Minis- try of  Chris. Science 

Hudson  Coal  Co. 
D.  8  H.  Miners 

(13) 

Phiico  Corp. 
Breakfast  Club 

(24) 

Ferry  Morse Garden  Gate 
(172) 

2:15 

10:00 Message  of 
Israel 
S 

Church  of  Air 
S 

Radio  Bible Class 
(286) 

National 
Radio  Pulpit 

S 
Libby,  McNeill My  True  Story 

(196)  R 
Music  Please 

S 

Co-op 

Cecil  Brown 
(30) 

P  &  G,  Welcome Travelers 
(142) 

Music  for  You 
S Magic  Rhythm 

Minn  Valley 
Cann'ng  Co. Fred  Waring 2:30 

Co-v 

Mr  Pt' 

10:15 
Toni  &  Wildroot Arthur  Godfrey 

(170)  R 

Faith  Our  Time 
S 

— m — 
2:45 

10.30 Soulhernaires 
S 

Voice  of Prophecy 
(281) 

Family  Time 
S 

General  Mills 
Betty  Crocker 

(191)  R 

Gold  Seal Arthur  Godfrey 

(173)  R 
Say  It  with 

Music Kraft  Foods Marriage  for Two  (146) M  S  M  Ltd Joe  Di  Maggie 

(16)  Off  3/11 
Helen  Hall Pet  Milk Mary  Lee  Taylor 

(148) 3:00 

Spea- 

olSh 
10:45 Southernaires 

S 
Church  of  Air 

S 
Serutan Victor  Lindlohi (69) 

National  Biscuil Arthur  Godfrey 

(173)  R 

SealtesI 
Dorothy  Dix  at Home  (77) 

News 

3:15 
11:00 

Foreign 
Reporter S 

Newsmakers 
S 

Chr:stian  Ref. 
Church,  Back  To God  (256) 

Faultless  Starch 
Starch  Time (58) 

Modern Romances 
S 

Liggett  &  Myers Arthur  Godfrey 

(187)  R 

Co-op 

Behind  the 

Story 

Manhattan  Soap 
We  Love  and Learn  (162) Navy  Hour S 

Cream  of  Wheat Let's  Pretend 

(154)  * 

Your  Home 
Beautiful 

Benj.  Moore 

1.  Mcrrell  &  Co. 
Lassie 
(164) 3:30 Lthrn  i 

Lutherai 

(1! 

11:15 Dawn  Bible 
Students,  Frank 
&  Ernest  (179) 

Howard  K. 
Smith 
S 

Morning 

Serenade 
(split  net) 

Bob  Poole 
Next  Dave 
Garroway 

S 

NSC 

Stamp  Club 
3:45 

11:30 Hour  of  Faith 
S 

Salt  Lake  City 
Tabernacle 

S 

N'western  U 
Review 

S 
News  Hilites 

S 
Quaker  Oats 

Quick  as  a  Flash 

(206)  * 

Contn'l  Baking 
Grand  Slam 

(48) 

Bob  Poole Prudential  Ins. 
Jack  Berch (139) 

Roger  Dann S 

Lever-Rayve 
Junior  Miss 

(169) 
Man  on  Farm 

(Quaker) (363) 

Brown  Shoe 

Smilin'  Ed 

McCennell(162) 4:00 

Voice 

Li 
; 

11:45 
Campana Solitair  Time 

(20) 

P&t 
Rosemary 

(149) 

Lt.  Crust  Dough 
Boys  (Burrus) 
(M-W-F) 

Babbitt David  Harum 

(58) 

4:15 

12:00  N 
Fantasy  In Melody 

S 

Get  More 
Out  of  Life 

(53)  S 
College  Choirs 

American 
Forum  of  the Air  S 

Philip  Morris 
Ladies  Be 

Seated  (209)* 

General  Foods 
Wendy  Warren 

(151) 

Co-op 

Kate  Smith 

Speaks 

Ranch  Boys 

S 
Armstrong  Cork 
Theater  of  T'day 

(171) 

Barriault Washington 
News 

4:39 

 J 

Milttik Opera  ̂ 

12:15  PM „ Lever  Bros. Aunt  Jenny 

(83) 
Lanny  Ross 

Music 
Public  Affairs S 

4:45 

12:30 Piano 
Playhouse People's 

Platform 
S 

Lutheran  Hour 
(392) 

The  Eternal 
Light S 

Out  of  Service 
Whitehall Helen  Trent (165) 

BSD  Chuckle Wagon Hometowners 
American 
Farmer 

S 

Hillsbury  Mills 
Grand  Cen  Sta (154) Smoky  Mt 

Hayride 

U.S.  treasury 

Luncheon  with 
Lopez 

5:00 

ThinI' 

12:45 
Whitehall 

Our  Gal  Sunday 
(160) G.  Heatter's 

Mail  Bag 

5:15 

1:00 Fine  Arts 

Qiar"! 
S 

Charles 
Collingwood 

S 
News 

America United 
S 

uo-op 

Baukhage 

(92) 
Big  Sister (143) 

Co-op 

Cedric  Foster 
Boston 

Symphony 
Men.  1-1:30 

ABU  uoncerl 
of  American Jazz 

A^iHlur 
Stars  Over Hollywood  (Ut) Campus 

Salute 

Aiiis-unaimers 
Hatl.  Farm  g  H. Hour  (164) 

5:30 uooayci 

Greale' 

EverT 

1:15 Elmo  Roper 
S 1  Organ  Music 

Co-op 

Nancy  Craig (11) 

P&  G  ' 

Ma  Perkins (144) 

Harvey 
Harding 

Luncheon  with Lopez 
Tues.-Fri. 

5:45 



;day THURSDAY FRIDAY 

.tteiiH  of 
News 

Bib  Warren 
 S  

(Not  in  Serviee} 
Metro.  Life  Ins. 
Erie  Sevareld 

 (Hj  
Repeat  of Kid  Strips 

News 
Lionel  Ricau (Not  in  Service) 

Metro.  Life  Ins. 
Eric  Sevareld 

 1,**^  
Repeat  of Kid  Strips 

News 

Lionel  Ricau 
S 

Albert  Warner News Bancroft Modern Music News 

6:00  PM  1 

Strigs 

Clem  McCartby 
— 8;li  iiill  S — Yon  And  —  S  

Clea  McCarthy 
You  And  — 

s 
- Clem  McCarthy 

t'l!UE'91  .<; 
Bible  Messages Memo  From 

Lake  Success 
Religion  in 
the  News 6:15 

Sketches  in Melody 
tM-S.M  S 

No  Network 
Sketches  in 

Melody 

C.9R  t-Ai  C 
No  Network 

Sketches  in 

Melody 

S'2II-E'4S  S 

Co-op 

H.  Wisner 
Red  Barber 

Sports 

Music NBC 
Symphony 6:30 

Sra  Oil  Co. 
}-Star  Extra 

P  8  G— Ivory 
L.  Thomas 
 W-S  

Sun  Oil  Co. }-Star  Extra 
 (^ii  

« 
P  8  G— Ivery 
L.  Thomas 

('70^  R 

 Ut)  n  

Sun  Oil  Co. 3-Star  Extra 

 UaJ  
Roger  Renner 

Trio News 
L.  Leseuer Mel  Allen 6:45 

lAmer.  Tob.  Co. 
in  Lewis  jr.  :  Lishl  Up  Time 

 i  \m  H  R — 

Co-op 
l4eadlioe  Edition   

PS  G 
Benlah 
 (>1)  R  

Fulton  Lewis  jr. 
  

Araer.  Tob.  Co. 
Light  Up  Time 

— (165)   H  R — 

Co-op 

Headline  Edition 

 (53)  *  

PSG 
Benlah 
/SI  i  D  1  al >  n  

Fidttn  Lewis  jr. C9011  UilJ  

Amer.  Tob.  Co. 
Light  Up  Time 
/IRC^  II  R 

String 

Ensemble 
Q 

Brock  Candy 
Sunshine  Sue 

 (MJ  
Hawaii  Calls 

c 
7:00 

!                  Miles  Labs. 
Jimer  Date    |  News  of  World 

Co-op 
Elmer  Daris 

P&G 
Jack  Smith 

 (81)  R  
Dinner  Date 

 S  

Miles  Labs. 
News  of  World 

 (112.1  

Co-op 

Elmer  Davis 
PSG 

Jack  Smith 
/Rd;  P 

Dinner  Date 

(J 

Miles  Labs. 
News  of  World 

nio) 
Co-op 

Bert  Andrews 

7:15 

i  S.  Semler 
^el  Heitter 

1  :i^»T- Echoes  from 
the  Tropics 

 ^  
Pepsi-Cola CoDnter-Spy 

Campbell  Soup Club  IS 

 (185)  R  

Rhodes  Pharm. 
Gabriel  Heatter 

 (tti^  

Adrian  Rellini Trio 
UiSi  Troasary — 

General  Mills Lone  Ranger 
 r**^  

Campbell  Soup Club  15 

11^^^  R 
Gabriel  Heatter 

The  UN  Is 

My  Beat. 
Chandu 

R  J.Reynolds 
Vaughn  Monroe  ij"")  

Comedy  of Errors 7'^0-7*55 
Adventures  of 

Archie  Andrews 
7:30 

-:-im — 
ILne 

(1  Mysferv 

 S  
Pure  Oil  Co. 
Kaltenborn ;  

Campbell  Soup 
Ed.  Morrow  : 1  Love A  Mystery 

Pnre  Oil  Co. 
R.  Harkness   

Campbell  Soup 
Ed.  Mhttow 

 ^  1  "''J  
1  Love A  Mystery Pure  Oil  Co. 

Kaltenborn 
nil 

7:55-8 

Kennedy 

7:45 

M  You  Top Tfo 
~, — S  

Philip  Morris 
This  Is  Your Blondle 

 S  
P  8  G— Lava FBI 

 414*)  
California Caravan 

G.  F.-Jello ftldrich  Family 
-- -  (117)  B-  

Norwich  Pharm. 
Fat  Man The  Show Goes  On Bandstand 

U.SJ). 
Schlitz Halls  of  Ivy 

(Mi) 
Heine  and 
His  Band s 

WHgley 

Gene  Autry 

(lEQl 

Ronson  Metal 
20  Questions 

 V-""/  

Am.  Home  Prod. 
Hollywood  Star 
Thpatrp  11901  u 

8:00 

i  " 
Lifo  (Hi)  R 

8:15 

iternatioBal Kraft  Foods 
Great  Gilder- 
iliivt  (1S1) 

A  Date  with Jgdy 

 S  
Whitehall 
Mr.  Keen 

■  (lil)  R  

Mail  Pouch 
Sports  for  All 

G.  F.— Maxwell 
Father  Knows Rftrf          H  R 

Eguitable  Life This  Your  FBI /991^  R 
Music 

Gulf  Refining 
We  the  People 

(115) 
Hollywood 

Byline s 

Gen.Fds.-Sanka The  Goldbergs 
(ISti  R 

Take  A 
Number P  8  G— Duz 

Truth  or  Conse- 
8:30 

" 8:45 

J; 
i|r.  Feathers 
-i  

Bristol  Myers 
Break  the  Bank 

 tWi  

Old  Sold  On%. 
Amatesr  Hour 

 (in)  *  

Electric  Anto- Lite,  Suspense 
 ■  (176j  

Limerick 
Show 

RsynslilsTob. Camel  Screen 
Guild  Theatre 

Heinz,  Advntrs. 
of  Ozzie  8 TBA Air  Force Hour RCA  Victor 

Screen  Directr's. 
Playhouse  (164) The  Night  Shift S 

General  Foods 
Gangbusters nsfl)  R 

Meet Your  Match 
Aner.  Tob.  Co. Your  Hit  Parade 9:00 

i  •  CtttTH  ' 
« " " 9:15 

idy  Tbeatie 
Bristol  Myers 
Dist.  attorney 
— am  

Philip  Morris 
Crime  Photos. Series  on Pensions 

Blatz  Brewing 
Duffy's  Tavern rud) 

Pac.  C.  Borax 
The  Sheriff mu 

Broadway  Is 

My  Beat 

Co-op 

Meet  the 
Press 

R.J.Reynolds Camel.  Jimmy 
Durante  (163) 

Liggett  8  Myers Godfrey  Digest 
(1B1) 

Lomhardo 
USA 
s 

Colgate  Shv.  C. 
A  Day  in  the  Life of  Dpnnic  Dav 

9:30 

'! — — Lee  Hats 
R.  Montjomery  i'H) 

Ch.  Spark  Plug 
Roll  Call (J151 (144)  H 

9:45 

i.  F.  of  L. 
innientaltrs 

An.  Cij.  S  Ci:. 
The  Bis  Story CI  SSI 

Aathor 
Meets  Critics 

 S 

Hall  Bros. 
Hallmark  Play- k*>r..A  /'1C0\ 

A.  F.  of  L. 
Commentators 

 U£U  

■  *li55tErfi*l 

Supper  Club Perry  Como 
Gillette  S.  R.  Co. 
Gillette  RghU 

f'JTO) 

 ihUll  
Phillips  Petro. Rex  Allen  Show  iszi  1 

A.  F.  of  L. 
Commentators 

(146) 

Pabst  Sales  Co. Life  of  Riley 
(151) 

Phillips  Petrol. Nat,  Barn  Dance 

(68)  * 

 ^OBj  
Sing  It  Again 

s 

Chicago  Theatre of  the  Air 
Colgate 

Judy  Canova 
 n  M 1  M  

10:00 

co-op Newsreel 

co-op 

Newsreel 
— m — 

co-op 

Newsreel 
10:15 

^Ikla.  Stale 
jynplMiiy 

Mars  Candy 
Curtain  Time 

 (MH  

Let's  Go  to 
The  Met. 

S 

RgseHeld 
Skippy  Holly- wood Theater 

Dance 
Orchestra 

Dragnet 
L8M-Fatima 

(14S)  H 

Capitol  Cloak 
Room s 

Dance 
Orchestra 

Col.-Palm.-Peet 
Sports  Newsreel (139) 

Hotel  Bands 
S 

Carter  Prod. 
Sing  It  Again 

(13S) 

R.J.Reynolds 
Grand  Ole  Opry 

— m — 

10:30 

(M) Pro  8  Con 
S 

Sterling  Drug 

Sing  It  Again 
(151) 

10:45 

SATURDAY 

IN  DAY 
!            MBS  NBC 

MONDAY  -  FRIDAY 
ABC              CBS              MBS  NBC 

SATURDAY 
ABC             CBS             MBS  NBC 

t'e's AEteriean  Radio 
Warblers 

U  of  Chicago 
Round  Table 

s (Not  in  Service) 
P8Q 

Dr.  Malone 
(139) 

Music 
Co-op  News 
George  Hicks S 

Old,  New, 
Borrowed,  Blue S 

Toni  Co. 
Give  and  Take 

(150) Symphonies for  Youth Voices  Down The  Wind S 

Michael O'Dalfy 

Co-op 

Art  Baker's Notebook 

PSG 
Guiding  Light 

(142) 

Checkerboard 
Jamboree 

Art  Van 
Damme 

Quintet 
Chamber 
Music 

NBC 
Theatre 

S 

Co-op 
Welcome  to 
Hellyweod 

Gen.  Fds.-Jeno Mrs.  Burton  68 
Quaker  (33) 

Miles  Labs, 
Ladies'  Fair 

(410) 

Campbell  Soup 
Double  or Nothing  (132) 

Texas  Co. Met.  Opera 

(235) 

Borden 
County  Fair 

(163) 

Voices  and Events 
S 

PSG 
Perry  Mason 

(145) 
1  r 
1" 

Co-og 
Kl  Cunn'sghara 5r Hanti'bal Cobb S 

Toni  Co. 
Nora  Drake 

(158) 

Miles  Labs. 
Queen  for  A 
Day  (423) 

General  Mills 
Today'sChildren (73) 

Wm.  Wise 
Get  More  Out  of Life  (148) Radio  Singers Music 

1 
) 

Vetersn  Wants 
to  Know 

S 

PSG 
Brighter  Day 

(107) 

General  Mills 
Light  of  World 

(73) iinic 
rch 

-1  

Treasury 
Variety  Shew 

Miles  Lab. 

One  Man's Family  1I6I1 

Sterling  Drug 
Bride  8  Groom 

i22r  " 

Babbitt.  Nona 
From  Nowhere (144) 

Bob  Poole 
Show 

PSG 
Life- Beautiful 

(152) 
Report  From Overseas Dance 

Orchestra 

Pioneers 
of  Music 

Miles  Labs. 
Hilltoo  House 

(127-) 

PSG 
Road  of  Life 

(152) 
Adventures 
in  Science 

;i 
Genera!  Foods 
Jcvenile  Jury 

(«3) 

Miles  Labs 
Quiz  Kids 

(162) 
Pick  a  Da>e  with 
Buddy  Rogers 

Pillsbury 
House  Party 

(153)  • 

PSG 
Pepper  Young 

(153) 
CBS  Farm 

News Caribbean Crossroads 
PSG 

Right  to  Happi- ness (152) Cross  Section 
U.SJ». 

General  Foods 
Hopalong 

Cassidy  (482) 
Doub'eday Edwin  C.  Hill 

32' 

Carter  Family 
S 

Co.-Palm.-Peet 
Garry  Moore 

(27)  * 

Miscellaneous 
Programs 

Stc'ling  Drug 
Backstage  Wife 

(146) 

Saturday  At The  Chase Dunn  on Disc 
Living— 1950 S 

Doubleday 
Facts  Unlimited 

'32 1 
Happy  Landing S 

Sterling  Drug 
Stella  Dallas 

(145) U.S. Tobacco 
Wm  Gargan 

Private  Inveslgr   

Shulton  Inc. 
High  Adventure 

(13) 

Melody 
Promenade 

S 
S<413) Georgia 

Jamboree 

PSiS 
Lorenzo  Jones 

(144) 

Saturday 

at  the  Chase Matinee  At 
Meadowbrook 

 He»«s  

Sterling  Drug 
Y.  Widder 

Brown  (146) 
(jrcve  LabsMZU) 
DL&WCca!  23) 
The  Shadow 

Richrd  Diamond 
Prvt.  Detective 

(63) 
See  Footnotes 

treasury 
Bandstand 

S KellJff  ■ 
Mark  Trail 

(MWF  Jhr.) 
lienera!  i-ooos When  Girl Mar's  (81) 

lioubleday  S  Co. Jacques  Fray 

(62) 

JimmyDorsey 
Show 

Anahist 
True  or  False 

$iim  Bryant 
and Wildcats 

NililRJI  BlSiUit 
Tnes.-Thurs. S.  Arrow  (343) 

Gidital  Foods 
Portia  Faces Life  (89) Tea  and Crumpets 

ch 
wmiamstn 

True  Detective 
Mysteries  (472) 

Ibi'I  Harvester Harvest  of  Stars 
(187) 

HiigO  Milah's Orchestra 
S 

M-W-F.  T6ia 
Mix-Ralslon 

(482) 

Whitehall 
Just  Plain  Bill 

(60) 

Dave  Stephens 
Show 

\tm  Hafris (Dowey) 

(50) 

TBA 

Mllfes  Labs. 
Curt  Massev 
Time  (141)  B 

Bobby  Benson 
(Tnes.  8  Tburs.) 

Whitehall Front  Page Farrell  (59) 
Hallicrafter 

Hollywood  Quiz 
Hunt  Club  De 

Fd.,  Confidential 
Closeups  (60) 

planatory- 

I-ist1ngs  In  order:  Sponsor, 
''cr  of  stations:  S  sus- 
est  coast;  TBA  to  be 

iTling  Drug.  My 

lal  Bam  Dance. 

1  ■ 

I  .  Quaker  Oats, 

'  tations. 

net.  S. 
onsors 

.■u   ti,i\s  each 
jods  sponsoring both. 

^1  lUta  Labs,  Edwin  C. 
emainder  of  network 

■  in,  Headline  Edition. American  Bakeries  Co., 
fl  stations, 

\Si  u  ,  i  lie  Johnny  Desmond  Show, 
tinson  Art  Metal  Works,  268  stations. 

CBS 
IIKJS  AM  Sat.,  Seeinan  Bros.,  Allan 
icksnn  News.  170  stations. 

n.-Fri..  Pillsbury  Cedric  Adam.'; it  ions. 

M,  Johnny  Dollar,  sustaining,  on )i  network. MBS 

Mon.-Fri..  Bill  Henry      the  News, 
374  stations. 
NBC 

RfS' AM  Mon.-Fri.,  Alex  Drier.  Skelly  Of Co.,  24  stations. 
8-8:13   AM   Sat..    This   Farn\lng  Business, Skelly  Oil  Co 
11:15-11:30  PM  Tues.  Thurs.  Sat..  Songs  "oy Morton  Downey,  Coca-Cola  Co,.  148. 

BROA 

Til*  N. 

STINC 
cdle  and  T«l0vl«t«n ASTINC 
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Copyright  1950 



CEDAR  RAPIDS 

answer: 

ALL  THE  NEWS  that's  fit  to  hear — includ- 

,  ing  much  heard  nowhere  else!  WMT's 
news  center  regularly  provides  local  news — 
in  addition  to  AP,  UP,  &  INS  coverage — 
while  it's  still  news.  100  newscasts  and  sports- 
casts  per  week — over  17%  of  the  station's 
total  program  schedule  —  bring  Eastern 
lowans  complete  coverage  from  the  Iowa  an- 

JIM  BORMANN—News  Director 
Heads  7 -man  staff  of 

experienced  neivsmen ;  designs 

news  program  to  serve  Iowa 
tastes  and  needs. 

TAIT  CUMMINS— Sports  Director 

Brings  programs  to  small-town 
listeners  in  person  via 

"remotes" ;  authors  weekly 

newspaper  column. 

gle,  including  a  Friday  night  rundown  of 
high  school  basketball  scores  phoned  in  by 

WMT's  regional  correspondents. 
News  makes  listeners — listeners  make  cus- 

tomers— WMT  makes  customers!  Ask  the 
Katz  man  to  show  you  how  WMT  sells  in 
Eastern  Iowa. 

600  KC,  5000  WATTS       CEDAR  RAPIDS 

Basic  Columbia  Network DAY  AND  NIGI- 

CBS    Stars    are    always    shining    over    Eastern    Iowa.  ..via  WMT 
I 



lllilll 

enciel 

I  AY  OVINGTON,  formerly  radio  and  television  director  of  Birmingham, 
I   Castleman  &  Pierce,  New  York,  joins  Hirshon-Garfield,  New  York,  as  radio 

and  television  director.    Prior  to  his  association  with  BC&P  he  was  with 
BS. 

lUSSELL  E.  NEFF,  radio  and  television  director  of  Knox  Reeves  Adv.  Inc., 
unneapolis;  Dr.  A.  R.  ROOT,  director  of  research;  WILLIAM  C.  SCHNEIDER, 
|-t  director,  and  KENNETH  P.  TORGERSON,  director  of  media,  named  vice residents  of  firm. 

L MES  F.  RYAN,  formerly  with  L.  E.  McGivena  &  Co.,  New  York,  as  eopy- 
riter  and  account  representative,  joins  staff  of  Donahue  &  Coe,  New  York, 

ji  executive  capacity. 
IaRL  HAMNER,  formerly  script  writer  at  WLW  Cincinnati,  and  FRED 
ROST,  formerly  with  Young  &  Rubicam,  join  radio  and  TV  commercial  copy 
jepartment  of  McCann-Erickson  Inc.,  New  York. 

|.  S.   (Bud)   SPENCER,  acting  West  Coast  radio  and  television  director  of 
oote.  Cone  &  Belding  since  the  death  of  Arnold  Maguire,  named  director 
that  post. 

[lOBERT  M.  CLARK  joins  media  department  of  Detroit  division  of  Brooke, 
Iniith,  French  &  Dorrance. 

UTH  ROSS,  formerly  with  Duane  Jones  Co.,  New  York,  joins  L.  H.  Hartman 
0.,  New  York,  to  establish  and  head  new  women's  packaged  products  division. 

HARLES  J.  EASTMAN  Jr.,  formerly  head  of  his  own  Hollywood  agency,  and 
ifore  that  copy  chief  of  Elwood  J.  Robinson  Adv.,  Los  Angeles,  joins  Mayers 
0.,  that  city,  as  account  executive. 

ARSHALL  C.  TAYLOR,  formerly  with  Goodyear  Tire  &  Rubber  Co.,  joins 
■jleldrum  &  Fewsmith  Inc.,  New  York,  as  media  director,  replacing  DON  ELLIOT, 
pio  has  assumed  new  responsibilities  on  Dearborn  Motors  account. 
buiS  E.  TILDEN  placed  in  charge  of  all  television  activities  in  Chicago  office 
'  Sherman  &  Marquette  Inc.  ■  CARL  BROWN  handles  television  contacts  in ew  York  office. 

jlCHARD  J.  GLOVER,  production  manager  of  Dan  B.  Miner  Co.,  Los  Angeles, 
lected  vice  president. 

j''IRT  M.  MITCHELL,  formerly  with  Compton  Agency,  New  York,  joins  Lennen I  Mitchell,  New  York,  as  copy  supervisor. 
.1 
lAVID  CORY,  formerly  with  Lamont,  Corliss  &  Co.,  joins  J.  Walter  Thompson 
p.,  New  York. 

ELMA  SCHONFELD  SOLMANN,  formerly  media  director  of  Brisacher, 
heeler  &  Staff,  Los  Angeles,  joins  Milton  Weinberg  Adv.,  that  city,  in 
milar  capacity. 

'IENNETT  bates,  former  vice  president  and  copy  director  of  Erwin,  Wasey Co.,  in  New  York  and  Los  Angeles  offices,  elected  vice  president  and  director 
I  Charles  Dallas  Reach  Co.,  New  York  agency. 

iLARENCE  DAVENPORT,  copy  chief  and  senior  account  executive  of  Mc- 
l^rty  Co.,  Los  Angeles,  named  vice  president. 

jILLIAM  H.  EYNON,  formerly  with  H.  B.  Humphrey  Co.,  joins  Van  Diver  & 
.jirowe  Inc.,  New  York,  as  vice  president  and  director  of  radio. 

lUNTER  ADV.,  Los  Angeles,  moves  to  new  offices  at  5010  Sunset  Blvd.  Tele- 
iione:  Normandie  3-1178. 

pESER-GUENTHER,  Cincinnati,  changes  its  name  to  GUENTHER,  BROWN 
BERNE  Inc.,  maintaining  same  address,  839  Enquirer  Bldg.,  Cincinnati. 

iLLAN  MEYER,  director  of  publicity  and  public  relations;  WILLIAM  POGUE, 
lisearcher,  and  JACK  BUNKER,  copywriter,  added  to  staff  of  agency. 

RED  E.  BAXTER,  treasurer  of  W.  Earl  Bothwell  Inc.,  Pittsburgh,  elected  execu- 
te vice  president  and  general  manager  of  agency. 

))HN  L.  ANDERSON,  vice  president  and  treasurer  of  McCann-Erickson,  New 
:j»rk,  will  serve  as  chairman  of  advertising  and  public  relations  division  of 
150  heart  campaign. 

OM  de  PAOLO,  formerly  in  traffic  and  production  department  of  J.  Walter 
iompson  Co.,  Los  Angeles,  transfers  to  media  staff.  He  replaces  CHRIS 
iLJNKLE,  resigned  to  form  his  own  publishers  representative  firm  in  Los 
geles. 
f 
ROADCASTING    •  Telecasting 

"\^monte  local  PersomWty' 

AND 

'Ta\)OY\te  Sports  Announcer 

*TELEGUIDE  MAGAZINE  POLL,  JAN.  1950 

(Naturally — His  popular  Programs 
are  Washington  Favorite  shows!) 

The  Town  Clock  (AM) 
Men.,  thru  Sat. 

6  to  9  am 

Sports    Review  (AM) 
Men.  thru  Fri. 
6:45-6:55  pm 

Sports  Reel  (TV) 
Men.  thru  Fri. 7:15-7:30  pm 

Boxing  from  Turner's  (TV) 
Mondays 9-11  pm 

Sports  Cartoon-A-Quiz  (TV) Wednesdays 
7:30  pm 

Wrestling  from  Turner's  (TV) Wednesdays 
9-11  pm 

Represented  Nat\om\\\^  by  ABC  Spot  Saks 

WMAL  &  WMAL-TV THE  EVENING  STAR  STATIONS 

WASHINGTON,  D.C. 
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k-nuz 

SUCCESS 

STORY! 

NO.  2 

Mr.  &  Mrs.  W.  C.  Mines 

In  April,  1947,  after  work- 
ing fifteen  years  for  a  large 

chain  Auto  Supply,  Mr.  and 
Mrs.  W.  C.  Hines  founded 
HINES  HOME  AND  AUTO 
SUPPLY.  Mr.  and  Mrs. 
Hines  wanted  to  tell  their 

story  to  more  people  and 
tell  it  quickly,  so  they  chose 
KNUZ  as  their  advertising 
medium.  The  results  were 

amazing — in  the  words  of 
Mr.  Hines:  "KNUZ  and  our 
half-hour,  7:00  to  7:30  Sat- 

urday night  segment  of 
'Houston  Hoedown'  with 
Biff  Collie,  are  directly  re- 
sponsihle  for  telling  our 
story,  just  the  way  we  want- 

ed it  told,  to  Mr.  and  Mrs. 
Houston.  The  results  are 

best  measured  by  the  fact 
that  today  HINES  HOME 
AND  AUTO  SUPPLY, 

North  Houston's  largest  and 
most  complete  home  and 
auto  store,  employs  ten 
salespeople.  Without  KNUZ 
and  our  Hoedown  program 
with  Biff  Collie,  our  com- 

pany could  never  stand  in 
the  limelight,  as  it  does  to- 

day.*' (Complete  story  of  Mr.  and  Mrs. 
Hines  on  request  or  contact  Mr. 
Hines,  9008  Humble  Road,  Hous- 

ton, Telephone  MU  Iberry  5583.) 

CALL,    WIRE    OR  WRITE 

FORJOE:  NAT.  REP. 

DAVE  MORRIS,  MGR. 
CE-8801 

k-nuz 
(KAY-NEWS) 

9th  Floor  Scanlan  BIdg. 

HOUSTON,  TEXAS 

PHILLIPS   PETROLEUM   Co.,   Bartlesville,   Okla.    (petroleum  products), 
March  17  starts  for  52  weeks,  Rex  Allen  Show  on  regional  network  of  64 
CBS  stations,  Friday,  10-10:30  p.m.  (EST).    Agency:  Lambert  &  Feasley 

Inc.  New  York. 

PILLSBURY  MILLS,  Minneapolis,  signs  for  15-minute  newscast,  Pillsbury 
World  News,  Sunday,  over  Alaska  Broadcasting  System.  Agency  is  Irwin 
Vladimir,  New  York.  BEST  FOODS  (Nucoa  margarine)  begins  series  of  spot 
announcements  over  ABS  through  Benton  &  Bowles,  New  York.  ANHEUSER- 
BUSCH,  St.  Louis  (Budweiser  beer),  contracts  for  series  of  one-minute  spot 
announcements  on  ABS  through  D'Arcy  Adv.,  St.  Louis. 

AMERICAN  SAFETY  RAZOR  Corp.,  New  York,  appoints  McCann-Erickson, 
New  York,  to  handle  advertising  campaign  of  its  new  camera  and  accessories 
line.    Currently  its  development  will  be  on  test  basis  in  few  markets. 

MONARCH  WINE  Co.  (producer  and  distributor  of  Manischewitz  Wines),  spot 
radio  user,  appoints  Donahue  &  Coe,  New  York,  as  its  advertising  counsel, 
effective  March  1. 

COREY  CORP.,  Chicago  (glass  coffee-makers),  acquires  second  run  General 
Television  Enterprises'  Hollywood  series  of  26  quarter-hour  Strange  Adventure 
TV  films  to  start  March  19.  Series  placed  for  26  weeks  on  WBAL-TV  Baltimore. 
Agency:  Dancer-Fitzgerald-Sample,  Chicago. 

NEHI  BEVERAGE  Co.,  Los  Angeles  (Royal  Crown  Cola  and  Par-T-Pak  Bever- 
ages), sponsors  Mo'vietown  RSVP,  half -hour  quiz  show  on  KTLA  (TV)  Los Angeles,  through  BBDO.    Show  is  viewed  Sunday,  9:15  p.m. 

HI-V  Corp.,  New  York  (citrus  fruit  concentrates),  appoints  Franklin  Bruck 
Corp.,  same  city,  to  handle  its  advertising.    Television  will  be  used. 

COLOR  TELEVISION  Inc.,  San  Francisco,  appoints  Di  Marco-von  Loewenfeldt 
Assoc.,  same  city. 

A/etwotk  Accounts  •  •  • 

OMNIBOOK  Inc.  will  sponsor  special  commentary  by  Robert  St.  John  on  63 
ABC  stations,  March  5,  3-3:15  p.m.  EST.  Agency  is  Huber  Hoge  &  Sons,  New 
York,  which  has  been  handling  6,000-spot  schedule  for  book  company.  One- 

time broadcast,  which  will  deal  with  books,  reportedly  is  being  aired  as  test 
for  Omnibook  Inc.,  similar  to  those  aired  by  other  book  publishers  handled  by 
the  agency. 

MINUTE  MAID  Corp.,  New  York  (frozen  orange  juice) ,  sponsor  of  This  Is  Bing 
Crosby,  five-a-week  daytime  radio  show,  now  heard  in  major  cities,  extends  show 
on  March  6  to  eight  additional  CBS  stations  in  California.  Spot  radio  also  is 
being  considered  for  additional  markets.  Company  sponsors  daily  television 
show,  Handy  Hints  (6:45-7  p.m.)  over  KTLA  (TV)  Los  Angeles.  Agency: 
Doherty,  Clifford  &  Shenfield  Inc.,  New  York. 

PACKARD  MOTOR  Co.  sponsors  Holiday  House,  starring  Edward  Everett 
Horton,  over  ABC-TV,  9-9:30  p.m.  (PST),  Thursday.  Contract,  beginning 
April  6,  is  for  13  weeks.    Agency:  Young  &  Rubicam,  New  York. 

GOOD  &  PLENTY  CANDY  Co.,  Philadelphia,  will  begin  sponsorship  of  Wed- 
nesday telecasts  of  Lucky  Pup,  CBS-TV,  Mon.,  Fri.,  6:30-6:45  p.m.,  on  March 

8.    Agency  for  candy  manufacturer  is  Adrian  Bauer,  Philadelphia. 

CALIFORNIA  SPRAY  CHEMICAL  Co.,  San  Francisco,  expands  its  Ortho- 
Garden  Guide  show  (KFEC  San  Francisco)  to  full  Don  Lee  network  thrice 
weekly.    Agency:  Cosby  &  Cooper,  same  city. 

e  •  • 

ROBERT  M.  GANGER,  former  partner  of  Geyer,  Newell  &  Ganger,  New  York, 
named  executive  vice  president  of  P.  Lorillard  Co.  (Old  Gold  Cigarettes)  and 
elected  to  board  of  directors  and  executive  committee. 

ROBERT  D.  FIRESTONE,  former  senior  sales  promotion  staffman  in  charge  of 
mechanical  goods  advertising  and  sales  promotion  for  Goodyear  Tire  &  Rubber 
Co.,  Akron,  Ohio,  placed  in  charge  of  media  in  advertising  department,  replac- 

ing M.  C.  TAYLOR,  resigned. 

ASK 

THE  MANagement 

0  OWNS 

ONE 

*» 

:Et>  ST/ 

i 

maintenah<
 

LINGO 

Vertical  Tubular  Steel 

RADIATORS 

Wrffe  for  factual  Data 

JOHN  E.  LINGO  &  SON 
CAMDEN  5,  N.  J. 

Page  12    •    February  27,  1950 BROADCASTING    •  Telecastii 



Its  impossible. 

...you  cant  cover  California s  Bonanxa  Beeline 

without  on-the-spot  radio 

The  size  of  the  Beeline  is  something  to  think  about.  It  takes 

in  all  of  inland  California  plus  western  Nevada  —  a  3  billion 
dollar  market  with  more  people  than  Los  Angeles  .  .  .  higher 

total  retail  sales  than  Philadelphia/'' 
Bear  this  in  mind,  too :  the  Beeline  is  an  independent  market, 

well  removed  from  the  coast.  And  Beeliners  naturally  prefer 
their  local  stations  to  outside  stations. 

So  there's  just  one  way  to  radio-sell  the  Beeline.  Tell  your 
sales  story  on-the-spot  ...  on  the  five  BEELINE  stations. 
Together,  they  blanket  the  whole  market.  And  you  choose  best 
availabilities  on  each  station  without  line  costs  or  clearance 

problems.  Combination  rates. 

'Sales  Matugemetu'i  1949 Copyrighted  Survey 

KfBK 
Sacramento  (ABC) 

50,000  watts  1530  kc. 

Here's  What  You  Should  Know  About 

KOH  ...  and  RENO 

The  first  station  in  Nevada.  Reno's  favorite  for  22  years.  1000  v/atts, 
630  kc,  NBC.  Blankets  18  counties  surrounding  Reno  —  v/hose  whole- 

sale grocery  trading  area  ranks  2nd  in  entire  country  in  per  capita 
retoil  food  sales,  with  a  quality  index  53%  above  U.S.  average. 

MoClatchy  Broadcasting  Company 
SACRAMENTO,  CALIFORNIA      •      PAUL  H.  RAYAAER  CO.,  Notionol  Representative 

KOH 
Reno  (NBC) 

1000  watts     630  kc. 

KERN 
Bokersfield  (CBS) 

1000  watts    1410  kc. 

KW6 
Stockton  (ABC) 

250  watts     1230  kc. 
KMJ Fresno  (NBC) 

5000  watts  580  kc. 

li'ROADCASTING     •  Telecasting February  27,  1950    •    Page  13 



BOBO,  I  LOVE  YOU ! 

So  says  the  cute  Siamese  kitten  in  adoration  of  the 

bespangled  French  poddle. 

There's  something  time  buyers  love  in  Baltimore 

radio,  too.  It's  the  way  W'I''T^H  produces  low-cost 
results. 

You  see,  W^I'^T'-H  delivers  more  ho77ie  listeners-per- 

dollar  than  any  other  station  in  town.  And  in  addition, 

a  survey  made  under  the  supervision  of  the  Johns 

Hopkins  University  showed  that  of  all  radios  playing 

in  drug  stores,.  34.6%  were  tuned  to  W^I''T''H. 

That  means  that  you  get  big  results  from  small 

appropriations  on  W''TT'H.  Call  in  your  Headley- 

Reed  man  and  get  the  whole  WT^T^H  story  today! 

Page  14    •     February  27,  1950 

WJTH 

BALTIMORE,  hAARYLAHD 

TOM  TINSLEY,  President      ■      Representee/  by  HEADLEY-REEC 
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iTWORK  BUSINESS  UP 

Trend  Begun  Last  Fall  Continues 

By  ED  JAMES 

[USINESS  volume  of  the  four  major  radio  networks  is  con- 
inuing  the  upward  trend  that  began  last  fall  after  the  severe 
jump  of  summer,  an  analysis  by  BROADCASTING  showed  last 
leek. 
The  analysis  was  based  on  figures 
the  entire  year  of  1949  released 

st  week  by  Publishers  Informa- 
Dn  Bureau,  as  well  as  on  addi- 
Dnal  information  from  the  net- 
orks  themselves. 
A  quarterly  summary  of  1949, 
jised  on  PIB  figures,  plainly  shows 
e  progressive  decline  in  gross 
llings  from  the  high  levels  of  the 
•st  quarter  of  the  year  to  the  dol- 
ums  of  the  third  quarter  and  the 
lly  in  volume  in  the  closing  quar- 
r  of  the  year. 
vindications  are  that  although 

jtal  gross  billings  of  the  four  net- 
orks  in  January  1950,  did  not 
jach  the  record  figures  for  the  cor- 
Isponding  month  of  1949,  they  did 
'eeed  total  billings  for  the  imme- 
ijitely  preceding  month  of  Decem- 
'r.  Reasonably  optimistic  fore- 
Ists  for  the  early  part  of  1950 
jlire  based  on  this  cheering  fact. 

Gross  by  Quarters 
he   four  networks   closed  the 

lar  of  1949  with  total  gross  bill- 
ys of  $187,800,329,  according  to 

jiB.   By  quarters,  the  gross  bill- ys for  the  four  networks  were: 
iiPirst  Quarter:  $51,522,682 
Second  Quarter:  $49,262,623 
Third  Quarter:  $38,327,593 
Fourth  Quarter:  $48,687,431 
[n  January  1949  the  four  net- 
Irks'  gross  billings  were  $17,704,- 
B,  the  biggest  month  of  the  year. 
|[n  December  1949  the  billings 

J'  Ire  $16,408,884. SfVlthough  precise  figures  for  Jan- 
ry  1950  were  not  yet  available 

jt  week,  a  reliable  estimate  indi- 
ced  that  the  month  would  show 
lings  below  January  1949  but 
ove  December  1949.  The  figure 

!•  January  1950  will  approximate 

'(^,100,000,  it  was  estimated. i3y  networks,  the  total  gross 
lings  for  1949  were  divided  as 
lows:  ABC,  $42,342,854;  CBS, 
,5,403,583;  MBS,  $18,040,596; 
iC,  $64,013,296. 

in  January  1949  billings  by  net- 
irks  were:  ABC,  $4,067,921; 
!S,  $5,883,828;  MBS,  $1,876,124; 

ijlC,  $5,876,213. 
jin  December 
jiworks  were : 
IS,  $5,774,939; 

1949  billings  by 
ABC,  $3,656,492; 
MBS,  $1,345,810; 

NBC,  $5,631,643. 
Among  the  networks  only  CBS 

reported  an  increase  in  billings  in 
January  1950  as  compared  with 
January  1949.  That  network's  gross 
last  month  was  3.8%  higher  than 
in  January  of  last  year. 
NBC's  January  1950  billings 

were  reported  a  fraction  of  1% 
below  those  of  January  1949. 

Mutual's  January  1950  billings 
were  off  11%  from  the  same  month 
in  1949. 
ABC  refused  to  disclose  how  it 

stood  in  January  billings,  but  it 
was  authoritatively,  although  unof- 

ficially, learned  that  ABC's  figures 

would  be  off  as  much  as  Mutual's, 
compared  with  January  1949. 

Mutual's  January  1950  gross 
billings  were,  however,  nearly  25% 
bigger  than  its  gross  in  the  preced- 

ing month  of  December,  the  net- 
work pointed  out. 

ABC's  January  1950  figures  were 
believed  to  approximate  its  Decem- 

ber 1949  level. 

Controlled  Optimism 

Although  the  impropriety  of  at- 
tempting a  long-range  forecast  on 

the  basis  of  January  1950  records 
alone  was  obvious,  network  officials 
were  generally  of  the  opinion  that 
the  upward  movement  from  Decem- 

ber 1949  was  an  optimistic  indica- 
tion that  the  first  quarter  of  1950 

probably  would  be  better  than  the 
last  quarter  of  1949. 

Month  by  month  gross  billings 

of  the  networks  in  1949  follow. 
(Some  figures  here  differ  from 
those  already  published  month-to- month  in  Broadcasting  because  of 
subsequent  corrections  by  PIB.) 

January:  ABC,  $4,067,921;  CBS, 
$5,883,828;  MBS,  $1,876,124;  NBC, 
$5,876,213;  Total,  $17,704,086. 

February:  ABC,  $3,845,658;  CBS, 
$5,315,910;  MBS,  $1,677,258;  NBC, 
$5,279,832;  total,  $16,118,658. 

March:  ABC,  $4,238,845;  CBS, 
$5,837,746;  MBS,  $1,775,790;  NBC, 
$5,847,557;  total,  $17,699,938. 

April:  ABC,  $3,893,784;  CBS, 
$5,569,965;  MBS,  $1,757,432;  NBC, 
$5,542,138;  total  $16,763,319. 

May:  ABC,  $4,030,969;  CBS,  $5,- 
569,952;  MBS,  $1,788,790;  NBC, 
$5,657,166;  total  $17,073,877. 
June:  ABC,  $3,387,984;  CBS, 

$5,347,384;  MBS,  $1,403,880;  NBC, 
(Continued  on  page  21t) 

^k^iaiAX,  COVER
AGE    Reg'0"a's  Mop  

Plans 

By  JOHN  OSBON 
EXTENSIVE  regional  coverage  of 
major  league  baseball  games  for 
1950  was  strongly  indicated  last 
week  following  announcement  of 
plans  by  both  the  Liberty  Broad- 

casting System  and  the  New  York 
Yankees'  newly-created  "Home  of 
the  Champions"  network. 

Gordon  McLendon,  president  of 
the  Liberty  network,  confirmed  re- 

ports that  he  had  signed  contracts 
with  American  League  President 
Will  Harridge  for  non-exclusive 
rights  to  certain  league  games  and 
with  the  eight  individual  ovmers  of 
the  National  League,  through  Pres- 

ident Ford  Frick,  for  exclusive 
rights  to  certain  NL  games  and 
for  non-exclusive  rights  to  others. 
MBS  also  holds  rights  to  American 
League  contests. 

Last  Year's  Coverage 
Mr.  McLendon  quoted  no  figures, 

but  he  noted  that  Liberty  would 
spend  "50  times  as  much"  as  the 
outlay  for  such  coverage  last  year. 
Liberty,  which  has  pioneered  major 
league  broadcasts  on  a  regional 
basis,  last  year  beamed  baseball  to 
its  affiliate  stations  in  nine  states, 
plus  stations  in  five  other  states. 

From  250  to  300  stations  in  cities 
from  New  Mexico  to  Virginia  and 
embracing  the  whole  Southeast,  are 
expected  to  carry  the  broadcasts. 

Most  of  the  stations  subscribe  to 
the  network  on  a  regular  or  per- 

manent basis,  Mr.  McLendon  said. 
They  also  will  carry  a  minimum 

of  three  hours  other  programming 
from  Liberty  in  addition  to  the 
baseball  broadcasts. 

Agreements  call  for  a  minimum 
of  210  National  and  American 
League  games — an  average  of 
eight  per  week — with  double  head- ers on  Sundays. 

Recreation  Planned 

Under  the  contract  with  the 
American  League,  a  number  of 
games  will  be  re-created  from 
Western  Union  facilities  and  fed 
out  of  Dallas.  National  League 
contests  will  be  divided  between 
"re-created  contests"  and  those 

picked  up  "live"  by  Liberty's  own staff.  Mr.  McLendon  declined  to 
elaborate  on  details  involving  di- 

rect coverage  from  NL  parks. 
A  feature  of  the  agreement  is  a 

provision  which  calls  on  Liberty 
Broadcasting  System  to  air  a  mini- 

mum of  34  NL  exhibition  games  be- 
ginning March  11,  Mr.  McLendon said. 

He  said  that  the  network  has  had 
"'numerous  offers"  from  national 
advertisers  for  sponsorship  of  the 
games,  but  that  Liberty  would  offer 
them  to  stations  for  local  coopera- 
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tive  sponsorship. 
Seventy  percent  of  those  stations 

signed  by  Liberty  up  to  the  present 
are  independents,  but  the  network 
hopes  to  sign  affiliates  of  the  four 
major  networks  in  cities  where 
independent  outlets  are  not  avail- 
able. 

The  "Home  of  the  Champions" 
network  coverage  will  be  sponsored 
by  P.  Ballantine  &  Sons  and  At- 

lantic Refining  Co.  under  contracts 
signed  last  week  in  New  York 
with  the  Yankees  through  J.  Wal- 

ter Thompson  Co.  and  N.  W.  Ayer 
&  Son. 

The  "Home  of  the  Champions" 
12-station  network  [Broadcasting, 
Feb.  20]  will  make  available  to 
stations  in  upper  New  York  state, 
Pennsylvania,  Connecticut  and 
Massachusetts  111  of  154  scheduled 
New  York  Yankee  games;  remain- 

ing 43  are  arc -light  contests. 
Of  the  available  total,  actually 

only  a  minimum  of  100  games  prob- 
ably will  be  carried  by  individual 

station,  it  was  explained.  In  the 
case  of  stations  in  territories  of 
minor  league  clubs  within  the  50- 
mile  radius,  the  maximum  may  be 
as  low  as  15  games,  it  was  pointed 
out. 

Stations  will  exercise  the  right 
of  refusal  of  certain  games,  espe- 

(Continued  on  page  16) 
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LBS  EXPANDS 

750  Affiliates  Under  Contract 

PLANS  for  expansion  of  the  Lib- 
erty Broadcasting  System,  and  for 

scheduled  opening  of  offices  in  New 
York  by  April  1,  were  revealed  last 
week  by  Gordon  McLendon,  pres- 

ident of  the  company. 
The  network  intends  to  enlarge 

its  present  baseball  coverage  to  a 
number  of  additional  major  cities 
(see  story  page  15)  and  to  increase 
its  programming  schedule  appre- 

ciably in  the  coming  year,  Mr.  Mc- 
Lendon told  Broadcasting. 

By  April  18,  Liberty  hopes  to 
have  from  250  to  300  stations — 
most  of  them  independents — in  the 
fold,  with  a  goal  of  18  program- 

ming hours  daily  in  all  48  states 
by  1951.  About  150  stations  al- 

ready are  signed  or  being  signed, 
he  indicated.  Identity  of  stations 
will  be  disclosed  later,  he  added. 

Site  Undetermined 

No  location  has  been  selected  for 
the  New  York  Office,  Mr.  McLen- 

don said,  but  he  thought  a  site 
would  be  chosen  shortly  following 
current  negotiations  in  New  York 
City.  The  network  operates  re- 

gional offices  in  Charlotte,  Atlanta, 
Denver,  Los  Angeles,  Little  Rock, 
Ark.,  and  in  other  cities. 

The  present  150  stations  under 

PHILLIES'  GAMES WPEN  Will  Air  Full  Schedule 

FULL  baseball  schedule  of  the 
Philadelphia  Phillies  including 
home,  away  and  exhibition  games 
will  be  broadcast  this  season  by 
WPEN  Philadelphia,  the  station 
announced  last  week.  Atlantic  Re- 

fining Co.,  Supplee-Sealtest  and 
Ballantine  Ale  &  Beer  will  alter- 

nate sponsorship  of  the  broadcasts. 
Play-by-play  description  will  be 

handled  by  Gene  Kelly.  WPEN 
also  will  carry  a  daily  quarter-hour 
show.  Here  Come  the  Fightin'  Phil- 

lies, which  will  include  interviews 
with  players  and  fans,  and  stories 
of  the  Phillies  and  other  National 
League  clubs. 

GENE  KELLY  (r)  gets  a  few 
pointers  on  the  national  pastime 

from  Benny  Bengough,  Phillies' 
coach,  as  the  two  meet  at  Phila- 

delphia's Poor  Richard  Club. 

contract,  according  to  Mr.  McLen- 
don, will  extend  to  major  cities  in 

33  states.  Last  year  71  stations  in 
nine  states  carried  Liberty  pro- 

grams. Mr.  McLendon  said  full  details 

on  the  network's  expansion,  along 
with  appointment  of  a  New  York 
sales  manager,  will  be  revealed  in 
the  next  fortnight  pending  conclu- 

sion of  negotiations  in  New  York. 
Liberty  Broadcasting  System, 

under  Mr.  McLendon  and  James 
Foster,  general  manager,  head- 

quarters in  Dallas,  Tex. 

Programming  Plans 
Mr.  McLendon  said  LBS  would 

move  into  other  selected  markets 
throughout  the  country — that  is, 
major  cities — and  sign  other  key 
stations  when  expansion  is  deemed 
advisable.  He  envisions  no  penetra- 

tion of  the  New  England  or  other 
major  eastern  territories  this  year. 

Programming,  much  of  it  to  be 
aired  immediately  following  base- 

ball broadcasts,  will  likewise  be  ex- 
panded, he  said.  Plans  have  not 

been  fully  developed  but  already 
include  a  projected  iy2-hour  daily 
giveaway  program  with  some 
$2,000  worth  of  prizes. 

Mr.  McLendon  said  he  felt  the 
Liberty  Broadcasting  System  is  the 

ZAHRT  TO  BAB 

Succeeds  Lee  Hart 

MEG  ZAHRT,  former  radio  and 

public  relations  director  of  Polsky's, Akron,  Ohio,  department  store,  has 
been  appointed  to  the  staff  of 
Broadcast  Advertising  Bureau,  ef- 

fective March  15,  it  was  announced 
last  week  by  BAB 
Director  Maurice 
B .  Mitchell 
[Closed  Circuit, 
Feb.  13].  Miss 
Zahrt  will  replace 
Lee  Hart,  now  on 
extended  leave  of 
absence,  as  retail 
specialist. 

Miss  Zahrt  in 

her  post  at  Pols- 
ky's, won  many 

national  awards 
for  radio  advertising  promotion. 
She  is  the  creator  of  Lynn  Lawr- 

ence, shopping  program  sponsored 
by  the  department  store,  which  has 
won  recognition  for  three  consecu- 

tive years  in  the  annual  awards 
given  by  the  NRDGA.  She  intro- 

duced one  of  the  first  local  women's 
programs  in  the  retail  advertising field. 

Prior  to  joining  Polsky's,  Miss 
Zahrt  broadcast  as  "Jane  Adams" 
for  Yeager's  Dept.  Store,  also 
Akron,  while  occupying  the  posi- 

tion of  advertising  and  sales  pro- 
motion manager  of  the  store.  Miss 

Zahrt  is  also  chairman  of  the 
Broadcast  Advertising  Committee 
of  the  Assn.  of  Women  Broad- 
casters. 

Miss  Zahrt 

largest  network  of  its  kind  in  the 
country  supplying  baseball  and 
other  type  programming.  He 
pointed  out  that  beginning  in  1948 
his  network  pioneered  in  regional 
baseball  coverage  with  stations  in 
five  states.  Further,  he  cited  LBS 
expansion  from  some  40  stations 
early  last  year  to  71  by  last  fall 
and  finally  to  the  present  150. 

Mr.  McLendon  was  in  New  York 
last  week  conferring  with  the 
Brooklyn  Dodgers  baseball  club, 
whose  games  along  with  other  Na- 

tional League  contests  will  be 
covered  by  LBS.  He  also  wa.s  nego- 

tiating for  office  space. 
KLIF  Dallas  is  a  key  originating 

station  of  the  network. Mr.  McLENDON 

Baseball  Coverage 
(Continued  from  page  15) 

cially  in  situations  where  minor 
league  teams  are  playing  at  home, 
it  was  emphasized. 

Agency  and  Yankee  spokesmen 
declined  to  give  any  figures  on  the 
sum  involved  for  the  purchase  of 
the  package,  but  line  charges  alone 
were  estimated  to  be  in  the  neigh- 

borhood of  $30,000. 
Stations  comprising  the  network 

are:  WVET  Rochester,  WROW 
Albany,  WAGE  Syracuse,  WGAT 
Utica,  WXRA  Buffalo,  WKOP 
Binghamton,  WLEA  Hornell, 
WCBA  Corning,  WALL  Middle- 
town,  all  New  York;  WKNB  New 
Britain,  Conn.;  WQAN  Scranton, 
Pa.;  and  WSFL  Springfield,  Mass. 

Three  of  these  stations— WGAT 
WLEA  WCBA— are  within  the  50- 
mile  radius  of  the  Yankee  territory. 
Negotiations  also  are  underway  to 
add  stations,  still  unselected,  in 
Malone,  Watertown,  and  Kingston, 
all  New  York,  and  Williamsport, 
Pa. 
WINS  New  York  will  serve  as 

the  key  originating  outlet  with 
home  and  road  games  to  be  aired 
"live"  by  telephone  lines  to  other 
stations.  WINS  has  broadcast 
rights  to  all  Yankee  games  under 
sponsorship  of  P.  Ballantine  &  Sons 
and  General  Cigar  Co.  (White  Owl 
Cigars).  Mel  Allen  and  Curt 
Gowdy  will  handle  announcing 
chores. 

Spot  Arrangements 
Under  present  arrangements,  the 

Ballantine  spots  will  go  out  over 
WINS  to  the  whole  network,  but  in 
place  of  the  alternate  WINS  spon- 

sor, General  Cigar,  the  broadcast 
will  shift  back  to  the  studio  for  the 
Atlantic  spots  to  be  aired  over  the 
network. 

Also  under  consideration,  it  was 
learned,  is  an  arrangement  where- 

by stations  of  the  Rural  Radio  Net- 
work might  receive  certain  Yankee 

game  coverage,  by  means  of  radio 
relay  through  WHCU  Ithaca,  New 
York.  The  station  has  conducted 
certain  engineering  tests  on  the 
practicability  of  feeding  games  to 
Troy,  N.  Y.  and  other  points  served 
by  the  Rural  Radio  Network,  ac- 

cording to  Michael  Hanna,  WHCU 

general  manager,  who  said  the  pro 

ject  is  still  in  the  discussion  stage' Meanwhile,  MBS  has  designate! 
Al  Halfer  to  handle  announcing 

duties  for  its  proposed  "Game  o 
the  Day,"  to  originate  in  Americai- 
League  baseball  cities.  Mutua 
reportedly  is  set  to  offer  the  las 
four  and  a  half  innings  of  al 
games  to  local  stations  for  coopera 

tive  sponsorship  in  the  event  nc' national  advertiser  contracts  fo: 

the  80-game  schedule. 
A  number  of  major  league  base 

ball  clubs  have  been  approachec 
from  time  to  time  for  regional  re 
creation  and  live  rights  to  theii 
games  for  different  segments  of  thi 
continental  U.  S.  and  from  as  fai 
as  Hawaii  and  Alaska. 

It  is  known  that  baseball  man 
agements  have  proceeded  slowl; 
and  cautiously  in  view  of  the  Jus 
tice  Dept.'s  acknowledged  promisi 
to  review  periodically  the  wholi 

question  of  baseball's  interstati commerce  aspects.  Obviously,  re 

gional  network  coverage  right- would  fall  within  the  scrutiny  o: 
the  department  following  its  de 
cision  on  baseball  radio-TV  cover 
age  [Broadcasting,  Oct.  31,  1949T 

It  is  further  pointed  out  that  th' 
subject  of  network  coverage  be- 

yond the  "pat"  50-mile  areas  o individual  clubs,  currently  is  sub 
ject  to  Congressional,  as  well  a 

Justice  Dept.,  action  on  baseball' interstate  nature.  Two  bills — HI 
4018  by  Rep.  A.  S.  Herlong  Ji 
(D-Fla.)  and  HR  4019  by  Rep 
Wilbur  D.  Mills  (D.  Ark.)— no\ 
confront  the  House  Interstate  an^ 
Foreign  Commerce  Committee 
Identical  in  text,  they  would  see! 
to  clarify  the  status  of  the  basebaP 
industry  with  respect  to  interstat 
commerce  ramifications  as  implie' 
in  radio  and  television  coverage 

per  se. 
Another  factor  in  the  contra 

versy,  described  as  "legally  touchy 
by  one  New  York  major  leagu 
club,  which  declined  to  be  quotec 
revolves  around  protection  for  ad 
vertisers  who  sponsor  broadcast  Hi 
and  telecasts  on  a  local  basis  o^ 
within  the  50-mile  radius. 
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FREQUENCY  STUD
Y  Board  May  Affect  Pending  Legis

lation 

j'HE  PRESIDENT'S  new  Com- 
lunications  Policy  Board  was 
ireparing  last  week  to  launch  its 
ivrerall  study  of  U.  S.  frequency 
;i3es  and  communications  policies 
Broadcasting,  Feb.  20],  while 
,apitol  Hill  leaders  pondered  its 
ITect  on  pending  legislative  actlvi- 

r-
 

■;'  Observers  felt  appointment  of 
llie  board,  long  contemplated, 
')unded  the  death  knell  for  the 
landing  Sadowski  Bill  (HR  6949), 
jhich  would  set  up  a  similar  over- 
!1  frequency  allocations  board  on 
permanent  basis  [Broadcasting, 

Ian.  30]. 
House  radio  authorities,  how- 

I'^er,  said  overlap  in  functions  of 
le  President's  temporary  board 

1  id  the  Sadowski  measure's  con- 
Nmplated  permanent  board  had 
ot  yet  been  canvassed,  but  would 
p  studied  in  an  early  meeting  of 
.jie  House  Interstate  and  Foreign 
.jommerce  Committee,  where  the 
'^dowski  Bill  is  pending. 
jlRep.  Robert  Grosser  (D-Ohio), 
iiairman  of  the  commerce  commit- 
jje,  said  he  also  wanted  to  confer 
jjith  Rep.  George  Sadowski  (D- 
iich.),  chairman  of  the  radio  sub- 
jjimmittee  and  author  of  the  bill, 
jho  currently  is  ill  in  Detroit  but 
,j  expected  to  return  to  his  office 
,i)out  March  1. 

McFarland's  Views 

jisen.  E.  W.  McFarland  (D-Ariz.), .airman  of  a  Senate  commerce 
bcommittee  engaged  in  a  broad 
mmunications  study  with  goals 
jmparable  to  those  assigned  the 
plicy  Board,  said  he  considered 
e  appointment  a  step  in  the  right 

^rection. 
[  It  will  not,  he  said,  affect  his 
J  incipal  desire  of  securing  pas- 
fige  of  an  FGG  "procedural  bill" 
[,  this  session  of  Gongress.  He  is 
i;e  author  of  the  so-called  McFar- 

land Bill  to  reorganize  FGG  pro- 
I  iures  (S  1973)  which  already 
^  s  passed  the  Senate  and  is  now 
nding  before  the  House  com- 

ijSrce  committee. 
The  House  radio  subcommittee 
aded  by  Rep.  Sadowski  is  sched- 
id  to  begin  hearings  March  13 

,  t  only  on  the  Sadowski  measure 
I  t  also  on  the  McFarland  Bill 
J  d  presumably  the  new  Sheppard 
3II  (HR  7310)  to  require  licens- 
•g  of  networks  [Broadcasting, 
.'b.  20].  Plans  for  the  hearings 
,e   to    be   reviewed    upon  Rep. 
idowski's    return    according  to 
tp.  Grosser. 
Sen.  McFarland  greeted  appoint- 
2nt  of  the  President's  policy 
:ard  as  a  welcome  attempt  by  the 
vernment  to  lay  down  a  general 
;licy  on  communications.  Such  a 
licy,  he  said,  has  been  particu- 

„  -ly  needed  in  the  international 
y  ,rrier  field,  where  he  felt  that 
;^  .rious  governmental  bodies  have 

an  "running  off  in  different  di- 
'■  ̂ tions." 1: 
He  discussed  the  subject  with 

',,  lesident  Truman  during  a  White 

House  conference  Thursday  after- 
noon. 
FGG  authorities,  who  had  been 

consulted  on  plans  for  establish- 
ment of  the  policy  group,  were 

hopeful  it  would  provide  a  solution 
of  some  of  their  most  difficult  prob- lems. 

The  board's  assignments  in- cluded a  review  of  domestic  use  of 
frequencies — by  both  government 
and  private  users — and  the  de- 

velopment of  recommendations 
looking  to  more  effective  use. 

Such  a  study  has  long  been 
sought  by  non-government  licensees 
who  feel  that  government  agencies, 
particularly  the  military  services, 
are  permitting  scarce  frequencies 
to  lie  idle  and  therefore  should 
give  up  some  of  their  spectrum 
space  to  private  users. 
Whether  any  additional  fre- 

quencies might  be  gained  for 
broadcasting,  however,  was  a  mat- 

ter of  speculation.  Authorities 
noted  that  the  special  and  safety 
services,  which  have  mushroomed 
since  the  war,  are  making  increas- 

ingly heavy  demands  for  space. 
FGG  Ghairman  Wayne  Goy  has 
suggested  that  non-broadcast  serv- 

ices may  eventually  demand  fre- 
quencies currently  set  aside  for 

broadcasting  [Broadcasting,  Feb. 20]. 

Broadcasting's  best  bet  for  addi- 
tional channels,  it  was  felt,  is  in 

the  UHF — in  the  area  of  the  fre- 
quencies allocated  for  expansion  of 

television.  This  currently  is  the 
475-890  mc  band. 

The  "scarcity  of  radio  frequen- 

NEARLY  40%  of  the  Army- Air 
Force  recruiting  program's  adver- 

tising budget  for  next  year  is  ear- 
marked for  radio  and  television, 

according  to  testimony  before  a 
House  Appropriations  subcommit- 

tee just  realesed. 
Figures  revealed  that  out  of  a 

total  outlay  of  $1,591,600  for  the 
fiscal  year  beginning  July  1,  the 
Army-Air  Force  campaign  calls 
for  a  national  expenditure  of 
$636,400  for  radio-TV.  The  budget 
estimates  were  given  the  Gongres- 
sional  group  by  Gol.  N.  F.  McGur- 
dey,  deputy  chief  of  Military  Per- 
sonnel. 

Other  media  budget  slices  are 
$437,060,  $358,740  and  $159,160 
for  magazines,  newspapers  and  car 
cards,  posters,  sales  aids,  etc.,  re- 
spectively. 

It  was  further  revealed  last  week 
that  the  Army  is  readying  a  $100,- 
000  spot  campaign  in  52  key  cities 
to  advertise  its  Reserve  Program. 
These  revelations  closely  fol- 

lowed nationwide  protests  by  sta- 
tions against  donations  of  free 

time  to  organizations  conducting 
paid  advertising  campaigns  in  other 

cies  in  relation  to  the  steadily 

growing  demand"  was  seen  by 
President  Truman  as  "the  most 
pressing  communications  problem 

at  this  particular  time." 
In  a  letter  to  Dr.  Irvin  L.  Stew- 

art, one-time  FGG  commissioner 
and  now  president  of  the  U.  of 
West  Virginia,  whom  he  named 
chairman  of  the  policy  board,  Mr. 
Truman  wrote: 

Increasing  difficulty  is  being  expe- 
rienced in  meeting  the  demand  for 

frequencies  domestically,  and  even 
greater  difficulty  is  encountered  in- 

ternationally in  attempting  to  agree 
upon  the  allocation  of  available  fre- 

quencies among  the  nations  of  the 
world.  In  the  face  of  this  growing 
shortage,  the  problem  of  assuring  an 
equitable  distribution  of  the  available 
supply  of  frequencies  among  all 
claimants,  both  governmental  and  pri- 

vate, is  rapidly  assuming  major 

prominence. 
Board  Hopes 

President  Truman  felt  the  board 

would  be  able  to  "recommend  pos- 
sible means  for  conserving  fre- 

quencies, as  well  as  standards  for 
determining  the  relative  priority 
of  competing  claims  for  frequen- 

cies, and  possible  administrative 
arrangements  within  the  govern- 

ment for  assuring,  on  a  continuing 
basis,  a  sound  and  equitable  alloca- 

tion of  the  limited  frequency  sup- 

ply." 

Dr.  Stewart  told  Broadcasting 
that  he  hoped  the  board  could  hold 
its  organizational  meeting  during 
March.  At  that  time,  he  said,  de- 

cisions should  be  reached  as  to 

media.  Widespread  action  by  sta- 
tions on  the  abuse  of  radio's  tra- ditional offer  to  donate  its  time 

to  public  service  causes  has  been 
indicated. 
This  subject  was  crystallized 

when  the  NAB  Unaffiliated  Sta- 
tions Gommittee  early  this  month 

[Broadcasting,  Feb.  6]  adopted  a 
resolution  calling  upon  the  NAB 
board  to  review  the  entire  prob- 

lem of  free  time. 
Stations  Informed 

Broadcast  Advertising  Bureau 
and  national  station  representatives 
had  been  keeping  stations  informed 
on  the  relation  of  the  Army  cam- 

paigns. The  BAB  has  scheduled 
talks  with  the  Army. 
The  figures  presented  to  the 

House  subcommittee  include  antic- 
ipated outlay  for  radio-TV  produc- 

tion and  for  time  placement  in  the 
joint  recruiting  drives.  While  the 
breakdown  on  estimated  expendi- 

tures did  not  specify  the  division, 

a  review  of  the  past  four  years' 
spending  for  radio  shows  an  aver- 

age split  of  about  14%%  for  time 
buying  and  a  little  more  than 
17%  for  production  costs  [Broad- 

staff  facilities  and  procedures. 
Headquarters  presumably  will  be 
in  Washington.  Goal  for  the  final 
report  and  recommendations  is 
Oct.  31. 

President  Truman's  executive 
order  specified  the  board's  func- tions as  follows: 

...  to  study  the  present  and  po- 
tential use  of  radio  and  wire  com- 

( Continued  on  page  77) 

GEORGE  D.  BAILEY  (I),  director  of 
the  Freedoms  Foundation  of  Valley 
Forge,  awards  a  foundation  Freedom 
Medal  to  Harry  Bannister,  general 
manager  of  WWJ-AM-FM-TV  Detroit 
for  the  program  24  Hours  Under 
Communism.  First  produced  in  1948 
and  based  on  a  series  of  Detroit 
News  articles,  the  program  was  a 
dramatic-documentary  depicting  the 
changes  to  be  expected  in  our  way  of 
life  if  Communism  gained  control. 
The  medal  was  presented  during  a  re- 
broadcast  of  the  original  program 

Feb.  6. 

casting,  Feb.  13]. 
It  was  understood  that  next 

year's  budget  would  permit  only 
network  time  purchase  because  of 
money  limitations.  Local  and  spot 

purchases  usually  are  left  to  indi- vidual Army  commands  throughout 
the  country.  They  have  individual 
advertising  budgets. 

Gol.  McGurdey  told  the  Congres- 
sional group  that  the  recruiting 

program  of  the  Army  and  the  Air 
Force  plans  to  meet  the  demands 
of  procuring  253,800  voluntary  en- listments. Of  the  entire  program, 
he  said,  an  approximate  27% 
chunk  of  the  allocations  would  be 
used  "at  the  grass-roots  level  by 
allocation  to  Army  areas  for  direct 
advertising"  in  local  media. 

Agency  handling  the  Army-Air Force  account  is  Grant  Advertising 
of  Chicago.  It  received  an  18- 
month  contract  last  January.  It's 
predecessor  was  Gardner  Advertis- 

ing. Will  G.  Grant,  owner  of  the 
Grant  agency,  has  recommended  the 
use  of  radio  by  the  Armies  and  has 
indicated  that  his  agency  has  set 
up  a  package  of  radio  ideas  to  be 
presented  to  Army  commanders. 
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Safes  Crops  Grow 

Agriculture.  It  had  never  been 
commercial  until  Allis-Chalmers 
picked  up  the  tab  in  1945. 

Gaining  momentum  toward  be- 
coming a  national  institution,  the 

Farm  and  Home  Hour  in  one  year 
broadcast  56  events  from  25  differ- 

ent states  and  a  foreign  country, 
and  was  credited  with  lifting  the 
National  Corn  Husking  contest 
from  a  minor  event  to  one  of  na- 

tional importance.  In  1941,  when 
NBC's  Red  and  Blue  networks 
were  split,  the  show  went  to  the 
Blue  (ABC).  William  Drips, 
NBC's  old-time  agriculture  direc- 

tor who  resigned  less  than  a  year 
ago,  went  along  with  the  show, 
where  it  was  aired  six  times weekly. 

With   the   passing   months  the 

one  else  is  the  National  Farm  a 
Home  Hour,  which  helps  get  t 

salesman's  foot  in  the  door,  i 
minds  purchasers  of  the  bra. 
when  they  go  in  to  buy,  and  kee 
the  trade  name  atop  the  list. 

In  five  years,  the  AUis-Chalme 
name  has  become  a  passwoj , 
among  farm  people.  Show  perso 
alities  and  producers  coopers 
yearly  with  several  hundred  repi sentatives  from  trade  groups,  agi 
cultural  colleges.  Future  Farmt 
of  America,  4-H  Clubs,  experimei 
stations,  extension  services  a; 
professional  and  service  organiz 
tions.  Each  group  is  given  tin 
on  the  air  if  there  is  an  interestir  < 
news  or  service  angle. 

The  tv/in  goals — service  to  liste 
ers    and   product   good   will — a 

,  ...  for  Allis-Chalmers  With  lt| 

'National  Farm  and  Home  Hour' 

By  JANE  PINKERTON 

IT'S  NO  COINCIDENCE that  the  sales  volume  of 

Allis-Chalmers  Mfg.  Co.'s 
Tractor  Division,  Milwaukee, 
zoomed  fivefold  in  10  years 
between  1939  and  1949. 

Although  the  increase  in  busi- 
ness during  the  mid-40s  was  at- 

tributable to  a  pent-up  demand  and 
limited  production  during  the  war, 
i-adio  stepped  in  to  hold  the  line — 
and  even  further  increased  sales, 
[t  was  just  five  years  ago  that 
W.  A.  Roberts,  executive  vice  pres- 

ident of  A-C  and  head  of  the  Trac- 
tor Division,  decided  to  sponsor 

NBC's  National  Farm  and  Home 
Hour. 

The  reasons  were  manifold — to 
perform  a  service  to  agriculture,  to 
back  up  efforts  of  national  sales- 

men, to  establish  a  brand  name  in 
minds  of  potential  customers,  to 
keep  that  name  ahead  of  competi- 

tion and  to  establish  prestige. 
Then  and  now,  Mr.  Roberts  knows 

that  "prestige  can't  be  bought.  You 
have  to  gain  it." 

The  Tractor  Division,  a  recent 
outgi'owth  of  the  General  Machin- 

ery Division  which  dates  back  to 
1847,  retained  a  subordinate  role 
nationally  in  farm  machinery  pro- 

duction until  about  10  years  ago. 
At  that  time  it  was  eighth  in  sales 

GEORGE  HUFSTEDLAR,  of  Allis- 
Chalmers  tractor  sales  department, 
demonstrates  the  firm's  Model  G 
tractor  during  the  International  Live- 

stock Exposition  in  Chicago. 

among  farm  equipment  manufac- 
turers.   Today  it  is  third. 

The  Tractor  Division,  which 

sponsors  the  oldest  agi-icultural 
show  on  the  air,  pays  about  $500,- 

000  yearly  to  gain  Mr.  Roberts'  ob- 
jectives. The  company  declined  to 

release  any  official  figures,  how- 
ever. 

National  Farm  and  Home  Hour, 
aired  Saturday,  1-1:30  p.m. 
(EST),  adds  up  to  an  expensive 
package  (on  paper)  for  a  half- 
hour  weekly  show  because  of  heavy 
remote  costs  and  time  charges  on 
the  full  NBC  network.  In  addi- 

tion, a  live  repeat  broadcast  is 
aired  for  32  stations  in  Mountain 
and  Pacific  time  zones.  Show  tal- 

ent includes  an  m.c,  31-piece  or- 
chestra and  conductor  and  a  male 

quartet  —  maintained  even  when 
remotes  are  broadcast.  Because 
the  client  wants  complete  coverage, 
any  station  joining  the  network 
will  be  bought. 

The  program's  concept  pre-dates 
sponsorship  by  Allis-Chalmers.  In 
1923,  when  the  National  Farm  and 
Home  Hoxir  was  originated  at 
KDKA  Pittsburgh  by  Frank  Mul- 

len, NBC  conceived  it  as  a  service 
to  agriculture  and  farmers.  It  be- 

came a  daily,  noontime  feature  in 
October  1928  on  the  full  network 
when  it  moved  to  Chicago. 
Throughout  the  years,  the  show  has 
been  produced  by  the  network  in 
cooperation  with  the  U.  S.  Dept.  of 

IT'S  A  BEAUTIFUL  day  in  Chicago, 
National  Farm  and  Home  Hour  M.  C. 
Everett  Mitchell  (r)  says,  as  agree 
Producer  Herb  Lateau  (I)  and  Ken- 

neth C.  Gapen,  chief  of  the  radio 
and  television  section  and  assistant 
director  of  the  information  service, 
U.  S.  Dept.  of  Agriculture.  Mr. 
Gapen  bulletins  USDA  Headlines  on 

each  Allis-Chalmers  show. 

strip  was  cut  to  twice  and  then  once 
weekly,  and  finally  dropped  be- 

cause ABC  lacked  enough  rural 
power  stations  for  comprehensive coverage. 

Returning  to  NBC,  the  program 
was  sold  to  Allis-Chalmers  Sept. 

15,  1945.  Although  the  network's policy  had  been  to  keep  the  Farm 
and  Home  Hour  sustaining,  most 
available  network  time  had  been 

sold  during  the  war,  and  commer- 
cial shows  took  precedence  in 

scheduling.  To  keep  it  on  the  air, 
network  executives  recommended 
sale. 

One  rural  broadcaster,  comment- 
ing on  the  program's  uniqueness, 

terms  it  "the  only  radio  show  with 
a  marriage  between  agency,  net- 

work and  government  agency."  It is  also  the  only  known  sponsored 

program  which  has  the  full  coop- 
eration of  a  government  agency — 

the  U.  S.  Dept.  of  Agi'iculture. 
Each  opening  introduces  it  as  a 
service  of  Allis-Chalmers,  in  co- 

operation with  the  USDA. 
Flexibility  Keynote 

Throughout  27  years,  the  show 
has  been  geared  to  flexibility  so 
that  farm  events  of  national  inter- 

est can  be  covered  news-wise  on  a 
moment's  notice.  Since  Allis- 
Chalmers  assumed  sponsorship,  the 

show's  purposes  are  twofold — to 
serve  agriculture  (and  serve  it 
well)  and  to  build  good  will  for 
the  Tractor  Division.  Holding  the 
reins  on  these  objectives  are  Gerald 
N.  Seaman,  radio  executive  at  Bert 
S.  Gittins  Agency,  Milwaukee,  who 

spends  90%  of  his  time  on  the  ac- 
count, and  Paul  Visser,  of  NBC 

Chicago's  agricultural  staff,  who 
succeeded  Bill  Drips. 

Mr.  Gittins  and  Mr.  Seaman  back 
up  the  theories  of  Tractor  Chief 
Roberts.  Mr.  Roberts  is  convinced 
that  if  the  show  is  a  good  service 
to  farm  people  and  the  farm  indus- 

try, farmers  will  be  honest  enough 
to  realize  it  and  to  realize  who  is 
doing  it.  Purchase  of  equipment, 
he  believes,  leans  on  the  local 
salesman,  bolstered  by  help  from 
"someone  else."   In  this  case,  some- 

aimed  at  in  editorial  content 
well  as  in  commercials.  Spots  co 
sistently  stress  practical  ways 
improve  agriculture  and  to  sell  t 
idea  of  power  farming,  associati: 
A-C  with  both.  Agricultural  nev 
sound  farming  advice  and  covera 
of  major  events  are  rudimentary 

The  National  Farm  and  Hoi 
Hour  tells  the  story  of  Americ 
agriculture,  ways  of  farming  a 
production,  market  characterist: 
and  problems  of  each  farm  cc 
modity  and  area.  National  seci^ 
taries  of  agriculture  and  other  k 
government  officials  have  appear 
before  the  microphone  to  assist  t 
program's  service  to  agriculture 

Long-Run  Gain 
A-C  executives  gambled  on 

long-run  game  when  they  voted 
buy  a  big  chunk  of  radio  five  ye; 
ago.  The  long-run  gain  was  to 
prestige.  A-C  pioneered  amo 
farm  equipment  makers  in  the  i 
of  radio,  buying  a  30-minute  tr; scribed  show  on  several  stations 
1929  and  1930,  transcribed  spots 

1936  and  '37,  and  live  local  tal^ 
shows  in  '37.  The  first  regular  n 
work  venture  was  in  1938,  i 
Allis-Chalmers  Family  Party 
NBC. 

Television,  at  which  agency  s 
client  personnel  are  flirting  w 
hope-filled  eyes,  was  first  used 
the  firm  in  1948,  when  the  Trac 
Division  sponsored  the  Internati 
al  Livestock  Exposition's  gn 
champion  steer  judging:  on  NI 
TV  from  Chicago.  This  was  , 
first  time  the  exposition  was  ti 
cast,  the  first  time  the  Natio 
Farm  and  Home  Hour  was  telee 
and  the  first  time  a  major  fa 

equipment  company  sno'^sored 
TV  show.  It  telecast  judg-ing  i 
selection  of  the  world's  most 
pensive  beefsteak  in  1949  also, 
picture  reached  more  than  two  i 
lion  homes  in  25  cities  on  the  inl 
connected  TV  network  last  Nov 

ber. After  the  first  telecast,  Bert 
Gittins  Agency  stated  in  a  broch 
that   it   "clearly  demonstrated 
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lOMPLETED  promotion  of  the  Farm  and  Home  Hour  is  approved  by  W.  A. 
loberts  (r),  executive  vice  president  of  Allis-Chalmers  Mfg.  Co.  and  head 

i'-  the  Tractor  Division,  which  sponsors  the  show  on  NBC.  Charles  N.  Karr 
I^J),  sales  promotion  manager  of  the  Tractor  Division,  and  R.  L.  Smith,  radio 
,)rector  in  the  firm's  advertising  department,  add  their  approval.  Mr. 
.  pberts  believes  his  division  has  gained  prestige  in  its  five  years  of  sponsorship. 

his  work  in  developing  understand- 
ing between  rural  and  urban  sec- 

tions through  farm  radio. 
Ken  Gapen,  chief  of  the  radio 

and  television  service  and  assistant 
director  of  information  for  the 
USDA,  gives  timely  tips  in  USDA 
Headlines  each  week.  Mr.  Mitchell 

announces  the  weekly  mai'ket 
roundup  prepared  by  the  USDA. 

Although  the  show's  permanent 
origination  point  is  Chicago,  about 
40  of  52  programs  yearly  contain 
major  remote  segments.  No  hour 
ever  originates  entirely  in  Chicago, 
as  Mr.  Gapen  is  fed  in  usually  from 
Washington,  D.  C.  Subjects  of 
typical  remotes:  Methods  of  an 
Oklahoma  conservationist  who  de- 

veloped a  system  of  soil  judging; 
significance  of  an  American 
Thanksgiving  to  a  displaced  Lat- 

vian family  on  a  Michigan  farm 
after  years  in  a  European  DP 
camp;  Texan  pioneers  in  produc- 

tion of  grain  sorghum;  feeding 
livestock  for  top  quality  meat; 
stubble  mulch  farming  as  an  aid 
in  reducing  wind  and  water  erosion. 

Special  Events 
Special  events  have  been  carried 

as  a  secret  of  success  from  the  sus- 
taining to  the  commercial  show,  for 

they  give  the  farmer  a  front  seat 
to  everything  important  in  his  busi- 

ness. Remotes  are  basic  to  the 

concept  of  bringing  farm  news,  his- 
tory and  events  from  the  spot 

where  they  happen  by  the  people 
who  make  them  happen.  Person- 

alities interviewed  are  non-profes- 
sionals, except  for  radio  farm  di- 
rectors from  NBC  stations  and 

agriculture  college  representatives. 
Remote  costs  pryamid  the  bud- 

get, and  can  be  justified  as  an  extra 
expenditure  only  if  the  news  is 
good  and  has  a  lot  of  human  inter- 

est. Mr.  Roberts,  however,  set  the 
rule  a  long  time  ago  that  cost 

BERT  S.  GITTINS  (I)  head  of  the  Milwaukee  agency  of  the  same  name, 
confers  with  Gerald  L.  Seaman,  radio  executive,  on  Mr.  Seaman's  upcoming 
itinerary  for  the  Farm  and  Home  Hour.  Mr.  Seaman  writes  all  commercials, 
many  of  the  scripts  and  visits  each  area  in  which  a  remote  show  is  broadcast. 
Mr.  Gittins'  first  account  was  Allis-Chalmers,  which  he  got  in  1935  on  a 

90-day  trial  and  has  had  ever  since. 

finite  place  for  TV  in  the  trans- 
]fitting  of  farm  news  and  informa- 
Jin." J' 

i)'A-C's  direct  and  simple  purposes 
^,18  reflected  in  the  Farm  and  Home 

I'mir  format.     "The  U.  S.  Field 
rtillery  March,"  a  rousing  an- 
lem  which  paces  the  show,  leads 
'  to   familiar   tunes   played  by 
ihitey  Berquist  and  his  31-piece 
chestra,  The  Homesteaders.  Ali- 

ne favorites — Stephen  Foster  and 
igmund  Romberg — are  standard, 
th  an  occasional  pop  tune  which 
s  caught  the  public  fancy.  The 
trm  and  Home  Hour  quartet  in- 
ides  Tenors  Wayne  Van  Dyne 
d  Richard  Paige,  Baritone  Ed- 
ird  Stack  and  Basso  John  Mc- 
nald. 

Veteran  Staff 

Producer  Herb  Lateau,  a  25-year 
dio  veteran,  organizes  the  music 
th  Whitey  Berquist.  Mr.  Lateau 
ijored  in  music  at  Oklahoma  City 
,  and  acted  with  Walter  Hamp- 
a  and  Katherine  Cornell  com- 
nies.  He  joined  the  NBC  Chi- 
;o  production  staff  in  1943. 
bert  Carmen  of  NBC's  continuity 
.ff  is  scriptwriter. 

Show's  individual  trademark — 
.'s  a  hea.utiful  day  in  Chicago!" 
-■ang  out  to  listeners  for  the  first 
le  one  gloomy  day  during  the 
Dression.  It's  a  daily  greeting 
M.C.  Everett  Mitchell,  who  took 
ir  the  Farm  and  Home  Hour  job 
1930,  four  years  after  originat- 

!;  his  first  farm  program.  The 
'rmer's  Exchange,  for  the  net- rk.  Mr.  Mitchell  narrates  Town 

,i  Farm  on  WMAQ  (NBC)  Chi- 
.^0  each  morning.  He  was  fea- 

red commentator  on  Firestone's 
ampion  Fanner  series,  and  first 
rked  for  Allis-Chalmers  on  the 

'mily  Party  in  1938.  He  has  an 
•lorary  doctor  of  letters  degree 
m  Carthage  College   (111.)  for 

should  never  be  the  deciding  factor. 
For  example,  last  Christmas  Mr. 
Mitchell  went  to  Boys  Town,  Neb., 
where  the  Boys  Town  Choir  was 
featured.  Total  charges  added  up 

to  about  $1,000.  "If  it's  worth  do- 
ing an  editorial  feature,  and  worth 

reporting,  then  do  it,"  says  Mr. 
Roberts.  Two  foreign  remotes  were 
shortwaved  from  the  World  Poul- 

try Congress  in  Copenhagen  two 
years  ago  and  from  London  last 
year,  when  a  group  of  4-H  exchange 
students  visited  there. 

Repeat  broadcasts,  live  from  Chi- 
cago, began  Jan.  7  for  32  stations 

in  Mountain  and  Pacific  time  zones. 
Allis-Chalmers  wants  the  show 
heard  locally  there  between  12  and 
12:30.  When  only  one  live  show 
and  a  few  local  repeats  were  used, 
some    West    Coast    dealers  com- 

plained that  their  customers  were 
getting  the  show  at  10  and  11  a.m. 

Perhaps  the  most  unique  feature 
of  this  commercial  show  is  the  lack 

of  hard-selling  commercial  mes- 
sages, "Without  any  doubt,  the 

Farm  and  Home  Hour  uses  some 

of  the  best  institutional  commer- 
cials in  radio,"  according  to  Paul 

Visser.  Only  two  brief  mentions 

of  the  firm  are  made,  at  show's 
open  and  close. 

Standing  orders  have  been  is- 
sued for  commercial  copy  to  be  cut 

whenever  more  time  is  needed  for 
editorial  matter.  Any  public  serv- 

ice message  requiring  another  min- 
ute or  two  for  elaboration  frequent- 

ly gets  extra  time  from  commer- cials. 

No  spots  are  used  on  the  Christ- 
(Continued  on  page  50) 

FROM  a  pig  show  ring  in  Austin,  Minn.,  a  remote  broadcast  is  handled  by 
Paul  Visser  (front,  I)  of  NBC  Chicago's  agriculture  department,  who  inter- 

views Carroll  Pleger  (r),  superintendent  of  the  show.    About  40  of  52  shows 
per  year  are  complete  remotes  from  various  parts  of  the  country. 
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PROBLEM  tacklers  at  the  first  Pacific  Coast  6MI  program  directors  and  librarians  clinic  held  at  KHJ  Hollywood 
Feb.  15  included  these  roundtoble  and  panel  participants  (I  to  r):  Seated — Dixie  Winters,  KXLA  Pasadena;  Jane 
Russell,  KFWB  Los  Angeles;  Glenn  Dolberg,  BMI  West  Coast  field  representative;  E.  Carlton  Adair,  program  di- 

rector, Don  Lee  Broadcasting  System;  Beverly  Carnahan,  KFI  Los  Angeles;  Ellen  Drucker,  KECA  Los  Angeles. 
Standing — Jerry  Sybilrud,  KMPC  Los  Angeles;  Bill  George,  KGER  Long  Beach;  Dale  Babcock,  KFI;  Tom  Hotch- 
kiss,  KFSD  San  Diego;  Mary  Ann  Casey,  KIST  Santa  Barbara;  Warren  Mead,  KERO  Bakersfield;  Ed  French, 

KFRE  Fresno;  Flo  Wineriter,  KXO  El  Centre,  and  Jerry  Lee  Precht,  KGB  San  Diego. 

RCA'S  '49  REPORT 
     Net  Earnings  $25,144,2

79 
THE  YEAR  1949  was  outstanding 
in  RCA  and  NBC  progress,  mark- 

ing a  period  of  achievement  for 
the  parent  corporation  and  its 
subsidiaries,  according  to  the  30th 
annual  report  of  Brig.  Gen.  David 
Sarnoff ,  RCA  board  chairman. 

Net  earnings  of  Radio  Corp.  of 
America  in  1949  amounted  to  $25,- 
144,279,  equivalent  to  $1.58  per 
share  of  common  stock.  Gen.  Sar- 

noff informed  the  board.  This 
compares  with  $24,022,047  in  1948, 
when  earnings  after  payment  of 
preferred  dividends  were  equivalent 
to  $1.50  per  share. 

Net  profit,  after  all  deductions, 
was  6.3%  of  gross  1949  income 
compared  to  6.7%  in  1948.  Total 
gross  income  from  all  sources 
amounted  to  $397,259,020,  repre- 

senting an  increase  of  $39,641,789, 
compared  to  $357,617,231  in  1948. 

RCA's  dividend  payments  for 
1949  amounted  to  $3,152,800  on  pre- 

ferred and  $6,928,604  on  common, 
a  total  of  $10,081,404.  Dividends 
paid  during  the  last  10  years  total 
$69,164,112. 

NBC  Covered 

In  discussing  operations  of  its 
subsidiary,  NBC,  the  report  refers 
to  1949  as  "a  year  of  achievement 
in  service  to  the  public  and  a  period 
of  organization  and  expansion  in 
television  to  meet  the  necessities 
of  the  new  art  and  to  maintain 
radio  broadcasting  at  the  highest 
possible  levels."  NBC's  network 
lineup  now  totals  172  stations,  with 
six  owned  and  operated  by  the 
company,  it  was  stated. 

NBC's  television  network  more 
than  doubled  in  1949,  increasing 
from  22  to  56  TV  stations  of  which 
five  are  NBC  ovmed  and  operated. 
Coaxial  cable  or  raoio  relays  con- 

nect 26  stations  and  30  non-inter- 

connected outlets  receive  NBC  net- 
work programs  by  kinescope-re- corded film. 

NBC  made  valuable  contributions 
to  the  technical  advance  of  TV,  in 
addition  to  engineering  improve- 

ments, according  to  the  report, 
which  adds:  "A  new  experimental 
television  station  operating  in  the 
ultra-high  frequency  band  was 
erected  at  Bridgeport,  Conn.,  and 
was  placed  in  operation  at  the 
beginning  of  1950.  This  station 
will  operate  experimentally  as  a 
'satellite'  to  NBC's  television  sta- 

tion in  New  York  City,  receiving 

and  retransmitting  the  latter's  sig- 
nals. This  experiment  is  expected 

to  make  important  contributions  to 
the  solution  of  technical  problems 
in  ultra  high-frequency  telecast- 

ing." 

PLANS  for  a  lavish  presentation 
of  "Lightning  That  Talks"  at  New 
York's  Waldorf-Astoria  Hotel  be- 

fore a  thousand  advertising  execu- 
tives were  abandoned  last  week. 

The  New  York  subcommittee  of 
the  All-Radio  Presentation  Com- 

mittee at  a  meeting  last  Tuesday 
voted  instead  to  show  the  film  at  a 
luncheon  meeting  of  the  New  York 
Radio  Executives  Club. 

Last  week's  decision  put  an  end 
to  plans  to  spend  $30,000  for  a 
spectacular  New  York  showing  of 
the  promotion  film.  Until  a  fort- 

night ago  the  event  had  been  sched- 
uled for  March  1,  with  such  lumi- 

naries as  Gen.  Dwight  D.  Eisen- 
hower in  attendance. 

The  film  was  to  have  been  shown 
after  a  dinner  at  the  Waldorf.  Ad- 

In  a  joint  statement  for  the  RCA 
board,  Chairman  Sarnoff  and  Presi- 

dent Frank  M.  Folsom  declared: 

"RCA  observed  its  30th  anniver- 
sary in  1949.  It  was  an  outstand- 

ing year  of  progress.  Public  ac- 
ceptance of  RCA  products  and 

services  lifted  sales  to  the  highest 

peak  in  the  history  of  the  corpora- 
tion. Television's  spectacular  rise 

as  a  new  service  of  mass  commu- 
nication, in  which  RCA  has  played 

a  leading  role,  is  without  precedent 
in  the  industrial  development  of 
the  United  States. 

Video's  Rapid  Growth 
"Television  achieved  the  going 

rate  of  a  billion-dollar-a-year  in- 
dustry, to  become  the  first  Ameri- 

can industrial  enterprise  to  move 

ditional  entertainment  was  to  have 
been  provided  by  big-name  talent. 

The  first  alteration  of  that  plan 
came  after  the  NAB  board  ex- 

pressed disappointment  in  the  film 
at  its  Phoenix  meeting  [Broad- 

casting, Feb.  13].  It  was  decided 
to  postpone  the  New  York  premiere 
until  late  March  or  early  April,  but 
until  the  meeting  last  Tuesday  the 
committee  was  still  intending  to 
stage  a  glittering  show  despite  the 
change  in  date. 

No  Official  Explanation 
Although  the  subcommittee  did 

not  officially  explain  the  reasons 
for  its  decision  last  week  to  switch 
from  the  full-dress  presentation  to 
the  much  more  modest  showing  be- 

fore the  Radio  Executives  Club,  it 
was  learned  that  the  choice  was 

ahead  so  rapidly  in  so  short 
time. 

"At  no  time  in  the  history  of  tr 
radio-electronic  arts  have  cone 
tions  been  more  favorable  for  co 

tinned  growth  and  expansion  f' 
public  benefit.  To  the  fulfillme; 
of  this  promising  outlook,  RC 
wholeheartedly  dedicates  its  facil 
ties  and  services  in  scientific  ri 
search,  manufacturing,  broadcas 
ing  and  communications. 

"We  have  crossed  the  thresho 
of  1950  determined  to  progress 
service  to  the  nation  and  to  peop 
everywhere.  RCA  since  its  form- 
tion  in  1919,  has  cooperated  wit' 
the  United  States  Government  < 
matters  of  national  s  e  c  u  r  i  t' 
through  research,  engineerin 
communications  and  broadcastin 

"Continuing  these  activities  \ 
the  nation's  interest,  RCA  in  19- 
cooperated  with  the  Dept.  of  D 
fense  in  industrial  mobilizati( 

planning." 

Gen.  Sarnoff  and  Mr.  Folsom 

their    report    to    RCA's  199,3- stockholders    list    these  achie\ 
ments : 

Expansion  of  television  as  a  servi 
to  tfie  public. 
Development  of  the  RCA  all-eli 

tronic,  high-definition,  complete 
compatible  color  television  systc 
now  being  field  tested. 

Introduction  of  the  RCA  45-ri 
system  of  recorded  music  featurij 
the  simplest  and  fastest  phonogra; 
record  changer  ever  devised  and  pi 
viding  the  best  quality  of  reprodi 
tion;  also  a  new  and  improved  33- 
rpm  long-play  record. 
Advanced  development  of  radar  a 

its  increased  application  to  natioi 
security  and  safety  at  sea  and  in  t air. 

RCA  reported  it  produced  i 
millionth  TV  receiver  in  Februa 
of  this  year.  Sales  of  radio  s€ 
and  phonographs  dropped  in  19- 
following  the  industry  trend  b 
picked  up  in  the  last  quart( 
TV  set  demand  continues  to  exce 
capacity,  it  was  stated,  despi 

plant  expansion. Development  of  the  new  RC 
color  system  (see  TV  comparati 
tests  summary,  page  53)  was  c 
scribed  as  an  outstanding  scienti- achievement. 

motivated  by  several  factors. 
Not  the  least  of  them  was  t 

question,  raised  first  by  the  Ni 

board  and  later  by  others,  as  ' whether  the  film  was  worth 
$30,000  presentation,  it  was  sa 
This  doubt  was  combined  wi 
other  difficulties  such  as  choosi 

an  appropriate  date. 
The  March  29  or  30  date  that  h 

been  considered  was  rejected  wh 
it  was  recalled  that  both  the  Asf 
of  National  Advertisers  and  Ame 
can  Assn.  of  Advertising  Agenc: 
would  be  holding  conventions 

Hot  Springs,  Va.,  and  at  Wh' 
Sulphur  Springs,  W.  Va.,  at  tl: time. 
Members   of  the  subcommitf 

were  doubtful  that  a  later  showi 
(Continued  on  page  77) 

'LIGHTNING'  PLANS  ̂ .^^s^t^^is^ 
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Radio  Seen  Ready  In  National  Emergency 

ilADIO  and  its  electronic  compan- 
ons  in  communications  will  not 
06  caught  napping  should  a  na- 
ional  emergency  arise.  That  is 
;he  assurance  of  top  civil  defense 
ilanners  in  Washington. 
As  speculation  on  such  matters 

itJ'iKs  government  dispersal  and  an 
'alternate"  capital  city  reached  a 
lew  pitch  last  w^eek,  there  was 
.videspread  evidence  that  radio's 
:ole — and  communications  as  a 
yhole — in  time  of  emergency,  faces 
'eview  in  high  government  quar- 
tj^ers. 
i\   Officials  indicated  that  the  FCC 
jarould  be  included  in  any  top  pri- 

ority list  of  executive  agencies  that 
Iwould  be  retained  in  Washington 
ander  any  proposed  plan  of  depart- 

mental decentralization. 
Key  to  drawing  board  plans  for 

<l-adio  is  the  wartime  AM-FM-TV 
T\:3mergency    network  [Broadcast- 

i[NG,  Nov.  21,  1949]  on  which  prog- 
'!'}ress  is  being  maintained,  officials 
I  said.    However,  the  present  feeling 
'vjamong  planners  is  that  radio  could 
'  pe  converted  into   an  emergency 
'Tjirm  "overnight"  should  an  attack 
m  the  U.  S.  by  a  foreign  power 
.develop. 

Talk  on  overall  civil  defense  was 
renewed  during  the  week  with  the 
'Issuing  of  a  statement  by  Dr.  Paul 
T.  Larsen,  who  becomes  chief  of 
,|;he  Office  of  Civilian  Defense  on 
JlVTarch  1,  and  by  the  introduction 
,|)f  a  resolution  (H.  J.  Res.  419)  by 
Rep.  Chet  Holifield   (D-Calif.),  a 

I  -nember  of  the  Joint  Congressional 
|sjAtomic  Energy  Commission,  to  set 
iap    a    seven-man    commission  to 
fjstudy  the  possibility  of  an  alternate 
lijseat  of  government.    Dr.  Larsen  is 
Jhead  of  the  AEC's  Sandia  Labs 
)i( Albuquerque,  N.  M.). 

Dispersal  of  Agencies 

i  Dr.  Larsen  suggested  that  fed- 
jijral  facilities  be  dispersed  and  un- 
jderground   shelters   for   them  be 
(constructed  as  measures  of  protec- 
,;ion  for  the  national  capital.  He 
nisted  "at  random"  those  agencies vhich  could  be  moved  to  another 
;ite  because  of  their  non-essential 

jjiature  in  an  emergency:  The  Post 
tiDffice  Dept.,  the  Dept.  of  Agricul- 

ture, the  Veterans  Administration 
land  the  Treasury  Dept. 

j   Defense  spokesmen,  while  point- 
ing out  that  Dr.  Larsen's  state- 

Jtnents  were  his  own  and  not  the 

^ministration's,   told  Broadcast- 
|tNG  that  because  of  the  essential 
i nature  of  the  FCC  as  the  communi- 

cations regulatory  body,  the  agency 
would  not  be  included  in  any  "list" 
of  government  facilities  to  be  dis-  ' 
iaersed. 

J  The  commission  proposed  by 
/Rep.  Holifield  would  be  headed  by 
,the  Defense  Secretary  and  would 
oe  made  up  of  defense  officials,  and 
!  representatives  of  the  Senate, 
pouse,  judiciary  and  the  Atomic 
^'Energy  Commission.  It  would  re- 
^oort  to  the  President  and  Congress 
(BROADCASTING    •  Telec 

by  Jan.  31,  1951.  Study  would  in- 
clude possible  sites  for  a  "substi- 
tute" government  city  and  the  ad- 

ministrative procedures  to  be  fol- 
lowed. 

Subsequent  national  defense 

peering  into  communications  is- 
probable  by  the  temporary  five- 
man  Communications  Policy  Board 
named  by  President  Truman 
[Broadcasting,  Feb.  20;  also  see 
page  17].  A  defense  official  said 
the  board  most  likely  would  con- 

cern itself  with  an  investigation 
of  the  utilization  of  communica- 

tions at  time  of  a  national  emer- 

gency. 
Other  Hearing  Possible 

A  similar  study  may  be  forth- 
coming when  hearings  are  held  by 

the  House  Judiciary  Committee  on 
the  Holifield  resolution.  Rep.  Holi- 

field said  his  proposed  commission 
"would  investigate  the  measures 
which  can  be  taken  to  ensure  the 

continuous  operation  of  the  govern- 

ment of  the  United  States  in  the 
event  of  attack  by  a  foreign 

power." 

Meanwhile,  progress  was  indi- 
cated on  certain  electronic  phases 

of  civil  defense  with  the  revelation 
that  a  tentative  schedule,  subject 
to  periodic  change,  has  been  set  by 
the  Munitions  Board  which  lists 
equipment  requirements  in  the 
communications  field.  The  schedule 
will  alter,  officials  said,  with  subse- 

quent development  of  technical 

processes. 
The  whole  operation  of  a  com- 

munications set-up  as  a  measure  of 
national  defense,  as  seen  in  the 
light  of  the  trend  toward  dispersal 
and  decentralization  of  the  physi- 

cal and  administrative  functions 
of  government,  follows  the  original 
theme  as  detailed  in  the  book.  Star 
Spangled  Radio.  Authors  are  Ed- 

ward M.  Kirby,  former  NAB  public 
relations  chief,  and  Jack  W. 
Harris,  general  manager,  KPRC 
Houston  [Broadcasting,  Nov.  21, 
1949].    Both  served  as  executive 

officers  in  the  War  Dept.,  during 
World  War  II,  formulating  proce- 

dures and  policies  for  vast  radio 
networks  here  and  abroad. 

Still  in  the  study  stage  is  the 
possibility  of  making  use  of  transit 
radio  facilities  in  event  of  disaster. 

While  applicable  to  situations  cre- 
ated by  flood  or  fire,  radio-equipped 

buses  also  could  be  employed  in  a 
war  emergency,  defense  officials 
believe. 

Ben  Strouse,  general  manager, 
WWDC-AM-FM  Washington,  cap- 

ital franchise-holder  of  Transit 
Radio  operations,  said  he  had  sub- 

mitted a  list  of  cities  currently 
operating  radio-equipped  vehicles 
to  Col.  R.  S.  Stanford,  civil  defense 
communications  officer.  Mr.  Strouse 
has  reported  both  Col.  Stanford 
and  Lt.  Col.  Barnet  W.  Beers,  as- 

sistant for  civil  defense  liaison,  as 
enthusiastic  for  wartime  applica- 

tion of  radio-installed  vehicles. 
TR's  role  would  be  conversion  of 
such  vehicles  to  two-way  radio. 

Civil  defense  planners  emphasize 
that  their  present  problem  in  mas- 
terplan  defense  does  not  so  much 
concern  the  central  organizational 

group  but  lies  in  "getting  the 
story  across  to  the  state  and  local 

levels." 

I^OfCf  Of  DllA
OCRkCl  Fi""'  Festivities  Set 

PARTICIPATION  of  official  Wash- 
ington in  radio's  annual  high  school 

competition,  the  Voice  of  Democ- 
racy contest,  marked  week-long 

ceremonies  honoring  four  young 
people  who  won  national  awards. 
Final  events  take  place  today  (Mon- 

day) at  Colonial  Williamsburg,  Va. 
The  winning  students,  selected 

from  a  million  entries,  were  hon- 
ored in  a  round  of  events  that  in- 

cluded the  annual  Voice  of  Democ- 
racy luncheon  and  greeting  by 

President  Truman  at  the  White 
House  Executive  Offices. 

On  today's  schedule  are  a  noon 
luncheon  at  Williamsburg  at  which 
Gen.  George  C.  Marshall,  president 
of  the  American  Red  Cross,  and  the 
four  students  will  be  guests  of  John 
D.  Rockefeller  3d.  This  afternoon 
the  four  will  repeat  their  winning 
scripts  in  the  historic  House  of 
Burgesses  before  Williamsburg 
high  school  seniors. 

Broadcast  Set 

Final  event  will  be  a  broadcast 
to  the  youth  of  the  world  by  the 
four  winners  along  with  Gen. 
Marshall  and  Mr.  Rockefeller. 
CBS  and  Voice  of  America  will 
carry  the  program. 

Presentation  of  $500  scholar- 
ships and  certificates  to  the  four 

winners  took  place  Wednesday  at 
a  Washington  luncheon,  held  at  the 
Hotel  Statler.  Dr.  Earl  J.  Mc- 
Grath,  U.  S.  Commissioner  of  Edu- 

cation, presided.  He  introduced 
Edward  W.  Barrett,  Assistant  Sec- 

retary of  State  for  Public  Affairs, 
who  made  the  presentations.  Cere- 

monies were  carried  on  MBS. 
Mr.  Barrett  recalled  that  the 

scripts  demonstrated  the  unity  of 
a  s  t  i  n  s 

America  and  its  strength  as  a 
fortress  for  free  men.  As  Assist- 

ant Secretary  of  State  he  directs 
operation  of  the  Voice  of  America, 
which  recorded  the  ceremonies  for 
later  transmission  to  English 
speaking  nations. 

Gloria  Chomiak,  of  Wilmington 
(Del.)  High  School,  one  of  the  win- 

ners, also  delivered  her  script  in 
the  Ukraine  language,  similar  to 
the  Russian  tongue,  for  the  Voice 
of  America.  She  said  she  spoke 
Ukraine  and  was  able  to  read  in 
four  other  languages.  Her  parents 
m.igrated  to  Alberta  from  Ukraine. 
She  has  had  only  four  years  of 
formal  education. 

Dr.  McGrath  said  the  Office  of 
Education  had  endorsed  the  con- 

test since  its  inception  because  it 
believes  that  youth  represents  the 
true  strength  of  the  nation  and 
that  "an  affection  for  our  way  of 
life,  and  a  true  understanding  of 
it"  is  sacred  to  youth's  inheritance. 

Clifford  D.  Cooper,  of  Alhambra, 
Calif.,  president  of  the  U.  S.  Junior 
Chamber  of  Commerce,  was  a 
luncheon  guest  along  with  Justin 
Miller,  NAB  president,  and  Ray- 

mond C.  Cosgrove,  president  of  Ra- 
dio Mfrs.  Assn.  The  three  asso- 

ciations sponsor  the  contest  with 
(Continued  07i  page  77) 

Flanking  Sen.  Johnson  (center)  are  winners  (I  to  r) :  Richard  Chapman, 
Anne  Pinkney,  Robert  Shanks  and  Gloria  Chomiak. 
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FRIEDA  B.  HENNOCK  (I),  FCC  Com- 
missioner, and  Rep.  and  Mrs.  Frank- 

lin D.  Roosevelt  Jr.  (D-N.  Y.),  stop 
for  a  chat  during  a  cocktail  party 
given  by  the  Roosevelts  in  Washing- 

ton. Later,  Miss  Hennock  and  the 
freshman  congressman  and  his  wife 
attended  the  Jackson  Day  ̂ ^^m. 
Dinner  at  the  Carlton  Hotel.  "^^P^ 

FREEDOMS  Foundation  Awards  pre- 
sented at  Hollywood  Ad  Club  meet- 

ing are  proudly  shown  by  (I  to  r): 
Knox  Manning,  CBS  news  commenta- 

tor; Lewis  Allen  Weiss,  board  chmn., 
Don  Lee-MBS;  Reese  H.  Taylor,  pres.. 
Union  Oil  Co.,  who  presented  awards; 
and  Howard  Conner,  radio  dir..  Spir- 

itual Mobilization. 

SPECIAL  citations  from  the  United 
Hospital  Fund  are  presented  by  Roy 
E.  Larsen  (center).  Time  and  Life 
president,  to  WCBS  New  York  and 
Phil  Cook  (r),  veteran  WCBS  star,  in 
recognition  of  the  station's  annual 
"Books  for  God  Campaign."  Don 
Ball,  program  director,  ac- 
cepts  the  award  for  WCBS.  "^^^ 

GENERAL  GEORGE  C.  MARSHALL 
(I)  is  interviewed  in  his  hotel  room 
by  Carl  Erickson,  newscaster  of 
WBEN  Buffalo.  Gen.  Marshall 
stopped  in  Buffalo  during  the  course 
of  a  national  tour  which  he  is  mak- 

ing for  the  American  Red  Cross.  He 
is  now  serving  as  president  of  the 

Red  Cross. 

TOM  MOORE  (I)  get  good  luck  wishes 
for  his  Ladies  Fair  on  MBS  from  H.  S. 
Thompson,  adv.  mgr..  Miles  Labs, 
which  is  sponsoring  the  show  for 
Tabcin.  Others  are  (I  to  r):  Les 
Waddington,  Miles  radio  dir.;  Carroll 
Marts,  MBS  Central  Div.  mgr.;  Jeff 
Wade,  radio  dir..  Wade  Adv.,  _^^m 

Chicago.  ''^^r 

BEFORE  Happy  Landing  (transcribed 
interviews  with  National  and  Ameri- 

can Airlines  passengers  in  New  York) 
starts  on  ABC,  the  new  show  gets 
a  last  minute  check  by  (I  to  r):  Don 
Gardiner  (seated),  announcer;  Bob 
Jennings,  producer;  Bob  Harlan,  di- 

rector; Martin  Levy,  asst.  producer; 
Bud  Collyer,  m.c. 

SAFFORD  NAMED 

Heads  III.  Broadcast'ers 
MEMBERS  of  the  Illinois  Broad- 

casters Assn.  unanimously  elected 
Harold  SafFord,  program  director 
of  WLS  Chicago,  president  for  the 
next  year  at  the  annual  meeting 
in  Springfield  Thursday. 

Leslie  C.  Johnson,  general  man- 
ager, WHBF  Rock  Island,  is  vice 

president,  and  J.  Ray  Livesay, 
president  and  general  manager  of 
WLBH  Mattoon,  is  secretary- 
treasurer.  Charles  Caley,  executive 
vice  president  of  WMBD  Peoria, 
was  elected  to  the  board  of  direc- 

tors. Others  are  Charles  Cook, 
general  and  commercial  manager 
of  WJPF  Herrin;  Arthur  Harre, 
general  manager,  WJJD  Chicago, 
and  Merrill  Lindsay,  retiring  presi- 

dent, and  manager  of  WSOY  De- 
catur. 
FM  broadcasters  among  the 

group  attended  an  FM  session 
Thursday  morning,  when  Mr.  Lind- 

say reported  that  he  had  been  able 
to  increase  his  rates  8%%  because 
of  augmented  coverage  through 
FM  in  surrounding  farm  areas. 
Richard  P.  Doherty,  head  of 

NAB's  employer-employe  relations, 
was  a  surprise  speaker  at  the  after- 

noon meeting,  which  followed  a 
luncheon  for  40  members.  He  an- 

swered questions  on  labor  relations 
from  the  floor.  Mr.  Doherty  was 
introduced  by  Mr.  Johnson,  who 
said  all  Illinois  stations  should  be 
members  of  NAB  "if  for  no  other 
reason  than  to  take  advantage  of 

the  employer-employe  relations  de- 

partment." 

FCC  Actions 
GRANT  made  by  FCC  in 
1947  to  WHOL  Allentown, 
Pa.,  set  aside  technically  by 
Commission  last  week  and 
comparative  proceeding  des- 

ignated for  further  hearing. 
Four  stations  granted  owner- 

ship transfers.  One  AM  and 
one  FM  authorization  de- 

leted. Details  may  be  found 
in  Actions  of  "the  FCC,  page 40  and  FCC  Roundup,  page 
76. 

REPEAT  FEES 

AFRA  Complaint  Hearing  Set 

HEARING  of  AFRA's  complaint 
against  McCann-Erickson  Inc.  for 
repeat  actors'  fees  on  MBS 
Straight  Arrow  is  scheduled  with 
the  American  Arbitration  Assn.  at 
Los  Angeles,  March  7.  Judges  will 
be  Frank  Mouritsen  and  David 
Smith  for  the  agency,  and  Jerome 
Rosenthal  for  the  union. 
AFRA  charges  that  the  agency 

has  not  been  paying  $18.25  due 
each  actor  on  the  program  for  re- 

peat broadcasts,  over  the  original 
payment,  a  rule  followed  by  all 
other  agencies  and  stations.  The 
MBS  program  is  aired  live  from 
Hollywood  to  New  York  and  taped 
for  broadcast  later  in  the  West. 
The  agency  has  defended  its  stand 
on  grounds  that  the  Taft-Hartley 
Act  clause  on  payment  of  fees  for 
services  not  rendered  makes  such 
payment  illegal.  The  union  seeks 
$12,000  in  back  salaries  for  actors since  February. 

RRNMEH 

Affiliates  Map  Future  Plans, 

Hear  Progress  Report 

PRESENT  expansion  moves,  program  scheduling  and  future  plans  of 
the  Rural  Radio  (FM)  Network  were  discussed  at  a  meeting  held  a 
fortnight  ago  in  Ithaca,  N.  Y.  The  RRN  is  made  up  of  11  Upstate  New 
York  FM  stations  covering  primarily  agricultural  areas. 
New  affiliate  representatives  and  *  

other  delegates  gathered  for  the 
sessions.  Attending  was  Elliott 
Sanger,  New  York  Times  executive 
vice  president  in  charge  of  WQXR- 
AM-FM  New  York,  outlets  for 
United  Fruit  Co.'s  Weather  Round- 

up fed  from  RRN. 
Michael  R.  Hanna,  general  man- 

ager of  RRN  as  well  as  WHCU- 
AM-FM  Ithaca,  presided  along 
with  R.  Bruce  Gervan,  secretary. 
Rural  Radio  Foundation,  and  Don- 

ald K.  Deneuf,  assistant  manager 
in  charge  of  RRN.  Affiliate  repre- 

sentatives included:  Robert  C.  Good- 
rich, manager,  and  Don  Girad, 

program  director,  WFLY  (FM) 
Troy;  Searle  Rudd,  program  di- 

rector, WRUN-FM  Utica;  Glen 
Sprague,  manager,  and  Sheffield 
Davis,  sales  manager,  WWHG-FM 
Hornell,  and  Earl  C.  Hull,  Niagara 
Falls  Gazette,  vice  president  in 
charge  of  WHLD-AM-FM  Niagara Falls. 

The  rapid  progress  of  the  net- 
work since  its  foundation  in  June 

1948  from  six  to  11  FM  stations 
was  outlined  at  the  meeting.  Later 
additions,  it  was  pointed  out,  in- 

tensify network  coverage  of  a  40- 

county,  upstate  area  with  a  seven 
million  population.  Program 

changes  in  new  affiliates'  schedules from  six  hours  to  13  hours  daily 
since  their  affiliation  also  were 
stressed.  It  also  was  agreed  to 
push  the  proposal  of  obtaining  top- 

flight programs  from  member  sta- tions for  network  broadcast. 

The  network's  sales  staff  fore- 
cast an  increased  use  of  time  by 

producers  of  farm  goods  and  serv- ices.  At  the  same  time  members 

expressed  great  hopes  for  the  fu- ture of  FM.  All  stations  reported 
increased  distribution  of  FM  re- 

ceivers in  their  coverage  areas  with 
one  member  offering  survey  fig 

ures  showing  a  40%  FM  set-ovra- 
ership  for  his  community.  Louis 
Saiff,  manager  of  Watertown 
Times  station,  WWNY-FM,  did 
not  get  to  the  meeting  because  of 
weather  conditions  barring  his 
travel.  Basic  owned-and-operated 
RRN  stations  are:  WFNF  (FM) 
Wethersfield,  WVBT  (FM)  Bristol 
Center,  WVCN  (FM)  DeRuyter, 
WVCV  (FM)  Cherry  Valley  and 

key  station,  WHCU-FM. 
BROADCASTING Telecasting 



FACTS 

About  the  Coal  Crisis 

For  more  than  eight  months,  coal  operators  have  been  try- 

ing to  make  a  contract  with  the  mine  workers'  union. 
Before  any  new  contract  could  be  made,  two  union  de- 

mands had  to  be  eliminated: 

1.  Complete  domination  of  coal  production  by  the 

union,  through  its  insistence  on  the  "able  and  willing" 
and  "memorial"  clauses; 

2.  Insistence  by  the  union  on  the  power  to  exact  enor- 
mous sums  of  money  from  employers  to  be  spent  as 

the  union  dictates  on  "welfare"  for  union  members. 

Federal  Judge  Richmond  B.  Keech  upheld  the  view  of  the 

operators  that  these  demands  were  not  bargainable — 
were,  indeed,  illegal. 

On  "able  and  willing,"  Judge  Keech  said: 

"Good  faith  does  not  permit  such  extraneous  and  unlaw- 
ful provisions  to  he  insisted  upon  by  an  employee  group 

as  a  condition  of  wage  agreement.  To  include  such  provi- 

sions would  be  tantamount  to  nullifying  any  agreement 
reached  at  its  birth  ... 

"The  court  concludes  that  insistence  upon  inclusion  of  the 

so-called  'able  and  willing'  and  'memorial  period'  clauses 
in  the  negotiation  of  an  agreement  is  a  refusal  to  confer 

in  good  faith,  and  therefore  a  practice  condemned  by 

( the  law)." 
On  union  dictation  and  control  of  "welfare,"  Judge  Keech 
declared: 

"It  is  the  opinion  of  the  court  that  insistence  that  the  wel- 
fare and  retirement  fund  be  administered  so  as  to  limit 

the  benefits  thereunder  to  union  members  and  their  de- 
pendents without  compliance  with  the  statutory  require- 

ments for  a  closed  shop  agreement,  is  in  conflict  with 

(the  law)." 
There  can  be  no  appeasement— no  compromise  — on  these 
two  fundamental  issues. 

AS  TO  THE  SO-CALLED  "MONEY  ISSUES 

Mi 

The  ruthless  power  of  the  labor  dictator  is  being  used  to 

"Kill  the  goose  that  lays  the  golden  eggs." 

Under  the  expired  contract,  wages,  which  the  coal  opera- 
tors have  oflEered  to  continue,  are  higher  than  those  paid 

in  any  other  major  industry.  The  average  hourly  wage  is 

$1.95  per  hour,  compared  to  $1.67  per  hour  in  all  manu- 
facturing. This  rate  is  also  paid  for  lunch  periods  and 

"travel  time,"  making  the  average  underground  earn- 
ings $2.40  per  productive  hour.  In  addition,  vacation  pay 

($100.00  a  year),  social  security,  welfare  and  other  pay- 
ments increase  labor  costs  to  about  $2.74  per  produc- 

tive hour. 

Although  the  basic  wage  rate  is  $14.05  per  day,  on  the 

basis  of  6'/2  hours  of  actual  work  in 
underground  mines,  many  rates  are 
higher,  so  that  the  average  daily  pay 
amounts  to  $15.60. 

If  the  additional  labor  costs  are  in- 

cluded, the  figure  is  $17.81  per  day. 

Again  and  again,  union  monopoly  in 

the  coal  industry  has  brought  the  coun- 
try to  the  point  of  crisis  to  enforce  its 

demands. 

Since  more  than  60  per  cent  of  the  cost  of  mining  coal  is 

paid  for  labor,  the  price  of  coal  to  consumers  has  risen 
again  and  again. 

Obviously,  if  this  industry  is  to  survive,  there  must  be  a 

stopping  point. 

Markets  for  coal  are  shrinking.  It  does  not  make  sense  to 
raise  costs  when  markets  are  shrinking.  That  is  the  way  to 

price  the  industry  —  operators  —  miners  —  railroads — 
retailers^ — out  of  the  coal  business. 

The  net  effect  is  that  union  dictatorship  is  killing  off  the 
industry,  is  killing  off  jobs  for  miners.  In  the  process,  it  is 

bringing  suffering  and  hardship  to  all. 

The  Coal  Operators 

Are  Eager  for  a 

Working  Contract 

with  their  Employees 

There  can  be  no  true  security  for  the 

American  worker,  no  steady  progress 

for  American  industry,  as  long  as  UNION 

MONOPOLY  can  dictate  when  a  man 

shall  work  and  when  industry  shall  pro- 

duce. There  can  be  no  sure  protection 

for  the  American  public  as  long  as 

UNION  MONOPOLY  is  free  to  shake  its 

fist  in  the  face  of  all! 

NATIONAL  COAL  ASSOCIATION 

SOUTHERN  BUILDING WASHINGTON,  D.  C. 



RETAIL  RADIO-TV 

Use  Seen  Expondini 

in  Dollar  Value 

Represented  By  \^ 
FORJOE  &  CO.,  INC. 

T.  B.  Baker,  Jr.,  Genera/  Manager 

"HOW  TO  MAKE  advertising  more 
effective"  was  the  theme  of  the 
sixth  annual  advertising  conference 
of  Ohio  State  U.  and  a  highlight 
of  the  session  was  a  radio-TV  semi- 

nar in  which  a  retail  leader  pre- 
dicted increased  use  of  radio  and 

TV  by  retailers  the  nation  over. 
Howard  Abrahams,  manager  of 

the  sales  promotion  division  of  the 
National  Retail  Dry  Goods  Assn., 
predicted  that  while  the  amount 
spent  for  newspaper  advertising 
and  retail  store  display  will  de- 

crease slightly  this  year,  the 
ainounts  spent  on  radio  and  TV 
will  continue  to  increase  as  they 
have  for  two  decades. 

Mr.  Abrahams  said  that  while 
in  1939  5.1%  of  sales  were  spent 
for  advertising,  the  percentage  de- 

creased through  1948  when  it  was 
4.2%.  The  indications  for  1949  and 
1950,  he  said,  are  that  the  percent- 

age will  rise  to  4.6%  when  1949  sta- 
tistics are  gathered  and  1950  should 

be  higher.  He  believes  this  increas- 
ing higher  percentage  of  sales  spent 

on  advertising  is  essential  for 
stores  to  maintain  high  volume  and 
for  our  standard  of  living  to  sur- 

pass its  present  high  level. 

Check  on  Media 

Since  alert  retailers  check  the 
results  of  all  advertising  ventures, 
and  thus  are  able  to  check  the  ef- 

fectiveness of  all  media,  Mr.  Ab- 
rahams believes  radio  and  TV  have 

a  greater  chance  to  earn  more  of 
the  retail  advertising  budget  as 
time  passes.  He  said  retailers  are 
using  radio  more  because  of  the 
personal  appeal  that  radio  can 
make.  This  helps  the  large  stores 
overcome  the  "stigma"  of  bigness, 
and  combined,  with  the  wide  cir- 

culation radio  can  gain,  it  is  the 
acme  for  mass,  personalized  selling 
that  stores  must  have.  Also,  the 
use  of  beamed  program  technique 
in  radio  makes  advertising  eco- 

nomical when  a  store  is  promoting 
a  single  line  or  department,  he  ex- 

plained. 
Mr.  Abrahams  added  that  in  re- 

cent years  retailers  are  realizing 
radio  can  do  a  fine  merchandising 
and  promotional  job  for  them  and 
are  utilizing  it  for  those  purposes 
rather  than  using  radio  for  strictly 
institutional  purposes.  The  flexi- 

bility of  radio  and  the  fact  it  can 
create  quick  acceptance  are  valu- 

able to  the  retailers,  he  pointed  out. 
Along  with  these  advantages  is  the 
important  fact  that  radio  creates 
store  traffic  and  word  of  mouth 

publicity  cheaply,  which  is  an  ef- fective booster. 
Mr.  Abrahams  added  that  many 

stores  experimenting  with  TV  are 
making  the  error  of  using  it  only 
for  institutional  purposes,  as  they 
had  with  radio,  when  actually  TV 
has  proved  itself  to  be  a  potent 
merchandising  medium.  He  stated 
experience  to  date  indicates  retail- 

ers using  TV  are  setting  up  ad- 
ditional budgets  for  it  rather  than 

cutting  down  on  other  media. 
Kendall  Foster,  television  direc- 

tor of  William  Esty  Co.,  in  a  dis- 
cussion of  "Effective  Television 

Advertising,"  emphasized,  that 
while  the  actual  dollar  expenditure 
for  television  advertising  is  ex- 

tremely high,  the  cost  per  thou- 
sand impressions  is  remarkably 

low,  and  is  becoming  lower  every month. 

In  tests  of  his  client's  television 
programs,  Mr.  Foster  reported 
that  a  boxing  show  in  New  York 
had  a  cost  of  $1.13  per  1,000  im- 

pressions per  minute  of  commer- 
cial, while  a  Los  Angeles  program 

had  a  cost  of  90  cents  per  1,000  im- 
pressions per  minute  of  commer- 

cial. However,  the  actual  dollar 
outlay  for  TV  advertising  may  ap- 

pall certain  advertisers  when  an 
economical  weekly  program  on  a 
network  of  25  stations  cost  $750,000 
for  a  year,  or  three  spot  announce- 

ments per  week  on  58  stations  cost 
$350-000  per  year. 

To  illustrate  the  decreasing  cost 
per  1,000  impressions  of  TV,  Mr. 
Foster  related  how  a  program  in  a 
poor  adjacency  had  cost  $60  per 
1,000  in  1948,  but  the  cost  in  1949 
for  the  same  program  had  dropped 

to  $6  per  1,000.  Mr.  Foster  em- 
phasized that  the  effectiveness  of 

television  advertising  does  not  de- 
pend on  the  time  or  station,  but  on 

the  program  and  the  ingenuity  put 
into  it  by  the  advertiser. 

Co-Sponsor  Benefits 
He  warned  all  concerned  with 

television  that  to  maintain  the  ef- 
fectiveness of  the  medium  and  the 

double,  triple  and  quadruple  place- 
ment of  commercials  must  be  elim- 

inated. He  said  experience  has 
shown  that  the  co-sponsorship  of 
sporting  events,  for  example, 
where  one  concern  takes  the  first 

half,  results  in  high  sponsor  identi- 
fication and  an  economy  for  many 

limited  budget  advertisers. 
Dr.  Kenneth  Baker,  of  BMB,  re- 

minded the  advertising  men  not  to 
lose  sight  of  the  great  record  of 
radio  advertising,  the  fact  that 
there  are  more  sets,  more  listeners 
and  more  stations  than  ever  before. 
This,  combined  with  the  fact  more 
money  is  spent  locally  for  radio 
advertising  than  nationally,  indi- 

cates the  wide  fields  open  to  the 
medium  and  the  untapped  business 
resources  that  are  not  yet  radio 
users. 

The  director  of  research  for  the 
Blow  Co.,  E.  L.  Deckinger,  told  the 
conference  television  viewing  and 
the  much  publicized  visiting  of  TV 
owners'  homes  by  non  TV  owners 
will  settle  down  to  normal  activities 
as  TV  ownership  becomes  more 
widespread. 

In  surveys  conducted  by  his 
company  and  various  universities, 
Mr.  Deckinger  found  that  TV 
owners  of  several  years  standing 
have  virtually  the  same  viewing 
habits  as  those  who  have  had  sets 

but  a  few  months.    This,  he  sai 
rules  out  the  novelty  aspect  of  T^ 
and  places  it  definitely  into  th 
scheme  of  American  home  life  fc 

good. 

The  surveys  indicated  that  vii 
tually  no  TV  viewers  have  com 
plaints  on  the  -  commercials,  whil 
667c  feel  TV  programs  are  good 
33%  feel  they  are  fair  and  onl; 
1%  believe  TV  shows  are  poor.  0; 
the  question  of  whether  TV  pre 
grams  are  improving  90%  answere 
yes,  only  1%  said  no.  Mr.  Deck 
inger  believes  this  indicates  an  ex 
cellent  acceptance  of  the  mediur 
and  an  indication  of  future  satis 
faction  with  it. 

Most  surveys  show  that  amon. 
TV-oviTiing  families,  23%  less  tim 

is  spent  reading  magazines,  29' 
less  time  reading  books  and  72- 
less  time  attending  movies.  Newf 

paper  reading  time  was  down  5' in  these  homes.  The  upsurge  c 
interest  in  drama  is  indicated  i 
that  17%  of  those  questione 
viewed  drama  programs  agains 
11%  in  1948. 

The  keynote  sioeaker  of  the  cor 
f  erence,  Donald  Hobart,  director  c 
research  for  Curtis  Publication 
told  the  advertisers  that  constar 
research  is  necessary  in  our  flu( 
tuating,  competitive  economy  i 
order  to  make  our  advertising  an! 
sales  efforts  more  effective.  Mam 
facturers  must  keep  an  ever  coi 
stant  watch  on  product  uses,  ac 
vertising  appeals,  on  who  buy 
what  they  buy,  and  how  much  the can  buy. 

While  selling  and  advertising 
the  key  to  our  high  standard  c 
living  and  dynamic  economy.  M 
Hobart  emphasized  that  sales  prol 
lems  deal  more  with  outlets  an 

distribution,  while  advei-tisin* problems  concern  selling  in  tl 
home — where  people  live. 

Mr.  Hobart  believes  advertisin 
is  the  only  way  the  enthusiasm 
the  manufacturer  for  his  produi 
or  service  can  be  carried  to  sale 

men,  retailers,  clerks  and  ( sumers. 

Network  Business 
(Continued  from  page  15) 

$5,286,179;  total, July:  ABC,  $2, 
779,469;  MBS, 

$4,384,305;  total, 
August:  ABC, 

$3,973,058;  MBS, 
$4,523,117;  total, 

September CBS,  $4,997,280; 
NBC,  $4,829,768; 

October:  ABC, 
$5,754,037;  MBS, 
$5,597,183;  total, 
November: 

CBS,  $5,573,015; 
NBC,  $5,558,195; 
December: 

CBS,  $5,774,939; 
NBC,  $5,631,643; 

$15,425,427. 788,151;  CBS,  SS 

$1,133,315;  NB' $12,085,240. 
$2,544,096;  CB 

$1,119,364;  NB' $12,159,635. :  ABC,  $3,077,28 

MBS,  $1,178,38 
total,  $14,082,71: 

$3,404,683;  CB 
$1,667,482;  NB 
$16,423,385. 
ABC,  $3,406,98 
MBS,  $1,316,96 
total,  $15,855,16 

ABC,  $3,656,49 
MBS,  $1,345,81 total,  $16,408,J 
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THE  NEW  ERA  IN  'MmmA  BRINGS  YOU  A  SENSATIONAL  NEW  SHOW starring 

/ 

3'- 

i 

i 

1 

jimmy  Lytell  and  the  "Delta  Eight": Jimviy  Lytell,  clarinet;  Will  Bradley. 
trombone;  "Tank"  Lausen,  trumpet; 
Paul  Ricci,  tenor  sax;  Dave  Boumian, 

piano ;  Bob  Haggart,  bass ;  Tony  Mottola, 
guitar;  Bimny  Shaivker,  drums. 

Rockin'  Dixie  rhythm,  hot 
solo  breaks,  low-down  blues 
and  solid  delta  bounce  are 

served  up  by  eight  top  jazzmen 
in  the  new  era  Thesaurus 

show  "Old  New  Orleans." 
Fronted  by  Jimmy  Lytell, 

"Old  New  Orleans"  is  a  show- 

case for  the  happiest  Dixie- 
land jazz  and  blues  that  ever 

captured  an  audience. 
"Old  New  Orleans"  is  just 

recorded 

one  of  your  many  big  sales- 
builders  in  the  Thesaurus. 
JVfwThesaurus  gives  you  more 

practical  help  than  ever  before. 
You  get  more  big-name  stars, 
compreheiisive  programming 

and  promotion,  a  steady  flow 
of  current  material.  Scripts  by 

network-experienced  writers 

...lots  of  production  "extras." Wire  or  write  today  for  full 
details. 

Radio  Corporation  of  America 
RCA  Victor  Division 

grogm
m 

service
s' 

120  East  23rd  Street 
New  York  10,  N.  Y. 
Chicago  •  Hollywood 
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RTDG  PACT HAYES  FILE  SUIT 

Seek  $25,000  From  Crash 

TOTAL  of  $25,000  damages  is  de- 
manded by  Sam  Hayes,  NBC  Holly- 

wood newscaster,  and  his  wife, 
Sally,  in  suits  filed  in  Los  Angeles 
Superior  Court  as  an  aftermath  of 
a  plane  crash  last  Oct.  1  in  which 
they  were  injured  and  Buddy  Clark, 
network  singer,  was  killed  [Broad- 

casting, Oct.  10,  1949]. 
Mr.  Hayes  asked  $10,000  and  his 

wife  $15,000.  Defendants  are  James 
L.  Hayter,  plane  owner,  and  D.  W. 
Mercer,  pilot.  Seriously  injured 
also  were  Frank  (Bud)  Berend, 
NBC  Western  Division  sales  man- 

ager, and  Jennings  Pierce,  NBC 
Western  Division  manager  of  pub- 

lic affairs,  station  and  guest  rela- 
tions. The  party  was  returning 

from  the  Stanford-Michigan  foot- 
ball game  at  Palo  Alto,  Calif.,  when 

the  plane  crashed  in  a  Los  Angeles 
residential  district. 

Drawn  for  BROADCASTING  by  Sid  Hix 

'It's  this  sort  of  thing  that  makes  it  hard  to  do  a  Man-on-the-Street 

.  broadcast." 

WJR,  WWJ 

UAVf  Files  Complaint  With  FCC 

i 
j 

i 
f 
I 

LICENSE  RENEWAL  hearings 
for  both  WJR  and  WWJ  Detroit 
were  requested  last  week  by  Emil 
Mazey,  international  secretary- 
treasurer  of  UAW-CIO,  in  a  formal 
complaint  filed  with  FCC.  He 
charged  the  stations  with  refusing 
to  sell  or  otherwise  make  available 
time  for  discussion  of  the  issues 
in  the  strike  at  Chrysler  Corp. 
Harry  Bannister,  general  man- 

ager of  WWJ,  denied  the  complaint 
and  recited  his  earlier  statement 
that  in  all  disputes  involving  the 
public  interest  free  time  would  be 
given  provided  both  parties  to  the 
dispute  mutually  participated.  He 
had  outlined  this  policy  earlier  in 
the  month  in  a  letter  to  Luckoff, 
Wayburn  &  Frankel,  advertising 
agency  for  UAW-CIO  which  sought 
commercial  time  [Broadcasting, 
Feb.  6]. 

Similarly,  WJR  termed  the  com- 
plaint "groundless"  and  said  it  first 

heard  of  the  request  for  time  when 
newsmen  called  to  get  WJR's  reac- 

tion to  the  union's  complaint  to FCC. 
Mr.  Mazey,  addressing  his  peti- 

tion to  FCC  Chairman  Wayne  Coy, 
requested  renewal  hearings  imme- 

diately so  that  "this  matter  can  be 
gone  into  in  detail."  He  said  the 
actions  of  WJR  and  WWJ  "in  pre- 

venting the  residents  of  Detroit 
from  becoming  informed  on  the  is- 

sues in  the  Chrysler  strike  are  in 
direct  violation  of  the  Commission's 
decision"  revising  its  policy  on 
broadcast  editorializing,  issued  last 
summer  [Broadcasting,  June  6, 1949]. 

Mr.  Mazey  related  the  union, 
through  its  agency,  on  Jan.  31 
asked  to  purchase  a  daily  15- 
minute  period  on  WJR  but  was  ad- 

vised only  a  single  half -hour  weekly 
was  available.  He  said  WWJ  was 

queried  the  same  day  with  6:15- 
6:30  p.m.  Tuesdays  and  Thursdays 
and  7:45-8  p.m.  Mondays,  Wednes- 

days and  Fridays  being  offered. 
But  before  arrangements  could  be 
completed  the  time  was  refused 
since  Chrysler  would  not  partici- 

pate, the  union  spokesman  said. 
He  observed  that  WWJ  refused 

time  only  because  Chrysler  declined 
and  termed  this  a  violation  of  FCC 

policy  because  "the  Commission 
has  never  allowed  one  party  to  a 
controversy  to  veto  public  discus- 

sion of  that  controversy."  Mr. 
Mazey  said  "fairness  .  .  .  might 
require  no  more  than  that  the  li- 

censee make  a  reasonable  effort  to 
secure  responsible  representation 

of  the  particular  position"  and  if it  fails,  to  continue  to  make  its 
facilities  available  for  reply  if  so 
requested  after  the  original  broad- casts. 

WJR  explained  that  upon  learn- 
ing of  the  complaint  it  checked  its 

sales  traffic  department  "and  found that  a  routine  request  by  telephone 

had  been  made  by  the  union's  ad- 
vertising agency."  WJR  said  the 

specific  time  sought  was  not  avail- 
able and  alternate  times  were 

turned  down.  The  station  said  it 
"did  not  receive  any  other  cor- 

respondence from  the  agency  or 
the  union  requesting  time  or  press- 

ing the  issue  further." WJR  said  its  policy  on  contro- 
versial issues  is  cleax-ly  defined. 

"It  provides  equal  opportunity  for 
opposing  sides  to  present  their 
views  .  .  .  whether  the  time  is  on 
a  commercial  or  sustaining  public 

service  basis,"  the  station  ex- 

plained. Mr.  Bannister,  in  his  earlier  pol- 
icy statement  to  the  agency,  guar- 

anteed a  minimum  of  one  hour  of 
Class  A  time  weekly  without  charge 
for  'ijoinf'  tise  of., tetfe;  parties  in 
the  controversy.  He  said  addition- 

al use  of  WWJ's  facilities  would 
not  be  available  to  either  party 
during  the  duration  of  the  strike. 

Taylor  to  L&M 
JACKSON  TAYLOR,  former  vice 
president  and  director  of  McCann- 
Erickson,  New  York,  effective 
March  1,  will  join  Lennen  &  Mitch- 

ell, New  York,  as  an  account  group 
supervisor. 

ABC,  NBC,  CBS,  WOR  To  Sign 
AGREEMENT  on  a  new  contract 
covering  members  of  the  Radio  and 
Television  Directors  Guild  (AFLj 

employed  by  ABC,  NBC,  CBS  and 
WOR-AM-TV  New  York  was 
reached  in  New  York  last  week  fol- 

lowing a  meeting  of  network  of- 
ficials and  union  representatives 

with  the  New  York  State  Media- 
tion Board. 

According  to  terms  of  the  new 
contract,  to  be  signed  sometime  this 
week,  radio  and  television  directors 
will  receive  a  top  weekly  minimum 
of  $145  [Broadcasting,  Feb.  6] 
and  associate  directors  a  $100  top 
minimum.  The  contract,  retroac- 

tive to  Jan.  1,  1950,  expires  June  1, 
1952.  About  360  directors  are  in- 
volved. 

Directors  working  on  commer- 
cial shows  will  receive  80%  of  the 

prevailing  free  lance  rate  schedule 
governing  AM  network  produc- 

tions. No  schedule  of  commercial 
fees  was  set  up  for  TV  directors, 
sum  to  remain  subject  to  individual 

negotiations. It  was  learned,  however,  that  the 
contract  contains  a  clause  whichi 
provides  for  reopening  of  negotia- 

tions for  assistant  TV  directors 
Nov.  30,  1951 — six  months  before 
expiration  of  the  new  contract. 

Fees  Point  of  Dispute 
According  to  a  guild  spokesman, 

the  question  of  commercial  fees, 
involving  agencies  and  advertisers 
directly,  had  been  a  primary  point 
of  dispute. 

The  agreement  followed  a  num- 
ber of  negotiational  sessions  dur- 
ing which  it  had  appeared  that  the 

directors'  guild  would  strike  the 
networks  before  the  latter  sub- 

mitted counter-proposals  finally 
agreed  upon. 

The  strike  tentatively  had  been 
set  for  midnight  Jan.  31,  a  mont^ 
after  expiration  of  the  old  contract 
(which  was  extended),  but  was 
forestalled  at  the  request  of  the 
State  Mediation  Board. 

The  guild  originally  demanded  a 
$70  increase  from  $130  per  week  to 
$200  for  radio  directors  and  a  $170 
boost  from  $130  to  $300  for  televi- sion directors. 

Hearing  Designated 

APPLICATION  of  A.  D.  Ring  & 

Co.,  Washington  consulting  engi- 
neering firm,  for  radio  facilities 

to  aid  in  the  adjustment  of  direc- 
tional antennas  for  standard  sta- 
tions, was  designated  for  hearing 

by  FCC  last  week  to  determine 
whether  such  authorization  falls 
within  the  eligibility  requirements 

of  the  Commission's  special  indus- trial radio  service.  FCC  indicated 
it  wished  to  determine  if  such  ust 
could  be  considered  regarding  pro- 

duction and  construction  of  direc- tional arrays. 

FOR  THE  FACTS  ON  THE  CINCINNATI  MARKET 

See  Centerspread  This  Issue 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 

CINCINNATI 

50.000  WATTS  OF  SELLING  POWER 
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PAUL  H.  RAYMER  COMPANY 

REYNOLD  R.  KRAFT 

• 

For  over  18  years  Ren  Kraft  has  been  a  leader  in  the  sales  and 

advertising  field — 13  of  these  years  being  spent  as  a  specialist  in 
Radio  and  Television. 

During  the  past  5  years — as  Sales  Manager  of  NBC's  network 

and  local  television  sales — Mr.  Kraft  played  a  pioneering  role  in 

the  development  of  the  basic  sales  policies,  rate  structures,  pro- 

gram approaches  and  other  problems  during  Television's  tender, 
formative  years. 

Today  the  Paul  H.  Raymer  Company  is  proud  to  make  his 

services . . .  and  his  outstanding  experience  freely  available  to  tele- 

vision stations . . .  advertising  agencies . . .  and  television  advertisers. 

We  are  happy  to  welcome  Mr.  Kraft  to  our  organization.  And 

we  pledge  that  our  Television  Department  will  give  to  Television 

the  same  practical,  efficient  service  that,  for  the  past  17  years, 

has  made  the  Paul  H.  Raymer  Company  a  leader  in  radio  station 

representation. 

PAUL  H.  RAYMER  COMPANY,  Inc. 

Radio  and  Television  Advertising 

New  York      Boston      Detroit      Chicago      Hollywood      San  Francisco 
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BROADCASTING  HISTORY 
Revised  Edition  Being  Readied 

REVISED  edition  of  broadcast- 
ing's historical  record,  first  pub- 

lished in  1946,  under  the  title  of 
The  First  Quarter-Century  of 
American  Broadcasting,  soon  will 
be  in  the  printed  stage,  according 
to  Arthur  B.  Church,  president  of 
KMBC  Kansas  City,  Mo.,  who 
sponsored  the  first  and  second 
printings. 

Three  years  of  new  events  and 
accomplishments  are  being  incorpo- 

rated in  the  revised  edition,  Mr. 
Church  said.  In  addition,  he 
stated,  there  are  extensive  editorial 
revisions  to  bring  the  book  into 
line  with  existing  conditions  evolv- 

ing out  of  broadcasting's  rapidly 
changing  complexion  of  recent 
years. 

Price  incentives  have  been  ar- 
ranged for  quantity  purchases  of 

the  book  by  libraries,  educational 
institutions,  etc. 

The  revised  edition  is  being  pre- 
pared editorially  by  E.  P.  J.  Shur- 

ick,  formerly  promotion  director  of 
KMBC,  who  prepared  the  original 
edition.  Since  leaving  KMBC,  Mr. 
Shurick  has  been  promotion  and 
research  director  of  Free  &  Peters 
Inc.  He  joins  CBS  on  March  1  as 
market  research  counsel. 

Mr.  Church  has  invited  broad- 
casters to  submit  new  material  for 

publication  consideration  by  ad- 
dressing it  in  care  of  KMBC.  "It 

is  our  earnest  desire,"  he  ex- 
plained, "that  this  book  come  as 

close  as  possible  to  recording  the 

true  and  complete  story  of  broad- 

casting development  to  now." The  book  was  first  introduced  to 
the  industry  before  the  1946  NAB 
convention  in  Chicago  and  pre- 

sented in  recognition  of  National 
Radio  Week  to  President  Truman 
at  the  White  House.  In  compiling 
the  first  edition,  Mr.  Church 
pointed  out,  the  entire  broadcast- 

ing industry  participated,  mile- 
stone events  were  classified  in 

chronological  order  and  "firsts"  es- tablished through  challenge  sheets 
issued  to  all  American  broad- 
casters. 

APRS  Chief  Engineer 
JOHN  E.  DUNN,  of  the  engineer- 

ing staff  of  WNJR  Newark,  N.  J., 
resigned  last  week  to  accept  a  post 
as  chief  engineer  of  the  Armed 
Forces  Radio  Service  in  Germany, 
France  and  England.  Mr.  Dunn  de- 

parts for  Europe  today  (Feb.  27). 

/n  BuHalo  you  can  gojiaces  fast  with  WGR 

"AND  ITS  HIGHER-THAN-EVER 

HOOPER  RATINGS 

Leo  J.  ("Fitz  )  Fitzpatrick 
I.  R.  ("Ike")  Lounsberry 

RAND  BUILDING,  BUFFALO  3,  N.  Y. 

Nafionol  Representatives:  Free  &  Peters,  Inc. 

ATTENDING  the  finals  in  the  (hird 
series  of  Phillips  66  Talent  Parade, 
which  were  broadcast  over  WCCO 

Minneapolis  are  (I  to  r)  Carl  Burk- 
land,  general  sales  manager.  Radio 
Sales,  New  York;  Floyd  Nordstrom, 
Phillips  divisional  sales  manager,  and 
Gene  Wilkey,  general  manager, 
WCCO.  Mr.  Nordstrom  presented 
the  winner  of  the  series  a  $1,000 
scholarship  award  during  the  show. 

WFMJ  CHANGES 

Ups  Power  to  5  kw  on  1390  kc 

WFMJ  Youngstown,  Ohio,  on  Sun- 
day, Feb.  19,  began  operating  on 

a  new  frequency  with  increased 
power.  Formerly  on  1450  kc  with 
250  w,  WFMJ  now  is  assigned 
1390  kc  vsdth  power  of  5  k^v.  The 
change  took  place  two  days  after 
approval  was  received  from  FCC. 

The  move  received  heavy  pub- 
licity in  the  Youngstown  Vindi- 
cator and  in  papers  in  towns 

throughout  the  WFMJ  coverage 
area,  according  to  Leonard  E.  Nas- 
man,  sales  manager. 

Studios  and  offices  will  remain 
downtown  in  the  three-story 
WFMJ  Bldg.  at  101  W.  BoardmaiA 
St.,  Mr.  Nasman  stated.  By  am, 

arrangement  with  WHHH  War- 
ren, Ohio,  formerly  operating  with 

250  w,  both  stations  will  be  enabled 
to  broadcast  with  increased  power. 
WHHH  having  given  up  its  pres- 

ent frequency — 1400  ke — to  permit 
WFMJ  to  go  to  1390  kc.  Simul- taneously, WFMJ,  by  giving  up  its 
1450  kc  frequency,  enables  WHHH 
to  go  to  1440  kc  with  5  kw  power. 

Mr.  Nasman  said  WFMJ  had 
been  trying  to  get  5  kw  since  1941. 
WFMJ  and  its  FM  affiliate  are 
owned  and  operated  by  The  WFMJ 
Broadcasting  Co. 

Associated  Signs  18 

SIGNING  of  18  new  radio  and^ 
television  station  clients  for  its 
transcribed  library  and  program 
service  has  been  announced  by 
Associated  Program  Service,  New 
York.    Additional  stations  are: 

WERS  and  WBUR  Boston:  WHUC 
Hudson,  N.  Y.;  WBAL-AM-TV  Balti- 

more; WQQW  Washington;  KLMS  Lin- coln, Neb.;  WNAO  Raleigh,  N.  C; 
WMVA  Martinsville,  Va.;  WNEX  Ma- ccn,  Ga.;  WCPA  Clearfield,  Pa.; 
WLCS  Baton  Rouge,  La.;  WUOA  Tus- caloosa (University  of  Ala,);  WMRI^ 
New  Orleans;  KOGT  Orange,  Tex.; 
KFVO  Clayton,  Mo.;  CJRT  Toronto 
Ont.;  KSMN  Mason  City,  Iowa. 
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50mALES.jnONE  WEEK! 

and 

204  MORE 

LIVE  PROSPECTS! 

An  Amazing  Vote 

of  Confidence  in  WOW! 

Here's  The  Story ... 

WOW'S  "Third  Annual  Farm  Study  Trip"  was 

announced  on  January  11  on  the  "Farm  Service  Re- 

porter" Program,  (6:30  to  7  a.m.  weekdays).* 

Farm  Director  Mai  Hansen  simply  said  that  the 

tour  would  be  to  the  "New  South";  would  last  15 

days,  and  would  cost  about  $500.00  per  person. 

On  that  information  ALONE,  within  one  week 

64  farmers  responded— WITH  CASH!  204  others 

in  the  same  period  wrote  for  information  and  appli- 
cation blanks. 

*Co-sponsored  by: 
Garst  &  Thomas,  Coon  Rapids,  Iowa,  Pioneer  Hy- 

brid Corn;  Handled  by  the  Compton  Agency;  and 
the  Walnut  Grove  Products  Company  of  Atlantic. 
Iowa;  Ross  Wallace  Agency. 

John  J.  Gillin,  Jr.,  President  &  General  Manager 

John  Blair  &  Company,  Representatives 

So  large  and  instant  a  response  PROVES  that 

the  great  WOW-LAND  farm  market  is  solidly  be- 

hind WOW— and  WOW's  farm  listeners  are  today 

the  WORLD'S  FINEST  CUSTOMERS  for  any 

goods  or  services. 

For  availabilities  call  the  nearest  John  Blair 

Office  or  telephone  Johnny  Gillin  at  Webster  3400, 

Omaha. 

RADIO  STATION 

M 

OMAHA,  NEBRASKA 

590  KC  •  NBC  •  5000  WATTS 

Owner  and  Operator  of 

KODY  AT  NORTH  PLATTE 
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THE  PERSISTENCE  of  a  tele- 
graph operator  at  the  Alaska  Rail- 
road depot  and  the  coverage  of 

KFAR  Fairbanks,  were  important 
factors  in  saving  the  life  of  an 
Alaskan  trapper  who  had  severed 
an  artery  in  his  leg.  A  phone 
call  notified  the  telegi'aph  operator 
of  the  trapper's  plight,  and  the 
help  of  a  bush-pilot  was  enlisted 
in  bringing  the  wounded  man  to 
medical  aid.  The  pilot  was  unable 
to  land  in  darkness,  so  KFAR 
aired  messages  to  citizens  to  place 
lanterns  on  a  smooth  place  and 
mark  out  a  landing  strip.  Enough 
lanterns  were  set  out  to  enable  the 
pilot  to  reach  the  patient  and  bring 
him  to  safety. 

Shirley  Krieger  Day 
THROUGH  an  announcement  by 
Wynn  Hubler  Speece  on  her  Neigh- 

bor Lady  show  over  WNAX  Yank- 
ton, S.  D.,  an  11-year-old  victim  of 

tubercular  meningitis  has  a  radio- 

phonograph,  records  and  a  bank 
account.  After  the  announcement 
was  read  by  Mrs.  Speece,  703  let- 

ters were  received,  plus  $207.75  in 
cash.  All  local  programs  on 
WNAX,  a  few  days  after  the  ini- 

tial announcement,  were  dedicated 
to  the  little  girl,  and  the  day  was 
designated  "Shirley  Mae  Krieger 

Day." 

*    *  * 

Forum  For  Living 
AN  OPPORTUNITY  for  all  high 
school  seniors  to  win  valuable 
scholarships  to  schools  of  their 
choice  is  given  by  a  state-wide  pub- 

lic service  campaign  entitled  "Fo- 
rum for  Living."  Forum  is  aimed 

at  safety  in  the  home,  on  the  high- 
way and  at  work.    Students  enter 

essays  on  safety  topics  in  the  con- 
test and  compete  in  a  series  of  14 

weekly  radio  quiz  shows  concerning 
safety.  Shows  are  being  aired  over 
WEEI  Boston,  WSAR  Fall  River, 
WLLH  Lawrence,  WOCB  West 
Yarmouth,  WMAS  Springfield, 
WHAI  Greenfield,  WTAG  Wor- 

cester and  WBBK  Pittsfield,  all 
Massachusetts.  Final  winners  will 
receive  scholarships  varying  from 
$500  to  $2,000. *    *  * 

Radio  Rescues  Mink 
WHEN  a  forgetful  motorist  in 
Edinburg,  Tex.,  placed  a  $2,000 
mink  coat  on  the  top  of  his  car 
and  took  oif  for  San  Antonio,  he 
discovered  his  loss  a  mile  later  and 
called  KURV  Edinburg.    The  sta- 

ONLY  ONE  STATION  COVERS 

THE  SOUTH  BEND  MARKET - 

AND  WHAT  A  MARKET! 

Right!  Only  WSBT  covers  the  great 
South  Bend  market.  No  other  station,  Chicago 
or  elsewhere,  even  comes  close.  Look  at  the 

latest  Hooper  —  look  at  any  Hooper  — 
for  eloquent  proof. 

The  South  Bend  market  is  far-reaching, 
prosperous,  and  growing  fast.  Its  heart  is  two 

adjoining  cities  —  South  Bend  and  Mishawaka  — 
with  a  combined  population  of  157,000. 
Total  population  of  the  entire  South  Bend 
market  is  over  half-a-million.  Total  retail  sales 
in  1948  exceeded  ha.\i-dL-billion  dollars! 

The  rest  of  WSBT's  primary  area  gives  you 
another  million  people  who  spent  911  million 
dollars  in  retail  purchases  in  1948. 

You  must  cover  the  South  Bend  market.  You 

do  cover  it  with  WSBT— and  only  with  WSBT. 

5000    WATTS    •    960    KC    •  CBS 

PAUL      H.     RAYMER      COMPANY     •     NATIONAL  REPRESENTATIVE 

tion  aired  an  announcement  asking 
the  finder  of  the  coat  to  return  it. 
A  taxi  driver  had  seen  it  along  the  ̂ 
highway  and  picked  it  up.  After 
hearing  the  announcement,  he  re- 

turned the  coat  to  the  motorist  and 
received  a  reward. *  *  * 

News  From  Children 
KSYC  Yreka,  Calif.,  was  able  to 
bring  comfort  to  listeners  who  suf- 

fered from  the  effects  of  a  snow- 
storm which  isolated  communities, 

school  busses  and  tied  up  transpor- 
tation on  highways  in  the  area. 

Children  who  had  been  stranded  in 
busses  were  sent  to  nearby  farm 
houses,  and  KSYC  relayed  infor- 

mation of  their  whereabouts  to 
worried  parents.  In  one  case,  the 
special  events  crew  of  the  station 
broadcast    an    interview    with  a 
group  of  stranded  students. *  *  * 

Record  Reported 
WCCO  Minneapolis  claims  a  recoru 
during  a  recent  blizzard  in  that , 
area.  Between  5:30  and  8:30  a.m. 
one  morning,  the  station  aired  163 
announcements  from  different 
schools  which  would  not  be  open. 
The  station's  news  department 
maintains  contact  with  more  than 
250  school  officials  in  the  North- 

west each  winter  for  this  and  sim- 
ilar purposes. 

*  *  * 
Juice  Coming  Up! 

WATERMELON  juice  is  consid- 
ered out  of  season  at  this  time  of 

year  in  Philadelphia,  but  WIP  in 
that  city  aired  with  success  a  re- 

quest for  the  liquid  to  aid  a  17- 
year-old  boy  who  was  suffering 
from  a  kidney  ailment.  John 
Facenda  broadcast  the  appeal  upon 
request  from  the  hospital.  Within 
six  minutes,  a  listener  in  Salem, 
N.  J.,  called  the  station  and  offered 
two  quarts  of  the  juice  which  he 
had  bottled  and  frozen  the  pre- 

ceding summer.  Next  morning 
three  more  watermelon  juice  fan- ciers called  WIP. 

Radio  Aids  Scientists 
VITAL  experiments  and  other 
work  in  laboratories  of  Massachu- 

setts Institute  of  Technology,  Cam- 
bridge, Mass.,  were  in  grave  peril 

when  a  power  failure  occurred 
there  early  this  month.  It  was  im- 

perative that  researchers  get  to 
their  projects  before  damage  was 
done  by  lack  of  light,  heat  and  tim- 

ing devices.  Officials  immediately 
called  upon  Boston  stations  to  air 
appeals  to  workers  at  the  institute 
to  return  there.  Within  half  an 
hour,  150  researchers  had  reported. 
Most  of  the  damage  done  can  be 
remedied  due  to  the  prompt  action. 

Phiico  Dividend 

PHILCO  Corp.  board  of  directors 
has  announced  a  regular  quarterly 
dividend  of  50<5  per  share  on  the  I 
firm's  common  stock,  payable  March  | 
11  to  holders  of  record  Feb.  27.- 
Board  also  declared   a  quarterly 
dividend  of  93%<?  per  share  on  pre- 

ferred,  3%%    Series   A,  payable 
April  1  to  holders  of  record  March  j 15. 
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COmPREHENSlUE 

GOUERHGE,^ 

^  ...  the  World's  Lumber  Capital 

When  a  city  has  300  sawmills  harvesting  in  an 

adjacenttimber  supply  of  2  V2  million  acres  (larger 
than  the  State  of  Delaware)  then  it  can  call  itself 

the  World's  Lumber  Capital  ...  as  Eugene  does. 

And  in  a  capital  there's  a  market  ...  in  this  case 
a  rich  expanding  market  YOU  can  tap  through 

KGW's  COMPREHENSIVE  COVERAGE. 

Lumber  isn't  the  only  prop  to  Eugene's  economy. 

Agriculture  alone  yields  16  million  dollars  annual- 

ly. Eugene's  population  has  increased  35  per  cent 
since  1940,  helping  Oregon  during  his  period  at- 

tain the  greatest  population  growth  in  the  nation. 

THROUGH  COMPREHENSIVE  COVERAGE,  KGW 

DELIVERS  EUGENE  ...  as  it  delivers  the  rest  of  the 

fastest-growing  market  in  the  nation. 

This  chart,  compiled  from  official,  half-mili- 
volt  contour  maps  filed  with  the  FCC  in 
Washington,  D.  C,  or  from  field  intensity 
surveys,  tells  the  story  of  KGW's  Comprehen- 

sive Coverage  of  the  fostest-growing  market 
in  the  nation. 

PORTLAHD 

OREGON 

AFFILIATED  WITH  NBC 

REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO. 



THE  LATEST  WCKY  STORY 

HIGH  RATINGS  and  LOW  CARD  RATE  MAKE  WCKY 

THE  OUTSTANDING  BUY  IN  CINCINNATI 

Look  at  some  typical  ratings*  produced  by  WCKY  programs  of  news 
and    music    throughout    the  day: 

tt.30-lt.45   AM  SEGMENT  OF  MAKEBEUEVE  BALLROOM: 

WCKY  NET  STA  A  NET  STA  B  NET  STA  C  NET  STA  D 

6.9  4.3  6.3  5.1  4.0 

t.t5-t.30  PM  SEGMENT  OF  WALTZ  TIME: 

WCKY  NET  STA  A  NET  STA  B  NET  STA  C  NET  STA  D 

5.6  3.9  5.4  6.9  4.4 

4.t 5-4.30  PM  SEGMENT  OF  MAKEBELIEVE  BALLROOM: 

WCKY  NET  STA  A  NET  STA  B  NET  STA  C  NET  STA  D 

6.3  4.3  4.0  8.3  4.5 

5.30-5.45   PM  SEGMENT  OF  SUPPER  SURPRISE: 

WCKY  NET  STA  A  NET  STA  B  NET  STA  C  NET  STA  D 

^•5  6.1  4.3  6.8  4.7 

WCKY  IS  ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY  SEVEN  DAYS  A  WEEK 

*  -  Nov. -Dec.  Pulse  8AM-8PM  Mon.-Fri. 
**  -  Standard  Rate  &  Data  Jan.  1950 

INVEST  YOUR  AD  DOLLAR  WCKY'S-LY 



IN  CINCINNATI 

YOUR  BEST  BUY 

IS  WCKY 

6.00-6.15   PM  WCKY  NEWS: 

WCKY             NET  STA  A          NET  STA  B          NET  STA  C  NET  STA  D 

7.7  6.0                     6.7                     5.6  5.1 

6.30-6.45  PM  SEGMENT  OF  DAILY  HIT  PARADE: 

WCKY            NET  STA  A         NET  STA  B          NET  STA  C  NET  STA  D 

5.8  4.3                     4.3                     4.6  5.8 

WCKY  HAS  A  RATE  AS  LOW  AS  ANY  CINCINNATI  STATION. 

Open  Va  Hr.            WCKY        NET  STA  A     NET  STA  B      NET  STA  C  NET  STA  D 

Daytime  Cost**           60.00                                                      239.50  60.00 

WCKY  IS  AS  POWERFUL  AS  ANY  STATION  IN  THE  UNITED  STATES. 

WCKY NET  STA  A NET  STA  B NET  STA  C NET  STA  D 

50,000  W 
250  W 5,000/1,000  W 50,000  W 5,000  W 

AND  WCKY,  WITH  50,000  WATTS,  GIVES  YOU  A  PLUS  AUDIENCE  OUTSIDE 

CINCINNATI   EVEN   GREATER   THAN  CINCINNATI. 

MAKE  WCKY  YOUR  FIRST  CHOICE  IN  THE 

CINCINNATI  MARKET 

Call  collect  Tom  Welstead 
Eastern  Sales  Manager 
53  E.  5l8t  St.,  New  York  City 
Phone:   Eldorado  5-1127 
TWX:  NY  1-1688 

or 

C.  H.  "Top"  TopmiUer 
Cincinnati 
Phone:  Cherry  6565 
TWX:    Ci  281 

WCKY 

CINCINNATI 

FIFTY    THOUSAND    WATTS    OF    SELLING  POWER 
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NAB's  Future 

WHAT  SHOULD  a  broadcaster  expect  of  his 
trade  association? 

There  is  no  pat  answer.  It  depends  upon 
the  class  of  broadcaster.  Or  maybe  he  is  a 
telecaster.  Or  in  FM  as  distinguished  from 
AM.  He  may  be  network-affiliated  or  inde- 

pendent. He  may  be  clear,  or  regional  or 
local.  His  desires  will  vary  with  his  walk  in 
radio  life. 

There  are  fundamentals,  however,  on  which 
there  can  be  little  disagreement.  A  trade  asso- 

ciation there  must  be,  to  serve  as  the  advocate 
of  Radio  by  the  American  Plan.  To  be  effec- 

tive, it  must  represent  a  majority  of  those  in 
radio.  It  should  embody  every  segment  of 
radio  and  TV. 

The  NAB  is  and  has  been  that  trade  associa- 
tion since  1923.  Periodically,  there  have  been 

rump  movements  to  set  up  competitive  groups. 
The  NAB,  although  several  times  reorganized 
in  tempo  with  the  prevailing  times,  has  sur- 
vived. 

There's  controversy  about  the  efficacy  of 
the  present  NAB.  As  always,  it  depends  upon 
whose  ox  is  gored.  There  are  those  who  feel 
their  dues  should  not  be  spent  for  services  to 
newcomers  or  to  stations  which  might  become 
competitors.  There  are  those  who  feel  the 
NAB  should  be  stripped  down  to  a  Washing- 

ton watch-dog  operation.  There  are  as  many 
views  as  there  are  station  classes. 

Radio  is  controversial.  That  is  because 
radio  is  potent — the  most  potent  medium  ex- 

tant. Almost  every  citizen  regards  himself 
as  a  radio  expert.  Nearly  every  type  of  pro- 

gram, from  mystery  to  quiz  show,  has  been 
lauded  or  lambasted  by  people  in  every  walk 
of  life.  Radio  is  so  universal  in  its  appeal  that 
it  is  one  of  the  principal  subjects  of  conversa- 

tion in  the  United  States.  Everyone  listens. 
And  that  very  popularity  makes  the  media  a 
constant  subject  for  debate. 

There's  lots  of  intramural  NAB  talk.  There 
must  be  fire  behind  that  talk.  In  recent  years, 
however,  not  a  single  piece  of  legislation  ad- 

verse to  radio  has  passed  Congress.  Radio 
really  hasn't  been  hurt  to  any  greater  extent 
than  any  other  art  or  pursuit  in  our  more 
extreme  New  Deal  and  now  Fair  Deal  econ- 

omy. Whether  the  NAB  is  responsible  for 
this  isn't  necessarily  the  point.  The  NAB 
was  on  the  firing  line. 

The  NAB  board  has  found  it  expedient  to 
order  significant  changes  and  to  raise  member- 

ship dues.  This  has  been  done  to  meet  criti- 
cisms and  the  budgetary  requirements  de- 

manded by  the  membership  as  reflected  by 
their  elected  board  members.  To  drop  out  of 
the  NAB  now  or  to  remain  out  of  it  could 
seriously  threaten  its  survival.  There  is  no 
substitute  or  successor  organization  even  in 
the  talking  stage. 
An  NAB  convention  is  coming  up  next 

April.  There  will  be  an  opportunity  then  to 
debate  and  appraise.  If  the  NAB  order 
should  be  changed,  the  membership  can  so 
decree. 

Broadcasters  are  articulate.  They  can  and 
should  speak  their  minds.  While  radio  operates 
in  a  gold-fish  bowl  to  a  greater  degree  than 
most  lines  of  endeavor,  there  nevertheless  are 
important  and  delicate  aspects  of  trade  activ- 

ity that  cannot  be  covered  by  press  release. 
Before  passing  judgment,  it  behooves  those 

who  are  responsible  for  America's  radio — by 
all  yardsticks  the  most  effective  and  successful 
extant — to  listen  to  the  evidence  at  the  NAB 
convention  in  Chicago  next  April. 
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Democracy's  Spokesmen 
FOUR  young  Americans  with  very  definite 
views  on  the  operation  of  radio  in  a  democracy 

are  winding  up  a  week's  visit  in  Washington 
and  Colonial  Williamsburg  as  guests  of  broad- 

casters, set  makers  and  the  U.  S.  Junior  Cham- 
ber of  Commerce.  They  go  back  to  their 

home  towns  with  a  new  knowledge  of  govern- 
ment and  of  broadcasting. 

In  the  third  annual  Voice  of  Democracy 
contest  these  four  young  people  competed  with 
a  million  other  high  school  students  in  the 
industry's  annual  radio  script  contest.  They 
won  the  four  national  awards  by  clear  think- 

ing and  clear  speaking  on  a  subject  close  to 
the  core  of  American  freedom.  Throughout 
the  nation,  young  folk  studied  the  basic  ele- 

ments of  freedom  and  stated  the  facts  in 
28,000  high  schools  as  they  competed  for  the 
contest  scholarships. 

High  praise  goes  to  all  who  have  taken  part 
in  this  important  force  for  freedom.  To  the 
million  alert  students  who  competed.  To  the 
associations  that  worked  together  in  a  cause 
close  to  their  very  existence.  To  the  U.  S. 
Office  of  Education  for  its  participation.  And 
to  the  joint  contest  committee  headed  by 
Robert  K.  'Richards,  NAB  public  affairs  di- rector. 

Who  Said  That? 

IT  IS  HARD  to  beat  the  FCC,  even  when  you 
win. 

Thinking  back,  we  can  recall  no  occasion 
when,  in  a  competitive  proceeding,  an  appli- 

cant appealed  to  the  courts  and  won,  and  still 
got  a  grant  when  the  case  was  remanded  to 
the  Commission.  Applicants  who  are  able 
to  have  an  FCC  decision  set  aside  in  court 

just  haven't  seemed  to  prove  as  well  qualified 
as  their  rivals,  in  FCC's  eyes. 

Comr.  Jones  must  have  had  something  of 
this  sort  in  mind  in  writing  his  dissent  in  the 
current  Easton-Allentown  case  (story  page 
43).  FCC's  decision  to  grant  an  Allentown 
applicant  and  deny  his  competitors  had  been 
reversed  in  court  last  May.  Last  week,  over 
Comr.  Jones'  dissent,  four  of  his  colleagues 
voted  to  reopen  the  case,  which  is  already  some 
four  years  old. 

Comr.  Jones  protested  that  the  court's  deci- 
sion "did  not  even  suggest  that  more  evidence 

be  taken,"  much  less  require  such  procedure. 
The  majority's  decision,  he  continued,  "may indicate  a  lack  of  facts  to  support  a  grant  of 
the  facilities  to  the  earlier  successful  applicant, 
but  that  is  not  a  sufficient  ground  for  a  de  novo 

proceeding  in  this  case." 
So  now,  three  years  and  nine  months  after 

the  hearing,  the  applicants  find  themselves 
back  where  they  started — facing  a  hearing. 
That  is  a  long  time  to  wait  for  nothing.  The 
undecisiveness  of  the  Commission's  action  is 
the  more  difficult  to  justify  because  it  came  a 
full  nine  months  after  the  court's  decision  in 
the  case. 

Comr.  Jones'  dissent  suggests  the  delay  may 
be  attributed  at  least  partially  to  the  law  bu- 

reau. He  speaks  of  the  "grave  responsibility" 
of  "the  Commission  or  its  general  counsel"  in 
such  matters.    We  quite  agree. 

This  journal  has  long  opposed  the  power 
which  the  law  bureau  seems  to  exert  over  the 
Commission  and  the  dispatch  of  its  business. 
Whether  it  is  exerted  consciously  or  uncon- 

sciously does  not  affect  the  fact  that  such 
power  exists.  And  so  long  as  it  does  exist, 
it  will  be  impossible  to  say  whether  the  Com- 

mission speaks  with  its  own  voice  or  that  of 
ventriloquists  in  its  law  bureau. 

ELIAS  ISIDOR  GODOFSKY 

THE  VOICE  OF  LONG  ISLAND"  is not  only  WHLI  Hempstead,  N.  Y.,  it 
is  the  voice  of  Elias  Isidor  Godofsky. 

Mr.  Godofsky  at  38  is  president,  general  man- 
ager and  major  stockholder  of  his  second  radio 

station,  WHLI  and  its  companion  FM  outlet. 
He  was  formerly  president  and  general  man- 

ager of  WLIB  New  York. 
When  Elias  Godofsky  threw  the  switch  that 

put  WHLI  on  the  air  less  than  three  years  ago, 
veteran  radiomen  were  convinced  that  he  was 
faced  with  almost  insurmountable  barriers. 
Only  20  miles  from  New  York,  Hempstead  was 
well  covered  by  the  big  city's  major  networks 
and  independent  outlets.  A  local  station  could 
never  hope  to  compete  against  such  odds,  and 
would  never  secure  more  than  a  nominal  audi- 

ence and  very  few  commercial  accounts,  they 
thought.  The  past  few  years  have  proved 
them  wrong. 

In  his  early  radio  years  at  WLIB,  Mr. 
Godofsky  developed  a  theory  that  an  inde- 

pendent station  competing  in  a  great  metro- 
politan market  can  only  be  successful  if  it 

gives  its  listeners  something  they  want  and 
are  unable  to  get  from  the  networks.  Adhering 

to  this  theory,  WHLI  concentrates  on  the  "local 
angle,"  not  only  in  nevv's  broadcasts,  but  in 
all  of  its  program  format. 

Mr.  Godofsky's  policies  ha^-e  paid  off.  WHLI 
has  attained  an  enviable  position  in  the  strongly 
competitive  Long  Island  market.  It  presents 
stirring  documentaries  with  editorial  point  of 
view,  but  never  deals  with  political  matters  on 
any  level  except  in  straight  nev>'scasts,  or  when 
political  parties  on  their  own  allocated  time 
discuss  issues.  Ever  attuned  to  the  undercur- 

rent of  public  opinion,  Mr.  Godofsky  insists 
that  his  newsmen  devote  60  of  all  news  broad- 

casts to  Long  Island  stories. 
Elias  Godofsky  is  no  stranger  to  what  the 

public  wants.  He  had  his  first  taste  in  New 
York's  "Newspaper  Row."  Between  the  years 
of  1930  and  1933  he  worked  as  a  reporter  for 
the  New  York  Evening  Graphic,  the  New  York 
Journal  and  the  Standard  News  Assn.  He 

worked  up  from  a  reporter's  beat  to  owner  of several  weekly  newspapers  in  Brooklyn. 

It  was  the  spoken  word  rather  than  the 

printed  that  eventually  captured  the  imagina- tion of  Mr.  Godofsky.  In  1939  he  sold  the 

Brooklyn  newspapers  and  began  his  radio 
career. 

In  association  with  Arthur  Faske,  a  pioneer 

in  commercial  broadcasting,  Mr.  Godofsky  de- 
voted fulltime  to  WCNW  (now  WLIB).  Until 

1944  he  acted  as  president  and  general  man- 
ager of  the  station,  at  which  time  he  and  his 

(Continued  on  page  i2) 
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EW  YORK  HAS  MORE  IRISH  THAN  DUBLIN NEW 

dnd  WOV  has  a  brand  new  radio  show  for  everyone 

who  loves  Irish  music  and  folksongs 

J^ISTINGUISHED  by  its  genuine  and  traditional  Irish  atmos- 

phere, "A  Ramble  in  Erin"  is  a  brand  new  WOV  program 

written,  produced  and  broadcast  by  Pat  Stanton,  beloved  sponsor 

of  Irish  activities  in  America.  Born  in  County  Cork,  Stanton  makes 

frequent  visits  to  Ireland.  He  owns  one  of  the  finest  Irish  record 

libraries  in  America,  personally  selected  and  brought  here.  These 

recordings  of  old  world  Irish  songs,  and  new  tunes  equally  charm- 

ing, are  the  basis  of  this  new  Irish  program.  In  addition,  Stanton's 

show  will  feature  celebrated  Irish  personalities  as  guest  stars. 

Here  is  a  great  new  audience  available  for  smart  sponsorship. 

Write,  phone  or  wire  for  details.  ;'  • 

Ralph  N.  Weil,  General  Manager 

John  E.  Pearson  Co.,  Nat'l  Rep. 

MONDAY  thru 

FRIDAY  .... 

11:00  P.M.  TO  MIDNIGHT 

my 

NEW  YORK 
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Many  inquiries 

EDITOR,  Broadcasting: 

I  thought  you  might  be  inter- 
ested to  know  that  already  we  have 

received  many  inquiries  on  the 
nature  of  our  teaser  ad  in  Broad- 
casting. 

Mary  Moran 
Wellam  Advertising  Co. 
Lansing,  Mich. 

*  *  * 

Cites  Readership 
EDITOR,  Broadcasting: 

This  is  a  belated  note  of  appre- 
ciation for  Broadcasting's  flatter- 

ing article  about  yours  truly  which 
Bill  Thompson  .  .  .  wrote  for  the 
Jan.  23  issue.  .  .  . 

.  .  .  Much  fine  reaction  to  the 
article  emanated  from  my  friends 
in  the  various  agencies.    This  re- 

action   immediately   followed  the 
issue    and    .    .    .    denotes    .    .  . 

Broadcasting's  readership  list  is 
well  represented  among  high-rank- 

ing agency  personnel.  .  .  . 
George  R.  Gxiyan 
Western  Sales  Manager 
WON  Chicago 

*  *  * 

Urges  Excise  Repeal 
EDITOR,  Broadcasting: 

Regarding  .  .  .  your  editorial 
in  the  Feb.  13  issue.  .  .  . 

...  Is  it  not  true  that  there  is 
at  present  a  10%  excise  tax  on 
radio  sets  and  that  until  now  tele- 

vision had  been  excluded  simply 

because  nobody  had  thought  of 
television  when  the  tax  was  first 
inaugurated? 

This  10%  radio  excise  tax  has 
been  somewhat  of  a  handicap  to 
FM  .  .  .  inasmuch  as  sets  incor- 

porating only  television  and  FM 
.  .  .  subject  to  the  10%  tax  while 
television  only  sets  were  not. 

I  think  everybody  would  be  much 
better  off  if  we  would  all  exert  a 
little  effort  toward  eliminating  the 
10%  excise  on  any  radio  or  tele- 

vision equipment.  .  .  . 
Edward  A.  Wheeler 
President 
WE  AW  (FM)  Evanston,  111. 

[EDITOR'S  NOTE:  BROADCASTING 
certainly  favors  the  elimination  of  ex- 

cise on  all  radio  or  television  equip- ment.] 

Teletype  Thing' EDITOR,  Broadcasting: 
.  .  .  In  .  .  .  Broadcasting 

.  .  .  (page  50,  Feb.  13)  you  had 
a  picture  of  .  .  .  Bob  Daniels 
(KDAL  Duluth,  Minn.)  and  his 

great  invention  of  a  "thing"  .  .  . 
to  counter  teletype  .  .  .  static  elec- 

tricity. ... 

WPAT  at  93 

Servicing  America's  #1  Market! 

HO\N  24  HOURS  A  DAY 

(5000  WATTS) 

Sfars 

ga
l 

ore 

EMERY  DEUTSCH       ^  DON  KERR 

DAVE  MILLER 

^  MILO  BOULTON 

^  JOE  COMMISKEY 

^  JOHN  H.  FAULK 

dials  are  swinging  to  93 

WPAT 

PATERSON,    N.  J. 

Owned  and  operated  by  the 

Herald-News,  Passaic-Clifton,  N.  J. 

Believe  it  or  not,  that  little 

item  .  .  .  saved  one  of  our  men's reason.  His  name  is  Bill  Bohack 
and  we  had  all  been  eyeing  him 
rather  suspiciously  ever  since  he 
blurted  out  one  day:  "Look,  the 

paper  is  climbing  the  wall." Actually  it  was  .  .  .  when  Mr. 
Bohack  came  up  with  HIS  inven- 

tion .  .  .  he  .  .  .  placed  a  "thing" around  the  roller-bar  of  the  paper 
.  .  .  and  .  .  .  the  paper  got  down 
off  the  wall  and  marched  neatly 
along  in  the  usual  bulletin  fash- ion. .  .  . 

.  .  .  Mr.  Bohack's  "secret"  is .  .  .  nothing  more  or  less  than  a 
nice  piece  of  Christmas  TINSEL — 

CANADA'S  ASCAP 
Board  Sets  Copyright  Fees 

CANADIAN  COPYRIGHT  fees 
payable  for  1950  by  Canadian 
broadcasters  to  Composers,  Au- 

thors and  Publishers  Assn.  of  Can- 

ada (CAPAC),  Canada's  ASCAP, 
were  set  at  Ottawa  by  the  Cana- 

dian Copyright  Appeal  Board  at 
$292,618.  Instead  of  paying  less 
as  requested  by  the  Canadian 
Broadcasting  Corp.,  the  CBC  will 
pay  more  fees  this  year — a  total  of 
.$147,747,  which  includes  fee  for 
sets  in  Newfoundland,  now  part 
of  Canada.  The  privately  owned 
stations,  represented  by  the  Cana- 

dian Assn.  of  Broadcasters,  will 

pay  $144,971. Fee  is  based  on  rate  of  14^  per 
licensed  receiver  at  March  31, 
1949,  with  each  paying  7(^  per  re- 

ceiver. There  is  only  one  com- 
mercial broadcasting  station  in 

Newfoundland,  two  non-commer- 
cial privately-owned  stations,  and 

the  remainder  are  CBC  stations. 
There  are  33,000  licensed  receivers 
in  Newfoundland.  Last  year  CBC 
and  CAB  stations  evenly  split 
$272,164  in  fees  to  CAPAC. 

just  long  enough  to  wind  around the  bar  and  stick  its  spiny  ends 
against  the  paper.  .  .  . 

Joe  Cummiskey 
WPAT  Paterson,  N.  J. 

Mathematician 

EDITOR,  Broadcasting: 

Please  check  me  on  Mitch's Pitch  formula. 
Time  cost   cost  per  1,000 

Program  Audience  impressions 
Wouldn't  this  be  cost  per  listen- 

( Continued  on  page  39) 

NBC  ADDITIONS 

8  Alaska  Outleis  Affiliate 

AFFILIATION  agreement  be- 
tween NBC  and  eight  additional 

Alaska  stations  went  into  effect 
Feb.  15.  The  new  affiliates  are 

KFQD  Anchorage,  KERB  Fair- banks, KIBH  Seward,  KINY 
Juneau,  KTKN  Ketchikan  and 
KIFW  Sitka,  all  owned  by  William 
J.  Wagner,  trading  as  the  Alaska 
Broadcasting  Co. 

Effective  the  same  date,  KFAR 
Fairbanks  and  KENI  Anchorage, 

owned  and  operated  by  the  Mid- 
night Sun  Broadcasting  Co.,  also 

joined  the  network  [Broadcasting, Feb.  20]. 

Facilities  of  the  two  groups  have 
been  made  available  to  network 
advertisers  on  either  a  recorded 
basis  or  by  shortwave  broadcast 
transmission.  All  NBC  programs 
will  be  broadcast  by  Magnare- 
corded  tape  made  in  Seattle  and 
air-expressed  to  Alaska  and  via 
shortwave  through  the  Alaskan 
Communication  System. 

The  proposed  rate  schedule  for 
affiliation  with  the  Alaska  Broad- 

casting Co.  covers  six  stations 
which  are  available  only  as  a 
group  at  a  total  package  rate  of 
$375  per  evening  hour,  subject  to 
network  discounts  and  agency  com- 

mission. Also  available  only  as  a 

group  are  the  two  Midnight  Sun 
Broadcasting  Co.  stations  with  a 
rate  set  at  $175  per  evening  hour. 
Both  rates  include  all  costs  of  de- 

livering the  programs  and  there 
are  no  cuts  in  announcement 
charges  in  either  case,  it  was stated. 

FOR  THE  FACTS  ON  THE  CINCINNATI  MARKET 

^>  See  Centerspread  This  Issue • 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 

CINCINNATI 

50.000  WATTS  OF  SELLING  POWER 
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6"^ 
how  are  your  station 

coverage  figures 

being  filed? 

...this  way? 

...  or  that? 

2r> 

The  way  your  station  coverage  infor- 

mation arrives  on  a  time  buyer's  desk 

makes  a  big  difference  in  the  way  it 

is  used . . .  and  if  it  is  used  at  all.  No 

matter  how  impressive  your  story 

might  be,  a  poor  presentation  of 

these  important  facts  can  often  mean 

a  lost  sale. 

The  correct  interpretation  and  pres- 

entation of  station  coverage  figures 

is  just  one  of  the  reasons  more  and 

more  stations  of  all  sizes  are  turning 

to  O'Brien  &  Dorrance.  With  a  staff 

of  experienced  radio  and  TV  promo- 

tion experts, O'Brien  &  Dorrance,  Inc. 

is  equipped  to  handle  all  phases  of 

station  promotion  and  advertising... 

from  the  design  and  production  of 

direct  mail  folders,  rate  cards  and 

trade  magazine  ads  ...  to  the  dra- 

matic, salesmanlike  presentation  of 

BMB,  half-millivolt  or  mail-count  cov- 

erage figures. 

When  you're  ready  for  searchlight 
promotion  at  candlelight  costs,  think 

of . . .  write  to  . . . 

O'BRIEN  & 

DORRANCE  ,  inc. 

ADVERTISING  -  SALES  PROMOTION 

160  East  56th  Street,  New  York  22,  N.  Y, 

Plaza  9-5120 
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BRITISH  RADIO 

Liberals  Urge  Competition 

GREAT  BRITAIN'S  Liberal  Party 
would  like  to  see  British  radio  en- 

gage in  more  competition — but  not 
on  the  lines  of  American  commer- 

cial broadcasting. 
In  a  six-page  document  prepared 

by  a  special  committee,  the  Lib- 
erals said  their  idea  favors  the  sys- 
tems of  Canada  and  Australia. 

"We  would  be  prepared  to  support 
a  system  similar  to  that  in  Canada 
and  Australia,  where  chartered  or- 

ganizations are  in  competition  with 
private  enterprise  stations  or  net- 
works." The  document,  submitted  to  the 
Beveridge  Committee  which  is  hold- 

ing an  inquiry  into  the  state-owned 
monopoly,  BBC,  said  safeguards 
would  be  needed  against  excessive 
broadcast  advertising  on  private 
networks.  British  radio  now  has 
no  commercials. 

EARLE  PEARSON 

AFA  Unit  Director  Dies 

FUNERAL  services  were  held  last 
Tuesday  (Feb.  21)  at  Pound  Ridge, 
N.  Y.,  for  Earle  Pearson,  64,  direc- 

tor of  special  services  for  the  Ad- 
vertising Federation  of  America. 

Mr.  Pearson  died  Feb.  18  at  North- 
ern Westchester  Hospital,  Mt.  Kis- 

co,  N.  Y. 
Mr.  Pearson,  who  joined  the  Ad- 

vertising Federation  in  1921,  is  sur- 
vived by  his  wife,  a  son,  Richard, 

and  a  sister,  Miss  Harriet  Pearson. 

ARRIVAL  of  survivors  of  crashed B-36  at  McChord  Field,  Seattle, 
Wash.,  covered  by  KOMO  that 

city.  Intervievirs,  lasting  30  seconds 
with  each  survivor,  were  tape  recorded 
by  station's  news  editor,  Millard  Ire- 

land. Recordings  were  fed  via  NBC 
closed  circuit  to  its  World  News  Round- 

up next  morning. 

Spillway  Opening 
OPENING  of  Bonnet  Carre  Spillway, 
35  miles  from  New  Orleans,  covered 
by  WWL  that  city.  Local  celebrities, 
including  Army  engineer  officers  and 
deLesseps  S.  Morrison,  mayor  of  New 
Orleans,  were  interviewed  on  remote 
broadcast  by  WWL.  Spillway  was 
opened  to  divert  excess  flood  waters  of 
Mississippi.  It  had  been  opened  only 
twice  before. 

Series  With  Troopers 

STATE  Police  of  Maryland  send  rep- 
resentative trooper  every  Wednesday 

to  WAAM  Sportsroom,  aired  daily  over 
WAAM  (TV)  Baltimore,  3-5  p.m. 
Trooper  is  interviewed  concerning  ac- 

cident case  histories  drawn  from  police 
files.  Hints  concerning  traffic  safety, 
theme  of  show,  are  demonstrated  by 
policeman.  Station  is  donating  time- 
signal  daily  to  State  Police's  "Slogan 
of  the  Month"  campaign.  Announcer 
emphasizes  safety  theme  while  screen 

Smith  Davis 

shows  special  slide  made  up  by  sta- tion's art  staff. 

Trial  Coverage 

TRIAL  of  Dr.  Herman  Sander,  mercy- 
killing  physican  in  Manchester,  N.  H., 
given  on-the-scene  coverage  by  WCOP 
Boston.  Fulltime  telephone  line  be- 

tween courthouse  and  WCOP  provides 
station  with  three  reports  daily  from 
News  Director  Ron  Cochran,  who  is  in 
Manchester  for  trial.  Three  shows 
daily  used  to  air  material,  with  station 
interrupting  any  shows  for  important 
bulletins. 

Canham  Speaks 

SPEECH  titled  "The  Right  of  the 
People  to  Know,"  delivered  by  Erwin 
D.  Canham,  editor  of  Christian  Science 
Monitor,  aired  by  WSRS  Cleveland. 
Speech  was  given  at  Cleveland  Adver- 

tising Club  luncheon.  Among  those  at- 
tending were  Nat  Howard,  editor  of 

Cleveland  News;  Paul  Bellamy,  editor 
of  Cleveland  Plain  Dealer,  and  Louis 
Seltzer,  editor  of  the  Cleveland  Press. 

Long-Range  Telecast 
FIRST  six  daily  races  at  Hialeah  Park, 
Miami,  Fla.,  including  feature  event, 
are  telecast  nightly  by  WABD  (TV) 
New  York.  Films  are  developed  in 
truck  which  carries  them  to  Interna- 

tional Airport,  Miami,  and  flown  in 
four  hour  non-stop  flight  to  New  York 
where  they  are  met  and  sped  to  sta- 

tion's studios.  Races  are  described  by 
Clem  McCarthy,  who  does  the  voice 
live  from  studio.  Features,  human  in- 

terest coverage  and  interviews  with 
prominent  track  personalities  are  pro- 

vided in  films  by  Bill  Corum,  sports 
columnist  for  Hearst  Publications. 

TV  Tests 
AUDIENCE  reactions  to  its  current 
weekly  telecasts  on  CBS-TV,  Tuesday, 
8  to  9  p.m.,  solicited  by  the  Dept.  of 
Defense  in  connection  with  its  eight- 
week  series  designed,  to  instruct  its 
Organized  Reserve  Corps  personnel. 
CBS  is  donating  time  for  series, 
launched  Feb.  14,  which  Army  is  using 
to  test  television  as  training  medium 
for  reserve  components  looking  toward 
its  use  on  regular  basis.  Series  is 
supervised  by  Gen.  Mark  W.  Clark, 

chief.  Army  Field  Forces.  Contr 
groups  of  ORG  personnel  are  estal 
lished  within  40-mile  radius  of  eac 
city  to  which  programs  are  beame' 
and  each  group  is  given  set  of  que 
tions  relating  to  value  of  television  & 
training  vehicle. 

Cancer  Series 
THIRTEEN-week  series  of  program 
titled  For  the  Living,  made  available 
stations  by  American  Cancer  Societ 
which  is  using  broadcasts  as  part 
its  nationwide  education  program 
fight    against    the    disease.  Seri 
dramatizes  known  facts  about  cance 

its  danger  signals  and  methods  use  ̂  
to  combat  it.    Shows  are  15-minute 
long  and  feature  Edward  G.  Robinso 
as  narrator,  and  other  Hollywood  an 
radio  personalities,  all  of  whom  hav! 
volunteered  their  talents. 

Looking  Back  and  Ahead 
TWO  forum  type  programs,  one  con 
cerning  last  50  years,  and  other  specu 
lating  on  possible  developments  durin 
next  50,  aired  by  WYBC  Yale  U.,  Ne^ 
Haven,  Conn.  Both  forums  were  on 
hour  long  and  moderated  by  Cleant 
Brooks,  English  professor  at  univei 
sity.  Panels  for  forums  made  up  c 
members  of  Yale  faculty. 

Canadian  Purchase 

ENO's  Fruit  Salts  Co.  has  pu 
chased  the  half-hour  transcribe 

mystery  feature.  The  Sealed  Book 
for  a  21  station  coast-to-coas 
schedule  across  Canada,  Charle 
Michelson  Inc.,  New  York,  pro 
ducer  of  the  show,  announced  las 
week.  Agency  is  Atherton  &  Cur 
rier.    Canadian  stations  are 

VOCM  St.  John's,  Nfld.;  CKWX  Va 
couver,  B.  C;  CFAC  Calgary,  Alb 
CJCA  Edmonton,  Alb.;  CFQC  Sask 
toon,  Sask.;  CKCK  Regina,  Sask 
CJOB  Winnipeg,  Man.;  CFRB  Toronto 
Ont.;  CHML  HamUton,  Ont.;  CFR.^ 
Ottawa,  Ont.;  CHOK  Sarnia,  Ont 
CFCO  Chatham,  Ont.;  CKNX  Wing 
ham,  Ont.;  CHLO  St.  Thomas,  Ont 
CKWS  Kingston,  Ont.;  CKSO  Sudbury 
Ont.;  CJKL  Kirkland  Lake,  Ont 
CJAD  Montreal;  CHS  J  St.  John,  N.  B 
CHNS  Halifax,  N.  S.;  CJCB  Sidney 

N.  S.. 

e 

WEEKLY  schedule  of  Cisco  Kio 
Frederic  W.  Ziv  package,  will  be  ex 

panded  to  Mon.,  Tues.,  Thurs.,  8-8:3 
p.m.  on  WOR  New  York. 

ole'  MacDonald . . . 
If  ole  Mac  farmed  or  ranched  in  Montana,  h' 
made  money.  $265  million  to  be  exact  fo 
Jan. -Sept.  1948.  Farming  is  just  one  of  4  majo 
industries  which  together  toted  up  retail  sole 
of  over  $100  million  in  1948. 

A  good  portion  of  Montana's  rich  areas  sit  Ih the  KGVO-CBS  signal.  And  the  best^  portioi 
of  sales  in  the  area  are  KGVO-made  soles Yours? 

KGVO-KflnQ 5  KW  DAY— ̂   KW  N1TE MISSOULA AHACONDA  BUTTE 
210  KW 

o  n  T  A 

^  Ner  ONc,  ffur  seven  major  inbustmh 
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New  BROADCAST  CATALOG 

Twice  as  big 

as  1948-49 

The  most  complete  data  book 

in  broadcasting 

•  Over  400  concise  pages  of  up-to-the-minute  specifi- 
cations and  application  data. 

•  1,068  clear  illustrations,  easy-to-read  curves,  and  valu- 
able diagrams. 

•  1,060  different  equipment  items  covering  every  broad- 
cast service — audio,  AM,  FM  and  TV. 

Just  off  the  press— the  most  complete  and  authoritative 
equipment  reference  ever  published  for  station  men. 

Containing  more  than  400  large-size  pages  of  descrip- 
tive material,  application  data,  and  performance  specifica- 

tions in  a  single  loh/me,  the  RCA  1950  Broadcast  Equipment 
Catalog  covers  the  entire  line  of  RCA  Broadcast  Equipment 

—from  Audio,  AM,  FM  and  TV  equipment  to  test  units. 

Each  item  is  described  clearly  and  concisely.  Each  de- 

scription includes  easy-to-find  features,  equipment  uses, 
and  complete  specifications.  There  are  over  40  equipment 

groupings  in  all— indexed  for  quick  reference. 

If  you  work  with  broadcast  equipment,  here  is  the  book 
you  can  put  to  work  the  minute  you  get  it. 

EQUIPMENT  DESCRIBED 

Audio  Equipment, 
AIM-FM-TV 

Microphones 
Custom-Built  Equipment 
Consolettes  &  Switching 
Audio  Amplifiers 
Remote  Equipment 
Racks  &  Rack  Equipment 
Power  Supplies 
Turntables 
Recorders 
Loudspeakers 
Video  Equipment 
Field  Equipment 
Relay  Equipment 
Mobile  Unit 
Studio  Cameras 
Film  Equipment 
Studio  Control  Equipment Monoscope 

Sync  Generator 
Amplifiers Power  Supplies 
Studio  Lighting 
TV  Accessories 

Transmitters,  AM-FM-TV 
AM  Transmitters 

AM  Phasing 

FM  Transmitters 
AM,  FM  Tubes 
TV  Transmitters 
TV  Tubes 

Crystals 
Antennas,  AM-FM-TV 
FM  Antennas 
TV  Antennas 
Transmission  Line  Equip- ment 
AM  Antenna  Tuners 
Antenna  Towers  &  Equip- ment 

Test  &  Measuring 

Equipment Measuring  Equipment 
Monitoring  Equipment 
Service  Test  Equipment 

Other  RCA  Products 
Sound  Equipment 
16mm  Projectors 
Theatre  Equipment 
Mobile  Communications 

Equipment 

BROADCAST  EQUIRMCMT 

RADIO  CORPORATION  of  AMERICA 
CMGIMEERIMO  RRODUCTS  DERARTMEMT.  CAMDEM,M,J, 

In  Canada:  RCA  VICTOR  Company  Limited,  Montreal 

STATION  OWNERS,  MANAGERS,  CHIEF  ENGINEERS! 

If  you  have  not  yet  received  your  complimentary 
copy,  write  us  on  station  letterhead. 

For  additional  copies,  mail  a  coupon  v^ith 
your  checl<  or  money  order  for  $2.00. 

Dept.  19- A,  RCA  Engineering  Products 
Camden,  N.  J. 

Send  me    new  RCA  1950  Broadcast  Equipment  Cata- 
log (s).  I  enclose  $  (check  or  money  order). 

Name_ 
Title_ 

Address_ 

City  _State_ 

Dept.  19- A,  RCA  Engineering  Produas Camden,  N.  J. 

Send  me    new  RCA  1950  Broadcast  Equipment  Cata- 
log (s).  I  enclose  %  (check  or  money  order). Name  

Title  

Address. 
City  

_State_ 



i  Mr.  Jameson 

m  ASSN.  MEET 

Jameson  To  Represent  FCBA 

iljUILFORD  JA3IES0X.  past  pres- 
ijdent  of  the  Federal  Communica- 
ijions  Bar  Assn.,  is  to  attend  the 

mid-year  meeting 
of  the  house  of 
delegates  of  the 
American  Bar 
Assn.  beginning 
today  (Monday) 
in  Chicago.  He 
will  be  the  first 
delegate  to  repre- 

sent FCBA,  now 
an  affiliated  na- 

tional legal  or- 
ganization of  the 

ABA. 
I  Among  matters  to  come  before 
(he  house  of  delegates  of  interest 
lo  radio  will  be  reports  by  the  ABA 
jiection  on  Taxation  and  the  Com- 
iiittee  on  Patent,  Trademark  and 
copyright  law.  The  tax  section 
idll  consider  a  revision  of  Sec.  102 
'f  the  Internal  Revenue  Code  which 
imposes  additional  taxes  upon  cor- 
iiorations  declared  to  be  unreason- 
Lbly  withholding  distribution  of 
arnings  for  the  purpose  of  evad- 
ng  paj-ment  of  surtaxes  by  their tockholders. 
Mr.  Jameson,  member  of  the 

nec.  102  committee,  explained  that 
n  the  December  1949  decision  of 
lie  U.  S.  Tax  Court  in  the  KOMA 
Oklahoma  City-KTUL  Tulsa  case, 
.'here  the  stations  had  withheld 
istribution  of  earnings  on  the 
round  that  additional  funds  would 
e  needed  for  FM  and  TV  expan- 
.ion,  the  court  upheld  the  additional 
ssessment  levied  by  the  tax  com- 
aissioner.  The  latter  had  ruled 
hat  the  stations  failed  to  sustain 
he  burden  of  proof  imposed  upon 
hem  to  establish  an  immediate 
eed  for  the  use  of  additional 
unds. 
The  Sec.  102  committee,  Mr. 

ameson  said,  is  to  recommend  that 
he  statute  be  amended  so  as  to 
hift  the  burden  of  proof  to  the 
ax  commissioner,  except  in  the 
lost  flagi-ant  cases,  and  that  addi- 
ional  taxes  shall  not  apply  if  the 
orporation  can  show  the  funds  are 
eeded  in  connection  with  long- 
5rm  planning,  as  distinguished 
rom  inamediate  needs. 

Illlilllllillllililllllllillllillllllllllllllllillllllillllli 

1  930  —  1  950 

20th  Anniversary  Year 

46.0 

"HOOPER" 
*  (average  5  periods 

yAnter,  1950) 

proves  the  best  buy 
in 

DANVILLE,  VA. 

WBTM 

5kv(d)   ABC  lkw(n) 
Rep:  HOLLINGBERY 

ana aentQnt 
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FIELD  ENTERPRISES  Inc.,  -"hicago. moves  its  general  offices  to  Rm.  1400, 
211  W.  Wacker  Dr.  Telephone: 
RAndolph  6-8.5.54.  C.  Howard  Lane  is 
director  of  broadcasting,  and  Carl  J. 
Weitzel  vice  president  and  treasurer. 
DAVID  ADAMS,  manager  of  KCSB 
San  Bernardino,  Calif.,  is  the  father  of 
a  boy.  Richard  Vance. 
TED  MILLS,  program  manager  at 
XBC-TV  Chicago,  is  the  father  of  a 

girl,  Hiiarv. 

PAT    FLANAGAN,   formerly  with WJLK  (FM)  and  WCAP  Asbury 
Park,   X.  J.,   WWBZ  Vineland, 

X.   J.,   and   WIXX    Washington,  ap- 
pointed manager  of  WOXF  Oxford, 

X.  C. 

VERL  BRATTON,  vice  president  and 
general  manager  of  WKTY  La  Crosse. 
Wis.,  received  into 
Radio  Pioneers  or- 

ganization. He  will 
complete  his  24th 
consecutive  year  in 
radio  this  spring. 
KENNETH  B. 
CARNEY,  former 
executive  for  XBC 
on  West  Coast, 
elected  vice  presi- 

dent of  K  H  0  X 
Honolulu. Bratton 

J.  W.  KIRKPATRICK  appointed  gen- 
eral manager  of  WORD  and  WDXY 

( F3I )  Spartanburg,  S.  C,  effective 
March  1.  He  entered  radio  in  late 
'3Cs  and  was  manager  of  WGTC  Green- 

ville, X".  C.  until  1941  when  he  joined 
Spartanburg  Adv.  Co..  which  then 
owned  both  WSPA  and  WORD.  He 
was  named  station  manager  of  WORD 
in  1947  when  it  was  purchased  by 
Spartan  Radiocasting  Co..  headed  by 
^VALTER  J.  BROWN.  Mr.  Kirk- 
patrick  resigned  as  manager  of  WORD 
and  WDXY  a  year  ago  to  become  man- 

ager of  WCOV  Montgomery,  Ala. 
JOHN  CARRINGTON  continues  as 
WORD-WDXY   station  manager. 
RICHARD  L.  PYLES,  formerly  man- 

ager of  WWXI  Wabash,  Ind.,  and  be- 
fore that  commercial  manager  of 

WCMI  Ashland,  Ky.,  appointed  man- 
ager of  WCSI  (FMi  Columbus,  Ind., 

succeeding  GRAEME  ZIMMER,  re- 
signed [Broadcasting,  Feb.  13]. 

AL  MAFFIE,  program  director  for 
WLX'H  Laconia,  X.  H.,  appointed  as- 

sistant manager  of  station.  He  will 
continue  as  program  manager. 
MAURICE  E.  PURNELL,  member  of 
Locke,  Locke  &  Purnell,  Dallas  law 
firm,  elected  a   director  and  general 

Open  Mike 
(Continued  from  page  36) 

er-home  impression? 
Wouldn't  the  readership  cost  be 

cost   per   reader    impression — not 
1,000  impressions? 

Gerry  Boyd 
WPAY  Portsmouth,  Ohio. 

Applauds  P.  I.  Stand 
.EDITOR,  Broadcasting: 

We  have  been  silently  applaud- 
ing your  comments  regarding  P.I. 

deals.  Your  latest  editorial  "P.I. 
Plunder"  [Broadcasting,  Feb.  20, 

page  40]  merits  a  loud  "Amen" from  us  as  well  as  a  cheer  for 
KRNT.  .  .  . 

Morris  H.  Blum 
Pres.  &  Gen.  Mgr. 
TT'A.V.V  Annapolis,  Md. 

counsel  of  A.  H.  Belo  Corp..  publisher 
of  Dallas  Morning  Xeics  and  owner 
of  WFAA  Dallas. 
JACK  R.\THBUN,  general  manager  of 
WBSR  Pensacola,  Fla..  resigns  to  join 
Le  Blare  Corp.,  Lafayette.  La.,  as  ad- 

vertising manager,  effective  March  6. 
CHARLES  H.  CRUTCHFIELD,  vice 
president  and  general  manager  of 
WBT  Charlotte.  X".  C,  is  recuperating 
from  a  gall  bladder  operation  he  under- went Feb.  16. 
JAMES  D.  SHOUSE.  chairman  of 
Crosley  Broadcasting  Corp.  and  execu- 

tive committee  member  of  Avco  Mfg. 
Corp.,  is  subject  of  article  in  next  issue 
of  Look  magazine. 

UN  Documentary 

OXE-HOUR  documentary,  pro- 
duced by  the  United  Nations  Radio 

Division  after  nearly  two  years  of 

preparation,  will  pay  tribute  to  the 
Intirnational  Refugee  Organization 
in  a  broadcast  to  be  aired  on  MBS, 
Friday,  8  p.m.  EST.  Titled  Eleven 
Memory  Street,  the  documentary  is 
based  on  18  hours  of  tape-recorded 
interviews  in  Europe  with  -30  peo- 

ple of  17  nationalities.  Program 

will  describe  functions  of  the  IRO's child-search  bureau. 

WBNS 

Dominant  radio  coverage  In  central  Ohio  is 
WBNS  plus  WELD-FM.  This  rich  market  has  re- 

tail sales  of  $785,533,000  .  .  .  And  most  of 
that  is  spent  by  WBNS  families.  That  is  why 
WBNS  does  the  most  profitable  selling  job  in 
central  Ohio.  The  tremendous  selling  power 
of  this  station  has  been  proven  again  and 
again  by  local  and  national  advertisers. 

ASK  JOHN  BLAIR 

POWER  5000  D  •  1000  N  •  CBS    COLUMBUS,  OHIO 
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ARROWHEAD  MEET 
On  Sales,  Merchandising 

RADIO  merchandising  headlined 
the  first  annual  Arrowhead  Net- 

work Clinic  held  in  Duluth,  Minn., 
with  sales  and  management  per- 

sonnel from  all  six  of  the  group's 
stations  taking  part.  Discussions 
on  sales  and  merchandising  were 
led  by  D.  A.  Baker,  regional  sales 
manager,  and  Jack  Cosgrove, 
WEBC  Duluth  sales  manager. 

Entertainment  was  provided  on 
the  evening  of  the  first  day  at  the 
home  of  Morgan  J.  Murphy,  Ar- 

rowhead Network  president.  At 
the  concluding  session.  General 
Manager  Walter  C.  Bridges  termed 

the  clinic  an  "unqualified  success" and  said  it  would  be  carried  on  as 
an  annual  affair.  In  addition  to  the 
personnel  present  from  WEBC, 
Arrowhead's  key  station,  other  net- 

work stations  were  represented  by 

Managers  Ralph  O'Connor,  WISC 
Madison,  Wis.;  Harry  Hyett, 
WEAU  Eau  Claire,  Wis.;  Greg 
Rouleau,  WJMC  Rice  Lake,  Wis.; 
Oscar  Peterson,  WMFG  Hibbing, 
Minn.,  and  Art  Nelson,  WHLB 
Virginia,  Minn.  Also  present  were 
Vivian  Bulmer,  Ella  May  Johnson 
and  Norma  Boss,  who  represent 
Arrowhead  regionally.  The  two  day 
sessions  were  held  in  late  January. 

MORE  than  70  broadcasts  from  Eng- 
land were  carried  by  CBS  preceding 

and  during  national  elections  there. 

PERFORMANCE 

TOWER 
^  LIGHTING 

EQUIPMENT 
H  &  P  lighting  equipment,  consistently 
specified  by  outstanding  radio  engineers, 
is  furnished  as  standard  equipment  by 
most  leading  tower  manufacturers. 

300  MM  CODE  BEACON 
Patented  ventilator 

dome  circulates  the  air, 
assures  cooler  op- 

eration, longer 
j        lamp  life.  Concave 
'        base  with  drainage 

port  at  lowest 
point.  Glass-to- 
glass  color  screen 
supports  virtually 
eliminate  color 
screen  breakage. 
Neoprene  gaskets 
throughout.  CAA 

"  approved. 
OTHER  H  &  P  PRODUCTS: 

Mercury  Flashers  •  Photo-Electrie  Con- 
trols •  Obstruction   Lights   •  Complete 

Light  Kits  for  A-2,  A-3,  A-4  and  A-5 
Towers 

PROMPT  SERV/CE  and  tilli\Hky 
Immediate  Shipment  Out  of  Stock 
WRITE  OR  WIRE  FOR  CATALOG 

Actions  of  the  FC 

-FEBRUARY  17  to  FEBRUARY  24- 

ar  i 

y  I 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-efFective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp. -synchronous  amplifier  vis.-visual 

cond. -conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl. -unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  neiv  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

February  17  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Request  Granted 
WJER  Dover,  Ohio — Granted  request 

to  delete  cond.  (attached  to  CP)  which 
now  reads  "that  applicant  will  not  com- mence operation  until  WFMJ  Youngs- town,  Ohio,  ceases  operation  on  1450 
kc  and  is  licensed  to  operate  ■  on  1390 
kc,"  and  substitute  in  lieu  thereof:  That permittee  will  not  commence  operation 
until  WFMJ  Youngstown,  Ohio  ceases 
operation  on  1450  kc,  nor  be  licensed  to 
operate  on  its  authorized  frequency 
until  WFMJ  is  licensed  to  operate  on 
1390  kc. 

February  17  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1010  kc 
Nebraska  Rural  Radio  Assn.,  Lexing- 

ton, Neb.— CP  new  AM  station  1010  kc 
1  kw  D  AMENDED  to  request  1010  kc 
25  kw  D  DA. AM— 1450  kc 

Midwest  Bcstg.  Corp.,  Montevideo, 
Minn. — CP  new  AM  station  1240  kc 
250  w  unl,  AMENDED  to  request  1450 
kc  and  omit  contingency  of  KWAT 
relinquishing  1240  kc. 

Modification  of  CP 
Mod.  CP  new  FM  station  for  exten- 

sion of  completion  date:  WNOI  Oak 
Park.  111.;  WBAB-FM  Atlantic  City, 
N.  J.;  WKBN-FM  Youngstown,  Ohio; 
WRVC  Norfolk. 

License  for  CP 
License  for  CP  new  FM  station:  WOR- 

FM  New  York;  KISW  Seattle,  Wash.; 
WHHS  Havertown,  Pa. 

February  20  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1550  kc 
WBSC    Bennettsville,    S.    C.    —  CP change  from  1400  kc  250  w  unl.  to  1550 

kc  10  kw-D  5  kw-N  DA-N. 
Modification  of  CP 

Mod.  CP  new  AM  station  for  exten- 
sion of  completion  date:  WTIM  Taylor- 

ville.  111.;  WGSV  Guntersville.  Ala. 
Mod.  CP  new  AM  station  to  increase 

power,  change  frequency  etc.  for  ex- tension of  completion  date:  KYUM 
Yuma,  Ariz.;  KGEM  Boise,  Ida. 

Mod.  CP  new  FM  station  for  exten- 
sion of  completion  date:  WBIB  New 

Haven.  Conn.;  WPAR-FM  Parkersburg, 
W.  Va. WNJR-FM  Newark,  N.  J.— Mod.  CP 
new  FM  station  to  change  ERP  to  4.5 
kw,  ant.  to  57  ft. 

TENDERED  FOR  FILING 
Modification  of  License 

WABB  Mobile,  Ala. — Mod.  license  to 
change  from  DA-2  to  DA-N. A.M— 1240  kc 
WNOW  York,  Pa.— CP  change  from 

1250  kc  1  kw  D  to  1250  kc  1  kw-D,  1240 
kc  250  w-N. 

APPLICATION  DISMISSED 
KAST  Astoria,  Ore. — Astoria  Bcstg. 

Co.  DISMISSED  application  for  mod. 
CP  to  change  frequency,  increase 
power  etc.  for  extension  of  completion 
date. 

APPLICATION  REMOVED 
WCNC  Elizabeth  City,  N.  C— Albe- 

marle Bcstg.  Co.  REMOVED  application 
for  SSA  on  1240  kc  250  w  unl.  for 
period  not  to  exceed  six  mos.  File closed. 

February  21  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Extension  Granted 
WRXO  Roxboro,  N.  C— Granted  ex- 

tension to  operate  with  reduced  power 
for  period  of  10  days  from  Feb.  18, 
pending  receipt  and  installation  of  re- placement coil  in  final  amplifier. 

BY  THE  SECRETARY 
KWHN  Fort  Smith,  Ark.- Granted  li- 

cense new  AM  station;   1320  kc  5  kw 
unl.  DA-N. 

W  JIM-TV  Lansing,  Mich.— Granted 
mod.  CP  to  change  trans. 
WAVE-TV  Louisville,  Ky.— Granted 

mod.  CP  to  extend  completion  date  to 10-12-50. 
WJIM-TV  Lansing,  Mich.— Granted 

mod.  CP  to  extend  completion  date  to 8-21-50. 

WIRY  Plattsburg,  N.  Y.— Granted  li- cense new  AM  station;  1340  kc  250  w 
unl. 
KLFY  Lafayette,  La.— Granted  li- cense new  AM  station;  1390  kc  500  w  D. 
WEAR  Pensacola,  Fla.— Granted  li- 

cense change  freq.  to  1230  kc  250  w 
unl. 
WHLD  Niagara  Falls,  N.  Y.— Granted 

license  change  freq.  and  power  to 
1270  kc  5  kw  D,  install  DA  and  new 
trans,  and  change  trans,  location. 
KCOL  Nr.  Fort  Collins,  Col.  — Granted  license  change  freq.  to  1410 

kc  increase  in  power  to  1  kw,  install 
new  trans,  and  DA-N  and  change  trans, 
location. 
WNBF  Binghamton,  N.  Y. — Granted license  change  ant.  and  mount  FM  and 

TV  ant.  on  No.  1  center  AM  tower. 
KDWT  Stamford,  Tex.— Granted  li- cense install  new  trans. 

WJBC  Bloomington,  111. — Granted 
cense  install  new  vertical  ant.  mou 
FM  ant.  on  AM  tower,  install  new  trar 
and  change  trans,  location. WNBF-FM     Binghamton,  N 
Granted   license   change   existing  F 
station;  freq.  Chan.  263  aOO.5  mo  EI- 12  kw;  800  ft.  ant. 
KCLF  Clifton,  Ariz.— Granted  mo 

CP  for  approval  of  ant.  and  trans.  1 
cation,  specify  studio  location. 
WEBK  Tampa,  Fla.— Granted  mo 

CP  for  approval  of  ant.  and  trar. 
location  and   change  studio  locati^ 
WISE  Asheville,  N.  C— Granted  C 

install  alternate  main  trans,  at  prese 
site  of  main  trans,  to  be  operated  < 
1230  kc  250  w  unl. 
KONO  San  Antonio — Granted  mo 

CP  to  change  tvpe  of  trans. 
WMUS  Muskegon,  Mich. — Grantf mod.  license  to  change  studio  locatio 
WFVG  Fuquay  Springs,  N.  C. 

Granted  CP  install  new  trans.  i 
WGBI  Scranton,  Pa. — Granted  CP 

change  type  trans,  change  trans,  loc^ 
tion  and  make  changes  in  ground  sy' tern. 
KFEQ-FM  St.  Joseph,  Mo.— Grants 

extension  of  completion  date  to  8-25-5 
WMFD-FM  WUmington,  N.  C— San 

to  9-1-50. KTED  Laguna  Beach,  Calif. — Grante 
license  new  AM  station;  1520  kc  1  kv 
D  250  w-N  DA-2. 
WCOD  Richmond,  Va.— Granted  1" cense  new  FM  station;  Chan.  251  (98 

mc)  34  kw,  430  ft.  ant. 

Leonard  A.  Versluis,  Nr.  Steven' ville,  Mich. — Granted  mod.  CP  maP ant.  changes  in  exp.  TV  station,  KQI 
30-32. 
The  Elm  City  Bcstg.  Corp.,  Ne 

Haven,  Conn. — Granted  CP  for  reii 
statement  of  CP  for  freq.  6975-7000  1 
0.1  w  for  KCA-60. WKAQ  San  Juan,  P.  R.— Granted  C 
install  new  trans. 

Voice  of  Alabama  Inc.,  Area  of  Bii_ 
mingham,  Ala. — Granted  CP  and  licens' for  new  exp.  TV  relay  KA-5816. 
Following  granted  extension  of  corr 

pletion  dates  as  shown:  KHSL  Chief 
Calif,  to  6-21-50;  WSGN  Birminghan 
Ala.  to  8-12-50;  KCBS-FM  San  Fran 
Cisco  to  9-1-50;  KNX-FM  Hollywoof 
Calif,  to  9-28-50;  WSPD-FM  Toledt 
Ohio  to  9-6-50. WHBF-FM  Rock  Island,  111.— Grante 
license  new  FM  station,  Chan.  2.= (98.9  mc).  37  kw,  380  ft.  ant. 

Jose  Ramon  Quinones,  San  Juan,  I 
R. — Granted  license  for  new  remot 

pickup  KA-2254. KDON  Palm  Beach,  Calif.— Grante 
voluntary  assignment  of  CP  and  I 
cense  from  Central  Coast  Countie 
Radio  Inc.,  to  Salinas  Newspapers  Inc 
(parent  company.) 
Hays  County  Bcstg.  Co.,  San  Marcc Tex. — Granted  voluntary  assignment  c 

CP  remote  pickup  KA-2025  from  Hay 
County  Bcstg.  Co.  to  Central  Bcstg.  Cc Inc. 
WSTA    Charlotte    Amalie,    V.  I 

Granted  mod.  CP  to  change  tran; 
location. 
WFMJ  Youngstown,  Ohio. — Grante mod.  CP  for  extension  of  completio 

date  to  3-12-50. NBC  New  York,  N.  Y.— Granted  CI 
for  new  remote  pickup  KA-5173. 
Paramount  Television  Production; 

Inc.,  Area,  Hollywood,  Calif. — Grante CPs  three  new  remote  pickups  KA 

5793-4-5. 
February  21  Applications  .  . 

ACCEPTED  FOR  FILING 
License  for  CP 

WFGM  Fitchburg,  Mass. — License  fo 
CP  new  AM  station. 

TENDERED  FOR  FILING AM— 1310  kc 

KNPT  Newport,  Ore.— CP  AM  statior 
to  change  from  1230  kc  250  w  unl.  tc 
1310  kc  1  kw  unl.  DA-N. 

( Continued  on  page  75) 

SERVICE  DIRECTORY 

Custom-Built  Equipment 

U.  S.  RECORDING  CO. 

1121    Vermont    Ave.,    Wash.   5,    D.  C. 
STerling  3626 

COMMERCIAL  RADIO 
Monitoring  Company 

PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Duty  All  Night  Every  Night 

PHONE  JACKSON  5302 
P.  O.  Box  7037       Kansas  City,  Mo.  - 

HUGHEY  &  PHILLIPS 
TOWER  LIGHTING  DIVISION 
326  N.  La  Cienega  Blvd. 
Los  Angelas  48,  Calif. 

60  E.  42nd  St.  New  Yo«k  17,  N.  Y. 
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CONSULTING  RADIO  ENGINEERS 

JANSKY  &  BAILEY 
Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE* 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  BIdg.  1407  Pacific  Ave. 
Washington  4,  D.C.       Santa  Cruz,  Cal. 

Member  AFCCE* 

UO  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntclair  3-3000 

Labs:  Great  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerling  0111 

Washington  4,  D.  C. 

Member  AFCCE* 

i\  Commercial  Radio  Equip.  Co. 
Everett  L.  Ditlard,  Gen.  Mgr. 

i\  INTERNATIONAL  BLDG.  Dl.  1319 
r;.  WASHINGTON,  D.  C. 
J  PORTER  BIDG.  LO.  8821 

KANSAS  CITY,  MO. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE' 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE' 

GAUTNEY  &  RAY 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  BIdg. 

Washington  4,  D.  C. 
Notionol  7757 

]   RAYMOND  M.  WILMOTTE It 
II  1469  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON   S,  D.  C. 

JOHN    J  .  KEEL 

Worner  BIdg.,  Wash.,  D.  C. 

National  6513 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE' 

Mcintosh  &  Inglis 

710  14th  St.,  N.W. — Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE' 

't
l 
 

B  RUSSELL   P.  MAY 

1422  F  St.,  N.  W. Kellogg  BIdg. 

^  Wathinglen,  D.  C.        REpublic  3984 

Member  AFCCE' 

ANDREW 
CORPORATION 
SPECIALISTS  IN 

Allocation  •  Design  •  Installation 
363  E.  75th  St.,  Chicago  19,  III. 

PHONE:  TRIangle  4-4400 

Dixie  B.  McKey  &  Assoc. 
1820  Jefferson  Place,  N.  W. 

Washington  6,  D.  C. 

REpublic  7236 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.        Ml.  4151 
DALLAS,  TEXAS 
1728  Wood  St.  Riverside  3611 

Member  AFCCE' 

E .   C .  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE' 

WILLIAM  L  FOSS,  Inc. 

Formerly  Colton  &  Foss,  Inc. 
927  15th  St.,  N.  W.     REpublic  3883 

WASHINGTON,  D.  C. 

( 
 

I 

t    GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  4-8721 

ARLINGTON,  TEXAS 

GEORGE  P.  ADAIR 

Radio  Engineering  Consultant 

Executive  5851  1833  M  STREET,  N.  W. 
Executive  1230  WASHINGTON  6,  D.  C. 

CHAMBERS  &  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE' 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Of.  H.  3Llkr 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingswood  7631,  9541 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Executive   offices:    40    East  Ave. 
Laboratory:    114    Northgate  Rd. 

Riverside,  III.      —      Riverside  6652 
(A    Chicago  suburb) 

ROADCASTING    •  Telecasting 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE' 

William  E.  Benns, Jr. 
&  ASSOCIATES 

3733   Kanawha   St.,  N. 

W. 
ORdway  8071 

Washington,  D.  C. 

SILLIMAN  &  BARCLAY 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

2915  Red  River  2-5055 
Austin,  Texas 

ADLER  ENGINEERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

720  Milton  Road,  Rye,  N.  Y.    RYE  7-1413 

A.  EARL  CULLUM,  JR. 

CONSULTII^JG  RADIO  ENGINEERS 
HIGHLAND    PARK  VILLAGE 

DALLAS  5.  TEXAS 

JUSTIN  8-6108 

Philip   .Meiryman  &  Associates •  114  State  Street 

•  Bridgeport    3,  Conn. 
•  Bridgeport  5-4144 

RADTO  CONSULTANTS 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

February  27,  1950    •    Page  41 



LiliG-WORTH 

FEATUIIE  PROGRAMS,  Inc. 

J^toductlon 

1  13  W.  57th  STREET 
NEW   YORK    19,    N  .  Y  . 

i^etwork  Calibre  Programs 
at  local  Station  Cost 

Kansas  City's  ONE  and  ONLY 

50,000 
watt  station 

a/okt 

Programmed  for 
Mid-America  Audiences 

Feature 

Jlllillllllillililllllllllillllilllllllllllllll^ 

JEAN  PAUL  KING,  formerly  an- nouncer, narrator  and  director  of 
American  Album  of  Familiar  Music 

and  Fred  Allen  Show,  appointed  pro- 
gram director  of  KDYL '  Salt  Lake City. 

ELSIE  WRIGHT,  formerly  of  WGR 
and  WKBW  Buffalo,  WFBL  Syracuse 
and  WNMP  Evanston,  111.,  joins 
WBKB  (TV)  Chicago  as  continuity 
editor.  JAMES  HARELSON  and  WIL- 

LIAM HUTCHINGS  promoted  to  as- 
sistant director  and  assistant  film 

director,  respectively,  at  WBKB  (TV). 
JEFF  NAGLE,  formerly  announcer  at 
KFVD  Los  Angeles,  WMFR  High 
Point,  N.  C,  and  WLEC  Sandusky, 
Ohio,  joins  announcing  staff  of  WNAX 
Yankton,  S.  D. 
VICTOR  F.  CAMPBELL,  production 
head  for  WBAL-TV  Baltimore,  ap- 

pointed program  manager  for'  station. 
MARK  SHEELER,  formerly  with 
WSSV  Petersburg,  Va.,  and  later  with 
WJEJ  Hagerstown,  Md.,  joins  WPIK 
Alexandria,  Va.,  as  disc  jockey. 

BETTY  SCHMIDT,  formerly  with  KYA 
San  Francisco,  and  KXLK  Great  Falls, 
Mont.,  joins  copy  department  of 
KXLJ  Helena,  Mont. 

HAROLD  AZINE,  formerly  producer- 
director  of  KLAC-TV  Hollywood,  has 
shifted  to  KTTV  (TV)  that  city,  in 
similar  capacity.  Before  going  to 
Hollywood  he  was  with  CBS  Washing- ton. 

HAL  LEWIS,  formerly  of  KPOA 
Honolulu,  joins  KHON  same  city, 
bringing  his  three  and  one-half  hour 
show  to  station.  Program  is  carried 
I  y  Aloha  Network  KHON,  KIPA  Hilo, 
KMVI  Wailuku  and  KTOH  Lihue. 

SHERM  FELLER,  formerly  with 
WEEI  Boston,  joins  WCOP  same  city, 
as  disc  jockey. 

CHUCK  COOK,  formerly  of  WEBR 
Buffalo,  joins  production  staff  of 
CHUM  Toronto. 

.....  TOM  PICKERING,  formerly  of  WIMA 
:::::  Lima,  Ohio,  joins  announcing  staff  at 
j;!:;  wind  Chicago. 

iiiii  RAY  WASHABAUGH,  program  direc- 
iliii  tor  of  WOKZ  Alton,  111.,  and  m.c.  of 
:::::  Club  1570  and  Whirligig,  resigns.  Fu- 
:::::  ture  plans  have  not  been  announced. 

iiii;  BERNIE  BARRON,  formerly  of  WVKO 
::':•:  Columbus,  Ohio,  joins  announcing  staff 
liili     of  WLWC  (TV)  Columbus,  Ohio. 
iiii:   bill  Thompson,  of  nbcs  Fibber 
:::::  McGee  &  Molly  show,  and  Mary  Mc- 
WWl     Bride  have  announced  their  marriage. 
:::::  AL  CARVER,  music  librarian  at  NBC 
■m  Chicago,  is  the  father  of  a  boy,  Dennis 

■  Lee. 
HARRY  A.  WAPSHARE,  office  man- 
ager  of  WNJR  Newark,  N.  J.,  is  the 
father  of  a  girl.  Hazel  Ann. 

Availability 
J'm  Monroe  &  The 
News  6:00-6:10  P.M. 
Tues.,   Thurs.   &  Sat. 
Radio   reporting  at 
Its  best  with  Mid- 
America's  favorite newscaster.  Write, 
wire  or  call  todayl 

NalionnI  Represenlative  —  Joi.n  £.  Pearson  Co. 
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Edgar  H.  Calder 
FUNERAL  services  were  held  last 
Tuesday  for  Edgar  H.  Calder,  41, 
announcer-script  writer,  who  died 
following  a  heart  attack.  Services 
were  held  from  Dunaway  Funeral 
Home  in  Hawthorne,  Calif.  Mr. 
Calder  was  found  dead  in  a  Haw- 

thorne hotel  on  Feb.  17.  ' 

Respects 
( Continued  from  -page  3U ) 

associates  sold  their  holdings  to 
Mrs.  Dorothy  Schiff  of  the  New 
York  Post.  He  continued  for 
awhile  as  president  of  the  station 
under  the  new  ownership,  but  the 
desire  to  develop  more  of  his  own 
ideas  prompted  him  to  leave  in 
1945.  Shortly  thereafter  he  began 
the  preliminary  studies  which  led 
to  the  founding  of  WHLI  in  1947. 

Ever  apparent  at  WHLI  is  Mr. 
Godofsky's  early  training  as  a 
newspaper  man — the  time  honored 
e'-'itor's  advice  to  "Get  it  first,  but 
first  get  it  right"  is  followed  to  the 
letter.  WHLI  is  among  th'^  first  to 
air  any  significant  local  develop- 

ment— both  pro  and  con.  Mr. 
Godofsky  is  keenly  aware  of  the 
workings  of  public  opinion  and  the 
public  service  nature  of  broadcast- 

ing. During  the  "big  snow"  of December  1947,  the  station  aired 
informati(K>  ?ind  warnings  to  lis- 

teners cii#  from  transportation 
and  communication,  while  police 
and  municipal  and  school  authori- 

ties used  the  facilities  to  keep  in 
touch  with  their  communities. 

In  Commuters'  Behalf 
After  the  storm  the  station  aired 

a  three-part  documentary,  Opera- 
tion Snafu,  which  pointed  out  the 

weaknesses  of  the  Long  Island  Rail- 
road which  had  become  completely 

stalled  during  the  storm,  maroon- 
ing thousands  of  commuters  for  as 

long  as  24  hours.  Constructive 
suggestions  were  made  for  correct- 

ing the  situation — ideas  late'r 
adopted'  by  state,  county  and  rail- road officials.  Mr.  Godofsky  took 
a  personal  part  in  the  planning  of 
these  broadcasts  and  went  on  the 

air  himself  with  the  station's  recom- mendations. 

A  great  part  of  the  successful 
operation  of  WHLI  is  family  team- 

work. Paul  Godofsky,  brother  of 
Elias,  is  executive  vice  president 
of  the  station.  Together  they  make 
top-policy  decisions.  Detailed  super- 

vision is  administered  by  Paul 
Godofsky,  who  formerly  was  pro- 

gram manager  of  WMCA  New 
York  and  station  manager  of WLIB. 

A  native  of  Brooklyn,  Elias 
Godofsky  was  born  March  l,  1912. 
The   only  part  of   his   early  life 

which    stands    out  clearly, 
Godofsky  says,  was  his  great  relu 
tance  to  practice  the  piano, 
regret  my  many  youthful  efforts 
avoid   practicing   because  now 
would  really  enjoy  being  able 
play  the  darn  thing  well,  and 
course  can't,"  he  says. 

Radio  is  a  few  steps  removi 
from  his  original  intent  to  becon  ; 

a  doctor  or  perhaps  a  lawyer.  E ' 
attended  New  York  U.  pre-medic 
school  in  1929,  but  later  decid' 
to  give  up  the  scalpel  for  the  gavf:  ̂ 
and   entered   St.  John's   U.  La 
School  in  1932.  When  his  sidelii 
newspaper  work  began  to  interfei 
with  his  college  studies,  he  quit  la 
school  and  started  on  a  fulltin 
newspaper  career  which  eventual 
led  him  to  radio. 

Photography  Hobby  | 

Elias  Godofsky  and  Miriam  l! 

Newman  of  Brooklyn  were  marrie' in  1937.  They  have  two  daughtei 
— Laura,  7  and  Marylin,  4.  M 
Godofsky's  hobbies  are  photo; 
raphy,  with  emphasis  on  motic 
pictures,  and  golfing  and  boatin; 
All  three  hobbies  are  beautiful! 
served  by  working  and  living  c 
Long  Island. 

Looking  to  the  future,  when  tl 
FCC  gives  the  go-ahead  sign,  EHj 
Godofsky  plans  to  boost  the  pow( 
of  WHLI  from  its  present  250 
to  1,000  w  and  expand  into  telev 
sion  and  facsimile  broadcastini 
These  increased  operations  are  pa: 
of  a  plan  for  a  large  scale  buildin; 
program  that  will  result  in 
"Radio  City"  for  Long  Island. 

KWBW  HUTCHINSON 

Wyse  Widow  To  Opera1< 
MRS.  BESS  MARSH  WYSl 
widow  of  William  Wyse,  owner  an 
operator  of  KWBW-AM-FM  Hu 
chinson,  Kan.,  will  continue 
operate  the  NBC  outlet  with  R.  I 
Rives  as  general  manager,  it  w£ 
announced  last  week. 

Mr.  Wyse,  operator  of  KWB^ 
for  the  past  10  years,  died  las 
month  in  Hutchinson.  A  nati\ 
of  Austin,  Tex.,  Mr.  Wyse  ha. 
been  associated  with  radio  an 
newspapers  for  many  years.  B 
was  well  known  in  NAB  circle;- 
He  leaves,  in  addition  to  his  wifi 
two  children. 

HOWARD  J.  McCOLIISTER Regional  Representatives 
J0660  BEUAGIO,   LOS  ANGELES  . 

BR  04705 

Shows  with  a  Hollywood  l+eritage   ★  Member  N-A'B- 
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ALLENTOWN 

FCC  Orders  Rehearing; 

WHOL  Set  Aside 

m  ICHARD  J.  SCHNEIDER  Jr.,  for- 
j'l   merly  staff  announcer  at  WJTC 

Sharon,  Pa.,  appointed  commer- 
;|1  manager  of  WXGI  Richmond,  Va. 

lIviLLE     SHANAHAN,  previously 
:|h  WJTN  Jamestown,  N.  Y.,  and 
-pPA    Bethlehem,    Pa.,    joins  sales iff  of  WKBW  Buffalo,  N.  Y. 

IlLIS  K.  (Bud)  FREIERT,  formerly 
ijgram   manager   of  WBAL-AM-TV 
timore,    appointed    sales  manager 
station. 

ITHUR  G.  SMITH,  formerly  Boston 
iiager  of  Edward  Petry  Co.,  joins 
lis  staff  of  WJW  Cleveland. 

:|UGLAS  M.  JOHNSTON,  formerly 
(|h  KXA  Seattle,  joins  KTBI  Tacoma, 
account  executive. 

'|4NCIS  SANFORD,  formerly  of  ad- 
itising  department  of  Fortune  maga- 

appointed  account  executive  for 
BC  New  York. 

jARLES  ADELL  joins  MBS  Chicago 
s  staff  as  account  executive.  He 
betfn-Bi-^zadio. sales  for  12  "years.. 

illES  C.  HIRSCH,  freelancer  in  ad- 
,ising    and    sales    promotion,  ap- 
iited  an  account  executive  of  WNBT 

I'')  New  York,  sales  department. 
'B  LEE,  formerly  commercial  man- 
r  of  CKEY  Toronto,  joins  CHUM 
onto  as  national  sales  represent- 

ee in  Toronto  area. 

IN  McCOY  joins  sales  staff  of 
jOG  Greensboro,  N.  C. 
tlES  BEACH,  former  salesman  at 
<D  Chicago,  joins  commercial  staff 
-j.VBKB  (TV)  Chicago. 
V    SKOLNIK,   formerly   on  sales 

'■fs  of  WHOM  New  York  and  WGY- 
Schenectady,  joins  sales  depart- 

t  of  WLIB  New  York. 

iERT  HUTCHISON,  formerly  ad- 
ising  director  for  Jack  Kelly  Adv. 
ncy,  joins  WLWC  (TV)  Columbus, 

^1,  as  salesman. 
^<LIAM  T.  BURGHART,  local  sales 
ager  of  WTAD-AM-FM  Quincy, 
resigns  effective  March  15. 

SERACENO,  of  ABC  Chicago's 
;  service  staff,  is  the  father  of  a 

?  ???????? 

Whats  UP 

IN  LANSING 

????????? 

THREE-YEAR-old  grant  which  established  WHOL  Allentown,  Pa.  (1230 
kc,  250  w),  was  technically  set  aside  by  FCC  last  week  and  further  hear- 

ing was  ordered  in  the  lengthy  Allentown-Easton  case  to  meet  require- 
ments of  a  ruling  by  the  U.  S.  (jourt  of  Appeals  for  the  District  of  Colum- 

bia.   The  action  drew  sharp  rebuke  *  
from  Comr.  Robert  F.  Jones  in  his 
dissenting  opinion. 

Effectiveness  of  FCC's  order  was 
stayed  insofar  as  it  related  to 
WHOL,  however.  The  Commission 
indicated  the  station  may  continue 
operation  pending  the  further  hear- 

ing and  release  of  a  final  decision. 
Others  involved  in  the  proceeding 
are  WEST  Easton  and  Easton 
Publishing  Co.,  licensee  of  WEEX 
(FM)  Easton. 
The  Court  of  Appeals  remanded 

the  case  to  the  Commission  for 
further  consideration  upon  com- 

plaint of  Easton  Publishing,  losing 
bidder  for  a  new  outlet  on  1230  kc 
at  Easton  [Broadcasting,  May  9, 
1949].  The  court  stated  it  could 
not  determine  from  the  findings 
how  FCC  concluded  the  needs  of 
Allentown  for  a  fourth  outlet 
(third  full-timer)  were  greater 
than  Easton's  for  a  second  station. 
The  Commission  majority,  in 

calling  for  further  hearing,  de- 
clared the  existing  record  is  insuffi- 

cient to  allow  the  extent  of  com- 
parison required  by  the  court  be- 

tween the  two  communities  as  to 
relative  service  needs,  existing  pro- 

grams, proposals  of  the  applicants 
and  their  ability  to  carry  out  the 
proposals.  Major  changes  in  own- 

ership and  officers  of  Easton  Pub- 
lishing and  WHOL  also  were  cited 

by  FCC  as  requiring  fui'ther  hear- 
ing to  establish  their  qualifications. 

Denied  Motions 

The  Commission  denied  motions 
of  the  parties  to  stipulate  to  the 
accuracy  of  the  various  changes 
from  the  time  of  the  1947  decision 
to  date  and  that  no  changes  in 
original  policies  and  proposals  have 
or  would  occur.  FCC  said  the  facts 
were  too  substantial  to  allow  mere 
stipulation,  even  though  it  recog- 

nized the  proceeding  has  been  long 
and  it's  "desirable  to  bring  it  to 

an  end." FCC  allowed  20  days  for  the  ap- 
plicants to  amend  their  applica- 

tions to  bring  them  up  to  date.  The 
Commission  indicated  it  must  re- 

consider the  situation  as  it  exists 
today  through  further  hearing  in 
view  of  the  policy  set  by  the  1940 
Pottsville  Broadcasting  Co.  deci- sion. 

In  his  dissent,  Comr.  Jones 
charged  the  Commission  is  unneces- 

sarily calling  for  a  further  de  novo 
hearing.  He  particularly  attacked 
the  majority's  call  for  extreme  de- 

tail of  the  program  proposals  of  the 
applicants  and  the  program  serv- 

ices now  available. 

"For  the  first  time  in  its  history," 
Comr.  Jones  said,  "the  Commission, 
in  a  307  (b)  case,  calls  upon  the 
parties  to  furnish  evidence  not 
only  of  their  own  programs  (which 
is  in  the  record)  but  also  evidence 
of  the  programs  of  others.  ...  I 

10  case  where  such 

program   detail  has 

have  found 
minutiae  of 
been  required. 
"On  the  contrary,"  he  pointed 

out,  "the  Commission  refused  an 
express  request  by  the  losing 
parties  for  findings  based  on  evi- 

dence of  this  nature"  in  th«  Texas 
Star  Broadcasting  Co.  decision  is- 

sued in  early  February  [Broad- 
casting, Feb.  6].  Texas  Star  re- 

ceived final  grant  for  a  new  station 
at  Dallas  on  740  kc  with  10  kw  day, 
5  kw  night,  directional,  while 
KTRH  Houston  was  denied  bid  to 
modify  its  daytime  directional, 
operating  on  740  kc  with  50  kw. 

Jones  Viewpoint 

Comr.  Jones  said  the  court's  rul- 
ing only  asked  for  more  findings 

on  the  record  heretofore  taken.  He 
said  it  didn't  "even  suggest  that 
more  evidence  need  be  taken"  and 
"did  not  even  hint  at  a  deficiency 
in  the  evidence  regarding  pro- 

grams." 

Comr.  Jones  further  noted  that 
the  stipulation  made  by  the  various 
parties  were  in  direct  response  to 
the  Commission's  desire  to  follow 
the  Pottsville  policy  and  bring  the 
facts  up-to-date,  eyen  though  the 
court  in  remanding  "treated  the 

facts  in  this  case  as  static." 
The  Commission  reported  that 

Chester  Snyder,  formerly  president 
and  46.65 owner  of  Easton  Pub- 

lishing, is  now  deceased  and  that 
Anna  M.  Snyder  and  Daniel  W. 

Snyder,  "strangers  to  this  proceed- 
ing, in  their  individual  capacities 

and  as  tiustees  under  the  will  of 
Chester  Snyder,  now  own  the  stock 

formerly  owned  by  him." 
Concerning  ownership  of  Allen- 

town Broadcasting  Corp.,  V\'HOL licensee,  FCC  noted  that  Lewis  and 
Cora  G.  Windmuller,  who  formerly 
held  l-l''r  interest,  have  transferred 
pait  of  their  shares  and  other  stock- 

holder changes  have  occurred  with 
the  result  that  51.21 ';c  of  the  sta- 

tion "is  now  owned  by  strangers 

to  this  proceeding." 

chap- 

prb- 

Dameron  Honored 

INSTALLATION  of  a  new 
ter  of  Alpha  Delta  Sigma, 
fessional  advertising  fraternity, 
named  for  Dr.  Kenneth  Dameron 
of  Ohio  State  U.,  took  place  last 
Wednesday  in  Columbus.  James  W. 
Egan  Jr.,  former  vice  president 
and  advertising  director  of  the 
Toledo  Blade,  was  in  charge  of  the 
ceremonies.  The  chapter,  with 
more  than  100  charter  members, 
is  claimed  to  be  the  largest  in  Al- 

pha Delta  Sigma's  37-year  history. 
Dr.  Dameron,  Ohio  State  faculty 
member  for  18  years,  served  as 
sponsor  of  Gamma  Alpha  Chi, 
which  preceded  Alpha  Delta  Sigma 
at  Ohio  State. 

FOOD  PEDDLER... 

DULUTH,  MINN.— "Like  their  food  in  the  Duluth-Superior 
Market?  Why,  they'd  die  without  it,"  quips  Otto  Mattick 
as  he  g-lides  along  on  his  pedalmowheeler.  But  he's  not 
funning  when  he  says  they  like  their  food  hereabouts. 

Matter  of  fact,  this  is  America's  51st  Food  Market. 
And  KDAL  is  the  dominant  advertising  medium  in  this 

market.  We've  led  the  Hooper  parade  for  a  long  time. 
Which  means  KDAL  can  help  you  get  your  share  of  the 

gravy  in  America's  51st  Food  Market.  Let  us  start  with 
your  very  next  campaign. 

pADCASTING    •  Telecasting 

Avery-Knodel  have  the  details  of  the  re- 

tail food  story  in  KDAL's  market.  Arid  of 
KDAL's  outstanding  selling  job.  Ask  for  it. 
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WILLIAM  BURNHAM  named  vice 
president  in  charge  of  sales  of 
Transfilm  Inc.     He   has  been 

with  Transfilm  since  last  year,  and 
formerly  was  with  RKO  Pathe  and 
Cascade  Pictures  of  California. 

GILFORD-SCHLICHTER  PROD.  Inc., 
new  Hollywood  firm,  at  5746  Sunset 
Blvd.,  re-formed  under  name  of  Pega- 

sus Inc.  to  produce  TV  programs  and 
motion  pictures.  CARL  SCHLICHTER 
is  president,  with  LOU  HOLZER  vice 
president.  MAX  GILFORD  is  secre- 

tary and  general  counsel.  Initial  pro- 
duction is  Marshal  of  Gunsight  Pass, 

sponsored  by  Kern  Foods  Products  on 
KECA-TV  Los  Angeles. 
HARRY  BLUESTONE,  production 
manager  of  Standard  Radio  Tran- 

scription Services  Inc.,  Hollywood, 
transfers  his  headquarters  to  665  Fifth 
Ave.,  New  York.  Facilities  will  also  be 
maintained  in  Chicago  and  Hollywood. 

Equipment 
NORMAN  SKIER,  for  three  years  as- 

sistant sales  manager  of  Pilot  Radio 
Co.,  named  administrative  assistant  to 
Ernest  A.  Marx,  general  manager  of 
receiver  sales,  Allen  B.  DuMont  Labs. 
He  will  be  charged  with  duties  con- 

cerning administration  of  expanding 
receiver  sales  division,  having  exten- 

sive background  in  television  sales, 
merchandising,  retailing  and  business 
administration. 

RALPH  T.  REED,  president  of  Amer- 
ican Express  Co.,  and  WILLIAM  D. 

GAILLARD  Jr.,  member  of  Milbank, 
Tweed,  Hope  &  Hadley  law  firm,  elected 
to  board  of  directors  of  Western 
Union  Telegraph  Co. 

Cole  To  Erwin,  Wasey 

APPOINTMENT  of  M.  John  Cole 
as  radio  director  of  the  Minneapolis 
offices  of  Erwin,  Wasey  &  Co.,  was 
announced  last  week  by  Ray  C. 
Jenkins,  executive  vice  president  in 

Minneapolis.  Mr.  Cole's  duties  will 
include  supervision  of  radio  and 
television  planning  for  clients  of 
that  office,  Mr.  Jenkins  said.  A 
native  of  Connecticut,  Mr.  Cole  was 
formerly  with  WBRY  Waterbury, 
Conn.,  and  KWDM  Des  Moines. 

EDUCATION 

Keynote  for  Seattle 
Radio-TV  Meet 

AUTHORITIES  in  the  fields  of  public  service  and  educational  radio 
will  participate  in  the  third  annual  Western  Radio-Television  Confer- 

ence, scheduled  for  this  weekend  (March  3-4)  in  Seattle.  Program  de- 
tails were  released  last  week  by  the  1950  conference  chairman.  Prof. 

Edwin  H.  Adams,  director  of  radio 
for  the  U.  of  Washington  [Broad- 

casting, Feb.  13]. 

The  opening  general  session  Fri- 
day morning,  to  be  chaired  by 

James  M.  Morris,  program  man- 
ager of  KOAC  Corvallis  and  execu- 
tive secretary  of  the  Oregon  State 

Broadcasters  Assn.,  will  start  with 
a  welcoming  address  by  John  C. 
Crabbe,  chairman  of  the  executive 
committee  of  the  Western  Radio- 
Television  Conference. 

Morning  Session 

The  morning  panel,  entitled  "Let 
the  Public  Know  About  Your  Pro- 

grams," will  include  Robert  S. 
Nichols,  head  of  his  own  agency  in 
Seattle;  Donald  K.  Anderson,  di- 

rector of  public  information  for  the 

U.  of  Washington,  and  Milo  Ryan, 
associate  professor  of  radio  jour- 

nalism at  the  university. 

George  Jennings,  director  of  the 
Chicago  Radio  Council  and  pres- 

ident of  the  Assn.  for  Education  by 
Radio,  will  address  the  afternoon 
general  session.  Chairman  will  be 
Marjorie  J.  McGilvrey  of  Mountain 
View  High  School,  Mountain  View, 

Calif.  Following  Mr.  Jennings' 
address  there  will  be  a  panel  dis- 

cussion on  "Helping  Teachers  Uti- 
lize Radio  and  Television."  Par- 

ticipants will  include  Don  S.  Som- 
erville,  school  specialist  in  radio 
at  Oregon  State  College,  and  Fran- 

ces Gilbert,  program  director  of 
KRVM  Eugene,  Ore. 

Group  meetings  of  the  Intercol- 

L  to  r:  Mr.  Lovan,  winners  Miss  Bredlo  w  and  Miss  Willai'd,  Mr.  Roberts. 

POINTED  up  by  radio  and  televi- 
sion, Dallas'  first  Advertising 

Week,  Feb.  10-17,  proved  an  un- 
qualified success,  according  to  re- 

ports from  the  Texas  metropolis. 
Theme  of  the  campaign  was  cen- 

tered on  selling  the  public  on  the 
thought:  "If  it  weren't  for  adver- 

tising, you'd  pay  more  for  most 
things.  Advertising  creates  mass 

markets." 

Clear  Channel  Home  of  the  National  Barn  Dance 

WFAA,  KRLD-AM-FM-TV  and 
WRR  cooperated  with  the  Dallas 
Advertising  League  for  a  series  of 
special  programs  tying  in  with  the 
drive.  Highlighting  the  radio-TV 
effort  was  a  show  on  KRLD-TV 
on  which  winners  in  a  high  school 
editorial  contest  on  "How  Adver- 

tising Serves,"  were  interviewed  by 
W.  A.  Roberts,  KRLD  commercial 
manager  and  Ernest  S.  Lovan,  vice 
president  of  Tracy-Locke  Co.,  Dal- 

las agency,  general  chairman  of 
the  week.  Contest  winners  were  Jo 
Ann  Bredlow  and  Ann  Willard. 

Simultaneously,  broadcasting's 
big  role  in  advertising  was  empha- 

sized by  a  Dallas  Morning  News 
(WFAA)  article  on  the  $50,000,- 
000  Dallas  advertising  industry" 
which  estimated  Dallas  radio  busi- 

ness as  $2,000,000  yearly,  seven- 
eighths  for  time  and  one-eighth  for 
talent. 

At  the  Ad  League's  windup 
luncheon,  Feb.  17,  George  Wever, 
Life  magazine  promotion  director, 
proclaimed  that  "now,  in  1950,  ad- 

vertising is  on  the  threshold  of  its 

greatest  potential." 

legiate  Broadcasting  System,  an 
AER  will  follow. 

The  evening  program,  to  be  pre 
sided  over  by  William  Sener,  hea 
of  the  radio  department  at  the  L 
of  Southern  California,  will  stai 
with  a  film,  "Four  Ways  to  Drama, 
with  comment  by  Walter  K.  King 
son,  head  of  the  radio  division  £ 
UCLA.  This  will  be  followed  b 
a  panel  on  "The  Art  of  Listening, 
with  the  following  participants 
Patricia  L.  Green,  assistant  supei 
visor  of  radio  for  KBPS  Portlan' 
Ore.;  Carroll  Foster,  public  affaii 
director  of  KIRO  Seattle;  M: 
Kingson,  and  Mrs.  Raymond  I 
Allen,  radio  chairman  for  Seattl 
Junior  Programs. 

Hansen  Chairman 

On  Saturday  the  progi-am  wi 
start  with  a  general  session  unde 
the  chairmanship  of  Dr.  John  I 
Hansen,  consultant  on  instructions 
materials  service  of  the  Washing 
ton  State  Dept.  of  Public  Instruc 
tion.  Panel  participants  on  th 

subject  of  "Creating  the  Successfi 
Public  Service  Program"  will  t 
William  H.  Ewing  of  the  U.  c 
Oregon;  Allen  Miller,  manager  c 
KWSC  Pullman,  Wash.,  and  Toi 
Herbert,  public  relations  manage 
for  the  Seattle  Chamber  of  Con 
merce. 

"What  Gives  a  Program  Inte] 
est"  will  be  the  topic  of  a  Saturda 
afternoon  general  session,  with  . 
Archie  Morton,  manager  of  KJ 
Seattle,  serving  as  chairman.  Pane 
participants  will  include  Lee  Schu 
man,  program  director  of  KING 
TV  Seattle;  Gloria  Chandler,  c 
Gloria  Chandler  Productions,  Ne 
York,  and  Luke  Roberts,  directc 
of  education  for  KOIN  Portlan 
Ore. 

At  4  p.m.  Saturday  a  busines 
meeting  is  scheduled  for  the  Inte: 
collegiate  Broadcasting  System. 

STEWART-WARNER  Corp.,  Chicag 
directors  declare  25t  per  share  ca; 
dividend  on  $5  par  value  commc 
stock,  payable  April  8  to  stockholde: 
of  record  March  17.  Similar  divider 
was  paid  Jan.  7. 

RESULTS? 

THAT'S  US 

C  H  N  S 

HALIFAX     NOVA  SCOTIA 

Maritimes  Busiest  Station 

5000  WATTS-NOW! 

Interested?  Ask 

JOS.  WEED  &  CO. 

350  Madison  Ave.,  New  York 

El 

).  5e 

J  OJi 
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On  -flu  -ficcounti 
HEN  Ruthrauff  &  Ryan's 
St.  Louis  office  notices  a 
client  acting  curious  about 

ttradio,  a  few  hours'  exposure  to 
4i,)ave  Mars  usually  wins  him  over. 
l<  Oave,  who  formerly  headed  up  the 
r'  ()romotion    departments    at  both 
CXOK  and  KMOX  St.  Louis,  is 

me  of  broadcasting's  best  sales- 
nen  in  the  Missouri  metropolis. 
The  R&R  account  executive  had 

radio   forced   on  him  —  but  that 
I  [  lidn't  make  him  mad.   He  was  pro- 
)  notion  manager  of 
the  St.  Louis  Star- 
Times  when  that 
lewspaper  put 

;,jKXOK  on  the  air. 
jThe  management 
;old  him  that  hence- 

forth he  would  be  in 
charge  of  promotion 
for  both  paper  and 

[,.  station.  Soon  Merle 
Jones,  then  general 
nanager  of  KMOX, 
lured  him  to  the  Co- 

lumbia station,  and 
from  there  Dave 

'  Dranched  out  into 
jusiness  for  himself. 

TiThe  Mars  Advertis- 
ijing   Agency,  which 
'  :ie  headed  for  four 
,'ears,  at  one  time 
Tad  38  strong  radio  accounts  in  the 
;ood,    automobile,    and  industrial 
ield. 

A    native    of    Kirkwood,  Mo.. 
David  Richardson  Mars  is  one  of 

i  :wo  sons  of  a  local  banker.  His 
ijIDrother  pursued  a  banking  career, 
i3Ut  Dave  took  up  commercial  art 

Washington  U.    His  first  con- 

ffAB  SPOT  FORM 

I  Bratton  Urges  Change 

bHANGE  in  NAB's  standard  spot 
bontract  form  to  give  a  better 
oreak  to  long-term  advertisers  is 
advocated  by  Verl  Bratton,  execu- 

tive vice  president  and  general 
manager  of  WKTY  La  Crosse,  Wis. 
Mr.  Bratton  points  out  that 

''radio's  most  coveted  advertisers 
are  those  who  buy  on  a  full-year 
oasis"  but  the  standard  contract 
jives  him  no  additional  advantage. 
|3e  suggests  that  renewal  discounts 
ico  advertisers  who  buy  for  13  weeks 
jmd  then  renew  in  13-week  cycles 
lihould  not  be  retroactive  to  cycles 
ilready  concluded. 
,  To  bring  about  the  change,  he 
oroposes  that  Paragraph  C.  under 
ime  rates  be  amended  by  dropping 
he  phrase  "and  then  such  lower 
ime  rate  shall  apply  to  the  whole 
:ontract." 
"I  want  advertisers  to  sign  long- 

erm  contracts  and  I  think  they 
hould  be  given  some  rate  considera- 
ion  for  so  doing,"  Mr.  Bratton aid. 

DAVE 

ifWO  special  broadcasts  were  dedi- 
jated  to  National  Future  Farmers  of 
Lmerica  Week,  Feb.  20-27,  by  KDKA 

, Pittsburgh. 

tact  with  advertising  people  came 
shortly  after  he  left  school  to  open 
his  own  art  studio.  Within  a  few 
months  he  had  landed  contracts  to 
handle  the  advertising  campaigns 
for  two  chains  of  ice  cream  stores 

(285  shops  in  all),  and  he  eventu- 
ally wound  up  as  advertising  man- 
ager for  both  concerns. 

Equally  as  good  a  salesman  as 
he  is  an  advertising  man,  Dave 
prospered  as  sales  manager  of  a 
St.  Louis  photostat  concern  just 

prior  to  joining  the 
Star-Times.  One  of 
his  present  clients  at 
R&R  thinks  so  much 
of  his  sales  ability 
that  he  often  im- 

poses on  Dave's  good nature  by  asking 
him  to  coach  new 
members  of  his  sales 
staff. 

Dave's  accounts 
include  the  St.  Louis 
Dodge  Dealers  Assn. 
(AM  and  TV) ;  Sid- 

ney Weber  Inc.  (al- so Dodge ) ;  Krey 
Packing  Co.;  Demp- 
sey-Tegler  &  Co.  (in- 

vestments ) ;  Tower 
Grove  Bank  &  Trust 
Co. ;  and  American 

Mothproofing  Co.  He  also  keeps  a 
finger  on  advertising  promotion  for 
WIL  St.  Louis  and  KHMO  Hanni- 

bal, Mo. 
Dave  married  Elenore  Seifert  of 

Webster  Grove,  Mo.,  in  1933.  They 
have  two  sons — David  Jr.,  12,  who 
is  showing  promise  as  an  ice 
skater,  and  Jon,  8.  The  family  lives 
in  Richmond  Heights,  a  St.  Louis 
suburb. 

A  collector  and  refinlsher  of  old 
firearms,  Dave  also  likes  walking 
as  a  hobby.  He  must  like  it,  be- 

cause several  years  ago — on  a  dare 
— he  walked  from  St.  Louis  to  Los 
Angeles.  (Research  discloses,  how- 

ever, that  Dave  didn't  walk  all  the 
way.  He  holds  something  of  a  rec- 

ord for  hitch-hiking  between  the 
two  cities,  negotiating  the  distance 
in  five  days.) 

Dave  is  a  Mason  and  is  active 
in  the  Advertising  Club  of  St. 
Louis. 

The  Pudding's  Proof 
COPY  WRITERS  often  take 
pride  in  their  product,  but 
Nell  Masarin,  copy  chief  at 
KURV  Edinburg,  Tex.,  knows 
hers  is  good  because  she  has 

visible  proof.  One  of  KURV's 
advertisers,  a  taxicab  com- 

pany, thought  so  much  of 
Nell's  copy  that  the  cab  com- 

pany owner  requested  a  piece 
of  copy  for  each  of  his  cabs 
to  pin  to  the  dashboard  as 
required  reading  for  each 
driver.  With  the  copy  was 
this  message  from  the  owner 
to  each  driver:  "Now  lookie 
here,  Miss  Nell  has  written 
all  this  fine  stuff  about  us 

and  we  can't  let  her  down." 

INTERNSHIP 

CRJ-NAB  Continue  Program 

RADIO  internship  program  spon- 
sored by  the  Council  on  Radio  Jour- 

nalism and  the  NAB  will  be  con- 
tinued in  1950,  according  to  Arthur 

C.  Stringer,  NAB  special  services 
director  and  secretary-treasurer  of 
the  council. 

The  summer's  program  will  be 
the  sixth  of  the  internship  series, 
started  by  the  two  organizations 
in  1945.  Under  the  plan,  selected 
teachers  of  journalism  serve  in 
radio  station  newsrooms  during  the 
summer.  Financial  aid  is  pro- 

vided by  participating  stations. 
Taking  part  in  the  1949  intern- 

ships were  KCMO  Kansas  City; 
WMAZ  Macon,  Ga.;  WLW  Cincin- 

nati; WDUZ  Green  Bay,  Wis.,  and 
WJOB  Hammond,  Ind.  NAB  has 
just  published  a  report  covering 
the  fifth  series. 

Chris  Lykke 

CHRIS  LYKKE,  48,  San  Francis- 
co public  relations  and  advertis- 
ing man,  died  of  a  heart  attack  Feb. 

16.  Since  1946  Mr.  Lykke  had  his 
own  agency,  Chris  Lykke  &  Assoc. 
The  agency  will  be  continued  by 
his  widow.  Fawn  Lykke,  who  was 
a  partner  in  the  business. 

BOB  EDELL,  formerly  with  WKBZ Muskegon,    Mich.,    WDLP  Pan- 
ama    City,     Fla.,     and  WJBC 

Bloomington,  111.,  joins  WSDE  Ster- 
ling, 111.,  as  director  of  news. 

FRED  RAWLINSON,  formerly  sports- 
caster  at  WKLV  Blackstone,  Va.,  joins 
news  staff  of  WJEJ  Hagerstown,  Md. 
CHET  HUNTLEY,  Columbia  Pacific 
Network  news  analyst,  honored  for 
"outstanding  reporting  and  interpreta- 

tion of  the  news"  during  1949  by 
Southern  California  Assn.  for  Better 
Radio  &  Television. 

CONNIE  O'DEA,  news  and  special 
events  chief  at  ABC's  Central  Div., is  the  father  of  a  boy. 

BOB  OTTO,  WCPO  Cincinnati  news 
director,  listed  in  current  American 
Catholic  Who's  Who. 
JACK  CHASE,  morning  news  editor 
for  WCOP  Boston,  is  the  father  of  a 
boy,  Marc  Alan. 
ROBERT  WHITAKER,  newsman  and 
announcer  for  WPAY-AM-FM  Ports- 

mouth, Ohio,  is  the  father  of  a  girl, Lindsey. 

WEBSTER  ELECTRIC  Co.,  Racine, 
Wis.,  announces  price  reduction  of 
$25.50  on  its  standard  Ekotape,  model 
101-4. 

LISTING  of  all  Canadian  stations  and 
networks  carrying  programs  of  British 
Broadcasting  Corp.,  now  given  monthly 

in  British  government's  Monthly  News 
Letter  sent  to  Canadian  publications. 

A  L  T  O  O  N  A 

FIRST 

For  Complete  Coverage 

in  Central  Pennsylvania 

with  top-rated  CBS 
shows.  1000-WATTS 
FULLTIME. 

WVAMiWARD 

JOHNSTOWN 

FIRST 

In  latest  Conlan  survey 

WARD  LEADS  in  audi- 
ence and  low  cost 

coverage.  BIGGEST 
audience  .  .  . 

.  .  .  LOWEST  cost. 

Represented    by  Wccd    &  Company 
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BRITISH   ELECT
IONS      coverage

  Costs  $50,000 

IN  EXCESS  of  $50,000  in  time, 
talent  and  facilities  costs  were 
borne  by  the  major  radio  and  tele- 

vision networks  last  week  in  com- 
prehensive reports  on  the  British 

elections  held  Thursday. 
While  the  British  Conservative, 

Labor  and  Liberal  parties  last 
week  abstained,  by  mutual  agree- 

ment, from  using  the  airwaves  to 
reach  the  people,  U.  S.  radio  and 

lllllilllllllllllllllllilllllllllllllllllllllilli 

JOHN  E.  DUNN,  member  of  engi- 
neering- staff  of  WNJR  Newark, 

N.  J.,  resigns  to  become  chief 
engineer  of  Armed  Forces  Radio  Serv- 

ice in  Germany,  France  and  England. 
Before  joining  WNJR,  he  was  chief 
engineer  of  KOME  Tulsa,  Okla. 

WILLIAM  E.  NEILL,  former  sales  en- 
gineer of  television  and  microwave 

engineering  department  of  Raytheon 
Mfg.  Co.,  Waltham,  Mass.,  joins 
WFMY-TV  Greensboro,  N.  C.,  as  chief 
engineer.  Prior  to  joining  Raytheon, 
he  was  assistant  chief  engineer  at 
WFIL-TV  Philadelphia. 

BILL  FENDER  joins  WCSC  Charles- 
ton, S.  C,  as  control  operator. 

HOWARD  CALLAHAN,  former  assist- 
ant to  chief  engineer  at  U.  S.  Record- 
ing Co.,  joins  WASH  (FM)  Wash- 

ington as  chief  engineer. 
SYLVANIA    ELECTRIC    Prod.,  New 
York,  announces  development  of  TV 
metal  viewing  tube,  type  16GP4,  five 
inches  shorter  than  type  16AP4. 
Two  additional  sub-miniature  tube 
types,  medium-mu  triode  (type  5645) 
and  high-mu  triode  (type  5646),  now 
available  from  Sylvania. 

TWO  new  probes.  Types  WG-289  and 
WG-290,  designed  by  RCA  VICTOR 
for  use  with  popular  low-current  volt- 

meters for  measuring  high-voltages  in 
high-impedance  circuits. 
GENERAL  ELECTRIC  Co.,  Syracuse, 
N.  Y.,  designs  three  new  receiving 
tubes,  6AS5,  6BQ6-GT  and  25BQ6-GT, 
mainly  for  use  in  television  receivers. 
Also  being  produced  are  scanning  tubes, 
6AV5-GT  and  25AV5-GT,  for  mag- 

netically deflected  television  sets. 

television  went  all  out  to  apprise 
the  American  people  of  pertinent 
issues,  airing  actual  campaign  ad- 

dresses, and  informing  John  Q. 
Public  of  the  election  returns — all 
as  a  public  service  and,  for  the 
most  part,  without  direct  sponsor- ship. 

The  $50,000  figure  is  not  all-em- 
bracing since  the  networks  actually 

began  their  election  coverage,  in 
some  cases,  as  early  as  late  Janu- 

ary. Television's  role  necessarily 
was  limited  to  film  and  live  com- 

mentary pending  that  internation- 
al dream — the  transoceanic  cable. 

Even  so,  the  costs  of  film  editing, 
commentators,  etc.,  presumably 
made  the  venture  a  relatively  ex- 

pensive one. 
Following  is  a  summary  of  net- 

work coverage,  before  and  after 
the  election,  but  not  necessarily  in 
the  order  of  time  allotted  or  ex- 

penses sustained: 
Churchill  Talk 

NBC's  coverage,  which  actually 
got  underway  last  Jan.  21  with 
portions  of  a  Winston  Churchill 
speech,  dealt  with  a  variety  of 
subject.  On  three  successive  Sat- 

urdays, beginning  Feb.  4,  from  5:30 
to  5:45  p.m.,  the  network  quoted 
additional  speech  excerpts,  re- 

ported on  British  political  attitudes 
and  on  press  reactions.  NBC  also 
aired  half  a  dozen  interviews  with 

England's  "Man-in-the-Pub." 
In  addition,  its  weekly  Voice  of 

Events  included  election  material. 
With  election  fervor  reaching  its 
peak  last  Wednesday  and  Thurs- 

day, NBC  blanketed  its  various 
news  shows  (Morgan  Beatty's 
News  of  the  World,  Wo7'ld  News 
Roundup,  H.  V.  Kaltenborn's  pro- 

gram) with  reports.  On  Thurs- 
day Morgan  Beatty  and  Bob  Trout 

gave  Washington  and  New  York 
reactions,  respectively,  with  pri- 

mary pickups  from  London,  Man- 
chester and  Edinburgh.  Final 

pickups  were  aired  Friday  after 
results  became  conclusive. 

NBC  overseas  coverage  was  han- 
dled by  Merrill  Mueller,  Ed  Haaker 

and  Henry  Cassidy.  Network  ra- 
dio costs  reportedly  approximated 

between  $15,000  and  $20,000,  ac- 
cording to  an  NBC  spokesman. 

Expenses  for  NBC  television  ac- 
tivities were  between  $1,000  and 

$1,500,  covering  purchase  of  extra 
film,  editing,  use  of  shortwave  cir- cuits, etc. 
NBC-TV  Thursday  telecast  a 

special  program,  10:30-11  p.m., 
featuring  Mr.  Cassidy  and  Mr. 
Mueller  overseas  and  Ben  Grauer 
and  John  Cameron  Swayze  from 
New  York.  Program  comprised 
live  commentaries,  films  and  back- 

ground charts. 
ABC  stressed  radio  coverage  al- 

most to  the  exclusion  of  television, 
with  costs  running  between  $7,500 
and  $10,000.  Total  of  30  air  spots 
(each  less  than  10  minutes)  from 
England  accounted  for  roughly 
$4,000  alone,  according  to  Thomas 
Velotta,  ABC  vice  president. 

Event  was  handled  by  ABC's  Lon- don Chief  Frederick  Opper,  Paris 
Chief  Robert  Sturdevant,  Com- 

mentators Paul  Harvey  and  Wil- 
liam Hetherington. 

ABC  carried  election  data  on  its 

Feb.  19  Foreign  Reporter,  11-11:15 
a.m.,  and  also  on  News  of  Tomor- 

row, This  Week  Around  the  World 
and  Headline  Edition.  Excerpts 
from  speeches  by  Clement  Attlee 
and  Mr.  Churchill  also  were  in- 
cluded. 

Last  Wednesday,  Robert  Mont- 
gomery, ABC  commentator,  coor- 
dinated a  special  show,  9:30-10 

p.m.,  calling  in  ABC  political  ex- 
perts. On  Thursday,  the  network's 

top  news  analysts — Martin  Agron- 
sky,  Baukhage,  Edwin  C.  Hill — re- viewed the  British  election  on  the 
various  news  programs.  Again, 
that  night,  Mr.  Montgomery 
touched  on  the  subject.  Friday 
special  bulletins  were  aired. 

No  CBS  Figure 

CBS  gave  no  figure  for  its  radio- 
TV  outlay  but  it  was  believed  to 
be  appreciable — as  much  as  for  any 
of  the  other  networks — in  view  of 
its  extensive  coverage. 

With  Wells  Church,  CBS  news 
editor-in-chief,  supervising  net- 

work overseas  activities,  the  net- 
work called  on  its  crack  staff  com- 

prising Commentators  Howard  K. 
Smith,  Bill  Downs,  Edward  R. 
Murrow  and  Winston  Burdette. 

CBS  gave  early  returns  and  spe- 
cial interviews  Thursday  on  all 

news  shows.  It  commenced  elec- 
tion coverage  Feb.  1  with  pickups 

from  London.  Mr.  Murrow  spoke 
directly  from  London  last  week. 
Network  also  aired  two  tape  shows 
Feb.  19. 

Television-wise,  CBS-TV  con- 
ducted a  special  show  Thursday, 

10-10:30  p.m.,  with  the  English 
Speaking  Union  taking  part.  Pro- 

gram featured  interviews  with 
British-Americans  in  the  U.  S., 
election  returns,  and  utilized  visual 
background. 

Highlight  of  MBS'  radio  cover- 
age was  Thursday's  two-circuit 

roundtable  program  featuring  Ced- 
ric  Foster,  William  Stringer  and 

David  Wills  from  London;  Cec 
Brown  and  John  Bosman  from  Nev. 
York;  and  William  Hillman,  Ful 
ton  Jewis  jr,  Frank  Edwards  am 
Bill  Henry  from  Washington.  Mr 
Bosman  was  coordinator. 

Other  coverage  was  included  or 

the  Mutual  Newsreel,  Mr.  Foster'? commentary  from  London  (Mon 
day  through  Friday)  and  on  Mu- 
tual's  Wednesday  three-hour  pre- 

view prior  to  the  elections. 
MBS  declined -to  give  any  figuref; 

as  a  matter  of  policy  covering  spe- 
cial events,  but  the  cost  figure  wan 

said  to  be  "as  much  as  is  prac- 
ticable with  such  coverage,"  ac- 
cording to  a  network  spokesman. 

While  British  politicians  took  to 
the  air  in  the  week  preceding  the 
election  in  increasing  numbers, 
compared  to  previous  campaigns, 
it  was  believed  that  American  lis- 

teners generally  were  accorded 
greater  coverage  of  the  political 
event  than  Britons  themselves. 

Absent  last  week  from  the  Brit- 
ish airwaves  were  any  political 

reports  during  newscasts — the  re- 
sult of  a  ban  by  the  BBC.  Only  17 

broadcasts  involving  statements  by 
any  supporters  of  the  political  par- 

ties were  scheduled  by  BBC. 

PORT  AUTHORITY 

Aids  Fisherman  With  Spots 

OPERATING  on  a  limited  adver- 
tising budget,  the  tax-supported 

Port  of  Seattle  is  concentrating 
virtually  all  its  radio  eflS'orts  on 
The  Old  Boat-Puller,  a  participat- 

ing sponsorship  of  KOMO  Seattle (6-6:80  a.m.  daily). 

Instead  of  airing  out-and-out 
commercials  on  the  show,  however, 
the  Port,  through  the  Wallace 
Mackay  Co.,  Seattle,  is  using  its 
year-long  series  of  spots  to  pass 
on  news  of  importance  to  fishermen. 

During  the  recent  Seattle  bliz- 
zard and  cold  spell,  the  Port  used 

its  air  time  to  warn  the  fishermen 
to  take  certain  safety  precautions 
with  their  boats  in  winter  moorage 
to  prevent  damage,  sinkings  and 
fire.  Beaming  the  message  twice 
weekly  over  "Doc"  Heil's  early 
morning  program,  the  Port  Com- 

mission alerted  owners  of  boats 
tied  up  at  the  publicly-operated 
Salmon  Bay  Terminal  to  the  emer- 

gency conditions. 

In 
Altoona,  Pa., 

ROY  F.  THOMPSON 

and 

A  prize  radio  combiaatien  la 
the  rich  industrial  market 

Central  Pennsylvania. 
Represented  by 

ROBERT  MEEKER  ASSOCIATES 

PROTECT  YOURSELF,  your  STAFF,  your  CLIENTS 

from  the  daily  hazard  of 

LIBEL,  SLANDER,  INFRINGEMENT  OF 
COPYRIGHT,  INVASION  OF  PRIVACY 

Arising  from  Editorializing,  Speeches,  Newscasts,  Ad  libs,  Financial 
Comment,  Mystery  Plots,  Gossipy  Announcements,  Man-on-the-street 
Interviews. 

Hundreds  of  Broadcasters  and  Newspapers  guard  this  continu- 
ous  hazard    with    our   special,    tailored-to-the-risk  Insurance. 

USE  CAUTION— LADY  LUCK  IS  A  DESERTER! 
IT  COSTS  SO  LITTLE  TO  BE  SURE  WITH  INSURANCE. 

For  details,  write  to  the  Pioneer  in  this  line. 

EMPLOYERS  REIIVSIJRANCE  f:ORPORATIO]V 

Insurance  Exchange  Bldg.       —       Kansas  City,  Mo. 
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IRICHARDS  CASE 

New  Petitions  Filed  with  FCC 

,:l:OUNSEL  for  G.  A.  (Dick) 
,;  I  l}lichards  told  FCC  last  week  that 
liliiw   requires   it   to   provide  him 

detailed  notice"  of  the  laws  or 
ules  he  has  allegedly  violated  and 
0  give  him  an  opportunity  "to 
emonstrate   and  achieve  compli- 
nce  with  all  lawful  requirements." 
Their  petition  asked  FCC  to  pro- 

ide  such  notice  and  opportunity 
s  required  by  the  Administrative 
'rocedure  Act  before  proceeding 
vith  its  investigation  of  his  news 

jljjiolicies,  which  currently  are  slated 
^  i^jor  hearing  starting  March  13  in 

,os  Angeles. 
Mr.  Richards,  accused  of  instruct- 

,bg  KMPC  Los  Angeles  staff  mem- 
)iters  to  slant  news  against  mem- 
liers  of  the  late  President  Roose- 
'elt's  family  and  against  certain 
ninority  groups,  owns  KMPC, 
VJR  Detroit  and  WGAR  Cleveland. 
The  scheduled  hearing  is  on  the 

hree  stations'  license  renewal  ap- 

plications and  on  Mr.  Richards' 
proposal  to  transfer  control  of 
the  outlets  to  a  voting  trust 
[Broadcasting,  Aug.  1,  1949]. 
FCC  Examiner  J.  Fred  Johnson 
Jr.   has   been   named  to  preside. 
The  petition  was  accompanied 

by  a  series  of  alternative  requests 
which  would  be  withdrawn  if  the 
basic  petition  is  granted.  These 
ask  FCC  to  issue  a  bill  of  particu- 

lars including  dates,  names,  places 
and  other  details  involved  in  the 
charges  against  Mr.  Richards;  to 
specify  that  the  Commission  will 
present  its  case  first  at  the  hear- 

ing, and  to  call  a  pre-hearing  con- 
ference to  discuss  procedures. 

One  of  the  subjects  suggested 
for  discussion  at  a  pre-hearing 
conference  is  "the  possibility  of 
stipulating  with  respect  to  facts." 

The  petitions  were  filed  by  the 
Washington  law  firm  of  Fulton, 
Walter  &  Halley,  which  has  been 

iUNYAN  AWARDS 

Seattle  C.  of  C.  Cites  'Broadcasting'  Market  Study 

BROADCASTING  Publications  Inc. 

•eceived  first  place  Award  of  Merit 
n  the  sixth  annual  Paul  Bunyan 
Trophy  awards  competition  "for  a 
constructive    contribution  toward 
beusing  favorable  national  atten- 

'bion  upon  the  city  of  Seattle  during 
;he    year    1949"  [Broadcasting, 
Feb.  20].  The  presentation,  in  rec- 

ognition   of    the  Seattle-Tacoma 
radio  market  survey  [Broadcast- 
](NG,  July  11,  1949],  was  made  by 
j:he  Seattle  Chamber  of  Commerce 

jiit  its  members'  council  luncheon, Feb.  17. 
In  addition  to  the  citation  re- 

ll^eived  by  the  publication,  an  award 

ibf  "Special  Recognition"  was  pre- 
Esented  to  Leopold  Lippman,  Broad- 

casting correspondent  in  the  Pa- 
nfic  Northwest  and  author  of  the 
special  survey,  which  was  four- 
;:eenth  in  the  series  entitled  "Con- 

tinuing Study  of  Major  Radio 
Markets." 

The  award  was  the  highest  pre- 
sented in  its  classification — "Books, 

Articles,  Stories,  Radio  Promo- 
tion." 
:  In  the  category  of  "Commercial 
Advertising  Campaigns,"  the  top 
&ward  went  to  the  Standard  Oil 

po.  of  California,  particularly  for 
its  origination  of  two  Standard 
tlom-    network    broadcasts  from 

1950  February  27  1950 

Television  &  Radio  Management  Consultants 
Bond  BIdg.,  Wash.  5       National  2173 

Mr.   Lippman   (r),  BROADCASTING 
correspondent,  accepts  the  awards 
on  behalf  of  the  magazine  and  him- 

self from  Mr.  AIM. 

Seattle  during  1949.  The  programs 
featured  the  Seattle  Symphony  Or- 
chestra. 

The  Paul  Bunyan  Trophy,  high- 
est recognition  in  all  categories, 

went  to  the  Port  of  Seattle,  which 
also  captured  first  place  in  the 
classification  for  its  entry:  "Major 
Promotion  Campaigns." 

Joe  Albi,  president  of  the  Spo- 
kane Athletic  Roundtable,  was 

chairman  of  the  committee  of 
judges  for  the  Bunyan  Awards  this 
year.  Serving  with  him  were  Gor- 

don Quarnstrom,  city  editor  of  the 
Longview  Daily  News,  and  C.  W. 
Thornberry,  manager  of  the  Ever- 

ett Chamber  of  Commerce. 
The  annual  Paul  Bunyan  Trophy 

awards  competition  is  a  project  of 
the  Seattle  Chamber's  publicity  di- 

vision, of  which  Harry  S.  Pearson 
is  chairman.  The  Bunyan  awards 
committee  includes  the  following 
men,  all  Seattle  advertising  execu- 

tives: Ray  W.  Felton,  chairman; 
John  E.  Keene,  Gene  Holce  and 
Arthur  G.  Neitz. 

retained  by  Mr.  Richards  in  addi- 
tion to  his  regular  counsel  [Closed 

Circuit,  Feb.  20].  Hugh  Fulton  of 
that  firm  is  slated  to  handle  the 

Richards  presentation  at  the  hear- 
ing. He  was  chief  counsel  of  the 

former  Senate  War  Investigating 
Committee  headed  by  then-Sen. 
Harry  S.  Truman. 

Other  counsel  include  Louis  G. 
Caldwell  for  WJR  and  WGAR, 
Horace  L.  Lohnes  for  KMPC,  and 
former  Sen.  Burton  K.  Wheeler, 
overall  consulting  counsel. 

Expresses  Confidence 
Announcing  his  appointment  of 

Fulton,  Walter  &  Halley  as  trial 
counsel,  Mr.  Richards  said: 

I  am  confident  that  a  review  of  the 
facts  will  demonstrate  beyond  ques- 

tion that  these  stations  have  operated 
consistently  in  the  public  interest  in 
the  three  cities  which  they  have 
served  for  many  years. 

Their  record  of  constructive  per- 
formance and  community  service  in 

all  broadcasts  will  speak  for  itself. 
I  also  expect  to  show  that  I  have 
zealously  advocated  the  principles  of 
Americanism  and  of  the  Constitution, 
including  the  basic  principle  of  toler- ance. 

The  petition  for  an  opportunity 
to  show  that  the  stations  do  or  will 

comply  "with  all  lawful  require- 
ments" said  that  FCC  has  not  pro- 

vided any  statement  or  details  of 
the  charges  other  than  a  copy  of 
the  accusations  filed  by  the  Radio 

News  Club  of  Hollywood,  which 
launched  the  inquiry. 

Although  FCC  made  an  inves- 
tigation of  its  own,  the  'petition continued,  the  stations  have  not 

been  apprised  of  the  "facts  ob- tained from  such  examinations  and 
documents  upon  which  the  Com- 

mission is  relying.  ... 

"It  is  clear  from  Sec.  9(b)  of  the 
Administrative  Procedure  Act,  how- 

ever, that  the  applicants  are  en- 
titled to  have  such  facts  or  conduct 

called  to  their  attention  prior  to 
any  hearing,"  the  petition  asserted. It  continued: 

Applicants  are  aware  that  the  Com- 
mission has  in  the  past  held  Sec.  9(b) 

of  the  Administrative  Procedure  Act 
to  be  inapplicable  to  a  proceeding  in- 

volving renewal  of  license.  Appli> 
cants  respectfully  except  to  such  a 
ruling  and  maintain  that  in  a  case  of 
this  type  where  the  procedure  is  tan- 

tamount to  a  proceeding  for  revoca- 
tion, Sec.  9(b)  of  the  Administra- 

tive Procedure  Act  is  clearly  appli- cable. .  .  . 
The  licensees  .  .  .  allege  that  they 

have  at  all  times  complied  with  all 
lawful  requirements  of  the  Communi- 

cations Act  of  1934,  other  applicable 
statutes,  and  the  rules  and  regula- tions of  the  FCC. 

'Herald-Tribune'  Spots 

DONAHUE  &  COE,  New  York,  is 
planning  a  spot  campaign  on  eight 
or  nine  New  York  stations  for  its 
client  the  New  York  Herald  Trib- 

une to  introduce  the  newspaper's 
"Early  Bird  Edition."  Schedule 
will  start  about  March  1. 

SOUTHWEST  VIRGINIA'S 
RADIO  STATION 

24.9  \  19-1 

Get  the  entire  story  from 

FREE  &  PETERS 

WDBJ V  ■  ir  W0W   ROANOKE.  VA 

FREE  &  PETERS,  INC..  National  Representalives 

CBS  •  5000  WATTS  •  960  KG 
Owned  and  Operated  by  the 
TIMES- WORLD  CORPORATION 
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National  Nielsen-Ratings  Top  Programs 
(TOTAL  U.  S.,  INCl.  SMALL-TOWN,   FARM  AND  URBAN  HOMES 
—and  including  TELEPHONE  and  NON-TELEPHONE  HOMES) 

EXTRA-WEEK  (JAN.  8-14,  1950) 

—  Current  Rating  — 
Current    Previous  Homes  Homes  Points 
Rank  Rank  Program  (000)  %  Change 
EVENING,  ONCE-A-WEEK 
1  1             Lux  Radio  Theatre  (CBS)    10,056  25.6  -^2.6 
2  2            Jack  Benny  (CBS)    9,113  23.2  -1-1.2 
3  4            Godfrey's  Talent  Scouts  (CBS)    8,445  21.5  -|-3.2 
4  6            Amos  'n'  Andy  (CBS)    7,974  20.3  -|-2.6 5  5            Charlie  McCarthy  (CBS)    7,778  19.8  -f2.0 6  13            Mr.  Keen  (CBS)    7,738  19.7  +3.7 
7  8            My  Friend  Irma  (CBS)    7,463  19.0  -fl.S 
8  11             Crime  Photographer  (CBS)    7,463  19.0  -1-2.2 
9  30            F.B.I,  in  Peace  and  War  (CBS)    7,306  18.6  -|-4.0 
10  15            Suspense  (CBS)    7,267  18.5  -|-2.6 
11  3            Mystery  Theatre  (CBS)    7,071  18.0  — 0.9 12  7            Fibber  McGee  &  Molly  (NBC)   6,913  17.6  0.0 
13  27            Red  Skelton  (CBS)    6,599  16.8  -1-1.9 
14  14            Hallmark  Playhouse  (CBS)    6,521  16.6  -|-0.6 
15  9            Bing  Crosby  (CBS)    6,403  16.3  —0.8 
16  31             Day  in  the  Life  of  Dennis  Day  (NBC)  6.3M  16.2  -H.6 
17  17            Mr.  District  AHorney  (NBC)    6,324  16.1  -1-0.3 
18  25            You  Bet  Your  life  (CBS)    6,246  15.9  +0.8 
19  21             Big  Town  (NBC)    6,206  15.8  -1-0.2 
20  10            Mr.  Chameleon  (CBS)    6,128  15.6  —1.4 

Copyright  1950,  A.  C.  Nielsen  Co. 
NOTE:  Number  of  homes  is  obtained  by  applying  fhe  "NIELSEN-RATING"  (%)  to  39,281,000— the  1949  estimate  of  Total  United  States  Radio  Homes. 
Homes  reached  during  all  or  any  part  of  the  program,  except  for  homes  listening  only 
1  to  5  minutes. 

FELMAN  CASE 

Court  Upholds  FCC 

VALIDITY  of  FCC's  rules  banning the  reservation  of  broadcast  time 
as  part  of  the  sales  price  of  a  sta- 

tion was  upheld  by  a  three-judge 
district  court  in  Chicago  Tuesday. 

The  ruling  came  in  the  denial  of 
an  appeal  taken  by  A.  J.  Felman, 
former  owner  of  WJOL  Joliet,  111., 
who  has  a  contract  for  45  minutes 
a  day  to  advertise  his  department 
store.  Under  the  contract,  which 
was  part  of  the  sales  price  when  he 
sold  the  station,  he  would  have  45 
minutes  daily  on  WJOL. 

Mr.  Felman's  suit  sought  to  have 
the  Commission's  time-reservation 
ban  set  aside  on  the  grounds  that 
it  is  unreasonable.  His  attorney, 
Samuel  Hirsch  of  Chicago,  indi- 

cated he  may  appeal  direct  to  the 
Supreme  Court. 

Richard  A.  Solomon,  chief  of  the 

FCC  Law  Bureau's  Litigation 
Branch,  and  William  J.  Hickey  of 
the  Justice  Dept.  argued  in  sup- 

port of  FCC's  position.  Mr.  Hirsch 
argued  on  behalf  of  Mr.  Felman. 
Under  the  rules  existing  con- 

tracts providing  for  the  reserva- 
tion of  time  as  part  of  a  station 

sale  price  must  be  renegotiated 
with  provision  for  termination  not 
later  than  1964  and  with  provision 
also  for  cancellation  with  compen- 

sation for  the  unexpired  portion  of 
the  contract. 

FCC  meanwhile  last  week  denied 
a  petition  of  WJOL  seeking  regular 
renewal  before  the  Felman  con- 

tract is  modified. 

CROP  CAMPAIGN 

Shows,  Spots  Set  for  Release 

CHRISTIAN  Rural  Overseas  Pro- 
gram (CROP)  plans  to  release  be- 
tween 250  and  500  sets  of  two 

15-minute  dramatic  transcriptions 
to  stations  before  the  1950  cam- 

paign begins  this  fall.  In  addition, 
CROP  is  pieparing  numerous  five- 
minute  programs  and  30-  and 
60-second  spots.  For  the  second 
year,  a  16mm  motion  picture  film 
is  bsing  made  for  telecasting. 
Foreign  footage  is  being  shot  now, 
and  will  be  combined  with  domestic 
footage  before  May. 

HEADLEY-REED 
Staff  Additions  Set 

ADDITIONS  to  the  New  York  and 
Chicago  sales  staffs  of  Headley- 
Reed  Co.,  New  York,  were  an- 

nounced last  Tuesday  by  Sterling 
Beeson,  vice  president  in  charge  of 
AM  sales  for  the  radio-television 
station  representative  firm. 
New  appointments  to  Headley- 

Reed  Co.'s  AM  staff  include  Wil- 
liam Kost,  formerly  with  NBC; 

Jack  Hardingham,  formerly  of 
WOV  New  York,  and  Dan  Ferris, 
formerly  with  Joseph  Hershey  Mc- 
Gillvra  Inc.  In  addition,  Don  Sev- 
erin,  previously  with  Young  & 
Rubicam  and  Kenyon  &  Eckhardt, 
has  joined  the  Headley-Reed  televi- 

sion division. 
The  company  also  announced  the 

appointment  of  Ira  Morton  and 
Frank  Rice,  who  have  a  wide  back- 

ground in  Chicago  spot  sales,  to 
work  under  John  Wrath,  Chicago 
office  manager. 

Headley-Reed  Co.  now  has  eight 
New  York  AM  salesmen  and  four 
in  its  Chicago  office.  Frank  W. 
Miller  Sr.  is  president  of  the  firm 
following  formation  earlier  of  H-R 
Inc.,  new  station  representative, 
comprising  Frank  M.  Headley  as 
president  and  treasurer  and 
Dwight  S.  Reed,  executive  vice 
president  [Broadcasting,  Feb.  20]. 

KMED  TRANSFER 
Alfred  Carpenter  Buys 

KMED  Medford,  Ore.,  center  of  one 
of  the  most  bitterly  contested  and 
drawn  out  transfer  cases  before 
FCC  under  the  now  defunct  Avco 
policy,  has  been  sold  by  Mrs.  W.  J. 
Virgin  for  $290,000  to  Alfred  Car- 

penter, retired  local  orchardist,  and 
associates. 

The  deal  was  to  be  consummated 
over  the  weekend,  subject  to  Com- 

mission approval.  KMED,  an  NBC 
affiliate,  is  assigned  5  kw  day,  1  kw 
night  on  1440  kc. 

Buyers  in  addition  to  Mr.  Car- 
penter are  his  son,  Harlow  Carpen- 

ter, a  Harvard  student,  and  Gar- 
land Jones,  his  son-in-law  and  local 

lumberman.  It  was  further  an- 
nounced that  Pete  Watts,  general- 

manager  of  KYJC  Medford,  has  re- 
signed that  post  to  head  KMED  in 

similar  capacity. 

Mrs.  Virgin  originally  had  sold 
KMED  to  Luther  Gibson,  licensee 
of  KHUB  Watsonville,  Calif.,  and 
KSIL  (FM)  Salinas,  Calif.,  for 
$250,000-plus.  Under  the  Commis- 

sion's Avco  policy  the  transfer  was 
thrown  open  to  public  bidding  and 
FCC  subsequently  approved  assign- 

ment not  to  Gibson  Broadcasting 
Co.  but  to  Medford  Radio  Corp.,  a 
local  firm  which  had  filed  a  com- 

petitive bid  [Broadcasting,  Nov.  3, 
1947].  Mrs.  Virgin  and  Medford 
Radio  were  unable  to  agx-ee  on 
terms  and  the  latter  withdrew. 

Gibson  Broadcasting  and  Mrs. 
Virgin  then  asked  FCC  to  reinstate 
and  grant  their  original  applica- 

tion. FCC  reinstated  it  but  ruled  it 
was  a  new  bid  and  would  be  sub- 

ject to  Avco  again.  KMED  was 

then  taken  off  the  "for  sale"  mar- 
ket [Broadcasting,  Jan.  31,  1949]. 

GENERAL  ELECTRIC  Co.'s  Ham 
News,  bi-monthly  publication  for  ama- 

teur and  experimental  radio  operators, 
distributed  free  of  charge  by  G.E.  tube 
distributors,  now  available  at  yearly 
subscription  rate  of  $1. 

THOS.  LEE  WILL 
Validity  Fight  Begin 

AUTHENTICITY  and  meaning  o 
the  purported  will  of  the  lat 
Thomas  S.  Lee,  owner  of  Don  Le 
Broadcasting  System  and  othe 
West  Coast  properties,  were  chal 
lenged  in  Los  Angeles  Superio; 
Court  last  Thursday  by  his  ma  i 
temal  aunt,  Mrs.  Nora  S.  Patee  i 
San  Marino,  Calif. 

With  a  long  court  battle  threat  • 
ened,    Superior    Judge    Newcoml : 
Condee  refused  to  admit  the  dis  ' 
puted  will  to  probate  after  attor-i 
neys  Alfred  Wright  and  Ernest  J 
Zack  announced  that  Mrs.  Pate« 

would  contest  her  nephew's  signa-| ture  as  well  as  the  meaning  of  tht, 
will.  Hearing  on  a  question  of  thi  [ 
will's  validity  was  designated  foi| 
March  30.   Mr.  Lee  died  in  a  fal  ! 
or  plunge  from  a  Los  Angeles  of- 

fice building  Jan.  13  [Broadcasting  j 
Jan.  16,  23].  ■ 

The  charge  was  also  made  thalw 
alterations  had  been  made  in  th  J 
will  of  the  initials  of  R.  D.  Merrill  ■ 

Seattle  lumberman  and  Mr.  Lee's« 
uncle  by  marriage,  to  whom  he  leflB 
his  entire  estate  "to  be  divided  asll 
he  sees  fit."  It  was  contended  thalH 
the  alleged  alteration  indicated  that^ 
Thomas  Lee  did  not  know  Mr.  Mer- 

rill well  and  intended  only  to  name 
him  as  executor. 

Counsel  Argument  1 
The  attorneys  claimed  that  Mr. 

Lee  actually  planned  to  leave  his 
$9,500,000  fortune  to  Mrs.  Patee, 
Curler  Lee,  an  uncle,  and  Mr.  Mer- 

rill's wife,  sister  of  the  late  Don 
Lee,  father  of  Thomas.  Of  the 
three,  only  Mrs.  Patee  is  living, 
L.  G.  Patee,  husband  of  Mrs.  Patee. 
was  the  only  witness  to  sign  the' 
will,  it  was  said. 

Mr.  Merrill  had  filed  a  petition, 

through  public  administrator  Ben 
H.  Brown,  seeking  special  letters  of 
administration  pending  appoint- 

ment of  an  executor  for  the  estate. 

Mr.  Brown,  as  special  administra- 
tor, has  been  placed  on  the  Don 

Lee  Broadcasting  board  of  direc- 
tors [Broadcasting,  Feb.  20]. 

Although  they  have  not  yet  filed 
a  contest  of  the  will,  two  adopted 
daughters  of  the  late  Don  Lee  have 
petitioned  the  court  to  be  informed 
of  all  matters  pertaining  to  settle-  • 
ment  of  the  estate.  The  adopted 

daughters,  Mrs.  Elizabeth  Boyd' Lee  Fry  and  Mrs.  Christine  Boyd 
Lee  Witherspoon,  were  each  left  $1 
in  the  will  of  Don  Lee. 

DISCUSSION  forum  concerning  pro- 
posed Mississippi  Valley  International' Exposition  in  1953  was  heard  over 

WWL  New  Orleans  recently. 

)  Burger  Beer  \ 

j  DOUBLES  SALES  in  3  weeks  ( 
r  with  "directed"  advertising  on  ...  ) 

WORD 
)  Grand  Rapids,  Michim  \ 

Gates  Jas  ii-. 

IF  IT  IS  FDR  A 

BROADCASTING  STATION 

GATES  RADIO  COMPANY 

QUINCY,  ILLINOIS 

TELEPHONE  .  522 

WASHINGTON,  D.  C. 

TEL.  METROPOLITAN  0522 
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A.  CITATIONS 

Radio,  TV  Shows  Selected 

^BC    Theatre   was    named  "out- 
anding  radio  program  of  1949" 

^mong  Hollywood-originating  pro- 
grams by  the  Southern  California 

.ssn.  for  Better  Radio  and  Televi- 
on,  Los  Angeles  last  week.  Named 
utstanding   television   show  was 
;ECA-TV's  The  Ruggles. 
Total  of  18  programs,  both  ra- 

ijio   and   television,   were  named 
3r  "outstanding"  awards  in  vari- 
as  categories  by  the  group.  In- 
uded  are: 

I 
I  For  outstanding  entertTinme'it  in 
Irama — radio,  NBC  Theatre;  television, 
Jhe  Ruggles;  for  comedy  and  variety 
rogram,  radio,  CBS  Jack  Benny  Show; 
jlevision,  CBS  Ed  Wynn  Show;  educa- 
i.onal  and  informational  program,  ra- 

jllo — KNX  University  Explorer;  televi- 
iion,  KFI-TV  Meet  Your  World;  music 
jrogram,  radio — KHJ  Symphonies  for 
•outh  (live),  KFAC  Evening  Concert 
Jrecorded);  television,  KFI-TV  Music 
\'heatre;  children's  program,  radio — PFI  Jump  Jump;  television,  KTLA 
I'ime  for  Beany;  sports  program,  radio |nd  television,  KFI  and  KFI-TV  Tom 
'larmon.  Radio  awards  only  will  go  to 
IFI  Frost  Warnings  as  outstanding 
gricultural  program;  KFI  Herbert  J. 
jlann,  home  and  garden  program;  and 
ZNX  Chet  Huntley,  outstanding  re- 
■orting  and  interpretation  of  the  news. 

;ales  device 

>utlets  Mull  BMB  Report  Use 

rjlETHODS  of  using  the  No.  2 
Jroadcast  Measurement  Bureau  re- 
orts  as  a  station  sales  promotion 
•evice  are  being  worked  out  by 
ilubscribing  stations  following  re- 
leipt  of  the  new  coverage  figures. 

'  At  WOW  Omaha,  Bill  Wiseman, 
promotion  manager,  is  preparing  a 
our-page  folder  for  use  in  selling. 
I'he  first  page  will  include  a  large 
|iap  of  total  weekly  daytime  audi- 
nce,  showing  coverage  percentages 
y  counties.  Page  2  will  include 
ihree  small  outline  maps.  These 
/ill  show  percentage  of  radio  fam- 
Lies  listening  in  the  daytime  to 
IVOW  six  to  seven  days  per  week, 
ihree  to  seven  days  and  three  to 
Ive  days.  The  three-to-seven  fig- 
re  is  a  WOW  deduction  from  the 
ffficial  BMB  figures. 
Third  and  fourth  pages  will  give 

he  same  information  for  nighttime, 
"age  4  also  will  include  a  summary 
f  WOW  coverage  by  states,  both 
'ay  and  night,  along  with  farm  vs. 
rban  coverage  for  the  whole  area, 

j'ages  1  and  2  and  pages  3  and  4 
re  laid  out  so  they  can  be  torn 
.;part  and  used  separately.  The 
ircular  can  be  punched  on  the  left 
5de  and  included  in  a  presentation, 
!r  used  separately.    Mr.  Wiseman 
elieves  the  circular  "will  give  the 
jjimebuyer  all  of  the  information 
^18  can  possibly  want." 

Why  buy  2  or  more... 

^     do  1  big  sales  job 
on  "RADIO  BALTIMORE" 
Contact 
EDWARD 
PETRY  CO. WBAL 

FCC  Court  Injunction  Denied; 

Outlet  Seeks  Stay  Order 

WHAT  is  believed  to  be  FCC's  fiist  attempt  to  put  a  station  off  the  air 
by  court  injunction  pending  completion  of  revocation  proceedings  was 
denied  last  week.  KPAB  Laredo,  Tex.,  the  station  involved,  meanwhile 
has  filed  an  injunction  to  halt  the  revocation  hearing  itself  on  grounds 
it  is  premature  and  violates  the 

Administrative  Procedure  Act.  * 
The  Commission's  unique  and 

unannounced  move  came  to  light 
through  full-page  advertisements 
run  in  the  Washington  (D.  C.) 
News  by  William  Prescott  Allen, 
publisher  of  the  Laredo  Times  and 
a  defendant  in  the  proceeding,  who 

charged  FCC  with  seeking  "to 
control  all  radio  by  destroying  any- 

one who  fails  to  get  on  their  knees 
and  kiss  the  hand  of  these  FCC 

bureaucrats."  The  ad  stated  cer- 
tain Congressmen  had  been  asked 

"to  look  into  this  rotten  situation." 
FCC  ordered  the  revocation  of 

KPAB  in  early  January  on  grounds 
that  Mark  Perkins,  sole  owner  of 
Laredo  Broadcasting  Co.,  licensee, 
"has  caused  control  of  KPAB  to  be 
transferred  to  Allen  K.  Tish,  Wil- 

liam Prescott  Allen  and  others 
without  Commission  approval,  and 
that  KPAB  is  now  operated  by 

these  persons  without  a  license" 
[Broadcasting,  Jan.  91.  KPAB 
is  assigned  250  w  on  1490  kc. 
The  Commission's  request  for 

interlocutory  injunction  to  suspend 
KPAB  was  denied  on  Monday  in 
the  U.  S.  District  Court  for  the 
Southern  District  of  Texas,  Laredo 
Division,  by  Judge  James  V.  Allred, 

duPONT  AWARDS 

N.  Y.  Dmfser  is  March  1 1 

PRESENTATION  dinner  for  the 
1949  awards  of  the  Alfred  L  du- 
Pont  Radio  Awards  Foundation 
will  be  held  March  11  at  the  Hotel 
St.  Regis,  New  York  City.  Compe- 

tition for  this,  the  eighth  series  of 
annual  awards,  closed  Dec.  31, 
1949  [Broadcasting,  Oct.  31,  1949]. 
The  annual  honors  will  be  con- 

ferred on  two  radio  stations  "with- 
in the  continental  United  States, 

for  outstanding  and  meritorious 
service  in  encouraging,  fostering, 
promoting  and  developing  Ameri- 

can ideals  of  freedom  and  loyal  and 
devoted  service  to  the  nation  and  to 
the  communities  served  by  these 
stations  respectively."  $1,000  each 
will  be  given  a  station  of  more 
than  5  kw  power  and  to  a  station 
of  5  kw  or  less  power. 

Another  prize  of  $1,000  will  go 
to  an  individual  radio  commentator 
"in  recognition  of  distinguished 
and  meritorious  performance  of 
public  service  by  aggressive,  con- 

sistently excellent  and  accurate 
.  gathering  and  reporting  of  news  by 
radio  and  the  presentation  of  ex- 

pert, informed  and  reliable  inter- 
pretation of  news  and  opinion  for 

the  purpose  of  encouraging  initia- 
tive, integrity,  independence  and 

public  service  through  the  medium 

of  radio." W.  H.  Goodman  is  secretary  of 
the  awards  committee  of  the 
awards  foundation,  with  address  at 
Box  720,  Jacksonville,  Fla. 

former  Governor  of  Texas.  Judge 
Allred  stated  that  since  KPAB 
alleged  that  Mr.  Perkins  had  re- 

sumed operating  control  of  the  sta- 
tion the  Commission's  request  was 

in  effect  moot.  FCC  held  KPAB 
had  not  been  operating  under  the 
control  of  the  party  authorized  in 
the  license. 

FCC  told  the  court  that  Messrs. 
Allen  and  Tish,  K.  H.  Smith,  James 
Kazan,  J.  G.  Hornberger  and  Wil- 

liam Prescott  Allen  Jr.,  whom  it 
cited  as  defendants  along  with  Mr. 
Perkins  and  Laredo  Broadcasting 

Co.,  were  "financially  interested  in 
or  actually  engaged  in  the  control 

and  operation"  of  KPAB  "con- 
trary to  the  provisions  of  the  Com- 

munications Act." 
Affidavit  Filed 

An  affidavit  dated  Jan.  14  was 
filed  with  the  Commission  last 
month  which  affirmed  that  Mr.  Per- 

kins "has  an  interest  in  Laredo 
Broadcasting  Co.  and  is  connected 
therewith  at  this  time,  but  that  the 
affairs  of  such  company  require 

reorganization." KPAB's  request  for  injunction 
to  stay  the  revocation  hearing,  des- 
'gnated  to  commence  March  6,  in 
Laredo  before  Comr.  Paul  A.  Wal- 

ker, was  filed  Thursday  with  the 
U.  S.  District  Court  in  Washington 
and  argument  is  scheduled  Tues- 

day. KPAB  contended  that  the 
Administi-ative  Procedure  Act  as 
the  law  of  Congress  has  precedence 
over  FCC's  rules  and  regulations 
and  this  act  prescribes  that  the  ac- 

cused be  fully  apprised  of  alleged 
error  and  given  opportunity  to 
correct  the  error  before  such  dras- 

tic action  as  revocation  be  taken. 

Publisher  Allen's  advertisement 
in  the  Washington  News  indicated 
that  complaint  about  the  proceed- 

ing had  been  directed  to  Sen.  Tom 
Connally  (D-Tex.),  Rep.  Lloyd  M. 
Bentsen  Jr.  (D-Tex.),  Sen.  Eugene 

Millikin  (R-Col.),  Sen.  Edwin  C. 
Johnson  (D-Col.),  Rep.  Wavne  N. 
Aspinall  (D-Col.)  and  Sen.  Robert 
A.  Taft  (R-Ohio).  Spokesmen  fo  .' most  of  this  group  stated  they  had 
received  correspondence  or  tele- 

grams but  no  action  was  taken 
other  than  routine  acknowledge- 

ment or  securing  factual  details. 
Mr.  Allen's  advertisement  in  the 

News  last  Monday  follows : 
The  Federal  Communications  Com- 

mission is  heading  towards  turning 
this  U.  S.  into  a  country  ruled  by  a 
bureaucracy  dictatorship. 

This  agency  seeks  to  control  all  ra- 
dio by  destroying  anyone  who  fails  to 

get  on  their  knees  and  kiss  the  hand 
of  these  FCC  bureaucrats. 
The  only  radio  station  in  Laredo, 

Webb  County,  Texas,  with  a  popula- 
tion of  75,000  today  has  seven  FCC 

Washington  bureaucracy  lawyers  ask- 
ing the  Federal  courts  to  close  this 

only  station.  This  case  is  being  heard 
today  in  Laredo,  Tex. 

Early  in  January  1950,  we  asked 
Sen.  Tom  Connally,  Congressman 
Lloyd  Benson  (sic).  Sen.  Eugene  Milli- 
ken  (sic),  Sen.  Ed  Johnson,  Congress- 

man Aspinwall  (sic)  and  Sen.  Taft  to 
look  into  this  rotten  situation  for  the 
sake  of  saving  the  U.  S.  from  the  same 
fate  which  was  brought  about  in  Ar- 

gentina by  Perron  (sic),  in  Russia  by 
Stalin,  in  Germany  by  Hitler. 
We  are  asking  the  Congress  of  these 

United  States  to  investigate  this 
bureaucracy  which  threatens  the  free- dom of  our  U.  S. 

Yes,  if  we  would  bow  or  get  on  our 
knees  we  could  get  along  with  the 
FCC.  But  we  choose  to  lose  the 
$80,000  which  is  invested  in  this  only 
radio  station,  and  continue  to  see 
America  live  as  a  free  democracy. 
Now  who  makes  these  charges 

against  the  FCC  asking  you  to  watch 
this  attempt  to  destroy  the  only  radio 
station  which  serves  75,000  people? 

One  of  President  Harry  S.  Truman's electors  of  1948. 

Wake  up,  America!  When  Ambas- sador Patrick  Hurley  was  trying  to 
save  China  from  the  Communists,  the 
bureaucrats  in  Washington  were  help- 

ing Joe  Stalin  take  China  and  some 
of  the  same  bureaucrats  are  yet  serv- 

ing the  U.  S.  in  Washington  unfaith- 
fully. 

It  is  time  to  act.  The  FCC,  if  it 
can  destroy  what  was  intended  to  be 
a  free  radio,  can  next  destroy  the  free 

press. 
WILLIAM  PRESCOTT  ALLEN, 
Publisher,  Laredo  Times, 
Laredo,  Tex. 
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Sales  Crops  Grow 
(Continued  from  page  19) 

mas  show,  and  only  about  five  a 
3'ear  can  be  classed  as  actual  com- 

mercials, in  the  opinion  of  Mr. 
Seaman.  Even  then,  he  explains, 
it  is  not  a  direct  sales  pitch,  but 
announcement  of  new  equipment. 
The  Tractor  Division  has  never 

used  a  hard  sell,  "and  probably 
never  will."  Mr.  Seaman  writes 
all  commercials.  Firm  also  drops 
one  or  both  mentions  during  the 
4-H  Club  Congress,  an  annual  fea- 

ture, or  during  long  pickups. 
Copy  must  be  clear  and  simple. 

Remotes  are  lined  up  from  one  to 
four  months  in  advance,  depending 
on  dates  set  for  important  farm 
events.  Eight  to  10  meetings  in 
1950  had  been  scheduled  as  early 
as  last  November. 

The  first  commercial  often  is  de- 
voted to  public  service  projects,  in- 

cluding campaigns  sanctioned  by 
the  Advertising  Council.  The  sec- 

ond is  frequently  localized  for  the 
repeats  with  a  western  angle. 
An  example  of  a  first  commer- 

cial: 
For  those  whose  legs  are  too  weak 

to  run — whose  arms  may  be  handi- 
capped— we  wish  to  make  this  March 

of  Dimes  plea.  Polio  still  remains  one 
of  the  nation's  most  vicious  scourges. The  need  for  funds  to  fight  this  disease 
grows  as  increasing  numbers  of  boys 
and  girls — as  well  as  men  and  women 
— become  victims  of  this  dreaded  afflic- 

tion. By  contributing  to  the  March  of 
Dimes  Jan.  16  through  31,  you  are  not 
only  aiding  those  already  stricken,  but 
you  are  also  helping  the  efforts  to 
stamp  out  future  epidemics.  The  dimes 
you  give  today  will  help  build  a  bright- 

er, safer  future  for  our  children.  Allis- 
Chalmers  urges  you  to  give  generously 
to  help  make  some  little  child  well  and 
happy  and  to  help  find  a  way  to  stamp 
out  one  of  our  worst  enemies — infan- 

tile paralysis. 
A  sample  second,  or  product, 

commercial : 
Have  you  visited  the  service  shop  of 

your  Allis-Chalmers  dealer  recently? 
If  you  have,  you  probably  noticed  many 
specialized  tools — valve  refacers,  rod 
aligners,  compression  testers  and  other 
hand  and  power  tools  for  every  work 
requirement.  You  may  have  been  in- 

terested in  the  way  the  mechanics  used 
compressed  air  and  special  fluids  to 
clean  intricate  machinery.  You  may 
have  seen  the  engine  block  holders  and 
heavy-duty    cranes    which    hoist  and 

LED  by  WBAP  Fort  Worth's  Farm 
Editor  Loyne  Beaty  (third  from  left, 
front),  this  group  of  21  Texas  cattle- 

men and  their  wives  are  about  to 
take  off  for  a  three-week  stock- 
raising  study  tour  arranged  by  the 

Star-Telegram's  WBAP.  [Broadcast- 
ing, Feb.  20]. 

place  even  the  heaviest  equipment  in 
safe,  working  positions. 

Day  after  day,  mechanics  in  the  shop 
of  your  Allis-Chalmers  dealer  use  these 
tools  to  check  and  overhaul  tractors, 
All  -  Crop  harvesters,  Roto  -  Balers — 
every  conceivable  type  of  farm  equip- 

ment in  the  community.  The  experi- 
ence of  these  men,  their  knowledge  of 

tools,  their  ability  to  ferret  out  trouble 
you  might  have  with  your  equipment 
during  the  1950  crop  season  can  be  of 
great  value  to  you.  We  urge  you  to 
take  advantage  of  the  specialized  serv- 

ice your  dealer  offers. 
Although  it  is  impossible  to  de- 

termine the  exact  number  of  lis- 
teners because  there  are  no  national 

ratings  taken  among  farm  families, 
it  is  believed  that  most  farm  fam- 

ilies with  radios  (estimated  80% 
of  six  million  farm  homes)  listen 
frequently  to  the  National  Farm 
and  Home  Hour.  In  addition,  there 
is  a  growing  city  audience. 

Shows  Popularity 
Various  independent  surveys 

show  the  program  is  popular  in 
both  urban  and  rural  areas.  In  an 
Oklahoma  study,  farm  people  al- 

ways ranked  the  show  first  or  sec- 
ond. A  survey  of  programs  broad- 

cast by  WNBC  New  York  showed 
the  program  was  favored  by  half 
the  farm  people  surveyed. 

Audience  response  is  always  good 
on  special  offers.  In  June  1946,  for 

example,  A-C  received  1,.300  re- 
quests for  a  bulletin  on  fence  posts ; 

5,600  for  a  pamphlet  on  how  to 
build  with  logs,  and  3,900  for  in- 

structions on  home  freezing  of 
fruits  and  vegetables,  all  after 
only  one  mention.  That  farm  wom- 

en are  loyal  listeners  was  proved 
last  fall  when  8,600  wrote  in  for 
a  baking  bulletin  mentioned  once. 

Client,  agency  and  netwoi'k  pro- motion staffs  work  closely  together. 
NBC  sends  out  a  weekly  farm  radio 
news  bulletin  to  between  150  and 
200  stations. 

Aids  Dealers 
Allis-Chalmers  dealers  show  an 

increasing  interest  in  radio.  The 
Tractor  Division  pays  for  the  Na- 

tional Farm  and  Home  Hour,  but 
individual  dealers  throughout  the 
country  are  advised  to  allocate 
l^'2  9f  of  their  gross  to  local  adver- 

tising. In  1949,  a  radio  kit  issued 
by  the  A-C  sales  promotion  depart- 

ment included  45  commercials.  In 

1950,  the  kit  contains  105,  "suitable for  every  selling  job,  all  types  of 

equipment." 
On-show  promotion  is  devised  by 

Mr.  Seaman,  who,  like  Messrs. 
Roberts,  Visser  and  Gittins,  was 
born  and  reared  on  a  farm.  Mr. 
Seaman  and  Mr.  Visser  handle 
A-C  public  relations  and  visit  A-C 
dealers  and  their  friends  when  on 
the  road.  This  is  more  often  than 
not. 

Hires  Seaman 

Jerry  Seaman  was  hired  espe- 
cially for  the  job  after  working  as 

press  radio  chief  in  the  regional 
office  of  the  U.  S.  Soil  Conservation 
Service  in  Milwaukee.  For  seven 
years  he  was  journalism  instructor, 
publicity  director  and  radio  editor 
at  North  Dakota  Agricultural  Col- 

lege in  Fargo.  A  graduate  of  Iowa 
State  College,  with  bachelor  and 
master  degrees  in  agricultural 
journalism,  he  worked  as  a  news- 

paperman in  New  Jersey,  Minne- 
sota, Iowa  and  Illinois. 

Mr.  Visser  is  also  a  graduate  of 
Iowa  State,  with  a  degree  in  animal 
husbandry  and  journalism.  He  sub- 

stitutes for  Everett  Mitchell  on 
occasion,  and  handles  commentary 
on  many  pickups. 

The  Tractor  Division,  with  the 
help  of  these  men  and  Bert  S.  Git- 

tins, has  prospered  since  it  first 
appointed  the  Gittins  agency. 
Speaking  of  his  relationship  with 
Allis-Chalmers,  which  originated 
with  a  90-day  trial  period,  Mr. 
Gittins  claims  "I'm  still  on  trial. 
Sometimes  agencies  make  a  point 
of  how  clients  have  grown  during 
their  tenure.  Roughly,  the  Tractor 
Division  has  increased  its  volume 
some  30  times  fi'om  its  low  point, 
but  I  am  forced  to  admit  the  busi- 

ness would  have  grown  even  though 
they  had  never  heard  of  me. 

"As  in  so  many  things,  Allis- 
Chalmers  did  most  of  the  pioneering 
in  radio  for  the  farm  equipment 
industry.  Through  our  experience, 
I  feel  we  have  done  as  much  in 

SEVENTY-second  anniversary  of  pat- 
ent of  phonograph  by  Thomas  A.  Edi- 
son reviewed  on  Sunrise  Serenade 

show  on  WOR  New  York,  Sunday, 
Feb.  19. 

Pull  Out  for  Filing 

agricultural  radio  as  anybody  ii 
the  business.  I  refer  to  the  solid 
type  of  agricultural  radio  designed 
to  influence  people  in  major  deci 
sions  representing  a  substantial  in- 

vestment, such  as  the  purchase  of  i 

tractor." 

Allis  -  Chalmers,  which  manu- 
factured millstones  in  1847,  nov 

makes  thousands  of  different  agri- 
cultural, industrial  and  electrical 

items.  For  the  Tractor  Division 
the  National  Farm  and  Home  Hou: 
has  implemented  the  efforts  of  Mr 
Roberts'  "early  recognition  of  the 
existing  need  for  mechanization  on 
family-operated  farms,  and  those 
of  A-C  engineers  who  originated 
new  designs  that  placed  the  tractor 
within  the  reach  of  all  farmers." 

DON  LEE  CASE 

Firm  Won't  File  Exceptions 
DON  LEE  Broadcasting  System 
notified  FCC  last  week  that  it  will 
not  file  exceptions  to  the  Commis- 

sion's proposed  decision  which, 
while  anticipating  renewal  of  the 
licenses  of  Don  Lee's  owned  sta- 

tions, concluded  the  network  had 
violated  FCC's  network  rules 
[Broadcasting,  Jan.  2]. 
William  J.  Dempsey  of  the 

Washington  law  firm  of  Dempsey 
&  Koplovitz,  Don  Lee  counsel, 
wrote  FCC  that  an  "exhaustive  in- 

vestigation into  the  relevant  facts" has  shown  that  a  further  hearing 
will  be  necessary  if  the  decision  is 
to  be  based  on  complete  evidence 
on  many  points. 

Cites  Delay 

"Reopening  the  record  for  com- 
plete evidence  on  such  points,"  the 

letter  noted,  "would  inevitably  in- 
volve many  months  of  delay.  It  is 

clear,  moreover,  that  the  question 
of  whether  these  subordinate  find- 

ings [that  violations  had  occurred] 
should  be  revised  in  a  manner  more 
favorable  to  Don  Lee  is  essentially 

moot  in  these  proceedings."  The letter  continued: 
For  these  reasons,  and  particularly 

since  further  deferment  of  the  is- 
suance of  the  license  renewals  would 

multiply  the  hardships  already  expe- 
rienced by  Don  Lee  because  of  the 

time  consumed  in  these  proceedings, 
it  has  been  concluded  that  the  filing 
of  exceptions  and  a  request  for  the 
reopening  of  the  record  are  not  justi- 

fied at  the  expense  of  a  prolonged  de- 
lay in  the  issuance  of  the  license  re- newals. It  is,  therefore,  requested 

that  the  Commission  forthwith  issue 
these  license  renewals. 
Don  Lee  is  licensee  of  KGB  San 

Diego,  KDB  Santa  Barbara,  KFRC 
San  Francisco,  and  KHJ-AM-FM Los  Angeles. 

TWO  new  Megohm  meters  announced 
by  Industrial  Instruments  Inc.,  Jer- 

sey City,  N.  J.  Models,  L-4A  and L-2A,  feature  internal  circuits. 
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Let  us  show  you  the  actual  case  histories  of  daytime 

selling  programs,  on  a  wide  variety  of  products,  that  have  paid  their  cost 

many  times  over  in  direct  phone  and  mail  sales. 
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America's  Window  on  the  World 

515  Madison  Avenue,  New  York  22,  N.  Y. 
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Whirl
igig 

... 

a  bright  new
  TV  progra

m 

for  the  youn
g  in  spirit!

 

ORIGINALLY  a  feature  on  WPTZ's  Wednesday 
Matinee,  "The  Whirligig  Show"  now  is  a  bright 

spot  in  the  Philadelphia  television  spectrum  every 
afternoon,  Monday  through  Friday  at  4:30.  George 
Skinner  is  still  the  easy-going  emcee;  Bob  Courtleigh 
is  still  vice  president  in  charge  of  nonsense,  and  the 
special  effect  that  translates  music  into  visual  pat- 

terns still  plays  the  title  role. 

At  first,  we  thought  "Whirligig"  was  a  teen-age 
show,  probably  because  it  featured  guest  appearances 
and  informal  chats  with  the  up-and-coming  as  well 
as  the  great  in  pop  music  ...  a  gallery  of  teen-age 
cheer  leaders  .  .  .  and  music  with  a  beat. 

Looking  over  the  mail,  however,  turns  up  such  fans 
as  a  Greek  Orthodox  priest,  fireman,  housewives  by 
the  thousands — and  teen-agers!  Here  in  the  ofiice, 
for  instance,  secretarial  work  seems  to  come  to  a 

grinding  halt  every  day  at  4:30  while  the  girls  find 
reason  to  "check  up"  on  the  Skinner  show. 

All  in  all,  we  have  come  to  the  conclusion  that 

"The  Whirligig  Show"  is  strictly  for  the  young  in 
spirit,  regardless  of  age.  And,  contrary  to  some 
opinion,  that  includes  most  everybody  in  the  Phila- 

delphia area. 

"The  Whirligig  Show"  is  now  available  for 
sponsorship  by  days  or  time  segments.  For  details 
on  the  program  and  how  you  can  use  it  to  reach  the 
second  largest  television  audience  in  the  country, 
drop  us  a  line  or  call  your  nearest  NBC  Spot  Sales 
Representative. 

PHILCO  TELEVISION  BROADCASTING  CORPORATION 
1800  Architects  Building  •  Philadelphia  3,  Penna. 

Telephone:  LOcust  4-2244 

WPTZ 

FIRST    IN    TELEVISION    IN  PHILADELPHIA 
NBC 

TV-AFFILIATE 
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THE  COLOR  TRIANGLE 
RCA,  CBS,  CTI  Comparatiye  Showings 

&  Foreign  Commerce  Committee 
staff,  represented  that  group. 

Banks  of  receivers  were  placed 
in  the  laboratory  so  viewers  could 
observe  all  three  systems  in  opera- 

tion simultaneously.  The  room  was 
crowded,  and  most  viewers  who  re- 

mained seated  found  it  difficult  to 
see  three  sets  at  a  time  because 
they  were  too  close.  Soon  they 
started  milling  around  from  one 
set  to  another  as  the  tests  pro- 
gressed. 

Simultaneous  Operation 
All  receivers  were  operated  si- 

multaneously from  antenna  systems 
provided  by  the  three  exhibitors. 
RCA  received  signals  from  the 
NBC  Washington  TV  outlet, 
WNBW,  operating  on  Channel  4. 
CBS  picked  up  from  its  Washing- 

ton TV  affiliate,  WOIC,  on  Channel 
9.  CTI  was  fed  on  Channel  7  by 
WMAL-TV  Washington. 

Programs  originated  in  separate 
studios,  with  sample  materials 
available  for  purposes  of  compari- 

son. Monochrome  receivers  per- 
mitted comparison  with  the  color 

pictures. 
FCC  engineers  made  readings  of 

picture  definition.     These  figures 

By  J.  FRANK  BEATTY 

THREE  tri-color  television  systems 
met  in  a  battle  royal  Thursday 
morning,  with  government  and  top 
industry  executives  serving  as 
judges  and  observers. 

The  long-awaited  showing  of  all 
three  color  systems  in  one  room 

was  staged  at  the  FCC's  laboratory, 
located  25  miles  northeast  of  Wash- 

ington near  Laurel,  Md.  In  the 
bare  confines  of  a  barn-like  build- 

ing RCA,  CBS  and  Color  Televi- 
sion Inc.  submitted  the  fruit  of 

their  costly  experiments  to  the 
probing  gaze  of  a  hundred  critical 
observers. 
And  who  won? 

9  RCA  emerged  smiling,  satis- 
I  fied   it   had    successfully  demon- 

strated   a    superior  all-electronic 
system  having  complete  color  sta- 

'  bility,  with  one-tube  system  in  the 
,|  offing. 

#  CBS    contended    the  tests 

'i  clearly    demonstrated  superiority 
i  of  its  system  and  removed  any 
'  doubts  that  it  is  better  than  the 
others. 

1}  9  CTI  suffered  equipment 
'breakdowns  ascribed  to  line-voltage 
changes    and   asked   for  another 
demonstration. 

The    interested    viewers  who 
watched  this  history-making  battle 
included  some  members  of  the  Con- 

don Committee,  formed  under  Bu- 
ireau  of  Standards  auspices  to  re- 
jport  to  Chairman  Edwin  C.  Johnson 
:  (D-Col.),  of  the  Senate  Interstate  i 
l'&  Foreign  Commerce  Committee,  ™  ,  ■  , 
[on  color's  progress.  The  schedule: 

T  ̂ ,  +^    J  J  Feb.  27,  28,  March  1;  March  15, 
Sen.  Johnson   attended,   accom-     ^„  17.  March  22  2^  24-  March  29 panied  by  Sen.  Ernest  W.  McFar-     I?.'  oV'  ' 

|land   (D-Ariz.)   of  the  committee 
land  Edward  Cooper,  committee  Sessions  scheduled  for  March  8- 
Icommunications  adviser.  Kurt  were  cancelled  to  avoid  conflict 

.iBorchard,  of  the  House  Interstate  ̂ ^^^  Institute  of  Radio  Engi- 
neers' 1950  convention  and  radio 

^^^^^^^^^^^.^^^^^^^^^^^^     engineering   show   in   New  York 
March  6-9. 

j/N  THIS  TELECASTING.  .  .  .  FCC  meanwhile  notified  Theo- 
krhree  Color  Systems  Meet  in  Com-  dore  A.  Wetzel  of  Milwaukee,  who 
!  parison  3     j^^^d  petitioned  for  consideration  of Color  Hearings  to  Resume  Today  3         rnlnr  sv^tem  which  hp  <;aid  he  had Competitors  Unite  in  A  New  Form         ̂   color  system  wnicn  ne  saia  ne  nau 

of    TV    Advertising    8      developed    [TELECASTING,   Jan.  9], 

'^started  '^^^'^'''^^^  Night  Review'  that  he  could  not  be  permitted  to 
ilndus'Sfopposes  TV-set  Excise  Tax  u     Participate  in  the  hearings  on  the woi-TV  Ames,  liowa,  Starts   14     basis  of  the  information  he  had 
CML  Color   System  Announced  to  submitted FCC    16 

The  Commission  said  it  felt  that 

i!  DEPARTMENTS  "a  prima  facie  showing  has  not 
film  Report  . .  18     Teleflle    4     been    made    that    your  proposed 
On  Dotted  Line  9     Telestatus  6     system  can  be  used  as  a  basis  for 
<«'>.«,^mm«mmmmm^mmmm^m«.mmm«  promulgatlon  of  color  television 
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are  to  be  inserted  in  the  television 
hearing  record  this  morning. 

The  demonstration  opened  with 
wedge  test  patterns  moving  hori- 

zontally and  vertically,  simulating 
usual  camera  movements.  In  com- 

parison with  the  sample  pattern  in 
the  room,  CBS  appeared  to  show 
more  faithful  color  reproduction, 
though  a  bluish  hue  was  noted  in 
the  wedges  of  some  receivers. 

On  some  of  the  RCA  sets  a  black- 
ish hue  was  apparent  to  observers 

in  portions  of  the  green  and  yellow 
segments,  with  the  yellow  veering 
toward  orange.  RCA  showed  uni- 

formity across  the  pictures,  and 
colors  appeared  to  remain  constant. 
The  lack  of  uniformity  as  between 
receivers,  and  across  individual 

pictures,  that  marred  RCA's  pic- tures last  autumn  appeared  to  have 
been  corrected  as  a  result  of  recent 

progress. CTI  Results 

Several  CTI  sets  were  in  opera- 
tion, with  best  results  apparent  on 

a  set  in  the  balcony.  The  pictures 
lacked  the  brightness  of  CBS  and 
RCA  receivers,  and  were  difficult 
to  watch  even  in  the  half-darkened 
surroundings.    Registration  of  the 

lOLOR  HEARINGS 

Three-Day  Week  Set 

For  Resumption 

FCC's  color  television  hearings  which  resume  today  (Feb.  27)  after  a 
recess  since  Nov.  22,  will  be  held  on  a  three-day-week  basis  through 
March,  according  to  a  schedule  released  by  the  Commission  last  Thurs- 

standards."  FCC  left  the  way  open 
for  Mr.  Wetzel  to  submit  addi- 

tional support  of  his  peititon  or  to 
offer  a  demonstration  of  his  sys- 

tem, but  held : 
...  it  appears  from  your  petition 

that  your  proposed  system  has  not 
progressed  beyond  the  theoretical 
stage;  that  the  amount  of  research 
and  development  which  your  system 
has  undergone  does  not  appear  to  be 
sufficient  to  permit  you  to  determine 
fundamentals  and  to  explore  basic 
problems;  and  that  no  transmitting 
or  receiving  apparatus  has  been  con- 

structed by  you  which  would  be  suit- 
able for  either  laboratory  or  field testing. 

Mr.  Wetzel  claimed  to  have  de- 
veloped a  color  TV  system  which  is 

completely  compatible  with  exist- 
ing black-and-white  standards  and 

which  would  permit  conversion  of 
existing  receivers  and  camera 

equipment  at  "very  low  cost." 

three  separate  images  on  the  CTI 
projection  screens  was  lacking 
much  of  the  time  when  test  patterns 
were  shown. 

Technical  observers  were  keenly 
interested  in  a  moving  test  pattern 
with  rotating  paddles  of  various 
colors,  operating  at  varying  speeds. 
As  the  speed  increased  there  were 
stroboscopic  effects.  Some  observers 
declared  they  saw  color  breakup 
in  the  CBS  black-and-white  as  well 
as  color  pictures. 

Keyboard  color  and  black-and- 
white  test  patterns  were  shown, 
followed  by  a  pattern  in  which 
fairly  fine  lines  of  different  hue 
but  uniform  thickness  were  shown. 
Here  many  viewers  felt  CBS  was 
superior  with  some  of  the  RCA 
colors  appearing  to  differ  from  the 
sample  chart. 

Both  systems  were  impressive  in 
depicting  canned  goods,  cigarettes, 
cereal  boxes,  toweling  and  other 
familiar  articles  of  a  type  that 
would  be  used  by  color  TV  spon- sors. 

A  quarter-hour  of  live  program- 
ming included  Jeanne  Warner,  of 

WNBW,  and  Gloria  Muddell,  of  the 
Fred  Waring  organization,  in  si- 

multaneous songs.  The  color  effects 
were  pleasing  but  the  jumbled 
sounds  from  adjoining  sets  were 
disconcerting.  Dancers  and  models 
appeared  before  the  cameras  in 
bright  costumes. 

Ends  With  Monochrome 

First  half  of  the  program  con- 
cluded with  reception  of  standard 

monochrome  on  color  receivers, 
operated  from  a  Channel  4  signal 
supplied  by  the  laboratory  and 
originating  at  WNBW. 

Frieda  Hennock,  FCC  Commis- 
sioner, provided  coffee  at  intermis- sion. 

Second  series  of  tests  dealt  with 
fringing,  interference  and  ghost 
problems.  Desired  signals  origin- 

ated from  the  same  stations  with 
the  laboratory  supplying  interfer- 

ence. Live  talent  and  colored  ar- 
ticles were  used  for  programming. 

Co-channel  and  in-channel  inter- 
ference of  varying  degrees  was  in- 

troduced until  pictures  became 
unusable. 

To  demonstrate  fringe  area  re- 
ception, signals  were  reduced. 

Ghost  problems  were  studied  by 
means  of  ghosts  of  varying  phase 
supplied  by  the  laboratory.  Final 
tests  found  receivers  back  on  their 
(Continued  on   Telecasting  16) 
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SOME  DAY  when  industria
l 

historians  sit  down  to  trace 
the  development  of  television, 

chances  are  that  they  will  salute 
WABD  (TV)  New  York,  flagship 
for  the  DuMont  Television  Net- 

work, for  its  earnest  endeavor  to 

destroy  the  shibboleth  that  "big 
city  television  is  strictly  for  the 
million-dollar  advertiser."  WABD's 
goal  has  not  been  to  produce  the 
most  lavish  video  entertainment 
but  rather  to  develop  the  most 
effective  TV  advertising  at  a  cost 
within  reach  of  low  as  well  as  high- 
budget  accounts. 

"And  that,"  says  Commdr.  Mor- 
timer W.  Loewi,  its  chief  and  direc- 

tor of  the  DuMont  Television  Net- 
v/ork,  "is  just  what  we  intend  that 
V/ABD  shall  continue  doing. 

"Here,  during  the  last  year  or 
two,  with  a  small,  hardworking, 
knowledgeable  staff,  we  have  pio- 

neered daytime  and  Saturday  night 
programming  as  well  as  low-cost 
program  production  and  techniques 
which  we  believe  are,  in  part,  re- 

sponsible for  the  encouraging  turn 
that  experts  are  noting  in  the  in- 

dustry's affairs  and  prospects. 
"WABD's  direction  is  in  the 

hands  of  the  DuMont  Television 
Network  executives,  but  its  well- 
being  stems  to  a  large  degree  from 
the  fact  that  each  and  every  one 
is  as  zealous  for  the  station's  wel- 

fare as  for  any  responsibility  that 
he  carries.  Chris  J.  Witting,  our 
new  network  general  manager,  for 
example,  while  leading  the  organ- 

ization in  consolidatinf  and  solidi- 
fying our  position  nationally  dur- 

ing the  year,  likewise  has  so  oper- 
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ated  WABD  that,  if  it  v/ere  dis- 
associated from  network  origina- 

tion and  such  service,  the  station 
itself  would  be  in  the  black. 

"So,  too,  James  J.  Caddigan,  net- 
work program  production  director, 

created  several  shows  for  WABD 
which  proved  so  attractive  that,  at 
afriliate  request,  we  moved  them  on 
the  network.  At  the  same  time  his 
production  crews  achieved  such 
efficiency  that  from  Studio  D  alone 
we  telecast  16  or  18  programs 
back-to-back  every  day.  Several 
station  operators  have  told  us  that 
they  utilized  WABD  as  an  object 
lesson  for  their  production  staffs 
who  are  faced  with  the  necessity 
of  doing  a  good  job  economically. 
At  the  same  time  the  sales  staff  un- 

der Tom  Gallery  and  his  assistant, 
Trevor  Adams,  in  tripling  network 
billing  for  the  year,  has  placed 
WABD  in  the  forefront  among 

stations  utilized  by  TV  sponsors." 

IF  it's  true  that  the  proof  of  the program  is  in  the  selling, 
WABD  has  ample  evidence  that 
its  ideas  are  right.    Premier  Food 

WABD  New  York  Lives  Up  to  DuMont 

Tradition  of  Pioneering 

Products  Co.,  after  five  weeks  of 
advertising  its  Sauce  Arturo  on 
Johnny  Olso7i's  Rumpus  Room, 
WABD  daytimer,  was  so  gratified 
with  the  results  that  it  renewed  its 
13-week  contract  eight  weeks  in 
advance.  Each  week's  sales  ex- 

ceeded those  of  the  week  before 

and  the  company  reported  mail  re- 
quests for  its  proffered  recipes 

were  the  greatest  in  its  80-year history. 

A  premium  offer  made  by  Koly- 
nos  on  the  children's  program, 
Small  Fry,  produced  25,000  box 
tops  from  12  announcements.  Each 
reply  was  accompanied  by  a  25- 
cent  piece.  A  survey  made  by 
Advertest  showed  this  dentifrice 
holding  first  preference  in  25%  of 
the  homes  regularly  viewing  Small 
Fry — compared  to  3.2%  firsts  in 
homes  where  other  programs  were 
watched  during  that  time. 

Participation  plugs  on  WABD's morning  Your  Television  Shopper 
With  Kathi  Norris  reportedly  in- 

creased the  sale  of  A  &  P's  Jane 
Parker  bread  by  5,000  to  6,000 
loaves  a  week  in  the  New  York 
area.  One  announcement  on  this 
program  by  another  firm  drew  156 
orders  for  a  $2.95  handstitching 
machine  and  in  two  days  the  pro- 

gram sold  more  than  300  of  these 
Jiffystitchers,  worth  over  $885. 
The  agency  said  that  this  response 
was  the  greatest  result  per  dollar 
from  any  radio  or  TV  campaign 
used  by  the  sponsor  anywhere  in 
the  country. 

Ludwig-Baumann,  retailer,  in  co- 
operation with  Selbra  China  Co., 

made  a  special  offer  of  a  $19.95 
dinner  set  on  WABD — exclusively 
for  mail  and  phone  orders.  Within 
five  minutes  after  the  announce- 

ment the  store  received  six  orders 
and  the  overall  volume  made  the 

campaign  completely  self-liquidat- 
ing. 

A  New  York  furniture  retailer, 
who  insists  on  anonymity,  used  a 
one-minute  Sunday  night  spot  on 
WABD  with  such  success  that  he 
found  it  necessary  to  increase  his 
staff  from  three  to  seven  people 
and  to  take  over  the  building  next 
door.  After  stepping  up  his  WABD 
schedule  to  five  spots  a  week  he 
attributed  70%  of  his  sales  direct- 

ly to  this  campaign. 

IT  was  away  back  in  1939  that Dr.  DuMont  filed  an  application 

for  an  experimental  television  sta- 
tion in  New  York  City.  At  the 

same  time,  he  authorized  Commdr. 
Loewi,  then  executive  vice  presi- 

dent of  Allen  B.  DuMont  Labs,  to' 
rent  a  Manhattan  office  and  the' 
Commander  found  a  $50-a-month^ 
room  at  515  Madison  Ave.,  the; 
present  home  of  WABD. 

Outside  his  office  window 

Commdr.  Loewi  erected  a  simple' 
dipole  antenna — one  of  the  first 
New  York.  Inside  he  installed  two? 

TV  receivers  for  the  benefit  of  far-' 
sighted,  imaginative  viewers.' 
Meanwhile,  scouting  for  a  suitable' transmitter  and  equipment  site. 
Commdr.  Loewi  found  that  the 

42nd  floor  of  the  Madison  Ave.  sky-' 
scraper  was  soon  to  be  available' To  this  location  Dr.  DuMont  moved 
a  50  w  transmitter  with  which  Du- 

Mont engineers  had  been  experi- 
menting at  the  Passaic,  N.  J., 

plant. 
Shortly  thereafter  Dr.  DuMont 

named  Will  Baltin,  now  secretary-, 
treasurer  of  Television  Broadcast- 

ers Assn.,  as  program  manager  of 
the  station,  and  Charles  Hoffman 
of  Montclair,  N.  J.,  as  chief  engi- 
neer. 

In  April  1940  an  experimental, 

license  was  granted  to  the  statior," with  the  call  letters  W2XWV, 
Early  field  tests  were  started.  The 
flrst  telecast  from  the  new  statiot 

was  a  test  pattern,  aired  from  mid-j 
night  to  9  a.m. 

Although  there  were  fewer  than 
6,000  receivers  in  the  country,  Mr' 
Baltin  busily  started  setting  up  s, 
broadcast    schedule.     In  Augusi 

February  27,  1950 
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1 UO,  under  special  authority 
granted  by  the  FCC,  a  DuMont 
crew  set  up  a  field  TV  transmitter 
at  Canton,  N.  Y.,  and  put  a  remote 
camera  chain  and  a  group  of  re- 

ceivers into  the  field.  This  pro- 
vided the  first  video  coverage  of 

the  First  Army  war  games  in 
northern  New  York,  largest  peace- 

time military  maneuvers  ever  un- 
dertaken in  the  U.  S.  to  that  time. 

Another  ambitious  W2XWV  pro- 
gram attempt  during  its  experi- 

imental  first  year  was  to  recon- 
i  struct  a  professional  football  game 
I  between  the  Chicago  Bears  and  the 

'Washington  Redskins.  By  moving 
:figures  on  a  magnetic  board  set  up 
iin  front  of  a  camera,  Mr.  Baltin 
jand  his  staff  followed  the  progress 
-!of  the  game  from  play-by-play  re- 
jports  received  by  wire  from  Chi- 
icago.  A  valiant  attempt  to  repro- 
jduce  1940  election  night  teletype 
jbulletins  via  Trans-Lux  projectors ;!fell  short  of  success  due  to  lack  of 
sensitivity  of  the  camera  tubes  of 

,|that  era. 
ij  Installation  of  permanent  equip- 
f|ment  was  started  early  in  1941, 
and  by  the  fall  of  that  year  exten- 

sive testing  of  the  transmitter  and 
field  strength  measurements  were 
underway.  By  the  spring  of  1942 
the  young  DuMont  organization 
was  deep  in  plans  for  instituting  a 
regular  series  of  planned  pro- 

grams. Robert  Jamieson,  new  traf- 
fic manager  for  the  network,  had 

joined  the  station  staff  as  stage 
manager;  Dorothy  Wootten  as  pro- 

gram announcer,  and  Walter  Swen- 
son  as  chief  engineer,  with  Salva- 
tore  Patremio,  now  network  main- 

tenance engineer,  as  his  assistant. 
About  that  time  Dr.  DuMont 

decided  to  launch  a  full-fledged 
weekly  series  of  variety  programs 
and  shows  supporting  the  war  ef- 
Ifort.  A  formal  production  sched- 

ule was  inaugurated  on  Sunday, 
June  23,  1942.  Within  six  months 
the  station  went  on  a  twice-a-week 
schedule,  and  early  in  1943  added 
la  third  day  to  its  operating  week. 
Late  in  1943,  having  been  granted 
a  full  commercial  license,  W2XWV 
became,  officially,  WABD. 

^        ̂   ^ 

WHEN  this  country  went  to 
war  all  of  the  DuMont  manu- 

facturing facilities  were  turned 
over  to  the  production  of  radar, 
loran  and  other  electronic  equip- 
iment  for  the  armed  forces.  But 
IIWABD  remained  on  the  air  thanks 
ito  a  rule  that  Dr.  DuMont  had  laid 

A  TOP  LEVEL  consultation  on  WABD 
problems    brings    together    (I    to  r) 
Commdr.  Loewi,  Mr.  Caddigan  and 

Mr.  Witting. 

down.  Anyone  wishing  to  be  as- 
sociated with  telecasting  experi- 

ments must  first  work  eight  hours 
a  day  producing  war  equipment  in 
the  Passaic  plant.  Then,  on  their 
own  time,  those  who  wished  to  do 
so  might  go  over  to  Manhattan  and 
put  the  station  on  the  air  during 
the  evening — so  long  as  they  were 
back  at  the  factory  in  time  for  their 
next  eight-hour  shift  on  the  pro- 

duction line.  (Frank  Bunetta,  the 
director  whose  work  is  doing  so 
much  to  free  TV  of  the  inhibitions 
imposed  by  movie  approaches,  was 
one  of  those  who  took  advantage  of 
the  opportunity  to  get  into  TV early.) 

WABD  in  this  manner  supported 
the  war  effort — bond  drives,  the 
Red  Cross,  air  raid  warden  service, 
and  recruiting  campaigns.  It  made 
time  available  to  all  branches  of 
the  civilian  and  military  effort. 

During  this  period,  Samuel  Cuff, 
WABD's  general  manager,  intro- 

duced top  advertising  agencies  to 
television,  making  air  time  and 
studio  facilities  available  at  no 
charge  to  far-sighted  and  imagi- 

native executives  who  wanted  to 
experiment  with  the  new  medium. 
Among  those  early  pioneers  cour- 

ageous enough  to  get  their  feet  in 
the  new  door  were  Benton  & 
Bowles,  who  conceived  a  series  of 
10-minute  dramatic  sketches  for 
Post  Tens,  a  variety  of  General 
Foods  breakfast  cereals  packaged 
in  a  multiple  container.  Canada 
Dry  came  up  with  one-minute  spot 
films  on  behalf  of  Spur  Cola,  and 
Chesterfield  sent  over  Fred  Waring 
with  his  vocal  group  (instrumen- 

talists not  yet  being  allov/ed  to 
play  in  the  new  medium). 

Durez  Plastics  regularly  and  re- 
currently placed  Jessica  Dragonette 

.before  the  WABD  cameras;  Pres- 
On  Mending  Tape  offered  The 
Hobby  Hall  of  Fame,  on  which 
enthusiastic  hobbyists  arrived  at 
the  studio  to  talk  about  and  demon- 

strate their  hobbies  on  television. 
Also  among  the  early  uncharged- 
commercial  users  were  Lever  Bros. 
Co.  with  a  show  called  Wednesday 
at  Nine  is  Lever  Time  for  Rinso, 
and  later  Spry.  The  program  fea- 

tured a  pretty  blonde  who  sang  and 
played  the  piano  and  was  known 
as  Roberta  Hollywood,  more  fam- 

ous now  as  Roberta  Quinlan. 
About  that  time  Commdr.  Loewi, 

who  had  been  keeping  his  eye  on 
telecasting  operations  in  his  capac- 

ity as  executive  vice  president  of 
the  parent  organization,  donned  a 
naval  uniform  and  went  off  to  war. 
Leonard  F.  Cramer,  now  vice  presi- 

dent of  the  corporation,  moved 
over  from  Passaic  and  started  to 
lay  the  groundwork  for  network 
operations. 
Mr.  Cramer  immediately  set 

about  expanding  WABD's  facili- 
ties, onenine:  in  Wanamaker's  New 

York  Department  Store  what  was 
then  the  world's  largest  and  finest 
television  studios.  Utilizing  more 
than  half  a  million  cubic  feet  of 
space,  the  new  facilities  included 
three  studios,  a  balcony  which 
could  seat  an  audience  of  500  per- 

sons, and  many  other  features. 
Thither  Mr.  Cuff  moved  all  of 
WABD's  production  and  all  of  Du- 
Mont's  telecasting  was  done  from 
those  studios  until  daytime  pro- 

gramming was  launched  in  the 
fall  of  1948,  utilizing  Studio  D  at 
515  Madison  Ave.  for  most  origina- tions. 

'ITH  the  step-up  in  national 
interest  in  television  that 

marked  1947,  Mr.  Cramer  was 
called  back  to  Passaic  to  take  exec- 

utive direction  of  the  entire  corpo- 
ration and  Lawrence  Phillips  joined 

DuMont  to  develop  the  Cramer- 
initiated  network.  With  Leonard 
Hole,  now  with  NBC-TV,  in  charge 
of  operations  at  WABD,  Mr.  Phil- 

lips served  as  network  director  until 
the  spring  of  1949  when  Commdr. 
Loewi  assumed  that  position.  i 

Mr.  Witting  joined  DuMont  in  \ 
June  1947  and,  working  closely 
with  Commdr.  Loewi,  built  up  a  i 
"team"  that  has  pioneered  in  the  | 
development  of  low-cost  TV  pro-  i 
grams  for  low-budget  advertisers,  j 
The  same  era  also  saw  the  arrival  | 
at  Du  Mont  of  Mr.  Caddigan.  Under 
his  direction  DuMont  can  boast 
more  "house"  programs,  created 
and  produced  by  its  own  staff,  than 
any  other  network.  The  record 
shows  that  the  DuMont  production 
staff  has  come  up  with  better  than 
one  new  program  a  month  since 
he  has  headed  the  operation.  The 
DuMont  programming  department 
operates  what  amounts  to  a  con- 

tinuous production  research  labora- 
tory in  devising  and  seeking  new 

technical  advances,  cameras  and 
exposition  effects,  lighting  and 
other  improvements  in  technique. 

Sensing  a  need  for  a  new  type  of 
adventure  serial  for  modern-minded 
youngsters,  Mr.  Caddigan  created 
Captain  Video,  which  integrates 
into  a  live  studio  program  of  futur- 

istic and  scientific  developments 
film  sequences  of  cowboy  adventure, 
providing  a  story  within  a  story. 
This  combination  has  paid  off  in 

audience.  Captain  Video  outrank- 
ing with  New  York  moppets  the 

Mr.  GALLERY  Mr.  CHIPP 
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THE  DESIRE  of  television  set 
owners  to  see  the  top  comedy  stars 
of  radio  on  TV  is  revealed  in  a 
report  released  last  week  by  Ad- 
vertest  Research. 

When  respondents  were  asked  to 
name  the  radio  programs  they 
were  looking  forward  to  seeing  on 
television,  six  of  the  10  programs 
named  most  often  were  either  com- 

edy or  situation  comedy.  Lux  Radio 
Theatre  is  the  only  dramatic  show 
which  appears  on  the  list.  In  the 
field  of  musical  offerings  Bing 
Crosby  and  The  Hit  Parade  were 
named  most  often. 

Only  one  daytime  show,  Break- 
fast Club,  appears  in  the  top  10. 

Although  no  single  soap  opera  is 
listed,  Advertest  points  out  that 
the  total  for  all  the  various  pro- 

grams named  in  this  classification 
was  4.6%,  "showing  a  desire  by 
set  owners  for  this  type  of  day- 

time entertainment." 
The  survey  covered  over  500 

television  homes  in  the  New  York- 
New  Jersey  video  area. 

The  Advertest  list  of  the  first  10 
programs,  and  the  percentage  of 
set  owners  listing  each,  follows : 

1.  Jack  Benny 
2.  Bing  Crosby 
3.  Bob  Hope 
4.  Lux  Raaio  Theatre 
5.  Fred  Allen 
6.  Amos  'n'  Andy 7.  Groucho  Marx 
8.  Breakfast  Club 
9.  Hit  Parade 

10.  Burns  &  Allen 

15.9% 
13.7% 
1 1 .5% 
9.2% 
6.6% 
4.9% 
3.7% 3.1% 
2.4% 
2.0% 

WGN-TV  Chicago  Issues 
Rate  Card  No.  5 

WGN-TV  Chicago  i-ates  will  jump 
$100  per  hour  for  live  and  film 
shows  in  Class  A  time  starting 
March  1,  Sales  Manager  George 
Harvey  announced  last  week.  Sta- 

tion's basic  hourly  rate  for  live 
shows  was  $700,  $600  for  film.  This 
is  the  fifth  rate  card  WGN-TV  has 
issued  since  it  took  the  air  in 
April  1948. 

Saturday  and  Sunday  time,  pre- 
viously all  Class  A,  has  been  re- 

classified. Mornings  until  1  p.m. 
each  day  is  now  Class  C;  Saturday 
afternoon  from  1  to  6  p.m.  Class  B, 
and  Sunday  afternoon  from  1  to  6 
Class  A. 

American  Research 

February  TV  Ratings 
LATEST  American  Research  Bu- 

reau report  on  televiewing  in  New 
York  and  Philadelphia,  released 
last  week,  shows  Milton  Berle's 
Texaco  Star  Theatre  in  first  place 
for  both  cities. 

Toast  of  the  Town  continued  its 
hold  on  second  place  and  the 
Arthur  Godfrey  Talent  Scouts 
show  remained  third.  In  New  York 

The  Children's  Hour,  an  hour-long 
program  telecast  at  10:30  a.m.  Sun- 

day, barely  missed  the  top  10  with 
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Advertest  Surveys  Program  Desires 

(Report  100) 
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a  rating  of  35.1,  according  to  ARB. 
The  survey  covers  the  week  of 

Feb.  1-7.  Information  is  secured 
from  "viewer  diaries"  placed  in  a 
cross-section  of  500  homes  in  each city. 

American  Research  Bureau  Feb- 
ruary ratings  for  New  York  and 

Philadelphia,  with  January  ratings 
shown  in  (parentheses)  for  com- 

parison, are  as  follows: 
NEW  YORK 

Feb.  Jan. 
1.  S  ar  Theatre  68.2  (64.9) 
2.  Toast  of  Town  54.7  (53.6) 
3.  Talent  Scouts  52.1  (52.3) 
4.  Godfrey  &  Friends         44.4  (44.9) 
5.  The  Goldbergs  42.0  (41.7) 
6.  Phiico  Playhouse  41.7  (35.4) 
7.  Suspense  37.5  i(32.8) 

8.  Lights  Out 9.  Amateur  Hour 
10.  Studio  One 

37.5 
36.5 35.5 

PHILADELPHIA Feb. 
1.  Star  Theatre  73.7 
2.  Toast  of  Town  60.0 
3.  Talent  Scouts  59.2 
4.  TV  Teen  Club  58.9 
5.  Cavalcade  of  Stars  58.0 
6.  Godfrey  &  Friends  56.9 
7.  Stop  the  Music  51.4 8.  Kraft  TV  Theatre  49.6 
9.  Boxing  (Fri.,  Wash.)  48.6 

10.  Children's  Hour  46.0 

(32.6) (27.2) 
(35.0) 

Jan. (72.7) 
(65.8) 
(65.4) (45.7) (49.2) 
(57.2) 
(52.9) 
(31.7) 
(53.3) 
(53.3) 

Survey  Source  Changed 
For  S.  F.  Count 

THERE  WERE  38,517  television 
sets  in  the  San  Francisco  coverage 

Weekly  Television  Summary 
Feb.  27,  1950,  Telecasting  Survey city 

Albuquerque Ames 
Atlanta 
Baltimore 
Binghamton Birmingham 
Bloomington Boston Buffalo 
Charlotte Chicago 
Cincinnati 
Cleveland 
Columbus Dallas, 

Ft.  Worth 
Davenport 
Quad  Cities: 

Dayton Detroit 
Erie 
Ft.  Worth- Dallas 
Grand  Rapids Greensboro 
Houston 
Huntington- Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo- Battle  Creek Kansas  City 

Lancaster* Los  Angeles 
Louisville 
Memphis Miami 
Milwaukee 
Minn-St.  Paul 
New  Haven New  Orleans 
New  York 
Newark 
Norfolk Oklahoma  City 
Omaha 
Philadelphia Phoenix 
Pittsburgh 
Portland,  Ore. Providence 
Richmond 
Rochester Salt  Lake  City 
San  Antonio San  Diego 
San  Francisco Schenectady 
Seattle 
St.  Louis 
Syracuse Toledo 
Tulsa 
Utica-Rome 
Washington 
Wilmington 

Outlets  On  Air 
KOB-TV Wo 
WAGA-TV,  WSB-TV 
WAAM,  WBAL-TV,  WMAR-TV 
WNBF-TV 
WAFM-TV,  WBRC-TV WTTV 
WBZ-TV,  WNAC-TV 
WBEN-TV WBTV 
WBKB,  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WLWT 
WEWS,  WNBK,  WXEL 
WBNS-TV,  WIWC,  WTVN 

KBTV,  KRLD-TV 
WOC-TV 

WBAP-TV 

Number 
Sets 
2,000 
1,200 22,300 

133,248 

9,112 
11,000 
4,000 276,980 

68,185 11,067 
353,895 
80,700 154,340 
41,400 

38,450 7,572 Includes  Davenport,  Moline,  Rock  Island,  East  Moline 
WHIO-TV,  WLWD 
WJBK-TV,  WWJ-TV,  WXYZ-TV WICU 

WBAP-TV,  KBTV,  KRID-TV 
WLAV-TV 
WFMY-TV 
KLEE-TV 

WSAZ-TV 
WFBM-TV 
WMBR-TV 
WJAC-TV 

WDAF-TV 
WGAL-TV KLAC-TV,  KNBH,  KTLA,  KTSl,  KFI-TV, 
KTTV,  KECA-TV 
WAVE-TV 
WMCT WTVJ 

WTMJ-TV KSTP-TV,  WTCN-TV 
WNHC-TV 
WDSU-TV WABD.  WCBS-TV,  WJZ-TV,  WNBT, 
WOR-TV,  WPIX WATV  Incl.  in N. 

WKY-TV WOW-TV,  KMTV 
WCAU-TV,  WFIL-TV,  WPTZ 
KPHO-TV WDTV 

WJAR-TV WTVR 

WHAM-TV KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV KFMB-TV 
KGO-TV,  KPIX,  KRON-TV 
WRGB 
KING-TV 
KSD-TV WHEN 
WSPD-TV KOTV 
WKTV 
WMAL-TV,  WNBW,  WOlC,  WTTG 
WDEL-TV 

Total  Markets  on  Air  59;  Stations  on  Air  100; 
*  Lancaster  and  contiguous  areas. 

Editor's  Note:  Sources  of  se^  estimates  are  listed  for  each  city  as  avaijable  and  since  most 
are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.    Totol  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap. 
ore  many  scattered  sets  in  areas  not  included  in  the  survey. 

35,800 181,000 

27,050 
38,450 
16,700 

8,774 

15,000 

5,000 23,000 

7,800 13,600 

5,169 26,900 
30,434 

396,060 
23,086 
15,922 17,100 

80,844 
68,800 
71,100 
16,641 

1 ,01 5,000 
Y.  estimate 

1,917 18,421 

15,156 375,000 

4,328 71,000 

606 34,125 22,333 25,586 
10,500 

9,717 
23,160 
38,517 57,500 
21,800 
87,600 
28,479 33,000 15,600 

7,200 
101,100 
28,614 

Source  of 
Estimate 
Station 
Dealers 
Distributors 
TV  Cir.  Comm. CPA  Audit 
Distributors 
Station 
TV  Comm. 
Buff.  Elec.  Co. Distributors 
TV  Comm. Distributors 
West.  Res.  U. 
Distributors 
Dist.  &  Deal. 
Distributors 
Distributors 
Distributors 
Dealers 
Dist.  &  Deal. 
Set  Registration Distributors 
Distributors 
Distributors 
Dist.  &  Deal. Wholesalers 
Distributors 
Dealers 
Elec.  Assn. Dealers 

Rod.  &  Appl.  Assn. CPA  Audit 
Distributors 
Dealers 
Distributors 
Dealers  Assn. 
Distributors 
N.  O.  Pub.  Serv. 
Stations 
Distributors 
Distributors 
Distributors 
Elec.  Assn. Distributors 
Dist.  &  RMA 
Eng.  Est. Dealers 
Distributors 
Elec.  Assn. 
Dealers Distributors 
Radio  Bureau 
TV  Stns.  Comm. 
Distributors 
Distributors 
Union  Elec.  Co. 
Distributors 
Dealers  Assn. Dist.  &  Deal. 
Dealers 
TV  Circ.  Comm. 
Dealers 
Sets  in  Use  4,347,497 

area  as  of  Feb.  1,  according  to  the 
city's  Television  Stations  Commit- 

tee. The  increase  of  approximately 
5,000  sets  from  the  figure  previous- 

ly reported  in  Telecasting's Weekly  Television  Summary  is 
said  to  reflect  ownership  in  areas 
not  covered  before. 

Northern  California  Electrical. 
Bureau  information  which  had 
been  reported  covers  only  areas 
served  by  Pacific  Gas  &  Electric 
Co.,  and  excludes  such  towns  as 
Palo  Alto  and  Alameda  plus  rural 
areas  not  served  by  PG&E. 

The  San  Francisco  TV  Stationi 
Committee,  comprising  general 

managers  of  the  city's  three  sta- tions, surveys  not  only  retail  deal 
ers  in  the  entire  video  coverag< 
area  but  also  distributors  for  ai 
estimate  for  the  sets  released  by 
them  at  wholesale  to  viewers. 

January  Teleratings 
Released  by  Hooper 

MILTON  BERLE'S  Texaco  Star 
Theatre  led  the  top  10  TV-Net- 

work Teleratings  for  January  ac- 
cording to  a  report  released  las! 

week  by  C.  E.  Hooper  Inc. 
The  other  top  ranking  programs 

were  listed  by  Hooper  as: 
2.  Talent  Scouts  (9  CBS  TV  cities)  54.; 
3.  Godrey  &  Friends  (40  CBS  TV  cities)  44.<. 4.  Toast  of  Town  (19  CBS  TV  cities)  43; 
5.  Stop  the  Music  (18  ABC  TV  cities)  41.! 
6.  Lone  Ranger  (25  ABC  TV  cities)  37.; 7.  Cavalcade  of  Sports  (14  NBC  TV 
cities)  37.; 

8.  Cavalcade  of  Stars  (18  DuMont  cities)  36.' 9.  Fireside  Theatre  (15  NBC  TV  cities)  36.< 
10.  Lights  Out  (28  NBC  TV  cities)  34.: 

To  offset  this  there 

February  27,  1950 

U.  of  Miami  Surveys 

Local  TV  Preferences 

ED  SULLIVAN'S  weekly  varietj 
show.  Toast  of  the  Town,  is  thi 
most  popular  TV  program  broad 
cast  by  WTVJ  (TV)  Miami,  ac 

cording  to  a  survey  conducted  las" month  by  the  radio  and  televisioi 
department  of  the  U.  of  Miami. 

A  thousand  pairs  of  postcards 
one  listing  local  programs,  thi 
other  kinescope  or  motion  picturt 
film  shows,  were  included  ii 
WTVJ's  weekly  program  log  mail 
ing  for  the  week  of  Jan.  9.  Re 
spondents  were  asked  to  rate  pro 
grams  as  very  good,  good,  fair 
poor  or  very  poor,  with  repliei 
rated  according  to  a  scale  tha 
assigned  the  index  of  100  to  verj 
good,  75  to  good,  50  to  fair,  25  t( 
poor  and  0  to  very  poor. 

Results  showed  the  kinescope; 
of  network  TV  shows  and  the  mo 
tion  picture  films  far  more  populai 
than  the  station's  local  live  pro 
grams.  Only  one  local  telecast, 
U.  of  Miami  basketball  game,  gO' into  the  10  most  popular  programs 
only  one  non-local  program,  Kukla 
(Continued  on  Telecasting  15) 
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WSB-TV 

is  not  broadcasting 

color  television 

BUT  WE  CAN! 

as  a  matter  of  record — 
we  have! 

We  are  interested  and  concerned 

with  promoting  the  art  of  television 

in  all  its  aspects  —  both  present  and 

eventual. 

Within  a  fev/  short  months  this 

station  has  become  known  as  an 

accurate  testing  ground  for  new 

ideas,  and  for  a  reliable  reflection 

of  audience  attitudes. 

The  production  and  technical 

personnel  of  WSB-TV  is  capable  of 

handling  any  program  idee.  These 

capacities,  the  television  public 

recognizes  —  and  rewards. 

And  that  is  another  reason  why 

WSB-TV  can  and  does  sell  MORE 

merchandise  for  sponsors  in  the 

great  Atlanta  market. 

—  ^  „.fflission  Shows 

in  SoutWs  First  Tro-«^%
,,edO^^^^^ 

^^^^^  CBS  Color 

Atlaotons  Se
e  ^ 

^•fiil  use  01  M 

^•fiil  use  01 

l^.^r\r.e'''-'''^^f  f  Atlanta, 

(,,.aduate  ̂ ^^^  .e  izifX- 

ion  t^  i^^"  - 

"t^e  sessions  .  CBS  
pf - /IS'  portable  <f--?,5:ington for  sbipn«»*      '  .  renewed '^T'"'!  t£^^vUl  rtSg  today 

WSB-TV  is  the  first  station  in  the 
South  to  broadcast  color  television. 

ON    PEACHTREE  STREET 

Owned  and  operated  by  The  Atlanta  Journal  Co. 
Represented  by  Edward  Retry  &  Company,  Inc. 
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By  FLORENCE  SMALL 

"WE  SIMPLY  took  a  problem  and 
turned  it  into  a  profit." 

With  that  deceptive  simplicity, 
Ely  Landau,  director  of  television 
for  Moss  Assoc.,  New  York,  defined 
what  is  one  of  the  most  interesting 
and  successful  local  television  ven- 

tures in  the  New  York  area. 

The  problem  was  actually  duo- 
fold.  Two  separate  automobile 
firms,  the  Jackson  Motor  Co.,  Jack- 

son Heights,  L.  I.,  and  Nat  Pater- 
son  Motors  Inc.,  Ozone  Park,  L.  I., 
both  DeSoto-Plymouth  dealers, 
sought  individual  service  from  the 
agency  on  their  respective  ac- 

counts. Both  were  considering  tele- 
vision. 

The  medium,  however,  proved 
too  expensive  for  each  of  the  firms 
to  tackle  at  great  length  individ- 

ually. Moreover,  even  if  the  agency 
had  been  able  to  accede  to  its 

clients'  desires,  it  would  have 
placed  Moss  Assoc.  in  the  untena- 

ble position  of  selling  competitive 
services  at  the  same  time  in  a 
somewhat  similar  area. 

Mr.  Landau  answered  the  first 
part  of  the  problem  by  joining  the 
two  in  a  common  campaign,  split- 

ting the  costs  between  them.  But 
that  left  yet  a  greater  problem  to 
solve.   How  could  the  agency  direct 

When  your  car  is  limping  badly 

When  your  motor's  on  the  hlink 

sales  exclusively  to  Jackson  and 
Paterson  without  diffusing  the 
benefits  of  their  advertising  among 
DeSoto-Plymouth  dealers  who  were 
not  participating  in  the  campaign? 
And  what  about  the  business  of 
competitive  services? 

Moss  Assoc.  answered  both  prob- 
lems in  one  stroke.  The  firm  struck 

on  the  idea  of  creating  a  "theme" to  be  used  by  both  clients,  but  by 
them  alone.  To  do  this  the  agency 
coined  and  copyrighted  a  word, 
"Road-erizing,"  and  built  the  cam- 

paign around  that  word.  Aware 
that  automobile  sales  grow  out  of 
automobile  servicing,  they  defined 
"Road-erizing"  in  the  commercials 
as  a  complete  servicing  job  by 
highly  skilled,  factory-trained  me- 

chanics, including  complete  lubri- 
cation, check  of  battery,  steering 

post  and  lights,  etc.;  front-end 
check,  adjustm.ent  of  brakes,  set- 

ting and  adjusting  ignition  timing 
and  carburetor,  tightening  of  body 
bolts  and  a  road  test  on  which  the 
car  is  critically  tested  for  noises, 
handling  ease,  smooth  riding,  per- 

formance and  response. 
Price  of  the  service  was  set  at 

$7.95. On  the  Monday  following  the 
first  Saturday  evening  on  which 
the  "Road-erizing"  commercial 
broke,  one  of  the  dealers  got  19 

Of  Video  Advertising 

calls  for  this  service.  The  other 
received  26  such  calls  during  the 

week.  Inasmuch  as  "Road-erizing" was  not  advertised  elsewhere,  all 
of  these  calls  could  be  attributed 
directly  and  solely  to  the  TV  ad- vertising. 

Growing  Response 
Since  the  inception  of  the  theme 

and  TV  campaign,  both  dealers  re- 
port a  steadily  mounting  number 

of  "Road-erizing"  jobs  sold  and 
a  sharp  upturn  in  their  servicing 
business  in  relation  to  the  corre- 

sponding period  of  the  previous 
year.  The  number  of  cars  sold  has 
increased  proportionally.  The  Nat 
Paterson  Co. — as  a  result  of  this 
and  a  previous  brief  solo  invasion 
of  TV  with  Moss  Assoc. — has  risen 
from  one  of  the  smallest  DeSoto 
distributors  to  the  second  largest 
dealer  in  Long  Island,  Nassau  and 
Suff'olk  Counties. 
The  show  which  the  two  firms 

sponsor — at  a  joint  annual  cost  of 
$50,000 — is  an  hour  long  presen- 

tation of  the  wrestling  matches  on 
WABD  (TV)  New  York,  10  p.m., 
Saturday.  The  matches  originate 
in  Chicago.  The  program  has  the 
second  highest  rating  of  any  Satur- 

day night  TV  program  in  the  New 
York  Metropolitan  area. 

The  time  cost  is  extremely  low 
in  relation  to  the  size  of  audience 

reached,  Mr.  Landau  told  Tele- 
casting. He  estimates  it  about  20 

cents  per  1,000  messages  delivered. 
The  commercials  consist  of  four 

one-minute  silent  animated  car- 
toons that  cost  less  than  $1,500  and 

promote  both  clients.  Commer- cial costs  were  kept  down  by  using 
only  eight  basic  pieces  of  art  work 
with  moving  panoramic  back- 

grounds for  all  four  commercials, 
intermixing  them  and  reversing 
the  direction  of  the  action  for variety. 

The  program  is  introduced  by 
a  one-minute  jingle  with  cartoon 
picturization  utilizing  stop  motion, 
animation  and  other  visual  effects. 

A  portion  of  the  jingle  goes  as 
follows : 

When  your  car  is  limping  badly 

When  your  motor's  on  the  blink Call  on  Jackson  Motor  Company 
Or  Nat  Paterson  Motors  Inc. 
If  it's  new  with  hydra-matic 
Or  if  it's  old  and  has  a  klaxon 
And  it  needs  expert  attention 
Call  on  Paterson  or  on  Jackson 
Jackson's  town  is  Jackson  Heights 
He  gives  you  service  there 
Paterson  is  in  Ozone  Park 
And  he  treats  yon  just  as  square 

They're  De  Soto-Plymouth  Deal- 

ers And  for  service  you  should  think 

Call  on  Jackson  Motor  Company 
Or  Nat  Paterson  Motors  Inc. 



Of  the  Jackson  Motor  Company 
And  Nat  Paterson  Motors  Inc. 

To  support  the  television  cam- 
paign, Mr.  Landau  and  Moss 

Assoc.,  prepared  a  coordinated  pro- 
gram of  direct-mail  and  point-of- 

sale  material  tying  in  with  the 
"Road-erizing"  theme  of  the  TV 
commercials.  Bulletins  were  issued 
to  employes  of  both  dealers  defin- 

ing "Road-erizing"  and  explaining 
its  significance  as  a  business  build- 

er. Large  signs  identify  both  deal- 
ers as  "Headquarters  for  Road- 

erizing."  Rubber  stamps  were  made 
of  a  specially  designed  seal  bear- 

ing the  words  "Have  your  Car 
Road-erized"  and  are  used  to  relay 
the  message  on  all  out-going  bills 
of  the  tv\'0  companies. 

"No  opportunity  is  overlooked  to 
reinforce  the  impact  of  the  televi- 

sion program  in  making  the  public 
'Road-erizing'  conscious,"  Mr.  Lan- dau said. 

In  discussing  the  agency's  ap- 
proach to  automotive  advertising 

generally,  Mr.  Landau  observed, 
"We  here  at  Moss,  as  exponents  of 
the  theory  that  low-cost  television 
can  and  does  pay  off',  feel  we  can 
justifiably  say  that  this  use  of 
the  medium  of  television  by  Individ- 

ual automotive  dealers  has  and  is 

proving  -very  conclusively  that  TV 
can  pay  off'  as  handsomely  at  the 
local  level  as  it  has  done  for  some 
of  the  big  national  advertisers  in 

the  automotive  field." 

'TALENT  SHARKS 

^Federal  Officers  Join 

Hollywood  Probe 

were  Joe  Brown  Jr.  Productions, 
Rossmore  Productions,  Ruth  Gould 
Studio  of  Theatre  Arts,  Academy 
of  Dramatic  Development,  Troy 
Productions  and  Saga  Productions. 
Officials  of  Tell-Tale  Productions 
are  scheduled  for  March  15  hearing 
in  Los  Angeles. 

!  WAR  against  Hollywood  "talent  sharks"  assumed  greater  proportions 
last  week  as  Federal  authorities  joined  state,  county  and  city  officials 
in  the  investigation.  The  racketeers,  posing  as  legitimate  television  or 
movie  producers,  have  been  extracting  up  to  $20,000  weekly  from  am- 

bitious victims  by  holding  out  the 
lure  of  a  television  or  screen  career 
for  them  or  their  children  [Tele- 

j  CASTING,  Feb.  20]. 
I  The  Federal  Grand  Jury  opened 
its  investigation  last  Tuesday, 
seeking  to  indict  offenders  on 
charges  of  mail  fraud.  Called  in  as 
a  witness  by  Assistant  U.  S.  Attor- 

ney Ray  Kinnison  was  James  Cag- 
ney,  actor  and  former  president 
of  the  Screen  Actors'  Guild,  who 
told  jurors  of  the  workings  of  legit- 

imate talent  agencies  as  opposed 
to     recently     formed  "phoney" 
I  guilds. Other  Witnesses 

j  Other  witnesses  were  Buck  Har- 
I  ris,   public   relations   director  of 
SAG,  and  Ken  Thomson,  assistant 
executive  secretary  of  the  guild, 
who  turned  over  hundreds  of  let- 

ters received  by  SAG  from  people 
complaining    against  unfulfilled 
promises  made  by  so-called  guilds. 

Meanwhile,  the  state  was  con- 
tinuing action  against  the  groups 

on  grounds  of  accused  violation  of 
the  Corporate  Securities  Act.  To 
date,  seven  of  the  alleged  "talent 
schools"  have  been  ordered  closed 
and  oflBcials  of  another  "school"  are 
scheduled  for  a  March  15  hearing 
by  the  State  Division  of  Corpora- 

tions.  The  charge  is  that  "schools" 
promised  clients   a  share  of  the 
profits  in  contracts  with  them,  thus 
placing   the    contract    under  the 
heading  of  security,  permission  for 

'  which  must  be  obtained  from  the 
■  state.  No  such  permission  had  been 
,  acquired  by  the  groups. 
I      Ordered  to   suspend  operations 

CBS  Signs  Lahr 
CBS  last  week  signed  Bert  Lahr,. 
comedian,  to  an  exclusive  three- 
year  television  contract.  A  half- 
hour  weekly  comedy  program  built 
around  him  is  planned  but  starting 
date  has  not  been  selected.  Mr. 
Lahr  has  appeared  frequently  as 
guest  on  TV  programs.  His  CBS 
series  will  be  produced  by  Irving 
Mansfield,  CBS  executive  producer. 
Closed  circuit  tryout  is  planned 
within  a  month. 
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EMERSON  DENIED 

Color  Hearing  Appearance 

EMERSON  Radio  and  Phonograph 
Corp.,  New  York,  was  denied  per- 

mission by  FCC  last  week  to  inter- 
vene in  the  Commission's  color 

television  proceeding.  FCC  indi- 
cated Emerson  had  conducted  no 

color  tests  and  had  no  evidence 
relative  to  a  specific  TV  system. 

Emerson  had  requested  the  op- 
portunity to  present  its  executive 

vice  president,  Dornian  D.  Israel, 
who  is  in  charge  of  its  engineering 
and  manufacturing  operations 
"and  who  has  followed  the  develop- 

ment of  color  television  in  its  vari- 
ous aspects."  The  firm  said  it  has 

been  making  and  selling  TV  sets 
since  before  the  war  with  some 
one-quarter  million  sets  now  in  uss. 

In  denying  the  Emerson  petition, 
FCC  wrote  that  "unless  interested 
persons  are  prepared  to  add  sub- 

stantial scientific  data  to  the  record 
.  .  .  the  Commission  is  not  disposed 
to  entertain  favorably  late  requests 
to  participate  in  the  above  hear- 

ing."   The  letter  stated  further: 
From  your  petition  it  appears  that  ths 

proposed  testimony  of  Mr.  Israel  will 
not  relate  to  a  specific  color  television 
system  which  the  Commission  can  use 
as  the  basis  for  the  promulgation  of 
rules,  regulations  and  standards,  nor 
will  any  testimony  by  Mr.  Israel  cover- 

ing other  systems  be  based  upon  any 
tests  conducted  by  your  company.  In 
substance,  that  testimony  will  deal  with 
your  individual  views  concerning  policy 
matters  to  be  determined  by  the  Com- mission, and  with  a  review  of  your 
experience  in  the  production  and  serv- icing of  monochrome  television  sets. 
In  view  of  the  facts  set  forth  above 
and  the  Commission's  desire  to  reach a  determination  at  the  earliest  possible 
date  with  respect  to  the  issues  relating 
to  color  television,  intervention  by  you 
at  this  late  date  would  not  be  war- 

ranted. Accordingly,  your  petition 
is  denied. 

tAe  dottQ(l  line 

WJBK-TV  Detroit's  new  quiz.  So  You 
Know  Sports,  is  set  by  (I  to  r):  Seated 
— Louis  DeHayes  Jr.,  Sterling  Coal; 
Jack  Rose,  Louis  Rose  Co.  DeSoto- 
Plymouth,  co-sponsors;  standing  — 
Dick  Jones,  WJBK-TV;  Bob  Murphy, 
Detroit  Times;  Van  Patrick,  modera- 

tor; Edgard  Hayes,  Detroit  Times; 
Bob  Powell,  Powell-Grant  Inc. 

N.  SNELLENBURG  &  Co.  department 
store's  hour-long,  daily  remote  variety 
show  on  WCAU-TV  Philadelphia  is 
set  by  (I  to  r):  Seated — Donald  W. 
Thornburgh,  pres.,  WCAU-AM-FM- TV;  Arthur  Bloch,  pres.,  Snellenburg 
Co.;  standing — Nathan  Snellenburg, 
Snellenberg's;  Howard  J.  En-  ̂ ^^a 

ders,  Robert  J.  Enders  Adv.  ''^^r 

CONTRACT  to  air  35  Tiger  home 
games  on  WWJ-TV  Detroit  is  com- 

pleted by  (seated,  I  to  r):  Edwin  J. 
Anderson,  pres.,  Goebel  Brewing  Co., 
sponsor,  and  Billy  Evans,  gen.  mgr., 
Detroit  Baseball  Club.  Looking  on  are 
Willard  E.  Walbridge  (I),  gen.  sales 
mgr.,  WWJ;  Harry  Heilmann,  sports- caster. 

ARRANGING  for  the  Blind  Date  TV 
show  on  ABC,  starting  March  16,  are 

(I  to  r)  Slocum  Chapin,  ABC's  east- ern TV  sales  mgr.;  Charles  L.  Roths- child, V.  p.,  Emil  Mogul  Co.,  agency; 
Sam  and  Albert  Abrams,  pres.  and 
sec.-tres.,  respectively,  Knomark  Mfg. 

Co.,  sponsor;  Arlene  Francis, "^^P^  star  of  show. 

SILENT  film  star  Buster  Keaton  (I) 

produces  "heavy  artillery"  to  make sure  Dana  Jones  (seated),  pres.,  Dana 
Jones  Co.,  completes  contract  that 
will  make  Los  Angeles  Studebaker 

dealers  sponsors  of  Mr.  Keaton's show  on   KTTV   (TV)   Los  Angeles. 
Watching  transaction  is 

"^^^     Frank  King,  KTTV  sales  mgr. 

PLANS  for  the  Flagstaff  Foods  spon- 
sored John  Reed  King  Show  on 

WCBS-TV  New  York,  which  began 
Feb  11,  are  completed  by  (I  to  r): 
George  Dunham,  CBS  Radio  Sales- Television;  John  Reed  King,  star  of 
show;  Isadore  Greenspan,  treasurer. 
Flagstaff  Foods,  and  Maxj^^. 
Geller,  Weiss  &  Geller  Agency. 





He's  got  to  like  what  he  sees,  or  he'll  turn  you  off. 

With  advertisers,  toe,  programs  come  first. 

In  the  seven  cities  where  more  than 

half  the  television  audience  is,  CBS 

programs  are  first*. . .  with  6  of  the  10 

most  popular  shows -all  CBS-created— 

winning  for  advertisers  television's 

largest  average  audiences. 

Turn  first  to  CBS... 

because  CBS  has  most  of  the  programs 

most  of  your  customers  want 

^January  t950,  7-City  Puise  Ratings: 
New  York,  Phttadeiphia,  Cfeicago,  Boston, 

Cincinnati,  WasMngtofl,  Los  Angeles. 

first  in  programs 



;at.  REVUE'  start; 

NARSR  Hits  NBC-TV 

NBC-TV  LAST  WEEK  launched 
its  Saturday  Might  Revue  after 
altering  the  program's  original 
concept  to  overcome  objections  of 
the  FCC  [Telecasting,  Feb.  20]. 

The  first  presentation  of  the  pro- 
gram was  scheduled  for  last  Satur- 

day, Feb.  25,  and  as  of  the  time 
Telecasting  went  to  press  there 
seemed  little  doubt  that  the  sched- 

ule would  be  kept. 
Meanwhile,  however,  the  Na- 

tional Assn.  of  Radio  Station  Rep- 
resentatives Inc.  sent  a  letter  to  all 

television  stations  not  owned  by 
networks,  charging  that  networks 
were  encroaching  on  spot  business 
and  pointedly  advising  stations 
that  their  best  revenue  could  be 
derived  from  spots. 

The  NARSR  letter  was  the  first 
direct  action  taken  by  the  associa- 

tion with  regard  to  the  NBC  Sat- 
urday night  plan,  but  individual 

members  were  known  to  have 
ux'ged  their  stations  to  shun  the 
program  since  the  plan  was  first 
announced. 

As  modified  last  week,  the  NBC 
plan  was  believed  by  network  exec- 

utives to  be  within  FCC  regula- 
tions. 

Originally  the  network  placed  an 
order  with  stations  for  the  two- 
and-a-half    hour    time,    with  the 

COLOR  TV  - 

NOW  OR  LATER  ? 

Here  is  your  only  comprehensive 
analysis  of  color  television — ^The 
first  complete  comparative  study  of 
all  the  proposed  systems  and  their 
impact  on  the  industry. 

Part-ia!  content's: 

WHAT  IS  COLOR  TV?  •  THE  SYS- 
TEMS —  HOV/  EACH  WORKS  — 

WHAT  AILS  THE  SYSTEMS?  •  FILMS 
AND  KINE  TRANSCRIPTIONS  — 
WHO  GETS  WHAT?  •  FOR  AND 
AGAINST  •  A  WORD  ABOUT 
MONEY— THE  FEDERAL  POSITION 

Just  send  coupon  below  with 
$2.00  to  get  the  full  back- 

ground of  the  current  hearings. 

Television   Research  Institute 
207  East  43r(f  Street 
New  York  17.  N.  Y. 

Please   send  copies  of   "COLOR  TV 
—  NOW    OR    LATER?"    at    $2.00  each. 

Company   

City   Zone   State_- 
My  check  or  money  order  for  $  
is  enclosed. 

qualifying  suggestion  that  stations 
could  take  only  parts  of  it  if  they 
chose.  The  network  did  not  identify 
advertisers  in  its  order  to  the  sta- 

tions, for  the  good  reason  that  at 
the  time  the  order  was  placed,  no 
sponsors  had  been  acquired. 

Under  the  original  plan,  the  pro- 
gram would  be  sold  to  15  different 

products,  whose  one-minute  com- 
mercials would  be  rotated  in  the 

13-week  cycle  throughout  the  full 
two-and-a-half  hour  show. 

In  revising  its  plan  last  week, 
NBC  withdrew  its  order  for  com- 

mercial time  from  stations  and  an- 
nounced it  would  sell  the  program 

in  a  different  way.  Although  15 
different  products  will  be  sought, 
the  program  will  be  sold  in  half- 
hour  segments,  in  each  of  which 
can  be  put  three  one-minute  com- 

mercials. As  soon  as  a  half  hour 
(or  three  commercials)  is  sold,  the 
network  will  then  place  a  commer- 

cial order  for  that  with  its  stations. 
Stations  were  asked  to  carry  un- 

sponsored  portions  of  the  program 
as  sustaining  network  time. 

The  first  presentation  last  Sat- 
urday was  entirely  sustaining. 

Three  advertisers  were  reported  to 
have  signed  for  sponsorship  of  the 
show,  but  it  could  not  be  learned 
when  their  schedules  would  begin. 
The  advertisers  reportedly  were 
United  Fruit  Co.,  which  had  been 
announced  as  a  sponsor  before  the 
FCC  threw  a  monkey  wrench  into 
the  original  plan.  Swift  &  Co.  and 
RCA. 

The  premiere  telecast  of  the  Sat- 
iirday  Night  Revue  last  Saturday 
was  to  feature  Jack  Carter  as  star 
in  a  Chicago  origination  8-9  p.m. 
and  Sid  Caesar  as  star  of  a  New 
York  origination  9-10:30  p.m.  Ap- 

pearing also  in  the  Chicago  portion 
of  the  program  were  to  be  George 
Raft  and  Cass  Daley.    And  in  the 

New  York  portion.  Burgess  Mere- 
dith, Imogene  Coca  and  Gertrude 

Lawrence  were  to  perform. 
In  an  oflficial  statement,  Joseph 

H.  McConnell,  NBC  president,  said: 
While  we  are  making  this  show 

available  to  NBC  affiliates  on  a  sustain- 
ing basis,  it  is  our  plan  to  make  it  so 

good  that  it  will  be  quickly  sold  to 
sponsors.  This  two-and-one-half-hour 
show  is  available  for  the  advertising 
of  15  different  products. 

Advertisers  will  be  offered  the  op- 
portunity to  purchase  one-minute  an- nouncements. A  maximum  of  three 

announcements  will  be  placed  in  a 
half-hour  portion  of  the  program.  As 
three  announcements  are  sold,  the  sta- 

tions will  be  informed  of  the  identity 
of  the  advertisers  and  will  be  offered 
a  half  hour  of  commercial  time.  The 
announcements  will  be  rotated  within 
that  half-hour  period.  As  additional 
announcements  are  sold,  offers  will  be 
made  to  the  stations  for  the  time  re- 

quired for  the  additional  announce- 
ments adjacent  to  time  already  sold, 

and  all  the  announcements  will  then 
be  rotated  within  the  time  sold.  Thus, 
when  15  announcements  have  been 
sold,  the  announcements  will  be  rotated 
throughout  the  two-and-one-half-hour 

period. 
NBC  is  gratified  by  the  considerable 

interest  which  advertisers  have  al- 
ready shown  in  this  new  approach 

which  makes  big-time  network  televi- 
sion available  at  a  price  which  can  be 

afforded  by  a  greater  number  of  ad- 
vertisers. 

Flanagan's  Letter 
The  letter  sent  to  independently 

owned  television  stations  by  T.  F. 
Flanagan,  managing  director  of 
NARSR,  read  in  part: 

The  DuMont  complaint  against  mo- 
nopolistic practices  by  networks  in  tel- 

evision broadcasting  brings  to  a  focus 
the  whole  question  of  national  spot 
advertising  in  television. 

The  networks  were  founded  and  have 
remained  in  business  on  the  basis  of 
their  ability  to  provide  programs  which 

IT  brought  back  memories  for  Eugene 
S.  Thomas  (r),  general  manager  of 
WOlC    (TV)    Washington,   when  he 
glanced  in  the  window  of  the  Star 
Radio  Co.  in  downtown  Washington 
and  saw  on  display  a  1929  TV  set, 
manufactured  by  the  Jenkins  Tele- 

vision   Co.    Mr.    Thomas'    thoughts  ' went    back    to    1926    when,    on    a  i 
similar  set,  he  saw  his  first  TV  demon-  | 
stration  at  the  Jenkins  Laboratories  } 
in  Washington.  He  points  out  some  « 
of  the  features  of  the  21 -year-old 
receiver  to  Max  Montague,  owner  of 

Star  Radio  Co. 

would  attract  audiences  and  be  salable 
to  advertisers. 

The  FCC  has  repeatedly  stated  its 
determination  to  see  to  it  that  the 
independently  owned  station  must  keep 
in  position  to  compete  with  the  net- 

work for  the  business  of  the  national advertiser. 

The  only  way  in  which  the  inde- 
pendently owned  station  can  compete 

for  national  business  is  through  the 
sale  of  time  on  station  breaks,  or 
minute  announcements,  and  other  shorl 
time  units,  on  the  sale  of  time  to  na- 

tional advertisers  in  participatior 
shows,  on  the  sale  of  local  news  pro- 

gram time  and  service,  and  the  salt 
of  station  produced  programs  to  na 
tional  advertisers,  and  the  sales  o: 
otherwise  produced  programs  to  na 
tional  advertisers  in  station  time. 

The  above  conditions  are  part  of  the 
history  of  AM  broadcasting.  We  have 
in  television  some  conditions  that  an 
parallel  to  AM,  and  some  that  intensif; 
the  need  for  direct  sale  of  station  tmv 
(Continued   on   Telecasting  H) 

EXCISE  TAX 
industry  Delivers  Strong  Protest 

STRONG  case  for  the  TV  manufac- 
turer, distributor,  retailer  and  the 

telecaster  was  presented  Tuesday 
to  the  House  Ways  and  Means  Com- 

mittee. The  Congressional  group 

is  considering  the  administration's 
proposed  10%  excise  tax  on  televi- 

sion receivers  at  the  manufactur- 
ing level  [Telecasting,  Feb.  20, 13]. 

At  the  hearing's  close,  it  was  in- dicated that  at  least  a  number  of 
the  committee  members  had  been 

made  cognizant  of  the  industry's 
problems.  Some  committee  mem- 

bers said  the  protest  was  effective. 

A  decision  as  to  the  committee's 
recommendation  on  the  administra- 

tion's proposal  is  not  expected  un- 
til, at  least,  the  Congressional 

group  has  heard  detailed  phases  on 
the  entire  question  of  tax  revision. 
Hearings  may  continue  into  April. 

[Broadcasting,  Feb.  13].  An  exec- 
utive session  then  will  be  held  to 

prepare  a  committee  bill  that  will 
embody  all  excise  tax  proposals,  a 
committee  spokesman  said. 

Testimony  against  the  proposed 
tax  followed  these  lines: 

®  Excise  levy  on  TV  sets  would 
hamper  seriously  the  growth  of 
the  television  industry  and  expan- 

sion of  television  broadcasting  by 
increasing  the  price  of  sets  sold 
to  the  public. 

®  Although  the  administration 
proposes  the  repeal  or  revision  of 
most  "luxury  taxes,"  it  has  dis- 

criminated against  "an  infant  in- 
dustry" by  singling  it  out  for  taxa- tion. 

9  This  "discriminatory"  tax 
would  endanger  the  industry's  high 
employment  record. 

®  Since  the  TV  manufacturing 

industry  is  a  potential  supplier  o 
electronic  equipment  for  weapon 
to  be  used  in  time  of  war,  it  mus 
be  kept  healthy. 

Under  coordination  of  Radi' 
Mfrs.  Assn.,  a  file  of  industry  wit 
nesses  appeared  before  Chairmai 
Robert  L.  Doughton  (D-N.  C.)  an. 
his  committee.  They  included: 

David  B.  Smith,  Philco  vice  presi 
dent  in   charge   of  engineering  an 
research,  and  Richard  A.  Graver,  vie 
president   in    charge    of  electronics 
Admiral  Corp.,  for  the  large  manu 
facturer;   R.  W.  Durst,  Hallicrafter 
executive  vice  president,  for  the  sma 
manufacturer;    P.  T.  Hines,  generj 
manager,  Greensboro  News  Co.,  ownj 

er    and    operator    of  WFMY-FM-T" Greensboro,  N.  C,  for  the  small  broad  j 
caster;  Lee  B.  Wailes,  vice  presider| 
in  charge  of  operations,  Fort  Indus 
try  Co.  Stations,  representing  Foil 
(Continued   on   Telecasting   18)  \ 

Page  12     •  TELECASTING February  27,  1950 BROADCASTING    •    Page  6 



'  Telefile 
(Continued  from  Telecasting  5) 

competing  Kiikla,  Fran  and  Ollie. 
High  ratings  for  a  TV  news  show 
'  ?.ve  also  been  achieved  by  a  news- 
id-quiz  combination  devised  by 

;jr.  Caddigan  for  Headline  Clues. 
Meanwhile,  in  the  Wanamaker 

srudios,  DuMont  production  crews 
v  ere  developing  techniques  which 
permitted  the  station  to  telecast 
from  a  single  studio  a  complete 
jevening  of  programs  seven  nights 

■ja  week — a    technique    that  was 
'adapted  to  meet  Commdr.  Loewi's 
■jcall  for  a  full  daytime  schedule  of 
!;18  programs,  telecast  back-to-back 
:jfrom  Studio  D  at  515  Madison  Ave. 
(:  *       *  ^ 

ON  the  air  approximately  76 
hours  a  week,  of  which  about 

65  are  taken  with  local  origina- 
tions, including  12  hours  of  test 

patterns,  WABD  airs  20  hours  of 
'Aomen's  programs,  8  of  children's 
shows,  8  of  sports,  7  of  variety,  6 
of  film,  4  of  news,  3  %  of  drama  and 
3  of  discussion  in  the  major  pro- 

'  gramming  classifications. 
Approximately  41  hours  per 

■week  of  the  station's  air  time  are 
igiven  to  network  transmission  and 
:6  hours  to  network  receiving  (from 
[Chicago).  Approximately  16  hours 
■a  week  are  commercial  and  48 
sustaining. 

High  on  the  WABD  public  serv- 
lice  program  roster  is  Court  of  Cur- 
irent  Issues,  holder  of  five  awards 
and  the  oldest  program  in  the 
inumber  of  consecutive  telecasts  in 

{television.  The  station's  sports  cov- 
erage again  this  year  will  include 

.  telecasting  all  home  games  of  the 
(New  York  Yankees  under  the  spon- 
isorship  of  P.  Ballantine  &  Sons 
(beer  and  ale).  Last  fall  WABD 
moved  from  its  coverage  of  base- 

'  ball's  world  champions  to  their 
gridiron  equivalent  by  covering 
(via  the  DuMont  TV  Network)  the 
major  games  of  Notre  Dame,  with 
Chevrolet  dealers  as  sponsors.  Mr. 

J  Gallery,  former  business  manager 
of  the  Yankees,  left  that  organiza- 
toin  to  join  DuMont  in  Januarv 
1949. 

Steady  development  of  WABD's 
facilities  has  been  under  the  direc- 

Bion  of  Scott  Helt,  Rodney  D.  Chipp 
.nd  Julian  Armstrong.  Mr.  Helt 

[Supervised  the  expansion  from 
lmid-1946  to  September  1948,  when 
Mr.  Chipp,  now  director  of  network 
^engineering,  succeeded  him  as  chief 
.engineer  at  WABD. 

IflyrR.  CHIPP  supervised  work  in- 
|LtX  volved  in  the  re-activation  of 
ptudio  D  to  provide  daytime  pro- 
jgramming,  as  well  as  a  conversion 
lof  the  Adelphi  Theatre  into  a  televi- 
5ion  studio  to  accommodate  Caval- 
[cade  of  Stars,  Cavalcade  of  Bands, 
The  Morey  Amsterdam  Show  and 

.  a  number  of  other  productions.  He 
also  supervised  the  complete  con- 

struction of  a  new  ramp  and  con- 
•rol  booth  which  have  made  the 
Adelphi  a  thoroughly  modern  the- 
itre-type  studio.  At  the  same  time, 
VIr.  Armstrong,  director  of  promo- 

tion, planning  and  development, 
has  supervised  development  of 
headquarters  offices,  notably  the 
research  divisions  on  the  20th  f^oor 
of  515  Madison  Ave. 

Currently  the  organization  that 
started  in  one  $50  a  month  room, 
with  200  sq.  feet  of  space,  occupies 
21,000  sq.  feet  on  nine  floors.  Con- 

currently, from  its  original  50  w 

experimental  days,  WABD's  equip- 
ment has  expanded  to  include  three 

studio  locations  equipped  with  20 
DuMont  cameras,  14  mounted  on 
pedestal  dollies,  one  on  a  crane 
dolly,  and  five  on  tripod  mount- 

ings; 19  microphone  channels,  8 
turntable  channels,  7  microphone 
booms,  2  Dynabeam  spotlights,  5 
video  circuits,  6  audio  circuits,  3 
iconoscope  film  chains,  2  35mm 
and  1  16mm  channels,  2  35mm  and 
2  16mm  film  projectors,  3  slide  pro- 

jectors, a  Baloptican,  a  sound  truck 
equipped  with  dual  turntables  and 
4  microphone  channels,  a  jeep  mon- 

itor, 2  ofF-the-air  receivers,  2 
microwave  transmitters  and  re- 

ceivers, and  one  video  and  one 
audio  channel  line  out,  among  its 
mobile  equipment.  Of  course,  fa- 

cilities of  the  full  DuMont  manu- 
facturing organization  are  at 

WABD's  disposal  at  all  time,  en- 
abling the  station  to  add  to  its 

equipment  whenever  that  seems 
desirable.  The  station  now  oper- 

ates on  Channel  5  (76-82  mc) 
with  9.4  kw  aural,  14.5  kw  visual. 

Details  of  operations  at  WABD's three  studio  locations  at  515  Madi- 
son Ave.  the  Adelphi  Theatre  and 

the  Wanamaker  studios  are  super- 
vised by  Roy  Passman,  New  York 

operations  manager. 
Base  rate  of  WABD  for  an  hour 

of  Class  A  time  (6:30  p.m.  to  sign- 
off,  Monday  through  Friday,  noon 
to  sign-off  Saturday  and  Sunday) 
is  $1,500.  For  Class  B  time  (2:00- 
6:30  p.m.  Monday  through  Friday) 
the  base  rate  is  $750  per  hour, 
dropping  to  $500  per  hour  for  all 
other  time.  A  one-minute  or  less 
announcement  is  $200  in  Class  A 
time,  $100  in  Class  B  time,  and  $75 
in  Class  C  time.  Frequency  dis- 

counts run  from  2%%  for  13  times 
a  year  to  25%  for  260  or  more 
times  a  year. 

Studio  facilities  for  camera  re- 
hearsals of  live  programs  are  avail- 

able at  $200  per  hour.  Charges  for 
film  studio  usage  are  $125  per  hour, 
with  a  $75  minimum,  and  charges 
for  film,  when  combined  with  live 
studio  or  mobile  unit,  are  $75  per 
hour  or  any  portion  thereof. 

CANADIAN  TV 

CBC  Building  First  Unit 

CONSTRUCTION  of  the  first 
Canadian  television  studios  and 
transmitter  has  started  at  the  Can- 

adian Broadcasting  Corp.'s  nation- 
al program  and  commercial  center 

in  Toronto,  according  to  Donald 
Manson,  acting  general  manager 
of  CBC. 

It  was  also  announced  that  S.  W. 
Griffiths,  from  CBC  international 
service,  Montreal,  will  be  program 
director  at  Toronto;  Reg  Horton, 
technical  director,  and  Charles 
Harris,  assistant  supervisor. 

f 

•  In  the  recent  TV  Forecast  survey  on 

the  most  popular  shows  from  Chicago, 

WGN-T  V  ran  off  with  3 1%  of  49  possible 

winners.  The  remaining  places  were 

divided  between  the  other  three  stations. 

Amazingly  enough,  four  of  WGN-TV's 
winning  Chicago  originations  are 
available  to  sponsors. 

They  Stand  Accused  ....  Best  Chicago  Drama 

Speli  with  Isbell  Best  Chicago  Quiz 
2nd  Best 

Education  Show 

Barbara  Barkley  ,  .  Best  Chicago 
Woman's  Show 

(Tied  with  WGN-TV's 
"Woman's  Magazine 

of  the  Air") 
Chicagoland  Newsreel  .  .  .  3rd  Best  News  Show 

Why  speculate.'  Here's  an  opportunity  to 

sponsor  programs  of  proven  popularity — 
thousands  of  viewers'  votes  are  evidence. 

Contact  your  WGN-TV  representative 
for  facts  and  figures  on  any  or  all  of 

these  Chicago  favorites. 

ttte  Chicago  ̂ E^ribune  Celcbision  Station 
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The  1950 
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YEARBOOK 

For  a  limited  time,  this  550-page,  $5- 
volume  comes  FREE  with  a  subscription 
Jo  BROADCASTING    •  TELECASTING 
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#  Media  costs 

#  Radio-tv  billings 

#  Program  Trends 
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complete  radio-tv  index 

MAIL  COUPON  TODAY! 

950 

Broadcasting  •  Telecasting 
870  NATIONAL  PRESS  BLDG. 
WASHINGTON  4,  D.  C. 

Yes,  send  me  52  weekly  issues  of 

BROADCASTING  and  the  1950  Year- 
bool<  ($5  vol)  free  as  part  of  this 
order.   (Offer  expires  Mar.  31) 

Q   I   enclose  $7.00 

I    I   Please  bill  me 

NAME 

COMPANY 

ADDRESS 

CITY  ZONE  STATE 

YEARBOOK  Special 

'Howdy  Doody'  Does  It 
NEARLY  a  quarter  million 
responses  have  been  received 
from  two  premium  offers  on 
the  Howdy  Doody  show  on 
NBC-TV,  the  network  has 
announced.  Youthful  viewers 
were  asked  in  announcements 
telecast  on  Jan.  23  and  30, 
to  send  10c  and  a  wrapper 
from  a  bar  of  Three  Muske- 

teers candy  to  receive  a  card- 
board model  of  Howdy  Doody. 

As  of  Feb.  6,  Grant  Advertis- 
ing, which  has  the  account  of 

Mars  Inc.,  maker  of  the  candy 
bar,  reported  it  had  received 
240,000  requests. 

Sat.  Revue 
(Continued  from   Telecasting  12) 
to  advertisers  through  the  station  rep- resentatives. 

In  the  first  place,  no  television  sta- 
tion can  live  on  the  few  pennies  out 

of  the  advertisers'  dollar  that  it  nets 
from  a  network  sale  of  time.  It  must 
have  station  time  for  local  advertisers 
and  national  spot  advertisers.  It  must 
have  the  station  break  time  for  its  own 
sale.  It  must,  to  exist,  get  a  consid- 

erable revenue  after  all  expenses  on 
local  business,  and  it  will  depend  in 
great  measure  upon  national  spot  busi- 

ness with  its  high  net  return. 
When  the  networks  begin  to  en- 

croach on  spot  business  through  any 
of  the  many  current  devices  that  they 
are  trying,  they  are  starting  a  practice 
which  knows  no  end.  It  is  a  short 
step  from  sales  of  national  spot  adver- 

tising, through  network  origination, 
with  low  income  to  the  station,  to  the 
time  when  the  networks  will  begin  to 
solicit  and  offer  all  spot  advertising. 
It  is  not  a  long  step  from  national 
advertising  in  network  participation 
shows  to  network  chain  breaks  instead 
of  the  logical  and  proper  station  break. 

The  network  can  claim  a  much  larger 
proportion  of  your  broadcasting  time 
for  television  than  it  could  for  AM. 
Yet  it  is  well  recognized  by  the  lead- 

ing authorities  in  the  advertising  busi- 
ness that  for  many  reasons  national 

spot  advertising  is  likely  to  be  a  much 
larger  proportion  of  television  time 
sales  than  it  is  in  AM.  This  is  for- 

tunate for  the  station  because  the 
larger  its  proportion  of  national  spot 
income,  the  better  its  financial  health. 
NARSR  members  represent  63  tele- 

vision stations  now  operating.  Our 
members  are  organizing  their  sales  and 
promotion  and  service  to  develop  spot 
television  business  in  the  soundest  and 
largest  way.  Our  members  have  ex- 

actly the  same  financial  problem  that 
you  have.  Currently  they  are  uni- 

formly losing  money  on  their  televi- 
sion operations,  but  they  are  expanding 

their  efforts  just  as  you  are,  with  the 
confident  knowledge  that  television  is 
going  to  be  a  spectacular  new  medium, 
most  serviceable  to  the  advertiser  in 
selling  his  goods  in  large  volume  at 
low  cost. 

The  danger  to  what  is  obviously  a 
healthy  future  for  spot  television  is 
in  these  attempts  of  the  network  to 
encroach  upon  spot  business.  The  serv- ices of  a  network  are  understood  by 
all  and  need  no  defense.  It  is  this 
moving  in  on  national  spot  business  to 
which  we  object. 

We  are  writing  to  you  on  behalf  of 
our  members  to  state  these  facts  in 
the  clearest  possible  way,  and  to  sug- 

gest that  the  economics  of  this  busi- 
ness call  for  a  clear  understanding 

and  definition  of  what  is  network  and 
what  is  national  spot. 

QUIZ  SHOW 
ABC-TV  Takes  20  Questions 

ABC-TV  and  12  affiliated  stations 
will  carry  Twenty  Questions,  radio 
quiz,  as  a  regular  TV  feature  be- 

ginning March  31  as  the  result  of 
a  26-week  contract  signed  last  week 
by  the  network  and  Ronson  Art 
Metal  Works  Inc.,  through  Grey 
Advertising  Agency  Inc.,  New 
York. 

The  program,  to  be  telecast  from 
8  to  8:30  p.m.,  EST,  on  behalf  of 
Ronson  lighters,  will  be  carried 

by  four  of  ABC-TV's  owned  and 
operated  outlets— WE  NR-TV  Chi- 

cago, WXYZ-TV  Detroit,  KE CA- 
TV Los  Angeles,  and  KGO-TV  San 

Francisco — and  eight  affiliated  sta- 
tions. 

In  New  York,  Twenty  Questions, 
which  features  Bill  Slater  as  m.c. 
and  a  regular  panel,  as  well  as 
guest  stars,  will  continue  over 
WOR-TV,  but  will  move  to  the  Fri- 

day evening  spot.  Show  currently 
is  heard  and  seen  as  a  simulcast  on 
WOR,  WOR-TV  on  Saturday. 

Coincident  with  Ronson's  spon- 
sorship on  ABC-TV  next  month, 

the  MBS  radio  version  will  be  aired 
from  the  sound  track  of  the  ABC- 
TV  network  telecast  the  preceding 
night,  ABC  reported. 

WOl-TV  BEGINS 

Is  Nation's  100th  TV  Outlet 
THE  lOOTH  television,  station  in 
the  nation,  and  the  first  licensed 
college  television  station,  WOI-TV 
Iowa  State  College,  Ames,  took  the 
air  Feb.  21.  Stores  in  cities  of  cen- 

tral Iowa  held  open  house  last 
week,  with  line-ups  of  television 
sets  demonstrating  the  station's 
programs  to  many  persons  who  had 
never  before  witnessed  the  new 
media. 
WOI-TV  is  the  outgrowth  of  a 

decision  by  officials  at  Iowa  State 
to  modernize  the  equipment  of 
WOI  and  include  provision  for  both 
FM  and  TV  while  doing  so.  The 
transmitter  building  and  antenna, 
completed  last  spring,  are  located 
three  and  one-half  miles  southwest 
of  Ames.  The  building  is  of  brick 
and  constructed  in  ranch  house 
style,  containing  a  transmitter 
room,  workshop,  power  plant, 
garage  and  emergency  studio. 

The  FM  and  TV  transmitters  are 
located  at  the  new  site,  and  eventu- 

ally the  AM  transmitter  also  will 
be  moved  there. 
WOI-TV,  on  Channel  4,  is  affili- 

ated with  ABC-TV,  CBS-TV  Du- 
Mont  and  NBC-TV.  It  has  a  library 
of  3,000  films  and  operates  Monday 

through  Friday  with  effective  radi- 
ated power  of  13,000  w.  Transmit- 

ter was  built  by  General  Electric 

Co. 

ATS  Discussions 

AMERICAN  Television  Society 

will  begin  a  series  of  luncheon  dis- 
cussion meetings  March  3,  Robert 

Montgomery,  NBC  producer,  will  be 
first  speaker  at  the  Hotel  Roose- 

velt, New  York. 

Te-Ve 

TV  RENEWALS 

Previous  Order  Set  Aside 

WTMJ-TV  Milwaukee  was  given  £, 
regular  license  by  FCC  last  week 
after  Walter  Damm,  vice  presideni, 
and  general  manager,  reported  tht 

station  did  not  accept  NBC's  order, 
which  FCC  found  objectionable,  foi; 
the  NBC-TV  2 1/2 -hour  Saturdaj 
night  series  [See  Telecasting  12] 
WTMJ-TV  and  WPTZ  Philadel- 

phia had  their  recently  issued  regu- 
lar license  renewals  set  aside  and; 

had  been  given  temporary  licenses' 
instead,  as  result  of  FCC's  beliei 
that  they  accepted  the  time  order 

Rescinding  this  action  with  re 
spect  to  WTMJ-TV  and  issuing  £. 
regular  renewal  for  the  period  ex- 

tending to  next  Feb.  1,  FCC  saic, 
it  has  received  from  Mr.  Damm  at 
affidavit  "which  contains  a  ful 
statement  with  respect  to  the  orde: 
for  broadcast  time  and  advises  th« 
Commission  that  the  Journal  Co 
[WTMJ-TV  licensee]  did  not  ac 

cept  the  offer  made  by  NBC." 
Ernest  B.  Loveman,  vice  presi^ 

dent  and  general  manager  of  Phil' 
CO  Corp.'s  WPTZ,  meanwhile  is- 

sued a  statement  saying  FCC'i" action  putting  WPTZ  on  temporary 
license  was  unrelated  to  "anythinj 
that  has  happened  on  WPTZ."  Hir statement: 

This  change  in  our  license  result' solely  from  a  programming  policy  es' tablished  by  the  National  Broadcast 
ing  Co.,  with  which  our  station  i 
affiliated  and  has  nothing  whateve' to  do  with  anything  that  has  happene( 
on  WPTZ.  So  far  as  we  know  it  wiJ' not  change  or  affect  in  any  way  th- 
right  of  the  station  to  broadcast  its  ful, schedule  as  it  has  been  doing  sine 
June  28,  1932,  when  it  was  one  of  th 
first  television  stations  on  the  air  ii the  U.  S. 

i 

'Shopper'  To  Move  J 

DAYTIME  FEATURE,  Your  Tele 
vision  Shopper  With  Kathi  Norri( 
on  WABD  (TV)  New  York  fo. 
more  than  a  year,  will  move  t 
WNBT  (TV)  New  York  in  earl; 
May,  the  latter  station  announce, last  week.  The  program  will  b 
telecast  on  WNBT  Mon.-Fri.,  ai 
hour  a  day,  as  it  has  been  0 
WABD.  It  will  be  offered  to  spor 
sors  on  a  participating  basis. 

Page  14    •  TELECASTING February  27,  1950  BROADCASTING    •    Page  6 



CHICAGO  TV 

McConnell  To  Keynote 

Annual  Conference 

NBC  PRESIDENT  Joseph  H.  McConnell  and  John  McLaughlin,  adver- 
tising manager  of  Kraft  Foods  Corp.,  will  deliver  keynote  addresses 

at  the  opening  luncheon  of  the  Chicago  Television  Council's  second annual  National  Television  Conference,  Monday,  March  6. 
The  three-day  conclave,  March  ★  

6-8,  at  Chicago's  Palmer  House, 
is  expected  to  attract  500  TV  lead- 

ers from  all  parts  of  the  country 
to  hear  speeches  and  panels  on  all 
phases  of  the  industry.  George 
Harvey,  council  president  and  sales 
manager  of  WGN-TV  Chicago,  will 
introduce  the  speakers. 
The  one  session  Monday  after- 

noon will  concern  three  TV  view- 
points— those  of  the  seller,  agency 

and  client.  Robert  D.  Swezey,  gen- 
eral manager  of  WDSU-TV  New 

Orleans;  Harry  Bannister,  general 
manager,  WWJ-TV  Detroit,  and 
Alexander  Stronach,  eastern  TV 
program  manager  of  ABC,  will 
represent  the  seller.  Seymour 
Mintz,  advertising  manager.  Ad- 

miral Corp.,  will  speak  from  the 
client  angle. 
Meetings  on  creating,  writing 

and  directing  and  the  "1950  Ap- 
proach in  Station  Sales  and  Man- 

agement" will  be  conducted  con- 
currently Tuesday  morning.  The 

first  panel  will  be  headed  by  Fred 
Killian,  director  of  TV  program- 

ming at  ABC's  Central  Division. 
John  Mitchell,  manager  of 

WBKB  (TV)  Chicago,  will  direct 
a  management  discussion  of  E.  Y. 
Flanigan,  general  manager, 
WSPD-TV  Toledo;  Eugene  S. 
Thomas,  general  manager,  WOIC 
(TV)  Washington;  P.  A.  Sugg, 
manager,  WKY-TV  Oklahoma 
City,  and  F.  Van  Konynenburg, 
general  manager,  WTCN-TV  Min- 
neapolis. 

Color  Discussion  Set 
Color  will  headline  discussion  at 

the  Tuesday  luncheon  when  Clifton 
Utley,  NBC  AM  and  TV  commen- 

tator, will  conduct  a  panel. 
The  single  Tuesday  afternoon 

panel  on  sponsors  will  find  Holman 
Faust,  account  executive,  Schwim- 
mer  &  Scott  Agency,  Chicago,  di- 

recting comments  of  Bud  Gore,  ad- 
vertising manager,  Marshall  Field 

&  Co.,  and  Phil  Creedon,  adver- 
tising manager,  Edward  Hines 

Lumber  Co.,  both  Chicago;  Read 
H.  Wight,  radio-television  director 
of  J.  M.  Mathes,  New  York,  repre- 

senting Canada  Dry  ginger  ale, 
and  William  Fisher,  Young  & 
Rubicam,  Chicago,  for  O'Cedar 
mops.  International  Shoe  Co.  and 
Kelvinator  will  send  speakers  also. 
A  research  report  will  be  sub- 

mitted at  an  early  Wednesday 
panel,  with  Robert  Salk  of  the  Katz 
representative  firm,  Council  A.  re- 

search director,  presenting  prelim- 
inary findings  of  a  special  council 

i  survey. 
Hugh  M.  Beville  Jr.,  director  of 

research  for  NBC,  will  keynote 
answers  from  a  panel  to  the  ques- 

tion "What  Can  Research  Contrib- 
iute  to  Television  in  1950?" 

Ralph  Liddle,  assistant  adver- 
;t  i  s  i  n  g  manager.  Commonwealth 
!Edison  Co.,  Chicago,  will  introduce 
iH.  C.  Bonfig,  advertising  manager, 
iZenith   Radio   Corp.,   and  Robert 

H.  O'Brien,  secretary-treasurer 
of  United  Paramount  Theatres, 
New  York.  Future  trends  of  films  in 
video  will  be  described  by  a  repre- 

sentative from  Jerry  Fairbanks 
studio. 

Comdr.  Mortimer  Loewi,  director 
of  the  DuMont  TV  Network,  will 
be  featured  speaker  at  the  Wednes- 

day luncheon. 
Wednesday  afternoon,  Arthur 

Holland,  owner  of  Malcolm-Howard 
Agency,  Chicago,  will  moderate  a 
panel  on  "Stations,  Agencies  and 
Production  Companies  Solve  Pro- 

gramming Problems." Among  the  10  persons  appearing  on 
the  panel  will  be  Monte  Fassnacht, 
production   supervisor  at  WENR-TV 

Chicago;  Norman  Heyne,  Ruthrauff  & 
Ryan;  Joseph  Betzer,  director  of  film 
planning,  Sarra  Inc.;  Norman  Lind- 
quist,  TV  director,  Atlas  Film  Corp.; 
Jerry  Campbell,  president,  Campbell- Cahill  Studio;  Robert  Knapp, 
Schwimmer  &  Scott;  Don  Cook,  re- 

mote director,  WGN-TV,  all  Chicago, 
and  an  executive  from  Campbell- 
Ewald  Agency,  Detroit.  Others  will 
be  Carl  Haverlin  of  Broadcast  Music 
Inc.  and  Wesley  I.  Nunn,  advertising 
manager,  Standard  Oil  of  Indiana. 

Telestatus 

(Continued  from  Telecasting  6) 
Fran  &  Ollie,  was  included  in  the 
10  least  popular  shows. 

Table  of  the  top  10  WTVJ  pro- 
grams  follows: Total 

Program 

Resp. 

Index 
1. Toast  of  Town 

395 
94.11 

2. 

Arthur  Godfrey 403 88.58 

3. 

Big  Story 380 
86.57 4. Lone  Ranger 

397 
86.02 S. Phiico  Playhouse 390 83.52 6. This  is  Show  Business 

393 
81.48 

7. 
UM  Basketball  * 

363 81.26 
8. Telenews 385 80.45 9. Hopalong  Cassidy 382 80.36 

10. Fred  Waring 401 79.55 *  Indicates  local  live  program. 

KRAFT  NAMED 

Heads  Raymer  Co.  TV 
REYNOLD  R.  KRAFT,  former 
sales  manager  of  the  NBC-TV  net- 

work for  the  past  five  years  and 

pioneer  in  formu- 
lating NBC-TV 

engineering  pro- duction and  sales 
techniques,  has 
been  appointed 
vice  president  of 
Paul  H.  Raymer 

Co.,  station  rep- resentative. He 
will  be  in  charge 

of  the  firm's  TV 
department. 

Mr.  Kraft,  who  started  with 
NBC  in  1937,  is  credited  with  sell- 

ing the  first  commercial  TV  show 
in  1941  and  the  first  network  video 

program  in  1946. Mr.  Kraft  also  has  conducted 

surveys  at  various  television  sta- 
tions for  development,  moderniza- 

tion and  efficiency  of  operations. 

Mr.  Kraft 

Action!      'o'  all 
 TV  Cameras 

1  1 

ALANCED TV  TRIPOD 
(Pat.  Pending) 

This  tripod  was  engineered  and  de- 
signed expressly  to  meet  all  video 

camera  requirements. 

Previous  concepts  of  gyro  and  friction 

type  design  have  been  discarded  to 
achieve  absolute  balance,  effortless 

operation,  super-smooth  tilt  and  pan 
action,  dependability,  ruggedness  and efficiency. 

Below : 
3  wheel  portable  dolly 
with  balanced  TV  Tri- 

pod mounted. 

Complete  360°  pan  without  ragged  or 
jerky  movement  is  accomplished  with  ef- 

fortless control.  It  is  impossible  to  get 
anything  but  perfectly  smooth  pan  and 

tilt  action  with  the  "BALANCED"  TV  Tripod. 

Quick-release  pan  handle  adjustment  locks 
into  position  desired  by  operator  with  no 

"play"  between  pan  handle  and  tripod 
head.  Tripod  head  mechanism  is  rust- 

proof, completely  enclosed,  never  requires 
adjustments,  cleaning  or  lubrication.  Built- 
in  spirit  level.  Telescoping  extension  pan 
handle. 

Write  for  further  particulars 

FRANK  C.  ZUCKER 
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CML  COLOR 
Multiple  Services  Seen 

COMMUNICATION  MEASURE- 
MENT Lab.,  New  York  engineer- 

ing and  development  firm,  informed 
FCC  last  week  it  has  pending  pat- 

ent applications  relating  to  a  high- 
quality  color  television  system 
which  it  proposes  for  operation  in 
the  ultra-high  frequency  band  on 
8-mc  channels. 

Although  admitting  the  system 
has  not  yet  been  produced,  CML 
indicated  its  proposal  is  technically 
practical  and  would: 

•  Operate  on  continuous  dot  sequen- 
tial basis,  incorporating  certain  features 

of  existing  standards,  but  with  aural 
portion  included  with  picture  portion 
of  signal  by  use  of  time  multiplex 
transmission  for  the  sound — eliminating 
need  for  separate  aural  transmitter. 

•  Permit  simultaneous  broadcasting 
with  TV  program  on  single  channel, 
and  reception  on  single  receiver,  of 
literally  hundreds  of  auxiliary  aural 
signals— such  as  multiple  AM,  FM, 
facsimile,  news  printer,  police,  taxi, 
fire,  point-to-point  services  etc. — be- cause of  high  sampling  rate  permitted 
by  8  mc. 

•  Provide  fully  competitive  national 
color  TV  system  in  UHF. 

9  Drastically  cut  inter-city  TV 
facility  costs  and  problems. 
CML  revealed  its  proposal  in  a 

petition  for  consent  to  participate 
in  FCC's  color  TV  hearing. 
Through  D.  A.  Griffin,  its  presi- 

dent, CML  rceommended  RCA's 
compatible  dot-sequential  color 
system  for  use  on  VHF  channels 
"in  order  to  provide  an  un-inter- 
rupted  service  to  the  millions  of 
VHF  set  owners."  CML  specifical- 

ly asked  FCC  to: 
•  Select  the  best  compatible  system 

for  use  on  VHF  channels. 
•  Abandon  the  compatibility  require- ment for  color  TV  on  UHF. 
•  Withdraw  the  proposed  FCC  allo- 

cation plan  released  July  11,  1949. 
•  Proceed  at  once  with  examination 

of  basic  UHF  allocation  questions  to 
determine  maximum  channel  width 
that  can  be  provided  in  UHF  band, 
which  depends  on  total  width  of  band 
and  number  of  channels  needed  to 
establish  national  system. 

e  Request  all  interested  parties  in 
color  hearing  to  build  equipment  for 
test  UHF  operation  in  that  maximum 
bandwidth  to  show  best  possible  per- formance of  various  systems  practical 
in  lieu  of  "artificial  limits  of  mono- 

chrome standard." 
CML  told  the  Commission  that 

about  March  1  it  would  file  an  ab- 
stract of  pertinent  information  on 

its  patent  applications  together 
with  an  authorization  to  inspect  its 
patent  bids  on  a  confidential  basis. 
The  firm  said  the  number  and  in- 

volved nature  of  its  patent  claims 
kept  it  from  filing  the  patent  ap- 

plications as  soon  as  expected. 
"The  public  disclosure  of  the  sev- 

eral color  television  systems  now 
being  examined  by  the  Commission 
has  provided  CML  and  other  per- 

sons and  organizations  with  the 
opportunity  to  investigate  these 
systems,"  the  firm  said,  "making  it 
possible  to  create  further  improve- 

ments in  these  systems  and  to 
develop  new  systems  that  will  cor- 

rect many  of  the  faults  which  have 
been  brought  to  light  during  the 
hearing. 

"Our  proposal,"  CML  said,  "en- 
visions a  new  approach  to  the 

problem  of  compatibility.  We  be- 
lieve this  approach  is  in  the  public 

interest  in  that  it  will  require  a 
smaller  investment  by  the  public 
for  color  or  black  and  white  televi- 

sion service.  It  will  provide  a 
nationwide  television  service  with 

better  picture  quality  and  gi-eater freedom  from  interference  than  it 
is  possible  to  obtain  within  the 
limitations  of  the  present  mono- 

chrome standards  using  a  hybrid 
VHF-UHF  nationwide  allocation 

plan." 

High  Quality  Necessary 
CML  emphasized  that  FCC  and 

industry  must  insist  on  a  high  qual- 
ity color  system  that  will  last  for 

years  and  pointed  out  that  none 
of  the  three  principally  proposed 
color  systems  can  now  produce  a 
large,  direct  view  picture  from  a 
single-gun  kinescope  by  electronic 
means.  CML  advised  delaying  color 
until  such  receivers  can  be  pro- 

duced commercially. 
Outlining  the  major  defects  of 

the  three  systems  and  pointing  out 
RCA's  difficulty  in  obtaining  per- 

fect registration  in  its  dot-sequen- 
tial system,  CML  told  FCC  it 

"wished  to  announce  at  this  time 
that  we  have  discovered  means 
whereby  the  position  of  the  moving 
dot  can  be  accurately  maintained  in 
the  millions  of  discrete  positions 
per  second  necessary  to  achieve 
accurate  color  registry." 
CML  further  explained  this 

achievement  "will  lead  to  greater 
simplifications  in  the  design  of 
cameras  and  receivers  using  dot 
sequential  techniques.  Single  gun 
camera  tubes  and  single  gun  direct 
view  picture  tubes  in  conjunction 
with  striped  color  filters  or  striped 
phosphors  in  the  case  of  the  kine- 

scope become  entirely  practical  with 

precise  registry  control."  Overall 

costs  of  such  a  system  would  be 
greatly  reduced,  it  was  said. 
The  CML  brief  criticized  the 

RCA  system's  use  of  four  fields 
with  two  of  them  dot  interlaced,  a 
situation  forced  by  the  bandwidth 
limitations  of  the  monochrome 
standard.  This  use  of  four  fields 
requires  reduction  of  the  picture 
rate  to  15  from  the  present  stand- 

ard of  30  pictures  per  second  and 
causes  jumpy  action  to  result  in 
action  scenes,  it  was  explained. 
This  also  limits  the  amount  of  in- 

telligence that  is  transmitted  with- 
in a  given  time  interval  which 

degrades  the  definition  of  the  pic- 
ture, CML  claimed. 

"By  the  simple  process  of  dou- 
bling the  video  bandwidth  and 

sampling  rate  and  transmitting  the 
picture  on  a  continuous  dot  sequen- 

tial basis,  these  faults  are  elimi- 
nated at  one  stroke,"  CML  assert- 

ed. Claiming  this  to  be  the  basis  of 
its  proposed  system  CML  explained 
the  present  525  line,  two  field  line- interlaced  standard  is  retained, 
producing  30  pictures  per  second. 
CML  said  twice  as  much  intelli- 

gence results  in  this  transmission 
and  improves  picture  quality. 
CML  stressed  savings  in  trans- 

mitter and  receiver  costs  that 
would  result  with  its  system  and 
explained  that  both  RCA  color  (for 
VHF)  and  CML  color  (for  UHF) 
could  originate  in  the  same  studio 
camera. 

In  the  CML  use  of  the  time  mul- 
tiplex system  to  transmit  the  sound 

portion  of  the  TV  program,  it  was 
explained  that  the  sound  would  be 
transmitted  during  the  "blacker than  black  intervals  between  the 

color  elements"  of  the  dot  sequen- 
tial visual  transmission.  Major 

advantage  of  this  was  said  to  be 
the  elimination  of  costly  sound 
transmitter  and  antenna  diplexing 
unit  at  the  transmitter.  In  addi- 

tion, receiver  tuning  would  be  made 
easier  and  costs  reduced  as  the 
requirement  for  frequency  stability 
of  the  high  frequency  oscillator  is 
greatly  relaxed. 

"Here  at  last  is  the  opportunity 

of  providing  a  single  radio  fre- 
quency receiver  that  will  deliver  an 

enormous  program  selection  via  a 

single  radio  frequency  channel," the  brief  said.  Only  additional  cost 
would  be  that  for  gating  equipment 
and  additional  terminal  equipment. 

PRECISION  "T"  STOP  LENS  CALIBRATION 

lenses  Coated.  Special  "TV"  Lens  Coating.  Prompt  Service 
Transmission  calibration  of  all  types  of  lenses,  any  focal  length,  latest 
method  accepted  by  Motion  Picture  Industry  and  Standards  Committee 
of  SMPE. 

Equalize  your  lens   slops   on   all   focal   lengths   for   proper   exposure  density 
by  having  them  "T"  Slop  calibrated  now. 

Peter  Hand  Signs 

PETER  HAND  BREWERY  Co., 
Chicago  (Meister  Brau  beer),  has 
bought  one-third  of  the  Chicago 
White  Sox  baseball  games  on 
WGN-TV  Chicago  for  the  1950 
season  for  $118,500  through  BBDO, 
also  Chicago.  Package  includes 
precede  and  follow  spots  to  games, 
so  that  each  of  the  three  sponsors 
will  have  some  portion  of  a  daily 
telecast  and  a  full  game  every third  day. 

CELEBRATING  its  second  anniversary, 
WLWT  (TV)  Cincinnati  had  as  guest 

stars  Puppeteer  Burr  Tillstrom  (wear- 
ing cap)  and  his  famed  troupe  of 

Kukia,  Fran  and  OIlie,  who  starred 

on  the  station's  special  hour  and  15- 
minute  anniversary  show  early  this 
month.  Greeting  them  at  the  train 
are  Robert  Dunville  (I),  president  of 
the  Crosley  Broadcasting  Corp.,  and 
John  Murphy,  Crosley  director  of  TV 

operations. 

Color  Triangle 

(Continued  from  Telecasting  3) 
own  antennas  with  live  programs. 

The  problems  used  in  the  com- 
parative tests,  and  the  program- 

ming material,  had  been  selected  at 
meetings  of  industry  and  FCC  rep- 
resentatives. 
Chairman  Wayne  Coy  and 

Comrs.  Hennock,  Webster,  Sterling 
and  Jones  took  an  active  part  in 
the  tests,  along  with  members  oi 
the  FCC  staff.  E.  W.  Chapin,  chiet 
of  the  FCC  Laboratories  Division 
directed  the  technical  aspects  oi 
the  tests  though  he  was  unable  tc 

be  present.  W.  K.  Roberts,  assist- 
ant chief,  took  charge  of  the  pro- 

gram, aided  by  F.  D.  Craig 
engineer. 

Difficulties  Cited 

Arthur  S.  Matthews,  president  oi 
CTI,  said  his  company  had  nc 
apologies  but  explained  his  engi 
nee- s  had  assumed  line  voltages 
would  be  constant  and  did  not  have 
voltage  regulators.  He  requestec 
another  demonstration  and  pointec 

to  the  difficulty  of  "working  out  oi 
a  suitcase"  with  basic  laboratorj 
equipment  in  San  Francisco. 

The  Washington  showings  of 
CTI  color  did  not  compare  with 
West  Coast  showings,  he  said.  Th( 
best  CTI  set  at  Laurel  blew  J 

transformer  and  went  out  of  ac' 
tion.  "Predictions  that  we  hav(' flicker  and  crawl  were  completeb 

disproved,"  Mr.  Matthews  said- adding  that  CTI  had  no  chance  tr 
rehearse  prior  to  the  demonstra tion. 

Frank  Stanton,  CBS  president 
said  the  tests  "clearly  establisV 
superiority  of  the  CBS  system  ir 
color  fidelity,  definition,  as  well  a; 

in  black-and-white."  He  claimet 

superiority,  also,  in  resistance  ti interference  effects. 

Mr.  Stanton  agreed  CTI  shoul( 

have  another  chance  if  it  doesn' 
unduly  delay  arrival  of  color  as  : 

public  service.  "Our  system  cai 
accommodate  any  improvement  ii 

apparatus,"  he  said.  "It  will  worl 
better  with  a  single  tube  than  th' 

FRANK   C.  ZUCKER 
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others."  If  the  FCC  approves  mul- 
tiple systems,  he  added,  it  will  be 

rough  on  broadcasters  and  the  pub- 
lic but  CBS  is  confident  it  will 

Iconie  out  on  top.  "On  every  index 
I  CBS  is  superior,"  he  concluded. 

CBS  had  sets  ranging  from  10 
jto  16  inches  in  picture  size,  includ- 
liiig  manual  and  automatic  color 
iphasing.  One  set  had  no  magnify- 
jing  lens. 
'  Adrian  Murphy,  CBS  vice  pres- 
jident  and  general  executive,  said 
|he  will  point  out  to  the  FCC  at  next 
; week's  hearing  that  RCA  kept  two 
'(engineers  working  on  its  sets  and 
'jwas  unable  to  get  them  to  phase 
iproperly  or  to  bring  up  the  colors 
f  correctly.  He  claimed  RCA  sets 
•  lost  all  color  at  times. 

RCA  Labs  System 

Speaking  for  RCA,  Dr.  C.  B. 
olliffe,  executive  vice  president  in 

'(Iharge  of  RCA  Labs  Division,  said 
the  company's  color  "stood  up  well 
throughout  the  tests.  There  was 
no  change  in  color,  definition  was 
good,  and  the  test  patterns  were 
juniform  whether  in  color  or  black- 
jand-white. 
^!  "RCA's  color  was  shown  today  to 
Ibe  completely  compatible.  Under 
interference,  the  color  held  up  until 
the  noise  was  so  bad  it  produced 
lUnusable  pictures.  There  was  no 
;breakup,  no  crawl,  no  flicker.  Our 
iclaims  for  the  system  have  been 

jborne  out." RCA  showed  several  sets  in 
ismaller  cabinets,  with  30-odd  fewer 
"tubes.  One  16-ineh  direct-view  set 
was  used,  along  with  10-inch  direct- 

j  I  view  screens  and  a  15x20-inch  pro- 
jection screen. 

\  Dr.  E.  W.  Engstrom,  RCA  Labs 
-Iresearch  vice  president,  said  RCA 
^will  demonstrate  single  tri-color 
[direct-view  tubes  in  a  few  weeks. 
These  tubes  will  provide  "the  ulti- 
(mate  in  color  TV  reception  for  the 

(home"  when  fully  developed,  he 
I'jpromised.  Dr.  Jolliffe  claimed  that 
Elonly  the  RCA  system  "offers  high- 
[definition  pictures,  unlimited  pic- 
(ture  size  and  brightness,  and 
jiflickerless  pictures  with  no  color 

break-up  or  fringing." 
CTI's  initial  official  showing  to 

jthe  Commission,  held  Monday 
inmorning  at  the  Statler  Hotel, 
iJ|Washington,  was  hampered  by 
|)sync  generator  troubles  which  had 
|jdeveloped  about  12:30  a.m.  As  a 
jtresult  it  had  been  necessary  to  re- 
jlinstall  a  "vertical  shift"  system ,!in  lieu  of  the  horizontal  shift 
method  which  CTI  oflncials  had 
jtplanned  to  employ. 

Four  banks  of  llxl4-inch  pro- 
ection  receivers  were  used,  each 

j'consisting  of  one  color  and  one 
monochrome  set.  The  program 
featured  Singer  Lanny  Ross  and 

jguests  in  a  variety  program  plus  " nlms. 

Observers  felt  the  color  pictures 
showed  inadequate  brightness  al- 

most throughout  the  demonstra- 
tion, and  for  much  of  the  time  one 

of  the  receivers  showed  a  green- 
ish cast  while  another  had  a 

purple  hue.  Color  fringing  was 
particulary  noticeable  on  a  third 
set,  which  later  ceased  operation 
altogether.  The  pictures  were  sent 
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to  New  York  and  return  via  coaxial 
cable  and  to  Baltimore  and  back 
by  radio  relay  with  no  substantial 
difference  in  quality. 

Sen.  Johnson  said  the  show  was 

"good  for  a  first  demonstration." 
The  CTI  system  was  demon- 

strated again  Monday  afternoon, 
with  improved  results  though  it 
was  explained  on  behalf  of  the 
company  that  the  temporarily  re- 

vised setup  was  operating  well  be- 
low previous  standards.  Detail  was 

improved  over  the  morning  show- ing. 

The  projection  screens  empha- 
sized yellow  on  the  right  much  of 

the  time,  with  a  tendency  toward 
blue  emphasis  on  the  left.  A  bright 
red  backdrop  veered  into  a  magen- 

ta tone  on  the  left  half  of  the 
screen.  Some  registration  difficulty 
was  noted.  Scanning  lines  were  in- 

visible at  a  distance  of  five  or  six 
feet.  A  rippling  effect  was  observed 
in  the  horizontal  wedges  of  the  test 

pattern. 
Among  those  taking  part  in 

the  Laurel  demonstrations,  besides 
FCC,  were  the  following  delega- 

tions : 
RCA— Brig.  Gen.  David  Sarnoff. 

chairman  of  the  board;  Elmer  W. 
Engstrom.  vice  president  in  charge  of 
research;  C.  B.  Jolliffe,  executive  vice 
president  in  charge  of  RCA  Labs  Di- 

vision; John  Cahill,  counsel;  Glen  Mc- 
Daniel,  vice  president;  George  Brown, 
RCA  Labs  Divisions;  J.  V.  Heffernan, 
vice  president;  Orrin  E.  Dunlap,  vice 
president  in  charge  of  advertising  and 
publicity;  D.  F.  Schmit,  vice  president 
and  director.  Engineering  Dept.,  RCA- Victor  Division. 
CBS — Frank  Stanton,  president;  Ad- 

rian Murphy,  vice  president  and  gen- eral executive;  Samuel  Rosenman, 
counsel;  William  B.  Lodge,  vice  presi- 

dent in  charge  of  general  engineering; 
Dr.  Peter  C.  Goldmark,  director  of 
engineering  research  and  develop- 

ments; John  W.  Christensen,  chief 
engineer,  research  and  development; 
J.  W.  Wright,  chief  radio  engineer. 

CTI — Arthur  S.  Matthews,  president; 
George  E.  deeper  Jr.,  vice  president; 
Carl  Wheat,  general  counsel;  Frank 
Mcintosh,  consultant;  Charles  W. 
Parker,  Ben  K.  O'Lerer,  board  mem- bers. 
Canada — C.  W.  Browne,  controller 

of  radio.  Dept.  of  Transport;  W.  A. 
Caton,  chief  inspector  of  radio,  Dept. 
of  Transport;  W.  B.  Smith,  engineer  in 
charge  of  Broadcast  Division,  Dept. 
of  Transport;  Donald  Manson,  assist- ant general  manager  of  CBC;  E.  Hayes, 
CBC  engineer. 
DuMont — Allen  B.  DuMont,  president; 

William  A.  Roberts,  counsel;  Thomas  T. 
Goldsmith  Jr.,  director  of  research: 
Richard  Tingley,  chief  of  color  TV 
research;  Robert  Cavanagh,  assistant; 
S.  J.  Koch,  chief  of  tube  research. 
Condon  Committee — Donald  Fink, 

Electronics;  Kenneth  Norton,  Bureau 
of  Standards. 
Radio  Mfrs.  Assn. — Raymond  C.  Cos- 

grove,  president;  Edward  W.  Wheeler, 
special  counsel. 
Television  Bcstrs.  Assn. — Jack  R. 

Poppele,  WOR  New  York,  president; 
Will  Baltin,  secretary-treasurer. 

PUBLIC  LIKES  COLOR 

CBS  Survey  Shows  97%  Favor  It  Over  B&W 

Controversy  Study 
A  SPECIAL  committee  to  make  a 
factual  study  of  the  controversy 
between  the  U.  of  Washington  ath- 

letic division  and  Seattle's  televi- 
sion industry  has  been  appointed 

by  the  Seattle  Chamber  of  Com- 
merce publicity  division.  Empow- 

ered to  recommend  action  to  the 
chamber's  executive  committee,  the 
committee  comprises  Seattle  agen- 

cy men  Harry  S.  Pearson,  Pearson 
&  Morgan;  Bob  Keene,  Keene  & 
Keene,  and  Gene  Holce,  Holce  Co. 
Naming  of  the  committee  is  the 
latest  step  in  the  controversy 
touched  off  when  U.  of  Washington 
authorities  banned  telecasting  of 
the  school's  basketball  games 
[Telecasting,  Feb.  20]. 

ALMOST  unreserved  public  prefer- 
ence for  color  television  over  black- 

and-white  transmission  highlighted 

findings  in  CBS'  survey  of  reactions 
to  its  Washington  color  TV  demon- 

strations, which  ended  last  Tues- 
day. Public  reactions  and  other  in- formation will  be  submitted  to 

FCC. 

According  to  first  overall  tabu- 
lations released  by  CBS  last  Tues- 

day, 97%  of  the  people  who  saw 
CBS  color  TV  thought  it  "much 
more  enjoyable"  or  "somewhat 
more  enjoyable"  than  black-and- white;  described  the  overall  quality 

of  pictures  as  "excellent,"  "very 
good,"  or  "good,"  and  rated  clear- 

ness of  detail  in  similar  terms. 
Percentages  were  based  on  9,423 

completed  questionnaires  turned  in 
after  the  observers  last  month 
caught  their  first  glimpse  of  color 
TV  during  public  showings  which 
began  in  Washington  Jan.  12.  Dem- 

onstrations were  part  of  extensive 

EDUCATIONAL  TV 
Illinois  U.  Okays  Funds 

ACTION  by  the  U.  of  Illinois' board  of  trustees  has  been  taken 
to  include  television  in  its  future 
plans.  The  board  has  approved 
appropriation  of  funds  for  a  new 
400-ft.  steel  tower  to  replace  one 
of  two  towers  now  used  by  its  AM 

facility,  WILL  Urbana-Cham- 
paign.  111.  It  will  be  of  sufl3cient 
strength  to  support  a  TV  antenna, 
according  to  the  university. 

As  an  arm  of  the  broadcasting 
field.  Prof.  Wilbur  Schramm,  direc- 

tor. Institute  of  Communications 
Research,  said  television  will  be  a 
leader  in  extending  teaching  and 
demonstration  in  educational  pro- 

gramming. Prof.  Schramm  added 
that  audio-broadcasting  is  not  to  be 
discounted  as  "sound  transmissions 
will  continue  to  provide  general 

program  service."  Toward  that 
end,  the  university  also  authorized 
funds  for  a  new  10  kw  FM  trans- 

mitter for  its  WIUC  (FM)  (now 
100  w)  in  view  of  increasing  that 
service  from  local  sundown  to 

nighttime  broadcasting.  The  uni- 
versity said  WIUC  is  to  be  a  key 

for  state-wide  network  of  commer- 
cial FM  stations  and  also  link  pro- 

grams on  the  campus  in  Chicago 
with  Urbana  broadcasting. 

P&G  TV  Tests 

PROCTER  &  GAMBLE  Produc- 
tions has  retained  Television  Film 

Research  Institute  to  run  a  series 
of  consumer  jury  tests  on  films 
being  produced  for  its  Fireside 
Theatre  television  series  by  Bing 
Crosby  Enterprises,  Hollywood. 
Purpose  of  the  research  is  to  study 
techniques  currently  being  used  in 
producing  motion  pictures  for  tele- 

vision. Consumer  jury  audiences 
will  be  selected  from  various  radio 
shows. 

color  television  operations  which 
CBS  began  last  Jan.  1.  Test  tele- 

casts also  were  aired  in  New  York 
and  Philadelphia. 

Breakdown  of  CBS  survey  tabu- 
lations: 84%  thought  color  "much 

moi-e  enjoyable"  and  13%  "some- 
what more  enjoyable"  than  mono- chrome pictures.  About  1%  thought 

it  "about  the  same."  Nobody  pre- 
ferred black-and-white  as  more  en- 

joyable, CBS  said.  On  quality  of 

picture,  42%-  thought  it  "very 
good;"  41%  "excellent,"  and  14% 

"good." On  clearness  of  detail,  44% 

marked  "excellent"  and  40%  "very 
good,"  while  2%  thought  it  "only 
fair."  Ninety-four  percent  found 
the  picture  "just  about  right"  or  a 
"little  too  bright" — accounting  for 
54  and  41%  respectively.  Only  4% 

considered  the  pictures  "much  too 

bright." 

Additionally,  62%  reported  no 
"defects"  to  mar  their  enjoyment 
of  the  color  pictures,  while  34% 
answered  "yes."  With  the  latter, 
the  interference  was  adjudged  to  be 
minor. 

Tabulations  did  not  go  into  de- 
tails on  defects,  or  age,  sex  or  edu- 

cation of  viewers  as  well  as  other 
questions.  This  information  is  now 

being  processed,  and  will  be  in- cluded in  complete  data  to  be  turned 
over  to  FCC. 

.  • .  where 

462,700  people 

spend 

5,091,000 

hours 

weekly 

WLW'JELEVISION 
WLW-T    WLW-D  WLW-C CHANNEL  4 
CINCINNATI 

CHANNEL  5 
DAYTON 

CHANNEL  3 
COLUMBUS 
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Excise  Tax 

(Continued  from  Telecasting  12) 
Industry  and  Television  Broadcasters 
Assn. 

Mort  Farr,  of  Mort  Farr  Inc.,  Phil- 
adelphia, for  the  TV  dealer;  Elmer 

R.  Crane,  of  Mort  Farr  Inc.,  for  the 
TV  distributor,  and  David  E.  Kahn, 
chairman  of  the  board,  Thomasville 
Furniture  Corp.,  Thomasville,  N.  C, 
for  the  TV  cabinet  maker.  The  indus- 

try's employes  were  represented  by 
James  B.  Carey,  secretary  treasurer, 
CIO,  (CWA),  and  Lawson  Wimberly, 
assistant  to  the  international  presi- 

dent, IBEW-AFL. 
The  NAB  was  represented  by  G. 

Emerson  Markham,  television  di- 
rector. RMA's  legislative  coordi- 

nator was  Joseph  E.  Casey,  an  at- 
torney and  former  Massachusetts 

Congressman. 
Viewing  the  proposed  tax  as  an 

"added  burden  on  an  infant  indus- 
try," Mr.  Markham  pointed  to  a 

loss  of  $14,900,000  in  1948  to  tele- 
vision broadcasters.  He  told  the 

Congressmen: 
"When  the  first  excise  tax  was 

levied  on  radio  receivers  .  .  .  there 
were  over  700  stations  then  on  the 
air  ...  17  million  sets  then  in  use. 
Radio  was  at  that  time  (1932)— 10 
years  after  its  introduction — a  go- 

ing business.  .  .  .  However  much  it 
may  have  retarded  the  speedy  de- 

velopment of  the  radio  broadcast- 
ing of  that  day,  at  least  it  was  not 

imposed  at  so  crucial  a  moment  in 
the  development  of  this  older  form 
of  air-borne  communication." 
As  did  other  witnesses,  Mr. 

Markham  emphasized  the  war  and 
the  FCC  "freeze,"  as  well  as  the 
immense  cost  of  broadcasting 
equipment  to  operators  and  TV  re- 

ceivers to  consumers,  as  factors  re- 
tarding "rapid  development  of  the 

video  art  in  this  country."  He  also 
noted  that  advertising  revenue  for 
improvement  and  expansion  of  TV 
would  be  forthcoming  only  in  pro- 

portion to  the  size  of  a  potential 
audience.  Any  tax  imposed,  he 
added,  would  serve  to  slow  up  the 
sale  of  receivers  and  consequently 

put  brakes  on  the  industry's  de- 
velopment. 

Against  Tax 
Six  major  arguments  against  im- 

position of  the  tax  were  advanced 
by  Mr.  Smith  of  Philco: 

(1)  It  is  inequitable  and  would 
place  a  regressive  burden  on  the  in- 

dustry; (2)  television,  a  new  indus- 
try, would  be  jeopardized;  (3)  it 

would  retard  TV's  public  service; 
(4)  it  would  place  serious  economic 
effect  on  manufacturers,  the  pub- 

lic, the  broadcasters,  studio  work- 
ers, suppliers,  distributors  and  deal- 
ers, and  (6)  its  application  to  radio 

and  TV  is  not  comparable. 
Including  a  map  with  his  testi- 

mony showing  areas  which  cur- 
rently are  served  by  television  and 

those  areas  "frozen  out"  by  the 
FCC,  Mr.  Smith  outlined  growth  of 
the  industry  in  the  post-war  period. 
The  industry,  he  said,  despite  in- 

creasing labor  costs,  has  made 
rapid  strides  toward  lower  prices 
on  receivers  with  the  result  that 

"today's  prices  are  little  less  than 
one-half"  what  they  were  in  1947. 

Mr.  Carey  told  thu.  committee 
that  the  CIO  workers  employed  in 

the  industry  have  considerable 
"stake"  in  the  situation.  The  union's 
position  has  been  general  opposi- 

tion to  all  wartime  excess  taxes  and 
it  feels  a  proposed  tax  on  TV  sets 
"would  be  objectionable  from  the 
point  of  view  of  sound  economics." 
In  fact,  he  said,  "the  excise  tax should  be  removed  from  radio  and 

not  placed  on  TV." Mr.  Carey  said  a  4  million  set 
production  mark  this  year  means 
the  employment  of  many  workers 
— an  excise  levy  would  lift  prices 
and  thus  slow  mass  production 
hopes  for  the  industry.  He  said  he 
was  surprised  the  administration 
could  not  find  a  better  basis  to 
raise  revenues  than  to  impose  a  tax 
on  consumers. 

Expansion  Handicap 

The  IBEW's  Wimberly  also 
pointed  out  production  hopes  of  the 
industry.  He  said  an  excise  tax 
would  handicap  such  expansion, 
adding  to  that  already  imposed  by 
the  "freeze"  and  by  equipment 
costs.  Still  lower  prices  to  the  con- 

sumer were  forecast  by  Mr.  Wim- 
berly provided  "the  demand  for 

sets  can  continue  and  production 

is  planned  in  mass  quantities." 
Any  tax  would  fall  hardest  on 

the  middle  and  low  income  groups 
which  purchase  the  majority  of  sets, 
Mr.  Durst  declared.  He  said  the 
loss  of  revenue  to  the  government, 
"because  of  reduced  personal  and 

DUDLEY  PICTURES  CORP.,  Los 
Angeles,  has  completed  first  two 
of  series  of  13  quarter-hour  Class- 

room Quiz  television  films  to  be  re- 
leased by  NBC-TV.  Carl  Dudley, 

head  of  firm,  will  go  to  Hawaii 
in  April  and  following  that  to  sev- 

eral countries  around  the  world 
to  shoot  additional  footage  for 
This  Land  of  Ours  TV  series. 
Countries  scheduled  for  film  shoot- 

ing include  Greece,  Italy,  Switzer- 
land, Israel,  Egypt  and  Iran. 

Film  Graphics  Inc.,  New  York, 
has  contracted  with  Ruthrauff  & 

Ryan,  Chicago,  to  produce  six  one- 
minute  animated  cartoons  for  Ken- 
L-Ration  (dog  food),  division  of 
Quaker  Oats  Co.  Series  is  being 
done  in  color  for  use  on  color  TV 
as  well  as  on  black-and-white. 
Spots,  to  be  released  in  about  two 
months,  are  being  keyed  by  Sam 
Cobean,  New  Yorker  cartoonist.  .  .  . 
Telefilm  Inc.,  Hollywood,  doing 
quarter-hour  film  for  Pontiac  ad- 

vertising Catalina  model.  Agency: 
Taggart  &  Young,  Beverly  Hills, 
Calif. 

Kling  Studios,  Chicago,  produc- 
ing five  one-minute  TV  spots  for 

Reddi-Wip,  St.  Louis.  Live-action 
series,  featuring  singing  and 
jingles,  expected  to  be  released  to 
national  distributors  in  March.  .  .  . 
Theodore  Chargel,  former  artist 
with  Walt  Disney  Studios,  Holly- 

wood, has  joined  animation  depart- 

corporate  income  taxes  and  reduced 

payroll  taxes,"  would  be  greater than  the  estimate  of  additional 
revenue  to  be  derived  from  a  levy. 

The  small  manufacturers'  spokes- 
man saw  higher  prices  for  sets  and 

fewer  sales  should  the  tax  be  im- 

posed. 
Mr.  Wailes,  speaking  for  TBA, 

pleaded  that  "artificial  restrictions 
not  be  placed  .  .  .  upon  the  growth 
of  the  American  television  audi- 

ence" as  the  very  life  of  television 
is  dependent  upon  the  number  of 
receivers  in  the  homes  of  American 

families.  He  pointed  out  that  "cir- 
culation" of  television  (number  of 

sets  in  a  given  coverage  area)  "is 
not  large  enough  to  justify  rates  at 
which  the  station  can  realize  suf- 

ficient revenues  to  defray  its  costs 

of  operation."  The  tax,  he  said,  "as far  as  the  television  broadcaster  is 

concerned,"  means  "less  'circula- 
tion', fewer  advertisers  using  TV  as 

a  sales  medium  and  less  turnover 
of  goods  and  less  employment  in 

production." 
Mr.  Hines  added  to  the  telecast- 

ers'  case  by  showing  the  small  sta- 
tion owner's  cost  problems.  He 

urged  the  committee  not  to  handi- 
cap the  infant's  growth  by  wielding 

the  10 9r  tax  on  receiver  sales. 
".  .  .  (The  tax)  would  be  in  the 
nature  of  a  serious  illness  that 
would  leave  this  child  stunted  and 

perhaps  crippled  for  life,"  he  said. Another  North  Carolinian,  David 

ment  of  Pictosound  Productions,  St. 
Louis.  .  .  .  Over  20,000  feet  of  film 
have  been  shot  during  last  four 
months  by  Erskine  Johnson  and 
Coy  Watson  for  their  Hollyivood 
Reel  on  KECA-TV  Hollywood. 

CBS  has  purchased  TV  rights  to 
IMPPRO  Inc.'s  (Hollywood)  "Cases 
of  Eddie  Drake,"  half-hour  film 
series.  Network  said  to  have  origi- 

nally paid  firm  $97,000  to  produce 
series  of  13  films,  with  arrange- 

ment to  share  TV  rights  with  film 
company.  Present  package  includes 
nine  films  as  firm  unable  to  com- 

plete remaining  four  because  of 
commitments  of  Pat  Morrision, 
feminine  lead,  with  New  York  show 
"Kiss  Me  Kate."  CBS  will  pay 
IMPPRO  $4,000  additional  for  all 
TV  rights  with  latter  retaining 
original  $97,000  outlay  and  relieved 
of  responsibility  of  completing  last 
four  films.  Film  firm  retains  the- 

atre and  foreign  distribution  rights. 
Alexander  Film  Co.,  Colorado 

Springs,  has  completed  series  of  TV 
films  for  Gruen  Watch  Co.,  Cin- 

cinnati, Ohio.  Series  consists  of  32 
films,  and  will  be  made  available  to 
9,000  dealers  throughout  country. 
Firm  has  just  completed  year  of 
full  scale  television  film  production 
and  has  made  films  for  such  na- 

tional manufacturers  as  Frigidaire 
Division  of  General  Motors,  Hud- 

son Motor  Car  Co.,  Mullins  Manu- 
facturing Corp.,  Hotpoint  Inc.  and others. 

E.  Kahn,  cabinet  maker,  estirnattf! 
the  proposed  tax  would  curtail  h  i 
industry's  market  from  20  to  SO'/rj 
TV,  he  said,  has  meant  a  stimuJ 
lant  to  the  carpeting,  upholsterinj  ̂  
and  furniture  business. 

Admiral  Corp.'s  spokesman  Mi  | 
Graver,  said  "the  nature  of  thi 
manufacturers'  excise  tax  is  sucl 
that  it  is  pyramided  through  re 
peated  markups  with  the  result  tha 
the  increase  in  cost  to  the  consume  i 
is  much  greatei- than  the  10%  taxi 

National  defense  application  b; 
the  industry  was  shown  by  Elme  I 
R.   Crane,  wartime  chief  of  thJ 

^  components  and  facilities  branch  o  | 
the  War  Production  Board's  radiJ 
and  radar  division.    He  said  "w.  i 
will  not  have  the  two  or  more  year 
we  had  prior  to  1941  to  get  intJ 
(war)  production  this  time.  Main 
tenance  of  present  research  and  en 
gineering    laboratories,  supportei 
by  TV  set  sales,  is  important  to  naj 

tional  defense."  1 
Dealer's  Problems  I 

Mr.  Farr  told  the  committee  o\ 

the  TV  dealer's  problems.  Rapi. 
turnover  is  necessary,  he  said,  fo' the  dealer  to  maintain  his  busines 
under  current  discount  arrange 
ments.  "Any  tax,"  he  declarec 
"that  would  slow  up  mass  buyin; 
would  slow  down  my  turnover,  an^ 
could  conceivably  make  it  impos 
sible  for  me  and  many  others  lik 
me  to  stay  in  the  television  busi 
ness.  .  .  .  Television  is  not  just  fo 
the  rich.  Today  the  real  volume  i: 
TV  sales  comes  from  the  mass  mar 
kets  of  workers  earning  unde 

$4,000  a  year  .  .  ."  He  urged  th 
committee:  .  •  .  "Just  look  over  th 
rooftops  along  the  railroads  or  h 

the  row  houses  .  .  ." Before  the  hearing  got  under 

way,  widespread  publicity  to  th 
industry's  protest  was  given  b; 
Greater  Washington  TV  distribu 
tors  and  dealers.  They  purchasei 
ads  in  local  papers  appealing  ti 
"the  members  of  Congress  and  th' 
public"  to  give  heed  to  the  proposei 
"extra  tax  burden"  on  the  industry 
The  advertisement  pointed  out 
"This  proposed  new  excise  tax  oi 
television  might  well  mean  les: 
revenue  than  the  government  nov 

is  getting  from  the  TV  industry." The  entire  presentation  to  thi 
House  committee  was  delivered  ii 
about  an  hour  and  a  half  with  in 
troductions  of  the  witnesses  an( 
the  industry's  reasons  for  appear 
ance  given  by  Mr.  Casey.  In  clock 
work  precision,  witnesses  took  tb 
stand  and  presented  their  argu ments. 

Questioning  by  committee  mem 
bers  was  brief.  Reference  wai 
made  by  one  Congressman  to  TV; 

effect  on  sports  events'  gate  re 
ceipts  and  upon  movie  attendance 
These  were  answered  fully  by  Mr 
Smith  who  pointed  out  these  ef 
fects  were  felt  "only  in  certain  iso 
lated  cases."  Other  witnesse; 
showed  the  amusement  excise  ta: 
differences  to  the  proposed  TV  ta: 
as  twofold:  The  movie  tax  make 
"the  markup"  negligible  in  dollar 
and  cents  as  compared  to  TV  re 
ceiver  prices;  the  theatre  industr; 
grew  up  many  years  ago. 
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BRAY  STUDIOS,  INC. 

EXTENSIVE  LIBRARY  OF 

FILMS 

(INCLUOINS  CARTOONS) 

Available  far  talavisian 

SEND  FOR  CATALOOUE 

721  SEVENTH  AVE..  NEW  YORK,  19 

■  ■■■■■■■■■■mwi 

Save  Time! 

Low  Cost 

Save  Money! 

High  Powered 

al 

FILM  COMMERCIALS 

"Finest  in  Film  Since  1937" 

LABORATORY 

FAST  72  HR.  SERVICEl 

WALNUT  21S4 

FILM  ASSOCIATES,  INC. 

440  E.  Schontz  Ave.  Dayton  9,  Ohio 

GRAY— O'REILLY 

COMMERCIAL  SPOTS 

FOR  TELEVISION 

480  LEXINGTON  AVE. 

NEW  YORK 

PLAZA  3-1531 

Fi LM  &  r 

PRODUCTION 

SERVICE  S  l^jS^^ 

■■■■■■■■■■■■■■■■■■■■■■■■himn 

OFFICIAL  TELEVISION,  INC. 
■  UBBIDIAnV   DP  OrPICIAL  PILMB.  INO. 

COMPLETE  VIDEO 

PROGRAM  SERVICE 

NEW  SHOWS   READY  SQaN. 
CONTACT      W.     W.  BLACK 

25  WEST  45TH  STREET, 

NEW  YORK  19,  N.  Y. 

LU  Z-IVDD 

RKO  PATHE,  INC. 

625  MADISON  AVE. 

YORK,  N.  Y. 

PLAZA  s-aeoo 

SARRA, INC. 

TELEVISION  COMMERCIALS 

MOTION  PICTURES 

SOUND  SLIDE  FILMS 

NEW  YORK  -  CHICAGO 

HOLLYWOOD 

TELEFILM,  INC. 

COMPLETE  FILM  PRODUCTION 

FOR 
TV  SPOTS-PROGRAMS 

All  Production  Steps 

In  One  Organization 

6039  HOLLYWOOD  BLVD. 

HOLLYWOOD  28,  CALIF. 

HOLLYWOOD  S-720S 

TELESCRIPTIONS 

ANIMATED  TV  SPOTS 

20-*KeONB  AND   I  MINUTE 

823  VICTOR  BUILDING 

WASHINGTON,  D.  C. 

STERLING  4650 

UNITED  WORLD  FILMS,  INC. 
A  SUBSIDIARY   OF  UNIVERSAL  PICTURES 

37  YEARS'  EXPERIENCE 
MAKING  HIT  MOVIES 

WORLD'S  rap  TECHNICAL  AND 
CREATIVE  TALENTI 
UNSURPASSED  FACILITICB  FOR 
LIVE       AND        STOP  MOTION 
PHDTOQRAPHYl 

Sparkling  film  com-  Complete  film  programs 
mercials,  tailored  available;  features,  nev- 
to  your  cost  needs  elties,  sports,  seienea 

WRITE  •  •  •  Wine  .  .  •  PHONS  .  .  . 
TELEVISION   DEPARTMENT  BT 

1445  PARK  AVENUE 

NEW  YORK  22,  N.  Y. 

VIDEO  VARIETIES  CORP. 

TELEVISION  PROGRAM  FILMS 
TELEVISION  COMMERCIALS 

BUSINESS  MOVIES 

SLIDE  FILMS 
-FROM  SCRIPT  TO 

FINISHED  PRINT 

■  WNKRB  AND  aPERATORB  OF 

WEST  COAST  SOUND  STUDIOS 
S10  W.  5VTH  STREET.  N.  Y.  C. 

WITH  EXPERIENCED  MANPOWER 

AND  COMPLETE  FACILITIES 

41  E.  50TH  ST.,  NEW  YORK 

MURRAY  HILL  B-1162 

BROADCASTING -TELECASTING 

FILM  a  PRODUCTION 

DIRECTORY 

IS    PRINTED  THE 

LAST   ISSUE  DF 

EACH  MONTH 

GUARANTEED  PAID  CIRCULATION 

EXCEEDS  15,001 
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With  more  and  still  more  telecasters  it's  Du  Mont 

TV  camera  equipment  because  of  outstanding 

DU  MONT 

Type  TA-124-B 

Many  TV  stations  either  on  the  air 
or  under  construction,  are  Du  Mont- 
equipped  throughout.  That  means  the 
Du  Mont  Type  TA-124-B  Image  Orthi- 
con  Chain  for  studio  and  remote  pick- 

ups, ahke. 
But  of  even  greater  significance  is  the 

growing  use  of  Du  Mont  cameras  and 
auxiliary  equipment  by  TV  stations  orig- 

inally using  other  makes  of  equipment; 
by  intra- store  television  demonstra- 
lions;  by  wired  television  installations; 
by  movie  producers  experimenting 
with  television  production  possibilities; 
by  TV  training  schools;  by  government 

agencies  both  here  and  abroad. 
The  Du  Mont  advantages  are  many: 

Split-second  action  through  quick  set- 

(Simple  Translation) 
SUPERIOR  DESIGN  plus 

QUALITY  WORKMANSHIP  equals 
DU  MONT 

First  With  the  Finest  in  Television 

up;  finger-lip  controls;  superlative 
image  pickup  with  precise  electronic 
viewfinder  checkup;  accessibility  for 
iime-saving  inspection  and  immediate 
maintenance;  handy  matched  units, 
jiffy-connected,  for  all  required  power, 
synchronizing,  amplifying  and  monitor- 

ing functions,  plus  the  latest  camera 
effects. 

But  the  outstanding  characteristic  of 
Ihis  popular  Du  Mont  Type  TA-124-B 
Image  Orthicon  Chain  is  DEPENDABIL- 

ITY. That,  in  the  final  analysis,  is  the 

all-important  consideration.  For  "The 
show  must  go  on,"  regardless. 

^  Consult  us  on  your  TV  plans  and  requirements.  Literature  on  request. 

JALUEN  B.  Oil  MONT  LABORATORIES,  INC 

ALLEN  B.   DU  MONT  LABORATORIES,   INC.    •    TELEVISION   TRANSMITTER  DIVISION,  CLIFTON,  N.  J.   •   DU  MONT  NET- 
WORK AND  WABD,  515  MADISON  AVE.,  NEW  YORK  22,  N.  Y.  •  DU  MONT'S  JOHN  WANAMAKER  TELEVISION  STUDIOS,  NEW 

YORK  3,  N.  Y.  •  WTTG,  WASHINGTON,  D.  C.  •  STATION  WDTV.PITTSBURGH,  PA.  •  HOME  OFFICES  &  PLANTS,  PASSAIC,  CLIF- 
TON, ALLWOOD  AND  EAST  PATERSON,  N.  J. 



«  Classified  Advertisements 

I'AYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 
'Wanted  10c  per  word — $1  minimum.  Help  Wanted  20c  per  word — $2 
iiinimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
I  barge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 
lertion.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
i  roodcasting  Magazine,  870  Notional  Press  BIdg.,  Washington  4,  D.  C. 
I  ROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted Help  Wanted 

Managerial 

'jew  North  Carolina  fulltime  250  watt mail  market  station  seeking  experi- 
iiced  manager.  Opportunity  to  own 
literest  in  station  if  proven  satisfactory, 
jox  103E,  BROADCASTING. 

juccessful  sales  manager — Texas  ABC iation.  Good  territory,  requiring  good 
j.an.  Permanent.  Equitable  compen- ktion.  Send  full  sales  resume.  Box 
pE,  BROADCASTING. 
jales  manager-salesman,  25-35  years Wl  with  three  years  experience  for 
plowatt  Michigan  network  station, lust  own  car,  personal  interview  at 
fKn  expense,  salary  in  keeping  with 
toility.  Give  full  story  first  letter, 
tox  247E,  BROADCASTING. 

Chicago.  Boston,  Toronto,  Montreal 
jnd  Mexico  City  areas.    Good  percent- 
ge  deal,   representing  RRR-Radio-TV 
'mployment  Bureau,  Box  413,  Phila- 

j  jelphia. 
Salesmen 

alesman  wanted  for  5  kw  Mutual  out- 
!t  in  midsouth.  A  real  producer  can 
'lake  money  with  liberal  commission 5tup.  Do  not  apply  unless  you  can 
rove  you  now  have  heavy  weekly  bill- 
ig3,  that  you  have  always  had  heavy 
illings  and  that  you  know  you  can  pro- 
uce  good  contracts  for  an  aggressive 
ation  in  a  competitive  market.  Reply 
Box  149E,  BROADCASTING. 

kw  Mutual  midwest  station  has  open- 
;g  for  experienced  salesman  to  handle 
ational  and  regional  accounts  that  are 
recently  paying  in  excess  of  $100.00 
week.  Only  experienced  men  need 

pply.   Box  242E,  BROADCASTING. 
-liesman.  High  caliber,  aggressive 

-  !ig  man  who  knows  radio.  Eastern 
:  Tork  affiliate,  nice-sized  city  adapt- Oie  to  family  man  thinking  of  future: 
illing  to  prove  worth  in  exchange  for 
iir  treatment,  security,  and  every 
:nployee  benefit  including  pension, 
alary.  State  full  information,  sales 
ecord,  three  references.  Box  243E, 
ROADCASTING. 

ong  established  station  with  excellent 
Bcord  and  market  has  opening  for  ag- 
ressive  salesman  who  is  well  establish- 
d  in  radio.  Prefer  man  from  Mississip- 
i,  Arkansas  or  Tennessee  area.  Open- 
ig  offers  excellent  opportunity  and 
ould  likely  immediately  equal  or  bet- 
;r  present  earnings  of  applicant.  Sub- lit  comnlete  personal  background  and 
hoto.  Replv  confidential.  Box  252E. 

I  ROADCASTING. 
i  

Announcers 

[  Vanted — Announcer  with  first  class  li- 
ense,  accent  on  announcing.  Starting 
alary  $50.00  per  week.  Box  183E, 
iROADCASTING. 

anted — Southern  network  station,  can 
p  combination  announcer-engineer. 
5  week,  ideal  working  conditions, 
nphasis  on  announcing.  Box  264E. 
iROADCASTING. 
f  ■ 
ommercial  man  with  sports,  DJ  and 
onsole  experience  for  progressive  5 
w  in  rich  midwest  area.  Send  disc. 

,  etails.  salary  requirements.  Box  276E, 
•  jlROADCASTING. 
;  announcer-engineer.  Good  combination 
;ian  with  one  year  experience  or  more. 155.00  for  50  hours.  Reference  and  disc 
»5  KANA,  Anaconda,  Montana. 
liuditloning  for  experienced  baseball 
ilay-by-play  announcer  for  147  game eason.  Other  announcing  or  selling 
uties.  Interest?  Send  a  platter  and 
ther  relevant  material.  WIST-FM, 
'harlotte,  N.  C. 
Ingineer — Sober  and  reliable  for  top 
icility  AM-FM  outlet  in  northcentral 
iction  in  Ohio.  No  mail  applications 
ionsidered.  Apply  personally  Chief 
tagineer,  WATG,  Ashland,  Ohio. 

Technical 

Wanted.  Virgina  network  affiliated  sta- tion seeks  experienced  combination 
announcer-operator  with  first  class 
ticket.  Car  necessary,  married  man  pre- ferred. Start  at  $65.00  per  35  hour  week. 
Box  259E,  BROADCASTING. 

Combination  engineer-announcer  with 
enough  ability  to  take  over  chief  engi- 

neering duties  and  do  creditable  an- 
nouncing. Send  complete  references, 

disc  and  photo  to  Box  263E,  BROAD- CASTING. 

Need  immediately  combination  engi- 
neer-announcer. Must  be  good  an- nouncer with  first  class  license.  Liberal 

salary.  Prefer  southern  boy.  Box  305E 
BROADCASTING. 

Engineer-announcer  combination  must 
have  first  class  license  and  good  voice. 
Apply  WKWF,  Key  West,  Florida.  John 
M.  Spottswood,  Manager.  Send  snap- shot, transcription,  minimum  salary and  autobiography. 

Immediate  opening  —  Engineer  -  an- 
nouncer. Good  voice  necessary.  Perma- nent position.  Send  full  information. 

Experience,  salary  requirements  and 
photo  first  letter.  WMLT,  Dublin, 
Georgia. 

Combination  chief  engineer-announcer. 
Good  voice,  five  years  experience  as 
chief.  Rush  disc,  tape,  photo,  references 
to  WNAT,  Natchez,  Miss. 

Prodxiction-Programming ,  others 

A  leading  station  .in  one  of  the  larger 
metropolitan  eastern  markets  has  an 
immediate  opening  for  a  top  morning 
man.  The  pay  is  good.  Send  full 
particulars  to  Box  209E,  BROADCAST- ING. 

Continuity  writer.  Progressive  mid- 
west 5  kw.  Send  e^amples,  details,  salary required.  Box  277E.  BROADCASTING. 

News  editor,  capable  of  writing,  edit- ing and  reading  own  news.  Emphasis 
on  news  experience  and  creative  writ- 

ing. Want  good  news  voice.  Send  disc and  details  to  Ken  Miller,  KVOO. 
Tulsa. 

Situations  Wanted 

Managerial 
Capable,  experienced  manager,  top  suc- 

cess record,  knows  how  when  going  is 
tough,  wants  better  opportunity.  Box 
152E,  BROADCASTING. 

Manager,  experienced  in  sales,  pro- 
gramming, promotion  with  a  good  ad- 

ministrative background.  Young,  mar- 
ried, aggressive — ready  for  a  larger market.  Would  like  association  with 

network  affiliate  in  the  south.  No 
wonder  boy — just  a  good  solid  man- 

ager. Top  references.  Box  177E, 
BROADCASTING. 

Manager.  Now  employed,  with  15  years 
experience  all  phases  broadcasting, 
plus  valuable  experience  in  allied  pro- 

fessions. Proven  results  in  administra- 
tion, sales,  programming.  Have  built 

one  station,  helped  organize  two  others. 
Box  220E,  BROADCASTING. 

Solid  radio  manager  available.  22  years 
■  experience  all  departments.  Basic  pro- 

gram specialist,  former  network  pro- ducer, executive.  Good  salesman,  alert 
to  Hooperaising  with  emphasis  on  black 
P  &  L  statements.  Solid,  sober  family 
man  who  doesn't  offer  cure-all  or  over- night success  to  starving  newcomers, 
but  conscientious  sales,  programming 
and  promotion  resulting  in  sizable 
gains.  Not  afraid  to  tackle  the  toughest 
job  at  any  size  station,  any  network  or 
even  television.  Available  by  my  own 
choice  and  desire  to  work  where  hard 
work  is  appreciated  and  encouraged 
and  compensation  is  commensurate 
with  ability  and  results.  What  have  you 
to  offer?  Box  225E,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Manager,  commercial  manager.  Com- 

plete knowledge  overall  operation. 
Strong  on  sales,  hard  worker  have 
proven  record.  Anxious  for  better  op- 

portunity. Married,  28,  car,  excellent 
references.  Can  arrange  for  personal 
interview.  Box  229E,  BROADCASTING. 

Manager  —  Aggressive,  civic  minded. 
Nine  successful  years  experience  in  all 
phases  of  radio.  Proven  sales  record 
against  tough  competition.  Excellent 
references.  Box  244E,  BROADCAST- ING. 

FM  owners.  Planning  Transit  Radio, 
store  broadcasting,  functional  music? 
Experienced  manager  several  FM  sta- tions with  music  services.  Broadcast 
knowhow,  aggressive,  willing  to  take 
reasonable  salary  and  %  so  both  of 
us  make  money.  Box  267E,  BROAD- CASTING. 

Sales  manager  of  50,000  watt  owned 
and  operated  station.  15  years  with 
station.  Age  42.  Previous  wholesale  and 
retail  selling.  Married,  with  family.  Ex- 

perienced in  all  phases  of  station  oper- 
ation. Would  like  position  of  manager 

or  sales  manager  of  station  of  5,000 
watts  and  up  with  NBC  or  CBS  affilia- 

tion. Available  with  customary  30  day 
notice.    Box    281E,  BROADCASTING, 
Wanted,  manager  position,  employed. 
Experienced  announcer,  program  di- 

rector, commercial  and  station  man- 
ager. Age  34,  prefer  New  York  City. 

Box  296E,  BROADCASTING. 

Notice — If  I  can't  make  your  station 
pay.  I'll  sell  it  for  you.  Write  to  M.  M. M.,  2107  North  Tr.yon  Street,  Charlotte, N.  C. 

Salesmen 

Thoroughly  experienced  producer, 
hard-worker,  good  record,  wants  bet- 

ter opportunity.  Box  153E,  BROAD- CASTING. 

Record-transcription  companies.  Ex- 
perienced radio  time  salesman,  disc 

.iockey,  professional  musician.  College 
graduate,  thirty,  finest  references  de- sires sales  position.  Free  to  travel.  Box 
274E.  BROADCASTING. 

Announcers 

Newsman — Distinctive  voice,  delivery 
plus  excellent  educational,  newspaper, 
radio-newswriting  background.  Cur- 

rently editor-newscaster  network  af- 
filiated FM.  Seeks  return  large  sound 

AM.  Family,  dependable.  Aircheck. 
Box  60E,  BROADCASTING. 

Experienced — staff,  play-by-play  base- 
ball, basketball.  Emceed  4  hour  di 

show.  Young,  married.  Answer  all 
responses.  Box  72E,  BROADCASTING. 

Experienced  announcer  —  overall  an- 
nouncing including  news,  DJ,  commer- 

cials, etc.  Operate  console,  write  copy. 
Single,  dependable,  conscientious. 
Available  immediately.  Box  123E, 
BROADCASTING. 

Arthur  Godfrey  type  morning  man — 
desire  Godfrey's  wages;  announcer-op- erator 14  months  experience;  conti- 

nuity, traffic  editor;  hillbilly  to  classi- 
cal programs;  3  years  college,  drama, 

west  and  northwest  nreferably.  Box 
136E,  BROADCASTING. 
Announcer,  salesman,  actor.  Specialize 
news,  comimercials.  music,  ad-lib.  3 
years  experience,  23.  will  travel.  Prefer 
midwest.  Speech  degree.  Box  148E, 
BROADCASTING. 

Announcer,  experience  includes  disc 
iockey  work,  newscasting,  commercial announcing,  etc.  College  graduate. 
Married.  Available  immediately  for 
permanent  Dosition.  Disc,  references 
available.  Call  N.  Y.  Dickens.  5-0856 or  write  Box  169E,  BROADCASTING. 

Announcer,  single,  versatile,  college 
graduate.  Immediate  connection  with 
progressive  station.  Box  217E,  BROAD- CASTING. 

Topflight  play-by-play  all  sports,  spe- cial events,  participation  shows,  news 
editing  and  writing.  4  years  experi- ence, finest  references.  Looking  for 
permanent  spot  station  with  solid sports  schedule  within  500  miles  of 
New  York  City.  Box  236E,  BROAD- CASTING. 

For  fifty  dollars  a  week  a  personable 
young  man  with  one  year  of  New  York 
FM  experience  can  help  make  your 
programs  more  pleasant,  warm  and 
entertaining.  Run  your  board  too.  B.A. 
Degree.  Snapshot,  disc  and  highest  re- 

ferences available  at  Box  226E,  BROAD- CASTING. 

Situations  Wanted  (Cont'd) 
Announcer — Experienced  deejay;  news 
and  sports.  Married  veteran.  Disc  and 
photo  available.  Box  231E,  BROAD- CASTING. 

Sportscaster,  strong  baseball.  Back- 
ground details  on  request.  Box  233E, BROADCASTING. 

Disc  jockey,  newscaster  and  control 
board  operator.  Young,  married. 
Wonderful  personality.  Eight  years  in 
music  business.  Thorough  knowledge  of 
popular,  western  and  classical  music. 
Also  sports.  Limited  broadcast  experi- 

ence. Will  accept  position  anywhere. 
Salary  secondary.  Box  235E,  BROAD- 
CASTING. 

Seeking  baseball  play-by-play  an- 
nouncer? Dependable,  capable  experi- 

enced, references.  Box  237E,  BROAD- 
CASTING. 
Combination  man  with  good  resonant 
voice  desires  position  with  future. 
Graduate  two  leading  radio  schools  with 
one  year  experience  as  engineer  and 
announcer.  Disc,  references,  back- 

ground on  request.  Box  238E,  BROAD- CASTING. 

Need  a  newsroom  flunky?  Staff  an- 
nouncer, four  years.  Have  done  re- 

write on  news.  Some  newspaper  ex- 
perience. Box  240E.  BROADCASTING. 

Combination  man,  chief  announcer.  1st 
class  ticket,  program  director.  Play-by- 

play baseball,  football,  basketball.  Not 
mere  words.  Top  grade  work.  Box 
241E,  BROADCASTING, 

Sports  announcer — Four  years  of  play- 
by-play.  Would  like  heavy  schedule  of 
sports  year  around.  Also  experienced staff  work  for  three  years.  College 
graduate.  Married.  Box  246E.  BROAD- CASTING. 

Spanish  announcer  and/or  continuity 
writer,  pleasing  radio  personality,  clear 
enunciation  free  of  regionalism.  Avail- 

able for  radio,  film  dubbing  or  adver- tising work  in  Washington,  D.  C.  or 
N.  Y.  Disc  and  material  on  request. 
Box  248E,  BROADCASTING. 

Sports  announcer.  Play-by-play  all 
sports.  Best  baseball  announcer  in  the 
business.  Excellent  references.  Will 
accept  only  top  position.  Box  251E, 
BROADCASTING. 

Vet,  23,  2  years  college,  1  year  radio 
acting  training.  Good  voice,  speech. 
Personable.  Want  announcer-apprentice 
position.  Box  254E.  BROADCASTING. 

Looking  for  a  personality?  Well,  I'm  a a  flub!  Two  years  announcing-copy- 
writing.  Single,  25.  Think  dead  air  is 
bad?  Just  hear  my  disc!  Box  255E, 
BROADCASTING. 

Sports  announcer.  Experience  football, 
baseball,  basketball.  Looking  for  pro- 

gressive station!  Will  build  sports  de- 
partment. Michigan,  nearby  states. Box  257E.  BROADCASTING. 

Announcer,  now  has  first  phone.  3 
years  experience.  Make  offer.  Box  260E. BROADCASTING. 

Morning  man,  hillbillie-pop  specialist, 
change  of  voice,  employed,  deep  voice, all  letters  answered,  corn  is  selling. 
Box  261E.  BROADCASTING. 

Radio  school  graduate.  27.  Married.  Ac- 
cent on  newscasting,  commercial  an- 

nouncing. Wants  a  push.  Will  travel. 
Box  265E,  BROADCASTING. 
Play-by-play  sports.  Interested  only Class  AA  or  better  baseball  or  agency 
connection.  Box  268E.  BROADCAST- 

ING.  

Experienced  morning  team.  Hillbilly 
jockey  mail-pull  personality  teams  with 
local  news  man  (also  sports  play-by- 

play). Will  travel.  Disc,  photos,  refer- ences. Box  270E,  BROADCASTING. 

High  caliber  announcer.  Proficient 
reader.  News  background,  deejay,  in- terviews. 3  years  in  a  kw  too  long. 
Desire  change.  Excellent  references. 
Not  an  arbitrary  character.  Box  272E. BROADCASTING.  

Graduate  leading  announcing  school 
Radio  City.  New  York,  seeking  initial 
position.  News.  good  commercial, 
sports,  D.J.,  writing  ability.  Stage  and 
radio  acting  experience.  Opportunity 
compensates  salary.  Married,  will 
travel,  disc,  references  on  request.  Box 273E.  BROADCASTING.  

Sportscaster  with  knowhow.  Accurate 
reporting,  listenable  style.  Live  or  re- created baseball.  Excellent  basketball, 
football.  Smooth  ad-lib  minor  snorts 
and  special  events.  Box  269E.  BROAD- CASTING. 



Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) 

Baseball  my  specialty— now  employed 
as  sports  director  Washington,  D.  C. 
station,  experienced  all  sports,  D.  J. 
newscaster,  high  Pulse  ratmg,  excel- 

lent references,  $75.  Box  283E,  BROAD- CASTING.  

Announcer  wants  incentive  for  ideas, 
initiative.  Able,  amiable,  reliable;  4 
years  versatile  experience,  young,  B.A_., 
dud  at  sports,  jockeying.  Box  284E, BROADCASTING. 

Stations  west  of  the  Mississippi,  avail- able March  30.  Play-by-play  sports, 
special  events,  news,  ad-lib  disc  shows staff  announcer.  Chief  announcer  at 
present  time.  Looking  for  more  pro- gressive station  heavy  in  sports.  Can 
do  sales.  Single,  27.  Disc,  photo  avail- able. Box  285E,  BROADCASTING. 

Announcer,  one  year  collegiate,  all- 
round  experience,  also  graduate  of School  of  Radio  Technique,  Radio  City, 
N  Y  Will  travel,  ambitious  and  able — 
disc  available.  Box  287E,  BROADCAST- ING^  

Good  voice,  knowledge  sports.  TV  pro- 
gramming, directing,  audio.  Disc  avail- able.  Box  288E.  BROADCASTING. 

Who  will  take  a  chance  on  an  ex  G.I.? 
9  months  radio  school,  one  year  com- 

mercial experience.  Proven  mail  pull 
on  early  morning  and  request  hillbilly show.  Work  control  board,  news  and 
commercials.  Prefer  mid-South  but  go 
anywhere  worth  while.  Money  second- ary.  Box  291E.  BROADCASTING. 
Announcer  and  P. D.— morning  show 
specialty,  sports,  etc.  Four  years  net 
and  indie,  in  large  eastern  market, 
married,  one  child.  Best  references,  will 
travel,  right  offer  gets  good  experi- enced, stable  man.  Address  Box  292E, 
BROADCASTING. 
Baseball  play-by-play  man.  Experi- enced  all  phases  sports  broadcasting. 
Available  for  season  or  permanently  on 
notice  to  employer  who  plans  no  base- ball coverage.  College  graduate.  Box 
293E,  BROADCASTING. 
Sports  announcer  experienced  play-by- 

play all  sports,  other  types  announc- ing, capably  handled,  dependable, 
family,  30.  Box  295E,  BROADCAST- 
ING^  
Baseball  problems?  Available,  7  years 
live  and  reconstruction  play-by-play, B  to  A  A.  College  athlete,  coach,  speech 
M.A.  Also,  news  editor,  rewrite,  emcee, 
special  events  and  disc  shoe's,  some 
selling.  Presently  employed  St.  Louis 
area,  but  no  sports  opportunity.  Audi- 

tion discs,  all  phases.  Best  of  refer- ences.  Box  297E,  BROADCASTING. 
Wanted,  station  interested  in  a  man 
who,  thoueh  short  on  experience,  is 
adept  in  all  phases  of  announcing  and 
the  operation  of  a  console.  Box  298E. 
BROADCASTING. 
Two  years  experience.  Good  selling 
voice!  Versatile!  Excellent  references. 
Single.  Available.  Box  303E,  BROAD- CASTING. 
Newscaster,  disc  .iockey,  20,  graduate 
School  of  Radio  Technique,  Chicago. 
Sober,  willing  to  work.  Contact  Ken- 

neth Daum,  Route  3,  Box  552,  Pewau- kee,  Wise. 
Staff  announcer.  Two  years  experience. 
Also  writer-director  dramatic  series. 
Disc,  photo,  references  on  request.  R. 
W,  Dowling,  7115  37  Ave.,  Jackson 
Heights,  L.  I.,  N.  Y.  c/o  Watkinson. 
Announcer,  BA  Degree,  24,  single.  3V2 
years  mike  experience.  Desire  progres- 

sive 250  watt  anywhere.  George  Doyle, 
71.  Emma  St.,  New  Bedford,  Mass. 
Attention!  Available  immediately,  good 
experience  in  sport  announcer  with 
experience  in  play-by-play.  Also  a good  dj  looking  for  hard  work  not  a 
soft  touch.  Notify  Bob  French.  8817 
Houston  Ave.,  Chicago  17,  Illinois. 
Announcer,  experience  two  years, 
news,  staff,  disc  jockey.  Midwest  pre- ferred. Dan  Holocher,  439  S.  Jackson 
St.,  Louisville,  Ky. 
Versatile  morning  or  staff  announcer. 
Single,  24.  University  BA.  2  years 
experience.  Travel.  Bob  Kenneth, 
11402  Superior  Avenue,  Cleveland  6, Ohio. 
Announcers,  Two:  Man  and  wife  wish 
position  as  announcers  on  same  station, 
(east  preferred).  Both  are  graduates 
of  School  of  Radio  Technique,  Chicago, 
111.  We  are  willing  to  work  hard  to 
make  good,  high  salary  not  essential. 
Photo  and  disc  or  wire  recording  avail- 

able upon  your  request.  We  believe 
these  speak  for  themselves  without  any 
explanation.  William  and  Madeline 
McLean,  6948  Sherida--  Road,  Chicago, 111.  Tel.  Sheldrake  3-9870.  Available April  1st. 

The  best  of  the  new  announcers  are 
coming  from  the  Pathfinder  School  of 
Radio  Broadcasting,  1222-A  Oak  St., 
Kansas  City,  Mo.  All  trained  board 
operators.  Also  ready  some  good  writ- ers.   Write,  wire,  phone  for  discs,  etc. 

Announcer,  ambitious,  reliable,  experi- 
enced all  phases.  Good  on  news,  com- mercials, also  console.  Continuity, 

sports,  remotes.  Veteran,  single,  will 
travel  anywhere.  Disc  and  particulars 
available.  Robert  E.  Porter,  209  N. 
Third,  Villa  Park,  111.  4645. 
Ambitious  announcer.  Graduate  radio 
announcing  school.  Good  voice,  sports 
background.  Prefer  area  between  Bos- 

ton, New  York,  Buffalo.  Personal  inter- view desired;  have  disc,  photo.  Walter 
Sheldon,  595  Winspear  Avenue,  Buffalo, 
N.  Y. 

Technical 

Chief  engineer  seeking  better  boss. 
Able  assume  all  your  technical  prob- 

lems in  AM  or  FM  including  any  direc- tional system  and  any  power.  Also  TV 
if  and  when.  Experience  since  crystal 
sets,  now  43.  Permanency  first.  Prefer 
Central.    Box  646D,  BROADCASTING. 

Chief  or  transmitter  engineer,  experi- 
enced, married,  have  car,  no  announc- ing.   Box  917D,  BROADCASTING. 

Engineer  1st  phone,  telegraph,  amateur 
7  years  communications.  No  broadcast 
experience,  very  reliable.  25,  married. 
Box  43E,  BROADCASTING. 
Engineer,  6  years  experience  in  studio 
and  transmitter  installation,  opera- tion and  maintenance,  single,  presently 
employed.  Box  56E,  BROADCASTING. 
Thoroughly  experienced  chief  engineer available  soon.  Details  Box  78E, 
BROADCASTING. 

Engineer,  experienced  5  kw  AM,  3  kw 
FM  transmitter,  control  board  and  re- 

mote broadcasts.  Single,  car,  prefer- 
ably NYC  or  vicinity.  Box  96E,  BROAD- CASTING. 

Experienced  transmitter  control  en- 
gineer. Presently  chief  250  watt  sta- tion. No  announcing.  CREI  graduate. 

Prefer  west.  Box  135E,  BROADCAST- ING. 

Three  years  experience,  1  year  as  chief 
engineer,  interested  in  new  construc- tion with  permanent  position  to  follow. 
Family  man,  car,  want  to  settle.  Furnish 
references.  Box  170E,  BROADCAST- ING. 

Young  sinele  enginrer  desires  position 
with  progressive  station  going  into  TV. 
RCA  graduate,  1st  phone,  available  im- mediately. Salary  secondary.  Box  228E, BROADCASTING. 

Engineer,  20  years  experience,  1st  class 
license;  installation,  maintenance  and 
operation,  AM  and  FM  transmitters 
and  studio  equipment.  Married,  re- liable and  good  references.  Will  travel. 
Box  230E,  BROADCASTING. 

RCA  graduate,  1st  phone.  Desires  po- 
sition with  progressive  station.  Have 

potentialities  of  becoming  good  com- bination man.  Hard  worker,  willing  to 
learn.  Salary  secondary.  Box  234E, 
BROADCASTING. 

Chief  engineer  10  years  experience  all 
phases  presently  employed,  references. 
Box  249E,  BROADCASTING. 

Experienced  engineer,  18  months  — 
full  knowledge  control  board  and  re- 

mote. Single,  will  travel.  Presently  em- ployed.   Box  250E,  BROADCASTING. 

Engineer — 1st  phone,  2nd  telegraph, 
ham.  RCA  Institute  graduate,  65 
months  in  studio,  41  combination  stu- dio-transmitter. Transmitter,  studio, 
remote,  tape  and  disc  recording.  AM, 
FM  or  TV.  Age  21,  married,  references. 
Large  station  preferred,  available  im- 
m.ediately.  Box  256E,  BROADCAST- 
ING.. 
First  phone,  experienced,  transmitter, 
console,  remotes.  Married,  car.  Wish  to 
settle  in  northeast.  Available  on  short 
notice.    Box    286E,  BROADCASTING. 

Engineer,  1st  phone.  Veteran,  27;  17 
months  transmitter.  Technical  school 
graduate,  AM,  FM,  TV.  Interested  AM 
station,  travel.  Box  294E,  BROAD- 
CASTING. 

Radio  school  graduate,  1st  class  license. 
Want  to  learn  broadcasting.  Will  travel. 
Box  299E,  BROADCASTING. 

Experienced  first  class  radio  telephone 
operator  currently  with  20  kw  New 
York  City  FM  station.  References  from 
same.  Will  travel.  Box  300E,  BROAD- CASTING. 
First  class  license,  6  months  experience 
250  watt.  Vet,  will  travel.  J.  Herman, 
338  Lincoln  Place,  Brooklyn  17,  N.  Y. 

Holder  1st  radiophone  desires  experi- ence, available  immediately,  Joseph 
Hueston,  31  Targee  Street,  Staten  Is- land 4,  N.  Y. 

Combination  chief  engineer-assistant 
manager.  26  years  experience  plan- 

ning, installing,  operating  stations.  Will build  new  station  or  rebuild  ailing 
station.  Reasonable  salary,  excellent 
references.  Permanent  position  desired. 
Kidd,  Salida,  Colorado. 
Holder  1st  radiophone  desires  experi- ence. Available  immediately.  Edward 
Lessmann,  4141  70  Street,  Woodside, 
N.  Y.  C. 

Production-Programming,  others 

Program  director,  proven  record.  Hypo 
sales.  Top  voice.  Sports,  etc.  27. 
College  grad.  Box  808D,  BROADCAST- ING. 

Exchange:  Well  written,  saleable  local 
newscast  for  permanent  position  with 
good  station.  Location  not  essential. 
Now  in  northeast.  Married.  Teeto- 

taler.   Box  925D,  BROADCASTING. 
Gal  with  a  future  seeks  job  with  a 
future.  What  have  you  for  a  woman 
commentator  of  proven  experience, 
who  has  a  way  with  sponsors,  listeners 
and  community  that  brings  results? 
Can  deliver  outstanding  job  to  progres- sive station  requiring  ideas,  versatility, 
know-how.  Immediately  available  for 
affiliation  offering  career  opportunities. 
Box  89E,  BROADCASTING. 

Experienced  continuity  writer.  Excel- 
lent references.  Modest  requirements. 

Can  also  announce.  Box  140E,  BROAD- 
CASTING. 
Program  director,  writer,  announcer, 
wants  job  with  progressive  AM  station. 
Presently  employed  in  FM.  Specialty, 
ad-lib,  special  events.  Disc,  photo, references  on  request.  Box  147E, 
BROADCASTING. 

Responsible,  versatile  production  exec- 
utive will  fill  any  combination  of  va- cancies on  your  team.  University 

graduate,  7  years  announcer  to  FM 
manager.  News,  music  specialist.  High 
references.  Anywhere.  Immediately. 
Box  176E,  BROADCASTING. 

Presently  employed,  seeking  advance- 
ment or  opportunity  to  work  with  ex- 

periment— college  woman  thirty  two, 
experience  business,  sales,  two  years 
commercial  and  dramatic  continuity, 
woman's  show,  character  parts,  traffic, 
public  relations,  speech  making.  Will 
go  anywhere.  Box  232E,  BROADCAST- ING. 

Very  good  writer.  Commercial  and  mu- sic continuity.  Recent  graduate  of 
radio  school,  studied  all  phases  of 
radio.  Willing  to  work  and  want  ex- perience. Production  minded.  2  years 
college.  Prefer  south.  If  interested 
Box    239E,  BROADCASTING. 
Continuity  writer.  Western  New 
Yorker;  19,  male.  Training,  ability. 
Box  253E,  BROADCASTING. 
Program  director  —  disc  jockey  has 
reached  top  at  present  station,  desires 
change.  If  your  station  offers  oppor- 

tunity, good  future,  in  exchange  for 
hard  work,  I'm  your  man.  Run  good record  show,  do  MC  work,  write  copy, 
originate  ideas,  play  organ  and  make 
friends.  Best  references.  Minimum 
salary  $65.  Box  258E,  BROADCASTING. 
Newsman — Univ.  of  Wisconsin  journal- 

ism graduate.  Reporting  and  continuity 
experience.  Some  air  work.  Box  266E, 
BROADCASTING. 

Three  years  .  ,  .  from  first  day  at  mike 
to  present  position  as  station  manager. 
Now  29.  Experienced  with  affiliates  and 
independents.  Have  good  job.  Fine 
employer,  but  too  many  duties.  Pro- 

gramming my  specialty.  Listen  to  rea- sonable offer  involving  programming, 
production  or  promotion  in  radio  or allied  field.  No  hurry.  Box  275E, 
BROADCASTING. 

Gain  profitable  programming,  prestige 
through  merchandisable  ingenuity, 
steadying  influence  of  experienced 
program  director.  Young  family  man. 
Box  302E,  BROADCASTING. 

Program  director,  Washington,  D. 
network  station  desires  change  pi 
erably  to  coastal  town,  where  wc will  include  announcing.  Beginni 
salary  not  important  if  chances  of  p 
motion  good.  Personal  interview  wi in  reasonable  distance,  otherwise  di 
photo,  etc.  HU.  6000,  Ext.  641,  Washii 
ton,  D.  C.  Box  280E,  BROADCASTn- 
Continuity-announcer,  reliable,  neit) 
floater  nor  tipster.  4  years  experiei 
includes  television.  Desire  permanen 
All  inquiries  answered  immediate 
Bob  Brier,  4815  Blackthorne  Aven 
Long  Beach  8,  California. 
Copywriters,    trained    in  continui_ 
traffic,   announcing  and  board  wo 
$35.00   to  $45.00  to  start.  Pathfln. 
School  of  Radio,  1222-A  Oak  St.,  K. 

Mo.    Phone  HA  0473.  ' Precision  tape  editing  by  network  i 
gineer.  Ampex,  Brush  machines.  Phf 
President  2-2553,  New  York. 

Television 

Technical 

First  phone  license.  Class  "A"  ham,- years  projectionist  sound  technici' Should  prove  asset  to  TV  station  us 
film.  Box  271E,  BROADCASTING. 

Television  cameraman,  floor  manag- 
switcher,  boom  operator,  film  edili 
Graduate  SRT  Television  Product] 
School,  RCA  Institute.  Married,  28.  li 
sires  permanent  position,  any  locati- John  Weeks,  2  Greenridge  Ave.,  Wtt 
Plains.  N.  Y. 

Production-Programming ,  othe. 
Experienced  program  and  product 
director.  Recently  helped  estab]- small  town  TV  station.  Desires  pi 
duction  opportunities  metropolitan  m 
ket,  national  ad  agency,  forthcomt 
top  TV  station.  Highest  references, 
work  and  industry  leaders.  Box  27 
BROADCASTING. 
Fast  dramatic  adaptations.  Experier 
training;  programming,  directing,  csi 
eraman.  Specialize  color  and  lightr 
Six  years  commercial,  motion  picti What  am  I  best  suited  for?  Box  2£ 
BROADCASTING. 
Radio,  stage  managing  and  acting 

perience  in  New  York  theatre.  Ti'. vision  production  training  in.  diij 
tion,  news  editing,  switching,  cam] 
and  boom  operation.  Seeks  televisf 
production  work.  Young  man,  31.  If 
290E,  BROADCASTING. 
TV  producer,  director  on  top-rai:_ 
Chicago  shows.  Desires  job  change  j** ad  agency  or  station.  Best  commer  I references.  Will  travel.  Box  3C , 
BROADCASTING. 

For  Sale 
For  sale,  flourishing  Muzak  francl, 
in  resort  and  manufacturing  area, 
Florida.  $8000  cash.  Address  Box 
BROADCASTING. 

Stations 
Radio  station  —  regional  —  in  fas( 

growing  eastern  market.  Owners  " consider  selling  control  if  willing' take  full  charge.  Box  262E,  BROJ 
CASTING. 

Equipment,  etc. 
50  kw  transmitter,  RCA1050-B,  av able  about  March  1.  Modifications 
elude  factory  built  around  all  or  ct 
plete  voltage  feedback  and  A.C.  on 
tube  filaments.  $7200  worth  of  opera' and  spare  tubes  and  spare  parts. 
150E,  BROADCASTING. 
For  sale:  Hewlett  Packard  model  3 
FM  frequency  and  modulation  moni; 
New,  in  original  shipping  crate, 
up  for  107.9  MC.    Can  be  used  on 
frequency  with  proper  crystal  that 
be  obtained  from  H-P.    Cost  origin 
$935.00.   Write  Box  159E,  BROADCA ING. 

One  GE  type  BA-5-A  model  4BA limiting    amplifier,     $550.     One  I WM-71A   distortion  meter,  $425. 
278E,  BROADCASTING. 
For  sale,  high  frequency  coaxial 
tenna  made  by  Workshop  Associf 
Type  3XA.  152-160  megacycles.  Car 
used    by    police,    taxi    cabs,  pu utilities   or  broadcast  two  way. 
304E,  BROADCASTING. 

(Continued  on  next  page) 



For  Sale  (Cont'd) Help  Wanted  (Cont'd) 
Situations  Wanted 

I  r  sale,  Two  Temco  broadcast  trans- 
i  Iters,  model  250  GSC.  2  crystal,  ovens, 
iw  KCS.  Best  offer.  KMHT,  Marshall, 

I  r  sale — 165  foot  Wincharger  tower 
th  lights  and  guys  and  250  watt 
nsmitter.  Both  in  perfect  condition 
i  available  now.  WDBC,  Escanaba, 
:  igan. 
,  50  FM  WE  506B-2  complete,  spares, 

I  vw  transmitter.  New,  never  un- 
ited. H.  Edwin  Kennedy,  WILM, 

llmington.  Delaware. 

Wanted  to  Buy 

Stations 

ted  to  buy,  radio  station  in  middle 
Santic  area,  daytimer  or  fulltime 
fal.  no  agents.  Box  113E,  BROAD- 

jterested  buying  local;  regional  sta- 
■*"in.  midwest,  south.    Supply  prices, tafidential  information — experienced 
joadcaster.    Box  219E,  BROADCAST- 
,1^  ,  

Equipment,  etc. 

inted — Complete  3  kw  FM  transmitter 
d  allied  equipment.  List  make  of 
ms,    age    and    price.      Box  245E, 

-  iOADCASTING. 

■xftw  or  used  Taylor  250  watt  portable ansmitter  wanted.    State  condition, 
:  ice,  etc.  to  WKVM-A-recibo,  P.  R. 

anted — Anyone  owning  5  kws.  1  kw ,d  250  watts  RCA  used  transmitter  in 
-  iod    condition    please    write  Union idio.  Prado  107.  Habana.  Cuba. 

Miscellaneous 

■levision;  motion  pictures — Inexpen- ,e  Government  photography  often 
"•■aluable  for  backgrounds,  research. :  quences,  promotion.  Vast  subject 

,  .  nge.  Our  special  search  service 
id  explanatory  oroof-catalogue, 

-  'HROUGH  GOVERNMENT  LENSES" .  7.50  postpaid,  returnable)  facilities. 
;i;;ta!ls  free.  Washington  Commercial 
-J  ).  Dept.  B.  1200  Fifteenth  St.,  N.W., :,:iashington  5,  D.  C. 

Help  Wanted 

Salesmen 

ATTENTION 
EXPERIENCED 
SALESMEN 

Leading  Transcription  Library  Com- 
pany has  openings  immediately  for 

sales  minded  men  with  well  rounded 
station  experience.  Here's  a  real  op- portunity for  men  who  like  to  sell 
and  like  to  travel.  Liberal  salary 

'J   and  expenses  paid. 
Send  full  details  of  background,  ex- 
perience,  present  connection  and  pho- 

»f  tograph.  Information  will  be  held strictly  confidential  and  interviews 
will  be  arranged  at  convenient  time. 
Mail  applications  and  full  information to 

■f  BOX  835D,  BROADCASTING 
h 

MAJOR  PRODUCER  OF 
TRANSCRIBED  SHOWS  WANTS 
SALESMAN  FOR  BOSTON  AREA 

Man  who  formerly  covered  territory 
has  been  promoted.  His  earnings  over 
5  year  period  averaged  over  $20,000 
per  year.  Ample  drawing  account 
against  commissions  furnished.  Radio 
sales  background  required.  Give  com- 

plete sales  and  personal  background. 
Attach  photograph  if  possible. 

BOX  171E,  BROADCASTING 

Announcers 

Califoroia 

i37,300.00 
Fulltime  network  station  in 

excellent  area.  Ideal  oppor- 
tunity for  owner-operator  who 

wants  to  live  in  one  of  Cali- 
fornia's rich  and  beautiful 

cities.    Favorable  financing. 

IVew  England 

$125,000.00 
Well  established  network  fa- 

cility in  one  of  New  England's best  markets.  Present  owners 
are  not  operators,  but  station  is 
quite  profitable.  More  than 
$35,000.00  cash  and  accounts  re- 

ceivable included. 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC. 

WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bide. 
SterUne  4341-2 

MEDIA  BROKERS 

CHICAGO 
Harold  R.  Murphy 
333  N.  Mieh.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  HamUton 

235  Montgomery  St. 
Exbrook  2-5673 

\NAmED 

OUTSTANDING 

BASEBALL 

SPORTSCASTER 

One  of  New  England's  leading 
advertisers  seeks  the  services  of  an 
outstanding  baseball  sportscaster 
• — starting  with  the  coming  season. 
The  man  finally  selected  will  have 
intimate  knowledge  of  baseball — 
must  have  at  least  3  years  base- 

ball sportscasting  experience — and 
be  able  to  project  warmth  and 
friendliness  over  the  air.  The  job 

pays  an  interesting  salary — can 
lead  to  continued  sportscasting  of 
all  kinds — and  there's  the  addi- 

tional advantage  of  living  In  a 
pleasant,  leading  New  England 
city.  For  preliminary  consideration 
please  submit  tape  or  wax  re- 

cording— at  least  200  words — of 
your  voice,  or  of  actual  sportscast. 
Submit  a  recent  photo,  but  do  not 
appear  in  person  or  telephone. 

MAIL  APPLICATIONS  TO 

THE  REINGOLD  CO.  INC., 

ADVERTISING  AGENCY 

10  State  Street         Boston,  Mass. 

Managerial 

....  IS  YOUR  AGENCY 

....  troubled  with  RADIO  RASH  or 
TELEVISION  TENSION?  I  prescribe 
my  services !  Executive  with  excellent 
major  agency  radio  and  TV  background 
available  for  administrative  work  in 
radio  and/or  TV.  23  years  experience 
includes  studio  directing,  casting,  writing 
and  radio  and  TV  department  manage- 

ment. Write  BOX  282E,  BROADCAST- ING. 

Employment  Service 

WANTED  NO  IF 
COMMERCIAL  MGR.  (Va.) 

Sal.  &  Comm. 
Time  Salesmen  (Mich.  Miss. 
Pa.)  Comm.  or  Sal.  &  Comm. 

ANNCR-ENGINEERS  (south- 
east)  40-60 

ANNCR- WRITERS  (N.Y. 
Va.  Pa.)   40-60 

Write  AIR  MAIL  for 
Registration  Forms 

PLACEMENT  DIVISION 

17  East  48th  St.    New  York  17,  N.Y. 

School 

SRT-Radio  Q 
AMERICA'S  OLDEST  BROADCASTING  SCHOOL 

fnfensiVe  fu/f  or  port  li'me 
COURSES 

ANNOUNCING  •  ACTING 
SCRIPT  WRITING  •  ADVERTISING 

Ovk%\and\n9  faculty  of 
Network  Professionals 

Co-Educational  •  Day  or  Evening 
Small  Classes 

Approved  for  Veterans 
WrU*  for  Protpttus 

School  of  Radio  Ttchnique 
RXO  lldg.,  Radio  City,  Niw  York  20,  N.  Y. 
221  South  Wobosh  Avt.,  (hicogo  4,  Illinois 

MICHIGAN  MEET 

Fisher  and  Hardy  To  Speak 

STERLING  FISHER,  public  serv- 
ice division  director  of  NBC,  and 

Ralph  Hardy,  NAB  educational  di- 
rector, will  be  among  the  main 

speakers  at  the  Fifth  Annual  Mich- 
igan Radio  Conference  March  10, 

at  Michigan  State  College,  East 
Lansing,  according  to  Prof.  Joe  A. 
Callaway,  conference  director. 

Cooperation  between  radio  men, 
educators  and  community  leaders 
for  better  utilization  of  radio  fa- 

cilities within  the  local  community, 
will  be  the  theme  of  the  all-day 
conference,  Prof.  Callaway  stated. 
J.  Donald  Phillips,  originator  of 
the  "Discussion  66"  technique,  will 
lead  the  discussion  of  conference 
attendants  to  determine  what  prob- 

lems need  solving.  Then  the  speak- 
ers will  attempt  to  incorporate  the 

answers  to  such  questions  into  their 
talks. 

Another  of  the  main  speakers 
will  be  Dr.  Lee  Thurston,  Michi- 

gan's state  superintendent  of 
schools.  Help  in  answering  ques- 

tions will  be  given  by  a  panel  of 
advisors  including  Stanley  Bar- 
nett,  WDOD  Grand  Rapids;  Prof. 
Garnet  R.  Garrison,  U.  of  Michi- 

gan radio  department,  and  C.  0. 
Ransford,  past  president  of  the 
Grand  Rapids  Chamber  of  Com- 

merce. Members  of  the  Michigan 
Assn.  of  Broadcasters  also  have 
been  invited  to  participate  in  the 
conference. 

WFGM  ON  AIR 
New  Outlet  Is  Dedicated 

WFGM  Fitchburg,  Mass.,  owned 
and  operated  by  the  Wachusett 
Broadcasting  Corp.,  went  on  the 
air  Feb.  15.  A  formal  dedicatory 

program  was  scheduled  for  last 
Saturday,  Feb.  25. 

Ansel  E.  Gridley,  former  man- 
ager of  WARE  Ware,  Mass.,  is 

general  and  commercial  manager 
of  the  new  outlet.  Program  director 
is  Ed  Penney  and  chief  engineer  is 
Donald  L.  Coleman  Jr.  WFGM 

operates  daytime  on  1580  kc  with 1  kw. 

PUBLIC     AUCTION  SALE 
COMPLETE  PHONOGRAPH   RECORD  MFG.  PLANT 

of 
VOGUE  RECORDINGS,  INC. 

4919  E.  8-Mile  Road,  Corner  Doepfer Detroit  (Center  Line).  Michigan 
THURSDAY,  MARCH  9,  AT  11:00  A.M.  (E.S.T.) 

Including  a  $50,000  Modern  Recording  Studio.  Finest  in  the  Midwest 
Consisting  of  Scully  Lathes  Equipped  for  Micro  Groove  Cutting.  Mixing 
Panel.  Complete  Amplification  Equipment  in  Attractive  Panels  and  Cab- 

inets; Altec  Hi-Fidelity  Speakers,  Boom  Stands,  Directional  Microphones, 
Playbacks,  Grand  Piano,  etc. 
Also:  Hydraulic  Presses,  Compounding  &  Mixing  Equipment,  Tool  Room 
Machinery,  Plating  Equipment,  Furniture  &  Fixtures  and  Hundreds  of 
Items  Allied  and  Used  in  This  Industry. 
Free  Illustrated  Auction  Inspection  of  Plant: 
Circular  On  Request  March  6,  To  Sale  Dote 

Wire,  Write  or  Phone 
INDUSTRIAL  PLANTS  CORPORATION 

(Auctioneers,  Liquidators,  Appraisers) 
316  S.  La  Salle  Street,  Chicago  4,  Illinois 

Telephone:  WAbash  2-7315 Toledo 
New  York 
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THIRTEEN  is  a  lucky  number," is  heading  on  second  bulletin  in 
series  of  promotion  pieces  being 

sent  to  trade  by  WKY  Oklahoma 
City.  Letter  reproduced  in  bulletin 
is  from  Local  Federal  Savings  and 
Loan  Assn..  a  WKY  advertiser  for  13 
years.  Letter  lauds  station's  service 
to  sponsor  and  concludes,  "The  fact 
that  we  have  just  renewed  our  con- 

tract with  you  for  another  year  is 
proof  of  the  confidence  we  place  in 
WKY  and  the  belief  we  have  in  con- 

sistent advertising."  Facts  concern- 
ing station's  news  coverage  conclude bulletin. 

Beauties  and  Balloons 
BATHING  beauties  stood  on  downtown 
street  in  Washington  Feb.  20  holding 
100  balloons  which  they  surrendered 
to  the  icy  blasts.  Four  balloons  con- 

tained certificates  good  for  $13.90,  rep- 
resenting dial  position  (1390  kc)  of 

WEAM  Arlington,  Va.  Beauties  were 
part  of  promotion  used  by  WEAM 
Arlington,  Va.,  to  announce  it  is  now 
MBS  affiliate  for  Washington,  D.  C, 
area. 

Card  Distribution 
TO  PROMOTE  Sports  for  All  which  it 
sponsors  on  DuMont  TV  Network  for 
Kentucky  Club  pipe  tobacco.  Mail 
Pouch  Tobacco  Co.  is  distributing  show- 
cards  to  all  TV-equipped  bars  in  New 
York  metropolitan  area.  Bartenders, 
given  small  tins  of  product,  give  cards 
good  display,  company  reports. 

That's  No  Lie! 
LATEST  in  promotion  series  from 
KYW  Philadelphia  is  bulletin  featuring 
picture  of  young  George  Washington, 
axe  in  hand,  standing  beside  toppling 
cherry  tree.  In  branches  of  tree  is 
written,  "I  cannot  tell  a  lie  .  .  ."  and 
station  continues,  "Truthfulness  with 

lUacler
ship 

IN  AM 

nTY 

IN  PROGRAMMING 

IN  POPULARITY 

IN  UTAH 

J^tomotion 

others  is  a  virtue  .  .  .  have  you  faced 
this  fact?"  Inclusion  of  KYW  in  sales 
campaigns  in  Philadelphia  area  is 
pointed  out  to  be  essential. 

Market  Picture 

ADVERTISERS  and  agencies  are  be- 
ing sent  copies  of  promotional  book- 

let titled  "Six  Billion  Dollar  Picture" 
by  WGAR  Cleveland.  Booklet  follows 
film  format  and  material  used  in  it  is 
taken  from  color  film  presentation 
which  WGAR  has  been  showing  since 
November.  Information  on  Cleveland 
and  Northeastern  Ohio  market,  results 
of  numerous  studies  and  surveys,  and 
radio  and  WGAR's  place  in  successful 
sales  campaigns  are  included. 

Flying  Discs 
AS  PART  of  promotion  for  its  move 
to  1260  kc,  WWDC  Washington  sent 
airplane  over  city  Monday  (Feb.  20) 
when  move  became  effective.  Plane 
dropped  10,000  discs  over  capital,  many 
of  which  were  redeemable  at  station 
for  $12.60.  Additional  promotions  for 
frequency  move  were  movie  trailers 
prepared  for  16  local  theatres,  car 
cards,  transit  radio  spots  and  posters 
in  sponsor  establishments  and  govern- ment Imildings. 

ROUNDING  out  promotion  for  its 
switch  to  1260  kc,  WWDC  Washing- 

ton used  "sandwich"  girls  carrying 
portable  radios.  Cards  worn  by  girls 
read,  "I'm  listening  to  WWDC  now 

1  260  on  your  dial." 

Square  Dancing 
FACILITIES  of  ballroom  in  nearby 
Clear  Lake,  Iowa,  were  made  avail- 

able to  KGLO  Mason  City,  Iowa,  for  its 
square  dance.  Dance  was  invitational 
aff'air  used  to  promote  KGLO  among 
members  of  Rural  Young  People's 
clubs  in  that  area.  Representatives 
from  11  counties  in  Minnesota  as  well 
as  Iowa  attended.  Caller  for  evening 
was  KGLO  Farm  Director  Chet  Ran- 

dolph, and  contests  to  determine  best 
"square"  and  best  couple  were  con- ducted. 

Dog  Tale 
WOEBEGONE  dog,  hanging  by  elon- 

gated tail  is  featured  on  cover  of 
promotion  folder  sent  to  trade  by 
WIOU  Kokomo,  Ind.  Written  beside 
dog  is,  "No  dogs  in  Kokomo — and 
hereby  hangs  a  tale.  .  .  ."  Inside of  beige  and  brown  folder  explains 
that  "Dogs"  are  "programs  and  an- 

nouncement availabilities  that  short- 

change  advertisers  who  are  denied  the 
choice  franchise  by  prior  sale."  Data 
concerning  WIOU's  percentage  of  total 
listener  pull  in  its  area  and  its  cost- 
per-thousand  are  illustrated  with 
graphs.  Back  of  folder  claims  that 
"lOU's"  distributed  to  radio  industry^ 
on  occasion  of  station's  taking  the air  in  1948  have  been  redeemed. 
"lOU's"  were  pledges  of  high  stand- 

ards of  operation. 

Kit  Reminds 
FULLER  BRUSH  cosmetic  kit  sent 
to  press  by  Bureau  of  Industrial  Serv- ice of  Young  &  Rubicam,  New  York,  to 
remind  them  that  Lucille  Ball  in  Mn 
Favorite  Husband  was  moving  to  new 
day  and  new  time  (Sunday  6  p.m.) 
on  CBS.  Promotion  ties  in  with  the 
fact  that  Miss  Ball  will  star  in  forth- 

coming Columbia  picture  The  Fuller 
Brush  Girl.  Radio  program  is  spon- 

sored by  General  Foods,  New  York. 

Personnel 

DAVE  MOORE  promoted  from  assist- 
ant to  publicity  director  at  WBBM 

Chicago.    He  succeeds  DON  KELLEY. 

LEONARD  WEINLES,  former  assist- 
ant editor  of  Sunday  Men's  Page  on 

WJZ  New  York,  joins  WSTC-AM-FM 
Stamford,  Conn.,  as  press  represent- ative. 

ROBERT  BEST  joins  WASH  ( FM ) 
Washington,  promotion  and  publicity 
department. 
Mrs.  DOROTHY  GRACE,  with  WWL 
New  Orleans  for  past  several  years  in 
various  capacities,  appointed  to  promo- 

tion and  merchandising  department  of 
station. 

TOM  ALYEA,  formerly  sales  promo- 
tion manager  of  KOMA  Oklahoma 

City,  joins  Glenn  Agency,  that  city, 
as  sales  promotion  manager. 

CHARLES  L.  RUMRILL  &  Co.,  Roch- 
ester, N.  Y.,  appointed  to  handle  ad- 

vertising of  WHAM-AM-TV  that  city. 
JOHN  KEYS,  assistant  manager  of 
NBC  Chicago  press  division,  initiated 
into  Headline  Club,  Chicago  profes- 

sional  chapter   of   Sigma   Delta  Chi, 

I 

journalism  fraternity. 
ELSIE    B.    RUBENSTEIN,  assist 
publicity    director    of    WNEW  ; 
York,  and  Irwin  C-  Smiler  have 
nounced  their  marriage. 

Biow  Speaks 

MILTON  H.  Blow,  president 
Biow  Co.,  New  York,  addressed  i: 
Advertising  Club  of  Washingi: 
last  Tuesday  in  connection  w 
observance  of  American  Broth  i 
hood  Week.  Mr.  Biow  has  be 

active  in  promoting  the  broth' hood  movement.  Among  club  gue 
were  Maurice  J.  Tobin,  Secrete 
of  Labor,  and  representatives 
religous  organizations. 

DEFENDS  RADIO 
Lancaster  Hits  Rep.  Gc 

REP.  ALBERT  GORE  (D-Teni 
last  week  was  on  the  receiving  e 
of  some  sharp  criticism  about  o 
cials  and  legislators  who  try 
regulate  radio  programming.  I 
ministerer  of  the  criticism  was 
H.  Lancaster,  president  of  WJ] 
Johnson  City,  Tenn.,  who  objed; 
to  comments  by  Rep.  Gore  durr 
House  appropriations  subcomn 

tee  hearings  on  the  FCC's  \i budget  [Broadcasting,  Feb.  20] 
"Putrid,  awful  giveaway  shov 

and  "hired  laughing  participan 
on  comedy  shows  were  criticized 
Rep.  Gore.  Mr.  Lancaster  wr him  as  follows: 

"Perhaps  you  don't  know  it  bu 
few  of  the  people  in  Tennessee  en 
these  shows.  Some  of  them  enjoy 
hillbilly    shows    and    some    of  th 
enjoy  opera.  You  as  just  one  liste .  .  .  should  not  try  to  program 
shows     without     first  getting 
opinion  of  the  people  of  Tennessee 

"As  you  know,  the  BBC  is  owi 
by  the  government  and  run  by 
government  in  England  and  from  w 
I   hear   their   programming  from 
standpoint  of   education   and  enj 
ment  is  far  inferior  to  ours.  Pie 
let's  try   and   not  get   in   the  sa 
shape  England  is.    If  you  Congn 
men  would  pay  a  little  more  att^ 
tion  to  the  economy  of  our  coun; 

it  would  help  the  situation  throu" out  the  United  States  far  more, 

you   know,   too,   you   don't   have  ■ listen  to  any  show  that  is  aired 
any  radio  in  the  United  States- 

very  easy  to  cut  it  off." 

FOR  THE  FACTS  ON  THE  CINCINNATI  MARKET 

See  Centerspread  This  Issue 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 

CIHCIMHATI 

50.000  WATTS  OF  SELLING  POWER 
Nalionat  Reprci entative: 

John  Blair  A  Co. 

Page  74     •     February  27,  1950 BROADCASTING    •    Telecast  i 



FCC  Actions 

(Continued  from  page  40) 

ruary  23  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

License  Renewal 
l|a?fZ  Hollywood,  Fla. — Granted  re- Val   of   license    for    period  ending 

1,  1952. 
ILPOA  Honolulu,  T.  H. — Granted  re- 
/al  of  license  for  period  ending  May 
952. 
i^KEU  Griffin,  Ga.— Granted  petition 
I  file  amended  application  for  re- 
L'al  of  license,  and  further  ordered 
jnt  of  renewal  application  as 
funded. 
I  Petition  Denied 
iCJOL  Joliet,  ni. — Denied  petition  for lewal  of  license  on  regular  basis,  and 
tended  present  license  on  temp,  basis 
tune  1.  granted  further  extension  to 
i.e  1  within  which  to  comply  with 
T  3.109  of  rules. 

License  Renewal 
JIXLJ  Helena,  Mont. — Granted  peti- 
t'l  for  reconsideration  and  grant  of lication  for  renewal,  and  applica- 
was  remo\.-ed  from  hearing  docket 

'I   renewal    of   license   granted  for 
fed  ending  Aug.  1,  1952. 
riBS  San  Juan,  P.  R.— Granted  re- 
fral  of  license   for   regular  period 
Imrs.  Coy  and  Webster  voting  for 

jLp.  grant), 
iollowing  stations  were  granted  re- 
|7al  of  licenses  for  regular  period: 
'ipA    Des    Moines;     KOMW  Omak. feh.:    KORA    Bryan,    Tex.;  KWPC 
scatine,  Iowa;   WKBC  No.  Wilkes- 

S.p.  N.  C;  WKTG  Thomasville,  Ga.; 
:  ̂ GY     Montgomery.     Ala.;  WORZ 
'  ando.    Fla.;    WTPR    Paris,  Tenn.; 
■i.RK-FM  Shelbyville,  Ind. 

Temporary  Extension 
allowing  stations  were  granted 
:her  temp,  extensions  of  licenses 
period  ending  June  1 ;  KPMO 

lona,  Calif;  WMEX  Boston;  WGAR 
d  aux.)  Cleveland;  KMPC  Los 
»eles;  WJR  (and  aux.)  Detroit; TJX  Wilmington,  Del.;  KDB  Santa 
ibara;  KGB  San  Diego;  KHJ  {and 

'):.)  Los  Angeles;  KFRC  (and  aux.) I.  Francisco;  WBAL  Baltimore; 
iY  Pocatello,  Ida.;  WSNY  Schenec- 
kr;  WGWD  Gadsden,  Ala.;  KHOZ 
Irison,  Ark.;  KXLR  No.  Little  Rock, 
r..;  KWAK  Stuttgart,  Ark.;  KWEM 
M:  Memphis,  Ark.;  KOB  Albuquer- i:  KOJM  Havre.  Mont.;  WINK 
It  Meyers.  Fla.;  WCYB  Bristol,  Va.; 
7C  Richfield,  Utah;  WVNJ  Newark, 
7  J.;  KBYR  Anchorage,  Alaska; 

Aurora,  HI. 
ij  License  Renewal 
ilCLE  Clearwater,  Fla. — Granted  re- 
lal  of  license   on  temp.,  basis  to le  1. 
HQS  No.  Ala.  Bcstg.  Co.,  Decatur, 
— Granted  renewal  of  license  for 
alar  period. 
KRG  Giddens   &   Rester,  Mobile, 
— Same. 
;FHA  New  Britain,  Conn. — Granted 
swal  of  license  for  FM  station  for 
liar  period. 
PRC  Houston,  Tex. — Same. 

WEVD 
117119  W.  46  St 

GREENFIELD,  Ms.  Director  N.Y.19 

Temporary  Extension 
KHJ-FM  Don  Lee  Bcstg.  System,  Los 

Angeles,  Calif. — Present  license  for  FM 
station  further  extended  on  temp,  basis 
to  June  1. 
Don  Lee  Bcstg.  System,  Los  Angeles 

— Present  licenses  for  exp.  TV  station KM2XCY  KM2XBD  further  extended 
on  temp,  basis  to  June  1. 
Albuquerque  Bcst'j.  Co.,  Albuquer- 

que, N.  M. — Present  exp.  TV  station license  for  KA-3427  further  extended  on 
temp,  basis  for  period  ending  June  1. 
Sarkes  Tarzian,  Bloomington,  Ind. — 

Present  developmental  station  license 
for  KS2XAP  further  extended  on 
temp,  basis  to  June  1. 

License  Renewal 
Renewal  of  licenses  for  following  FM 

stations  were  granted  for  the  period 
ending  March  1,  1951:  KWNO-FM 
Winona,  Minn.;  WEBQ-FM  Harrisburg. 
111.;  WFAA-FM  Dallas;  WKRT-FM 
Cortland,  N.  Y.;  WLLH-FM  Lowell, 
Mas?.:  WOKZ-FM  Alton,  111.;  WSAP- 
FM  Portsmouth,  V?.;  WSLS-FM  Roan- 

oke. Va.;  WVUN  Chattanooga;  KWFT- 
FM  Wichita  Falls,  Tex.;  WBOC-FM 
Salisbury,  Md.:  WLTN  Lewistown,  Pa.; 
WMAR-FM  Baltimore. 
Renewal  for  following  FM  stations 

were  granted  for  period  ending  March 
1.  1952:  KSNI  Salinas,  Calif.;  KSPI-FM 
Stillwater.  Okla.;  WEEU-FM  Reading, 
Pa.;  WEQR  Goldsboro.  N.  C;  WESC- 
FM  Greenville.  S.  C:  WFLY  Troy, 
N.  Y.;  WGUY-FM  Ban.sor,  Me.;  WHBC- 
FM  Canton.  Ohio:  WIBM-FM  Jackson, 
Mich.;  WMAS-FM  Springfield,  Mass.; 
WMBD-FM  Peoria,  111.;  WOSH-FM 
Oshkosh,  Wis.;  KRLD-FM  Dallas.  Tex. 
Renewals  for  following  FM  stations 

were  granted  for  period  ending  March 
1,  1953:  KRBA-FM  Lufkin,  Tex.;  KRBC- 
FM  Abilene,  Tex.;  WDBJ-FM  Roanoke; 
WGAA-FM  Cedartown,  Ga.;  WGH-FM 
Newport  News;  WGPA-FM  Bethlehem. 
Pa.;  WHBS-FM  Huntsville.  Ala.; 
WHCU-FM  Ithaca.  N.  Y.;  WHOO-FM 
Orlando,  Fla.;  WIBX-FM  Utica;  WMRC- 
FM  Greenville,  S.  C;  WPAM-FM  Potts- 
ville,  Pa.;  WQXR-FM  New  York,  N.  Y.; 
WTAG-FM  Worcester,  Mass.;  WWCF 
Greenfield,  Wis.;  WCSC-FM  Charles- 

ton. S.  C;  WELD  Columbus.  Ohio; 
WFMY  Greensboro,  N.  C;  WJMC-FM 
Rice  Lake,  Wis.;  WTIC-FM  Hartford, 
Conn. 
KARK  Little  Rock,  Ark.— Granted 

further  temp,  extension  of  license  to 
June  1,  and  further  ordered  that  time 
for  achieving  compliance  with  Sec. 
3.109  is  extended  to  June  1. 

ACTIONS  ON  MOTIONS 
Don  Lee  Bcstg.  System,  Hollywood, 

Calif. — Granted  petition  for  extension 
of  time  to  file  exceptions  to  proposed 
decision  issued  in  Doc.  7398  et  al;  time 
extended  to  Feb.  23  (Action  by  Comr. 
Coy  on  2-13-50). Northwestern  Ohio  Bcstg.  Corp., 
Lima,  Ohio — Granted  petition  for  con- tinuance of  hearing  on  its  application 
and  that  of  Sky  Way  Bcstg.  Corp., 
Columbus,  Ohio  from  Feb.  28  in  Lima, 
Ohio,  to  March  27  (Action  by  Examin- 

er Litvin  on  2-16-50). 
Pioneer  FM  Co.,  Madison,  Ind.— 

Granted  amended  petition,  insofar  as 
it  relates  to  height  of  ant.  and  other 
technical  data  set  forth  in  Sec.  V-B  and 
V-G.  (Action  by  Leo  Resnick  on  2- 14-501. 
FCC  General  Counsel — Granted  peti- 

tion for  extension  of  time  to  file  pro- 
posed findings  of  fact  re  application  of 

Radio  and  Television  Bcstg.  Co.  of 
Idaho  (KEYY).  Pocatello,  Ida.;  time 
extended  to  Feb.  20,  1950  (Action  by 
Examiner  Resnick  on  2-13-50). 
KFGT  Fremont,  Neb. — Granted  peti- 

tion for  postponement  from  Feb.  14 
to  March  6  for  filing  of  proposed  find- 

ings of  fact  and  conclusions  in  pro- ceeding re  its  application  (Action  by 
Examiner  Hutchison  on  Feb.  10). 
WCAW  Charleston  and  WMON  Mont- 

gomery, W.  Va. — Granted  petition  of 
WCAW  for  leave  to  amend  application 
to  change  frequency  requested  from 
790  kc  to  1300  kc;  to  amend  listing  of 

Frank  A.  Wellman 

FRANK  A.  WELLMAN,  51,  a 
pioneer  in  radio  and  the  originator 
of  the  Lucky  Dollar  Club  a  num- 

ber of  years  ago  on  WCAM  Cam- 
den, N.  J.,  died  of  a  heart  attack 

on  Feb.  17  in  the  Bryn  Mawr  Hos- 
pital, Philadelphia.  Mr.  Wellman, 

who  maintained  an  advertising 
agency  in  Philadelphia  since  1927, 
was  part  owner  of  WLAB  Lebanon, 
Pa.,  and  formerly  was  associated 
with  WTTM  Trenton.  He  leaves 
his  wife,  a  son  and  a  daughter. 

ALL-EXPENSE  trip  to  New  Yorit  goes 
to  T.  Harold  Vosburgh  (r),  of  Bellows 
Falls,  Vt.,  winner  for  December  of 
Thesaurus'  "new  era"  contest  pro- 

gram, Claude  Thornhill  Presents  Win 
a  Holiday.  Award  is  presented  by 
R.  Gale  Bath,  promotion  manager, 
WKNE  Keene,  N.  H.  Mr.  Vosburgh 
won  the  trip  for  two,  tendered  by 
RCA  Recorded  Program  Services, 
when  he  submitted  a  title  for  an 
original  Thornhill  tune  to  WKNE. 

exhibits  in  Sec.  I,  Page  2,  etc.,  and  for 
removal  of  application,  as  amended 
from  hearing  docket;  on  Commission's own  motion  removed  from  hearing 
docket  application  of  WMON  (By  Ex- 

aminer Hutchison  on  2-17-50) 
KFDX  Wichita  Falls,  Tex.— Granted 

petition  for  continuance  from  Feb.  24 
to  April  24  at  Washington,  hearing  re 
application  (Action  by  Examiner  Blume on  2-17-50). 

(By  Examiner  Cunningham) 
KFSA  Fort  Smith,  Ark.— Granted 

petition  for  leave  to  amend  applica- 
tion (a)  to  provide  for  1  kw  D  oper- ation and  (b)  revise  estimated  cost  of 

construction;  application  as  amended 
retained  on  hearing  docket. 
KYA  San  Francisco— Granted  petition 

for  continuance  of  further  consolidated 
hearing  re  its  application  from  Feb 
28  to  June  1. 
Angelus  Bcstg.  Co.,  Temple  City  and 

Newport  Harbor  Bcstg.  Co.,  Newport 
Beach,  Calif. — Granted  joint  petition 
for  leave  to  amend  application  of  New- 

port Harbor  Bcstg.  Co.  to  specify  new 
trans,  site,  two  element  DA  and  certain 
amendments  re  programming  and  other 
matters;  applications  removed  from 
hearing  docket. 
WBAT  Marion,  Ind.— Granted  mo- 

tion for  extension  of  time  from  Feb. 
23  to  March  6  for  filing  proposed  find- 

ings in  proceeding  re  its  application. 
KSFA  Fort  Smith,  Ark.— Granted 

petition  for  continuance  of  hearing  re 
application  from  Feb.  23  to  March  22, 
and  for  waiver  of  Sec.  1.745  of  rules 
to  permit  early  consideration  of  peti- tion. 

(By  Examiner  Johnson) 
WRUW  World  Wide  Bcstg.  Corp., 

Scituate,  Mass. — Granted  petition  for 
leave  to  amend  application  to  reduce 
power  requested  from  250  kw  to  80 
kw.    (Action  2-17-50). WBAP  Fort  Worth  and  WFAA  Dallas, 
Tex. — Granted  Joint  petition  for  con- tinuance of  hearing  in  proceeding  re 
their  applications  now  scheduled  Feb. 
27,  until  further  order. 

(By  Examiner  Smith) 
WALE  and  Bay  State  Bcstg.  Co.,  Fall 

River,  Mass. — Granted  joint  petition 
for  continuance  of  hearing  in  proceed- 

ing re  their  applications  from  March 
6  to  May  8  in  Fall  River. 

(By  Examiner  Resnick) 
FCC  General  Counsel — Granted  peti- 

tion for  continuance  of  hearing  re  ap- 
plication of  Farmington  Bcstg.  Co., 

Farmington,  N.  M,  from  Feb.  24  to 
April  27  in  Washington. 

February  23  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1440  kc 
WJPG    Green    Bay,    Wis.— CP  AM 

station  to  change  from  810  kc  1  kw  D 
to    1440   kc    1    kw-D    500   w-N  DA-N 
AMENDED  to  request  DA -2. AM— 1290  kc 

WIKC    BogaJusa,    La.— CP    AM  sta- tion to  change  from  1490  kc  250  w  unl. 
to  1290  kc  1  kw-D  500  w-N  DA-N. 

AM— 950  kc 
KFSA    Fort    Smith,    Ark.— CP  AM 

station  to  change  from  9:0  kc  1  kw-D 500  w-N  DA_-N  to  950  kc  5  kw-D  1 
kw-N  DA-DN  AMENDED  to  request 
950  kc  1  kw  unl.  DA-N. AM— 1300  kc 
WCAW  Charleston,  W.  Va.— CP  AM station  to  change  from  1400  kc  ?50  w 

unl.  to  790  kc  1  kw  unl,  DA-1  AMEND- 
ED to  request  1300  kc  1  kw  unl.  DA-2. AM— 1280  kc 

KFRB    Fairbanks,    A.laska- CP  AM 
station  to  change  from  1290  kc  1  kw 
unl.  to  1290  kc  5  kw  unl. 

License  for  CP 
License  to  cover  CP  new  AM  station; 

WJER  Dover,  Ohio;  KENM  Portales, N.  M. 
WAFB  Baton  Rouge,  La. — License 

for  CP  AM  station  increase  power  etc. 
WFMJ  Youngstown,  Ohio — License for  CP  AM  station  change  frequency, 

increase  power  etc. 
Modification  of  CP 

Mod.  CP  new  AM  station  for  exten- 
sion of  completion  date:  WCON  Atlanta, 

Ga.;  WFIR  Danbury,  Conn. 
License  Renewal 

KFXJ  Grand  Junction,  Col. — Request 
for  license  renewal  AM  station. 

Modification  of  CP 

Med.  CP  new  FM  station  for  exten- 
sion of  cornpletion  date:  WXRC  Buf- 
falo, N.  Y.;  WSLB-FM  Ogdensburg, 

N.  Y.;  WBCA  Schenectady.  N.  Y.; 
WLAN-FM  Lancaster,  Pa.;  WJHL-FM 
Johnson  City,  Tenn. 
KDTH-FM  Dubuque,  la.— Mod.  CP 

new  FM  station  to  change  ERP  to 
43.9  kw,  ant.  to  692  ft. 
KFSA-FM  Fort  Smith,  Ark.— Mod. 

CP  new  FM  station  to  change  ERP  to 
1319  kw,  ant.  to  224  ft. Mod.  CP  new  commercial  TV  station 
for  extension  of  completion  date: 
WBRC-TV  Birmingham,  Ala.  to  10-1-50; 
WNBQ  (TV)  Chicago  to  4-20-50. 

License  for  CP 
KGO-TV  San  Francisco — License  to 

cover  CP  new  commercial  TV  station. 
(Continued  on  page  76) 

Mr.  Patrick  Sweeney 
Dancer-Fitzgerald-Sample New  York  City 
Dear  Pat: 

Hit's  a  fack,  thet  here  in  Charleston, 
West  Virginny,  durned  near  everybody I  i  s  s  e  n  s 

ter  WCHS. 
'Course,  thur's 
good  reasons 

fer  this.  Th' 
big  boys  at WCHS  has 
seen  to  it  thet th'  best  local 
talent  is  right 

here  on  th' 
same  station  as th'  big  CBS 
line-up  uv  stars, 
so  hit' s  j  est 
natural  fer  a 

West  Virginny- an  ter  think  uv 
WCHS  when he  thinks  uv 

radio.  T'other 

day  I  tuk  th' 

boss's  suit down  ter  Joe th'  tailor.  I 

walked  in  an' 

■nobody  wuz  in 
sight.  I  banged 

on  th'  table  an' heerd  Joe  hol- ler, "Come  on back!"  So,  I 

opens  'nother d<ior  and  goes 

on  back,  an' Pat,  d'ya  know what  them  fel- lers w  it  E  a- doin'  ?  They 

wuz  lissenin' 
ter  MA  PERKINS!  Yessir,  Joe  don't even  let  business  interfere  with  his 
favorite  radio  program,  so  I  jest  set 
down  an'  lissened,  too.  Yes,  Pat,  day 
or  night  —  home  or  away  —  folks  in Charleston  and  West  Virginny  lissens 
ter  WCHS!  Thet's  sumpthin'  fellers  like 
you  likes  ter  know,  ain't  it? 

Yrs. 

Algy 

WCHS 

Charleston,  W.  Va. 
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Docket  Actions  .  .  . 
OPINIONS  AND  ORDERS 

Tildon  M.  and  Starlon  S.  Adcock, 
Goldsboro,  N.  C. — Announced  decision 

.  adopting  initial  decision  to  deny  as  in 
default  application  for  new  station  on 
570  kc,  1  kw  daytime  [BROADCAST- ING, Feb.  20].    Decision  Feb.  17. 
WRTB  Waltham,  Mass. — Opinion  and 

order  adopted  to  deny  Raytheon  Manu- 
facturing Co.  rehearing  of  decision  Dec. 

19,  1949,  and  request  for  oral  argume  :t 
in  support  of  petition  for  mod.  CP  for 
extension  of  completion  date  [BROAD- 

CASTING, Feb.  20].  Decision  Feb.  1*. 
Connecticut  Electronics  Corp., 

Bridgeport,  Conn. — Order  denying  peti- tion Connecticut  Electronics  Corp.  to 
vacate  initial  decision  and  reopen  rec- 

ord in  proceeding  re  application.  Oral argument  scheduled  for  March  24 
[BROADCASTING,  Feb.  20].  Deciaon Feb.  17. 
Easton  Pub.  Co.,  WEST  both  Easton, 

Pa.,  &  WHOL  Allentown,  Pa.— By  mem- orandum opinion  and  order  (1)  denying 
motion  and  stipulation  filed  by  Easton 
Pub.  Co.,  WHOL  Allentown  and  WEST 
Easton  which  purports  tof  bring  forward 
changes  which  have  taken  place  with 
respect  to  corporate  structures,  stock- holders, officers  etc.  in  Dockets  7179 
et  al;  (2)  denied  petitions  for  supple- mental findinsrs;  (3)  set  aside  decision 
of  June  23,  1947  and  ordered  parties 
to  file  such  petitions  as  may  be  ap- 

propriate to  seek  amendment  to  bring 
applications  up  to-date  within  20  days 
from  this  date;  (4)  proceeding  desig- nated for  further  hearing  and  stay  of 
order  setting  aside  decision  in  so  far 
as  it  withdraws  authority  Allentown 
Bests.  Corp.  to  operate  WHOL.  pend- ing further  hearing  in  this  proceeding 
and  final  decision.  See  story  this  issue. 
Decision  Feb.  20. 
WTMJ-TV  Milwaukee,  Wis.  —  An- nounced order  that  action  taken  Feb. 

15  setting  aside  grant  of  renewal  of license  of  The  Journal  Co.,  Milwaukee, 
and  granting  temporary  license,  be  set aside.  The  Commission  had  before  it 
on  Feb.  15  information  which  led  it  to 
believe  that  licensee  had  accepted 
order  made  Jan.  26  by  National  Bcstg. 
Co.  for  broadcast  time  on  Sat.  evening 
for  13  weeks  starting  Feb.  25,  which 
order  raised  questions  with  respect  to 
violation  of  rules  and  regulations  of 
Commission.  Mr.  Walter  Damm,  vice 
president  and  eeneral  manager  of 
WTMJ-TV  has  filed  sworn  statement 
with  respect  to  order  and  advises  that 

FCC  Actions 

(Continued  from  page  75) 
Applications  Cont.: 

TENDERED  FOR  FILING 
Modification  of  CP 

KSDO    San   Diego,    Calif.— Mod.  CP 
AM  station  to  change  from  1130  kc  5 
kw  unl.   DA-2  to  1130  kc  5  kw-D  1 kw-N  DA. 

Modification  of  License 
KCLO  Leavenworth,  Kan. — Mod.  li- 

cense AM  station  to  change  from  1410 
kc  500  w  D  to  1  kw  D. 

AM— 1230  kc 
WKLK  Cloquet,  Minn.— CP  new  AM 

station  to  change  from  1450  kc  250  w 
unl.  to  1230  kc  250  w  unl.  Contingent 
on  WDSM  Superior,  Wis.  vacating 
1230  kc. 

APPLICATION  RETURNED 
Beaver  Dam,  Wis. — Prairie  Bcstg.  Co. 

RETURNED    Feb.    16    application  for 
new  station  on  740  kc  250  w  D. 

New  Grants,  Transfers, 

Changes,  Applications 

^OX  ̂ COtQ  SUMMARY  TO  FEBRUARY  23 

Summary  of  Authorizations,  Stations  On  the  Air,  Applications 

Appli- 

Total                                      Cond'l    cations  In 
Class                             On  Air     Licensed       CPs        Grants    Pending  Hearing 

AM    

Stations                 .      2,108           2,072           178                          314  262 

FM    Stations                            714               490            270            *5               50  28 
TV  Stations                            100               34             78                          350  182 

*  Three  on  the  air. 
CALL  ASSIGNMENTS:  KAHU  Waipahu,  Oahu,  T.  H.  (Rural  Bcstg.  Co.  Ltd.,  920 
kc,  1  kw  unlimited);  KARE  Atchison,  Kan.  changed  from  KVAK  (Grifflth-Buen- 
ning  Bcstg.  Co.);  KNCM  Moberly,  Mo.  (Moberly  Bcstg.  Co.,  1220  kc,  250  w  day- time); KPMN  Pullman,  Wash.  (Bayton  &  Hicks,  1150  kc,  1  kw  daytime);  KUKI 
Ukiah,  Calif.  (Bartley  T.  Sims,  1400  kc,  250  w  uiUimited);  WLOE-FM  Leaksville, N  C.  (Douglas  L.  Craddock,  Channel  224);  WPGW  Portland,  Ind.  (Glenn  West, 
1440  kc,  500  w  daytime);  WSMP  St.  Marys,  Pa.  (Elk  County  Bcstg.  Co.,  1400  kc, 
250  w  unlimited);  WWOC  Manitowoc,  Wis.  (Manitowoc  Bcstg.  Co.,  980  kc,  500 w  daytime). 

The  Journal  Co.  did  not  accept  said 
order  made  by  NBC.  WTMJ-TV  is 
hereby  granted  regular  renewal  of 
license  to  expire  Feb.  1,  1951.  See 
story  this  issue.  Order  Feb.  21. 

Non-Docket  Actions  ... 

TRANSFER  GR.'VNTS 
KOCS  and  KEDO  (FM)  Ontario, 

Calif. — Granted  assignment  of  license 
of  Daily  Report  Co.,  licensee,  from  Mrs. 
Jerene  Appleby  Harnish,  Carlton'  R. 
Appleby,  Mrs.  Annie  M.  Potter  and Walter  Axley  to  new  partnership  of 
same  name  and  partners  with  excep- 

tion of  Mrs.  Potter.  Mrs.  Potter  is  re- 
tiring and  sells  her  2%  interest  to  Carl- 

ton R.  Appleby  for  $10,000.  KOCS  is  as- 
signed 1510  kc,  1  kw  daytime.  Granted Feb.  21. 

KSWO  Lawton,  Okla. — Granted  as- signment of  license  from  Oklahoma 
Quality  Bcstg.  Co.,  licensee,  co-partner- ship consisting  of  R.  H.  Drewry,  J.  R. 
Montgomery,  Ted  R.  Warkentin  and 
Robert  Scott  to  partnership  of  same 
name  and  one  new  partner  G.  G.  Down- 

ing. Mr.  Downing  purchases  31-4%  of 53%  held  by  R.  H.  Drewry  for  $816.10. 
KSWO  is  assigned  1380  kc,  1  kw  un- limited DA-2.  Granted  Feb.  21. 
KRHD  Duncan,  Okla. — Granted  trans- 

fer of  percentage  interest  in  Duncan 
Bcstg.  Co.,  licensee,  from  G.  G.  Down- ing to  R.  H.  Drewry.  Mr.  Downing 
sells  3.5%  interest  to  Mr.  Drewry  for 
$371.18.  Before  transfer  Mr.  Drewry 
held  41.5%  interest  in  licensee  com- pany. KRHD  is  assigned  1350  kc,  250 w-D  100  w-N.    Granted  Feb.  21. 
KSRO  Santa  Rosa,  Calif.— Granted assignment  of  license  from  Ruth  W. 

Finley,  sole  owner  KSRO,  to  a  corpo- ration to  be  known  as  Finley  Bcstg.  Co. 
with  no  change  of  ownership.  Mrs. 
Finley  requested  change  of  form  of 
ownership  to  improve  her  tax  position 
and  formulate  a  policy  of  estate  plan- ning involving  her  extensive  properties. 
KSRO  is  assigned  1350  kc,  1  kw  un- limited DA-1.  Granted  Feb.  21. 

Deletions  .  .  . 

ONE  AM  AUTHORIZATION  and  one 
FM  authorization  were  reported  deleted 

Detroit's  Most  Effective  Selling  Team! 

REPRESENTED  NATIONALLY  BY 
THE  FRIEDENBERG  AGENCY,  INC. 

WEXL 
1340  KC  250  Watts 

WEXL-FM 104.3  MC.  18,000  Wens 

Royal  Oak,  Michigan 
PRIMARY  COVERAGE 

900,860  Radio  Homes — More  than  half  the  total  Radio  Homes 
in    Michigan,    with    a    retail  buying 
power   (1948)   of   over  $3V!2  billion. 
OPERATING  24  HOURS  DAILY 

Member  N.A.B. — M.A.B. 

last  week  by  FCC.  Total  to  date  this 
year  AM  14;  FM  22;  TV  1. 
WJWL  Georgetown,  Del.— Rollins Bcstg.  Co.  CP  Feb.  21. 
KGBS-FM  Harlington,  Tex.— Har- 

benito  Bcstg.  Co.  License  Feb.  21.  Li- cense expires  March  1,  no  reason  given 
for  withdrawal. 

New  Applications  .  .  . 
AM  APPLICATIONS 

Attalla,  Ala. — Carl  Lee  Graham  tr/as 
Attalla  Bcstg.  Co.,  930  kc,  1  kw  day- 

time. Mr.  Graham  is  owner  of  Graham's 
Drug  Store.  Estimated  construction cost  $18,000.  Filed  Feb.  17. 

Booneville,  Miss. — E.  O.  Roden  tr/as Booneville  Bcstg.  Co.,  1400  kc,  250  w 
unlimited.  Estimated  construction  cost 
is  $9,400.  Mr.  Roden  owns  77'^  sh.  of 125  sh.  of  Union  News  Inc.  and  is  sole 
owner  of  Booneville  Printing  Co.  Filed Feb.  23. 

Lancaster,  S.  C. — Arthur  Wilson  Davis 
tr/as  Royal  Bcstg.  Co.,  122Q  kc,  1  kw 
daytime.  Estimated  construction  cost  is 
$11,700.  Mr.  Davis  owns  50%  Royal 
Laundry  and  Dry  Cleaners  and  33%% 
Lancaster  Laundry  and  Dry  Cleaners. 
Filed  Feb.  23. 
New  Smyrna  Beach,  Fla. — J.  G. Cobble,  James  D.  King  Jr.,  and  Walter 

T.  Slattery  d/b  as  Beach  Bcstg.  Co., 
1230  kc,  250  w  unlimited.  Estimated cost  of  construction  is  $8,191.  Mr. 
Cobble  is  chief  engineer  WJRD  Tusca- 

loosa, Ala.,  James  D.  King  Jr.,  pro- 
gram director  and  announcer  WJRD 

and  Mr.  Slattery  is  owner  Slattery's Autory,  each  will  have  33i/6%  interest. Filed  Feb.  21. 
FM  APPLICATION 

Sanford,  N.  C— Lee  Bcstg.  Corp. 
Channel  288  (105.5  mc),  ERP  .49  kw, 
ant.  above  average  terrain  338  ft. 
Estimated  construction  cost:  $4,119.  Lee 
Bcstg.  Corp.  is  licensee  of  WWGP  AM outlet  in  Sanford.  Filed  Feb.  17. 

TRANSFER  REQUESTS . 

KAFP  Petaluma,  Calif. — Assignment of  CP  from  Howard  R.  Elvey,  Forrest 
W.  Hughes,  Raymond  W.  Mort,  Harold 
A.  Sparks  and  John  E.  Striker  d/b  as Petaluma  Bcstrs.  to  Forrest  Hughes, 
Harold  Sparks  and  Vernon  Sparks  d/b 
as  Petaluma  Bcstrs.  No  monetary 
consideration.  KAPF  is  assigned  1490 
kc  250  w  unlimited.    Filed  Feb.  10. 
KTRY  Bastrop,  La. — Assignment  of license  from  Nathan  Bolton  and  A.  R. 

McCleary,  partnership  d/b  as  More- house Bcstg.  Co.  to  corporation  of  same 
name  involving  no  change  of  owner- ship. KTRY  is  assigned  730  kc,  250  w 
daytime.    Filed  Feb.  10. 
KGNB  New  Braunfels,  Tex. — Assign- ment of  CP  from  Charles  Scruggs, 

Claude  W.  Scruggs,  Franklin  T.  Wilson 
and  Alton  W.  Stewart  d/b  as  Comal 
Bcstg.  Co.  to  corporation  of  same  name 
and  partners.  Purpose  of  incorporat- 

ing is  to  better  facilitate  business  af- fairs. No  money  involved.  KGNB 
operates  with  1  kw  daytime  on  1420  kc. Filed  Feb.  15. 
KLKC  Parsons,  Kan. — Transfer  of 251  shares  capital  stock  of  Community 

Bcstg.  Co.  Inc.,  licensee,  to  Sun  Pub. 
Co.  Inc.  for  $12,550.  After  transfer 
Sun  Pub.  Co.  will  hold  51%  interest 
in  licensee  corp.  KLKC  is  assigned 
1540  kc,  250  w  daytime.    Filed  Feb.  15. 
KMHT  Marshall,  Tex. — Transfer  of control  of  Marshall  Bcstg  Co.,  licensee, 

to  Fort  Worth  Bcstg.  Co.  for  consid- eration of  $52,500.  Principals  in  Fort Worth  include:  Frank  M.  Skiimer, 
owner  of  clothing  stores  in  Fort  Worth 
and  Austin,  also  farming  and  ranching 
interests,    president    98%;     John  R. 

Crouse,  vice  president  and  chief neer  KXOL  Fort  Worth,  vice  presi; 
.33%,    and    Russ    N.    Lamb,  gei 
manager  KXOL,  1.67%.    KMHT  i; 
signed  1450  kc  250  w  unlimited. Feb.  15. 

WXLT  Ely,  Minn.— Transfer  of trol  of  Ely  Bcstg.  Co.,  licensee, 
Charles  W.  Ingersoll  to  new  cori 
tion.    Mr.  Ingersoll  will  receive  S: 
and  corporation  will  assume  liabi 
of  station.    Principals  include:  Lyi. 
Thompson,   farmer,  36.13%;  Corr 
Thompson,     retired    farmer,  10 
Harold  Henry  Wright,  owner-mai County  Monitor  and  printer,  19 
CyriUe    Fortier,    Fortier  Retail 
Store,   13.45%;   Nellie  Ingersoll, 
clerk,    2.52%;    Mirth    Lutnes,  s teacher,  2.52%;  L.  W.  Andrews, 
consultant,  and  owner  KFMA  D; 
port,    la.,    33'^%    WTIM  Taylor ni.,   15.97%.     WXLT  is  assigned 
kc,  250  w  unlimited.    Filed  Feb. 
WCAP  Asbury  Park,  N.  Z.—Pki. ment  of  license  from  Radio  Indu 

Best.    Co.,   licensee,  to  Asbury Press  Inc.  for  $75,200.  Asbury 
Press  is  licensee  of  WJLK  (FM)  A: 
Park.    WJLK  and  WCAP  will  be 
bined   under   the    WJLK    call  Ic 
and     WCAP-FM     will     be  dro, 
WCAP  is  assigned  1310  kc,  250  v 
limited.    [See  story  BROADCAS' Feb.  13,  p.  24J.    Filed  Feb.  17. 
KVON  Napa,  Calif.  —  Transf 75%  of  stock  of  Napa  Bcstg.  Cc 

censee,  from  Elwyn  F.  Quinn,  i 
Quinn,  Robert  L.  O'Brien,  Grant- lock,  Lewis  McCoy  and  John  • 
wick  to  Luther  E.  Gibson  for  $1- Mr.  Gibson  is  100%  owner  G; 
Publications,  50%  owner  Benicia 
aid,  i/s  owner  Vallejo  Steam  Lav and  owner  KHUB  WatsonvUle, 
KVON  is  assigned  1440  kc,  500  % 
limited  DA-1.    FUed  Feb.  23. 
WTJH  East  Point,  Ga. — Assigi 

of  license  from  James  S.  Rivers- Southeastern  Bcstg.  System  to  c 

ration  in  which  James  S.  River"^ 90%  and  Doris  Rivers  owns  10% 
funds  are  involved,  reorganizati, 
solely  to  better  tax  position.  WT 
assigned  1260  kc,  1  kw  daytime. Feb.  23. 
WCPM  Middlesboro,  Ky.— Transi 

control    of    Tri-State    Bcstg.  Cc 
censee,  to  A.  G.  Barton,  J.  H.  B 
C.   K.   Brosheer,  R.  L.  Kincaic 
U.  G.  Brummett  for  considerati 
$50,175.     Transferees    are    owne  i WMIK  Middlesboro  and  wiU  sun  * 
license  of  that  station  continge 
grant   of   transfer.     Both  tran; 
and  transferees  feel  that  over-all 
service  to  the  Middlesboro  are 
best  be  served  by  one  radio  s 
WCPM  is  assigned  560  kc,  500  v 
time.    FUed  Feb.  23. 
KSAM  Huntsville,  Tex.— Assie of  license  from  J.  G.  Long  to  H 

C.  BaUes  and  Morris  B.  Cauth; as  HuntsviUe  Bcstg.  Co.  for  % 
Mr.  Bailes  is  manager  of  KSAI 
Mr.  Cauthen  is  lumber  and  1 
products  salesman.  Mr.  Long  wis 
liquidate  some  of  his  assets.  KS" 
assigned  1490  kc,  250  w  unli« Filed  Feb.  23. 

Carrington  Award 

MRS.  ELAINE  CARRING* 

writer  of  Pepper  Young's  P and  other  daytime  serials, 
guest  of  honor  Thursday, 
luncheon  tendered  by  the  Na 
Conference  of  Christians  and 

at  New  York's  Waldorf-A Hotel.  The  award,  one  of 

given  by  NCCJ  [Broadcai 
Feb.  20]  as  part  of  brothe 
week,  was  presented  to  Mrs 
rington  that  afternoon  durif 

Pepper  Young's  Family  bro; 
on  NBC.  Everett  R.  Clinchy," ident  of  the  conference,  pr 
at  the  luncheon. 
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Frequency  Study 

(Continued  from  page  17) 

I  nications     facilities     by  govern- 
iStal  and  non-governmental  agen- 
5  and  to  make  and  present  to  the 
fsident  evaluations  and  recommen- 
ijlcns  in  the  national  interest  con- 
■ining: 
ija)  policies  for  the  most  effective 

of  radio  frequencies  by  govern- 
jital  and  non-governmental  users 
[  I  alternative  administrative  ar- 
j|gements  in  the  federal  govern- 
jkit  for  the  sound  effectuation  of 

ijh  policies; 
;ib)  policies  -with,  respect  to  inter- 
^lional  radio  and  wire  communica- 
ifis; 
jc)  the  relationship  of  government 
nmunications    to  non-government 
jimunications,  and 
;id)  such  related  policy  matters  as 

board  may  determine. 

Board  Powers 

fi|rhe  order  authorized  the  board 
|i|'"hear  and  consult  with  repre- 
Mlftatives  of  industry  and  the  fed- 
j-Ll  government  concerned  with  the 

Ifijects  under  study." 
'  Serving  with  Dr.  Stewart  on  the . .  a  d  are : 

:)r.  Lee  A.  DuBridge — President  of 
t  lifornia    Institute    of  Technology 

I  a  recognized  leader  in  the  field 
•'-jphysics. 
Oavid    H.    O'Brien — Retired  vice 
sident  of  Graybar  Electric  Co.,  a 
mer  assistant  administrator  of  the 
r  Assets  Administration  and,  dur- 
the  war,  the  Army  Signal  Corps' 

.^  ector  of  distribution. 
fVilliam  L.   Everitt — Head   of  the 
r  lartment  of  electrical  engineering 

:he  U.  of  Illinois,  currently  serving 
-    the  so-called  Condon  Committee 
^  dying  color  tele\ision  for  the  Sen- 

Interstate  and  Foreign  Commerce 
j,aimittee;   1942-46  director  of  the 
Irrational  research  staff  of  the 

i,rr,ice  of  the  Chief  Signal  OflScer  of 
Bil  Army;  a  past  president  of  Insti- 
'Eie  of  Radio  Engineers,  and  a  mem- 
J;  of  the  electronics  committee  of 

Joint  Research  and  Development 
3rd  since  1946. 

^.  )r.  James  R.  Killian  Jr. — President 
Massachusetts  Institute  of  Tech- 

j'lOgy,  formerly  faculty  member  and 
tcutive  assistant  to  the  president 
(MIT. 
iFhe    chairman    of    the  board 

irved  as  head  of  FCC's  telegraph 
;(  jdsion  during  his  service  as  a 
fpnmissioner  from  July  11,  1934, 

:  his  term  expired  June  30, 
and  was  vice  chairman  of 

Commission  from  1935  to  1937. 
ere  joining  FCC,  Dr.  Stewart 
in  charge  of  the  State  Dept.'s 
onics  communications  treaty 

;ion  (1930-34)  and  represented 
U.  S.  on  delegations  partici- 
-g  in  a  number  of  international 

:  irences. 
.  om  1940  to  1945  Dr.  Stewart 
executive  secretary  of  the  Na- 

nal  Defense  Research  Commit- 
and,  for  the  period  1941-45,  of 
Office  of   Scientific  Research 

S  Development   and   the  Com- 
ssion  on  Medical  Research.  He 
s  named  deputy  director  of  the 
ice  of  Scientific  Research  and 
velopment  in  1946,  before  ac- 
•ting  the  U.  of  West  Virginia 
ssidency  the  same  year, 
^resident  Truman's  letter  to  Dr. 
•wart  cited  communications  serv- 

ices as  representing  "a  vital  re- 
source in  our  modern  society." Problems  which  the  President 

noted  in  this  field  included  "the  ex- 
tent to  which  the  government 

should,  in  time  of  peace,  continue 
to  operate  its  own  communications 
facilities,"  and  "the  question  of 
merging  the  overseas  operations  of 
our  commercial  communications 

companies." 

EDUCATION  EXHIBIT 

Tyler  Reports  500  Entries 

FIVE-HUNDRED  Canadian  and 
U.  S.  shows  aired  last  year  have 
been  entered  in  the  14th  American 
Exhibition  of  Educational  Radio 
Programs,  Dr.  I.  Keith  Tyler,  di- 

rector of  Ohio  State  U.'s  Institute 
for  Education  by  Radio,  has  an- 

nounced. Exhibition,  sponsored  by 
the  institute,  includes  entries  from 
33  states,  the  District  of  Columbia, 
Hawaii  and  five  Canadian  prov- 
inces. 

About  one-fifth  of  the  total  are 
from  New  York  state,  Mr.  Tyler 
said.  Ninety-one  commercial  sta- 

tions lead  entries  in  about  200 
classifications.  Award  winners  will 
be  announced  May  1,  and  winning 
programs  will  be  available  for  au- 

dition during  the  Institute  for  Ed- 
ucation by  Radio  in  Columbus,  May 

4  to  7. 

LAFOUNT  RETIRES 

Original  FRC  Member 
HAROLD  A.  LAFOUNT,  presi- 

dent of  Atlantic  Coast  Network 

with  headquar- ters in  New  York, 
is  retiring  this 
week,  leaving 
Tuesday  for 
Utah,  his  native 
state.  He  expects 

AX^  ̂ "^V  spend  most  of 
^^m^^^U^         his  time  in  Salt 

^H^^^^^.     Lake  City,  but l^HlBk  ̂ Hl     will   winter  in 
California. Mr.  Lafount  j^^.  Lafount 

left  Salt  Lake 
City  in  1927  to  become  a  member 
of  the  original  Federal  Radio  Com- 

mission at  the  time  it  was  formed. 
In  1934  he  joined  Arde  Bulova, 
chairman  of  the  board  of  Bulova 
Watch  Co.,  in  setting  up  a  group 
of  successful  stations  on  the  At- 

lantic Coast. 

Recently  Messrs.  Bulova  and  La- 
fount have  disposed  of  all  their  ra- 

dio interests,  the  last  sale  being 
that  of  WNEW  New  York. 

f comini 

WVOK  Appoints 

RADIO  Representatives  Inc.  has 
been  appointed  national  sales  rep- 

resentative for  WVOK  Binning- 
ham,  Ala.,  "The  Voice  of  Dixie." 
WVOK  operates  with  10  kw  on  690 
kc,  and  expects  to  increase  its 
power  to  50  kw  within  a  few  weeks. 
Mrs.  Iralee  Benns  is  president. 

Feb.  27:  Mid-year  meeting,  House  of 
Delegates.  American  Bar  Assn.,  Chi- 
cago. Feb.  28:  Practicing  Law  Institute  legal 
clinic  opening,  Roosevelt  Hotel.  New 
Yopk. March  3:  Postillion  Ball,  sponsored  by 
Advertising  Women  of  New  York, New  York. 

March  3-4:  Western  Radio-Television Conference.  Seattle. 
March  5:  Radio  and  Television  Award 

Dinner,   New  York. 
March  10:  Michigan  Radio  Conference, 
Michigan  State  College,  East  Lans- 

ing, Mich. March  10-11 :  Alabama  Broadcasters 
Assn.  annual  spring  meeting,  Russell 
Erskin  Hotel.  Huntsville,  Ala. 

March  12-14:  Fifth  annual  Oklahoma 
Radio  Conference.  U.  of  Oklahoma, Norman. 

Voice  of  Democracy 

(Continued  from  page  21) 

endorsement  of  the  Office  of  Edu- 
cation. 

Mr.  Cooper  said  that  so  long  as 
idealism  exists  and  so  long  as  there 
are  generations  giving  it  meaning, 
democracy,  an  ancient  art  of  living, 
will  be  forever  new.  He  spoke  on 
the  eve  of  his  departure  on  a  24- 
day  world  tour  in  which  he  will 
visit  principal  capitals  of  the  world 
to  talk  about  democracy. 

Miss  Chomiak  was  accompanied 
by  J.  Gorman  Walsh,  WDEL  Wil- 

mington, Del.,  where  her  winning 
entry  was  recorded.  Sen.  J.  Allen 
Frear  Jr.  (D)  and  John  J.  Wil- 
liam.s  (R),  and  Rep.  J.  Caleb  Boggs 

(R). Anne  Pinkney,  of  Trinidad  (Col.) 
High  School,  second  girl  winner, 
was  accompanied  by  Sen.  Edwin 
C.  Johnson  (D),  chairman  of  the 
Senate  Interstate  Commerce  Com- 

mittee, and  Rep.  John  H.  Marsalis 

(D). Robert  Shanks,  of  Lebanon  (Ind.) 
High  School,  one  of  the  two  boy 
winners,  was  accompanied  by  Sens. 
Homer  E.  Capehart  (R)  and  Wil- 

liam E.  Jenner  (R),  and  Rep.  Cecil 
M.  Harden  (R).    Richard  L.  Chap- 

'Lightning' 
(Ccntinaed  from  page  20) 

would  be  fruitful  in  view  of  the 
nearness  of  summer  hiatus  and  the 
seasonal  disinclination  of  advertis- 

ers to  undertake  radio  campaigns. 
A  further  consideration  was  the 

belief  that  showings  in  other  cities 
antedating  the  New  York  presenta- 

tion would  take  the  edge  off  the 
expensive  Waldorf  event. 

Another  dampening  influence  on 
the  New  York  premiere  was  the  re- 

port that  Justin  Miller,  NAB  presi- 
dent, who  had  been  originally 

scheduled  to  preside,  might  not 
participate  in  the  New  York  pres- 

entation because  of  the  unfavorable 
NAB  board  opinion  of  the  film. 
Although  Judge  Miller  was  under- 

stood not  to  have  definitely  turned 
down  the  invitation,  the  fact  that 
he  was  not  in  a  position  to  accept 
it  forthwith  was  another  discour- 

agement to  the  original  showing 

plan. 

The  date  of  the  showing  before 
the  Radio  Executive  Club  is  tenta- 

tively set  for  March  9. 
Members  of  the  New  York  sub- 

committee who  met  last  Tuesday 
were  Lewis  Avery,  of  Avery- 
Knodel  Inc. ;  Joseph  Creamer,  WOR 
New  York;  Charles  Hammond, 
NBC;  Louis  Hausman,  CBS;  Ivor 
Kenway,  ABC;  Richard  Swift, 
WCBS  New  York;  Ralph  Weil, 
WOV  New  York,  and  Maurice 
Mitchell,  BAB. 

man,  of  Brookings  (S.  D.)  High 
School,  was  accompanied  by  Sen. 
Karl  E.  Mundt  (R)  and  Rep.  Har- 

old 0.  Lovre  (R). 
Other  guests  included  Chairman 

Wayne  Coy  and  other  members  of 
the  FCC  along  with  government 
officials  and  representatives  of 
broadcasting  groups. 

Chairman  of  the  Voice  of  De- 
mocracy Committee  was  Robert  K. 

Richards,  NAB.  Other  members 
were  James  Dawson,  NAB;  Robert 
H.  Richards,  U.  S.  Junior  Chamber 
of  Commerce;  James  D.  Secrest, 
Radio  Mfrs.  Assn.,  and  Dr.  Kerry 
Smith,  U.  S.  Office  of  Education. 
Judges  who  selected  the  four 

winners  from  the  finalists  were 
Morgan  Beatty,  NBC;  Mrs.  Ray- 

mond Clapper,  author  and  commen- 
tator; Hon.  Tom  C.  Clark,  Asso- 

ciate Justice,  U.  S.  Supreme  Court; 
Chairman  Coy;  Douglas  Southall 
Freeman,  author  and  editor;  An- 

drew D.  Holt,  president.  National 
Education  Assn.;  J.  Edgar  Hoover, 
director.  Federal  Bureau  of  In- 

vestigation; Edward  R.  Murrow. 
CBS  commentator;  James  Stewart, 
actor. 

Sarnoff  at  White  House 

BRIG.  GEN.  David  Sarnoff,  RCA 
board  chairman,  was  a  Thursday 
visitor  at  the  White  House  Execu- 

tive Offices.  He  saw  President  Ti'U- man  after  spending  the  early  part 
of  the  morning  at  the  joint  TV 

color  demonstration,'  held  at  the 
FCC's  Laurel  (Md.)  Laboratory. 
Gen.  Sarnoff  said  he  paid  a  routine 
personal  call  on  the  President  but 
it  is  understood  they  discussed  a 
number  of  communications  prob- 

lems including  the  President's  new Communications  Policy  Board. 
NBC  President  Joseph  H.  McCon- 
nell  also  visited  the  White  House Thursday. 

?????????? 

What's  UP 

IN  LANSING  ; 

?????????? 
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At  Deadline... 

COLOR  HEARING  TO  COVER 
PATENT  APPLICATIONS 

FCC  SERVED  NOTICE  Friday  that  informa- 
tion on  pending  television  patent  applications 

of  participants  in  its  TV  hearings  may  be  used 
in  public  session  of  TV  proceeding,  under  sub- 
pena  if  necessary  (see  hearing  story  page  53). 

This  was  disclosed  in  FCC  order  which  lim- 
ited type  of  TV  patent  application  data  re- 

quired of  participants.  Several  participants 
had  protested  broader  requirements  announced 
last  September  [Telecasting,  Sept.  5,  1949]. 

Before  using  any  TV  patent  application 
data  already  filed,  FCC  said.  Commission  will 
notify  participant  involved  and  give  him  op- 

portunity to  withdraw  it.  If  material  is 
withdrawn,  FCC  will  issue  subpena  for  details 
on  it  and  make  exhibit  for  hearing  record. 
March  15  set  as  deadline  for  filing  such  in- 

formation or  withdrawing  such  information 
already  filed. 

Earlier  proposal  called  for  data  on  pending 
applications  for  patents  on  "inventions  relat- 

ing to  television  transmitters  or  receivers  for 
either  monochrome  or  color  transmissions." 
Revised  call  is  for  data  on  applications  cover- 

ing "operations  or  equipment  on  which  trans- 
mission standards  proposed  by  the  Commission 

or  parties  to  this  proceeding  can  be  based." 
Change  makes  order  for  application  data  con- 

form more  closely  with  earlier  order  for  in- 
formation on  patents  already  Issued. 

To  safeguard  information,  FCC  stipulated 
that  it  shall  be  kept  in  separate  file  by  acting 
chief  engineer;  not  examined  before  March  15; 
withheld  from  examination  by  non-FCC  per- 

sonnel, and  returned  to  respective  parties 
when  TV  proceeding  is  completed.  Any  copies 
made  for  FCC  use  during  hearings  will  then 
be  destroyed. 

MERGER,  TWO  TRANSFERS 
RECEIVE  FCC  APPROVAL 

MERGER  of  WGLN  Glens  Falls,  N.  Y.,  into 
WWSC,  same  city,  approved  by  FCC  Friday 
along  with  transfer  grants  for  WSNJ-AM-FM 
Bridgeton,  N.  J.,  and  WCYB  Bristol,  Va. 
Earlier  FCC  actions  are  in  FCC  Roundup  on 
page  75.  Details  of  transfers : 
WWSC  Glens  Falls,  N.  Y.— Granted  transfer of  control  of  Great  Northern  Radio  Inc.,  licensee, 

from  Martin  Karig,  51%  owner,  and  Alexander  P. 
Robertson,  49%  owner,  to  Glens  Falls  Post  Co. 
Latter  owns  WGLN  (1230  kc,  100  w)  there  which 
will  be  dropped.  Messrs.  Karig  and  Robertson  each 
sell  one-half  of  their  holdings  to  Post  Co.  for  $10,000 
which  is  applied  to  indebtedness  of  Great  Northern 
Post  Co.  also  loans  Great  Northern  $34,000.  matching 
total  loans  made  to  firm  by  Messrs.  Karig  and 
Robertson.  Great  Northern  buys  physical  plant  of 
WGLN  for  $42,000.  WWSC  assigned  250  w  on  1430 
kc  and  holds  permit  for  1  kw  day,  500  w  night- directional  on  1410  kc. 
WSNJ-AM-FM  Bridgeton,  N.  J.— Granted  transfer of  control  of  Eastern  States  Bcstg.  Corp.,  licensee, 

from  Elmer  H.  Wene,  sole  owner,  for  $82,000  to 
Paul  W.  Alger,  WSNJ  manager,  and  Russell  S. 
Henderson,  attorney.  WSNJ  assigned  250  w  on  1240 kc. 
WCYB  Bristol,  Va. — Granted  involuntary  re- 

linquishment of  control  by  James  Mahoney,  de- 
ceased, to  Jay  Fey  Rogers,  Robert  H.  Smith  and 

Charles  M.  Gore.  Latter  acquires  Mr.  Mahoney's 80  sh.  (331/3%)  for  $56,000.  Deceased  held  50% control  through  proxy  voting  of  20  sh.  each  for 
Messrs.  Rogers  and  Smith,  each  one-third  owner. 
WCYB  assigned  10  kw  day  on  690  kc. 

JAMESTOWN  SWITCH 

INITIAL  DECISION  reported  by  FCC  Friday 
to  grant  WJOC  Jamestown,  N.  Y.,  switch  from 
1  kw  day  on  1470  kc  to  250  w  fulltime  on  1340 
kc.  Examiner  Leo  Resnick  found  WJOC  pro- 

posal would  interfere  only  slightly  with  CHOX 
Woodstock,  Canad  X,  but  in  area  where  it  al- 

ready suffers  interference. 
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WLAP  GETS  FINAL  GRANT 
FOR  REGIONAL  FACILITY 

NEW  FINAL  decision  issued  by  FCC  Friday 
to  grant  WLAP  Lexington,  Ky.,  switch  from 
250  w  on  1490  kc  to  5  kw  day,  1  kw  night  on 
630  kc  directional  for  second  time  ana  deny 
competitive  bids  of  Queen  City  Bcstg.  Inc.  and 
WCir'O,  both  Cincinnati,  for  same  assignment. 
Comr.  Robert  F,  Jones,  dissenting,  favored 
grant  to  WCPO  on  grounds  WLAP  authoriza- 

tion violates  FCC  standards. 
Commission  majority  ruled  Queen  City  bid 

engineeringly  insufficient  and  favored  WLAP 
over  WCPO  on  Communications  Act's  Sec. 
307  (b)  equitable  distribution  clause  despite 
fact  WLAP  proposal  not  fully  within  stand- 

ards. FCC  further  noted  WLAP  would  pro- 
tect CMHQ  Santa  Clara,  Cuba,  Goar  Mestre 

outlet,  under  domestic  50%  exclusion  rule 
while  WCPO  would  not.  Commission  noted 
WCPO  would  not  cause  interference  within 

CMHQ's  2.5  mv/m  protected  night  contour  but 
"we  feel  that  as  a  matter  of  international 
amity  it  is  not  inappropriate,  in  a  proceeding 
of  this  type,  to  recognize  that  CMHQ  is  a 
special  Class  II  station  and  to  give  preference 
to  the  applicant  providing  the  highest  degree 

of  protection  to  such  a  station." 
FOUR  NEW  AM  OUTLETS 
AUTHORIZED  BY  FCC 

FOUR  NEW  AM  stations  granted  by  FCC 
Friday  and  improved  facilities  for  seven  exist- 

ing stations  approved.    New  station  grants: 
Gallipolis,  Ohio— 990  kc,  250  w  day,  Ohio  VaUey 

on  the  Air  Inc.,  E.  W.  Weppel,  food  Droker,  presi- 
dent 50%.  Astoria,  Ore. —  1050  kc,  250  w  day, 

Clatsop  Video  Bcstrs.,  80%  owned  by  Leroy  E. 
Parsons,  who  will  dispose  of  37%  interest  in  KAST 
Astoria.  Hood  River,  Ore.— 1340  kc,  250  w  un- 

limited, Oregon- Washington  Bcstrs.,  headed  by  C. 
H.  Fisher,  50%  owner  KUGN  Eugene.  Welch,  W.  Va. 
— 1150  kc,  1  kw  day,  Pocahontas  Bcstg.  Co.,  headed 
by  Howard  R.  King,  chief  engineer  WBRW  Welch. 
Improved  facilities  granted  following: 
KBRC  Mt.  Vernon,  Wash.,  change  from  500  w 

day  to  500  w  fulltime  on  1430  kc,  directional  night. 
KVOL  Lafayette,  La.,  switch  from  250  w  on  1340 
kc  to  1  kw  on  1330  kc,  directional  night.  KUGN 
Eugene,  Ore.,  switch  from  250  w  on  1400  kc  to  1  kw 
on  590  kc,  directional  night.  WKMH  Dearborn,  Mich., 
change  from  1  kw  fulltime  to  5  kw  day-directional, 1  kw  night  on  1310  kc.  KPQ  Wenatchee,  Wash., 
increase  power  from  1  kw  to  5  kw  directional  night, 
560  kc.  WAYS  Charlotte,  N.  C,  switch  from  5  kw 
day,  1  kw  night  to  5  kw  fulltime  on  610  kc  directional. 
WKOP  Binghamton,  N.  Y.,  switch  from  1  kw  day  on 
750  kc  to  1  kw  day,  500  w  night-directional  on  1360  kc. 
KOB  Albuquerque  granted  further  extension  of 
special  service  authorization  to  June  1  for  50  kw 
day,  25  kw  night  on  770  kc  and  WJZ  New  York 
again  denied  petition  for  relief. 

FOUR  MARCONI  AWARDS 

VETERAN  WIRELESS  OPERATORS  Assn. 
Saturday  night  awarded  four  Marconi  Memo- 

rial Awards  at  Hotel  Astor  in  New  York. 
Recipients  were  Comdr.  E.  M.  Webster,  FCC 
Commissioner,  who  received  medal  of  honor; 
George  E.  Sterling,  FCC  Commissioner  and 
veteran  member  of  association,  who  was  given 
award  of  service.  Wireless  pioneer  medals 
given  Hugo  Gernsback,  editor  and  publisher 
of  Radio  Electronics,  and  E.  N.  Pickerill,  tech- 

nical supervisor  with  RCA  Communications. 

PIB  NETWORK  BILLINGS 

TOTAL  GROSS  billings  of  four  television 
networks  in  1949  were  $12,294,513,  Publishers 
Information  Bureau  reported  Friday.  By  net- 

works, billings  were:  ABC,  $1,391,991;  CBS, 
$3,446,893;  DuMont,  $955,526;  NBC,  $6,500,- 
104.  Total  billings  for  month  of  December, 
1949,  were  $1,921,166,  divided  among  networks 
as  follows:  ABC,  $219,337;  CBS,  $568,713; 
DuMont,  $106,750;  NBC,  $1,026,366. 

Closed  Circuit 

( Continued  from  page  U) 

replacing  Douglas  G.  Morris,  vice  presi' 
and  P  &  G  account  executive,  who  has  resi;. 
and  will  announce  his  future  plans  sho 
Richard  S.  Bean,  space  buyer  for  agency, 
become  media  director. 

WARWICK  &  LEGLER,  New  York,  prepa 
television  spot  campaign  to  start  in  April 
Edgeworth  pipe  tobacco  in  New  England 
Los  Angeles  markets. 

GULF  OIL  Co.,  for  Gulfspray  insecticide, 
ported  to  have  bought  season  sponsorshij 
Lanny  Ross  Show  on  MBS,  Mon.-Fri.,  12 
12:30  p.m.  beginning  in  May.  Young  &  Rubi is  agency. 

NAB  BOARD  ELECTIONS 
DRAWING  HEAVY  VOTE 

HEAVY  balloting  for  14  posts  on  NAB  b( 
indicated  Friday  as  Saturday  midnight  d 
line  approached.  Membership  voting  on 
rectors  in  Districts  2,  4,  8  and  14  and 
directors-at-large  each  for  large,  med: 
small,  FM  and  TV  stations.  Results  of  ba 
ing  to  be  announced  tomorrow  (Tuesday) 

Automatically  elected  to  board  for  lac' 
opposition  were  Harold  Wheelahan,  W' 
New  Orleans,  District  6;  William  B.  Quai 
WMT  Cedar  Rapids,  la..  District  10;  . 
Todd,  KAKE  Wichita,  Kan.,  District 
Calvin  J.  Smith,  KFAC  Los  Angeles,  Dis 
16.  Two  TV  directors-at-large  will  be  in( 
bents,  Robert  D.  Swezey,  WDSU-TV 
Orleans,  and  Eugene  S.  Thomas,  WOIC  ( 
Washington,  who  are  unopposed  for  two  p 

WMCA-FM  NEW  YORK  SOLD 
TO  JOSELOFF  GROUP 

PURCHASE  of  WMCA-FM  New  York 
$7,500  by  new  corporation  headed  by  Sti 
Joseloff,  president  of  Storecast  Corp.  of  A 
ica,  negotiated  subject  to  customary  FCC 
proval  and  application  slated  to  be  filed 
Commission    today    (Monday).  Station 
owned  by  Nathan  Straus,  operator  of  WJ 
and  has  been  in  operation  on  Channel  222 
Dec.  25,  1948. 
Stockholders  in  new  company,  WYOU  Inc.,  \  c 

proposes  to  operate  station  as  WIFE,  own  10 
They  are:  Mr.  Joseloff;  Barbara  Joseloff,  20%  - of  Storecast  Corp.;  Paul  F.  Harron.  Joseph 
and  John  B.  Kelly,  who  each  own  31%%  of 
Philadelphia;  Ben  Gordon,  25%  owner  of  Sto 
Corp.;  Betty  Gordon;  Gloria  Hirtz;  Douglas  A 
Patrick  J.  McCall,  identified  with  Store  Broadc 
Inc.  in  Philadelphia  and  National  Wired  Music 
of  Philadelphia  and  New  York,  among  otht 
terests. 
Mr.  Lang  is  first  vice  president;  Mr.  H  "oi secretary,  and  Mr.  Gordon  treasurer.  M.  Law 

Kaufmann,  CPA  and  a  director  of  Store  Broa> 
ing  Inc.,  and  George  Hennessey,  identified 
Storecast  Corp.,  are  second  and  third  vice  pres 
respectively. 

Mr.  Straus  at  one  time  planned  to  close  W 
FM  because  it  was  losing  money,  but  has 
tinued  operations  pending  completion  of  ne 
tions.  Application  for  FCC  approval  being  pre 
by  Washington  law  firm  of  Dow,  Lohnes  &  A son,  for  WYOU  Inc. 

FREY  APPOINTED 

ROBERT  V.  FREY,  formerly  v^ith  e> 
mental   television   station   W2XJT  Jar. 
N.  Y.,  appointed  director  of  television 
radio  for  John  Schrager  Inc.,  New  York  a  er tising  agency. 

WPIX  POST  TO  DUNCAN 

WALTER  DUNCAN,  for  past  two  years  ic 
president  in  charge  of  sales  at  WSNY  he 
nectady,  N.  Y.,  appointed  sales  manag(  0 
WPIX  (TV)  New  York.  He  succeeds  ot 
Donahue,  acting  sales  manager,  who  res' ie< last  week. 

BROADCASTING    •  Telecasitij 



Kansas  City's  rectangular  PrimaryTrade  Area, as  shown  on  the  maps,  has  been  established 
by  the  Chamber  of  Commerce  of  Kansas  City, 
The  natural  flow  of  trade  to  and  from  this  area 
is  dependent  on  Kansas  City,  the  Trade  capital. 
As  a  result.  The  KMBC-KFRM  team  has  been 

The  True  Area  is  an 

East -West  Rectangle 

ana,,. 
Only 

The  mSCKFRM  Team 

Covers  it  Effectively 

and  Economically 

custom-built  to  provide  complete,  effective 
and  economical  radio  coverage  of  the  Primary 

Trade  area,  tvithout  waste  circulation!  That's 
why  The  KMBC-KFRM  Team  is  your  best  buy 
in  the  Heart  of  America !  Contact  KMBC-KFRM 

or  any  Free  &  Peters  ' '  Colonel ' '  for  full  details. 

KMBC-KFRM 
6TH  OLDEST  CBS  AFFILIATE  PROGRAMMED  BY  KMBC 
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And  they  love  us  In 

Oklahoma,  Kansas 
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There  is  no  better  way  to  sell 

-  or  tell  -  the  prosperous  people  of 

this  "LAND  OF  THE  BIG  RICH' 

Alliliattd  with 

NBC  and  10N[  SULJNAIN 

THE  TAYLOR  COTT 

AMAR  I  LLO,  TEXAS 

our  part  of  New  Mexico, 

and  Colorado,  +00. 

KSNC'S    NEW  BMB 

STATE 

COUNTY 
CITY COLORADO 

Baca 

KANSAS 
Hasten Morton 
Seward 

Liberal Stevens 
NEW  MEXICO 

Currv 
Clovis 

De  Baca 
Guada  lu  De 

Harding 

Lea Hobbs 

Otero  EasI 
Quay 

Tucur 

Unl 

OKLAHOMA 

Beaver Becl<ham Cirnarron Ellis 

Greer 
Harmon 
Jackson 

Texas 

Rooer  Mil's 
TEXAS 

Andrews Armstrong Bailey 

Baylor 

Briscoe 

Carson 
Castro 
Childress 

Childress 

Cochran Collingswortn 
Cottle 

Crosby 

Dallam 
Dalhart Dawson Lamesa 

Deaf  Smith Dickens Donley 

Floyd 

Foard 

Gaines Garza 

Gray 

Pampa 

Hale 

Plainview 
Hall 

Har 
Hare 

itleT* 

DcUey 

Hutchinson Borger 
Knox 
Kent Lamb 

Littlefield 
Lipscomb Lubbock 

Lubbock 

Lynn 

Martin Moore 

Motley 

Ochiltree Oldham 
Parmer 
Potter Amarillo 
Randall 

Canyon Roberts 

Scurry 

Sherman Swisher 

Terry 

Wheeler 
Yoakum 

TOTAL  WEEKLY 
DAYTIME  AUDIENCf FAMILIES     —  % 

290 

4760 

4030 

860 

420 

290 1640 
1040 
ISO 

1810 

JSIO 
12iO 

1 130 

640 
800 
270 

1030 

1290 
660 2470 

420 

''YOUR  FIRMEST  GRIP  ON  THE  FABULOUS  GREAT  PLAINS" 



WOR 1  one 
oj  America  s  great  stations 

is  first 
in  gross  billings 

first in  number  of  accounts 

first in  total  audience 

first 
in  market  coverage 

first 
in  news  listening 

first in  mail  results 

first in  sales  results 

may  we  dazzle  you  ivith  details?  Our  address  is 

mm  \  m  m\  —  that  power-full  station  at  1440  Broadway,  in  Neiv  York 
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COMPLETE 

COVERAGE 

LOCAL 

IMPACT 

SPOT 

FLEXIBILITY 

Strong  regional  network  coverage  is  a 

necessity  in  order  to  reach  the  full  sales 

potential  in  New  England's  many  good 
nnarkets. 

The  Yankee  Network  is  ready  made  for 

this  purpose.  It  provides  direct  access  to 

27  top  markets  in  six  states,  the  most  com- 

plete New  England  radio  coverage  avail- 
able. 

At  the  same  time  Yankee  offers  you  the 

greatest  flexibility  in  spot  coverage.  You 

can  tailor  your  radio  advertising  to  fit 

present  distribution,  and  open  new  terri- 
tory city  by  city. 

Every  one  of  Yankee's  home-town  sta- 
tions has  the  local  impact  that  only  a  local 

station  can  give  —  complete  neighborhood 

penetration  throughout  the  entire  trading 

zone,  with  complete  dealer  and  consumer 

acceptance. 

You  can  command  attention  for  your 

product  everywhere  in  New  England, 

reaching  more  people  more  often,  with 

Yankee's  27  home-town  stations. 

;4cce^lt€UtCC  U  THE  YANKEE  NETWORK'S  'P<M«tcUti<M 

I 

The  Yankee  Network,  Inc 

hAemher  of  fhe  Mutual  Broadcasting  System 

21  BROOKLINE  AVENUE,  BOSTON  15,  MASS. Represented  Nationally  by  EDWARD  RETRY  &  CO.,  INC; 

jiblished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc..  870  National  Press  Building,  Washington  4.  D.  C. i  Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 



Closed  Circuit 

commi 

WHILE  IT'S  PREMATURE  to  speculate  on 
prospective  new  general  manager  of  NAB, 
names  are  being  bandied  about.  Foremost  is 
William  B.  Ryan,  vice  president  and  general 
manager  of  KFI  Los  Angeles,  elected  only  last 
week  to  new  term  on  NAB  Board  (story,  page 
26).  Committee  to  advise  President  Miller 
was  to  meet  last  week-end  in  Chicago  at  call  of 
Chairman  Clair  R.  McCollough,  WGAL  Lan- 

caster, Pa. 

REPORTS  WHISPERED  last  week  that  FCC 

finally  had  broken  3-3  tie  on  Drew  Pearson-Bob 
Allen  application  for  facilities  of  Hearst-owned 
WBAL  Baltimore  [Closed  Circuit,  Jan.  30] 
were  denied  by  Commissioner  reported  to 
have  switched  vote  in  favor  of  Pearson-Allen. 
Lineup  was.  Coy,  Walker  and  Webster  for 
Pearson-Allen  versus  Hyde,  Sterling  and  Hen- 
nock  for  WBAL  renewal.  Comr.  Jones,  whose 

appointment  to  FCC  was  unsuccessfully  at- 
tacked by  Mr.  Pearson,  abstained  from  voting. 

Fact  that  FCC  has  renewed  WBAL-TV  license 
believed  to  augur  in  favor  of  renewal  of  AM 
too. 

ON  RETURN  from  month's  Arizona  vaca- 
tion, expected  C.  E.  Hooper  will  announce  re- 

organization of  his  firm  with  Fred  H.  Kenkel, 
present  executive  vice  president  and  treasurer, 
and  W.  Ward  Dorrell,  vice  president,  partici- 

pating in  ownership. 

WTAR-TV,  which  gets  under  way  April  2  in 
Norfolk,  Va.,  has  primary  affiliation  with  its 
regular  NBC  network  but  last  week  arranged 
for  secondary  affiliation  with  CBS-TV.  Trans- 

action was  worked  out  by  Campbell  Arnoux, 
president  and  general  manager,  with  William 
D.  Schudt,  CBS  director  of  station  relations. 

ANOTHER  BASEBALL  network  sprouting  in 
Washington,  D.  C,  over  weekend  with  WWDC 
there  feeding  its  Senators  games  for  Chester- 

fields to  some  13  cities  in  Maryland,  Virginia 
and  West  Virginia,  according  to  tentative  tele- 

phone plans.  Final  details  this  week,  with 
possibility  of  expansion  to  other  southern 
states.  Chesterfields  would  be  partial  sponsor 
in  cities  outside  Capital  with  remaining  time 
open  on  co-op  basis.  Cigarette  agency  is  Cun- 

ningham &  Walsh,  New  York. 

PHARMACAL  Inc.  (Feen-A-Mint)  preparing 
saturation  spot  announcement  campaign  in  15 
markets  beginning  March  6  and  March  13. 
Contracts  for  13  weeks  placed  by  Duane  Jones 
Co.,  New  York. 

DISCLOSURE  OF  FCC  letter  to  House  Radio 
Subcommittee  Chairman  Sadowski  (see  page 
2.5,  editorial  page  36)  which  would  torpedo  Mc- 
Farland  Bill  and  allegedly  evade  administra- 

tive Procedure  Act,  expected  to  result  in  reso- 
lution to  investigate  FCC  and  directed  at 

influence  of  its  lawyers  upon  FCC  actions. 

ZENITH'S  industrirl  film  on  Phonevision,  Eu- 
gene F.  McDonald  Jr.'s  project  for  dollar-in- 

(Confinned  ov  page  90) 

March  6-8:  Second  National  TV  Conference,  Chi- 
cago Television  Council,  Palmer  House,  Chicago. 

March  6-9:  Institute  of  Radio  Engineers  national 
convention.  Hotel  Commodors,  New  York. 

March  10-11:  Alabama  Broadcasters  Assn.,  Rus- 
sell Erskin  Hotel,  Huntsville,  Ala. 

March  12-14:  Oklahoma  Radio  Conference,  U.  of 
Oklahoma,  Norman. 

(Other  Upcomings  on  page  41) 

Bulletins 

SEARS,  ROEBUCK  &  Co.,  Chicago,  for  its 
American  People's  Encyclopaedia,  20-volume 
set  published  by  education  division,  auditioning 
one-minute  dramatic  spots  submitted  by  Ruth- 
rauff'  &  Ryan,  same  city,  and  considering  na- 

tional spot  radio  for  first  time. 
FRIGIDAIRE  Division  of  General  Motors 
Corp.,  Dayton,  to  sponsor  Easter  variety  show 
with  Bob  Hope  as  m.c.  on  NBC-TV  April  9, 
5:30-7  p.m.  Budget  estimated  at  $60,000  with 
45  stations  to  be  used,  18  by  kinescope.  New 
York  is  origination  point.  Agency,  Foote, 
Cone  &  Belding,  Chicago. 

RCA  board  of  directors  Friday  declared  divi- 
dend of  871/2  cents  per  share  of  $3.50  cumula- 

tive first  preferred  stock  for  first  quarter  of 
1950,  payable  April  1  to  stockholders  of  record 
at  close  of  business  March  13. 

BROADCASTmG  SNTERSTATE, 

N,  M.  SUPREME  COURT  HOLDS 
WHAT  MAY  be  complete  radio  victory  in  New 
Mexico  radio  occupation  tax  case  appears  to 
have  been  won  in  companion  opinions  by  state 

Supreme  Court.  In  one  case  (5237)  state's  ap- 
pellate court  affirmed  lower  court  decision  that 

all  KOB  Albuquerque  broadcasting  is  inter- 
state commerce  and  thereby  not  taxable  (see 

Virginia  tax  story,  page  28). 
In  second  case  (5236)  court,  on  rehearing, 

ordered  to  re-examine  state  taxes  paid  by  sta- 
tions, separating  network  and  national  spot 

from  purely  local  revenue,  and  enter  judgment 
whereby  broadcasters  are  refunded  sums  paid 
on  interstate  broadcasts  but  not  taxes  paid  on 
local  advertising  during  period  of  litigation. 
Case  carried  to  court  by  KOB.  Sums  involved 
are  nominal  and  cover  four-month  period. 
Word  of  court's  action  transmitted  by  Don 

Petty,  NAB  general  counsel,  who  participated 
in  New  Mexico  proceedings.  Cases  originally 
lost  when  state  court  upheld  tax  and  remanded 
to  lower  court  to  make  allocations.  Lower 
court  then  found  its  first  concept  of  local 
broadcasting  was  "in  error"  and  ruled  all 
broadcasting  in  interstate  commerce. 

After  attorney  general  appealed,  court  held 
constitutional  question  not  raised  in  case 
(5236)  where  taxes  were  levied  but  was  raised 
in  first  case  (5237).  Attorney  general  has  not 
indicated  if  decisions  would  be  appealed.  Su- 

preme Court  decisions  were  unanimous.  KOB 
convinced  court  all  its  programs  are  heard  in- terstate. 

Business  Briefl 

KRAFT  EXPANSION  •  Kraft  Foods,  C 
cago  (cheese  products),  expanding  Kraft  ] 
Theatre  on  NBC  to  Memphis,  Norfolk,  Sy 
cuse,  Johnstown  and  Binghamton  between  r 
and  mid-summer  and  in  October  to  10  ot' 
cities.  Now  live  on  26  NBC  stations.  Ki; 

to  drop  Marriage  for  Two  on  NBC,  Mon-F 
9:30-9:45  a.m.  (CST),  effective  March 
Agency,  J.  Walter  Thompson  Co.,  Chicago. 

DURKEE  CAMPAIGN  •  Meldurm  &  F 
smith  Agency,  Cleveland,  lining  up  TV  scheci 
for  Durkee's  margarine.  Boston  and  > 
Haven  may  be- used  for  TV  spots. 

CALKINS  &  HOLDEN 
MERGES  WITH  NEW  FIRM 

CALKINS  &  HOLDEN,  48-year-old  agen 
and  recently  formed  Carlock,  McClinton 
Smith  firm  [Broadcasting,  Jan.  23]  will  me 
as  Calkins,  Holden,  Carlock,  McClinton 
Smith  Inc.  Agency's  billing  will  be  appr 
mately  $8,900,000. 

Merger  negotiated  by  C.  Z.  (Jess)  Bai, 
partner  of  Calkins  &  Holden  since  Jan.  1,  1: 
and  vice  president  in  charge  of  sales  for  Si 
before  that. 

Partners  beside  Mr.  Barnes  are  M.  E.  C 
lock,  vice  president  and  secretary  of  CM&S  i 
before  that  vice  president  of  Benton  &  Bowl 
James  A.  Clark,  member  of  art  department 
C&H  since  1912  and  president  from  1931 
1937;  Ray  P.  Clayberger,  secretary  and  tre 
urer  of  C&H  since  1904;  Harold  L.  McClinf 
president  of  CM&S  and  previously  vice  pr^ 
dent  in  charge  of  radio  and  television 
N.  W.  Ayer  since  1929;  J.  Sherwood  Sm 
partner  and  president  of  C&H  since  1937, 
Paul  Smith,  vice  president  and  chairman 
plans  board  of  CM&S  and  previously  head 
his  own  agency. 

New  agency  will  service  Prudential  Life 
surance  Co.  account  with  approximately 
800,000  advertising  budget.  Prudential  J 
merly  sponsored  Family  of  Stars  on  CBS 
is  currently  sponsoring  Jack  Berch  Show NBC. 

CBS  ADVISORY  ELECTIONS 

CBS  Affiliates  Advisory  Board  has  re-elec 
three  members  to  serve  additional  terms 
two  years  each.  They  are:  I.  R.  Lounsbi 
WGR  Buffalo,  chairman;  Glenn  Marshall 
WMBR  Jacksonville,  Fla.,  and  Richard  Bo 
WBNS  Columbus,  Ohio.  At  same  time  CI 
Rembert,  KRLD  Dallas,  was  elected  to  succ 
Kenyon  Brown,  KWFT  Wichita  Falls,  1 
Announcement  was  made  last  week  by  Will" 
A.  Schudt  Jr.,  CBS  director  of  station  r 
tions. 

JACK  NORTH  NAMED  V.  P. 

JOHN  H.  (Jack)  NORTH,  radio  and  sj 
buyer  at  Aubrey,  Moore  &  Wallace,  Chic; 
was  named  vice  president  in  charge  of  m* 
at  agency  luncheon  marking  his  25  years 
service  last  week. 
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Exclusive 

CBS 

station 

FOR 

DALLAS  AND 

FORT  WORTH 

AM 

FM 

TV 

More  Than 

HALF 

of  the  Radio  Homes  in 

1 A 1    CITI
ES  and  TOWN

S 
*        In  the  Great 

SOUTHWEST  MARKET 

With  Average  Population  of  8,726 

ARE  TUNED  TO  KRLD 

At  Least  ONCE  A  WEEK 

OR  MORE 

1S46  BMB  NISHTiMS 
SURVEY 

50,000  WATTS 

TIMES  HERALD,gM>i^ 

REPRESENTED  BY  THE  BRANHAM  CO. 



WIP 

Produeesl 

Example 

#  23 

1 

f 

Cox  and  Tanz — Advertising,  writes  us 

"...our  client,  after  sponsoring  only 
four  12:30  (noon)  news  periods  on 
WIP,  brought  its  cost-per-inquiry  down 
from  over  $7.00*  to  less  than  $1.25!" 
*In  another  medium — name  on  request, 

WIP 

Philadelphia 

Basic  Mutual 

Represented  Nationally 

EDWAK»  RETRY  &  CO 
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to  our  Executive  Representatives  will  be  highly  beneficial 

for  you  and  deeply  appreciated  by  us.  We  proudly  introduce  . . . 

JIM  EELLS.  Hard-hitting  counter- 
part of  Bruce,  Iowa-born  Jim  is  highly 

experienced  in  all  phases  of  radio  station 
operation.  Knows  and  satisfies  station 
needs — lucratively. 

BRUCE  EELLS.  No  swivel-chair 
general,  our  top  executive  is  happy  only 
in  the  field.  Says  helps  him  survive 
Hollywood  artificiality. 

JRDCE  EELLS 

JEAN  ARMAND.  For  many  years 
management  counsellor  to  station  oper- 

ators throughout  the  U.  S.  and  Canada, 
Jean  says  the  Program  Library  Service  is 
the  first  big  price  and  quality  break  oper- ators have  ever  been  furnished  in 
transcriptions. 

WADE  CROSBY.  Reared  in  top  ad- 
vertising agencies,  versatile  Wade  has 

appeared  in  many  Bob  Hope  pictures, 
starred  in  the  famous  "Frontier  Town" 
■western  radio  series,  aspired  to  represent 
over-all  Bruce  Eells  interests  in  the  field. 

PARKER  STOUGH.  Marshalltown- 
bred  and  WLW-trained,  Parker  enthusi- 

astically quit  an  important  mercantile 
post  to  carry  the  new  Program  Library 
information  to  broadcasters;  dispell  the 
natural  "too  good  to  be  true"  reaction 
of  the  cynical  ones. 

BRUCE  FMLS  nOGRM  LIBRm  SERVICE 

PRODUCED  BY  BRUCE  EELLS  &  ASSOCIATES,  INC. 

2217   MARAVILLA   DRIVE        HOLLYWOOD  28,  CALIF. 

First  and  only  transcribed 

Library  Service  of  Adventure^  Drama,  Mystery,  Romance,  Comedy,  Juvenile  and  Music  Programs 
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adio's  top  attraction  is  news. 

Facts  show  it  again  and  again. 

News  has  led  all  other  kinds  of  programs  in  Kansas,  for  instance,  for  five  years.  .. 

Columbia  and  Chicago  University  analysts  report  news  ahead  country- wide .. . 

Broadcasting's  yearbook  reveals  that  news  out-averaged  all  sponsored  network 

rivals  in  1948  and  1949  tests  —  even  in  the  peak  evening  hours. 

At  the  top  of  this  top  type  of  program  stands  United  Press  news.  More  stations 

take  it  than  any  other. 

Because  U.P.  delivers  more:  complete  world  and  national  news  ...  more  regional 

and  state  and  local  news. ..expert  sports  coverage. ..sparkling  news  features. ..an 

average  in  all  of  40  regular  news  and  news-feature  programs  a  day. .. sponsored 

by  more  than  200  different  businesses. 

Your  nearest  United  Press  bureau  has  further  information  ready  for  you. 

Just  write,  wire  or  phone. 

ROADCASTING    •  Telecasting March  6,  1950     •    Page  9 



First  Take  a  GUESS  - 

then  Look  at  the  FACTS! 

In  Cumulative 

Ratings... 

6^ 

10  Sigh  Off 

More  Sets  Are  Tuned  to 

WMAL-TV 

than  any  other  Washington  Station 

TOTAL  RATINGS -6  PM  to  Sign-off 
from  American  Research  Bureau 

TV  Audience  Survey  -  January  1950 

WMAL-Ty Station  X Station  Y Station  Z 
MONDAY O541.0 202.1 212.0 249.5 

TUESDAY 291.6 0666.5 95.7 93.4 
WEDNESDAY  0533.4 268.0 102.7 266.4 
THURSDAY 0555.1 310.1 205.3 56.4 
FRIDAY 271.1 O430.3 110.4 204.5 
SATURDAY 0464.2 242.2 182.0 102.2 

SUNDAY 157.0 0629.4 
91.3 326.0 

TOTAL 02813.4 2748.6 999.4 1298.4 

©FIRST 
Moral: Sun 

f?riseci •  The 

Network  Programs  Alone  Are  Not  Enough. 

Strong  LOCAL  Programnting  is  Important 

in  Building  LOCAL  Viewing  HABITS! 

fNote  MONDAY  Night  when  ALLi 

IWMAL-TV  Programs  are  LOCALJ 

This  is  important— to  YOU! 

Represented  Nationally  by  ABC  Spot  Sales 

WMAL-TV 

THE  EVENING  STAR  STATION  IN  WASHINGTON,  D.  C. 

Paga  10    •     March  6,  1950 

SHELDON,  QUICK  &  McELROY  Inc.,  New  York  agency,  merges  with  Waltei 
McCreery  Inc.,  Beverly  Hills,  Calif.,  and  continuing  at  400  Madison  Ave. 
will  be  known  as  McCreery,  Quick  &  McElroy.  West  Coast  operation 

continue  under  name  of  Walter  McCreery  Inc.,  with  offices  in  San  Franciscc 
as  well  as  Beverly  Hills,  WALTER  McCREERY,  president,  said.  JOHN  F 
QUICK  named  vice  president  and  general  manager  of  combined  New  Yorl 
operations.    L.  C.  McElLROY  continues  in  executive  capacity. 

FRED  B.  MANCHEE,  vice  president,  BBDO,  New  York,  elected  executive  v 
president  in  charge  of  marketing  and  merchandising;  JACK  DENOVE,  accou 
executive  for  American  Tobacco  Co.,  named  vice  president,  and  CHET  OEHLER 
research  director  BBDO's  western  offices,  elected  a  vice  president. 

JEFF  YORK  joins  Roche-Eckhoff  &  Assoc.,  Hollywood,  as  account  executi\  > 

ORRIE  CARSON,  Chicago  newspaper  publisher  for  22  years,  joins  Weiss 
Geller,  Chicago,  in  executive  capacity.     He  worked  on  advertising  staffs 
Des  Moines  Daily  Capitol  and  Houston  Post  before  starting  a  chain  of  2 : 
neighborhood  papers  in  Chicago. 

NORVAL  LaVENE,  account  executive,  West-Marquis  Inc.,  Los  Angeles,  name 
chairman  of  Public  Relations  Committee  of  Southern  California  Advertisini 
Agencies  Assn.  He  replaces  RALPH  YAMBERT,  who  was  elected  to  fill  ut 
expired  term  of  NORMAN  TOLLE  on  board  of  directors. 

ARTHUR  PICKENS  joins  Malcolm-Howard  Agency,  Chicago,  as  televisio 
director.  He  worked  previously  at  Schwimmer  &  Scott  and  W.  B.  Doner,  sair city. 

LOUISE  E.  LEPROHON,  formerly  manager  of  CKSB  St.  Boniface,  and  CKC 
Ottawa,  named  radio  director  of  Stevenson  &  Scott  Ltd.,  Montreal. 

CHARLES  PATRICK,  14  years  with  Bermingham,  Castleman  &  Pierce  a 
vice  president  and  account  executive,  joins  executive  staff  of  Donahue  &  Cd 
New  York. 

ROBIN  L.  ORR,  formerly  with  Macy's  and  The  Emporium,  both  San  Francisc 
appointed  account  executive  at  Ad  Fried  Adv.,  Oakland,  Calif. 

EUGENE  S.  HAHNEL,  formerly  with  Aubrey,  Moore  &  Wallace  Inc.,  Chicag 
named  copy  writer  at  Zimmer-Keller  Inc.,  Detroit. 

HUGH  C.  GARNER,  formerly  in  production  and  continuity  at  KUTA  Salt  Lai 
City,  joins  radio-TV  department  of  David  W.  Evans  Adv.,  Salt  Lake  City. 

ROBERT  CULBERTSON,  former  advertising  manager  of  Tele-Views  magazir 
joins  Irwin  Co.,  Beverly  Hills,  Calif.,  as  account  executive. 

ELLIS  ADV.  Co.,  Toronto  and  Montreal,  branches  of  Ellis  Adv.  Co.,  Buffal 
enfranchised  by  Canadian  Assn.  of  Broadcasters  as  recognized  agency. 

JOHN  CHURCHILL,  former  account  executive  with  Ryder  &  Ingram,  Oaklaii 
Calif.,  and  before  that  on  public  relations  staff,  Young  &  Rubicam,  New  Yor 
joins  Atherton  Adv.,  Los  Angeles,  as  head  of  new  business  department. 

JAMES  D.  WOOLF  retained  by  Mogge-Privett  Inc.,  Los  Angeles,  as  plans  ai  ' 
copy  consultant. 

BREVOORT  WALDEN,  formerly  with  Federal  Adv.  Inc.,  New  York,  joins  Hewi 
Ogilvy,  Benson  &  Mather  Inc.,  same  city,  as  account  executive. 

JOHN  MONSARRAT,  previously  with  Platt-Forbes  Inc.,  New  York,  joins  Gey< 
Newell  &  Ganger  Inc.,  same  city,  as  account  executive. 

JOHN  EUGENE  HASTY,  formerly  freelance  consultant,  joins  J.  Walter  Thoni  i 
son  Co.,  San  Francisco,  as  copy  group  head. 

HAL  FALVEY  resigns  as  copy  chief  at  W.  W.  Garrison  Agency,  Chicago, 
join  Fuller  &  Smith  &  Ross,  same  city,  as  account  executive. 

ROBERT  MOUNTAIN,  account  executive  of  Young  &  Rubicam,  New  Yoi 
and  GEORGE  PLASS,  assistant  advertising  manager  of  General  Foods,  are 
Hollywood,  to  check  on  West  Coast  originating  programs,  sponsored  by  latt firm. 

(Continued  on  page  20) 
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THE  UMMASK
BD  TRUTH  

ON  IOWA  U
STEWIWO 

1 

HAS 

CHANGED 

LISTENING 

HABITS  IN 

#  Conlan's  on-the-spot  study — NOT  A 
MEMORY  TEST— proves  the  bulk  of  Hsteners 

in  22  Iowa  Counties  prefer  KXEL — prefer  its 

fine  programs — its  warm  personalities— its 

strong  signal  that  assures  easy,  relaxed  listen- 

ing. Sales  of  smart  KXEL  advertisers  show 

that  KXEL-endorsed  products  out-seU  in  this 
rich  Iowa  market. 

No  other  radio  station  delivers  as  many  listeners 

in  this  great  rural  area  for  SO  FEW  DOLLARS. 

The  truth  that  hurts  is  brought  out  in  Iowa's 
largest,  most  complete,  most  recent  listener  study 

.  .  .  that  without  KXEL  you  pay  a  high  price 

for  "listeners"  who  aren't  there!  Ask  your 
Avery-Knodel  man  to  see  the  NEW  CONLAN. 

Radio  Time  Buyers — aren't  fooled  by  a 
SIMPLE  SIMON  MEMORY  TEST!  Get  the 

Simon-pure  facts  on  Listening  Habits  in  Iowa 
and  you  too  will  buy  KXEL. 

jBROADCASTING    •  Telecasting 

WHAT  HAS 

HAPPENED  IN  THESE 

«  IOWA  eoONHES 

WATERLOO 
METROPOLITAN 

AREA 

MORNING 
PERIODS 

AFTERNOON 
PERIODS 

EVENING PERIODS 
ENTIRE 
SURVEY 

[KXEL 
37.9 35.2 33.5 35.0 

DES  MOINES— NBC— 
50,000  WATTS 20.3 26.7 21.2 

CEDAR  RAPIDS— CBS— 
5,000  WATTS 22.2 15.3 34.1 24.9 

WATERLOO— Station  A 
Independent 

17.6 
16.1 0 9.5 

WATERLOO— Station  B 
7.1 

5.8 0 3.6 

RURAL 
AREA 

MORNING 
PERIODS 

AFTERNOON 
PERIODS 

EVENING 
PERIODS 

ENTIRE 
SURVEY 

KXEL 

DES  MOINES-NBC- 
50,000  WATTS 

29.8 28.8 25.6 27.8 

18.9 21.7 25.6 22.5 

CEDAR  RAPIDS— CBS— 
5,000  WATTS 

21.0 
19.8 26.2 22.6 

Distribution  of  Listening  Homes.  Figures  taken  from  November  1949  ConloA  Study  of 
Listening  Habits— in  Metropolitan  Waterloo  and  22-county  area. 

EMBRACING  52,033  INTERVIEWS   

KXEL   50,000  WATTS  ABC 
JOSH  HiGGINS  BROADCASTING  COMPANY  •  WATERLOO,  IOWA 

Keprestttted  by  Avery-KnoJthliK.  •  AlC  OUTin  FOR  CEDAR  RAPIDS  AND  WATERLOO,  Iowa 

March  6,  1950    •    Page  11 



;4  cuM-mMCiaccL  n^^Uo^  ̂ t^tc<m 

Free  &  Peters,  INC.  • 
Pioneer  Radio  and  Television  Station  Representatives 

Since  1932 

NEW  YORK  CHICAGO 

ATLANTA  DETROIT  FT.  WORTH  HOLLYWOOD  SAN  FRANCISCO 



EAST,  SOUTHEAST 

WBZ-WBZA 

WGR 

WMCA 

KYW 

KDKA 

WFBL 

WCSC 

WIS 

WGH 

WPTF 

WDBJ 

Boston-Spnngfield 

Buffalo 

New  York 

Philadelphia 

Pittsburgh 

Syracuse 

Charleston,  S.  C. 

Columbia,  S.  C. 

Norfolk 

Raleigh 

Roanoke 

NBC 

CBS 

IND. 

NBC 

NBC 

CBS 

CBS 

NBC 

ABC 

NBC 

CBS 

50,000 

5,000 

5,000 
50,000 

50,000 

5,000 

5,000 

5,000 

5,000 
50,000 

5,000 

MIDWEST,  SOUTHWEST 

WHO 

woe 

WDSM 

WDAY 

WOWO 

WISH 

KMBC-KFRM 

WAVE 

WTCN 

KFAB 

WMBD 

KSD 

KFDM 

KRIS 

WRAP 

KXYZ 

KTSA 

Des  Moines 

Davenport 

Duluth-Superior 
Fargo 

Fort  Wayne 

Indianapolis 

Kansas  City 

Louisville 

Minneapolis-St. 
Omaha 

Peoria 

St.  Louis 

Paul 

Beaumont 

Corpus  Christi 

Ft.  Worth-Dallas 

Houston 

San  Antonio 

NBC 

NBC 

ABC 

NBC 

ABC 

ABC 

CBS 

NBC 

ABC 

CBS 

CBS 

NBC 

ABC 

NBC 

NBC-ABC 

ABC 

CBS 

50,000 

5,000 

5,000* 

5,000 
10,000 

5,000 

5,000 

5,000 

5,000 
50,000 

5,000 

5,000 

5,000 

1,000 
50,000 

5,000 

5,000 

MOUNTAIN  AND  WEST 

KOB 

KDSH 

KVOD 

KGMB-KHBC 

KEX 

KIRO 

Albuquerque 

Boise 

Denver 

Honolulu-Hilo 

Portland,  Ore. 

Seattle 

NBC 

CBS 

ABC 

CBS 

ABC 

CBS 

50,000 

5,000 

5,000 

5,000 
50,000 

50,000 

*CP 



LOCAU 

PROGRAMS 

•  Bow-Ties  and  Bow-Kays 

•  Music  for  the  Mrs. 

•  Piedmont  Farm  Program 

Plus  NBC'S 
PARADE  OF  STAR 

NETWORK  SHOWS 

ALL  ON  WSJS  AM-FM 

THE  STATIONS  WHICH 

SATURATE 

NORTH  CAROLINA'S 

GOUIEN  TRIANGLE 

WINSTON- 
SALEM GREENSBORO 

HIGH  POINT 

No.  I  MARKET 

IN  THE 

SOUTH'S  No.  1  STATE 

THE  JOURNAL-SENTINELSTATIONS 

NBC 
AFFILIATE 

Represented 
HEADLEY-REED  COMPANY 
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Mr.  Wihehrink  (2nd  r)  is  congratulated  on  his  appointment  by  (I  to  r) 
Polly   Pickens,   WSAI   correspondent  for  greater   Cincinnati  grocery 
trade  journals;  Robert  M.  Sampson,  WSAI  general  manager,  and  Harold 

Hand,  director  of  merchandising . 

A  "graduate  grocer"  of  WSAI  Cin- 
cinnati's "Training  School  for  Gro- 

cers" has  been  appointed  president 
of  the  Northern  Kentucky  Inde- 

pendent Food  Dealers'  Assn.,  in 
this  case  proving  that  "education" 
pays  off. 

He  is  Andrew  Wihebrink,  who 
has  helped  swell  to  capacity  classes 
in  the  WSAI  school  which  was 
started  a  little  over  a  year  ago  as 

part  of  the  station's  merchandis- (Continued  on  page  18) 

O^n  -filll  -(Iccounti 

ROBERT  J.  DAVIS  Jr.  may have  cause  to  doubt  his  25- 
day  education  in  Portuguese 

when  his  translation  of  Brazilian 
newspaper  headlines  told  him  that 
Harry  Truman  was  ahead  in  the 
1948  United  States  presidential 
election,  but  he  has  no  doubt  when 
it  comes  to  reading  contracts  as 
time  and  space  buyer  for  Davis  & 
Co.,  Los  Angeles. 

It  was  in  Recife,  Brazil,  sailing 
back  from  Argentina  to  the  U.  S. 
that  Bob  had  occa- 

sion to  test  his  fal- 
tering Brazilian. 

Since  then,  he  has 
replaced  foreign 
newspaper  headline 
reading  for  the  most 

part  with  efforts  in- 
volving space  and 

time. 
The  Davis  in  both 

Bob's  name  and  that 
of  the  agency  is  no 
coincidence.  Robert 
J.  Davis  Sr.,  owner 
and  chief  account 
executive  of  Davis 
&  Co.,  has  been  an 
agency  executive  for 
the  past  20  years. 

As  timebuyer.  Bob 
Jr.  handles  buying 
for  American  Fruit  Growers,  Los 
Angeles  (Blue  Goose  Products), 
currently  carrying  participations 
on  women's  service  programs  on 
over  20  stations  in  major  markets 
across  the  country;  Scudder  Food 
Products  Inc.,  Monterey  Park, 

Calif.  (Laura  Scudder's  Potato 
Chips,  Peanut  Butter  and  Mayon- 

BOB 

naise),  who  now  has  weekly  partici- 
pations on  two  Los  Angeles  televi- 

sion stations,  KECA-TV  and 
KLAC-TV,  and  spots  on  KNX  same 
city,  and  associated  firm  Bluebird 
Potato  Chips,  Oakland,  Calif.,  cur- 

rently carrying  five-minute  weekly 
spots  on  18  Northern  California 
stations;  Wilson  &  Co.,  Los  An- 

geles (meat  packer),  who  has  a 
weekly  participation  on  KECA- 
TV  and  plans  further  radio  cam- 

paigns for  Ideal  Dog  Food. 
Strictly  a  West 

Coast  man,  Bob  was 
born  April  11,  1925, 
while  the  family  was 

living  in  San  Fran- 
cisco. Shortly  there- 
after they  went 

south  to  Los  Angeles 
where  Bob  received 
his  early  education. 
In  1942  he  entered 
the  U.  of  Southern 
California,  taking 

up  advertising  and 
mai-keting  for  the 
next  three  years. 
While  there,  he 

joined  the  Navy  V-12 
program.  This  sheer act  of  joining  the 
Navy  seems  to  have 
had  its  effect  on  Bob, 

for  not  too  many  months  after  he 
took  off  for  foreign  shores,  albeit  by 
plane.  His  next  year  was  spent 
studying  advertising  and  marketing 
at  U.  of  Chile,  Santiago. 

Following  that,  he  spent  the  next 
10  months  as  foreman  with  a  meat 
packing  firm  in  the  province  of 

(Continued  on  page  20) 

Is  frequency 

important  ? 

you  bet  it  is! 
...and  it's  doubly  important 
in  radio.  For  example,  WHTN 

has  Huntington's  most  favor- able frequency  (800  kc.)  and 

is  Huntington's  only  clear, 
channel  station.  That  gives 

WHTN  the  best  .5  mv/m  con- 
tour of  any  station  in  town, 

regardless  of  power,  plus  a 

clear,  strong  signal  that 
reaches  the  homes  of  over 

100,000  families.  Add  to  this 
an  FM  bonus  on  WHTN-FM, 
most  powerful  FM  station  in 

the  Central  Ohio  Valley,  and' 
you've  got  a  low-cost,  high 
power  medium  for  tapping 

the  gold  in  these  hills.  Take  a 
look  at  the  Huntington  Market 
. . .  then  make  up  your  mind 
to  get  your  share  by  using 

WHTN  and  WHTN-FM. 
THE  POPULAR  STATION 

eoo  KC  w  W  ■    ■    B    ■  ̂ looiMC 
i.OOO  *«1IS  >3  OCO  *AT1 

HUNTINGTON,  W.VA 

For  availabilities,  rates  and 
other  information,  wire,  write 

or  phone 
PACE-WILES,  INC.. 

Advertising 

Huntington,  West  Virginia 

National  Representatives 

BROADCASTING    •  TeUcattin 



flESUITS 

AT  LOW  COST! 

because  the  riding  audience 

is  a  buying  audience . . .  / 

I  IS  AVAILABLE  IN  ALL  THESE 

Markets  (and  coming  soon  in  scores  of  others): 

j;  Allentown,  Pa.  WFMZ 
Baltimore,  Md.  WMAR-FM 

Bradbury  Heights,  Md.  WBUZ 
(and  suburbs  of  Wash.  D.C.) 

Cincinnati,  Ohio  WCTS 
Covington,  Ky. 

Des  Moines,  la.  KCBC-FM 
Evansville,  Ind.  WMLL 
Flint,  Mich.  WAJL-FM 

Housfon,  Tex.  KPRC-FM 
Huntington,  W.  Va.  WPLH-FM 

Jacksonville,  Fla.  WJHP 
Kansas  City,  Mo.  KCMO-FM 

Omaha,  Neb.  KBON-FM 
Pittsburgh,  Pa.  WKJF 

St.  Louis,  Mo.  KXOK-FM 
Tacoma,  Wash.  KTNT 

Topeka,  Kans.  WIBW-FM 
Washington,  D.  C.  WWDC-FM 

Wilkes-Barre,  Pa.  WIZZ 
Worcester,  Mass.  WGTR-FM 

These  leading  national  advertisers  have  found  Transit  Radio  Fast,  Efficient,  Economical 

leading  food  manufacturer,  using,  transit  radio  exclusively  in  a 

test  market  for  an  established  packaged  product,  increased  his  sales 

by  51%  in  only  seven  months  (while  his  leading  competitor,  using 

other  media,  showed  a  2%  increase). 

leading  drug  manufacturer,  also  testing  transit  radio  for  an  old 

established  product,  increased  sales  by  75.51%  at  the  end  of  six  weeks, 
124.3%  at  the  end  of  twelve  weeks! 

^A  leading  dentifrice,  using  transit  radio  exclusively  in  an  isolated 

test  market,  increased  its  share  of  dentifrice  sales  by  47%  in  10 

weeks!  (All  three  leading  competitors  went  down  during  the  period.) 

SjcThese  are  documented  case 
histories.  Names,  dates  and  full 
details  are  available  on  request. 

^Htransi 

radio^ 

13TH  AND  DELMAR       •       CHestnut  3700 

NATIONAL  REPRESENTATIVES:  TRANSIT  RADIO,  INC.,  NEW  YORK:  250  PARK  AVE.,  MU.  H.  8-3780 

ST.  LOUIS 

ST.   LOUIS  1,  MISSOURI 

CHICAGO:  35  E.  WACKER  DR.,  FIN.  6-4281 
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UIILS  IS  UP 

IN 

WJudkicjan 

UP  TO 

Ul 

MOST  POWER  IN  LANSING, 

MICHIGAN  —  THE  CAPITAL 

OF  AMERICA'S  5th  RICHEST 

STATE! 

L 

S LANSING 

W.  A.  Pomeroy,  Mgr. 

Represented 

by 

dlamhsuau 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 

STERLING  BREWERS,  Evansville,  Ind.,  appoints  Smith,  Benson  &  McClur 
Chicago,  to  handle  its  account  effective  April  1.    George  Enzinger  is  a 
count  executive.    Spot  radio  will  be  used  in  all  principal  markets  with) 

firm's  distribution  area — Indiana,  Kentucky  and  southern  states  east  of  tl 
Mississippi.    TV  will  continue  to  be  used. 

ACOUSTICON  Div.  of  Dictograph  Products,  New  York  (Acousticon  hearii 
aids),  through  Atherton  Adv.,  Los  Angeles,  planning  to  supplement  its  prese: 
radio  campaign  with  television  spot  campaign  on  Los  Angeles  stations  in  Apr 
Firm  currently  carrying  intensive  radio  spot  schedule  on  approximately 
stations  all  over  country. 

GIPPS  BREWING  Corp.,  Peoria,  111.  (Premium  extra  dry  beer),  will  spons 
station  breaks,  one-minute  spots,  newscasts  and  programs  on  15  central  Illinc 
stations  starting  March  13  to  continue  through  Oct.  31.  Agency:  Kaufman 
Assoc.,  Chicago.    ROBERT  E.  JACKSON  is  account  executive. 

LOCAL  LOAN  Co.,  Los  Angeles,  adds  quarter-hour  program  strips  on  fo 
Pacific  Coast  stations  supplementing  current  programming  on  15  other  Weste 
stations.  Firm  Feb.  27  started  five  weekly  recorded  Freddie  Martin  Show 
KXRX  San  Jose,  and  three-weekly  Bud  Hohbs  Show  on  KCRA  Sacrament 
Feb.  22,  five-weekly  Bill  Leyden  Show  on  KFWB  Los  Angeles;  Feb.  20,  Am 
weekly  Elmer  Davis  on  KFLW  Klamath  Falls,  Ore.  All  contracts  for  52  weel 
Agency:  Hixson  &  Jorgensen,  Inc.,  Los  Angeles. 

HELENE  CURTIS  Industries  Inc.,  Chicago,  names  Gordon  Best  Agency,  sai 
city,  to  handle  advertising  for  its  Suave  hair  dressing  and  other  new  produc 
Radio  and  TV  being  considered. 

GOEBEL  BREWING  Co.,  through  Russell,  Harris  &  Wood,  San  Francisco,  a 
REMAR  BAKING  Co.,  through  Elliott,  Goetze  &  Boone,  same  city,  sign  ft 
joint  sponsorship  of  1950  baseball  games  of  Oakland  Acorns  on  KGO-TV  S 
Francisco.  Goebels  also  will  sponsor  the  games  on  KLX  Oakland.  Sponsorshi 
mark  opening  of  campaigns  by  both  agencies  for  the  newly  acquired  accoun 

SUPERTEST  PETROLEUM  Corp.  Ltd.,  Toronto  (oil  and  gasoline),  starts  fi 
times  weekly,  five-minute  newscast  Headliners  on  CKOY  Ottawa,  and  numt 
of  other  Canadian  stations.    Agency:  Harry  E.  Foster  Adv.  Ltd.,  Toronto. 

TOWN  &  COUNTRY  MARKET,  Los  Angeles,  appoints  Irwin  Co.,  Beverly  Hil» 
to  handle  advertising  and  publicity.  Firm  now  using  KLAC  and  KFAC  I 
Angeles  and  plans  extensive  use  of  radio  and  TV  in  spring.  Tom  Ross  a- Dal  Williams  are  account  executives. 

UNION  SUPPLY  &  ELECTRIC  Co.,  Charlotte,  N.  C,  signs  for  series  of  weel 
spots  on  WBTV  (TV)  Charlotte. 

P.  LORILLARD  Co.  (Old  Gold  cigarettes)  purchases  $25,000  in  time  on  WPI 
Philadelphia,  including  five-minute  news  periods  and  spots  for  46  weeks. 

FRUIT  INDUSTRIES  Ltd.,  San  Francisco  (California  vintners'  cooperativ' appoints  Merchandising  Factors  Inc.,  same  city.    Radio  and  television  will 
used.    Joe  McNeil  is  account  executive. 

PEDRO  PINTO  GUATEMALAN  Coffee  Co.  appoints  Pavia  Adv.,  San  Francis 
Radio  will  be  used. 

MOHAWK  PETROLEUM  Corp.,  San  Francisco,  appoints  Russell,  Harris 
Wood,  same  city.    Royce  Russell  is  account  executive.    Radio  will  be  used. 

FRANK  FEHR  BREWING  Co..  Louisville,  names  Levally  Inc.,  Chicago, 
handle  its  advertising.  JAMES  G.  COMINGS  is  account  executive.  Radio  a 
television  will  continue  to  be  used. 

LINTON'S  FRIENDLY  Restaurants,  Philadelphia,  appoints  W.  Wallace  ( 
Inc.,  Philadelphia,  to  handle  advertising.   Radio  and  TV  will  be  used. 

CENTLIVRE  BREWING  Co.,  Fort  Wayne,  Ind.  (Old  Crown  ale),  curren 
sponsoring  transcribed  five-weekly,  15-minute  Lonesome  Gal  on  WOWO  F 

( Continued  on  page  20) 
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PITTSBURGH 

WOMEN 

EXPECT 

OR  KDKA 

W  e've  always  known  that  KDKA  ranked  high  with 

'Pittsburgh  women. .  but  we  didn't  reahze  how  high  until  we  were 
feavited  to  view  the  results  of  an  independent  survey  made  by 

auide-Post  Research. 

i4ore  than  40  percent  of  the  home  makers  interviewed 

leported  that  they  would  be  most  likely  to  hear  about 

lew  food  and  drug  products  on  KDKA. 

'iDKA's  score,  in  fact,  exceeded  the  combined  score  of  the  two 

next  best"  stations !  And  this  speaks  only  for  Allegheny  County; 

!ae  survey  didn't  even  touch  the  other  counties . .  more  than 

'  00  (BMB)  in  number.,  reached  regularly  by  KDKA's  50,000- 
/att  voice. 

keep  people  thinking  of  your  product  in  this  rich,  tri-state 

larket..  keep  spreading  the  word  on  KDKA.  For  availabilities, 
heck  KDKA  or  Free  8e  Peters. 

WESTINGHOUSE  RADIO  STATIONS  I  n  c 

WBZ    ^WBZA    •WOWO    •    KEX    •    KYW    •   KDKA  .WBZ-TV 

National  Representatives,  Free  &  Peters,  except  for  WBZ-TV;  for  WBZ-TV,  NBC  Spot  Sales 

PITTSBURGH 

50,000  Watts 

NBC  Affiliate 

KDKA 
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Feature 

(Continxed  from  page  Ih) 

ing  plan  known  as  "Shelf-Level 
Selling."  The  plan  offers  air  time 
to  advertisers  with  the  oppor- 

tunity to  beam  their  products  to 
the  training  school's  grocers  who 
feature  "Shelf -Level"  products  in 
their  store  displays,  newspaper  ad- 

vertising and  during  WSAI  Ad- 
vertised Products  week. 

The  program  on  which  "Shelf- 
Level  Selling"  is  based  is  the  Jon 
Arthur  Show  heard  mornings  be- 

tween 7  and  8:40.  The  grocer- 
directed  announcements  are  given 
on  the  show. 

Mr.  Wihebrink  has  this  to  say  of 

the  training  school :  "I've  been  in 
the  grocery  business  for  25  years 
but  there's  always  more  to  learn 
and  WSAI's  progressive  program 
has  worked  fine  for  us." 

ADULT  EDUCATION  BY  RADIO 

Nesbitt  To  Europe 

T.  H.  E.  (Buck)  NESBITT,  as- 
sistant chief,  telecommunications 

policy  stalT,  State  Dept.,  left  Fri- 
day for  London  where  he  will  spend 

four  days  before  going  to  Paris  for 
a  day  and  then  to  Frankfort,  Ger- 

many. He  will  serve  in  Germany 
as  advisor  on  broadcasting  matters 
to  High  Commissioner  McCloy  dur- 

ing the  Copenhagen  conference. 
The  conference  begins  March  15. 

Bost-on's  Lowell  Council  Series  Now  in  4th  Year 

RESPECT  for  the  adult  listener 
and  his -intelligence,  whether  he  has 
finished  the  first  grade  or  has  a 
Ph.  D.,  is  the  basis  on  which  Bos- 

ton's Lowell  Institute  Cooperative 
Broadcasting  Council  rests  its  in- 

formational and  educational  pro- 

grams. Now  in  its  fourth  year  of  broad- 
casting, the  council,  according  to 

Pulse  figures,  has  maintained  an 
average  of  approximately  three 
hours  of  broadcasting  a  week.  Audi- 

ences for  all  programs  have  aver- 
aged just  over  200,000  a  week  in 

the  five-county  area  of  metropolitan 
Boston  alone,  the  council  reports. 
For  last  November  and  December, 
Pulse  reported  the  estimated  aver- 

age aggregate  weekly  audience  was 
227,500. 

Year-Round  Project 

Made  up  of  higher  institutions  of 
learning  in  the  area,  the  council 
claims  it  is  the  only  such  organiza- 

tion of  private  institutions  which 
conducts  a  year-round  program  of 
adult  education  by  radio  and  tele- 

vision over  commercial  broadcast- 
ing stations. 

The  council  is  comprised  of  Bos- 
ton College,  Boston  U.,  Harvard, 

M.  I.  T.,  Northeastern,  Tufts  and 
the  Lowell  Institute,  the  latter  a 

philanthropic  institution.  The 
broadcasts  have  been  presented 
over  Boston  outlets  WCOP  WHDH 
WMEX  WBZ  WEEI  WBMS-FM 
WNAC  WNAC-TV. 

Participating  Schools 
Over  the  three-year  period, 

faculty  and  staff  members,  alumni 
and  students  have  taken  part  in 
the  broadcasts  for  their  respective 
institutions,  in  numbers  of  pro- 

grams and  hours  of  broadcasting, 
as  follows: 

Boston  College,  204  programs,  56^4 
hours:  Boston  U.,  440  programs,  197 
hours;  Harvard,  528  programs,  173% 
hours;   M.  I.  T.,  163  programs,  52% 

rs;   Harvard,  528  programs,  173% 
hours;   M.  I.  T.,  163  programs,  52% 

rs;    Northeastern,    189  programs, 
>  hours;  Tufts,  222  programs,  63 

hours.     In    addition,    the    total  was 
sd  bv  broadcasts  bv  six  non-affil- 

nours.  in  addition,  tne  total  was 
swelled  by  broadcasts  by  six  non-affil- iated educational  institutions  and  19 
community  organizations. 

Special  Awards 

When  the  program's  third  anni- 
versary was  observed  Feb.  3,  Bos- 

ton stations  joined  in  citing  Ralph 
Lowell,  institute  trustee,  for  his 
achievements  in  furthering  adult 
education  by  radio.  A  certificate  of 
appreciation  was  presented  to  Mr. 
Lowell  by  Fred  H.  Garrigus,  WEEI 
director  of  public  affairs. 

Furthering  its  TV  programming 

plans,  the  council  on  Feb.  23  prt 
sented  on  WBZ-TV  Prof.  Donal 

Born  of  Boston  U.   in  Here's 
Story  for  You,  telling  the  "Lad 
or  the  Tiger?'"  selected  from  hi^ 
general  college  course  in  the  Ameri- 

can short  story.    Also,  educational 
broadcasters  outside  New  England 
have  given  the  council  recognition 
in  its  plan  to  broadcast  recordings 
of  seven  We  Human  Beings  pro- 

grams,  originally  presented  over 
WCOP,  on  a  National  Assn.  of 
Educational   Broadcasters  circuit. 
The    series    began    Feb.    26  onJ 
WNYC  New  York.     From  there 
the  programs  will  be  sent  to  schools 
in   the  south,  mid-west  and  far 
west. 

Mr.  Lowell  (I)  is  awarded  certifi 
cate  by  Mr.  Garrigus. 

m  finest  iiituineiits    kting  satisfaction 
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Praises  Pabst  Story 
EDITOR,  Broadcasting: 

Your  article  "Pabst  Pins  Its  Blue 
Ribbon  on  Radio  and  Television," 
which  appeared  in  your  Feb.  20  is- 
sue,  is  an  outstanding  example  of 
reporting.  .  .  . 

William  V.  Humphrey 
Publicity  Director 
Pabst  Sales  Co. 
Chicago. 

Daytimers'  Plan 

j  EDITOR,  Broadcasting:  - I     For   four   years    I   have  been 
i  trying  to  get  night  ...  on  my  day- 
only  radio  station  (WMGY).  ...  I 

I  have   done   everything  legitimate 
|.  .  .  to  arouse  the  FCC  to  some 
I  activity.  .  .  .  They  have  been  hold- 

ing conferences  but  .  .  .  the  United 
States  has  never  done  much  at 
conferences.  ...  If  you  remember 
Will  Rogers  made  the  statement 
.  .  .  "The  United  States  never  won 
a  conference  or  lost  a  war."  Our 
representatives  from  Washington 

;  are  in  Cuba  now,  probably  having 

ja  good  time.      They  have  been bluffed   and    rebluffed   over  four 
years   to   my   certain  knowledge 
while  1,200  daytime  only  stations 
are  losing  money  every  month  try- 

ing to  hold  on  until  such  time  as 
our  representatives   in  the  FCC 
decide  that  they  will  tell  Mexico 
and  Cuba  where  to  get  off.  .  .  . 

I  have  talked  to  some  of  these 
i  daytime  operators  and  a  plan  has 

(Letters  are  welcomed.  The  editors  reserve  the 
right  to  use  only  the  most  pertinent  portions.)  ^/T 

been  suggested  that  an  agreement 
be  reached  between  all  daytime 
only  operators  in  the  United  States 

CINCINNATI  Moyor  Albert  Cash 
(standing)  addresses  luncheon  held 
for  the  formal  changing  of  the  name 
of  Reiser-Guenther  Inc.  to  Guenther, 
Browne  &  Berne  Inc.  [Broadcasting, 
Feb.  27].  Luncheon  guests  include 
Robert  E.  Dunville  (foreground),  presi- 

dent, Crosley  Broadcasting  Co.,  and 
Wilfred  Guenther,  president,  Guen- 

ther, Brown  &  Berne. 

that  if  the  FCC  cannot  arrange 
for  them  to  have  nighttime  through 
a  different  agreement  with  Mexico 
in  the  case  of  clear  channels,  and  a 
different  agreement  with  the  50,- 
000  w  operators  in  this  country, 
that  all  daytime  only  operators  set 
a  specific  date  and  close  their  sta- 

tions until  such  time  as  the  FCC 
will  arrange  for  them  to  have 
nighttime  on  their  daytime  sta- 

tion. They  certainly  would  not 
lose  anything,  because  I  happen 
to  know  that  they  are  not  making 
anything.  If  the  daytime  stations 
close,  that  would  automatically 
throw  all  the  employes  of  these 
1,200  stations  back  to  drawing 
their  unemployment  compensation 
insurance.  It  will  stop  the  govern- 

ment from  collecting  all  these  high 
taxes  and  will  at  least  open  the  eyes 

of  the  public,  including  the  Sena- 
tors and  Congressmen  in  Washing- 

ton and  bring  to  bear  the  lethargy 
now  going  on  in  the  FCC.  .  .  . 

S.  D.  Suggs 

President 
Dixie  Broadcasting  Co. 
Montgomery,  Ala. 

Videodex  Listing 

EDITOR,  Broadcasting: 
On  page  79  of  your  Feb.  20  issue 

.  .  .  there  was  an  error  in  the  title 
of  your  9th  place  Videodex  listing. 
This  should  have  read:  "TV  Digest 

Film  Theatre." As  sponsors  of  this  program,  we 
hope  to  enjoy  a  continued  high 
rating  .  .  . 

Arthur  Borowsky 
Editor  TV  Digest 
123  N.  13th  St. 
Philadelphia 

'Opry'  in  Alaska 

ARCTIC  clothing  and  equip- 
ment will  be  issued  at  Great 

Falls,  Mont.,  this  month  to  a 

group  of  WSM  Nashville's Grand  Ole  Opry  entertainers. 
That  will  be  the  only  stop  for 

the  Opry  cast  on  their  sched- 
uled flight  March  19  for 

Alaska  where  they  will  enter- 
tain Air  Force  men  at  seven 

bases:  Elmdorff,  Marks, 
Ladd,  Davis  Thornbough, 
Eilson  and  Fort  Richardson. 
This  is  the  second  trip  out- 

side the  States  for  the  WSM 

talent  who  made  a  pre-Christ- 
mas  tour  to  Europe  for  the 
Air  Force.  An  Army  ground 
force  base  at  Big  Delta  also 
will  be  visited  by  14  of  Roy 
Acuff 's  Smoky  Mountain 

Boys  and  Hank  Williams' entertainers. 

! 

Musicians  are  notably  discriminating  in  their  selection  of 

instruments.  Their  skilled  senses  detect  fine  craftsmanship 

immediately.  And,  fine  craftsmanship  means  the  ultimate  in 

performance. 

Similarly,  in  selecting  a  recording  instrument,  the  care  with 

which  it  was  planned,  the  skill  with  which  it  is  built,  the 

consistent  performance  it  will  render,  are  the  imfortant  con- 
siderations. Every  detail  of  a  precision  presto  recorder  is 

engineered  for  one  purpose  . . .  the  most  perfect  reproduction 
of  sound. 

From  the  tinkle  of  a  triangle  to  the  boom  of  a  tuba . . .  presto 

equipment  records  with  greater  fidelity,  greater  realism, 

greater  dependability.  For  satisfying  years  of  perfect  record- 
ing; service  . . .  presto  is  a  name  to  remember. 

RECORDING  CORPORATION 
Paramus,  N.  J. 

Mailing  Address:  Box  500,  Hackensack,  S.  J. 
CANADIAN  REPRESENTATIVE;    FOREIGN  REPRESENTATIVE: 
Walter  P.  Downs,  Ltd.  M.  Simons  Company,  Inc 
Dominion  Square  Bldg.  25  Warren  Street, 
Montreal,  Quebec  New  York,  N.Y. 

The  PRESTO  Studio  Tape  Recorder  SR-950 
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Agencies 

Plane  Fact: 

He  Makes  Furniture  Sales  Too 

Amateur  cabinetmaker,  professional  commentator,  he's 
as  skillful  in  producing  business  as  he  is  in  working 

wood.  Says  Mr.  Ralph  C.  Bromwell  of  Bromivell  Furni- 
ture, Summerland,  Calif.,  to  Station  KDB,  Santa  Barbara: 

"Campaign  featuring  Mutual's  Fulton  Lewis,  Jr.  has 
been  amazingly  successful.  On  his  first  broadcast  I 
gained  $630.00;  on  the  second  1  again  had  unusually 
good  results  with  sale  items. 

"So  many  new  faces  have  come  into  our  store,  actually 
mentioning  the  program,  that  it  has  certainly  kept  us 
busy.  It  has  proved  to  us  that  radio  reaches  into 

homes.  .  ." 
The  Fulton  Lewis,  Jr.  program,  currently  sponsored  on 

more  than  300  stations,  offers  local  advertisers  a  ready- 

made  audience  at  local  time  cost,  with  pro-rated  talent 
cost.  Since  there  are  more  than  500  MBS  stations,  there 

may  be  an  opening  in  your  locality.  Check  your  Mutual 

outlet — or  the  Co-operative  Program  Department,  Mutual 
Broadcasting  System,  1440  Broadway,  NYC  18  (or 
Tribune  Tower,  Chicago  11). 

(Continued  from  page  10) 

WALTER  BUNKER,  vice  president  in  charge  of  Young  &  Rubicam,  Hollywood] 
office,  is  in  New  York  for  several  weeks  on  client  business. 

WRIGHT  NODINE  formerly  of  merchandising  and  promotion  staff  of  W.  Earl' 
Bothwell,  Pittsburgh,  joins  Hollywood  office  of  agency  in  similar  capacity. 

WILLIAM  CHALMERS,  vice  president,  radio  and  television  director  of  Kenyon 
&  Eckhardt,  New  York,  and  HAL  DAVIS,  vice  president  and  publicity  director 
of  agency,  are  in  Hollywood  for  10  days  conferences. 

JANE  RICKARDS,  framework  writer  for  J.  Walter  Thompson  Co.  on  CBS 
Lux  Radio  Theatre,  resigned  that  post  to  marry  SAM  FURMAN,  CBS  Holly- 

wood staff  pianist. 

RUTH  JOHNSON  resigns  as  timebuyer  for  Western  Adv.,  Los  Angeles,  to 
become  administrative  assistant  with  U.  S.  Army  in  Japan. 

New  Business 

(Continued  from,  page  16) 

Wayne,  March  20  adds  for  39  weeks  WIRE  Indianapolis.  Agency:  Westheimer 
&  Block,  St.  Louis. 

F.  H.  SNOW  CANNING  Co.,  Pine  Point,  Me.  (Snow's  clam  chowder,  fish  chow- 
der, etc.),  sponsors  Snow  Time,  musical  show;  over  WEEI  Boston,  Tuesday,, 

10:30  p.m.    Agency:  Daniel  F.  Sullivan  Co.,  Boston. 

GHIRARDELLI  CHOCOLATE  Co.,  Los  Angeles  (ground  chocolate),  starts 
weekly  participations  on  two  Los  Angeles  television  stations,  KLAC-TV  and 
KECA-TV.  Both  contracts  for  13  weeks.  Agency:  Hal  Stebbins  Inc.,  Los 
Angeles. 

WORLD  BRANDS  Ltd.,  Toronto  (Lipton's  tea  and  soups),  starts  26  local  pro- 
grams on  24  Canadian  stations,  five  times  weekly,  varying  from  5  to  15  minutes 

Agency:  Young  &  Rubicam  Ltd.,  Toronto. 

A/eturotk  Accounii  •  •  • 

R.  J.  REYNOLDS  Tobacco  Co.  (Camel  cigarettes)  picks  up  option  of  CBS-T"V Ed  Wynn  Show  for  13  weeks  after  nine  weeks  of  sponsorship,  effective  March 
25.    Agency:  William  Esty  Co.,  Hollywood. 

CALIFORNIA  SPRAY-Chemical  Co.,  Los  Angeles,  today    (March  6)  starts 
Ortho  Garden  Guide  on  full  Don  Lee  Network  Monday,  Wednesday,  Friday 
9:15-9:30  a.m.  (PST).  Contract  for  13  weeks.  Agency:  Cosby  &  Cooper,  Sar 
Francisco. 

e  •  m 

PAUL  HUTCHINSON,  formerly  in  sales  with  General  Foods,  NBC,  WNJI 
Newark  and  WATV  (TV)  Newark,  appointed  advertising  and  sales  promotior 
manager  of  Dale-New  Jersey,  Newark,  distributor  for  Admiral. 

H.  GORDON  SCOWCROFT,  formerly  with  Lever  Bros.,  joins  Campbell  Soui 
Co.  to  work  on  special  merchandising  assignments. 

On  All  Accounts 
(Continued  from  page  H) 

Buenos  Aires,  Argentina.  Then 

after  a  leisurely  two-months'  tour back  to  the  U.  S.  in  1948,  he  decided 

to  put  his  education  to  work  and 
joined  Davis  &  Co.  in  his  present 
capacity. 

Bob  still  carries  his  South  Ameri- 
can leanings  into  his  hobbies  by 

reading  Latin-American  literature 
and  history.  Other  of  his  pursuits 
include  swimming,  photography  and 
reading  in  general,  as  well  as  others 
that  betit  his  bachelor  state. 

Lucky  Service 
LISTENER  service  is  offered 
in  Tulsa  by  "Lucky  P.  0.  Box 
7517"  for  those  who  are  will- 

ing to  pay  for  it.  The  serv- ice is  offered  in  connection 
with  the  hourly  reading  of  a 
social  security  number  by 
KFMJ  Tulsa  daytime  outlet. 
"Lucky"  advertises  in  the 
Tulsa  THbune  radio  section. 
"You  will  be  notified  immedi- 

ately if  your  number  is 
called,"    the  advertisement says. 
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-ArZISY  single  channel  remote  amplifier 60H  mixer  and  21 2Y  amplifier  in  combination, 
making    a    dual    channel    unit.    Model  212U -;Ar  12Z  four-channel  remote  amplifier  with  a-c 

battery   instantaneous    power  changeover 

Collins  has  the  Right  Remote  Amplifier  for  any  job 

Whatever  the  type  of  remote  program  may  be  that  you  are  going  to  pick  up,  there 

is  a  Collins  amplifier  that  will  do  it  just  right.  Most  popular  of  all  is  the  four- 

channel  type  12Z,  famed  for  its  instantaneous  changeover  to  batteries  when  the  a-c 

power  fails;  a  feature  that  makes  it  ideal  for  pickups  where  there  is  no  a-c  power 
or  it  is  inconvenient  to  obtain.  Popularity  for  single  mike  pickups  goes  to  the  212Y 

remote  amplifier.  Its  zip-on  canvas  case  permits  fast  setups.  All  receptacles  and  jacks 

are  on  the  front,  right  where  you  can  get  at  them  easily.  212Y's  can  be  easily  turned 
into  two-mike  units  (model  212U)  by  adding  the  60H  mixer.  Both  units  slip  into  a 

metal  housing  and  are  easily  carried  in  a  zip-on  canvas  case.  You  have  the  advantage 
of  separate  gain  control  for  each  microphone  and  a  vu  meter  with  this  combination. 

All  models  are  stocked  in  30/50  or  200/250  ohms  input  impedance  and  600  ohms 

output.  A  complete  catalog  is  available:  or  write,  wire  or  phone  your  order  for 

immediate  delivery. 

FOR  BROADCAST  QUALITY,  IT'S  .  .  . 

COLLINS  RADIO  COMPANY,  Cedar  Rapids,  Iowa 

1 1  W.  42nd  St.        2700  W.  Olive  Ave.         M  &  W  Tower        Dogwood  Rd.,  Fountain  City  417  Rosalyn  Ave. 
NEW  YORK  18  BURBANK  DALLAS!  KNOXVILLE  DAYTONA  BEACH 
^-  —   ^  ) 
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Recently  a  Richmond  meat  packer  started  a  schedule  on  WLEE.  In  just  seven 

weeks,  so  many  direct  results  were  traced  to  WLEE  that  he  sharply  reduced 

all  other  advertising.  He  increased  his  budget  on  WLEE  by  72%! 

This  is  the  kind  of  quick,  profitable  action  that  Richmond  advertisers  get  all 

the  time  from  WLEE.  More  and  more  national  advertisers  are  following  their 

lead.  Get  WLEE  on  your  list!  Call  in  your  Forjoe  man  and  get  the  whole 

WLEE  story  today! 

MUTUAL   IN  RICHMOND 

TOM  TINSLEY,  President RVIN  G.  ABELOFF,  General  Manager FORJOE  &  CO.,  Represenfat>ve«  , 
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$7.00  A  YEAR— 25«'  A  COPY 

II.S.-CUBA  PACT  NEAR ilN  agreement  on  U.  S.-Cuban 
jhannel  allocations  giving  Cuba 
'pecial  rights  on  10  regional  and 
Iriree  1-A  clear  channels  plus  addi- 
jional  privileges  reportedly  was 
leached  "in  principle"  in  Havana 
iegotiations  between  the  two  na- 
l.ons  last  week. 
i  Authorities  said  the  terms  also 
i-ould  provide  that  Cuba  cease  op- 
jjrations  on  channels  not  allocated 
ijr  her  use  under  the  expired 
jfARBA,  and  that  she  abandon 
IfARBA  rights  to  one  clear  chan- 
!el  which  she  has  not  used. 
I  The  agreement  was  expected  to 
jiave  wide  repercussions,  first  of 
fhich  came  with  NAB's  recall  of 
IS  representative  from  the  confer- 
■ices. 

:  Though  the  "agreement"  could 
bt  be  assured  until  signed  and  de- 
vered,  the  task  of  working  out 
jfotection  details  was  under  way 
ite  last  week  looking  toward 
■jecial  Cuban  use  of  the  following 
i'equencies : 

I  1-A  clear  channels— 640  kc  (KFI 

j,|Ds  Angeles),  670  kc  (WMAQ  Chi- 
go),  and  830  kc  (WCCO  Minne- 
)olis). 

Regional  frequencies  —  550  kc 
ith  10  kw;  570  kc  with  10  kw;  590 
:  with  25  kw;  630  kc  with  25  kw; 
id  the  following  with  10  kw  each: 
nO,  910,  920,  950,  980,  and  1150  kc, 
1  using  directional  antennas  or, 
not,  reducing  power.  Most  of 

iese  stations  would  be  in  Havana. 
Authorities  pointed  out  that  the 
imber  of  these  regional  channels 
.  which  Cuba  would  have  "high- 
wer"  rights  is  the  same  as  pro- 

ved in  the  expired  NARBA, 
lOugh  there  would  be  three 
anges  in  specific  frequencies. 
Iiese  involve  substitution  of  550, 
;0  and  1150  kc  for  600,  960  and 

|:70  kc. 

I    Other  Channels  Involved lOther  channels  on  which  Cuba 
ght  get  new  or  changed  assign- 
;nts  affecting  U.  S.  stations  were 
id  to  include  the  following  (U.  S. 
itions  reportedly  affected  are 
own  in  parentheses)  :  1080  kc 
:RLD  Dallas)  ;  1170  kc  (WWVA 
leeling) ;  1000  kc  (WCFL  Chi- 
?o) ;  1190  kc  (WOWO  Ft. 
ayne)  ;  1090  kc  (KTHS  Hot 

li'rings).  On  most  of  these  Cuba 
ituld  operate  250-w  stations. 
She  might  also  be  authorized  to 
arate  a  1-kw  station  on  1-A  1160 

kc  with  operation  limited  to  KSL 
Salt  Lake  City,  and  a  1-kw  outlet 
on  1340  kc,  local  channel. 

U.  S.  delegates  reportedly  indi- 
cated they  would  consider  granting 

"realistic"  additional  protection  to 
Cuban  stations  in  making  future 
U.  S.  assigments  on  550,  570,  590, 
630,  340,  690,  740,  860,  920  and  980 
kc.  This  country  also  would  pro- 

vide that  future  U.  S.  assignments 
give  5-millivolt  protection  to  Cuban 
250-w  stations  on  regional  fre- 
quencies. 

The  delegation  was  said  to  have 
rejected  Cuban  requests  for  altera- 

tions in  nighttime  directional  oper- 
ations of  WDBO  Orlando  (580  kc), 

WSUN  St.  Petersburg  (620  kc), 
WFBC  Greenville,  S.  C.  (1330  kc), 
and  KNOE  Monroe,  La.  (1390  kc). 

The  U.  S.  group  requested  Class 
1-B  protection  for  1560  kc  (WQXR 
New  York  and  KPMC  Bakersfield, 
Calif.),  and  in  return  would  recog- 

nize 1-B  status  of  this  channel  in 
Cuba. 

Additionally  Cuba  would  relin- 
quish rights  granted  her  under  the 

old  NARBA  for  operation  on  the 
1-A  890  kc  channel  (WENR-WLS 
Chicago),  which  she  has  never 
used.    Her  unauthorized  operations 

on  660  kc  (WNBC  New  York)  and 
760  kc  (WJR  Detroit),  both  1-A 
clear  channels,  would  be  among 
those  to  be  given  up  for  noncom- 

pliance with  the  NARBA  treaty 
which  expired  last  March  29. 

She  would  retain  her  NARBA 

rights  with  respect  to  local  chan- 
nels and  to  the  use  of  U.  S.  1-B  fre- 

quencies on  a  non-interference 
basis. 

To  Offer  for  NARBA 

The  agreement  when  reached, 
would  be  offered  for  incorporation 
in  the  new  NARBA  treaty,  for 
which  negotiations  among  all  signa- 

tory nations  are  slated  to  resume 
between  April  1  and  Aug.  1. 

In  event  no  agreement  is  reached 
as  to  the  overall  NARBA,  ob- 

servers thought  it  likely  the  U.  S.- 
Cuban document  would  be  the  sub- 

ject of  a  separate  agreement  be- 
tween the  two  nations.  On  this 

point,  it  was  felt  the  views  of  the 
Senate  Interstate  and  Foreign 
Commerce  Committee  as  well  as 
those  of  the  FCC  and  State  Dept. 
would  be  canvassed  before  a  final 
decision  is  reached. 
The  exact  form  in  which  the 

U.  S.-Cuban  agreement  would  be 

Agree  'In  Principle 

cast  was  still  undecided  late  last 
week.  Joseph  Kittner,  assistant  to 
the  FCC  general  counsel,  flew  to 
Havana  Thursday  night,  presuma- 

bly to  help  draft  the  document. 
Several  industry  advisors  at- 

tending the  conference  reportedly 
were  pushing  for  immediate  signa- 

ture by  representatives  of  both 
countries,  while  some  State  Dept. 
authorities  suggested  the  instru- 

ment should  take  the  form  of  "an 
intention  of  agreement"  with  final 
approval  to  come  later. 

In  any  event  authorities  felt 
repercussions  were  sure  to  come 
from  broadcasters  affected  by  the 

agreement,  particularly  since  de- 
tails were  not  divulged  in  advance. 

Recalls  Representative 
The  first  formal  overall  protest 

came  late  Thursday  when  NAB 
announced  the  recall  of  its  Engi- 

neering Director,  Neal  McNaugh- 
ten,  from  the  Havana  sessions, 
denouncing  any  concessions  to 
Cuba  "over  and  beyond  that  condi- 

tion which  existed"  when  NARBA 
expired  last  March. 

Earlier,  Sen.  J.  Allen  Frear  Jr. 
(D-Del.)  was  reported  to  have  pro- 

(Continued  on  page  39) 

P&G  TOPS  ON  NETWORKS ext 

PROCTER  &  GAMBLE  Co.  remained  the  undisputed  leader  in  network 
radio  in  1949.  The  fiim  had  gross  time  expenditures  of  $17,315,092  dur- 

ing the  year,  accordin<T  to  network  figures  released  to  Broadcasting  last 
week  by  Publishers  Information  Bureau.  Gross  time  costs  in  1948  were 
$18,226,321. 
P&G  was  the  only  firm  with  net- 

work gross  expenditures  of  over 
$10  million. 

These  figures  are  for  network 
time  only  and  do  not  include  money 
spent  by  the  advertisers  for  tal- 

ent and  production  or  any  other 
radio  business,  such  as  spot,  which 
may  have  been  placed  during  the 

year. Sterling  Drug  Inc.,  which  had 
had  the  second  largest  gross  time 
purchases  in  1948,  continued  its 
hold  on  this  position  for  1949  with 
$8,107,859.  This  was  a  decrease  of 
$955,507  from  the  $9,063,366  spent 
in  1948  for  time.  In  1949  General 
Foods  Corp.  had  gross  network  time 
purchases  of  $7,456,943,  putting  it 
in  third  place.  In  1948  it  spent 
$6,774,603. Lever  Bros.  Co.,  which  added 
time  purchases  of  $1,824,355  to  its 

1948  budget  of  $5,317,036,  was  the 
fourth  largest  user  of  network 
time,  expending  $7,141,391.  In  fifth 
place  was  General  Mills  with  gross 
network  time  purchases  of  $6,742,- 004. 

Largest  increase  in  network  time 
purchases  was  made  by  Lever  Bros. 
Three  other  firms  also  increased 
their  gross  expenditures  by  over  a 
million  dollars:  American  Tobacco 
Co.,  $1,718,085;  Pillsbury  Mills 
Inc.,  $1,551,794,  and  National  Bis- 

cuit Co.,  $1,416,818. 
Although  only  P&G  spent  over 

$10  million  in  1949,  there  were 
seven  firms  in  Class  II,  $5  to  $10 
million  (Table  I),  one  more  than 
in  1948.  Class  III,  $2.5  to  $5 
million,  also  gained  one  for  10  in 
1949.  In  all  there  were  241  ac- 

counts active  in  network  radio 
during  the  year. 

Radio  advertising  for  Procter  & 
Gamble  was  handled  by  five  agen- 

cies during  1949.  Compton  Adver- 
tising placed  time  on  behalf  of 

Crisco,  Drene,  Duz,  Ivory  Soap 
and  Flakes  and  Tide.  Active  for 
Oxydol,  Dreft,  Drene  and  Spic  & 
Span  was  Dancer-Fitzgerald-Sam- 

ple. Pedlar  &  Ryan  was  the  P&G 
agency  for  Camay.  Biow  Co. 
was  active  in  behalf  of  Lava  Soap, 
Spic  &  Span  and  Tide.  P&G  had 
Benton  &  Bowles  placing  time  for 
Duz,  Ivory  Snow,  Prell  Shampoo, 
Tide,  Crisco  and  Spic  &  Span. 

All  network  business  for  Sterling 
Drug  Inc.  was  placed  by  Dancer- 
Fitzgerald-Sample. 

General  Foods  Corp.'s  network business  was  placed  through  Young 
&  Rubicam  and  Benton  &  Bowles. 
Products  handled  by  Y&R  included : 
Jell-0,  Jell-0  Puddings,  Jell-0 
Rice  Pudding,  Swansdown,  Minute 
Rice,  Certo,  Grape  Nuts,  Sanka 
and  Instant  Sanka.  B&B  was  ac- 

(Continued  on  page  24) 
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Network  Tops  $17  Million;  '49  Anolyzec 

GROSS  billings  of  $17,084,200  for 
the  four  national  radio  networks  in 
January  1950  were  reported  last 
week  by  Publishers  Information 
Bureau. 

A  fortnight  before,  BROADCASTING 
estimated    that    January  billings 
would  total  $17,100,000  [BROAD- 

CASTING, Feb.  27]. 
The  network  gross  was  more  than 

$600,000  below  the  figure  for  Jan- 
uary, 1949. 

Billings  by  networks  were: 
Jan.  1950       Jan.  1949 

ABC  $  3,537,795       ?  4,067,921 
6,133,624  5,883,828 
1,678,888  1,376,124 

5,876,213 

Network 
ABC 
CBS MBS 

NBC 

Total  . 

TABLE  I 
GROSS   BILLINGS  BY 

December 1949 

$  3,656,492 5,774,939 
1,345,810 
5,631,643 

January-December 
NETWORKS 

%  Gain or  Loss 

—  8.2% —  1.5 —29.4 
—  9.2 

$  16,408,884 

—  8.6% 

December 1948 

$  3,982,163 5,862,003 
1,906,739 
6,199,727 

$  17,950,632 

Network ABC 

CBS MBS 

NBC 

Total 

1949 

$  42,342,854 63,403,583 
18,040,596 
64,013,296 

$187,800,329 

%  Gain 
or  Loss 

—  4.4% 

+  1.8 

—20.6 —  8.1 

—  5.6% 

194t 

S  44,304,2' 
62,265, 1  ( 22,728,e( 

69,697,5' $198,995,7. 

CBS 
MBS 
NBC 5,733,893 

Total  $17,084,200  $17,704,086 

Food  and  food  products  adver- 
tising utilized  more  time  on  the 

nationwide  radio  networks  during 
1949  than  any  other  product  group, 
according  to  data  released  last 
week  to  Broadcasting  by  Pub- 

lishers Information  Bureau.  Net- 
work time,  worth  $45,312,432  at 

gross  rates,  was  devoted  to  food 
advertising— 24.1%  of  the  combined 
network  gross  time  sales  of  $187,- 
800,329  during  the  year. 

Toilet  goods  ranked  second, 
accounting  for  $29,370,134  worth 
of  network  time  at  gross  rates; 
smoking  materials  (cigarettes, 
tobaccos,  lighters)  ranked  third 

with  gross  expenditures  of  $23,- 
667,403  for  network  time;  drugs 
and  remedies  were  fourth,  with 

$21,054,786,  and  laundry  soaps  and 
cleansers  fifth,  with  $19,334,813. 

The  same  five  categories  ranked 

in  the  same  order  to  head  the  net- 
work advertising  list  for  Decem- 

TABLE  II 
TOP  10  NETWORK  ADVERTISERS 

FOR  DECEMBER  1949 
1.  Procter  &  Gamble 
2.  General  Foods 
3.  General  Mills 
4.  Sterling  Drug 
5.  Lever  Bros. 
6.  Miles  Labs 
7.  Campbell  Soup  Co. 8.  American  Tobacco  Co. 
9.  R.  J.  Reynolds  Co. 

10.  Liggett  &  Myers  Co. 

$1,133,206 758,277 
659,614 
656,147 588,200 
569,969 551,929 
551,477 
399,423 
344,833 

ber  1949.  In  December  1948  they 
were  also  the  top  five  classes  of  net- 

work advertisers  but  the  rank  order 
was  slightly  changed:  foods  were 
first,  toiletries  second,  smoking  ma- 

terials third,  soaps  and  cleansers 
fourth  and  drugs  fifth.  For  the 
full  year  of  1948  the  order  was: 
foods  first,  toiletries  second,  drugs 
third,  soaps  fourth  and  smoking 
materials  fifth.  (See  Table  III  for 
gross  billings  of  each  category  for 
December  and  the  full  year  of  both 
1948  and  1949.  The  leading  adver- 

tiser in  each  group  and  his  expendi- 
ture for  network  time,  both  in  De- 

cember and  for  the  full  year  of 
1949,  is  shown  in  Table  IV.) 

Procter  &  Gamble  Co.  was  the 
leading  user  of  network  time  in 
December,  purchasing  $1,133,206 
worth    at    gross    rates.  General 

TABLE  III 
COMPARATIVE  GROSS  NETWORK  TIME Dec. 

1949 

109,435 117,639 
447,243 

SALES  BY  PRODUCT  GROUPS 

Agriculture  &  Farming  '■ Apparel,  Footwear  &  Accessories Automotive  Equipment  &  Access. Aviation,  Aviation  Equipment  & 
Access. 

Beer,  Wine  &  Liquor 
Bldg.  Mot.,  Equip.  &  Fixtures 
Confectionery  &  Soft  Drinks Consumer  Services 
Drugs  &  Remedies Entertainment  &  Amusements 
Food  &  Food  Products 
Gasoline,  Lubricants  &  Other  Fuels 
Horticulture 
Houseliold  Equip.  &  Supplies 
Household  Furnishings 
Industrial  Materials 

Insurance  ' Jewelry,  Optical  Goods  &  Cameras Office  Equip.,  Writing  Supplies &  Stationery 
Political 
Publishing  &  Media Radios,  TV  Sets,  Phonographs, 

Musical  Inst.  &  Access. 
Retail  Stores 
Smoking  Materials 
Soaps,  Polishes  &  Cleansers 
Sporting  Goods  &  Toys Toiletries  &  Toilet  Goods 
Ti-ansportation,  Travel  &  Resorts 
iV^iscellaneous 

TOTAL 

201,496 103,290 

398,625 143,795 
1,925,326 

3,906 4,342,130 462,639 

322,714 
47,224 172,590 

290,506 312,620 
150,723 

57,338 17,712 

2,160 
2,215,044 
1,615,367 38,880 
2,474,682 67,668 
368,132 

Jan. -Dec. 
1949 

1,160,172 
1,292,367 6,718,766 

1,344,746 1,281,775 6,253,333 
1,938,031 21,054,786 

9,246 
45,312,432 
5,641,227 97,642 
6,118,005 903,648 
2,174,673 
3,737,682 
2,789,721 1,413,696 

56,574 911,814 
749,257 

40,632 23,667,403 
19,334,813 106,623 

29,370.134 
1,075,169 3,245,962 

Dec. 

1948 

147,361 116,870 
772,429 

86,775 105,812 
629,684 165,764 

1,890,512 
4,318,500 

612,915 
727,865 109,588 
180,116 352,533 
194,135 
147,651 

30,247 164,645 

1,966,469 
1,954,739 22,380 
2,869,240 106,112 
278,285 

Jan. -De 
1948 1,531,5 1,431,5 

7,696,7' 

1,116,6 988,61 

7,655,4 2,549,5 
22,566,4 

5,2 47,208,2 

5,969,C 
93,9 

8,628,S 
1,331,6 
1,747,3 
4,238,/ 
1,201,; 2,317,0 

1,213  : 1,450,: 1,560,: 

20,323,: 20,767,! 

81, 

32,145,; 333,( 

2,836,; 

$  16,408,884  $187,800,329      $17,950,632  $198,995, 

Foods  ranked  second,  with  $758,277 
expended  for  network  time  during 
the  month.  Sterling  Drug  was 
third,  with  a  total  of  $656,147.  List 
of  top  10  for  the  month  is  shown in  Table  II. 

NBC,  with  gross  time  sales  of 

$64,013,296  for  1949,  was  top  n 

work  for  the  year,  although  tl' total  was  8.1%  below  the  NI 

gross  of  869,697,590  in  1948.  CI 
ranked  second  with  a  1949  gross 

$63,403,583.  This  figure  was  1.8 
(Continued  on  page  h2) 

P&G  Tops 

(Conthmed  fi 

tive  on  behalf  of  Sure-Jell,  Maxwell 
House  Coffee  and  Maxwell  House 

Instant  Coffee,  Post's  Corn  Toas- 

ties,  Post's  Raisin  Bran,  Post's 40%  Bran  Flakes,  Instant  Postum, 

and  Gaines  Dog  Food.  Both  agen- 
cies worked  on  the  program,  When 

A  Girl  Marries,  presented  o,n  be- 
half of  Calumet  and  Swansdown. 

(also  see  story  on  General  Foods 
realignment,  page  29). 

Through  1949  Lever  Bros,  had 
seven  agencies  active  on  its  vari- 

ous products.  Y&R  placed  busi- 
ness for  Lipton's  Tea  and  Soup 

Mixes   throughout  the  year  and 

Table  1 
NUMBER  OF 

NETWORK  ADVERTISERS 
BY  APPROPRIATIONS 

I     Over  $10,000,000    1 
n     $5,000,000-10,000,000    .  7 
III  $2,500,000-5,000,000  10 
IV  $1,000,000-2,500,000  26 
V  $500,000-1,000,000    37 

VI     $250,000-500,000    36 
Vn     $100,000-250,000  29 
VIII     Less  than  $1C0,000  95 
Total   241 
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for  Swan  Soap  until  the  account 
moved  to  BBDO.  J.  Walter 
Thompson  was  active  for  Lux 
Toilet  Soap,  Lux  Flakes  and  Rayve 

Home  Permanent  Wave.  Pepso- 
dent  Tooth  Paste  and  powder  was 
handled  by  Needham,  Louis  & 
Brorby  as  well  as  part  of  the 
Rayve  Cream  Shampoo  and  Rayve 
Home  Permanent  Wave  account. 
FC&B  also  was  active  in  behalf 

Advertiser  Expenditures  for  Network  Time 

VIM    ACE  MARKETS  INC   20,488 
Dealers  in  Art 

VII  ADAM  HAT  STORES  INC     140,685 Adam  Hats  _ 
VIII  ALBERTS  PRODUCTS  CO   6,454 

Soft  Drinks 
VI    ALLIS-CHALMERS  MANUFACTURING  CO.  439,264  421,280 

Farm  Equipment 
VII  AMERICAN  BAKERIES  CO   134,154 

Merita  Bread  and  Other  Bakery  Prod- ucts 
VIII  AMERICAN  BIRD  PRODUCTS  INC   23,554  24,043 Bird  Food 

III    AMERICAN  HOME  PRODUCTS  CORP.  ...  4,768,277  4,592,772 
Anacin    1,632,750 
Bisodol  Mints  &  Kolynos    616,509 
Drug   Products    T<.598 
Kolynos  &  Anacin    847,041 
Kolynos,  Aerowax,  Wizard  Glass  Wax, 
Black  Flag,  Antrol  Ant  Spray,  Wizard 
Wick   1,653,379 

VII    AMERICAN  MEAT  INSTITUTE    230,684  851,032 
Meat  and  Allied  Products 

V    AMERICAN    TELEPHONE    8,  TELEGRAPH 
CO   845,556  786,615 

Bell  Telephone  System 
III    AMERICAN  TOBACCO  CO   4,318,658  2,600,573 

Pall  Mall  Cigarettes    862,290 
Lucky  Strike  Cigarettes    3,156,518 
Roi-Tan   Cigars    299,850 

(Continued  on  page  30) 

of  Pepsodent  Tooth  Paste.  Rii 
and  Spry  were  handled  by  Ru 
rauff  &  Ryan  while  the  Lifebt 
account  was  handled  by  SSCi; 

The  fifth  ranking  General  M 
Inc.  had  three  agencies  active  ; 
its  accounts.  Knox-Reeves  plar 
time  for  Wheaties,  Cheerios,  K 
Wheathearts,  Bisquick,  Crustqui 

Pyquick,  Gold  Medal  and  Drifi 
Snow  flour,  Betty  Crocker  Sou-. 
Ginger  Cake  Mix,  Sperry  Panci 
and  Waffle  flour.  Tatham-La 
Inc.  also  was  active  in  behalf 
Kix,  Wheaties  and  Gold  Me 
Flour.  The  accounts  handled 
D-F-S  included  Gold  Medal  Flc 
Bisquick,  Cheerios,  Kix,  Pyqu 
Cake  Flour  and  Ginger  Cake. 

Individual  expenditures  by 
vertisers  are  shown  at  left, 
first   column   shows  the  class 

which    the    advertiser's  expei tures    is    classified.     The  se 
column  shows  the  sponsor  and  pi 
uct  advertised.    The  remaining 
umns  show  the  1949  and  1948 

penditures  and  the  dollar  incr- or  decrease.    The  figure  imn 

ately  following  the  sponsor's  n indicates  the  total  gross  expe  1 
ture  for  1949.   Where  expenditi  \ 

by   products    are    available  i follow  the  product  name. 
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FCC  MODEL  BILL Intra-Commission  Rift  Over  Staff's  Role  Grows 

By  RUFUS  CRATER 

A  SHARP  BREACH  among 
FCC  members  over  their 

staff's  proper  role  in  Commis- 
sion affairs  was  revealed  last 

week  in  a  "secret"  document 
sent  to  the  House  radio  sub- 

committee as  a  guide  for  fu- 
ture legislation  [Closed  Cir- 
cuit, Feb.  20]. 

The  cleavage  was  disclosed 
in  extensive  comments  submitted 
by  the  Commission  accompanying 
a  model  bill  which  presented  FCC's 
own  version  of  how  it  should  con- 

duct its  operations. 
The  controversy  aligned  five 

Commissioners  against  one  in  a 
sharply  worded  dispute  over  the 
majority's  insistence  on  access  to 
staff  "expertise"  in  any  case  at 
least  until  the  hearing  is  held. 
Chair  ma  n  Coy  and  Comrs. 

Walker,  Webster,  Sterling  and 
Hennock  contended  public  interest 
would  suffer  if  Commissioners  were 
not  allowed  to  consult  freely  with 
staff  members  about  pending  cases 
up  to  the  point  of  hearings.  Comr. 
Jones  retorted  that  in  contested 
cases  such  advice  should  be  given 
on  the  record,  not  "behind  the  backs 
of  the  opposing  parties,"  or  else  the 
Senate  "is  not  confirming  enough 
employes  of  the  Commission." 
Comr.  Hyde,  attending  the  NARBA 
sessions  in  Havana,  did  not  take 
part  in  the  debate. 

Highlights  of  Bill 

Other  highlights  of  the  majority's 
model  bill  and  accompanying  com- 

ments on  the  Senate-passed  McFar- 
land  Bill  to  reorganize  FCC  pro- 

cedures (S  1973),  with  most  of 
whose  provisions  FCC  had  once  ex- 

pressed agreement: 
9  Division  of  the  Commission 

into  panels  would  be  authorized  as 
in  the  present  law  though  the  Com- 

mission said  it  does  not  now  plan 
to  make  use  of  such  authority. 

9  The  Commission  would  be  re- 
quired to  reorganize  its  staff  into 

functional  units,  along  lines  sug- 
gested by  the  McFarland  Bill  and 

as  now  in  process  of  accomplish- 
ment [Broadcasting,  Feb.  20],  but 

the  McFarland  Bill's  time  limit  for 
reorganization  would  be  lengthened 
from  60  days  to  12  months. 
%  A  special  review  or  buffer 

staff  would  be  created  to  stand  be- 
tween the  Commission  and  its  regu- 

lar staff,  similar  to  the  one  set  up 
a  few  months  ago,  but  it  would  be 
given  a  power  to  advise  the  Com- 

mission that  is  withheld  by  the 
McFarland  Bill. 

#  The  McFarland  Bill's  dead- 
lines for  Commission  action  on  ap- 

'.  plications  would  be  eliminated. 
#  So  would  the  McFarland  pro- 

vision that  the  filing  of  a  protest 
against  a  grant  should  automati- 

^1  cally  stay  the  grant's  effectiveness. 
#  The  so-called  "double  jeop- 

ardy" provisions   of  the  present 

law's  anti-trust  sections,  proposed 
for  deletion  by  the  McFarland  Bill, 
would  be  retained. 

9  The  McFarland  Bill's  prohi- 
bition against  job- jumping  by  Com- 

missioners and  senior  staff  execu- 
tives would  be  deleted. 

®  The  McFarland  Bill's  provi- sion that  a  renewal  may  be  granted 
if  it  will  serve  public  interest  would 
be  dropped  for  fear  it  would  pre- 

vent granting  a  competing  applica- 
tion for  a  station's  facilities.  The 

present  law's  provision  authorizing 
renewal  upon  the  same  considera- 

tions as  an  original  grant  would  be 
retained. 

9  The  McFarland  Bill's  provi- 
sion of  a  "legal  assistant"  for  each Commissioner  would  be  broadened 

to  specify  "professional  assistant." 
®  Commissioners  would  be  per- 

mitted to  accept  "reasonable"  pay 
for  preparing  "technical  or  profes- 

sional publications." 
®  The  McFarland  Bill's  version of  a  radio  fraud  law,  comparable  to 

the  postal  fraud  statute,  would  be 
enacted. 
FCC's  recommendations  were 

submitted  by  request  of  Chairman 
George  Sadowski  (D-Mich.)  of  the 
House  Interstate  and  Foreign  Com- 

merce Radio  Subcommittee  for  his 

FOUR  NAB  board  members  aiiended  luncheon  tsf  Colo:-!?!!  Williamsburg,  Va., 
last  Monday  for  Gen.  Georgs  C.  Morsho!!  crsd  Voice  of  Dsinocracy  contest 
winners.  Associote  Justice  Tom  Clark,  of  U.  S.  SiipreTfte  Co'irt,  end  NAB 
President  Justin  Miiler  took  pert.  L  to  r:  Car^'TibeW  Aetso'.!^,  WTAR  Norfolk, 
Va.,  District  4  director;  Judge  Miller;  Judge  Clark;  Csst.  Marshall;  Howard 
Lane,  WJJD  Chicago,  large  station  director-at-large;  Clair  R.  McCollough, 
WGAL  Lancaster,  Pa.,  smc!!  station  dir3':tor-at-!cErg3;  Gilmore  N.  Nunn, 

WLAP  Le:xistgton,  Ky.,  District  7  director. 

use  in  drafting  a  procedural  bill  in 
answer  to  the  McFarland  Bill. 

Rep.  Sadowski  is  sponsor  of  the 
Sadowski  Bill  to  create  a  super 
FCC  and  give  the  Commission  ad- 

ditional sanctions  (HR  6949),  which 
along  with  the  McFarland  Bill  and 
perhaps  the  new  network-licensing 
bill  of  Rep.  Harry  Sheppard  (R- 
Calif.)  had  been  slated  for  hearing 
starting  next  Monday.  Indefinite 
postponement  of  the  hearing  last 
week  left  their  exact  status  in 
doubt  (see  story,  page  29). 

Repercussion  Awaited 
Observers  meanwhile  awaited 

repercussions  to  FCC's  draft  bill. 
Sen.  E.  W.  McFarland  (D-Ariz.), 
chairman  of  the  Senate  Interstate 
Commerce  Radio  Subcommittee, 
was  not  expected  to  accept  the 
Commission's  action  lightly,  par- 

ticularly since  it  was  construed  as 
a  move  to  block  passage  of  his  own 

bill,  to  which  FCC's  comments  re- 
ferred in  the  past  tense.  He  is  due 

to  return  to  Washington  next  week 
from  his  home  in  Arizona. 

Highlight  of  FCC's  comments  on 
the  McFarland  Bill,  over  the  sig- 

nature of  Chairman  Coy  with  sep- 
arate statements  by  Comr.  Jones, 

was  the  dispute  over  staff  activity 
in  Commission  decisions. 

The  majority  held  that  "no  per- son engaged  directly  or  indirectly 
in  any  prosecutory  or  investigatory 
function  in  any  adjudicatory  pro- 

ceeding or  subject  to  the  supervi- 
sion or  direction  of  such  a  person 
(Continued  on  page  UU) 

MEET  AGENDA 
Stress  on  V^orld  Affairs 

By  J.  FRANK  BEATTY 
WEEK  -  LONG  NAB  convention 
lineup  in  which  national  and  world 
affairs  will  provide  the  theme  for 
broadcast  management  is  planned 
for  the  April  12-19  series  of  meet- 

ings to  be  held  at  the  Stevens 
Hotel,  Chicago. 

The  new  look  in  industry  con- 
ventions will  carry  the  theme,  "The 

American  Broadcaster's  Responsi- 
bility in  the  World  Today."  Well- 

known  speakers  are  to  discuss 
world  affairs,  industry,  advertising, 
government,  world  economy,  agri- 

culture and  the  broadcaster's  ob- 
ligation to  coming  generations. 

Definitely  billed  for  the  Man- 
agement Conference  April  17-19 

are  Herman  W.  Steinkraus,  presi- 
dent of  the  U.  S.  Chamber  of  Com- 

merce, and  Paul  G.  Hoft'man,  ad- ministrator. Economic  Cooperation 
Administration.  Mr.  Steinkraus 
will  speak  on  industry  problems 
with  Adm.  Hoffman  discussing 
world  economy. 

Other  speakers  of  equal  prom- 
inence are  being  contacted  by  NAB 

for  the  industry's  28th  annual  con- vention. 
Annual  business  meeting  of  the 

NAB  membership  will  be  held 
Tuesday  the  18th,  from  10  a.m.  to 
12  noon.  The  final  management 
session  Wednesday  morning  will 
be  devoted  to  television,  as  was  the 
case  last  year. 

As  now  programmed,  the  conven- 
tion lines  up  like  this: 

April  12  (Wednesday) — Annual  Ex- 
position opens;  Engineering  Confer- 

ence registration;  Engineering  Com- 
mittee meeting;  inspection  trips; 

evening  reception. 
April  13 — Morning  luncheon  and 

afternoon  meetings  of  Engineering 
Conference. 

April  14 — Same  as  Thursday.  • 
April  15 — FCC-Industry  Roundtable 

in  morning;  meeting  of  NAB  Record- 
ing &  Reproducing  Standards.  Com- 

mittee; inspection  trips;  informal 
satellite  meetings. 

April  16 — Independents'  Day  Sun- 
day meeting  for  independent  sta- 

tions; receptions,  special  meetings 
and  dinners. 

April  17 — FM  meeting  in  morning; 
foreign  language  station  meeting  in 
morning;  Management  Conference 
formally  opens  at  luncheon  followed 
by  afternoon  meeting. 

April  18 — ^Annual  membership  busi- 
ness meeting  in  morning;  formal 

luncheon  and  afternoon  meetings  for 
management;   annual  no-speech  ban- 

quet in  evening,  with  BMI  providing 
entertainment. 

April  19 — Television  session;  noon 
adjournment. 
Management  Conference  sessions 

will  be  shorter  than  usual,  allow- 
ing plenty  of  time  to  visit  exhibits 

and  take  part  in  unofficial  activi- ties. 

Duplication  Avoided 
The  schedule  avoids  duplication 

of  shirt-sleeve  station  operating 
problems  discussed  at  the  autumn 
NAB  district  meetings.  Programs 
are  designed  to  give  delegates  a 
picture  of  the  world  today  and  an 
insight  into  their  role  in  the  indus- 

trial, agricultural  and  social  life 
of  the  nation  and  world.  Under- 

standing of  these  problems,  NAB 
says,  is  related  to  the  individual 
broadcaster's  prosperity. 

Supervising  arrangements  is  the 
NAB  board's  Convention  Site  & 
Policy  Committee.  Members  are 
Howard  Lane,  WJJD  Chicago, 
chairman:  Charles  C.  C  a  1  e  y, 
WMBD  Peoria,  111.;  James  D. 
Shouse,  WLW  Cincinnati.  C.  E. 
Arney  Jr.,  NAB  secretary-treasur- ( Continued  on  page  46) 
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NAB  BOARD  ELECTION Runoff  in  FM  Section ' 

RUNOFF  ballots  to  determine  a 
tie  in  the  1950  NAB  FM  directorate 
elections  were  mailed  last  week  to 
FM  station  members  by  C.  E.  Arney 
Jr..  NAB  secretary-treasurer.  The 
tie  developed  between  Ben  Strouse, 
WWDC-FM  Washington,  and  Craig 
Lawrence,  WCOP-FM  Boston. 
Runoff  ballots  must  be  returned  to 
NAB  Washington  headquarters  by 
March  15. 
Eight  district  directors  were 

elected  along  with  nine  of  the  ten 
directors-at-large,  bringing  12  new 
faces  to  the  board  when  it  is  reor- 

ganized at  the  April  convention. 
In  the  FM  category,  Frank  U. 
Fletcher,  WARL-FM  Arlington, 
Va.,  led  the  ticket  with  93  votes  out 
of  324  cast.  He  will  serve  a  two- 
year  term.  Winner  of  the  Strouse- 
Lawrence  runoff  will  serve  a  one- 
year  term. 

District  directors  now  serve  two- 

year  terms.  Under  NAB's  election system,  even-numbered  districts 
elect  directors  in  even-numbered 
years,  and  odd-numbered  districts 
elect  in  odd-numbered  years. 

Since  this  is  a  transition  year  in 
setting  up  a  new  election  schedule 
for  directors-at-large,  those  with 
the  most  votes  will  serve  two-year 
terms  and  runners-up  will  serve 
one-year  terms. 

Large  Vote  Received 

The  total  vote  was  "tremendous," 
according  to  Mr.  Arney.  He  said 
all  directors  elected  received  over 
half  the  votes  in  each  category.  In 
all  2,487  ballots  were  mailed,  with 
1.743  returned,  a  IQ'^c  response. 
This  set  an  alltime  record  in  NAB 
voting. 

Four  district  directors  were  nomi- 
nated in  January  without  opposi- 

tion but  election  ballots  were  sent 
to  the  stations  in  the  areas.  Those 
unopposed  were  Harold  Wheelahan, 
WSMB  New  Orleans.  District  6; 
William  B.  Quarton,  WMT  Cedar 
Rapids,  Iowa,  re-elected,  District 
10;  Jack  Todd,  KAKE  Wichita,  Dis- 

trict 12;  Calvin  J.  Smith,  KFAC 
Los  Angeles,  re-elected.  District  16. 

Re-elected  in  addition  to  Messrs. 
Quarton  and  Smith  were  James  D. 
Shouse,  WLW  Cincinnati,  large 
stations;  Mr.  Fletcher,  for  FM; 
Robert  D.  Swezey,  WDSU-TV  New 
Orleans  and  Eugene   S.  Thomas, 

In  FM  Runoff 

Mr.  Quarton     Mr.  Thomas      Mr.  Shouse 

NAB 

District 

Directors 

Re-elected 

Mr.  Fay 

Mr.  Todd 

Jim  .^l^lit 

Mr.  Fletcher     Mr.  Swezey       Mr.  Smith 
Mr.  Esau        Mr.  Essex     Mr.  McDonald 

WOIC  (TV)  Washington,  for  tele- 
vision stations. 

New  board  members,  besides 
Messrs.  Wheelahan  and  Todd,  will 
be  William  A.  Fay,  WHAM  Roch- 

ester, N.  Y.,  District  2;  Harold 
Essex,  WSJS  Winston-Salem,  N.  C, 
District  4;  George  J.  Higgins, 
WISH  Indianapolis,  District  8; 
William  C.  Grove,  KFBC,  Cheyenne, 
Wyo.,  District  14;  William  B.  Ryan, 
KFI  Los  Angeles,  large  stations; 
A.  D.  Willard  Jr.  WGAC  Augusta, 
Ga.,  and  John  Esau,  KTUL  Tulsa, 
medium  stations;  Patt  McDonald, 
WHHM   Memphis,   and  Edgar 

Mr.  Wheelahan   Mr.  Kobak      Mr.  Willard      Mr.  Ryan      Mr.  Higgins 

Kobak,  WTWA  Thomson,  Ga.,  small 
stations. 

Messrs.  Ryan  and  Kobak  have 

WQQW  BALKS  AT  NEW  DUES 
Charges  NAB  Favors  Big  Stations 

Mr.  Lawrence Mr.  Strouse 

QUICK  reaction  to  a  memo  on 
NAB's  dues  increase,  sent  stations 
last  week  by  President  Justin 
Miller,  came  from  WQQW  Wash- 

ington in  the  form  of  a  critical 
letter  of  resignation. 

Writing  to  Judge  Miller,  M. 
Robert  Rogers,  WQQW  vice  presi- 

dent and  general  manager,  charged 
that  the  recent  increase  in  dues  to 

be  paid,  starting  April  1,  by  sta- 
tions in  the  less-than-$100,000 

classes  is  a  step  to  aid  big  broad- 
casters at  the  expense  of  smaller *  stations. 

WQQW  is  not  affected  by  the  new 
dues  schedule,  adopted  by  NAB's board  last  month  at  its  Arizona 
meeting,  according  to  Mr.  Rogers. 

Judge  Miller's  memo  to  member 
stations  explained  the  board  had 
abandoned  the  12%S"f  dues  discount 
and  stepped  up  dues  of  the  four 
lower  classes  to  raise  income  from 
$664,000  to  $808,000  for  the  fiscal 
year  starting  April  1  [BROADCAST- 

ING, Feb.  20].  He  said  members  of 
the  four  groups,  a  large  part  of  the 
total  membership,  will  pay  26.15'7<; 
of  the  cost  instead  of  20.12%  as 
heretofore. 

Mr.  Rogers  wrote  Judge  Miller 

that  the  station  considered  its  NAE 
status  some  months  ago  when  sev- 

eral important  independents  re- 
signed. The  dues  action,  however, 

"tips  the  scales  quite  the  other  way 
as  far  as  we  are  concerned,"  he 
wrote.  "It  almost  smacks  of  taxa- 

tion without  representation,  a  par- 
ticularly loathsome  concept  for 

Americans;  and,  therefore,  we  have 
no  choice  but  to  resign  our  mem- bership. 

"This  principle  of  taxing  your 
smaller  members  for  the  benefit  of 
your  larger  ones  has  already  been 
apparent  in  other  waj's,  such  as  the 
assessment  plan  for  the  regrettably 
unsuccessful  All-Radio  film  pre- 

sentation. At  that  time  we  raised 
our  objections  to  a  sliding  tax 
scale,  peculiarly  un-American,  in 
that  the  surtax  principle  is  ap- 

plied to  the  poor  and  the  tax  reduc- 
tion features  to  the  rich." 

Mr.  Rogers  said  WQQW  was  not 

resigning  from  NAB  "only  over  a 
matter  of  principle."  He  listed  six 
NAB  operations,  asserting  a 
"pretty  careful  assessment"  showed 
no  dollar-and-cents  value  from  pro- 

gram, technical  and  FM  services 
(Continued  on  page  i2) 

served  on  the  board  in  the  current 
decade.  Mr.  Willard  sat  at  boarc 
meetings  during  the  1945-49  perioc 
when  he  was  NAB  executive  vlct^ 

president. 
Retiring  from  the  board  durinf' the  NAB  convention  in  April  wil 

be  Michael  R.  Hanna,  WHCU: 
Ithaca,  N.  Y.,  District  2;  Campbell 
Arnoux,  WTAR  Norfolk,  Va.,  Dis- 

trict 4;  Henry  W.  Slavick,  WMC 

Memphis,  District  6;  Harry  M.  Bit' ner  Jr.,  WFBM  Indianapolis,  Dis; 
trict  8;  Robert  Enoch,  District  12^ 
Hugh  B.  Terry,  KLZ  Denver,  Dis^ 
trict  14;  Howard  Lane,  WJJD  Chi^ 
cago,  large  stations;  G.  Richarr 
Shafto,  WIS  Columbia,  S.  C,  ant 
Kenyon  Brown,  KWFT  Wichiti 
Falls,  Tex.,  medium  stations;  Clai: 
R.  McCollough,  WGAL  Lancaster, 
Pa.,  and  Merrill  Lindsay,  WSOlj 
Decatur,  111.,  small  stations;  Everet 
L.  Dillard,  WASH  (FM)  Washing 
ton,  FM  stations. 
Many  of  those  retiring  were  nO; 

candidates  for  re-election  becaus^ 
they  had  served  two  terms,  thougl 
in  several  cases  one  of  these  term>. 

was  only  a  one-year  service.  NAB': by-laws  have  been  amended  to  for 
bid  more  than  two  consecutiv 
terms  on  the  board. 

The  board  elections  were  con 

ducted  under  Mr.  Arney's  direction 
In  recent  years  the  mail  ballotinj 
has  been  in  charge  of  the  account  j 
ing  firm  of  Ernst  &  Ernst  but  th 
board  decided  last  year  to  turn  ove 

(Continued  on  page  Ji3) 
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NATIONAL  HOOPERATINGS  SOLD 
Nielsen  Buys  3  Services 

Mr.  HOOPER 

HOOPER  TO  STRESS 

LOCAL  RATINGS 

I  THE  local  rating  field  has  provided 
two-thirds  of  his  income,  C.  E. 

I  Hooper,  head  of  C.  E.  Hooper  Inc., 
'  told  Broadcasting  last  week  in  dis- 
cussing  plans  to  continue  his  or- 
jganization  after  transfer  of  net- 

work, TV  and  Pacific  network  audi- 
ence ratings  to  A.  C.  Nielsen  Co. 

Noting  that  the  number  of  spon- 
sored network  radio  programs  on 

the  air  today  has  dropped  some 
40%  from  its  level  three  years  ago, 
with  network  radio  rating  service 
revenue  dropping  accordingly,  Mr. 
Hooper  said  that  without  competi- 

tion his  organization  would  have 
continued  the  network  Hooperat- 
ings,  "riding  the  radio  curve  down 
and  the  TV  curve  up." 

Decreased  Revenue 

But  with  the  decreasing  network 
radio  revenue  split  between  his 
firm  and  the  Nielsen  organization, 
leven  his  network  (TV)  rating  busi- 

ness did  not  bring  the  total  net- 
work ratings  to  a  profitable  operat- 

ing level,  so  he  sold  out.  Revenue 
from  the  National  Hooperatings 
dropped  $40,000  in  January  1949 
jto  $26,000  in  January  1950,  he  re- 
ported. 

From  now  on  he  will  concentrate 
ion  the  local  rating  field,  Mr. 
Hooper  said.  He  averred  that  tele- 

vision has  so  changed  the  radio 
listening  habits  in  cities  with  TV 
service  that  it  is  no  longer  possible 
Ito  average  reports  of  listening  in 
icities  with  TV  and  cities  without 
lit  into  a  significant  national  rat- 
ling. 

Taking  New  York  as  an  exanlple 
of  the  effect  of  TV  on  audience 
behavior,  Mr.  Hooper  reported  that 
(the  January-February  1949  aver- 

age evening  audience  in  that  city 
jfwas  divided  19.7%  for  televiewing 
Jiand  80.3%  for  radio  listening. 
{Eleven  months  later,  the  December 

( Continued  on  page  i-l ) 

NATIONAL  network  broadcast  and  TV  audiences  will  be  measured  by 
only  one  firm,  A.  C.  Nielsen  Co.,  as  a  result  of  the  Feb.  28  sale  of  three 
C.  E.  Hooper  Inc.  services  to  the  Nielsen  interests. 

Three  months  of  negotiations  between  the  parties  culminated  last  week 

in  ratification  of  the  three-service     *  ^  
purchase  by  Nielsen  stockholders. 

While  this  major  upheaval  in  the 
program  rating  field  leaves  Niel- 

sen as  the  only  national  network 
audience  service,  the  Hooper  organ- 

ization will  continue  its  operations 
exclusively  at  the  local  level. 

Price  paid  by  Nielsen  for  three 
Hooper  services  —  national  radio 
network  programs.  Pacific  network 
programs  and  national  TV  network 
programs — was  not  officially  dis- 

closed. Broadcasting  learned  on 
reliable  authority  that  the  amount 
was  in  the  neighborhood  of  $500,- 
000.  Other  reports  had  placed  it  at 

$615,000. 
One-firm  Operation 

The  Nielsen  acquisition  returns 
the  national  network  rating  field 
to  a  one-firm  operation  for  the  first 
time  in  about  a  decade.  In  the 

'30s  Hooper  and  Crosley  Inc.  con- 
ducted competitive  services,  the 

latter  on  behalf  of  Assn.  of  Na- 
tional Advertisers.  Mr.  Hooper 

has  been  publishing  network  Hoop- 
eratings for  15  years. 

Mr.  Hooper  said  that  A.  M. 
Wharfield,  Hooper  vice  president, 
will  move  to  the  Nielsen  New  York 
oflSces  to  act  as  liaison  for  the  TV- 
rating  service  as  long  as  it  con- 

tinues under  the  present  setup. 
When  the  switch  to  Nielsen's  Audi- 
meter-based  ratings  is  made  he  will 
return  to  C.  E.  Hooper  Inc. 

In  continuing  its  operations  at 
the  local  level  the  Hooper  organ- 

ization will  compile  and  publish  its 
"City  Hooperatings,"  "City  Tele- 
ratings,"  "area  coverage  indexes," 
"sales  impact  ratings"  and  other 
specialized  research  services.  A 
new  automatic  recording  device 
which  will  report  on  family  listen- 

ing and  viewing  within  3%  seconds 

directly  and  without  need  for  a 
telephone  call  will  shortly  be  in- 

corporated into  his  firm's  data  col- lection procedure,  Mr.  Hooper  said 
Wednesday,  verifying  a  report 
first  printed  by  Broadcasting  last 
fall  [Closed  Circuit,  Nov.  21, 
1949].  He  refused  to  amplify  the 
bare  announcement  until  his  return 
a  month  hence  from  an  Arizona  va- 
cation. 

National  Network  Program 
Hooperatings,  based  on  coinci- 

dental telephone  calls  in  the  36 
cities  of  four -network  service,  will 
cease  publication  after  the  issue  of 
the  Hooper  pocket  pieces  for  Feb- 

ruary. National  Nielsen-Ratings 
Reports,  based  on  a  national  sam- 

ple of  homes  equipped  with  Audi- 
meters,  will  be  made  available  im- 

mediately to  former  subscribers  for 
program  Hooperatings.  Complete 
National  Nielsen  Radio  Index  serv- 

ice also  will  be  made  available  to 
those  who  want  this  more  compre- 

hensive analytical  and  diagnostic 
service  in  addition  to  the  ratings. 

Pacific  Network  Program  Hoop- 
eratings also  will  end  with  the 

February  report  and  will  be  im- 
mediately replaced  with  the  Pacific 

Nielsen-Ratings. 
TV  Network  Hooperatings  will 

be  continued  with  the  present 
method  of  coincidental  telephone 
calls  until  such  time  as  the  Nielsen 
organization  has  installed  a  suffi- 

cient number  of  Audimeters  in  TV 
homes  to  provide  an  adequate  sam- 

ple for  a  National  Nielsen-Ratings 
report  of  TV  program  audiences. 

Nielsen  executives  last  week  said 
that  they  expect  to  be  ready  to  in- 

augurate their  Audimeter-based 
TV  rating  service  this  coming  fall, 

(Continued  on  page  40) 

Networks'  Reaction  to  Hooper  Sale 

COMMENTING  on  the  Hooper 
sale,  Richard  Puff,  MBS  director 
of  research,  told  Broadcasting: 

It  is  good  news,  but  not  unexpected, 
to  know  that  there  is  to  be  only  one 
national  measurement  for  radio  pro- 

gram audiences.  Being  the  first  net- 
work to  break  away  from  the  false 

theory  that  two  national  rating  serv- 
ices were  better  than  one,  we  at  Mutual 

are  more  pleased. 
It  is  good  news  for  two  reasons — the 

duplication  of  cost  is  eliminated  for 
advertisers,  agencies  and  networks, 
and — ^there  will  be  no  more  confusion 
with  two  figures  for  each  program. 

One  of  the  new  fields  open  to  more 
intensive  exploration  is  small  town 
America,  a  large  part  of  the  national 
picture.  Nielsen's  97%  sample  of  the 
United  States  obviously  points  the  way 
toward  fuller  recognition  of  these  im- 

portant marketing  areas. 
Theodore  I.  Oberfelder,  ABC  di- 

rector of  advertising  promotion  and 

research,  had  this  to  say: 
Many  years  ago,  C.  E.  Hooper  took 

the  first  forward  step  in  establishing 
a  system  of  program  ratings  which  be- 

came a  standard  of  radio  broadcasting. 
With  the  advent  of  the  Nielsen  Radio 

Index,  there  were  two  completely  dif- 
ferent systems  of  program  measure- 

ment with  two  standards  of  rating. 
The  move  of  the  Nielseni  Co.  in  pur- 

chasing the  network  Hooperatings  now 
leaves  one  single  standard  of  program 
rating — which,  in  my  opinion,  can  only 
be  good  for  the  radio  broadcasting industry. 

The  monies  thus  released  for  pur- 
chasing a  duplication  of  service  can 

now  be  used  for  other  forms  of  broad- 
cast measurement. 

The  American  Broadcasting  Co. 
salutes  C.  E.  Hooper  and  wishes  him 
well  in  his  new  venture. 
From  CBS  came  this  statement 

(Continued  on  page  42) 

Mr.  NIELSEN 

NIELSEN  SEES 

CLEAR  PATH  AHEAD 
"WE  HAVE  a  clear  path  ahead," 
said  Arthur  C.  Nielsen,  president 
of  the  A.  C.  Nielsen  Co.,  Thursday 

in  commenting  on  his  company's  ac- 
quisition of  C.  E.  Hooper's  national 

rating  service. 
Mr.  Nielsen  disclosed  that  Mr. 

Hooper  "initiated  the  discussions" 
relative  to  the  recent  deal  "by  a 
telephone  call  to  me  early  last  No- 

vember." 

Kobak  Survey 

He  recalled  that  an  "elaborate 
survey"  made  by  Edgar  Kobak 
when  he  was  president  of  Mutual 
established  that  "the  majority  of 
leading  people  in  the  broadcasting 
industry  thought  a  better  job  (of 
national  rating)  could  be  done  by  a 

single  sei'vice." 
"This  survey  further  disclosed 

that  the  industry  was  overwhelm- 
ingly in  favor  of  our  company — 

almost  unanimously,"  he  said. 
Mr.  Nielsen  released  a  telegram 

from  Frank  K.  White,  present  head 
of  Mutual.  The  message  reads  in 

part: 

"Being  the  first  network  to  break 
away  from  the  false  theory  that 
two  national  rating  services  were 
better  than  one,  we  at  Mutual  are 
more  than  pleased  to  receive  your 
announcement.  We  know  we  can 

count  on  you  to  expand  and  im- 
prove your  service  during  the  com- ing months  and  for  our  part  you 

can  be  sure  of  continued  interest 
and  cooperation  which  we  believe 
will  lead  to  even  greater  confidence 
in  the  accuracy,  reliability  and 

usefulness  of  the  Nielsen  services." 
Price  Not  Disclosed 

The  NRI  head  would  not  discuss 
the  price  involved  in  the  purchase 
of  the  Hooper  network  services. 
He  denied  that  published  reports  of 

a  $600,000  figure  wei-e  correct. "We  feel,  and  our  attorneys  feel, 
(Continued  on  page  UO) 
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'Fair  Share'  to  Radio 

ARMY -AIR 
ARMY  and  Air  Force  officials  as- 

sured the  radio  industry  last  week 
that  they  are  not  bivouacking 
funds  earmarked  for  radio-TV 
spending.  A  meeting,  held  with 
Maj.  Gen.  T.  J.  Hadley  Jr.,  chief 
of  military  personnel,  procure- 

ment and  service  division  (USA, 
USAF),  reviewed  the  budget  sit- 

uation [Broadcasting,  Feb.  27,  13] 
in  Washington  Thursday  after- 
noon. 

As  a  long-range  aftermath  of 
the  latest  conference,  it  is  under- 

stood that  the  military  has  prom- 
ised to  consider  divorcing  produc- 
tion costs  from  actual  time  pur- 

chases in  its  future  overall  budget 
estimates.  The  major  part  of  these 

production  costs  are  for  free-time material. 
Both  Maj.  Gen.  Hadley  and 

Will  C.  Grant,  owner  of  Grant 
Advertising,  Chicago,  Army  Air 
Force  agency,  assured  the  broad- 

casters' spokesmen  that  "radio  has 
been  and  always  will  be  given  a 
fair  share  of  recruitment  adver- 

tising." They  said  the  Army-Air 
Force  has  no  intention  of  cutting 
radio  or  TV  from  its  advertising 
program  and  would  give  the  media 
equal  opportunity  with  the  others. 

Representing  radio  at  the  con- 
ference were  Judge  Justin  Miller, 

NAB  president;  Charles  A.  Bat- 
son  and  Robert  M.  McGredy,  assist- 

ant directors,  BAB,  and  Mr. 
Grant.  Maj.  Gen.  Hadley,  mem- 

bers of  his  staff,  and  other  defense 
officers  represented  the  military. 

The  newest  talks,  underway  for 

IRE  MEET 

16,000  To  Attend 

ATTENDANCE  of  16,000  is  ex- 
pected at  the  four-day  annual  con- 

vention and  equipment  show  of  the 
Institute  of  Radio  Engineers  be- 

ginning today  (March  6)  at  New 
York's  Hotel  Commodore  and  Grand 
Central  Palace. 

The  convention  is  the  39th  in  the 
history  of  the  engineering  institute, 
which  now  embraces  a  membership 
of  more  than  27,000. 

Thirty-six  technical  sessions  are 
scheduled,  and  160  papers  will  be 
read.  Topics  cover  theoretical  as 
well  as  practical  phases  of  radio, 
electronics  and  nucleonics. 

More  than  250  exhibits  will  be 
presented  at  the  radio  show,  which 
will  be  held  in  Grand  Central 
Palace.  Exhibits  will  range  from 

complete  radio  and  television  sta- 
tions to  the  small  component  parts 

in  home  radio  and  television  re- 
ceivers. (Story  on  DuMont  color 

system  for  closed  circuit  telecasts. 
Telecasting,  19.) 

Dr.  Ralph  Bown  of  Bell  Tele- 
phone Laboratories  and  past  presi- 

dent of  the  IRE,  will  address  the 
annual  meeting,  the  opening  fea- 

ture of  the  convention.  The  meet- 

ing will  be  held  in  the  grand  ball- 
room of  the  Commodore  and  will 

begin  at  10:30  a.m.  today. 
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several  weeks,  were  instigated  as  a 
result  of  NAB  and  BAB  action  in 

response  to  stations'  protests 
against  the  use  of  free  time  by  the 
services  [Broadcasting,  Feb.  6]. 
Testimony  before  a  House  Appro- 

priations subcommittee  has  shown 
that  the  Army-Air  Force  recruit- 

ing program  budget  for  next  year 
calls  for  a  nearly  40%  outlay  for 
radio  and  television.  This  goes  for 
both  free-time  material  production 
and  time  purchases. 

Col.  N.  F.  McCurdey,  Hadley's 
deputy,  had  told  Congressmen  that 
the  expenditure  by  the  Army  and 
Air  Force  for  fiscal  year  1951 
would  be  $636,400  for  radio-TV  out 
of  a  total  $1,591,600  outlay.  Army 
officials  estimate  that  the  budget 
would  be  split  about  evenlv  in  pro- 

duction costs  and  actual  time  pur- 
chase. For  the  time  being,  no 

change  in  this  procedure  is  con- 
templated, spokesmen  said. 

The  further  parley  came  as  a 
climax  to  a  swelling  chorus  of  sta- 

tions' protests  against  donations 
of  free  time  to  organizations  which 
conduct  paid  advertising  cam- 

paigns in  other  media.  Many  sta- 
tions protested  to  the  Grant  agency 

and  to  their  Congressmen.  Army 
officials  said  they  were  miffed  be- 

cause    "irresponsible  statements 

LEGISLATION  forbidding  cities, 
towns  and  counties  in  the  state  of 
Virginia  from  levying  license  or 
privilege  taxes  on  broadcasting  and 
television  stations  was  passed  last 
week  by  the  Virginia  General  As- 

sembly, according  to  Philip  P. 
Allen,  of  WLVA  Lynchburg,  presi- 

dent of  the  Virginia  Assn.  of 
Broadcasters. 

The  bill  passed  by  overwhelming 
pluralities  and  was  sent  to  Gov. 
John  S.  Battle. 

Broadcasting  and  television  are 
placed  on  the  same  level  as  news- 

papers in  receiving  exemption  from 
municipal  and  county  license  and 
business  taxes,  under  terms  of  the 
bill  (House  Bill  224),  introduced 
Feb.  1. 

The  bill  was  passed  by  the  House 
with  a  90-2  vote.  The  Senate 
Finance  Committee  approved  it,  as 
the  House  committee  had  done, 
without  hearing.  After  the  Senate 
committee  had  reported  it  favor- 

ably by  a  10-0  vote,  it  was  resub- 
mitted and  a  hearing  was  held 

Feb.  24. 

Mr.  Allen  appeared  at  the  hear- 
ing along  with  C.  T.  Lucy,  WRVA 

Richmond,  chairman  of  the  VAB 
Legislative  Committee;  Frank  U. 
Fletcher,  WARL  Arlington,  and  a 
number  of  broadcasters.  Mr. 
Fletcher  pointed  out  that  about 
half  of  broadcast  stations  have 
operated  at  a  loss  and  all  television 
stations  were  in  the  red.  He 
described     station     services  and 

have  been  circulated  that  the  serv- 
ices do  not  plan  to  buy  any  time  on 

stations." 
Labeling  these  assertions  untrue, 

Army-Air  Force  spokesmen  under- 
lined the  fact  that  even  the  budget 

figure  for  1951  was  "tentative"  and that  it  must  wait  upon  action  by 

the  Congress  and  the  President's 
signature  before  becoming  a  real- 
ity. 

Col.  William  G.  Downs,  one  of 
the  Army-Air  Force  advertising 
staff,  told  Broadcasting  last  week 
that  with  a  limited  budget  the 

services  were  obliged  to  "compro- 
mise" in  arriving  at  the  best  meth- 

od of  advertising  which  also  would 

give  them  "the  most  coverage." 
On  this  best-for-the-most  theory, 

Col.  Downs  said  most  independent 
stations  have  indicated  their  en- 

thusiasm for  the  packaged  pro- 
grams and  have  asked  for  them. 

These  stations,  he  said,  can  sell 
time  before  and  after.  However, 
Army  spokesmen  said  it  would  be 
folly  to  spread  the  budget  allow- 

ance for  a  given  year  among  the 
"thousands  of  independents"  be- 

cause not  any  one  of  them  would 
get  a  fair  return. 

Meanwhile,  the  high  advertising 
command  of  the  military  confirmed 
a  spending  of  $100,000  out  of  the 

FCC  Actions 
FINAL  decisions  and  grants 
for  five  new  AM  stations  and 
improvements  for  eight  exist- 

ing stations  reported  by  FCC. 
Five  stations  granted  trans- 

fers. One  AM  and  one  FM 
authorization  deleted.  Details 
of  these  and  other  FCC  ac- 

tions are  in  "Actions  of  the 
FCC  starting  on  page  81  and 
FCC  Roundup  on  page  87. 

1950  budget  for  a  spot  campaign 
in  52  major  cities.  The  campaign, 
it  said,  would  get  underway  in  two 
or  three  weeks  and  would  spur  in- 

terest in  reserve  activities. 

MILLER  BREWING 
Mullen  Heads  Adv.  Dept. 

ESTABLISHMENT  of  separate  ad- 
vertising and  public  relations  de- 

partments at  the  Miller  Brewing) 
Co.  Milwaukee,  (Miller  High  Lifei 
beer),  was  announced  last  week 
by  Frederick  C.  Miller,  brewery 

president. Under  the  reorganization,  Roy  J 

Bernier,  now  manager  of  the  com- 
bined department,  has  been  named 

director  of  the  public  relations  de-i 

partment.  The  brewery's  advertis- 
ing department  will  be  headed  bj Vernon  S.  Mullen  Jr.  , 

J/(X  VICTORY  
       Bill  Forbids  

Levy  on  Radio-TV 
added  that  stations  might  be  forced 
into  local  politics  if  they  are  as- 

sessed local  taxes. 
The  committee  reported  the  bill 

favorably  once  more,  this  time  by 
a  13-3  vote. 

Last  Monday  the  measure  came 
up  in  the  Senate.  Sen.  Edward  L. 
Breeden,  of  Norfolk,  attacked  the 
concept  that  radio  and  TV  stations 
resemble  newspapers  in  their  pub- 

lic and  educational  services  and 
therefore  should  have  the  exemp- 

tion newspapers  have  enjoyed  for 
a  half-century. 

Cites  TV's  Future 

Sen.  Breeden  contended  TV  "is 
on  the  way  to  becoming  one  of  the 

biggest  businesses  in  Virginia."  He compared  TV  to  theatres  and 
added,  "I  can  see  no  reason  for 
the  life  of  me  to  tax  a  theatre  and 

not  a  television  station." Sen.  A.  E.  S.  Stephens,  Isle  of 

Wight,  argued  the  bill  did  not  con- cern itself  with  whether  the  radio 
and  TV  stations  make  money.  He 
said  they  offer  the  same  news  and 
educational  service  as  newspapers. 

The  bill,  he  went  on,  "safeguards a  situation  whereby  a  locality  by 
license  fee  could  tax  a  radio  sta- 

tion so  severely  as  to  bring  it  into 

politics." 

Sen.  Robert  0.  Norris,  of  Lively, 

urged  passage  of  the  bill  as  "a 
refreshing  piece  of  news"  because 
one  industry  at  least  "knows  it  is 
not  going  to  be  taxed."  Sen. Charles    Fenwick,    of  Arlington, 

said  the  bill  follows  the  same  prin 
ciple  as  the  newspaper  exemption 
and  prevents  punitive  actior 
against  stations  by  a  locality. 

The  Senate  passed  the  bill  30-5 
Among  communities  understooc 

to  have  levied  taxes  on  radio  anc 
TV  stations  are  Norfolk,  Roanoke 
Danville,  Alexandria  and  Arlingtoi 
County.  In  Alexandria  WPIK  wa: 
placed  under  a  business  tax  of  39i 

per  $100  on  gross  income  abovi P   -    •  ---  $6,040 

WPIK  protested  the  levy.  Arling 
ton  County  assessed  an  ll(f  tax  oj 
stations  but  it  has  been  protested 

Move  to  place  these  taxes  oi 
stations  was  instigated  two  year 
ago  by  the  Municipal  League  o 
Virginia. 

Several  cities  in  Arkansas  hav 
taken  steps  to  tax  broadcastinj 
stations  following  action  of  the  U 
S.  Supreme  Court  in  refusing  fr  , 

hear  an  appeal  from  a  state  cour 

ruling  in  which  the  Little  Roc'  ■ radio  tax  was  upheld  after  a  loca 
court  had  ruled  it  invalid. 

Pueblo,  Colo.,  is  understood  t 
have  drafted  a  tax  ordinance  sine 

the  Supreme  Court's  action. Stations  in  Anniston,  Ala.,  als 
have  received  tax  bills  from  th 
city  as  a  result  of  the  Suprem 
Court's  decision.  A  code  approve 
Dec.  20,  1947,  levied  $100  on  eac 
station  soliciting  advertising.  Th 
tax  had  not  previously  been  en 
forced. 
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^OUSE  HEARINGS  DELAYED 

No  Date  Set 

HOUSE  Interstate  and  Foreign 
Commerce  subcommittee,  headed 
by  Rep.  George  Sadowski  (D- 
Mich.),  announced  indefinite  post- 

ponement late  Thursday  of  its 
scheduled  March  13  hearings  on 
pending  radio  legislation  [Closed 
Circuit,  Feb.  13;  Broadcasting, 
Feb.  20]. 
Meanwhile  Rep.  Charles  A.  Wol- 

verton  (R-N.  J.),  ranking  minority 
jmember  and  former  chairman  of 
the  House  committee,  told  Broad- 
bASTlNG  he  has  been  assured  that 

pv.  Allen  B.  DuMont,  president  of 
Allen  B.  DuMont  Labs.,  will  be 
given  a  chance  to  present  his  ap- 
Ipeal  for  lifting  of  the  television 
freeze  before  the  Sadowski  group 
ionce  hearings  get  underway  [Tele- 
IcASTiNG,  Feb.  18]. 

The  feeling  on  Capitol  Hill  was 

jthat  the  new"  delay  by  the  Sadow- ski subcommittee  would  put  into 
effect  the  slow  down  expected  in 
Iradio  legislation  because  of  the 
Inaming  by  President  Truman  of  a 

new  Communications  Policy  Board 
[Broadcasting,  Feb.  27].  The 
House  group  was  scheduled  to  look 
into  the  pending  Sadowski  Bill 
(HR  6949)  which  would  set  up  an 
overall  frequency  allocations  board 
on  a  permanent  basis  with  func- 

tions similar  to  that  of  Mr.  Tru- 
man's temporary  board. 

Also  on  the  Congressional  group's schedule  was  consideration  of  the 
Senate-passed  McFarland  Bill  (see 
story,  page  25)  to  reorganize  FCC 
procedures  (S  1973)  and  probably 
the  new  Sheppard  Bill  (HR  7310) 
to  require  licensing  of  networks. 

Rep.  Sadowski,  who  is  recuperat- 
ing from  a  heart  attack,  returned  to 

Washington  early  last  week  from 
Detroit,  where  he  had  been  hos- 

pitalized. However,  his  close  asso- 
ciates indicated  that  the  Congress- 

man may  be  unable  to  resume  his 
full  legislative  responsibilities. 
An  alternative  to  an  indefinite 

delay  in  hearings,  a  spokesman 
said,  would  be  the  appointment  of 

a  temporary  chairman  to  wield  the 
gavel  in  place  of  Rep.  Sadowski. 
Rep.  Dwight  L.  Rogers  of  Florida 
is  ranking  Democrat  on  the  sub- 

committee. Other  members  of  the 
subcommittee  are:  Democrats  Eu- 

gene J.  Keogh  of  New  York,  John 
A.  McGuire  of  Connecticut,  George 
H.  Wilson  of  Oklahoma,  Thomas  R. 
Underwood  of  Kentucky;  Republi- 

cans Carl  Hinshaw  of  California, 
Leonard  W.  Hall  of  New  York,  Har- 

ris Ellsworth  of  Oregon,  and  James 
L  Dolliver  of  Iowa. 
The  New  Jersey  legislator  also 

said  he  was  not  in  favor  of  a  pro- 

longed postponement  of  the  Sadow- 
ski hearings  and  that  he  would 

"like  to  see  the  subcommittee  go 
ahead"  with  its  deliberations. 

In  the  Senate,  further  review  of 
the  communications  problem  was 
seen  last  week  with  the  report  that 
Sen.  E.  W.  McFarland  (D-Ariz.) 
would  confer  again  with  President 
Truman.  Mr.  Truman  has  ex- 

pressed particular  concern  over  the 
use  of  radio  and  wire  communica- 

tions by  the  government.  However, 
since  the  phases  which  will  fall  un- 

der close  study  by  his  special  board 
overlap  each  other,  the  White 
House  talk  probably  will  touch  on 
the  entire  communications  ques- 

tion, including  that  of  frequency 
control. 

Splits  AM  and  TV 
In  Three  Units NBC  CHICAGO  SHIFT 

NBC  Chicago  continued  the  network's  AM  and  TV  separation  policy 
last  week  with  reclassifications  of  personnel  in  sales,  promotion  and 
programming.  Divisional  responsibility  appears  to  have  been  elim- 

inated among  executives,  with  each  being  delegated  authority  in 
leither  the  AM  or  TV  phase  of  the 
Central  Division  operation. 

Ted  Mills,  program  manager  at 
WNBQ  (TV)  since  September 
1948  is  now  executive  television 
producer,  responsible  for  all  crea- 

tive work.  Taking  over  his  TV 
administrative  work  is  Arthur 
Jacobson,  former  WMAQ  program 
manager,  who  has  the  title  of  TV 
program  manager.  Homer  Heck, 
longtime  AM  producer  at  the  di- 

vision, succeeds  Mr.  Jacobson.  Mr. 
Heck's  replacement  has  not  been named. 

Sales  duties  have  been  stratified 
at  all  levels,  with  Paul  McCluer 
and  Eugene  Hoge  remaining  as 
chiefs  of  AM  and  TV  network 
sales,  respectively.  Oliver  Morton, 
who  previously  headed  activity  in 
local  and  national  spot  sales  for 
both  AM  and  TV,  is  chief  of  na- 

tional AM  and  TV  spot  only,  as- 
sisted by  Robert  Ewing.  Remain- 

ing with  him  are  Robert  Flanigan 
and  George  E.  Halleman.  Addi- 

tions to  Mr.  Morton's  staff  include 
Howard  Meyers,  formerly  of  the 
local  TV  staff,  and  Jack  Mulhol- 
land,  who  joins  the  department 
March  15.  He  is  now  Chicago 
manager  of  Independent  Metropol- 

itan Sales. 
Edward  C.  Cunningham,  former 

assistant  to  Mr.  Morton,  takes  the 
title  of  WMAQ  sales  manager, 
handling  local  AM  sales.  His  staff 
includes  two  new  persons,  John  H. 
Schneider,  formerly  of  the  WGN 
Chicago  sales  staff,  and  Frank  De- 
Rosa,  who  was  transferred  from 
NBC's  accounting  department. 
John  McPartlin  remains  sales 

manager  of  WNBQ,  assisted  by 
George  Morris.    Two  men  will  be 

hired  shortly  for  TV  network  sales 
work  under  Mr.  Hoge.  His  present 
assistant  is  Ed  Stockmar. 

David  Lasley,  heretofore  promo- 
tion director  of  the  Central  Divi- 

sion, is  now  responsible  for  net- 
work promotion  only.  Harold 

Smith,  former  assistant  to  Mr. 
Lasley,  heads  promotion  for 
WMAQ  and  WNBQ. 

Other  shifts  are  anticipated  as 
a  result  of  recommendations  made 
by  each  department  head. 

GENERAL  FOODS ''z'
;:t"2:r 

GENERAL  FOODS,  New  York,  will  realign  its  products,  effective  Sept.  1, 
1950  among  its  three  agencies  and  will  increase  its  advertising  budget, 
the  company  announced  last  Tuesday  at  a  news  conference  in  New  York. 

General  Foods  spent  $30,000,000  last  year,  Charles  G.  Mortimer,  vice 
president  in  charge  of  marketing, 
said,  and  the  company  plans  to 
boost  that  during  1950.  Radio  and 
television  will  be  included  in  the 
increased  budget. 

Under  the  switch  in  products, 
Foote,  Cone  &  Belding  will  double 
its  present  GF  billingj  while  the 
two  major  GF  agencies.  Young  & 
Rubicam  and  Benton  &  Bowles, 
will  gain  in  billings  through  new 
products.  The  four  new  products 
which  Foote,  Cone  &  Belding  will 
get  are:  Calumet  Baking  Powder, 
La  France  and  Satina  (all  for- 

merly serviced  by  Young  &  Rubi- 
cam) and  Post  Toasties  (previously 

with  Benton  &  Bowles). 

Young  &  Rubicam,  which  last 
year  celebrated  its  25th  anniver- 

sary working  with  GF  (its  oldest 
and  largest  client) ,  will  increase 

Drawn  for  BROADCASTING  by  Sid  Hix 

"When  I  answered  a  question  on  WOF  last  week  they  gave  me  a  new 
automobile,  a  trip  to  Guatemala  and  500  boxes  of  Doosey  Dozey  suds. 

Why  answer  for  nothing!" 
BROADCASTING    •  Telecasting 

its  GF  billing  in  1950  through  new 
additions  to  the  Jell-0  line  of  pack- 

age deserts.  Other  additions  will 
come  from  Birds  Eye  and  Birds 
Eye  frozen  orange  concentrate, 
from  the  Iglehart  division  with  new 
Swans  Down  mixes  and  Minute 
rice,  another  new  product. 
•  Young  &  Rubicarri  will  have  the  fol- 

lowing products:  G.  F.  Consumer 
Service,  Minute  Gelatin;  G.  F.  Sales 
Division  (trade)  Minute  tapioca;  G. 
F.  Corporate,  Grape-Nuts;  Sanka; 
Instant  Sanka,  Kaffee  Hag,  Jell-0, 
JeIl-0  puddings;  Jell-0  tapioca  pud- 

ding, Jell-0  rice  pudding,  Jell-0  pie 
fillings.  Institution  Jell-0  products, 
Minute  rice,  Birds  Eye  frozen  con- 

centrated orange  juice,  Bireley's 
bottled  beverages.  Grape  Nuts  flakes, 
Post's  wheat  meal.  Swans  Down  cake 
flour.  Swans  Down  self  rising  cake 
flour,  Swans  Down  mixes,  Swans  Down 
family  flour,  Baker's  Premium  shred 
coconut.  Baker's  Southern  Style  coco- 

nut, Baker's  bulk  coconut  products. 
Birds  Eye  frosted  foods,  Kernel-Fresh 
salted  nuts,  40-Fathom  Brand  of  fish 
and  seafoods.  Jack  and  Jill  cat  food. 
Benton  &  Bowles,  GF  agency 

since  1929,  will  have  higher  bill- 
ings in  1950  through  established 

brands,  and  also  through  two  new 

products.  Post's  Sugar  Crisp  and 
Walter  Baker's  4  In  1  cocoa  mix. 
General  Foods  is  also  Benton  & 
Bowles'  oldest  and  largest  client. 

Benton  &  Bowles  will  service  the 
following  products: 
Maxwell  House  Coffee;  Certo, 

Snider  condiments  and  canned  foods, 
Post's  40  per  cent  Bran  flakes,  Post- 
Tens,  Post's  Puffed  Products,  Walter 
Baker  chocolate,  Walter  Baker  4  In  1 

sweet  cocoa  mix,  Walter  Baker's cocoa-chocolate  chips.  Dot  and  Her- 
man's Diamond  Crystal  salt  products, 

Yuban  coflfee,  Ridgways  tea,  Gaines 
dog  foods,  Instant  Maxwell  House 
coffee,  Sure-Jell,  Post's  raisin  bran, Post  Sugar  Crisp,  Log  Cabin  syrup. 
Colonial  Salt  Products,  Bliss  coffee. 
Maxwell  House  tea. 

Foote,  Cone  &  Belding  Inc.,  new- 
est GF  agency,  appointed  in  1946, 

will  handle  Postum,  Post  Toasties, 
Rice  Krinkles  from  Chicago,  and 
Calumet  baking  powder,  La  France 
and  Satina  from  New  York. 
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Advertiser  Expenditures 

(Continued  from  page  ZU) 

Class              Sponsor  and  Product  1949  Exp. 
VIII    A  "NO"  VOTE  ON  PROPOSITION  NUM- BER TWO  APPEARING  ON  CALIFORNIA 
BALLOT    400 

Political 
IV  ARMOUR  &  CO   1,028,533 

Armour  Ham,  Armour  Lard,  Canned 
Meats,     Margarine,     Miss  Wisconsin 
Cheese   361,245 
Dial   Soap,    Dash   Dog   Food,  Chiffon 
Flakes    375,367 
Chiffon   Flakes    291,921 

VI    ARMSTRONG  CORK  CO   455,638 All  Products 
V  ASSN.  OF  AMERICAN  RAILROADS   990,961 Institutional 
IV  BABBITT,  B.  T.  INC   2,224,022 

Bab-O,  Glim 
VIII    BALLANTINE,  P,  &  SONS,  INC   23,976 Beer  &  Ale 
VIII    BALLARD  &  BALLARD    5,372 Obelisk  Flour 
V  BAYUK  CIGARS  INC   919,124 

Phillies  Cigars 
VIII    BEAUTY  FACTORS  INC   24,704 Insta  Curl 
VIII    BEKINS  VAN  &  STORAGE  CO   66,750 All  Products 
VI  BLOCH  BROTHERS  TOBACCO  CO   370,241 Tobacco 
VI    BLOCK  DRUG  CO.  INC   253,050 Amm-i-dent  Tooth  Paste 
V  BORDEN  CO   670,739 All  Products 
IV    BRISTOL-MYERS  CO   2,023,458 Ipana,    Sal    Hepatica,    Mum,  Vitalis, 

Minlt-Rub,  Benex,  Ammen    607,494 
Vitalis  &  Trushay      707,982 
Ipana  &  Sal  Hepatica    707,982 

VI    BROWN  SHOE  CO.  INC   442,198 
Buster  Brown  Shoes    437,680 
Roblee  Shoes  &  Buster  Brown  Shoes  . .  4,518 

V  BROWN     &     WILLIAMSON     TOBACCO  899,910 CORP  
Raleigh  Cigarettes 

VI    BRUNNER-RITTER  INC   266,760 
Bretton    Watch    Bands,    Bracelets  and other  Jewelry 

VIII    BUDGET  FINANCE  PLAN  INC   13,260 Personal  loans 
VIII    BUTLER  PACKING  CO   54,447 

Dennison's  Food  Products 
VIII    CALIFORNIA  MEDICAL  ASSN   20,596 

Insurance-Hospitalization  &  Physicians Service 
VIII    CALIFORNIA  PACKING  CORP   34,458 Del  Monte  Foods 
V  CAMPANA  CORP   625,480 

All  Products    215,409 
Magic    Touch    Cream    Makeup,  Ayd's Vitamin   Candy    308,307 
Solitair  Makeup    101,764 

II  CAMPBELL  SOUP  CO   5,671,548 
Canned  Soups  &  Pork  &  Beans    1,975,525 
Franco  American   Products    1,146,710 
Franco  American  Spaghetti    689.861 
Soup    1,859,452 

IV    CARNATION  CO   1,106.174 
Albers   Quick   Cots    162,500 
All  Products    10.755 
Carnation    Milk    246.363 
Carnation   Milk    686,556 

VIII    CARNATION  CO.  (ALBERS  MILLING  CO.)  56,166 Friskies  Dog  Food 
V  CARTER  PRODUCTS  INC   649,428 

Carter's  Little  Liver  Pills  &  Arrid 
VIII    CHAMBERLAIN  LABS  INC   10,670 

Chamberlain's  Lotion 
VI    CHAMPION  SPARK  PLUG  CO   283,954 

Spark  Plugs 
IV    CHESEBROUGH  MANUFACTURING  CO.  . .  1,253  206 

All  Vaseline  Products    505,266 
Hair   Tonic,    Lip    Ice   &    Vaseline  Pe- 

troleum Jelly    367,792 
Hair  Tonic,   Vaseline   Petroleum  Jellv, 
Lip  Ice,  Cuticle  Cream,  Eye  Cream  ...  380.148 

VI    CHRISTIAN  REFORMED  CHURCH   255,197 Religion 
V  CHRYSLER  CORP   898,326 

DeSoto  &  Plymouth  Cars 
V  CITIES  SERVICE  OIL  CO   613,410 Gas  &  Oil 

VII  CLUB  ALUMINUM  PRODUCTS  CO   143,352 Aluminum  Household  Utensils 
IV    COCA-COLA  CO   1,549,542 Coca-Cola 

VIII  COLE,  H.  C.  MILLING  CO    27,795 Omega  Flour 
III  COLGATE-PALMOLIVE-PEET  CO   3,877,804 Colgate  Dental  Cream  &  Palmolive 

Soap,  Super  Suds,  Colgate  Shave 
Cream,  Brushless  Shave  &  Rapid  Shove 
Cream,  Halo  Shampoo,  Palmolive 
Shave  Cream,   Lustre  Cream  Shampoo 

VIII    CONGRESS  OF  INDUSTRIAL  ORGANIZA- 
TIONS   22,924 

Instltutionol  Textile  Workers    11,184 
Institutional  Steel  Workers    11,740 

VIII    CONTI  PRODUCTS   INC   67,070 
Conti  Castile  Shampoo 

V  CONTINENTAL  BAKING  CO   798,309 Wonder  Bread  &  Hostess  Cake 
VI    CREAM  OF  WHEAT  CORP   368,325 Cream  of  Wheat  Cereal 
VI    CUDAHY  PACKING  CO   490,257 Old  Dutch  Cleanser 

VIII    CURTISS  CANDY  CO   15,851 Candy 

Vm    DAWN  BIBLE  STUDENT'S  ASSN   48,757 Institutional 
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1948  Exp. 

1,916,323 

429,779 
298,560 

2,032,183 
56,298 

168,342 

1,351,759 

7,248 
96,662 

187,047 

1,216,508 

2,101,045 

422,868 

1,174,488 

19,616 

32,688 

469,859 

5,819,758 

973,785 

1,554,801 

252,619 

754,924 

$  Increase or  Decrease 

—887,790 

+25,859 
+  692,401 

+  191,839 
—32,322 

—152,970 

—432,635 

+  17,456 
—29,912 

+  183,194 
—545,769 
—77,587 

+  19,330 —274,578 

+34,831 
—12,092 

+  155,621 

—148,210 

+  132,389 

—905,373 

+31,335 
+498,282 

VIII 

208,295 
+46,902 

IV 
819,297 

+79,029 
VI 

630,108 
—16,698 

VI 
125,422 

+  17,930 
VIII 

2,519,887 
—970,345 

vm 

46,821 
—19,026 

VII 

4,342,245 
—464,441 

VII 
VI 

V 

24,710 

+42,360 

V 

756,889 

+41,420 

VIII 

356,624 

+  11,701 

VII 

626,881 —136,624 VI 

272,855 
—257,004 VIII 

Class 

VIII 

VII VII 
V 
V 
V 

V 
V 

VIII 

IV 

VIII 
VIII VIII 
VIII 

V 
VI 

VIII 

VIII 
VIII 
IV 

VIII 
VIII 
VIII VII 

VI 

VI 

IV 

III 

$  Increase Sponsor  and  Product  1949  Exp.          1948  Exp.  or  Decrease 
DELAWARE  &  HUDSON  CO   49,088  49,088 

Coal 
DOUBLEDAY  &  CO   218,194              36,022  +182,172 

Books 
DRACKETT  CO   146,971             248,573  —101,602 

Drano,  Windex  &  Windex  Wax 
duPONf  de  NEMOURS,  E.  I.  &  CO   710,820             695,736  +15,124 Institutional 
ELECTRIC  AUTO-LITE  CO   814,365             904,413  —90,048 All  Products 
ELECTRIC  COMPANIES  ADVERTISING 
PROGRAM    734,538             539,131  +195,407 Institutional 
EMERSON  DRUG  CO   873,033             829,580  +43,453 Bromo-Seltzer 
EQUITABLE    LIFE    ASSURANCE  SOCIETY 
OF  U.  S   909,193             876,747  +32,446 Insurance 
EVANS  CASE  CO   15,471 

Handbags,  Compacts,  Cigarette  Light- ers 
EVERSHARP  INC   1,129,699           1,852,006  —722,307 Pens  &  Pencils    74,166 

Razors,  Razor  Blades,  Pens  &  Pencils..  365,533 
FALSTAFF  BREWING  CORP   87,696             127,860  — 40,164 Beer 
FAULTLESS  STARCH  CO   65,660               13,876  +51,784 

Starch FAYDREX  CORP   4,324 
Giant  Rubber  Balloons 

FERRY-MORSE  SEED  CO   97,642              98,946  —1,304 
Seeds FIRESTONE  TIRE  &  RUBBER  CO   791,700             776,163  +15,537 Tires  &  Tubes 

FIRST  CHURCH  OF  CHRIST  SCIENTIST  ..  324,448             309,938  +14,510 Christian  Science  Monitor 
FIRST  CHURCH  OF  CHRIST  SCIENTIST  ..  51,827              51,848  —21 

Religious  Talks 
FIRST  NATIONAL  STORES  INC   38,472              71,448  —32,976 Food  Products,  Institutional 
FISHER  FLOURING  MILLS  CO   13,330              29,303  —15,973 Fisher's  Cereal  &  Flour  Products 
FORD  MOTOR  CO   1,251,459          1,629,102  —377,643 Ford  Cars    799,955 

Ford  Dealers    451,504 
"42"  PRODUCTS  LTD   509             76,716  —76,207 All  Products 
FRAM  CORP   44,405 

Oil,  Air  &  Gas  Filters 
FRANK,  WALLY,  LTD   4,904 

Wally  Frank's  Pipes FRUEHAUF  TRAILER  CO   225,631             125,497  +100,134 Trailers,  Institutional 
GENERAL  CANDY  CORP   402,016            526,086  —124,070 Oh  Henry  Candy  Bars 
GENERAL    CONFERENCE    OF  SEVENTH- 
DAY  ADVENTISTS    424,454 

Religious  Talks    299,065 
Institutional    125,389 

GENERAL  ELECTRIC  CO   1,624,324          3,283,378  —1,659,054 All  Products    19,814 
Household  Appliances    977,168 
Institutional    627,342 

GENERAL  FOODS  CORP   7,456,943          6,774,603  +  682,340 
Swansdown,      Minute      Rice,  Instant 
Swonsdown,  Jell-O  Rice  Pudding,  Cer- 
to,  Jell-O,  Jell-O  Puddings,  Calumet, 
Grape-Nuts,    Post's    Corn    Toasties  & 
Raisin  Bran,  Post's  Bran  Flakes,  In- stant Postum,  Maxwell   House  Coffee, 
Sanka,  Instant  Sanka,  Sure-Jell,  Gaines 
Dog  Food 

GENERAL  MILLS  INC   6,742,004          7,190,599  —448,595 Bisquick,  Crustquick,  Ginger  Cake  Mix, 
Gold  Medal  Kitchen  Tested  Flour,  Pye- 
quick.  Soup,  Cereals,  Cake  Mixes, 
Sperry  Pancake  &  Waffle  Flour, 
Cheerios,  Kix,  Wheathearfs,  Wheafies, Drifted  Snow  Flour 

GENERAL  MOTORS  CORP   1,079,572           1,976,764  —897,192 Chevrolet  Passenger  Cars    7,850 
Institutional    607,314 
Pontiac  Motor  Cars    21.500 
Electric   Refrigerators    442.908 

GILLETTE  SAFETY  RAZOR  CO   3,858,294          6,267,319  —2,409,025 
Safety     Razors,     Blades     &  Shaving 
Cream,  Gillette  Brushless,  Lather  Shove 
Creams,   TonI   Creme   Shampoo,  Home 
Permanent  Wove,   Creme  Rinse 

GLEN  ALDEN  COAL  CO   83,696              86,246  —2,550 Blue  Coal 
GOLD  SEAL  CO   1,521,304            547,548  +973,756 Gold  Seal  Glass  Wax  &  Wood  Cream 
GOODYEAR  TIRE  &  RUBBER  CO   436,736             541,500  —104,764 Institutional 
GOSPEL  BROADCASTING  ASSN   344,384 Institutional 
GREEN  SPOT  INC   11,036 

Green  Spot  Orangeade 
GREYHOUND  CORP   21,160               3,856  +17,304 

Bus  Transportation 
GREYSTONE  PRESS  INC   112,495 Publishers 
GROVE  LABS  INC   122,652 

Fitch   Hair  Tonic  &  Shampoo,  4-Way Cold  Tablets 
GRUEN  WATCH  CO   251,100 Watches 
GULF  OIL  CORP   646.806            612,714  +34,092 

AH    Products     541,209 
Gasoline,  Oil,  Lubricants,  Tires,  Insec- ticides   105,597 

HALL  BROS.  INC   649,530             843,801  —194,271 Hallmark  Greeting  Cards 
HALLICRAFTERS  CO   6,600 Television  Sets 
HEINZ,  H.  J.,  CO   214,224 All  Products 
HELBROS  WATCH  CO   363,093             478,002  —114,909 Helbros  Watches 
HISS,  DR.,  SHOES,  INC   2,160 Dr.  Hiss  Shoe  Stores 

(Continued  on  page  88) 
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CIGAR  SMOKING 
WOR  Cites  Radio  Influence 

'RADIO  is  effective  in  influencing 
imen  to  smoke  cigars,  and  especially 
certain  brands,  according  to  a  re- 

port issued  by  researchers  at  WOR 
New  York,  covering  tv?o  programs 
aired  Monday  through  Saturday. 
The  research  department  found  the 
percentage  of  cigar-smokers  among 
listeners  almost  double  that  of  non- 
listeners. 

In  one  case,  the  station  found 
that  47%  of  men  listeners  were 
cigar  smokers  with  24%  among 
men  who  had  not  heard  the  pro- 

grams. Additionally,  listeners  to 
WOR's  6:30  p.m.  newscasts  showed 
a  3%  to  1  preference  over  non- 
listeners  for  Consolidated  Cigar 

Corp.'s  Dutch  Masters;  listeners  to 
Stan  Lomax's  6:45  p.m.  sports  pro- 

gram indicated  a  4V2  to  1  prefer- 
ence over  non-listeners  for  Rialto 

and  La  Primadora  cigars. 
Both  studies,  designed  to  meas- 

ure sales  impact  of  WOR  pro- 
grams, compared  matched  samples 

of  listeners  and  non-listeners  for 
purchases.  Surveys  —  sixth  and 
seventh  of  a  series — were  conducted 
by  The  Pulse  Inc.  in  10  metropoli- 

tan counties. 

URGES  TAX  REPEAL 
C  of  C  Hits  Wartime  Levies 

REPEAL  of  all  wartime  excise 
taxes  was  urged  last  week  by  the 
U.  S.  Chamber  of  Commerce  be- 

cause "business  again  is  faced  with 
a  buyers  market."  The  plea  was 
placed  before  the  House  Ways  and 
Means  Committee. 
A  Chamber  spokesman  cited  a 

Commerce  Dept.  survey  which  lists 
17  items  as  "highly  sensitive  to 
demand  factors"  and  subject  to 
federal  excise  taxes.  Among  the 
items  are  radios,  phonographs  and 
records.  The  survey  indicated  that 
lowered  excises  on  these  articles 
would  mean  an  increase  in  sales 
volume  of  from  one  to  three  times 
the  amount  of  tax  reduction.  The 
Chamber  asked  for  tax  elimination 
on  long  distance  telephone  and  tele- 

graph (and  wire  service)  and  the 
15%  levy  on  local  telephones. 

?????????? 

What's  UP 

IN  LANSING  ; 

SEE  PAGE  16 

YANKEE  NETWORK 

Opens  New  Boston  Sales  Office 

SALES  office,  the  function  of  which 
will  be  to  sell  broadcast  time  for 
Yankee  Network-owned  stations 
outside  of  Boston,  has  been  opened 
in  Boston,  the  network  announced 
last  week.  Stations  to  be  served  by 
the  office  are  WEAN  Providence, 
WONS  Hartford  and  WICC  Bridge- 

port. Joseph  Lopez,  manager  of 
WEAN,  will  be  in  charge  of  the 
new  sales  office.  During  his  ab- 

sence from  Providence,  Mowry 
Lowe,  member  of  the  WEAN  sales 
department,  will  act  as  manager  of 
the  station  and  be  responsible  for 
all  phases  of  its  operation,  the  net- 

work stated. 

Mr.  Lopez'  office  will  be  at  21 
Brookline  avenue,  Boston,  in  the 
Yankee  Network  Bldg. 

IRE  SESSION  SET 

Boston  Meet  Is  April  15 

WITH  its  theme  "Progress 
Through  Research,"  the  1950  New 
England  Radio  Engineering  meet- 

ing will  be  held  at  the  Somerset 
Hotel,  Boston,  on  Saturday,  April 
15.  Sponsored  by  the  North  At- 

lantic Region  of  the  Institute  of 
Radio  Engineers  for  the  past  three 

years,  this  year's  one-day  session 
will  include  a  morning  and  after- 

noon technical  program. 
Also  scheduled  are  a  visit  to  the 

television  facilities  of  WBZ-TV 
Boston  and  inspection  of  the  toll 
dialing  equipment  of  the  New  Eng- 

land Tel.  &  Tel.  Co.  In  addition, 

mutual  problems  of  IRE's  North 
Atlantic  Region,  comprised  of  the 
Boston  and  Connecticut  Valley 
sections,  will  be  discussed  under 
leadership  of  Herbert  J.  Reich, 
IRE  regional  director.  Other 
speakers  will  include  Lawrence  B. 
Grew,  engineer  for  the  Southern 
New  England  Tel.  Co.,  and  Her- 
mon  H.  Scott,  president  of  H.  H. 
Scott  Inc.  and  Boston  section  chair- 

SENATE  HEARINGS 

FCC  1950  Funds  on  Agenda 

A  SENATE  Appropriations  sub- 
committtee  is  expected  to  begin 
hearings  today  (Monday)  on  fiscal 
1951  funds  for  FCC  and  other  inde- 

pendent offices,  with  testimony  from 
the  Commission  slated  to  be  taken 
this  week  or  next.  All  hearings 
are  due  to  be  completed  by  March 15. 

A  House  Apppropriations  sub- 
committee already  has  concluded 

similar  sessions  on  1950-51  funds. 
FCC  Chairman  Wayne  Coy,  other 
Commissioners  and  FCC  staff  mem- 

bers were  heard  on  President  Tru- 
man's budget  request  for  roughly 

a  2V2%  increase  in  FCC  appropria- 
tions [Broadcasting,  Feb.  6]. 

WIBC  Indianapolis  has  become  Indi- 
ana's first  all-night  station.  Station 

runs  around  the  clock  five  days  a  week 
Monday  through  Friday. 

BIG  a 

Top-Selling  Disc  Jockeys 

in  the  Detroit  Market! 

THE  TOBY  DAVID 
MORNING  SHOW 

EDDIE  CHASE'S MAKE  BELIEVE 
BALLROOM 

HAL  O'HALLORAN'S 
DAWN  PATROL 

•  Based  on  actual 

results  for  their  spon- 
sors, these  men  are 

hitting  new  highs  in 

popularity.  From  ear- 
ly morning  to  late  at  night,  selling  products  or  service 

via  CKLW  is  an  easy,  thrifty  proposition! 

1 55
o  iTc.

 
CKLW 

Guardian  Building     •      Detroit  26 
MUTUAL  Adam  J.  Young,  Jr.,  Inc. 
SYSTEM  National  Rep. 
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WGY 

161 

WGY 

UN  NETWORK  PROGRAMS 
( 

audience  coverage  station  of  the 
Great  Northeast 

in  YOUR  favor,  for  with  WGY  an  advertiser 

can  actually  cover  sixteen  metropolitan  mar- 
kets with  ONE  station ! 

and  only  WGY  can  deliver 
many  individual  markets! 

WHERE?  ...  IN  NEW  YORK 

audiences  in  so 

Albany 

Amsterdam 
Glens  Falls 
Gloversville 

Hudson 
Johnstown 
Norwich 
Oneonta 
Utica 

Rome 
Saratoga  Springs Schenectady 

Troy 

IN  MASSACHUSETTS 
North  Adams  Pittsfield 

IN  VERMONT 
Rutland 
-  -  -  And  all  the  territory  in  between 

HOW?  ....  COVERAGE— 50,000  power-/u/Z  watts  serv- 
ing 16  cities  with  a  metropolitan  population  of 

1  million,  247  thousand.  This  16  city  area  alone 
can  claim  retail  sales  of  1  billion,  162  million, 
225  thousand  dollars.  A  Hooper  Survey  just 
completed  proves  that  WGY  reaches  55%  more 
evening  radio  listeners  in  the  16  markets  than 
the  next  best  station. 

^VHY?  ....  WGY  is  the  only  clear  channel  station  serving 
the  area. ..50,000  watts  power  on  a  low 
frequency! 

WGY 

WGY 

has  been  a  listening  habit  since  1922! 

is  the  ONLY  NBC  station  in  the  area. 
Other  network  audiences  are  divided 
among:  3  stations  for  CBS,  5  stations 
for  ABC,  6  stations  for  MBS. 

^^GY  is  owned  and  operated  by  the  General 
Electric  Company,  thus  assuring  finest 
station  operation  in  the  area. 

WHEN? RIGHT  NOW  if  your  product  is  distributed 
in  upstate  New  York  and  Western  New  Enj:land. 
Your  message  on  WGY  will  assure  you  of  dom- 

ination of  the  listening  audience  in  the  area, 
because  WGY  provides: 
More  Markets  than  any  other  upstate  New  York 
station. 

Larger  Audiences  than  any  other  station  in  the  area. 
Wider  Coverage  than  any  other  station  in  the  area. 
Lower  Cost  than  any  combination  of  stations  in 
the  area  to  reach  the  16  markets. 

Represented  Nationally  by  NBC  Spot  Sales 

For  the  complete  story 
on  WGY, 

its  programs  and  availabilities,  call 
your  nearest  NBC  Spot  SalesmanI 

affiliated  with 

A  GENERAL  ELECTRIC  STATION 

1950  Schedule  Includes  6  Documentaries  On  MBS 

UNITED  NATIONS  network  pro- 
gi-am  schedule  for  the  remainder 
of  1950,  including  a  series  of  six 
one-hour  documentaries  to  begin 
over  the  coast-to-coast  MBS  March 
26,  was  announced  by  UN  informa- 

tion officials  in  New  York  last 
Wednesday. 

The  Mutual  series,  The  Pursuit 
of  Peace,  will  be  under  the  super- 

vision of  Norman  Corwin,  UN's 
special  projects  radio  director,  and 
will  emanate  from  New  York, 
Hollywood,  Canada  and  India.  A 
one-time  program,  Eleven  Memory 
Street,  was  aired  this  past  Friday. 
The  six-week  stint  will  comprise 
such  topics  as  UNESCO,  human 
rights  and  the  technical  assistance 

program. A  similar  schedule  of  documen- 
taries currently  is  being  broadcast 

once  a  month  over  NBC,  in  addi- 
tion to  the  CBS-TV  Ford  Motor  Co. 

daily  UN  sessions  feature,  CBS' Memo  From  Lake  Success,  and  the 
weekly  UAT  Story,  heard  over  400 
stations  coast-to-coast.  First  two 
programs  also  are  heard  over  Can- 

ada's dominion  network. 

Another  Series  Planned 

Simultaneously,  it  was  revealed 
that  another  series,  to  be  aired  by 
ABC,  is  in  stage  of  preparation  for 
use  sometime  next  spring.  Addi- 

tionally, discussion  is  underway 
with  major  television  networks  for 
program  to  start  this  fall. 
The  MBS  package,  which  also 

was  announced  by  William  H.  Fine- 
shriber  Jr.,  Mutual  vice  president 
in  charge  of  programs,  will  call  on 
an  all-star  Hollywood  cast  for  the 

opening  program.  Noted  writers 
will  contribute  their  services 

STATE  NEWSMEN 
Find  Second  Bid  Blocked 

SHOULD  State  Dept.'s  Voice  of 
America  reporters  be  denied  full 
U.  S.  Capitol  press  gallery  creden- 

tials while  representatives  of  Tass, 
the  Soviet  news  agency,  and  the 
New  York  Daily  Worker  continue 
to  enjoy  such  privileges? 

That  question  evoked  widespread 
discussion  on  Capitol  Hill  the  past 
fortnight  as  the  State  Dept.  had 
"indefinitely  delayed"  its  second 
bid  for  accreditation  of  Voice  Re- 

porters Joseph  Sitrick  and  Grattan 
McGroarty.  Both  news-gatherers 
may  sit  in  on  gallery  proceedings 
and  use  Senate  Periodical  facilities, 
but  are  forbidden  to  take  notes  on 
floor  action  and  must  depend  on memory. 

Controversy  revolves  around 
whether  the  Standing  Committee  of 
Correspondents  may  logically  make 
exceptions  in  the  State  Dept.'s  case, 
thus  opening  the  door  to  other 
government  executive  reporters  or 

so-called  "propagandists."  A  hear- 
ing on  Voice  applications  was 

deferred  by  the  committee  at  the 
request  of  State  Dept. 

throughout  the  series. 
UN  does  not  plan  to  set  up  its 

own  TV  station  in  the  future,  ac- 
cording to  UN  information  officials, 

though  it  could  well  do  so  within 
the  framework  of  charter  provi- 

sions of  the  International  Telecom- 
munications Union,  Geneva,  of 

which  UN  is  a  member — and  prob- 
ably with  little  more  than  nodding^ 

acquiescence  to  a.  requested  chan- 
nel by  FCC. 

During  the  Wednesday  luncheon  | 
session,  held  at  the  Waldorf  Astoria 
Hotel  for  UN  and  radio  press  rep- 

resentatives, UN  was  criticized  for 
lack  of  liaison  with  press  channels 
and  failure  to  acquaint  editors 
with  UN  objectives.  Benjamin 
Cohen,  assistant  secretary-general 
UN  Dept.  of  Information,  readily 
conceded  the  present  relationship 

was  inadequate  but  said  that  UN' 
radio  operation  had  been  "experi- mental" until  this  year. 

Mr.  MuUinax 

SOUTHERN  BELL 

Go.  Group  Urges  Radio  Usi 
SOUTHERN  Bell  Telephone  Co^ 
has  been  urged  to  use  radic 
advertising  as  well  as  newspapers, 

with  Ed  Mullinax,  WLAG  La- 
Grange,  making 
the  contentior, 

on  behalf  of  the' 
Georgia  Assn.  oi, 
Broadcasters.  Mr 

Mullinax,  presi- 
dent of  the  Geor-. 

gia  association' 

met  with  Lane 

Hubbard,  genera'5 manager  0: 
Southern  B  el. 
Telephone  Co. 

Complaint  has  been  made  bj 
southeastern  broadcasters  thai 
Southern  Bell  has  been  buying 

newspaper  space  but  submitting^ 
free-time  material  to  stations' [Broadcasting,  Feb.  20]. 

Mr.  Hubbard  told  Mr.  MullinaJ. 
Southern  Bell  recently  startec 

buying  time  when  emergencies  de- 
velop. He  added  that  "Southeri^ Bell  feels  that  newspapers  can  dc 

a  better  job  on  the  type  of  adver- 
tising we  do."  Mr.  Mullinax  con 

tended  Georgia  stations  can  do  ai 
effective  institutional  as  well  a; 
emergency  job  for  Southern  Bell 

If  the  company  started  radio  v 
would  have  requests  for  scheduler 
from  stations  in  all  its  states,  Mr- 
Hubbard  said.  Mr.  Mullinax  re- 

plied that  this,  too,  is  proper  sinc^ 
radio  "does  a  good  job  everywhere.' Mr.  Hubbard  wrote  Mr.  MullinaJ 
after  the  interview  that  the  com 
pany  will  consider  use  of  radio. 

The  Georgia  association  is  ex 

ploring  ways  of  selling  radio  t( 
utilities  and  manufacturers  in  thi 
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HIGHLIGHTS  of  weekly  Washingto) 
Touchdown  Club  meeting  aired  Mon 

day,  6  p.m.,  by  WWDC  Washington. 
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\GOOD  ADVERT
ISING  Wm  Boost

  Economy-Cone 

LACK  of  experienced  sales  man- 
iagement,  "wise  in  the  ways  of  ad- 

vertising," may  well  be  the  softest 
spot  in  America's  economy,  Fair- 

fax M.  Cone,  board  chairman  of 
Foote,  Cone  &  Belding,  asserted 
Tuesday  at  a  luncheon  meeting  of 
the  Chicago  Junior  Assn.  of  Com- 

merce and  Industry. 

Answering  his  own  question — "Is 
.advertising  keeping  pace?" — Mr. 
Cone  concluded  that  "either  adver- 

tising has  been  tried  and  found 

wanting  or  it  isn't  being  properly 
I  and  sufficiently  used.  I  think  the 
latter  is  the  case." 

Stressing  that  the  miracle  of 
America  is  one  of  mass  distribu- 

tion and  not  of  mass  production — 
and  that  advertising  is  the  back- 

bone and  strength  of  distribution — 
Mr.  Cone  explained  why  it  is  im- 

portant to  know  if  advertising  is 
keeping  pace. 

I  Competitive  Factors 
i  He  traced  the  history  of  the  past 
eight  years,  "a  unique  period  when 
experience  died  and  many  came  of 
age  without  being  told  the  com- 

petitive facts  of  life.  We  are  just 
beginning  to  learn  that  you  can't 
sell  a  S2.50  white  shirt  for  S5.50 
in  1949  and  for  S4.50  in  1950,  be- 

cause someone  will  always  come 
along  to  make  a  better  shirt  and 
sell  it  for  S2.95.  This  is  the  his- 

toid- of  success,  and  historj-  will 
repeat  itself. 

Although  advertising  was  a  lux- 
ury for  eight  years,  circumstances 

are   different   now,   he  asserted. 

SESAC  EXPANDS 

NAB  Meet  To  See  UnYeiling 

STAGE  wiU  be  set  at  NAB's  Chi- 
cago convention  next  month  for  the 

first  industry  unveiling  of  SESAC 

Inc.'s  expanded  transcription  li- 
brary sei^ce  for  1950,  the  New 

York  firm  disclosed  last  week. 
Announcement  at  the  convention 

will  herald  the  firm's  doubling  of 
ti-anscriptions  available  to  stations, SESAC  said.  A  number  of  features 
have  been  added,  K.  A.  Jadassohn, 
general  manager,  pointed  out. 
SESAC  now  will  offer  as  many  as 
3,500  recorded  musical  numbers  in 
comparison  to  1,800  offered  last 
year. 

In  addition,  the  ser\-ice  will  make 
available  a  "script  service"  of 
salable  programs.  These  will  fea- 

ture folk  music,  military  band  music 
and  concert  series.  This  package 
will  be  made  up  of  three  blocks  of 
13  shows  for  a  total  of  39  programs. 
Stations  can  sell  these  programs  in 
13  segments  and  can  make  use  of 
program  notes  provided.  Another 
innovation  is  a  catalog  of  bridges, 
moods  and  themes  to  meet  particu- 

lar demands  of  TV  stations  and 
also  applicable  to  AM-FM  stations. 
These  can  be  used  as  background 
music  for  dramatic  and  film  shows. 
SESAC's  basic  rate  will  remain  un- 

changed, Mr.  Jadassohn  said. 

"Prospects  must  be  sold  and  sold 
hard  against  competition,  or  there 
will  be  no  sales.  This  is  especially 
tme  for  items  of  daily  use  above 
the  level  of  necessity,"  he  said. 
"This  is  the  measure  of  the  differ- 

ence between  American  standards 
and  those  of  other  countries.  Our 
economy  is  based  on  sale  of  these 
items,  and  it  has  been  termed  an 

economy  of  luxury." Hits  at  Fetishes 
Discussing  advertising  fads  and 

fetishes,  Mr.  Cone  said  fads  con- 
tinue to  be  part  of  "badly  planned 

and  executed  advertising  now 
used."  One  of  the  "newest  and 
dopiest"  tji^es,  in  his  opinion,  is 
merchandise  advertising  prepared 
and  placed  to  sell  dealers  and  get 

their  support.  "We  don't  need  much 
of  this,  and  certainly  not  a  con- 

tinuing stream.    During  the  war 

we  could  sell  anj-thing,  but  it  won't 
work  now  because  advertising  was 
invented  to  sell  users."  He  indi- 

cated the  only  advertising  that  im- 
presses dealers  is  name,  size  and 

price  advertising,  without  the  why, 
and  this  builds  no  product  demand 
with  consumers. 

Citing  a  mail  survey  by  Frigid- 
aire  among  its  clients,  Mr.  Cone 
said  the  concern  found  that  54% 
of  purchasers  said  their  minds  were 
made  up  as  to  brand  before  talking 
with  a  dealer  or  salesman.  This 
percentage  would  be  much  higher 
in  food  and  drug  products,  where 
there  is  no  demonstration  and  vnth 
comparison  only  after  purchase,  he 
claimed. 
Merchandise  advertising  is  a 

"silly  and  dangerous  business, 
doomed  to  failure  because  of  the 
number  of  small  advertisers  who 

amply  and  adequately  advertise  to 
consumers,"  he  assex'ted. 
Mr.  Cone  said  the  answer  to 

profit  in  any  advertising  program 
is  to  invest  shrewdly.  Unit  adver- 

tising costs  go  down  if  the  budget 
is  well  spent,  and  this  is  the  aim 
of  users  and  makers  of  advertising 
for  the  future.  Advertising  may 

well  pace  all  consumer  goods  busi- 
ness to  a  new  high  volume,  he  con- 

cluded. 

Alabama  Club  Elects 

PRESS  &  Radio  Club  Inc.,  Mont- 
gomery, Ala.,  has  announced  elec- 

tion of  the  following  persons  con- 
nected with  radio  in  Montgomery, 

as  officers  for  1950:  Treasurer,  Ed 
Brown,  WJJ.J;  board  of  directors, 
John  Allen  Wolf  of  WSFA,  Dave 
Manners,  WAPX,  and  Billy  Smith, 
WSFA;  membership  and  house 
rules  committee,  Lou  Benton  of 
WMGY,  chairman. 

the  LARGEST  portion 

of  Eastern  Oklahoma's 

$1,000,000,000  "buying  in- 
come" market  is  covered 

effectively  by  

f 

. ^^^^^ 

TULSA'S  EXCLUSIVE  RADIO  CENTER 
AVERY-KNODEL,  INC. 

Radio  Station  Representatives 

JOHN  ESAU,  Vice  Pres.  &  Gen.  Mgr.. 
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Areas 

Radio's  versatile  voice,  on  any  network,  is  bravo'd 

from  family  circle  to  parterre  box  (and  office  box) 

as  man's  best  means  of  reaching  folks  and  selling 

goods.  And  Mutual  is  the  network  which  raises 

this  voice  in  more  markets  than  any  other. 

Like  the  others,  we  sing  it  out  fortissimo  in 

all  the  larger  centers,  wherever  the  score  calls  for 

lung-top  volume.  But  sellouts  at  the  Met  are  not 

enough :  how  do  you  do  on  the  road  ? 

Your  sales  overtures  today  can  succeed  or  fail 

on  performance  in  the  rest  of  the  nation.  And  here 

a  significant  Mutual  "difference"  can  mean  a  vital 

plus  for  you  in  your  present  sales  arrangements. 

+ 

REMEMBER  THESE  OTHER  MUTUAL  PLUS-DIFFERENCES: 

Lowest  Costs,  Hookup  by  Hookup,  of  AH  Networks. 

Largest  Audiences  per  Dollar  in  All  Network  Radio.  |.| 

Maximum  Flexibility  for  Custom-Tailored  Hookups. 

'Where-to-Buy-It'  Cut-Ins  Available  at  No  Extra  Cost. 

Mutual  offers  a  selection  of  over  300  markets, 

coast  to  coast,  where  no  other  network  has  a  sta- 

tion; 300  extraordinarily  response-able  markets 

(56%  above  the  U.S.  average  in  sales  per  capita) 

where  your  voice  dominates  and  audience  ratings 

soar  2  to  6  times  above  their  big-city  levels. 

In  these  markets  Mutual  literally  steals  the 

scene  for  you,  enabling  you  to  win  customers  and 

dealerships  where  other  networks  are  remote. 

Finally,  to  the  steady  obbligato  of  the  greatest 

homes-per-dollar  values  in  network  radio,  you  can 

sing  it  solo  in  more  markets  on  Mutual  than  on 

all  other  networks  combined.  The  stage  is  yours. 

The  Difference  is  MUTUAL! 

broadcasting 

system 
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Rating  Armistice 

THE  NATIONAL  Hooper  rating,  after  a  15- 
year  reign,  goes  by  the  radio  boai'ds.  Hence- 

forth it  will  be  the  Nielsen — exclusive  in  the 
national  AM  and  TV  network  fields  and  in 
Pacific  Coast  network  radio. 

The  sale  of  these  Hooper  units — at  a  re- 
ported figure  of  under  half-million — to  Niel- 

sen should  help  clear  up  what  had  been  an 
increasingly  confused  rating  situation.  Whether 
it  is  the  millennium,  of  course,  is  not  now  pre- 

dictable but  it  should  have  a  salutary  effect. 
Nielsen  has  an  enviable  reputation  in  the 

marketing  research  field.  The  networks  are 
subscribers.  Its  audimeter  method  of  repoi't- 
ing  has  had  its  shortcomings,  but  there  have 
been  constant  improvements.  A  more  accurate 
reporting  system  now  has  been  devised  with 
higher  speed  units,  and  ratings  should  be 
available  on  a  two-week  basis  within  a  few 
weeks. 

The  fusion  is  logical.  Neither  service  could 
make  money.  And  Hooper  had  gone  into  new 
fields.  Hooper,  which  has  had  its  bumps  lately, 
now  concentrates  on  city  ratings  for  AM  and 
TV  as  well  as  area  indexes. 

There  always  has  been  a  latent  demand  in 
radio  (and  it  is  likely  in  TV  too)  for  what 
would  amount  to  a  radio-controlled  rating  serv- 

ice, a  counterpart  of  Broadcast  Music  Inc. 
Hooper,  until  it  hit  the  formidable  Nielsen  com- 

petition, wielded  more  influence  on  the  eco- 
nomics of  radio  than  any  other  entity. 

Whether  the  move  to  set  up  an  audience 
rating  service  which  would  be  cooperatively 
owned  gains  impetus  will  depend  upon  the  man- 

ner in  which  Nielsen  handles  its  new  and 
highly  sensitive  responsibilities,  as  well  as  the 
equity  and  impartiality  of  the  new  localized 
Hooper  operations. 

So  far,  from  where  we  sit,  the  new  order 
looks  wholesome  and  healthy. 

All  A-Board 

MOST  hopeful  sign  on  the  NAB  horizon  comes 
with  results  of  the  election  of  directors. 

Last  month  when  the  present  board  met, 
there  were  dire  forbodings  because  at  least 
nine  and  perhaps  a  dozen  of  the  27-man  board 
were  slated  to  leave,  either  because  of  dis- 

qualification under  the  revised  by-laws  limit- 
ing continuous  service,  or  of  refusal  to  run 

again.  Among  these  men  were  some  of  radio's 
youthful  "elder  statesmen."  There  was  fear 
that  their  replacements  would  have  tough  going 
in  this  critical  period  in  NAB  afi'airs. 

The  results  are  refreshing  and  encouraging. 
The  dozen  newcomers  are  formidable  broad- 

casters— several  of  them  in  station  ownership. 
NAB  members,  despite  the  dark  clouds,  have 
taken  this  election  seriously.  They  have  voted 
their  convictions. 
We  are  constrained  to  single  out  two  new 

directors  for  special — and  honorable — mention. 
A.  D.  (Jess)  Willard,  for  nearly  five  years 
second-in-command  at  NAB,  returns  to  the 
councils  but  in  this  new  capacity  as  regional 
station  director  from  WGAC  Augusta,  Ga. 
And  Edgar  Kobak,  former  Mutual  president, 
snaps  back  on  the  NAB  board  as  co-owner  of 
the  booming  little  WTWA  Thomson,  Ga.  This 
is  not  to  minimize  the  importance  of  those 
elected  or  reelected. 

It  must  be  the  pixey  in  us. 

FCC's  Own  Ripper  Bill 
WONDERS  NEVER  cease  at  the  FCC.  A  ma- 

jority, speaking  as  nearly  always  through  its 
omnipotent  Law  Bureau,  now  essays  to  write 
the  very  legislation  to  govern  its  affairs. 

You  have  one  guess  where  the  applicant  or 
licensee  would  stand. 

Despite  usual  secrecy  shrouds,  we  report  in 
this  issue  the  substance  of  a  letter  sent  by  the 
FCC  to  Chairman  Sadowski  of  the  House 
Radio  subcommittee.  It  is  an  astounding  docu- 

ment. It  has  as  its  purpose  demolition  of  the 
McFarland  Bill  fS-1973)  passed  by  the  Senate 
last  session  to  invoke  desperately  needed  re- 

forms in  FCC  processes.  It  would  make  a 
mockery  of  the  Administrative  Procedure  Act, 
intended  to  give  litigants  a  fair  break. 

Indeed,  there  are  passages  which  the  Senate, 
having  unanimously  approved  the  McFarland 
Bill,  could  regard  as  impudent  and  arrogant. 
It  is  a  frontal  assault,  designed  to  retain  for 

the  FCC's  lawyers  the  power  to  influence  Com- 
mission policies. 

There  was  a  lone  dissent.  Comr.  Robert  F. 
Jones,  who  for  a  decade  served  in  Congress, 
lays  bare  the  purposes  of  the  ambitious  FCC 
legal  minions.  He  wants  Commissioners  to  act 
like  judges  in  quasi- judicial  proceedings — a 
prime  purpose  of  the  McFarland  Bill.  He 
wants  no  ex  parte  proceedings  wherein  the 
lawyers  lead  the  FCC  around  ring-in-nose.  He 
wants  the  FCC  staffers  to  plead  their  cases  in 
"open  court"  rather  than  in  star  chamber. 

The  FCC,  of  course,  will  trot  out  that  busi- 
ness of  being  duty-bound  to  give  Chairman 

Sadowski  the  information  he  sought,  since  the 
request  had  been  made  in  writing.  That  is 
only  part  of  the  story — and  an  entirely  dif- 

ferent story  than  was  told  the  Senate  on  the 
identical  legislation.  FCC  members  previously 
had  advised  the  Senate  committee  that  they 
favored  McFarland's  Bill  in  most  particulars. 
How  the  FCC  majority  will  justify  its  about- 

face  will  be  a  neat  trick.  What  has  transpired 
since  to  induce  the  majority  to  renounce  its 
previous  benediction?  Our  guess  is  that  the 
Cottones  and  the  Plotkins  and  the  Solomons 

can  chalk  up  another  "mission  accomplished." 
For  example,  the  majority  insists  it  must 

have  staff  advice  at  almost  all  times  (which 
the  McFarland  Bill  would  limit).  If  that  is  so, 
then  the  FCC's  decisions  are  not  the  decisions 
of  seven  men  but  of  10  or  12  or  20.  We  string 

along  with  Comr.  Jones'  view  that  if  that  is  the 
case,  then  the  Senate  "is  not  confirming  enough 
employes  of  the  Commission." The  FCC  would  delete  the  McFarland  Bill 
provision  which  says  that  when  a  court  hands 
down  a  decision  reversing  the  Commission  then 
it  shall  be  the  duty  of  the  Commission  to  follow 
the  court's  mandate  and,  unless  otherwise  or- 

dered, to  do  so  upon  the  basis  of  the  original 
record.  That's  about  as  opaque  as  a  freshly 
polished  wind-shield. 

The  lawyers  do  not  want  disturbed  the  un- 
broken record  of  court  decisions  wherein,  by 

reopening  hearings,  they  have  trumped  up 
enough  evidence  to  justify  the  original  action. 

But  they  have  to  reckon  with  Congress  and 
with  Sen.  Ernest  W.  McFarland  (D-Ariz.). 
There  are  those  in  Congress  who  will  see  in  the 

measure,  which  we  will  call  the  "Plotkin  Bill" for  short,  an  effort  not  only  to  justify  past  FCC 
actions  but  to  lay  the  ground-work  for  actions 
the  lawyers  are  about  to  take  through  a  Char- 

lie McCarthy  FCC. 
Framers  of  the  Administrative  Procedure 

Act  won't  stand  by  idly  as  the  FCC  lawyers 
seek  to  flaunt  that  hard-won  statute.  Nor  will 
Sen.  McFarland  take  it  lying  down.  He  has 
the  confidence  and  respect  of  Congress  and 
the  White  House. 

This  time  the  FCC  lawyers  may  have  over- 
reached. They  may  have  played  footy-footy 

with  the  wrong  side. 

NORMAN  HOGGS 

IT  IS  a  matter  of  record  that  WMCA  Ne-w York,  a  5  kw  independent,  has  in  the  pas 

12  months  gone  from  "red"  to  "black,' and  that  the  station  currently  is  realizing 
40  to  increase  in  quarterly  gross  billing, 
over  comparable  periods  anteceding  Februar 
1949. 

It  is  more  than  coincidence  that  this  enviabl 
record  has  been  achieved  during  the  compara 
tively  brief  tenure  of  Norman  Boggs  as  gen 
eral  manager  of  the  station. 

To  Mr.  Boggs,  who  once  toured  the  Orien 
as  a  piano-player  in  a  hastily  organized  col 
lege  dance  band,  the  results  must  seem  "swee 
music"  indeed.  In  fact,  WMCA's  sales'  till 
began  jingling  just  60  days  after  Mr.  Bogg 
assumed  the  managerial  helm;  furthermon 
the  station's  revenue  has  continued  to  lea 
and  bound. 

Norman  Boggs  had  been  schooled  in  saU 
success,  having  freshly  arrived  in  Februar 
1949  from  WLOL  Minneapolis-St.  Paul,  a  5  t 
outlet  owned  primarily  by  Ralph  Atlass,  gei 
eral  manager  of  WIND  Chicago,  who  serve 
as  consultant  to  WMCA.  WLOL  also  proi 
pered  under  Mr.  Boggs'  leadership. 

The  WMCA  resurgence  under  "Red"  Bogj, 
is  neither  coincidental  nor  awe-inspiring  : 
view  of  the  credo  which  motivates  this  si 
native-born  Hoosier. 

In  a  word  it  is  basically,  strict  adherens 
to  a  "realistic  rate  structure";  a  re-stressir 
on  personnel  duties,  particularly  with  respe 
to  sales ;  and  the  belief  that  radio  should  nev 

be  "sold  short." A  staunch  contention  of  Mr.  Boggs  is  th 
radio  need  never  slash  rates  indiscriminate 
nor  offer  free  time  as  a  come-on  to  prospecti 
local  advertisers.  Rather  hesitantly,  he  w 
point  out  that,  in  his  opinion,  local  business 
New  York  is  "far  under"  what  it  should 
for  a  market  of  its  size,  and  that  Chicago  st 
tions  gross  more  revenue  on  that  level. 

"We  are  convinced  that  the  lack  of  a  realisi 
rate  structure,  as  far  as  the  market  and  coi 
petitive  situation  are  concerned,  is  one  reas 
for  that  comparison  of  local  figures  betwe 
Chicago  and  New  York,"  Mr.  Boggs  says. 
must  restore  the  confidence  of  the  local  adT( 
tiser  in  radio;  he  has  been  weaned  for  yes 
on  black-and-white  and  he  still  is  not  sold 

radio.    But  the  situation  is  improving." 
He  cited  the  case  of  a  27-year-old  advi 

tiser  who  has  stuck  pretty  steadily  w: 
WMCA  but  who  thought  radio  should  ma 
concessions  (time  contributions  by  the  statii 
or  short-term  contracts)  not  usually  demand 
of  printed  media.    The  advertiser  still  is  i 

(Continued  on  page  77) 
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TheWSAI 

SHELF-LEVEL 

Selling  Plan 

FOLLOWS 

THROUGH 

This  Is  the  s+ory  of  SPRY,  and  how  it  was  sold 

by  the  copyrighted  WSAI  "Shelf  Level"  SELLING 
plan.   (59  other  products  have  been  sold  the 

same  way!)   "Shelf  Level"  means  exactly  what 

it  says  .  .  .  Radio  advertising  backed  by  merchandising 

. .  .  right  down  to  the  shelf . . .  yes,  right  down 

to  the  customer  in  the  store  and  superma  rket. 

We  know  it  works  .  .  .  and  so  do  our  satisfied 

sponsors.  (And  evidently  others  do,  too, 

'cause  we  just  copped  the  Billboard 

Merchandising  Award  on  a  national  level!) 

CINCINNATI 

UJSfll 

A  MARSHALL  FIELD  STATION 

REPRESENTED  BY  AVERY-KNODEL 
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KPHO  STAFF 

8  Resignations  Announced 

RESIGNATIONS  effective  Feb.  22 
of  Commercial  Manager  J.  R. 
(Dick)  Heath  and  the  entire  sales 
staff  of  KPHO  Phoenix,  including 
Frank  Orth,  Charles  Stauffer,  J.  R. 
Heath  Jr.  and  John  Nelson,  have 
been  announced  by  the  station. 

Gil  Lee,  formerly  vi^ith  KOOL 
Phoenix  and  more  recently  with 
Montano-Alzua  Agency  of  Phoenix, 
has  been  appointed  commercial 
manager.  Agnes  McGillvra,  for- 

merly owner  of  KWRZ  Flagstaff, 
Ariz.,  joins  KPHO  as  saleswoman. 
Names  of  other  salesmen  have  not 
been  announced. 
Three  other  resignations  also 

were  announced.  Leonard  Burk- 
land,  announcer,  resigned  Feb.  15 
to  join  KYUM  Yuma,  Ariz.,  as 
announcer.  He  is  succeeded  by  John 
Harrington,  formerly  with  KSTP 
St.  Paul-Minneapolis  and  KYCA 
Prescott,  Ariz.  Robert  Vache,  pro- 

duction director-announcer,  left 
March  1  to  become  program  di- 

rector-assistant manager  at  KCLF 
Clifton,  Ariz.  Ann  Licklidder, 
secretary  to  Rex  Schepp,  KPHO 
president,  resigned  Feb.  15.  Her 
future  plans  have  not  been  an- 
nounced. 

ENSIGN  FRANK  J.  ROEHRENBECK 
Jr.,  son  of  general  manager  of  WMGM 
New  York,  last  week  won  his  wings 
as  a  Naval  flyer. 

ana aement 

Mr.  Hester 

NEIL  HESTER,  former  front  page 
editor  of  Raleigh  (N.  C.)  News  & 

Observer,  appointed 
r   ■      manager  of  WNAO 

Jtj/lt/^L  Raleigh,    News  & 
^^^H|^B^  ;  Observer  station. 
^^^^^^^k  He  has  been  with Ji^  .JL.  5       News    &  Observer 

for  30  years.  He 
succeeds  DUDLEY 
TICHENOR,  now 
commercial  man- 

ager at  W  K  B  W 
B  u  ff  a  1  o  ,  N.  Y. 
GEORGE  T.  CASE, 
WNAO  program  di- 

rector, has  been 

acting  manager  since  Mr.  Tichenor's resignation. 

ROLAND  LOOPER,  commercial  man- 
ager of  WLBH  Mattoon,  111.,  since 

September  1946,  resigns  to  become 
general  manager  of  WHOW  Clinton, 
111.   He  assumed  his  new  duties  March  1. 

CARL  D.  SOREST,  former  executive 
editor  of  World  Press,  Washington, 
appointed  assistant  general  manager 
and  program  director  at  WHOM  New 
York.  He  had  previously  been  with 
New  York  Daily  News  and  Associated 
Press  in  Washington. 

WALTER  E.  BENOIT,  vice  president, 
Westinghouse  Radio  Stations  Inc.,  and 
Mrs.  Benoit  are  in  Havana  where  Mr. 
Benoit  is  conferring  with  U.  S.  and 
Cuba  NARBA  representatives. 
HUGH  B.  TERRY,  KLZ  Denver  vice 
president  and  general  manager,  named 
one  of  four  Denver  business  leaders  to 
head  committee  to  explore  possibilities 
of  Denver  Safety  Council. 
JAMES  V.  MELICK,  for  past  two  years 
executive  assistant  to  J.  Kelly  Smith, 

CBS  vice  president 
in  charge  of  sta- tion administration, 
named  executive 
assistant  to  man- 

agement for  CBS 
Hollywood.  He  will 
work  directly  with 
CBS  West  Coast 
administration  set 

up  headed  by  How- ard Meighan,  CBS 
vice  president  and 
chief  executive  offi- cer on  West  Coast. 

In  addition  he  will  be  in  charge  of 
fiscal  affairs  in  Hollywood.  He  has 
been  with  CBS  for  past  18  years. 
JAMES  M.  LEGATE,  general  manager 
of  WIOD  Miami,  recipient  of  distin- 

Mr.  Melick 

guished  service  citation  from  National 
Conference  of  Christians  and  Jews.  ' 
He  was  cited  for  his  "steady  support 
of  community  activities  that  benefit 
all  groups,  for  his  vigorous  efforts  to- 

ward international  understanding  and 
for  long  and  loyal  cooperation  with 
the  Miami  Round  Table  of  the  Air." 
DONALD  W.  THORNBURGH,  presi- 

dent of  WCAU  Inc.,  Philadelphia, 
named  chairman  of  public  relations 
committee  of  1950  Cancer  Crusade,  to 
be  conducted  in  April  by  Philadelphia 
Division  of  the  American  Cancer  So- ciety. 

WILLIAM  R.  TEDRICK,  general  man- 
ager KNEM  Nevada,  Mo.,  announces 

opening  of  station's  new  studios  and 
offices  in  Fort  Scott,  Kan.  ROBERT- 
MOREY,  KNEM  sportscaster  will  be 
in  charge  of  Fort  Scott  operations. 

WALTER  HAASE,  station  manager 
of  WDRC  Hartford,  is  author  of  ar- 

ticle, "Talking  on  Tape,"  in  magazine 
section  of  Hartford  Courant,  Feb.  26, 

WALTER  M.  WINDSOR,  general  man- 
ager WGBA-AM-FM  Columbus,  Ga. 

is  the  father  of  a  boy,  Anthony  Beck 

F.  W.  Geisler 

F.  W.  GEISLER,  65,  account  execu-' 
tive  at  Ruthrauff  &  Ryan,  Chicago' for  15  years  until  his  retirement 
three  years  ago,  died  Feb.  21  ir^ 
Chicago.  Funeral  was  conductec. 
Feb.  23.  He  entered  advertising  u\ 
1911  and  worked  for  N.  W.  Ayei^ 

&  Son,  Charles  H.  Fuller  Co.' Thomas  F.  Logan  and  Lord  & 
Thomas. 

5000 

WATTS 

MIDCONTINENT    BROAD^'^TING    CO.,  INC. 
SIOUX      FALLS,     S  0^1)  TH  DAKOTA 

WHETHER  YOU'RE  TESTING  THE  ACCEPTANCE  OF  A  NEW  PRODUCT 

OR 

INTERESTED  IN  INCREASING  THE  SALES  OF  AN  ESTABLISHED  ONE 

5  5.000 

SIOUX  FALLS  RESIDENTS 

ARE  READY,  ABLE  AND  AVAILABLE 

IN  THE  KELO  PACKAGE 

^^CcC^    THE  WEALTH  AND  BUSINESS  STABILITY  OF  THE  NATION'S  TOP  FARM  MARKET 

REPRESENTED    NATIONALLY   BY    THE    JOHN    E.    PEARSON  CO. 
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U.  S.-Cuba  Pact 
(Continued  from  page  23) 

tested  to  the  State  Dept.  against 
the  proposal  to  grant  Cuba  rights 
ion  1150  kc.  He  contended  the  serv- 
jice  of  WDEL  Wilmington  on  that 
.frequency  would  be  seriously  cur- 
I  tailed  by  the  proposed  operation. 

'<  On  the  recall  of  the  NAB  repre- 
sentative from  Havana,  NAB  Pres- 

ident Justin  Miller  issued  a  state- 
ment protesting  the  failure  to  give 

advance  notice  to  all  U.  S.  stations 
I  which  would  be  affected  by  the  pro- 

posed agreement. 
He  pointed  out  that  stations  in- 

volved in  the  proposals  considered 
at  Montreal  last  fall  were  advised 
jof  the  arrangements  being  contem- 

plated, and  added: 
:  "In  the  present  instances,  there 
lis  equal  reason  for  notifying  af- 
ifected  stations  before  negotiations 
(have  ripened  into  agreement.  Ac- 

cordingly NAB  is,  today,  notifying 
all  member  stations  whose  fre- 

Iquencies  are  involved." FCC  Comr.  Rosel  H.  Hyde,  chair- 
;man  of  the  U.  S.  NARBA  delega- 
ition,  was  advised  of  Judge  Miller's 
recall  of  Mr.  McNaughten  in  a  let- 

■:ter  transmitted  by  the  engineering 
idirector  before  he  left  Havana. 

The    terms    tentatively  agreed 

'  upon  were  submitted  by  the  U.  S. 
i delegation  as  the  maximum  this 
country  could  sanction,  and  were 

given  initial  approval  by  a  5-2  vote 
of  the  Cuban  industry  advisory 
delegation,  authorities  reported. 
Subsequently,  Cuban  communica- 

tions officials  were  reported  to  have 

signified  "agreement  in  principle." 
The  Cubans,  however,  were  un- 

derstood to  have  reserved  the  right 
to  make  further  demands  if  the  full 
NARBA  conference  results  in  ad- 

ditional assignments  to  other  signa- 
tory nations  via  any  breakdown  of 

U.  S.  clear  channels  or  realign- 
ment of  regional  facilities. 

Whether  this  might  mean  re- 
negotiation of  the  U.  S.-Cuban  set- 

tlement in  event  of  a  pre-NARBA 
decision  in  the  clear-channel  case 
was  not  known.  The  Commission 
has  indicated,  however,  that  it  is- 
deliberately  delaying  its  clear- 
channel  decision  until  NARBA  is 
an  accomplished  fact. 

Increases  in  the  limitations  on  at 
least  seven  other  U.  S.  regionals 
were  said  to  be  under  discussion, 
but  it  was  pointed  out  none  of  these 
increases  would  amount  to  more 
than  about  0.6  millivolts  as  com- 

pared to  the  last  NARBA  agree- 
ment. These  seven  reportedly  were: 

WDBO  Orlando  (580  kc) ;  WSUN 
St.  Petersburg  (620  kc) ;  WJAX 
Jacksonville  (930  kc);  WDSU  New 

Orleans  (1280  kc);  WCSC  Charles- 
ton, S.  C.  (1390  kc);  WALA  Mo- 
bile (1410  kc);  and  WCOA  Pensa- 

cola  (1370  kc). 

N.Y.  BASEBALL 

Added  Regional  Coverage 
Set  for  Three  Clubs 

PLANS  were  being  blueprinted  on  a  number  of  fronts  last  week  to 

further  expand  regional  radio  coverage  of  New  York  area's  three  major 
league  baseball  teams  to  a  host  of  stations  in  vai-ious  parts  of  the  coun- 

try, as  the  fancy  of  sports  fans  began  to  turn  lightly  to  thoughts  of 
baseball. 

It  was  learned  that  negotiations 
are  nearly  set  for  a  proposed  New 
York  Giants  baseball  network  to 
include  stations  in  New  York, 
Pennsylvania,  and  through  New 
England,  and  which  would  serve  to 
augment  the  35-station  midwest 
baseball  network. 

Arrangements  covering  identity 
and  number  of  stations  comprising 
that  hookup  had  not  been  com- 

pleted, but  it  was  revealed  that  the 
Giants  and  midwest  network  would 
have  a  maximum  of  from  50  to  60 
outlets,  to  be  linked  for  broadcasts 
of  Giants  or  Chicago  Cubs  contests. 
Liggett  &  Myers  Tobacco  Co. 

(Chesterfield  cigarettes)  reportedly 
is  set  to  add  the  Giants  network  to 
its  schedule  of  major  league  broad- 

casts. Cunningham  &  Walsh  is  the 
agency. 

The  new  Giants  network,  while 
sponsored  by  Chesterfield,  would, 
however,  provide  for  local  partici- 

pating spots  on  stations  through- 
out the  network  structure  on  a 

kind  of  co-op  basis.  As  key  to  the 
network  WMCA  would  feed  a  full 
schedule  of  all  daytime  games,  in- 
luding  Sundays,  to  stations  in  the 
aastern  zones,  and  additionally 
bhose  on  the  midwest  network. 
Reports  of  similar  plans  on 

other  fronts  point  up  this  activity, 
the  Dodgers  last  week  were  re- 

sorted to  be  interested  in  baseball 

★  ■ — ^  
network  coverage  similar  to  that 
of  the  Giants. 
The  world  champion  Yankees 

have  been  approached,  too,  but 
officials  gave  no  inkling  of  any 
plans  looking  toward  coverage  ad- 
tional  to  that  of  its  "Home  of  the 
Champions"  network  covering  12 
stations. 

ABC  PROGRAMS 
Two  Below  Cost  Shows  Offered 

AMERICAN  Broadcasting  Co.  is 
offering  two  network  programs  be- 

low production  costs  to  advertising 
agencies  in  an  attempt  to  build  net- 

work time  billings.  Broadcasting 
learned  last  week. 

The  two  programs,  Bloyidie  and 
Date  With  Judy,  were  offered  for 
82,000  production  price  for  each, 
for  the  first  13  weeks,  $2,500  for 
the  next  13  and  $4,500  for  the  third 
13-week  cycle. 
Both  programs  have  been  on 

ABC  since  Oct.  30,  1949,  but  before 
that  they  were  CBS  shows. 

Network  salesmen  were  under- 
stood to  be  explaining  the  unusually 

low  production  price  on  both  pro- 
grams to  agency  executives  by  say- 

ing "we're  losing  money  on  the 
show,  but  the  sale  of  time  would 
allow  us  to  break  even." 

1 i 

iiMni  getting  better 

all  the  time 

Latest  Hooper  reports*  show  KLZ  Audi- 

ence increases  in  every  time  bracket — 

the  only  Denver  station  to  do  so. 

Dec. -Jan.,  1950  Hooper  Share  of  Audience 
reports  compared  to  Nov. -Dec,  7949 

MORE  THAN  EVER 

. . .  Your  Best  Buy  in  the 

Rocky  Mountain  Mari<et 

Represented  by 

THE  KATZ  AGENCY 
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National  Hoopers  Sold 

(Continued  from  pafl'e  '^27) 
possibly  as  early  as  September. 
Meanwhile,  the  telephone-based  TV 
reports  will  be  prepared  by  the 
Hooper  organization  under  an 
operating  contract  with  the  Nielsen 
company,  which  now  owns  and  will 
henceforth  sell  and  service  these 
ratings. 

Smooth  Transition 

"Arrangements  have  been  made 
with  utmost  care  ...  to  insure 
for  all  Hooper  network  customers 
a  smooth  and  satisfactory  transi- 

tion to  Nielsen  network  services," 
a  joint  release  stated.  Amplifying 
this  statement  on  his  Wednesday 
news  conference,  Mr.  Hooper  ex- 

plained that  in  connection  with 
the  preparation  of  the  City  Hoop- 
eratings  reports  for  more  than 
100  cities.  Hooper  interviewers  will 
continue  to  collect  the  information 
on  which  the  36-city  national  net- 

work programs  reports  were  based. 
During  the  first  half  of  March 
these  data  will  be  compiled  as 
usual,  he  said,  so  that  any  adver- 

tisers or  agency  subscriber  to  the 
Hooper  network  program  service 
can  get  his  March  report  just  as  if 
there  had  been  no  sale. 

After  March  15,  Hooperatings 
for  his  own  program  and  the  di- 

rect competition  will  be  made  avail- 
able, on  order  through  the  Nielsen 

organization,  at  "a  reasonable 
charge"  which  he  said  would  be 

COWBOYS  ALL  were  these  broadcasters  who  visited  Tucson  with  their 

spouses  following  mid-February  NAB  board  meeting  at  nearby  Chandler  and 
were  greeted  by  Tucson  Sunshine  Climate  Club.  L  to  r:  James  D.  Shouse, 
Avco-Crosley  executive,  being  1 0-gallon-hatted  by  Mrs.  Shouse;  Clair  R. 
McCollough,  Steinman  Stotions  president,  getting  similar  treatment  from 

Mrs.  Mc,  and  Glenn  "Sunshine"  Snyder,  receiving  orthodox  protection  from 
Old  Sol  via  Mrs.  Snyder. 

lower  than  was  formerly  charged 
for  the  complete  pocket  piece. 
This  arrangement  can  be  ter- 

minated at  any  time  by  either 
Hooper  or  Nielsen,  Mr.  Hooper 
said,  adding  that  it  probably  will 
be  continued  for  those  clients  who 
want  seven-day  reporting  service 
until  such  time  as  Nielsen  intro- 

duces a  more  speedy  delivery  of  the 
Nielsen  pocket  pieces,  which  now 
are  issued  six  weeks  after  the 
measured  period.  But  the  overall 
rating  service  will  henceforth  be 
issued  only  by  Nielsen  from  its 
audimeter  records,  he  said. 

taL 

WDRD 

of 

Spartanburg 

pleaium 

announcm^ 

tk e  a ointment 

George  P.  Hollingbery  Company 

ai  national  repreientatiue 

The  Spartan  Radiocasting  Company 

WORD  and  WDXY-FM 

Walter  J.  Brown 
President 

J.  W.  Kirkpatrick Gen.  Mgr. 

SPARTANBURG,  S.  C. 

Nielsen 

(Continued  from  page  27) 

that  this  is  a  private  matter,"  he 
said. 

In  Mr.  Nielsen's  opinion,  the 
"steady  cancellations"  of  Hooper 
network  accounts  were  due  to  the 

"big  impetus"  of  television.  Not- 
ing that  the  Hooper  network  serv- 
ice covered  only  the  larger  urban 

areas  with  telephone  homes,  he  ob- 
served : 

"This  is  only  20%  of  the  coun- 
try. Television  has  hit  radio  in 

urban  telephone  homes  very  hard. 
Radio  is  going  to  pieces  in  the 
areas  formerly  measured  by  the 
Hooper  network  services.  But  it 
is  not  going  to  pieces  in  80%  of 
the  nation's  homes.  It  was  an 
utterly  unrealistic  measurement 
when  the  Hooper  company  a  few 
months  ago  began  ignoring  TV 
homes  in  its  network  radio  surveys. 
They  have  fooled  a  few  people  for 
a  few  months,  but  their  steady 
cancellations  have  caught  up  with 

them." 

$7  Million  Investment 
Mr.  Nielsen  pointed  to  an  invest- 

ment by  his  company  of  $7  million 
in  the  creation  of  NRI,  "the  largest 
investment  ever  made  in  the  busi- 

ness of  audience  ratings."  This amount  included  research  on  not 

only  Audimeters  but  also  on  de- 
coders which  tabulate  Audimeter 

records  onto  cards.  He  traced  the 

history  of  the  Nielsen  Go's  interest in  audience  measurement  dating 
from  1936. 

At  the  outset,  three  years  were 
given  over  to  laboratory  work  and 
subsequently  four  years  in  a  pilot 
operation  in  200  homes.  During 

the  war,  "we  took  it  on  the  chin" 
because  of  the  shortage  of  research- 

ers, but  after  V-J  Day  the  company 
recruited  a  large  research  staff  of 
electronic  experts  to  develop  the 
Audimeter  of  today. 

The  first  actual  installations  of 
this  exclusive  Nielsen  device  were 
in  1942  in  800  homes  in  the  eastern 
and  central  states  covering  an  area 
comprising  25%  of  the  country. 
In  1947  the  service  was  expanded 
coast  to  coast  with  1,100  homes 
spotted  over  63%  of  the  nation. 

By  1948  1,500  homes  had  blanketer 
97%,  or  all  but  the  mountain 
states. 

Mr.  Nielsen  calls  his  service  "not 
merely  a  rating  facility  but  a  com- 

piler of  analytical  and  diagnosti'; 
data  as  well."  He  says  it  measures 
turnover  of  audience  and  minute- 
by-minute  audience  curves.  His 
company's  inventory  of  "goods  on 
the  shelf"  in  Audimeter  homes  is 
a  service  augmenting  the  audience 
research. 

Mr.  Nielsen  received  a  flood  of 
wires  Wednesday  and  Thursday 
from  not  only  all  branches  of  the 
broadcasting  industry  but  from  ad- 

vertisers and  agencies  as  well.  A 
message  from  Samuel  C.  Gale,  vicer 
president  in  charge  of  advertising 
of  General  Mills,  said : 
Hope  this  will  represent  majoii 

forward  step  in  evaluation  of  radlc 
and  television.  The  consolidatior 
should  minimize  costly  duplicatioi 
and  confusion  and  provide  greatei 
efficiency  in  development  of  improvet 
audience  measurements  of  networJ 
radio  and  network  television.  We  ar«! 
confident  the  A.  C.  Nielsen  Co.  if 
capably  staffed  and  well  qualified  t< 
meet  the  challenge  of  this  expandec 
responsibility. 

Stanton  Comments 

From  Frank  Stanton,  presiden' 
of  GBS,  came  the  "certainty  tha' this  step  will  be  welcomed  by  adver 
tisers,  advertising  agencies  and  th( 
broadcasting  industry  because  i; 
will  eliminate  duplication  and  con 
fusion  and  should  result  in  a  reduc 

tion  in  cost  to  all  concerned." 
Mr.  Stanton  continued: 
I  am  sure  you  know  how  solidly  th 

entire  Columbia  organization  ha 
supported  and  advocated  the  use  O' 
the  Nielsen  Radio  Index  over  a  perio  i 
of  years.  This  was  based  upon  ou 
independent  analysis  of  the  validit 
of  your  technique.  I  have  also  watches, 

and  followed  your  development  wit' special  personal  interst  because  o 
the  part  I  played  in  introducing  th 
automatic  recording  device  15  yeai 
ago  .  .  .  Advertisers,  agencies  and  th 
industry  need  badly  the  best  possibl 
measurement  service  at  the  lowes 
possible  price  because  it  is  impei 
ative  that  unit  costs  of  advertisin 
and  distribution  be  reduced.  I  ai 
glad  to  give  you  my  vote  of  confidem 
and  support. 

Leonard  T.  Bush,  vice  presidei 
and  secretary  of  Compton  Adve 
tising  Inc.,  said: 
We  believe  that  the  Audimet' 

method  of  measurement,  when  pro 
erly  done,  gives  a  truer  picture  i 
the  actual  facts  than  any  oth' 
method  yet  devised,  and  that  tl 
material  so  gathered  represents 
more  useful  tool  to  all  segments  > 
the  industry  than  was  possib 
through  previous  measuring  service 
We  hope  that  the  industry  will  reco 
nize  this  as  a  great  step  forwa 
through  the  elimination  of  the  co 
fusion  resulting  from  two  differe 
yardsticks,  and  we  further  hope  ai 
believe  that  the  Nielsen  organizatii 
with  the  support  of  the  industry  w 
be  able  to  provide  even  better  yar 
sticks  at  a  lower  cost  to  its  su 
scribers. 

NEW  program  series  of  Dixieland 
has    been    announced    by  Thesaur 
ECA  Victor's  transcribed  library  se^ 
ice.     Series,  called  Old  New  Orleai 

features  Jimmy  Lytell  and  Delta  Eig' 
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Hooper 

(Contbvded  from  page  27) 

1949-January  1950  average  showed 
TV's  share  of  the  New  York  eve- 

ning audience  had  grown  to  44.7 7o 
with  radio's  share  down  to  55.3%. 
In  the  same  time  the  weekday 
afternoon  use  of  TV  in  New  York 
g-iew  from  9.6%  of  all  broadcast 
reception  to  22.5% — higher  than 
TV's  share  of  the  evening  audi- 
nce  a  year  before. 
In  Los  Angeles,  which  he  de- 

beribed  as  running  about  five 
i.-nonths  behind  New  York  in  TV 
jreception,  Mr.  Hooper  reported  the 
[average  evening  TV  audience  now 
jaccounting  for  36.4%  of  all  sets- 
jin-use  up  from  10.5%  11  months 
jearlier.  The  Los  Angeles  weekday 
(afternoon  TV  audience  has  mean- 
While  grown  from  2.8%  to  14.8% 

pf  the  city's  total  broadcast  audi- ence, he  said. 

"No  good  statistician  would  at- 
tempt to  average  New  York  and 

Los  Angeles  radio  audiences  with 
Ithose  of  Portland  or  Denver,  where 
ijthere  is  no  TV  and  radio  listening 
Vets  100%  of  the  broadcast  audi- 

ence," he  said.  The  fundamental 
lassumption  of  the  36-  network 
Hooperatings  has  been,  he  said, 
'that  the  conditions  under  which 
the  measurement  is  taken  remain 
relatively  constant  and  that  the 
change  in  size  of  the  index  or  rank 

iOrder  of  the  'rating'  is,  therefore, 
la  valid  indication  of  change  of 
'■popularity.'  That  assumption  is 
;no  longer  valid." 

I  Local  Emphasis 
I  With  the  single  national  index 

» ijnow  "comparatively  meaningless," 
1'  ''the  important  thing  for  the  na- 
J'  'tional  advertiser  and  his  agency  to 
^  I  watch  is  the  analysis  of  individual 

,|markets  and  the  variation  between 

II  |.!them,  Mr.  Hooper  said.  "Our  new 
,j ,  plan  calls  for  interviewing  in  all 
t  liicities  to  continue  uninterrupted," 
iiljjjhe  explained  in  a  letter  to  all  sub- 

scribers to  his  program  Hooperat- 
|lngs. 

j  "The  real  change  is  in  packaging 
j|the  information  to  shift  the  accent 
jaway  from  emphasis  on  informa- 
Ition  in  one  average  index  toward 

^bnalytical  reporting  of  differences 
Tbetween  markets,"  he  said. 

Details  of  the  new  national 

jjjjj.  "packaging"  process  have  not  been announced,  but  they  may  be  ex- 
pected to  follow  to  some  extent  the 

(plan  proposed  to  subscribers  to 
Pacific  Hooperatings.  This  plan 
calls  for  local  audience  ratings  on 
TV  and  radio  reported  12  times 
a  year  (each  report  based  on  a 
cwo-month  moving  average)  on  Los 
A^ngeles,  San  Francisco-Oakland 
and  the  Northwest  (Portland-Seat- 
tle-Spokane). 

"The  combined  reporting  of  the three  Northwest  cities  is  valid  cur- 
rently because  Portland  and  Spo- 

'vane  are  without  TV  and  in  Seattle 
TV's  audience  is  fractional,"  Mr. 
jHooper's  letter  explained, 
j'  The  three  reports  will  be  issued 
jjSn  pocket  piece  form,  with  radio 
jand  TV  audiences  reported  on  three 
different  bases:  Random  homes  to 
furnish  directly  comparable  ratings 

BROADCASTING    •  Telecasting 

between  radio  and  TV,  "radio  only" 
homes  to  compare  radio  with  radio; 
TV  homes  to  compare  TV  with  TV. 
Chartbooks  of  radio-TV  compari- 

sons will  be  issued  monthly  for 
Los  Angeles,  San  Francisco-Oak- 

land and  San  Diego. 
The  new  West  Coast  service  will 

start  with  a  February-March  re- 
port, to  be  published  April  20.  It 

is  being  offered  to  Pacific  Coast 
advertisers  agencies  and  networks 
at  the  same  price  as  the  former 
Pacific  Hooperatings. 

CBS  SESSION 

Coast  Group  Sees  Good 

Business  Year 

comint 

March  10:  Michigan  Radio  Conference, 
Michigan  State  College,  East  Lans- 

ing, Mich. March  18:  West  Virginia  Broadcasters 
Assn.,  Chancellor  Hotel,  Parkersburg, 
W.  Va. March  27-30:  Canadian  Assn.  of  Broad- 

casters annual  meeting.  Brock  Hotel. 
Niagara  Falls,  Ont. 

March  28-31 :  National  Premium  Buyers' Exposition,  Stevens  Hotel,  Chicago. 

BUSINESS  optimism  keynoted  the  CBS  9th  District  affiliates  meeting 
held  Feb.  27  at  the  Beverly  Hills  Hotel,  Beverly  Hills,  Calif.  Some  35 
station  owners  and  managers  attended. 

In  sales,  programming  and  promotion,  1950  will  be  a  "high  year"  for 
West   Coast   radio,   they   agreed.  ★  
Attitude  of  those  present  was  de- 

cidedly aggressive  and  hopeful,  said 
Clyde  Coombs,  general  manager  of 
KROY  Sacramento  and  director  of 
CBS  9th  District  Affiliates  Ad- 

visory Board. 
Frank  Stanton,  CBS  president 

and  key  guest  speaker,  at  the  open 
session  told  attending  affiliate 

broadcasters  of  "things  to  come" 
during  1950. 

Attending  the  meeting  were: 
Norman  R.  Loose,  KAVE  Carlsbad, 

N.  M.;  Frank  Reardon,  KBOW  Butte, 
Mont.;  Roland  Vaile,  KCMJ  Palm 
Springs,  Calif.;  Westerman  Whillock, 
KDSH  Boise,  Ida.;  Walter  Baziuk, 
KERN  Bakersfleld,  Calif.;  J.  P.  Wilkins, 
KFBB  Great  Falls,  Mont.;  Paul  R.  Bart- 

lett,  KFRE  Frssno,  Calif.;  Mrs.  Edith 
Smith,  KGDM  Stockton,  Calif.;  A.  R. Hebenstreit,  K  G  G  M  Albuquerque, 
N.  M.;  J.  Howard  Worrall,  KGMB 
Honolulu;  A.  J.  Mosby,  KGVO  Mis- 

soula, Mont.;  R.  Lee  Black,  KIMA 
Yakima,  Wash.;  Loren  B.  Stone,  KIRO 
Seattle;  Hugh  B.  Terry,  KLZ  Denver; William  W.  Phraener,  KLAS  Las  Vegas, 
Nev.;  H.  G.  Wells,  KOLO  Reno,  Nev.; 
Harry  H.  Buckendahl,  KOIN  Portland, 
Ore.;  Cecil  L.  Trigg,  KOSA  Odessa, 
Tex.;  Charles  H.  Gariand,  KOOL 
Phoenix;  Val  Lawrence,  KROD  El  Paso, 
Tex.;  Charles  E.  Salik,  KCBQ  San 
Diego;  C.  R.  Evans,  KSL  Salt  Lake 
City;  Carl  Dunbar,  KSIL  Silver  City, 
N.  M.;  Roscoe  A.  Grover,  KSUB  Cedar 
City,  Utah;  Paul  Merrill,  KCKY  Cool- idge,  Ariz.;  E.  S.  Mittendorf,  KOPO 
Tucson;  Everett  Shupe,  KVOR  Colo- 

rado Springs;  Ivan  Head.  KVSF  Santa 
Fe;  Ed  Craney,  KXLY  Spokane;  Lin- coln Dellar,  KXOC  Chico,  Calif.,  and 
William  Conine,  Manila,  P.  I. 

^SAN  FRANCISCO 

^  LOS  ANGELES 

CHICAGO^  NEW  YORK 
DETROIT 

^  ST.  LOUIS 

CHARLOTTE 

MEMPHIS  ^ 

★ 
ATLANTA 

DALLAS 

Branham  offices  representing  Radio  and  Television 
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in  Dollar  Value 

tepresenled  By 
FORJOE  &  CO.,  INC. 

T.  B.  Baker,  Jr.,  Genera/  Manager 

January  Business 
(Continued  from  page  24) 

higher  than  the  $62,265,105  gross 
CBS  time  sales  for  1948,  making 
CBS  the  only  network  whose  1949 
time  sales  exceeded  those  of  the 

year  before. 
ABC  ranked  third  in  1949  with 

gross  time  sales  of  $42,342,854,  a 
drop  of  4.4%  from  the  ABC  gross 
of  $44,304,245  during  1948.  MBS 
had  gross  time  sales  of  $18,040,596 

in  1949,  down  20.6%  from  its  time 
sale  gross  of  $22,728,802  in  1948. 

For  the  month  of  December,  the 
combined  network  gross  time  sales 
totaled  $16,408,884,  a  decrease  of 
8.6%  from  the  December  1948  gross 
of  $17,950,632.  CBS  had  top  gross 
billings  for  the  month,  topping  sec- 

ond-place NBC  by  §143,296,  with 
ABC  third  and  MBS  fourth.  Decem- 

TABLE  IV 

TOP  NETWORK  ADVERTISERS  FOR  EACH  PRODUCT  GROUP  IN  DECEMBER  1949 
AND  FOR  JAN.-DEC.  1949 

Agriculture  &  Farming 
Apparel,  Footwear  &  Access. 
Automotive,  Automotive Acces.  &  Equip. 
Aviation,   Aviation   Access.  & 

Equip. Beer,  Wine  &  Liquor 
BIdg.  Materials,  Equip.  &  Fix- tures 
Confectionery  &  Soft  Drinks Consumer  Services 

Drugs  &  Remedies 
Entertainment  &  Amusements Food 
Gasoline,   Oil  &  other  Lubri- cants Horticulture 
Household  Equip.  &  Supplies 
Household  Furnishings 
Industrial  Materials 
Insurance 
Jewelry,  Optical  Goods  & Cameras 
OfHce  Equip.,  Writing  Supplies &  Stationery 
Political 
Publishing  &  Media 
Radios,  TV  Sets,  Phonographs, 

Musiral  Insts.  &  Access. 
Retail  Stores 
Smoking  Materials 

Soaps,  Polishes  &  Cleansers 
Sporting  Goods  &  Toys Toiletries  &  Toilet  Goods 
Transportation,    Travel    &  Re- sorts 
Miscellaneous 

Dec.  1949 
Allis  Chalmers  $41,378 
Frank  H.  Lee  Co.  43,425 

Jan. -Dec.  1949 
Allis  Chalmers  $439,264 
Brown  Shoe  Co.  442,198 

Electric  Autolite  Co.     93,600      Electric  Autolite  Co.  814,365 

Pabst  Sales  Co. 
Johns-Manville  103,290 
Coca  Cola  Co.  176,766 
Electric  Cos.  Adv. 

Program  67,566 
Sterling  Drug  Co.  579,284 
Paramount  Pict.  Co.  2,904 
General  Foods  Corp.  732,409 
Sun  Oil  Co.  88,832 

Phiico  Corp.  136,412 
Armstrong  Cork  Co.  43,276 
U.  S.  Steel  107,970 
Prudential  Co.  116,930 

75,915       Pabst  Sales  Co. 
Johns-Manville 
Coca  Cola  Co. 

766,092 

1,211,695 
1,549,742 

Bruner-Ritter 
Bros. Hall 

Christian  Science 
Monitor 

62,736 

84,135 

25,008 

Amer.  Tel.  &  Tel. 
Miles  Labs  Inc.  6, 
Shipstad  &  Johnston General  Foods 
Corp  7, Sun  Oil  Co.  1, 

Ferry  Morse  Seed  Co. General  Electric  Co.  1, 
Armstrong  Cork  Co. 
U.  S.  Steel  1, 
Prudential  Co.  1, 

Longines-Wittnauer 
Evershorp  Inc. 

Int'l  Tel.  &  Tel.  11,112 
Dr.  Hiss  Shoes  2,160 
American  Tob.  Co.  551,477 
Procter  &  Gamble  999,216 
Wilson  Co.  27,807 
Procter  &  Gamble  407,725 
Assn.  American Railroads  66,036 
Luthf^ran  Church,  Mo. 
Synod  71,487 

Christian  Science 
Monitor 

Phiico  Corp. 
First  Nat'l  Stores 
Liggett  &  Myers Co.  5, 
Procter  &  Gamble  11, 
Wilson  Co. Lever  Bros.  Co.  4, 
Assn.  American 

Railroads 
Lutheran  Church,  Mo. 

Synod 

845,556 
650,431 

5,340 
613,546 
049,984 
97,642 

624,324 455,638 
452,089 
378,695 
985,248 
764,166 

324,448 
372,054 

38,472 228,772 
042,947 
90,581 503,899 

990,961 534,074 

Networks'  Reactions 
(Continued  from  page  27) 

by  Oscar  R.  Katz,  director  of  re- search : 

The  absorption  by  Nielsen  of  Hoop- 
er's national  AM  and  TV  services  will 

do  more  than  eliminate  costly  dupli- 
cation. Such  a  step,  by  reducing  the 

confusion  stemming  from  quarrels  on 
points  of  methodology,  should  result 
in  increased  industry  acceptance  of 
rating  research. 

As  Nielsen's  first  network,  subscriber, 
CBS  has  had  many  years  of  close  con- 

tact with  the  Nielsen  company.  We 
are  confident  that  the  Nielsen  organi- 

zation will  continue  to  improve  its 
service,  so  that  the  industry  might 
have  the  benefit  of  the  best  possible 
rating  service  at  the  lowest  possible 
cost. 

Niles  Trammell,  NBC  board 
chairman,  wrote  to  Mr.  Nielsen: 

Congratulations  on  your  purchase 
of  the  Hooper  national  services.  I 
am  confident  under  your  leadership 

you  will  give  to  the  broadcasting  in- 
dustry and  to  the  advertisers  the 

radio  measurement  service  that  will 
be  beneficial  to  all  concerned.  Now 

that  you  have  a  clear  field  I  am  con- fident that  the  broadcasting  industry 
will  benefit  from  the  elimination  of 
wasteful  duplication  and  be  the  re- 

cipient of  the  many  improvements 
in  NRI  which  have  been  discussed 
from  time  to  time.    Best  wishes. 

RICHARDS  HEARING 

FCC  Refuses  Postponement 
AN  FCC  hearing  examiner  refused 
last  week  to  grant  a  motion  for  a 
six-week  postponement  of  the 
hearing  scheduled  to  start  in  Los 
Angeles  next  Monday  (March  13) 
on  the  news  policies  of  G.  A.  (Dick) 
Richards,  owner  of  KMPC  Los 
Angeles,  WJR  Detroit,  and  WGAR 
Cleveland. 

In  his  ruling,  however,  Examiner 
J.  Fred  Johnson  Jr.,^  who  is  slated 
to  preside,  left  the  way  open  for  a 
recess  of  the  proceeding  after  the 
Commission  has  completed  presen- 

tation of  its  case  in  the  KMPC 
phase  of  the  hearing. 

The  ruling  came  in  a  pre-hearing 
conference  of  FCC  counsel  and 
attorneys  for  Mr.  Richards  last 
Wednesday,  after  the  Commission 
denied  a  Richards  bid  for  a  bill  of 
particulars  spelling  out  the  charges 
asrainst  him  [Broadcasting,  Feb. 

27T. Hugh  Fulton,  of  New  York  and 
Washington,  Mr.  Richards'  newly 
appointed  trial  counsel,  protested 
FCC'c  refusal  to  divulge  the  docu- 

ments it  intends  to  rely  upon,  and 
claimed  he  needed  at  least  six 
weeks  to  prepare  for  the  hearing. 

FIRST  celebrity  to  salute  WEAM 
Arlington,  Va.,  as  new  MBS  affiliate, 
was  Kate  Smith,  who  is  a  native  of 
Arlington. 

ber  gross  time  sales  of  each  net! 
work  were  lower  than  those  of  tha 
network  for  December  1948.  (Se< 
Table  I  for  gross  billings  of  ali 

networks  for  December  and  thi' 
full  year  of  1949  compared  with  thi 

same  month  and  full  year  of  1948."' Combined  network  total  of  $187, 

800,329  was  5.6%  below  the  194: 
network  gross  time  sales  of 

995,742. 

WQQW 
(Continued  from  page  26) 

and  "less  than  0"  benefits  fror 
sales  activities. 

Labor  relations  benefits,  he  sale 
were  "excellent"  and  legal  benefit 
"miniscule,"  but  added  that  thes 
services  could  be  obtained  fror 

WQQW's  own  counsel. 
As  to  Broadcast  Advertising  Bu 

reau,  he  said,  "Your  sales  organ 
ization,  BAB,  sends  us  a  lot  of  ma; 

terial  promoting  BAB,  but  the  on' 
specific  time  when  we  asked  fo' help  with  a  problem  our  query  wa, 

brushed  off  by  a  functionary. ' 
Mr.  Rogers  concluded,  "We  re 

gret  to  observe  NAB  rapidly  mo\ 

ing  toward  becoming  the  NABB- 
The  National  Assn.  of  Big  Broac 
casters.  Certainly  there  is  rooi 
and  a  need  in  the  United  States  fo 
a  trade  organization  in  the  broac 
casting  industry  that  treats  all  o, 
its  members  on  a  democratic  basis; 

"If  NAB  revises  its  thinkini 
along  these  lines,  WQQW  would  b 
the  first  station  to  reapply  for  men: 

bership.'  Otherwise,  we  can  onl 
hope  that  some  other  group  will  b 

formed." 
Murine  on  Don  Lee 

MURINE  Co.  Inc.,  Chicago  (e^ 

lotion),  March  7  starts  five-wee" 
sponsorship  of  Breakfast  Gang  o"^ 
full  Don  Lee  network  (45  stations^ Tuesdays  through  Saturdays  (7:15! 

7:30  a.m.  PST)  for  13  weeks' Agency  is  BBDO,  Chicago. 

Preparing  copy 

— auditioning  dry  runs  for 
TV — split    second    timing — all 

along  the  line  it's RUSH     RUSH  RUSH 
Build  up  energy  push  and  go 
for  the  RUSH  with  KEVETTS 
the  candy  like  tablet  that  as  a 
food  supplement  supplies  en- 

ergy to  help  put  you  over  the 

top. 

At  your  food  dealer  or  drug store 
or  write  to 

Kevo  and  Kevetts  E-l 
Azusa,  California 
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NAB  Election 

(Continued  from  page  26) 

the  job  to  the  secretary-treasurer 
as  an  economy  device. 
New  directors  will  assume  their 

duties  at  a  special  meeting  to  be 
!  held  during  the  convention.  Main 
^  announced  purpose  of  this  meeting 
i  is  to  ratify  the  selection  of  an  NAB 
general  manager  to  serve  under 

1  President  Justin  Miller,  relieving 
I  him  of  administrative  duties.  A 
i  special  board  committee  is  to  study 
I  candidates  for  the  general  man- 

I  ager's  post. 
I  Running  against  Mr.  Fay  in  Dis- 
!  trict  2  was  Gunnar  Wiig,  WHEC 
i  Rochester.  In  District  4  Mr.  Essex 

I  won  over  E.  J.  Gluck,  WSOC  Char- 
I  lotte,  N.  C,  and  Ray  P.  Jordan, 
■jwDBJ  Roanoke,  Va.  Mr.  Bitner 
■i  was  the  only  candidate  running 
j  against  Mr.  Higgins  in  District  8. 
h.  p.  Wilkins,  KFBB  Great  Falls, 
;  Mont.,  ran  against  Mr.  Grove  in 
i  District  14. 

In  the  large   station  category, 

'  l  Messrs.  Shouse  and  Ryan  won  over Paul  W.  Morency,  WTIC  Hartford; 

■  John  F.  Patt,  WGAR  Cleveland; Victor  A.  Sholis,  WHAS  Louisville, 
land  Lloyd  E.  Yoder,  KOA  Denver. 

Medium  Group  Nominees 
Nominees  in  the  medium  station 

jlgroup  running  against  Messrs.  Wil- Jlard  and  Esau  were  Mr.  Brown; 
H.  Quenton  Cox,  KGW  Portland, 

'Ore.;  Rex  Howell,  KFXJ  Grand 
Junction,  Col.;  Leonard  Kapner, 
^CAE  Pittsburgh;  James  H. 
siMoore,  WSLS  Roanoke,  Va.;  J. 
Arch  Morton,  KJR  Seattle;  Robert 
Tincher,  Vl^NAX  Yankton,  S.  D.; 
D.  F.  Uridge,  WQAM  Miami;  F.  Van 
•Konynenburg,  WTCN  Minneapolis. 

In  the  small  station  group  can- 
didates who  ran  against  Messrs. 

McDonald  and  Kobak  were  Burton 
3ishop,  KTEM  Temple,  Tex.;  Ed- 
.vard  Breen,  KVFD  Fort  Dodge, 

"owa;  Simon  Goldman,  WJTN famestown,  N.  Y.;  M.  L.  Greene- 
)aum,  WSAM  Saginaw,  Mich.; 
3ugh  M.  P.  Higgins,  WMOA  Mari- 

etta, Ohio;  Harry  McTigue,  WINN 
^ouisville;  Marshall  Pengra,  WATO 
)ak  Ridge,  Tenn. ;  Merrill  Lindsay, 
TSOY  Decatur,  111.;  Frank  Log- 
;an,  KBND  Bend,  Ore.;  R.  T.  Ma- 
on,  WMRN  Marion,  Ohio. 
FM  candidates  who  ran  against 

lessrs.  Fletcher,  Strouse  and  Law- 
ence  were  Leonard  Asch  WBCA 
FM)  Schenectady;  Victor  C. 
)iehm,  WAZL-FM  Hazleton,  Pa.; 

\'illard  D.  Egolf,  WBCC-FM  Beth- sda,  Md.;  Gerald  S.  Harrison, 
ilS^MAS-FM  Springfield,  Mass.;  E. 
jl.  Jones,  WBBB-FM  Burlington, 
r  C;   Martin  L.  Leich,  WMLL 
M)  Evansville,  Ind. 

\l  Messrs.  Swezey  and  Thomas  were 
unopposed  for  the  two  TV  direc- 
|()rates,  with  Mr.  Swezey  elected  to 
two-year  term  and  Mr.  Thomas 

INCREASED 5POt 

JOSEPH  HERSHEY  McGILLVRA.  INC. 
366  Modiion  Avenue,  New  York 

MOrroy   H;||  2-8755 

to  a  one-year  term. 
Votes  received  by  winning  candi- 

dates for  directorships,  with  per- 
centage of  members  voting  in  each- 

group  and  number  of  ballots  re- 
turned, follow: 

District  2— William  A.  Fay,  WHAM 
Rochester,  received  51  votes  of  85  cast 
and  113  ballots  mailed;  75.2%  of  mem- 

bers voted. 
District  4 — Harold  Essex,  WSJS 

Winston-Salem,  N.  C,  received  89  votes 
of  166  cast  and  206  ballots  mailed; 
60.89f  of  members  voted. 

District  6  — •  Harold  Wheelahan, 
WSMB  New  Orleans,  unopposed,  re- 

ceived 79  votes  of  130  ballot  mailed; 
80.8%  of  members  voted. 

District  8 — George  J.  Higgins,  WISH 
Indianapolis,  received  27  votes  of  48 
cast  and  74  ballots  mailed;  64. 8%  of 

'  members  voted. 
District  10 — William  B.  Quarton, 

WMT  Cedar  Rapids,  Iowa,  unopposed 
and  re-elected,  received  68  votes  of 
104  ballots  mailed;  65.4%  of  members 
voted. 

District  12  — Jack  Todd,  KAKE 
Wichita,  Kan.,  unopposed,  received  40 
votes  of  57  ballots  mailed;  70.2%  of 
members  voted. 

District  14  —  William  C.  Grove, 
KFBC  Cheyenne,  Wyo.,  received  33 
votes  of  57  cast  and  70  ballots  mailed; 
81.4%  of  members  voted. 

District  16 — Calvin  J.  Smith,  KFAC 
Los  Angeles,  unopposed  and  re-elected, 
received  39  votes  of  53  ballots  mailed; 
73.6%  of  members  voted. 
Large  Stations — James  D.  Shouse, 

WLW  Cincinnati,  re-elected,  received 
30  votes,  two-year  term;  William  B. 
Ryan,  KFI  Los  Angeles,  received  22 
votes,  one-year  term;  78  ballots  mailed, 
60  returned,  77%  of  members  voted. 

Medium  Stations — A.  D.  Willard  Jr., 
WGAC  Augusta,  Ga.,  received  129  votes, 
two-year  term;  John  Esau,  KTUL 
Tulsa,  Okla.,  received  88  votes,  one- 
year  term;  550  ballots  mailed,  373 
returned,  66.8%  of  members  voted. 
Small  Stations  —  Patt  McDonald, 

WHHM  Memphis,  received  160  votes, 
two-year  term;  Edgar  Kobak,  WTWA 
Thomson,  Ga.,  received  85  votes,  one- 
year  term;  504  ballots  mailed,  372  re- 

turned, 73.8%  of  members  voted. 
FM  Stations— Frank  U.  Fletcher, 

WARL-FM  Arlington,  Va.,  re-elected, 
received  93  votes,  two-year  term;  tied 
for  one-year  term  with  89  votes  each, 
Craig  Lawrence,  WCOP-FM  Boston, 
and  Ben  Strouse,  WWDC-FM  Wash- 

ington; 502  ballots  mailed,  324  re- 
turned, 64.5%  of  members  voted. 

TV  Stations^Robert  D.  Swezey, 
WDSU-TV  New  Orleans,  re-elected, 
received  32  votes,  two-year  term; 
Eugene  S.  Thomas,  WOIC  (TV)  Wash- 

ington, re-elected,  received  26  votes, 
one-year  term;  38  ballots  mailed,  32 
returned,  84.2%  of  members  voted. 

KOADCASTING Tel 

TED  MacMURRAY 

Is  Pacific's  Sales  Head 
TED  MacMURRAY,  formerly  man- 

ager of  Radio  Features  Inc.,  has 
been  named  sales  manager  for  the 
newly-organized  Pacific  Regional 
Network  by  Cliff  Gill,  general  man- 

ager, KFMV  (FM)  Hollywood  and 
head  of  the  new  network  [Broad- 

casting, Feb.  27].  Coincident  with 
the  appointment,  Mr.  Gill  an- 

nounced that  five  additional  sta- 
tions had  requested  affiliation  with 

the  network,  bringing  the  total 
to  16. 
No  date  is  yet  available  as  to 

when  the  network  will  start  opera- 
tions. The  chain  will  be  fed  by 

KFMV,  58  kw  FM  station. 
ecasting 

Peach
es" said  the 

Musical  Clock . . 

•  In  1948  three  carloads  of  Colorado 

peaches  consigned  to  ME  TOO 
Supermarkets  were  delayed  en  route 

to  Cedar  Rapids;  the  fruit  arrived 
ripe.   It  had  to  be  sold  in  one  day. 

9  It  was  —  by  noon. 

Announcements  on  a  single  WMT  pro- 
—  the  Morning  Musical  Clock  —  did  it. 

am  • 

•  The  story  of  ME  TOO,  a  regular  WMT 
advertiser  since  the  first  store  opened  in 

1937,  is  told  in  Lightning  That  Talks,  the 
All-Radio  documentary  film  which  depicts 

radio's  impact  on  the  U.S.A.    The  peach 
sale  is  no  fluke;  ME  TOO's  daily  radio 

specials  sell  from  1,000  to  5,000  units. 
Last  May  8,400  sales  resulted  from  a  three- 

for-a-dime  soap  offer;  last  November 
Jello-O  at  5c  brought  5,700  sales.  No 

attempt  is  ever  made  to  trade  on  the 
established  worth  of  ME  TOO  specials  by 

trying  to  slip  over  a  mediocre  buy. 
Each  special  is  an  outstanding  value. 
The  ME  TOO  marketing  philosophy  is 

simple:  buying  and  selling  food  at  the 
right  prices — plus  smart  radio. 

In  Eastern  Iowa  smart  radio  means  WMT. 
Ask  the  Katz  man  for  full  details. 

BASIC C  O 

CEDAR  RAPIDS 

5000  Watts    600  K.C.    Day  &  Night 

LUMBIA  NETWORK 
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FCC  Model  Bill 

(Continued  from  page  25) 
shall  advise  or  consult  with  the 
Commission  with  respect  to  deci- 

sions by  it  after  formal  hearing  in 
any  adjudication  within  the  mean- 

ing of  .  .  .  the  Administrative  Pro- 
cedure Act." 

They  felt  the  Commission  should 
be  permitted  to  consult  such  staff 
members  on  questions  relating  to 
"whether  applications,  complaints, 
petitions  or  other  matters  should 
be  designated  for  hearing,  the  is- 

sues to  be  considered  at  such  a 
hearing,  requests  for  changes  in 
hearing  issues,  petitions  for  recon- 

sideration and  grant  without  hear- 
ing, and  similar  matters  not  in- 

volving decisions  on  the  merits  of 
the  hearing  record." 

The  majority  contended  that  the 
position  taken  by  Comr.  Jones  ad- 
vocting  a  ban  on  "behind-the-door 
staff  assistance"  is  tantamount  to 
a  charge  that  Commissioners  "are 
incapable  of  carrying  out  their 
oaths  of  office  and  of  fairly  admin- 

istering the  duties  assigned  to 
them."  Such  a  charge,  they  said, 
"is  a  canard  upon  both  the  mem- bers of  the  Commission  and  its  staff 
which  has  no  basis  in  fact." 

Staff  Advice  Public 
To  this  Comr.  Jones  replied  that 

in  contested  cases  he  merely  wanted 
the  Commissioners  to  "act  like 
judges,"  and  that  under  his  pro- 

posal the  Commission  could  get  all 
the  staff  advice  it  wants  so  long  as 
it  gets  it  publicly,  on  the  record, 
where  it  can  be  subject  to  cross- 
examination  or  challenge  by  the  ap- 

plicants involved. 
At  present,  he  said,  the  Commis- 

sion operates  "almost  exclusively 
by  what  some  term  'completed  staff 
action',"  and  "there  is  a  tendency 
to  delegate  more  and  more  of  the 
Commission's  discretionary  work to  the  staff  so  that  in  the  end  the 
discretion  exercised  by  the  Commis- 

sion is  more  of  form  than  of  sub- 
stance." 

There  was  no  claim  by  the  ma- 
jority or  Comr.  Jones  that  the  prin- 

ciple of  non-consultation  should  ap- 
ply in  rule-making  or  quasi-legis- 

lative proceedings. 
But  under  the  procedures  advo- 

cated by  Comr.  Jones  and  provided 
in  the  McFarland  Bill  for  adjudica- 

PROGRAMS-PlCTURE  ALBUMS 

PRINTED  Promotion-Special  Features 

IF  YOUR  TV-AM-FM  STATION 
NEEDS  PROMOTIONAL  IDEAS 

SOLD  TO  PRODUCE  CASH  REV- 
ENUF  OF  FROM  $200-$l,000  PER 
WEEK  AS  WE  HAVE  DONE  FOR 
OVER  300  STATIONS  FROM  COAST 
TO  COAST  DURING  THE  PAST  12 
YEARS — 

Wire,  call,  or  write 
Edgar  L.  Bill      —      Merle  V.  Watson 

Julian  Mantell,  Sales  Manager 

National  Radio  Personalities 
100  Walnut  Street 

Peoria,  Illinois 
Telephone  6-A^Q7 
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tion  cases,  the  majority  held,  the 
Commissioners  would  be  "cut  off 
from  any  substantial  assistance  by 
members  of  their  staff,  even  where 
such  staff  members  might  have  no 
functions  whatsoever  of  a  prosecu- 
tory  or  investigative  nature  in  re- 

spect to  such  proceedings." 
Chairman  Coy's  letter  said: 
The  majority  of  the  Commission 

believe  .  .  .  that, 'the  principle  espouseiji 
in  the  McFarland  Bill  and  in  Commis- 

sioner Jones'  separate  views  ̂ s  fraught 
with  inherent  fallacy  and  is  at  vari- 

ance with  the  basic  purpose  underly- 
ing the  establishment  of  administra- 
tive agencies.  The  nature  of  the  func- 

tions, powers,  duties  and  responsibili- 
ties of  an  administrative  agency  are 

such  that  it  is  completely  unrealistic 
to  analogize  the  role  of  a  commis- 

sioner to  that  of  a  judge.  .  .  .  Indeed, 
the  courts  themselves  have  consist- 

ently recognized  the  fundamental  dif- 
ferences. .  .  . 

It  is  obvious,  moreover,  that  the 
fields  of  radio  and  wire  regulations 
committed  to  the  care  of  the  FCC 
are  highly  technical  in  nature,  involv- 

ing substantial  engineerinc,  legal  and 
accounting  problems.  The  entire 
theory  establishing  an  administrative 
agency  dealing  with  these  problems 
is  that  they  can  properly  be  disposed 
of  only  by  bringing  to  bear  the  expert 
knowledge  of  a  large  number  of  per- 

sons experienced  in  the  various  fields 
subject  to  the  Commission's  jurisdic- tion and  skilled  in  the  handling  of 
the  problems  coming  to  the  Commis- 

sion's attention. 
No  one  or  seven  Commissioners, 

with  or  without  the  aid  of  a  profes- 
sional assistant,  can  hope  to  achieve 

such  knowledge,  experience  or  special 
skill  in  all  the  aspects  of  radio  and 
wire  regulations  subject  to  the  Com- 

mission's jurisdiction.  To  cut  the 
Commission  off  from  all  of  its  expert 
staff  by  denying  the  Commission  the 
right  to  consult  with  its  staff  could 
only  result  in  uninformed  judgments 
based  on  insufficient  knowledge  of  the 
complex  factors  which  should  deter- 

mine any  of  the  decisions  in  this  field.  ' 
No  Reason  Cited 

The  majority's  "principal  objec- 
tion to  complete  isolation  of  the 

Commission  from  its  staff  as  pro- 

posed in  the  McFarland  Bill," 
Chairman  Coy's  letter  said,  "stems 
from  the  complete  lack  of  any 
demonstrated  necessity  for  any 

such  action." 
"Both  in  its  rules  and  regulations 

and  in  the  proposal  submitted  here- 
with," the  letter  said,  "the  Com- 

mission has  gone  beyond  the  terms 
of  the  Administrative  Procedure 
Act  to  extend  to  initial  licensing 
cases  the  separation  of  the  Com- 

mission's quasi-judicial  activities 
from  its  prosecutory  and  investiga- 

tory activities. 
"But  when  this  separation  of 

functions  is  achieved  there  would 
appear  to  be  no  reason  whatsoever 
for  taking  further  steps  to  cut  off 
the  Commission  from  the  members 
of  its  staff  who  are  not  engaged  in 
prosecutory  or  investigatory  ac- 

tivities." The  letter  continued: 

It  cannot  be  seriously  contended 
that  members  of  the  staff  having  no 
function  of  advocacy  in  contested 
proceedings  would  be  inclined  to  color 
their  recommendations  or  advice  or 
that  they  would  necessarily  be  pre- 

disposed to  an  unobjective  approach 

to  the  problems  of  public  interest 
which  concern  the  Commission..  It 
must  be  assumed  that  the  evil  which 
it  is  believed  might  ensue  ...  is  that 
the  commissioners  cannot  be  trusted 
to  make  their  own  independent  judg- 

ment on  the  matters  concerning  which 
they  would  receive  advice  and  assist- 

ance .  .  . 

In  protesting  against  a  proposal  in 
which  such  an  assertion  is  implicit 
we  are  refusing  to  concede  that  our 
judgments  would  be  any  less  the 
product  of  our  own  thinking  and  con- 

science merely  because  we  would 
receive  the  expert  advice  and  assist- 

ance of  individuals  employed  by  us. 
In  the  light  of  the  position  taken  by 

Comr.  .lones  in  the  statement  and 
supplemental  statement  of  his  views, 
we  believe  this  point  needs  more 
emphasis.  To  the  extent  that  those 
views  suggest  that  staff  members 
who  have  had  no  connection  with  the 
investigative  or  prosecutory  aspects 
of  adjudicatory  proceedings  may  be 
able  to  influence  the  Commission  by 
means  of  colored  or  biased  views,  we 
believe  that  they  do  not  present  a 
fair  picture  of  the  manner  in  which 
the  Commission  exercises  its  function 
of  making  decisions. 

Special  Staff  Operating 

On  the  McFarland  Bill's  proposal 
to  create  a  special  staff  to  aid  in 
consideration  of  intermediate  re- 

ports and  preparation  of  final  deci- 
sions, the  majority  noted  that  FCC 

has  set  up  a  similar  staff  and  that 
originally  the  Commission  had  ap- 

proved the  McFarland  plan.  With- 
drawing this  approval,  the  majority 

said: 

Experience  v/ith  the  Commission's present  review  section  .  .  .  convinces 
us  that  any  such  narrow  limitations 
on  functions  and  personnel  of  the 
staff  .with  which  the  Commission 
might  consult  would  be  unfortunate. 
It  would  seem  particularly  un- 

fortunate if  the  Commission  were  to 
be  deprived  of  the  opportunity  to 
consult  with  the  general  counsel,  the 
chief  engineer  or  the  chief  account- 

ant and  their  principal  assistants 
who,  under  the  plan  contemplated  by 
both  the  McFarland  Bill  and  the 
Commission's  redraft  thereof,  as  well 
as  by  plans  of  staff  reorganization 
now  being  developed  in  the  Commis- 

sion, would  be  disassociated  from  the 
prosecutory  and  investigatory  activ- ities of  the  functional  bureaus. 

The  fact  that  these  members  of  the 
staff  might  have  other  duties  such  as 
the  participiition  in  rule-making, 
international  conferences  and  litiga- 

tion, or  the  making  of  recommenda- 
tions to  the  Commission  on  proposed 

legislation,  would  appear  to  be  addi- 
tional reasons  why  they  should  not 

be  prevented  from  being  available  for 
consultation  with  the  Commission. 
For  it  is  the  sum  total  of  their 
knowledge,  experience  and  expertise 
in  exercising  these  duties  which 
render  them  most  useful  to  the  Com- 

mission in  the  making  of  decisions  in 
contested  cases. 

Opposing  the  majority's  stand, 
Comr.  Jones  asserted  that  "the 
basic  change  made  by  the  McFar- 

land Bill  would  be  to  require  the 

Commissioners  to  act  like  judgeg." 
He  said  it  "does  not  deprive  [them] 
of  the  assistance  of  the  staff  but 
does  require  them  to  exercise  their 
quasi-judicial  functions  personally." 

He  contended  the  selection  of  li- 
censees is  a  function  that  deserves 

"more  judicial  treatment  than  even 

Mj:    Mooney    (right)  interview 
Maj.  W right  ( center)  and  Lt.  Rod 
ney  J.  Collins,  flight  instructor.. 

LEOPARD  HUNT 

KTOK  Records  Air  Chas 

OKLAHOMA  CITY's  wild  chas 
for  the  leopard  who  escaped  his  zo 
cage  last  week  found  local  station 
on  the  job  telling  the  dramati 
story  to  listeners.  As  a  featui 
of  its  animal-hunt  coverage,  KTOJ 
wire  recorded  the  chase  from  a 
Air  Force  helicopter. 

As  the  Air  Force  would  not  pei 
mit  a  civilian  to  ride  in  a  sei-vit 
plane,  the  aid  of  Maj.  Louis  V 
Wright,  public  relations  officer  t 
Tinker  Air  Force  Base,  was  o^ tained.  The  major  sat  in  the  plan 
with  the  wire  recorder  on  his  la 
because  of  space  limitations. 

Dow  Mooney,  of  KTOK's  nevN staff,  took  notes  from  Majr 

Wright  upon  the  plane's  landing  t 
fill  out  the  station's  reports 
leopard-hunt  "scoop"  via  birdsey 
coverage.  The  leopard  was  returnt 
to  his  cage  Wednesday  morning  a 
ter  devouring  an  8  lb.  piece  of  ba 
meat  dosed  heavily  with  dope. 

civil  cases  that  are  tried  before 

judge."  He  saw  "no  reason  wl administrative  tribunals  when  the 
are  sitting  in  -quasi-judicial  pry 
ceedings  cannot  act  with  the  saiTj 
dignity  and  make  up  their  ovi, 
minds  in  the  same  way  as 

judges  in  their  courts  of  law." 
Courts  Decide  Problems 

The  Circuit  Courts  of  Appeal  at 
the  Supreme  Court,  he  point 
out,  "frequently  decide  complieatf 
and  technical  questions  involvir 
all  the  administrative  agenei 
without  the  aid  of  ex  parte  advi( 
from  the  experts.  The  theory  tM 
is  followed  is  that  the  litigants  wi 
in  their  briefs  and  argument,  sur 
ply  the  courts  with  the  technic information  which  is  needed  .  • 

He  emphasized  that  he  was  ni 
referring  to  rule-making  and  otb 
quasi-legislative  proceedings,  whei 
"a  more  flexible  procedure,  inclu' 
ing  extensive  ex  parte  consultatic 

with  experts,  is  often  desirable." 
Referring  to  the  McFarland  Bill 

provision  with  respect  to  Commi 
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sion-staff  consultation,  Comr.  Jones 
said: 

.  .  .  The  only  limitation  is  that  [the 
staff]  gets  its  licks  in  in  open  court 
rather  than  behind  the  backs  of  the 
opposing-  parties  in  the  private 
chambers  of  the  Commission  while 
the  decision  is  being  rendered  .  .  . 
Where  I  separate  from  the  majority 

is  in  my  feeling  that  the  staff, 
whether  it  be  the  functional  staff  or 
the  non-functional  staff,  should  pre- 

sent recommendations  in  open  court 
so  that  the  adversary  parties,  whose 
economic  stake  in  the  proceedings  is 
of  the  highest  order,  may  have  an 
opportunity  to  answer  contentions 
made  by  any  part  of  the  staff.  There 
is  no  reason  why  all  expert  advice 
cannot  be  given  in  open  court  .  .  . 

...  I  do  not  believe  that  behind-the- 
door  consultation  with  the  staff  is 
necessary  in  order  for  the  Commis- 

sion to  receive  substantial  assistance. 
I  believe  that  administrative  agencies 
in  adjudicatory  proceedings  can 
operate  in  accordance  with  the  nor- 

mal standards  of  Anglo-American 
jurisprudence  which  require  open  and 
public  proceedings  based  on  open  and 
public  records.  I  cannot  believe  that 
administrative  agencies  must  violate 
these  standards  of  justice  in  adjudi- 

catory proceedings  in  order  to  per- 
form their  duties. 

Comr.  Jones  pointed  out  that 
FCC  has  put  the  non-consultation 
principle  into  effect  where  its  hear- 

ing examiners  are  concerned. 
"I  can  see  no  reason,"  he  said, 

"why  the  examiners  who  have  to 
make  exactly  the  same  kind  of 
quasi-judicial  decisions  as  the  Com- 

missioners are  required  to  make 
should  be  able  to  fully  perform 
their  functions  without  behind-the- 
door  staff  assistance  while  the 
Commissioners  should,  under  ex- 

actly the  same  procedure,  be  un- 
able to  carry  out  their  duties." 

His  statement  added: 
There  is  another  aspect  of  staff 

participation  in  the  decisional  process 
which  should  not  be  overlooked.  The 
Commission  operates  almost  exclu- 

sively by  what  some  term  "completed 
staff  action."  The  staflp,  before  it 
comes  to  the  Commission  for  instruc- 

tion, performs  all  the  functions  of 
the  Commissioners  themselves. 

It  weigfhs  the  evidence,  decides 
which  witnesses  to  believe,  evaluates 
the  relative  importance  of  the  issues 
or  the  substance  of  the  issues.  This 
all  culminates  in  written  or  oral  re- 

commendations which  the  Commis- 
sion as  a  whole  or  individual 

Commissioners  may  accept  or  reject. 
To  state  the  problem  in  another 

way,  in  view  of  the  heavy  workload 
of  the  Commission  there  is  a  tendency 
to  delegate  more  and  more  of  the 
Commission's  discretionary  worR  to 
the  staff  .  .  .  This  situation  must  be 
viewed  in  the  background  of  the  fact 
that  the  area  of  the  Commission's 
discretion   is   limited   almost  exclu- 
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sively  by  a  number  of  precedents — 
many  of  which  reach  diametrically 
opposite  results  on  seemingly  parallel 
facts. 
By  operating  with  staff  comments 

and  recommendations,  the  Commis- 
sion is  subjected  to  precedents  that 

the  staff  is  emphasizing  at  the  mom- 
ent of  the  decision  rather  than  those 

precedents  cited  at  a  time  when  other 
counsel  in  a  case  would  have  an  op- 

portunity to  move,  plead,  or  argue. 
Commission  decisions  are  supposed  to 
be  the  personal  decisions  of  the 
Commissioners,  based  upon  the  record 
and  arguments  publicly  made  and 
pleadings  or  motions  publicly  filed. 
Otherwise  the  U.  S.  Senate  is  not  con- 

firming enough  employes  of  the 
Commission. 

Comr.  Jones  said  he  did  not  con- 
sider it  satisfactory  to  say  that  the 

Administrative  Procedure  Act  does 
not  require  complete  exclusion  of 
quasi-legislative  procedures  in  con- 

tested cases. 
"The  Administrative  Procedure 

Act  as  I  understand  it,"  he  said, 
"draws  the  low-water  mark  of 
standards  of  fairness  and  decency 
applicable  to  all  agencies,  no  mat- 

ter what  the  type  of  proceedings 
before  them.  This  low-water  mark 
does  not,  in  my  ODinion,  supply  a 
proper  procedure  for  adjudicatory 
proceedings  such  as  come  before 

the  FCC." Two  Statements 

Comr.  Jones'  views  were  pre- 
sented in  two  statements — one  pre- 
pared for  the  Commission's  con- 

sideration when  studying  the  sub- 
ject in  his  absence;  the  other  writ- 
ten to  amplify  his  position  after 

studying  his  colleagues'  stand. 
Only  one  other  Commissioner 

took  exception  to  a  majority  rec- 
ommendation^— Comr.  Hennock  dis- 

sented from  the  proposal  to  enact 
a  firm  requirement  that  FCC  re- 

organize its  staff  along  functional 
lines.  Experience  with  a  func- 

tional organization,  she  felt,  might 
lead  to  the  conclusion  that  the  pres- 

ent or  some  other  type  of  organiza- 
tion is  better. 

Comr.  Sterling  was  reported  as 
having  joined  the  majority  on  two 
points  of  earlier  difference.  Upon 
reconsideration,  the  report  showed, 
he  concurred  in  majority  proposals 

to  (1)  retain  the  present  law's  pro- 
vision giving  FCC  discretion  to 

divide  itself  into  panels,  and  (2) 

drop  the  McFarland  Bill's  plan  of 
requiring  FCC  to  renew  a  license 
upon  a  finding  that  public  interest 
would  be  served  (rather  than  the 
existing  requirement  that  renewals 
be  based  on  the  same  considera- 

tions that  apply  to  original  grants). 
On  the  latter  point,  the  majority 

also  revised  its  earlier  position. 
Comr.  Sterling  had  felt  the  Mc- 

Farland plan  "wovild  provide  an 
adequate  safeguard  against  any 
claim  of  a  property  right  in  radio 
facilities."  The  majority  had 
thought  it  would  provide  an  ade- 

quate safeguard  against  the  fear 
that  a  newcomer,  on  the  basis  of 
untested  promises,  might  win  the 
facilities  of  an  existing  station 
which  had  a  demonstrated  record 
of  service. 

On  its  deletion  of  the  McFarland 
Bill's  requirement  that  FCC  act  on 

hearing  cases  within  six  months 
and  non-hearing  cases  within  three, 
the  majority  said: 

.  .  .  Enactment  of  fixed  periods  of 
time  within  which  action  is  supposed 
to  be  taken  by  the  Commission  does 
not  make  such  action  possible  within 
such  periods,  and  any  requirement 
that  the  Commission  make  reports  to 
Congress  every  time  a  goal  is  not  met 
with  respect  to  any  particular  case 
would  only  result  in  further  delay. 
FCC  also  would  delete  a  McFar- 

land Bill  provision  requiring  FCC, 
before  setting  an  application  down 
for  hearing,  to  notify  the  applicant 
and  give  him  a  pre-hearing  oppor- 

tunity to  answer  whatever  objec- 
tions the  Commission  might  have raised. 

Nor  was  FCC  satisfied  with  the 
McFarland  Bill's  requirement  that 
transfer  applications  be  approved 
if  the  transferee  meets  the  mini- 

mum requirements  of  an  applicant. 
The  majority,  which  opposed  this 

provision  from  the  outset,  claimed 
it  "would  cast  grave  doubts  upon 
the  right  of  the  Commission  to  pre- 

vent trafficking  in  broadcast  li- 
censes" or  other  violations. 

The  FCC  bill  also  would  leave 

intact  the  present  law's  provision, 
deleted  by  the  McFarland  Bill,  per- 

mitting FCC  to  revoke  licenses  of 
persons  found  guilty  of  violating 
anti-trust  laws  in  the  radio  field. 
FCC's  opposition  to  removal  of  this 
section  of  the  existing  law  figured 
in  a  heated  debate  in  Senate  hear- 

ings on  the  McFarland  Bill. 
The  question  of  providing  addi- 

tional administrative  sanctions  to 
the  Commission — the  power  to  sus- 

pend licenses,  issue  cease-and-desist 
orders,  etc. — was  not  touched  in  the 
Commission's  comments.  The  ma- 

jority felt  the  subject  was  treated 
"in  a  more  comprehensive  manner" 
in  the  pending  Sadowski  Bill,  upon 
which  the  Commission  had  previ- 

ously offered  its  views. 

The  majority  said  that  "with  cer- 
tain exceptions"  its  bill's  provisions 

with  respect  to  appeals  are  identi- 
cal with  those  in  the  McFarland 

measure.  One  exception  is  deletion 

of  the  McFarland  Bill's  require- 
ment that,  when  the  courts  have 

set  aside  an  FCC  decision,  FCC 
shall  give  effect  to  the  court  ruling 
without  further  hearings  unless 
otherwise  ordered  by  the  court. 

Mr.  Hardy 

structural  setup. 

HARDY  NAMED 
Heads  NAB  Govt.  Relations 

RALPH  W.  HARDY,  director  of 
the  recently  eradicated  Radio  Divi- 

sion of  NAB,  has  been  named  direc- 
tor of  the  Dept. 

of  Government 
Relations,  NAB 
President  Justin 
Miller  announced Thursday. 

The  action  is 
the  first  staff 
change  since  the 
NAB  board  meet- 

ing last  month  in 
Arizona,  re- 
vamped  its  1949 

Radio  and  TV 
Divisions  were  created  last  sum- 

mer by  the  board  with  Mr.  Hardy 
heading  the  former  and  G.  Emer- 

son Markham,  formerly  of  WGY 
Schenectady,  heading  the  TV  unit. 
The  divisions  were  inserted  in  the 
structure  between  the  departments 
and  the  president. 

As  reorganized,  the  TV  Division 
is  on  the  same  level  as  the  depart- 

ments. Division  directors  were 
hired  at  $17,500  a  year,  NAB  is 
engaged  in  drawing  up  details  of 
a  new  $796,000  budget. 

A  number  of  changes  are  pend- 
ing in  the  NAB  headquarters  oper- 

ation. A  special  board  committee 
is  considering  candidates  for  the 
new  post  of  general  manager,  who 
will  handle  administrative  work 
and  report  to  President  Miller.  The 
r^eneral  manager  must  be  ratified 
by  the  board,  an  action  slated  dur- 

ing the  Chicago  convention  in  mid- 

April. 
Donald  S,  Farver,  NAB  auditor 

for  several  years,  has  accepted  a 
position  as  business  manager  of  the 
American  Forestry  Assn.  and  has 
submitted  his  resignation. 

Appointment  of  a  field  director 
in  the  office  of  general  manager 
was  directed  by  the  board  last 
month.  He  will  concentrate  on 
new  memberships. 

Mr,  Hardy,  who  came  to  NAB 
last  September  from  KSL  Salt 
Lake  City,  succeeds  Forney  A, 
Rankin  as  government  relations  di- 

rector. Mr.  Rankin  resigned  in 
February  to  return  to  the  State 
Dept. 

WHY  TAKE  SECONDARY  COVERAGE 

of  Virgmla's  FIRST  Market? 
Regardless  of  claims,  if  you're  trying  fo  cover  Greater  Norfolk  from 

the  outsidp,   nature's  terrain   made   it  impossible. 
Only  Greater  Norfolk  stations  con  cover  it.  And  only  WSAP  can cover  it  at  lov/est  cost. 

Availabilities  and  costs  from  Ra-Tel  will  prove  it. 

WSAP  .  .  .  "solving  advertising  problems"  in  Virginia's  FIRST  market. 

WSAP ▼  ▼  »l  PORTSMOUTH 
14*0  Kit.ocycLE;s 

WSAP-  FM 99  7  MESACYCL.es  OR 
CHANNEL  259 

MUTUAL  NETWORK  AFFILIATES 
SERVINO 

UTH  NORFOLK  ■    NEWPORT  NEWS 

B.  Walter  Huffington,  General  Manager Ask  Ra-Tell 
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NAB  Meet  Agenda 
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er,  is  handling  detailed  arrange- 
ments with  the  Stevens  Hotel. 

The  hotel,  with  2,675-rooni  capac- 
ity, has  reserved  1,400  sleeping 

rooms,  60  suites  and  100  display 
rooms  as  well  as  the  basement  of 

Exposition  Hall  for  NAB's  use. Reservation  forms  have  been  mailed 
to  member  stations  and  associates, 
with  the  hotel  holding  its  block  of 
rooms  until  April  1.  Mr.  Arney 
has  asked  members  desiring  space 
at  the  Stevens  to  make  early  reser- 
vations. 

Broadcast  Music  Inc.,  headed  by 
President  Carl  Haverlin,  is  making 
plans  for  a  10th  anniversary  cele- 

bration. BMI  will  use  increased 
space  in  Exposition  Hall  and  plans 
a  special  entertainment  program 
at  the  annual  banquet. 

Registration  for  the  Manage- 
ment Conference  will  be  $30.  En- 

gineering Conference  fee  is  $17.50, 
with  a  $5  fee  for  the  Sunday  In- 

dependent's Day  meeting.  No  fees 
will  be  charged  for  the  FM  and 
foreign  language  sessions  the 
morning  of  April  17. 

Under  present  plans,  Manage- 
ment Conference  meetings  will  be 

held  in  the  Eighth  St.  Theatre,  con- 
nected to  the  second  floor  ballroom 

by  a  ramp.  Engineering  sessions 
will  be  held  in  the  north  ballroom 
on  the  third  floor. 

Basic  themes  of  the  Monday 
management  meetings  will  be  the 
responsibility  of  broadcasters  in 
world  affairs,  industry  and  adver- 
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tising.  After  the  business  session 
Tuesday  morning,  the  topics  will 
be  responsibility  in  government, 
world  economics,  agriculture  and 
duty  to  coming  generations. 

A  new  feature  this  year,  author- 
ized by  the  board  at  its  February 

meeting,  will  be  appearance  of 
some  of  the  Voice  of  Democracy 
contest  winners  during  the  three 
years  the  contest  has  been  in  oper- 
ation. 
The  Wednesday  morning  tele- 

vision program  is  being  arranged 
by  G.  Emerson  Markham,  director 
of  the  NAB  TV  Division,  working 
with  Robert  D.  Swezey,  WDSU-TV 
New  Orleans,  and  Eugene  S. 
Thomas,  WOIC  (TV)  Washing- 

ton, the  two  board  members  for 
television. 

This  program,  it  is  understood, 
will  interest  both  TV  and  non-TV 
station  operators.  Industry  lead- 

ers will  take  part  and  down-to- 
earth  discussions  are  planned.  TV 
receiving  and  transmitting  equip- 

ment will  be  demonstrated. 
The  annual  equipment  exhibit 

will  occupy  over  25,000  feet  in  the 
Stevens  Exposition  Hall,  under  the 
lobby.  The  hotel  is  cutting  a  spe- 

cial entrance  through  the  service 
building  wall  so  exhibitors  can 
back  up  34-foot  trailers  into  the 
basement,  avoiding  costly  unload- 

ing and  reloading  in  Chicago.  This 
entrance  is  being  provided  at 
NAB's  request. 

Exhibits  Open  April  12 

In  charge  of  exhibit  arrange- 
ments, as  in  past  years,  is  Arthur 

C.  Stringer,  NAB  director  of  spe- 
cial services.  Exhibits  in  the  base- 

ment are  to  open  April  12.  Con- 
vention registration  takes  place 

in  the  basement. 
Light  equipment  as  well  as 

transcription  and  program  services 
will  be  displayed  on  the  fifth  floor, 
which  is  called  the  "Magic  Fifth 
Floor."  Station  managers  are  be- 

ing urged  by  NAB  to  bring  pro- 
gram directors  and  sales  managers. 

Exhibits  will  run  for  seven  days 
— Wednesday  April  12  through 
Tuesday,  April  18 — and  exhibit 
rooms  can  be  occupied  to  3  p.m. 
Wednesday.  Exhibitors  will  be 
billed  for  nine  days. 

Exhibitors  in  the  Exposition  Hall 
will  be: 

Andrew  Corp.,  Broadcast  Adver- 
tising- Bureau,  Broadcast  Music  Inc., 

Collins  Radio  Co.,  Daven  Co.,  Allen 
B.  DuMont  Labs.,  Federal  Telecom- 

munication Labs.,  Gates  Radio  Co., 
General  Electric  Co.,  General  Preci- 

sion Lab.,  and  RCA. 
Light  equipment  and  other  ex- 

hibitors on  the  fifth  floor  will  be: 
Altec  Lansing  Corp.,  Amperex  Elec- 

tronic Corp.,  Anipex  Electric  Corp., 
Capitol  Records  Broadcast  Division, 
Columbia  Transcriptions,  Bruce  Eells 
&  Assoc.,  Federal  Telephone  &  Radio 
Corp.,  Harry  S.  Goodman  Radio  & 
Television  Productions,  Gray  Re- 

search &  Development  Co.,  Graybar 
Electric  Co.,  International  News 
Service,  Keystone  Broadcasting  Sys- 

tem, Lang-Worth  Feature  Programs, 
London  Library  Service,  C.  P.  Mac- 
Gregor  Electrical  Transcriptions, 
Machlett  Labs.,  Magnecord  Inc.,  Mc- 
I-^tosh  Engineering  Labs.,  Charles 
Michelson  Inc.,  Presto  Recording 
Corp.,  RCA,  RCA  Recorded  Program 
Services,  Raytheon  Mfg.  Co.,  SESAC, 

Standard  Radio  Transcription  Serv- 
ices, Westinghouse  Electric  Corp., 

World  Broadcasting  System,  and 
Frederic  W.  Ziv  Co. 
Programming  of  the  Engineer- 

ing Conference  will  be  60%  tele- 
vision. This  formula  is  based  on 

a  survey  conducted  among  stations 
by  Neal  McNaughten,  director  of 
the  NAB  Engineering  Dept.  Mr. 
McNaughten  will  preside  at  con- 

ference sessions  along  with  mem- 
bers of  the  NAB  Engineering  Com- 

mittee headed  by  A.  James  Ebel, 
WMBD  Peoria,  111.,  committee 
chairman. 
Among  papers  already  on  the 

agenda  is  one  covering  an  en- 
gineering history  of  the  broad- 

casting industry.  It  will  be  read 
by  Raymond  F.  Guy,  NBC  man- 

ager of  radio  and  allocation  en- 
gineering. 
RCA  and  NBC  engineers  will 

discuss  in  detail  their  UHF  tele- 
vision experimental  station  at 

Bridgeport,  Conn.  NBC  will  go 
into  objectives  of  the  tests,  with 
RCA  engineers  handling  antenna 
and  transmitter  angles. 

Six  FCC  and  six  industry  repre- 
sentatives will  meet  in  the  annual 

FCC-Industry  Roundtable  to  be 
held  Saturday  morning  as  the  final 
formal  event  of  the  Engineering 
Conference.  Prior  to  the  formal 
Thursday  opening,  a  Wednesday 
evening  reception  will  be  held. 

The  NAB  Recording  &  Repro- 
ducing Standards  Committee,  meet- 

ing Saturday  afternoon,  will  dis- 
cuss new  standards  covering 

factor  (reproducing),  turntable 

platen  (reproducing),  concentric- 
ity of  center  hole,  all  in  connec- tion with  mechanical  recording; 

magnetic  tape  reel  and  primary 
standard  flange,  accommodating  30 
minutes  of  recording. 

The  second  annual  Independent's 
Day  is  being  programmed  by  Lee 
W.  Jacobs,  KBKR  Baker,  Ore.,  pro- 

gram chairman,  and  Ted  Cott, 
WNEW  New  York,  who  recently 
retired  as  chairman  of  the  NAB 
Unaffiliated  Stations  Committee. 
Mr.  Cott  has  agreed  to  serve  as 
program  consultant  on  the  Sunday 
all-day  meeting,  which  he  directed 
last  year.     Two   recently  elected 

TAYLOR  ADDITIONS 

Halsey,  Feihel  Join  Sales 

Mr.  Halsey  Mr.  Feihel 

BATES  HALSEY  and  Robert 
Feihel  have  joined  the  New  York 
sales  staff  of  The  Taylor  Co.,  sta- 

tion representative,  it  was  an- 
nounced last  Friday  by  Lloyd 

George  Venard,  vice  president  and 
eastern  sales  manager. 

Mr.  Halsey  has  been  with  the 
New  York  office  of  Weed  &  Co.  for 
the  past  four  years,  and  Mr.  Feihel 
was  with  Edward  Petry  &  Co. 

members  of  the  board  will  tak' 
active  parts  in  the  independents 
meeting — Edgar  Kobak,  busines-: 
consultant  and  president  of  WTWA 
Thomson,  Ga.,  and  Patt  McDon 
aid,  WHHM  Memphis.  Both  have 
been  elected  directors  effective  with 
the  convention  (see  board  electioi 
story,  page  26). 

Mr.  Kobak's  topic  has  not  beer 
announced.  Mr.  McDonald  will  b'- 
chairman  of  a  panel  discussion  or 
means  of  capturing  and  increasing 
out-of-home  audience  including  pro- 

motion material  and  special  pro- 
gramming. 

Dr.  Sydney  Roslow,  president  of 
The  Pulse  Inc.,  is  to  speak  on  the 
composition    of    the  out-of-honT 
audience    and    he    will    provide  j 
printed  material  covering  his  talk.  I 
William  B.  McGrath,  WHDH  Bos-i 
ton,  will  be  chairman  of  a  sports 
session    in    which    sponsor  and 

agency  representatives  will  partici- 
pate.    NAB's    legal    staff    is  to 

supply  a  review  of  legal  aspects  of 
sports  broadcasting. 

The  all-day  independents'  meet- ing will  include  a  session  on  use 
of  magnetic  tape  in  programming 
and  sales  expansion,  with  demon- 

stration of  techniques  including 
tape  editing.  Per  inquiry  and 
mail  order  business  will  be  ex- 

plored. Other  topics  include  new 
programming  tools,  BMI  services, 
and  government  and  overseas  pro- 

gram sources. 
FM  Meeting  Set 

At  the  FM  meeting  Monday 
morning  the  FM  Committee  will  be 
in  charge.  New  chairman  of  the 
committee  is  Matthew  H.  Bone- 
brake,  KOCY-FM  Oklahoma  City. 
He  succeeds  Cecil  D.  Mastin, 
WNBF-FM  Binghamton,  N.  Y., 
who  has  relinquished  the  post.  Ed- 

ward L.  Sellers,  director  of  the 
NAB  FM  Division,  will  handle  de- 

tails of  the  advance  preparations. 
A  meeting  of  the  committee  will 

be  held  March  13  at  NAB  head- 
quarters in  Washington. 

Tentatively  scheduled  for  the 
agenda  are  such  topics  as  store- 
broadcasting,  transit  and  func- 

tional (leased  receiver)  services, 
from  which  many  FM  outlets  ob- 

tain substantial  income.  AM-FM 
duplication,  methods  of  promoting 
FM  locally,  audience  studies,  sur- 

vey of  receiver  performance  and 
mail-pull  techniques  will  be  on  the 
FM  program. 

The  foreign  language  meeting, 
running  at  the  same  time  as  the 
FM  session,  will  be  in  charge  of 
Ralph  Weil  and  Arnold  Hartley, 
vice  presidents  of  WOV  New  York. 
Agenda  for  this  meeting  has  not 
been  announced. 
NAB  President  Justin  Miller 

will  formally  open  the  Manage- 
ment Conference  at  the  noon  lunch- eon Monday. 

Why  buy  2  or  more... 
-    do  1  big  sales  job 

on  "RADIO  BALTIMORE" 
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Avoid  Mediamyopia*! 

Keep  I 

SALES  

' 
In 

SIGHT 

With 

SPOT  TV 

...the  advertising  medium 

that  sells  direct 

EDWARD  PETRY  &  CO.,  INC. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 

DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO 

DALLAS  •  ATLANTA 

REPRESENTING 

WSB-TV  (Atlanta) 
WBAL-TV  (Baltimore) 
WNAC-TV  (Boston) 

KFI-TV  (Los  Angeles) 
WHAS-TV  (Louisville) 

KSTP-TV  (M'p'I's-St.  Paul) 

WTAR-TV  (Norfolk) 

KPHO-TV  (Phoenix) 

WOAI-TV  (San  Antonio) 

*  shortsightedness  in  selection  of  advertising  ihedia. 

This  Issue'  Conference  Agenda — Page  10 

Film  Buyers'  Directory — Page  16 



For  all  the  favorite  NBC  network 

television  programs ...  and  really 

good  local  productions . . .  everybody's 

watching  [K[Il(£)C3°'i?W. ..  exciting  new 

"Clear  Sweep"  television  station 

^        "MAKES  THE  SAN  FRANCISCO 

BAY  AREA  A  "HOT" 

TELEVISION  MARKET 

•  Represented  nationally  by  FREE  &  PETERS,  INC.      New  York,  Chicago, 
Detroit,  Atlanta,  Fort  Worth,  Hollywood.  KRON-TV  offices  and  studios  in  the 
San  Francisco  Chronicle  Building,  5th  and  Mission  Streets,  San  Francisco 
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TV  NETWORK  GROSS 

THE  FOUR  TELEVISION  net- 

works' gross  time  sales  for  the 
year  1949  totaled  $12,294,513,  ac- 

cording to  data  compiled  by  Pub- 
lishers Information  Bureau  and  re- 
leased to  Broadcasting  last  week. 

Analysis  of  the  billings  by  net- 
works shows  NBC  first  in  TV  net- 

work time  sales  by  a  wide  margin, 
with  slightly  more  than  half  of 
the  combined  total  accounted  for 
in  the  NBC  gross  of  36,500,104. 
CBS  ranked  second  with  gross  time 
sales  of  $3,446,893  for  the  year, 
followed  by  ABC  with  a  gross  of 
$1,391,991  and  DuMont  with  $955,- 

,525. 

j  Month-by-month  data  show  TV 
I  network  business  following  the  nor- 

mal network  curve,  rising  to  a 
peak  in  the  spring,  falling  off  to  a 
midsummer  low  point,  which  was 
still  well  above  the  starting  level, 
and  climbing  again  at  a-  higher 
(level  in  the  fall  and  winter. 

TABLE  I 
TOTALS— NETWORK  TELEVISION 
ABC  CBS  DuMont  NBC  Total 

•'""""•■y                                    5        6,273  S     104,989  $      51,330    S     260,693  $  423,285 February                                           18,674  135,036  72,200  353,055  578  965   26,352  190,865  81,352  476,800  775,369 
AP"'                                                47,359  186,616  87,851  477,843  799,669 
'^'''■y                                               132,146  243,241  61,394  460,440  897  221 •"""e                                               119,835  198,161  58,646  399,790  776  432 
■•"'y                                                119,674  114,401  73,714  317,775  625  564 
Axgxs*                                           115,002  164,471  66,154  284,160  629  787 September                                      155,480  271,938  91,556  470,080  989054 
0''°''«''                                          217,199  590,626  80,143  937,294  1,825262 November                                       214,660  677,836  124,435  1,035,808  2  052  739 
December                                       219,337  568,713  106,750  1,026,366  1,921,'l66 
January-December  Total          $  1,391,991  S  3,446,893  $     955,525    S  6,500,104  $12,294,513 

were  P.  Ballantine  &  Sons,  Ford 
Motor  Co.,  Lever  Bros.  Co.,  Libby, 
McNeill  &  Libby,  National  Dairy 
Products  Co.,  Scott  Paper  Co.,  Tex- 

tron and  Wine  Advisory  Board. 
R.  J.  Reynolds  Tobacco  Co.,  sec- 

ond largest  TV  network  user  last 
year,  ranked  sixth  in  December. 
General  Motors  Corp.,  third  for  the 
year,  stood  fifth  in  the  final  month 
of  1949.  Liggett  &  Myers  Tobacco 
Co.  ranked  fourth  both  in  the 
month  and  the  year.  (See  Table 
II  and  Table  III  for  the  top  10 
TV  network  advertisers  for  the 
year  and  the  month  of  December.) 

Young  &  Rubicam  ranked  second 

Combined  Gross  Up 
Combined  network  TV  gross  time 

sales  rose  from  $423,285  in  Janu- 
ary to  $897,221  in  May,  dropped  to 

'$625,564  in  July  (between  the  Feb- 
ruary and  March  levels)  and  hit  a 

new  high  each  month  from  Septem- 
ber on,  winding  up  the  year  with 

December  time  sales  of  $1,921,166. 
RCA  was  the  leading  user  of 

'video  network  time  during  the  year, 
purchasing  $900,405  worth  to  ad- 

vertise its  radios,  TV  sets  and  45         By  LARRY  CHRISTOPHER 
rpm  records  and  turntables.  RCA     FCC'S    CONTROVERSIAL  color 
also  led   the   field   in    December,     television  hearing,  recessed  since 
when  its  gross  purchases  of  TV     last  Nov.  22,  resumed  last  week  for 
network  time  amounted  to  $113,-     a  three-day  session  to  collect  fur- 
430.  ther  direct  testimony  on  progress 
RCA's  advertising  agency,  J.  since  that  time.  This  included: 

Walter  Thompson  Co.,  was  leading  %  Announcement  by  RCA  that 
agency  in  video  network  time  pur-  its  direct-view  tri-color  tube  devel- 
:hases  during  the  year,  spending  opments  would  be  ready  for  demon- 
51,642,513  for  this  company  and  stration  this  month  and  would  lead 
:!ther  clients.  to    a    comparatively  inexpensive 

The  other  TV  network  advertis-     coloi- receiver, 

ers  under  the  JWT  aegis  in  1949     ̂   •  Statement  by  both  RCA  and CTI  that  their  systems  were  at 
stage  now  where  they  felt  ready 

...  — tj.-  vet       ACT!  k.f^  ^°        down  with  FCC  and  draw 
'N  THIS  TELECASTING  ...  -       ̂ olor  standards. 
49  TV  Network  Gross  $12,294,513.  .    3  •  New  demands  by  CBS  for 
:olor  Hearing  Resumes  3  prompt    adoption    of   color,  based 
^?tional  TV  Conference  Agenda      .10  on  six  weeks'  intensive  testing  as 
?v  Link  to  M-mphis                     15  requested  by  FCC  and  which  it >irectory  of  Film  Buyers                16  claimed   failed  to   reveal  a 
)uMont  TO  introduce  Color  System  19  ̂ .^         deficiency    fundamental  to ?alent  Groups  Dispute  Film  Issue  .  21  z-iTin  j. the  CBS  system. 

DEPARTMENTS  ^  Indication  by  Color  Television 
^Um  Report     21     Telefile    4     Inc.  that  in  a  couple  of  days  it 

Teiestatus  6  would  have  ironed  out  technical 
kinks  which  plagued  earlier  show- 

i'age  49    •     BROADCASTING  March  6,  1950 

among  agencies  in  the  purchase  of 
TV  network  time  during  1949, 
spending  $1,027,191  for  time  for 
the  video  programs  of  Bigelow- 
Sanford  Carpet  Co.,  Cluett,  Pea- 
body  &  Co.,  General  Electric  Co., 
General  Foods  Corp.,  Goodyear 
Tire  &  Rubber  Co.,  Gulf  Oil  Corp., 
International  Silver  Co.,  Lever 
Bros,  and  Time  Inc. 
Kudner  Agency  ranked  third, 

buying  $1,013,966  worth  of  TV  net- 
work time  for  Admiral  Corp.,  Gen- 

eral Motors  Corp.,  Texas  Co.  and 
U.  S.  Tobacco  Co.  William  Esty  & 
Co.  was  fourth,  spending  $890,500 
for  network  video  time  for  Col- 

$12,294,513  in  1949 

TABLE  II 

TO?  10  NETWORK  TV  ADVERTISERS  IN  1949 
1.  RCA  3900,405 
2.  R.  J.  Reynolds  Tobacco  Co.  726,400 3.  General  Motors  Corp.  664,511 
4.  Liggett  &  Myers  Tobacco  Co.  594,440 
5.  Admiral  Corp.  471,816 
6.  National  Dairy  Products  Corp.  453,990 
7.  Ford  Motor  Co.  443,705 
8.  P.  Lorillard  Co.  397,781 
9.  General  Foods  Corp.  365,696 

10.  DuMont  Labs  340,671 

TOP    5    ADVERTISING  AGENCIES  BUYING TELEVISION    NETWORK    TIME    IN  1949 
1.  J.  Walter  Thompson  Co.            SI, 642,513 
2.  Young  &  Rubicam  1,027,191 
3.  Kudner  Agency  1,013,965 
4.  William  Esty  &  Co.  890,500 
5.  Newell-Emmett  Co.  600,120 

TABLE  III 

TOP  10  NETWORK  TV  ADVERTISERS  FOR DECEMBER  1949 
$113,430 2.  Ford  Motor  Co.  106,980 3.  National  Dairy  Prod.  Corp.  88^765 

4.  Liggett  &  Myers  Tob.  Co.  79,300 5.  General  Motors  Corp.  72,165 6.  R.  J.  Reynolds  Tob.  Co.  68,380 7.  Mohawk  Carpet  Mills  57,510 8.  General  Foods  Corp.  52  990 
9.  Philip  Morris  Co.  '  43  053 10.  Texas  Co.   and  Westinghouse Electric  Co.  41,900 

gate-Palmolive-Peet  Co.  and  R.  J. 
Reynolds  Tobacco  Co.  Newell-Em- 

mett Co.,  which  on  Jan.  1  changed 
its  name  to  Cunningham  &  Walsh, 
ranked  fifth,  with  network  TV  time (Continued  on    Telecasting  22) 

ing  of  its  system  to  FCC  and  would 
be  ready  to  re-demonstrate,  if  FCC wished. 

Last  week's  sessions  were  held 
Monday,  Tuesday  and  Wednesday 
and  took  a  substantial  bite  out  of 
the  direct  presentation  still  to  be 
heard.  The  hearing  was  re- 

cessed again  until  March  15  fol- 
lowing the  Institute  of  Radio  En- 

gineers' 1950  convention  in  New 
York.  It  will  be  heard  in  three- 
day  segments  until  conclusion 
[Telecasting,  Feb.  27]. 

End  of  Testimony 

The  average  guess  last  week 
indicated  the  direct  testimony  may 
be  completed  within  another  three 
or  four  days.  Then  cross-examina- 

tion would  begin.  FCC  reported 
applications  pending  for  cross- 
examination  call  for  the  return  of 
practically  every  witness  who  has 
given  direct  evidence  so  far.  Time 
estimates  for  the  cross-examina- 

tion total  in  excess  of  50  hours,  but 
it  was  explained  this  figure  can 
range  widely  either  way.  With 

this  intensive  cross  examining,  it 
was  believed  an  undetermined number  of  additional  days  might  be 
taken  up  in  rebuttal  testimony. 
When  such  rebuttal  might  be 

concluded  and  the  way  cleared  for 
FCC  to  call  for  resumption  of  its 
general  TV  reallocation  proceeding 
is  still  open  to  speculation  in  all 
quarters  [Telecasting,  Feb.  6]. 

Dr.  Elmer  W.  Engstroni,  vice 
president  in  charge  of  research 
for  RCA  Labs.  Division,  on  Monday detailed  technical  developments  in 
RCA's  '-compatible,  all-electronic" 
color  TV  system  since  last  Novem- 

ber and  reviewed  results  of  test 
projects  requested  by  the  Commis- 

sion. Of  new  achievements  he 
particularly  cited  automatic  sam- 

pling synchronization  and  color 
phasing  to  stop  color  and  registra- 

tion "wandering"  [Telecasting, 
Jan.  23,  Feb.  13];  high  level  re- 

ceiver sampling,  which  cuts  video 
amplifier  channels  from  three  to 
(Continued  cn    Telecasting  18) 
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Three-Year  Old  KSD-TV  Alone 

Serves  St.  Louis  Televiewers 

MORE  TH
AN  10  years 

of  planning  preceded 

the  inaugural  of  KSD- 
TV  St.  Louis  on  Feb.  8,  1947, 

as  the  first  completely 
 post- 

war-equipped television  sta- 
tion in  the  United  States. 

The  idea  of  a  sister  station 

for  KSD,  5  kw  AM  outlet  op- 

erated by  the  St.  Louis  Post- 
Dispatch,  was  conceived  by  George 

M  Burbach,  KSD's  general  man- 
ager. On  November  4,  1936,  Mr. 

Burbach  wrote  a  letter  to  the  Radio 

Corp.  of  America  expressing  the 
station's  interest  in  television  and 
its  desire  to  be  the  first  in  St.  Louis 
with  a  TV  outlet. 

Three  years  old  last  month, 
KSD-TV  still  is  the  only  television 

station  in  America's  ninth  largest market. 
Even  during  the  early  war  years, 

discussions  and  correspondence  be- 
tween Mr.  Burbach  and  RCA  offi- 

cials continued,  and  by  November, 
1943,  KSD  boldly  requested  RCA 
to  assign  precedence  ratings  for 
TV  equipment  to  be  ordered  by  the 
station.  Six  months  later  the 
Pulitzer  Publishing  Co.  board  of 

,  directors  approved  KSD's  television 
plans  and  within  two  weeks  an 
application  for  a  TV  construction 
permit  was  filed  with  the  FCC. 
KSD-TV  had  to  wait  two  years 

to  order  its  equipment,  but,  once 
it  was  ready,  lost  no  time  in  getting 
delivery.     Part  of  the  equipment 
was   flown  to   St.   Louis   by  the 

Post-Dispatch-KS'D  plane  in  time 
to  telecast  the  city's  famous  Veiled 
Prophet  Parade  and  Ball,  Oct.  8 
and  9,  1946.    These  events,  carried 
over  a  closed  circuit,  were  vievved 

by  100  special  guests  of  the  station 
in  a  viewing  room  set  up  in  the 
newspaper  building.     By  Feb.  3, 
1947,  KSD-TV  was  ready  with  its 

first  test  program,  using  tempor- 
ary studios  and  a  500-watt  trans- 

mitter located  in  the  old  KSD  plant 

on  the  roof  of  the  Post-Dispatch 
Building.   A  group  of  RCA  dealers 
watched    the    program    at  Hotel 

Statler,  six  blocks  away.     It  in- 
cluded   a    man-on-the-street  pro- 

gram, a  sportscast,  interviews  with 
RCA  executives,  and  films. 

Five  days  later  station  was  on 
the    air  with    News   and  Views, 

INAUGURATION  of  NBC  Midwest 

Television  Network  in  St.  Louis'  Kiel 
Auditorium  Sept.  20,  1948  was  fea- 

tured by  an  entire  program  originated 

through  the  facilities  of  KSD-TV. 

Ball  Room  Dancing,  and  man-on- 
the-street  and  sportscast  shows 
similar  to  those  telecast  on  the 

test  program.  Within  two  days 
KSD-TV  had  signed  13  sponsors: 
Union  Electric,  Trimfoot  Shoes, 
American  Packing,  Elgin  Watch, 
Monsanto  Chemical,  Bulova  Watch, 

Dazey  Manufacturing,  Botany  Inc., 

Hyde  Park  Brewery,  Johnson  Shoe, 

Shell  Oil,  Bemis  Bag,  and  the  Mis- 
souri, Kansas,  and  Texas  Railroad. 

By  July  1947  a  new  transmitter 
and  tower  were  placed  in  service 

and  in  September  1948  KSD-TV 
had  an  opportunity  to  demonstrate 
the  excellence  of  its  facilities  by 

originating,  in  conjunction  with 

NBC,  the  first  Midwestern  Televi- 

sion Network  show  from  the  city's 
big  Kiel  Auditorium.  And  as  if 
this  were  not  enough  to  convince 
St.  Louisans  that  television  was 

there  to  stay,  KSD-TV  carried  the 
Cleveland  end  of  the  1948  World 

Series  games  via  Midwestern  Net- work. 
*    *  * 

SINCE  the  linking  of  the  easte
rn 

and  midwestern  TV  networks  in 

January  1949  the  station  not  only 

has  picked  up  such  headline  events 
as  the  inauguration  of  President 

Truman  but  has  originated  nation- 

ally important"  programs  of  its own.  Last  November,  KSD-TV  cov- 
ered both  the  wedding  and  subse- 

quent reception  of  Vice  President 
Alben  W.  Barkley  and  the  former 

Mrs.  Hadley.  It  was  the  first  time 

the  station  had  handled  two  re- 
motes consecutively. 

KSD-TV  fed  the  Barkley-Hadley 
events  to  the  NBC  television  net- 

work, with  which  it  is  affiliated. 

However,  the  station  has  agree- 
ments with  CBS,  ABC,  and  the 

DuMont  TV  networks  as  well. 

The  station's  investment  in 

equipment  is  approximately  .$500,- 
000.  Its  main  studio,  in  the  Post- 
Dispatch  Building,  is  29  x  24  feet, 
with  a  22-foot  ceiling.  The  wall 

and  ceiling  treatment  is  of  rock 

wool  blanket  and  perforated  tran- 
site,  and  the  floor  is  isolated  from 
the  rest  of  the  structure  to  elimi- 

nate unwanted  sounds.  A  lighting 

grid  is  suspended  two  feet  below 

the  ceiling  to  facilitate  the  mount- 
ing of  lights,  microphones,  props, 

etc.  One  of  the  permanent  sets  in 

the  studio  is  a  complete  kitchen. 
A  second  smaller  studio  also  is 
available. 
The  control  room  is  elevated 

slightly  above  the  studio  floor  giv- 
ing the  director  a  commanding 

view  of  the  studio  and  the  various 

monitors.  The  projection  screen- 
ing and  film  storage  facilities  are 

located  on  a  mezzanine  floor  con- 
venient to  the  television  studio  and 

general  offices. 
Two  image  orthicon  cameras  are 

normally  used  in  the  studio,  but  re- 
mote cameras  can  be  transferred 

there  easily  when  needed.  Audio 
facilities  consist  of  a  six-channel 
consolette  with  the  necessary  aux- 

iliary amplifiers  for  feeding  out- 
going lines.  Facilities  of  the  KSD 

master  control  room  are  available 
when  required. 
KSD-TV's  projection  room  is 

equipped  with  an  iconoscope  film came-a,  a  16mm  projector,  two 
automatic  slide  projectors  and  a 

custom-built  balonticon.  The  lay- 
out of  equipment  lends  itself  to 

smooth  transition  when  the  pic- 
ture is  changed  from  one  device  to 

the  other. 

The  station's  5  kw  transmitter 
and  tower  are  located  on  the  Post- 
Dispatch  Annex  Building,  adjacent 
to  the  studios.  Antenna  is  an  RCA 

Superturnstile  and  is  544  feet  above 
street  level.  KSD-TV  operates  with 
16  kw  ERP.  Mobile  unit,  also  RCA, 

is  equipped  with  two  image  orthi- 

con camera  chains.    A  voltage  reg- 
ulator and  the  usual  remote  audio 

and  lighting  facilities  also  are  in-  i 
eluded.  The  studio  master  switcher  : 
is  a  custom-built  job. 

Directly  above  KSD-TV's  control room  a  clients'  observation  room 
has  seats  for  20  persons  who  may 
watch  a  program  on  the  screen  of 
a  TV  set  or  look  down  into  the 
studio  through  a  glass  panel. 
Another  observation  room  extends 
49  feet  across  an  entire  side  of  the 

main  studio,  with  seats  for  an  au- dience of  40.  Window  areas  of  this 
room  are  unglazed  so  that  laughter 
and  applause  can  be  picked  up  by 
microphones  on  the  stage  below. 

The  visitor  to  this  balcony  notes 
that  the  stationary  studio  facilities 
and  the  flexibility  of  portable 

equipment  make  it  possible  to  have 
as  many  as  four  stage  settings  in 
use  at  the  same  time,  with  each 

set  properly  lighted  and  "dressed" for  its  part  in  a  video  show.  There 
are  complete  stage  facilities  for 
producing  virtually  every  type  of 
studio  telecast,  from  an  informal 
interview  between  two  persons  over 
a  tea  table  to  elaborate  musical  and 
dramatic  productions  requiring 
large  casts  and  many  changes  of 
scene. 

THE  entire  St.  Louis  metropoli- tan area  of  1,500,000  is  blanket- 

ed by  KSD-TV's  transmission.  Al- 
though the  theoretical  range  of  re- 
ception is  about  50  miles,  regulai 

program  service  reaches  out  65  tc 

90  miles,  and  good  reception  ha; 
been  reported  from  places  manj miles  farther  away. 

Six  months  after  the  station  tool- 
the  air,  there  were  less  than  2,00( 
TV  sets  in  the  area.  Today  thers 

are  approximately  90,000,  and  re 
search  analysts  report  a  numerica 
audience  many  times  greater 
Manufacturers  and  dealers  of  set; 

(Continued  on  Telecasting  8) 

KITCHEN  set  at  north  end  of  KSD-TV's  main  studio,  shows  c
lients'  observa- 

tion room  above  control  room  and  audience  observation  balcony  at  upper 
 left. 

Page  4    •  TELECASTING 



CIRCLE  Four  .  .  .  CHANNEL  Four  .  .  .  Four  O'CLOCK 

T 
_|_  his  brand  can  pull  audience  for  your  brand  in  Washington,  D.  C.  Just  a  few  short  weeks  ago, 

(five,  to  be  exact)  WNBW  began  the  "Circle  Four  Roundup/'  providing  an  organized  vehicle  for  Western 

movies  at  four  o'clock  each  afternoon,  Monday  through  Friday.  To  prove  audience  and  measure  re- 

action, WNBW  offered  the  "Circle  Four  Roundup  Rangers''  membership  card  to  youthful  viewers. 

T 
_|_he  results  have  been  literally  overwhelming.  Over  20,000  members  have  written  in  to  date.  The 

one-hour-and-fif teen-minute  period  holds  a  24  rating,  ten  times  the  highest  rated  competition  on  three 

other  stations  at  the  time.*  These  loyal  WNBW  fans  are  waiting  for  your  message.  Participation 

in  regular  meetings  of  the  "Circle  Four  Rangers''  is  available.  Call  WNBW  salesmen,  or  NBC  Spot 
Sales. 

AVeasons  for  the  sensational  audience  acceptance  of  "Circle  Four"  promotion  and  programming  hint 
of  other  choice  locations.  A  hard-hitting  threesome  is  yours  on  WNBW  ....  habit  viewing, 

strong  promotion  and  choice  programming.  In  a  recently  concluded  survey,*  it  was  not  by  chance 
that  WNBW,  with  at  least  two  other  stations  on  the  air,  held  76%  of  the  1949  quarter-hour  periods 

rated  as  either  first  or  second  in  popularitj^ 

♦American  Research  Bureau 

NBC     TELEVISION      IN      W  AS  H  I  N  G  T  O  N 
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Estimates  1950  Set  Production 

at  5  1-3  Million 

(Report  101) 

NEW  HIGH  estimate  for  1950  TV 

set  production— 51/3  million— was 
made  last  week  by  Television 

Shares  Management  Corp,  Chica.g-o 
TV  investment  firm,  after  extensive 

research  with  manufacturers  of  re- 
ceivers and  components.  This  figure 

is  three-quarters  of  a  million  more 
than  the  previous  top  estimate, 
made  informally  by  board  members 
of  the  Radio  Mfrs.  Assn.  at  their 

quarterly  meeting  in  Chicago  three 
weeks  ago. 

New  statistics  were  gathered  by 

Edgar  N.  Greenebaum  Jr.,  of  TV 
Shares,  who  interviewed  executives 

of  the  top  20  manufacturing  firms, 

checking  their  projected  figures 
with  those  of  components  suppliers. 

Possible  factors  which  could  re- 

duce demand  and  production  dras- 
tically, however,  according  to  Mr. 

Greenebaum,  are  (1)  impairment 

of  the  general  economic  health,  (2) 
critical  shortages  of  component 

parts,  such  as  cabinets,  condensers, 
receiving  tubes  and  resistors,  (3) 

imposition  of  the  proposed  excise 

tax,  and  (4)  prolonged  continua- tion of  the  freeze. 

Expected  set  production  for  the 

top  20  manufacturers  follows: 
Average  TotalValue 
Factory  Factory 

or  more  in  length  which  are  tele- 
cast on  five  consecutive  days  per 

week  will  be  available  at  the  new- 
rate  of  four-fifths  of  the  regular 
card  rate  for  the  five  programs  per 
week.  Under  the  new  structure,  he 
said,  a  sponsor  using  a  Monday 

through  Friday  program  now  re- ceives across-the-board  coverage 
for  the  former  Monday  through 
Thursday  cost.  Mr.  Dannenbaum 
explained  that  the  new  rate  was 
instituted  to  compensate  and  en- 

courage across-the-board  program 
advertising. 

Frequency  discounts  on  WPTZ 
are  accrued  at  the  rate  of  5%  for 

26  consecutive  weeks  and  10%  for 

52  consecutive  weeks  of  telecasting. 

Woodbury  College 
Starts  TV  Survey 

WOODBURY  COLLEGE,  Los  An- 

geles, March  1  started  two-week 
survey  in  Los  Angeles  area  on  tele- 

vision audience  habits.  Among  in- 
formation being  sought  is  pro- 

gram choice;  sports  attendance, 

reading  and  viewing  habits ;  televi- 
sion's impact  on  viewer's  home  life; 

social  and  economic  influences  of 
television.      In    addition    to  Los 

Weekly  Television  Summary 

March  6,  1950,  Telecasting  Survey 

Manu- facturer Units 
Admiral  800,000 
RCA  700,000 
Philco  625,000 
Motorola  535,000 
Zenith  330.000 
Emerson  330,000 
General 
Electric  300,000 

DuMont  190,000 
Teletone  175,000 
Halli- crafters  170,000 
Westing- house  150,000 
Avco 

(Crosley)  150,000 
Meek  150,000 
Raytheon 
(Belmont)  140,000 

Sylvania  120,000 
Magnavox  100,000 
Capehart- 

Farns- worth  100,000 
Olympic  100,000 
Garod 
(Majestic)  100,000 

Hytron  (Air 
King)  100,000 

Price 
$145.00 155.00 
145.00 
135.00 
165.00 
145.00 

150.00 225.00 
125.00 
140.00 
155.00 

150.00 
115.00 
135.00 
155.00 215.00 

160.00 
145.00 
145.00 

135.00 

Price 
$116,000,000 108,500,000 90,625,000 

72,225,000 
54,450.000 
47,850,000 
45,000,000 
42,750,000 
21,875,000 

23,800,000 

23,250,000 
22,500,000 17,250,000 

18,900.000 
18,600,000 21,500,000 

16,000,000 
14,500,000 
14.500,000 

13,500,000 

TOTALS    5,365,000    $149.78  $803,575,000 

The  next  12  manufacturers  in  or- 
der of  expected  production  are 

Bendix,  Fada,  Hoffman,  Muntz, 
Noblitt- Sparks  (Arvin),  Sentinel, 
Sparks  -  Withington  ( S  p  a  r  t  o  n) , 
Stewart- Warner,  Stromberg-Carl- 

son.  Tele  King,  Trav-Ler,  Wells- Gardner. *    *  * 

New  Across-the-Board 

Rate  for  WPTZ  (TV) 

NEW  rate  policy  for  across-the- 
board  advertisers  on  WPTZ  (TV) 
Philadelphia  has  been  announced 
by  Alexander  W.  Dannenbaum,  the 
station's  commercial  manager. 

Mr.  Dannenbaum  disclosed  that 
all  local  programs  of  five  minutes 
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City 

Albuquerque 
Ames 
Atlanta 
Baltimore 
Binghamton Birmingham 
Bloomington Boston 
BufFalo 
Charlotte Chicago 
Cincinnati Cleveland 
Columbus Dallas, 

Ft.  Worth 
Davenport 
Quad  Cities: 

Dayton Detroit 
Erie 
Ft.  Worth- Dallas 
Grand  Rapids 
Greensboro 
Houston 
Huntington- Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo- Battle  Creek Kansas  City 

Lancaster* Los  Angeles 

Louisville 
Memphis 
Miami 
Milwaukee 
Minn-St.  Pool 
New  Haven 
New  Orleans 
New  York 
Newark 
Norfolk Oklahoma  City 
Omaha 
Philadelphia 
Phoenix Pittsburgh 
Portland,  Ore. 
Providence 
Richmond 
Rochester 
Salt  Lake  City 
San  Antonio San  Diego 
San  Francisco Schenectady 
Seattle 
St.  Louis 
Syracuse Toledo Tulsa 
Utica-Rome 
Washington 
Wilmington 

Outlets  On  Air 
KOB-TV 
WOl-TV WAGA-TV,  WSB-TV 
WAAM,  WBAl-TV,  WMAR-TV 
WNBF-TV WAFM-TV,  WBRC-TV wnv 
WBZ-TV,  WNAC-TV 
WBEN-TV WBTV 
WBKB,  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WIWT 
WEWS.  WNBK,  WXEL 
WBNS-TV,  WLWC,  WTVN 

KBTV,  KRLD-TV,  WBAP-TV 
WOC-TV Includes  Davenport,  Moline,  Rock  Island, 
WHIO-TV,  WLWD 
WJBK-TV,  WWJ-TV,  WXYZ-TV WICU 

WBAP-TV,  KBTV,  KRLD-TV 
WLAV-TV WFMY-TV 
KLEE-TV 
WSAZ-TV 
WFBM-TV WMBR-TV 
WJAC-TV 

WDAF-TV WGAL-TV   
KLAC-TV,  KNBH,  KTLA,  KTSL,  KFI-TV, 
KTTV,  KECA-TV 
WAVE-TV 
WMCT WTVJ 
WTMJ-TV KSTP-TV,  WTCN-TV 
WNHC-TV WDSU-TV 
WABD,  WCBS-TV,  WJZ-TV,  WNBT, WOR-TV,  WPIX  ,    ,  •    M  V 

Number   Source  of 
Sets  Estimate 
2,475  Dealers 
1,200  Dealers 

22,300  Distributors 
133,248  TV  Cir.  Comm. 

9,112  CPA  Audit 
11,000  Distributors 
4,000  Station 276,980  TV  Comm. 

68,185  Buff.  Elec.  Co. 
12,169  Distributors 

386,018  Elec.  Assn. 
80,700  Distributors 

154,340  West.  Res.  U. 
41,400  Distributors 

Angeles  study,  the  college  will  con- 
duct special  '  fringe  area"  study  in counties  of  San  Diego,  Riverside 

and  Santa  Barbara. 
Professor  Hal  Evry  is  conduct- 

ing the  survey,  the  college's  third. 
Students  are  assisting  in  the  door- to-door  operation. 

WMCT  Promotion 

IncrecBses  Se^  SaSes 

HEAVY  promotion  by  WMCT 

(TV)  Memphis  of  interconnection to  coaxial  cable  (see  Telecasting 
15)  has  resulted  in  a  large  in- 

crease of  television  set  sales  in 
station's  coverage  area.  During 
February  4,675  sets  were  sold,  the 
station  reports,  with  many  dealers 
reporting  large  back  orders  on 
hand. 

Station  also  has  completed  a  sur- 
vey of  set  sales  by  factories  direct 

to  dealers.  WMCT  previously  hac 

reported  only  sets  which  passe' 
through  the  hands  of  distributors. 

43,790 

7,572 
East  Moline 

35,800 181,000 
27,050 

WKY-TV WOW-TV,  KMTV 
WCAU-TV,  WFIL-TV,  WPTZ 
KPHO-TV WDTV 
WJAR-TV WTVR 

WHAM-TV KDYl-TV,  KSl-TV 
KEYL,  WOAI-TV 
KFMB-TV KGO-TV,  KPIX,  KRON-TV WRGB 
KING-TV 
KSD-TV 
WHEN,  WSYR-TV WSPD-TV KOTV 
WKTV 
WMAL-TV,  WNBW,  WOlC,  WTTG 
WDEL-TV Stations  on  Air, 

43,790 16,700 

8,774 15,000 

6,578 23,000 
7,800 13,600 

5,169 26,900 
30,434 396,060 
23,086 
24,172 17,100 

80,844 68,800 
71,100 
16,641 

1,015,000 
Estimite 

1,917 
18,421 
16,414 375,000 

4,328 71,000 
828 

34,125 22,333 
25,586 10,500 
10,269 23,160 
38,517 57,500 
21,800 
87,600 28,479 
33,000 
15,600 

9,300 101,100 

28,614 

Dist.  &  Deal. 
Distributors 

Distributors Distributors 
Dealers 
Dist.  &  Deal. 
Set  Registration Distributors 
Distributors 
Distributors 
Dist.  &  Deal. Wholesalers 
Distributors 
Dealers Elec.  Assn. 
Dealers 

Rod.  &  Appl.  Assn. CPA  Audit Distributors Dealers 
Distributors 
Dealers  Assn. 
Distributors 
N.  O.  Pub. Serv. 
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Stations 
Distributors 
Distributors Distributors 
Elec.  Assn. 
Distributors Dist.  &  RMA 
Dealers 
Dealers 
Distributors 
Elec.  Assn. 
Dealers 
Distributors 
Radio  Bureau TV  Sta.  Comm. Distributors 
Distributors 
Union  Elec.  Co. Distributors 
Dealers  Assn. Dist.  &  Deal. 
Deal.,  Dist. TV  Circ.  Comm. 
Dealers Sets  in  Use  4,400,488 

AM-TV  RATING 

Texaco  TV  Show  Tops  in  N.  Y. 

A  TELEVISION  show,  Texaco 
Star  Theatre,  had  the  largest  New 
York  audience  of  any  program, 
either  radio  or  TV,  broadcast  in 

that  city  in  the  first  week  in  De- 
cember, C.  E.  Hooper  Inc.  re- 

ported Wednesday.  Coincidental 
telephone  interviews  with  Ne^\ 
York  families  showed  six  TV  pro- 

grams among  the  December  first 
15,  which  were: 
Program  Rotini 
1.  Texaco  Star  Theatre  (TV)  21.' 
2.  Jack  Benny  (radio)  17.' 3.  Radio  Theatre  (radio)  17. 
4.  Toast  of  the  Town  (TV)  15. 
5.  Godfrey's  Talent  Scouts  (TV)  14.' 
6.  Godfrey's  Talent  Scouts  (radio)  13. 
7.  Goldberg's  (TV)  13. 
8.  Godfrey  and  His  Friends  (TV)  12. 9.  Walter  Winchell  (radio)  12. 

10.  Bing  Crosby  (radio)  H- 11.  This  Is  Your  FBI  (radio)  11. 
12.  My  Friend  Irma  (radio)  11: 13.  Amos  'n'  Andy  (radio)  11. 
14.  Suspense  (radio)  •'• 15.  Fireside  Theatre  (TV)  H- 

If  the  combined  TV  and  radi( 

audience  for  Godfrey's  Talen Scouts,  a  simulcast,  are  taken  as  i 
single  audience,  that  program  woul< rank  first  with  a  total  rating  of  27.7 

Total  Markets  on  Air  59; 
*  Lancaster  and  contiguous  areas.  _ 

Editor's  Note:  Sources  of  set,  estimates  ore  listed  for  each  city  as  "^°'!°'»'«        i*'",;!^ . "".t 
are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries     Iff^°'/fl!fc  7h«ri 
cities  s"?.eyed  is  necessarily  approximate  since  two  areas  may  overlap.    To  offset  this  there are  many  scattered  sets  in  areas  not  included  in  the  survey. 

March  6,  1950 

Booklet  for  Doctors 

BOOKLET  titled  "Color  Televisioi 

at  Medical  Conventions"  has  beei mailed  to  more  than  125,000  physi 
cians  throughout  the  country 
Smith,  Kline  &  French  Labs,  manu 
facturer  of  pharmaceuticals,  an 
nounced  last  week.  Purpose  of  tb 
booklet,  the  firm  said,  is  to  giv 

schedule  of  the  labs'  color  televi 
sion  demonstrations  at  medical  con 
ventions. 
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effectiveness 

Yes,  if  it's  sales  success  you  want — it's 

WGN-TV  in  Chicago. 

This  testimonial  to  WGN-TV's  effective- 

ness came  from  a  Chicago  automobile 

dealer.  The  amazing  record  of  15  cars  sold, 

plus  the  one  hundred  prospective  buyers, 

resulted  from  the  firm's  jirst  program  on 

WGN-TV. 

Add  this  to  WGN-TV's  growing  Hst  of 

result  stories,  and  you'll  see  why  more  and 

more  advertisers  recognize  WGN-TV  as  the 

top  television  station  in  Chicago. 

In  Chicago  .  .  .  Channel  9 

is  more  than  a  number 

.  .  .  it's  a  habit 
CHANNElFcKo 

tKi)c  Chicago  ̂ vibunt  Cclebisiion  station 
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Telefile:  KSD-TV 

(Continued  from  Telecasting  U) 

KSD-TV  field  crew  set  up  equipment 

in  Monsanto  Chemical  Co.'s  St.  Louis 
pilot  plant  to  telecast  demonstration 

of  a  wood  preservative. 

EDUCATIONAL  TV 

WBAL  Sets  Seminar  March  8 

WBAL-TV  Baltimore  will  hold  a 

day-long  conference  March  8  on 

"Television  and  Education"  to 
highlight  the  significance  of  tele- 

casts directed  to  all  TV-equipped 

schools  (sets  loaned  by  WBAL- 
TV)  throughout  the  city. 

Scheduled  from  10  a.m.  to  4  p.m., 
the  session  will  open  with  a  discus- 

sion on  the  effects  of  television  on 

education  and  what  has  been  ac- 
complished to  date.  Participants 

will  include  Dr.  Edwin  W.  Adams, 
associated   superintendent  of 
schools,  Philadelphia;  Dr.  Franklin 

Dunham,  chief  of  radio  and  televi- 
i  sion,   U.   S.   Office   of  Education, 
Washington;    Mrs.    Gertrude  G. 

Broderick,  division  of  radio-visual 
education,  U.  S.  Office  of  Education, 
and  Dr.  Roy  K.  Marshall,  director 
of  Morehead  Planetarium,  U.  of 
North    Carolina;    P.    T.  Hines, 
WFMY-TV  Greensboro,  N.  C.;  Dr. 

Ormand  L.  Hunter,  WFIL  Phila- 

delphia; L.  V.  Hollweck,  RCA  Vic- 
tor, Camden,  and  other  educators 

from  Baltimore  and  eastern  cities. 
The    conference    members  also 

;  will  sit  in  on  an  actual  lesson  tele- 
cast to  schools  2-2:45  p.m.  Mate- 

rial for  this  feature,  to  be  preceded 
.  and  followed  by  introductory  and 
supplementary    exercises    in  the 
classroom,  is  prepared  by  members 
of  the  public  school  staffs  under  the 
direction    of    Mrs.    Eleanora  B. 

'  Kane,  radio  and  television  special- 
ist for  the   Baltimore   Board  of 

Education. 

bought  more  than  500,000  lines  of 

advertising  space  in  the  Post-Dis- 
patch, in  1949  alone,  to  stimulate 

more  sales.  The  two  other  St.  Louis 

newspapers  sold  an  estimated  150,- 
000  lines  between  them,  it  is  re- 

liably reported.  (The  Post-Dispatch 
netted  more  than  $249,000  last  year 
from  strictly  TV  set  advertising.) 

KSD-TV's  average  time  on  the 
air  during  1949  was  45  hours  each 
week.  Local  programming  took 
776^/4  hours,  or  33.1%  of  the  total 
air  time  for  the  year.  Studio  pre- 

sentations took  3971/4  hours,  or 
16.9%;  remotes,  247iA  hours,  or 
10.6%.;  and  film,  131%  hours,  or 
5.6%.  Total  network  programming 
for  the  year  was  1,564  hours,  of 
which  1,324%  hours  was  cable 

(56.7%)  and  239y2  hours  kine- scope or  film  (10.2%). 
Total  commercial  time  was  1,- 

533  hours,  or  65.5%  ,  with  network 
commercial  programs  consuming 
1,090  hours  and  local  commercial 
shows  442%  hours.  Network  sus- 

taining programs  took  473  hours, 
and  local  sustaining,  335  hours. 

Special  local  remote  programs 
carried  during  1949  included,  in  ad- 

dition to  Vice  President  Barkley's 
wedding,  the  inauguration  of  Mayor 
Darst  of  St.  Louis,  Shriners  pro- 

gram at  Sportsmen's  Baseball Park,  the  Veiled  Prophet  Ball  and 
Parade,  Shrine  Parade,  and  Armi- 

stice Day  Parade.  Sports  remotes 
included  60  baseball  games,  20  bas- 

ketball games,  10  hockey  games, 
8  horse  racing  dates,  4  college  foot- 

ball games,  3  Golden  Gloves  fights, 
1  wrestling  match,  1  bowling  con- 

test, and  1  midget  auto  race.  The 
station  also  telecast  two  St.  Louis 

Symphony  Concerts  and  an  indus- 
trial program  from  the  Monsanto 

Chemical  Co. 

L.  A.  Academy  Day 
LOS  ANGELES  Advertising  Club 

will  hold  "Academy  Day"  at  its 
regular  meeting  March  28  in  honor 
of  the  Academy  of  Television  Arts 
and  Sciences,  Los  Angeles.  Lloyd 
Dunn,  vice  president  of  Abbott 
Kimball  Co.  of  California,  will  be 
chairman  of  the  day. 

IN  WASHINGTON,  D.  C 

You  May  Be  Surprised! 

Page  8    •  TELECASTING 

KSD-TV's  appeal  to  advertisers and  effectiveness  of  the  tele- 
vision medium  in  St.  Louis  are  re- 
vealed by  the  following  letter: 

In  1947,  the  station  had  30  spon- 
sors, five  days  a  week;  in  1948,  57 

sponsors,  five  days  a  week;  in  1949 
75  sponsors,  five  days  a  week,  but 
a  total  of  125  sponsors  at  various 
periods  during  the  year. 
Numerous  examples  could  be 

cited  from  the  files  of  KSD-TV's 
125  advertisers  to  show  the  effec- 

tiveness of  the  medium,  ranging 
from  mail  response  to  sales  and 
increase  in  dealerships.  However, 
these  few  reports  show  the  trend: 

Russ  David  Entertains,  sponsored  by 
RCA  Distributor  30  minutes  one  night 
weekly,  started  more  than  two  years 
ago  and  is  still  very  popular.  It 
features  a  pianist  playing  request 
tunes,  and  a  woman  vocalist.  During 
the  show  four  phone  calls  are  made  to 
the  TV  audience  for  answers  to  a  musi- 

cal quiz.  Mail  has  been  consistently 
good.  For  a  test,  a  small  mechanical 
pencil  was  offered  to  anyone  request- 

ing a  tune  to  be  played  or  sung.  A 
total  of  4,985  pencils  were  awarded  in 
one  week. 

Yur-Favorit  Cakes.  One  announce- 
ment on  a  local  show  of  records  and 

chatter  (4  to  4:15  p.m.)  brought  more 

than  500  requests  for  cards  entitling 
viewer  to  a  free  cake. 

PiDo  Company.  Nine  one-minute announcements  at  5  p.m.  once  a  week 
brought  1,900  requests  for  free  samples 
of  company's  products,  PiDo,  BisDo, 
and  a  plastic  apron.  No  box  tops  or 
evidence  of  purchase  was  necessary, 

only  a  postcard  with  viewer's  name  and address. 
Garland's.  In  a  series  of  programs 

during  which  furs  were  modelled,  three sales  of  mink  coats,  each  costing  $3,000, 
resulted  from  the  one  program  devoted 
to  mink  coats. 

Purity  Bakeries.  Sponsorship  of 
Cardinals  baseball  games  during  a 
three-month  period  stimulated  sales, 

and  campaign  considered  highly  suc- 
cessful. 

Breweries  have  sponsored  vari- 

ous sporting  events  on  KSD-'TV with  much  success  reported.  Grie- 

sedieck,  Falstaff,  and  Stag  are  con- 
tinuing sponsorships  of  baseball, 

hockey,  wrestling,  bowling.  Golden 
Gloves  fights,  harness  racing,  and 
midget  auto  racing. 

The  station's  local  rates  are  $350 
an  hour  for  "A"  time  and  $210  for 
"B"  time.  Network  "A"  time  is, 
$425  an  hour. 
KSD-TV  is  promoting  itself  out- 

side the  columns  of  the  Post-Dis- 
patch. Last  fall  a  large  display  ad 

in  the  Advertising  Club  of  St. 
Louis  Weekly  pointed  to  the  large 

number  of  "readily-recognized" 
brands  being  advertised  to  the  sta- 

tion's audience.  The  advertisement 
stated : 

"For  the  advertiser  who  is  still  un- 
certain whether  Television  should  be 

given  any  consideration  when  prepar- 
ing his  next  promotion  budget,  KSD- TV  submits  a  list  of  some  of  the 

readily-recognized  brand  names  of 
products  which  are  being  advertised 
to  the  purchasing-powered  KSD-TV 
audience  at  the  present  time: 

Chevrolet  .  .  .  Pepsodent  .  .  .  Gil- 
lette .  .  .  Chesterfield  .  .  .  Mars  .  .  . 

Ford  .  .  .  Westinghouse  .  .  .  Griesed- 
ieck  .  .  .  Goodrich  .  .  .  Vaseline  .  .  . 
Kellogg's  .  .  .  Pepsi-Cola  .  .  .  Mohawk 
.  .  .  RCA  .  .  .  Colgate-Palmolive-Peet 
.  .  .  Sanka  .  .  .  International  Silver  .  .  . 
Texaco  .  .  .  So-Good  .  .  .  Philco  .  .  . 
Bigelow-Sanford  .  .  .  Pabst  .  .  .  Jell-0 .  .  .  General  Electric  .  .  .  Kodak  .  .  . 
Vitalis  .  .  .  Pevely  .  .  .  Alka-Seltzer 
.  .  .  DuMont  .  .  .  Rival  .  .  .  Pall  Mall 
.  .  .  Masland  .  .  .  Kraft  .  .  .  Cities 
Service  .  .  .  Bulova  .  .  .  Mayrose  .  .  . 
Speidel  .  .  .  Camels  .  .  .  Sealtest  .  .  . 
Jaccard's  .  .  .  Admiral  .  .  .  Lux  .  .  . 
Falstaff  .  .  .  Standard  Oil  .  .  .  Lucky 
Strike  .  .  .  Seven-Up  .  .  .  Poll  Parrot 
.  .  .  Rinso  .  .  .  Dodge  .  .  .  Gulf  Oil  .  .  . 
Hudson  .  .  .  Old  Gold  .  .  .  Schick  .  .  . 
Cameo  .  .  .  Crosley  .  .  .  Firestone  .  .  . 
Oldsmobile  .  .  .  Dill's  Best  .  .  .  Forst- ner  .  .  .  Ronson  .  .  Stag  .  .  .  Philip 
Morris  .  .  .  Drene  .  .  .  Hamilton  .  .  . 
Bond  .  .  .  Goodyear  .  .  .  Kool  . . . Ipana 
.  .  .  Lustre  Creme  .  .  .  Ironrite. 
"Any  similarity  between  the  above 

names  and  'Who's  Who  in  Advertis- 
ing' should  dispel  further  uncertain- 
ty. And  here's  the  payoff:  In  St. 

Louis,  America's  9th  largest  market, EVERY  Television  Advertiser  reaches 
the  ENTIRE  Television  Audience 
with  just  ONE  STATION  .  .  .  KSD- 

TV." 

THE  FORMER  Drucie  Snyder  of  St. 
Louis  and  Washington,  daughter  of 
Secretary  of  the  Treasury  Snyder,  as- 

sists KSD-TV's  Frank  Eschen  in  on 
interview  with  Margaret  Truman  at 
the  1948  Veiled  Prophet  Ball,  an  an- 

nual event  which  traditionally  opens 
the  St.  Louis  social  season. 

administrators  who  has  managed 
KSD  since  it  took  the  air  in  1922. 
Working  close  under  Mr.  Burbach 
is  Program  Director  Harold  0. 
Grams,  who  has  been  with  the  or- 

ganization 12  years,  starting  as  an 
announcer.  Guy  Yeldell,  a  25-year 
man,  has  been  sales  manager  iour 
years.  Edward  Hamlin  is  commer- 

cial manager.  Ed  Risk  is  chief  en- 
gineer and  Dave  Pasternak,  promo- 

tion manager.  KSD-TV's  roster  of 
37  employees  include  20  on  the 
technical  staff  and  17  in  adminis- 

trative and  production  work. 
A  definite  vote  of  confidence  in 

KSD-TV's  future  is  voiced  by  Mr. 

Burbach  who  declares:  "KSD-TV operated  in  the  red  for  two  and 
one-half  years,  however  operating 
profit  is  now  increasing  each  week. 
In  two  or  three  years  profit  from 
our  television  operation  should  be 

comparable  with  our  best  radio 
years.  Profits  from  audio  should 
gradually  increase  from  the  low 

earning  level  of  1949.  The  com- 
bined earnings  from  audio  and 

television  should  far  exceed  any 
former  record  profit  of  audio  only. 

The  station  is  under  the  direction 
of  George  M.  Burbach,  one  of  the 
broadcasting  industry's  most  able 

March  6,  1950 

AD  COUNCIL  ISSUE 
Plans  Bi-Monthly  TV  Bulletin 

THE  ADVERTISING  COUNCIL 

has  begun  to  issue  a  bi-monthly 
television  bulletin  to  keep  the  in- 

dustry posted  on  major  public  serv- 
ice campaigns.  The  bulletins  will 

provide  advertisers,  agencies,  net- 
works, stations  and  program  pro- 
ducers with  information  on  mate- 

rial available  from  the  Council  for 
use  in  campaigns. 

Stuart  Peabody,  assistant  vice 
president  of  the  Borden  Co.  and 

chairman  of  the  radio  and  televi- 
sion committee  of  the  Council,  said 

the  bulletins  are  to  be  issued  be- 
cause the  Council  had  received 

numerous  inquiries  regarding 

availability  of  television  material. 
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THE  SUNPAPERS  STATIONS 

THE     A.  S.   ABEIL     COMPANY  ^ BALTIMORE   3.  MARYLAND 

WMAR-TV 

Delivers 

the  largest  evening  audience  of  any 

radio  or  television  station  in  Baltimore 

*Based  on  C.  E.  Hooper  Inc.  Report  for  Dec.  1949-Jan.  1950. 

Average  6  p.m.  to  10:30  p.m.  Sunday  through  Saturday  audience. 

IN   MARYLAND  MOST  PEOPLE  WATCH 

CHANNEL  2 

REPRESENTED  BY  THE  KATZ  AGENCY,  INC 

NEW  YORK  .  DETROIT  .  KANSAS  CITY  .  SAN  FRANCISCO 
CHICAGO       .       ATLANTA       •       DALLAS       «        LOS  ANGELES 

TELEVISION  AFFILIATE  OF  THE   COLUMBIA  BROADCASTING  SYSTEM 
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AGENDA 
Monday,  March  6 

10  a.m. -12  noon — Registration. 
12-3  p.m. — Luncheon,  welcome  ad- 

dress by  George  Harvey,  presi- 
dent of  Chicago  Television  Council; 

Double  keynote  address,  Joseph 
H.  McConnell,  president,  NBC; 
John  McLaughlin,  advertising 
manager,  Kraft  Foods,  Chicago. 

3-5  p.m. — General  panel  meeting, 
"Three  Viewpoints."  James  Stir- ton,  general  manager,  ABC 
Chicago,  moderator.  Speakers: 
Eobert  Swezev,  general  manager, 
WDSU-TV  New  Orleans;  Harry 
Bannister,  general  manager, 
WWJ-TV  Detroit;  Alexander 
Stronach,  national  director  of 
television  program  operation, 
ABC,  representing  the  broadcast- 

er who  sells  television;  Seymour 
Mintz,  advertising  manager.  Ad- 

miral Corp.,  Chicago,  representing 
client  who  pays  for  television. 

7-9  p.m. — Gridiron  dinner,  featuring 
satire  on  TV.  Herb  Graffis,  Chi- 

cago Sun-Times  columnist,  toast- 
master,  with  talent:  Burr  Till- strom  and  Fran  Allison  of  Kukla 
Fran  and  Ollie ;  Dave  Garroway 
and  stars  from  Garroway  at 
Large;  Claude  Kirchner  with  mem- 

bers of  the  Super  Circus  cast;  Al 
Morgan  and  Ernie  Simon. 

Tuesday,  March  7 
10  a.m.-12  noon  • — ■  Panel  meeting, 

"New  Slants  on  Creating,  Writing, 
Directing."  Fred  Killian,  director of  TV  programming,  ABC  Chicago, 
moderator.  Speakers:  Agency 
viewpoint,  Beulah  Zachary,  pro- 

ducer, Kukla,  Fran  and  Ollie;  sta- 
tion, Ted  Mills,  TV  program 

manager,  NBC  Chicago;  agencies, 
stressing  art  problems,  Fred  Bol- 

ton, art  director,  J.  Walter 
Thompson,  Chicago. 

10  a.m.-12  noon  —  Panel  meeting, 
"1950  Approach  in  Station  Sales 
and  Management."  John  H.  Mit- chell, general  manager,  WBKB 
(TV)  Chicago,  moderator;  Speak- 

National  Television  Conference 

Palmer  House,  Chicago,  March  6-8 

Sponsored  by  fhe  Chicago  Television  Council 

ers:  Single  station  market,  E.  Y. 
Flanigan,  general  manager, 
WSPD-TV  Toledo;  multiple  sta- 

tion market,  Eugene  Thomas, 
general  manager,  WOIC  (TV) 
Washington;  markets  removed 
from  coaxial  cable,  P.  A.  Sugg, 
general  manager,  WKY-TV  Okla- 

homa City  and  F.  Van  Konynen- 
berg,  general  manager,  WTCN-TV Minneapolis;  new  station  in  new 
market,  Sarkes  Tarzian,  general 
manager,  WTTV  (TV)  Blooming- 
ton,  Ind. 

12:30-2:30  p.m. — Luncheon,  "Color 
Now  or  Later."  Clifton  Utley, 
NBC-TV  news  commentator, 
moderator.  Speakers:  Richard 
Graver,  vice  president.  Admiral 
Corp.,  Chicago;  John  Mitchell, 
general  manager,  WBKB  (TV) 
Chicago;  Earl  Meyers,  chief  en- 

gineer, WGN-TV  Chicago. 
2:30-5  p.m.— Panel  meeting,  "TV 

Pays  Off— Or  Does  It?"  Holman 
Faust,  account  executive,  Schwim- 
mer  &  Scott,  Chicago,  moderator. 
Speakers:  For  children's  shows, 
A.  L.  Johnson,  advertising  mana- 

ger. International  Shoe  Co.,  St. 
Louis,  and  Bud  Gore,  advertising 
manager,  Marshall  Field  &  Co., 
Chicago;  service  shows,  Phil 
Creedon,  advertising  manager, 
Edward  Hines  Lumber  Co.,  Chi- 

cago; network  shows,  L.  E.  Wad- 
dington,  representing  Miles  Labs., 
Elkhart,  Ind.,  and  Read  H.  Wight, 
radio-television  director,  J.  M. 
Mathes  Inc.,  New  York,  for 
Canada  Dry  Ginger  Ale:  spot 
announcements,  William  Fisher 
of  the  radio  department,  Young 
&  Rubicam,  Chicago  for  O'Cedar 

iiu$vii WSYR-TV 
means 

Bright,  Clear, 

PICTURES 

From  its  antenna  atop  Sentinel 
Heights,  1,200  feet  above  Syracuse 

and  vicinity,  WSYR-TV's  full  radi- 
ating power  of  23,500  watts  on 

Channel  5  assures  Central  New 
Yorkers  clear,  steady  reception  of 
the  outstanding  TV  shows  — on  NBC —  exclusive. 

the  Only  COMPLETE 
Broadcast  Institution 

in 

Central  New  York 

ACUSE 
AM   •    FM    •  TV 

NBC  Affiliate  iri  Central  New  York 
Headley-Reed,  Nafienal  Representatives 

Corp.;  participations,  A.  G.  Whit- 
mer,  advertising  and  sales  promo- 

tion   manager     of  Kelvinator's Chicago  territory. 
Wednesday,  March  8 

10  a.m. -12  noon — Panel  discussion, 
"What  Research  Can  Contribute 
to  Television  in  1950."  Robert Salk,  Katz  Agency,  Chicago, 
moderator.  Speakers:  Melvin 
Beville,  research  director,  NBC, 
New  York;  representatives  of  C. 
E.  Hooper,  A.  C.  Nielsen,  The 
Pulse,  Jay  and  Graham  Organi- zation and  American  Research 
Bureau.  Preliminary  report  by 
Dr.  Charles  L.  Allen,  research 
director.  Northwestern  U.,  on 
special  project  on  program  costs 
sponsored  by  the  Chicago  Televi- sion Council. 

10  a.m.-12  noon — Three  addresses. 
Ralph  Liddle,  Commonwealth  Edi- son Co.,  Chicago,  moderator. 
"Theatre  Television — The  Theatre 
Owner's  Contribution  to  Televi- 

sion," Robert  H.  O'Brien,  secre- 
tary-treasurer. United  Paramount 

"Theatres,  New  York;  "Phonevi- 
sion,"  H.  C.  Bonfig,  advertising 
manager.  Zenith  Radio  Corp; 
Chicago;  "Future  Trends  in  Tele- 

vision Films,"  Russ  Johnston, 
vice  president,  Jerry  Fairbanks 
Films,  New  York. 

12:30-2:30  p.m. — Luncheon.  "Tele- vision's Place  in  the  Broadcast 
Industry."  C  o  m  d  r  .  Mortimer 
Loewi,  director,  DuMont  TV  Net- work, New  York.  Introduction  by 
George  Harvey,  Chicago  Televi- sion Council  president. 

2:30-5:30  p.m. — Panel  meeting, 
"Stations,  Agencies  Solve  Pro- 

gram Problems."  Arthur  Holland, 
owner,  Malcolm-Howard  Agency, 
Chicago,  moderator.  Speakers: 
Studio  problems — station,  Monte 
Fassnacht.  production  supervisor, 
WENR-TV  Chicago;  agency,  Nor- 

man Heyne,  Ruthrauff  &  Ryan, 
Chicago;  remote  event  problems, 
station,  Don  Cook,  director,  field 
operations.  WGN-TV  Chicago; 
agency.  Arthur  Fielden  Campbell- 
Ewald,  Detroit;  television  com- 

mercials producer's  viewpoint, 
Joseph  Betzer,  Sarra  Inc.,  Chi- 

cago: Jerry  Campbell,  Campbell- Cahill  Studio.  Chicago;  agency 
viewpoint,  Norman  Lindquist, 
Atlas  Film  Corp.,  Chicago;  Robert 
Knapp,  Schwimmer  &  Scott,  Chi- cago; music  in  television,  Carl 
Haverlin,  Broadcast  Music  Inc., 
New  York;  public  service  in  tele- 

vision, Wesley  I.  Nunn,  advertis- 
ing manager.  Standard  Oil  of 

Indiana. 
ADVANCE  REGISTRATION 

A— B Ed  Abbott,  Foote.  Cone  &  Belding; 
Frank  Baker,  Relncke.  Meyer  &  Finn; 
Russell  Baker.  WOW  Omaha;  Kenneth 
C.  Banes.  Wade  Advertising;  James  F. 
Brown,  WBBM-CBS  Chicago:  Robert 
J.  Burton,  Broadcast  Music  Inc. 

C— D Clair  Calllhan,   Leo  Burnett;  Peter 
A.  Cavallo  Jr.,  J.  Walter  ThomDson; 
William  B.  Condon.  Wade  Advertising: 
Kenneth  Craig.  CBS  Chicago:  Jane 
Daly.  Earle  Ludein  Co.:  Lyle  DeMoss, 
WOW  Omaha:  Harry  F.  Dieter,  Foote, rone  &  Belding;  S^m  Cook  Dieges 
CBS   R^dlo   Sales-Television;  Mildred 
B.  Dudley,  LeVallv  Inc. 

■p  Q 

Monte  Fassnacht.  WENR-TV  Chi- 
cago: W.  Arthur  Fielden,  Campbell- Ewald;  Dale  Fisher,  Earle  Ludgin  Co.; 

Christ  Ford.  Needham.  Louis  &  Brorby; 
r.  Gibson  Franks,  Electric  Assn.:  Frank 
Furbuch,  Meredith  Publishing  Co.;  Mel 
Galliart,  Joseph  W.  Hicks  Organization; 
Charles  Gay,  Kircher.  Helton  &  Col- lett  Agency:  W.  V,  Georee,  Canadian 
Marconi  Co.;  L.  M.  Goodwin,  United 
Film  Service:  Edward  Gorman,  Stand- ard Rate  &  Data;  Jonnv  Graff.  WBKB 
(TV)  Chicaeo;  Edear  N.  Greenebaum 
Jr.,  Television  Shares  Management 
Corp.;  Lloyd  Griffin.  Free  &  Peters. H 

S.  Payson  Hall,  Meredith  Pnblishint; 
Co.;    George   Harvey,    WGN-TV  Chi- 

cago; Carl  Haverlin,  Broadcast  Musif, 
Inc.:  Sherman  Headley,  WTCN-T\ 
Minneapolis;  George  P.  Herro,  MBS 
Chicago;  Ivan  Hill,  Ivan  Hill  Inc 
Walter  N.  Hiller  Jr.,  The  Toni  Co.;  I. 
P.  Hillyer,  United  Film  Service;  Jame 
R.  Hoel.  Katz  Agency;  Arthur  M.  Hol- land. Malcolm-Howard  Agency;  Alfrec 
C.  Houser,  Agency  Service  Corp.;  Johr. 
R.  Howland.  Zenith  Radio  Corp.;  W 
G.  T.  Hyer.  W.  Biggie  Levin  Agency. 

J— K— L Arthur  R.  Jones  III,  Douglas  Produc- 
tions; Kay  Kennelly,  Olian  Advertis- ing; Fred  Killian,  ABC  Chicago 

George  L.  Lahodny,  Detroit  Edisor Co.;  Genevieve  Lemper,  Foote,  Cone 
Belding;  Norman  C,  Lindquist,  Atla 
Film  Corp.;  C.  Ross  Littig  Jr.,  J 
Walter  Thompson. M 
MacCormack     McEndree,  Standard 

Rate  &  Data;  W.  J.  McNally,  WTCK 

Minneapolis;  James  McTighe,  Olmstea  ' &  Foley;  Stephen  A.  Machcinski  Jr 
.Adam  Young  Television  Inc.;  Carrol 
Marts,  MBS  Chicago;  J.  Marty  Jr.,  Ao 
miral  Corp.;  Howard  B.  Meyers,  NE 
Chicago;  Charles  P.  Michels,  Gardne 
Advertising;  Ted  Mills,  NBC  Chicago: 
Jean  Minetz,  W.  E.  Long  Co.;  Maid 
Marion  Montgomery,  Stubbs-Mont- 
gomery;     Mary    Kinnavery     Moore  i American   Institute   of   Baking;  John 
Moser,   Chicago  attorney;   Richard  S. 
Mulford.    Roche,   Williams   &  Cleary; 
Merle  K.  Myers,  Russel  M.  Seeds  Inc. N— O— P— Q 

A,  C.  Nielsen,  A,  C.  Nielsen  Co.; 
Gordon  A.  Norberg,  Wade  Advertising; 
Irwin  A.  Olian,  Olian  Advertising;  Gar- field C.  Packard.  Paul  H.  RayiTier  Co.; 
C.  B.  Peterson,  The  Branham  Co.;  Bar- bara Porter,  Wade  Advertising;  William , 
R.  Preston,  WRVA  Richmond.  Va.;i 
Sterling  Quinlan,  WBKB  (TV)  Chicago. 

 g 

J.  Leonard  Reinsch,  WSB-TV  At- 
lanta; Robert  B.  Ridder,  WTCN-TV Minneapolis:  Hal  Rorke,  J.  Walter 

Thompson  Co.;  T.  L.  Rowe,  WLS  Chi- 
cago; Wilson  Royer,  Eastman  Kodak 

Co.:  Jack  Russell,  Mutual  Entertain- ment Agency:  Robert  H.  Salk,  Katz 
Agency:  Ed  Sherwood,  Admiral  Corp.: 
Larry  Sherwood,  The  Calvin  Co.;  Harry 
B.  Smart,  Blair-TV  Inc.;  Floyd  Smith, 
Campbell -Ewald  Co.;  Burt  Sauires, 
T'roadcast  Music  Inc.;  Hy  M.  Steed. 
^VL,AV  Grand  Rapids,  Mich.;  Robert 
Stone,  Sesac  Inc. 

T— V Lois  M.  Thompson,  Robert  Meeker Assoc;  Russ  Tolg.  BBDO;  W.  J.  Tynan, 
Free  &  Peters:  Evelyn  Vanderploeg, 
Schwimmer  &  Scott:  F.  Van  Konynen- 
burg,  WTCN  Minneapolis;  Gerald  A, 
Vernon,  ABC  Chicago;  Leonard  A, 
Versluis,  WLAV  Grand  Rapids,  Mich. W— Z 

L.  E.  Waddington,  Miles  Labs.;  I.  J. 
Wagner.  I.  J.  Wagner  Co.;  Allen  Wal- lace. Needham,  Louis  &  Brorby;  Tom 
Wallace,  Ivan  Hill  Inc.;  R.  W.  Welpott 
General  Electric  Co.:  Reinald  Werren- rath  Jr.,  WNBQ  (TV)  Chicago;  H.  R 
Williams,  Stubbs-Montgomery  Inc.; 
Beulah  Zachary,  NBC  Chicago;  A.  G. 
Zink,  General  Electric  Co. 

WGN-TV  Drops  Sox 

WGN-TV  Chicago  last  wee 

dropped  its  option  on  exclusive  tele- cast rights  to  Chicago  White  So> 

baseball  games  because  the  "ask 
ing  price  was  too  high"  and  the  st; tion  did  not  sell  the  entire  series 
Although  Peter  Hand  Brewery  Co. 
Chicago,  for  Meister  Brau  Beer 
had  signed  for  a  third  of  the  games 
including  some  pre  and  post  pro 

grams,  income  would  not  have  beei 
enough  to  justify  the  expense,  sta- tion officials  said.  Charles  Comisj 

key,  Sox  vice  president,  is  reportec 
to  have  asked  $125,000  for  T\ 
rights  alone. 

IN  WASHINGTON,  D.  C 

1 

You  May  Be  SurprisejJ! 
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Ir,  --.*  • 

MAMA 

sponsored  by 

Maxwell  House  Coffee,  a 

CBS  Package  Program 

hailed  by  the  press 

as  TV's  "best  regular 

on  the  airways". 

For  another  tc 

now  avaibhu 

for  sponsorship, 

turn  to  back  page 

of  this  insert. 
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ET  work/^showshci; 

Cainada  Dry  Co. 
Super  Circus 

f                     L  (E-M) 
Super  Circus L  (E-M) 

Kellogg  Co. 
Singing  Lady 

L  (E-M) 
Hollywood  House 

F  (E-M) 

Goodyear 
Paul  Whiteman 
Goodyear  Review 

,.  ,    ,1.  fE-Ml  

-iu  '  4          Or.  tlx (jilherl 

Tfc^    1  L(E-M) 

Think  Past L  (E-M) 
j 

Overseas  Press Club Chuck 
Wagon Mr.  /.  Alaginalion he  Girls 

Crosley 

This  Is  Show  Business 

Linciln-Merciix 
Toast  of  the  To\  i 

Co-op 

Front  Row  Center L  E-M)  (NI) 

Armed  Forces  Hour 
L 

Leave  II  To  The  Girls 
L 

General  Foods Aldrich  Family 
L 

Chesterfield Perry^omo 

C  1 

Programs  in  Italics  are  sustaining Time  is  EST. 
L  is  live;  F,  Film;  K,  Klnescopic  Re- 

cording; E,  Eastern  Networlt;  M,  Mid- 
western   Network;    NI,  Nonintercon- nected  stations. 

CBS  Daytime 
Monday-through-Friday,  4-4:30  p.m., 

Homemakers  Exchange,  L  (E-M);  4:30-5 
p.m.,  Vanity  Fair,  L  (E) 
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Your  Witness 
L  (E-M) 

Mvsteries  of  Chinatown F  (E-M) 
B.  F.  Goodrich 
Celebrity  Time 

L  (E-M) 

Young 

Church  c 
Youth  on 

L  (I 

People's 

f  the  Air the  March 
:-M) 

General  Electric 
Fred  Waring  Show 

Paniomime 

Qui: 

One  Week In  Review 

,i  

The\'  Stand  Accused 
L  (E-M) 

Bowling  Headliners L  (E-M) 

theatre Philco 
Television  Playhouse 

L  (E-^i) 
Congoleum-]\airu Garroway  at  Large 

L  (E-M) 

pTea t»uts 

-an  Show 
1}  
ibber  Co. 
res  tone 

Philip  Morris 
Candid  Camera 

General  Foods 
The  Goldbergs 

Westinghouse 
Studio  One 

Co-op 
Wrestling 

(From  Sunnyside  Arena) 
L  (E  M)  (NI) 

Admiral 
Lights  Out L 

ros. 
3ck 

let 
iSA 

Qolds 
Crime 

folly\vood 
Uine  Clues 

eople 

stage  Door L  (E) 

American  Tobacco  Co. 
Lucky  Strike  Theatre L  (E-M) 

Auto-Lite 
Suspense 

Drug  Store  TV  Prod. Cavalcade  of  Bands 
L  (E-M)  (NI) 

Procter  &  Gamble 
Fireside  Theater 

F 
Pabst 

The  Life  of  Riley F 

Local  Sponsors  (Co-op) 
Who  Said  That L  (E-M) 

Doubleday 

You  Are An  Artist 

Tomorrow's  Champions (to  midnite) 
Co-op 

Wrestling Blues 
by  Bargy 

P.  Lorillard 
Original  Amateur  Hour L 

That  Wonderful  Guv 
L  (E-M) 

Abe  Burrows 
Almanac 

The  Plain-Clothesman 
L  (E)  (NI) 

Co-op,  Wrestling L  (E-AI) 

Boxing 

Co-op 

Famous  Jury  Trials 
L  (E-M)  (NI) 

Kraft  Foods  Co.  TV  Theatre 
L  (E-M) 

Esquire  Boot  Polish Blind  Date 
L  (E-M) 

Escape 

Morey  Amsterdam  Show 
(Dumont  Telesets) 
L  (E-M)  (NI) 

Author  Meets  Critics 
L  (E-M) 

H.  H.  Ayer 
Ilka  Chase 

Blues  by Bargy 

Pabst  Beer 
International 

Boxing  Club  Bouts 

Doubleday 
Ben  Grauer  1 

Show T. 

Sunset  Appl. 
J.  Matthewsl 
Starts:  .3/2 

Bristol-Myers 
Break  the  Bank 

L 

Chesebrough  Mfg.  Co. Blatz  Brewing  Co. Roller  Derby 

Film  Theatre 
of  The  A  ir Co-op Boxing 

(From  Sunnyside  Arena)  T,  (F)  (NT)  
Ford  Deeders  of  America 

Kay  Kyser L 

Libby,  McNeil!  &  Libby 
Auction-Aire 

L  (E-M) 
Majoritv  Rules L  (E-M) 

Ford  TV  Theatre 
of  the  Air 

.Actors  Studio 
Mail  Pouch  Tobacco  Co. 

Sports  for  Ail 
L/F  (E-M)  (NI) 
Bonny  Maid 

Versatile  ̂   arieties 
Bonafide  Mills 

Polish 
|?man 
Club 
IL  

American  Cig.  &  Cig. 
Big  Story  (alternates with  Life  Begins  at  80) 

U.  S.  Tobacco 
Martin  Kane 
Private  Eve 

Roller  Derby 

Household  Finance 
People's  Platform Capitol  Cloak  Room Co-op 

Amateur  Boxing 
L  (E-M) 

Gillette 
Fights L Chese- 

brough 

Greatest 
Fights  (F) 

After 
Hours 

King 
ective 
LL  

Roller  Derby 
L  (E-M) 

(To  conclusion) 

R.  J.  Reynolds 
Ed  Wyim  Show 

Winner 
Take  All 

Drug  Store  TV  Prod. Cavalcade  of  Stars 
L  (&-M)  (NI) 

Film  Theatre 
Of  The  Air 

Co-op 

Wrestling 

L  (E-M) 

Saturday  Night  Revue L 

1:00 

1:30 
1 :4i 

Johnny  Olsc 
Room 

Dennis  James'  Okay  Mother 
on     II:,.  StK-i-t  ultl: Tk*  N«»' T 

BRO  A  OUSTING 
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THE 

PULSE  Of  ST.  LOUIS 

Available  March  7,  1950,  the  first 

Pulse  report  for  the  St.  Louis 

metropolitan  area  will  cover  radio 

listening  for  January-February. 

The  Pulse  of  St.  Louis  will  be  issued 

bi-monthly,  and  will  utilize  the  same 
interviewing  technique  employed  in 

other  Pulse  radio  reports. 

Other  Pulse  Radio  Cities  are: 

NEW  YORK 

LOS  ANGELES 

CINCINNATI 

BOSTON 

PHIILADELPHIA 

CHICAGO 

WASHINGTON,  0.  C. 

SAN  FRANCISCO 

NORTHERN  NEW  JERSEY 

4> 

Monthly  Telepulse  Reports  are  Issued  in: 

NEW  YORK  BOSTON 

PHIILADELPHIA 

CHICAGO 

WASHINGTON,  D.  C. 

CINCINNATI 

CLEVELANO 

LOS  ANGELES 

For  Radio  and  Telefacts 

in  These  Markets 

Ask  The  PULSE 

THE  PULSE  INCORPORATED 

ONE  TEN  FULTON  STREET 
NEW  YORK  SEVEN 



STAGE  DOOR 

audience-holding 

CBS  Package  Program 

custom-tailored 

to  the  needs  of 

an  alert  advertiser. 

Louise  Allbritton 

and  Scott  McKay 

co-starred  in  a  vivid 

and  suspenseful  saga 

of  the  ups  and 

downs  of  American 

show  business. 



FASHION  SHOW 

Live  Style  Series  on  WOAI-TV 

j_  
j  WITH  heavy  emphasis  on  the  fash- ion theme  but  also  pointed  up  with 

j  features  aimed  at  the  family  audi- 
:  ence,  Wolff  &  Marx  Co.,  San  An- 

tonio department  store,  has 
launrhed  what  is  claimed  to  be 
the  first  complete,  live  telecast  de- 

voted to  style  advertising  in  the 
Southwest. 

Titled  Fashions  In  Your  Living 
Room,  the  program  is  scheduled 
Monday  nights  on  WOAI-TV  San 
Antonio.  According  to  Norman  C. 
Netter,  Wolff  &  Marx  Co.  presi- 

dent, the  series  is  designed  to  take 
advantage  of  the  intimacy,  infor- 

I  mality  and  timeliness  offered  by 
the  TV  medium  adapted  to  the  par- 

ticular, requirements    of  fashion 

MEMPHIS  TV 

AT&T  Announces  Network 

Interconnection 

Planning  the  new  style  show  are 
(I  to  r)  Wolff  &  Marx  President 
Norman   C.   Netter,   Mr.  Forch- 

heimer  and  Mr.  Vance. 

presentation.  Local  interest  fea- 
tures are  introduced  to  appeal  to 

the  family  audience. 
Invitations  to  view  the  premiere 

presentation  in  the  television 
homes  of  San  Antonio  and  vicinity 
were  mailed  to  the  thousands  of 
Wolff  &  Marx  charge  account  cus- 

tomers in  the  area.  Newspapers 
also  figured  in  the  heavy  promo- 

tion. Produced  and  placed  by 
Bernard  M.  Brooks  Advertising, 
San  Antonio,  the  telecasts  are  su- 

pervised by  Carl  Proll,  Wolff  & 
Marx  publicity  director.  Leona 

i  Bender,  the  store's  fashion  coor- 
dinator and  stylist,  handles  com- 

Imentaries  and  presentation  of  mer- 
tchandise  and  models.  Also  instru- 

mental in  arranging  the  series 
were  Fred  Vance  of  WOAI-TV  and 
Paul  Forchheimer  of  the  Brooks 
lagency. 

WBAP-TV .  Ft.  Worth,  Tex.,  has  re- 
iduced  its  use  of  film  by  one-half  in 
I  past  year,  station  reports. 

IN  WASHINGTON,  D.  C 

f©l    SEE  PAGE  10  mM 

AT  &  T  last  week  announced  extension  of  Bell  System's  network  tele- 
vision facilities  to  Memphis,  Tenn. — the  first  addition  in  1950 — with 

completion  of  coaxial  cable  by  Southwestern  Bell  Telephone  Co.,  Southern 
Bell  and  AT  &  T's  Long  Lines  Dept. 
Memphis  became  the  26th  city  *  

Too  May  Be  Surprisedfi, 
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capable  of  receiving  direct  network 
telecasts  through  Bell  facilities, 
which  now  extend  about  9,000  chan- 

nel miles.  Additionally,  Memphis 
now  is  the  southernmost  point 
served  by  network  television.  The 
new  link  was  made  possible  by  add- 

ing special  equipment  to  an  exist- 
ing section  of  cable  running  south 

of  St.  Louis,  according  to  AT  &  T's Long  Lines  Dept. 
Network  service  should  be  avail- 

able by  the  end  of  this  year  to 
more  than  40  cities,  stretching 
north  to  Minneapolis,  south  to 
Jacksonville,  Fla.,  and  west  to 
Omaha,  the  Long  Lines  Dept.  said. 
Network  will  cover  roughly  some 
15,000  channel  miles. 

Other  Plans 
Other  cities  slated  to  be  hooked 

up  in  1950  include  Norfolk,  Va., 
by  April  and  Greensboro  and  Char- 

lotte, N.  C,  Atlanta,  Birmingham 
and  Jacksonville  by  September. 
They  will  receive  video  network 
programs  by  cable  running  south 
from  New  York  via  Philadelphia, 
Washington  and  Richmond. 

Programs  from  New  York  reach 
St.  Louis  via  Chicago.  Enroute  to 
Memphis  the  cable  crosses  the  Mis- 

sissippi from  east  to  west  at  St. 
Louis  and  again,  from  west  to  east, 
at  the  Tennessee  metropolis. 

Network  television  service  also 
is  being  provided  in  some  areas  of 
the  nation  by  radio  relay.  Con- 

struction is  underway  between  New 
York  and   Chicago,   Chicago  and 

'CENSOR'  CHARGE 
Getschal  Accuses  Paramount 

BUDD  GETSCHAL,  head  of  Get- 
schal &  Richard,  New  York  adver- 
tising agency,  has  sent  a  letter  to 

Barney  Balaban,  president  of  Para- 
mount Pictures,  accusing  Para- 

mount of  "bullying  and  intimida- 
tion." He  charges  the  firm  with 

seeking  to  "censor"  a  series  of  radio 
commercials  and  newspaper  adver- 

tisements placed  in  behalf  of  Frost 
Television  stores  which  have  been 
broadcast  over  New  York  radio  and 
television  stations  and  published  in 
newspapers  recently. 
The  advertising  executive  said 

the  Frost  stores  had  been  employ- 
ing a  sales  message  which  included 

the  fact  that  it  was  possible  to  buy 
a  television  set  on  a  credit  plan  at 
the  rate  of  "less  than  the  cost  of 
two  movie  tickets  per  week"  and 
get  "much  more  entertainment." 

Mr.  Getschal  said  that  he  was  in- 
formed that  a  Paramount  official 

wrote  to  radio  stations  threatening 
that  the  company  would  stop  all 
motion  picture  advertising  on  the 
air  unless  the  copy  were  altered  to 
exclude  the  phrase. 

Milwaukee,  and  between  other  ma- 

jor cities. Arrival  of  the  cable  in  Memphis 
was  preceded  by  radio,  TV  and 
newspaper  promotion  sponsored  by 
WMCT(TV).  Since  Feb.  1  the 
station  has  used  a  series  of  tease.' 
ads  in  Memphis  papers,  building 
up  to  full  page  advertisements  on 
March  1,  "cable  day."  Jingles  also 
were  used  on  WMCT  affiliates. 
Climaxing  the  promotion  was  a 
parade  Feb.  20,  arranged  by  TV 
distributors  and  WMCT,  in  which 
28  floats  and  trucks  participated. 

SET  SHIPMENTS 

RMA  Reports  3,182,351  in  '49 
A  TOTAL  of  3,182,351  television 
receiving  sets  had  been  delivered 
in  the  United  States  by  the  end  of 
1^*49,  according  to  an  analysis  by 
Radio  Mfrs.  Assn.  The  RMA  fig- 

ures cover  member  manufacturers, 
who  are  estimated  to  produce  be- 

tween 80  ̂ 'f  and  85 Vr  of  all  televi- 
sion sets  turned  out  in  the  United 

States. 
TV  set  shipments  by  areas  for 

the  year  1949  and  cumulative  since 
Jan.  1,  1947,  as  reported  by  RMA 
members,  follow: 

Accumu- la!ive 

(From 

Jan.  1, 1947) 

39  311 '  00", 
19,073 
90,276 
5,702 

182,616 
50,305 

7,262 
310,261 
87,977 
96,719 21,089 

7,132 135,643 

4,543 
1,862 
9,121 
2,650 

14,842 

3,160 25,625 273,866 

12,369 

8,458 
7,071 

47,274 
35,676 

397 255,606 
46,873 
11,222 641,684 

8,451 10,418 335,312 

2,166 
55,096 

1,175 11,974 61,580 328 

5,219 
4,690 42,002 

13,607 18,340 
31,618 

7,194 88,147 
27,865 

TV   Service  Area 
1949 Albany 

27,032 Albuquerque 

758 

Atlanta 
14,242 Coltimore 
62,175 Birmingham 
5,679 Boston 143,669 BufFalo 

41,201 Charlotte 
7,031 

Chicago 
230,845 Cincinnati 73,890 Cleveland 
75,411 Dallas 14,802 Davenport 

6,684 
De}roit 109,307 Erie 

4,240 Greensboro 

1,862 
Houston 

6,862 
Huntington 

2,650 Indianapolis 14,270 
Jacksonville 

3,160 
Kansas  City 

25,076 Los  Angeles 196,941 Louisville 
9,250 Memphis 
5,356 

M'ami 

6,228 

M'lwaukee 

34,335 Minneapolis 29,440 Nashville 342 
Newark 152,080 
New  Haven 

29,801 New  Orleans 

7,239 
New  York  City 368,655 Oklahoma  City 

8,423 
Omaha 

10,381 Philadelphia 206,073 Phoenix 
2,166 

Pittsburgh 
48,958 Portland 

1,041 
Richmond 

8,753 St.  Louis 45,328 St.  Petersburg 284 Salt  Lake  City 
4,218 San  Antonio 

4,690 
Son  Francisco 29,705 
Seattle 

9,038 Syracuse 15,937 Toledo 25,988 Tulsa 

7,194 Washington 
57,551 Unallocated 
31,732 TOTAL 

2,227,973 

^^f'NMAN  STATION 

Wi/i """Sfon,  De 

Clair  R.  McCollough,  Gen.  Mgr. 
Represented  by 

ROBERT  MEEKER 

ASSOCIATES 
New  York  Chicago 

San  Francisco       Los  Angeles 

3,182,351 
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Directory  of  Film  Buyers  At  U.  S.  Television  Stations 
As  Compiled  in  Special  Telecasting  Survey 

FILM  fills  an  important  place 
On  stations  not  interconnected 
relay  this  place  is  often  vital. 

Because  of  that  importance 
TELECASTING  presents  this  up- 
to-date  list  of  film  buyers  and, 
-where  available,  the  number  of 
hours  of  film  used  by  each  station. 

Although  conditions  vary  widely 
from  station  to  station,  an  aver- 

age of  10.28  hours  of  film  a  v^^eek 
was  used  by  those  outlets  where 

in  television  station  operation, 
by  coaxial  cable  or  microwave 
*  
figures  are  available.  The  average 
for  noninterconnected  stations  is 
slightly  above  the  average  for  all 
stations — 12.46  hours  per  week — 
while  interconnected  stations 
showed  an  increase  of  8.58  hours 

per  week  devoted  to  film  program- ming. 

City 
Call  Letters Address 

ALABAMA 

Intercon-  Hrs.  of Film  nected  Film  per 
Buyer  Title     Yes-No  Week 

BIRMINGHAM 

PHOENIX 

WAFM-TV   2029  First  Ave.,     L.  F.  Baxter 
N.  Prog.  Mgr. 

WBRC-TV    WBRC  BIdg.  G.  P.  Hamann 
Mgr. 

  ARIZONA   
C.  Wester 

Prod.  Mgr. 

No 

No 

10 

21 

KPHO-TV     KPHO  BIdg. 

LOS  ANGELES KECA-TV 

KFI-TV 

KLAC-TV 

KNBH 

KTLA 

CALIFORNIA 
Prospect  & 

Talmadge 
P.  Booth 

Prog.  Dir. 
141   N.Vermont    K.  Higgins 
Ave.  Prog.  Mgr. 

1000  N.  F.  Henry 
Cahuenga  Blvd.      Prog.  Dir. 

1500  N.  Vine  R.V.Brown 
St.  Prog.  Dir. 

5451  Marathon  G.Wright 
St.  Prod.  Coord. 

No  8 

No 

No 

No 
No 

No 

NOW
- 

THEATRICAL  QUALITY 
AT  TELEVISION  BUDGETS 

STUDIOS,  INC.  CHICAGO 
_  601  North  Fairbanks  Court 

Offices:    New  York,  Detroit,  Cincinnati 

AMERICA'S    LARGEST    VISUAL    ADVERTISING  STUDIO 

City 

Call  Letters Address Intercon. 
Film  nected 

Buyer  Title  Yes-No 

'  Hrs.  of 

Film  per'i 
Week 

SAN  DIEGO 

SAN  FRANCISCO 

KTSL 1313  N.  Vine C.  Giett No 
St. V  P  rknrn^ 

T  .r.  cnargc 

of  TV KTTV 1025  N.  High- R. M.  Purcell No 
land  Ave. Prog.  Dir. 

KFMB-TV 1375  Pacific 
Al  Flanagan 

No Blvd. 
Prog.  Dir. 

KGO-TV 
155  Montgomery B.  Wright No 

St. Prog.  Dir. KPIX 
Mark  Hopkins S.  Spillman No 

Hotel Prog.  Dir. 
KRON-TV 901  Mission  St. P.  Crafton No 

Prog.  Dir. 

CONNECTICUT 

NEW  HAVEN        WNHC-TV   1 1 1 0  Chapel  St.     J.  O'Brien 
Prog.  Dir. 

DELAWARE 
WILMINGTON WDEL-TV     10th  &  King 

Sts. 

J.  Alshead 

Prog.  Dir. 
DISTRICT  OF  COLUMBIA 

WASHINGTON WMAL-TV  724  14th  St. 

WNBW 

WOlC 

WTTG 

Trans-Lux 
BIdg. 

40th  &  Brandy- 
wine  Sts. 

12th  &  E  Sts. 

JACKSONVILLE 

MIAMI 

  FLORIDA  — 

WJAX-TV    1  Broadcost  PI. 

WMBR-TV    605  S.  Main  St. 

WTVJ  17  N.W.  Third 
St. 

C.  Bloomquist 
Film  Ed. G.  Dorsy 

Asst. 
Prog.  Dir. 

Miss  M.  Ash- burn 
Film  Dir. 

J.  Huber Film  Supvsr. 

P.  Acosta 

Prog.  Dir. C.  N.  Lucas 
Prog.  Mgr. 

GEORGIA 
ATLANTA WAGA-TV    1032  W.  Peach-  W.  R.  Terry 

tree  St.  Prog.  Dir. 
WCON-TV    1 1  Forsyth  St., 

S.W. 
WSB-TV       10  Forsyth  St.,  J.  Hendrix 

N.W.  Film  Dir. 
ILLINOIS 

Yes 

Yes 

Yes 

Yes 

Yes 

Yes 

No 

No 

No 
No 

No No 

CHICAGO WBKB 190  N.  State A.  Rhone Yes 
St. Film  Dir. 

WENR-TV 20  N.  Wacker 
J.  D.  Berg 

Yes Dr. 
Film  Dir. 

WGN-TV 435  N.  Michi- 
Eliz. Bain Yes 

gan  Ave. 
Film  Dir. 

WNBQ 

Merchandise 
Isabelle  Coon^ay Yes 

Mart Film  Dir. 
ROCK  ISLAND WHBF-TV 18th  St.  at F.  W.  Cooke No 

Third 
Prog.  Dir. 

INDIANA  — BLOOMINGTON 
WTTV 535  S.  Walnut R.  Petranoff 

No 

St. 
Prog.  Dir. 

INDIANAPOLIS 
WFBM-TV 

48  Monument 
H.  L.  Kibbey No 

Circle Prod.  Dir. 

Noto 

Air 
15 

18 

Not  oi> 

Air 

13'/2 

15 

9 
15 

7 

Not  01 
Air 

10 

KPHO-TV  Names  Retry 

APPOINTMENT  of  Edward  Petry 
&  Co.  Inc.,  as  exclusive  national 

sales  representative  for  KPHO-TV 
Phoenix,  Ariz.,  was  announced  by 
the  station  representative  last 
Wednesday.  Petry  informed  agen- 

cies and  advertisers  that  KPHO- 
TV  carries  "top  programs"  of  the 
four  major  TV  networks,  and  choice 
spot  adjacencies  are  available. 

IN  WASHINGTON,  D.  C 
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City 

f^MES I 
J 

Ijavenport 

Louisville 

Call  Letters Address 

IOWA  ■ 

Intercon-  Hrs.  of Film  nected  Film  per 
Buyer  Title     Yes-No  Week 

WOl-TV       Service  BIdg., 
ISC  Campus 

WOC-TV      805  Brady  St. 

KENTUCKY 
WAVE-TV    334  E.  Broad- 

way 

WHAS-TV  6th  &  Broadway 

  LOUISIANA  - 
NEW  ORLEANS    WDSU-TV    520  Royal  St. 

  MARYLAND 
BALTIMORE  WAAM        3725  Maiden 

Ave. 
WBAL-TV    2610  N. 

Charles  St. 
WMAR-TV  Baltimore  & 

Charles  St. 

MASSACHUSETTS 
BOSTON 

iJETROIT 

WBZ-TV      1170  Soldiers 
Field  Rd. 

WNAC-TV   21  Brookline 
Ave. 

  MICHIGAN 

WJBK-TV     500  Temple 
Ave. 

WWJ-TV      622  W. 
Lafayette 

i^RAND  RAPIDS ! 
(ALAMAZOO 

WXYZ-TV 

WLAV-TV 

WKZO-TV 

WJIM-TV 

I^INNEAPOLIS- 
ST.  PAUL 

KSTP-TV 

WTCN-TV 

ABC  Television 
Center 

6  Fountain  St., 
N.E. 

124  W.  Michi- 
gan Ave. 

1500  Bank  of 
Lansing  BIdg. 

MINNESOTA  - 
341  5  University 

Ave. 

50  S.  Ninth  St. 

|UNSAS  CITY 

»T.  LOUIS 

  MISSOURI 
WDAF-TV     1729  Grand 

Ave. 

KSD-TV        1111  Olive  St. 

Omaha 
  NEBRASKA  — 

KMTV  2615  Farnam  St. 

WOW-TV     Insurance  BIdg. 

E.  Wegener 
Film-Prod. Dir. 

C.  Freburg 
Prog.  Dir. 

J.  H.  Boyle 
Dir.  of  TV 

Ed  Driscoll 
Film  Dir. 

Rose  Wetzel 
Film  Ed. 

H.  B.  Cohan 
Prog.  Mgr. 

W.  Freiert 
Prog.  Mgr. 

D.  Stickle 
Film  Dir. 

W.  G.  Swan 
Prog.  Mgr. 

G.  W.  Steffy 
Prog.  Dir. 

L.  Pike 

Prog.  Dir. 
M.  Wissman 

Gen.  Prog. 
Mgr. 

Aune  Batson 
Film.  Dir. 

H.  Kaufman 
Prog.  Dir. 

E.  E.  McKean 
Prog.  Dir. 

D.  Franklin 
Prog.  Dir. 

Judy  Bryson 
Prog.  Dir. 

Bill  Bates 
Progi  Dir. 

H.  Grams 
Prog.  Dir. 

G.  E.  Harris 
Prog.  Mgr. 

L.  DeMoss 
Asst.  Gen. 
Mgr. 

4EWARK WATV 
NEW.  JERSEY 
1020  Broad  St. 

NEW  MEXICO 

LBUQUERQUE     KOB-TV       Fifth  &  Silver 

-  NEW  YORK  - 
INGHAMTON      WNBF-TV    P.O.  Box  48 

UFFALO  WBEN-TV    Hotel  Statler 

JEW  YORK WABD 515  Madison 
Ave. 
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No  20 

No 

No 

No 
Not  on 

Air 

No  24 

Yes  3 

Yes   

Yes  7'/2 

Yes   

Yes   

Yes   

Yes   

Yes  AV2 

No  7V4 

No       No*  on 
Air 

No       Not  on 

Air 

No  .  .  . 

No 

No  8 

Yes  .  .  . 

No  12 

No  .  .  . 

R.  M.  Poskow      Yes  40-f 
Film  Dir. 

G.S.Johnson        No  12 
Mgr. 

L.  L.  Rogers         No  4 
Oper.  Mgr. 

E.  J.  Wegman      Yes  5 
Asst.  Prog. 
Dir. 

A.  J.  Jaeger         Yes  7V4 Dir., 

Film  Dept. 

City 

Call  Letters Address 
Film 

Buyer  Title Intercon- 
nected 

Yes-No 

Hrs.  of Film  per 

Weeic WCBS-TV 485  Madison H.  A.  Theis 
Di  r    Fi  1  m 

Operations 

Yes 9 

W  17  TV /   TT,  OOirl  jr. N.  Fowler 
Dir.  of  Film 

I  es 4 

WKI RT 
W  IN  D  1 KOCKGrGlier 

Plaza J,  \*ron 
1  es 4 

WOR-TV 
1440  Broadway N.  Livingston 

Prog.  Opsr. 

Yes 

434 

WPIX 220  E.  42nd 1^1  • Ed  Evans 
Dir.  of Film.  Progs. 

Yes 

11 

ROCHESTER WH  AAA-TV TT  n«ivi-  1  T 
Radio  Citv 

I.  Niv^pcnn 
iJfTciduri 

Prog.  Dir. 
1  ca 

•J 

WKvjD oU  Washington A.  G.  Zink 

Yes. 
A Avc« 

Supvsr.  of  Sta. Progs. 

SYRACUSE WHEN 

WCYR  TV 

101  Court 
St. 
narnson 

St. 

E.  P.  Roden 
Prog.  Mgr. 

Yes 

2Vz 

Not  on 

Air 

UTICA WKTV Smith  Hill 
Rd. 

V.  Cromwell Film  Mgr. Yes 6 

  NORTH  CAROLINA 

CnAKLv/  lit WBTV         Wilder  BIdg. L.  Walker No 
Asst.  Gen. 
Mgr.  Chg. 

of  TV 
WEE  WIW WFMY-TV 

212  N.  Davie 

St. 

T.  W.  Austin 

Prog.  Dir. 

No 4 

OHIO 
CINCINNATI WCPO-TV    2345  Symmes 

St. 
H.  LeBrun 

TV  Sta.  Dir. 
Yes 

(Continued  on   Telecasting  20) 

nothing  but  smiles 

under  our  umbrella! 

HOLLAND 

LEONARD  A.  VERSLUIS  STATIONS 
HY  M.  STEED,  MANAGER 

KALAMAZOO 

nm-Fin-Tv 
REPRESENTED  BY 

JOHN  E.  PEARSON  CO. 

THESE  GREAT  MARKETS 
ONE  MILLION  PEOPLE  .  .  . 
LOOK  FOR  TV  FROM 

uiinu-TU 
GRAND  RAPIDS,  CHANNEL  7 

'^ke  only  ̂Mtcki^an  TV  Siaiion  ouhi^e  ̂ elroii 
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CHBAPBR" 

Ik  DOZSN! 

10%  OFF!  Advertisers  us- 
ing the  three-station  facili- 
ties of  WLW-Television  are 

now  entitled  to  an  additional 
10%  discount. 

40%  OFF!  WLW-Televi- 
sion's  summer  rates  are  ef- 

fective between  May  1  and 

September  30  —  with  dis- 
counts up  to  40% . 

1000%  UP!  TV  set  owner- 
ship in  the  WLW-Television 

area  has  increased  more 

than  1000%  during  the  last 

year  — totals  157,900  as  of 
February  1 . 

]j|[|l]|
|[-TELEY

ISION 

WLW-T    WLW-D  WLW-C 
CINCINNATI  DAYTON  COLUMBUS 

CINCINNATI  2,  OHIO 

Color  Hearing  Resumes 
(Continued      ovi  Telecasting  3) 

one,    and    portable    field  pick-up 
equipment,  as  well  as  the  tri-color 
tube  work. 

Dr.  Engstrom,  stating  the  direct- 
view  tri-color  tube  work  was  "on 
schedule"  as  promised  last  fall, 
testified  that  several  types  of  tubes 
are  in  varying  .stages  of  progress. 
"Two  of  these  types  are  under- 

going tests  in  research  model  re- 
ceivers and  both  show  an  attractive 

picture  with  good  resolution  and 
good  color,"  he  said.  "The  other 
types  .  .  .  show  considerable  prom- 

ise, although  they  are  not  as  far 
advanced  in  development  as  the 
two  types  which  we  shall  demon- 

strate. Within  the  next  few  weeks 
we  expect  to  make  this  demonstra- 

tion." This  meant  during  March, 
he  said. 

The  RCA  witness  explained  that 
this  single  tri-color  picture  tube 
development  would  mean  RCA 
could  produce  "in  the  not  too  dis- 

tant future  a  fully-electronic  color 
television  receiver  with  but  10  to 
15  tubes  more  than  for  a  compara- 

ble black-and-white  receiver."  The 
RCA  16-inch  monochrome  table 
model  set  now  has  27  tubes,  he  said, 
and  the  simplified  three-tube  color 
set  now  at  the  labs  has  64  tubes. 
Upon  questioning,  Dr.  Engstrom 

estimated  this  meant  that  a  direct 
view  color  set  will  cost  only  IV2 
times  a  comparable  black-an,d- 
white  set,  not  counting  the  tri- 

color tube  itself  for  which  110 
production  cost  estimates  are  avail- 

able at  this  early  period.   He  ex- 

TELEVISION  IN 

YouVe  In  Good  Company  On  WTVJ 

Join  the  ranks  of  these  and  other 

prominent  national  advertisers 

now  telecasting  in  Miami  over 
-WTVl 

16,000  Television  sets  now 

in  use  in  South  Florida* 

SEE  THE 

FREE  &  PETERS  MAN  TODAY 

Admiral 
Benrus 

Buick 
Bulova 

Chevrolet 

Goodyear 
Lucky  Strike 
Merita 

Oldsmobile 
Philco 
Pontiac 
RCA  Victor 
Sealtest 
U.S.  Rubber 

channel  4 

MIAMI 
17  H.W.  3rd  ST.,  MtftMl,  FLA. 

plained  that  increasing  the  size  of 
the  tri-color  tube  made  its  produc- 

tion problem  simpler. 
He  also  said  the  tri-color  tube 

could  be  used  in  both  the  CTI  and 
CBS  systems  and  would  eliminate 
the  mechanical  features  of  the 
latter.  Here  Comr.  Frieda  B.  Hen- 
nock  asked  what  objections  of  his 
would  then  remain  to  the  CBS 
system  and  he  replied  CBS  lack  of 
compatibility  and  performance.  He 
said  RCA's  system  still  has  better 
resolution,  flicker-freedom,  bright- 

ness and  clarity. 
Chairman  Wayne  Coy  pointed 

out  that  the  Chapin-Roberts  auto- 
matic adaptor,  which  allows 

monochrome  sets  to  reproduce  both 
CBS  and  RCA  color  signals  in 
black-and-white,  solves  the  com- 

patibility problem.  He  indicated 
that  with  4,000,000  sets  now  on 
the  market  and  annual  production 
running  at  the  same  figure,  two- 
thirds  compatibility  would  be. 
achieved  in  only  two  years. 

Standards  Issue 

Regarding  standards  for  color 
TV,  Dr.  Engstrom  reminded  the 
Commission  he  had  testified  last 
September  that  within  six  months 
RCA  could  "talk  standards"  and 
that  it  now  was  ready  to  do  so  in 
view  of  the  great  progress  realized 
since  that  time.  He  conceded  in 
some  respects  not  all  necessary 
information  was  available  yet,  but 
that  these  few  details  would  not 
require  further  delay. 

Reciting  considerable  detail  of 
RCA  field  tests  and  system  devel- 

opments. Dr.  Engstrom  also  in- 
formed FCC  that  "we  will  shortly 

have  a  group  of  receivers  availa- 
ble for  use  by  persons  other  than 

members  of  the  RCA  technical 
staff"  which  would  permit  public 
participation  in  testing  of  color 

equipment. Adrian  Murphy,  CBS  general 
executive  vice  president,  on  Mon- 

day afternoon  outlined  extensive 
equipment  and  public  reaction 
tests  which  CBS  has  conducted  in 

the  field  since  last  November.  "Our 
tests  were  carried  out  substantial- 

ly as  planned,"  he  said,  "without 
the  assistance  of  any  major  equip- 

ment manufacturer,  and  without 

even  the  offer  of  such  assistance." 
Stressing  that  CBS  has  made 

every  effort  to  supply  facts  called 
for  by  FCC  last  November  upon 
recessing  the  hearing,  Mr.  Murphy 
invited  comparison  of  the  CBS 
efforts  with  those  of  RCA  and 

Radio  Mfrs.  Assn.  "in  providing concrete  information  to  assist  the 
Commission  in  reaching  a  con- 

structive decision." 
He  charged  that  the  "delin- 

quence  of  RMA  and  RCA  in  pro- 
viding their  respective  shares  of 

the  data  asked  for  should  not  be 
permitted  to  frustrate  the  public 
interest  in  the  prompt  adoption  of 

color." 

This  charge  drew  immediate  re- 
quest from  Comr.  Hennock  for 

specific  details.  Mr.  Murphy  said 
RCA  has  installed  no  sets  in  homes, 
has  given  no  public  showings  and 
not  supplied  needed  cost  estimates. 

Mr.  Murphy  outlined  the  public 
tests  made  at  the  Walker  Bldg.  in 
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Washington,  where  18,000  people 

saw  some  90  shows  during  .Jan.  12-  ' Feb.  1  and  Feb.  13-21.  These  were 
relayed  to  Philadelphia  and  Nev 
York  where  additional  public  show- 

ing was  possible.  He  also  reviewed 
color  TV  medical  demonstrations 
held  in  Washington,  Chicago  and 
Atlanta  in  conjunction  with  Smith 
Kline  &  French  Labs.,  technical 
tests  made  by  others  and  equipment 
refinements.  In  summary  he  said: 
"The  color  television  tests  we  have 

con-iucted  here  revealed  no  specific 
proSl-ms  or  defciencies:  as  to  f'Thda ire-ntal  co'cr  system,  color  apparatus, 
co!or  ptation  operation,  or  co'or  net- work operation.  Such  problems  as  we 
did  encounter  were  identical  with  th^se 
met  day  after  da-y  in  black-and-white tel°''  i=ien  operations." 
Back  on  the  stand  Tuesday 

morning,  Mr.  Murphy  was  ques- 
tioned closely  by  Edward  K. 

Wheeler,  RMA  counsel,  on  CBS' refusal  thus  far  to  be  represented 
on  RMA's  new  National  Television 
System  Committee,  which  will 
work  on  color  standards. 

Mr.  Murphy  said  CBS  could  not 
join  until  the  network  was  ad 
vised  of  NTSC  objectives,  but 
would  participate  if  assured  the 
committee  would  consider  "non 
compatible"  as  well  as  compatible 
color  systems  and  would  not  be 
used  as  a  device  to  delay  color, 

In  response  to  Comr.  Hennock, 
Mr.  Murphy  said  he  felt  FCC 
could  adopt  either  rigid  one-sys 
tem  standards  for  color,  or  broad 
standards  which  would  permit  the 
use  of  more  than  one  system. 

He  said  he  would  prefer  the  RCA 
color  system  if  it  were  proved  to 
be  no  more  expensive  than,  and  at 
the  same  time  would  out-perform, 
the  CBS  system. 

Murphy's  Stand 
Mr.  Murphy  contended,  how- 

ever, that  the  RCA  system,  al-, 
though  "compatible"  with  presentj black-and-white  standards,  couldl, 
not  provide  color  TV  on  a  network 
basis  at  the  present  time  since  ex-, 
i  sting  coaxial  cables  turn  RCA 
color  into  monochrome.  He  was, 
reminded  that  a  radio  relay  nows 
being  completed  between  New  Yorl^ 
and  Chicago  will  permit  transmis- sion of  RCA  color  in  color. 

Jay  W.  Wright,  CBS  chief  radio! 
engineer,  presented  data  on  coloij 
TV  interference  tests  which  he  saidj 
showed  that  the  differences  be-, 
tween  interferences  of  the  color,. 
CBS  405-line  black-and-white,  and, 
standard  525-line  black-and-white 
systems  to  both  color  and  mono- 

chrome "are  so  small  that  they, 
should  permit  adoption  of  the 
same  general  allocation  standards^ 
and  the  same  assignment  of  chan- 

nels, regardles  of  which  type  of 

transmission  is  employed." In  answer  to  FCC  questioning^ 

Mr.  Wright  said  he  felt  FCC'i 
proposal  to  separate  co-channel 
stations  by  about  220  miles  should; 
be  "modified  downward." 

Dr.  Jack  W.  Dunlap  of  Dunlap 
&  Assoc.,  New  York,  reported  on 

a  survey  of  doctors'  reaction  to CBS  color  TV  at  the  American 
Medical  Assn.  meeting  in  Wash- 

ington last  September. 

He  said  74.4%  of  those  inter- viewed considered  overall  quality 
of  the  color  pictures  to  be  very 
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DuMONT'S  COLOR  SYSTEM To  Introduce  Unit  for  Closed-Circuit  Use 

ALLEN  B.  DuMONT  Labs  Inc.  to- 
day was  to  introduce  a  new  color 

television  system,  designed  for 
closed-circuit  broadcasting  and  of 
use  in  medical,  industrial  and  mer- 

chandising fields. 
The  system  was  to  be  introduced 

at  the  annual  convention  of  the  In- 
stitute of  Radio  Engineers  in  New 

York  (see  story  page  28). 
The  DuMont  system  consists  of 

I  a  camera  head  including  the  Du- 
; I  Mont  electric  viewfinder;  a  revolv- 
ing  lens  turret  with  position  for 
j  four  lenses  and  focusing  control 

"I  in  the  camera  panhandle ;  camera 1  control  equipment,  including  facili- 
I  ties  for  monitoring  in  operation  of 
1  the  camera  up  to  1,000  feet  from 
!  the  monitoring  equipment;  color 
I  mixing  equipment  providing  facili- 
j  ties  for  individual  adjustment  of 
■|  each  of  the  system's  three  basic 
-  colors ;  power  supplies  in  an  indi- 

vidual high  intensity  12%  inch 
cathode-ray  tube  color  receiver 
monitor.  The  monitors  may  be  in- 

stalled in  quantity. 
The  system  is  described  by  Du- 

Mont as  high  color  fidelity,  high 
resolution,  wide-band,  specifically 
for  non-broadcast  applications.  It 
is  called  model  TA-164-A  Industrial 
Color  Television  System,  operates 
on  a  broadcast  bandwidth  of  6  mc, 
525  lines  at  180  fields  per  second. 
The  new  system  is  available 

commercially,  and  Dr.  Allen  B. 
DuMont,  president,  DuMont  Labs, 
said  its  usss  would  be  numerous. 
"Wherever  immediate  and  accurate 
sight  is  necessary  for  control,"  he 
said,  "television  can  help  cut  time, 
cut  costs  and  improve  efficiency. 
.  .  .  This  system  has  been  designed 
specifically  for  the  best  possible 
pictorial  service  and  operating  effi- 

ciency." 

j  good  or  excellent,  with  only  5.3% 
considering  it  fair  or  poor;  87.6% 

:  said  they  would  prefer  a  12% -inch 
color   set   over   a   16-inch  mono- 

;  chrome  receiver  if  the  costs  were 
i  the  same ;   half  said  they  would 
'  pay  at  least   $241   for  a  mono- 
,  chrome  set  and  indicated  willing- 
I  ness  to  pay  26  %  more  for  color ; 
169%  of  those  who  had  seen  TV 
recently  felt  color  provided  greater 

!  clearness  in  detail  than  black-and- 
'  white. 

Principal  objections  to  color,  he 
j  said,    were    beliefs    that  certain 
colors  were  exaggerated,  that  color 
breakup  was  annoying,  that  clarity 
was  lacking,  and  that  it  was  hard 
on  the  eyes.    Among  the  617  per- 

sons interviewed,  he  said,  363  of- 
fered only  favorable  comments,  147 

I  made  critical   comments,   and  90 
!  offered  both  favorable  and  unfavor- 
\  able  remarks. 

Dr.  Dunlap  underwent  a  severe 
'  barrage  of   cross-examination  on 
Wednesday   relating   to  compari- 

;  sons  of  color  and  monochrome  made 
j  during  the  Atlanta  medical  demon- 

stration and  their   effect  on  his 
survey.     He   indicated   he  didn't 
know  just  what  monochrome  com- 

parisons were  made  and  felt  many 
other    factors    besides  'color  vs. 
monochrome  would  affect  impact, 

'  if  any,  of  such  comparisons.  CBS ,  later  told  FCC  it  had  not  made 

I  comparisons.  These  were  first  sug- 
l|  gested  by  U.  of  Pennsylvania  phys- 

icians and  Smith,  Kline  &  French 
offices    directed    all  comparisons, 

\  which  were  very  limited,  CBS  said. 

;N  WASHINGTON,  D.  C 

You  May  Be  Surprised! 

Asked  also  why  his  survey  did 
not  include  a  question  on  whether 
the  public  would  pay  for  a  set  re- 

quiring a  mechanical  color-wheel, 
he  said  he  had  not  been  asked  by 
CBS  to  study  this  phase.  He  also 
said  CBS  drafted  the  questions 
which  his  firm  checked  and  modi- 

fied where  necessary. 
Col.  Donald  K.  Lippencott,  San 

Francisco  attorney  and  engineer, 
testified  at  length  on  CTI  technical 
improvements  and  equipment,  indi- 

cating the  San  Francisco  home-base 
showing  was  superior  to  the  Wash- 

ington showing  which  suffered  tech- 
nical kinks.  "Given  another  year," 

he  said,  "we  could  astonish  every- 
one." CTI's  system  will  not  be 

ready  for  commercialization  until 
that  time,  he  indicated. 

Ready  for  Standards  Talks 
Col.  Lippencott  said  CTI  was 

ready  for  standards  talks  now,  but 
personally  he  preferred  to  wait  an- 

other year.  He  contended  the  CTI 
system  essentially  is  the  simplest, 
most  compatible  system  and  has 
most  possibility  of  improvement. 
The  witness  believed  none  of  the 
three  systems  have  shown  all  they 

can  do,  but  considered  CBS'  method 
as  complete  as  it  ever  will  be  and 
hence  ready  for  standards  now.  He 

specifically  disliked  CBS'  lower resolution  potential. 
The  CTI  witness  commended  Du- 

Mont for  its  work  on  tubes  for  the 
CTI  system  and  cited  the  extensive 
cooperation  of  RCA  in  supplying 
equipment  and  scarce  materials. 
He  said  Philco  supplied  two  engi- 

neers for  a  month  to  help  develop 
a  color  correction  control  and  other 
components.  In  all  other  contacts 
both  in  Washington  and  San  Fran- 

cisco, CTI  received  willing  aid.  Col. 
Lippencott  said. 
Commdr.  Walter  Frazer  of  the 

Navy's  Washington  Photographic 
Center,  Research  and  Development 
Dept.,  appeared  to  relate  success  in 
filming  the  CBS  colorcasts  in  stand- 

ard 16  mm-color.  He  felt  all  color 

TV  systems  could  be  similarly  kine- 
scoped. 

Dr.  Peter  C.  Goldmark,  inventor 
of  the  CBS  system,  said  the  Navy 
achievement  meant  film  network- 

ing of  color  TV  has  become  prac- 
tical. 

Because  of  repeated  concern  dur- 
ing the  hearing  over  the  CBS  sys- 

tem's use  of  a  mechanical  color 
wheel.  Dr.  Goldmark  highlighted 
the  history  of  color  development 
and  explained  CBS  chose  the  field 
sequential  system  after  research  in 
all  systems  during  1940.  The  field 
sequential  system  makes  possible 
either  the  color  disc  or  all-electronic 
reproduction,  he  said,  emphasizing 
that  were  it  not  for  the  color  disc 
— a  temporary  device  to  make  color 
TV  practical  and  inexpensive  today 
— "we  would  not  all  be  here  now." 

Picture  Quality  Is  Problem 

He  contended  the  "sooner  FCC 
gets  used  to  the  idea  color  is  here 
and  acts  accordingly,  the  better  it 
will  be."  He  charged  that  systems 
cannot  be  considered  without  ap- 

paratus, since  the  quality  of  the 
picture  actually  delivered  to  the 
public  is  the  practical  problem. 

Dr.  Goldmark  admired  RCA  for 
its  work  on  the  tri-color  tube,  but 
felt  that  such  a  tube  even  if  de- 

veloped could  not  produce  for  years 
the  definition  and  color  quality  now 
obtained  with  the  wheel.  He  said 
CBS  demonstrated  an  all-electronic 
receiver  to  FCC  a  year  ago  which 
won  praise,  but  he  personally  de- 

mands a  greater  degree  of  picture 

perfection. The  CBS  system  inventor  said 
"we  are  very  enthusiastic"  about 
the  Chapin-Roberts  automatic 
adaptor  and  said  that  "what  the 
[FCC's]  Laurel  Labs  did  in  con- 

nection with  the  automatic  switch 
is  an  excellent  example  of  what  can 
be  accomplished  if  one  approaches 
the  problem  with  a  constructive  at- 

titude instead  of  mere  destructive 

criticism." 

THEATRE  HEARING 

50  Participants  File 

SOME  50  appearances,  represent- 
ing multiple  movie,  radio  and 

manufacturing  interests,  have 
been  filed  for  FCC's  initial  hearing 
on  requests  for  an  over-all  pro- 

ceeding to  establish  a  special  movie- 
television  program  transmission 
service,  the  Commission  reported 
last  week. 

No  date  has  been  set  for  the 
initial  hearing,  ordered  by  the 
Commission  in  January  [Telecast- 

ing, Jan.  16].  Monday  was  dead- 
line for  filing  of  appearances,  NAB 

and  Television  Broadcasters  Assn. 
have  indicated  they  will  partici- 

pate. Others  with  radio  interests 
include  RCA,  DuMont,  Paramount 
Television  Productions  Inc.  and 
Balaban  &  Katz. 

Meanwhile,  Western  Union  and 
American  Telephone  and  Telegraph 
Co.,  who  indicated  they  wished  to 
participate,  told  the  Commission 
such  a  service  should  be  estab- 

lished as  a  regular  common  carrier facility. 

NBC-TV  'REVUE' 

Three  Sponsors  Buy  Time 

THE  SECOND  EDITION  of 
NBC-TV'S  Saturday  Night  Revue, 
two-and-a  half  hour  variety  show, 
was  to  be  telecast  Saturday  March 
4,  with  one  of  its  five  half-hour 
periods  sold. 

The  first  three  sponsors  were 
RCA,  United  Fruit  Co.  and  Swift 
&  Co.  Each  bought  a  single  one- 
minute  spot  in  the  9:30-10  p.  m. 
segment.  At  week's  end  NBC-TV 
believed  other  sales  were  near. 

NBC-TV  salesmen  were  rein- 
forced on  their  rounds  last  week 

by  a  healthy  Hooperating  scored 
by  the  program  on  its  first  presen- 

tation Feb.  25.  The  average  rating 
of  the  show  in  a  special  Hooper 
survey  in  Washington,  New  York, 
Chicago  and  Cleveland  was  38.4  for 
the  entire  8-10:30  p.  m.  spread.  By 
half  hours,  beginning  at  8  p.  m., 
the  ratings  were  35.5,  37,  39.6,  40.2, 
and  39.8. 

The  program  stars  Jack  Carter 
in  the  first  hour,  originating  in 
Chicago,  and  Burgess  Meredith, 
Sid  Caesar  and  Imogene  Coca  in 
the  second  hour  and  a  half  from 
New  York.  Guest  stars  scheduled 
for  last  Saturday  were  Don  Ameche 
and  Gertrude  Niesen  in  the  Chicago 
portion  and  Mischa  Elman  from 
New  York. 

fast- 

growing 

mar 
ket! 

The  San  Antonio  TV  market 
(less  than  three  months  old) 
o'ready  has  over  10,269  sets 
and  Is  growing  by  leaps 

and    bounds.   WOAI-TV  pre- 
sents over  1 1  hours  in  weekly 

local  programs  which  are 
combined  with  top  shows  from 
three  great  TV  networks,  NBC, 
CBS,   ABC.   We're  building 
and  holding  on  enthusiastic 
audience.  To  entertain  and  sell 

South  Texas  there's  no  sub- 
stitute   for    San  Antonio's 

FIRST  television  outlet,  WOAI- 
TV. 
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Represented  Nationally  by 
Edward  Petry  &  Company,  Inc. 
New  York  •  Chicago  •  Los  Angeles 
St.  Louis  •  Dallas  •  San  Francisco 

Detroit  •  Atlanta 
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Directory  of  Film  Buyers 

(Continued  from  Telecasting  17) 

City 

CLEVELAND 

COLUMBUS 

Film Intercon-  Hrs.  of nected  Film  per 
Call  Letters Address Buyer  Title Yes-No Week 
WKRC-TV 800  Broadway R. Ostrander Yes 

20 

Film  Dir. 
WLWT 2222  Chickasaw R. Landers Yes * 

St. Film  Buyer 
WEWS 1816  E.  13th D. E.  Pierce 

Yes 
4 

St. 
Prog.  Mgr. 

WNBK 815  Superior P. Worchester 
Yes 

Ave. Prog.  Mgr. 
WXEL 4501  Pleasant R. 

Speirs 

Yes 

Valley  Rd. Prog.  Dir. 
WBNS-TV 33  N.  High  St. E. Bronson 

Yes 

Sta.  Dir. 
WLWC 3165  Olentangy R. Landers Yes * 

River  Rd. Film  Buyer 
WLWT 
Cincinnati 

WTVN 3720  LeVeque C. Male 
Yes 

Lincoln  Tower Prog.  Dir. 
Crosley  stations  use  a  combined  total  of  21  hours  of  film  a  week. 

TV 
Baltimore  Station's  Evening 

Hooper  Outstrips  Radio 

WMAR-TV  Baltimore,  CBS  affiliate  owned  and  operated  by  the  Sun- 
qoapers,  reported  last  week  that  it  is  the  first  television  station  in  a  major 
American  market  to  outstrip  standard  radio  and  emerge  with  the  greatest 
evening  audience  in  its  market. 

The  Baltimore  outlet's  claim  is     *  —  
tased  on  the  TV  Station  Audience 
Index  published  by  C.  E.  Hooper 
Inc.  for  the  two-month  period  of 
December  1949,  and  January  1950. 
WMAR-TV  reported  that  its  Sun- 

day-through-Saturday average  for 
the  6-10:30  p.m.  period  was  20.2% 
of  the  broadcast — radio  and  televi- 

COMMONWEALTH 
Currently  Serving  the 

Nation's  Leading  TV  Stations 

OFFERS 

VToo 

\     SILENT  1 

AESOP  1 

JCARTOOHS 
'>°«'

 >  SERIALS -J 

sion — audience,  and  43.7%  of  the 
television  audience. 

In  addition,  WMAR-TV  said  Bal- 
timore, ranked  as  the  nation's  sixth 

city  in  population,  also  increased 
its  lead  as  the  country's  number 
one  television  city.  Video  viewers 
in  Baltimore  for  the  same  two- 
month  period — during  the  6-10  p.m. 
Sunday-through- Saturday  averages 
— amounted  to  46.1%  of  the  eve- 

ning broadcast  audience,  the  sta- 
tion claimed.  WMAR-TV  also 

pointed  out  that  this  Hooper  re- 
port is  the  fifth  consecutive  one 

which  has  put  Baltimore  at  the  top 
of  the  TV  list. 

24  i 

«^  FEATURE 
 PICTORtS 

1^^  AUSTRRC
ftST 

For  further  inform- 
ation and  complete  f 

lilt,  write  to 

lomnoniuEflLTH 

723  Seventh  Avenue,  New  York  19,  N.Y. 
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TV'S  CHALLENGE 
Grahhorn  Predicts  Trends 

radio's  approach  to  television  is 
one  of  "cautious  reserve"  because 
TV  is  AM  broadcasting's  major 
challenge,  in  the  opinion  of  Murray 
Grabhorn,  ABC's  vice  president  in 
charge  of  O  &  0  stations.  He  ad- 

dressed the  Chicago  Radio  Manage- 
ment Club  Wednesday.  Radio,  how- 
ever, is  "facing  TV  without  fear; 

has  its  thoughts  on  the  future  and 
isn't  looking  back.  It  will  have 
vast  new  opportunities  ahead,"  he 
said. 

Mr.  Grabhorn  thinks  television 
will  bring  about  trends  including: 

(1)  New  concepts  of  show  frequency 
because  of  high  expense,  for  example, 
of  a  15-minute  strip,  with  advertisers 
taking  a  more  realistic  view  of  cost  in 
relation  to  impact;  (2)  purchase  of  a 
dozen  or  so  TV  shows  per  year,  similar 
to  ordering  magazine  color  pages;  (31 
emergence  of  new  advertisers  who  will 
provide  a  large  percentage  of  televi- 

sion's revenue;  (4)  revision  of  adver- tising budgets,  with  a  smoother  path 
for  video  to  walk  down,  and  (5)  inclu- sion of  television  as  both  a  sales  and 
an  advertising  budget  item,  with  a  re- 

sultant release  of  additional  appropria- 
tions. Durable  goods  would  come  un- der jurisdiction  of  the  advertising 

department,  with  consumer  goods  rele- gated to  sales,  Mr.  Grabhorn  believes. 

City 

DAYTON 

TOLEDO 

OKLAHOMA 
CITY 

TULSA 

ERIE 

JOHNSTOWN 

LANCASTER 

PHILADELPHIA 

PITTSBURGH 

PROVIDENCE 

MEMPHIS 

NASHVILLE 

DALLAS 

FORT  WORTH 

HOUSTON 

SAN  ANTONIO 

Call  Letters  Address 

WHIO-TV    45  S.  Ludlow  St. 

Intercon-  Hr«.  o(' Film  nected  Filmpe' 
Buyer  Title      Yes-No    Week  « 

WLWD 4595  S.  Dixie Highway 

WSPD-TV     136  Huron  St. 

OKLAHOMA 

WKY-TV      Skirvin  Tower 

KOTV  3025  Frankfort 

PENNSYLVANIA 

WICU 35th  &  State 

Sts. WJAC-TV    329  Main  St. 

WGAL-TV    8  W.  King  St. 

WCAU-TV    1 622  Chestnut 
St. 

WFIL-TV      Widener  BIdg. 

WPTZ 

WDTV 

WJAR-TV 

WMCT 

WSM-TV 

1800  Architects 

BIdg. 

Clark  BIdg. 

RHODE  ISLAND 

176  Weybosset 
St. 
TENNESSEE 

P.O.  Box  311 

301  Seventh 
Ave.,  N. 

J.  Hodgkinson Dir.  of  Oprs. 
R.  Londers Film  Buyer 

WLWT 
Cincinnati 

Elaine  Phillips 
Film  Dir. 

H.  Andres 
Adm.  Asst. 

G.  Thompson 
Film  Dir. 

J.  Cook Film  Ed. 

F.  Cummins 
Prog.  Mgr. 

H.  Miller 

Mgr. C.  Vonda 
Dir.  of  TV 

W.  Tillman 
Dir.  of  Film Progs. 

Al  Mann 
Film  Dir. 

L.  Arries  Jr. 

Prog.  Dir. 

J.  Orchard 
Prog.  Dir. 

W.  Mount 
Prog.  Dir. 

Yes  3 

Yes 

Yes  ... 

No  8 

No  71 

Yes  1 

No  10 

Yes  2 

Yes  9V/ 

Yes  18 

Yes  10 Yes 

Yes 

No 

No  Notol 

Air 

TEXAS 
KBTV M  &  W  Tower L.  DuPont No 

BIdg. 

Prog.  Mgr. 

KRLD-TV 
Herald  Sq. R.  George 

No 
Prog.  Dir. 

WBAP-TV 3900  Barnette L.  Trammell No 

45 

St. 

Film  Dir. 

KLEE-TV Milby  Hotel M. Johnson No 5 
Chief  of  Oprs. 

KEYL Transit  Tower J.  C.  Sanford No 

BIdg. 

Gen.  Mgr. 

WOAI-TV P.O.  Box  2641 H.  Youngblood No. 6 
Jr. Film  Mgr. 

UTAH 
SALT  LAKE  CITY  KDYL-TV     143  S.  Main 

KSL-TV        Union  Pacific 

BIdg. 
D.  Rainger  No 

Prog.  Dir. D.  L.  Murdoch  No 
Dir.  TV  Oprs. 

NORFOLK 

RICHMOND 

  VIRGINIA 

WTAR-TV    Nat'l  Bank  of Com.  BIdg. 

WTVR 3301  W.  Broad 
St. 

WASHINGTON 

H.  Hathaway 

Prod.  Mgr.- Dir. 
C.  Rainhard 

Prog.  Dir. No  NotoB 

Air Yes 

SEATTLE KING-TV      Smith  Tower 

WEST  VIRGINIA 

L.  Schulman  No 
Prog.  Dir. 

HUNTINGTON      WSAZ-TV    W.  Va.  BIdg. J.  Ferguson 
Prog.  Dir. 

No 

MILWAUKEE 

March  6,  1950 

  WISCONSIN 

WTMJ-TV    720  E.  Capitol 
Dr. 

J.  Robertson  Yes 
Prog.  Mgr. 
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Te-Ve 

MADEMOISELLE  magazine  to 
launch  series  of  one-minute  televi- 

sion films  based  on  fashions  from 
each  issue,  according  to  Betsy  Tal- 

bot Blackwell,  editor-in-chief.  Pro- 
gram involves  unusual  four-way 

production  and  distribution  tie-up 
which  includes  magazine,  fashion 
j  manufacturers,  department  stores 
land  Vista  Productions,  New  York, 
i  which  will  produce  films.  Manu- 
ifacturers  whose  merchandise  is 
I  featured  will  pay  production  cost. 
'  First  series  of  three  will  be  based 
Ion  bridal  fashions  from  April 

I  brides  issue.  Edward  P.  Rosen- 
jbaum  of  Vista  Productions  will  su- 
jpervise  film  production  and  distri- Ibution.  Winik  Films  Corp.,  New 
York,  to  work  with  Vista  on  film- 
[ing. 

Cardinal  Co.,  Hollywood,  will  film 
its  five  weekly  quarter-hour  Sleepy 
Joe  program  which  features  Jimmy 
Scribner,  and  syndicate  it  for  TV 
(as  all  puppet-marionette  show.  It 
was  formerly  five  weekly  live  fea- 
jture  on  KECA-TV  Los  Angeles, 
i.  .  .  Telepix  Corp.,  Hollywood,  has 
completed  one-minute  singing  com- 

mercial for  Lawry's  Seasoned  Table 
Salt.  Agency:  California  Advertis- 

ing, Hollywood.  Firm  recently  com- 
pleted television  slides  for  Hudson 

Dealers,  Los  Angeles,  through  Lisle 
Sheldon  Advertising,  that  city. 
Same  firm  produced  three  one- 
minute  TV  film  commercials  for 
Columbia  Mills  (window  screens), 
Los  Angeles.  Agency:  Taggart  & 
Young,  Hollywood. 
I  Guy  Warren,  radio  and  television 
I  director,  D.  P.  Brother  &  Co.,  De- 
'troit,  in  Hollywood  to  supervise 
filming  of  commercials  by  Jerry 
Fairbanks  Productions,  for  Olds- 
mobile.  Signed  to  appear  in  current 
STDots  now  in  production  are  Eddie 
Bracken,  Virginia  Bruce,  Gale  Rob- 
bins,  Ginny  Simms  and  Marjorie 
Reynolds.  Town  &  Country  Topic 
Productions,  Los  Angeles,  filmed 
scenes  at  Date  Festival  at  River- 
jside  County  Fair,  Indio,  Calif.,  for 
TV  showings. 

AGENCY  GUIDE 

I    AAAA  Readies  Check  Lists 
'THREE  check  lists  to  guide  agen- 

cies in  the  purchase  of  talent, 
Ijprograms  and  films  for  television 
lare  in  preparation  by  the  com- 
jinittee  on  radio  and  television 
{production  of  the  American  Assn. 
iof  Advertising  Agencies,  it  was 
llearned  last  week. 

The  committee,  at  a  meeting  in 
(New  York  last  week,  decided  to 
draw  up  the  check  lists  to  advise 
agencies  in  the  intricacies  of  tele- 

vision production  contracts.  The 
guides  will  not  be  completed  for 
some  time.  Chairman  of  the  com- 

mittee is  Walter  Craig,  vice  presi- 
dent in  charge  of  radio  and  televi- 
sion of  Benton  and  Bowles,  New 

^ork. 
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TV  FILM  ISSU 

TV  A  Charges  SAG 

Impedes  Action 

Drawn  for  TELECASTING  by  John  Zeigler 

PHONEVISION  FILM 
McDonald  Hits  RKO  Refusal 

COMMDR.  E.  F.  McDONALD  Jr., 
president  of  Zenith  Radio  Corp., 
Feb.  27  chided  RKO  Radio  Pic- 

tures for  being  the  first  to  refuse 
to  rent  film  to  Zenith  for  use  on 
its  90-day  commercial  test  of 
Phonevision. 

In  a  letter  to  Gordon  E.  Young- 
man  of  the  film  concern,  Commdr. 
McDonald  noted  that  "television  is 
hammering  on  the  doors  of  the 
movie,  radio,  theatrical  and  a  num- 

ber of  other  allied  industries.  .  .  . 
It's  a  shame  that  some  of  the  exec- 

utives in  these  industries  don't  seem 

to  be  home." The  Zenith  president  said  it  was 
his  opinion  that  both  his  company 
and  the  film  company  should  "do 
everything  we  can  to  welcome  the 
advent  of  television  and  cooperate 
mutually  to  make  the  most  and 
wisest  use  of  its  promise.  If  we 
don't  there  are  plenty  of  other 
people  standing  in  line  who  will," he  stated. 

Observing  that  the  movie  indus- 
try's distribution  system  "has  been 

traveling  in  the  same  old  sailing 

ship  for  more  than  40  years,"  he 
said  the  structure  was  "never  com- 

pletely sound."    He  continued: 
The  sails  (exhibitors)  have  always 

been  too  heavy  for  the  hull,  but  the 
ship  did  all  right  because  your  in- 

dustry has,  for  the  most  part,  enjoyed 
smooth  sailing  in  the  trade  winds. 
Now  television  has  come  along  and 
begun  shooting  the  sails  full  of  holes. 
Moreover  the  old  hull  is  beginning 
to  show  some  leaks,  and  the  sails  are 
too  far  gone  for  repair.  Your  indus- 

try had  better  try  out  the  new  life- 
boat, Phonevision,  before  your  ship 

sinks  any  further  and  leaves  you 
floundering. 
Commdr.  McDonald  said  the 

fundamental  question  about  Phone- 
vision is  "how  much  movie  enter- 

tainment will  people  pay  for  in 

their  homes?" 
"If  that  answer  to  that  question 

is  .  worth  a  half  million  dollars  to 
me,'-'  he  continued,  "it's  certainly 
worth  a  half  billion  to  you.  But 

this  test  is  on  me." 

proposals  make  extremely  difficult 
the  resolution  of  our  present  differ- 

ences, and  we  most  earnestly  urge 
that  the  circumstances  warrant  that 
the  Screen  Actors  Guild  reconsider 
its  position  so  that  together  we 
can  go  forward  in  the  interests  of 

our  joint  membership." 

THE  TELEVISION  AUTHORITY,  an  amalgam  of  talent  unions,  last 
week  charged  the  Screen  Actors  Guild  with  impeding  peaceful  settle- 

ment of  the  jurisdictional  dispute  over  television  film. 
George  Heller,  national  executive  secretary  of  TVA,  in  a  letter  to  the 

SAG  board  of  directors,  accused  the  *  
guild  of  taking  "a  backward  step 
on  the  road  to  peace." A  month  ago  SAG  advised  TVA 
that  "further  exploration  of  part- 

nership would  appear  to  be  a  waste 
of  time"  if  the  guild  were  not 
granted  the  right  to  decide  rates 
and  conditions  for  film  television 
and  for  the  re-use  of  film  on  TV 
stations. 

In  his  letter,  Mr.  Heller  wrote: 
TVA  is  convinced  that  the  principle 

of  re-use  of  film  or  kinescope  is  one 
of  the  most  important  objectives  to 
be  obtained  in  any  collective  bargain- 

ing agreement  to  be  negotiated  on 
behalf  of  television  performers. 

SAG's  proposal  would  mean  that 
many  thousands  of  performers  who 
are  not  members  of  the  Screen  Ac- 

tors Guild  must  submit  to  a  decision 
in  this  vital  matter  without  having 
their  own  wishes  recognized  and 
without  permitting  those  members  a 
part  in  determination  of  this  most 
important  issue. 
Partnership  arrangement  presup- 

poses that  both  partners  would  have  an 
interest  and  vote  in  matters  affecting 
the  partnership.  What  the  Screen 
Actors  Guild  evidently  proposes  is  an 
empty  partnership  arrangement  where 
one  partner,  the  Screen  Actors  Guild, 
would  have  the  sole  determination  of 
the  most  important  single  objective 
desired  by  television  performers — 
namely,  the  reuse  of  film  principle. 
TVA  in  good  conscience  cannot  accept 
such  a  proposal. 

Separate  Meetings  Proposed 
The  SAG  also  had  proposed  that 

separate  membership  meetings  of 
TVA  and  SAG  be  held,  in  contra- 

diction to  the  TVA  stand  for  joint 
membership  meetings. 

Mr.  Heller  objected  to  this  re- 
jection of  the  proposal  for  joint 

membership  meetings.  Separate 
meetings  he  said,  "would  continue a  deadlock  and  thus  not  afford  the 
performers  working  in  television 
their  democratic  rights  of  self- 

expression  and  determination." Mr.  Heller  told  the  SAG  board 

that  TVA  "regretfully  concludes 
that  the  latest  Screen  Actors  Guild 

CBS  FILM  PLANS 

Will  Explore,  Says  Stanton 

ALTHOUGH  CBS  does  not  intend 
to  branch  out  into  motion  picture 
production,  it  will  explore  the 
fullest  potentials  of  filming  pro- 

grams for  TV  in  Hollywood. 
So  declared  Frank  Stanton,  CBS 

president  at  a  Hollywood  news  con- 
ference last  Tuesday.  Such  assign- 
ments, under  CBS  supervision, 

would  be  farmed  out  to  motion  pic- 
ture units  set  up  for  that  purpose, 

he  advised.  Considerable  experi- 
menting will  be  done  on  35mm. 

Films  are  better  quality  than 
kinescope,  he  conceded,  but  the  cost 
factor  makes  them  prohibitive  at 

present  because  the  medium's  cir- culation is  relatively  small  for  high 
priced  shows.  Music  also  is  a  de- 

terring factor  in  films  for  TV  at 
this  time,  he  reminded. 

Dr.  Stanton  stated  that  a  better 
job  can  be  done  by  live  telecasting, 
but  filming  of  shows  will  open  up 
the  vast  reservoir  of  talent  avail- 

able in  Hollywood. 
Spiking  contrary  reports.  Dr. 

Stanton  declared  that  there  are  no 
negotiations  under  way  at  this  time 
for  the  network  to  acquire  its  own 
Hollywood  TV  station. 

"We  are  happy  with  our  present 

Los  Angeles  Times  partnership," 
he  said,  adding,  "however,  we  might 
find  it  advantageous  to  own  our 
own  station  here  due  to  importance 

of  this  originating  point." 
He  was  in  Hollywood  to  partici- 

pate in  a  CBS  affiliates  meeting  last 
Monday  (see  story,  page  41). 

behind  this  door 

TELEVISION  SHORTS 

are  being  made . . 

to  advertise  and 

sell  products. 

Vogue-Wright  Studios DIV.  Of  ELECTROGRAPHIC  CORP. 
237  EAST  ONTARIO  STREET 

CHICAGO  11,  ILLINOIS 
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TV  Network  Gross 

(Continued  from  Telecasting  3) 
purchases  of  $600,120  for  Liggett 
&  Myers  Tobacco  Co.  and  National 
Biscuit  Co. 

Smoking  materials  —  cigarettes, 
tobaccos,  lighters — were  the  lead- 

ing class  of  goods  advertised  on 
network  TV  during  the  year,  with 
automotive  advertising  second  and 
food  advertising  third.  Advertis- 

ing of  radios  and  TV  sets  ranked 
fourth,  with  toilet  goods  advertis- 

ing fifth.  For  the  month  of  Decem- 
ber the  same  five  product  groups 

led  in  amount  of  time  used  on  the 
TV  networks,  but  their  order  was 
different  than  for  the  full  year: 
Automotive  advertising  was  first, 
smoking  materials  second,  radios 
and  TV  sets  third,  foods  fourth  and 
toiletries  fifth.  (See  Table  IV  for 

product  group  breakdowns  for  De- 
cember and  the  year.) 

Table  V  lists  the  leading  TV  net- 
work advertiser  in  each  product 

group.  A  full  list  of  TV  network 
users  during  1949,  with  the  amount 
spent  by  each,  follows: 
ADMIRAL  CORP   471,816 

All  Products    300,137 
Radios,    Radio  -  Phonographs,  TV 
Sets,  Refrigerators,  Electric  Ranges  171,679 

ALUS  CHALMERS  MANUFACTURING 
CO   4,275 

Farm  Equipment 
AMERICAN  BAKERIES  CO   8,910 

Bakery  Products 
AMERICAN  HOME  PRODUCTS  CORP.  37,160 

Kolynos,  Anacin 
AMERICAN  JEWISH  CONGRESS  .   .  1,485 

American  Jewish  Congress 
AMERICAN  TOBACCO  CO   271,260 

Lucky  Strike  Cigarettes    223,380 
Pall  Moll  Cigarettes    47,880 

AVCO  MFG.  CO.  (Crosley  Div.)    259,735 
Radios,  Television  Sets,  Home  Ap- 
pliances 

BALLANTINE,  P.,  &  SONS    152,878 Beer  &  Ale 
BARBASOL  CO   39,200 

Shaving  Cream 
BATES  MFG.  CO   32,300 

Bates  Textiles 
BELL  &  HOWELL  CO   29,752 

Motion  Picture  Cameras,  Projectors 
&  Equipment 

BIGELOW-SANFORD  CARPET  CO.  ..  193,111 
Carpets 

BLOCH  BROS.  TOBACCO  CO   27,000 
Mail  Pouch  Tobacco 

BONAFIDE  MILLS  INC   191,850 
Linoleum 

BOND  STORES  INC   19,575 
Wearing  Apparel 

BRISTOL-MYERS  CO   170,946 
Ipana  Toothpaste    58,730 
Mum,  Vitalis,  Benex    60,166 
Other   Products    52,050 

BRUNSWICK-BAIKE-COLLENDER  CO.  5,870 
Bowling  Equipment 

CANADA  DRY  GINGER  ALE  INC.  .  .  86,082 
Ginger  Ale,  Sparkling  Water,  Fla- vor Beverages 

CHESEBROUGH  MANUFACTURING 
CO   93,165 

Vaseline  Products 

niCTOSOUND 

1  RODUCTIONS 

Complete  Facilities 
for 

TV  Spots  -  Programs 

Live  and  Animated 

Photography 

4010  LINDELL  BLVD., 

St.  Louis  8,  Mo. 

LUCAS  5900 
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TABLE  IV 
GROSS  TV  NETWORK  TIME  SALES  FOR  EACH  PRODUCT  GROUP 

1.  Agriculture  &  Farming 
2.  Apparel,  Footwear  &  Access. 
3.  Automotive,  Automotive  Equip.  & Access. 
4.  Aviation,  Aviation  Equip.  &  Access. 
3.  Beer,  Wine  &  Liquor 
6.  Building  Materials 
7.  Confectionery  &  Soft  Drinks 
8.  Consumer  Services 
9.  Drugs  &  Remedies 10.  Entertainment  &  Amusements 

11.  Food  &  Food  Products 
12.  Gasoline,    Lubricants   &   Other  Fuels 13.  Horticulture 
14.  Household  Equipment 
15.  Household  Furnishings 

December 1949 

15,780 
394,030 

62,901 
22,608 

16,575 57,058 
2lb!658 107,260 

'  97,126 

121,288 

Jan. -Dec. 1949 

4,275 
284,801 

1,546,287 

291,429 
188,309 
66,890 242,718 

1,331,987 
670,544 457,218 
627,848 

16.  Industrial  Materials 
17.  Insurance 
18.  Jewelry,   Optical   Goods   &  Cameras 
19.  Office  Equipment,  Stationery  &  Writ- 

ing Supplies 20.  Publishing  &  Media 
21.  Radios,  TV  Sets,  Phonographs,  Musical Instruments  &  Access. 
22.  Retail  Stores 
23.  Smoking  Materials 
24.  Soaps,  Polishes  &  Cleansers 25.  Sporting  Goods  &  Toys 
26.  Toiletries  &  Toilet  Goods 
27.  Transportation,  Travel  &  Resorts 
28.  Miscellaneous 

TOTAL 

December 1949 

31,692 

5,040 
262,702 

8,156 

312,104 
17,280 
19,830 151,974 
1 0^491 

Jan. -Dec. 1949 
11,643 

105,057 
21,760  I 

131,063 

1,254,977 

19,575, 

2,290,408 
107.314 88,535. 

914,75ff: 

40,851 

$1,921,166  S12,2v4,513 

CITIES  SERVICE  CO  
Gasoline  &  Oil 

CLUETT,  PEABODY  &  CO.  INC  
Neckwear,      Sportswear,  Men's Shirts,  Collars 

COLGATE-PALMOLIVE-PEET  CO.  .. 
Dental  Cream,  Vel,  Lustre  Cream 

COURNAND,  E.  L.,  INC  
Waico  Tele-Vue  Lens 

DRUG  STORE  TELEVISION  PRODUC- TIONS   
Drug  Products 

DUMONT,  ALLEN  B.,  LABS  INC.  ... Television  Receivers 
ELECTRIC  AUTO-LITE  CO   . 

Spark  Plugs,  Batteries,  Auto  Ac- cessories 
EMERSON  RADIO  &  PHONOGRAPH 
CORP  

Emerson  Products 
FIRESTONE  TIRE  &  RUBBER  CO.  ... 

Tires  &  Tubes 
FORD  MOTOR  CO  
Automobiles   
Automobiles  &  Trucks   

GENERAL  ELECTRIC  CO  
Electrical  Appliances   
G.  E.  Lamps   
All  Products   

GENERAL  FOODS  CORP  
Jell-O  
Maxwell  House  Coffee   
Sanka  Coffee   

GENERAL  MILLS  INC  
Cereals 

GENERAL  MOTORS  CORP  
Automobiles   
Chevrolet  Cars  
Chevrolet  Cars  81  Trucks   
Buick  Cars   
Oldsmobile   
Pontiac   

GILBERT,  A.  C.  CO  
Model  Trains 

GILLETTE  SAFETY  RAZOR  CO  
Razors   &   Razor   Blades,  Shaving Cream 

GOODRICH,  B.  F.,  CO  
Tires,  Tubes  &  Other  Rubber  Prod- 

GOODYEAR  TIRE  &  RUBBER  CO.  .. 
Passenger  Car  Tires  &  Life  Guard Tubes 

GULF  OIL  CORP  
All  Gulf  Products   
Gasoline,    Oil,    Lubricants,  Tires, 
Insecticides   
Gulf  Gas  &  Oil,  Tires,  Etc  

HOUSEHOLD  FINANCE  CORP  
Institutional 

ILLINOIS  WATCH  CASE  CO  
Compacts,  Cigarette  Cases,  Light- 

ers, Jewelry  Novelties INTERNATIONAL  CELLUCOTTON 
PRODUCTS  CO  

Kleenex 
INTERNATIONAL  SHOE  CO  Shoes 
INTERNATIONAL  SILVER  CO  

Sterling,  1847  Rogers  Bros. 
KELLOGG  CO  Cereals 
LARUS  &  BROS.  TOBACCO  CO  

Edgeworth  Tobacco LEE,  FRANK  H.,  CO  
Hats LEVER  BROS.  CO  
Lipton's  Tea  &  Noodle  Soup  Mix All  Lever  Products   

LIBBY,  McNEILL  &  LIBBY   
All  Products LIGGETT  &  MYERS  TOBACCO  CO.  . 
Chesterfield  Cigarettes 

LIONEL  CORP  
Lionel  Trains,  Accessories 

LONGINES-WITTNAUER  WATCH  CO. 
Watches 

LORILLARD,  P.,  CO  
Old  Gold  Cigarettes 

LOWE,  JOE,  CORP  
Popsicle MAIDEN  FORM  BRASSIERE  CO.  ... 
Brassieres 

MARS  INC  Candy 

MASLAND,  C.  H.,  81  SONS   
Rugs  &  Carpets 

MASON,     AU,     &  MAGENHEIMER CONFECTIONERY  MANUFACTURING CO  Candy 

MAY,  GEORGE  S.,  CO  
Business  Engineering  Services MILES  LABS  INC  
Alka  Seltzer  &  Vitamins 

41,145 

48,720 

289,535 

1,800 

161,600 

340,671 
103,781 

44,000 
144,840 
443,705 
396,630 
47,075 192,928 

4,238 
11,340 177,350 

365,697 119,995 
150,415 
95,287 75,027 

664,511 
172,520 
309,963 
24,813 147,250 
7,680 

2,285 
21,760 

174,990 

132,595 

56,855 
214,770 
98,910 
47,550 
68,310 
61,375 
10,610 

61,512 
46,440 

80,647 
128,712 

9,360 
30,363 

162,050 
65,240 96,810 
24,780 

594,440 

1,560 

6,925 397,781 
36,062 
15,840 

37,350 

46,320 

28,815 

5,515 
70,170 

TABLE  V 
TOP  TV  NETWORK  ADVERTISERS  FOR  EACH 
Agriculiure   &  Farming 
Apparel,  rootwear  &  Access. Automotive,  Automotive  Equip.  &  Access. 
Aviation,  Aviation  Equip.  &  Access. 
Beer,  Wine  &  Liquor 
Building  Materials 
Confectionery  &  Soft  Drinks 
Consumer  Services 
Drugs  &  Remedies Entertainment  &  Amusements 
Food  &  Food  Products 
Gasoline,  Lubricants  &  Other  Fuels 
Horticulture 
Household  Equipment 
Household  Furnishings 
Industrial  Materials Insurance 
Jewelry,  Optical  Goods  &  Cameras 
Office  Equipment,  Stationery  &  Writing  Sup- 

plies 

Publishing  &  Medio 
Radios,  TV  Sets,  Phonographs,  Musical  Instru- ments &  Access. 
Retail  Stores 
Smoking  Materials 
Soaps,  Polishes  &  Cleansers 
Sporting  Goods  &  Toys Toiletries  &  Toilet  Goods 
Transportation,  Travel  &  Resorts 
Miscellaneous 

PRODUCT  GROUP  IN  DECEMBER  1949 

International  Shoe  Co. 
Ford  Motor  Corp. 

9,540  f 106,980 

P.  Ballantine  &  Sons 

Canada  Dry  Ginger  Ale  Inc. Household  Finance  Corp. 
Drug  Store  Television  Prod. 
Nat'l  Dairy  Products  Corp. Texas  Co. 

Westinghouse  Electric  Corp. 
Mohawk  Carpet  Mills 

Speiciel  Corp. 
Wm.  A.  SheafFer  Pen  Co. 

RCA Bond  Stores  Inc. 
Liggett  &  Myers  Tob.  Co. Procter  81  Gamble 
Unique  Art  Mfg.  Co. 
Colgate-Pa  Imolive-Peet 

22,800 

13,278 

16,575 33,750 

88,765 41,900 
41,900 
57,510 

26,30C 

5,04C 
113,430 

8,15£ 

79,300 
17,28C 

8,520 35,94C Young  People's  Church  of  the  Air  10,491 

MOHAWK  CARPET  MILLS  INC   307,770 
Rugs  &  Carpets 

MORRIS,  PHILIP,  &  CO.,  LTD.  INC.  241,127 
Cigarettes MOTOROLA  INC   34,230 
Radios  &  Television  Sets 

NASH-KELVINATOR  CORP   32,400 
Refrigerators   &  Electric  Ranges 

NATIONmL  biscuit  CO   5,680 
Dog  Biscuits NATIONAL  DAIRY  PRODUCTS  CORP.  453,990 
Dairy  Products    168,990 
Mayonnaise    285,000 

PABSr  BREWING  CO   96,951 
Pabst  Beer 

PAL  BLADE  CO.  INC   52,452 Pal  Razor  Blades 
PHILCO  CORP   327,150 

Radios  &  Television  Sets 
PHILLIPS  PACKING  CO.  INC   46,572 Phillips  Soups 
PIONEER  SCIENTIFIC  CORP   12,300 Polaroid  Filters 
PROCTER  &  GAMBLE  CO   107,310 

Ivory,  Crisco,  Du2 QUAKER  OATS  CO   4,000 Ken-L-Rotion 
RADIO  CORP.  OF  AMERICA    900,405 

Various    RCA    Products,    Radio  8t 
Television  Sets 

REYNOLDS,  R.  J.,  TOBACCO  CO.  ...  726,400 
Camel  Cigarettes 

ROCKWELL   MANUFACTURING    CO.  11,643 
Delta  Homecraft  Power  Tools 

RONSON  ART  METAL  WORKS  INC.  19,350 
Lighters  &  Metal  Giftware 

SAGNER'S,  A.,  SON  INC   10,960 Northcool     Suits    &  Englishtown Men's  Clothes 
SCHENLEY  INDUSTRIES  INC   34,770 Blatz  Beer 
SCOTT  PAPER  CO   34,650 

Paper  Towels SEEMAN  BROTHERS  INC   15,840 
Air  Wick 

SHEAFFER,  W.  A.,  PEN  CO   21,760 
Pens  &  Pencils 

SOCONY-VACUUM  OIL  CO   7,920 Gasoline  &  Oil 
SPEIDEL  CORP   68,380 

Watchbonds 
STANDARD  OIL  CO.  OF  INDIANA..  42,585 

Gasoline  &  Oil    32,385 
Amoco  Gas  &  Oil    10,200 STANDARD  OIL  CO.  OF  NEW 

JERSEY     K   39,016 
Gasoline  &  Oil 

STEIN,  A.,  &  CO   22,844 
Paris  Garters,  Belts,  Suspenders 

STERLING  DRUG  INC   6,748 
All  Products 

SUN  OIL  CO   72,958 
Gas,  Oil  8.  Accessories 

SWIFT  &  CO  126,998 
Meats,  Cheese,  Other  Products  .  .  .  79,410 Peter  Pan  Peanut  Butter    47,588 

TEXAS  CO   297,640 
Institutional    7,490 
Texaco  Gas,  Oil,  Grease    290,150 

TEXTRON  INC  
Wearing  Apparel 

TIME  INC  
Institutional  for  Life,  Time  and/or 
Fortune 

TRIMONT  CLOTHING  CO  
Clipper  Craft  Clothes UNION  OIL  CO.  OF  CALIFORNIA  .. Institutional 

UNIQUE  ART  MFG.  CO  Mechanical  Toys 
UNITED    CIGARS-WHELAN  STORES CORP  

Various  Products 
U.  S.  RUBBER  CO  

Keds  Sneakers 
U.  S.  TOBACCO  CO  

Model,    Old    Briar,    Dill's  Best, Tweed  Tobacco 
VICK  CHEMICAL  CO  

Vicks,  Va-Tro-Nol,  Vopo  Rub 
WESTINGHOUSE  ELECTRIC  CORP.  .. All  Products 
WINE  ADVISORY  BOARD   

Institutional 
YOUNG  PEOPLE'S  CHURCH  OF  THE AIR   

Institutional 

18,120 
131,063 

20,718 

3,575 
59,345 

13,050 

38,496 96,960 

4,200 
181,390 

41,590 

.  31,271  ' 

PIB  JAN.  REPORT 

3  Networks  Bill  $1,901,294 

PUBLISHERS  Information  Bu- 
reau reported  last  week  that  gross 

billings  of  ABC,  CBS,  and  NBG 
television  networks  in  January; 

1950  were  $1  901,294.  DuMont  fig- ures were  not  available. 
PIB  figures  follow: 

NETWORK  TELEVISION 

January  1950    January  1949 
ABC 

CBS 

DUMONT NBC 

TOTAL 

$234,069 
625,072 

1,042,153 
$1,901,294 

$6,273 

104,989 

51,330 
260,693 

$423,285 

March  6,  1950 

JOHNS  Hopkins  U.  and  WMAR-TV 
Baltimore  jointly  sponsor  16--week  lec- 

ture course  entitled  "A  General  Intro- 
duction to  Television,"  open  to  regular 

students  or  any  interested  persons. 

BROADCASTING    •    Page  68 



When  is  a  dot  not  a  dot? 

Look  carefully  at  the  pictures 

on  this  page,  to  see  how  television 

creates  an  image 

No.  2  in  a  series  outlining  high 

points  in  television  history 

Photos  from  the  historical  collection  of  RCA 

•  As  parlor  magicians  say:  "The  hand  is 

J  quicker  than  the  eye! "  But  modernize 
*i  the  statement  so  that  it  becomes :  Televi- 

i^sion  magic  is  quicker  than  the  eye— and 

I  that's  why  you  see  a  photographic  image 
I I  in  motion  . . .  where  actually  there  is  only 

i|  a  series  of  moving  dots! 

*j    To  explain  this  to  laymen,  ask  them  to 
'^1  examine  a  newspaper  picture  through  a 

magnifying  glass. 

Surprisingly,  few  people  know  that 

newspaper  pictures  are  masses  of  tiny 

dots  "mixed"  by  the  eye  to  make  an 
image.  Even  fewer  know  that  the  same 

principle  creates  a  television  picture  .  .  . 

and,  when  pictiue  after  picture  comes 

liin  rapid  succession— 30  a  minute— the  eye  sees  motion. 

Devising  a  successful  way  to  "scan"  an  image— to  break 
it  into  dots  which  could  be  transmitted  as  electrical  impulses 

—was  one  of  television's  first  basic  problems.  Most  of  the 
■imethods  dreamed  up  were  mechanical,  since  electronics 

jwas  then  a  baby  science.  You  may  remember  some  of  the 
^crude  results  transmitted  mechanically  over  experimental 

jtelevision  stations. 

|;  Television  as  we  now  know  it,  brilliant  images  on  home 

'receivers,  begins  with  the  invention  of  the  iconoscope  tube 

by  Dr.  V.  K.  Zworykin  of  RCA  Laboratories.  First  all- 

electronic  "eye"  of  the  television  camera,  this  amazing  tube 

scans  an  image— "sees"  it  even  in  very  dim  light— translates 
it  into  thousands  of  electrical  impulses  which  are  telecast, 

^'eceived,  and  re-created  as  sharp,  clear  pictures  in  black- 

and-white— on  the  phosphorescent  screens  of  today's  home 
Vele vision  receivers. 

Felix  the  Cat  was  the  "stand-in" 
when  this  60-line  image  was  made 

mechanically  in  tests  at  NBC's  first 
experimental  television  station. 

Improved  definition  is  obvious  to  any- 
one in  this  all-electronic  120-line 

image  of  Felix— transmitted  in  the 
early  days  of  NBC  television. 

By  increasing  the  number  of  scan- 
ning lines  to  441  lines  in  each  picture 

frame,  RCA  scientists  gave  us  a 
sharper,  clearer  television  image. 

And  here  you  see  the  deep  blacks, 
clear  whites,  and  subtle  halftones  as 
transmitted  by  NBC  with  our  present 
525-line  scanning  system. 

And,  just  as  the  first  flickering  "30-line"  pictures  — pro- 
duced mechanically— eventually  became  our  present  sharp 

525-line  images,  so  the  iconoscope  itself  was  improved  until 

it  became  today's  supersensitive  RCA  image  orthicon  tele- 
vision camera.  All-electronic,  the  image  orthicon  peers  deep 

into  shadows,  needs  only  the  light  of  a  candle  to  see  and 
transmit  dramatic  action. 

But  every  single  television  development  made  by  scien- 

tists at  RCA  Laboratories  depends,  in  the  end,  on  a  basic 

physiological  fact:  When  the  human  eye  sees  a  series  of 

swift-moving  dots  racing  in  sequence  across  a  television 

screen,  it  automatically  "mfx^s"  them  into  a  moving 
photographic  image! 

Radio  Corporation  of  America 

WORLD  LEADER  IN  RADIO— FIRST  IN  TELEVISION 
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FIRST... II  ...with a 
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40-15,000  C.P.S. 
+  2.5  DB 

POWER  RATING:  -53 
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DIAPHRAGM 

CHANGEABLE 
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REMOVABLE  SWIVEL 

1/^"  OR  Yi'-n THREAD  MOUNTING 

CANNON  XL-3 
CONNECTOR 

ALL  PARTS 
PRECISION  GROUND 

OYNllCforJV 

•  New  "655"  Microphone  Provides  Ultra-Wide  Range, 
High  Fidelity  Response  •  More  Rugged, 

More  Versatile  •  Individually  Laboratory  Calibrated 

Here,  for  the  first  time,  you  have  a  slim,  trim  microphone  with  all 
the  advantages  of  dynamic  performance  and  utility!  Only  because 
of  the  ingenious  Acoustalloy  diaphragm  and  other  E-V  develop- 

ments has  it  become  a  reality!  Meets  the  highest  standards  of 
TV,  FM  and  AM, 

You  can  use  the  TV  655  on  a  stand,  in  the  hand,  or  on  a 
boom... or  you  can  easily  conceal  it  in  studio  props.  No  addi- 

tional closely -associated  auxiliary  equipment  is  required!  Provides 
effective  individual  or  group  pick-up.  Reproduces  voice  and 
music  with  remarkable  accuracy. 

Fully  field  tested  and  proved... the  TV  655  gives  you  custom- 

built  quality,  plus  complete,  rugged  versatility.  It's  your  answer 
to  complex  microphone  problems  in  studio  and  remote  telecast- 

ing and  broadcasting,  indoors  and  outdoors.  Ideal,  too,  for  spe- 
cial events  announcing,  sportscasting,  audience  participation, 

street  interviews,  recording  and  high  quality  sound  amplification. 
See  for  yourself!  Write  today  for  Bulletin  No.  156  and  full 

information  on  how  you  can  try  this  amazing  new  microphone. 
Choice  of  durable,  gleaming  Alumilite  or  brown  baked  enamel 
finish.  Model  655.  List  Price  $200 

Model  655A.  Similar,  but 
with  acoustically-treated, 
pop-proof  strong  wire- 
mesh  grille  head.  Stops 
wind  and  breath  blasts. 
Eliminates  wind  rumble 
in  outdoor  pickup.  List 
Price  $200 

Shows  the  popular  Patsy  Lee 
with  the  TV  655.  Note  how 
swivel  permits  aiming  at  sound 
source  without  hiding  face. 

Shows  TV  655  in  the  hand  with 
swivel  removed.  Note  how  con- venient it  is  to  handle  for 
announcing   or  interviewing. 

Shows  TV  655  suspended  on  a 
boom.  Omnidirectional  polar  pat- tern and  firm  swivel  permits  easy, 
diverse  use. 

INC. 

402    CARROLL  STREET  •'^BUCHANAN,  MICHIGAN 
Export:  13  East  40th  Street  •  New  York  16,  N.  Y.,  U.S.A.  •  Cables:  Arlab 



1  Pull  Out  for  Filing 

SPORTS  RIGHTS 

Court  Dismisses  WMAN  Suit 

WMAN  Mansfield,  Ohio's  writ  of 
mandamus     and     an  injunction 

!  sought  against  the  Mansfield  Board 
of  Education,  so  that  the  station 
1  might  broadcast  local  high  school 
basketball  games  live  [Broadcast- 

ing, Feb.  13],  has  been  dismissed 
!by  Eichland  County  Common  Pleas 
j  Judge  G.  E.  Kalbfleisch. 

In  handing  down  his  opinion. 
Judge  Kalbfleisch  stated  that  the 
record  evidence  in  the  case  did  not 

•  disclose  that  the  board  of  education 
controls,  promotes  or  supervises 
the  events  set  forth  in  the  WMAN 
action.  "The  law  in  Ohio  does  not 
authorize  the  board  of  education  to 
promote,  finance,  conduct,  control 
or  supervise  said  events,"  the  judge isaid. 
After  the  court  ruling  Feb.  17, 

Ij.  Martin  O'Hara,  WMAN  presi- 
'dent  and  general  manager,  said  the 
question  will  be  taken  before  the 
Mansfield  High  School  athletic 
■board. 

Prior  to  the  court  hearing,  the 
ischool  board  expressed  vnllingness 
to  permit  WMAN  to  broadcast  the 
games  live  on  a  four  year  con- 

tract. Station  heretofore  has  had  to 
tape  record  games  for  broadcast 
iater.  However,  the  two  stipula- 

tions— to  which  WMAN  would  not 
;omply — were  that  the  game  broad- 
;;asts  be  unsponsored  and  that 
WMAN  would  have  to  carry  every 
^ame  for  the  four-year  period, 

:  barring  mechanical  failure,  or  the 
riontract  would  be  null  and  void. 

I  Seeking  to  enlist  public  support, 

jW^MAN  reported  receiving  over 0,000  letters  supporting  its  stand. 

Will  Examine  CBC 

PARLIAMENT  is  to  appoint  a 
radio  committee  soon,  it  was  an- 
jiiounced  at  Ottawa  last  week.  The 
■ommittee  will  examine  operations 
if  the  Canadian  Broadcasting 

1 "orp. 

LIBEL  and 

SLANDER 
Invasion  ot  Privacy 

Plaglarlsm-Copyrlght-Ptracy 
INSURANCE 

For  the  wise  Broadcaster 
OUR  UNIQUE  POLICY 

provides  adequate  proteetion. 
Surprlslncly  Inexpensive 
CARRIED  NATIONWIDE 
For  details  &  quotations 

write 

Employers 
Reinsarance 

Corporation 
InMininee  Exehanfe  Bldg., 
KansM  Citj,  MiMoari 

o 
RLANDO  W.  BR  ADEN  joins 
WFCB  Dunkirk,  N.  Y.,  as  news 
editor  and  commentator. 

MICHAEL  BLANCARD,  formerly  with 
KFEQ  and  KRES  St.  Joseph,  Mo., 
joins  news  staff  at  WCAW  Charleston, 
W.  Va. 
MARK  SCOTT,  formerly  with  United 
Artist  Television,  named  sports  direc- 

tor at  WLOW  Nor- 
folk. He  will  han- 

dle baseball  broad- 
casts for  station 

this  year,  as  he  has 
done  for  three  sea- 
sons. 
HARRISON  DIL- 
LARD,  Olympic 
track  star,  now  has 
his  own  sports  pro- 

gram over  WERE 
Cleveland  every 

Wednesday  eve- 
ning, while  still 

track   events  across 

Mr.  Scott 

participating  m 
the  country. 

JOSH  BARRY,  formerly  sports  direc- 
tor and  sportscaster  at  WFTL-WGOR 

(FM)  Ft.  Lauderdale,  Fla.,  joins 
WNOR  Norfolk  sports  staff. 
GRANT  HOLCOMB,  KCBS  San  Fran- 

cisco news  chief,  named  chairman  of 
radio  writing  division  of  San  Fran- 

cisco Press  Club's  annual  scholarship 
contest.  Award  program  will  be 
broadcast  over  KCBS  on  April  29. 

'BALTIMORE  GAG' 
Courf  Repeals  Rule  904E 

PROVISION  of  a  Baltimore  Su-' 
preme  Bench  rule  restricting  broad- 

cast and  published  reports  of  crime 
news  (Rule  904E)  has  been  re- 

pealed by  the  court.  The  paragraph 
had  been  invalidated  by  the  Mary- 

land Court  of  Appeals  [Broadcast- 
ing, June  13,  1949].  This  decision 

was  upheld  by  the  U.  S.  Supi-eme 
Couit  [Broadcasting,  Jan.  16]. 

Four  Baltimore  stations  and  a 
commentator  had  been  cited  for 
contempt  under  the  rule  but  the 
charges  were  dropped  after  the 
state  court's  decision.  The  disputed 
paragraph  barred  dissemination  of 
news  about  a  crime  from  time  of 
arrest  until  trial.  The  Baltimore 
court  made  it  plain  that  the  rest 
of  Rule  904,  covering  contempt,  re- 

mains in  operation. 

Heifer  Named 

APPOINTMENT  of  Al  Heifer,  vet- 

eran sports  personality,  as  "sports 
voice"  for  MBS  beginning  last 
Saturday  (March  4)  has  been  an- 

nounced by  Paul  Jones,  Mutual's 
sports  director.  Mr.  Heifer,  who 
will  describe  major  sports  events 
for  the  network,  began  his  own 
sports  program  Saturday,  6:30  to 
6:45  p.m.,  and  an  afternoon  Sports 
Parade,  4:30  to  5  p.m.  He  will 
handle  MBS'  "Game  of  the  Day" 
series,  to  be  launched  April  18  as  a 
six-a-week  weekly  network  feature 
[Broadcasting,  Feb.  27]. 

Advertisemen  t 

From  where  I  sit 

Joe  Marsh 

How  to  Get 

That  Homework  Done 

Miss  Gilbert,  our  grammar  school 

principal,  spoke  the  other  night  at  the 

regular  Parent-Teachers'  meeting,  on 

getting  children  to  do  their  home- 
work when  they  want  to  sit  and  listen 

to  the  radio. 

"We  mustn't  give  them  a  flat  'no'," 
Miss  Gilbert  said.  "If  we  adults  really 
believe  in  tolerance  and  moderation, 

we  should  instill  these  qualities  in  our 

children.  Listening  to  the  radio  is  fine 

— in  moderation — as  long  as  home- 

work gets  done,  too." 
From  where  I  sit,  the  lady  was 

dead-right.  This  radio  vs.  homework 

problem  is  a  wonderful  way  to  see  to 

it  that  our  youngsters  acquire  the 

good,  sensible  moderate  habits  they'll 
need  later  on  in  life. 

I've  never  believed  in  hard  and  fast 

rules — except  where  absolutely  neces- 

sary. Let  the  other  feUow  do  as  he 

likes,  as  long  as  he's  temperate  and 

tolerant.  Guess  that's  why  I've  never 
felt  we  should  quarrel  with  the  feUow 

who  is  partial  to  a  glass  of  beer — the 

"Beverage  of  Moderation." 

Copyright,  1950,  United  States  Brewers  Foundation 
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Press  breaks  down  —  but  $2.88 

keeps  editions  rolling 

omntetcia 
Id 

Press  broke  down  at  5  p.m.,  at  end  of  evening  edition's  run.  But  publisher 
got  replacement  parts  in  a  hurry  just  as  he  gets  electros,  mats,  news  photos 
—by  Air  Express.  18-lb.  carton  traveled  500  miles;  delivered  by  11  p.m. 

Shipping  charge  $2.88.  Morning  edition  published  as  usual. 

Air  Express  is  the  best  air  shipping 
buy  to  keep  any  business  rolling, 
since  low  rates  always  include  door- 
to-door  deUvery  service.  Air  Express 

answers  your  problems  because  it's 
fastest  and  most  convenient. 

All  Scheduled  Airline  flights  carry 
Air  Express.  So  shipments  keep  mov- 

ing. Every  business  can  profit  from 
regular  use  of  Air  Express.  Im- 

proves customer  service;  mempower 
or  equipment  never  stands  idle. 

Only  Air  Express  gives  you  all  these  advantages 

World's  fastest  shipping  service. 
Special  door-to-door  service  at  no  extra  cost. 
One-carrier  responsibility  all  the  way. 

1150  cities  served  direct  by  air;  air-rail  to  22,000  off-airline  offices. 

Experienced  Air  Express  has  handled  over  25  million  shipments. 

Because  of  these  advantages,  regular  use  of  Air  Express  pays.  It's  your  best  air 
shipping  buy.  For  fastest  shipping  action,  phone  Air  Express  Division,  Railway 
Express  Agency.  (Many  low  commodity  rates  in  effect.  Investigate.) 

Rates  Include  pick-up  and  delivery  doer 
to  door  In  all  principal  towns  and  cities 

A  service  of 
Roilwray  Express  Agency  and  th« 

SCHEDULED  AIRLINES  of  the  U.S. 

ARL  WARD  named  general  sales 
manager  of  WCCO  Minneapolis. 

He  joined  station 
in  1945  as  promo- tion manager  and 
became  member  of 
sales  staff  in  1948. 
ARMIN  FURCH, 
formerly  with 
WMAW  Milwaukee, 

joins  station's  sales staff. 
DOUG  FISHEL, 
former  commercial 
.nanager  of  KREO 
Indio,  Calif.,  and 
KGVO  Missoula, 

Mont.,  joins  KXO  El  Centre,  Calif.,  as 
an  account  representative. 
ADAM  J.  YOUNG  Jr.  Inc.  named  as 
national  representative  for  WINX 
Washington. 

JAMES  H.  LEE,  formerly  manager  of 
Ewing  outlet,  WVIM  Vicksburg,  Miss., 
appointed  commercial  manager  of 
Ewing's  WMIS  Natchez,  Miss. 

WESTERN  RADIO  SALES  named  Pa- 
cific Coagt  representative  of  KVOE 

Santa  Ana,  Calif.  DONALD  COOKE 
Inc.  appointed  KVOE  representative 
for  rest  of  country. 

BOB  LEE,  formerly  commercial  man- 
ager of  CKEY  Toronto,  becomes  na- tional sales  representative  of  CHUM 

Toronto  in  Toronto  area. 

-JOHN  D.  ROVICK,  director  of  pro- 
gram operations  and  film  director  of 

KTTV  Los  Angeles,  named  sales  serv- ice coordinator.  He  succeeds  RALPH 
G.  TUCHMAN,  who  was  shifted  to 
special  assignment  on  KTTV  Newsreel. 

DORA  C.  DODSON  resigns  as  south- 
ern manager  of  Joseph  Hershey  Mc- Gillvra  Inc.,  station  representative, 

effective  March  13.  Successor  will  be 
named  soon,  according  to  company. 

J.  LESLIE  FOX.  formerly  Los  Angeles 

manager  of  Paul  H.  Raymer  Co.,  sta- 
tion representative,  joins  KALI  Pasa- 

dena, as  account  executive. 

TRANSIT  RADIO  Inc.  named  national 
sales  representative  of  The  Metropolis 

Co.,  operating  through  WJHP-FM Jacksonville,  Fla. 

WILLIAM  B.  ESTES,  formerly  station 
manager  for  WGAA  Cedartown,  Ga., 

joins  commercial  staff  of  WSB-AM- TV  Atlanta,  Ga. 

FEN  JOB  appointed  commercial  man- 
ager of  CKEY  Toronto,  replacing 

BOB  LEE,  (see  above). 

WARD  INGRIM,  vice  president  in 

charge  of  sales  for  Don  Lee  Broad- 
casting System,  Hollywood,  is  in  New 

York  for  two  weeks  conferring  with 
officials  of  John  Blair  Inc.,  national 

sales  representative,  and  also  contact- 
ing clients  on  future  business. 

IRA  MORTON,  formerly  of  Jones 

Frankel  Agency,  Chicago,  joins  Head- 
ley-Read  Co.,  station  representative, 
same  city,  as  salesman.  He  is  author 
of  new  syndicated  television  column, 
"Watching  All  Channels." 

ROGER  STICHT,'  formerly  assistan program  director  of  WWDC  Washing 
ton    and    commercial    salesman  for 
WWDC-FM,  named  to  WWDC  sales 

staff. 
AL  MADDEN,  formerly  CBS  network 
salesman,  joins  KCBS  San  Franciscr 
sales  staff. 

DON  MACLEOD,  ex-commercial  mar 
ager    of    CHUM    Toronto,  appointe 

commercial  man 
ager  of  CKNW  Nev Westminster,  B.  C 
FERDY  BAGLO 

CKNW  music  direc- tor, leaves  that  posi 
to  become  account executive.  Al 
KLENMAN  leave; 
CKMO  Vancouver 
B.  C,  to  become  ac 
count  executive 
CKNW.  WARRE> 
JOHNSTONE,  01 

leave  of  absence  from  CKNW  for  pasi 
year,  returns  to  station  as  accoum executive. 

Mr.  Macleod 

BRUNDIGE  TO  WPEN 
Will  Air  Phillies  Game 

BILL  BRUNDIGE,  sportscaster  a 
WINX  Washington,  has  resigne( 
to  handle  broadcasts  of  the  Phila 
delphia  Phillies  1950  baseball  game 
over  WPEN  Philadelphia.  Begin 

ning  with  the  exhibition  scheduL 
starting  March  11,  Mr.  Brundigi 
and  Gene  Kelly,  formerly  witi 
WTOP  Washington,  will  broadcas 
both  home  and  road  games  [Broad 
CASTING,  Feb.  27]. 

In  addition  to  WINX,  Mr.  Brun 

dige  has  served  with  Washingto: 
outlets  WOL  and  WOIC  (TV)  an^ 

has  freelanced  on  WMAL-TV  an 
WTTG  (TV)  and  on  MBS  an; 
NBC.  N.  W.  Ayer,  for  whom  M} 
Brundige  has  broadcast  footba. 
for  four  seasons,  is  handling  th 

games  for  Atlantic  Refining,  Ba^^' lantine  Ale  &  Beer  and  Sealtest. 

Engineered  by  ihc  World's  Oldest  and  Largest Manufacturers  of  Professional  Magnetic  Recorders 
Magnecord,  Inc.,  360  N.  Michigan,  Chicago.  III. 
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Mr.  Brice 

PON  BRICE  named  program  and 
production  director  in  charge  of 

program  schedul- 
ing and  local  pro- 

duction for  WKBN 
Youngstown,  Ohio. 
JACK  JUREY  suc- 

ceeds him  as  news 
editor.  Mr.  Brice 
joined  WKBN  in 
1940  as  newscaster. 

W  "^M^^H  previously  was Wd^H     with  KSAL  Salina, 
jmIII^II^H     Kan.,     for  four 

years. 
DOUGLAS  ARN- 

OLD, announcer, 
signs  from  WPAT  Paterson,  N.  J. 
B  will  do  freelance  and  promotion 
Drk. 

pBERT  SUTTON,  of  WCCO  Minne- 
lolis  production  staff,  appointed  pro- 

,r&xa  director  succeeding  LEE  BLAND, 
ho  will  join  radio  department  of  Leo 
ijrnett    Co.,    Chicago.     Mr.  Sutton 
,ined  WCCO  in  1939  as  staff  writer. 
GORGE  A.  CRUMP  joins  WARL 
jrlington,  Va.,  as  announcer.  He  w^as 
;)rraerly  with  WCRO  Johnstown,  Pa. 
I)E  SPINA  joins  announcing  staff  at 
'|CPO-AM-PM  Cincinnati. 
kCK  RAYEL,  formerly  with  DuMont 
jilevision  Network  as  daytime  pro- 
am  manager  and  assistant  network 
logram  director,  joins  NBC-TV  as 
Ipervisor  of  program  procurement, 
i;  originally  worked  for  NBC  guest 
■lations  in  1939,  and  later  in  NBC's 
rsonnel  and  information  departments 
d  as  a  senior  staff  announcer. 

.ROY  KOPP,  KCBS  San  Francisco 
jff  announcer,  is  the  father  of  a  girl, 
rnthia  Jane. II 
|1DIE  DIMOND  and  TOM  LAUER 
Ive  been  added  to  TV  program  staff 
,|!  NBC  Chicago.  Mr.  Dimond,  named 
age  manager  for  the  Jack  Carter 
rtion  of  network's  Saturday  night 
pw,  has  had  more  than  20  years  of 

'ijeatrical  and  stage  work.  Mr.  Lauer, 4istant  producer  on  the  Carter  show, 
jii  former  stage  manager  of  Inside 
iipA  on  video. 

''4RVIN  MILLER  takes  over  lead  in 
':2CA-TV  Hollywood  half -hour  weekly \isteries  of  Chinatown.  Other  recent 
t'anges  on  program  include  naming  of 
(K  VOLLAERT  as  producer-writer; 
|)B  FINKEL  as  director,  and  DICK 
tOWN,  assistant  director. 

,'  rRY  LESTER  named  m.c.  of  Don 5  television  series  Cavalcade  of  Stars, 
iective  March  27.  He  replaces 
JCKIE  CARTER. 

icTOR  FERGIE,  music  director  at 
!:NW  New  Westminster,  B.  C, 
larded  "Best  Actor  Award"  at  British 

?????????? 

What's  UP 

IN  LANSING  ; 

SEE  PAGE  16 
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 ̂  

Mr.  Ferguson 

Columbia  Drama  Festival.  He  won  it 
on  his  performance  in  production  of 
"Papa  Is  All." 
ED  STUDNEY  formerly  with  WOL 
Washington;  SHERMAN  BUTLER, 
formerly  with  WASH  (FM)  Wash- 

ington, and  WILLIAM  H.  MILLER, 
formerly  with  WMAL  Washington, 
join  announcing  staff  of  WWDC 
Washington. 

LESLIE  SPURGEON,  formerly  con- 
tinuity writer  on  Queen  for  a  Day, 

joins  KRON-TV  San  Francisco  pro- 
gram department. 

FRANK  HENNESSY,  formerly  with 
WSYR  Syracuse,  and  FRED  JESKE, 
previously  with  WAGE  Syracuse,  join 
announcing  staff  of  WNDR  Syracuse. 

JAMES  J.  FERGUSON  appointed  pro- 
gram director  at  WSAZ-TV  Hunting- 

ton, W.  Va.  He 
formerly  was  with 
W  Z  I  P  Covington, 

Ky.,  and  more  re- cently with  WLWT 
(TV)  Cincinnati. He  has  been  with 
WSAZ-TV  as  pro- 

ducer for  past  three 
months. 

ED  SCHAUGH- 
E  N  C  Y  ,  m.c.  at 
KDKA  Pittsburgh, 
received  Certificate 
of  Merit  from  Dis- 

abled American  Veterans  for  his  work 
helping  disabled  veterans. 

JACK  CLEVERLY,  WKY  Oklahoma 
City  staff  announcer,  is  the  father  of 
a  boy  Phillip  Thomas. 

TED  BOOTH  joins  announcing  staff 
at  WJAX  Jacksonville,  Fla.  He  for- 

merly was  with  WGIG  Brunswick,  Ga. 

BOB  HAWK,  radio  quiz  m.c,  and 
Mary  Rechner  will  be  married  April  11. 

TED  SHERDEMAN,  Hollywood  writer- 
producer,  assigned  to  script  "The  Se- 

cret," to  be  filmed  by  Santana  Pro- ductions. 

L.  W.  O'CONNELL,  TV  production 
lighting  supervisor,  and  DARRELL  E. 
ROSS,  stage  supervisor,  join  KECA- 
TV  Hollywood. 

SALTY  MALLANTS,  fishing  and  out- 
door commentator  on  WIOD  Miami, 

received  1950  citation  from  Sports- 
man's Research  Institute,  Encino, 

Calif.  Award  is  for  writing  and  edit- 
ing outstanding  outdoor  column. 

JERRY  FLYNN,  formerly  of  WBTA 
Batavia,  N.  Y.,  starts  new  program  at 
WRNY-AM-FM  Rochester,  N.  Y.  He 
recently  left  Naval  Academy  where 
he  was  Athletic  publicity  director. 

TEXAS  JIM  ROBERTSON,  western 
movie  star  and  RCA  recording  artist, 
signs  to  do  program  over  WATV 
Newark,  N.  J. 

FLETCHER  MARKLE,  Hollywood 
radio  producer-director,  signed  to 
MGM  term  producer  contract. 

LEE  WILDER,  girl  record  m.c,  starts 
thrice  -  weekly  midnight  show,  Lee 
Wilder  Presents  the  Jazz  Xempo,  oil 
KFWB  Hollywood. 

PAT  BREENE,  feminine  disc  jockey 
at  KTUL  Tulsa,  has  written  her  first 
song,  "Shattered  Dreams,"  which  has 
been  recorded  by  Bullet  Recording  Co. 
DON  PHILLIPS,  announcer  at  KXOK 
St.  Louis,  awarded  "Best  in  Speech" 
citation  by  Morse  School  of  Expres- 

sion. He  previously  was  with  Office 
of  War  Information  and  NBC. 
TED  TOLL,  ABC  Hollywood  producer, 
is  the  father  of  a  girl,  Elizabeth 
Patton. 

AL  JARVIS,  disc  m.c,  named  "Mr. 
Los  Angeles"  by  Los  Angeles  County 
Supervisor  Raymond  V.  Darby  in  rec- 

ognition of  "many  .services  on  behalf 
of  community  welfare." 
WILLARD  WATERMAN  of  CBS  Leave 
It  To  Joan,  starts  role  in  forthcoming 
Universal-International  film  "Louisa." 
WALTER  PHILLIPS  takes  over  mor- 

ning disc  jockey  show  at  WCPO  Cin- cinnati. He  succeeds  MALCOLM 
RICHARD,  resigned.  Mr.  Phillips  also 
has  another  show  at  night. 
GORDON  ATKINSON  leaves  CFRB 
Toronto  to  become  staff  librarian  at 
CHUM  Toronto.  CHUCK  COOK,  for- 

mer disc  jockey  at  WEBR  Buffalo, 
joins  CHUM  in  same  capacity. 

MARGARET  KERRY,  co-m.c.  with  Al 
Burton  on  Tele-Teen  Reporter  on 
KECA-TV  Los  Angeles,  is  assistant 
choreographer  on  the  new  Dan  Dailey 
picture  "I'll  Get  By,"  being  produced 
by  20th  Century-Fox. 

TODD  BRANSON,  program  and  sports 
director  for  WWCA  Gary,  Ind.,  named 
member  of  Gary  Junior  Chamber  of 
Commerce  and  Gary  Optimist  Club. 
SANDRA  BRUCE  bows  as  mistress  of 
ceremonies  on  home  and  highway 
safety  quiz  program,  Forum  for  Living, 
for  WLAW  Lawrence,  Mass,  spon- 

sored by  Casualty  Insurance  Co.'s serving  Massachusetts. 
CAROL  HOWARD,  program  operations 
manager  of  KECA-TV  Los  Angeles, 
will  resign  that  post  to  marry  JAMES 
M.  VALENTINE,  ABC  Central  division 
supervisor  of  television  engineering, 
Chicago,  on  April  22. 
PAT  McGUIRK,  KCBS  San  Francisco 
writer-producer,  and  GLADYS  BAHL- 
HORN,  formerly  KCBS  script  typist, 
have  announced  their  marriage. 
JACK  SHEFRIN,  program  director  of 
WOAK  Chicago,  resigns  to  take  rest 
and  work  on  novel  and  in  forthcoming 

stage  production. 
GENE  RAYBURN  and  DEE  FINCH, 
disc  jockeys  at  WNEW  New  York, 
signed  to  long-term  contracts  by  sta- tion. Team  has  been  with  station 
since  before  the  war. 

W.  VA.  GROUP  MEET 
Annual  Election  Is  March  18 
ANNUAL  election  of  the  West 
Virginia  Broadcasters  Assn.  will  be 
held  at  the  Chancellor  Hotel  in 
Parkersburg  on  Saturday,  March 
18,  according  to  John  S.  Phillips, 
general  manager  of  W  C  A  W 
Charleston  and  association  presi- 
dent. 

Other  business  will  include  a 
discussion  of  the  realignment  of 
West  Virginia  with  a  different 
NAB  district.  A  new  president  will 
be  named  to  succeed  Mr.  Phillips 
who,  under  the  constitution,  can- 

not succeed  himself. 

FIRST  in 

the  QUAD  CITIES 

In  Davenport,  Rock  Island,  Moline  and  East  Moline 
is  the  richest  concentration  of  diversified  industry  be- 

tween Chicago,  Minneapolis,  St.  Louis  and  Omaha.  The  Quad 
Cities  are  the  trading  center  for  a  prosperous  two-state  agricultural 
area.  Retail  sales,  total  buying  and  per  capita  income  rate  higher 
than  the  national  average,  according  to  Sales  Management. 

WOC-AM 
5,000  W. 1420  Kc. 

WOC-FM 

47  Kw. 

103.7  Mc. 

woe  delivers  this  rich  market  to  NBC  Network,  national  spot 
and  local  advertisers  .  .  .  with  70  to  100%  BMB  penetration  in  the 
two-county  Quad  City  area  ...  10  to  100%  in  adjacent  counties. 

VWWV"!  V  22.9  Kw.  Video  •  12.5  Kw.  Audio 

On  the  Quad  Cities'  first  TV  station  NBC  Network  (non-inter- 
connected), local  and  film  programs  reach  over  7,500  Quad  Cities' sets  .  .  .  hundreds  more  in  a  75  air-mile  radius. 

Basic  NBC  Affiliate 
CoL  B.  J.  Palmer/  President 
Ernest  Sanders,  General  Manager 

DAVENPORT,  IOWA 
FREE  &  PETERS,  Inc. 

Exclusive  National  Representatives 
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Added 

Revenue 

To  Sfatiens 

• 
Point  of  Sale 

Promotion 

New  Aaovnts 

Centwuf  lUu^  Piot»  PUk 

.  .  .  costs  you  nothing.  You  get  a 
check  for  each  merchant  displaying 
our  sign.  Sign  shows  human-interest 
picture,  merchant's  name  plus  your 
audience  promotion. 
Over  60  stations  increasing  profits 
thru  Century  Plan.  Call  letters,  rec- 

ommendations, details  on  request. 
Absolutely  no  obligation. 

NOW! 

CENTURY  HEWS  Pftflio  service 

2525  BROADWAY  N.Y.  25 
Myr&n  Firkser  Barry  Firkser 

WITHOUT  OBLIGATION, 
send  me  details  of  your 
profit  -  producing  plan.  If 
I  like  it,  I'll  have  plan  ex- 

clusive in  my  city. 

NAME 

TITLE STATION 

STREET ZONE 

CITY STATE 

fco  arttinrtstwe  news  pn&Fo  service 
Wl<y STATtiNS Attt 

.  .  HOW IHCIttAiINC 
ttlL- INGS 

"MiTH  ClHTUftY' 

PRINCIPLE  of  "audience"  flow  has undergone  drastic  yet  highly  suc- 
cessful metamorphosis  at  WWCO 

Waterbury,  Conn.,  station  reports. 
Called  "audience  jump,"  departure 
calls  for  identity  of  mystery  tune 
played  on  morning  Twelve-UO  Club,  to 
be  revealed  on  afternoon  Melody  Mat- 

inee by  Bob  Crager,  m.c.  of  latter.  Not 
unhappy  about  apparent  double-cross 
by  his  fellow  announcer,  Jim  Logan, 
m.c.  of  morning  show,  urges  his  listen- 

ers to  tune  in  p.m.  show  to  get  prize 
winning  answer.  Jackpot  increases  $1 
each  day  until  mystery  tune  is  cor- 

rectly identified. 
Book  Promotion 

PROMOTION  of  Fulton  Oursler's  "The 
Greatest  Story  Ever  Told"  by  The Charlotte  News  is  getting  assistance 
from  Grady  Cole  of  WBT  Charlotte 
on  his  morning  programs.  Listeners 
are  awarded  $25  Savings  Bond  and  10 
copies  of  book,  autographed  by  Mr. 
Oursler,  for  best  letters  telling  what 
has  impressed  them  most  about  series 
as  read  daily  in  The  Charlotte  News. 
Members  of  Charlotte  Ministerial  Assn. 
serve  as  judges.  Prizes  are  given  at 
end  of  each  10  installments  of  story, 
which  will  run  through  Easter  Sunday. 

Seafood  Gift 
BELIEF  in  publicizing  West  Coast 
products  led  CKNW  New  Westminster, 
B.  C,  this  year  to  send  sponsors  cases 
of  select  seafoods.  Last  year,  CKNW 
sent  to  clients  copper  repousse's  framed in  Eraser  Valley  cedar.  Copper  was 
from  interior  of  British  Columbia. 

WCAE  Dial  Cards 
RADIO  dial  cards  for  distribution  to 
over  2,000  rooms  in  three  of  city's  top 
hotels  is  latest  promotion  worked  up 
by  WCAE  Pittsburgh.  Cards  contain 
information  on  outstanding  WCAE 
programs  as  well  as  complete  listing 
of  news  broadcast  times.  Cards  have 
been  distributed  to  William  Penn, 
Pittsburgher  and  Webster  Hall  hotels. 
WCAE  plans  to  keep  cards  current 
by  supplying  hotels  with  new  printings 
periodically. 

Headley-Reed  News 
NEWS  LETTER  and  brochures  de- 

signed to  keep  timebuyers  informed 
on  stations  represented  by  Headley- 
Reed  Co.  Inc.  have  been  distributed 
by  station  representative  firm.  First 
brochure,  one  of  four  dealing  with 
programming,  gives  listings  and  pro- 

gram profiles  for  women's  shows,  and other  releases  will  follow  on  disc 
jockeys,  farm  programs,  and  sports 
and  news  broadcasts.  Emphasis  is 
placed  on  program  information,  cover- 

age, cost  and  rating  comparisons, 
merchandising  and  promotion  aids. 

WOR's  'First' 
WITH  teaser  line,  "It's  the  first,"  on 
cover,  four-page  folder  in  pink  is  be- 

ing sent  to  trade  by  WOR  New  York. 
Over  teaser  is  drawing  of  stork  carry- 

ing baby.  Center  fold,  emphasizing 
pink  and  white  color  scheme,  tells  of 
overall  WOR  standing  and,  as  reason, 
states:  "WOR  sells  more  more  often 
for  more  people  to  more  people  .  .  . 
than  any  other  station  in  the  United 

States!" 

Headless  Wrestler 
MORE  than  21,871  entries  have  been 
counted  so  far  as  result  of  unique 
television  contest  called  "Put-A-Head- 
On-It"  on  WRGB  (TV)  Schenectady, 
N.  Y.  Contest  is  being  promoted  as 
a  part  of  two-hour  television  show 
sponsored  by  Beverwyck  Breweries. 
Show,  originating  in  Chicago,  features 
big-time  wrestling.  Contest  entrants 
are  required  to  draw  head  on  headless 
wrestler  depicted  on  entry  blanks  ob- 

tained from  taverns,  grocery  stores, 
restaurants,  etc.,  in  areas  covered  by station. 

Selling  That  Shines 
FOLDER,  appropriately  decorated  with 
Kansas  sunflowers  and  accompanied 
by  tool  for  window  cleaning,  is  latest 
promotion  directed  at  prospective 
sponsors  by  WIBW  Topeka,  Kan. 
Titled  "Make  Your  Kansas  Selling 
Record  Shine,"  brochure  says:  "It's quicker  and  easier  to  make  windows 
or  windshields  shine,  with  the  help  of 
this  brand  new  window  cleaner.  And, 
with  the  help  of  WIBW,  it's  quicker 
and  easier  to  make  your  Kansas  sell- 

ing record  shine  much  brighter,  too." 
Christmas  in  February 

CHRISTMAS  card,  sent  to  trade  last 
week  by  WOV  New  York  with  notation 
that  card  was  "mailed  late  on  pur- 

pose," tells  of  campaign  offering  pack- 
age of  10  Christmas  cards  for  25<  and 

Torino  Brand  label,  which  resulted  in 
complete  exhaustion  within  16  days 
of  3,000  packages.  Directed  at  Italian 
listeners,  promotion  also  was  shared 
by  WHOM  New  York,  WHOD  Pitts- 

burgh and  WHAT  Philadelphia.  Vinti 
Advertising  Agency,  in  behalf  of  client, 
J.  Ossola  &  Co.,  manufacturer  of  Torino 
Brand  Foods,  reports  requests  received 
at  WOV  amounted  to  2,121,  not  count- 

ing 867  letters  that  arrived  after  lis- teners were  asked  not  to  send  in  any 
more  requests. 

WBCC  Birthday 
CELEBRATING  its  third  anniversary 
last  week,  WBCC  Bethesda,  Md.,  and 
advertisers  gave  away,  on  hour  and 
every  hour,  a  radio,  and  on  Saturday, 
a  television  set.  Merchandise  value 
totaled  nearly  $1,600.  Each  sponsor 
of  WBCC  third  anniversary  gave  radio 
away  at  own  place  of  business.  TV 
set  was  gift  of  all  to  lucky  ticket 
holder.  Promotion  of  event  highlighted 
by  bright  red  fluorescent  posters  pro- 

claiming WBCC's  third  year,  as  well as  window  cards  and  store  displays. 

Spot  Results 
AS  result  of  three  one-minute  spots  on 
show  presented  by  WDTV  (TV)  Pitts- 

burgh, station  reports  over  1,800  poten- 
tial customers  were  garnered  for  local 

sponsor  in  eight-day  period.  Commer- 
cials appeared  on  Home  Is  Happiness 

program  and  were  used  to  demonstrate 
"Sea  Breeze,"  antiseptic  skin  aid.  After 
each  announcement,  free  sample  offer 
of  product  was  made.  Requests  are 
still  coming,  station  reports. 

Battle's  Pajamas 
DESCRIBING  it  as  one  good  way  to 
get  to  seat  of  government,  Governor 
John  S.  Battle  of  Virginia  presented 
seat  of  his  pajamas,  in  special  cere- 

mony, to  Don  Haynes,  "The  Man 
the  Sealed  Car."  Ceremony  was  a 
ranged  by  WMBG  Richmond.  M 
Haynes  has  been  sealed  in  his  car  1( 
12  months  and  is  accepting  challeng 
of  Art  Linkletter  of  NBC's  Peop 
Are  Funny  to  stay  for  14  months  ar 
collect  pa  jama  seats  from  all  48  go ernors. 

Features  Perry 

WLAW  Lawrence,  Mass.,  is  distribu 
ing  six-page  promotional  booklet  fe 
turing  Bob  Perry  and  his  Meloi 
Merry  Go  Round  show  heard  eve: 
afternoon,  Monday  through  Frida 
Printed  on  light  green  paper  with  it 
of  darker  hue,  booklet  displays  pictu 
of  M.  C.  Perry  on  cover,  also  form 
of  show,  biographical  sketch  of  M 
Perry,  trade-paper  review  of  prograi 
publicity  blurbs,  comments  of  listene 
and  pictures  of  stars  of  stage,  screi 
and  radio  who  guested  on  show. 

Tours  for  Safety 

ROBERT  YOUNG,  star  of  NBC  Path 
Knows  Best  show,  is  on  two-wee- 
personal  appearance  tour  in  Albar 
New  York  City,  and  Washington,  D. 
in  connection  with  National  Highw. 
Safety  Campaign.  For  past  t' 
months  Mr.  Young  has  been  promoti' campaign  aimed  at  teen-age  drive on  his  weekly  radio  show,  in  coope 
tion  with  Inter-Industry  Highw 
Safety  Committee  and  National  Aui 
mobile  Dealers  Assn.  Maxwell  Hot 
Coffee  sponsors  Father. 

Commandments  for  Safety 

FOR    best   "Ten  Commandments 
Traffic  Safety"  sent  in  by  studen 
$3000  in  merchandise  is  being  offeii 
as  prizes  by  Joe  Adams,  record  m 
in  a  traffic  safety  campaign,  duri 
his  midday  3V2  hour  Joe  Adams  Sh 
on  KOWL  Santa  Monica,  Calif.  Pri 
are  donated  with  no  air  credit  giv 
Committee  to  judge  best  entry  is  cc 
posed  of  outstanding  civic  and  gove  ̂  
ment  persons. 

Personnel 
FREDERICK  N.  LOWE  appoin 

promotion  manager  for  WTAR-.A FM  -  TV  Norf. 
Va.  He  also 

promotion  mana of  Norfolk  Ne 

papers  Inc. president  of tional  Newspai 
Promotion  Asso, 

OSCAR  A  L 
GOOD,  public  s( ice  director  of  W Oklahoma  City, 

the  father  of 

girl,  Pamela. 
CHARLES  BALTIN  named  to  h' 
new  sales  promotion  and  public  r; 
tions  program  department  at  WH- New  York. 

Mr.  Lowe 

1930  —  1950 

20th  Anniversary  Year 

46.0 

"HOOPER"* 
*  (average  5  periods winter,  1950) 

proves  the  best  buy 
in 

DAXVILLE,  VA 
IS 

WBTM 

5kw(d)  ABC  lkw(n) 

Rep:  HOLLINGBERY 
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PAUL  C.  PHILLIPS,  Hollywood 
producer-director  and  advertising 
agency  executive,  has  joined  Jerry 
Fairbanks  Productions,  as  West 
Coast  sales  manager,  in  line  with 
company  expansion  plans.  Russ 
Johnston,  vice  president  in  charge 
of  sales  and  distribution  made  ap- 

pointment last  week. 
Nat  Winecoff ,  head  of  Fairbanks 

Music  Publishing  Co.  who  was 
acting  director  of  West  Coast  sales 
during  absence  of  a  department 
manager,  will  continue  to  aid  that 
division  of  the  firm  in  an  executive 
capacity,  according  to  Mr.  Johnston. 
In  agency  work  for  more  than  15 
years,  Mr.  Phillips  has  been  asso- 

ciated with  such  firms  as  Foote, 
Cone  &  Belding,  and  Ted  Bates 
Inc.  More  recently  he  was  partner 
in  Impact  Films,  Hollywood. 

NEW  TRADE  UNIT 
Forms  in  Southwest 

EMPHASIS  will  be  placed  on  re- 
gional as  well  as  national  prob- 

lems related  to  the  radio  industry 
by  the  West  Texas-New  Mexico 
Broadcasters  Assn.,  newly-formed 
broadcasters'  trade  organization, 
announced  in  Big  Spring,  Tex.,  last 
week. 

Membership  is  open  to  all  sta- 
tion operators  in  the  area,  the  an- 

nouncement said.  Jack  Wallace, 
KBST  Big  Spring,  is  president  and 
J.  M.  McDonald,  KCRS  Midland, 
Tex.,  secretary-treasurer.  Directors 
are  Jack  Hawkins,  KRIG  Odessa; 
Harley  Hubbard,  KXOX  Sweet- 

water; Lewis  Seibert,  KGKL  San 
Angelo;  W.  D.  Dixon,  KVWC 
Vernon;  R.  E.  Bruce,  KRUN  Bal- 
linger,  all  of  Texas,  and  W.  E. 
Whitmore,  KGFL  Roswell,  N.  M. 

Stations  currently  affiliated  with 
the  association  are:  KRIG  KGKL 
KCRS  KGFL  KVWC  KXOX  KBST 
KRUN;  KOSA  Odessa;  KTXC  Big 
Spring;  KIUN  Pecos;  KTXL  San 
Angelo;  KVLF  Alpine. 

EXPANDED  cooperative  benefit  plan 
covering  group  life,  accidental  death 
and  dismemberment  and  hospital  and 
surgical  expense  benefits  for  its  em- 

ployes and  their  dependents  went  into 
effect  at  KTTV  (TV)  Hollywood  March 
1.  Prudential  Insurance  Co.  of  Amer- 

ica is  underwriter. 

A.  C.  NIELSEN  CO. 

Research  Firm  Promotes  Two 

A.  C.  NIELSEN  Jr.  has  been 
named  administrative  vice  presi- 

dent of  the  A.  C.  Nielsen  Co.,  Chi- 
cago marketing  research  firm,  by 

the  board  of  directors.  Also  ap- 
pointed was  J.  P.  Napier  as  execu- 

tive vice  president. 

Mr.  Nielsen,  son  of  the  firm's founder,  has  served  his  father  as 
assistant  to  the  president.  In  his 
new  position,  he  works  as  adminis- 

trative head  and  coordinator  of  all 
Nielsen  Food  and  Drug  Index  activ- 

ities in  the  U.  S.  He  is  a  director 
of  the  company  and  of  its  British 
and  Australian  subsidiaries.  Mr. 
Napier,  a  director  of  A.  C.  Nielsen 
Co.  of  Canada  Ltd.,  of  which  he  is 
founder  and  first  president,  also 
has  worked  as  vice  president  and 
assistant  to  the  president  of  the 

parent  company.  He  is  now  di- 
recting Drug  and  Food  Index  sales 

and  client  service  activities  in  the 
Western  division,  from  Buffalo  to 
California. 

FOR  sixth  consecutive  year  ABC  will 
broadcast  coast  to  coast  annual  awards 
presentations  of  Academy  of  Motion 
Picture  Arts  and  Sciences  being  made 
this  year  on  March  23  from  Pantages 
Theatre,  Hollywood.  Broadcast  will  be 
aired  on  ABC  West  Coast  network  at 
10:15  p.m.  (PST)  and  East  Coast  net- 

work 11:00  p.m.  (EST).  In  addition 
it  will  be  carried  by  Armed  Forces 
Radio  Service  to  army  posts  overseas. 

)UIDE-POST  POLL 
Comedies,  Dramas  Tops  in  Pittsburgh 

'listening"  pie  is  cut  up  among  Pittsburgh housewives. 

"pMEDIES  and  dramas  are  tops  in  popularity  among  Pittsburgh  dis- 
ct  housewives,  according  to  a  recent  poll  conducted  by  Guide-Post 
^search.  Taking  the  question,  "What  radio  programs  would  you  miss 
'pst  if  they  were  no  longer  broadcast?",  Guide-Post  polled  1,500  house- !ves.  ★—  

Charles  F.  Ackenheil,  survey  di- 
^ctor,  said  44%  of  the  votes  were 
it  comedies,  mysteries  or  plays; 
%  voted  for  musical  programs; 
%  for  news ;  12  %  for  quiz,  inter- 

'bw  or  giveaway  shows;  4%  for 
"iorts  and  3%  for  religious  pro- 
jams  (see  chart). 
Mr.  Ackenheil  said  the  survey 
.leered  Pittsburgh  and  100  sur- 
JJnding  towns  and  townships,  pro- 
prtional  to  population,  economic 
Id  related  factors. 

Ten  most  frequently  mentioned 

programs  were  Arthur  Godfrey 
(CBS) ,  Lux  Radio  Theatre  (CBS), 
Fibber  McGee  &  Molly  (NBC), 
Breakfast  Club  (ABC),  Bing 
Crosby  (CBS),  My  Friend  Irma 
(CBS),  Louis  L.  Kaufman 
(WCAE) ,  Jack  Benny  (CBS),  Stop 
the  Music  (ABC)  and  Theatre 
Guild  (NBC). 

PHILLIPS  NAMED 

Joins  Fairbanks  Agency  Sales 

The  stars  of 

today  and 
tomorrow 

WITH  THE  JOHNNY  GUARNIERI  QUINTET  O 

The  new  Thesaurus  brings  you  bigger 

and  better  programming  packages  with 

top  sponsor-appeal . . .  top  name  artists! 
You  get  comprehensive  programming, 

promotion,  pubUcity  ...  a  steady  flow 
of  current  tunes  and  material  .  .  .  net- 

work-quality production.  Wire  or  wTite 

today  for  full  details! 

ecorded 

"progaih 

serv
ices

" 

Radio  Corporation  of  America 
RCA  Victor  Division 

120  East  23rd  Street 
New  York  10,  N.  Y. 
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WILL  YOLEN,  president  of  Yolen, 
Ross  &  Salzman,  public  rela- 

tions firm,  New  York,  resigns 
and  sells  his  interest  in  company  to 
HAL  A.  SALZMAN.  He  will  continue 
as  general  consultant  for  YR&S,  how- 

ever, as  well  as  for  other  publicity 
and  public  relations  organizations. 
YR&S  services  following  accounts: 
Ronson,  Topps  Chewing  Gum,  Lee 
Hat  Co.,  Posees,  a  division  of  Textron 
and  other  industrial  clients. 

DUANE  McKINNEY,  former  NBC 
producer-director,  joins  Official  Film 
and  Television  Inc.,  New  York,  as 
executive  producer.  He  also  will  head 
talent  department  and  will  screen  all 
new  material  for  company. 

SCREEN  PUBLICISTS  GUILD  pre- 
paring package  series  of  39  half-hour 

radio  programs  built  around  outstand- 
ing names  in  Hollywood  history. 

Writing  original  scripts  are  LOU  VIT- 
TES  and  BOB  JOSEPH. 

GEORGE  R.  GUYAN,  Western  sales 
manager  of  WGN  Chicago,  joined 
Radio  Features  Inc.,  Chicago  syndi- 

cated transcription  firm  March  1  as 
salesman.  He  is  former  operations 
manager  at  WBBM  Chicago. 

MAX  GILFORD,  secretary  and  general 
counsel  of  Pegasus  Inc.,  Hollywood 
television  producer,  named  chairman  of 
nominating  committee  of  Television 
Producers  Assn.  for  1950.  Appointed 
to  committee  were:  FRANK  DANZIG, 
ROBERT  OAKLEY,  EDITH  TODE- 
SCA,  SAMUEL  HERRICK,  JOSEPH 
AINLEY. 

O'BRIEN   &   DORRANCE   Inc.,  New 
York,  appointed  by  Weed  &  Co.,  radio 
and  television  station  representative, 

WBUR  (FMj  STAFF 
Students  To  Man  B.  U.  Outlet 

WBUR  (FM)  Boston,  new  non- 
commercial educational  outlet 

owned  and  operated  by  Boston  U., 
will  be  staffed  entirely  by  students 
from  the  radio  division  of  the  uni- 

versity's school  of  public  relations. 

according  to  Dean  Howard  M.  Le- 
Sourd  of  the  college,  and  Prof. 
Samuel  B.  Gould,  radio  division 
director. 

The  following  students  will  han- 
dle the  station's  administrative 

functions : 
Program  manager,  John  C.  Raleigh, 

Boston;  chief  engineer,  Richard  S. 
Bean,  Boston;  chief  announcer,  James 
P.  Hinchey,  Boston;  promotion  and 
publicity,  John  F.  Rineman,  Lan- caster, Pa.;  production  supervisor, 
Margaret  V.  Lund,  Nashua,  N.  H.; 
newsroom  supervisor.  Glen  E.  Sheffer, 
Hanover,  Pa.;  special  events,  Kenneth 
Stodder,  Stoneham,  Mass.;  continuity 
supervisor,  Donald  M.  Anderson,  Dor- 

chester, Mass.,  and  talent  bureau  super- visor. John  B.  Lancaster,  Philadelphia. 
WBUR  (FM)  is  licensed  to  operate  on 
Channel  215  (90.9  mc)  with  power  of 
400  w. 

and  National  -  American  Wholesale 
Lumber  Assn.,  to  handle  advertising. 
HENRY  S.  WHITE  re-elected  as  presi- 

dent of  World  Video  Inc.,  New  York. 
Also  re-elected  were  JOHN  STEIN- 

BECK and  RICHARD  H.  GORDON 
Jr.  as  vice  presidents;  IRVING  G. 
OPPENHEIMER,  secretary-treasurer. 
RICHARD  STROUT  PRODUCTIONS, 
Hollywood,  specialist  in  custom  radio, 
television,  and  motion  picture  pro- 

ductions, has  completed  four  five- 
minute  syndicated  radio  shows.  Pro- 

ductions described  in  booklet  which 
may  be  obtained  by  writing  507  Fifth 
Ave.,  New  York. 
CLIFFORD  GREENLAND,  commer- 

cial manager,  Associated  Program 
Service,  now  on  three-weeks  visit  to 
Virginia,  North  Carolina  and  South 
Carolina  subscriber  stations. 
CHARLES  MICHELSON  Inc.,  New 
York,  has  sold  package  of  234  half- 
hour  transcribed  program  units  of 
mystery  features  and  musical  shows 
to  WFIL  Philadelphia. 

Equipment PINCKNEY  B.  REED,  former  field 
sales  administrator  of  RCA  Engineer- 

ing Products  Dept.,  named  manager  of 
Industrial  Equipment  section  of  com- 

pany succeeding  GEORGE  McKENNA, 
whose  promotion  to  assistant  to  W.  W. 
Watts,  vice  president  in  charge  of  de- 

partment was  announced  recently. 

W.  M.  ANDERSON,  appointed  south- 
western district  sales  manager,  West- 

inghouse  Home  Radio  Div.  He  will 
supervise  sale  and  distribution  of  tele- 

vision and  radio  receivers  in  Texas, 
Colorado  and  New  Mexico.  He  will 
headquarter  in  Dallas. 
MAGNECORD  Inc.,  Chicago,  announces 
newly-appointed  distributors:  Western 
Electronic  Supply  Co.,  2609  First  Ave., 
Seattle;  Wheeling  Radio  Supply,  924 
Market  St.,  Wheeling,  W.  Va.;  Yeo- 
mans  Distributing  Co.,  734  Main  St., 
Peoria,  111.  Company  makes  profes- 

sional magnetic  tape  recording  equip- 
ment. 

RARRY  R.  SEELEN  appointed  man- 
ager of  Lancaster  Engineering  Sec- 
tion, RCA  Tube  Dept.  He  succeeds 

DR.  DAYTON  ULREY,  retired,  and 
now  consultant  to  company. 

WTNB  CASE 
Johnston  Appeals  Again 

NEW  COMPLAINT  against  FCC 
has  been  filed  with  the  U.  S. 
Court  of  Appeals  for  the  District 
of  Columbia  by  Johnston  Broad- 

casting Co.,  charging  that  the 
Commission's  latest  action  in  the 
WTNB  Birmingham,  Ala.,  case  is 
illegal   [Broadcasting,  Jan.  30]. 

Johnston  Broadcasting,  licensee 
of  WJLD  Bessemer,  Ala.,  and  los- 

ing applicant  for  a  new  station  at 
Birmingham  on  850  kc,  told  the 
court  that  FCC  had  erred  as  a 
matter  of  law  in  allowing  Thomas 
N.  Beach,  original  licensee  of 
WTNB,  to  correct  by  amendment 
the  defective  verification  of  his 
application  to  switch  WTNB  from 
250  w  on  1490  kc  to  1  kw  night, 
5  kw  day  on  850  kc. 

It  was  the  grant  of  this  switch 
to  WTNB  which  Johnston  Broad- 

casting appealed  last  year  and 
which  the  court  reversed  and  re- 

manded to  FCC  for  further  con- 
sideration on  grounds  FCC  had 

acted  on  an  unverified  application 
[Broadcasting,  May  9,  1949]. 

Attacks  Acceptance 
Johnston  also  attacked  as  il- 

legal FCC's  ruling  to  accept  the 
Beach  amendment  when  he  is  no 
longer  a  party  to  the  proceeding. 
Further  criticism  was  made  of 
FCC's  conclusion  that  Pilot  Broad- 

casting Corp.,  new  licensee  of 
WTNB,  may  file  a  substitute 
amendment  to  show  it  as  appli- 

cant for  the  change  in  dispute. 
Pilot  Broadcasting  is  owned  51% 
by  Mr.  Beach  and  49%  by  Roy 
Hofheinz,  Texas  broadcaster. 

The  newly-disputed  FCC  ruling 
had  been  criticized  by  Comr. 
Robert  F.  Jones  in  his  dissent. 
He  said  the  court  remand  indicated 
the  defect  in  the  Beach  application 
could  be  corrected  by  amendment 

only  if  the  Commission's  rules  al- lowed. Comr.  Jones  held  they  do not. 

SERIES  of  ten  concerts  by  Utah  Sym- 
phony Orchestra  will  be  aired  by  KSL Salt  Lake  City. 

THREE  MORE  Canadian  stations  have 
joined  the  Canadian  Assn.  of  Broad- 

casters. CKDA  Victoria,  CKBW 
Bridgewater  and  CKFI  Fort  Francis, 
have  been  added  to  CAB  membership, 
bringing  total  to  97. 

WHBC  ANNIVERSARY 
25th  Birthday  This  Weel 

ALL-INDUSTRY  film  "Lightning 
That  Talks"  will  be  shown  at 
luncheon   meeting  in   the  Onest 
Hotel,    Canton,    Ohio,  Thursda 
(March  9)  in  connection  with  th  i 

25th    anniversary    observance  o'' WHBC  Canton.    One  hundred  ir 
dustrialists,  retailers,  wholesaler 
and  agency  men  have  been  invite ; 
to  attend. 

In  observance  of  WHBC's  ann 
versary  a  number  of  activities  ha\ 
been  planned.    Also  on  Thursda; 
a  one-hour  dedicatory  program  wi, 
highlight  the  development  ( 
WHBC  during  25  years.  Feature) 
will   be   congratulatory  messag( 
from  local  citizens  and  organizil 
tions,  ABC  officials  and  other  pe sonages. 

This  week  WHBC  is  presentir 
a  series  of  special  broadcasts  ded. 
cated  to  Canton  and  surroundiri 

cities.  Mayors  of  the  cities  wi- 
voice  salutes  to  the  station.  In  ai' 
dition,  the  Lawrence  Welk  Mill- 
High  Life  Revue,  ABC  feature,  J 
to  originate  from  Canton  Wedne 
day.  On  Thursday,  WHBC  will  1. 
saluted  by  Don  McNeill  on  h! 
Breakfast  Club.  [ 

A  number  of  antiquated  rad 
sets,  obtained  by  WHBC  from  RC/ 
Camden,  N.  J.,  are  being  displayi 
in  store  windows  in  the  downtov 

area  and  special  window  car- 
calling  attention  to  the  anniversai . 
have  been  placed  throughout  tl 
area. 

OH/0  NEWSMEN 

OARNE  Meet  Set  for  May 

ANNUAL   meeting   of   the  Oh' 
Assn.  of  Radio  News  Editors  w 
be  held  in  Columbus  on  May  7,  s 
cording  to  Charles  Day,  OAR^ 
president    and    news  director 
WGAR  Cleveland. 

Meeting  plans  include  a  lunche' 
featuring  a  name  speaker,  electi' of  new  officers  and  discussion 

current    problems    facing  rac' 
newsmen,  including  an  Ohio  pri' 
lege  law  to  protect  the  sources 
radio  news  reporters.    Heading  t{ 

committee  in  charge  of  the  meeti.. 
is  Frank  Tate,  of  WOSU  Colu 
bus,  aided  by  Paul  Wagner,  forn 
OARNE  president,  and  Gene  Rag 
WCLT  Newark  program  director 

The  OARNE  directors,  at  a  : 
cent  meeting,  voted  to  set  the  £ 
nual  dues  at  $2.50  instead  of  t 

previous  $5,  and  also  voted  f'  ' dorsement  and  support  of  the  s( 
ond  annual  Radio  News  Editc 
Conference  on  June  17  at  Kt 
State  U. 

AS  PART  of  training  of  students 
Ottawa  High  School  of  Commei 
four  students  from  that  institut 
have  been  studying  operation  of  CK< 
Ottawa.  They  are  writing  essays 
business  operation  of  station,  wh 
wiW  be  checked  for  accuracy  by  stat officials. 

-Gates  LsU'\ 

IFITISFDRA 

BROADCASTING  STATION 

GATES  RADIO  COMPANY 

QUINCY,  ILLINOIS 

TELEPHONE  •  522 

WASHINGTON,  D.  C. 
TEL.  METROPOLITAN  0522 
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Respects 

(Continued  from  page  36) 

■'sold"  on  radio,  Mr.  Boggs  re- 
marks. 

Mr.  Boggs  should  know  whereof 
ne  speaks,  with  respect  to  inter- 

media competition,  because  he  was 
[grounded  early  in  magazine  line- 

age, having  sold  black-and-white 
!n  1925. 
He  began  his  radio  career  in 

January  1932  when  he  joined 

'WAAF  Chicago.  He  later  became 
Commercial  manager  and  remained 
"here  until  1937  when  he  was  lured 
to  WGN  Chicago  as  a  salesman. 

In  1940  Mr.  Boggs  was  appointed 

tnanager  of  WON  Chicago's  New 
fork  office,  remaining  for  five 
l^ears  before  returning  to  the  50 
'iw  clear  channel  outlet  as  sales 
Manager.  He  moved  to  WLOL  as 
president  and  general  manager  in 
January  1946  and  handled  national 
accounts  for  the  Twin  Cities  out- 
let. 

His  reign  there  was  a  successful 
me — with  emphasis  on  sports  and 
jlisc  shows.  Within  two  years  the 
tation  showed  a  handsome  25%- 
plus  boost  in  billings. 

Moves  to  WMCA 

In  March  1949  Mr.  Atlass,  as 
IVMCA  consultant,  called  on  Mr. 
Boggs  to  take  over  a  shaky  WMCA 
peration  that  reportedly  was  los- 
iig  in  excess  of  $350,000  annually, 
''^'he  Twin  Cities  market,  with  its 
divided  loyalties"  and  friendly 
'ompetitive  spirit,  gave  "Red" 
Soggs  an  insight  that  was  to  prove 
invaluable  in  his  present  New  York 
osition. 

Under  Mr.  Boggs'  guidance,  and 
■n  alert  sales  staff,  WMCA  has 
■erived  a  host  of  commercial  bill- 
^igs  from  such  accounts  as  Colgate- 
'almolive-Peet  (which  alone  ac- 
ounted  for  a  $100,000  profit) ,  See- 
aan  Bros.,  Purity  Bakers,  and 
thers. 
Currently  in  negotiation  is  a  deal 

'hereby  WMCA  will  feed  New 
'ork  Giants'  baseball  games  to  a agional  network  similar  to  the 
lidwest  Baseball  Network  under 
le  aegis  of  WIND  Chicago.  Ac- 
3nt  again  will  be  on  local  station 
oonsors — a  sure-fire  formula  for 
accessful  independent  operation. 
Norman    Boggs    was    born  in 

National  Nielsen-Ratings  Top  Programs 
(TOTAL  U.  S.,  INCL.  SMALL-TOWN,  FARM  AND  URBAN  HOMES 
—and  including  TELEPHONE  and  NON-TELEPHONE  HOMES) 

JANUARY  15-21,  1950 
NIELSEN-RATING  t 

—  Current  Rating  — 
Current    Previous  Homes  Homes  Points 
Rank         Rank                     Program  (000)  %  Change 

EVENING,  ONCE-A-WEEK  (Average  for  All  Programs)  . .  (4,399)  (11.2)  (-1-0.7) 
1  2            Jack  Benny  (CBS)    9,938  25.3  +3.5 
2  1             Lux  Radio  Theatre  (CBS)    9,899  25.2  -|-1.3 
3  3            Godfrey's  Talent  Scouts  (CBS)    8,367  21.3  -1-2.1 4  8            My  Friend  Irma  (CBS)    8,170  20.8  +3.4 
5  7            Charlie  McCarthy  (CBS)                             8,013  20.4  +2.9 
6  6            Amos  'n'  Andy  (CBS)                                7,738  19.7  +2.2 7  28            Red  Skelton  (CBS)                                      7,463  19.0  +3.9 
8  4            Mystery  Theatre  (CBS)    7,463  19.0  +0.2 
9  22            F.  B.  I.  in  Peace  &  War  (CBS)                   7,149  18.2  +2.6 
10  32            Walter  Winchell  (ABC)                               7,071  18.0  +3.4 
11  5            Bing  Crosby  (CBS)                                     7,071  18.0  —0.7 12  12            Mr.  Keen  (CBS)                                         7,031  17.9  +1.3 
13  17            Dr.  Christian  (CBS)                                   6,678  17.0  +1.0 
14  15            You  Bet  Your  Life  (CBS)                             6,638  16.9  +0.6 
15  16            Juciy  Canova  (NBC)                                   6,638  16.9  +0.8 
16  9            Fibber  McGee  &  Molly  (NBC)                     6,633  16.9  —0.5 
17  10            Crime  Photographer  (CBS)                         6,638  16.9  — 0.1 
18  Life  With  Luigi  (CBS)                                6,442  16.4 
19  37            Horace  Heidt  (CBS)                                   6,364  16.2  +2.7 
20  31             Bob  Hawk  (CBS)                                        6,324  16.1  +1.2 

EVENING,  MULTI-WEEKLY  (Average  for  All  Programs)  .  .  (2,907)  (7.4)  (+0.2) 
1  1             Beulah  (CBS)                                             6,089  15.5  +0.8 
2  3            Counter-Spy  (ABC)                                    5,107  13.0  +0.7 
3  2            Lone  Ranger  (ABC)                                    4,949  12.6  +0.3 

WEEKDAY  (Average  for  All  Programs)    (2,514)  (6.4)  (0.0) 
1  1             Godfrey  (Ligg.  &  Myers)  (CBS)                   5,023  12.8  +0.5 
2  2            Romance  of  Helen  Trent  (CBS)                    4,321  11.0  +0.1 
3  3            Arthur  Godfrey  (Nabisco)  (CBS)  ...         4,164  10.6  +0.8 
4  5            Wendy  Warren  (CBS)                                 4,007  10.2  +0.6 
5  9            Aunt  Jenny  (CBS)                                      3,967  10.1  +0.6 
6  10            Our  Gal,  Sunday  (CBS)                              3,889  9.9  +0.4 
7  11             Right  to  Happiness  (NBC)                           3,889  9.9  +0.5 
8  12            Arthur  Godfrey  (Goldseal)  (CBS)  . .         3.810  9.7  +0.8 
9  7            Pepper  Young's  Family  (NBC)                    3,692  9.4  —0.1 10  16            Big  Sister  (CBS)                                         3,653  9.3  +0.9 
11  14            Ma  Perkins  (CBS)                                      3,614  9.2  +0.6 
12  15            Road  of  Life  (NBC)                                    3,535  9.0  +0.5 
13  6            Backstage  Wife  (NBC)                               3,496  8.9  —0.6 
14  8            Stella  Dallas  (NBC)                                   3,457  8.8  —0.7 
15  18            Guiding  Light  (CBS)                                   3,417  8  7  +0.7 

DAY,  SATURDAY  (Average  for  All  Programs)    (2,318)  (5.9)  (—0.4) 
1  3            Grand  Central  Station  (CBS)                      5,264  13.4  +1.8 
2  1             Stars  Over  Hollywood  (CBS)                      4  949  12.6  +  0.1 
3  2            Armstrong  Theatre  (CBS)                            4,674  11.9  — 0.3 

DAY,  SUNDAY  (Average  for  All  Programs)    (1,493)  (3.8)  ( — 0.2) 
1  1             True  Detective  Mysteries  (MBS)                   4,832  12.3  +1.4 
2  2            Shadow  (MBS)                                          4,125  10.5  +0.1 
3  3            Martin  Kane,  Private  Eye  (MBS)  ...         4,125  10.5  +1.9 

Copyright  1950,  A.  C.  Nielsen  Co. 
NOTE:  Number  of  homes  is  obtained  by  applying  the  "NIELSEN-RATING"  (%)  to  39,281,000  the  1949  estimate  of  Total  United  States  Radio  Homes. 
(t)  Homes  reached  during  all  or  any  part  of  the  program,  except  for  homes  listening  only 1  to  5  minutes. 

Connersville,  Ind.,  on  Sept.  21, 
1903.  Nothing  "eventful"  happened 
in  his  early  years,  he  reports,  ex- 

cept that  he  met  a  girl  on  a  campus 
blind  date — the  former  Miss  Claire 
Henderson — whom  he  married  in 
October  1928. 

Before  that,  however,  Mr.  Boggs 
cut  short  his  college  career  at  the 
U.  of  Illinois,  one  year  before  grad- 

uation, to  embark  with  a  dance 
band  that  played  engagements  in 

such  far-away  places  as  Manila, 
Shanghai,  and  Hong  Kong.  Mr. 
Boggs  qualifies  as  an  acceptable 
pianist  in  his  own  right. 

Today  Mr.  and  Mrs.  Boggs  live 
on  New  York's  Sutton  Place.  Mr. 
Boggs  spends  spare  time  reading, 
watching  television,  and  contem- 

plating the  turn  of  events  that  will 
lead  him  into  the  select  20-year 
radio  circle  come  January  1952. 
He  holds  membership  in  the  Radio 
Executives  Club  of  New  York. 

for  a  better-than-ever  BUY 
IN  OHIO'S  THIRD  MARKET 

NOW  UNDER  CONSTRUCTION 

5,000  w  AM  50,000  w  FM 
1390  KC  ^       105.1  MC 

WFMJ 
BASIC  ABC  FOR  YOUNGSTOWN 

ASK  HEADLEY  REED 

IRE  HONOR  AWARD 

Stanford  U.  Dean  Is  Cited 

FREDERICK  E.  TERMAN,  dean 
of  Stanford  U.  School  of  Engineer- 

ing, has  been  awarded  the  1950 
honor  medal  of  the  Institute  of 
Radio  Engineers,  for  distinguished 
service  in  the  field  of  radio  engi- 

neering. Award  will  be  presented 
March  8  during  IRE  annual  con- 

vention in  New  York. 

Dean  Terman,  one  of  the  fore- 
most figui-es  in  radio  research  and 

engineering,  during  World  War  II 
worked  on  methods  for  counteract- 

ing enemy  radar  and  in  recogni- 
tion received  high  honors. 

ROADCASTING    •  Telecasting 

Robert  M.  Dooley 

Dooley  Appointed 

To  National  Sales 

ForWOW,WOW-TV 

And  KODY. 

John  J.  Gillin,  Jr.,  recently 

announced  the  appoint- 
ment of  Robert  M.  Dooley, 

formerly  with  KFAB,  as 

National  Sales  Manager 

for  WOW  and  WOW-TV, 

Omaha;  and  KODY,  North 

Platte,  all  owned  and 

operated  by  Radio  Station 
WOW,  Inc. 

"Bob"  is  well-known  to 

the  advertising  fraternity 

from  coast  to  coast. 

WOW 

WOW-TV 
KODXNORTH  PLATTE 

John  J.  Gillin,  Jr.,  Pres.  &  Gen'l  Mgr. 
John  Blair  Co.  &  John  Blair  T-V 

Represen»of/ves 
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*  STATION  OWNERS 

*  STATION  MANAGERS 

*  STATION  PROMOTION 

DIRECTORS 

We  can  increase  your  time  sales 

DIRECT  MAIL  CAMPAIGN 

of  PERSONAL  LETTERS 

- —  Here  is  what  you  get  — 

1  — An  accurate  list  of  your  market  for  time  sales — 

465  Time  Buyers  of  leading  Advertising  Agencies. 

530  Account  Executives  handling  Radio-Television 
Advertisers. 

510  Advertising  Managers  of  Companies  engaged 

in  National  Advertising. 

2—  A  series  of  four  monthly  mailings  for  4  months  of  per- 

suasive, sure-fire  sales  letters  to  this  entire  list.  The 

letter  is  produced  on  your  own  letterhead  by  type- 

writer ribbon,  with  a  personal  salutation  and  per- 

sonally addressed  to  your  top  prospects  for  time  sales. 

We  will  mail  with  your  sales  letter  your  sales  brochure, 

BMB  data,  or  coverage  map. 

3—  —The  experience  and  "know-how"  of  an  organization 
with  20  years  experience  in  direct  mail  advertising  for 

networks,  leading  stations  and  station  representatives. 

Low  cost  for  big  results — the  entire  cost  for  this  Four 
Months  Test  Program,  less  postage,  is  less  than  6^  per 
letter! 

American  Direct  Mail  Company,  Inc. 

421  HUDSON  STREET 

NEW  YORK  14,  N.  Y. 

Radio-Television  Promotion  Department 

CBC  REPORT 

Need  for  More  Mone 

Is  Stressed 

NEED  for  more  money  or  curtailment  of  its  services,  is  emphasized 
in  the  1948-49  annual  report  released  by  the  Canadian  Broadcasting 
Corp.  last  week  in  the  House  of  Commons  at  Ottawa.  During  the  fiscs 
year  ending  March  31,  1949,  CBC  had  an  operating  deficit  of  approx; 

mately  $44,000.  *  The  report,  almost  a  year  late  in 
being  issued,  is  a  64-page  book, 
replete  with  photos  illustrating 
CBC  operations,  and  is  the  most 
voluminous  yet  issued  by  the  CBC 
since  it  began  operations  in  1936. 
In  the  foreword,  CBC  Chairman 
David  Dunton  tells  Parliament  that 
"unless  its  revenue  basis  is 
changed,  the  CBC  will  be  unable  to 
carry  out  extension  of  service  rec- 

ommended by  the  Parliamentary 
Committee,  to  fill  gaps  in  network 
coverage  in  outlying  areas  now 
getting  service,  or  to  make  badly 
needed  improvements  to  programs 
and  in  the  use  of  Canadian  talent. 

"Because  of  higher  cost  levels, 
the  CBC  will  be  faced  with  consid- 

erably increased  expenditures  just 
to  maintain  existing  and  committed 
services  and  present  standards  of 
broadcasting.  Corresponding  in- 

creases in  revenue  are  not  in  sight 
on  the  present  basis.  The  CBC  has 
to  maintain  the  national  system  on 
the  basis  of  its  regular  income  and 
there  is  no  provision  for  meeting 
any  deficits  except  out  of  its  own 

REYNOLDS  NAMEO 
Heads  FSR  Radio,  TV,  Films 

APPOINTMENT  of  Richard  F. 
Reynolds  as  director  of  films,  radio 

and  television  at 
Fuller  &  Smith  & 

Ross  Inc.,  Cleve- 
land, national  ad- vertising agency, 

has  been  an- 
nounced by  Wil- liam A.  Wright, 

vice  president  and 
general  manager 
of  the  Cleveland 
office.  John 
James,  formerly 

of  the  radio  division,  was  named 
associate  director  of  radio  in  the 
new  organizational  setup. 

Mr.  Reynolds,  v/ith  the  agency 
for  13  years,  has  been  a  member  of 
the  film  department  since  his  re- 

turn from  the  Navy  in  1946,  and  its 
director  since  1948.  "The  establish- 

ment of  a  central  department  to 
represent  these  three  media  indi- 

cates their  increased  importance 
and  use  in  the  advertising  and  sales 

promotion  programs  of  our  clients," Mr.  Wright  said. 

Mr.  Reynolds 

KVAK  Now  KARE 

CALL  letters  of  KVAK  Atchison, 
Kan.,  have  been  changed  to  KARE, 
effective  last  Wednesday,  March  1. 
Authorized  by  the  FCC,  the  change 
is  in  line  with  new  ownership  of 
Paul  H.  Buenning  and  James  M. 
Griffith,  who  purchased  the  station 
from  S.  H.  Patterson.  KARE  is 
licensed  for  1  kw  fulltime  on  1470 
kc  and  maintains  studios  in  Atchi- 

son and  St.  Joseph,  Mo. 

reserves.  Commercial  revenues 
which  are  about  30%  of  the,, 
total  cannot  be  increased  appre- 

ciably because  of  the  present  heavj 
loading  of  commercial  programs  or 
the  networks.  The  main  revenuf 
of  the  CBC  is  from  license  fees,  the 
rate  of  which  has  been  unchangec 

since  1938." 
Financial  statement  shows  li  | 

cense  fees  (listener  licenses  a 
$2.50  per  radio  home  per  yeai 
plus  privately-owned  station  licensn 
fees)  for  the  year  at  $5,135,374 
Commercial  revenue  for  the  yea: 
was  $2,217,130.  Miscellaneous  rev 
enue  amounted  to  $200,809,  for 
total  of  $7,553,213.  Expenditure, 
were  a  total  of  $7,399,820,  of  whicl 
programs  amounted  to  $3,817,99? 
engineering  $1,682,339,  wire  line 
$1,030,840,  administration  $368, 
699,  publicity  $245,353,  commercia 
department  $195,804,  and  miscel, 
laneous  expenses.  Depreciatio, 
amounted  to  $196,843. 

Staff  Increase 
The  staff  for  the  year  totalle 

1,238,  which  was  an  increase 
163,  and  the  report  includes  dat 
on  pension  plan  and  group  life  ir 
surance  plans  in  operation  by  th- 

CBC.  Addition  to  the  staff  was  i' 
part  due  to  absorption  of  the  CK" Winnipeg,  now  CBW,  staff. 

Regarding  commercial  program 
the  report  shows  an  increase 
commercial  shows  on  the  Dominio 
and  French  networks.  About  19  ̂  
of  combined  time  of  Trans-Canad: 
Dominion  and  French  networl 
was  used  by  commercial  program 
with  60%  of  these  originating  i 
Canada,  and  the  remainder  bein 
piped  in  from  the  United  State 

Major  portion  of  the  report  is . 
detailed  analysis  and  recording  ( 
programs  carried  and  the  develo] 
ment  of  Canadian  talent  on  CB 

programs. 

The 

QUA 

in 

WQUA 
means 

QUAIity 
Service  and 

QU  Antity Audience 
omong  the  225.000 

People  in  the 

DAVENPORT  •  ROCK  ISLAND 
MOLINE    •    EAST  MOLiWE, 

WQUAK RAfMO     CENTER       MOLiNT  :i 
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(  "Sewing  Hints" 
lUBSTANTIAL  response  from  both 
jaltiniore  and  Washington  housewives 
las  reported  after  first  week  of 
t'MAR-TV  Baltimore's  new  type  of 
f'ogram  development,  titled  Sewing 
bits.    Featuring  Mrs.  Betsy  Carson, 
fwing  Hints  is  seen  every  Friday  at 
30  p.m.  over  both  WMAR-TV  and 
fMAL-TV  Washington.  Show's  for- 
lat  includes  methods  of  remaking  old 
^jothes,  making  accessories,  fashioning 
bw  garments  at  home,  reports  of 
itest  gadets  on  market  to  help  house- 
jives  and  interviews  with  guests. 

Airs  Circus 

fclOADCAST  of  entire  Grotto  Circus 
];  WERE  Cleveland,  claimed  by  sta- 
on  to  be  first  in  city's  history,  high- 
ghted  three-hour  show,  proceeds  of 
liich  were  turned  over  to  Cleveland 
ancer  Society.    Three  hours  of  Sun- 
iv   afternoon   schedule   were  moved 
make  way  for  program.  Show,  spon- 
red   by   Pepsi-Cola,   used   four  an- 
•uncers  presenting  running  descrip- 
IDn.    Bob  Wass,  special  events  man, 

i  ordinated    activities;     Bill  Nesbut 
ve   general    coverage,    Gil  Gibbons 
ndled  background  information,  and 
d  Stevens  presented  children's  angle. 

Career  Building 

HEME  of  WCAE  Pittsburgh's  new cational  series.  The  American  Artist 
oeaks,  heard  Sunday,  3:30-3:45  p.m., 
'"How  to  Build  a  Career."  Programs 
;iature  interviews  with  leading  art- 
fs,  for  example.  Burl  Ives,  Candy 
T.es  Conover,  Lilly  Dache,  Frank 
oyd  Wright,  who  will  be  in  Pitts- 

-  r?b  to  speak  on  behalf  of  Adult  Ap- 
leciation  Courses  held  in  Carnegie 
luseum)  Lecture  Hall.  Series  is 
onsored  by  Division  of  Education  of 
.rnegie  Institute,  responsible  for 
inging  artists  to  town  for  institute's ild  activities.    Moderator  is  Robert 
•  Young,  supervisor  of  guild  activities. 

'Batter  Up' 
SW  live  TV  prize  winning  audience 
■rticipation  program.  Batter  Up,  has 
ren  packaged  for  syndication  by  The 
rdinal  Co.,  Hollywood.    Handled  as 

to 

two  competing  baseball  teams,  with 
staiT  announcer  acting  as  umpire  and 
another  as  sportscaster,  "games" would  be  under  auspices  of  Junior 
Chamber  of  Commerce  in  each  commu- 

nity where  telecast. 
'Forum  for  Living' 

NEW  WTAG  -  AM  -  FM  Worcester, 
Mass.,  Forum  for  Living  series  is  giv- 

ing 60  central  New  England  high 
school  seniors  chance  to  win  college 
and  trade  school  scholarships  ranging 
up  to  $2,000.  Students  were  selected 
on  basis  of  graded  examination,  prior 
to  quiz-show  competition,  which  started 
Feb.  26.  Each  week,  six  of  chosen  stu- 

dents will  participate  on  program. 
Winner  of  each  quiz  will  receive  $25 
Savings  Bond  and  right  to  appear  in 
quarter-finals.  Grand  finalists  will 
later  compete  for  scholarships  on  state- 

wide hookup  to  originate  from  Boston. 
Series  is  emceed  by  Margaret  Cox, 
star-director  of  WTAG  five-a-week 
Open  House  variety  show. 

Basketball  Coverage 
TO  cover  four  Indiana  sectional  basket- 

ball tournaments  week  of  Feb.  20, 
WWCA  Gary  set  up  special  inter- 
station  network.  Sponsored  by  Peter 
Eckrich  &  Sons,  packer  of  luncheon 
meats,  tournament  broadcasts  gave  di- 

rect coverage  of  all  32  schools. 
Eckrich  firm  will  continue  to  sponsor 
play-by-play  broadcasts  all  through 
Hoosier  State  finals,  culminating 
March  18  with  championship  game  in 
Indianapolis. 

WNAX  Forum  Technique 
STUDENT  forums  broadcast  by 
WNAX  Yankton-Sioux  City,  Iowa,  for 
past  four  years,  have  received  national 
attention.  Transcribed  program  dem- 

onstrating station's  unique  forum 
technique  was  broadcast  on  Feb.  21 
before  2,500  school  administrators 
from  48  states  and  six  foreign  coun- 

tries who  attended  annual  convention 
of  National  Assn.  of  Secondary  School 
Principals  in  Kansas  City.  In  answer 
to  response  from  educators,  WNAX 
has  begun  preparation  of  brochure  giv- 

ing step-by-step  outline  of  procedure 
to  meet  demand  for  handbook  of  forum 
operation.  Some  15  schools  in  nation 
have  requested  program  transcriptions, 
WNAX  reports. 

HOWARD 

10  660 

J.  McCOIUSTER 
Regional  Representatives 

BELLAGIO,   LOS  ANGELES 

Heart  Fund  Telecast 

HEART  fund's  pulse  was  raised  to  a 
sucessful  beat  during  association's annual  drive  in  Baltimore  recently  by 
special  WAAM  (TV)  Baltimore  tele- 

cast. Station  reports  Earl  Wright- 
son,  Baltimore-born  baritone,  and 
Josh  White,  balladeer,  donated  time 
and  talents  to  WAAM's  All-Star  show. 
Mr.  Wrightson  acted  as  m.c.  for 
wealth  of  local  talent  while  Mr. 
White,  his  son  Josh  Jr.,  and  daughter, 
Beverly,  gave  special  showing  pro- 

fessional polish.  The  Whites,  WAAM 
says,  rushed  to  studios  between  local 
theatre  appearances.  Mr.  Wrightson 
made  special  trip  from  New  York  for 
program.  Amateurs  were  recruited 
from  Baltimore's  International  Cen- 

ter, Peabody  Institute  and  other  local 
organizations. 

For  Industrial  Workers 

BL^FFALO's  industry  workers — some 
180,000 — now  receive  early  morning 
announcements  on  daily  activities  of 
interest  to  them  as  result  of  industry 
cooperation  with  WKBW  Buffalo.  Fol- 

lowing interviews  with  executives  of 
city's  32  major  plants,  WKBW  has 
introduced  7-8  a.m.  show.  Production 
Parade,  emceed  by  Tiny  Hamrick. 
Program  features  records,  local  and 
national  news,  weather  forecast,  sports 
lineup  and  information  about  Buffalo 
industry  workers  such  as  plant  activi- 

ties, service  and  merit  awards,  births, 
birthdays,  marriages,  etc.  Various  co- 

operating plants  send  items  to  WKBW for  airing. 

Sports  Jackpot 
JACKPOT  of  nearly  $2,000  in  prizes 
is  offered  WFIL-fv  Philadelphia's viewers  who  really  know  their  sports, 
with  introduction  of  station's  new 
weekly  program.  Name  the  Star,  Fri- day at  7:45  p.m.  Sponsored  by  Regina 
Cigar  Co.  for  Hillcrest  cigars,  program 
is  emceed  by  Tom  Moorehead,  WFIL 
sports  director.  Televiewer  who  an- 

swers first  question  correctly  has 
chance  to  name  sports  figure.  Boxes 
of  sponsor's  cigars  and  other  prizes 
are  awarded  to  first  question  answers 
only.  Contract,  placed  through  Gresh 
&  Kramer,  Philadelphia,  is  for  26 
weeks. 

WILS  CHANGE 

BR  0  4  705 

MBS  Affiliate  Now  Fulltime 

WILS  Lansing,  Mich.,  has  become 
a  fulltime  outlet,  moving  to  1320  kc 
with  increased  power  of  1  kw,  W.  A. 
Pomeroy,  manager  of  WILS,  an- 

nounced last  week.  Established 

three  years  ago,  WILS  has  oper- 
ated on  1450  kc  with  500  w  day- time only. 

In  announcing  the  changeover, 
Mr.  Pomeroy  said  WILS  will  con- 

tinue its  present  affiliation  with 
MBS  and  will  add  network  pro- 

grams during  the  evening  hours. 
Other  new  program  additions  in  the 
evening,  he  said,  include  a  local  disc 
show  featuring  Theron  Shreve,  and 
News  Commentator  Landon  Young, 
both  new  additions  to  the  WILS staff. 

AUTRY  PROGRAM 
Is  Cited  in  Libel  Suif 

CBS,  J.  Walter  Thompson  and  the 
William  Wrigley  Jr.  Co.,  Chicago, 
were  charged  with  invasion  of  the 
right  of  privacy  and  libel  Tuesday 
in  Chicago's  Federal  District  Court. 
Lt.  Col.  Frank  L.  O'Brien  of  Sugar 
Grove,  111.,  instigated  a  $50,000 
damage  suit,  claiming  he  was  ma- 

ligned as  "cowardly,  incompetent 
and  irresponsible"  in  a  recorded 
dramatization  of  one  of  his  war- 

time exploits  presented  on  Gene 
Autry's  Melody  Ranch  show  June 
28,  1942,  sponsored  by  Wrigley. 

Lt.  Col.  O'Brien  said  his  role  in 
the  transcribed  story  was  false  and 

tended  to  make  him  "inferior."  Mr. 
Autry  enacted  the  role  of  a  lieu- 

tenant who,  with  Lt.  Col.  O'Brien, 
swam  among  ice  floes  near  Alaska 
to  save  a  marooned  pilot  shortly 
after  the  Pearl  Harbor  attack.  The 
record  was  played  for  the  judge and  jury. 

BBM  Survey  Started 

BUREAU  of  Broadcast  Measure- 
ment (BBM),  Toronto,  has  awarded 

a  contract  to  International  Sur- 
veys Ltd.,  Toronto  and  Montreal,  to 

conduct  the  fourth  national  BBM 
survey  to  measure  listening  habits 
of  three  million  Canadian  radio 
homes.  Printed  copies  of  the  sur- 

vey will  be  released  to  member  sta- 
tions in  September.  Survey  is  be- 

ing made  this  month. 

Shows  with  a  Hollywood  "rferitoge    ★   Member  N-A'B- 

IN  SOUND 

REPRODUCTION 

★ 

THE  NEW 

LANG-WORTH 

TRANSCRIPTION 

★ 

'     .r.  iir  A  n  rril 
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JACK  F.  POND  appointed  chief engineer  of  CKOY  Ottawa.  For 
seven  years  he  was  engineer  at 

CKEY  Toronto,  and  was  named  as- 
sistant chief  engineer  on  being  trans- 

ferred to  CKOY. 

WILLIAM  C.  ELLSWORTH,  of  West- 
inghouse  Radio  Stations'  Washington 
engineering  staff,  is  the  father  of  a 
girl,  Nancy  Linda. 
ALLEN    B.    DuMONT    LABS  Inc., 
Television  Transmitter  Div.,  an- 

nounces new  r.  f.  waveform  monitor, 
DuMont  Type  5034-A.  Equipment  is 
designed  for  use  in  TV  broadcast 
installations  to  monitor  unrectified 
radio-frequency  signal  at  r.  f.  trans- 

mission line.  DuMont  Tube  Div. 
announces  new  Teletron,  Type  12LP4A 
in  production  at  Allwood,  N.  J.,  plant. 
Picture  tube  will  provide  manufactur- 

ers of  initial  equipment  with  tube 
employing  new  DuMont  bent-gun  ion- 
trap  design,  featuring  gray  filter 
face  plate. 
C.  W.  SHAW,  general  sales  manager 
of  Radio  Tube  Division,  Sylvania 
Electric  Products  Inc.,  New  York,  an- 

nounces new  miniature  high  voltage 
half  wave  rectifier  designed  for  tele- 

vision receiver  pulse  rectifying  sys- 
tems and  voltage  doubler  circuits  for 

magnetically    deflected    10"   and  12" 

Miss  Reggie  Schiiebel 
Duane  Jones  Company,  Inc. 
Dear  Reggie : 

Jest  tho't  yer'd  like  to  know  how 
these  fellers  at  IVCHS  is  ahandlin'  yer accounts  fer 

yuh.  They  real- 
ly b'lieves  in 

goin'  all  out 
fer  a  feV.er  an' doin'  it  right 
now!  T'other 
day  a  letter come  frum  Boh Brenner  at 
Babbitt's  tellin' 'bout  a  mer- 
chandiain'  plan 
fer  B  A  B  -0 and  GLIM  in connection  with 
yONA  FROM 
iV  OWHERE. 
He  sent  along 
some  suggested 
spots  fer  ter be  used.  Well 
sir,  these  here 
fellers  jest  set 
right  down  an' got  them  spots 
on  th'  schedule 
right  away,  an' that  ain't  all they  done, 
neither!  N  o  - s  i  r  e  e  !  Thet 
very  afternoon 
they  sent  out 
letters  ter  th'^ 
grocers  tellin' them  ter  git 
on  their  toes 
fer  th'  big  per- 

motion!  Now,  Reggie,  yuh  can't  beat 
thet  fer  cooperation!  Then  I  seen  'em aittin'  out  letters  ter  th'  drug  stores  'bout 
Dr.  Pierce's  Golden  Medical  Discovery, 
an'  thet's  on  yer  list,  too!  Yessir,  thet's the  way  arr  fellers  does  thins.  They 
really  gives  their  clients  fullest  coopera- 

tion on  ever'thin' ! Yrs. Algy 

W  C  H  S 

Charleston,  W.  Va. 

viewing  tubes.  Tube  type  IV2  has 
peak  inverse  plate  voltage  of  7,500, 
peak  plate  current  of  10  milliamperes, 
average  plate  current  of  .5  milliam- 

peres. ATOMIC  INSTRUMENT  Co.,  Boston, 
Mass.,  has  available  special  high  vol- 

tage connectors  for  use  with  pre- 
amplifiers operating  at  moderately 

high  voltages  as  used  for  nuclear 
research  but  suitable  for  other  high 
voltage  or  high  altitude  applications. 
Detailed  specification  may  be  had 
from  firm  at  160  Charles  St.,  Boston. 

MEL  KAISER,  WMGM  New  York 

engineer,  is  the  father  of  '  a  girl, Shelley  Ava. 

'CONDITION  WHITE' 
KILO  Gives  Storm  Service 

DESIGNED  to  cope  with  winter's customarily  severe  attacks  on  North 
Dakota's  Red  River  valley,  KILO 
Grand  Forks  has  introduced  a  pub- 

lic service  called  by  the  code  name, 
"Condition  White." 

As  soon  as  the  code  for  KILO's 
storm  service  is  received  in  the  stu- 

dios, the  staff  knows  that  regular 
programming  may  be  interrupted 
at  any  time  to  broadcast  special 
storm  warnings,  forecasts  and  dis- 

tress messages.  When  a  recent  bliz- 
zard disrupted  communications, 

messages  were  sent  out,  without 
charge,  for  stranded  travelers, 
snowbound  rural  residents,  school 
officials  and  others. 

In  checking  for  news  on  storms, 
KILO  brings  into  play  all  local 
sources,  including  the  highway, 
police  and  fire  departments;  trans- 

portation lines  and  weather  news 
from  the  wire  service.  Weather 
news  from  all  sources  is  correlated 
and  prepared  for  broadcast  under 
the  direction  of  Bob  Runyon,  KILO 
news  director. 

STORECAST  CORP. 

List  New  Accounts,  Renewals 

STORECAST  Corp.  of  America, 
New  York,  has  signed  11  new  ad- 

vertisers and  17  renewals  during 
the  month  of  February.  This  makes 
a  total  of  25  new  advertisers  since 
the  first  of  the  year. 
In  southern  New  England,  the  fol- 

lowing advertisers  will  use  Storecast: 
Beech-nut  Packing  Co.,  and  H.  C.  Brill 
Co.,  Inc.  In  Philadelphia,  new  adver- tisers are  American  Home  Foods, 
Reddi-Wip  Co..  Reynolds  Metal  Co., 
National  Selected  Products,  Interna- 

tional Salt  Co.,  and  Swift  Co.  In  Chi- 
cago, the  advertisers  are  Holsum  Prod- 
ucts, Kraft  Foods,  and  Van  Holten  & 

Son.  In  Pittsburgh,  the  new  advertiser 
is  Beechnut-Packing  Co.  Renewals  in 
the  New  England  area  are:  J.  W. 
Beardsley's  Sons,  and  J.  H.  Filbert. 

COMMUNISTS 
Radio  Activity  Charged 

CHARGES  that  the  Communist 
party  organized  radio  programs  on 
behalf  of  the  American  Slavs  Con- 

gress and  obtained  time  on  WLOA 
Braddock,  Pa.,  after  being  turned 
down  by  KQV  Pittsburgh,  were 
leveled  before  a  House  Un-Ameri- 

can Activities  subcommittee  within 
the  past  fortnight. 

Matthew  Cvetic,  former  FBI  un- 
dercover agent  who  held  member- 

ship in  the  party,  told  the  subcom- 
mittee, headed  by  Rep.  Morgan  M. 

Moulder  (D-Mo.),  that  when  he 

was  a  member  of  the  congress' executive  committee  he  met  with 
district  CP  organizers  to  initiate 
the  series  of  programs. 

The  program,  Keep  America 
Free,  went  off  the  air  over  six 
months  ago  after  having  been  car- 

ried for  a  year  and  a  half,  and 
other  foreign  language  programs 
following  the  CP  line  also  have  been 
discontinued  by  WLOA,  Mr.  Cvetic 
said.  He  cited  Croatian,  Ukranian, 
Polish  and  Slovak  language  shows. 

Mr.  Cvetic  said  he  and  two  other 
CP  card-holders  originally  ap- 

proached KQV  to  take  the  series 
but  that  when  the  station  refused 
the  programs,  one  of  his  partners 
suggested  WLOA  "because  he  said 
he  had  some  contacts  there."  Re- 

plying to  a  question,  he  said  that, 
to  the  best  of  his  knowledge,  neither 
William  G.  Matta,  president  and 
general  manager  of  WLOA,  nor 
George  Matta,  commercial  man- 

ager, was  a  Communist. 
Case  Suggestion 

Rep.  Francis  Case  (R-S.  D.)  sug- 
gested that  a  transcript  of  Mr. 

Cvetic's  testimony,  with  respect  to 
the  alleged  Communist  broadcasts, 
be  sent  along  to  FCC. 

The  Commission  also  has  before 
it  a  demand  by  Sen.  Herbert 
O'Conor  (D-Md.),  chairman  of  a 
Senate  Judiciary  Immigration  sub- 

committee, that  FCC  "take  appro- 
priate steps"  to  insure  that  Com- 
munist propaganda  is  not  aired  on 

American  stations.  His  group  has 

been  studying  Polish  program  ac- 
tivities of  the  Polish-owned,  Com- 

munist -  tainted  Gdynia  -  America  i 
Steamship  Lines  [Broadcastinc Feb.  20]. 

FCC  has  denied  knowledge  o 

the  programs  and  has  asked  Se- 
O'Conor  for  "any  facts  which  yoi 
believe  would  be  of  interest  to  th 
Commission."  Earlier  testimon; 
had  indicated  concern  among  Pol 
ish  diplomatic  officials,  prior  t 
launching  the  series,  that  tran 
scripts  would  first  have  to  be  file 
with  FCC.  Two  stations  carryin; 

the  programs  have  discontinue^ them. 

LOBBY  REPORT 

$8  Million  Spent  in  794! 
AN  UNOFFICIAL  lobby  repor 
shows  a  total  spending  in  1949  b 
registered  lobbyists  of  nearly  $ 
million,  it  was  revealed  last  weel- 
Of  this  amount,  the  all-inclusiv 
field  of  power  and  communication 
showed  an  expenditure  of  $553,40f 

Included  in  this  category  wer 

publications,  electric  companies  an- 
electric  co-ops,  and  Internationj 
Telephone  &  Telegraph  Co.,  Amer, 

can  Cable  &  Radio  Corp.,  an  IT&'« subsidiary  (owner  of  Commercis, 
Cable  Co.,  All  America  Cables  <■■ 
Radio  Inc.  and  Mackay  Radio  • 
Telegraph  Co.),  and  Clear  Chann< 
Broadcasting  Service  (CCBS). 

Harold  Hough,  WBAP  Foi 
Worth,  listed  as  CCBS  treasure 
reported  that  CCBS  received  $55 
166.  Part  of  the  reported  figui 
($26,149)  is  allocable  to  lobbyinj 
the  report  said.  American  Cabl 
which  seeks  legislation  permittin 
merger  of  its  firms  and  the  cabl< 
of  Western  Union  Telegraph  Cc 
reported  James  A.  Kennedy,  vi< 
president,  as  having  received 
salary  of  $22,500  "no  part  of  whic 
is  allocable."  IT&T  showed  i 
expenditures  but  listed  Kenneth  1 
Stockton,  president  of  America 

Cable,  as  having  received  salary  (■ 

$45,000. The  lobby  report,  as  prepar«i 

by  the  staff  of  the  Congression'. 
Quarterly  News  Features,  Was- 
ington,  was  entered  in  the  Congre 
sional  Record  Monday  by  Re 
Frank  Buchanan  (D-Pa.). 

1 
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i^bruary  24  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Renewals  Granted 
lenewals  for  following  FM  stations 
.ire  granted  for  period  ending  March 
I  1953:  KALB-FM  Alexandria,  La.: 
iLA  Hollywood.  Calif.;  K  M  H  B 
(ilton,  Tex.:  KPFM  Portland,  Ore.: 
;!;EI-FM  Pocatello,  Ida.;  WFAM 
favette.  Ind.;  WKWK  Wheeling; 
iPE-FM  High  Point,  N.  C;  WPAD- 

■;I  Paducah,  Ky.;  WTMA-FM  Charles- 
h,  S.  C;  WQAM-FM  Miami,  Fla. 
WFLA-FM  Tampa,  Fla. — Granted  re- I  Ual  of  license  for  period  ending 
Tch  1,  1952. 
;VFMR  New  Bedford,  Mass. — Granted iiewal  of  license  for  period  ending 
!irch  1.  1951. 
fi^SON-FM  Henderson,  Ky. — Same. 
fPTAD-FM  Quincy,  111. — Same. 
I         Temporary  Extensions 
Licenses  for  following  experimental 
I  stations  further  extended  on  temp, 
feis  to  June  1,  1950:  Balaban  &  Katz 

ttrp.,  Chicago  KA-3428  and  KA-3429; en   B.    DuMont    Labs.,    New  York 
;A-61;  KE2XDR;  KA-3431;  KA-3432; 
:2XDN;  KA-3433:  KA-3434;  KE2XDQ; ramount  TV  Productions  Inc.,  Los 
geles  KA-3436  and  KM2XBB. 
VBKB    Chicago — License    for  com- tcial  TV  station  further  extended  on 
np    basis  to  June  1. 
\ABD  New  York — Same, 
licenses  for  following  developmental 

i  tions  further  extended  on  temp. 
:is  to  June  1,  1950:  KE2XCV  General 
'ctric   Co.,   Syracuse:  Westinghouse 

,  die  Stations  Inc.  KG2XAQ,  KG2XAR, 
ii2XAS,  KG2XAT,  KG2XAU. 
N Hearing  Designated 
-jUinois  Baptist  State  Assn.,  Mur- 
ihrsboro,  111. — Designated  for  hearing 
-fy  12  in  Washington  application  for W  station  on  1230  kc  250  w  unl.  and 
iinted  petition  of  WEBQ  Harrisburg, 
to  designate  application  for  hear- 

j.,  making  WEBQ  party  to  proceed- 
koward  R.    Ward,   Bowling  Green, 
,po — Designated  for  hearing  on  May 
'lat  Washington,  application  for  new ■tion  on  730  kc  250  w  D  and  made 
PIT  Pittsburgh,  party  to  proceeding. 
KiPAS  Banning,  Calif. — Designated 
ti  hearing  in  Washington  on  May  17, 
blication  KPAS  to  change  from  1490 
\250  w  unl.  to  1320  kc  1  kw  D. 

Petition  Denied 
■I'armington  Bcstg.  Co.,  Farmington, M. — Denied  petition  requesting  re- val  from  hearing  docket  and  grant 
application  for  new  station  on  1240 
250  w  unl. 
,!  Hearing  Designated 
ijflKY  Evansville,  Ind. — Designated hearing  on  May  19  in  Washington 
ilication  to  change  facilities  of  WIKY TL  820  kc  250  w  D  to  680  kc  250  w 
..  install  DA  for  night  use;  made 
IPS  Memphis  and  WMAQ  Chicago 
ties  to  proceeding. 
/SB  Atlanta,  Ga. — Designated  for 
ring  May  22  in  Washington  petition 
WSB  requesting  reconsideration  of 
nt  to  Aiken-Augusta  Bcstg.  Co.  to 
nge  facilities  of  WNCA  Aiken,  S.  C, 
1  designation  of  such  application  for 
ring;  made  WNCA  Aiken  party  to 
jceeding. 

Extension  Granted 
.EBE  Jacksonville,  Tex.  —  Granted 

Actions  of  the  FCC 

-FEBRUARY  25  to  MARCH  3- 

CP-construction  permit 
DA-directional  antenna 
ERP-effective  radiated  power 
STL-studio-transmitter  link 
synch,  amp.-synchronous  amplifier 

ant.-antenna 

D-day 

N-night 

aur.-aural -visual 

VIS.' 

cond. -conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl.-unlimited  hours 

STA -special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

extension  of  authority  to  operate  sta- tion with  power  reduced  to  100  w  using 
formerly  licensed  KNET  trans,  for  three 
month  period  expiring  May  15,  pending 
repair  of  licensed  trans,  or  receipt  of 
Forms  301  for  new  trans. 
WPPA  Pottsvllle,  Pa.— Granted  ex- tension of  authority  for  period  of  three 

mos.  from  Feb.  25  to  operate  night 
hours  with  DA  and  power  reduced  to 
250  w  pending  replacement  of  center 
tower  of  licensed  directional  array. 

Renewal  Granted 
KBYE  Oklahoma  City,  Okla.— Grant- ed license  renewal  for  regular  period. 
KATO  Reno,  Nev.— Same. 
WLAD  Danbury,  Conn. — Same. 
Temporary  Extensions  Granted 

Licenses  for  following  stations  further 
extended  on  temporary  basis  to  June  1: 
WEED  Atlanta;  WKAX  Birmingham, 
Ala.;  KOA  Denver;  WMAQ  Chicago; 
WNBC  New  York;  KNBC  San  Fran- 

cisco; WCBS  &  aux.  New  York;  WCCO 
Minneapolis;  WBBM  Chicago;  KCBS 
San  Jose,  Calif;  WENR  Chicago;  WJZ 
&  aux.  New  York;  KGO  San  Francisco: 
WGY  &  aux.  Schenectady;  WPAL 
Charleston,  S.  C;  KLCN  Blytheville, 
Ark.;  KXA  Seattle;  WNEL  San  Juan; 
WPDQ  Jacksonville;  KTXJ  Jasper, 
Tex.;  WDEL  Wilmington,  Del.;  WJVA 
South  Bend;  WNDR-FM  Syracuse; 
WEEI-FM  Boston;  KDKA-FM  Pitts- 

burgh; KYW-FM  Philadelphia;  WBZ- 
FM  Boston;  WFMN-FM  Alpine,  N.  J.; 
WXLW-FM  Indianapolis;  WPEN-FM Philadelphia. 
Following  were  granted  temporary 

extension  of  licenses  to  June  1:  WCSI 
Columbus,  Ind.;  WTAR-FM  Norfolk, 
Va.;  WCOU-FM  Lewiston,  Me.;  WBTM- 
FM  Danville,  Va.;  WMBI-FM  Chicago; 
WFNC-FM  Fayetteville,  N.  C;  WAAT- 
FM  Newark,  N.  J.;  WWJ-FM  Detroit; 
WHAS  -  FM  Louisville;  WROL  -  FM 
Knoxville;  WOPI-FM  Bristol,  Tenn.; 
WHOP-FM  Hopkinsville,  Ky.;  WATL- 
FM  Atlanta;  KMYC-FM  Marysville, 
Calif.;  WCRS-FM  Greenwood,  S.  C; 
WGBA-FM  Columbus,  Ga..;  WKOK- 
FM  Sunbury,  Pa.;  WVJS-FM  Owpns- 
boro,  Ky.;  KJBS-FM  San  Francisco; 
WBZA-FM  Springfield,  Mass.;  WOWO- 
FM  Ft.  Wayne:  WRC-FM  Washington: 
WNBC-FM  New  York;  WTOP-FM 
Washington;  KING-FM  Seattle; 
WBBM-FM  Chicago;  KDYL-FM  Salt 
Lake  City;  WOL-FM  Washington. 

We  do  not  cover  all  of  Con- 
necticut, but  we  DO  cover* 

NORWICH  and  most  of  New 
London  county  .  .  .  1948  re- 

tail sales  $129,364,000.00. 

Have  you  been  bypassing 
this  market?  Remember  you 
can  BUY  It  on  a  station  that 
has  ONE  rate  both  day  and 
night. 

UUICH 

FULL  TIME 

I400  K  C     Z'iO  V\/ 

nORLUICH 

DEME 
PRE5 

EASTERN 
CONNECTICUT 
BROADCASTING 

COMPANV 
NOEL  6REAULT 

You'd  be  surprised  at  our  coverage  in  New  London. 

Renewals  Granted 
Following  FM  stations  granted  renew- al of  licenses  for  regular  period;  WMCP 

Baltimore:  WJAC-FM  Johnstown,  Pa.; 
WBRE-FM  Wilkes-Barre;  KFSD-FM San  Diego. 

February  27  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1470  kc 
West  Bend  Bcstg.   Co.,  West  Bend, 

Wis.— CP  new  AM  station  1430  kc  500 
w  D  AMENDED  to  request  1470  kc. 

Modification  of  CP 
WHMB  Washington,  D.  C— Mod.  CP 

new  FM  station  for  extension  of  com- 
pletion date. 

License  for  CP 
WTVN  Columbus,  Ohio — License  to 

cover  CP  new  commercial  TV  station. 
WICU  Erie,  Pa. — License  to  cover  CP 

new  commercial  TV  station  and  to 
indicate  studio  and  trans,  sites  as  3516 
State  St.  in  lieu  of  between  35th  and 
35th  Sts.  on  State  St. 
WREV  Reidsville,  N.  C— License  to cover  CP  new  FM  station. 

License  Renewal 
Applications  for  license  renewal  filed 

by  following  AM  stations:  WBRC  Bir- 
mingham, Ala.;  KGHI  Little  Rock, 

Ark.;  KSUI  Iowa  City,  Iowa;  KM  A 
Shenandoah,  Iowa;  WWJ  Detroit; 
WARC  Rochester,  N.  Y.;  WTRY  Troy, 
N.  Y.;  WSIX  Nashville,  Tenn.;  KTLW 
Texas  City,  Tex.;  KALL  Salt  Lake  City, 
Utah;  WHA  Madison,  Wis. 

February  28  Decisions  .  .  . 
BY  THE  SECRETARY 

The  Elm  City  Bcstg.  Corp.,  New 
Haven,  Conn. — Granted  license  to  cover 
CP  which  authorized  reinstatement  of 
new  exp.  TV  relay  KCA-60. 
WJAS-FM  Pittsburgh,  Pa.— Granted 

license  covering  changes  in  existing 
station;  Chan.  259  (99.7  mc),  24  kw,  ant. 
470  ft. 
KBEE  Modesto,  Calif.— Granted  li- cense for  new  FM  station;  Chan.  277 

(103.3  mc),  11.5  kw,  ant.  150  ft. 
WEPS  Elgin,  111.— Granted  license  for new  noncommercial  educational  FM 

station:  Chan.  201  (88.1  mc),  10  w. 
WPWT  Philadelphia— Granted  license for  new  noncommercial  educational  FM 

station;  Chan.  211  (90.1  mc),  10  w. 
WPAW  Pawtucket,  R.  I.— Granted  li- cense for  new  standard  station;  1380 kc  500  w  D. 
WHHS  Havertown,  Pa.— Granted  li- cense for  new  noncommercial  educa- 

tional FM  station;  Chan.  207  (89.3  mc), 
10  w. 
WVMC  Mt.  Carmel,  111.— Granted 

mod.  license  change  studio  location. 
KPRC  Houston,  Tex.— Granted  CP install  new  trans. 
KVMC  Colorado  City,  Tex.— Granted 

mod.  CP  for  approval  of  ant.,  trans., 
and  studio  locations  and  change  type 

KROW  Oakland,  Calif.— Granted  mod. 
CP  for  extension  of  completion  date  to 8-24-50. 

WKBN-FM  Youngstown,  Ohio— Same 
to  9-15-50. 
WRVC  Norfolk,  Va.— Same  to  9-15-50. 
WBAB-FM  Atlantic  City,  N.  J.— 

Same  to  9-15-50. KSNI  Monterey  Peninsula  Bcstg.  Co., 
Salinas,  Calif. — Granted  request  for 
voluntary  assignment  of  license  to 
Salinas  Newspapers  Inc.  (No  monetary consideration) . 
W  F  M  J  -  F  M  Youngstown,  Ohio — 

Granted  license  new  FM  station;  Chan. 
£85  (105.1  mc),  50  kw,  330  ft. 
WWOD-FM  Lynchburg,  Va.— Granted license  new  FM  station;  Chan.  261 

(100.1  mc),  940  w,  170  ft. 

WDOD-FM  Chattanooga,  Tenn.— Granted  license  new  FM  station;  Chan. 
243  (96.5  mc),  42  kw,  1040  ft. Radio  Americas  Corp.,  Mayaguez, 
P.  R. — Granted  license  new  remote 
pickup  KA-5699. Delta  Bcstg.  Co.,  Escanaba,  Mich. — Granted  license  new  remote  pickup KA-5240. 
The  Greenville  News-Piedmont  Co., 

Greenville,  S.  C. — Granted  mod.  license 
to  change  frequency  of  remote  pickup 
from  25.11  mc  to  26.21  mc.  KA-3301. 
Southwestern  Bcstrs.,  Littlefield,  Tex. 

— Granted  CP  new  remote  pickup  KA- 5830. 
Monahans  Bcstrs.,  Monahans,  Tex.— 

Granted  CP  for  new  remote  pickup KA-3224. 

Greenville  News  -  Piedmont  Co., 
Greenville,  S.  C. — Granted  CPs  new 
remote  pickups  KA-5832-3, 
KOVO  Bcstg.  Co.,  Provo,  Utah- Granted  CP  new  remote  pickup  KA- 

5831. Colorado  Bcstg.  Co.,  Pueblo,  Col.— 
Granted  CPs  new  remote  pickups  KA- 
2066-7-8. Bamberger  Bcstg.  Service,  Inc.,  Area 
of  Washington,  D.  C. — Granted  CP  new 
remote  pickup  KA-2880. The  Niagara  Falls  Gazette  Pub.  Co., 
Niagara  Falls,  N.  Y. — Granted  CP  new 
STL,  KEB-21. National  Bcstg.  Co.  Inc.,  Cleveland, 
Ohio— Granted  CP  new  STL,  KGB-47. 
Following  were  granted  mod.  CPs 

for  extension  of  completion  dates  as 
shown:  WKMH-FM  Dearborn,  Mich,  to 
5-28-50;  KVLC-FM  Little  Rock,  Ark.  to 
5-13-50;  WCUM-FM  Baltimore  to  9-13- 
50;  WDBO-FM  Orlando,  Fla.  to  9-14-50; 
WHB-FM  Kansas  City,  Mo.  to  9-13-50. 

February  28  Applications  .  .  . 
ACCEPTED  FOR  FILING 

FM  Changes 
WGBA-FM  Columbus,  Ga.— CP  make 

changes    in    existing    FM    station  to 
change  ERP  to  2.32  kw,  ant.  to  59  ft. 
above  average  terrain. 

Modification  of  CP 
WRFD-FM  Worthington,  Ohio— Mod. 

CP  new  FM  station  for  extension  of 
completion  date. 
KRIC-FM  Beaumont,  Tex.— Same. 

(Continued  on  page  82) 

OVER  230,000 

POPULATION 

Largest  population market  in  Illinois  and 
Iowa,  outside  Chicago. 
Family  income  tops 

$5,650  per  year. 

Farm  machinery  manu- 
facturing center  of  the 

nation. 

lOADCASTING    •  Telecasting 

Delivering  more  listeners 

at  s  lower  cost . . , 

WHBF 
5000  Watts   Basic  ABC 

AM*  FM*TV 

national  Representatives . .  Avery  Knodel,  Inc. 
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the  standard 

of  comparisoi 

FCC  Actions 
( Continued  from  page  81 ) 

Applications  Cont.: 
WPMP  Pascagoula,  Miss. — Mod.  CP 

new  AM  station  for  extension  of  com- 
pletion date. 

KMPC  Los  Angeles— Mod.  CP  in- 
crease power  etc.  for  extension  of 

completion  date. 
License  for  CP 

WABG  Greenwood,  Miss. — License  to 
cover  CP  new  station. 

License  Renewal 
Application  for  license  renewal  filed 

by  following  AM  stations:  KXJK  For- rest City,  Ark.;  KFSA  Ft.  Smith,  Ark.; 
WKY  Oklahoma  City;  KFRD  Rosen- berg, Tex.;  WMMN  Fairmont,  W.  Va. 

TENDERED  FOR  FILING 
AM— 1490  kc 

WIHL    Hammond,    La. — CP  change 
from  730  kc  250  w  D  to  1490  kc  250  w 
unl. 

March  1  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Motion  Denied 
KMPC  Los  Angeles,  WJR  Detroit, 

WGAR  Cleveland— Denied  (1)  motion 
of  G.  A.  Richards  et  al  filed  Feb.  21, 
for  more  definite  statement  of  matters 
of  fact  and  law  asserted  and  for  a  bill 
of  particulars  in  the  transfer  and  re- 

newal proceedings  involving  these  sta- tions, and  (2)  petition  filed  same  date 
for  conformance  of  procedure  to  Sec- tion 9(b)  of  Administrative  Procedure 
Act.  As  previously  reported  hearing 
in  this  case  is  scheduled  to  start  March 
13  at  Los  Angeles  before  Examiner  J. Fred  Johnson  Jr. 

License  Extended 
KVSO  Ardmore,  Okla.— Present  li- cense extended  on  temporary  basis  to 

June  1. 
WIPR  San  Juan,  P.R. — Same. 
KVWC-FM  Vernon,  Tex.— Present  li- 

cense FM  station  extended  on  tempor- 
ary basis  for  period  of  30  days  from March  1. 

ACTIONS  ON  MOTIONS 
By  Commissioner  Frieda  B.  Hennock 
FCC  General  Counsel — Granted  ex- 

tension to  March  27  to  file  exceptions 
to  initial  decision  issued  re  application 
of  Lawrence  Bcstg.  Co.,  Lawrence, 
Kan. 
KVLH  Pauls  Valley,.  Okla.— Granted 

dismissal  without  prejudice  of  applica- tion to  change  hours  of  operation  from 
D  to  unl. 
KIOA  Des  Moines,  la. — Granted  ex- tension to  March  30  to  file  exceptions 

to  initial  decision  issued  re  application. 
WOW  Omaha,  Neb. — Granted  exten- 

sion of  time  to  March,  27  to  file  excep- 
tions and  request  oral  argument  to  ini- tial decision  issued  in  proceeding  re 

KID  Idaho  Falls,  Ida. 
The  Hutchinson  Pub.  Co.,  Hutchin- 

son, Kan. — Granted  dismissal  without 
prejudice  of  application. 
W  M  A  Y  Springfield,  111.— Granted leave  to  intervene  in  hearing  presently 

scheduled  for  March  14  in  proceeding 
re  application  of  KSGM  St.  Genevieve, Mo. 
Manitowoc  Bcstg.  Co.,  Manitowoc, 

Wis. — Granted  extension  to  March  9 
to  file  reply  to  petition  for  reconsidera- tion of  grant  of  application  filed  by 
The  State  of  Wis.  and  the  U.  of  Wis., 

Madison,  Wis. 
WPLH  Huntington,  W.  Va.— Grart extension  to  March  19  to  file  oppo. 

tion  to  petition  for  rehearing  filed 
WPAR  Parkersburg,  W.  Va. 

By  Examiner  J.  Fred  Johnson 
KMPC  Los  Angeles,  WJR  Detrc 

WGAR  Cleveland — Granted  motion  i 
questing  prehearing  conference  in  co 
nection  with  applications  for  transi 
of  control  and  renewal  of  licenses  a 
scheduled  prehearing  conference  1 
2:30  PM,  March  1.  to  discuss  and  ; 
tempt  to  reach  agreement  among 
parties  with  respect  to  (a)  simplific 
tion,  clarification  and  limitation 
issues  at  hearing;  (b)  stipulations  ) 
specting  facts;  (-c)  procedure  to  be  * lowed  at  hearing;  (d)  limitation 
number  of  witnesses;  (e)  necessity  a 
desirability  of  prior  exchange  of  e 
hibits;  and  (f)  any  other  matters  tl 
may  tend  to  expedite  proceedings. 
WOBS  Jacksonville,  Fla.  —  Granl continuance  of  hearing  on  applicatit 

hearing  continued  from  March  3  . May  5. 
York  Bcstg.  Co.,  York,  Pa. — Granl indefinite  continuance  of  hearing  in, 

application  for  CP;  hearing  continu' until  further  order. 
By  Examiner  Jack  P.  Blume 

KTBB  Tyler,  Tex. — Granted  indc nite  continuance  of  hearing  on  ape 

cation.  " 
By  Examiner  Fanney  Litvin 

Louis  Wasmer,  Pasco,  Wash. — Grani" continuance  of  hearing  re  applicat: 
and  that  of  Cascade  Best.?.  Co.  Ir 
Richland.  Wash.;  hearing  contint. 
from  March  22  to  April  24.  ■ By  Examiner  James  D.  Cunningha 
FCC  General  Counsel— Granted  cii 

tinuances  of  hearing  for  60  days  in 
petition  of  John  J.  Dempsey  vs  Ki 
Albuquerque,  N.  M.;  hearing  contini" from  Feb.  28  to  Mav  1  in  Albuquerq 
WSNY  Schenectady,  N.  Y.  and  W 

slow  P.  Leighton,  et  al  (transferees Granted  extension  for  filing  propoi 
findings  in  Dockets  9315,  9366  and  93J ordered  that  final  date  for  filing  p 
posed  findings  be  extended  to  March 
WCPM    Middlesboro,    Ky. — Gran 

extension  of  time  for  filing  propo!" 
findings  in  re  application  extended March  13. 

By  Examiner  Basil  P.  Cooper 
WJBF  Augusta,  Ga. — Granted  c«- tinuance  of  hearing  re  application  c 

that  of  WATL  and  WGST  Atlan 
hearing  continued  from  March  6 
May  15. By  Examiner  Elizabeth  C.  Smith 
WLCS  Baton  Rouge,  La. — Gran, continuance  of  hearing  re  applicat 

and  that  of  KJAN  Bcstg.  Co.,  Ba' Rouge,  La.;  hearing  continued  fr March  1  to  April  10. 
By  Examiner  Leo  Resnick 

FCC  General  Counsel — Granted 
tension  to  file  proposed  findings  of  i 
re  application  of  KEYY  Pocatello,  I( time  extended  to  March  7, 
WFBC    Greenville,    S.    C— Gran continuance  of  hearing  re  applicat 

and  that  of  Houston  Bcstrs.,  Alba  , 
Ga.:  hearing  continued  from  Marcl to  May  1. 

By  Examiner  J.  D.  Bond 
KFRD  Rosenberg,  Tex. — Granted tition  to  amend  application  to  spec 

500  w  daytime,  in  lieu  of  1  kw,  and 
delete  all  reference  to  nighttime  ope 
tion  and  to  specify  revised  finani 
program  data;  accepted  amendm< 
and  removed  application  from  hear docket. 

(Continued  on  page  87) 

SERVICE  DraECTORY 

Custom-Built  Equipment 

U.  S.  RECORDING  CO. 

1121    Vermont   Ava.,   Wash.   5,    D.  C. 
STerling  3626 

COMMERCIAL  RADIO 
Monitoring  Company 

PRECISION  FREQUENCY  MEASUREMEN 
Engineer  On  Duly  All  Night  Every  Nig 

PHONE  JACKSON  5302  ' P.  O.  Box  7037       Kansas  City,  M 

CLARENCE  R.  JACOBS 

Studio  Consultants 
Planning  -  Design  -  Acoustics 

Box  69  -  Princeton,  Illinois  -  Tel.  No.  4200 

*  VACANCY 

YOUR  FIRM'S  NAME  in  this  "vacancy" 
will  be  teen  by  15,500  reoder*- ttation  owners  and  managers,  chiet 
engineers  and  technicians— appliconts 
for  AM,  FM,  Television  and  facsimile 
facilities. 
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JANSKY  &  BAILEY 
XKWiive  Offices 

National  Pratt  Building 
>ffic«t  and  Loborateriet 

1339  Witcontin  Av«.,  N.  W. 
Vathingtsn,  D.  C.  ADamt  2414 

Member  AFCCE* 

McNARY  &  WRATHAU 
RADIO  ENGINEERS 

906  Natl.  Pratt  Bkig.    1407  Paeifie  Av«. 
Washington  4,  D.C.       Santa  Cruz,  Cal. 

Member  AFCCE* 

40  years  of  profeggional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntcloir  3-3000 

Labt:  Groat  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STorling  J|11l 
Washington  4,  0.  C. 

Member  AFCCE" 

Commercial  Radio  Equip.  Co. 
Ey»nit  L.  Dillard,  Gen.  Mgr. 

international  bldg.      dl.  1319 
washington,  d.  c. 

Sorter  bldg.  lo.  8821 
kansas  city,  mo. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 

GAUTNEY  &  RAY 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg. 

Washington  4,  D.  C. 
National  7757 

RAYMOND  M.  WILMOTTE 

^^4*9  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

JOHN   J.  KEEL 

Warner  Bldg.,  Wash.,  D.  C. 

Notional  4513 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING   DISTRICT  8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Mcintosh  &  Inglis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

SUSSELL   P.  MAY 

412  F  St.,  N.  W.  Kellogg  Bldg. 
Veshington,  D.  C.        REpublic  3984 

Member  AFCCE* 

ANDREW 
CORPORATION 
SPECIALISTS  IN 

Allocation  •  Design  •  Installation 
363  E.  75th  St.,  Chicago  19,  III. 

PHONE:  TRiangle  4-4400 

Dixie  B.  McKey  &  Assoc. 

1820  Jefferson  Place,  N.  W. 

Washington  6,  D.  C. 

REpublic  7236 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.       Ml.  4151 
DALLAS,  TEXAS 
1728  Wood  St.  Riverside  3611 

Member  AFCCE* 

E.  C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
»OND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 
Member  AFCCE* 

CHAMBERS  &  GARRISON 

1519  Connecticut  Avenve 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE* 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE* 

A.  EARL  CULLUM,  JR. 
CONSULTING  RADIO  ENGINEERS 

HIGHLAND   PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  8-6108 

WILLIAM  L.  FOSS,  Inc. 

Formerly  Colton  It  Fost,  Inc. 
1927  15th  St.,  N.  W.     REpublic  3883 

WASHINGTON,  D.  C. 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Philip  Merryman  &  Associates 
•  114  State  Street 

•  Bridgeport   3,  Conn. 

•  Bridgeport  5-4144 
RADIO  CONSULTANTS 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  4-8721 

ARLINGTON,  TEXAS 

Of.  VI  3ilUr 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

ITelephenes — Kingswoed  7631,  9541 

SILLIMAN  &  BARCLAY 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

2915  Red  River  2-5055 
Austin,  Texas 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

GEORGE  P.  ADAIR 

Radio  Engineering  Consultant 
Executive  5851  1833  M  STREET,  N.  W. 
Executive  1330  WASHINGTON  6,  D.  C. 

WALTER  F.  KEAN 
'  CONSULTING  RADIO  ENGINEERS 

Executive  offices:   40   East  Ave. 
Laboratory:   114   Northgate  Rd. 

riverside.  III.      —      Riverside  6633 
(A   Chicago  suburb) 

ADLER  ENGINEERING  CO. 

TELEVISION  AND  BROADCAST  FACILITIES 

l»SIGN  AND  CONSTRUCTION 

720  Milton  Rood,  Rye,  N.  Y.   RYE  7-1413 
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•Classified  Advertisements 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 

Wanted  10c  per  word — $1  minimum.  Help  Wanted  20e  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 

BROADCASTING  is  not  responsible  for  the  return  of  application  material 

(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

Successful  sales  manager— Texas  ABC 
station.  Good  territory,  requiring  good 
man.  Permanent.  Equitable  compen- sation. Send  full  sales  resume.  Box 
227E,  BROADCASTING. 

Sales  manager-salesman,  25-35  years 
old  with  three  years  experience  for 
kilowatt  Michigan  network  station. 
Must  own  car,  personal  interview  at 
own  expense,  salary  in  keeping  with 
ability.  Gi^e  full  story  first  letter. 
BOX  247E,  BROADCASTING.  
MaJiager  with  good  selling  background 
and  record  for  500  watt  daytime  inde- 

pendent in  Manhattan,  Kansas.  Start- 
ing operation  within  approximately  90 

days.  Must  be  thoroughly  qualified  in 
management  and  sales.  Opportunity 
for  part  ownership  to  right  man.  One 
of  a  group  of  three  stations  operating 
in  Hastings,  Nebraska,  CofEeyville  and 
Manhattan,  Kansas.  Write  complete  de- tails to  Mr.  Duane  L.  Watts,  General 
Manager,  KHAS,  Hastings,  Nebraska. 

Enlarging  staff!  Field  managers  cover- 
ing Chicago,  Boston,  Toronto,  Montreal 

and  Mexico  City  areas.  Good  percent- 
age deal,  representing  RRR-Radio-TV 

Employment  Bureau,  Box  413,  Phila- delphia.   

Salesmen 

Long  established- station  with  excellent 
record  and  market  has  opening  for  ag- 

gressive salesman  who  is  well  establish- 
ed in  radio.  Prefer  man  from  Mississip- 
pi, Arkansas  or  Tennessee  area.  Open- ing offers  excellent  opportunity  and 

would  likely  immediately  equal  or  bet- 
ter present  earnings  of  applicant.  Sub- mit complete  personal  background  and 

photo.  Reply  confidential.  Box  252E, BROADCASTING.   

Experienced  radio  time  salesman  for 
well  accepted  and  well  financed  FM- AM  station  in  small  midwest  town 
where  competition  is  tough.  Perma- 

nent future  for  risht  man.  Write  giv- 
ing complete  background  with  photo- graph. Must  be  aggressive  and  anxious 

to  serve  customer.  No  high  pressure. 
Box  332E,  BROADCASTING.  
Immediate  opening  experienced  sales- 

man. Aggressive,  no  high  pressure, 
250  watt  Mutual.  Salary  plus  commis- sion on  all  local  business.  One  man 
sales  staff.  Prosperous  midwest  com- munity. Send  complete  story,  recent 
photo,  references.  Box  342E,  BROAD- CASTING.   

Experienced  salesman  wanted  for  full- time  250  watt  independent  in  town  of 
18  000.  State  full  information  in  first 
letter  WMDN,  Midland,  Michigan. 

Announcers 

Immediate  opening,  good  opnortunity 
for  announcer  who  plays  Hammond 
organ  and  piano.  Submit  audition disc  and  full  details.  Box  320E, 
BRO  A  DC  A  STING.  
Wanted— Play-by-play  sports  an- nouncer and  salesman  to  broadcast 
baseball  and  cover  regular  accounts. 
Must  have  sale-  and  announcing  expe- rience. Network  affiliated  station  in 
midwest  city  of  50,000  population.  Box 
331E,  BROADCASTING.  
Special  events  man  to  work  regular 
board  shift  and  special  events  plus  oc- 

casional mc.  Network  station  in  Da- 
kotas.  Send  full  details  and  photo. 
Box  337E,  BROADCASTING.  
Announcer.  Straight  staff  with  network 
affiliate.  Must  be  experienced.  Prefer 
Michigan  man.  Send  disc,  qualifica- tions.    WBCM,  Bay  City,  Michigan. 
Wanted:  Announcer  with  first  ticket. 
No  combination  work.  No  mainte- 

nance. Just  straight  relief.  Six  days 
week.  Will  consider  man  with  poten- tial but  no  announcing  experience. 
Tell  all  first  contact  WRCS,  Ahoskie, 
N.  C. 

Help  Wanted  (Cont'd) 
Technical 

Experienced  transmitter  operator  fam- iliar with  5  or  10  kw  AM  operation, 
should  have  directional  antenna  ex- 

perience, must  have  car.  New  York 
state,  permanent.  Box  359E,  BROAD- CASTING. 

Two  engineers  (transmitter  and  studio) 
needed  for  finest  University  FM  station 
in  southwest  to  open  in  late  Spring. 
Prefer  men  at  least  28  years  of  age  with 
university  background.  Must  have  1st 
phone  and  experience  on  engineering 
and  repair.  Station  will  broadcast 
strictly  non-commercial — FM  from  6  to 
10  hours  daily.  Opportunity'  for  con- tinued study  at  University  if  interested. State  salary  required.  Write  details 
to  Dr.  Wilton  W.  Cook,  Station  KUHF- 
FM,  University  of  Houston,  Houston, Texas. 

Engineer — Sober  and  reliable  for  top 
facility  AM-FM  outlet  in  northcentral 
section  in  Ohio.  No  mail  applications 
considered.  Apply  personally  Chief 
Engineer,  WATG,  Ashland,  Ohio. 

WGCM,  Gulfport,  Mississippi  has  open- ing for  chief  engineer. 

Immediate  opening  —  Engineer  -  an- 
nouncer. Good  voice  necessary.  Perma- 

nent position.  Send  full  information. 
Experience,  salary  requirements  and 
photo  first  letter.  WMLT,  Dublin, Georgia. 

Production-Programming,  others 

Wanted — Girl  for  continuity  and  traffic. 
Will  accept  girl  with  minimum  amount 
of  experience.  Network  affiliated  sta- tion in  midwest  city  of  50,000  popula- tion.   Box  330E,  BROADCASTING. 

Continuity  writer,  experience  neces- 
sary. WWCA,  Gary,  Indiana.  Starting 

$150  per  month. 

Situations  Wanted 

Managerial 

Solid  radio  manager  available.  22  years 
experience  all  departments.  Basic  pro- 

gram specialist,  former  network  pro- ducer, executive.  Good  salesman,  alert 
to  Hooperaising  with  emphasis  on  black 
P  &  L  statements.  Solid,  sober  family 
man  who  doesn't  offer  cure-all  or  over- night success  to  starving  newcomers, but  conscientious  sales,  programming 
and  promotion  resulting  in  sizable 
gains.  Not  afraid  to  tackle  the  toughest 
.job  at  any  size  station,  any  network  or even  television.  Available  by  my  own 
choice  and  desire  to  work  where  hard 
work  is  appreciated  and  encouraged 
and  compensation  is  commensurate 
with  ability  and  results.  What  have  you 
to  offer?  Box  225E,  BROADCASTING. 

Sales  manager  of  50,000  watt  owned 
and  operated  station.  15  years  with 
station.  Age  42.  Previous  wholesale  and 
retail  selling.  Married,  with  family.  Ex- 

perienced in  all  phases  of  station  oper- ation. Would  like  position  of  manager 
or  sales  manager  of  station  of  5,000 
watts  and  up  with  NBC  or  CBS  affilia- tion. Available  with  customary  30  day 
notice.    Box    281E,  BROADCASTING. 

Salesmen 

Situations  Wanted  (Cont'd) 
Salesmanager  or  salesman,  can  write, 
produce  and  announce.  Young,  ag- 

gressive college  grad  who  knows  the 
business.    Box  317E,  BROADCASTING. 

Are  you  looking  for  a  salesman  who 
can  develop,  create  and  sell  business, 
both  local  and  regional  for  your  sta- tion? Drawing  account  to  be  repaid 
from  earned  commissions.  Presently 
employed.  Then  please  write  Box  318E, 
BROADCASTING. 

Well  experienced  and  seasoned  sales- man seeks  worth  while  connection. 
Not  in  small  money  but  don't  expect 
a  pension  on  silver  platter.  Hard  work- er, sober,  ideas,  qualified  to  supervise station  or  sales,  but  not  too  good  to 
pound  the  streets.  Have  good  car,  good 
references  and  high  sales  record.  Avail- 

able about  April  1.  Box  319E,  BROAD- 
CASTING.   - 

Executive  type,  sales  success,  college, 
available  for  topflight  progressive  sta- tion.   Box  321E,  BROADCASTING. 
Excellent  sales  background,  producer 
fast  selling  shows,  programmer.  Ambi- tious young  college  graduate  seeks 
golden  opportunity  to  advance.  Proven results  without  high  pressure  methods. 
Can  produce  your  needs  and  promote 
your  interests.  Stable,  reliable.  Re- sume, references.  Box  3S8E,  BROAD- CASTING. 

Executive  type,  sales  success,  college, 
employed,  desires  to  change  market. 
Box  392E,  BROADCASTING. 
Announcer.  Versatile,  trained.  Good 
voice  and  enunciation.  Not  stuffy  or 
dull  nor  asinine.  Inexperienced.  Joseph 
Carbone,  440  Schiller,  Chicago. 

Thoroughly  experienced  producer,  uni- 
versity graduate,  over  10  years  experi- ence, hard  worker,  single,  aggressive, 

proven  sales  records,  available,  desire 
better  opportunity,  no  high-pressure, announcer-control  operator,  remotes 
experience.  Wire,  write  offer,  don't drink.   Box  50E,  BROADCASTING. 

Small  market  radio  managers,  atten- 
tion. Denver  University  radio-business 

graduate  available  mid- April.  Sell,  an- nounce, write,  sing,  etc.  Prefer  sales. 
Reliable.  Experienced.  References. Enthusiastic.  Wood,  Box  30,  Grand 
Junction,  Colorado. 

Announcers 

Experienced  announcer  —  overall  an- 
nouncing including  news,  DJ.  commer- cials, etc.  Operate  console,  write  copy. 

Single,  dependable,  conscientious. Available  immediately.  Box  123E, 
BROADCASTING . 
Announcer — Experienced  deejay;  news 
and  sports.  Married  veteran.  Disc  and 
photo  available.  Box  231E,  BROAD- 
CASTING.   

Sports  announcer.  Play-by-play  all 
sports.  Best  baseball  announcer  in  the 
business.  Excellent  references.  Wnl 
accept  only  top  position.  Box  251E, 
BROADCASTING^  

Looking  for  a  personality?  Well,  I'm a  flub!  Two  years  announcing-copy- 
writing.  Single,  25.  Think  dead  air  is 
bad?  Just  hear  my  disc!  Box  255E, 
BROADCASTING^  

Experienced  morning  team.  Hillbilly 
jockey  mail-pull  personality  teams  wnth 
local  news  man  (also  sports  play-by- 
plav)  Will  travel.  Disc,  photos,  refer- ences.  Box  270E.  BROADCASTING. 

Stations  west  of  the  Mississippi,  avail- 
able March  30.  Play-by-play  sports, 

special  events,  news,  ad-lib  disc  shows, staff  announcer.  Chief  announcer  at 
present  time.  Looking  for  more  pro- gressive station  heavy  in  sports.  Can 
do  sales.  Single,  27.  Disc,  photo  avail- able.   Box  285E,  BROADCASTING. 
Attention  New  England  and  Florida 
station  managers.  R-cent  college  grad, 
vet,  25,  single,  practical  experience  as station  manager  of  2  college  stations 
snd  work  in  net  affiliate,  desires  posi- 

tion in  pro»?ressiv<=  <;tation  as  announcer 
or  copywriter.  Top  references.  Box 310E,  BROADCASTING. 

Family  man,  34  with  well  received,  rich mature  voice,  and  14  years  announcing, 
dramatic  and  program  experience  de- sires affiliation  with  alive,  progressive station.  No  floater.  Now  in  10th  year 
at  present  station.  Feel  change  im- 

perative because  of  station's  economic situation.  Prefer  southwest,  but  will 
answer  offers  from  anywhere.  I  be- 

lieve I'll  please  you — why  not  investi- 
gate.    Box  311E,  BROADCASTING. 
Young  man  with  no  experience  wants 
job  as  announcer-engineer.  Box  313E, BROADCASTING.   

Looking  for  someone  exceptional?  De- pendable enginouncer  with  car.  Prffer 
east,  $65.  :  Wire  audition  available. Will  answer  all  letters  to  Box  314E, 
BROADCASTING. 

Situations  Wanted  (Cont'd) 
Attention  Florida  stations!  Vetti 
staff  man  with  play-by-play  experitr available.  Presently  employed.  Li 
photo,  details  on  request.  Box  3ll 
BROADCASTING. 
Baseball  play-by-play.  Experienc 
College  graduate.  Box  325E,  BROA CASTING. 

Attention  sports  stations!  Topnol 
play-by-play  man  looking  for  advani ment.  4  years  experience  staff,  spci 
Presently  employed.  Station  not  c; 
rying  baseball  this  year.  Disc,  pho 
details  on  request.  Box  316E,  BROA 
CASTING. 
Excellent  sportscaster.  Desires  ba 
ball  1950.  Single  or  team.  Present kw  staff  and  sports.  College.  M 
ried.    Box  324E,  BROADCASTING.  : 
Want  to  corner  a  rich  hillbilly  mark 
I  can  do  it  because  I've  done  it  befo Have  top  rated  hillbilly-western  sh; 
at  present  that's  sold  solid.  Can  fi nish  plenty  proof  of  ability,  but  do 
take  my  word.  Experience?  I've plenty  of  that  too.  Age  29.  Marri 
Child.  Sober.  Not  just  interested 
changing — interested  in  opportuni 
Box  326E,  BROADCASTING. 
Here's  the  man  to  take  over  your  spo. 
department  and  special  events.  4  ye- 
solid  experience  with  top  play-by-p- 

all sports.  Also  participation  and  d- shows,  news  reporting.  Seeks  pern! 
nency  with  forward-looking  stati Best  references.  Box  327E,  BROA: 
CASTING. 

Triple  threat  combo  man  offers  i 
years  staff,  play-by-play  and  first  cl phone,  for  responsible  position  vr 
accent  on  sports.  Salary  commensur. 
with  ability  and  experience.  Marri 
26,  and  sober.  Write  Box  328E,  BROA 
CASTING. 
Announcer-dj;  completely  experieni; 
combo  man  with  ideas.  Available  ntt 
Box  333E,  BROADCASTING. 

Professional  announcer  desires  s'' work  or  teaching  job.  10  years  raC' television  background.  Box  33. 
BROADCASTING. 
Brand  new,  never  before  used 
nouncer.  Professionally  trained.  M 
west.  20,  single.  Immediate  delive 
Box  339E,  BROADCASTING. 

Sports  director.  Play-by-play  baseb 
basketball,  football,  boxing.  Coll. 
graduate.  Married.  Top  referent 
Presently  employed,  seek  security  vi 
TV  future.  Box  340E,  BROADCAS ING. 

Announcer  with  IV2  years  experier 
net  and  independent,  five  kilowatt  < 
250,  is  seeking  a  chance  to  learn  m 
about  your  operation.  I've  handled  < can  handle  staff  work  competen 
but  know  there's  a  lot  more  I  1 learn  with  you.  Your  letter  will  br 
my  qualifications,  references  and  fc 
promptly.  Please  write  Box  34; BROADCASTING. 
Versatile  announcer,  dj.  Ambitio 
young,  commercial.  New  York  ra 
background.  3  years  experience, telligent  salesmanship,  programm. 
and  ad-lib  ability.  Outstanding  si 
cess  selling  national  accounts  pers' 
ality  disc  shows.  Broad  musical  edu= tion.  Substantial  station  northeast  ai 
Box  343E,  BROADCASTING. 
Combination  office  man,  announ 
Handle  all  work  in  both  departmei, 
Full  experience.  Sixty  dollars.  \ 
ginia.     Box  345E,  BROADCASTING 
Combination  announcer-engineer,  th 
oughly  experienced  in  small  stat operation.  Presently  employed 
sires  change.  Family  man,  dependal 
good  references.  Box  348E,  BROA CASTING. 

Announcer,  graduate  oldest  broadc; 
ing  school  in  country.  Produced,  sa emceed  amateur  shows  in  Chicago  r 
clubs.  Two  years  college.  Former  s 
5000  watt  NBC  affiliate.  Consider 
offers.    Box  351E,  BROADCASTING 

Friendly  voice,  experienced  announ 
disc  jockey  with  novel  dj  ideas.  C lege,  ambitious,  young,  single 
sincere.  References.  Travel.  Disc,  ph 
Box  352E,  BROADCASTING. 

Let's  be  truthful.  You  could  use 
other  staff  announcer.  I've  had  0 2  years  radio  school,  all  phases,  . 

year  small  station.  Need  break.  ' me.  Disc,  photo  on  request.  Box  3. BROADCASTING. 



r  Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) 
iregro  combo  man,  two  years  experi- 
tce  all  phases.  Play-by-play  my  meat. :  c liege.  Box  354E,  BROADCASTING. 
nnoiincer  with  experience  desires 
oiition  with  progressive  station.  Can 
andle  all  types  of  shows.  Heavy  on 
isc    and    sports    shows.     Box  360E, 
"ROADCASTING.  jinouncer — Good  staff  man.  Two  years 
xperience.  College  background,  mu- c  major.  Speech  and  dramatics  at 
olumbia  University.  Presently  em- 
■loyed  metropolitan  New  York  station 
hich  anticipates  cutting  staff.  Excel- 
■nt  dj,  authoritative  news  reporting, 
paight  commercial  announcing.  Im- gination,  versatility;  warm,  sincere 
';yle.  Best  of  references.  Age  29, iiarried.  one  child.  Disc  on  request. 
I^ox  362E,  BROADCASTING.  
■portcaster — experienced  play-by-play, laff.  Baseball,  basketball.  Young. 
Carried.    Box  365E,  BROADCASTING. 
iudience  builder,  strong  commercials, 
lersatile,  fast  selling  shows,  person- 
|ble'  friendly  informal  approach.  Sing- 3g  disc  jockey,  dialects,  gimmicks 
sed.  AM  or  TV,  college  graduate 
jccessful  background  wants  to  plant 
Tibitious  seeds  in  fertile  garden.  Disc, 
Ijsume.  references.  Box  369E,  BROAD- 
JASTING. 
ioung  man — to  learn  radio  announcing. 
inU  travel  anywhere.  College,  Box 
[TIE,  BROADCASTING. 
innouncer,  6  yrs.   experience,  news, 

, jisc  shows,  commercials,  anything  and 
U'erything  required  of  staff  man.  B.S. egree.    Box  372E,  BROADCASTING. 
uality  and  quantity  in  ability.  Ex- srienced,  versatile.  Possess  excellent 

I  iaice  for  announcing,  newscasting.  All 
iisc  shows.  Write  continuity,  operate 

\  5ard.  Single,  sober,  free  to  travel. 
;  alary  secondary  to  furthering  career. 
ox  374E,  BROADCASTING. 
jnnouncer,  experienced,  dependable, 

t  arried,  will  travel  anywhere.  Disc, 
I  loto  available.  Box  375E,  BROAD- 
[  ASTING. 
1  unouncing  school  graduate  looking 
■)ir  starting  position  anywhere.  Disc 
■lid  photo  on  request.  Box  377E, 
ROADCASTING.  

i  aoking  for  an  announcer,  writer  com- 
nation  who  has  good  training,  educa- 
jn  and  ideas?  Will  to  work.  Box 
3E,  BROADCASTING. 

I  Jinouncer — College  grad,  vet,  over  1 ;i;ar  experience  as  chief  announcer  for 
frmed  Forces  Radio  Service.  Exten- 

■  ve  knowledge  of  music,  both  popular ad  classical.  Disc  and  photo  on  re- 
;  jest.   Will  travel.   Box  379E,  BROAD- ASTING. 
)ortscaster.  Baseball  play-by-play, 

j  allplayer  background.   College  degree 
broadcasting.  Young,  hardworking, 

,  acere,    sober.     Box    381E,  BROAD- ASTING. 
ay-by-play  sportscaster  and  commen- 
tor  available  immediately.  Baseball, 
isketball  and  football  experience, 
^ek  permanent  sports  position.  Travel 
ly  where.  Presently  employed  but 
ant  better  position.  Anxious  for 
seball  opening.  Disc,  photo  and  let- 
r  available.  Box  382E,  BROADCAST- 
,rG^  
|)mbo  man,  independent,  network  ex- 
rience.  Heavy  play-by-play  in  major :  orts.  Capable  DJ,  announcer.  Reor- 
nization  of  stock  holders  eliminated 
y  job.  Manager  confirmation  and 
commendation.  State  minimum  sal- 
y.  Box  385E.  BROADCASTING, 
'noimcer,  all-round  man.  Five 
onths  experience,  voice,  diction  and 
,terpretation  good,  ad-lib,  DJ.  Family 
an  seeking  permanency.   Sales  Inter- 

'  t.     Disc  available.     Southwest  Dre- I  ned.    Box  38gE.  BROADCASTING. 
iiiUbilly  announcer  and  double  in 
aight  announcing,  clean,  sober,  ex- 
rienced.    Mid-south.    Box  387E, 
^:=tOADCASTING.  sportscaster,    excellent  play-bv- 
iBy,  listener  appeal,  employed,  avail- immediately,  references.  Box  388E, lOADCASTING. 
inouncer,  5  years  top  experience, 
avy  on  news,  presently  employed, 
;ks  better  position,  metropolitan  cen- 
'  only.   Box  389E,  BROADCASTING. 
•\vscaster,  disc  jockey,  20,  graduate nool  of  Radio  Technique,  Chicago, ber.  willing  to  work.  Contact  Ken- 
th  Daum,  Route  3,  Box  552,  Pewau- €,  Wise. 

tperienced  announcer  -  copywriter, 
toficient  ,in  news,  disc  shows,  remotes 
'tth  emphasis  on  commercials.  Mini- 
'lun  $60.00.  Mayo  Fidler,  3148  Wilson 
Ve.,  Chicago,  111.  Phone  Irving  8-1681. 

Announcer.  Graduate  of  one  of  coun- 
tries foremost  announcing  schools.  Who 

will  give  newcomer  a  chance?  Midwest 
preferred  but  will  consider  any  offer. 
Record  upon  request.  Cecil  Muir,  319 
E.  Chicago  St.,  Elgin,  Illinois. 
The  best  of  the  new  announcers  are 
coming  from  the  Pathfinder  School  of 
Radio  Broadcasting,  1222-A  Oak  St., 
Kansas  City,  Mo.  All  trained  board 
operators.  Also  ready  some  good  writ- ers.   Write,  wire,  phone  for  discs,  etc. 

Radio-telephone,  1st  class  interested  In 
announcing  and  maintenance.  Willing 
to  travel.  Joseph  A.  Ristuccia,  226 
Dean  Street,  Brooklyn,  N.  Y.  Ulster 5-0685. 

Sports  announcer.  Experienced  play- 
by-play  baseball,  basketball,  football. Sportscasting  ability  to  get  complete 
local  sports  coverage.  Edit  wire  infor- mation. Will  supply  photo  and  disc. 
Bill  Robertson,  I6I21/2  Ayres,  Corpus Christi.  Texas. 

Competent  announcer — 3  years  experi- 
ence independent  and  network  affiliate. 

Versatile  in  all  phases.  Bob  Stanley, 
4953  N.  Whipple  St.,  Chicago,  111.  Phone 
Irving  8-7763. 
Well  known  baseball  announcer  avail- 

able. Exclusive  broadcast  rights  for 
'50  in  the  AA  Southern  League  bought 
by  competitor  station.  National  adver- tisers recommendations  available  along 
with  those  of  club  owners,  radio  execs, 
Hooperating  and  audience  response. 
Proven  results  guaranteed  by  the  set- tled college  and  radio  educated  man. 
Call  George  Taylor,  Birmingham  6-6172 or  Bessemer,  Alabama  4866J. 
Experienced  announcer,  work  board, 
disc  news  personality  shows.  Want  per- manent opportunity,  age  23,  single.  Bob 
Troner,  83-20  Broadway,  Elmhurst, 
N.  Y.    Havemeyer,  9-8745. 
Disc  .iockey,  sportscaster,  announcer. 
Experienced.  Single.  Now  with  Mu- 

tual key  station,  Washington,  D.  C. 
Outstanding  references  from  present 
employer,  details,  disc  or  interview. 
Ted  Work,  3100  Connecticut  Ave., 
Washington,  D.  C— Hobart  6565,  #127. 
Morning  man,  hillbillie-popular.  deep 
voice,  Arthur  Godfrey  type.  Box  7432, 
Court  House  Station,  Asheville,  N.  C. 

Technical 

Engineer  1st  phone,  telegraph,  amateur 
7  years  communications.  No  broadcast 
experience,  very  reliable.  25,  married. 
Box  43E,  BROADCASTING. 
Engineer,  6  years  experience  In  studio 
and  transmitter  Installation,  opera- tion and  maintenance,  single,  presently 
employed.  Box  56E,  BROADCASTING. 
Thoroughly  experienced  chief  engineer 
available  soon.  Details  Box  78E, 
BROADCASTING. 

Engineer — 2  years  transmitter,  remotes. 
3  years  Army  radio,  radar  experience. 
Graduate  RCA  Institutes.  Presently 
emnloyed.  Box  125E,  BROADCAST- ING. 

Young  single  engineer  desires  position 
with  progresFive  station  going  into  TV. 
RCA  graduate,  1st  phone,  available  im- mediately. Salary  secondary.  Box  228E. 
BROADCASTING. 

Engineer,  20  years  experience,  1st  class 
license;  installation,  maintenance  and 
operation.  AM  and  FM  transmitters 
and  studio  eauipment.  Married,  re- liable and  good  references.  Will  travel. 
Box  230E,  BROADCASTING. 
Chief  engineer  10  years  experience  all 
phases  nresently  employed,  references. 
Box  249E,  BROADCASTING. 

Experienced  engineer,  18  months  — 
full  knowledge  control  board  and  re- 

mote. Single,  will  travel.  Presently  em- 
ployed.   Box  250E,  BROADCASTING. 

First  phone,  experienced,  transmitter, 
console,  remotes.  Married,  car.  Wish  to 
settle  in  northeast.  Available  on  short 
notice.    Box    286E,  BROADCASTING. 

Engineer,  1st  phone.  Veteran.  27;  17 
months  transmitter.  Technical  school 
graduate,  AM,  FM,  TV.  Interested  AM 
station,  travel.  Box  294E,  BROAD- CASTING. 
— ' — ^rr  ■  —  ^iTS  
Engineer,  first  phone,  seeks  better  fu- 

ture. 2  years  experience.  Can  sell, 
announce.  Married,  car.  Box  329J;, 
BROADCASTING. 

Desire  position  engineer  or  combo.  4 
years  experience,  CREI  graduate,  1st 
phone,  married,  36,  car.  Ambitious. 
Disc  available.  Advancement  oppor- 

tunities more  important  than  starting 
salary.    Box  344E,  BROADCASTING. 

Engineer — Experienced  chief,  installa- tion and  combination.  Top  references. 
Prefer  Florida.  Box  347E,  BROAD- CASTING. 

Position  wanted  as  engineer  or  engi- 
neer-announcer, preferably  straight  en- 

gineering. 1  year  engineering  Ga.  Tech. 
2  years  television  training.  4  months 
experience  as  engineer-announcer  on one  kilowatt  transmitter.  Hold  TV- 
engineer  diploma  and  1st  class  license. 
Box  349E,  BROADCASTING. 
Holder  of  first  class  phone  license.  Will 
consider  position  anywhere.  Experi- ence: none.  Ambition:  plenty.  Box 
355E,  BROADCASTING. 

Engineer,  licensed — three  years  ex- 
perience transmitter,  remotes,  mainte- nance. Have  car.  Any  location.  Box 

356E,  BROADCASTING. 

Combination  operator-announcer  and 
salesman,  12  years  experience.  Experi- enced as  chief  engineer  of  250  and  1  kw 
also  construction  and  installation.  Fam- 

ily man  wants  position  with  station  in northwest.  Excellent  references,  good 
selling  voice  on  the  air.  Write  357E, 
BROADCASTING. 

Young,  experienced  combination  man 
holding  first  phone,  second  telegraph 
licenses  available  immediately.  Box 
363E,  BROADCASTING. 

Engineer,  3V2  years  AM-FM,  experi- 
enced on  remotes,  transmitter  and  con- sole operation.  No  announcing.  Single, 

have  car.  NY,  New  England,  Pa.  pre- 
ferred. Box  366E,  BROADCASTING. 

Experienced  construction  engineer,  11 
years  experience  as  chief  engineer, 
constructed  3  new  stations  since  war. 
Have  management  and  sales  experi- ence. Good  references.  Write  358E, 
BROADCASTING. 

Engineer — 1st  class  phone,  2  years  ra- 
dio communications — no  broadcast  ex- 

perience, will  relocate.  Box  370E, BROADCASTING. 

Experienced  first  class  radio  telephone 
operator.  Currently  with  twenty  kilo- 

watt New  York  City  FM  station.  Refer- ences from  same,  will  travel.  Box 
373E,  BROADCASTING. 
Ambitious  RCA  Institutes  grad  with 
first  phone  ticket  and  3  months  varied 
AM  experience  desires  position.  Theo- dore Bonn,  108  Grand  Ave.,  Ridgefield 
Park,  New  Jersey. 

Wanted  engineering  or  combination 
job.  Some  engineering  experience,  22, 
single.  Car,  travel  anywhere.  Chris 
Ten  Brook,  1447  South  Greenwood, 
Wichita,  Kansas. 

Engineer,  experienced,  console,  trans- mitter. Young,  single,  do  not  smoke  or drink.  Salary  secondary.  E  u  ge  n  e 
Brown,  Alden,  Iowa. 
Engineer,  1st  phone,  graduate  of  FM 
and  television,  single,  veteran,  willing 
to  travel,  available  immediately,  Lean- 
der  Butkiewicz,  Kettle  River,  Min- 
nesota^  

Graduate  leading  radio  school.  Holder 
first  class  ticket;  inexperienced.  Will 
accent  reasonable  salaried  position  in 
south.  Ned  Butler,  Box  1185,  Centre- ville,  Mississippi^  

Available  immediately — Engineer,  1st 
phone,  10  months  experience,  veteran, 
seeking  permanent  position  eastern 
states.  Phil  D'Ambrosio,  439  East  121 St.,  New  York,  New  York.  
Vet  25  to  be  married,  have  car,  1st 
phone.  Telegraph,  2  years  CW,  6 months  broadcast.  Presently  employed, 
desire  steady  position  Scranton  and 
vicinity.  New  Jersey  or  New  York. 
Joe  Guzior,  275  High  St.,  Newark,  N.  J. 

Young,  single,  first  class  ticket.  Grad- uate of  leading  school  AM,  FM.  TV. 
No'  commercial  experience.  Willing  to learn,  will  travel.  Richie  Napoli,  309 
Jefler'-on  St,.  Brooklyn  6.  N.  Y.  
Radio  technician,  first  class  license  in 
radio  telephony,  technical  school  grad- uate. Free  to  travel.  Notify:  Edward 
Wagner,  1111  Williams  Court,  Brooklyn, 
New  York. 
Holder  first  phone  seeks  permanent 
broadcast  position.  Two  years  experi-, ence.  Army  500  w  AM,  150  w  FM.  Will 
travel.  Ernest  C.  Wood,  288  Fifth  Ave., 
Brooklyn,  N.  Y.  ST.  8-5739. 

Production-Programming,  others 

Three  years  .  .  .  from  first  day  at  mike 
to  present  position  as  station  manager. 
Now  29.  Experienced  with  affiliates  and 
independents.  Have  good  job.  Fine 
employer,  but  too  many  duties.  Pro- 

gramming my  specialty.  Listen  to  rea- sonable offer  involving  programming, 
production  or  promotion  in  radio  or 
allied  field.  No  hurry.  Box  275E, 
BROADCASTING. 
Miss  Brown — Must  you  spend  all  your 
time  in  the  ladies'  lounge?  I  want  you 
to  take  a  letter  to  the  program  direc- 

tor/announcer listed  in  this  week's 
BROADCASTING.  He  says  he's  college trained  with  three  years  experience  in 
every  phase  of  air  work — says  he  has 
plenty  of  programming  ideas  and  a welcoming  attitude  toward  hard  work. 
He  has  a  family,  is  presently  employed, 
but  is  looking  for  an  honest,  stable, 
progressive  station  run  on  a  sound 
business  basis  by  people  who  know 
radio.  Says  he'll  send  tape,  details and  references  to  prove  he  can  fit  in. 
So  please  come  out.  Miss  Brown — I 
want  to  write  the  guy  and  see  what  he's got.  His  address  is  Box  361E,  BROAD- CASTING. 

Production  director,  young,  experi- 
enced, versatile,  wants  connection  with 

progressive  station.  Box  364E,  BROAD- CASTING. 

Diversified  experience,  will  accept  any 
offer  to  start.  Motion  picture  back- 

ground, formerly  associated  with  prom- 
inent New  York  production  man.  Grad- uate T^'e-'i-^-m  Workshop.  Box  376E, 

BROADCASTING. 

Program  director  experienced  sales, 
agency  and  all  phases  station  opera- tion. Specialty  sports.  Married,  will 
travel  for  interview.  Box  390E, BROADCASTING. 

Radio-TV  program  director.  12  years 
in  radio,  1  year  head  of  TV  program- 
ming-production.  Desires  change  where 
opDortunity  to  eventually  enter  owner- ship is  available.  Not  necessarily  TV. 
Box  391E,  BROADCASTING. 
Young,  professional  man,  5  years  Army 
engineer  officer.  Affiliated  radio  since 
1937  desires  position  with  progressive 
TV  or  radio  station.  Have  formal 
schooling  all  phases  radio  and  TV  pro- 

duction, program  building,  staff  work. 
Professional  experience  as  vocalist, 
emcee.  Will  sell  home  to  move  where 
personal  merit  affords  opportunity  for 
advancement.  Win  Irving,  1171  S. 
Lyman,  Oak  Park,  Illinois. 
Experienced  traffic  director  desires 
position  in  radio  on  eastern  coast.  Col- lege education.  Journalism  major. 
Good  references.  Contact  F.  E.  Marble, 
Ridgecroft,  Box  518,  Southern  Pines, N.  C. 

Writer-announcer,  25,  seven  months 
experience  250  watt  independent.  Wants 
spot  any  section  of  U.  S.  V2  year  TV 
trained,  l'/2  years  college.  Have  han- 

dled full  copy  load  plus  regular  an- nouncer shift.  Will  start  immediately. 
Bill  McGillivray,  Box  665,  Thief  River 
Falls,  Minnesota. 

Precision  tape  editing  by  network  en- 
gineer. Ampex.  Brvish  machines.  Phone 

President  2-2553,  New  York. 

Television 

Technical 

First  phone  license.  Class  "A"  ham.  18 years  projectionist  sound  technician. 
Should  prove  asset  to  TV  station  using 
film.  Box  271E,  BROADCASTING. 

Production-Programming,  others 
Production  man-writer,  radio  and  TV 
experience  desires  spot  on  TV  produc- 

tion staff.  Presently  employed.  Mini- mum S75.0O  per  week.  Box  338E, 
BROADCASTING . 

TV  director.  16  months  assistant  di- 
rector major  network  outlet.  Familiar 

with  all  phases  of  production  from 
writing  to  stagecraft.  Can  build  any 
type  of  show.  Consider  radio  position in  interim,  if  necessary.  Box  346E, 
BROADCASTING. 

To  those  having  CP's  for  TV  or  TV  sta- tions seeking  creative  ideas,  sales  and 
production  ability:  here  is  proven  rec- ord of  achievement,  young,  BA,  high 
caliber  experience  in  all  phases  of 
breadcasting.  Resume,  references.  Box 
367E,  BROADCASTING. 

(CoiitiuHcd  on  next  page) 



For  Sale Help  Wanted Help  Wanted  (Cont'd) 

DISC  JOCKEYS 

plain  or  fancy? 

We've  got  them  all — milk- men, night-owls,  cowboys,  gyp- 
sies, sunshine  boys,  debunkers, 

highbrows.  If  they  spin  rec- 
ords— and  are  good  at  it — 

we've  got  them.  Or,  can  get  \ them  for  you.  j 

We're  a  talent  agency,  spe- 
cializing in  disc  jockeys. 

If  you  have  a  D.  J.  job  to 
fill — we  find  the  right  man  for  j 
you.    If  you  have  a  time-spot  I 
that's  ailing,  we  can  provide  a  i 
complete  D.  J.  package — an  ex-  i 
perienced  man  plus  a  format 
we've  dollar-tested  in  stations 
like  yours. 

Just  tell  us  what  you  need. 
We'll  do  the  rest.    No  ads  for  • 
you  to  run,  no  preliminary  in- 

terviews, no  letters  to  dictate, 
no  false  alarms  to  answer.    We  • 
do   everything — at  no   cost  to  . you.  ; 

Kaye-Deutschman,  Inc. 

1440  B'way,  N.  Y.  18,  N.  Y. 

—EVERYTHING  IN  DISC  JOCKEYS—  ; 

Stations 

Tot  immediate  sale.  Complete  broad- 
casting AM  250  watt  station  with  com- 

plete Blaw-Knox  radio  tower.  179  feet, 
self  supporting.  This  complete  equip- ment can  be  shipped  immediately  and 
can  be  sold  on  terms.  $5000.00  total 
price.  J.  J.  Phillips  &  Son.  124  E. 
Xachapelle  St..  San  Antonio,  Texas. 

Equipment,  etc. 

50  kw  transmitter,  RCA1050-B,  avail- 
able about  March  1.  Modifications  in- 

clude factory  built  around  all  or  com- plete voltage  feedback  and  A.C.  or.  all 
tube  filaments.  $7200  worth  of  operating 
and  spare  tubes  and  spare  parts.  Box 
150E,  BROADCASTING, 

For  sale:  Hewlett-Packard  model  335B 
FM  frequency  and  modulation  monitor. 
New,  in  original  shipping  crate.  Set 
up  for  107.9  MC.  Can  be  used  on  any 
frequency  with  proper  crystal  that  can 
be  obtained  from  H-P.  Cost  originally 
$935.00.  Write  Box  159E,  BROADCAST- ING. 

Used  AM  and  FM  equipment:  General 
Electric  2  kw  FM  amplifier,  model  4 
BT  3A-1,  used  approximately  two 
years.  Excellent  condition.  Also,  250 
-watt  AM  Temco  transmitter,  converted 
to  broadcast  specifications,  approved 
for  broadcast  by  FCC  during  war. 
Complete  except  tubes  and  crystals. Make  reasonable  offer  to  Box  312E, 
BROADCASTING. 

Andrews  coaxial  conductor.  Have  16 
20-foot  lengths  of  SVa"  coax  never  un- packed from  original  cases.  25%  off 
list  price  if  you  take  the  lot.  FOB 
northern  Indiana.  Box  323E,  BROAD- CASTING. 

PT-900  Presto  tape  recorder.  Will  ac- 
cept used  tape  or  wire  recorder  in  trade 

on  brand  new  Presto  tape  recorder. 
Give  complete  details  vour  equipment. 
Box  350E,  BROADCASTING. 

For  sale— Western  Electric  25B  speech 
input  equipment  complete  with  spare 
tubes  and  relay  rectifier  supply.  Slight- 

ly used.  The  first  $1000  buys  it.  D.  C. 
Dillard,  Station  KVSO,  Ardmore,  Okla- homa. 

WE  503B-2,  1  kw  FM  transmitter.  54A 
4  bay  cloverleaf  antenna,  Hewlett- 
Packard  335B  FM  monitor.  RCA  76B-2 
console.  All  half  price  or  less.  WAGE, 
Chief  Engineer.  Lowe  Bldg.,  Syracuse, 
N.  Y. 

For  sale — 165  foot  Wincharger  tower 
with  lights  and  guys  and  250  watt 
transmitter.  Both  in  perfect  condition 
and  available  now.  WDBC,  Escanaba, 
Michigan. 

$12,750  FM  WE  506B-2  complete,  spares, 
10  kw  transmitter.  New,  never  un- 
crated.  H.  Edwin  Kennedy,  WILM, 
Wilmington,  Delaware. 

Wanted  to  Buy 

Stations 

Interested  buying  local;  regional  sta- 
tion, midwest,  south.  Supply  prices, 

confidential  information — experienced 
broadcaster.  Box  219E.  BROADCAST- ING. 

Equipment,  etc. 
New  or  used  Taylor  250  watt  portable 
transmitter  wanted.  State  condition, 
price,  etc.  to  WKVM-A-recibo,  P.  R. 

Miscellaneous 

We  offer,  frequency  measuring  service, 
commercial  quartz  crystals,  new,  re- 
grinding  or  repairs.  Frequency  monitor 
service.  "14  years  experience."  Eidson Electronic  Co.,  Box  31,  Temple,  Texas. 
Phone  3901. 

"Through  Government  Lenses"  ($7.50 
postpaid),  the  new,  press-acclaimed, 
manual-catalogue  facilitating  use  of 
government  photographic  reservoir. 
Important  savings  possible  on  set  ma- terial, backgrounds,  research,  special 
motion  picture  sequences,  etc.  Write 
for  free  folder  on  catalrgue  and  special 
search  services.  Washington  Commer- 

cial Co.,  Dept.  D,  1200  Fifteenth  St., 
N.  W.,  Washington  5,  D.  C. 

Managerial 

WANTED — Manager  for  local  southern 
station  in  town  of  50.000.  Network, 
newspaper  affiliation  with  FM.  Salary 
and  percentage  of  profits  guaranteed. 
Need  man  strong  on  sales.  Prefer  native 
southerner  or  person  with  several  years 
experience  in  south.  Send  picture,  refer- 

ences, e.xperience  in  first  letter.  Box  335E, 
BROADCASTING. 

Salesmen 

ATTENTION 
EXPERIENCED 
SALESMEN 

Leading  •  Transcription  Library  Com- 
pany has  openings  immediately  for sales  minded  men  with  well  rounded 

station  experience.  Here's  a  real  op- portunity for  men  who  like  to  sell 
and  like  to  travel.  Liberal  salary 
and  expenses  paid. 
Send  full  details  of  background,  ex- 

perience, present  connection  and  pho- 
tograph. Information  will  be  held 

strictly  confidential  and  interviews 
will  be  arranged  at  convenient  time. 
Mail  applications  and  full  information to 
BOX  835D,  BROADCASTING 

•f  ........■■■....i 

j  MAJOR  PRODUCER  OF  • 
j  TRANSCRIBED  SHOWS  WANTS  • 
I  SALESMAN  FOR  BOSTON  AREA  j 

!  Man  who  formerly  covered  territory  • 
!  has  been  promoted.    His  earnings  over  ! 
•  5  year  period  averaged  over  $20,000  { 
!  per  year.  Ample  drawing  account  • 
S  against  commissions  furnished.  Radio  Z 
.  sales  background  required.  Give  com-  • 
!  plete  sales  and  personal  background.  ! 
•  Attach  photograph  if  possible.  S 

;  BOX  171E,  BROADCASTING  i 

Announcers 

SPORTS  COMMENTATOR 

50  kw  station  in  one  of  the  east's largest  cities  is  looking  for  an  alert, 
aggressive  radio-TV  commentator  who 
can  speak  with  authority  on  all 
sports.  Man  we  hire  will  have  dis- 

tinctive deliverj',  will  be  neat, 
strong  on  personality  and  experience. 
He  will  have  had  a  record  of  success 
elsewhere  in  the  field  as  a  commenta- 

tor and  play-by-play  man.  He'll  be a  good  mixer,  capable  of  developing 
quick  contacts  among  coaches  and 
players.  If  his  background  also  in- cludes standout  accomplishments  in 
intercollegiate  or  professional  sports 
competition,  it  will  help.  Write  full 
details  and  include  photograph. 

Production-Programming,  others 

SALES  PROMOTION  MANAGER 
AM  and  TV.  Work  directly  with 
sales  department.  Midwest  locations. 
Metropolitan  market.  Salary  f375 
month  start. 

BOX  210E,  BROADCASTING 

Wanted — Combination  research  and  pro- 
motion manager  for  metropolitan  south- 

ern station.  Need  man  to  head  publicity 
department  and  work  directly  with  sta- tion director.  Send  pictures,  references, 
experience  first  letter.  Box  336E,  BROAD- 
CASTING. 

Television 

Production-Programming,  others 

BASEBALL  TELEVISION 
Midwest  station  has  immediate 
openings  for  experienced  pro- ducer-director able  to  do  own 
switching.  Also  need  baseball 
cameraman.  Major  League  pick- 

up with  3  RCA  cameras  and Zoomar  lens.  Send  resume  of 
experience. 
BOX  380E,  BROADCASTING 

For  Sale 

Stationt 

Only  radio  station  in  20,000 

population  town  in  Califor- nia. Forced  to  sell.  Lack  of 

capital.  Two  years  in  busi- 
ness. Write  Box  383E, 

BROADCASTING. 

Miscellaneous 

Wanted  —  Radio  Station 

— to  buy  or  sell.  All  re- 
plies confi  dential. 

Prompt  attention. 
BOX  384E, 

BROADCASTING 

Adds  Radio-TV  Course 

NEW  COURSE,  "Radio  and  Tele 
sion,"  has  been  added  to  the  ci 
riculum  of  the  Pittsburgh  Adv< 
tising  Club's  educational  progra 
It  will  be  conducted  by  Marjo 
Thoma  of  KDKA  Pittsburgh  a 
will  offer  an  introduction  to  rad 
TV,  their  history,  administratii 
services,  production,  sales  c< 
tinuity,  and  other  phases,  the  cl; 
announced  last  week.  Also  adc 

to  the  regular  "Advertising 
duction"  series  under  direction 
Prof.  Homer  E.  Sterling  of  C; 

negie  Institute  of  Technology,  ■w^ 
be  "Advertising  Agency  P;: 

cedure,"  taught  by  club  executiv' The  latter  will  emphasize  ager 
problems,  methods  and  work.  t 

BOX  393E,  BROADCASTING 

Wanted  —  Experienced  mail- 

order pitchman  for  50  kws  sta- 

tion inaugurating  all  night  pro- 

gramming. Send  disc,  salary 

wanted  and  proof  of  your  abil- 

ity to  pull  mail,  first  reply. 

Only  sober,  conscientious  men 

need  apply.  Box  394E, 
BROADCASTING. 

New  York  State 

$7S,000.00 
One  of  the  best  radio  opportunities  in  the  east.  This 

station  has  always  operated  profitahly  under  absentee 
ownership.  Located  in  an  important  and  growing  mar- 

ket. Due  to  very  favorable  circumstances  we  can  arrange 
sound  financing  for  at  least  60%  of  the  purchase  price. 

CONTACT  THE  NEAKEST  OFFICE  OF  THE  EXCLUSIVE  UPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC. 

WASHINGTON,  D.  C. 
James  W.  BlAckburn Washlnct«o  Bide. 

aterUBc  4341-2 

MEDIA  UOKERS 
CHICAGO 

Harold  K.  Mnrphy 
333  N.  Mich.  Ave. 
Randolph  S-455* 

SAN  FRANCISCO 
Ray  V.  HamUton 235  MoBteomerT  St. 
Exhrook  2-5«72 

i, 



FCC  Actions 

(Continued  from  page  82) 
Hsions  Cont.: 
Commissioner  Frieda  B.  Hennock 

Ihesapeake  Bcstg.  Co.,  Inc.,  Wash- 
ton,  D.  C— Granted  petition  insofar 
It  requests  leave  to  amend  applica- 
h  to  specify  1540  kc.  1  kw  D.  in  lieu 
I  890  kc,  5  kw  D;  removed  from 
itring;  dismissed  request  for  grant 
Ijhout  hearing. 

arch  1  Applications  .  .  . 

j      ACCEPTED  FOR  FILING License  for  CP 
icRV    Caruthersville,    Mo.— License CP  new  AM  station. 
t'HHH    Warren,  Ohio— License  for AM    station    to    increase  power, 
:nge  frequency  etc. 

I  License  Renewal 
equest  for  license  renewal  AM  sta- 
n:  WFDF  Flint,  Mich.;  WBRM  Mar- 
,  N.  C;  KIMP  Mt.  Pleasant,  Tex.- 
,LY  Spokane,  Wash.;  WLBL  Stevens nt,  Wis. 

SSA— 540  kc 
tFRM  Kansas   City,   Mo.— SSA  AM 
..ion  to  operate  on  540  kc,  5  kw  unl. 
:  for  period  ending  no  later  than 
y  1,  1952. 
'i  Modification  of  CP 
'i?VOK  Birmingham,  Ala. — Mod.  CP iff  AM  station  increase  power  etc. 
j  extension  of  completion  date. 
;lfERC  Erie,  Pa.— Mod.  CP  new  AM 
::ion  increase  power  etc.  for  exten- 
II  of  completion  date. 
fSDO  San  Diego,  Calif.— Mod.  CP 
■  station  to  change  from  1130  kc  5  kw ;.  DA-2  to  1130  kc  5  kw-D  1  kw-N 
;-N. 
ffod.  CP  new  FM  station  for  exten- 
1  of  completion  date:  WHO-FM  Des 
»nes.  la.;  KFVS-FM  Cape  Girardeau 
.:  WEOL-FM  Elyria,  Ohio;  WHP-FM 
-risburg.  Fa. :aLW  San  Francisco— Mod.  CP  new icommercial  educational  FM  station Aange  ERP  to  1.275  kw 
itBTV  Charlotte,  N.  C— Mod  CP V  commercial  TV  station  for  exten- 
1  of  completion  date  to  9-30-50. 

TENDERED  FOR  FILING 
AM— 1370  kc 

PPAB  Ponce,  P.  R.— CP  to  change -)Sn  kc  5  kw-D  1  kw-N. ;WIE    Kennewick,    Wash.— CP  to j.inge  to  610  kc  1  kw  unl. 
Modification  of  License 

.'^KSR  Pulaski,  Tenn.— Mod.  license Ichange  from  730  kc  250  w-D  to  730 )I250  w-D  100  w-N. 
APPLICATION  RETURNED 

jtRKD  Los  Angeles  —  Radio  Bcstrs ;.  RETURNED  application  for  license ewal. 

irch  2  AppI  ecations 
ACCEPTED  FOR  FILING 
Modification  of  License 

rirABB  Mobile,  Ala.— Mod.  hcense  to '-.mge  from  using  DA-2  to  DA-N 'CLO  Leavenworth,  Kan. — Mod  li- 
'-f,  to  change  from  1410  kc  500  w ii:1410  kc  1  kw, 1  ; 

j  ̂   AM— 1310  kc ^:nPT  Newport,  Ore.— CP  AM  station -'Change  from  1230  kc  250  w  to  1310 '  1  kw  DA-N. 
I  License  Renewal 
llequest  for  license  renewal  AM  sta- n.  KFWB  Los  Angeles;  WJAX  Jack- 

Jw-'o  ̂ ^^S  Cape  Girardeau, ^.  WSNW  Seneca,  S.  C;  KITE  San tonio     Tex.;    KOVO    Provo.  Utah; Roanoke,  Va.;  WSAZ  Hunting- ',  W.  Va. 
License  for  CP 

^^^Z'^^  Chicago— License  for  CP [1  FM  station. 
Modification  of  CP 

lod.  CP  new  FM  station  for  exten- n   of    completion    date:  WMIN-FM 
V ^^\Vx^¥i5" V „ Y^^-^M  Syracuse, Y  ;  WFMZ  Allentown,  Pa 
Hod.  CP  new  commercial  TV  station 
,vo^i?"-i?n    of    completion  date: 
A^^-^,  Syracuse,  N.  Y.  to  9-12-50; -fO-TV  Cmcmnati  to  5-9-50. 

TENDERED  FOR  FILING 
AM— 1480  kc 

fPBBL  Richmond,  Va.— CP  AM  sta- 
1480  kc  5  kw  DA-2. 

AM— 1230  kc 
5XRN  Renton,  Wash.— CP  AM  sta- 
*OADCASTING    •  Telec 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

Sox  St cote SUMMARY  TO  MARCH  2 

Summary  of  Authorizations,  Stations  On  the  Air,  Applications 

Appli- 

ToUl  Cond'l    cations  in 
Class                           On  Air     Licensed      CPs       Grants   Pending  Hearing 

AM  Stations                          2,110           2,073  182  314  263 
FM  Stations                             714  491           264           *5  51  28 
TV  Stations                                100  34             77  350  182 

*  Three  on  the  air. 
*  *  * 

Docket  Actions  ...  C.  H.  Fisher  &  Son.    Granted  Feb.  24. Astoria,  Ore.— Clatsop  Video  Bcstrs., 
FINAL  DECISIONS  granted  1050  kc,  250  w  daytime.  Part- 

WLAP  Lexinston    Kv  •   Oueen   Citv  nership  consists  of  Leroy  E.  Parsons, 

BcVtg    lnc    and  WCPo";- 'both   C^^^^^  ̂ nTp'i'.^^.'^H  ̂ ^^"^  ̂ ^^""^ nati  —  Announced     decision     granting  f:",^  V."^"^^,'?  manager  Sea- 
WLAP  switch  from  250  w  on  1450  kc  d        Chamber  of  Commerce,  20%. 
to  5  kw  day,  1  kw  night  on  630  kc  dispose  of  his  37% 
directional,  and  denying  bids  of  Queen  '"J?5f,?*  Granted  Feb.  24. 
City   and    WCPO    for    same    facilities  ai^'  t„        '  Valley  on  the 
^BROADCASTING,  Feb.  27].    Decision  tsU^a^ed^^r tl3!2go.^'=  P^f^iS^E" 

Metropolitan     Bcstg.     Co.,     Alamo  ̂ %:'^jTn 'e.  Hanidar\«ori?eTv1^^^ Heights,  Tex.,  and  St.  Mary's  U.  Bcstg.  president  30%;  Truman  A  Xfr^L  man^ Corp     San  Antonio-Announced  deci-  ̂ ger  Huntington    W    Va!  Chamb«  of sion  to  grant  application  of  Metropoh-  Commerce  and  former  assistant  man tan  Bcstg.  for  new  station  on  1240  kc  ager    WHTN    HunUngton  secreterv 
with  250  w  fulltime  and  to  deny  bid  of  treasurer  20%.    Grantid  Feb    24  ̂ ' 
St.  Mary's  U.  Bcstg.  for  same  facilities.  k^bd^,              «^rdniea  *eD.  di. Proposed    decision    issued    last    July  ^          Vernon,   Wash.— Beckley 
[BROADCASTING,  July  25,  1949].  De-  i;„ri°  ̂ Jr °-  granted  change  in  facilities 
cision  Feb.  27.  ? j??^,,^"".,^          *°  500  w  fulltime  on 

1430  kc,  directional  night 
INITIAL  DECISION  KVOL     Lafayette,  La.-Evangeline WJOC  Jamestown,  N.  Y. — Announced  Bcstg.  Co.  Inc.  granted  switch  in  facili initial  decision  by  Hearing  Examiner  ties  from  250  w  on  1340  kc  to  1  kw  on Leo  Resnick  to  grant  switch  from  1  kw  1330  kc,  directional  night day  on  1470  kc  to  250  w  fulltime  on  1340  KUGN    Eugene     Ore  —KTir-xr  t„„ kc.    initial  decision  Feb.  27.  granted  switch  from  2^6  w  on  14oS  kc 

OPINIONS  AND  ORDERS  ,i!J^,Y„°"  directional  nisht. 
Scripps     Howard     Radio     Inc.     and  c^fntert  ̂ ^Ji^^ll"'  ̂   ̂'^^i  T  ̂^'^'^ 

Clevelajd  Bcstg.  Inc.,  Cleveland-An-  ^to^  5  kw'X^%ire™tiona^^/kw nounced  memorandum  opinion  and  or-  night  on  1310  kr        "irectionai,  l  kw der  denying  petition  of  Scripps  Howard  „, 
for  rehearing  of  FCC  action  of  Jan.  27,  „  '^f'^    Wenatchee,    Wash.  —  Wescoast 
1949,   which   granted  new   station   on  f>cstg.  Co.  granted  increase  in  power 
1300  kc  with  5  kw  fulltime  to  Cleveland  11^^  1  kw  to  5  kw  directional  night  on Bcstg.  and  which  denied  Scripps  How- 
ard  bid.    FCC  ruled  that  most  issues  WAYS    Charlotte,   N.    C.  Inter-City 
raised  in  petition  for  rehearing  were  Adv.  Co.  of  Charlotte,  N.  c  Inc  grant- answered  during  proceeding  and  fully  ed  switch  from  5  kw  day,  1  kw  night considered.  Order  Feb.  27.  to  5  kw  fulltime  on  610  kc  directional 

Atlas  Bcstg.  Co.  and  Hamtramck  Ra-  .  Binghamton,  N.  Y— Bingham- 
dio  Corp.,  Hamtramck,  Mich.— An-  Bcstrs.  Inc.  granted  switch  from  1 
nounced  memorandum  opinion  and  ^  *  7\  ̂   nieht-directional  on  750 order  denying  petition  of  Atlas  Bcstg.  to  i  day,  500  w  night-directional 
for  review  of  Motions  Commissioner's  on  1360  kc. order  of  March  25,  1949,  which  denied  tramse-po  r^i>  a  iMr^o 
request  of  Atlas  Bcstg.  to  amend  its  urnvr^  ̂ ^^'Z  GRANTS application  for  new  station.    Action  of  „J7          Bristol,  Va. — Granted  invol- 
Motions  Commissioner  afiirmed.    Peti-  untary   relinquishment   of   control  in 
tion  of  Atlas  Bcstg.  granted  to  extent  Appalachian    Bcstg.    Corp.,  licensee, 
it    requests    leave    to    cure    defective  James    Mahoney    (deceased)  to 
jurats  on  its  original  application  for  'l^  fey  Rogers,  Robert  H.  Smith  and 1540  kc  and  its  amendment  to  original  ,|         Gore.     Mr.   Gore  acquires 
application  specifying  1440  kc  in  lieu  iJc'nnir ^  ̂ ''^^'^  331/3%  for 1540  kc.  Denied  request  of  Hamtramck  »ab,ooo.     Deceased    held    50%  control 
Radio  Corp.  to  dismiss  Atlas  applica-  Proxy  voting  of  20  sh.  each  for 
tion.    Order  Feb.  28.  Messrs.  Rogers  and  Smith,  each  one- third   owner.     WCYB   is   assigned  10 

Non-Docket  Actions  .  .  .  ww^r^^r^f'"  """^  „''T*"'  ̂ ^"^ WWSC  Glens  Falls,  N.  Y.— Granted 
AM  GRANTS  transfer  of  control  in  Great  Northern 

Welch,    W.    Va.-Pocahontas    Bcstg.  f^^'°J^^-'^llV^i^^'J''°^^^  ^arig 
Co.  granted  AM  station  on  1150  kc,  1  Fafis    Po.^'^r^     f„f  «fn  nnn"  /°  ̂ i^' kw  daytime.     Estimated  cost  $16,214.  Stens  Falls  Post  Co' ol^;.*'wrT  M Principals  include:   Howard  R.   King,  Liini,,,^?^!.  i°;<.^Y 
chief  engineer  WBRW  Welch,  president  l^Lt                   '^1"-^'"'  f^^Vn^n^nT*  '^H 
20%;  Samuel  Sidote,  Maitland"  W.  Va.,  =,;,nlipH   tn   fnH^iA^^H^Lf  ̂ "^f^r^  "^''J vice  president  10%     Dewey  C.   Brad-  MnrthP^rn  ,nH  P^^.t  rJ^^nl  ^^^^ 
berry,  supervisor  of  maintenance,  Mc-  ,^°'i?I^'>„^",^,f4°^L^?: 
DoweU    county   Board   of   Education,  f^;,^,^1if'rt"H„*^i;2^'''H*°iv??^a*°*^^ <;prrptarv-trpa<;iirpr  ?n<v      Granted  Feb  loans  made  to  firm  by  Mr.  Karig  and secretary-treasurer            urantea  tea.  Robertson.    Great  Northern  buys "^^^  physical  plant  of  WGLN   for  $42,000. Hood  River,   Ore.— Oregon-Washing-  WWSC  is  assigned  250  w  on  1430  kc. ton  Bcstrs..  granted  AM  station  on  1340  Granted  Feb.  24. 
kc,  250  w  fulltime.    Principals:  C.  H.  WSNJ-AM-FM    Bridgeton,    N.  J.— 
Fisher,  50%  owner  KUGN  Eugene,  Ore.,  Granted  transfer  of  control  in  Eastern 
owner  Tower  Sales  &  Erecting  Co.  and  States    Bcstg.    Corp.,    licensee,  from 
50%  owner  C.  H.  Fisher  &  Son,  Tower  Elmer  H.  Wene  to  Paul  W.  Alger  and 
Sales  agency;  C.  O.  Fisher,  50%  owner  Russell  S.  Henderson  for  $82,500.  Mr. 

Alger  is  manager  of  WSNJ  and  Mr. 

tion  to  change  from  1220  kc  250  w  D  to  !l!ned"25"o''w''on*"lT47-kc^^  G^rinted 
1230  kc  250  w  ST  KTW  Seattle.  Feb   24  Granted 

TRANSFER  OF  CONTROL  WLYN-AM-FM  Lynn,  Mass.— Grant- 
KDB  Santa  Barbara,  KGB  San  Diego  acquisition  of  control   in  Puritan 

KHJ-AM-FM  Los  Angeles,  KFRC  San  Bcstg.  Service  Inc.,  licensee,  through Francisco,  and  remotes — Thomas  S  Lee  purchase  by  Theodore  Feinstein  of  37% 
Enterprises    d/b    as    Don   Lee    Bcstg  of  stock  held  by  Emanuel  Goldman  for 
System  consent  to  involuntary  transfer  $14,165.    Mr.  Feinstein  presently  holds 
of  control  of  licensee  and  permittee  38.2%  in  station.     WLYN  is  assigned 
corporations  to  Ben  H.  Brown,  as  spe-  w  daytime  on  1360  kc.  Granted 
cial    administrator    of    the    estate    of  Feb.  28. 
Thomas  S.  Lee.  KSNI(FM)     Salinas,    Calif.— Granted 

APPT  TPATinv  KUTiiifMirr.  assignment  of  license  from  Monterey 
K^r-,vA        ̂          .  Peninsula  Bcstg.  Co.  to  Salinas  News- 

c»\:,H      T     ̂ 'S't„^9tH}?;~P'^*'1*'^    Bcstg.  papers  Inc.  (parent  company).  Salinas Service  Inc.    RETURNED  Feb.  28  ap-  Newspapers  Inc.  accepts  all  assets  and Plication  for  license  to  cover  CP.  liabilities.    No  monetary  consideration. sting 

KSNI  is  assigned  Channel  233  (94.5  mc). Granted  Feb.  28. 

Deletions  ... 
ONE  AM  AUTHORIZATION  and  one 
FM  authorization  reported  deleted  last 
week  by  FCC.  Total  to  date  this  year: 
AM  15;  FM  23;  TV  1.  Deletions  and reason  for  withdrawal  follow; 
KOPY  Glenwood  Springs,  Col. — Glen- 

wood  Springs  Bcstg.  Co.  CP  Feb.  28.  At 
same  time  Glenwcod  Springs  received 
its  grant,  Western  Slope  Bcstg.  Co. 
also  received  grant.  Both  CP  holders 
felt  that  town  of  4,000  not  big  enough 
to  support  two  stations  and  reached 
agreement  whereby  KOPY  would  give 
up  CP  and  Great  Western  would  reim- burse firm  for  expenses  totalling  $1,600. 
KBMA(FM)  Beaumont,  Tex.  —  First 

Baptist  Church  of  Beaumont.  CP.  Feb. 
?8.  Applicant  feels  without  AM  outlet 
which  it  had  hoped  to  operate  in  con- 

junction with  FM  it  is  not  feasible  to 
proceed  at  this  time. 

Applications AM  APPLICATIONS 
Hartford,  Wis.  —  Kettle -Moraine 

Bcstg.  Co.,  1550  kc,  500  w  daytime.  Es- timated construction  cost  $8,500.  Princi- 
pals in  firm  include:  Sherman  C.  Carr, 

engineer  WTMJ  Milwaukee,  president 
22Ji.%;  Leo  M.  Durvil,  employe  West 
Bend  Aluminum  Co.,  vice  president 
221,4%;  Walter  G.  Zastrow,  formerly 
50%  owner  King  Machine  Co.,  secty- 
treas.  45%;  George  J.  Laikin,  lawyer 
and  formerly  Special  Assistant  to  At- 

torney General  in  Tax  Div.,  U.  S.  Dept. 
of  Justice,  Washington,  10%.  Filed March  1. 
South  St.  Paul,  Minn. — South  St.  Paul 

Bcstg.  Co.,  1590  kc,  1  kw  day.  Esti- mated cost  of  construction:  $18,299. 
Principals  in  company  include  Victor 
J.,  Albert  S.,  Antonio  S.  and  Nicholas 
Tedesco,  all  have  interests  in  WSHB 
Stillwater,  Minn.,  WKLK  Cloquet, 
Minn.,  and  have  40%  interest  in  Owa- 
tonna  Bcstg.  Co.,  applicant  for  station 
at  Owatonna,  Minn.    Filed  March  2. 

Monett,  Mo. — Lloyd  C.  McKenney  and 
John  J.  Daly  d/b  as  Carthage  Bcstg. 
Co.,  990  kc,  250  w  day.  Estimated  cost of  construction  $21,158.74.  Applicant  is 
licensee  KDMO  Carthage,  Mo.  Filed March  2. 

Keidsville,  N.  C. — Reidsville  Bcstg. 
Co.  Inc.,  1220  kc,  250  w  day.  Estimated construction  cost  $4,925.  Applicant  is 
permittee  of  WREV  FM  outlet  in  Reids- ville.   Filed  Feb.  28. 
Beaver  Dam,  Wis. — Prairie  Bcstg. 

Co.,  740  kc,  250  w  day.  Estimated  con- 
struction cost  $15,050.  Principals  in- clude: Edwin  W.  Erdman,  technician 

Draves  Radio  Lab,  president  11.6%; 
Jasper  J.  Harwood,  technician  Mueller 

(Continued  on  page  88) 

ATLANTIC  CITY'S HOTEL  OF  DISTINCTION 
Devoted  to  the  wishes  of  a  discrimi- nating clientele  and  catering  to  their 

every  want  and  embracing  all  the  ad- vantages of  a  delightful  boardwalk  hotel. 
Spacious,  Colorful  Lounges—Sun  Tan Decks  atop — Open  and  inclosed  Solorla — Salt  Water  Baths  In  rooms — Garage  on premlBes,  Courteous  atmosphere  throughout. 

When  m  Atlantic  City  visit  the 
FAMOUS  FIESTA  LOUNGE 
RENOWNED  FOR  FINE  FOOD 

OPEN  ALL  YEAR 
Under   Ownership  Management 

Exclusive  Penna.  Ave.  and  Boardwallc 
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Advertisers  Expenditures 

(Ccntinued  from  page  SO) 

Class 
VI 

VIII 
VIII 

V 

VIII 

VIII 

VIII 
VIII 

V 

VIM 
VI 

VIII 

IV 
V 
V 

VIII 
VIII 

VI 

VI 

II 

VIM 

V 

IV 

VIM 

II 

IV 

VMI 

VII 

Sponsor  and  Product  1949  Exp. 
HORMEL,  GEORGE  A.,  &  CO   403,0t6 

Spam  &  Other  Canned  Meats 
HOUSEHOLD  FINANCE  CORP   66,324 

All  Products 
HUDSON  MOTOR  CAR  CO   8,811 

Automobiles 
ILLINOIS  WATCH  CASE  CO   511,638 

Compacts,     Cigarette     Cases,  Dresser 
Sets,  etc   288,870 
All  Products    222,768 

INDEPENDENT  CITIZENS  COMMITTEE  FOR 
ELECTION  FOR  HERBERT  LEHIWAN    13,475 

Political 
INDEPENDENT  CITIZEN  COMMIHEE  FOR 
THE  ELECTION  OF  JOHN  FOSTER  DULLES  14,944 

Political 
INLAND  STEEL  CO   11,764 

Institutional 
INSTITUTE  OF  RELIGIOUS  SCIENCE    6,240 

Institutional 
INTERNATIONAL  HARVESTER  CO   561,303 

All   Products    223,341 
Motor  Trucks  &  Form  Machinery    337,962 

INTERNATIONAL  MILLING  CO   30,740 
Robin  Hood  Flour 

INTERNATIONAL  SILVER  CO   422,408 
International    Silver    221,889 
Sterling  Silver  &  Silverplate    200,519 

INTERNATIONAL    TELEPHONE    &  TELE- 
GRAPH CORP   85,839 

Farnsv^orth  Radios,  Phonographs,  Tele- 
vision   Sets,    Railway  Communication 

Equipment    74,727 
N.  Y.  Television,  Radio  &  Phonograph 
Sets    11,112 

JERGENS,  ANDREW,  CO   602,342 
Jergens  Lotion,  Toilet  Soaps,  Perfumes, 
etr. JOHNS-MANVILLE   CORP   1,211,695 Industrial  Products 

JOHNSON,  S.  C,  &  SON  INC   917,748 
Johnson's  Wax  &  Allied  Products KAISER-FRAZER  CORP   726,486 
Automobiles,    Supplies,    Accessories  & Servicing 

KELLOGG  CO   43,491 
All  Products 

LANGENDORF  UNITED  BAKERIES  INC.  ..  43,968 
Bakery  Products 

LEE.  FRANK  H.,  CO   428,324 Hats 
LEE  PHARMACAl  CO   401,084 

Spray-a-Wave 
LEVER  BROS.  CO   7,141,391 

Lifebuoy  Soap,  Lux  Toilet  Soap,  Lux 
Flakes,  Rayve  Home  Permanent  Wave, 
Rayve  Shampoo,  Swan  Soap,  Pepso- 
dent  Toothpowder,  Pepsodent  Tooth- 

paste, Rinso   5,439,601 
Spry,  Lipton's  Tea  &  Soup  Mixes  1,701,790 

LEWIS  FOOD  CO   23,280 
Dog  &  Cat  Food 

LEWIS-HOWE  CO   810,600 Turns 
LIBBY,  McNEILL  &  LIBBY    1,335,747 All  Products 
LIBERAL  PARTY    1,569 Political 
LIGGETT  &  MYERS  TOBACCO  CO   5,228,772 

Chesterfield    Cigarettes    4,805,321 
Fatima  Cigarettes    423,451 

LONGINES-WITTNAUER  WATCH  CO.  ...  985,248 
Longines  Watches    480,247 
Wittnauer  Watches    490,276 
Watches    14,725 

LORILLARD.  P..  CO   2,122,871 
Old  Gold  Cigarettes 

LOS  ANGELES  SOAP  CO   32,239 
Washing    Powder,   Detergent,  Scouring 
Powder,  Toilet  Soap 

LUDEN'S    INC   147,304 All    Products    58,024 
Candy    89,280 

1948  Exp. 
53,820 

451,924 

378,942 

782,719 

118,437 
853,074 

804,832 

844,306 

1,181,372 
957,708 

1,048,640 

404,195 

5,317,036 

22,143 

766,830 

1,778,550 

5,043,752 

163,670 

1,164,420 
64,983 

624,509 

$  Increase or  Decrease -1-349,196 
—385,600 

-f-l  32,696 

—221,416 

—87,697 
—430,639 

—202,490 

-1-367,389 
—263,624 

—231,222 

—1,005,149 

-f  24,129 

-f  1,824,355 

+  1,137 

-1-43,770 

—442,803 

-f  185,020 

-t- 821, 578 

-1-958,451 
—32,744 

—477,205 

BMI 

Another  BMI  ''Pin  t/p"  Hit—  .  ,  • 
Published  by  Johnstone-Montei 

liD  ANYONE  EVER  TELl  YOU.  MRS. 
 MURPHY' On  Records:  Perry  Como— Vic.  20-3684:  Steve 

Allen  —  Moonlight  102;  Jack  Owens  —  Dec. 

24903;  Billy  Cotton — Lon.  639;  Jack  Powers — 

Reg.  172;  Wayne  Gregg — Cap.* 

On  Transcription:  Page  Cavanaugh  Trio — World; 
Satisfiers — Associated.   *  Soon  to  be  released. 

Class              Sponsor  and  Product  1949  Exp. 
V  LUTHERAN  CHURCH-MISSOURI  SYNOD  ..  534,074 

Religious   Talks    428,382 
Institutional    105,692 

VIM    M  &  M  LTD   38,084 
M  &  M  Candies 

IV    MANHATTAN  SOAP  CO.  INC   1,439,232 
All  Products    45,082 
Sweetheart  Soap    1,394,150 

VIM    MARITIME  MILLING  CO.  INC   67,344 
Hunt  Club  Dog  Food 

IV    MARS    INC   1,541,411 
Candy   

VIM    MENNEN  CO   70,068 
All  Products 

VI  METROPOLITAN  LIFE  INSURANCE  CO.  ..  478,140 
Institutional 

VIII    MIAMI   MAR3ARINE   CO   45,960 Nu-Maid  Margarine 
II  MILES  LABS  INC   6,540,431 A!ka-Se'tzer,  Vitamins, 

One-a-Day  Vitamin  Tablets 
VII  MILLER  BREWING  CO   137,931 

Miller  High  Life  Beer 
VI  MINNESOTA  VALLEY  CANNING  CO.  ...  425,258 

Canned  Vegetables 
VIII    MODE  O'DAY  CORP   1,410 

Mode  O'Doy  Wash  Dresses VIII    MODGLIN  CO.  INC   7,997 Perma  Brooms 
VIM    MOORE,  BENJAMIN,  &  CO   70,080 Paints  &  Varnishes 
VII  MORRELL,  JOHN,  &  CO   220,860 

Red  Heart  Dog  Food 
III  MORRIS,  PHILIP,  &  CO.,  LTD   4,255,934 

Philip  Morris  Cigarettes 
VIM    MURINE  CO.  INC   69,250 

Murine  Eye  Wash 
VI    MUTUAL  BENEFIT  HEALTH  &  ACCIDENT 

ASSN.  OF  OMAHA   373,394 Insurance 
VIM    NALLEY'S  INC.  ■   7,347 All  Products 
VI  NASH-KELVINATOR  CORP   492,976 

Kelvinator  Refrigerators,  Electric 
Ranges  &  Home  Freezers VIM    NATIONAL  ASSN.  OF  MAUNFACTURERS  17,482 
Institutional 

III    NATIONAL  BISCUIT  CO   2,565,975 
All    Products    1,500,193 
Nabisco  Shredded  Wheat    1,065,776 

VII  NATIONAL  COUNCIL  OF  THE  PROTEST- 
ANT EPISCOPAL  CHURCH    128,874 Religion 

1948  Exp. 

388,526 

2,803,753 

1,542,062 

$  Increo. or  Decree  ■ 

+  145,54 —1,364,52 

—65 

67,488 

+2,58 

471,543 

+6,59 5,885,540 
+654,89 

434,231 

— 8,9J 

17,684 

—16,27 

10,905 

— 2,9t 

69,366 

+71. 

292,283 

—71,4; 

3,844,044 
+411,8^ 

728,733 

—355,3: 

775,449 

—282,4: 

1,149,157 

231,479 
+  1,416,8 

—102,6 

FCC  Roundup 

(Continued  from  page  87) 

Applications  Cent.: 
Radio  Inc.,  vice  president  5.0%;  Walter 
C.  Schlaugat  Jr.,  engineer  WFOX  Mil- 

waukee, secty-treas.  13.3%;  Thomas 
N.  Gallaglier,  owner  Gallaeher  Real 
Estate  Co.,  10.0%;  Artliur  F.  Vahovious, 
civilian  air  technician,  Air  National 
Guard,  13.3%.    Filed  Feb.  28. 

Eastland,  Tex. — Allen  D.  Dabney  Sr., 
F.  James  Dabney  and  Bryant  F.  Craig 
d/b  as  Tri-Cities  Bcstg.  Co.,  1300  kc, 
500  w  day.  Estimated  construction 
cost:  $18,266.81.  A.  D.  Dabney  is  senior 
member  of  law  firm  Dabney  &  Dabney, 
20%;  F.  James  Dabney,  student  Dallas 
Institute  of  Mortuary  Science,  station 
manager  40%;  Bryant  F.  Craig,  former- 

ly engineer'  KIHN  HuffO,  Okla.  and KSEO  Durant,  Okla,  40%.  Filed  Feb. 27. 
Scranton,  Pa. — David  M.  Baltimore, 

1400  kc,  250  w  unlimited.  Applicant 
is  requesting  facilities  to  be  relin- auished  by  WARM  Scranton.  Mr. 
Baltimore  sole  owner  is  assistant  gen- 

eral manager  WERE  Wilkes-Barre.  Pa. Estimated  construction  cost  $20,956. 
Filed  Feb.  20. 
Georgetown,  Del. — Rollins  Bcstg.  Co., 

900  kc.  1  kw  day.  Principals  in  com- naiy  include:  John  W.  Rollins,  Lewes, 
Del.  auto-dealer,  president  291^%  own- 

er; Katharine  E.  Rollins,  treasurer  4%: 
Orville  Wayne  Rollins,  vice  president 3313%;  J3ck  C.  Gardner,  secty.  Vk%\ 
Orville  Wayne  Rollins,  general  man- ager Ro'iins  Bros.  Summer  Resort, 
Tunnel  Hi'!.  Ga.,  vice  president  33i^%; 
Jack  C.  Garilner,  secty.  36%  and  Rol- lins Motors  Inc..  Princess  Anne,  Md. 
331^%.    Filed  Feb.  27. 

FM  APPLICATIONS 
Georgetown.  Del.— Rollins  Bcstg. 

Inc.,  Channel  ?68  (101..=;  mcl  ERP  19 kw,  antenna  300  ft.  Rollins  Bcstg.  Co. 
is  applic-»nt  for  new  AM  station  field 
simultaneously.    File-l  Feb.  ?8. R<-ranton.  Pa. — U.  of  Scranton,  Chan- 

nel ?01  (88.1  mc)  ERP  10  watts.  Filed March  2. 

TRANSFER  REQUESTS 
KWNO-AM-FM  Winona.  Minn. — As- 

signment of  license  of  Winona  Radio Service,  licensee,  from  Maxwell  H. 
White  and  Hermann  R.  Wiecking  to  Mr. 
White  for  consideration  of  $165,775. 
KWNO  is  assigned  1230  kc,  250  w  un- limited.   Filed  Feb.  23. 
WVSC  Somerset,  Pa.— As'^ignment  of construction  permit  from  Theodore  H. 

Oppegard,  Carl  R.  Lee  and  Kenneth  E. 
Cooney  d/b  as  Somerset  Bcstg.  Co.  to 

new  firm  of  same  name.  Mr.  Coo 
wishes  to  withdraw  because  of  p! 
sure  of  other  business  and  requ 
return  of  $500  which  he  has  investec 
permit.  WVSC  is  assigned  250  w 
on  990  kc.    Filed  Feb.  27. 
KFTM  Fort  Morgan,  Col. — Assi ment  of  license  from  Robert  Dolph 

Robert  McCoUum  d/b  as  Morgan  Co 
ty  Bcstg.  Co.  to  new  firm  of  s: 
name.  Mr.  Dolph  and  Mr.  McCol 
believe  station  can  be  more  succ 
fully  operated  with  expanded  owl 
ship  and  sell  39%,  for  $12,250.  N 
comers  include:  L.  R.  Christen 
4%;  J.  Corder  Smith,  1%;  Frank  Sm 
owner  realty  company,  22%;  Rainsl 
Winslow,  commercial  manager  KF 
8%;  Charles  F.  Kronkow,  contra and  builder  4%.  KFTM  is  assigned 
w  day  on  1260  kc.    Filed  Feb.  14. 
KFVD  Los  Angeles — Assignment license  from  Standard  Bcstg.  Co.  t 

Frank  Burke  Sr.,  Mabel  S.  Burke, 
Maxwell  Burke  and  J.  Frank  Bi 
Jr.  and  Betty  Jane  Burke  to  parti 
shir  of  same  name.  Each  par- will  hold  same  interests  in  transf 
as  in  transferor,  but  feel  station 
operate  more  efficiently  as  partner 
rather  than  corporation.  KFVD  is 
signed  5  kw  limited  on  1020  kc. KWOC-AM-FM  Poplar   Bluff,  M 
Assignment  of  license  from  A.  L. 
earthy  and  J.  H.  Wolpers  d/b  as  R 
Station  KWOC  to  Poplar  Bluff  Bi 
Co.  for  $90,000.    Principals  in  new 
include  Mr.  McCarthy,  president  J 
Mr.  Dolph,  treasurer  20%;  O.  A.  ' rick,  lawyer,  secretary  20%.    Dr.  W 
Brandon,  owner  Brandon  Hospital, 
president  20%  and  E.  K.  Porter, 
gineer     and     contractor     and  ov 
Porter-DeWitt  Construction  Co., 
president  20%.    KWOC  is  assigned 
w  on  1340  kc. 

RCA  INSTITUTES,  INC. 

One  of  the  leading  ani oldest  schools  of  Radi 
Technology  in  America,  offers  it trained  Radio  and  Television  tech 
nicians  to  the  Broadcasting  In dustry. 

Address  inquiries  to 
Placement  Director 

RCA  INSTITUTES,  INC. 
A  Service  of  Radio  Corporation 

of  America 350  W.  4th  St.,  New  York  14.  N.  1 
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S  Increase Class Sponsor  and  Product 
1949  Exp. 1948  Exp. 

or  Decrease VII SCHENLEY  INDUSTRIES  INC  221,124 
Blotz  Beer 

VIM 
25,602 All  Products 

V SEEMAN  BROTHERS  INC  675,195 636,551 

+38,644 

Air  Wick 
VI SEMLER,  R.  B.,  INC  

461,796 920,455 

— 458,659 

KremI    &    KremI    Kreme    Hair  Tonic, KremI  Sl^ampoo 
V SERUTAN  CO  748,877 

1,168,266 

—383,389 

Serutan,  Nutrex,  RDX,  Lemel  Hi-V 
VII 130,544 

Serve!  Gas  Refrigerator 
VIII SHIPSTAD  &  JOHNSON   

5,340 
5,215 

+  125 

Ice  Follies  of  1950 
VII SHOTWEIL  MANUFACTURING  CO  143,200 381,022 

—237,822 

Puritan  Marshmallows,  Candy  Bars 
VIII SILVER,  CHARIES  B.,  &  SON   

4,096 Red  Cross  Brand  Foods  &  Silver  Cross Brand  Foods 
VIII SINCLAIR  OIL  CO  

41,015 Richfield  Oil  &  Gas 
VI 278,673 128,086 

+  150,587 

Smith   Brothers  Cough  Drops 
VIM SOCONY-VACUUM  OIL  CO  

1,050 Institutional 
VIII S.O.S.  CO  

37,028 
55,101 

—18,073 

All  Products 
VIII SOUTHERN   BAPTIST  CONVENTION   59,544 Institutional 

V SPEIDEL  CORP  519,469 262,269 
+257,400 Wristwatch   Bands,  Children's  Jewelry, Other  Speidel  Products 

VII STANDARD  BRANDS  INC 1 82  1 72 1  475  776 Tcndsrlsof  Xso 
VI 268,199 186,527 

+81,672 
75,804 
28,335 164,060 VI 396,686 305,462 

+91,224 

Amoco  Gas,  Oil  &  Tires 
VI STANDARD  OIL  CO.  OF  NEW  JERSEY  ... 

454,295 
311,300 

+  142,995 

Institutional VIII 
24,909 

311,300 
— 286,391 

Kitchen  Equipment. 
1 1 

8,107,859 9,063,366 

— 955,507 

Bayer  Aspirin,   Phillips  Milk  of  Mag- nesia,   Energine   Cleaning    Fluid,  Phil- 
lips   Creams,    Mulsified    Coconut  Oil, 

Haley's  M-O,   Phillips  Toothpaste,  Dr. 
Lyon's   Paste  &   Powder,  Double  Dan- 
derine,  Astring-O-Sol,   Ironized  Yeast VII 140,392 66,756 

+73,636 

Automobiles 
IV 1,049,984 1,049,768 

+216 

Oil,  Fuel  Oil  &  Sunoco  Gas 
III 

3,021,444 3,387,340 

— 365,896 

2,232,657 148,690 

3,899 Peter    Pan    Peanut    Butter    &  Derby 636,198 
V 677,225 1,241,898 

— 564,673 

Gas  &  Oil 
VIII 

49,570 Light  Crust  Flour VIM TIDE  WATER  ASSOCIATED  OIL  CO  35,076 All  Products 
VII 179,099 318,792 

— 139,693 

Clipper  Craft  Clothes VIM 
1,002 Motion  Picture  "12  O'Clock  High" VI UNITED  ELECTRICAL,  RADIO  &  MACHINE 

360,352 293,854 

+66,498 

1  nstitutional 
VIM 63,048 31,200 

+31,848 

Institutional 
VM 

180,575 380,588 

— 200,013 

U.  S.  Army  &  U.  S.  Air  Force  Recruit- 
ing Service VIM 13,546 

7,512 
+6,034 

U.  S.  Sixth  Army  Command  Recruiting iV 1,452,089 1,052,090 
+399,999 

Institutional 
V 688,517 

249,506 

+439,011 
Tobacco 

VIII 15,792 18,480 

—2,688 

All  Products VIM WALTHAM  WATCH  CO  48,813 
Woltham  Watches 

VI 387,136 491,475 

—104,339 

Ovaltine 
VIII WESSON  OIL  &  SNOWDRIFT  CO.  INC.  . . 55,680 

Wesson  Oil  &  Snowdrift 

VII 
103,1 16 201,696 

— 98,'580 

Automobile    Accessories    &  Household 

Appliances V WESTINGHOUSE  ELECTRIC  CORP  903,997 1,318,029 

— 414,032 

Laundromats,    Refrigerators,  Ranges, 
Irons,  etc. IV 1,121,033 960,228 

+  160,805 

1 'Quid  Cf^a^i   Shampoo,  Wildroot 
Cream  Oil,  Hair  Tonic VIM 

90,581 81,469 

+  9,112 

Sporting  Goods VII WISE,  WILLIAM  H.,  CO.  INC  Books 256,947 17,800 

+239,147 V WRIGLEY,  WILLIAM,  JR  
903,333 871,399 

+31,934 
Chewing  Gum 

PETER  PAUL 

$2  Million  Account'  to  Maxon 
PETER  PAUL  Inc.,  Naugatuck, 
Conn,  (candies),  has  appointed 
Maxon  Inc.,  New  York,  to  handle 
its  advertising,  effective  April  1. 
The  advertising  budget  is  said  to 

be  about  $2,000,000.  Radio  and 
Television  are  being  considered 
strongly  in  its  immediate  advertis- 

ing plans. Peter  Paul  was  formerly  han- 
dled by  Platt-Forbes  in  New  York 

and  Brisacher,  Wheeler  &  Staff  in 
San  Francisco. 
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At  Deadline... 

THREE  RIO  GRANDE  OUTLETS 
ARE  REPORTED  SOLD 

NEGOTIATIONS  for  acquisition  of  control  of 
three  Rio  Grande  Broadcasting  Co.  stations — 
KOAT  Albuquerque,  KTRC  Santa  Fe,  KRSN 
Los  Alamos — by  Herbert  Wimberly,  H.  W. 
Bumpas,  and  Albert  Cadwell  reported  Friday 
to  have  been  completed.  Sales  price  understood 
to  be  about  $140,000. 

Rio  Grande,  controlled  by  President  Albert 
E.  Buck  and  Frank  Rand,  retains  its  fourth 
station,  KGAK  Gallup. 

Mr.  Bumpas,  manager  of  WIBR  Baton 
Rouge,  reportedly  slated  to  manage  three  sta- 

tions under  new  ownership.  Merle  Tucker 
currently  is  manager  of  Rio  Grande,  including 

KGAK.  '  Sale  is  subject  to  customary  FCC  ap- proval. Buyers  represented  by  P.  W.  Seward, 
Washington  attorney;  sellers  by  Washington 
firm  of  Dow,  Lohnes  &  Albertson. 
KOAT,  KTRC,  and  KRSN  are  affiliated 

with  ABC  and  Zia  networks.  All  are  250  kw 
outlets,  KOAT  on  1450  kc,  KTRC  on  1400  kc, 
and  KRSN  on  1490  kc.  Gallup  station  is  on 
1230  kc  with  250  w. 

BETTER  BUSINESS  BUREAU 
ATTACKS  FUR  CAMPAIGN 

NEW  YORK  Better  Business  Bureau  con- 
demned radio  advertising  campaign  conducted 

by  Ben  Tucker's  Hudson  Bay  Fur  Co.,  heavy 
radio  user,  as  "misleading  and  exaggerated." 
Campaign  featured  "contest"  involving  award 
of  $25  gift  certificate  to  each  of  first  25  lis- 

teners who  submitted  correct  titles  to  song 
being  played. 

Bureau  representatives  sent  more  than  25 
entries  and  received  more  than  25  gift  certifi- 

cates, bureau  charged.  Some  of  entries  de- 
liberately contained  wrong  answers.  Bureau 

alleged  company  had  advertised  on  air  50% 
price  reduction  on  furs.  BBB  shoppers  found 
that  furs  were  actually  being  offered  at  reduc- 

tions of  less  than  half-price,  bureau  assei'ted. 

STEWART  BOARD  TO  MEET 

PRESIDENT  TRUMAN'S  Communications 
Policy  Board  called  to  first  session  March  10 
in  Washington  by  former  FCC  Comr.  Irvin  L. 
Stewart,  president  of  U.  of  West  Virginia  and 
chairman  of  new  five-man  group  [Broadcast- 

ing, Feb.  27].  First  order  of  business  to  con- 
cern objectives,  staff  and  procedures.  Meeting 

coincides  with  eastern  trip  of  Dr.  Lee  A. 
DuBridge,  president  of  California  Institute  of 
Technology  and  board  member. 

CENSUS  HEAD  CONFIRMED 

ROY  VICTOR  PEEL,  director  of  Institute  of 
Politics  at  Indiana  U.,  was  confirmed  by  the 
Senate  Thursday  as  Director  of  the  Census. 
He  succeeds  Philip  M.  Hauser,  acting  director, 
who  returns  to  the  U.  of  Chicago. 

ED  NORTON  RECUPERATING 

ED  NORTON,  chairman  of  the  board  of  the 
WAPI  stations  in  Birmingham  and  the  WMBR 
stations  in  Jacksonville,  Fla.,  is  recuperating 
from  an  operation  performed  Thursday  at 
South  Highlands  Infirmary,  Birmingham.  His 
condition  was  described  as  good. 

HOMER  McKEE 

FUNERAL  services  for  Homer  McKee,  69, 
vice  president  at  Roche,  Williams  &  Cleary, 
Chicago,  conducted  Friday  afternoon  in  Evans- 
ton,  111. 
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NEW  RATING  SERVICES 
PLANNED  BY  HOOPER 

TO  SATISFY  demand  for  substitute  for  36- 
city  ratings,  C.  E.  Hooper  on  Saturday  wrote 
subscribers  to  his  national  network  program 
Hooperating  reports,  sold  last  week  to  A.  C. 
Nielsen  Co.  (early  story,  page  27),  he  will 
publish  monthly  Hooperating  pocketpieces  for 
New  York  (beginning  March  15),  Chicago 
(May  15),  Los  Angeles  and  Northwest  (be- 

ginning April  15),  plus  summary  pocketpiece 
containing  rank  order  of  all  network  programs 
for  all  four  reports  showing  radio  vs.  TV, 
radio  vs.  radio,  TV  vs  TV,  and  graphic  radio- 
TV  comparisons  for  all  reported  TV  cities. 

Radio  network  programs  will  be  reported  on 
two  bases:  Random  homes  and  radio-only 
homes.  TV  network  programs  will  be  reported 
on  random  homes  and  TV  homes. 

In  addition.  Hooper  will  also  publish  city 
Hooperatings  on  up  to  100  cities,  typically 
three  times  a  year;  network  program  analysis 
of  city-by-city  ratings  for  100  cities,  October 
1949-February  1950.  Hooperatings  chartbook 
of  monthly  radio-TV  comparisons  starting  in 
March  with  New  Yoi'k,  Chicago,  Los  Angeles, 
San  Francisco,  San  Diego;  adding  Philadel- 

phia, Baltimore,  Washington,  Boston,  Detroit 
in  April,  five  more  cities  in  May,  five  in  June, 
with  a  35-city  total  promised  by  October. 

RADIO,  TV  SALES  UP 

RADIO  receiving  tube  sales  up  in  January 
over  same  month  in  1949,  totaling  22,272,024 
compared  to  13,508,906  year  ago,  according  to 
Radio  Mfrs.  Assn.  January  figure  slightly  be- 

low 23,807,281  units  in  December.  TV  picture 
tube  sales  continued  at  high  level  in  January 
and  showed  further  trend  toward  larger 
screens.  Total  of  455,279  receiver  type  cathode 
ray  tubes  shipped  in  January,  with  value  of 
$11,454,186,  compared  to  418,491  tubes  valued 
at  $11,055,483  in  December.  Tubes  12  inches 
or  larger  constituted  over  90%  of  January 
shipments. 

BENNY  HAS  TOP  RATING 

JACK  BENNY  led  first  15  program  Hooperat- 
ings in  Feb.  28  report,  with  25.9  rating.  Radio 

Theatre  second  with  24.5,  and  Arthur  Godfrey's Talent  Scouts  third  with  21.6.  In  order,  others 
in  first  15  were:  My  Friend  Irma,  21;  Groucho 
Marx  Show,  19.9;  Fibber  McGee  &  Molly,  19.8; 
Walter  Winchell,  19.6;  Charlie  McCarthy, 
17.4;  Bing  Crosby,  17.3;  Bob  Hope,  17;  Mr. 
Chameleon,  16.5;  Fat  Man,  16.4;  Mystery  The- 

.  aire,  16.4;  Big  Town,  16,  and  Mr.  Keen,  16. 
Of  first  15,  nine  were  CBS  shows,  three  were 
NBC  and  two  ABC. 

WEBER  TRANSFERRED 

FRED  A.  WEBER  transfers  from  Branham 
Co.,  Chicago  station  representative,  to  Detroit 
office  to  supervise  all  radio-TV  activity.  With 
firm  2%  years,  he  was  salesman  for  WGNB 
and  Burn-Smith,  both  Chicago.  He  will  handle 
Pittsburgh,  Cincinnati  and  Cleveland. 

CHICAGO  COUNCIL  PLAN 

RESOLUTION  to  permit  Chicago  radio  and 
TV  newsmen  to  record  and  photograph  City 
Council  proceedings  in  hands  of  Rules  Com- 

mittee after  introduction  by  Aid.  Nicholas 
Bohling.  Move  for  special  consideration  and 
immediate  vote  turned  down. 

Closed  Circuit 
(Continued  from  page  U) 

the-slot  TV,  cost  cool  $33,000  to  produce.  Ce( 
B.  deMille,  who  may  possibly  tie-up  wi 
Zenith  on  film  production  for  Phonevision,  i 

portedly  commented  that  Mr.  McDonald's  fil was  best  commercial  reel  he  had  ever  see 
Among  others  who  have  seen  it  are  Chairmi 
Coy  and  Comr.  Sterling  (Si  FCC,  Dr.  Lee  D 
Forest,  radio  inventor  who  has  always  oppos 
commercial  radio,  Gen.  Sarnoff  of  RCA  ai 
William  S.  Paley  of  CBS. 

NEXT  sponsor  for  NBC's  Richard  Diamo 
Private  Detective,  dropped  by  Helbros  Wat( 
expected  to  be  Rexall,  ready  to  sign  on 
week  basis.    Helbros  planned  spring-fall  1 
week  sponsorship  but  walked  out  when  NI 
sold  summer  hiatus  period  to  Rexall.  Di 
Powell  detective  show  signed  for  13  weeks 
Rexall,  which  drops  Phil  Harris-Alice  F; 
show  this  spring.    BBDO  is  Rexall  agen^ 

LATEST  CLIENTS  of  Functional  Music  Irj 
Chicago,  Marshall  Field  Enterprises  servii 
are  WPEN-FM  Philadelphia  and  WACE- 
Chicopee-Holyoke  Mass.,  with  initial  orders! 
50  installations  each.  Corporation  alreaj 
serves  Chicago'  where  it  is  headquartered. 

N.  W.  AYER  &  SON,  New  York,  looking 
TV  spot  announcement  availabilities  in  Phf. 
delphia   and   Chicago  for  its  client,  Uni 
Airlines. 

WHEN  FCC  last  week  asked  WLIB  N 
York,  headed  by  M.  L.  Novik,  to  explain 
"editorializing"  in  behalf  of  FEPC,  it  recei 
ready  answer.  Mr.  Novik,  one  of  leading  p 
ponents  of  editorializing  before  his  acquisit 
of  WLIB  several  months  ago,  said  he 
lieved  in  "fairness"  precept  of  FCC,  but  t 
no  one  had  asked  for  time  in  which  to  ans\ 
station.  If  they  had  asked  they  would  h: 
received  it,  he  avers. 

GENERAL  MILLS  'GLOVES' GENERAL  MILLS,  through  Knox  Ree 
agency,  will  sponsor  finals  of  Chicago  Gol 
Gloves  amateur  boxing  on  ABC-TV  netw 
of  25  interconnected  stations,  March  29,  9 
p.m.  to  conclusion  and  on  network  of  six  r 
connected  stations  April  1,  9:30  p.m.  to  com 

TV  CODE  DISCUSSION 

MEETING  of  all  sales  managers  of  TV 
manufacturers  called  March  23  at  Drake  Hc^ 
Chicago,  by  W.  L.  Stickel,  Allen  B.  DuM 
Labs.,  chairman  of  Sales  Managers  Commr 
of  Radio  Mfrs.  Assn.  Proposed  standard  c 
of  advertising  for  TV  sets  to  be  conside: 

Subject  was  discussed  at  RMA's  recent  ( cago  meeting. 

WDAF-TV  JOINS  ABC 

WDAF-TV  Kansas  City,  owned  by  Kar. 

City  Star,  Friday  joined  ABC-TV  netwi 
Station  also  affiliated  with  CBS-TV 
NBC-TV. 

O'BRIEN  AWARDED  DAMAGE 

DAMAGES  of  $7,500  awarded  to  Lt. 
Frank  O'Brien  in  libel  suit  against  CBS 
Walter  Thompson  Co.  and  William  Wrigley 
Co.  (early  story  page  79). 

LEWIS  JOINS  AGENCY 

STEPHEN  P.  LEWIS,  formerly  with  Deu' 
&  Shea,  New  York,  has  joined  Moore  &  Ha: 
also  New  York,  as  account  executive. 
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COmPREHENSlUE 

COUERHGE^ 

.  .  .  OSC's  new  basketball 
coliseum  —  typical  Corvallis  progress 

No  city  can  experience  a  fifty  percent  population 

increase  in  the  short  span  of  seven  years  without 

bursting  at  the  seams  with  wants.  Corvallis  is  such 

a  city.  What's  more,  it's  still  growing  .  .  .  and  its 
wants  provide  a  rich,  expanding  market  for  YOU 

to  tap  through  KGW'S  COMPREHENSIVE  COVER- 
AGE. 

A  farm  center  in  the  middle  of  the  United  States' 
most  productive  agricultural  area,  Corvallis  is  also 

a  college  town.  Through  research  resulting  in  new 

techniques,  Oregon  State  College  gives  incentive 

to  new  industry  .  . .  provides  new  profits  for  agri- 
cultural, lumbering,  and  wood  products  opera- 

tions already  firmly  established. 

KGW  DELIVERS  CORVALLIS  ...  as  through  COM- 
PREHENSIVE COVERAGE  it  delivers  the  rest  of  the 

fastest-growing  market  in  the  nation. 

This  chart,  compiled  from  officiol,  half-mili- 
volt  contour  maps  filed  with  the  FCC  in 
Washington,  D.  C,  or  from  field  intensity 
surveys,  tells  the  story  of  KGW's  Comprehen- 

sive Coverage  of  the  fastest-grov/ing  market 
in  the  nation. 

PORTLAND 

OREGON 

AFFILIATED  WITH  NBC 

REPRESENTED  NATIONALLY  BT  EDWARD  PETRV  &  CO. 



Pick 

of  the 

field! 

L 

Pick  a  Radio  Sales  TV  Account  Executive  to 

vol]  ho'  )  plnfo?  in  tolovicion.  anri  vonMI  (tp* 

jjicK  lie  can  biici  yuu  on  picking 

lealthy  prohts  in  six  of  your  fastest-growinj. 

TTiarkots.  That's  hocanso  oach  Radio  Sale 
liiini;v 

rst-hand  experience  and  d(» 

all  th<  know  abr. 

of  the  cro] 
(wcBS-TV),  Phila' 

nerolos  (KTTV),  Charloi 

I  (WAFM         l  ogeti  oOU  homt 

nation's  TV  total.  If  you're  pfettinj^  ready 

4 

RADIO  SALES 

reamtati 

s,  use  Radio  Sales  and 

propelled  speed! 



MARCH  13  1950 PRICE  25  CENTS 

The  newsweekby/of  K 

Down  here  in  Bailtimore,  we  teach  'em  pretty 
young  about- the  BIG  audience  W-I-T-H  suppHes 
its  advertisers.  Of  course,  we  have  to  let  them 

grow  up  before  we  give  them  the  whole  story. 

But  sooner  or  later  they  all  learn  that  W-I-T-H 

regiolarly  deHvers  more  home  listeners-per-dollar 
than  any  other  station  in  town. 

A  survey  made  \mder  the  supervision  of  the 
Johns  Hopkins  University  showed  that  of  all 

radios  playing  in  drug  stores,  34.6%  were  tuned 

to  W-I-T-H.   That's  a  big  plus! 

That  means  that  a  little  money  does  hig  things 

on  W-I-T-H.  CaU  in  your  Headley-Reed  man 

today  and  get  the  whole  W-I-T-H  story. 

BALTIMORE,  MARYLAND 

TOM  TINSLEY,  President         •  Represenfed  by  HEADLEY-REED 



Alice  had  a  wonderful  time. 

But  think  how  many  more  wonderful  things  could  have 
happened  to  her  in  the  age  of  radio  and  television. 

In  WMBG-WTVR-WCOD  land  new  adventures  happen  daily. 

And  these  First  Stations  of  Virginia  make  them  happen. 

For  instance,  WMBG  was  the  first  station  of  Virginia 
to  broadcast  during  the  daylight  hours. 

First  to  own  recording  equipment. 

WTVR  (now  entering  its  23rd  month  of  operation)  was 

the  South's  first  television  station. 

First  in  the  country  to  sign  for  an  NBC-TV  hookup. 

Yes,  Alice  had  fun. 

But  she  should  have  lived  in  WMBG-V/TVR-WCOD  land. 

IMfMBG 

WTVR  
TV 

WGOD 
Havens  and  Martin  Stations,  Richmond  20,  Va. 
John  Blair  &  Company,  National  Representatives 
Affiliates  of  National  Broadcasting  Company 



FOR  SALE: 

SPOTS  IN  ST.  LOUIS 

CARDINAL  BASEBALL 

BROADCASTS 

FOR  ten  years  we  have  handled  the  broadcast  of 

the  St.  Louis  Cardinal  baseball  games.  These 

have  been  broadcast  over  a  large  network  of  mid- 
west radio  stations  which  last  year  numbered  69 

and  will  be  greater  during  the  1950  season. 

Heretofore  our  client,  Griesedieck  Bros.  Brewery 

Company  of  St.  Louis,  who  hold  a  three-year  exclu- 
sive contract  for  these  broadcasts,  have  shared  com- 

mercial spots  in  a  limited  way.  For  1950  a  unique 

new  plan  in  handling  the  advertising  spots  on  these 

games  has  been  adopted  and  five  spots  of  40  seconds 

each  are  being  made  available  to  advertisers  who 

see  the  attractive  buy  this  offers. 

With  Harry  Caray  and  "Gabby"  Street  as  the 
announcers,  surveys  have  shown  unbelievable  high 

ratings  with  from  60%  to  95%  of  audience.  Figures 
are  available  for  those  interested. 

Under  this  new  arrangement  you  may  buy  one 

or  more  spots  on  one  or  all  of  the  following  stations 

at  attractive  rates  for  an  outstanding  live  program. 

For  rates,  listening  figures  or  further  details,  call  or 

write  the  radio  stations  listed  below,  or  their  repre- 

sentatives. Other  stations  are  being  added  before  the 

season  starts  and  interested  advertisers  and  agencies 

will  be  kept  advised  of  these  additions. 

MISSOURI 

Cape  Girardeau 
Carthage 
Columbia 
Flat  River 
Hannibal 
Independence 
Jefferson  City 
Joplin 
Kennett 
Kirksville 
Lebanon 
Mexico 
Nevada 
Poplar  Bluff 
Ste.  Genevieve 
St.  Joseph 
Sedalia 
Sikeston 
Springfield 

KENTUCKY 
Murray 
Paducah 

KFVS 
KDMO 
KFRU 
KFMO 
KHMO 
KIMO 

KWOS  &  KWOS-FM 
KFSB 
KBOA  &  KBOA-FM KIRX 
KLWT 
KXEO 
KNEM 
KWOC  &  KWOC-FM KSGM 
KRES 
KDRO  &  KDRO-FM 
KSIM 
KHS-FM 

WNBS 

WPAD-FM 

ILLINOIS 
Bloomington 
Cairo 
Canton 
Decatur Galesburg 
Harrisburg 
Herrin 

Jacksonville 
Macomb Peoria 
Peoria Quincy 

Springfield 

TENNESSEE 
Dyersburg 
Humboldt 
Jackson Paris 
Union  City 

KANSAS 

Atchison 

WJBC  &  WJBC-FM WKRO 

WBYS  &  WBYS-FM 
WSOY  &  WSOY-FM WGIL 

WEBQ  &  WEBQ-FM 
WJPF  &  WJPF-FM 
WLDS-FM WKAI WIRL 
WWXL 

WGEM  &  WQDI-FM 
WTAX-FM 

WDSG 
WIRJ 
WDXi 
WTPR 
WENK 

KARE 

ARKANSAS 

BIytheville 
Forrest  City 

Fort  Smith 
Little  Rock 
Newport 
Poragould 

Springdale Jonesboro 

KLCN-FM KXJK 
KFSA  &  KFSA-FM KXLR 

KNBY KDRS 
KBRS 

KBTM  &  KBTM-FM 

IOWA 
Burlington 
Cedar  Rapids Keokuk 

Muscatine 

OKLAHOMA 
Miami  KGLC 
Muskogee  KMUS 
Tulsa  KAKC 

KBUR-FM KWCR 

KOKX  &  KOKX-FM 
KWPC 

MISSISSIPPI 
Corinth 

WCMA 
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Closed  Circuit 
comiiti 

THAT  NEW  "Sadowski  Bill"  realigning  FCC 
procedure  is  reported  ready  in  draft  form  but 
is  being  kept  under  lock  pending  review  by 

Rep.  Sadowski  (D-Mich.),  currently  ill.  It's 
supposed  to  be  modeled  after  model  which  FCC 
submitted  as  answer  to  pending  McFarland 
Bill  (S-1973).  Disclosure  of  FCC  proposal 

[Broadcasting,  March  6]  led  security-con- 
scious Sadowski  staff  members  to  exact  promise 

of  probe  by  FCC  to  determine  source  of  leak. 

FAST  TALK  about  color  TV  problem  being 

settled  any  day  now,  with  wide  open  standards, 
can  be  regarded  as  over-zealous.  While  FCC 

thinking  is  crystallizing,  it's  obvious  to  close 
obse-vers  that  considerable  paper  work  will 
be  involved  even  after  FCC  counts  noses. 
Multitude  of  questions  which  must  be  answered 
before  standards  are  evolved  probably  will  be 
recounted  by  FCC  Chairman  Wayne  Coy  in 
scheduled  March  14  speech  before  Oklahoma 
Radio  Conference  in  Norman.  Related  issue 
of  thawing  VHF  freeze  also  should  come  in 
for  Coy  treatment. 

GEYER,  NEWELL  &  GANGER,  New  York, 

preparing  radio  and  television  spot  announce- 
ment campaign  for  Nash  Motors,  Detroit,  to 

start  April  13  in  more  than  150  markets.  Con- 
tract understood  to  be  for  four  weeks. 

FCC  STAFF'S  independent  study  of  transit 
radio  and  its  status  as  "broadcasting"  service 
is  still  perking.  Staff  has  now  sent  letters  to 
some  45  FM  stations  asking  for  copies  of  their 
contracts  for  transitcasting,  storecasting,  fac- 
toryca  sting. 

EDWARD  R.  MURROW,  Mary  Margaret  Mc- 
Bride  and  George  Denny  Jr.  i-eported  in  run- 

ning for  One  World  Radio  Award.  Final  selec- 
tion will  be  made  at  a  membership  meeting 

in  the  near  future. 

WNBT  (TV)  NEW  YORK  understood  pre- 
paring one-hour  morning  show  featuring  Ed 

Herlihy,  10-11  a.m.  five  times  weekly  in  Tom 
Brenaman  type  format,  as  part  of  its  daytime 
programming  starting  in  May.  Hour  long  pro- 

gram is  Martin  Stone  production  package. 
NEWEST  NAB  convention  idea  still  in  discus- 

sion stage,  is  speechless  lunches  at  Manage- 
ment Conference.  Delegates  would  eat  in 

Stevens  auditorium,  then  move  through  ramp 
into  adjoining  theatre  to  hear  two  scheduled 
mid-day  speakers — FCC  Chairman  Wayne  Coy 
and  Carlos  Romulo,  UN  General  Assembly 
president. 

NEGOTIATIONS  to  open  up  Dominion  Net- 
work in  afternoons  now  nearing  completion. 

Several  advertisers  interested,  General  Foods 

planning  two  quarter-hour  periods  on  29  Do- 
minion stations,  would  pipe  in  NBC  shows 

When  a  Girl  Marries  and  Portia  Faces  Life 
to  Canadian  network. 

FURTHER   CONSIDERATION   of  appoint- 
ment of  NAB  general  manager  expected  at 

( Continued  on  page  78) 
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Morc]i    13:    West   Virginia    Broadcasters  Assn., 
Chancellor  Hotel,  Parkersburg,  W.  Va. 

March  29-April  1:  ANA  Convention,  Homstead, 
Hot  Springs,  Vo. 

March    30-Aprll    1:    AAAA    1950  Convention, 
Greeufbriart  White  Sulphur  Springs,  W.  Va. 

(Other  Upcomings  on  page  30) 

Bulletins 

STERLING  DRUG  Inc.,  through  Dancer- 
Fitzgerald-Sample,  New  York,  begins  sponsor- 

ship of  Monday,  Wednesday,  Friday  broad- 
casts of  My  True  Story  ABC,  Monday- 

Friday,  10-10:25  a.m.,  effective  May  1.  Libby, 
McNeill  &  Libby,  through  J.  Walter  Thompson, 

dropping  these  periods  April  7.  Sterling  now 
sponsors  Tuesday  and  Thursday  broadcasts. 

WTTG  (TV)  Washington,  owned  and  operated 
DuMont  station,  appoints  Harrington,  Righter 
&  Parsons  Inc.,  New  York  as  national  spot 
representative. 

SID  SILVERMAN 

SID  SILVERMAN,  51,  publisher  of  Variety 
and  Daily  Variety,  died  early  Friday  morning 
after  long  illness  at  his  home  in  Harrison. 
Surviving  are  his  son  Syd  Silverman,  18, 
and  his  mother,  Mrs.  Sime  (Hatty)  Silverman, 
widow  of  founder  of  Variety.  Mr.  Silverman 
was  one  of  the  youngest  theatrical  critics  when 
as  a  child  of  7,  he  wrote  reviews  under  pen 
name  of  Skige.  He  had  been  publisher  of 
paper  since  death  of  his  father  in  1933. 

Business  Briefly 

WISE    EXTENDS  •  William   H.  Wise 
Co.,  New  York  (publishers),  extends  two  G 
More  Out  of  Life  programs  on  CBS,  adding 
weeks  for  Sat.  2:30-3  p.m.  series  and  fo 
weeks  for  Sun  2:30-3  p.m.  series,  both  effecti 
March  26.  Agency,  Huber  Hoge  &  Son,  N.  j 
TONI  COMMENTARY  #  Toni  Co.,  Chica^ 
(home  permanents),  to  sponsor  Carol  Dougla 
and  Bill  Cullen  in  beauty-fashion  commentai 
on  ABC  starting  March  20,  Mon.  Fri.,  11:2-: 
11:30  a.m.  (CST),  originating  in  New  Yori 

(see  page  16).  Agency,  Foote,  Cone  &  Beldinu Chicago. 

WERE  APPOINTS  •  WERE  Clevelan; 
names  William  G.  Rambeau  Co.  as  natiomj 

representative. 

GEN.  ROMULO  TO  ADDRESS 
NAB  CHICAGO  MEETING 
GEN.  CARLOS  P.  ROMULO,  president  c| 
United  Nations  General  Assembly,  to  be  firs 

guest  speaker  at  NAB  Management  Confe: 
ence  in  Chicago.  Gen.  Romulo  to  speak  s 

Monday,  April  17,  luncheon  on  "The  Broa( caster's  Responsibilities  in  World  Affairs 
Overall  theme  of  convention  is  "The  America 
Broadcaster's  Responsibility  in  the  World  T< 

day." 

Gen.  Romulo,  famed  as  orator,  statesma 
soldier  and  Pulitzer  Prize-winning  editor, 
considered  one  of  world's  most  eloquent  speal 
ers.  During  World  War  II  he  served  as  Ge 
MacArthur's  aide  on  Bataan  and  Corregid( 
and  in  Australia.  He  went  with  Gen.  Ma 
Arthur  to  Philippines  for  assault  landings 

Leyte  and  took  part  in  recapture  of  Manila. 

Plummer  Is  FCC  Chief  Engineel 

CURTIS  B.  PLUMMER,  37,  chief  of  FCC 

Engineering  Bureau's  Television  Division,  was 
named  FCC  Chief  Engineer  Friday  succeeding 
John  A.  Willoughby,  who  has  held  position  on 
"acting"  basis  since  January  1948.  Mr.  Wil- 

loughby was  named  assistant  chief  engineer. 
J.  Fred  Johnson  Jr.  of  FCC  hearing  division 

was  appointed  Chief  Hearing  Examiner. 
Appointments  were  among  seven  announced 

Friday  in  followup  to  staff-wide  reorganiza- 
tion commenced  by  Commission  preceding  day 

(story,  page  25).  Other  appointees: 
Chief  Accountant  William  J.  Norfleet  will 

head  new  Office  of  Chief  Accountant  established 
in  initial  reorganization  move. 

General  Counsel  Benedict  P.  Cottone  will 
head  new  Office  of  General  Counsel. 

Harold  J.  Cohen,  assistant  general  counsel 
in  charge  of  common  carrier  division,  will  head 
newly  created  Common  Carrier  Bureau. 

William  K.  Holl,  FCC's  acting  executive  offi- 
cer, was  appointed  on  permanent  basis. 

Designation  of  new  Chief  Engineer  came 
suddenly,  though  there  has  been  frequent 
speculation  Mr.  Willoughby  might  be  replaced. 

This  belief  grew  with  his  continued  retentic 
on  "acting"  basis. 

Mr.  Plummer,  with  FCC  since  1940,  will  has 
new  Office  of  Chief  Engineer.  He  is  Mail 

native,  1935  graduate  of  U.  of  Maine  with  B. 
in  electrical  engineering,  worked  with  WHE 

and  WGAN  Portland  and  Radio  Receptor  C( 

New  York,  before  joining  FCC's  Boston  offic 
He  was  transferred  to  Washington  headqua 

ters  in  1941,  working  in  AM  Division  unf 

appointed  chief  of  television  unit  upon  its  ere 
tion  in  1945.  He  attended  1947  Atlantic  Cit 
1948  Geneva,  and  1949  Mexico  City  hig. 

frequency  conferences. 
Mr.  Johnson,  slated  to  preside  in  G. 

Richards  stations  hearings  opening  in  L; 

Angeles  today  (Monday),  joined  FCC  in  193 
has  extensive  experience  in  both  broadcastii 
and  common  carrier  affairs.  He  is  former  fir 

assistant  to  Attorney  General  of  Alabama  ai 

one-time  presiding  circuit  court  judge  in  Al 

bama.  He  was  named  examiner  in  June  19- 
when  hearing  division  was  created,  and  is  i 
first  chief. 
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in  Detroit 

PLAY  BALL! 

WITH  THE 

DETROIT  TIGERS 

puyfiypMy  •  night  an!>Ipay  •  at  home  and  away 

STARTING  APRIL  18 

AND  STARTING  SOON  WKMH  GOES  .  .  . 

Watts 

OS  Michigan's  Most  Powerful  Independent .. 

ANALYSE  COSTS 
Fred  A.  Knorr 
President  and  Gen.  Mgr, 

Weed 
and  company 

National  Repretenlatives 



'Tfou  ̂cofit  Jto4€  wit^  t^€4€  5  ACES/ 

•  Time  and  again  sales-conscious  advertisers  who  move  their 

goods  and  sell  services  in  Flint's  prosperous  trading  zone 
constantly  use  popular  station  WFDF  to  reach  its  dollar- 

loaded  audience.  They  know  WFDF's  listeners  prefer  it  morn- 
ing,noon  and  night. 

Proof  is  as  near  as  Hooper's  December,  1949-January, 
1950  Station  audience  index  which  shows  WFDF  delivers 

an  average  of  more  than  two  and  one-half  times  the 

audience,  in  total  rated  time  periods,  as  the  nearest 

runner-up  station. 

There  are  plenty  of  blue  chips  in  the  prosperous 

Flint  market  for  the  alert  advertiser.  Get  your  share 
with  WFDF. 

910  Kilocycles  lf| 

FLIKT 

MICH. 
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GREATEST  SALESMAN 

THE  HOOPERS ! 

Latest  Hooper  proves  WWL  outranks  all  New  Orleans 

stations  in  share-of-audience.  Evenings,  WWL  takes 

a  greater  share  than  next  2  stations  combined! 

W) 

HE  HELPS  YOU  MERCHANDISE.  TOO 

You  get  still  another  valuable  plus  from  WWL 

— effective  promotion  for  advertisers.  Through 
personal  calls  on  distributors  and  jobbers, 

widespread  use  of  point-of-sale  material,  and 
other  activities,  WWL  gets  you  plenty  of  action 

on  the  selling  front — more  by  far  than  any 
other  New  Orleans  station. 

...and  South's  Greatest  Salesman  delivers  you 

a  Great  Multi-State  Audience,  too 

Of  all  New  Orleans  stations,  WWL, 

alone,  gives  you  this  dominant  cover- 

age of  the  rich  Deep-South  market: 

INTENSE  PRIMARY 

(50%+ to  90%+)..  .114  Counties 

PRIMARY 

(25%+ to  50%+). .  .128  Counties 

PLUS 

(10%+ to  25%+)... 401  Counties 

TOTAL 643  Counties 

South's  Greatest  Salesman 

WWL 

NEW  ORLEANS 

50,000  WATTS       CLEAR  CHANNEL 

CBS  AFFILIATE 

A DEPARTMENT      OF      LOYOLA      UNIVERSITY  RE   PRESENTED      NATIONALLY      BY      THE      KATZ  AGENCY 



encieA 

R 
OGEK  L.  WENSLEY,  president  of  C.  M.  Basford  Co.,  New  York,  sinft 
1925,  elected  chairman  of  the  board.  Succeeding  him  as  president  i 

HENRY  SILLDORFF,  formerly  vice  pres- 
ident and  director.  E.  SCOTT  PATTI- 

SON,  vice  president  and  director,  named 
executive  president;  DONALD  MURPHY, 
account  manager,  elected  a  vice  president. 

STROHMEIER  Assoc.,  and  DAVIS-PAR- 
SONS Inc.,  New  York,  merge  into  firm 

under  latter  name.  WILLIAM  D.  STROH- 
MEIER, head  of  former  agency  of  that 

name,  named  a  vice  president  of  Davis- 
Parsons  Inc. 

Mr.  Silldorff 
Mr.  Wensley 

RALPH  E.  HESS,  formerly  account  exec- 
utive  and   public   relations   director  of 

Joseph  Adv.,  Cincinnati,  joins  Al  Paul  Lefton  Co.,  Philadelphia,  as  accoui 
executive  and  technical  counselor. 

DONALD  J.  POWERS,  previously  manager  in  charge  of  Chicago  office  c 
Caples  Co.,  appointed  vice  president  in  charge  of  that  office. 

JAMES  A.  AULL,  formerly  copy  chief  of  Geare-Marston  Inc.,  Philadelphi 
and  before  that  public  relations  director  of  KYW  that  city,  joins  Martin  Agenc 
Philadelphia. 

JIM  WELLS,  formerly  general  manager  of  Buffalo  Bills  football  team  and  pre^ 
ous  to  that  sports  director  of  WBEN  Buffalo,  N.  Y.,  joins  H.  J.  Weil  Inc.,  th 
city,  as  vice  president. 

DOUGLAS  G.  MORRIS,  formerly  with  Pedlar  &  Ryan,  Campbell  Soup  Co.  ai 
Lever  Brothers,  joins  Ted  Bates  &  Co.,  New  York,  as  an  account  executh 
effective  March  15. 

CHARLES  J.  O'MALLEY,  former  sales  manager  of  Paul  F.  Beich  Co.,  Blooi 
ington,  111.  (Whiz  and  Pecan  Pete  candy  bars),  joins  Olian  Adv.,  Chicago, 
vice  president.  He  is  in  charge  of  packaged  products  selling  mainly  throuj 
food,  drug  and  tobacco  outlets. 

HUGO  SCHEIBNER,  operator  of  his  own  Los  Angeles  agency  for  past  sevei 
years,  joins  Robert  F.  Dennis  Inc.  as  vice  president.  He  will  handle  ladi 
apparel  advertising.  SID  KAHN,  formerly  associated  with  Scheibner  agency 
production  manager,  also  joins  Dennis  in  same  capacity.  Another  additi 
to  staff  is  ALBERTA  KALEVA.  TED  BAILLIE  resigns  as  secretary  of  agen 
to  join  C.  B.  Juneau  Inc.,  Los  Angeles. 

ERNEST  BAKER  Jr.  appointed  to  staff  of  Denman  &  Betteridge  Inc.,  Detro 
He  formerly  was  with  Morris  Tandy  Co.  as  account  executive. 

PHILIP  E.  PENBERTHY,  formerly  member  of  sales  staff  of  Greenwich  Ho: 
Appliance  Co.,  Greenwich,  Conn.,  joins  research  department  of  Geyer,  Newell 
Ganger,  New  York. 

JOHN  SCHUMAN,  with  Peck  Adv.,  New  York,  for  15  years,  named  vice  pre 
dent  in  charge  of  copy  and  service  for  agency. 

When  you're  making  out  that  schedule  for  the 

Southwest  don't  overlook  this  sales-winning  pair  of  CBS 
stations.  For  availabilities  and  rates,  write,  phone  or 

wire  our  representatives. 

National  Representatives 

JOHN  BLAIR  &  CO. 

SAWDON  ADV.  CO.,  New  York,  incorporates  and  changes  name  to  FRANK 
SAWDON  INC.  Officers  of  new  firm  are  FRANK  B.  SAWDON,  president  a 
treasurer;  JERRY'  BESS,  vice  president  in  charge  of  radio,  and  VICTi 
SAWDON,  secretary.  Agency  services  Robert  Hall  Clothes  account,  one 
country's  largest  users  of  radio  in  the  retail  field.  Other  radio  accou 
include  Abelson's  Inc.,  New  Jersey,  jeweler;  Bond  Television  and  Oklaho Oil  Products  Co.,  both  in  Chicago. 

MARGERY  JONES,  formerly  with  copy  staff  of  Hale  Bros.,  San  Franci 
department  stores,  joins  Avery  &  Bruguiere  Adv.,  same  city. 

HERBERT  GRUBER,  former  timebuyer  with  Blow  Co.,  New  York,  joins  me 
department  of  Cecil  &  Presbrey,  New  York,  in  similar  capacity. 

WALTER  H.  HADLICH,  for  past  12  years  business  manager  of  Ice  Poll 
joins  Walter  McCreery  Inc.,  Beverly  Hills,  Calif.,  to  handle  promotion. 

RICHARD  G.  MONTGOMERY  &  Assoc.,  formerly  W.  S.  Kirkpatrick  Adv.  Sf 
ice,  Portland,  Ore.,  moves  to  1126  S.  13th  Ave.    Phone  remains  BEacon  3: 

GLENHALL  TAYLOR,  radio  director  of  Hollywood  office  of  N.  W.  Ayer  & 
Inc.,  is  the  father  of  a  girl,  Aluriane  Elizabeth,  born  March  5. 
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INSERTIONS  A  YEAR  1 

WFBR  daily  newspaper  advertising  —  placed  on  radio  log  pages 

exclusively — runs  in  1  morning,  2  evening  and  2  Sunday  Baltimore 

papers!  This  hard-hitting  promotion  of  your  shows — and  by  the  same 

token,  your  spots — is  backed  up  by  space  in  6  weekly  papers  in 

Baltimore  and  surrounding  counties  to  reach  additional  audience  in 

WFBR  territory,  for  an  average  of  1021  insertions  a  year! 

To  the  best  of  our  knowledge — no  other  Baltimore  radio  station  can 

match  this  intensive  promotion  effort.  It's  another  reason  why,  in 
Baltimore,  you  get  the  most  for  your  money  on  .  .  . 

ABC  BASIC  NETWORK  •  5000  WATTS  IN  BALTIMORE,  M  D. 

REPRESENTED    NATIONALLY    BY   JOHN    BLAIR   &  COMPANY 
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7eatute       the  U/eek 

Ten  major  farm  organizations 
(Gronge,  etc.)  representing  140,- 
000  New  York  state  families  own 
Rural  Radio  Network.  Since  they 
listen  first  to  their  network,  make 
Rural  Radio  first  aid  for  sales  tn 
rural  New  York. 

#  85% 

...  of  properous  rural  New  York 
is  served  by  8  RR  stations:  WHCU- 
FM,  Ithaca;  WFNF,  Weathersfieid; 
WVBT,  Bristol  Center;  WVCN,  De- 
Ruyter;  WVCV,  Cherry  Valley; 
WVBN,  Turin;  WSLB-FM,  Ogdens- 
burg;  WFLY,  Troy. 

#  $6,500 

...  is  the  "Cadillac"  average 
farm  income  per  family  in  New 
York  state.  Farm  families  In  New 
York  buy  45%  of  the  autos  sold; 
51%  of  the  hardware;  36%  of  the 
electrical  appliances;  28%  of  the 
drugs;  36%  of  food-meat;  33%  of 
the  clothing. 

#  356,640 
...  is  the  total  rural  families  in 
the  upstate  area.  This  includes 
138,255  farm  families  ...  a  rich, 
responsive  market  worthy  of  your 
consideration. 

Rural  Radio  .  .  .  prescription  to 
sell  the  $971 ,000,000  agricul- 

tural market  in  New  York  state. 

JR^ural 

JR^adio 

NETWORK 

lie  North  Tioea  Street.  Ithaca,  N.  Y. 

330  West  42nd  Street.  New  York  City 
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WHEN  fire  swept  Spokane's  Rid- 
path  Hotel  late  last  month  causing 
an  estimated  loss  of  over  $1  million, 
CBS  outlet  KXLY  played  a  leading 
role — one  that  evoked  many  words 
of  praise  and  commendation. 
From  the  time  the  flames  were 

discovered  until  it  became  necessary 
to  vacate  the  studios  because  of 
danger  of  the  wall  between  the  two 
buildings  falling,  George  McGowan, 
KXLY  program  director,  gave  a 
flame-by-flame  story  of  the  next- 
door  fire.  CBS  programs  were  can- 

celled. Mr.  McGowan,  from  a  van- 
tage point  in  the  Symons  Bldg., 

cooperated  vdth  the  Spokane  fire 
department  by  telling  people  to 
stay  home  and  not  come  down  town 
and  get  in  the  way. 

After  the  fire  chief  closed  the 
studios  and  control  rooms  because 
of  collapse  danger,  KXLY  tied  into 
CBS  lines  at  the  transmitter  for 
the  rest  of  the  night. 

Another  contribution  by  KXLY 
was  use  of  its  "fire  door"  which 
had  been  installed  from  its  main 
studio  into  the  Ridpath  Hotel  for 

This   is  how   the  interior  of  the 
Ridpath    Hotel    looked   from  the 

KXLY  "fire  door." 
the  purpose  of  giving  an  escape  to 
studio  guests  in  case  of  fire  in  its 
Golden  Concert  Studio.  Fire  officials 
credited  the  door  for  saving  many 
lives  of  Ridpath  Hotel  patrons  as 
it  gave  them  the  opportunity  to  get 
out  of  the  hotel  after  elevator  serv- 

(Continued  on  page  18) 

On  -fill  -(Iccounti 

Co.,  same 

PAUL  WILLIAM  COPELAND is  his  full  name,  but  he  pre- 
fers just  plain  Bill.  Born  in 

Columbus,  Ohio,  Aug.  12,  1917,  Bill 
has  by  a  circuitous  route  found  his 
way  back  to  Columbus  and  to  Byer 
&  Bowman,  advertising  agency, 

where  he  is  presently  radio-TV  di- 
rector. 

This  is  Bill's  fourth  hitch  at 
Byer  &  Bowman.  His  first  was  in 
1936  when  he  came  to  B&B  from 
The  Duplex  Printing 
city.  Prior  to  that, 
in  1934,  he  gradu- 

ated from  East  High 
School,  Columbus. 
During  his  high 
school  years  Bill 
owned,  edited  and 
distributed  house-to- 
house  a  Kluge-print- 
ed  shopping  news 
titled  Oak  Street 

Buyers'  News. 
He  took  a  short 

fling  at  Ohio  State 
U.  right  after  he 
graduated  from  high 
school  but  discarded 
it  in  1936  for  a  copy 

job  at  B&B.  He  re- turned to  O.  S.  U.  in 
'37,  '39  and  '40  for 
night  schooling,  mix- 

ing it  with  some  classes  at  Frank- 
lin U.  during  the  same  period.  He 

left  B&B  for  a  short  time  to  become 
editor  of  The  Military  Review,  a 
Fifth  Corps  area  sheet  which 
promptly  folded,  and  so  he  returned 
to  the  B&B  fold. 

In  1942  young  Copeland  left  the 
firm  again,  this  time  to  beat  the 

BILL 

pavement  for  the  Columbus  Star — 
a  tabloid  weekly.  Three  months 
later  he  was  drafted  and  spent 
nearly  four  years  in  the  service. 
Two  of  the  four  years  were  spent 
at  Lae,  New  Guinea,  as  radio  op- 

erator and  m.  c.  at  the  Red  Cross 
Hut.  While  overseas.  Bill  wrote  a 
column  for  the  Columbus  Dispatch, 
called  "Hello  Back  There."  In  ad- 

dition he  wrote  a  weekly  short 
short  story  for  The  Columbus  Star 
— this  for  three  years  without  miss- 

ing a  week. 
Discharged  Jan. 

13,  1946,  Bill  was 
back  at  B&B  on  Jan. 
17  same  year,  with 
his  present  title. 
Among  his  accounts 
are  The  Franklin 
Brewing  Co.,  with 

nightly  sportscast  on 
WCOL,  weekly  mys- 

tery half  -  hour  on 
WBNS,  film  spots  on 
WBNS-TV,  and  The 
Ohio  Fuel  Gas  Co. 
which  sponsors 
nightly  newscast  on 
WBNS-TV.  Others 
include  Buckeye 

Foods  (Buckeye  Po- 
tato Chips),  film 

spots  on  WBNS-TV 
(TV)  Columbus;  Cen- ,  Loan  &  Savings  Co., 

spots  on  WCOL;  Ashland  Oil  & 
Refining  Co.,  basketball  &  foot- 

ball on  a  special  network. 
Bill  got  his  TV  experience  by 

doing  his  own  kid  show  as  "Stony 
Craig,"  but  bowed  out  to  Howdy 

(Continued  on  page  18) 

and  WLAC 
tral  Bldg. 

w  I B  e. 

AM/FM  ^1 

10,000  WATTS 

PHILADELPHIA'S MOST  POWERFUL 
INDEPENDENT 

with 

BYRUM 

SAAM 
Outstanding  play-by-play 

Spertscostar REPRESENTED  BY 
ADAM  J.  YOUNG,  INC 
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3,004  
CLASS  

"A" 

QUARTE
R  HOURS 

FOR   CHAMP 
 
LIN 

On  July  15,  1940,  the  Champlin  Refining 
Co.  of  Enid,  Oklahoma,  through  the  Ford 
Advertising  Agency,  contracted  with  WNAX 

for  312  Class  "A"  quarter-hours  of  news.  Ten 
years  later,  March  1,  1950,  marked  the 
3,004th  consecutive  Champlin  -  sponsored 
newscast  on  WNAX. 

Champlin's  is  just  one  of  the  stories  in 
WNAX's  bulging  file  of  advertisers  who  use 
WNAX  year  after  year.  More  than  25  per 
cent  of  the  national  selective  accoiints  now  on 
WNAX  were  WNAX  advertisers  in  1940! 

These  advertisers  renew  again  and  again 
because  they  get  a  consistent  return  on  every 
advertising  dollar  invested  with  Big  Aggie. 

Big  Aggie  Land,  a  Major  Market,  served 
only  by  WNAX,  embraces  more  than  a  mil- 

lion radio  families  in  308  BMB  counties  of 
Minnesota,  the  Dakotas,  Nebraska  and  Iowa. 

In  1948,  folks  in  Big  Aggie  Land  with  a 

buying  income  of  nearly  $5-billion — great- 
er than  Los  Angeles,  Washington,  D.C.,  or 

St.  Louis  .  .  .  accounted  for  $4-billion  in  re- 
tail sales  —  greater  than  San  Francisco, 

Philadelphia  or  Detroit.* 
Ask  your  Katz  man  to  show  you  how 

WNAX  can  produce  good  will,  increase  sales 
of  your  product  or  service. 

•Compiled  from  1949  Sales  Management 
Survey  of  Buying  Power. 

SIOUX  CITY  "  YANKTON   AfnuATEO  with  the  AMERKAN  BROADCASTIHG  CO. 
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delivers 

the  game 

of  the  day 



—  LIVE,  PLAY-BY-PLAY  BROADCASTS 

—  FROM  MAJOR  LEAGUE  BALL  PARKS 

—  DIRECT  TO  75,000,000  AMERICANS 

—  6  DAYS  A  WEEK,  ALL  SEASON  LONG 

This  "Game  of  the  Day"  coup  widens  still  fur- 

ther the  Mutual  margin  as  Number  One  Network 

for  sports— a  title  earned  by  its  consistent,  year- 

round  schedule  of  championship  sports  coverage. 

And,  following  the  regular  1950  baseball  season, 

Mutual  will  again  carry— exclusively  for  the  12th 

consecutive  year— the  World  Series,  play-by-play, 

as  well  as  the  mid-season  All-Star  Game. 

Advertising  opportunities  in  "The  Game  of 

THE  Day"  are  as  broad  in  scope  as  the  marketing 

areas  it  will  reach :  the  24-week  series  is  available 

for  cooperative  sponsorship.  For  details,  call  or 

write  the  Cooperative  Program  Department, 

MBS,  1440  Bix)adway,  New  York  18,  N.  Y.,  or 

Tribune  Tower,  Chicago  11,  111. 

—  MUTUAL  BROADCASTING  SYSTEM 

By  unprecedented  arrangement  with  major 

league  baseball,  the  Mutual  Broadcasting  System 

will  bring  "The  Game  of  the  Day"  throughout 

the  1950  season,  in  live  action,  direct  from  the  top 

ball  parks  to  a  coast-to-coast  audience  never 

before  within  play-by-play  earshot  of  the  nation's 

favorite  sport. 

Starting  April  18  and  continuing  throughout 

the  full  season.  Mutual  will  deliver  "The  Game 

OF  the  Day,"  Monday  through  Saturday,  in  com- 

plete, play-by-play  detail.  A  special  network  of 

350  Mutual  stations  has  been  set  up  to  carry  these 

broadcasts  to  some  75,000,000  people  in  31  states. 

Al  Heifer,  Mutual  sports  ace,  will  call  the  action 

of  each  day's  game,  with  between-inning  color  by 

Art  Gleeson,  outstanding  West  Coast  sportscaster. 



To  Better  SeH  NEW  ORLEANS 

Better  Buy 

lillllllllllllllllllWIIillllllllllilllllllllllllll^ 

12  80  MATIN  EE-Jovial 
Dick  Bruce,  conducts  two 
hours  of  records,  wit  and 
guest  stars  from  historic  Brula- 

tour  Courtyard  (part  of 

WDSU's  new  facih'ties). 
(Spot  participation  available) 

COURTYARD  ECHOES-From  the  great  Music 
Room,  early  evening  organ  reveries  blend  with 
soft  voices  to  provide  30  minutes  of  pleasant, 
restful  listening. 

(Available  for  sponsorship) 

Ask  Your  JOHN  BLAIR  Man! 

5000 
WAm 

EDGAR  •.  STERN,  JR 
fortntr 

ROBERT  D.  SWEZEY 
General  Manager 

lOUIS  READ 
Cominercial  Manager 

SHOP  BY  MAIL,  New  York,  appropriates  ?200,000  for  television  and  radi 
promotion  throughout  the  country.  Agency  is  Scheck  Advertising,  New 
ark.    Firm  chiefly  interested  in  women's  participation  shows. 

PURITY  BAKERIES,  Chicago,  for  Taystee  bread,  to  sponsor  TV  show,  Jfopo 
long  Cassidy,  in  several  major  markets.  TV  spots  used  now.  Agency:  Youn 
&  Rubicam,  Chicago. 

MYTELKA  &  ROSE  Inc.,  distributor  of  Capehart  television  in  New  Jerse: 
appoints  Levy  Adv.  Agency,  Newark,  to  handle  its  advertising.  Radio  is  bein 
used. 

PARK  &  TILFORD  (All-fabric  Tintex  tints  and  dyes),  through  its  agenc 
Storm  &  Klein,  New  York,  started  its  annual  spot  announcement  campaig 
March  6.   Contracts  are  for  10  weeks. 

REDDI-WIP  Inc.,  Los  Angeles,  through  William  Kester  6  Co.,  same  city,  ente: 
radio  for  first  time  with  36  weekly  spot  test  campaign  on  KFWB  Los  Angele 
through  March.  If  successful,  test  will  be  followed  in  June  with  13  week  spi 
campaign  on  several  Los  Angeles  stations.  Firm  currently  running  two  T 
spots  weekly  on  KECA-TV  Los  Angeles,  and  KFMB-TV  San  Diego. 

BESTE'S  PROVISION  Co.,  Wilmington,  Del.  (bacon,  hams,  etc.),  appoin  i 
Kates-Haas  Adv.,  same  city,  to  prepare  extensive  state-wide  campaign  star  i 
ing  April  1.    Radio  will  be  used. 

AXEL  BROS.,  New  York  (Columbia  Diamond  Rings  Div.),  appoints  Baya 
Adv.  Service,  New  York,  to  handle  its  advertising  campaign.  Firm  is  consi 
ering  both  radio  and  television.  Definite  plans  are  expected  to  be  announci 
within  a  month. 

A/utwoik  /IccouniA  •  •  • 

LIBBY,  McNeill  &  LIBBY,  Chicago  (food  products),  renews  sponsorsh 
for  an  additional  13-week  period,  of  Auction-Axre  ABC-TV,  Fri.,  9  p.m.  Neg 
tiations  also  underway  to  clear  time  on  additional  ABC  stations.  J.  Walt 
Thompson,  New  York,  is  agency. 

TONI  Co.,  Chicago,  will  sponsor  half-hour  video  show  on  CBS  and  five-minu 
AM  strip  on  ABC  for  its  home  permanent  wave  during  peak  seasons,  spri 
and  summer.  Starting  dates  are  April  5  and  March  20.  CBS  slot  is  for  altema 
Wednesdays  from  8  to  8:30  p.m.  CST  with  ABC  daytimer  from  12:15  to  12 
p.m.  CST.  Neither  format  has  been  set.  Agency:  Foote,  Cone  &  Belding,  Chica 

GENERAL  MILLS,  Minneapolis    (Wheaties),  will  sponsor  special,  one-tii 
broadcast,  Welcome  Back  Baseball,  MBS,  Sunday  April  16,  7:30-8  p.m.,  E 
and  8:30-9  p.m.  PST.    Bob  Hope,  Bing  Crosby  and  prominent  baseball  perso 
alities  will  participate.    Knox-Reeves  Adv.  Inc.,  Minneapolis,  is  agency 
Wheaties. 

CANADA  DRY  GINGER  ALE  Inc.,  Chicago,  sponsor  of  5-5:30  p.m.  portion 
Super  Circus,  ABC-TV,  Sun.,  5  to  6  p.m.,  adds  five  stations  to  line-up  n< 
carrying  show.    Agency:  J.  M.  Mathes  Inc.,  New  York. 

EQUITABLE  LIFE  ASSURANCE  SOCIETY,  New  York,  renews  sponsorsh 
effective  March  31,  of  This  Is  Your  FBI,  ABC,  Fri.  8:30-9  p.m.,  for  an  additioi 
52-week  period.  Company  has  sponsored  show  since  April  1945.  Warwick 
Leger,  New  York,  is  agency  for  firm. 

KAR  SEAL  Corp.,  Los  Angeles  (wax  auto  polish)  April  1  starts  weekly  spc 
sorship  of  Newspaper  of  the  Air  on  12  Don  Lee  stations  Saturday,  10-10: 
a.m.  PST.   Contract  is  for  26  weeks.   Agency  is  Mogge-Privett  Inc.,  Los  Angel 

FLORIDA  GREYHOUND  LINES,  Jacksonville,  Fla.,  renews  for  13  weeks,  . 
operative  sponsorship  of  ABC's  quarter-hour  news  commentary  featuring  Eln 
Davis,  three  times  weekly  over  four  Florida  stations:  WPDQ  Jacksonvil 
WSUN  St.  Petersburg,  WHOO  Orlando  and  WMFJ  Daytona  Beach.  Agenc 
Beaumont  &  Hohman,  Atlanta,  Ga. 

WESTINGHOUSE  ELECTRIC  Corp.,  Pittsburgh,  which  has  sponsored  2 
Malone  Show  for  past  five  years,  will  cancel  five  time  weekly,  five-minute  she 
on  ABC,  effective  mid-March. 
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Only  a 

combination 

of  stations 

can  cover 

Georgia's 
first  three 

markets 

THE  TRIO  OFFERS 

ADVERTISERS 

AT  ONE  LOW  COST: 

•  Concentrated coverage 

•  Merchandising 

assistance 
•  Listener  loyalty 

built  by  local 

programming 
•  Dealer 

loyalties 

—  in  Georgia's first  tliree 

maricets 

THE  KATZ  AGENCY,  INC. 

Represented,  individually  and  as  a  group,  by 

New  York  •  Chicago  •  San  Francisco  •  Dallas 
Atlanta  •  Detroit  •  Kansas  City  •  Los  Angeles 
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HERE'S  THE 

SENSATIONAL 

LOW-PRICED 

WESTERN 

THAT  SHOULD  BE 

ON  YOUR  STATION! 

SENSATIONAL  PROMO- 
TION CAMPAIGN  —  from 

buttons  to  guns  —  is  break- 
ing troffic  records  I 

This  amazingly  successful 
Ya-hour  Western  adventure 
program  is  available:  1-2-3 
times  per  week.  Transcribed 
for  local  and  regional  spon- 
sorship. 

froin... 
(Fourth  position  .  .  . /       achieved  in 

/-     November,  1949)  % 

For  the  same  period,  "Cisco 
Kid"  outrated  aU  other 

'/2-hour  Westerns  by  50%/ 

*  "Cisco  Kid"  is  aired  three  times 

weekly  —  Monday,  Wednesday 

and  Friday,  it  is  the  highest- 
rated  show  in  its  time  period  on 
Wednesday  and  Friday  .  .  .  and 

is  second  only  to  "Bob  Hawk" 
on  Monday!  Write,  wire  or 

phone  for  proof  of  Cisco  Kid's 
record-breaking,  sales-producing 

performance. 

(Letters  are  welcomed.  The  editors  reserve  the 

right  to  use  only  the  most  pertinent  -portions.) 
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Praises  Editorial 

EDITOR,  Broadcasting: 
My  thanks  and  my  compliments 

go  to  you  on  account  of  the  edito- 
rial in  Monday's  (Feb.  27)  Broad- 

casting. It  is  something  of  a  task 
to  keep  so  many  members  of  a  large 
family  reconciled  to  a  uniform  pro- 

gram where  so  many  conflicting  in- 
terests are  involved.  A  little  "as- 

sist" like  this  once  in  a  while  is 
really  a  big  help. 

Justin  Miller 
President 
Nat.  Assn.  of  Broadcasters 
Washington 

All-Sweet's  Plan 
EDITOR,  Broadcasting: 

I  read  with  interest  your  article 
and  editorial  in  Broadcasting, 
Feb.  13,  regarding  free  time.  Here 
is  a  new  twist  on  an  old  idea,  to  get 
free  radio  time.  Our  local  hospi- 

tal called  this  morning  and  wanted 
us  to  give  a  lot  of  free  publicity  to 
them,  telling  this  story. 

"For  each  empty  carton  of  All- 
Sweet  margarine  that  is  turned  in, 

the  hospital  will  receive  five  cents." 
All-Sweet's  advertising  executives 
must  have  stayed  up  all  night 
working  this  out,  saying  to  them- 

selves: "How  can  local  radio  re- 
fuse? It  is  all  for  charity."  This 

is  all  very  nice,  and  I  know  that 
five  cents  per  package  is  a  big 

On  All  Accounts 

(Continued  from  page  12) 

Doody  on  a  competing  station.  Ac- 
tual experience  he  claims  gave  him 

more  studio  know-how  than  a  dozen 
books. 

In  1948  Bill  Copeland  and  Annita 
Auteri  were  married.  They  now 
have  one  son,  Bobby,  eight  months 
old. 

Versatile  Bill  can  literally  and 

figuratively  "change  his  tune."  He has  a  fledgling  music  publishing 

firm  called  "My-Bob  Music,"  named after  the  aforementioned  son.  With 

a  BMI  license  the  firm's  white' hopes  are  in  four  Copeland  tunes, 
one  of  which  is  "If  Summer  Is  Good 
To  Me,"  a  BMI  published  tune  re- 

corded on  an  old  label  by  the  Bus 
Brown  Combo,  and  backed  up  by 
another,  "You  Gotta  Get  Up 
Mighty  Early  To  Be  the  Early 

Bird." 

Besides  working  for  success  in 
his  job  at  Byer  &  Bowman,  Bill 
Copeland  hopes  to  build  a  weekly 
TV  show  that  packs  a  wallop,  with 
himself  as  m.  c,  "just  to  keep  his 

hand  in." 

budget  for  advertising,  but  where 
would  the  poor  radio  station  (who 
gives  and  gives  and  gives)  be  if 
each  company  worked  out  a  plan 
like  this? 

I  assume  there  are  many  radio 
stations  who  will  go  along  with 
this.  WSKI  did  not!  I  think  that 
radio's  record  is  very  good,  and  all 
of  us  give  free  time  to  worthy 
causes,  but  think  of  the  thousands 
and  thousands  spent  each  day  to 
work  out  something  that  radio  sta- 

tions will  take  free.  Everyone  gets 

paid  except  radio! 
Paul  H.  Martin 
General  Manager 

WSKI  Montpelier-Barre,  Vt. *    *  * 

FM  Needs  Selling 

EDITOR,  Broadcasting: 
Our  broadcasting  industry  make; 

great  claims  as  to  its  terrific  sell- 
ing power.  Some  of  us  would  have 

the  advertising  world  believe  thai 
we  could  sell  hot  air  heaters  to  the 
Zulus  at  high  noon.  Maybe  W( 
could  if  we'd  try!  But  the  shami 
of  it  all  is  that  we  can't  even  sell  i' 
product  in  which  our  own  industr; 
has  invested  millions. 

That  product  is  FM  and  the  rea 
son  we  can't  sell  it  is  because  an 
promotional  ideas  we  once  had  con 
cerning  it,  we  have  packed  away  ii 
mothballs.  A  product  must  be  ad 
vertised  in  order  to  be  sold.  W 
who  have  AM  outlets  have  th 
means,  at  least  we  claim  we  have 

Just  turn  to  almost  any  page  i 
Broadcasting  and  glance  at  th 

large  type.    Let's  prove  ourselve; We   have   a   market  surroundin 
(Continued  on  page  A2) 

Feature 

(Continued  from  page  12) 

ice  stopped  and  stairways  becan 
blocked    with    flame    and  smok' 
Floor  in  the  KXLY   studio  wa 
damaged. 

Typical  of  the  comments  o 
KXLY's  coverage  of  the  fire  was 
letter  received  by  E.  B.  Crane; 

president  of  Symond  Broadcastin 

Co.,  owner  of  KXLY,  from  R.  "V Jones,  vice  president  of  The  0 
National  Bank. 

"After  returning  home,"  sa; 
Mr.  Jones,  "we  listened  to  KXL 
until  the  announcer  was  obliged 
evacuate  his  quarters.  The  descri; 
tion  of  events  was  given  in  a  mo 
interesting  manner  and  under  tl 
circumstances  in  which  the  a 
nouncer  was  broadcasting  he  w: 
not  nearly  excited  as  probably  oi 
would  expect  him  to  be.  .  .  .  Y( 
are  to  be  highly  commended  f 

giving  the  public  this  type  of  ser 
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SWITCH 
AND  CAM  SHAFT 

ASSEMBLY 

MICROSWITCH 

COUPLINGS 

The  new  RCA  45  RPM  Conversion 
Kit,  Ml -11 883— installed.  The  kit  is 
complete  with  (a)  clutch  assembly 
(speed  changer);  (b)  brake*arm 
assembly;  (c)  switch  and  cam  shaft 
assembly;  (d)  microswitch;  (e)  dial 
plate;  (£)  shaft  coupling;  and  (g) 
adapter  hub. 

The  fine-groove  tone  arm  and 
pick-up  for  "45  RPM"  are  available extra. 

"45"  RPM 

TONE  ARM 

CLUTCH 
]  ASSEMBLY 

"BRAKE  ARM' 
ASSEMBLY 

P/ay  45  ffPM's  on  TO-series  Turntables' 

with  RCA  Kit  Ml-m83 

NOW  you  can  handle  45's,  78's  or  33-1/3's — fine-groove  or  standard 

-~with  this  kit,  and  a  second  tone  arm  (available  extra). 

Easy  to  install 

You  install  the  single-unit,  ball-type 
speed  reducer  between  the  two  flexible 
couplings  in  the  main  drive  shaft  of 
your  turntable. You  transfer  the  motor 
switch  leads  to  the  micro-switch — in- 

cluded with  the  kit.  That's  all  there  is. 

Easy  to  operate 
A  motor-control  knob  on  the  deck  of 
the  turntable  controls  the. speed.  Posi- 

tion No.  1  stops  the  motor.  No.  2  shifts 
the  speed  control  to  the   78-33 '/s 

rpm  speed-change  lever  (on  turntable 
deck).  No.  3  shifts  to  "45  rpm"  posi- tion (speed  lever  set  at  78  rpm).  You 
can  shift  speeds  instantly  in  either 
direction  while  turntable  is  running. 

Same  RCA  broadcast 

dependability 

Sturdy  construction  and  accurate  me- 
chanical alignment  assures  you  the 

same  quiet,  trouble-free  service  for 
which  more  than  five  thousand  RCA 
turntables  are  famous. 

AUDIO  BROADCAST  EOUIPMBMT 

RADIO  CORRORATtOM  of  AMERICA 
EMeiMEemne  RRODUCTS  DERARTMeMT.CAMOEM.M.J. 

In  Canada;  RCA  VICTOR  Company  limited,  Montreal 

I 

I 

I 

I 

I 

I 

I 

I 

Order  your  kit  (s)  today 

RCA  ENGINEERING  PRODUCTS 

DEPT.  19  CB,  CAMDEN,  N.  J. 

Send  me  45  RPM  Conversion  Kit  (s)  MM  1883 

at  once.  Price  each,  $70.00* 

□ Send  me  4 

at  once.  Price 

□ 
Send  mp  finp-grortvp  tone  arm  and  pick-up  (s), 

MI-11884.  Price  each,  $70.00*. 

NAME- 

ADDRESS- 

CITY- JSTATE. 

STATION- _*Price  applies  only  in  continental  U.  S.  A: 
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^n't  time  to  read  them  all 

Let's  not  kid  ourselves.  No  advertiser,  no  account  executive,  no  agency  timebuyer 
has  either  the  hours  or  the  physical  stamina  to  read  all  the  trade  publications 
that  stream  across  his  desk. 

If  you're  still  flirting  with  the  notion  that  you  need  several  magazines  to  sur- 

round the  men  who  control  the  choicest  advertising  budgets ..  .well,  you're  just 
peddling  uphill  needlessly. 

It  doesn't  take  five ...  three ...  even  two  publications  to  woo  the  attention 
(and  recognition)  of  the  people  who  really  count.  You  can  commune  with  them 

through  a  single  medium  —  through  the  well  -  thumbed,  well  -  noted  pages  of 
BROADCASTING. 

For  almost  20  years  now,  BROADCASTING  has  been  the  solid,  authoritative 

reporter  of  everything  significant  about  its  namesake  industry.  So  much  so  that 

today  virtually  anybody  who  has  anything  worthwhile  to  do  with  radio  and  TV 

timebuying  decisions  is  a  close  reader  of  BROADCASTING.  The  moral  is 

obvious.  While  these  often-unattainable  people  are  studying  the  pages  of 
BROADCASTING,  you  have  a  chance  to  speak  up  (through  those  same  pages) 

about  yourself. 

You  have  a  chance  to  speak  up  before  a  bigger,  more  important  assemblage 

of  bigger,  more  important  people  than  any  other  radio  or  TV  publication  can 

gather  together  for  you.  They  may  not  read  the  others.  They  always  read 
BROADCASTING. 

^  these  facts  on  your  adding  machine : 

fie  largest  and  oldest  publication  in  its  field,  with 
,300  weekly  paid  circulation. 

ore  paid  circulation  among  radio  advertisers  and 

|;encies  than  any  competing  publication, 

tie  highest  survey-proven  readership  of  all  radio 

pde  journals. 
lome  subscriptions  (in  addition  to  office  copies) 
key  advertiser  and  agency  personnel  controlling 

lore  than  85%  of  all  national  radio  expenditures, 

"ore  advertising  linage  annually  than  all  other 
|dio  journals  combined. 

|U  advertising  cost— to  reach  these  decision-making 
'Ivertiser  and  agency  readers  — o/  less  than  one 
jint  per  impression! 

BROADCASTING 

TE^^ASTING 



NORTH  CAROLINA 

IS  THE  SOUTH 'S 

No.  1  STATE 

AND 

NORTH 

CAROLINA'S 

50,000 
WATTS 

680  Kc. 

SALESMAN 

WP
TF
nb
c 

WW  ■       I  I  AFFILI
ATE 

★  a/so  WPTF-m  * 

RALEIGH,  North  Carolina 

National  Representative  FREE  &  PETERS  inc. 
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LICENSE  FEES 
Explored  by  Congress  and  Treasury 

A  TWIN  MOVEMENT  was  in 
progress  on  Capitol  Hill  last  week 
which,  if  successful,  would  assess 
license  fees  on  all  commercial  sta- 

tions. Although  not  yet  jelled, 
proposals  have  been  forwarded 
along  two  separate  paths: 
®  The  Democratic  leadership 

!  in  the  House  has  decided  to  sound 
out  Treasury  Dept.  officials  on  the 
practicability  of  assessing  license 
fees  on  stations  and  on  civil  air- 
lines. 

9  A  Senate  committee  staff  is 
investigating    services  performed 
for  radio  and  communications  by 
the  FCC  with  a  view  toward  pos- 

sibly assessing  fees  for  licensing 
j  and  other  services  rendered. 
I     A  meeting  last  Thursday  of  Ad- 
I  ministration    leaders  including 
j  Reps.  Robert  L.  Doughton  (D-N. 
C),  chairman  of  the  House  Ways 

I  and     Means     Committee ;     J  e  r  e 
I  Cooper,  (D-Tenn.),  Walter  A. 
Lynch  (D-N.  Y.),  all  members  of 
the   Doughton   committee;  House 

'  Speaker  Sam  Rayburn  (D-Tex.), and    John    W.    McCormack  (D- 
II  Mass.),  House  Majority  Leader, 
reviewed  the  revenue  problems. 

It  was  reported  that  the  session 
i  resulted  in  the  naming  of  Colin 
F.  Stam,  chief  of  staff  of  the  Joint 
Committee   on   Internal  Revenue, 
Taxation,  to  explore  with  Treasury 

!  officials  the  feasibility  of  levying 
;  fees  on  stations  and  also  on  civil 
aeronautics  services. 

Sen.  Walter  F.  George  (D-Ga.) 
is  chairman  of  the  joint  group.  Rep. 
Doughton  is  vice  chairman. 

Stems  From  White  House 

I  Unusual  significance  attaches  to 
the  House  move,  since  it  indirectly 
stems  from  the  White  House.  Pres- 

ident Truman's  opposition  to  can- 
,  cellation  of  the  so-called  luxury  ex- 

cise taxes,  and  the  concerted  Con- 
gressional  drive   to   eliminate  or 

'  reduce  most  of  the  war-time  im- 
post resulted  in  efforts  to  develop 

new  sources  of  revenue. 
The  high-level  conferences  of  the 

House  leadership  followed  a  ses- 
sion with  President  Truman  during 

which  it  is  understood  he  empha- 
sized the  need  of  maintaining  most 

of  the  excise  taxes.  He  did  not 
suggest  the  radio  and  aviation  li- 

cense fee  or  franchise  tax  ap- 
proach, it  was  learned. 

The  tax  suggestion  came  from 
Rep.  Cecil  R.  King  (D-Calif.),  a 
Ways  and  Means  Committee  mem- 

ber, during  the  closed  door  discus- 
sions on  Wednesday,  and  the  study 

was  authorized  the  following  day. 
He  pointed  out  that  in  California 
the  state  levies  a  flat  fee  for  oil- 
drilling  permits  which  must  be  paid 
even  if  the  hole  eventually  proves 
dry.  It  is  understood  he  talked 
about  big  profits  made  in  radio  and 
the  high  cost  of  administration.  He 
also  projected  the  air  lines  aspects, 
with  discussion  centering  around 
the  "franchises"  which  was  given 
by  the  government  in  both  in- 
stances. 

Whether  this  topic  was  broached 
to  the  President  following  the 
House  leadership  discussion  was 
not  ascertained.  It  is  known,  how- 

ever, that  FCC  Chairman  Wayne 
Coy  conferred  with  the  President 
last  Wednesday,  although  he  had 
no  listed  appointment.  Later  the 
same  day,  CBS  President  Frank 
Stanton  and  House  Interstate  Com- 

merce Committee  Chairman  Robert 
Grosser  (D-Ohio)  made  scheduled 
calls  on  the  Chief  Executive. 
For  more  than  a  dozen  years 

proposals  intermittently  have  been 
made  for  franchise  taxes  or  license 
fees  for  radio.  These  have  ranged 
from  "$1  per  watt"  proposals  to 
charges  for  filing  of  papers  with 
the  Commission  to  defray  its  ad- 

ministrative expenses,  much  in  the 
manner  in  which  the  courts  charge 
filing  fees.  All  died  aborning,  how- 

ever, because  of  the  obviously  dis- 
criminatory aspects,  and  in  recog- 

nition of  the  fact  that  farmers  do 
not  defray  the  cost  of  the  Agricul- 

ture Department,  nor  industry  the 
costs  of  the  Department  of  Com- 

merce or  of  other  Government 
agencies  which  render  them  service. 

Senate  Group  Probe 

Meanwhile,  a  more  long-range 
investigation,  but  with  the  same 
end  in  mind,  is  underway  in  the 
Senate  by  staff  members  of  the 
Senate  Committee  on  Expenditures 
in  the  Executive  Departments.  The 
probe,  led  by  Chairman  John  L. 
McClellan  (D-Ark.),  already  has 
resulted  in  a  request  that  the  FCC 
provide  detailed  material. 

According  to  a  committee  spokes- 
man, FCC  has  been  asked  to  show 

what  services  it  renders  the  radio 
and  television  industry.  The  com- 

mittee seeks  to  sift  out  those  serv- 
ices which  go  beyond  public  bene- 
fit. Although  the  probe  has  been 

progressing  for  some  weeks,  dis- 
closure came  early  last  week  by 

Sen.  McClellan,  who  stated: 
The  FCC  carries  on  extensive  li- 

censing and  inspecting  service  with- 
out which  wireless  communications  in 

the  United  States  would  be  a  bedlam 
of  confusion.  Further,  through  its 
inspection  service  the  safety  of  ship- 

ping interests  is  safeguarded  through 
issuance  of  adequate  wireless  trans- 

mitting and  receiving  equipment. 
The  FCC  now  has  outstanding  over 

900,000  authorizations  for  transmit- 
ters of  all  kinds  and  licenses  for  more 

than  600,000  radio  operators  of  all 
classes.  There  is  essentially  no 
charge  whatsoever  for  these  invalua- 

ble services  from  which  tremendous 
benefits  accrue  to  the  recipients 
thereof,  and  the  Committee  expects 

(Continued  on  page  76) 

IIGHTNING'  IMPAC
T    Pebut  ReacWons  Vary INDUSTRY  film,  "Lightning  That  Talks,"  opened  last  week  in  Man- 

hattan and  in  several  other  cities  with  mixed  success.  On  the  basis  of  a 
painstaking  survey  by  Broadcasting,  it  was  plain  that  the  film  failed  to 
attain  a  sweeping  endorsement  among  its  audiences. 
Among   309   representatives   of  *  

agencies,  advertisers,  stations,  net- 
works and  other  elements  of  the  in- 

dustry who  gave  Broadcasting 
their  reactions  to  the  film  after  at- 

tending its  New  York  showing 
Thursday,  more  thought  it  was  fair 
than  thought  it  good,  and  more 
thought  it  poor  than  excellent.  The 
great  majority  thought  it  either 
good  or  fair. 

Reports  from  other  cities  where 
the  picture  was  displayed  last  week 
ranged  from  enthusiastic  to  cool. 

At  Canton,  Ohio,  the  picture  was 

reported  to  have  made  a  "striking 
impression"  on  an  audience  of  63 
industrialists,  retailers,  wholesal- 

ers and  distributors  Thursday. 
At  Osceola,  Ark.,  75  business 

leaders  gave  it  a  cool  reception.  At 
Hopkinsville,  Ky.,  240  retailers  and 
other  business  people  viewed  it 
with  widely  disparate  opinions. 

Equally  varied  reactions  were  re- 
ported in  Minneapolis  and  St.  Paul. 

A  private   screening   by  WOV 

New  York  for  a  group  of  clients  in 
the  Italian  foods  field  resulted  in 
"tremendously  favorable"  response. 
At  the  biggest  showing  last 

week,  before  an  audience  of  500  at 
a  luncheon  meeting  of  the  New 
York  Radio  Executives  Club  at 

New  York's  Roosevelt  Hotel, 
Broadcasting  distributed  question- 

naires to  get  reactions.  A  total  of 
309  was  returned.  Of  the  total,  78 
were  from  persons  associated  with 
advertising  agencies,  101  from  sta- 

tion and  network  people,  85  from 
station  representatives  firms,  15 
from  advertisers  and  30  from  other 
categories.  ( Complete  tabulation 
of  survey  on  page  40.) 

Majority  Liked 
Among  all  respondents,  71.5% 

thought  the  film  was  either  good  or 
fair;  11.8%  thought  it  excellent, 
and  16.7%  thought  it  poor — the 
least  favorable  choice  given  on  the 

questionnaire. 

/BROADCASTING    •  Telecasting 

Slightly  more  than  half  thought 
it  made  a  good  sales  talk  for  radio. 
Slightly  less  than  half  thought  it 
did  not. 

As  to  how  "Lightning  That 
Talks"  compared  with  promotion 
films  for  other  media  the  audience 
had  seen,  8.1%  thought  it  was  tops, 
41.4%  thought  it  was  better  than 
average,  40%  thought  it  run-of-the- 
mill,  and  10.5%  thought  it  below average. 

Among  the  New  York  Radio 
Executives  Club  audience,  the 
group  that  appeared  to  be  the  most 
critical  of  the  picture  were  those 
from  advertising  agencies  and  ad- vertisers. 

Only  10.5%  qf  the  agency  re- 
spondents thought  the  film  excel- 

lent, while  25%  of  them  thought  it 
poor,  and  34.2%  of  them  regarded 
it  as  fair  while  30.37c  thought  it 

good. 

More  than  half  (51.5%)  of  the 
agency  respondents  thought  it  did 
not  make  a  good  sales  pitch  for broadcasting. 

Among  advertisers  who  answered 
the  questionnaire,  20%  thought ( Contimied  on  page  UO ) 
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duPont  Honors  Include  TV  Awards  to  WPIX  and  ABC 

Mr.  Beatty Mr.  Howard Mr.  Clarke Mr.  Kintner 
Mr.  Scripps 

duPONT  AWARDS 

Beatty,  WNOX,  WW  J  Cited 

NBC  COMMENTATOR  Morgan 
Beatty,  WNOX  Knoxville  and 
WWJ  Detroit  received  the  1949 
Alfred  I.  duPont  memorial  awards 
at  a  dinner  in  New  York  last  Sat- 

urday (March  11) . 
In  addition  to  the  three  awards, 

made  annually  since  1942,  two 
special  citations  were  issued  to 
ABC-TV  and  to  WPIX  (TV)  New 
York,  the  first  recognition  of  tele- 

vision by  the  duPont  committee. 
Each  of  the  three  principal 

awards  includes  a  cash  prize  of 
$1,000. 

The  awards  and  citations  were 
presented  at  a  dinner  held  at  New 
York's  St.  Regis  Hotel,  with  cere- 

monies broadcast  by  ABC. 
The  commendations  attached  to 

each  of  the  three  main  awards  were 
like  those  which  have  been  given 
since  the  founding  of  the  prizes,  a 
memorial  to  the  late  financier. 

Mr.  Beatty's  commendation  was 
"in  recognition  of  distinguished 
and  meritorious  performance  of 
public  service  by  aggressive,  con- 

sistently excellent  and  accurate 
gathering  and  reporting  of  news 
by  radio  and  the  presentation  of 
expert,  informed  and  reliable  inter- 

pretation of  news  and  opinion  for 

t'.ie  purpose  of  encouraging  initia- 
tive, integrity,  independence  and 

public  service  thi-ough  the  medium 
of  radio." 

Station  Citations 
The  commendations  for  both 

WNOX  and  WWJ  were  "for  out- 
standing and  meritorious  service  in 

encouraging,  fostering,  promoting 
and  developing  American  ideals  of 
freedom  and  for  loyal  and  devoted 
service  to  the  nation  and  to  the 
communities  served  by  these  sta- 

tions, respectively." 
The  special  citation  to  ABC-TV 

was  for  its  telecasts  of  the  film 
Crusade  in  Eurcype,  based  on  Gen. 

Dwight  D.  Eisenhower's  book.  The 
citation  was  "in  recognition  and 
appreciation  of  outstanding  public 
service  in  encouraging,  promoting 
and  developing  American  ideals  of 
freedom  and  for  loyal,  devoted 
service  to  the  nation  and  to  the 
communities  served  through  the 
television  presentation  of  the  his- 
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torical  documentation.  Crusade  in 

Europe." The  citation  to  WPIX  (TV)  read 
similarly  except  that  it  was  for  the 
station's  presentation  of  "current 
news  and  events." The  awards  and  citations  were 
received  by  Mr.  Beatty;  Jack  R. 
Howard,  president  of  Scripps- 
Howard  Radio  Inc.,  owner  of 
WNOX;  W.  E.  Scripps,  a  director 
of  the  Evening  News  Assn.,  owner 
of  WWJ;  Robert  E.  Kintner,  presi- 

dent of  ABC,  and  Richard  Clark, 
executive  editor  of  the  New  York 
Daily  News,  owner  of  WPIX. 

Annual  Awards 
The  duPont  awards  to  stations 

are  made  annually  to  one  station 
of  more  than  5  kw  and  to  another 
of  5  kw  or  less.  WNOX  is  a  10  kw 
outlet.    WWJ  is  5  kw. 

Mr.  Beatty  is  featured  Monday 
through  Friday,  7:15-7:30  p.m.,  on 
NBC's  News  of  the  World,  spon- 

sored by  Miles  Labs. 
Members  of  the  awards  commit- 

tee are  Mrs.  Alfred  I.  duPont, 
widow  of  the  financier ;  Dr.  Francis 
P.  Gaines,  president  of  Washing- 

ton and  Lee  U.;  M.  H.  Aylesworth, 
radio  consultant  and  first  president 
of  NBC;  Mrs.  J.  L.  Blair  Buck, 

president.  General  Federation  of 
Women's  Clubs,  and  Mark  Eth- 
ridge,  publisher  of  the  Louisville 
Courier  -  Journal  and  Louisville 
Times  (WHAS).  All  committee 
members  attended  the  dinner. 

Others  in  attendance  included 
Mark  Woods,  ABC  vice  chairman; 
Joseph  H.  McConnell,  NBC  presi- 

dent; Niles  Trammell,  NBC  chair- 
man of  the  board;  William  C.  Git- 

tinger,  CBS  vice  president  and  as- 
sistant to  the  president;  Frank 

White,  MBS  president;  William  H. 
Goodman,  secretary  of  the  Alfred 
I.  duPont  foundation,  and  Sol 
Taishoif,  editor  and  publisher  of 
Broadcasting-Telecasting. 

Milton  Cross  announced  the  pro- 
gram, and  music  was  provided  by 

Paul  Lavalle's  orchestra. 

Rheinstrom  to  JWT 

CHARLES  A.  RHEINSTROM, 
former  vice  president  of  Erwin, 
Wasey  &  Co.,  New  York,  has  joined 
J.  Walter  Thompson.  New  York,  in 
an  executive  capacity. 

'GAME  OF  DAY' 
MBS  Offers  to  Local  Accounts 

MBS'  BASEBALL  "Game  of  the 
Day"  will  be  offered  to  local  and regional  advertisers  over  .350  net- 

work stations,  Frank  White,  Mu- 
tual president,  announced  last  week. 

Decision  to  make  the  broadcasts 
available  exclusively  for  local 
sponsors  resulted  following  an "overwhelming"  response  by  Mu- 

tual affiliates,  he  said. 
Two  types  of  cooperative  spon- 

sorships can  be  arranged — a  com- 
plete game  by  one  advertiser,  or 

purchase  by  various  advertisers  of 
30  -  second  announcements  after 
every  half  inning,  and  one  60-sec- 
ond  spot  at  the  end  of  the  game, 
according  to  Mr.  V/hite. 

The  daily  broadcasts,  which  will commence  with  the  opening  of  the 
Major  League  baseball  season  April 
18,  will  be  aired  in  31  states  from Florida  to  Oregon,  Monday  through 
Saturday,  with  Al  Heifer  handling 
play-by-play  [Broadcasting,  March 

6.] 

HENRY  C.  KLEIN 
BBDO  Vice  President  Dies 

FUNERAL  services  for  Henry 
Clay  Klein,  50,  vice  president  of 
BBDO,  New  York,  were  held  last 
Friday  in  New  York.  Mr.  Klein 
died  suddenly,  March  7,  enroute  to Philadelphia. 
Born  in  Muncie,  Ind.,  Nov.  9, 

1899,  Mr.  Klein  joined  the  Chicago 
office  of  BBDO  in  1935  as  radio 
director,  and  in  1940  came  to  the 
New  Yoi-k  office  where  he  assisted 
Arthur  Pryor  Jr.,  in  the  develop- 

ment of  new  program  ideas  and 
talent.  He  was  made  a  vice  presi- 

dent on  Feb.  21,  1948  and  for  the 
past  few  years  served  as  account 
group  head  for  the  Curtis  Publish- 

ing Co.  account. 
Mr.  Klein  is  survived  by  his  wife. 

Jean  Sprinkel  Klein,  and  a  son 
Heni-y  C.  Jr. 

Capitol  Names  Murray 

S.  W.  MURRAY,  formerly  vice 
president  of  RCA,  in  charge  o:- 
RCA  Victor  record  division,  haf- 

been  elected  vice  president  of  Capi' tol  Records  Inc.  He  will  serve  ii 

an  executive  capacity  in  a  new  pos' 
to  be  created  for  him.  In  the  recor(. 
business  since  1928,  Mr.  Murray 
has  been  associated  with  Okeii 
Phonograph  Co.  Inc.;  Nippono^ 
phone  Co.  Ltd.,  Japan;  Victor  Co 
of  Japan  Ltd.,  and  Columbia  Rec 
ord  Co.,  in  addition  to  RCA. 

BAB  Retail  Folders 

BAB  LAST  WEEK  issued  tw 
more  retail  information  folders,  a 
automotive  industry  folder  fo 
radio  stations,  and  a  TV  folder  o 
banking.  Each  contains  a  comprf 
hensive  review  of  the  industry  an 
its  advertising  practices,  partiev 
larly  its  use  of  radio  and/or  T\ 
Each  folder  also  includes  pertiner 
information  reprinted  from  banl 
ing  (or  automotive)  trade  papers. 



FCC  REORGANIZATION 

Common  Carrier  Bureau  Initiated 

FCC'S  AWAITED  staff-wide  reor- 
ganization [Closed  Circuit,  Dec. 

12,  1949;  Broadcasting,  Feb.  20] 
was  initiated  last  week  with  a  re- 

alignment of  the  Commission's  com- 
mon carrier  operations  which  set 

the  pattern  for  wholesale  changes 
to  come  in  broadcasting  and  other 
FCC  departments. 

As  the  first  step  toward  complete 
establishment  of  its  staff  on  a 
functional  basis,  FCC  Thursday: 
#  Created  a  Common  Carrier 

Bureau  which  will  include  law,  ac- 
counting, and  engineering  per- 

sonnel ; 

®  Abolished  the  existing  Bu- 
reaus of  Law,  Accounting  and  En- 

gineering, which  heretofore  have 
comprised  the  major  staff  divi- 

sions; and 
#  Created  separate  offices  of 

General  Counsel,  Chief  Engineer, 
and  Chief  Accountant  which  vdll 
serve  as  major  staff  units  with 
broad  authority  and  also,  pending 
complete  reorganization,  assume 
the  jurisdiction  of  the  old  law,  ac- 

counting and  engineering  bureaus 
with  respect  to  broadcasting,  safety 
and  special  services,  and  field  en- 

gineering and  monitoring. 
The  changes  become  effective 

April  3  and  will  be  followed  by  the 
creation  of  three  additional  bureaus 
—Broadcast,  Safety  and  Special 
Services,  and  Field  Engineering 
and  Monitoring — on  a  par  with 
the  new  Common  Carrier  Bureau. 
The  reorganization,  bureau-by- 
bureau,  may  take  several  months. 

No  Appointments  Made 

The  Commission's  announcement 
and  orders  gave  no  hint  of  likely 
appointments  as  heads  of  the  Com- 

mon Carrier  and  subsequently  es- 
tablished bureaus,  except  to  say  all 

positions  "will  be  filled  from  within 
the  present  staff  of  the  Commis- 

sion. .  .  ." 
It  was  expected  that  the  new  of- 

fices of  General  Counsel,  Chief  Ac- 
countant, and  possibly  Chief  Engi- 

neer would  be  headed  by  the  men  in 

those  positions  in  the  present  or- 
ganization— Benedict  P.  Cottone, 

William  J.  Norfleet,  and  John  A. 
Willoughby,  respectively. 

There  has  been  recurrent  specu- 
lation that  a  new  chief  engineer 

may  be  appointed  to  succeed  Mr. 
Willoughby,  who  has  occupied  the 

engineering  post  on  an  "acting" basis  since  George  E.  Sterling  was 
advanced  to  Commissioner  on  Jan. 
2,  1948. 

Harold  J.  Cohen,  assistant  gen- 
eral counsel  in  charge  of  the  Com- 
mon Carrier  Division  of  the  pres- 

ent Law  Bureau,  was  regarded  as 
FCC's  probable  choice  for  chief  of 
the  new  Common  Carrier  Bureau. 

Plotkin  Broadcast  Chief? 

Harry  M.  Plotkin,  assistant  gen- 
eral counsel  in  charge  of  broad- 

casting, was  considered  among  the 
principal  contenders  for  the  same 
position  in  the  forthcoming  Broad- 

cast Bureau. 
George  S.  Turner,  assistant  chief 
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engineer,  was  seen  as  one  of  the 
leading  candidates  for  chief  of  the 
Field  Engineering  and  Monitoring 
Bureau,  while  initial  speculation  on 
the  ultimate  Safety  and  Special 
Services  post  covered  several  pros- 

pects. Each  of  the  new  bureaus  will  be 

"responsible  to  and  subject  only  to 
the  Commissioners  themselves," 
FCC's  announcement  said.  Thus 
each  bureau  chief  will  have  to  an- 

swer only  to  the  Commission  for 
his  conduct  of  the  regulatory  af- 

fairs in  his  particular  field. 
Under  the  realignment,  the  Gen- 

eral Counsel,  Chief  Engineer,  and 
Chief  Accountant  are  slated  to 

serve  as  the  Commission's  top-level 
technical  advisors  and  representa- 

tives. For  each  the  Commission  has 
asked  the  Civil  Service  Commission 
for  a  $12,200  to  $13,000  pay  rating, 
as  compared  with  the  approxi- 

mately $10,000  they  now  receive. 
These  three  and  their  "principal 

assistants"  would  be  disassociated 
from  the  prosecutory  and  investi- 

gatory activities  of  the  functional 
bureaus. 

Their  duties,  FCC  has  indicated 

to  the  House  Interstate  and  Foreign 
Commerce  radio  subcommittee,  will 
include  such  functions  as  partici- 

pation in  rule-making,  international 
conferences  and  litigation,  and  the 
making  of  recommendations  to  the 
Commission  on  proposed  legisla- 

tion [Broadcasting,  March  6]. 
These  and  other  duties  were  spelled 
out  for  them  in  connection  with 
common  carrier  affairs. 

Their  responsibilities  presumably 
will  cut  across  all  of  the  func- 

tional bureaus.  An  assistant  chief 
probably  will  be  designated  for  each 
of  the  three  offices. 

New  Set-up 
The  four  new  bureaus  meanwhile 

will  be  organized  into  divisions, 
with  executives  in  charge  of  each. 
In  the  Comon  Carrier  Bureau  there 
will  be  an  Office  of  the  Chief,  a 

Telegraph  Division,  Telephone  Di- 
vision, International  Division,  and 

Statistics  Division. 
In  addition  to  a  chief  of  each  di- 

vision, a  deputy  chief  of  the  entire 
bureau  probably  will  be  chosen.  The 
Office  of  the  Bureau  Chief  also  will 
include  a  Field  Coordination  Unit 

and  an  Administrative  Unit. 
In  abolishing  the  Bureau  of  Law 

and  creating  the  Office  of  the  Gen- 
eral Counsel,  FCC  transferred  to 

the  latter  the  "positions  and  per- sonnel in  the  immediate  office  of  the 
general  counsel  and  the  positions 
and  personnel  in  the  Litigation 
and  Administration  Division  of  the 

Bureau  of  Law." The  Litigation  and  Administra- 
tion Division  is  headed  by  As- 

sistant General  Counsel  Max  Gold- 
man, with  Richard  A.  Solomon  as 

chief  of  the  Litigation  Branch  and 
A.  Harry  Becker  chief  of  the  Ad- 

ministrative Branch.  The  "im- 
mediate office"  of  the  general  coun- 

sel includes  Joseph  M.  Kittner,  as- 
sistant to  the  general  counsel. 

The  "positions  and  personnel"  of 
the  Law  Bureau's  Broadcast  Divi- 

sion and  Safety  and  Special  Serv- 
ices Division  were  transferred  to 

the  Office  of  the  General  Counsel 
"until  further  order  of  the  Com- 

mission." They  are  slated  for  even- 
tual inclusion  in  the  new  Broad- 
cast Bureau  and  Safety  and  Spe- 
cial Services  Bureau.  As  units  of 
(Continued  on  page  77) 

HUMBER   SHOW
     Giveaway  Stirs  W

ide  Reaction 

By  J.  FRANK  BEATTY 
ANOTHER  program  idea  with  a 
giveaway  gimmick  ($100)  has 
thrown  15  markets  into  varying 
stages  of  excitement  and  is  start- 

ing to  assume  national  aspects. 
It's  a  $100  number-reading  pro- 

gram that  is  giving  the  humble  so- 
cial security  card  a  significance 

never    conceived    by    its  govern- 

?  ?  LUCKY  ?  ? 

Offering 

per  hour 
$1,000  per  day 

$30,000  monthly 
If  your  Social  Security  number  Is 
called.  Ona  number  called  every 
hour. 

We  will  listen  for  you  .  .  .  send 
your  name,  address,  social  security 
and  telephone  number  to 

LUCKY 
p.  O.  Box  7157 

TuFsa,  Okla. 

You  will  be  notified  immediately  if 
your  number  is  called. 

A  charge  of  $1.00  for  this service. 

An  enter-prising  effort  to  capitalize 
071  the  program  is  evidenced  by  this 

Tulsa  newspaper  ad. 

mental  creators.  Within  the  last 
fortnight  the  idea  has  started  to 
acquire  angles: 
9  The  Social  Security  Admin- istration, not  very  happy  about  it, 

is  investigating. 

9  FCC  has  heard,  and  is  con- 
ducting a  "routine  inquiry." O  Fifteen  areas  are  going 

through  hourly  crises  as  listeners 
check  up  on  the  latest  number. 
Q  Stations  in  35  other  markets 

are  clamoring  for  exclusive  rights. 
9  Participating  sponsors  are 

delighted,  stations  report. 
9  Some  stations  not  in  on  the 

plan  are  said  to  be  having  fits  about 
its  audience  impact. 

This  attention-getting  device,  de- 
scribed by  one  broadcaster  as  the 

"biggest  thing  since  the  Man  From 
Mars  incident,"  is  the  creature  of 
H.  E.  Hudgins,  copy  chief  of  Azrael 
Adv.  Agency,  Baltimore.  The  plan 
was  worked  out  by  Mr.  Hudgins 
and  Maurice  Azrael,  head  of  the 
agency. 

Since  the  first  of  the  year,  the 
Azrael  agency  has  been  working 
seriously  on  its  brain-child  and  has 
taken  out  copyright  protection. 
One  of  the  first  to  try  the  idea  was 
WBMD,  Baltimore  daytime  inde- 

pendent [Broadcasting,  Feb.  6]. 
The  basic  format  is  simple.  The 

Azrael  agency  selects  potential  so- 
cial security  numbers  for  each  sta- 

tion, guided  by  the  area  formula 
governing  first  digits  on  Social 
Security  Administration  cards. 
Every  hour  the  station  reads  a 
number.  If  a  listener  has  the  num- 

ber on  his  card,  he  can  call  at  the 
station  and  pick  up  $100. 

How  about  potential  lottery  as- 

pects of  the  scheme?  The  Azrael 
agency  says  it  has  been  advised  the 
plan  is  legal.  More  than  one  par- 

ticipating station  has  made  a  sepa- 
rate check  and  is  convinced  it's 

legal. While  chance  of  winning  might 

appear   remote,   winners   are  ap- 

Mr.  Azrael Mr.  Hudgins 

pearing  at  stations  about  once  a 
week.  Without  winners  the  plan 
might  fold  quickly  so  the  number 
of  required  digits  can  be  cut  from 
SSA's  maximum  of  nine  to  five  or 
six,  for  example,  greatly  increasing 
the  chance  of  finding  a  winner. 
WBMD  Baltimore  had  five  win- 

ners in  six  weeks  and  WLEE  Rich- 
mond, Va.,  had  four  winners  in 

eight  days,  according  to  Herbert  R. 
Harris,  Azrael  account  executive 
who  finds  himself  suddenly  en- 

meshed in  a  fulltime — even  over- 
time— assignment. 

The  Azrael  agency  bases  its  fee 
on  population  of  the  market  and 
the  number  of  programs  sold  by  the 
station.  Since  the  station  pays 
only  on  sponsored  programs,  the 
plan  can  be  introduced  in  a  market 
at  nominal  cost. 
And  what  happens  when  social 

(Continued  on  page  76) 
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PERPETUAL  BANKS  ON  RADIO  B
».ids  Goodwin  with  wrc 

By  DAVE  BERLYN 

FEW  OTHER  radio  advertisers 
can  meet  the  claim  of  Perpetual 
Building  Assn.,  Washington,  in 
patting  its  competitors  on  their 
collective  backs  with  altruistic 
acumen  twice  a  morning  three  times 
a  week. 

This  is  precisely  what  Perpetual, 
bearing  a  banner  of  "the  nation's 
largest  saving  and  loan  institu- 

tion," has  dared  to  do  on  NBC's 
network  news  show.  World  News 
Roundtip,  which  it  sponsors  Tues- 

day, Thursday  and  Saturday  over 
WRC  Washington. 
Banking  its  ideas  on  a  sound 

program.  Perpetual  is  making  its 
innovation  pay  off  in  goodwill 
dividends.  Always  traditional  and 
filled  with  pride  of  its  stability  and 
promise  of  security  to  home  owners, 
Perpetual  believes  in  carrying 
through  this  spirit  to  radio 
listeners. 

The  seed  was  planted  for  the 
program's  different-type  commer- 

cial— commending  the  history  and 
accomplishments  of  a  competing 
bank  or  loan  institution  in  the  capi- 

tal city's  area — a  relatively  short 
time  ago. 

Started  in  1949 

Perpetual  first  took  to  the  morn- 
ing show  the  beginning  of  1949 

when  its  president,  Edward  C. 
Baltz,  decided  the  type  of  institu- 

tional-flavored advertising  his  firm 
favored  should  be  extended  from 

the  printed  page  to  depositors'  ra- 
dio sets.  The  news  program  was 

chosen,  it  was  explained,  because 
it  was  traditional  morning  radio 
fare  for  a  wide  audience  in  a  long 
established  time  spot  and  because 
it  was  produced  with  network 
calibre. 

In  addition  to  being  proud  of  its 
own  record,  Perpetual  believes  the 
entire  field  of  savings,  loans  and 
such  types  of  banking  has  a  story 
to  tell.  Braving  the  stigma  of 
spending  dollars  to  advertise  the 
names  of  competing  institutions, 
the  company  proceeded  to  tell  the 

FCC  Actions 
THIRTEEN  new  AM  sta- 

tions approved  by  FCC  last 
week  included  two  new  out- 

lets for  Hawaii,  one  of  which 
went  to  Royal  V.  Howard  at 
Honolulu  and  the  other  at 
Hilo  to  owners  of  KPOA 
Honolulu.  Seven  existing  AM 
stations  won  improved  facil- 

ities. Four  new  Class  B  FM 
outlets  approved  for  New 
York  metropolitan  area,  three 
of  which  went  to  existing  AM 
operators.  KBTV  (TV)  Dal- 

las granted  transfer  for 
$575,000  to  WFAA-AM-FM 
there.  Six  other  assign- 

ments also  approved.  De- 
tails of  these  and  other  FCC 

actions  may  be  found  in  Ac- 
tions of  the  FCC  beginning 

on  page  59  and  in  FCC 
Roundup  on  page  75. 

MR.  BALTZ 

story  of  the  organizations. 
Its  first  half-dozen  months  on 

WRC  hewed  a  straight  line  of 
institutional  advertising,  clinging 
to  the  policy  of  perpetuating  the 
name  of  Perpetual,  time  out  taken 
only  to  promote  government  sav- 

ings bonds  and  other  public  causes. 
Then  the  competitor  service  idea, 

called  "know  your  building  associa- 
tions," engendered  by  Mr.  Baltz, 

took  hold.  Conferences  with  Harry 
L.  Merrick,  vice  president,  and 
Forest  Entwisle,  both  of  Kal, 
Ehrlich  &  Merrick,  Washington, 

Perpetual's  agency,  developed  the 
format.  Sol  Panitz,  agency's  radio 
and  TV  director,  and  Dana  Dillon, 

agency's  copywriter,  ironed  out 
details.  Edward  Hotze,  Washington 
Times-Herald  advertising  man  and 
Perpetual  advisor,  was  liaison. 

Handling  of  announcements  since 
the   new  policy's   start,  Aug.  22, 

1949,  has  been  a  simple  but  metic- 
ulous process.  A  competing  insti- 

tution is  chosen,  research  rounded 
into  shape  by  Mr.  Hotze,  copy 
turned  out  by  Mrs.  Dillon  and  the 
result  checked  by  Mr.  Panitz.  After 
the  careful  selection  of  material 
and  its  assembly,  the  finished  prod- 

uct is  tailored  to  fit  a  smooth, 
deliberate  delivery  which  preserves 

the  tonal  quality  of  Perpetual's 
prestige. Listeners  to  the  news  roundup  on 
that  summer's  day  wondered  if 
their  ears  played  them  tricks.  An 
announcer  in  a  quiet,  sincere  voice 
described  the  history  of  a  banking 
firm  other  than  Perpetual,  mention- 

ing resources  or  assets  and  prais- 
ing founders  or  present  officers.  No 

mention  was  made  of  Perpetual  un- 
til the  close  of  the  announcement, 

e.  g. :  "Perpetual  ...  is  proud  to  be 
a  neighbor  of  the  Bldg. 
Assn.,  and  salute  its  officers,  di- 

rectors and  employes  for  their 
faithful  assistance  in  making 
Washington  a  city  of  homes.  This 
message  is  sponsored  by  Perpetual, 
a  neighbor  association — 11th  and  E 

Sts.  N.  W." Emphasizes  Name 
As  one  of  the  officials  concerned 

with  the  program  puts  it.  Per- 
petual thinks  of  the  program  as 

public  relations  because  "it  does not  sell  anything,  never  asks  people 
to  deposit  money,  but  emphasizes 
the  name  of  Perpetual,  inoffen- 

sively." The  60  seconds  allotted  to 
the  announcement  may  be  pared  at 
times  on  the  theory  the  listener  is 
tuning  to  the  program  to  get  the 

news  quickly.  The  opening  and  ■ 
closing  seldom  vary  in  content  and 
are  altered  only  to  fit  continuity. 

Perpetual  not  only  is  making  an 

imprint  on  Washington  radio  but 
also  is  carrying  its  message  to 
outlying  areas  where  spot,  twice 
daily,  Mon.-Fri.,  is  placed  on  the 
Brooke  Johns  Show  on  WBCC 
Bethesda-Chevy  Chase,  Md.  (Wash- 

ington suburb).  These  announce- 
ments are  the  same  as  those  on WRC. 

Stacks  of  mail  which  fill  the  Per- 
petual letter  box  quite  often  ask 

"how  come?"  These  are  quickly 
answered  by  Mr.  Baltz  vdth.  an 

explanation  of  the  program's  in- tent. Letters  from  depositors  have 
expressed  thanks.  Still  other  let- 

ters, warmly  appreciative,  are 
signed  by  officials  of  competing 
firms.  One  depositor  said  the  pro- 

gram expounds  the  saying  "a  chain is  no  stronger  than  its  weakest 
link"  and  that  he  was  sure  Per- 

petual was  "doing  much  to  sell 
the  industry  as  a  whole  to  radio 
listeners."  He  said :  "I  have  been 
a  shareholder  in  Perpetual  for  the 
last  15  years  and  feel  that  my 
money  could  not  be  in  a  more 

desirable  depository." W.  S.  Pratt  Jr.,  president  of 
Equitable  Cooperative  Building 
Assn.,  Washington,  said  he  was 
"particularly  impressed  with  the 
unselfishness  of  your  thought  and 
the  fairness  of  its  presentation.  To 
us  at  the  Equitable  it  represents 
the  fine  goodwill  among  our  group, 

each  striving  to  serve  the  com- 

munity. .  .  ." 
At  least  for  1950,  as  in  1949,  it 

can  be  said  Perpetual  is  allotting 
20-25%  for  radio  in  a  flexible  ad- 

vertising budget.  Kal,  Ehrlich  & 
Merrick  also  vouches  for  this  faith 
in  radio — and  TV  seems  to  be  in 
the  not  too  distant  future  for  Per- 

petual— "the  nation's  largest." 

GALE  ELECTED 

To  Be  Ad  Council  Chairman 

ELECTION  of  Samuel  C.  Gale, 
of  General  Mills  Inc.,  Minneapolis, 
as  chairman  of  the  Advertising 
Council,  succeeding  Charles  G. 
Mortimer  Jr.  of  General  Foods 
Corp.,  was  announced  by  the  coun- 

cil last  Thursday  following  the  an- 
nual board  of  directors  meeting. 

Mr.  Mortimer,  vice  president  in 
charge  of  marketing  for  General 
Foods  and  council  president  for  the 
past  three  years,  was  named  to 
head  the  policy  planning  commit- 

tee of  the  council  board.  Theodore 
S.  Repplier,  council  president  since 
1946,  was  re-elected. 
Mr.  Gales,  vice  president  in 

charge  of  advertising,  home  service 
and  public  services  for  General 
Mills,  has  been  a  director  in  the 
council  for  two  years.  Last  year  he 
was  chairman  of  the  advertising 
subcommittee  for  the  Citizens 
United  Nations  Committees.  He  is 
the  first  midwest  executive  to  head 
the  council. 

Lee  H.  Bristol,  president  of  Bris- 
tol-Myers,    was     re-elected  vice 

chairman.  Louis  N.  Brockway, 
executive  vice  president  of  Young 
&  Rubicam  Inc.,  and  Philip  L.  Gra- 

ham, president  of  the  Washington 
Post  and  WTOP  Inc.,  were  elected 
new  vice  chairmen. 

THE  Advertising  Council's  new  board chairman,  SamusI  C.  Gale  (r),  vice 
president  and  director  of  advertising. 
General  Mills  inc.,  chats  with  his 
predecessor,  Charles  G.  Mortimer  Jr., 
vice  president  in  charge  of  marketing. 
General  Foods  Corp.,  chairman  for  the 

past  three  years. 

Other  elections  included  Frederic 
R.  Gamble,  AAAA  president,  and 
Paul  B.  West,  ANA  president,  as 
secretary  and  treasurer,  respec- 

tively. Allan  M.  Wilson  and  George 
P.  Ludlam  were  re-elected  vice 

presidents. Annual  Time  Contribution 

About  a  $100  million  worth  of 
advertising  is  contributed  annually 
by  radio  and  television  stations, 
newspapers,  magazines  and  outdoor 
billboards.  Because  time  and  space 
are  frequently  donated  by  various 
companies,  it  is  necessary  for  the 

board  to  get  the  "fullest"  coopera- tion, Mr.  Gale  said.  He  added  that 
the  council's  progress  to  date  has 
been  "significant"  in  the  east,  but  f 
that  heaviest  stress  would  be  laid 
on  western  territories. 
Any  campaigns  adopted  by  the 

council  must  have  the  approval  of 
three-fourths  of  the  policy  plan- 

ning committee.  Its  newest  cam- 
paign— the  decennial  census — opens 

this  month  on  radio,  television,  and 
in  other  media. 
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NARBA  TURMOIL  LESSENS 
Cuba  Pact  Subject  to  Senate 

WORK  on  the  new  U.  S.  -  Cuban 
NARBA  treaty  [Broadcasting, 
March  6]  reportedly  was  near  com- 

pletion in  Havana  late  last  week, 
while  industry  protests  against 
"secret  agreements"  subsided  un- 

der assurances  that  the  document 
will  be  subject  to  Senate  scrutiny 
and  ratification. 

Barring  unanticipated  develop- 
ments, the  task  of  working  out  final 

details  and  drafting  the  agreement 
was  expected  to  be  completed  with- 

in a  few  days — perhaps  over  the 
weekend  ( see  channel-by-channel 
analysis  of  tentative  agreement 
below  and  tabulation  page  42). 

Industry  indignation  over  failure 
to  serve  notice  of  the  proposed 
terms  upon  the  affected  stations 
was  calmed  by  guarantees  that  the 
document  will  not  be  "final"  until 
it  is  ratified  by  the  Senate. 

It  is  slated  to  become  a  part  of 
the  complete  NARBA,  on  which 
negotiations  among  all  participat- 

ing nations  are  scheduled  to  resume 
some  time  after  April  1,  or  to  be 
used  as  a  separate  bilateral  agree- 

ment with  Cuba  in  event  no  overall 
NARBA  agreement  is  reached.  In 
either  case,  it  would  be  subject  to 
Senate  ratification. 
Chairman  Ed  C.  Johnson  of  the 

Senate  Interstate  and  Foreign 
Commerce  Committee,  spurred  by 
protests  from  broadcasters  and 
Senate  colleagues  alike,  was  poised 
early  in  the  week  to  lodge  a  sting- 

ing protest  with  FCC  and  the  State 
Dept.  He  was  disuaded  in  a  Tues- 

day-morning conference  with  FCC 
Comr.  Rosel  H.  Hyde,  chairman  of 
the  U.  S.  NARBA  delegation,  be- 

fore Mr.  Hyde  flew  back  to  Havana 
for  the  final  round  of  negotiations. 

Without  discussing  the  merits  of 
the  proposed  agreement.  Sen.  John- son told  Broadcasting: 

"I  can  say  that  I  am  satisfied 
with  Comr.  Hyde's  assurance  that 
the  Senate  would  have  the  chance 
to  ratify  either  a  new  NARBA 
agreement  or  a  treaty  worked  out 
between  the  United  States  and 

Cuba." When  that  time  comes.  Sen. 
Johnson  continued,  "we  can  judge 
the  effects  of  the  agreement  on  its 

merits." 
Tentative  terms  reported  unoffi- 

cially from  Havana  indicated  Cuba 
would : 
9  Give  up  all  operations  not 

authorized  by  the  expired  NARBA 
or  the  new  agreement; 
9  Receive  special  rights  on  the 

three  1-A  clear  channels  on  which 
she  had  pri\nleges  under  NARBA 
—640  kc  (KFI  Los  Angeles),  670 
kc  (WMAQ  Chicago),  and  830  kc 
(WCCO  Minneapolis) — and  relin- 

quish unused  NARBA  rights  on 
1-A  890  kc  (WENR-WLS  Chi- 

cago) . 
#  Get  Class  2  authority  on  16 

1-B  channels. 
0  Receive  rights  to  use  power 

above  5  kw  on  the  same  number 
■  of  channels  on  which  she  had  sim- 

ilar rights  under  NARBA  (these 
would  be  550,  570,  590,  630,  790, 

910,  920,  950,  980,  and  1150  kc). 
#  Be  permitted  to  increase  the 

limitation  to  seven  existing  U.  S. 
regional  stations. 

#  Be  accorded  "special"  pro- 
tection by  future  U.  S.  stations  on 

11  channels  (550,  570,  590,  630, 
640,  690,  740,  860,  920,  950,  and 
980  kc). 

^  Permit  U.  S.  stations  to  ex- 
ceed "normal"  protection  to  Cuban 

250-w  stations  on  at  least  eight  re- 
gional channels  (930,  1250,  1270, 

1290, 1360,  1430, 1470,  and  1590  kc). 
%  Be  permitted  to  operate  with 

1  kw  on  the  1340  kc  local  channel. 

Q  Operate  a  1-kw  part-time 
station  on  the  1-A  1160  kc  channel, 
limiting  the  operations  to  protect 
KSL  Salt  Lake  City,  the  U.  S.  dom- 

inant, in  accordance  with  NARBA. 

The  granting  of  "special"  protec- 
tion to  Cuban  stations  on  11  fre- 

quencies, authorities  reported, 
would  affect  no  existing  U.  S.  sta- 

tion except  KPRC  Houston  (950 
kc).  Two  Puerto  Rican  outlets — 
WIBS  Santurce  (740  kc)  and 
WNEL  San  Juan  (860  kc)— would 
also  be  afi^ected,  but  it  was  pointed 
out  that  these  may  be  moved  in 
any  event.  KPRC  was  reported  to 
have  agreed  tentatively  to  make 
directional  antenna  changes  satis- 

factory to  Cuba. 
Additionally  it  was  learned  that 

insofar  as  these  11  channels  are 
concerned  Cuba  is  still  seeking  to 

have  the  "special"  protection  in- 
clude a  ban  on  further  U.  S.  assign- 

ments in  Florida  and  southern  por- 
tions of  Georgia,  Alabama,  Missis- 
sippi, and  Louisiana. 

The  NAB,  in  a  comprehensive 
study  and  report  on  the  Havana  ne- 

gotiations, also  reported  the  U.  S. 
has  indicated  it  will  consider 
shifts  in  frequency  or  changes  in 
directional  systems  for  WMBM 
Miami  Beach  (800  kc  dasrtimer) 
and  WVCG  Coral  Gables  (1070  kc 
daytimer ) . 

One  of  the  chief  points  of  indus- 
try opposition  to  the  agreement, 

aside  from  the  secrecy  in  which  it 
was  evolved,  arose  from  a  fear  that 
Cuban  stations  would  not  employ 
directional  antennas  that  will  give 
U.  S.  stations  the  specified  degree 
of  protection. 
Proponents  of  the  agreement 

contended  it  goes  comparatively 
little  farther  than  the  expired 
NARBA  in  its  concessions  to  Cuba 
and  that,  as  an  instrument  for 
"regulated  interference,"  it  is  pref- 

erable to  having  "unregulated  in- 
terference" with  no  treaty. 

They  summarized  salient  features : 
1.  Cuba  relinquishes  rights  to  one 

of  the  four  U.  S.  1-A  clear  channels 
she  was  authorized  to  use  under  the 

old  NARBA. — Proponents  of  clear- 
channel  breakdown  felt  this  is  not  a 
victory  for  clear  channels  alone.  They 
argue  the  U.  S.  will  thus  have  one 
more  clear  channel  available  which 
she  can  "exploit" — that  is,  break 
down. 

2.  Cuban  use  of  U.  S.  1-B  clear 
channels. — The  agreement,  proponents 
claimed,  "merely  adds  insignificant 
interference  to.  two  or  more"  U.  S. 1-B's.  In  one  case,  they  said,  the 
U.  S.  station  will  suffer  "only  in  an area  of  about  200  square  miles  in  a 

locality  where  hardly  anyone  lives." In  the  other  the  Cuban  interference 
will  be  "much  less  than  the  interfer- 

ence already  existing"  from  U.  S. 
operations. 

3.  Cuban  "high  power"  on  U.  S. 
regionals. — There  is  no  increase  in 
the  number  of  regionals  involved 
(10),  and  Cuba  undertakes  to  protect 
the  U.  S.  stations  in  accordance  with 
U.  S.  standards.  As  to  Cuban  com- 

pliance with  protection  terms,  treaty 
proponents  claimed  "the  vast  ma- 

jority of  the  Cuban  radio  industry" are  now  convinced  of  the  need  for 
cooperation  with  the  U.  S.  in  the  in- 

terests of  the  Cuban  radio  economy. 
Additionally,  it  was  felt  the  new 
NARBA  will  provide  better  enforce- 

ment procedures. 
4.  Interference  from  low-power  Cu- 

ban stations  to  U.  S.  regionals. — 
Seven  instances  of  increases  in  the 
RSS  value  of  interference  to  U.  S. 
regionals  were  cited.    The  amount  of 

(Continued  on  2:iage  UZ) 

TENTATIVE  U.  S.-CUBA  TREATY  ANALYZED 

HOW  DOES  the  tentative  new 
U.S.-Cuba  ether  treaty  [Broad- 

casting, March  6;  also  see  story 
this  page]  compare  with  the  1946 
NARBA  agreement  which  expired 
last  March  29? 

To  provide  the  answer,  the  fol- 
lowing channel-by-channel  analysis 

has  been  prepared  with  the  assist- 
ance of  Commdr.  T.A.M.  Craven, 

Washington  consulting  engineer, 
former  FCC  Commissioner  and  one- 

time FCC  chief  engineer,  a  leading 
figure  in  the  original  NARBA  ses- 

sions, and  a  member  of  the  U.S. 
industry  advisory  delegation  at  the 
U.S.-Cuba  negotiations  in  Havana. 
The  comparison  undertakes  to 

show  the  principal  special  rights 
accorded  Cuba  under  the  tentative 
new  agreement  as  against  those 
provided  in  the  1946  NARBA  or 
Interim  Agreement,  which  expired 
March  29,  1949.  It  is  broken  down 
according  to  (1)  Cuban  use  of  U.S. 
1-A  clear  channels;  (2)  use  of  U.S. 
1-B  channels  by  Class  2  stations  in 

Cuba;  (3)  Cuban  use  of  "high 
power"  on  regional  channels;  (4) 
instances  of  new  interference  to 
U.S.  regionals. 

In  addition,  Cuba  would  retain 
her  NARBA  right  to  use  up  to 
250  w  on  any  local  channel  and 
would  abandon  operations  which 
she  has  conducted  contrary  to  her 
NARBA  allocations.  The  new 
agreement  also  would  provide  for 

additional  protection  of  Cuban  sta- tions in  future  U.S.  grants  on  11 
channels,  and  for  U.S.  to  exceed 

"normal"  protection  to  Cuban  sta- 
tions on  eight  other  frequencies. 

In  the  following  breakdowns, 
U.  S.  clear-channel  stations  listed  in 
parentheses  are  the  dominants  on 
the  respective  frequencies: 

CUBAN  USE  OF  U.S.  1-A 
CHANNELS 

640  kc  (KFI  Los  Angeles)  — 
1946  NARBA  authorized  25  kw  at 
Havana;  new  agreement  changes 
this  to  15  kw  at  Las  Villas. 

670  kc  (WMAQ  Chicago)— 1946 
NARBA  authorized  1  kw  at  Ori- 
ente;  new  agreement  directional- 
izes  this  operation. 

830  kc  (WCCO  Minneapolis— 
1946  NARBA  authorized  1  kw  at 
Kavana;  new  agreement  makes  it 
5  kw  day  and  1  kw  night  at 
Havana. 

890  kc  (WENR-WLS  Chicago)  — 
1946  NARBA  authorized  1  kw  at 
Camaguey ;  in  new  agreement  Cuba 
relinqui§hes  this  right. 

(Cuba  had  never  exercised  her 
1946  NARBA  rights  on  890  kc. 
Channels  which  she  has  used  con- 

trary to  the  1946  NARBA  include 
660  kc  (WNBC  New  York)  and  760 
kc  (WJR  Detroit)  and  possibly 
780  kc  (WBBM  Chicago)  ;  these 
would  be  among  those  she  would 
relinquish.) 

USE  OF  U.S.  1-B  CHANNELS  BY 
CLASS  2  STATIONS  IN  CUBA 

(Comparison   is   ■with  reported 
Cuban  operations  as  of  the  time 
NARBA  expired,  some  of  which 
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the  U.  S.  had  protested  on  grounds 
they  were  contrary  to  NARBA. 

Asterisk  (*)  indicates  "some  in- 

terference.") 680  kc  (KNBC  San  Francisco 
is  U.  S.  1-B) — Cuba  has  had  1  kw 
day  and  500  w  night  at  Santa  Clara 
and  250  w  fulltime  at  Artemisa, 
which  U.  S.  had  protested.  Havana 
Agreement  would  change  this  to  1 
kw  day  and  250  w  night  at  Cam- 
aguey. 

810  kc  (KGO  San  Francisco  and 
WGY  Schenectady) — Cuba  has  had 
1  kw  day  and  250  w  night  at  Las 
Villas.  This  would  become  1  kw 
fulltime  at  Las  Villas,  using  direc- 

tional antenna. 

850  kc  (KOA  Denver) — Cuba  has 
had  2  kw  fulltime  at  Oriente. 
Havana  Agreement  would  add  250 
w  fulltime  at  Las  Villas. 

*  1000  kc  (WCFL  Chicago  and 
KOMO  Seattle)— Cuba  has  had  1 
kw  fulltime  in  Oriente  plus  1  kw 
at  Camaguey  which  the  U.  S. 
had  protested.  Havana  Agreement 
would  give  her  1  kw  fulltime  at 
Camaguey  and  1  kw  day  and  250  w 
night  at  Oriente. 

1030  kc  (WBZ  Boston)— Cuba 
has  had  250  w  daytime  at  Pinar 
del  Rio.    This  would  be  unchanged. 

*  1060  kc  (KYW  Philadelphia)  — 
Cuba  has  had  10  kw  directional  at 
Havana,  which  U.  S.  had  protested, 
and  250  w  at  Camaguey,  both  caus- 

ing some  interference.  These  are 
changed  to  1  kw  day  and  250  w 
night  at  Las  Villas  and  250  w  full- 

(Coutinited  on  page  i-2) 
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IRE  CONVENTION 

Over  150  Technical  Papers  Read 

OVER  16,000  visiting  engineers 
from  23  states,  Canada  and  Eng- 

land gathered  in  New  York  last 
week  to  hear  technical  papers  and 
inspect  over  $7  million  worth  of 
equipment  on  exhibit  for  the  39th 
annual  convention  of  the  Institute 
of  Radio  Engineers. 

Session's  were  held  at  the  Hotel 
Commodore  and  Grand  Central 
Palace  Monday  through  Thursday, 
with  150-technical  papers  read  dur- 

ing some  30  sessions.  In  addition, 
a  total  of  253  exhibits  were  on  dis- 

play. Seven  symposiums,  including 
one  television,  commanded  the  at- 

tention of  IRE  members  and  other 
visitors. 
IRE  1950  Medal  of  Honor  was 

awarded  to  Professor  Frederick  E. 

Terman,  dean  of  the  School  of  En- 
gineering, Stanford  U.  Otto  H. 

Schade,  research  engineer,  RCA 
Victor  Div.,  received  the  Morris 
Liebm-ann  Memorial  Prize. 

Fellowship  recipients  included  A. 
V.  Bedford,  research  engineer,  RCA 

Labs.,  and  Jack  R.  Poppele,  MBS- 
WOR  New  York. 

Guy  Honored 

Raymond  F.  Guy,  NBC  engineer 
and  new  IRE  president,  was  hon- 

ored at  a  luncheon  Tuesday.  Speak- 
ers included  Maj.  Gen.  F.  L.  Anken- 

brandt,  communications  director, 
Air  Force  Dept.,  and  Sir  Robert 
Watson-Watt  of  England,  new  IRE 
vice  president.  Stuart  L.  Bailey, 
outgoing  IRE  president,  was  toast- master. 

The  institute's  annual  awards  for 
merit  in  radio-electronics  and  30 
fellowship  awards  were  given  at 
the  annual  banquet  Wednesday 
evening.  Speaker  was  Harold  B. 
Richmond,  chairman  of  the  board. 
General  Radio  Co.  Toastmaster  was 
Donald  G.  Fink,  editor  of  Elec- 

tronics magazine. 

DETAILS  of  uniform  cross-section 
guyed  tower  constructed  by  Truscon 
Steel  Co.,  Youngstown,  Ohio,  are 
pointed  out  at  IRE  session  by  G.  F. 
Bateson  (I),  of  Truscon,  to  B.  A.  Proc- 

tor, Proctor  Soundex,  Mt.  Vernon, 
N.  Y. 

New  developments  revealed  at 
the  exhibit  were : 
A  new  circuit  design  which 

makes  possible  a  new  simplified 
three-tube  receiver  giving  five-tube 
performance,  and  a  radio  set  sell- 

ing for  as  little  as  $5— by  W.  K. 
Volkers,  consulting  engineer. 

An  amplifier  tube  which  may  im- 
prove TV  reception,  especially  on 

the  fringe  of  a  TV  station's  area, and  enable  better  receivers  with 
fewer  tubes — RCA  Labs. 
RCA  high-vacuum  tube  (Type 

5831)  capable  of  500  kw  of  con- 
tinuous output,  with  power  four 

times  that  of  any  previous  RCA 
tube. 

Improved  radio  circuit  techniques 
applicable  to  standard  broadcast 
receivers,  television  and  other  radio 

receiving  systems — Sylvania  Elec- tric Products  Inc. 

Test  Equipment — oscillators,  fre- 
quency meters,  and  noise  genera- tors— for  the  UHF  television  band 

— Polytechnic  Research  &  Develop- 
ment Co. 

A  flying  spot  scanner  picture 
generator,  for  television  studio  op- 

erations, which  can  carry  the  pro- 
gram load  at  certain  daily  periods, 

thus  freeing  an  iconoscopic  chain 
for  previewing  film  or  for  re- hearsals. Unit  also  can  be  used  as 
a  basic  picture  generator  for  color 
TV  experiments,  and  as  a  compact 
television  camera  for  industrial 
television — by  Philco  Corp. 
New  transmitting  equipment  de- 

signed for  use  in  UHF  channels 
proposed  by  FCC  for  commercial 
telecasting  was  described  last 
Wednesday  by  two  RCA  engineers. 
They  read  papers  on  the  RCA  Type 
TTU-1,  a  UHF  transmitter,  and 
RCA  Type  TFU-20,  a  high-gain 
slot-type  antenna  and  radiating 
system  for  TV  transmission. 

This  equipment  currently  is  be- 
ing operated  by  NBC  under  an  ex- 

perimental   authorization    in  the 

ANOTHER  piece  of  equipment  shown 
at  IRE  meet  is  examined  by  D.  H. 
Shallcross  Jr.  (I),  Shallcross  Mfg.  Co., 

Collingdale,  Pa.,  and  Thomas  Aid- 
rich,  Presto  Recording  Corp., 

Paramus,  N.  J. 

UHF  installation  at  Bridgeport, 
Conn.,  in  the  529  mc-535  mc  band. 
The  transmitter  and  antenna  were 
described  as  helpful  in  the  utiliza- 

tion of  UHF  frequencies  for  TV, 
thus  relieving  the  limited  channel 
situation  in  the  present  VHF  band. 
At  a  Monday  session  Ralph 

Bown,  Bell  Telephone  Labs,  urged 
radio  and  communications  engi- 

neers to  "lead  the  way"  in  finding 
out  what  the  future  holds  for  tele- 

vision. He  expressed  hope  that  en- 
gineers would  be  impressed  with 

the  thought  that  television  has  a 
"wider  destiny  and  a  deeper  obli- 

gation than  merely  to  serve  as  mass 
amusement."  He  characterized 
video  as  a  "servant"  to  each  indi- vidual. 

DuMont  Color  System 

DuMont  Labs  last  Monday  un- 
veiled its  new  color  television  sys- 

tem for  industrial  use  [Telecast- 
ing, March  6].  System  may  be  in- 

stalled in  medical  schools,  clinics  or 

hospitals,  and  now  is  available  com- mercially. It  is  designed  for  18 
mc,  525  lines  at  180  fields  per  sec- 

ond, and  is  described  as  affording 
picture  resolution  better  than 
that  obtained  with  black-and-white 
equipment  with  full  color  added. 
TV  broadcasting's  problem  of 

narrow  bandwidth  and  compati- 
bility which  has  restricted  picture 

resolution  and  color  fidelity  in  other 
color  systems  was  ignored  in  the 

design  of  the  closed  circuit  sys- 
tem. Dr.  Allen  B.  DuMont,  presi- 
dent of  DuMont  Labs,  noted. 

IRE  session  break  finds  Jay  Quinn  (r), 
of  Fairchild  Recording  Co.,  explaining 

operation  of  a  thermo-stylus  record- 
ing kit  to  Frank  H.  Mcintosh  (center), 

of  Frank  H.  Mcintosh  Co.,  and 

Blair  Foulds,  General  Preci-  |X sion  Corp. 

DuMONT's  industrial  color  television 
system  gets  attention  from  this  group 
at  IRE  meet  (I  to  r):  Seated,  R.  E. 
Kessler  and  Horry  R.  Smith;  standing, 
Herbert  E.  Taylor,  T.  T.  Goldsmith 
and  G.  R.  Tingley,  all  of  DuMont. 

Cost  of  the  color  system  for  one 
camera  chain  from  pickup  eye  to 
monitoring  scope  was  set  at  $19,- 
985.  The  system  was  described  as 
"wired"  video  rather  than  "air" 
television  by  DuMont  engineers. 
Among  the  exhibits  at  the  con- vention were  a  16mm  Telecasting 

projector,  a  large  screen  projector 
(36  inches  by  27  inches),  film  proc- 

essor and  experimental  TV  cam- 
era chain  developed  in  the  labora- 

tories of  General  Precision  Equip- 
men  Corp.  and  manufactured  by  its 
member  companies. 
GPE  has  been  eyeing  the  grow- 

ing interest  in  theatre  television  as 
well  as  projection  TV  for  restau- 

rants, bars,  and  hotels,  for  which 
it  is  prepared  to  furnish  projection 
equipment.  GPE  comprises  12 
companies,  among  them  the  Theatre 
Equipment  Contracts  Corp.  which 
handles  installment  contracts. 

Additionally,  GPE  has  a  working 
agreement  with  Pye  Ltd.,  the  Brit- 

ish TV  firm,  for  pushing  the  lat- 
ter's  complete  portable  TV  camera 
and  experimental  camera  chain. 

Also  shown  was  the  new  trylon 
TV  antenna  mast  made  by  Wind 
Turbine  Co.  and  designed  for  out- 

door television  support  especially 

in  fringe  or  non-urban  areas.  The 
40-foot  antenna  mast  also  is  adapt- 

able to  other  communications  uses. 
A  new  type  of  transmission  line, 

called  the  "G-String"  and  having commercial  and  military  applica 
tions,  also  was  described  during  the 
convention.  The  line  may  serve  as 

(Continued  on  page  30) 



National  Safety  Council 

Honors  WHO  for 

Fourth  Consecutive  Year! 

WHO'  S  selection  for  the  National 
Safety  Council's  Public  Interest  Award 

marks  the  fourth  consecutive  year  in  which 

this  50,000  watt  Clear  Channel  Station  has 

been  cited  "for  distinguished  service"  .  .  . 

"for  exceptional  service"  to  safety  on  the 
farm. 

Proud  as  we  are  of  this  Award,  we  are 

more  proud  of  the  people  on  our  staff  who 

helped  us  win  it — the  script  writers,  music 

arrangers  and  producers — -the  announcers, 

the  guest  speakers,  the  civic  organizations 

who  cooperated  to  make  broadcasting  reali- 

ties from  farm-safety  ideas. 

The  Award  is  further  proof  of  WHO's 

public-spirited  programming,  its  aware- 

ness of  community  responsibility,  its  desire 

to  furnish  "Iowa  Plus"  listeners  with  the 

finest  radio  service  in  America.  For  ad- 

vertisers there's  an  added  significance — 

who's  consistent  leadership  means  greater 

advertising  values  for  any  product,  in  any 

season,  at  any  time  of  the  day  or  night. 

+ for  Iowa  PLUS  + 

Des  Moines  •  •  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 

P.  A.  Loyet,  Resident  Manager 

FREE  &  PETERS,  INC. 

National  Representatives 



*This  medium-sized  Southern  bakery  (name  on  request)  tested 
"Cisco  Kid"  for  90  days  ...  in  a  market  where  distribution 
was  thin  .  .  .  during  the  summer,  when  bread  sales  are  lower. 

Now  In  2nd  Renewal!  Results  were  so  sensational — 14% 

sales  increase  —  that  this  bakery  decided  to  sponsor  "Cisco 
Kid"  in  six  additional  markets!  "Cisco's"  performance,  as  a 
record-breaking  salesman  for  many  products  and  services,  is 
ready  for  your  inspection.  Write,  wire  or  phone  for  details.  See 
the  proof  —  before  you  commit  yourself  on  any  Western! 

Sensational  "Cisco  Kid"  Promotion  Campaign  — 
From  buttons  to  guns — is  breaking  traffic  records. 

LOW  PRICED! 
%-Hour  Western  Adventure 
Program  .  .  .  Available  1-2-3 
times  per  week.  Tronscribed 
for  local  and  regional 
sponsorship. 

Here's  the  Sensational 

LOW-PRICED  WESTERN 
That  Should  Be  On  You p  Station! 

INITIAL  showing  of  the  new  super-power  beam  triode  tube  (see  page  69), 
developed  by  RCA  Victor's  Tube  Dept.,  was  given  at  IRE  show  in  New  York 
last  week.  Explaining  the  tube  ore  (I  to  r):  W.  L.  Rothenberger,  assistant 
general  sales  manager;  Louis  Martin,  manager  of  the  equipment  field  force, 

and  H.  C.  Vance,  manager  of  industrial  tube  sales. 

IRE  Convention 

(Continued  from  page  28) 

a  means  for  distributing  TV  pro- 
grams on  a  wired  basis,  according 

to  Dr.  G.  Goubua,  Signal  Corps  En- 
gineering Labs. 

Principle  involves  an  ordinary 
wire  conductor  with  a  specially 
treated  surface.  Where  a  single 
unit  of  the  coaxial  cable  can  carry 
only  one  TV  program  at  a  time, 
the  "G-String"  would  enable  trans- 

mission of  a  number  of  services,  in- 
cluding television  with  facilities 

criss-crossing  the  country. 
Additionally,  the  new  transmis- 

sion system  could  lead  the  way  to  a 
system  of  television  distribution  to 
homes  with  telephones  enabling 
callers  to  see  as  well  as  hear  them- 
selves. 
Standby  station  generating 

equipment  provided  power  for  hun- 
dreds of  pieces  of  technical  ap- 

paratus during  the  exhibit,  because 
of  the  electric  power  shortage. 

RIVERS  GRANT 

Savannah  Outlets  Oppose 

IN  WHAT  is  believed  to  be  the 
first  such  action  of  its  type,  the 
existing  stations  of  Savannah,  Ga., 
last  Wednesday  filed  a  formal  com- 

plaint with  FCC  against  a  new  sta- 
tion-grantee there,  E.  D.  Rivers  Jr. 

FCC  on  Monday  granted  Mr. 
Rivers  1  kw  daytime  on  900  kc  in 
Savannah. 

The  charge,  filed  by  the  Savan- 
nah Radio  Council,  is  that  Mr. 

Rivers  has  not  operated  WEAS 
Decatur,  Ga.,  in  the  way  he  told 

FCC  he  would,  which  raises  "seri- 
ous question  as  to  Mr.  Rivers'  qual- ifications to  conduct  and  operate 

the  proposed  station  at  Savannah." The  council  asks  that  the  non-hear- 
ing grant  be  set  aside  and  the  ap- 

plication set  for  hearing. 
The  Savannah  Radio  Council  is 

composed  of  WCCP  WDAR-AM- FM  WFRP  WSAV-AM-FM  and 
WTOC-AM-FM,  all  Savannah. 

FTC  VACANCY 

Truman  Names  Hutchinson 

MARTIN  A.  HUTCHINSON,  57-[ 

year-old  Richmond  attorney,  was' 
named    last    week    by    President  ? 

Truman  to  succeed  the  late  Ewin' L.   Davis   on  the   Federal  Trade 
Commission.        Mr.     Hutchinson , 
would  fill  out  a  term  that  expires 
in  September  1953.    Senate  confir-. 
mation  would  make  him  fifth  com- 

missioner and  fill  out  FTC's  re- raainine  vacancy. 

Mr.  Hutchinson's  clients  in  Rich- mond have  included  WMBG  and WTVR  (TV). 

Mr.  Hutchinson,  a  Democrat 
who  has  described  himself  as 
"liberal"  and  "independent,"  ran 
unsuccessfully  against  Sen.  Harry 

F.  Byrd  (D-Va.)  for  the  Demo- cratic nomination  for  the  U.  S. 
Senate  in  1946.  Sen.  Byrd  has  not 
indicated  whether  he  will  take 

exception  to  Mr.  Hutchinson's, nomination.  Chairman  Edwin  C; 
Johnson  (D-Col.),  of  the  Senat^ 
Interstate  &  Foreign  Commerce! 
Committee  that  will  consider  the 
nomination,  said  hearings  have  nol 

yet  been  scheduled. 
In  recent  years,  Mr.  Hutchinsorj 

directed  political  activities  in  oppo^ 
sition  to  the  Democratic  organiza^ 
tion  headed  by  Sen.  Byrd  in  Vir^ 
ginia.  Posts  held  in  the  state  hi 
Mr.  Hutchinson  included  secretar^ 
to  the  Democratic  Central  Com! 
mittee  and  secretary  of  the  Comj 
monwealth. 

\comint 
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March    24:    San    Francisco  Chapte; 
Academy    of    Television    Arts  an 
Sciences,  first  annual  award  banque' San  Francisco. March  28-31 :  National  Premium  Buyer 
Exposition.  Stevens  Hotel.  Chicago 

April  4:  Radio  Pioneers  Club  annu: 
dinner.  Ritz  Carlton  Hotel,  New  Yorl 

April  12-19:  NAB  convention,  Stever 
Hotel.  Chicago:  , 

Engineering  Conference,  April  12-1. Unaffiliated      Stations  Conference 
April   16;  . 

FM   Stations    Conference,    April  1 
Management  Conference,  April  17-1 

BROADCASTING    •  Tclecastin 



GOmPREHENSlUE 

COUERHGEy 

,ue  of 

nun.  P»«"*- 

ouver*,^ .  %      i  "  ̂ 

"^'Z""  This  year  Vancouver  observes  the  125th  anni- 
/    versary  of  its  founding.  The  first  settlement  in 

Washington/  the  "cradle  of  Northwest  industry", 

H  is  in  1950  heart  of  southwestern  Washington's 
—  industry,  agriculture,  hydro-electric  distribution. 

I     ̂     Separated  from  Portland's  metropolitan  area  only 
by  the  width  of  the  power-laden  Columbia  River, 

Vancouver  shares  with  its  sister  city  a  new-found 

prosperity  —  through  an  influx  of  multi-million 
dollar  industry  and  a  new  generation  of  modern 

pioneers  that  has  given  the  KGW  coverage  area 

the  nation's  greatest  population  increase  during 
the  last  decade. 

Through  Comprehensive  Coverage  KGW  DELIVERS 
VANCOUVER  ...  as  it  delivers  the  rest  of  the 

DfscHu  fastest-growing  market  in  the  nation. 

This  chart,  compiled  from  official,  half-mili- 
volf  contour  maps  filed  with  the  FCC  in 
Washington,  D.  C,  or  from  field  intensity 
surveys,  tells  the  story  of  KGW's  Comprehen- 

sive Coverage  of  the  fastest-growing  market 
in  the  nation. 

PORTLAND 

OREGON 

AFFILIATED  WITH  NBC 

REPRESENTED  NATIONALIV  BY  EDWARD  PETRY  &  CO. 





SPONSORS  BUY 

UNO-WORTH 

HVMMN  Reaps  Commercial  Harvest 

Every  Sunday  Afternoons,  via  Lang^  Worth 

Says  Allen  (Dutch)  Haid: 

"Sunday  afternoon,  in  many  communities,  is  not  too  produc- 
tive of  commercial  radio  time.  To  combat  this  situation  in 

Fairmont,  West  Virginia,  WMMN  came  up  with  its  'Sunday 

Showcase.' 

"The  enclosed  log  (Sunday,  March  5,  1950)  speaks  for  itself. 

Note  that  17  of  the  19  quarter -hour  commercials  are  pro- 

grammed from  the  Lang- Worth  Library.  We  are  now  entering 

the  second  26-week  flight  of  the  'Showcase'  with  every  quarter 

hour  re-sold!  This  proves  conclusively  that  both  our  idea  and 

your  talent  are  commercially  solid. 

"We  take  off  our  hats  to  Lang-Worth!  The  flexibility  of  the 

library,  together  with  its  personalized  openings  and  closings, 

makes  possible  this  very  satisfying  revenue,  every  Sunday 

afternoon. 

"WMMN,  with  5000  watts  power,  has  been  doing  a  big  job  in 

North-Central  West  Virginia  for  the  past  22  years.  With  CBS, 

Lang-Worth,  and  a  red  hot  staff  with  plenty  of  'savvy,'  WMMN 

keeps  in  the  number  one  spot  by  a  large  margin." 

(Signed)  Allen  L.  Haid, 

Operating  VP,  WMMN,  Fairmont,  W.  Va. 

lang-wortK 

FEATURE  PROGRAMS,  Inc. 

113   WEST   57th    STREET,    NEW    YORK    19,    N.  Y. 



.  .  .  and  There  Was  Light 

A  WEEK  AGO  there  were  portents  of  another 
conflagration  in  the  inter-American  ether 
waves.  Today  the  torch  is  being  carried  by 
both  the  United  States  and  Cuba  for  peace, 
justice  and  radio  tranquility.  These  nations 
now  have  tacitly  agreed  to  allocations  which 
the  experts  say  will  result  in  a  minimum  up- 

setting of  the  service  in  both  nations. 

Most  significant  is  the  fact  that  the  agree- 
ment, in  one  fashion  or  another,  entails  ratifi- 
cation by  the  Senate  and  does  not  become  oper- 

ative until  it  receives  full  diplomatic  treatment. 
Thus,  it  can  be  used  as  a  model  in  devising  the 
new  NARBA  treaty  which  would  embrace 
Mexico,  Canada,  and  other  signatory  Latin 
nations.  It  will  be  integrated  in  NARBA  if 
an  accord  is  reached.  If  not,  then  through  a 
bilateral  arrangement,  subject  to  Senate  rati- 

fication, Cuba  and  the  United  States  will  make 
its  terms  effective. 

In  the  interim,  steps  will  be  taken  to  elimi- 
nate existin<^  make-shift  allocations,  outside 

the  original  treaty  terms,  whereby  Cuban  sta- 
tions ai'e  one-ating  on  U.  S.  assignments  with- 

out essential  protective  safeguards.  Under 
the  agreement,  Cuba  gets  special  rights  on  10 
regional  and  three  1-A  clear  channels  and  cer- 

tain other  concessions,  with  provisions  for  di- 
rectional installations  adequate  to  protect 

mutually  the  assignments  in  both  countries. 
This  situation  was  resolved  last  week  when 

FCC  Comr.  Rosel  H.  Hyde,  chairman  of  the 
U.  S.  Delegation,  returned  from  Havana  for 
hurried  sessions  with  the  State  Department, 
the  FCC  and  Chairman  Ed  Johnson  of  the 
Senate  Interstate  Commerce  Committee.  It  is 
an  open  secret  that  the  Senator  was  primed  to 
blast  with  more  of  his  rhetorical  T.  N.  T.  be- 

cause many  of  his  colleagues  had  complained 
about  the  "secret"  negotiations  which  would 
"sell  out"  constituent  independent  stations. 
When  it  was  ascertained  that  there  would  be  a 
full  dress  treaty  and  that  the  allocations  would 
not  become  operative  until  Senate  ratification, 
hostilities  properly  were  called  off. 

Broadcasters  who  protested  had  learned  of 

the  scope  of  the  proposed  agreement  by  radio's 
vaunted  underground.  They  fought  back,  par- 

ticularly against  the  secrecy  element.  Once 
they  learned  that  there  would  be  no  agreement 
until  ratified  by  the  Senate,  their  main  objec- 

tions were  withdrawn. 
The  new  Cuban  communications  ministry  is 

responsible,  and  it  is  generally  felt  it  will  live 
up  to  its  commitments.  Provisions  for  direc- 

tional arrays  would  give  strongest  possible  pro- 
tection, our  delegation  reports.  Because  this 

has  not  been  so  in  the  past,  those  broadcasters 
who  had  not  been  apprised  of  the  agreement, 
understandably  sought  more  information. 

Chairman  Johnson's  interest,  engendered  by 
inquiries  from  his  colleagues,  has  cleared  the 
atmosphere. 

The  solution  to  one  of  radio's  knottiest  prob- 
lems appears  to  have  been  achieved  despite  the 

momentary  confusion  which  obviously  stemmed 
from  lack  of  information.  The  U.  S.  always 
has  championed  open  covenants  openly  arrived 
at.  The  wisdom  of  this  precept  is  reflected  in 
this  current  incident.  As  soon  as  there  was 
freedom  of  access  to  the  information,  the  fire 
of  unrest  and  confusion  was  snuffed  out. 

Merited  Merits 

THERE  ARE  few  in  radio — or  outside  of  it — 
who  will  challenge  the  wisdom  of  the  duPont 
Awards  for  1949.  Morgan  Beatty,  recipient  of 
the  commentator's  citation,  has  long  been  dis- 

tinguished in  his  field.  He  is  more  than  a  com- 

mentator; he's  a  foot-reporter  with  an  insa- 
tiable thirst  for  the  news  behind  the  news. 

WWJ  Detroit  and  WNOX  Knoxville  are  dis- 
tinguished stations  under  distinguished  owner- 

ship and  management.  Each  has  had  more 
than  a  quarter-century  of  operation — WWJ 
since  1920  and  WNOX  since  1921. 

The  surprise  came  in  special  citations  for 
television,  marking  duPont's  recognition  of 
that  kaleidoscopic  medium.  It  was  done  with- 

out drum-beating  or  press-agentry,  in  the  tra- 
ditional duPont  manner.  The  winners  are 

ABC-TV  for  its  challenging  telecasts  of  Eisen- 
hower's Crusade  in  Europe,  and  WPIX  (TV) 

New  York  for  its  current  news  and  events. 
It  is  significant  that  neither  of  these  TV 

ventures  brought  monetary  profits  to  their 
telecasting  entrepreneurs.  The  rewards  come 
in  recognition  of  jobs  well  done,  and  of  build- 

ing prestige  that  pays  its  dividends  in  public 
acceptance  and  eventual  economic  return,  in 
the  time-tested  American  way. 

Budgeteering 
IF  APPROPRIATIONS  determine  the  amount 

of  work  which  will  be  done.  President  Truman's 
FCC  budget  proposal,  now  under  House  Com- 

mittee scrutiny,  leads  us  to  expect  a  2.7%  in- 
crease in  FCC  accomplishments  during  the 

next  fiscal  year.  This  seems  little  enough  to 
expect.  The  obvious  conclusion  would  be  that 
FCC  should  have  more  money. 
But  if  increments  are  based  not  only  on 

work  to  be  done  but  also  on  past  attainments, 
then  there  is  an  equally  obvious  suspicion  that 
2.7%  is  aplenty  if  not  too  much.  Thus  Mr. 
Truman's  FCC  budget  leaves  us  with  what 
FCC  would  call  mutually  exclusive  conclusions. 

There  can  be  little  dispute  that  the  past 
year  has  not  seen  many  FCC  missions  com- 

pleted. That  applies  whether  "past  year"  is fiscal  or  calendar. 
In  the  past  calendar  year,  FCC  made  some 

changes  in  its  procedures;  revised  its  May- 
flower Decision  (14  months  after  hearings 

were  completed)  ;  repealed  the  Avco  Rule; 
adopted  special  rules  relating  to  time-reserva- 

tion contracts  (11  months  after  they  were  first 
proposed)  ;  and  adopted  anti-giveaway  rules 
(now  in  suspension).  To  get  the  fiscal-year 
total,  take  the  calendar-year  list  and  subtract 
the  giveaway  rules. 

To  be  sure,  FCC  did  a  lot  of  other  things 
during  the  year,  including  a  great  deal  of 
work  on  television.  These  are  the  major  policy 
accomplishments.  Many  other  policy  questions 
were  left  unanswered — for  the  second  year  in 
a  row,  in  the  case  of  the  vitally  important 
clear-channel  case.  There  are  also  the 
NARSR-networks  fight  (awaiting  decision  for 
a  year)  ;  proposed  new  multiple-ownership 
rules  (heard  in  January  1949);  qualifications 
of  anti-trust  law  violators ;  minimum  hours  for 
FM;  and  theatre  TV.  Meanwhile,  new  contro- 

versial "policy"  proceedings  have  been  insti- 
tuted, multiplying  the  demands  on  time,  tal- 

ents and  tempers. 

Some  of  FCC's  pending  business  was  FCC- 
proposed,  and  some  of  it  has  been  hanging 
fire  so  long  that  we  begin  to  suspect  the  Com- 

mission regulates  not  only  by  the  lifted  eye- 
brow, but  also  by  the  proposed  rule.  It  would 

be  in  the  interests  of  good  administration  and 
orderly  process,  we  submit,  if  the  Commission 
would  concentrate  on  the  business  already  at 
hand.  Thus  will  the  public  interest — and  the 
budget  dollar — be  served  most  sensibly. 

JOSEPH  ALBERT  McDONALD 

IF  ABC  ever  has  to  call  in  haste  for  the services  of  an  office  boy,  bowling  alley  pin 
boy,  engine  room  wiper,  coal  passer,  ship 

carpenter's  helper,  deckhand,  dishwasher,  ele- 
vator operator,  an  axeman  or  rodman  or 

transitnian  in  a  surveying  crew,  a  draftsman, 
naval  architect  or  salesman  of  heavy  machin- 

ery, it  has  but  to  summon  Joseph  Albert  Mc- 
Donald. 

Mr.  McDonald  is  now  fully  occupied  as  vice 
president,  general  attorney  and  secretary  of 
ABC,  but  in  an  emergency  he  could  fall  back 
on  the  wild  assortment  of  jobs  embraced  in  his 
disparate  experience. 

The  network  would  be  well  advised,  however, 
to  refrain  from  adding  duties  to  those  already 
performed  by  Mr.  McDonald;  he  has  enough 
to  do. 

In  addition  to  coping  with  the  routine  intri- 
cacies of  keeping  the  network  legal — not  an 

easy  job  with  federal  regulations  as  tricky  as 
they  are  today — and  of  officership  in  the  com- 

pany, Mr.  McDonald  finds  time  to  be  an  expert 
in  labor  relations  and  copyright  law. 

At  the  moment  ABC  has  48  different  labor 
contracts  with  11  different  union  groups.  Mr. 
McDonald  has  negotiated  all  of  them.  When 
not  embroiled  in  a  labor  negotiation,  he  is  apt 
to  be  delving  into  the  obscurities  of  copyrights. 
His  is  a  toilsome  job. 

The  wonder  is  that  Mr.  McDonald  today  is  a 
broadcasting  attorney  and  not  a  shipbuilder. 
His  early  schooling  fitted  him  to  be  a  naval 
architect.  Between  then  and  now  he  was  blown 
off  his  course. 

Born  in  New  York  City  June  8,  1903,  Mr. 
McDonald  attended  grade  and  high  school  in 
the  Bronx.  He  received  a  scholarship  at  Webb 
Institute  of  Naval  Architecture,  graduating 
with  honors. 

Part  of  the  Webb  training  obliged  students 
to  go  to  sea  during  summer  vacations  from 
classes.  It  was  during  those  periods  that  Mr. 
McDonald  ran  through  some  of  the  less  de- 

sirable stations  he  has  held. 
In  the  third  summer  at  Webb,  he  took  a 

lubber's  job  with  a  marine  insurance  firm.  In 
the  course  of  his  work  he  occasionally  was 
assigned  to  accompany  admiralty  lawyers  on 
inspections  of  ships  the  company  insured. 

The  comparison  between  the  lot  of  a  deck- 
hand, a  function  to  which  he  had  been  inden- 
tured the  summer  before,  and  that  of  a  lawyer 

skilled  in  admiralty  law,  roused  in  Mr.  McDon- 
ald a  desire  to  attend  law  school.  After  grad- 

uating from  Webb  in  1924,  he  decided  to  enter 
Fordham  for  legal  training.  I 

Mr.  McDonald,  whose  admiration  for  hare 
(Continued  on  page  63) 
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Business  is  always  better  in  Washington^^  D.C. 

Washington  was  the  only  major  market  in  the  U.  S.  to 

show  an  increase  in  retail  sales  in  1949. 

This  rich  market  established  an  all-time  retail  sales 

high.  And  WTOP  delivers  the  largest  audience  in  this 

rich  market  —  36.4%  greater  than  any  other  station. 

IJii^ASHINGTON  POST-cf 

WASHINGTON'S    ONLY    50,000    WATT   STATION    •    REPRESENTED    BY    RADIO  SALES 
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ENGINEER  MEET 
Tentotive  NAB  Agenda  Set 

PROGRESS  of  aural  and  visual 
broadcast  enginering,  along  with 
economic  aspects  of  the  industry's 
teclinology,  will  be  covered  by  top- 

flight figures  during  the  fourth 
annual  NAB  Engineering  Confer- 

ence April  12-15.  The  conference 
will  be  held  at  the  Stevens  Hotel, 
Chicago,  as  the  opening  feature  of 
NAB's  annual  convention  week. 

List  of  papers  to  be  read  at  the 
meeting  was  about  complete  at  the 
weekend.  They  run  about  60% 
television,  conforming  to  results  of 
a  station  survey  conducted  by  Neal 
McNaughten,  director  of  the  NAB 
Engineering  Dept. 

Last  of  the  formal  events  on  the 
agenda  will  be  the  annual  FCC- 
Industry  Roundtable.  This  forum, 
which  gets  wide  open  and  frank  as 
government  and  private  industry 
leaders  attack  common  problems, 
will  be  moderated  by  Stuart  L. 
Bailey,  of  Jansky  &  Bailey,  Wash- 

ington consulting  firm. 
Effort  will  be  made  this  year  to 

confine  the  discussion  to  "answer- 
able questions"  instead  of  letting  it 

bog  down  on  issues  for  which  no 
definite  answer  can  be  given  by 
government  participants. 

Appearing  on  the  panel  for  FCC 
will  be  John  A.  Willoughby,  acting 
chief  engineer;  James  E.  Barr, 
chief.  Standard  Broadcast  Div.; 
Cyril  M.  Braum,  chief,  FM  Broad- 

cast Div.;  Curtis  B.  Plummer, 
chief,  TV  Broadcast  Div.;  Edward 
W.  Allen,  chief,  Technical  Research 
Div.;  Edward  W.  Chapin,  chief, 
Laboratory  Div. 

Industry  Panel  Unnamed 
Mr.  McNaughten  was  not  yet 

ready  to  announce  members  of  the 
industry  side  of  the  panel. 

Though  TV  will  appear  on  a  con- 
siderable portion  of  the  program, 

little  emphasis  is  placed  on  color 
aside  from  results  of  interference 
tests. 
New  wrinkle  planned  for  the 

conference  is  serving  of  coffee  and 
doughnuts  during  intermissions,  a 
move  designed  to  keep  delegates 
from  scattering  to  the  equipment 
exhibits  or  other  attractions. 

Two  more  exhibitors  asked  NAB 
for  space  last  week.  They  are 
Fairchild  Recording  Equipment 
Corp.,  New  York,  and  Wincharger 
Corp.,  Sioux  City,  Iowa.  Both 
will  exhibit  on  the  "Magical  Fifth" 
floor.  Last  year  the  two  firms 
were  exhibitors. 

The  Exposition  Hall  exhibits  are 
to  open  officially  at  9  a.m.  Wednes- 

day, April  12.  The  day's  events 
include  registration  in  the  Exposi- 

tion Hall;  10  a.m.  meeting  of  the 
NAB  Engineering  Committee, 
headed  by  A.  James  Ebel,  WMBD 
Peoria,  111.;  6:30-8:30  p.m.  re- 

ception for  delegates. 
Jack  R.Poppele,  WOR  New  York, 

member  of  the  committee,  will  pre- 
side at  the  first  formal  session 

Thursday  morning.  Meetings  will 
be  held  in  the  North  Ballroom,  on 
the  third  floor  of  the  Stevens.  Morn- 

ing topics  will  include  TV  trans- 
mitters, NBC's  UHF  installation, 

camera  lenses  and  TV  projectors. 
Mr.  McNaughten  will  preside  at 

the  lunch,  with  NAB  President 
Justin  Miller  delivering  the  wel- 

coming address.  Luncheon  speaker 
will  be  Raymond  F.  Guy,  NBC  man- 

ager of  radio  and  allocation  en- 
gineering, and  president,  Institute 

of  Radio  Engineers.  He  will  give 
a  history  of  broadcasting.  The 
afternoon  agenda  covers  sound  di- 
plexing,  moderate-sized  TV  studio 
and  transmitter  installation,  net- 

working, antennas  and  studio  light- 
ing. Oscar  C.  Hirsch,  KFVS  Cape 

Girardeau,  Mo.,  member  of  the  En- 
gineering Committee,  will  preside. 

DeWitt  to  Preside 

The  Friday  morning  meeting  will 
open  with  John  H.  DeWitt,  WSM 
Nashville,  another  committee  mem- 

ber, in  the  chair.  Topics  will  be 
synchronizing  generators,  UHF 
propagation,  selection  of  site,  thea- 

tre control,  miniature  microphones, 
power  amplifiers,  TV  economics. 

Mr.  Ebel  will  preside  at  the  Fri- 
day luncheon.  Speaker  will  be  G. 

Emerson    Markham,    NAB  tele- 

vision director.  Presiding  Friday 
afternoon  will  be  K.  W.  Pyle,  KFBI 
Wichita,  Kan.,  alternate  member 
of  the  NAB  committee.  This  meet- 

ing will  cover  transit  radio,  fac- 
simile, 1  kw  AM  broadcast  trans- 

mitters, progress  in  magnetic  re- 
cording and  FCC  audio  proof  of 

performance  tests. 
Mr.  McNaughten  will  preside 

Saturday  morning.  Prior  to  the 
FCC-Industry  Roundtable  the 
group  will  hear  papers  on  a  small 
FM  transmitter  and  engineering 
employment  problems. 

The  tentative  agenda  follows: 
WEDNESDAY,  April  12 

9  a.m. -5  p.m.  Registration,  Exposition Hall. 
9  a.m.  Exhibits  officially  open. 
10  a.m.  NAB  Engineering  Committee. 
6:30-8:30  p.m.  Reception  for  delegates. 

THURSDAY,  April  13 
9  a.m.  Presiding,  Jack  R.  Poppele,  WOR 
New  York,  member  NAB  Engineer- 

ing Committee. 
9-  9:30  a.m.  "Five  KW  Air-cooled  Tele- 

vision Transmitters  for  VHF,"  E. 
Bradburg,  Federal  Telecommunica- tion Labs. 

9:30-10  a.m.  "Adjacent  and  Co-channel 
Television  Interference,"  J.  W. 
Wright,  CBS. 

10-  10:30  a.m.  "Objectives  of  the  NBC 
Bridgeport,  Conn.,  UHF  Installation," Raymond  F.  Guy,  NBC. 

10:30-11  a.m.  "RCA:  The  Bridgeport 

Installation." Part  I.  "A  One  KW  UHF  Televisior, 
Transmitter,"  T.  M.  Gluyas,  RCA 
Engineering  Products. 

Part  II.  "A  Supergain  UHF  Televi- 
sion Transmitting  Antenna,"  O.  O 

Fiet,  RCA  Engineering  Products. 
11-  11:30  a.m.  "A  Five  KW  Television 
Transmitter  of  Advanced  Design,'- John  Ruston,  Allen  B.  DuMont  Labs. 

11:30-12  noon.  "Basic  Optical  Require- 
ments for  a  Good  TV  Broadcast,"  Dr. F.  G.  Back,  Television  Zoomar  Corp. 

12-  12:30  p.m.  "16mm  Telecasting  Pro- 
jectors," Blair  Foulds  and  Frank  N 

Gillette,  General  Precision  Labs. LUNCHEON 

12:30-2:15    p.m.    Presiding,    Neal  Mc- 
Naughten, NAB  director  of  engineer- 

ing. 

Address    of    Welcome — Justin  Miller, 
president,  NAB. "History  of  Broadcasting,"  Raymond  F. 
Guy,  NBC. AFTERNOON  SESSION 

Presiding,  Oscar  C.  Hirsch,  KFVS  Cape 
Girardeau,  Mo.,  member,  NAB  Engi- 

neering Committee. 
2:30-3  p.m.  "Television  Sound  Diplex- 

ing  in  a  Televi5ion  Link,"  Lee  Stasch- over  and  H.  G.  Miller,  Federal  Tele- communication Labs. 
3-3:30  p.m.  "A  Moderate  Size  Televi- 

sion Studio  and  Transmitter  Installa- 
tion," Ernest  L.  Adams,  WHIO-TV 

Dayton,  Ohio. 
3:30-4  p.m.  "Operation  of  Bell  System 
Television  Network  Facilities," 
Charles  E.  Schooley,  American  Tele- phone &  Telegraph  Corp. 

4:30-5  p.m.  "A  Supergain  Antenna  for 
VHF  Television  (WCON  Atlanta  in- 

stallation)," L.  J.  Wolf,  RCA  Engi- neering Products. 
5-5:30  p.m.  "The  Evolution  of  Studio 
Lighting,"  Richard  Blount,  General Electric  Co. 

FRIDAY,  April  14 
Presiding,  John  H.  DeWitt,  WSM  Nash- 

ville, member  NAB  Engineering  Com- (Continued  on  page  Al) 

NIELSEN 
Hooper  Purchase  Spurs  Interest 

A.  C.  NIELSEN  and  Co.  reports  that  reaction  to  its  purchase  of  C.  E. 
Hooper's  National  Rating  Services  is  "extremely  good". 

Orders  for  NRI  and  requests  from  prospective  clients  for  interviews 
with  representatives  of  the  Nielsen  Company  are  "rolling  in  at  an  un- 

precedented rate",  according  to  a  ★  
company  spokesman. 

Charles  A.  Wolcott,  vice  presi- 
dent and  sales  manager  at  the  com- 

pany's New  York  office,  reports  that 
he  is  besieged  with  calls  for  ap- 

pointments indicating  that  broad- 
casters, agencies  and  advertisers  in 

the  New  York  metropolitan  area 
are  interested  in  bringing  them- 

selves up-to-date  on  what  the  Niel- 
sen service  offers. 

Active  Promotion 
Meanwhile,  the  Nielsen  company 

has  flooded  the  industry,  including 
Hooper  subscribers,  with  literature 
giving  a  quick  grasp  of  what  may 
be  expected  from  NRI. 

"All  Nielsen  network  services  are 
now  available  to  you,"  says  a  spe- 

cial bulletin  to  Hooper  subscribers. 
"National  Nielsen-ratings  will  be 
furnished  for  prior  months  to  facili- 

tate the  changeover  and  to  provide 
national  rating  trends.  Complete 
NRI  analysis  data  for  current  and 

back  months  also  can  be  provided." 
A  letter  from  Mr.  Nielsen  to  the 

"broadcasting  industry"  cited  the 
company's  "mighty  tough  job"  in 
creating  a  "mechanized  audience 
research  service  of  unmatched  ac- 

curacy, reliability  and  usefulness — 
a  service  on  which  a  great  industry 
could  safely  rely  in  reaching  its 
most  vital  decisions." 

Mr.  Nielsen  paid  tribute  to  adver- 

tisers, agencies,  networks  and  sta- 
tions for  encouraging  him  to  "per- 

severe," but  he  noted  that  his  ac- 
quisition of  the  Hooper  services 

was  also  the  acquisition  of  "serious 
responsibilities  as  the  sole  source 
of  network  audience  research." 

"The  broadcasting  industry,,  too, 
has  certain  responsibilities :  To  rec- 

ognize sound  research  techniques, 
to  keep  clear  of  unsound  methods, 
to  strive  for  increased  skill  in  the 

application  of  research  and  to  co- 
operate in  efforts  to  create  an 

equitable  sharing  of  costs  among 
all  who  enjoy  the  benefits  of  re- 

search," he  wrote. 
Charts  Mailed 

The  Nielsen  company  mailed  out 
charts  supporting  its  contentions 
that  national  NRI  facts  provide  the 
basis  for  "sound  appraisal  and  ac- 

tion." One  display  states  that  na- 
tional NRI  is  needed  to  fully  ap- 
praise national  radio  usage  trends 

— "the  long-term  growth  .  .  .  the 
current  changes  .  .  .  the  significant 
shifts  in  radio  listening  habits  by 

city  sizes,  time  zones,  market  areas 
.  .  .  the  complete  picture  for  ad- 

vertisers, agencies  and  networks." 
Another  points  up  NRI's  appraisal 
of  program  coveraere — "the  num- ber of  homes  reached  .  .  .  the  actual 

circulation  .  .  .  not  only  circula- 

tion per  broadcast  but  the  number 
of  different  homes  reached  by  a 
series  of  broadcasts  .  .  .  the  varia- 

tions in  coverage  obtained  by  dif- 
ferent radio  programs,  in  total  and 

by  city  sizes,  time  zones,  market 

areas." 

A  third  stresses  Nielsen's  claim 
that  its  special  studies  highlight 
the  fact  that  when  television  enters 
a  home,  it  greatly  increases  the 
total  time  spent  with  broadcast 
medium. 

New  York  Area 

"In  the  New  York  TV  area,  for 
example,  the  average  TV  home  does 
nearly  three  hours  of  viewing  per 

evening — and  TV  represents  around 
91%  of  combined  hours  of  listening 

and  viewing,"  it  states.  "On  the 
overall  basis  TV's  share  of  com- 

bined listening  and  viewing  is  fairly 
constant  throughout  the  evening 

hours." 

This  exhibit,  however,  also  points 

to  radio's  potency  as  a  "national" advertising  medium. 

"Nationally  (among  the  some  40 
million  radio  homes)  radio  accounts 
for  about  93%  of  the  total  hours 
of  listening  and  viewing  for  the 

entire  day,"  it  states.  "During 
evening  hours  radio's  share  drops 
to  85%  .  Television's  share  is  in- 

creasing steadily,  having  moved  up 

from  9%  of  the  combined  radio-TV 
total  during  the  evening  hours  in 

September  to  15%  at  yearend." 
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is  your  most 

ACCURATELY  MEASURABLE 

advertising  medium  with  GUARANTEED  Low  Cost! 

EXAMPLE, YOU 

G  E 

^  A  counted  audience,  by  half-hour  periods.  You  know  exactly  how  many  people  your  advertising 

reaches.    No  "guesstimates,"  no  surveys  necessary. 

jir  A  selected  audience.  Breakdowns  of  men  and  women  riders,  inbound  and  outbound.  Audience 

composition  breakdowns,  by  hours  of  the  day — you  can  choose  exactly  the  type  of  audience  you 
want. 

Low  cost.  With  this  precise  audience  information  and  transit  radio's  low  rates,  you  can  see  at  a 
glance  your  guaranteed  cost-per-thousand. 

TRANSIT  RADIO  IS AVAILABLE 

IN  ALL  THESE  MARKETS 
(And  coming  soon  in  scores  of  others): 

Allentown,  Pa. WFMZ 

Baltimore,  Md. WMAR-FM 
Bradbury  Heights,  Md. WBUZ 

(and  suburbs  of  Wash.  D. 

c.) 

Cincinnati,  Ohio WCTS 

Des  Moines,  la. KCBC-FM 
Evansville,  Ind. WMLL 

Flint,  Mich. WAJL-FM 
Houston,  Tex. KPRC-FM 
Huntington,  W.  Va. WPLH-FM 
Jacksonville,  Fla. WJHP-FM 
Kansas  City,  Mo. KCMO-FM 

Omaha,  Neb- KBON-FM 
Pittsburgh,  Pa. WKJF 

St.  Louis,  Mo. KXOK-FM 
Tacoma,  Wash. KTNT 

Topeka,  Kans. WIBW-FM 
Washington,  D.  C. WWDC-FM 
Wilkes-Barre,  Pa. WIZZ 

Worcester,  Mass. WGTR-FM 

^ 

And  remember,  Gets  Results! 

Why  not  call  TODAY  for  the  fact- full  story  from 

TRANSIT  RADIO,  INC. 

New  York 
250  Park  Ave. 

Mu.H.  8-3780 

Chicago 

35  E.  Wacker 

Fin.  6-4281 

And  in  CINCINNATh  OHIO 

IS 

Times-Star  BIdg. — GA.  1331 
Affiliated  with  WKRC — WKRC-TV  and  the  Cincinnati 

Times-Star 
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BRiG.  GEN.  David  Sarnoff  (i),  RCA 
board  chairman,  greets  NBC  Presi- 

dent and  Mrs.  Joseph  H.  McConnell 
at  a  reception  for  the  McConnells 
given  '1  Washington's  Carlton  Hotel by  NBC  Washington  Vice  President 
and  Mrs.  Frank  M.  Russell.  In  the 
background,  Mrs.  R'jssell  chats  with 
RCA  Vice  President  Edward  McGrady. 

COMBINED  meeting  of  the  Cleveland 
Convention  and  Visitors  Bureau  and 
the  Cleveland  Advertising  Club  finds 
John  F.  Patt  (r),  WGAR  vice  presi- 

dent and  general  manager,  receiving 
the  groups'  silver  plaque  for  civic leadership  and  community  service 
from  Frank  J.  Ryan,  bureau  .^^h. 

vice  president.  ""^^^ 

TRADITION  is  broken  as  Philadel- 
phia's Fourth  Estate  Square  Club award  for  leadership  in  the  news 

field  for  the  first  time  goes  to  a  radio 
newsman,  John  Facenda  (center), 
WIP  commentator-news  analyst. 
Benedict  Gimbel  Jr.  (I),  WIP  presi- 

dent, receives  duplicate  plaque  for 
WIP   from    Mayor   Bernard  Samuel. 

MEL  BAILEY  (I),  program  manager, 
and  C.  S.  Young,  generol  manager  of 
KEX  Portland,  Ore.,  may  not  need 
reminders  of  their  station's  power and  frequency  but  if  they  should, 
they  can  find  both  on  their  1950 
Oregon  license  plates,  50,000  and 
1190.  KEX  is  assigned  50,- 

000  w  on  1190  kc. 

WBAL-AM-TV  Baltimore's  public 
service  counselor.  Dr.  David  Weglein 
(I),  accepts  National  Conference  of 
Christians  and  Jews  award  for  con- 

tribution to  racial  understanding,  at 
Baltimore  dinner,  from  Sen.  Leverett 
^^^1  Saltonstall  (R-Mass.)  and  John 
''^^r  Dickman  (r),  of  the  confer- ence. 

GLENN  CONDON  (seated),  KRMG 
Tulsa  news  editor,  and  Perry  Ward, 
prog,  dir.,  inspect  the  new  typewriter 
Mr.  Condon  won  on  ABC's  Gentlemen of  the  Press.  He  told  how,  as  editor 
of  the  defunct  New  York  Vaudeville 
News,  he  got  ABC  Commentator 
Walter  Winchell  to  take  his 

first  daily  paper  job. 

RADIO-TV  COUNT 

'50  Census  Begins 

April  7 

vision  set  figures  for  the  nation  as 
a  whole  may  be  available  before  the 

yearend  via  the-  Census  Bureau's 
sample  technique  but  county  break- 

downs may  not  become  available 
until  early  next  year. 

Audience  contacts  through  broad- 
cast and  TV  stations  on  behalf  of 

the  census  already  are  running  far 
into  multi-million  figures.  Top  net- 

work programs  have  been  built 
around  the  census,  references  have 
been  placed  in  scripts  of  -all  types 
and  the  number  of  announcements 
has  run  into  record  figures. 

NATIONWIDE  count  of  radio  and  television  sets  will  get  under  way 
April  1  when  140,000  enumerators  begin  the  biggest  statistical  job  in 
the  world's  history — collection  of  the  1950  decennial  census  figures. 

Individual  stations  and  networks  are  participating  in  pre-census  activ- 
ities by  carrying  program  material  ★  

and  announcements  dealing  with 
the  census  and  designed  to  prepare 

the  occupants  of  the  nation's  homes for  the  arrival  of  the  enumerator. 
The  data  collected  will  provide 

a  complete  statistical  picture  of  the 
nation's  people,  dwellings  and 
farms.  More  than  450  field  offices 
of  the  Census  Bureau  are  com- 

pleting preparations  for  the  decen- 
nial count,  according  to  Frank  R. 

Wilson,  information  assistant  to 
Roy  Victor  Peel,  new  bureau  direc- 

tor who  was  sworn  in  Thursday 
afternoon. 
NAB  sent  a  notice  to  stations 

Thursday  advising  them  to  avoid 
use  of  the  word  "census"  in  any  pri- 

vate audience  or  set  ownership 
studies.  A  suggested  technique  for 
FM  set  measurement,  based  on  a 
formula  suggested  in  1948  by  the 
FM  Executive  Committee,  has  been 
used  in  a  number  of  cities.  NAB 
asked  stations  to  check  up  on  any 
studies  they  are  conducting  to  make 
certain  there  is  no  possible  use  of 
the  term  "census."  This  word,  it 
was  felt,  could  cause  confusion  in 
the  minds  of  homeowners  who  na- 

turally associate  "census"  with  the 
government's  decennial  count. 

Actual  taking  of  the  census  is  to 
be  completed  by  the  end  of  April. 
Population  data  are  to  be  in  the 
hands  of  the  President  by  Dec.  1, 
and  have  priority  in  the  long  com- 

putation process.    Radio  and  tele- 

Seay  Joins  Law  Firm 

TEMPLE  W.  SEAY  has  joined  the 
Washington  law  firm  of  Dow, 
Lohnes  &  Albertson  the  firm  has 
announced.  A  former  attorney 

for  the  U.  S.  Board  of  Tax  Ap- 
peals, now  the  Tax  Court  of  the 

United  States,  Mr.  Seay  also  served 
as  vice  chairman  of  the  Processing 
Tax  Board  of  Review.  Meredith  M 
Daubin  will  continue  his  association 
with  the  law  firm  as  tax  counsel. 

WHAT  Philadelphia  increases  power 
to  250  w  on  1340  kc,  and  ups  program 

ming  to  181/2  hours  daily.  WHAT-FM 
now  has  continuous  operation  of  18% hours  per  day. 

NETWORK  BOXSCORE 

Number  of  commercials  on  the  four  notionwicSe  networks,  January  31   277 
Number  of  commercials  starting  on  networlcs  during  February   3 
Number  of  commercials  dropped  from  networks  during  February   3 
Number  of  commercials  on  the  four  nationwide  networks,  February  28   277 

February  Additions 
SPONSOR  PROGRAM       NETWORK   TIME  AGENCY 
Bowey's  Inc.  Radie  Harris  MBS    Sat.,  5:30-5:45  Sorenson  &  Co. 

p.m. 

Miles  Labs.  Ladies  Fair  MBS    Mon.-Fri.,  2-2:30  Wade  Adv. 

p.m. 

Miles  Labs.  One  Man's  Family    NBC    Sun.,  3-3:30  p.m.  Wade  Adv. 

February  Deletions 
General  Mills  Sam  Hayes,  Night    NBC    Tues.,  Thurs.,         Knox  Reeves 

Reporter  Sat.,  Sun.,  10- 10:15  p.m. 
Fruehauf  Trailer        This  Changing  ABC    Sun.,  3-3:15  p.m.  Zimmer-Keller 
Co.  World 

Revere  Camera  Co.    Date  With  Judy        ABC    Thurs.,  8:30-9         Roche,  Williams  & 
p.m.  Cleary 

February  One-Timers 
Ford  Dealers  of         AfFairs  of  Peter        MBS    Mon.,  Feb.  6,         J.   Walter  Thompson 
America  Salem  8:30-8:55  p.m. Ford  Dealers  of         Official  Detective      MBS    Tues.,  Feb.  7,  J.  Walter  Thompson 
America  8:30-8:55  p.m. 

Ford  Dealers  of         Can  You  Top  This     MBS    Wed.,  Feb.  8,  J.   Walter  Thompson 
America  8-8:30  p.m. 

Ford  Dealers  of         I  Love  a  Mystery     MBS  :  Fri.,  Feb.  10,  J.   Walter  Thompson 
America  7:45-8  p.m. Ford  Dealers  of         Crime  Fighters  MBS    Mon.,  Feb.  13        J.   Walter  Thompson 
America  9:30-10  p.m. Ford  Dealers  of         Mutual  Newsreel      MBS    Fri.,  Feb.  17,  J.   Walter  Thompson 
America  10:15-10:30 

p.m. 

Ford  Motor  Co.         Blondie  ABC    Thurs.,  Feb.  9  &    J.   Walter  Thompson 
16,  8-8:30  p.m. 

Congress  of  Indus-    Speech  by  CIO         ABC    Wed.  Feb.  1,  Leon  Loeb  &  Co. 
trial  Organize-  Pres.,  Phjlip  Murray  9:30-9:45  p.m. 
tions Ford  Motor  Co.         Escape  CBS    Tues.,  Feb.  14,        J.  Walter  Thompson 9:30-10  p.m. 

Ford  Motor  Co.         Lum  and  Abner         CBS    Wed.,  Feb.  15, 10:30-11  p.m. 

BROADCASTING    •  Telecasting 
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'Lightning'  Impact 
(Continued  f)-om  page  23) 

"Lightning"  was  excellent,  13.4% 
good,  33.3%  fair,  and  33.3%  poor. 

More  than  half  (57.1%  )  of  the 
advertisers  said  they  did  not  think 
it  was  a  good  sales  pitch. 

Broadcasting's  questionnaire 
also  invited  respondents  to  make 
general  remarks  about  the  film. 
One  comment  made  repeatedly  was 
that  the  sound  and  the  quality  of 
the  film  itself  were  poor. 

This  attitude  was  confirmed  by 
members  of  the  All-Radio  Presenta- 

tion Committee  and  the  production 
staff  of  the  film.  Whether  because 

of  inadequacies  in  the  film  projec- 
tion system,  or  in  the  film  itself,  or 

quirks  of  acoustics  in  the  ballroom 
of  the  hotel  where  it  was  shown, 

the  "Lightning"  presentation  in 
New  York  was  undeniably  not  up 
to  professional  cinema  projection. 
A  similar  report  of  poor  sound 

quality  came  from  Osceola,  Ark., 
where  the  picture  was  shown  in  a 
local  theater. 

Other  comments  ranged  widely. 
One  agency  respondent  said, 

briefly  and  to  the  point:  "Try 

again." 
Another  agency  comment:  "It's 

embarrassing." 
A  broadcaster  said:  "Write  it  oflF 

as  a  bad  investment." 
A  station  representative  who 

thought  the  film  good,  said:  "I  be- lieve the  film  will  induce  most 

skeptics  to  try  a  test  broadcast 

schedule." Another  station  representative, 
however,  summed  up  his  reaction 

more  succinctly:  "Ugh." 
One  advertiser  said:  "Wonderful 

job." An  agency  respondent  said: 
"Twenty-five  years  ago  this  might 
have  meant  something  to  the 

prospective  advertiser.  Today  it's 
got  nothing — says  nothing." A  comment  made  by  respondents 
in  several  categories  was  critical 
of  the  singling  out  of  newspapers 
for  a  competitive  sales  talk.  One 
agency  respondent,  who  was  other- 

wise favorable  to  the  film,  said: 
"The  anti-newspaper  pitch — bitter. 
One  bad  apple  in  a  mighty  appetiz- 

ing barrel." 
A  station  representative,  com- 

menting on  the  question  as  to 
whether  the  film  was  a  useful  sales 

tool,  said:  "Lacked  conviction  and 
sell.  The  impression  it  leaves  is — 
too  little,  too  late." 

To  get  non-New  York  reactions 
to  "Lightning,"  BROADCASTING  que- 

ried broadcasters  in  other  cities 
where  the  film  was  shown  last 
week. 

Ted  Woods,  manager  of  KOSE 
Osceola,  Ark.,  said  that  the  picture 
"received  a  cool  reception  in  this 
Arkansas  town  of  5,000  population 

Wednesday,  March  8." 
"KOSE  was  host  to  about  75 

businessmen  and  women  at  a 
luncheon  preceding  the  showing  in 
a  local  theatre,"  Mr.  Woods  said. 
"The  sound  was  not  of  the  best 
quality,  and  the  story  was  slow  in 
getting  started,  dragging  in  spots. 
.  .  .  Too,  many  of  those  attending 
thought     the     newspaper  angle 
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might  have  been  handled  with  a 

little  more  tact." 
F.  E.  Lackey,  president  and  gen- 

eral manager  of  WHOP  Hopkins- 
ville,  Ky.,  said  that  at  the  local 

showing,  before  240  persons,  "com- 
ments ran  from  'best  sales  film  I 

ever  saw'  to  non-favorable  toward 
the  portion  of  the  picture  devoted 

to  a  comparison  with  newspapers." "On  the  whole,"  said  Mr.  Lackey, 
"I  would  say  the  film  was  well  re- 

ceived. We  have  secui-ed  two  un- 
solicited contracts  as  a  direct  re- 

sult of  the  showing.  Personally  I 
would  have  preferred  omitting  the 
portion  attacking  newspapers  since 
ours  is  a  small  one-newspaper,  one- 
station  town.  We  attend  the  same 
clubs  and  church  with  the  publisher 
and  sell  our  time  on  the  basis  of 

positive  results,  not  against  the 

paper's  failures." 
'Nice  Party' 

Mr.  Lackey  said  he  was  favor- 

ably disposed  toward  the  film  "if 
for  no  other  reason  (that)  the  pic- 

ture gave  us  an  excuse  for  a  nice 

party  that  most  everyone  enjoyed." 
Tony  Moe,  sales  promotion  man- 

ager of  WCCO  Minneapolis,  said 
that  the  film  was  shown  before  the 

St.  Paul  Advertising  Club  on  Tues- 
day and  before  the  Minneapolis 

Advertising  Club  the  next  day  and 

that  in  both  cities  it  attracted  "al- 

most the  entire  club  membership." 

"Reactions  to  the  film  were 
mixed,"  said  Mr.  Moe,  "and  ranged 
from  'very  good'  and  'not  strong 
enough'  to  the  other  extreme  of  'un- 

fair to  newspapers'." Julius  Glass,  promotion  manager 
of  WHBC  Canton,  Ohio,  said  that 
63  industrialists,  retailers,  whole- 

salers and  distributors  were  shown 
the  film  at  a  luncheon  sponsored  by 
the  station  in  the  Onesto  Hotel, 
March  9.  The  picture  made  a 
"striking  impression"  in  Canton, 
he  said. 

Provokes  Thought 

"Comments  ranging  from  'a 

thought  provoking  vehicle'  to  'a realization  of  what  radio  does  not 
only  as  an  advertising  medium  but 
what  it  does  for  and  means  to  the 
consumer'  were  among  the  opinions 
voiced,"  Mr.  Glass  said. 
He  reported  "the  general  con- 

sensus was  favorable." "But  more  definite  reactions  are 
expected  to  be  formulated  when 
WHBC's  sales  staff  make  personal 

follow-up  calls  on  those  invited," Mr.  Glass  said. 
Ralph  Weil,  general  manager  of 

WOV  New  York,  said  that  at  a 
showing  of  the  film  before  a  group 
of  clients  and  prospects  in  the 
Italian  food  field  the  picture  got  a 

"tremendously  favorable"  recep- tion. 
"The  film  is  right  down  our  al- 

ley," Mr.  Weil  said.  "It's  especi- ally valuable  to  us  in  our  dealings 
with  advertisers  on  the  local  level, 
clients  and  prospects  to  whom  we 
want  to  show  how  radio  moves 

products  off  the  merchant's  shelves. "We  followed  the  showing  with 
a  five-minute  talk  on  the  use  of 
Italian  food  products  in  the  Ne 
York  market,  applying  the  gener. 
principles  of  the  film  to  the  specif 
situation  in  which  both  we  and  oui 

guests  are  primarily  interested." The  Broadcasting  survey,  con- 
ducted at  the  Radio  Executives  Club 

showing  last  Thursday,  elicited  a 
response  of  309  out  of  about  500 
total  attendance.  No  questionnaires 
were  distributed  to  the  press. 

The  three  questions  asked  by  the 
Broadcasting  survey  were: 

(1)  What  was  your  over-all  re- 

action to  "Lightning  That  Talks?'^ To  this,  respondents  were  given  a 
choice  among  four  answers:  ex- 

cellent, good,  fair  and  poor. 
(2)  Do  you  think  it  makes  £ 

convincing  sales  pitch  for  radio' The  choice  of  replies  to  this  was: 

yes  and  no. (3)  How  does  it  compare  witl 
presentation  of  other  media  yox 
have  seen?  Four  choices  in  answer; 
were  offered  to  this:  tops,  bettei 
than  average,  run-of-mill  and  belov 
standard. 

A  breakdown  of  answers  appear: 
in  the  tables  below. 

tAe  /Reaction  7'o//ow^in^  A/,  y. 

All  Categories— Total  309  Re- 

sponses 
What  Was  Your  Over-all  Reaction  to  "light- 

ning That  Talks"? Number    Total  Answering 
Excellent  36  11.0% 

Poo'r  51  16.7% 

Agencies — Total  78  Responses 

What  Was  Your  Over-all  Reaction  to  Light- 

ning That  Talks"? 

305 
100% 

Number Total  Answering Number 
Excellent 8 10.5% Excellent 

3 
Good 

23 

30.3% 
Good 

2 

Fair 26 34.2% Fair 5 

Poor 

19 

25.0% Poor 
5 

76 
100% 

15 

Advertisers — Total  15  Responses 
What  Was  Your  Over-all  Reaction  to  Ligh 

ning  That  Talks"? Total  Answerin 
20  % 
13.4% 

33.3% 33.3% 

Do  You  Think  It  Makes  a  Convincing  Pitch for  Radio? 
Yes                       140  51.9% 
No                        130  48.1% 

Do  You  Think  It  Makes  a  Convincing  Pitch  for 
Radio? 33  48.5% 
35  51 .5% 

Yes 
No 

100% 

Do  You  Think  It  Makes  a  Convincing  Pitch  fi 
Radio? 

Yes  6  42.9% 
No  8  57.1% 

270 100% 

How  Does  It  Compare  with  Presentation  of Other  Media? 23 

118 
114 30 

68  100% 
How  Does  It  Compare  With  Presentation  of 

Other  Media? 

14 
100% 

Tops 

Better  Than  Av. 
Run  of  Mill 
Below  Standard 

285 

8.1% 
Tops 

4 
5.3% Tops 

41.4% Better  Than  Av. 31 
40.8% 

Better  Than  Av. 
40.0% Run  of  Mill 

35 

46.0% 
Run  of  Mill 10.5% Below  Standard 6 

7.9% 
Below  Standard 

100% 76 
100% 

* 

How  Does  It  Compare  With  Presentation 
Other  Media? 2 

4 
5 
4 

15 

13.3% 26.7% 

33.3% 
26.7% 100% 

Broadcasting  Stations  or  Net- 
^vorks— Total  101  Responses 

What  Was  Your  Over-all  Reaction  to  "light- 
ning That  Talks"? Number    Total  Answering 
9  9% 
35  35% 
40  40% 
16  16% 

Excellent 
Good 
Fair 
Poor 

Station  Representatives — Total  85 
Responses 

What  Was  Your  Over-all  Reaction  to  light- 

ning That  Talks"? Number    Total  Answering 
Excellent  11  12.9% 
Good  35  41 .2% 
Fair  33  38.8% 
Poor  6  7.1% 

Others — 30  Total  Responses 

What  Was  Your  Over-all  Reaction  to  "Ligh 

ning  That  Talks"? Number    Total  Answerii 
Excellent  5  17.2% 
Good  5  17.2% 
Fair  14  48.4% 
Poor  5  17.2% 

100 100% 

Do  You  Think  It  Makes  a  Convincing  Pitch  for 
Radio? 

Yes  48 
No  42 

53.3% 
46.7% 

90 
100% 

How  Does   It  Compare  with 
Other  Media? 

Presentation 

Tops  6 
Better  Than  Av.  41 
Run  of  Mill  25 
Below  Standard  12 

6.4% 
43.6% 
37.2% 
12.8% 

94 

100% 

85  100% 

Do  You  Think  It  Makes  a  Convincing  Pitch  for 
Radio? Yes  44  60.3% 

No  29  39.7% 

29  100% 
Do  You  Think  It  Makes  a  Convincing  Pitch  \ Radio? 
Yes  9  36  % 
No  16  64  % 

73 

100% 

How  Does  It  Compare  With  Presentation  of 
Other  Media? 

Tops  7  9.2% 
Better  Than  Av.  35  46.1% 
Run  of  Mill  27  35.5% 
Below  Standard        7  9.2% 

25  100% 

How  Does  It  Compare  With  Presentation Other  Media? 
Tops                         4  16.7% 
Better  Than  Av.        7  29  % 
Run  of  Mill           12  50.0% 
Below  Standard        1  4.2% 

76 

100% 
24 

100% 
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BUYS  UNIVERSAL 

Hogan  Now  Sole  Owner 

ARTHUR  B.  HOGAN,  secretary- 
treasurer,  has  become  sole  owner 
of  Universal  Recorder  Inc.,  Holly- 

wood, having  purchased  140,000 
shares  in  that  company  from  Wes- 

ley I.  Dumm,  his  former  partner. 
Purchase  price  was  not  revealed. 
Negotiations  w^ere  handled  by 
Blackburn  -  Hamilton  Co.,  media 
broker,  with  the  deal  closed  last 
Monday  (March  6) . 

Capitalized  at  $500,000  with 
$250,000  issued  in  capital  stock. 
Universal  Recorders  was  estab- 

lished during  World  War  II  for 
Army  work.  Since  that  time  it  has 
greatly  expanded.  It  is  now  one  of 
the  largest  magnetic  recording 
studios  in  the  West. 

With  full  control  of  the  firm,  Mr. 
Hogan  plans  active  expansion  into 
television,  engaging  in  16  and 
35mm  film  as  well  as  TV  sound 
work,  it  was  said.  Mr.  Hogan  be- 

came financially  interested  in  the 
firm  in  1946,  shortly  after  he  went 
to  California  from  Atlanta,  Ga.  In 
addition  to  owning  Universal  Re- 

Engineer  Meet 
(Continued  from  page  36) 
mittee.  .  . 

9-  9-30  a.m.  "The  New  Synchronizing 
Generator,"  C.  L.  EUis,  General  Elec- tric Co. 

9:30-10  a.m.  "UHF  Propagation  Tests 
at  KDKA  Pittsburgh,"  Ralph  Harmon, Westinghouse  Radio  Stations  Inc. 

10-  10:30  a.m.  "Selecting  a  Television 
Transmitter  Site  for  600  mc  and 
Channel  4,  Using  Pulse  Technique," Lucien  Rawls,  WSM  Nashville. 

10:30-11  a.m.  "Theatre  Television  Con- 
trol Facilities,"  Robert  Bigwod,  Du- Mont  Television  Network. 

11-  11:30  a.m.  "A  Miniature  Condenser 
Microphone  for  Radio  and  TV,"  John K.   Hilliard,  Altec-Lansing  Corp. 

11:30-12  noon  "Graphical  Design  of 
Grid  Modulated  Power  Amplifiers  for 
Television."  John  Lorber,  Raytheon 
Mfg.  Co.,  Waltham,  Mass. 

12-  12:30  p.m.  "Television  Economics," Robin  D.  Compton,  WOIC  (TV) 
Washington. 

j  LUNCHEON 
12:30-2:15    p.m.    Presiding,    A.  James 

Ebel,  WMBD  Peoria,  111.,  chairman, 
NAB  Engineering  Committee. 

I  "Television  Problems,"  G.  Emerson 
Markham,   NAB   television  director. 

AFTERNOON  SESSION 
Presiding,  K.  W.  Pyle,  KFBI  Wichita, 
Kan.,  alternate  member,  NAB  Engi- neering Committee. 

2:30-3    p.m.    "Engineering    Aspects  of 
Transit    Radio,"    Charles  Sheridan, Transit  Radio  Inc.,  Cincinnati. 

3-3:30   p.m.    "Facsimile,    Present  and 
Future,"  John  V.  L.  Hogan,  Hogan Labs. 

3:30-4    p.m.    "A    New    One    KW  AM 
Broadcast  Transmitter,"   Lauren  K. 
Findley,    Collins    Radio    Co.,  Cedar 
Rapids,  Iowa. 

4:30-5  p.m.   "Magnetic  Recording  Ad- 
j     vances  in  1949  and   1950,"   W.  Earl Stewart,  RCA  Broadcast  Audio  Engi- 
[     neering,  Camden,  N.  J. 
I  5-5:30  p.m.  "FCC  Audio  Proof  of  Per- 
j     formance  Tests,"  George  Adair,  con- i  sultant. 

SATURDAY,  April  15 
9  a.m.  Presiding,  Mr.  McNaughten. 
9-9:30  a.m.  "Five  KW  AM  Transmitter," representative    of    Gates   Radio  Co. 
9:30-10  a.m.  "Recording  Developments," Howard  Chinn,  CBS. 

'  10-10:30  a.m.   "Ten  Watt  FM,"  Thane E.  McConnell,  Collins  Radio  Co. 
10:30-11  a.m.  "Engineers  and  Manage- 

ment,"   Richard    P.    Doherty,  NAB 
employe-employer  relations  director. 

'  11-12:30    noon.    FCC-Industry  Round- <     table.    Presiding,    Stuart  L.  Bailey, 
Jansky  &  Bailey. 

No  afternoon  technical  session. 
3  p.m.  NAB  Recording  &  Reproducing Standards  Committee. 

KSFO  and  shortwave  outlets  KWID 
KWIX.  He  also  holds  the  Muzak 
wired  music  franchise  in  that  area. 
New  officers  of  Universal  Recorders 
will  be  elected  shortly, 

Mr.  Hogan  (seated)  completes  the 
contract  in  the  Universal  Recorders 
sale  with  approval  of  Mr.  Dumm. 

corders,  he  is  also  senior  partner  in 
Hogan,  Price  &  Co.,  Beverly  Hills, 
Calif.,  investment  firm. 
Mr.  Dumm,  pioneer  in  West 

Coast  radio  and  television,  will  de- 
vote full  time  to  his  four  San 

Francisco   stations— KPIX  (TV) 

iCHARDS  CASE 

Postponement  Again  Denied 

LAST-MINUTE  petition  of  attor- 
neys representing  the  G.  A^  Rich- 
ards stations  for  postponement  of 

the  FCC  hearing  scheduled  to  open 
in  Los  Angeles  today  (Monday) 
was  denied  Thursday  by  FCC  Ex- 

aminer J.  Fred  Johnson,  who  will 
preside  at  the  hearing.  The  pro- 

ceedings w'ill  review  news  policies 
of  Mr.  Richards'  stations— KMPC 
Los  Angeles,  WJR  Detroit  and 
WGAR  Cleveland. 

Examiner  Johnson  had  previous- 
ly denied  an  informal  request  for 

postponement  [Broadcasting, March  6]. 

PULSE  REPORT 

Jack  Benny  Tops  Ratings 

JACK  BENNY  led  the  list  of  most 

popular  nighttime  programs  in  the 
Pulse  Inc.  radio  report  for  the 
Jan.  3-9 — Feb.  1-7  period  in  eight 
metropolitan  areas  released  last 
week. 

The  report  was  for  New  York, 
Philadelphia,  Boston,  Chicago,  Cin- 

cinnati, Washington,  Los  Angeles 
and  San  Francisco. 

Ratings  were : 

WIBW 

Evening 

Program  Av. 

Rating 

Jan. Nov. 
Feb. Dec. 

Jack   Benny  (CBS) 21.9 21.0 
Lux  Radio  Theatre  (CBS 

)  17.3 
18.5 Walter  Winchell  (ABC) 

14.9 

15.7 Amos  'n'  Andy  (CBS) 
14.6 

15.0 Fibber  McGee  &  Molly 

(NBC) 

14.6 12.1 

Jan. 
Nov. 

Daytime  5-a-week 
Feb. 

Dec. 
Arthur  Godfrey  (CBS) 9.9 10.0 
Rosemary  (CBS) 8.0 8.3 
Grand  Slam  (CBS) 

7.9 

8.4 

Our  Gal   Sunday  (CBS) 7.9 7.5 
Ma  Perkins  (CBS) 7.8 

7.6 

is  heard  Y  most*" 

where  '^^'^^  herds  mean  most 

Out  here  in  Kansas,  herds  of  dairy 

and  beef  cattle  mean  big  profits.  The 
farmers  who  raise  these  herds  prefer 

WIBW  to  any  other  station. 

Dr.  F.  L.  Whan's  statewide  interviews 

analyzing  the  Kansas  Radio  Audience  for 

1949,  show  WIBW  the  outstanding  fa- 

vorite in  farm  homes.  WIBW  led  its 

nearest  competitor  by  a  3  to  1  margin. 

It's  so  easy  to  make  your  product 
first  choice  among  these  prosperous 

Kansas  families.  Just  use  the  station 
that's  their  first  choice — WIBW. 

SERyiNG  AND  SELLING  '      ,  "  .. 

"THE  MAGIC  CIRCLE" 

WIBW  •  TOP-EKA,  KANSAS  •  VVIBW-FM 

BROADCASTING     •  Telecasting 
Rep:    CAPPER  PUBLICATIONS,  INC.  •  BEN  LUDY,  Gen.  Mgr.  •  WIBW  •  KCKN 
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Treaty  Analyzed 
(Continued  from  page  27) 

time  at  Oriente.   Some  interference 
still  involved. 

1070  kc  (KNX  Los  Angeles)  — 
Not  assigned  under  NARBA.  Ha- 

vana Agreement  would  provide  for 
5  kw  directional  at  Pinar  del  Rio 
and  250  w  fulltime  at  Camaguey. 

*1080  kc  (KRLD  Dallas  and 
WTIC  Hartford)— Not  assigned 
under  NARBA.  Havana  Agi-ee- 
ment  would  grant  250  w  day  and 
100  w  night  at  Havana,  resulting 
in  slight  interference  to  KRLD. 

*  1090  kc  (KTHS  Hot  Springs 
and  WBAL  Baltimore) — Cuba  has 
had  250  w  day  at  Oriente  and  250 
w  day  and  100  w  night  at  Havana. 
She  would  have  250  w  fulltime  at 
Oriente  and  250  w  day  and  100  w 
night  at  Los  Villas,  both  causing 
some  interference. 

1110  kc  {WBT  Charlotte  and 
KFAB  Omaha)— Cuba  has  had  5 
kw  at  Havana  (directional  at 
night) .  This  would  become  250  w 
daytimer. 

*1130  kc  (KWKH  Shreveport 
and  WNEW  New  York)— Cuba  has 
had  250  w  fulltime  at  Oriente, 
causing  some  interference.  No 
change  in  assignment. 

*  1170  kc  (KVOO  Tulsa  and 
WWVA  Wheeling)— Cuba  has  had 
250  w  at  Pinar  del  Rio  (directional 
at  night),  vdth  no  interference  in- 

dicated. New  agi-eement  would 
add  1  kw  day  and  250  w  night  at 
Oriente,  causing  slight  interfer- 

ence to  WWVA. 

*  1190  kc   (WOWO  Ft.  Wayne 

and  KEX  Portland)— Cuba  has 
had  5  kw  at  Havana,  causing  some 
interference.  This  would  become 
5  kw  directional  or  250  w  non- 
directional,  still  resulting  in  some 
interference.  Additionally,  250  w 
fulltime  would  be  added  at  Cama- 

guey. 1520  kc  (WKBW  Buffalo  and 
KOMA  Oklahoma  City)  —  No 
NARBA  assignment.  Would  be 
used  at  Havana  with  250  w  day- 

time only,  or  fulltime  with  direc- 
tional. 

1550  kc  (no  1-B  assignment  in 
U.  S.)— No  NARBA  asignment. 
Would  be  used  at  Camaguey  with 
500  w. 

1560  kc  (Cuban  1-B  channel 
under  NARBA)— Cuba  has  had  5 
kw  at  Havana  and  250  w  at  Cai- 
barien.  Havana  Agreement  would 
provide  for  10  to  50  kw  directional 
at  Havana,  and  250  w  at  Oriente. 
TOTALS— As  of  last  March  29 

Cuba  had  17  stations  on  12  chan- 
nels, with  interference  to  U.  S. 

stations  on  five  channels.  Under 
Havana  Agreement,  total  is  23  sta- 

tions on  16  channels,  with  interfer- 
ence to  U.  S.  stations  on  seven. 

CUBAN  HIGH  POWER  ON 
REGIONAL  CHANNELS 

(These  are  the  regional  chan- 
nels on  which  Cuba  would  have 

rights  to  use  power  in  excess  of 
the  normally  permitted  5  kw.) 

550  kc — Cuba  had  no  high-power 
rights  under  expired  NARBA.  Ha- 

vana Agreement  provides  for  sta- 
tion at  Havana  using  10  kw  direc- 

NAB  NARBA  Tabulation 

THIS  TABULATION  prepared  by 
NAB  provides  an  at-a-glance  com- 

parison of  the  overall  channel 
rights  which  Cuba  had  when 
NARBA  expired  last  March  29,  the 
final  list  of  her  demands  at  the 
Montreal  conference  early  last  win- 

ter, and  the  rights  she  will  have 
under  the  agreement  reached  "in 
principle"  at  Havana  (story  page 27). 

Some  inconsistencies  will  be  not- 
ed between  some  of  the  overall  to- 

tals shown  here  and  those  noted 
with  the  channel-by-channel  break- 

down presented  herewith,  inso- 
far as  past  (or  present)  Cuban  op- 

erations are  concerned.  They  ap- 
parently are  due  to  the  use  of  dif- 

ferent data  on  this  seemingly  elu- 
sive subject.  Thus  the  two  analyses 

are  not  directly  comparable  in  this 
respect.  On  the  point  of  the  tenta- 

tive new  agreement  there  is  gen- 
eral unanimity  between  the  two. 
McNaughten  Direction 

The  NAB  table  is  part  of  an  ex- 
haustive analysis  of  the  agreement, 

its  background,  and  its  effects,  as 
prepared  under  the  direction  of 
Neal  McNaughten,  NAB  engineer- 

ing director.  He  was  a  member  of 
the  industry  advisory  delegation  at 
the  U.  S.-Cuba  negotiations  before 
he  was  recalled  10  days  ago  by 
NAB  because  the  official  U.  S.  del- 

egation failed  to  notify  affected 
stations  of  the  terms  .,f  the  immi- 

nent agreement.    The  table: 
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Mont.  Hav. 
3-29-49    List  List 

Channels  involved      68      79  78 
Stations  91    111  114 
Cuban  Stations  by 
Province 

Pinar  del  Rio  9       8  10 
Havana  32'     31  29 
Matanzas  4       7  8 
Las  Villas  15      18  17 
Camaguey  14     20  22 
Oriente  21     27  28 

Number  of  U.  S. 
Class  I-a  Channels 
involved  4"     6^  3 

U.  S.  I-B  involved      8      14  13' 
Regional  Channels 
Involved  35     38  38 

Regionals  on  which 
Cuba  Permitted  to 
use  more  than  5000 
w.  (All  with  DA)     10       9  10 

Stations  on  Local 

Channels  9'     12  21 
1-kw's  on  Local 
Channels  0       3  1 

Da's  involved  11      25  29 
Maximum  Power " 232.45  Kw  403.5  Kw  404.25  Kw 

'  Eight  are  shared-time  stations. 
'According  to   1946  NARBA  In- terim Agreement. 
'Does  not  include  limited  use  of 1160  kc. 

*  Includes  2  daytime  only. 
"  Six  stations  on  three  channels. 
"  Includes  highest  power  listed  for all  alternates. 

tional  or  2.5  kw  non-directional. 
570  kc— NARBA  authorized  15 

kw  directional  at  Las  Villas, 
whereas  Cuba  reportedly  used  10 
kw.  Havana  Agreement  would  put 
limit  at  10  kw  directional,  also  at 
Las  Villas. 

590  kc — 25  kw  directional  at  Ha- 
vana under  NARBA.  Unchanged 

by  new  agreement. 
600  kc — 10  kw  directional  au- 

thorized by  NARBA,  1  kw  used. 
Under  new  agreement  Cuba  would 
give  up  high-power  rights  on  this 
channel. 

630  kc — 25  kw  directional  au- 
thorized by  NARBA,  15  kw  used. 

New  agreement  retains  25  kw  di- 
rectional authorization,  station  to 

be  at  Havana  instead  of  Las  Villas. 
790  kc — 10  kw  directional  au- 

thorized by  NARBA,  5  kw  used. 
New  agreement  authorizes  10  kw 
directional,  station  to  be  at  Havana. 

910  kc — Same  as  790  kc  above. 
920  kc — 10  kw  directional  au- 

thorized by  NARBA,  5  kw  used. 
New  agreement  provides  10  kw  di- 

rectional or  5  kw  non-directional 
at  Camaguey,  and  1  kw  at  Pinar 
del  Rio. 

950  kc — 10  kw  directional  au- 
thorized by  NARBA,  5  kw  used 

(later  notification  indicated  use  of 
5  kw  day  and  1  kw  night).  New 
agreeiTient  provides  for  10  kw  di- 

rectional or  2  kw  non-directional, 
station  to  be  at  Havana. 

960  kc — 10  kw  directional  au- 
thorized by  NARBA,  1  kw  used. 

High-power  rights  on  this  channel 
to  be  relinquished. 

980  kc — No  high-power  rights 
under  NARBA  (permitted  power 
of  5  kw  was  used).  New  agree- 

ment provides  for  10  kw  directional 
at  Havana. 

1150  kc — Same  as  980  kc  above. 
1270  kc — 10  kw  directional  au- 

thorized by  NARBA,  but  not  used. 
High-power  rights  to  be  relin- 

quished. TOTALS  —  10  channels  under 
NARBA;  10  under  new  agreement. 

(Directional  antennas  would  be 
designed  to  avoid  interference  to 
U.  S.  stations  having  priority.) 
NEW  INTERFERENCE  TO 

U.  S.  REGIONALS 
(Work  reportedly  was  still  in 

progress  on  this  phase  of  negotia- 
tions late  last  week.  Information 

shown  below,  therefore,  is  tenta- 
tive.) 

WDBO  Orlando  (580  kc)— Pres- 
ent RSS  2.37;  new  limit  2.80;  in- 

crease 0.43. 
WSUN  St.  Petersburg  (620  kc) 

— Present  2.13;  new  2.70;  increase 0.57. 

WJAX  Jacksonville  (930  kc)  — 
Present  2.61;  new  2.85;  increase 

0.24. WDSU  New  Orleans  (1280  kc) 
— Present  2.54;  new  3.10;  increase 
0.56. 
WCOA  Pensacola  (1370  kc)  — 

Information  not  definitely  ascer- 
tained. 
WCSC  Charleston,  S.  C.  (1390 

kc)— Present  2.73;  new  3.26;  in- 
crease 0.53. 

WALA  Mobile  (1410  kc)— Pres- 
ent 3.04;  new  3.22;  increase  0.18. 

Puli  Ouf  for  Filing 

NARBA  Turmoil  Lessen 
(Continued  from  page  27) 

increase    ranges    from    0.18   to  0.5 
millivolts,  which  treaty  advocates  fel 
"is  insignificant  and  probably  conlf 
not  be  measured."    To  fight  over  thi 
portion    of   the   treaty,   they  main 
tained,  would  risk  "undue  chaotic  in 
terference  to  a  relatively  large  num- 

ber of  stations  in  the  entire  south- 
ern, southeastern  and  eastern  part  of 

the  U.  S." 

5.  Interference  with  U.  S.  loca 
channels. — Supporters  of  the  agree 
ment  said  there  is  only  one  instanci; 
of  Cuban  use  of  local  channels  witii 
more  than  250  w.  The  lone  case  in- 
volves  1  kw  on  1340  kc.  They  fel 
"there  would  be  no  harm  whatsoever 
to  any  local  channel  stations  in  th>: 

U.  S." 

6.  Modification  of  U.  S.  operations 
to  accommodate  Cuban  stations. — 
Such  cases,  it  was  reported,  are  rela- 

tively few  in  number."  Advocates claimed  one  U.  S.  station  stands  to 
gain  and  that  two  Puerto  Rican  sta- 

tions affected  are,  in  any  event,  re- 
quired to  move  transmitter  locationsi 

because  of  the  construction  of  U. 
air  stations. 

7.  Protection  to  Cuban  stations.- 
The  agreement  provides  that  certain 
Cuban  operations  be  protected  fron 
interference  created  by  future  U.  S.| 

grants.    Advocates  felt  that  "in  most  > instances  this  works  no  hardship  onj 
existing  U.  S.  licensees  and  has  but  a 
minor  eflFect  on  future  assignments," 
although  "in  a  few  instances  existing 
licensees   would  be  handicapped  in 
proceeding   with    presently  planne 
improvements."     Protection  require 
ments  imposed  on  Cuba  would  bal 
ance  out,  "to  some  extent  at  least," the  increases  in  interference  which 
the    seven    regionals    would  receive 
from  Cuba. 

Op( 

)en  Mike 
(Continued  from  page  18) 

every  one  of  us,  just  outside  oui 
AM   primary  service   areas,  anc 
let's  do  it  now — summer  is  coming 
when  fading  and  atmosnherics  are 
a  source  of  grief  to  us  all.  In  short 
let's  plug  our  FM  outlets  and  gel 
back  a  return  on  our  investments 

Joseph  W.  Doherty Engineer  f 

WTRI-FM  Troy,  N.  Y. 

LEOPARD  HUNT 

WKY  Reports  Coverag 

WHEN  the  Oklahoma  City  zoo 
leopard  escaped  from  his  pit  a  fori 
night  ago  [BROADCASTING,  Marc- 

el, WKY-AM-FM-TV  reports  : 
gave  the  story  the  most  intensiv 
spot  and  public  service  coverage 
WKY  said  thousands  of  call; 

flooded  its  switchboard  at  the  time 

In  addition,  the  station's  new; bureau  fed  telephone  interview; 
twice  to  NBC,  three  times  t( 
KRNT  Des  Moines,  and  once  eacl 

to  KPO  San  Francisco,  KOK.-i 
Pittsburgh,  WIOD  Miami,  KITI 
San  Antonio,  and  KRMG  Tulsa. 

BROADCASTING    •  Telecastin 
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Let  us  show  you  the  actual  case  histories  of  daytime  selling 

programs,  on  a  wide  variety  of  products,  that  have  paid 
their  cost  many  times  over  in  direct  phone  and  mail  sales. 

Two" 

America's  Window  on  the  World 
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TV'S  RISING  COSTS 
TELECASTERS  will  have  to  reconcile  costs  of  television,  destined  to 
increase,  with  stepped  up  agitation  by  advertisers  and  their  agencies  for 
more  and  better  sales  effectiveness.  This  was  the  consensus  of  some  50 
speakers  at  the  second  annual  National  Television  Conference  sponsored 

Mulled  at  Annual  Chicago  Council 

in  Chicago  last  week  by  the  city's Television  Council. 
More  than  225  video  executives 

met  March  6-8  at  the  Palmer  House 
for  panel  discussions  and  speeches 
on  all  phases  of  the  medium.  Al- 

though the  cost  problems  were  re- 
current in  meetings  and  conversa- 

tion, interest  centered  also  on: 
9  Lack  of  availabilities  and 

adjacencies,  with  little  prospect  for 
relief  because  of  the  "freeze"  and 
possible  reconstruction  of  time  slots 
to  allow  more  commercial  time. 
#  Development  of  a  code  of 

conduct,  with  emphasis  on  good 
taste,  decency  and  dignity. 
#  Double-spotting,  which  gains 

added  revenue  for  the  telecaster 
but  sets  precedents  in  commercial- 

ism which  will  be  hard  to  break. 
#  Original  programming,  out- 

side the  realm  of  Hollywood  and 
New  York  with  their  high-budg- 

eted shows  and  top-rated  personali- 
ties, along  simple  lines  and  pat- 

terned to  the  local  scene. 
9  Rapid  development  of  day- 

time programming,  termed  the 
difference  between  making  a  profit 
and  breaking  even. 
9  Need  for  comprehensive  TV 

measurements  in  coverage,  spon- 
sor-identification and  impact. 

O  Establishment  of  uniform 
standards,  technical  and  produc- 

tion, among  stations,  with  special 
reference  to  TV  film  producers  who 
find  requirements  incompatible. 
9  More  intimate  knowledge 

among  agencies,  stations  and  clients 
about  how  to  move  goods  from 
shelves. 

Costs  were  surveyed  from  every 
angle,  but  conferees  were  most  con- 

cerned about  the  average  or  small 

budget  advertiser  who  finds  TV's 
doors    closed    because    of  prices. 

IN  THIS  TELECASTING  .  .  . 
TV's  Rising  Costs  Mulled  at  Chicago 

Eleven  Agencies  Bill  Over  $1  Million 
in  TV    2 

'Super  Circus'  Sells  for  Canada  Dry  6 
RCA  Industrial  System  Show    8 
Celomat    to    Participate    in  Color 
Hearing    10 

Interconnection  Question  Still  Un- settled   11 

DEPARTMENTS 
Film  Report      10      Telefixc  4 

Telestatus     ...  14 
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Spots  and  participations,  at  this 
point,  seem  to  be  his  only  out,  many 
speakers  agreed.  Station  men 
agreed  also  that  there  is  not  much 
of  an  actual  sales  problem,  but 
profitable  sales  are  hard  to  achieve. 
Progress  has  been  made,  but  little 

profit. Advertisers,  realigning  and  scru- 
tinizing budgets,  want  to  correlate 

more  effectively  expenditures  with 
results.  Merchandising,  a  neces- 

sary follow-up  to  video  advertising. 

is  an  extra  heavy  expense  item. 
Some  suggestions  for  the  future 

which  came  out  of  the  conference: 

(1)  purchase  of  the  coaxial  cable 
by  the  networks  on  a  spot  basis, 
when  needed;  (2)  shift  to  mood 
and  suggestion  selling  in  commer- 

cials; (3)  installation  of  TV  film 
networks;  (4)  exploitation  of  side 
rights,  to  defray  expenses  of  TV 
production;  (5)  cut  back  of  AM 
costs  on  networks  so  that  the  mon- 

ey differential  can  be  allocated  to 

TV;  (6)  large-screen  TV,  with  30- 
inch  screens  in  the  home  and  thea- 

tre TV,  and  networking  with  pro- 
gramming different  from  that  seen 

in  the  home. 

Maintenance  of  quality  programs  1 
is  video's  first  need,  in  the  opinion 
of  John  B.  McLaughlin,  advertis- 

ing and  sales  promotion  manager 
of  Kraft  Foods  Co.,  Chicago,  a 
keynote  speaker  at  the  opening 
luncheon. 

"More  important  in  maintaining 
the  industry,"  Mr.  McLaughlin 
said,  "is  whether  spot  advertisers 
are  to  be  allowed  to  coast  along  in 
the  wake  of  large  commercial  spon- 

sors and  reap  benefits  they  don't 
pay  for.  Often,  because  of  hisi! 
greatly  lowered  time  cost,  the  spot 
buyer  can  spend  more  money  on 
dramatic  commercials  than  we  can. 
He  really  gets  a  greater  impact  on  ̂  

AGENCY  BIL
LINGS   n  Excee

d  $1  Million  in  '49 By  FLORENCE  SMALL 
ELEVEN  advertising  agencies  in 
New  York  registered  television  net- 

work billings,  including  time,  talent 
and  production  costs,  of  more  than 
$1  million  during  1949,  with  one 
agency  tabulating  as  high  as  $8 
million  and  three  others  exceeding 

$3  million. 
These  were  the  salient  facts  un- 

covered in  a  special  survey  by 
Telecasting  last  week. 

Basing  its  figures  on'  both 'pto- duction  (including  talent)  and  time 
costs,  Telecasting  learned  that  .the 
lead  agency  by  a  wide  margin  is  J. 
Walter  Thompson  Co.  Its  $8  mil- 

lion outlay  outstrips  by  $3  million 
its  two  closest  competitors.  Young 
&  Rubicam  and  Kudner  Agency, 
both  of  which  had  yearly  totals  of 

$5  million. 
William  Esty  ranks  third  in  an- 

nual television  expenditures  with 
$3  million  followed  by  Cunningham 
&  Walsh  (then  Newell-Emmett) 
with  $2,800,000  spent  in  1949. 

Those  New  York  agencies  which 
spent  more  than  $1  million  but  less 
than  $3  million  for  television  bill- 

ing in  1949  are  Lennen  &  Mitchell, 
S2  million;  McCann-Erickson,  $2 
million;  Benton  &  Bowles,  $1,700,- 
000;  N.  W.  Ayer,  $1,500,000; 
Campbell-Ewald,  $1  million  and 
Kenyon  &  Eckhart,  $1  million. 

J.  Walter  Thompson's  produc- 
tion costs  for  1949  were  approxi- 

mately $5  million  for  the  following 
shows:  Tournament  of  Champions, 
International  Boxing  Club,  Through 

the  Crystal  Ball,  Kay  Kysej-'s  Col- 
lege of  Musical  Knowledge,  The 

Clock,  Auction-Aire,  Kraft  Televi- 

sion Theatre,  Kukla,  Fran  &  Ollie, 
Dione  Lucas,  and  The  Hartmans. 
Young  &  Rubicam  devoted  an 

estimated  $2,500,000  to  production 
costs  for  the  following  shows: 

Bigelow  Show,  Phil  Silvers  Ai-row Show,  The  Fred  Wariyig  Show, 
Author  7neets  the  Critics,  The  Mere- 

dith Willson  Show,  The  Goldbergs, 
Paul  Whiteman  Goodyear  Revue, 

We,  the  People,  Arthur  Godfrey's Talent  Scouts,  Gulf  Road  Show 
with  Bob  Smith,  Silver  Theatre  and 
Cinsade  in  Europe. 

Kudner  Agency  allocated  an  esti- 
mated $2,500,000  for  production 

costs  of  the  following  programs: 
Martin  Kane,  Private  Eye,  Texaco 
Star  Theatre,  Opening  Night  at  the 
Metropolitan  Opera,  Fireball  Fun 
for  All,  Stop  the  Music,  Admiral 
Broadway  Revue. 

William  Esty's  Costs 
William  Esty  &  Co.  designated  an 

estimated  $1,500,000  to  production 
costs  for  the  following:  The  Col- 

gate Theatre,  Golden  Gloves  Box- 
ing, Madison  Square  Garden,  Man 

Against  Crime,  Camel  Sports  Cara- 
van, Camel  Neivsreel  and  the  Inter- 

national Finals  of  the  Golden 
Gloves. 

Cunningham  &  Walsh  spent  an 
estimated  $1,700,000  for  production 
costs  on  the  following:  Arthur 
Godfrey  and  His  Friends,  Chester- 

field Supper  Club,  and  The  Dog 
Show. 

Lennen  &  Mitchell  allotted  an 
estimated  $1  million  for  produc- 

tion costs  on  the  following:  Origi- 
nal Amateur  Hour  and  Stop  the 

Music. 
McCann-Erickson  expended  an : 

estimated  $1  million  in  production 
for  the  following  1949  shows :  Roll- 

er Derby,  Greatest  Fights  of  the 
Century,  Navy-Notre  Dame  Game, 
U.  S.  Army  Championship  Boxing 
Bouts,  The  Wayne  King  Show,  The 
Swift  Show  and  Studio  One. 

Benton  &  Bowles  outlayed  an 
estimated  $850,000  in  production 
costs  for  the  following:  This  is 

Show  Business,  Who  Said  That,'' 
Meet  The  Press  and  Mama.  ' 

N.  W.  Ayer  spent  approximately' 
$750,000  for  production  costs  on' 
the  following:  Your  Showtime,' 
football  games.  Singing  Lady  and' 
Kukla,  Fran  &  Ollie.  ; 

Campbell-Ewald  production  costs  j 
during   1949   were   an   estimated  \ 
1500,000    for   the   following  pro- 

grams: Inside  USA,  football  games, 

Chevrolet    Teletheatre,  Chevr-olet on  Broadway,  and  Roller  Derby. 
Kenyon  &  Eckhardt,  expended 

approximately  $600,000  in  produc 
tion  for:  United  Nations,  Toast  of 

The  Town  and  Ford  Theatre.  ' 
The  breakdown  of  the  relation 

between  production  and  time  costs' would  seem  to  indicate  that  during 
most  of  1949  television  tended  to- 

ward the  broad  economic  philoso- 
phy of  radio  wherein  time  and  pro-i auction  incline  generally  to  equalf 

each  other.  However,  toward  the, 
latter  part  of  the  year  and  early  in; 
1950  production  costs  rose,  and  are 
rising,  according  to  agency  sources 
in  a  ratio  of  three  to  one,  withi 
production  costs  almost  tripling  the 
cost  of  time. 
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AMONG  those  attending  Monday  night's  TV  conference  banquet  were  (I  to  r): 
Reynold  Kraft,  Paul  H.  Raymer  Co.,  New  York;  John  McPartlin,  WNBQ  (TV) 
Chicago  sales  manager;  Robert  D.  Swezey,  WDSU-TV  New  Orleans;  Joy 
Shepard,  WGN-TV  Chicago;  I.  E.  Showerman,  NBC  vice  president,  Chicago; 

F)  Jack  Russell,  Mutual  Entertainment  Agency;  Jules  Herbeveaux,  WNBQ  man- 
ager; Earl  Thomas,  TV  Inc.,  New  York 

THIS  head  table  group  at  the  Chicago  Television  Conference  luncheon  Tues- 
day includes  (I  to  r)  Richard  Grover,  vice  president.  Admiral  Corp.;  Carl  J. 

Meyers,  chief  engineer,  WGN  Inc.,  Chicago;  Robert  J.  Burton,  vice  president, 
BMI;  Hugh  Davis,  executive  vice  president,  Foote,  Cone  &  Belding,  Chicago; 
J.  A.  Frye,  Stromberg  Carlson,  and  E.  Y.  Flanigan,  general  manager  of 

WSPD-TV  Toledo. 

Ji  our  audiences  than  we  do.  At  the 
moment  they  are  spending  their 
money  more  wisely  than  we  are. 
This  problem  is  even  more  serious 
in  TV  than  it  ever  was  in  radio, 
where  it  is  no  longer  profitable  to 

<j  carry  a  one-hour  show." 
Tracing  Kraft's  TV  history,  Mr. 

McLaughlin  said  his  firm  in  1948 
spent  $1  for  every  TV  set  in  the 

U.  S.  Early  in  '49,  this  went  down 
to  50c,  and  to  28c  late  in  the  year. 
His  1950  estimate — between  15  and 
18c.  "That  represents  real  prog- 

ress," he  said. 

||  Denny  for  McConnell 

p  Charles  R.  Denny  Jr.,  NBC  ex- 
ecutive vice  president,  substituted 

for  President  Joseph  H.  McCon- 
nell in  delivering  the  second  key- 
note speech.  Outlining  TV's  di- 

mensions, Mr.  Denny  said  the  audi- 
ence today  which  sees  one  dramatic 

TV  performance  outnumbers  all 
those  who  see  all  of  Broadway's 
dramas  in  an  entire  season.  Chi- 

cago TV  circulation  is  double  that 
of  Life  magazine,  he  pointed  out. 
New  concepts  of  programming, 

as  in  the  "Chicago  approach,"  were 
defined  by  Ted  Mills,  executive  TV 
producer  at  NBC  Chicago,  and 

Beulah  Zachary,  producer  of  NBC's 
Kiikla,  Fran  &  OlHe.  The  panel 
was  conducted  by  Fred  Killian, 
program  director,  ABC-TV  Chi- 

cago, who  introduced  also  Fred  Bol- 
ton, art  director,  J.  Walter  Thomp- 
son Co.,  and  Steve  Hatos,  manager 

of  James  L.  Saphier  Talent 
;  Agency,  both  Chicago. 

Mr.  Mills,  producer  of  Garroway 

at  Large,  said:  "Whatever  good 
things  are  coming  out  of  Chicago 
are  good  because  we  are  poor  finan- 

cially. This  forces  us  into  produc- 
tion and  conception  techniques 

which  can  make  our  lack  of  money 
a  blessing,  and  these  things  apply 
to  stations  anywhere  outside  New 

York  and  Hollywood." Color  came  in  for  a  hearing  at 
the  Tuesday  luncheon,  when  NBC 
Chicago  Commentator  Clifton  Ut- 
ley  sparked  discussion  by  Martin 
Codel,  editor  of  a  Washington 
newsletter.  Television  Digest  and 
FM  Reports,  Richard  Graver,  vice 
president.  Admiral  Corp.;  Carl 
Meyers,  chief  engineer,  WGN-TV 
Chicago,  and  J.  Hugh  E.  Davis, 
executive  vice  president,  Foote, 
Cone  &  Belding. 

Color  Question 
Mr.  Utley  read  messages  to  con- 

ferees from  color  experts.  Presi- 
dent R.  C.  Cosgrove  of  the  Radio 

Mfrs.  Assn.  reaffirmed  the  group's 
position  that  color  is  not  ready. 
Sen.  Edwin  C.  Johnson  decried  the 

"pessimistic  approach  and  reluc- 
tance to  push  forward."  .Program- 

wise,  color  TV  won't  cost  .a  nickel 
more,  and  the  impact  will  be  10  to 
1  over  black-and-white.  Color  tele- 

vision is  a  commercial  reality  to- 
day, he  charged. 

RCA  President  Frank  Folsom 

pointed  up  the  "little  or  no  effect" 
color  talk  has  had  on  black-and- 
white  set  sales.  CBS  President 
Frank  Stanton  said  color  TV  is  an 

"accomplished  fact,  irrespective  of 
FCC  hearings."    Dr.  Allen  B.  Du- 

Mont  of  DuMont  Labs,  said  that 
because  of  the  incompatibility  of 
the  CBS  system,  introduction  would 
cause  a  turmoil.  RCA  and  Color 
Television  Inc.,  in  his  opinion,  have 
promise  for  future  developments. 

Color  has  been  delayed  because 
(1)  almost  no  one  can  afford  to 
broadcast  color  on  a  substantial 
scale,  and  (2)  even  if  it  were  per- 

fected and  ready,  it  would  come 
slowly  because  gadgets  would  be 
needed  for  reception  and  transmis- 

sion, according  to  Mr.  Codel.  It 
will  be  a  long  time  before  adver- 

tisers think  it  worth  while.  No- 
body's color  is  ready  or  even  in 

early  prospect,  he  said.  "To  prom- ise color  any  time  soon  might 
stymie  progress  being  made  in 
black-and-white. 

"Compatibility  is  the  key,  be- 
cause you  can't  build  a  new  audi- ence from  scratch.  Colorcasts  must 

be  received  on  the  black-and-white 

sets." 

Admiral  Position 
Admiral  favors  compatibility, 

Mr.  Graver  asserted.  When  asked 

about  possible  costs,  he  said  it  de- 
pends on  the  additional  number  of 

tubes  needed,  the  picture  tube  and 
the  expensive  cabinet.  Color  sets 
may  cost  "several  hundred  dollars 
more"  than  black-and-white.  "There 
is  no  evidence  of  color  hampering 
in  any  way  the  keen  desire  for 
black-and-white  sets  today.  The 

industry  can't  and  isn't  meeting 
current  demand.  Customers  men- 

tion color  but  are  not  waiting  for 
it,"  he  said. 

Mr.  Meyers  of  WGN-TV  charged 

^CBS  with  making  no  progress  in 
its  color  system  since  1940,  and 
said  RCA  and  CTI  have  made  great 
progress  since  October.  He  pointed 
out  that  there  are  170  lines  in  the 
CBS  picture,  230  CTI,  and  250 
RCA,  with  275  lines  now  used  in 
black-and-white  transmission. 

Film  must  get  the  quality  of  live 
shows,  and  will  be  under  a  stigma 
until  then,  George  Harvey,  presi- 

dent of  the  Chicago  Television 
Council,  said  at  the  Wednesday 
luncheon  when  introducing  Russ 
Johnston,  vice  president  of  Jerry 
Fairbanks  Films,  New  York. 

Coverage  vs.  Costs 
Sooner  or  later  we  will  have  to 

measure  TV  as  any  other  medium, 
Mr.  Johnston  said,  referring  to 
coverage,  sponsor  identification 
and  impressions,  all  of  which  will 
be  related  to  cost. 

Shows  without  an  element  of 
immediacy  can  be  circulated  on 
film  to  avoid  high  cable  costs,  he 

said. 
He  outlined  the  firm's  new  Multi- 

cam  system,  with  motion  pictures 
being  shot  by  multiple  cameras 
synchronized  to  a  sound  track  and 
an  optical  system  which  follows 
the  focus.  "We  have  the  flexibility 
of  an  electronic  camera,  can  take 
long,  medium  and  close  shots  at  the 
same  time,  and  can  film  a  half 

hour  show  in  a  half  hour." 
Gil  Berry,  western  sales  man- 

ager for  DuMont  TV  Network, 
read  a  speech  slated  to  be  given  by 
Chris  Witting,  general  manager  of 
the  network.    He  pointed  out  that 

(Continued  on  Telecasting  12) 

ATTENTION  getter  in  this  conference  banquet 
group  is  Thomas  L.  Rowe  (r),  chief  engineer, 
WLS  Chicago.  Others  are  (I  to  r)  Chuck  Gay, 
TV  director,  Kircher,  Helton  &  Collett  Agency, 
Dayton,  Ohio;  J.  Leonard  Reinsch,  managing 
director,  WSB-TV  Atlanta;  Glenn  Snyder,  vice 

president,  WLS  Chicago. 

AMONG  guests  at  the  head  table  at  the  TV 
conference  banquet  are  (I  to  r):  Judge  Justin 
Miller,  NAB  president;  Mayor  Martin  Ken- 
nelly  of  Chicago;  George  Harvey,  WGN-TV 
Chicago  sales  manager  and  president  of  Chi- 

cago TV  Council,  and  Herb  Graffis,  toastmas- 
ter  and  Chicago  Sun-Times  columnist. 

GENERAL  MANAGER  Harry  Bannister  (r)  of 

WWJ  Detroit  discusses  a  point  at  Monday's 
banquet  with  (I  to  r)  Benedict  Gimbei  Jr.,  pres- 

ident, WIP  Philadelphia;  William  A.  Mc- 
Guineas,  WGN-TV  Chicago,  commercial  man- 

ager, and  Kay  Lucke,  Chicago.  Over  225  at- 
tended the  CTC  sessions. 



TWO  LARGEST  studios  at  ABC's  Tel- 
evision Center  are  (left  photo)  TV-1, 

measuring  100  by  100  feet  with  a 
45-foot  ceiling,  and  (right)  TV-4, 

which  is  34  by  62  feet. 

IN  THE  18  months  since  New 

York's  Mayor  William 
O'Dwyer  welcomed  WJZ-TV  to 

the  air  (for  the  benefit  of  TV  his- 
torians, the  date  was  Aug.  10, 

1948),  it  has  served  a  two-fold 
function.  That  of  originating  a 
general  program  service  for  the 
nationwide  audience  of  the  ABC 
video  network  which  it  serves  as 
key  station  and  of  providing  good 
local  programming  for  its  own 
viewers  in  the  New  York  metropol- 

itan area. 

Actually,  there  has  been  little 
conflict  between  the  two  sides  of 
this  dual  service,  according  to  Mur- 

ray B.  Grabhorn,  ABC  vice  pres- 
ident and  general  manager  of 

WJZ-AM-TV.  "If  we  create  a 
program  of  network  quality — and 
we  have  to  if  we're  going  to  com- 

pete successfully  for  the  New  York 
television  audience  with  the  six 
other  TV  stations  on  the  air  here — 
it  would  make  little  sense  to  put  it 
on  the  air  here  in  New  York  but 
to  withhold  it  from  the  rest  of 

the  network,"  he  said. 
WJZ-TV's  local  operation  is 

completely  integrated  with  that  of 
the  ABC-TV  network.  There  is 
only  one  employe  whose  salary  is 
charged  exclusively  to  WJZ-TV, 
Harold  Day,  who  serves  as  liaison 

Good  Local  Programming  for  New  York,  Plus  Service 

As  the  ABC-TV  Key,  Is  the  Dual  Role  of  WJZ-TV 

between  the  program  department 
and  the  spot  and  local  salesmen. 
This  sales  staff  serves  not  only  the 
five  TV  stations  owned  by  ABC 
but  its  AM  stations  as  well,  differ- 

ing from  network  sales,  where  AM 
and  TV  are  separated  and  a  sales- 

man handles  one  or  the  other  but 
not  both. 

"The  reason  for  different  proce- 
dures for  network  sales  and  spot 

and  local  sales,  is  really  very  sim- 
ple," Mr.  Grabhorn  explained.  "The 

network  salesman  is  normally  pre- 
senting a  plan  to  a  client,  a  par- 

ticular program  which  fits  into  or 
can  be  made  the  basis  of  a  complete 
advertising  campaign  for  a  partic- 

ular product.  That's  creative  sell- 
ing, and  if  the  salesman  tried  to 

work  in  two  media  at  once,  he'd  be 
selling  against  himself. 

"It's  different  in  the  spot  and 
local  level;  here  selling  is  competi- 

tive not  creative.  When  an  agency 
starts  to  buy  spots  the  nature  of 

the  campaign  is  set;  the  salesman's job  is  to  deliver  information  about 
rates  and  availabilities  and  to  try 
to  get  his  stations  on  the  list. 
Since  the  same  timebuyer  usually 
buys  both  radio  and  TV,  our  ex- 

perience has  been  that  having  the 
same  salesman  for  both  is  more 
effective  than  assigning  different 
men  to  AM  and  TV.  We  tried 

that,  but  it  didn't  work." 
Although  other  sales  executives 

may  not  agree  with  this  theory, 
it's  hard  to  quarrel  with  its  re- 

sults. ABC-TV's  spot  and  local 
sales   in   the   opening  months  of 

ABC  PRESIDENT  Robert  E.  Kintner 
(I)  shakes  hands  with  William  Zeck- 
endorf,  now  a  member  of  the  net- 

work's board  of  directors  and  also  a 
president  of  Webb  &  Knapp,  follow- 

ing completion  of  the  ABC  acquisi- 
tion of  its  Television  Center.  Webb 

&  Knapp  handled  the  real  estate  deal. 

1950  are  running  about  three  times 
the  volume  of  the  same  months  of 
1949,  with  a  substantial  month-to- 
month  increase,  Mr.  Grabhorn  re- 

ported. WJZ-TV's  nighttime  announce- 
ments are  completely  sold  out,  even 

the  sign-on  and  sign-off,  he  stated. 
The  station's  daytime  operation, 
which  is  entirely  local  in  contrast 
to  the  evening  hours  which  are 
largely  devoted  to  network  pro- 

gramming, is  "away  in  the  black," 
he  reported,  with  revenue  substan- 

tially higher  than  operating  ex- 
penses and  gaining  every  month. 

The  WJZ-TV  daytime  operation, 
which  was  launched  last  May,  is 
made  up  of  two  programs.  Market 
Melodies,  a  women's  participation 
show,  2-4  p.m.,  and  TV  Telephone 
Game,  a  video  bingo  type  show, 
4-4:30  p.m.  Both  are  telecast 
Wednesday  through  Saturday 
(WJZ-TV  is  not  on  the  air  Mon- 

day and  Tuesday). 

FOUR  of  the  five  advertisers  who started  with  Market  Melodies 
are  still  on  its  sponsor  list,  which 
has  now  expanded.  They  are  Stahl- 
Meyer  (meats).  Hills  Brothers 
(Dromedary  Mix),  Brooklyn  Union 
Gas  Co.  (ranges,  refrigerators). 
Snow  Corp  Marketers  (frozen 
orange  juice) .  The  only  original 
sponsor  to  drop  out  was  Foremost 
Dairies  (ice  cream),  a  hot  weather 
advertiser  who  contracted  for  a 
summer  campaign  only. 

The  fact  that  these  accounts  con- 
tinue to  sponsor  Market  Melodies 

at  a  cost  of  roughly  $500  a  week 
indicates  that  the  program  must 
be  doing  a  satisfactory  sales  job. 
More  specifically,  WJZ-TV  cites 
such  direct  sales  results  as  284 
orders  from  one  announcement  of 

a  $15  reconditioned  vacuum  clean- 
er; over  700  sales  of  a  $2.95  set  of 

Christmas    tree    ornaments  from 
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five  announcements;  over  300  sales 
of  a  $1  set  of  toy  balloons  from  one 
announcement;  an  average  of  $600 
worth  of  sales  apiece  from  a  series 
of  announcements  for  a  $2.95  Jiffy 
Stitcher. 

Outstanding  success  of  the  Tele- 
phone Game,  which  averages  1,000 

calls  a  day,  is  for  Swift  &  Co.,  one 
of  its  four  sponsors.  Swift  gives 
the  program  entire  credit  for  open- 

ing up  the  New  York  market  for 
its  peanut  butter,  reporting  that 
sales  have  mounted  so  steadily  the 
company  has  had  to  appoint  two 
additional  brokers  to  handle  the 
new  retail  accounts. 

Last  fall  WJZ-TV  experimented 
with    a    pre-Christmas  Holiday 
Hints  series,  Friday  evening  half- 
hour    telecast    demonstrations  ol, 
holiday  gift  or  service  ideas,  pre 
sented  by  Anne  Russell  and  Walter 
Herlihy,  co-conductors  of  Market 
Melodies.    This  series  of  straight 
commercial     demonstrations  and 
sales  talks,  without  any  entertain 
ment  in  the  usual  sense,  was  sg 
successful  that  the  station  is  plan 
ning  to  repeat  it  this  year,  possibly 

for  other  holidays  as  well  as  Christ- mas. 

The  Fitzgeralds,  veteran  radio 

husband-and-wife  "breakfast  table'' 
team,  do  two  half-hour  shows  a 
week  on  WJZ-TV  in  the  early  eve- 

ning hours  and  are  numbered 

among  the  station's  "sold  out"  local 
programs.  A  similar  happy  fate  i 
anticipated  for  the  Ray  Heathertmt 
Show,  a  sidewalk  superintendeni 
program  filmed  at  various  spots 
around  New  York,  which  recently 

has  been  added  to  the  WJZ-TV 
early  evening  schedule. 

These  programs,  plus  most  of 
the  station's  network  originations, 
are  telecast  from  the  ABC  Tele- 

vision Center,  three  connecting 
buildings  on  West  66th  St.,  jusi 
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off  Central  Park.  Five  live  studios, 
the  largest  100  feet  square  with  a 
45-foot  ceiling,  a  film  projection 
room,  paint  and  carpentn,^  shops, 
scenery  warehouses  and  prop  store- 

rooms, film  laboratory,  kinescope 
recording  room,  plus  offices,  dress- 

ing rooms,  etc.,  occupy  more  than 
two  million  cubic  feet  of  space. 

By  housing  all  the  various  ele- 
ments needed  for  a  video  program 

together,  the  Center  saves  time  and 
manpower,  eliminates  warehouse 
and  trucking  charges  and  alto- 

gether lowers  production  costs  by 

20^f  to  25 ''■f,  say  ABC  executives, 
who  expect  this  saving  to  swing 
many  top  video  programs  to  ABC 
in  preference  to  other  TV  networks. 
Two  theatres,  the  Ritz  and  the  58th 
St.  Playhouse,  accommodate  pro- 

grams with  studio  audiences.  There 
also  are  two  mobile  units  for  re- 

mote pickups. 
Equipment  includes  18  studio 

cameras  (one  mounted  on  a  Hous- 
ton crane),  six  field  cameras,  seven 

microphone  booms,  four  film  cam- 
eras, six  motion  picture  projectors 

(two  35mm,  four  16mm),  two  mi- 
crowave units,  four  video  record- 

ers. All  of  the  equipment  is  RCA 
except  for  three  DuMont  studio 
cameras. 
The  WJZ-TV  transmitter,  an 

RCA  TT  5A  5  kw  unit,  was  trans- 
ferred last  month  from  its  original 

location  on  the  43d  floor  of  the 
Pierre  Hotel  to  the  85th  floor  of 
the  Empire  State  Bldg.  In  moving 
the  transmitter  26  blocks,  down- 

town, and  that  much  farther  from 
the  ABC-TV  Center,  the  station 
more  than  doubled  the  height  of 
its  transmitting  antenna. 

ABOUT  800  persons  work  for 
.  WJZ-TV  and  the  ABC  network 

in  New  York,  including  some  60 
engineers  and  technicians,  80  in 
programming  and  six  in  sales,  plus 
about  150  assigned  to  TV  duties  in 
continuity  acceptance,  news,  pub- 

licity, accounting,  and  other  de- 
partments of  the  network  organiza- 

tion. 
Top  executives  include  Mr.  Grab- 

horn;  Clarence  L.  Doty,  sales  man- 
ager of  WJZ-AM-TV ;  Frank  Marx, 

ABC  vice  president  and  chief  engi- 
neer of  WJZ-TV ;  Alexander 

Stronach,  ABC's  national  director 
of  television  program  operations 
and  program  manager  of  WJZ-TV. 

Facilities  of  WJZ-TV  and  the 
ABC  video  operation  in  New  York 
have  cost  the  network  some  $3,- 
700,000  of  a  total  of  $8,500,000 
capital  investment  in  video  plant 
and  equipment  in  Detroit,  Chicago, 
Los  Angeles,  and  San  Francisco  as 
well  as  New  York.  Amortization 
of  this  sum,  plus  heavy  operating 
costs  which  the  network's  TV  reve- 

nue does  not  yet  offset,  caused  ABC 
last  fall  to  cut  the  air  time  of  WJZ- 
TV  from  seven  to  five  days  a  week, 
coincidentally  dropping  some  of  the 
network's  more  expensive  sustain- 

ing programs. 
Robert  Kintner,  ABC  president, 

said  at  that  time  that  the  curtail- 
ment was  a  temporary  expedient 

to  allow  ABC  to  strengthen  its 
video  programming  on  the  other 
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five  nights  without  unduly  tapping 
the  network's  resources.  ABC's 
net  revenue  for  the  first  nine 
months  of  1949  showed  a  net  loss  of 
several  hundred  thousand  dollars, 
attributable  to  expenditures  for 
TV.  Even  with  the  curtailed 
schedule,  Mr.  Kintner  said  that  the 
network  was  spending  at  the  rate 
of  81,200,000  a  year  for  TV  sus- 

taining shows. 

WJZ-TV's  current  five-day,  33- 
hour  weekly  program  schedule  may 
be  divided  a  number  of  ways;  12% 
hours  of  local  programs  and  20 
hours  of  network  shows;  29% 
hours  of  live  program  and  3% 
hours  of  films,  including  two  hours 
of  kinescope  recordings  of  pro- 

grams originating  at  other  ABC 
TV  stations;  18  hours  and  55  min- 

utes of  commercial  programs,  in- 
cluding 11  hours  of  local  participa- 

tion shows  but  omitting  WJZ-TV's 
extensive  line-up  of  sponsored 
spots,  and  14  hours  and  5  minutes 
of  sustainers. 

Roughly  classified  into  program 
types,  the  WJZ-TV  schedule  for 
the  week  of  February  12-18  con- 

tained: 2V2  hours  of  kid  shows,  IV2 
hours  of  comedy,  IV2  hours  of 
drama,  7%  hours  of  sports  (chiefly 
the  Roller  Derby) ,  5  hours  of  quiz 
shows,  3  hours  of  musical  variety, 
8  hours  of  Market  Melodies,  SVi 
hours  of  talk  program  (discussions, 
forums,  interviews,  etc.),  30  min- 

utes of  documentary  and  30  min- 
utes of  religious  programming. 

THE  list  of  outstanding  pro- 
grams WJZ-TV  has  originated 

for  the  ABC-TV  network  begins 
with  the  all-star  variety  show  from 
New  York's  Palace  Theater,  the 
Mecca  of  vaudeville,  which  inaugu- 

rated the  station's  program  service 
on  Aug.  10,  1948. 

On  election  night,  WJZ-TV  fed 
returns  to  the  network  under  the 
sponsorship  of  Kaiser-Frazer  Sales 
Co.,  with  commentaries  by  Walter 
Winchell,  Drew  Pearson  and  the 
rest  of  the  ABC  news  corps,  aided 
by  George  Gallup  who,  as  the  eve- 

ning wore  on,  swallowed  his  own 
predictions  in  full  view  of  the  ABC- 
TV  audience.  Later  that  month, 
WJZ-TV  telecast  the  opening  of 
the  opera  season  at  the  New  York 
Metropolitan  Opera  House,  cover- 

ing the  full  performance  of  Verdi's 
"Otello"  plus  between-the-act  in- 

terviews with  opera  stars  and 
notables  from  the  audience.  This 

opera  telecast,  a  first  in  video  his- 
tory, was  sponsored  by  the  Texas 

Co.,  which  repeated  its  sponsorship 
of  ABC  telecast  opera  a  year  later 
at  the  Met's  1949  opening. 

In  the  sports  realm,  WJZ-TV 
early  realized  the  viewing  appeal 

of  the  Roller  Derby's  fast,  furious, 
and  frantic  action,  and  for  the  sec- 

ond year  is  feeding  an  hour  or  more 
of  this  sport  to  the  network  most 
weekday  nights,  with  Blatz  Brew- 

ing Co.,  Chesebrough  Mfg.  Co.  and 
Chevrolet  Dealers  Assn.  currently 
sponsoring  these  programs. 
Another  notable  WJZ-TV  net- 

work origination  is  the  video  ver- 
sion of  Stop  the  Music,  mystery 

melody  jackpot  program,  sponsored 
by  Admiral  Corp.  and  P.  Lorillard 
Co.  Paul  Whiteman's  variety  show 
for  Goodyear  Tire  &  Rubber  Co. 
and  Kellogg's  Singing  Lady  series 
are  other  top  ABC  TV  shows  fed 
to  the  network  by  WJZ-TV. 

The  World  War  II  documentary 
film  series.  Crusade  in  Europe,  first 
telecast  from  WJZ-TV  to  the  net- 

work with  Time  Inc.  as  sponsor  is 
now  being  repeated  as  a  local  series 
on  WJZ-TV  and  other  ABC  video 
affiliate  stations.  Bowery  Savings 
Bank  is  sponsoring  this  second  run 
on  WJZ-TV. 
WJZ-TV  operates  on  Channel  7. 

Its  base  rate  for  an  hour  of  Class 
A  time  (7-10:30  p.m.,  Monday 
through  Saturday,  6-10:30  p.m., 
Sunday)  is  $2,000.  For  an  hour 
of  Class  B  time  (5-7  p.m.,  Monday 
through  Saturday;  10:30-11  p.m., 
Monday  through  Sunday;  1-6  p.m., 
Sunday)  the  base  rate  is  $1,500. 
The  Class  C  rate  (all  other  time) 
is  $750  an  hour.  Discounts  run 
from  21/2  for  13  or  more  broad- 

casts to  20<7f  for  260  or  more. 
While  its  primary  role  will  al- 

ways be  that  of  a  network  key  sta- 
tion. WJ7-TV  will  continue  to  ex- 
pand its  local  operations,  particu- 

larly in  the  daytime  hours. 

"Programs  such  as  Market  Mel- 
odies have  clearly  demonstrated 

that  television  fits  into  the  retail 
sales  picture  in  a  way  that  radio 

INTEGRAL  parts  of  Television  Center 
are  (top  photo)  the  film  laboratory, 
several  rooms  in  a  special  section  of 
the  basement  area  which  have  been 
set  apart  for  film  editing,  storage, 
kinescope  recording,  etc.,  and  (lower 
photo)  the  master  control  from  which 

all  ABC  telecasts  are  controlled. 

never  has,"  Mr.  Grabhorn  said,  re- 
porting that  plans  are  nearing  com- 

pletion for  a  new  daytime  program 
to  be  sponsored  by  a  New  York  de- 

partment store.  "We  do  not  plan 
on  all-day  sustaining  program- 

ming," he  added,  "but  we  do  ex- 
pect to  expand  our  daytime  opera- 

tions as  we  find  programs  that  will 
fill  a  need  for  our  viewers  and  our 

sponsors." FLORIDA  FIRM 
Pelican  Productions  Formed 

ORGANIZATION  of  Pelican  Pro- 
ductions, firm  specializing  in  film- 

ing sporting  events  in  Florida  for 
television  use,  has  been  announced. 
The  firm's  address  is  P.  0.  Box 
839,  St.  Petersburg,  Fla. 

Officers  are  Phillip  Dana  Boose, 
president;  Lyman  E.  Rogers,  vice 
president;  Raymond  I.  Whitely, 
secretary  and  treasurer.  Mr. 
Boose  has  been  in  television  and 
radio  in  Philadelphia  and  the  New 
Jersey  area.  Prior  to  that,  he  was 
a  sportscaster  for  WTSP  St. Petersburg. 

Tavern  TV  Ban 

BAN  on  the  use  of  television  in  city 
taverns  and  off-sale  liquor  estab- 

lishments was  voted  by  a  split  bal- 
lot of  three  to  two  by  the  Duluth 

City  Council  last  Monday 
(March  6). 
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Ws  'Super-Circus' 

For  Canada  Dry 

By  JANE  PINKERTON 

APTLY  NAMED  is  Super  Circus, 
for  it  begins  with  super  audiences 
and  ends  with  super  sales.  Such  is 
the  conviction  of  ABC  television, 
the  Canada  Dry  Ginger  Ale  Co., 
New  York,  and  J.  M.  Mathes 
Agency,  New  York. 

Sponsored  by  Canada  Dry  on  the 
network  from  Chicago  each  Sunday 
since  last  April,  Super  Circus  oc- 

cupies a  five-ring  stage  in  the 
minds    of    network,    agency  and 

client  personnel.  The  format  lends 
itself  to  successful  merchandising 
tie-ins  with  retailers,  gives  distrib- 

utors a  conversational  subject  with 
a  universal,  family  appeal,  and 
proves  that  video  cameras  are  ad- 

roit enough  to  catch  the  multifari- 
ous maneuverings  of  40  dogs  and 

three  trained  seals  at  one  time. 

The  hour-long  (4  to  5  p.m.  CST) 
show,  presenting  only  circus  per- 

formers conditioned  to  big-top 
operations,  is  a  blend  of  skillful 

direction,  a  sawdust  and  tent  atmo- 
sphere, unpredictable  animals,  bla- tant band  music  and  a  beautiful 

girl.  All  these  add  up  to  enter- 
tainment popularity  and  more  and 

more  Canada  Dry  sales.  Bubbling 
is  the  byword. 

Although  Super  Circus  origi- 
nated at  WENR-TV  Chicago  for 

the  network  Sept.  17,  1948,  it  re- 
mained unsponsored  until  April  of 

last  year,  when  the  beverage  firm 
decided  to  try  a  medium  new  to  the 
soft  drink  industry.  ABC  signed 
Canada  Dry  for  the  first  half  hour 
and  conducted  in  March  what  is  be- 

lieved to  be  the  industry's  first closed  circuit  TV  meeting. 
Canada  Dry  President  Roy  W. 

Moore;  William  M.  CoUings,  vice 
president  in  charge  of  company- 
owned  operations;  William  S. 
Brown,  vice  president  and  adver- 

tising manager;  and  Ralph  0. 
Nims,  manager  of  the  sales  and 
merchandising  department,  spoke 
directly  to  regional  and  district 
personnel  in  the  eight  cities  orig- 

inally comprising  the  ABC-TV  net- 
work. Mr.  Moore  and  Charles  C. 

Barry,  ABC  vice  president  in 
charge  of  TV,  outlined  the  firm's 
promotion  and  sales  plans  for  the 
circus  show. 

That  initial  13-week  contract  has 
been  renewed  three  times,  and  J.  M. 
Mathes  officials  hope  to  continue 
sponsorship  indefinitely. 

Phil  Patton  and  Greg  Garrison, 
producer  and  director,  have  worked 
together  as  a  team  on  the  circus 
epic  since  it  went  commercial.  Mr. 
Patton  began  working  for  ABC 
Chicago  on  a  freelance  basis  (he 
used  to  do  Ladies  Be  Seated  on 

AM),  and  recently  was  named  ex- 
ecutive producer  for  ABC  televi- 

sion there.  He  and  Mr.  Garrison 
also  produced  the  televersion  of 
Ladies  Be  Seated  with  Tom  Moore, 
telecast  as  a  sustainer  on  the  net- 

work for  10  weeks  early  last  year. 

They  coordinate  duties  of  34  per- 
sons, excluding  talent,  at  ABC's Civic  Studio,  the  former  Chicago 

Civic  Theatre,  in  the  Civic  Opera 
Bldg.    It  is  on  the  western  fringe 

of  the  loop  at  the  Chicago  River. 
The  34  men  and  women  assigned 
include — on  stage  and  in  the  con- 

trol room — eight  stage  hands,  two 
floor  managers  (Grover  Allen  and 
John  Fitzpatrick) ,  Assistant  Di- 

rector Dick  Ortner,  three  camera- 
men, a  dolly  pusher,  two  micro- 

phone boom  operators,  an  audio 
engineer,  Technical  Director  Frank 
Koerner,  two  video  control  oper- 

ators and  a  switcher. 

Working  in  the  Penthouse  Studio^ 

atop  the  building  are  a  man  for' slides,  a  girl  giving  slide  cues,^ 

technical  director,  switcher  and' video  control  operator.  These  are 
in  addition  to  two  girls  for  inside 
and  outside  props,  a  girl  who  se^ 
lects  children  for  special  stunts, 
Scene  Designer  John  Boyt,  Artist 
Robert  Moak,  Makeup  Artist  Carol 
Castle  and  Dan  Schiffman,  author: 
of  children's  stunts. 
Mr.  Patton  supervises  overall 

production  and  auditions  most  of 
the  acts.  Mr.  Garrison  takes  over 
in  the  control  room  and  handles 
rehearsals.  Originator  and  owner 
of  the  package  Stand  by  for 
Crime,  formerly  telecast  via  ABC, 
he  was  a  motion  picture  producer 
and  writer  and  studio  production 
director  at  WFIL-TV  Philadelphia. 
In  1947,  Greg  Garrison,  then 
scarcely  24  years  old,  directed  the 
ABC  portion  of  both  national  polit- 

ical conventions  for  the  Republi 
cans  and  Democrats. 

TELEVISION  has  proved  such  a' happy  medium  for  Canada  Dry' that  the  firm  plans  soon  to  expand 
its  present  16-station  network  to 
include  St.  Louis  and  Milwaukee. 

Canada  Dry's  first  year  has  been 
"a  very  exciting  one,  and  a  profita- 

ble one  from  the  standpoint  of  ex- 
perience and  actual  leadership. 

We  are  the  only  beverage  sponsor- 
ing a  network  program,  and  we? 

consider  that  important,"  said  Read' 
H.  Wight,  radio  and  television  di-^ rector  for  Mathes  agency. 

Canada  Dry  has  used  radio  every 
year  of  the  16  it  has  been  in  busi- 

ness, buying  shows  such  as  Jack 

BLONDE  AND  BEAUTEOUS  Mary  Hartline,  bandleader  who  doubles  on  the 
trumpet',  relaxes  backstage  with  Cliffy  the  Clown  (Cliff  Soubier).  In  the  back- 

ground are  (I  to  r):  James  L.  Stirton,  general  manager  of  ABC's  Central  Di- 
vision; Horst  W.  Roder,  manager  of  Canada  Dry's  Chicago  division;  Ring- 
master Claude    Kirchner,   and   Allen    R.    Schaedel,    regional    manager  for Conada  Dry. 
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Benny,  Information  Please  and 
Meredith  Willson.  The  first  TV  ex- 

periment took  place  about  two 
years  ago  when  Sports  Sparkles, 
minute  films  about  sports,  was  tele- 

cast in  Syracuse  and  Milwaukee 
for  franchised  bottlers.  Although 
the  company  maintains  29  of  its 
own  plants,  it  also  issues  bottling 
franchises  to  more  than  90  local 
firms. 

Super  Circus  time  charges  are 
paid  for  by  the  parent  company  in 
company-owned  distribution  areas. 
In  other  non-company  plant  mar- 

kets, the  local  bottler  chips  in  on 
time  costs.  Talent  and  production 
fees  are  absorbed  by  the  national 
company.  Its  weekly  share  of  costs 
adds  up  to  less  than  $5,000,  in- 

cluding time  charges. 
The  company  is  thus  spending 

about  $250,000  of  a  reported  $3 
million  advertising  budget  on  its 
network  television  show.  Most  of 
the  media  allocations  go  to  local 
rather  than  national  advertising, 
however,  because  of  the  need  to 
merchandise  locally  to  build  mass 
market  sales  with  direct  deliveries. 
This  is  whj'  stress  is  placed  on  the 
local  franchise-holder,  the  distrib- 

utor and  the  salesman.  "Because 
Canada  Dry  salesmen  go  into  re- 

tail outlets  more  than  most  other 
salesmen,  we  have  a  fine  talking 

point  with  Super  Circus,"  Mr. 
Wight  explained. 
Super  Circus  is  bolstering  the 

sponsor's  three-way  objectives  to 
create  and  develop  mass  markets 
for  ginger  ale,  sparkling  water  and 
its  other  products.  Spur  Cola  and 
Hi-Spot.  It  reportedly  now  has 
about  20%  of  the  ginger  ale  busi- 

ness in  the  country.  Working  on 
a  50-50  arrangement  with  bottlers, 
Canada  Dry  gives  them  promotion 
packets  at  cost,  including  tran- 

scribed radio  commercials.  TV 
spots  are  aired  occasionally,  but 
usually  only  in  areas  out  of  Super 
Circus  range. 

A CRASH  of  Cliffy  the  Clovsm 
through  a  paper  hoop  an- 

nounces the  opening  of  Super  Cir- 
cus, as  the  18-piece  band  blares  and 

Ringmaster  Claude  Kirchner  steps 
to  the  center  of  the  stage.  From 
there,  for  an  hour,  he  introduces 
the  acts,  smooths  over  gaps  when 
ionkeys  balk  at  coming  on  stage  and 
intrigues  children  in  the  studio  with 
his  long  red  coat  and  white,  fitted 
trousers. 

Five  acts,  ranging  from  four  to 
14  minutes,  are  packed  tightly  into 
a  fast  format  that  includes  several 
band  selections,  kid  stunts,  clown 
routines  and  commercials. '  As  the 
first  half  closes  at  4:29:40,  Mr. 
Garrison  and  his  staff  have  20 
seconds  before  the  second  portion 
to  reset  the  large  stage,  remove 
commercial  props  for  the  sustain- 

ing period,  open  the  traveler,  set 

IT'S  NOTHING  UNUSUAL  for  500  adults,  who  must  be  accompanied  by 
children,  to  stand  along  Chicago's  Wacker  Drive  outside  ABC's  Civic  Studio 

waiting  to  fight  the  battle  of  seats  for  Super  Circus. 

the  band,  get  a  new  hoop  for  the 
clown  and  set  the  cameras. 

The  kid  stunts  have  from  four 
to  eight  children  vying  in  foot 
races,  balloon-punching  contests 
and  pie-eating  clashes.  The  win- 

ner gets  a  dollar,  and  non-winners 
— usually  elated  about  their  fate — 
dip  eagerly  into  fish  bowls  filled 
with  pennies.  They  keep  whatever 
they  can  carry  away. 

The  same  conviviality  and  in- 
formality applies  to  commercials, 

which  have  been  acted  by  Charlie 
Flynn  since  the  show  started.  He 
wears  a  tight- jacketed  bus  boy 
outfit,  wandering  in  and  out  of  the 
studio  audience  where  he  passes 
out  free  bottles  of  ginger  ale.  Up 
on  stage,  he  delivers  a  casual  but 
solid-sell  commercial. 

To  get  a  tighter  and  better  cam- 
era closeup  on  the  commercial, 

which  is  always  live,  Canada  Dry 
redesigned  a  bottle  label  for  video 
use  only,  removing  small  and  ex- 

traneous printed  matter  to  avoid 
fuzziness. 

Acts  are  booked  two  or  three 
weeks  in  advance,  usually  through 
two  Chicago  agents.  Price  ranges 
up  to  $500,  which  was  paid  for 
Tom  Pack  and  his  herd  of  four 
baby  elephants.  Most  performers 
(there  have  been  as  many  as  15 
persons  in  one  act)  have  never 
played  night  club  dates,  and  all 
have  been  circus  headliners.  Many 
work  the  show  between  circus  and 
winter  dates. 

Along  with  magicians,  tram- 
poline artists,  sword  swallowers 

and  tumblers  have  been  a  me- 
nagerie of  animals  —  universally 

popular.  At  least  one  animal  act  is 
booked  for  each  show.  Animals, 
because  of  their  inability  to  take 
coaching,  often  provide  comic  re- 

lief to  an  already  funny  show. 

Animal  stories  in  Super  Circus' 
private  collection  include  gags 
about  the  chimpanzee  that  threw  a 

SCAMPY  THE  CLOWN,  in  non-Super  Circus  life  11 -year-old  Phillip  Bardwell 
Patton,  ogles  a  bottle  of  Canada  Dry  enthusiastically  with  TV  Announcer 
Charlie  Flynn,  who  has  hawked  the  soft  drink  since  the  show  started.  With 
them  are  William  S.  Brown  (I),  Canada  Dry  vice  president  and  advertising 
manager,  and  Carl  G.  Suber,  J.  M.  Mathes  account  executive  on  company- 

owned  plant  and  national  advertising. 
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bicycle  at  the  bandleader,  a  four- 
minute  hole  filled  with  music  be- 

cause a  jackass  refused  to  come  on 

stage,  the  seal  that  played  "How 
Dry  I  Am"  (not  at  the  sponsor's 
request)  on  a  horn  combination, 
and  the  dog  (in  a  troupe  of  40 
frantic  hounds)  who  sauntered  up 
to  a  prop  fire  plug  and  was  ready 
to  sanction  same  when  the  screen 
blacked  out  and  cameras  switched. 

Thousands  of  irate  viewers  wrote 
in  after  seeing  Umbangi,  the  Holly- 

wood "gorilla,"  race  across  stage, 
clamber  up  the  back  of  a  dolly 
pusher  into  the  lens  of  the  camera 
and  tear  off  through  the  audience. 

In  the  excitement,  they  hadn't heard  Umbangi  identified  as  the 
best  gorilla  impersonator  in  Holly- wood. 

As  a  joke  on  a  band  man,  Direc-" tor  Garrison  rented  a  skunk  for 

$7.50,  thinking  this  was  a  new  low 
in  expenses.  In  two  days  of  re- 

hearsal, the  skunk  (deodorized)  bit 
Star  Mary  Hartline,  a  property 

girl  and  the  assistant  director.  Doc- 
tor bills  cost  $25,  and  a  stuffed 

skunk  was  finally  used.  Total  cost —$32.50. 

Three  cameras  are  spotted  in  the 
studio,  one  on  stage  right,  one  in 
front  of  center  stage  oh  a  platform 
extension  into  the  audience  (per- 

mitting dollying  in  and  out) ,  and 
a  third  at  the  back  of  the  860-seat 
house.  For  trapeze  acts  perform- 

ing as  high  as  60  feet,  the  rear 
cameraman  sits  on  the  floor  and 
shoots  almost  straight  up  with  a 
wide  angle  lens.  A  Zoomar  for 
extreme  closeups  was  used  for  the 
first  time  in  January  and  is  used 
consistently  now. 

Elephants  and  camels  are  the 
largest  in  the  circus  ark  to  crowd 
through  the  stage  doors.  The  camel 
was  brought  in  for  a  quick  walk- 
around  when  appearing  in  the  Pas- 

sion Play  at  the  Opera  House.  Ele- 
phants, which  always  get  rave  no- 

tices from  fans,  have  stomped 
across  the  reinforced  floors  on 
several  occasions. 

Because  of  the  scattered  camera 

angles,  the  men  have  orders  to  fol- 
low whatever  is  happening,  even 

if  it  is  not  scheduled.  As  a  result, 
all  mikes  are  covered  to  blend  with 
the  backdrop,  and  flown  by  pin 
rail.  Thirteen  others  are  used — 
three  for  the  audience,  three  down- 

stage (10  feet  apart) ,  three  for  the 
orchestra,  two  upstage  and  two 
standby. 

THE  permanent  cast  centers 
around  Ringmaster  Kirchner, 

who  traversed  the  talent  obstacle 

course  from  being  Sally  Rand's first  barker  at  the  Century  of 
Progress  in  Chicago  in  1933 
through  announcing  to  successful 
freelance  work  in  Chicago.  He  has 
several  radio  programs.  Sharing 
the  spotlights  with  him  is  blonde 
and  lovely,  22-year-old  Mary  Hart- 
line,  who  stars  on  ABC's  Junior Junction.  Miss  Hartline,  in  private 
life  Mrs.  Harold  Stokes,  wife  of 
ABC  Chicago's  program  director, 
is  also  a  fashion  photographic 
model.  She  has  brought  to  the  show 
kudoes  galore,  winning  such  titles 
as  Sweetest  Television'  Star  of  the 
Year  (1949),  Chicago's  Number  1 
Career  Girl  (1948)  and  Miss  Tele- 

vision of  1949^  (from  ardent  Phi 
Gamma  Deltas  at  the  U.  of  Michi- 

gan.) Sharing  the  bandstand  with 
Bruce  Chase,  Miss  Hartline  plays 
occasional  trumpet  solos  and  takes 

part  in  the  children's  portions. 
Working  with  her  are  Cliffy  the 

(Continued  on  Telecasting  S) 



It's  Super  Circus 
(Continued  f  rom  Telecasting  7) 

Clown,  veteran  radio  actor  Cliff 
Soubier,  and  11-year-old  Scampy, 
Phillip  Bardwell  Patton,  son  of  the 
producer.  Scampy  was  called  in 
at  the  last  minute  one  day  when  a 
midget  performer  failed  to  appear. 

Although  all  elements  in  the 
show  are  scheduled  two  or  three 
weeks  in  advance,  rehearsal  takes 
place  on  Saturday  before  and  Sun- 

day of  the  show.  On  Saturdays, 
kid  stunts,  clown  gimmicks  and 
commercials  are  given  a  thorough 
going-over.  Opens  and  introduc- 

tions are  set,  and  one  of  two  hours 
on  the  commercial  is  on  camera. 
Musicians  rehearse  alone  Sunday 
morning,  when  music  is  set  with 
placement  and  setting  of  the  acts. 
Dress  rehearsal  and  a  complete  dry 
run  take  place  until  3:30,  half  an 
hour  before  the  show. 
Then  the  860-seat  house  is 

opened,  timings  are  checked,  addi- 
tions and  deletions  made,  the  stage 

closed  and  camera  levels  deter- 
mined. Eight  ushers  line-up  tick- 

et-holders in  front  of  the  studio 
where,  on  balmier  days,  hawkers 
come  over  from  West  Madison  St. 
to  sell  balloons  and  popcorn.  Chil- 

dren are  admitted  before  adults, 
and  long  ago  ABC  set  a  precedent 
by  insisting  that  all  adults  be  ac- 

companied by  youngsters. 
M  &  M  Ltd.,  Newark,  for  its 

candy,  and  International  Shoe  Co., 

ELECTRIC 

POWER 

for  MOBILE  TV  UNITS 

ELECTRIC  PLANTS 

Quiet-running,  vibration- free  Onan  Electric  Plants 
are  compact,  lightweight, 
easy  to  install  in  TV,  FM, 
and  AM  mobile  units.  Sup- 

ply power  for  transmitting, 
recording,  lights  and  all  other  needs.  Elec- 

tric push-button  or  manual  starting.  Fully 
shielded  to  eliminate  radio  interference.  Air- 
cooled  A.C.  models  range  from  400  to 
3,000  watts.  Water-cooled  electric  plants  up 
to  7  5,000  watts. 
ONAN  STANDBY  ELECTRIC  PLANTS 

for  transmitter  stations,  keep  you  on  the  air 
and  protect  against  loss  through  failure  of 
highline  power.  Fully  automatic  start  and 
stop.  1,000  to  75,000  watts,  A.C. 

TOtUc  ̂   (iCefUitctnc 
D.  W.  ONAN  &  SONS  INC. 

3I5S  Rojraltton  Ave.,  Minneapolis  S,  Minn. 

St.  Louis,  will  share  sponsorship 
of  the  second  half  on  alternate 
weeks  starting  next  month.  Re- 

spective dates  are  April  23  and  30, 
through  Lynn  Baker,  New  York 
and  Henri,  Hurst  and  McDonald, 
Chicago.  Derby  Foods,  for  Peter 
Pan  peanut  butter,  sponsored  the 
same  segment  for  26  weeks  last 
year  until  the  end  of  October.  Its 
agency  is  Needham,  Louis  and Brorby. 

During  the  first  10  months  that 
Telepulse  ratings  were  available  in 
Chicago,  Super  Circus  ranked 
among  the  top  10  seven  times.  Con- 

sidering TV  ratings,  "and  a  27 
Hooper  Telerating,  we  think  our 
program  is  a  happy  achievement 
for  both  the  advertiser  and  our 

agency,"  Mr.  Wight  said. 
As  of  November  1949,  according 

to  an  ABC  sales  report,  455,385  TV 
sets  were  tuned  in  to  each  quarter 
hour  of  the  show.  Average  num- 

ber of  viewers  to  each  portion  was 
2,368,002,  of  which  683,078  were 
men,  819,693  women,  and  865,232, 
children.  These  figures  back  up 
the  Mathes  and  Canada  Dry  con- 

viction that  the  show  is  for  the 
family,  not  just  children.  Net  tal- 

ent cost  per  half  hour  per  1,000 
homes  reached  was  $3.46  (as  of 
January  1950),  and  net  talent  cost 
per  half -hour  per  thousand  viewers 
was  66  cents. 

Studio  audiences  alone  last  year 
totaled  40,000,  giving  the  show  the 
best  attendance  record  among  ABC 
Chicago  TV  offerings.  On  Jan.  1, 
ticket  requests  were  filled  through 
April,  and  1,000  more  are  turned 
down  each  week. 

Canada  Dry,  as  the  only  soft 
drink  manufacturer  sponsoring  a 
network  video  show,  is  finding  that 
the  super  in  Super  Circus  goes 
much  farther  than  the  show  itself. 

INDUSTRIAL  TV 

WTAR-TV  PREVIEW 
RCA  Gives  Demonstration 

PREVIEW  of  television,  heralding 
the  opening  of  WTAR-TV  Norfolk, 
Va.,  which  is  scheduled  for  April 
2,  opened  today  in  the  •  Norfolk 
municipal  auditorium  and  will  con- 

tinue through  Thursday.  More 
than  75,000 -persons  are  expected  to 
attend. 

The  RCA  Victor  promotions  de- 
partment sent  a  seven-man  pro- 

duction and  technical  staff  and 
complete  studio  equipment  to  the 
auditorium  where  a  studio  and 
control  room  have  been  set  up. 
RCA  -  produced  programs,  given 
from  3  to  5  p.m.  and  7  to  10  p.m. 
daily,  are  being  transmitted  to 
32  booths  in  which  various  manu- 

facturers will  show  their  TV  re- 
ceivers in  action.  Four  TV  sets  are 

being  given  away  each  day  as  door 

prizes. WTAR-TV  has  signed  an  affilia- 
tion contract  with  ABC-TV,  bring- 
ing that  network's  number  of owned  and /or  affiliated  stations  to 

51.  Forty-eight  now  are  on  the  air. 
WTAR-TV  is  owned  by  WTAR  Ra- 

dio Corp.  and  authorized  for 
Channel  4  (66-72  mc).  Station 
also  is  affiliated  with  NBC-TV  and 
CBS-TV. 

RCA  System  Shown 
At  IRE  Meet 

A  COMPACT  TV  system  designed  especially  for  industrial  and  educa- 
tional black-and-white  use  but  said  to  be  adaptable  to  commercial  color 

television,  was  unveiled  by  RCA  last  Wednesday  at  the  IRE  national 
convention  in  New  York  (see  story  page  28). 

The  new  RCA  system  comprises 
two  units — a  TV  camera  similar  in 
size  to  a  16mm  movie  camera  and 
a  suitcase-sized  master  control 

monitor,  and  is  based  on  RCA's 
Vidicon  tube,  which  is  described  as 
less  than  one-tenth  the  size  of  the 
image  orthicon,  and  simpler  in  ap- 

plication. 
The  system  produces  black-and- 

white  pictures  at  normal  light 
levels  and  can  be  adapted  to  pro- 

duce pictures  in  natural  colors,  ac- 
cording to  Dr.  V.  K.  Zworykin,  vice 

president  and  technical  consultant 
of  RCA  Labs,  who  directed  develop- 

ment of  the  system. 
It  also  was  revealed  that  RCA 

engineers  are  conducting  research 
in  development  of  tubes  like  the 
Vidicon  for  use  in  RCA's  new  all- 
electronic,  high-definition  color  TV 
system.  Additionally,  the  Vidicon 
will  be  developed  further  to  make 
it  a  valuable  device  in  commercial 
monochrome  telecasting,  and  the 
entire  system  eventually  could 
serve  to  replace  present  istudio 
equipment,  it  was  explained. 

Details  of  the  industrial  system 
were  revealed  in  technical  papers 
offered  at  the  convention  by  Dr. 
Paul  K.  Weimer,  RCA  research 
scientist,  who  helped  demonstrate 
the  system,  and  Richard  C.  Webb, 

TECHNICOLOR 

Buys  Geer  Tube  Patent 
TECHNICOLOR  Motion  Picture 
Corp.  has  bought  the  patent  on  a 
color  television  tube  invented  by 
Dr.  Willard  Geer,  of  the  U.  of 
Southern  California,  the  company 
announced  last  week. 

Dr.  Herbert  T.  Kalmus,  Techni- 
color president  and  general  man- 
ager, said  the  company  had  appro- 

priated more  than  $500,000  for  its 
research  department  and  that  much 
of  that  amount  would  be  spent  on 
development  of  the  tube  for  pro- 

fessional and  commercial  uses. 
Part  of  the  development  of  the 

Geer  tube  will  be  done  at  the  Stan- 
ford Research  Institute,  Palo  Alto, 

Calif.,  and  the  rest  at  the  Techni- 
color laboratories  in  Hollywood. 

RCA  also  will  contribute  to  the 
Stanford  research  project. 

According  to  the  company,  the 
Geer  invention  consists  of  "a  single 
television  tube  in  which  three  elec- 

tron beams  are  directed  upon  a 
specially-formed  phosphor  bearing 
screen  made  so  as  to  present  a  sep- 

arate surface  to  each  beam.  There 
are  three  such  surfaces,  and  on  the 
face  of  each  such  surface  is  a  dif- 

ferent phosphor  material  which, 
when  activated  by  each  of  the  elec- 

tron beams,  yields  an  appropriate 

color,  red,  green  or  blue.  The  com- bination of  the  three  colors  would 

give  a  television  picture  in  natural 

color  which  is  viewed  on  the  sur- 
face of  the  television  tube. 

of  the  RCA  Labs.  Mr.  Webb  and 
J.  N.  Morgan,  research  engineer, 
were  credited  with  development  of 
the  overall  system. 
"RCA  scientists  developed  the 

system  so  it  is  almost  compatible 
with  standard  television  broadcast- 

ing techniques,"  Mr.  Webb  said. 
"Home  television  receivers  can  be 
adapted  to  use  as  monitors  by  the 
addition  of  a  single  tube,  with  ac- 

companying resistors  and  capaci- 

tors at  a  very  modest  cost." The  two-part  TV  package  prob 
ably  will  be  offered  at  an  estimated 
cost  of  $6,600  with  delivery  in  six 
months,  according  to  M.  C.  Banca 
of  RCA  Engineering  Products  Di 
vision. 

"This  service  eventually  will  be 
available  in  color,  as  well  as  in 
black-and-white,"  Dr.  Zworykin  ex 
plained.   "While  surveys  have  indi 
cated  that  black-and-white  cover 
age  will  meet  the  requirements  in 
most  industrial  uses,  engineers  at 
RCA  Labs,  are  at  the  present  time 
working  on  color  equipment  to  ful 

fill  needs  that  may  arise." 
Camera  Size 

RCA's  first  color  camera  prob 
ably  would  be  larger  than  the  one 
in  the  new  compact  system  but 

would   be   "considerably  smaller" 
than  existing  ones,  it  was  said. 

The  entire  system  operates  on 
110-v,  60-cycle  alternating  current 
and  consumes  only  350  w,  according 
to  Mr.  Webb.  He  said  it  is  capable 
of  transmitting  a  signal  500  feet 
over  a  coaxial  cable  closed  circuit 
with  "enormous  flexibility"  for  a 
wide  range  of  industrial,  scientific 
and  miscellaneous  applications. 

The  Vidicon  measures  one  inch 
in  diameter  and  is  six  inches  long 
The  master  control  unit  is  24  inches 
long,  15  inches  high  and  1%  inches 
wide.  Weighing  48  pounds,  it  con 
tains  its  own  seven-inch  monitor- 

ing kinescope  and  44  tubes — about 50  9r  more  than  the  average  home 
TV  receiver.  Camera  is  10  inches 

long,  3^/4  inches  wide  and  five inches  high. 

The  RCA  system  was  described 

as  indicating  "great  promise"  for closed  circuit  television,  which  Dr 

Zworykin  said  can  be  a  "powerful 
instrument  of  education." 

WSYR-TV  Dedicated 
WSYR-TV  Syracuse.  N.  Y.,  oper- 

ating on  Channel  5  (76-82  me), 
was  dedicated  formally  March  5  by 
Harry  C.  Wilder,  president  of 
WSYR-AM-FM-TV.  Dedicatory 

ceremonies,  which  followed  a  lim- 
ited schedule  operation  for  17  days, 

included  a  film  record  of  the  sta- 
tion's construction  and  pictures 

showing  behind-the-scenes  opera- 
tion. WSYR-TV  reports  its  an- 

tenna is  1,666  ft.  above  mean  sea 
level. 

Page  8    •  TELECASTING March  13,  1950 BROADCASTING    •    Page  50 



WXEL  Excels  in  TV  Service 

to  the  populous  Western  Reserve  area 

The  northeast  Ohio  area  established  as  the  Western 

Reserve  in  1785,  is  today  a  nation's  center  of  indus- 
trial, agricultural  and  intellectual  advancement.  The 

17-county  area  now  included  in  the  original  govern- 
ment grant  has  been  served  on  Channel  9  since 

December  17,  1949,  with  a  widely  diversified 
program  for  all  types  of  audiences. 

For  its  visual  power  of  21  KW,  and  oral  power  of 

13.5  KW,  station  WXEL  uses  a  self-supporting 
Truscon  Steel  Radio  Tower  with  an  overall  height 
of  437  feet  to  the  top  of  a  General  Electric  6-bay 
television  antenna.  This  is  another  example  of  the 
specialized  services  of  Truscon  engineers,  long  skilled 
in  designing  radio  towers  to  meet  specific  conditions 
all  over  America. 

Truscon  offers  a  world-wide  background  of  experi- 
ence to  call  upon  in  fitting  Radio  Towers  to  specific 

needs.  Whether  your  own  plans  call  for  new  or 
enlarged  AM,  FM  or  TV  transmission,  Truscon  will 
assume  all  responsibility  for  tower  design  and  erec- 

tion .  .  .  tall  or  small  .  .  .  guyed  or  self-supporting 
.  .  .  tapered  or  uniform  in  cross-section.  Your  phone 
call  or  letter  to  our  home  office  in  Youngstown,  Ohio 
—or  to  any  convenient  Truscon  District  Service 
Office— will  rate  immediate,  interested  attention. 

TRUSCON  STEEL  COMPANY 
YOUNGSTOWN   1,  OHIO 

Subsidiary  of  Republic  Steel  Corporation 

W  SELF-SUPPORTING 

f         AND  UNIFORM CROSS  SECTION  GUYED 

ri  1  rii  

TOWERS 
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CELOMAT  UNIT   
to  Participate  in  Color  Hear

ing 

CELOMAT  Corp.,  New  York  plas- 
tics fabricator,  has  been  given  per- 

mission by  FCC  to  participate  in 
the  color  television  pi'oceeding, 
which  resumes  Wednesday,  to  tell 
about  its  $9.95  color  converter  for 
sets  adapted  to  the  CBS  system. 
FCC  denied  participation  to  Wells- 
Gardner  &  Co.,  Chicago,  and  Com- 

munications Measurements  Lab., 
New  York. 

The  Commission's  proceeding  is 
expected  to  continue  with  further 
direct  testimony  by  CBS.  This 
week's  session  will  run  Wednesday 
through  Friday,  receiving  results 
of  field  tests  and  other  develop- 

ments since  the  color  hearing  was 
recessed  last  Nov.  22. 

The  hearing  resumed  Feb.  27  for 
a  three-day  session  with  no  meet- 

ing scheduled  last  week  because  of 
the  1950  convention  and  radio  en- 

gineering show  of  the  Institute  of 
Eadio  Engineers  in  New  York 
[Telecasting,  March  6].  The  hear- 

ing is  set  also  for  March  22-24  and 
29-31. 
New  bid  to  testify  was  filed  last 

week  by  Packard-Bell  Co.,  Los  An- 
geles set  manufacturer,  which  ex- 

pressed concern  over  the  potential 
"monopoly"  situation  in  the  color 
manufacturing  field. 
Celomat  Corp.  informed  the 

Commission  that  it  was  ready  to 
manufacture  a  color  converter  for 
use  with  TV  sets  adapted  to  re- 

ceive the  CBS  color  system  and 
that  the  retail  cost  for  the  con- 

verter would  be  "about  $9.95."  The 
firm  said  the  unit  could  be  dis- 

tributed nationally  through  the 
same  channels  which  now  handle 

Celomat's  TV  set  magnifier.  FCC 
said  it  granted  the  Celomat  request 
to  testify  since  the  cost  of  making 
color  converters  was  raised  during 
the  hearing  before  it  recessed  last 
November. 

Wells-Gardner  Request 
Wells-Gardner  requested  per- 

mission to  testify  about  its  test 
"with  regard  to  the  demand  by  the 
public  for  large  size  pictures  in 
home  television  receivers"  with 
"probable  public  reaction  to  certain 
features  of  the  three  color  televi- 

sion systems"  and  with  "the  effect of  continuation  of  the  VHF  freeze 
and  failure  to  proceed  with  a 
VHF-UHF  allocation  plan  upon 
such  small  business  enterprises  as 
Wells-Gardner."  However,  the 
Commission  considered  this  late  re- 

quest as  not  within  the  scope  of  its 
request  for  field  testing  and  data 
on  new  developments  and  hence  de- nied it. 

FCC  rejected  the  CML  request 
on  the  ground  it  proposes  a  color 
system  not  within  the  scope  of  the 
Commission's  original  issues  in  the 
proceeding.  CML  claims  it  has  an 
8-mc   dot-sequential   color  system 

FILM  EQUITIES 

Is  the  No.  1  Distributor 

of  TV  Film  in  the  U.  S.  Today 

#  Film  Equities  acceptance  and  reputa- 
tion is  built  on  its  superior  service. 

#  When  stations  want  film — and  v/hen 
they  v^ant  it  in  a  hurry — they  know 
that  they  can  pick  up  the  telephone  and 
that  Film  Equities  will  be  able  to  de- 

liver what  they  want  when  they  want 
it. 

#  This  service,  built  up  over  several  years, 
is  the  fundamental  reason  for  more 

Film  Equities  film  being  used  in  TV  than 
any  other  distributor. 

#  Television  stations  the  nation  over  know 
that  when  they  call  on  Film  Equities, 
Film  Equities  delivers  the  film. 

Let  us  shoiv  you  what  we  mean. 

FILM  EQUITIES 

1501  Broadway 

LONGACRE  4-8234 

Constance  Lazor,  Television  Director 

which  will  operate  in  the  UHF 
band  permitting  simultaneous 
transmission  and  reception  of  mul- 

tiple other  broadcast  and  non- 
broadcast  services  on  the  same  sig- 

nal [Telecasting,  Feb.  27].  FCC 
specified  6-mc  band  for  color,  the 
same  as  monochrome. 

The  Commission  also  noted  that 
the  CML  system  admittedly  still 

was  a  theoretical  system  and  "has 
not  undergone  a  program  of  re- 

search and  development  in  the  lab- 
oratory to  determine  fundamentals 

and  to   explore  basic  problems." 
Packard-Bell  Position 

Packard-Bell  indicated  FCC  in 
the  public  interest  should  hear  the 
"views  of  a  small,  non-diversified 
manufacturer  of  television  re- 

ceivers from  the  West  who  is  con- 
cerned about  the  concentration  of 

monopoly  power  in  the  hands  of  a 
few  manufacturers,  who  wishes  to 
present  facts  concerning  the  tele- 

vision situation  in  the  West,  and 
who  is  particularly  concerned  that 
in  the  transition  from  black-and- 
white  to  a  color  system  that  has  not 
been  adequately  field  tested  for 
commercial  development  there  is  a 
strong  likelihood  that  companies 
like  it  might  be  forced  out  of  busi- 

ness." 

The  firm  indicated  its  vice  presi- 
dent, Robert  S.  Bell,  would  be  avail- 
able for  testimony.  Packard-Bell 

had  gross  sales  of  about  $5,500,000 
in  1949,  80%  of  which  was  in  TV 

sets,  the  firm  said.  Present  sales  ar< 
running  at  a  $12,000,000  annua, rate. 

Meanwhile,  two  distinct  view- 
points were  evident  last  weeV 

among  color  hearing  obseiwers 
One  view — that  FCC  seriously  is 
considering  allowing  the  double 

standard,  both  CBS  and  "com- 
patible" RCA,  at  least  in  the  VHF 

— was  stimulated  by  comments  of 
Comrs.  Wayne  Coy  and  Frieda  B. 
Hennock  during  examination  of 
RCA  and  other  witnesses  a  fort- 

night ago  [Telecasting,  March  6]. 
Other  View 

The  other  view— that  FCC,  at 
least  in  majority,  will  hold  to  its 

call  for  a  system  "compatible"  with monochrome — was  claimed  to  be 
strengthened  during  the  same  ses- 

sion by  the  concern  of  Comr. 
George  E.  Sterling  over  any  sys- 

tem which  requires  at  the  present 
such  mechanical  parts  as  a  motor- 
driven  color  wheel. 
CBS  witnesses  had  emphasized 

that  its  system  and  all  of  the  prin- 
cipal color  methods  fundamentally 

are  all-electronic  and  that  the  CBS 
color  \vheel  was  only  a  device  to 
make  color  TV  practical  and  inex- 

pensive now. Comr.  Robert  F.  Jones  at  one 
point  had  observed  that  all  of  the 
systems,  in  spite  of  their  basic  all- 
electronic  characteristics,  at  pres- 

ent utilize  some  form  of  "mechani- 
cal" operation  to  produce  the  color. 

He  noted  the  CBS  color  wheel  and 

the  complex  optical  systems  in- 
volved in  the  RCA  and  Color  Tele- 
vision Inc.  systems. 

Illllllllllilliillllllllllliiilili 

7i/m  /<ei2ott 

WORLD  ARTISTS  Inc.,  Holly- 
wood, has  completed  two  half-hour 

strips  featuring  Jascha  Heifetz  for 
Wo7-ld  Artists  series.  Production 
underway  of  first  of  two  half-hour 
films  featuring  cellist  Gregor  Piati- 
gorsky.  .  .  .  Marc  Cramer,  former 
advertising  and  publicity  director 
for  Julius  Wile  Sons  &  Co.,  has 
joined  staff  of  Transfilm  Inc.,  New York. 

Nassour  Studios  Inc.,  Hollywood 
(independent  motion  picture  pro- 

ducer), going  into  TV  production 
with  series  of  quarter-hour  films 
starring  Sabu  as  modern-day  Alad- 

din. Seeking  national  sponsor. 
Firm  plans  five  additional  film 
series.  .  .  .  Jerry  Fairbanks  Pro- 

ductions, Hollywood,  has  series  of 
10  spot  commercials  underway  for 
Oldsmobile.  Agency:  D.  P.  Brother 
Adv.,  Detroit. 

Filmack  Trailer  Corp.,  Chicago, 
has  released  one  three-minute  and 
two  one-half  minute  commercials 
to  Lerman's  Furniture  Co.,  same 
city.  Series  feature  demonstrations 
of  three  rooms  of  furniture. 
Agency:  Jerome  Reese.  .  .  .  Robert 
Stock,  formerly  on  MBS  Hollywood 
promotion  staff  joins  publicity  de- 

partment of  TV  Ads  Inc.,  that  city. 

.  .  .  Hampton  W.  Howard,  former 
president  of  Special  Purpose  Films, 
appointed  sales  manager  for  Archer 
Productions,  New  York  industrial 
film  firm. 

Television  Screen  Productions, 
New  York,  producing  five-minute 
animated  cai-toon  TV  adventure 
series  for  children.  Title  Jiin  and 
Judy  in  Teleland,  series  can  con- 

tinue indefinitely,  according  to 
Charles  J.  Basch,  president  of  com- 

pany. .  .  .  Telefilm  Inc.,  Hollywood, 
producing  one-minute  animated 
television  commercial  for  Nesbitt's 
Orange  Drink  through  Arnold  Mar- 

quis Productions,  that  city.  Spot 
for  local  release. 

Russell  Day  heads  new  television 
commercial  department  set  up  by 
Telemount  Productions,  Los  An- 

geles, at  its  studios  at  5255  Clinton 
St.  Mr.  Day  formerly  was  inde- 

pendent TV  film  producer.  Firm 
also  has  announced  13-week  re- 

newal of  its  Magic  Lady  aiid  Boko 
series  on  KPIX  (TV)  San  Fran- 

cisco, effective  March  4.  .  .  .  Series 
of  seven  one-minute  live  action  TV 
spots  have  been  completed  for 
General  Controls  Corp.  by  Caston 
Productions,  Los  Angeles.  Agency: 
Hixson  &  Jorgenson  Inc. 
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INTERCONNECTION 

Further  Hearings 

Are  Held 

FURTHER  hearing  was  held  before  FCC  Examiner  J.  Fred  Johnson 
Jr.  last  week  to  decide  whether  or  not  the  Comission  should  require  inter- 

connection of  the  inter-city  television  relay  facilities  of  American  Tele- 
phone and  Telegraph  Co.  and  those  of  Western  Union  Telegraph  Co. 

AT&T  has  issued  a  loud  "no"  to  ^  
WU's  equally  vigorous  "yes"  on the  interconnection  issue. 

The  Bell  System  contended  West- 
ern Union  can't  compete  with  it 

unless  WU  furnishes  customers 
with  Bell  facilities  to  piece  out  its 
own  channels,  which  amounts  to  a 
private  subsidy  by  one  competitor 
to  another.  Western  Union  stated 
television  is  growing  rapidly  and 
will  need  both  AT&T  and  WU  fa- 

cilities, indicating  WU  can  com- 
pete with,  the  Bell  System. 

Held  Monday  through  Wednes- 
day, the  FCC  hearing  last  week  was 

recessed  until  April  10  when  it's 
expected  another  week  will  be  re- 

quired to  close  the  case.  FCC  last 
December  had  ordered  the  common 
carriers  to  interconnect  their  fa- 

cilities with  those  of  private  broad- 
casters for  the  present  because  the 

common  carrier  channels  are  inade- 
quate. 

In  mid-February  FCC  requested 

AT&T  to  further  amend  its  tariffs 
to  allow  broadcasters  to  feed  pro- 

grams picked  up  off  the  air  into 
the  Bell  System  network  for  fur- 

ther relaying  [Telecasting,  Feb. 
20].  AT&T  last  week,  however, 
in  a  petition  opposing  this  request, 
charged  that  the  issues  and  evi- 

dence in  the  earlier  interconnec- 

tion hearing  did  not  support  FCC's conclusion  to  order  AT&T  to  accept 
inbound  traffic  of  this  nature.  The 
telephone  company  further  contend- 

ed that  such  "patchwork"  net- 
working would  be  technically  and 

operatively  inefficient  and  uneco- 
nomical in  the  long  run. 

A  preliminary  dispute  at  last 
week's  proceeding  was  whether  the 
case  involved  the  question  of  gen- 

eral interconnection  or  intercon- 
nection only  in  a  specific  instance 

such  as  the  WU  New  York-Phila- 
delphia link,  presently  its  only  ex- 

isting TV  relay  facility. 

KTTV  (TV) 

Sets  Nassour  Studios 

For  Film  Making 

UNDER  a  long  term  lease,  with  option  to  buy,  KTTV  (TV)  Los  Angeles 
within  next  60  days  will  move  from  present  quarters  to  Nassour  Studios, 
5746  Sunset  Blvd.,  Hollywood. 

Deal  was  worked  out  by  Norman  Chandler,  Los  Angeles  Times  pub- 
lisher and  president  of  KTTV  Inc.,   

with  Edward  and  William  Nassour,  * 
owners  of  Nassour  Studios.  Un- 

der the  arrangement,  KTTV  will  go 
into  production  of  low  budget  tele- 

vision films,  with  national  distribu- 
tion to  be  handled  by  Television 

Sales,  station  subsidiary  recently 
set  up  for  syndicated  programs. 
Agreement  in  no  way  interferes 

with  independent  film  production 
of  Nassour  Bros.,  it  was  said. 
Under  the  10-year  lease  with 

options,  signed  last  Tuesday,  KTTV 
will  eventually  take  over  the  en- 

tire film  lot  consisting  of  executive 
offices,  four  soundstages,  and 
workshops.     Station   will  discon- 

RADIO  and  TV  STATIONS 
Profits  Depend  on 

EfFiclent  Personnel 
Our  Groduafes  ore 
Checked  for 

Ability  and  Enthusiasm 
Appearance  and  Personality 
Integrity  and  Showmansliip 

Trained  bv  .  .  . 
Network  Professionals 

Trained  to  .  . 
Do  more  than  one  job  well 
Understand  your  operational 

problems Trained  with  -  . 
Complete  TV  and  Radio 

Commercial  Equipment 
Trained  under  . 

Actual  Broadcast  Conditions 
For  Promot  free  Service 

Call,  Write,  or  Wire 
Personnel  Division 

SCHOOL  of  RADIO  TECHNIQUE 
316  West  57  St..  N.  Y.  •  PLaza  7  3212 

tinue  use  of  three  sites  from  which 
it  currently  operates. 

Station  expects  to  start  filming 
six  to  eight  half-hour  programs 
weekly  with  move  to  the  new  quar- 

ters, according  to  Harrison  Dun- 
ham, KTTV  general  manager. 

First  will  be  the  Buster  Keaton 
Show  and  the  Stokey-Ebert  Enter- 

prises' Pantomime  Quiz.  KTTV  also 
plans  to  bring  in  freelance  produc- 

ers, directors  and  talent  to  film  its 
own  packages. 

Stockholders  Aprove 

With  CBS  a  49%  owner  of 
KTTV,  Frank  Stanton,  network 
president,  participated  in  the  stock- 

holders' recent  Los  Angeles  meet- 
ing that  approved  the  deal  with 

Nassour  Bros. 

CBS  also  will  acquire  a  Holly- 
wood film  studio  or  its  equivalent 

for  its  rapidly  expanding  television 
operations  in  that  city.  Several 
sites  have  been  investigated,  but  as 
far  as  can  be  leai'ned,  no  deal  has 
been  made. 

Looking  to  the  future,  ample 
space,  comparable  to  that  occupied 
by  the  ABC  Television  Center  in 
Los  Angeles,  will  be  necessary  to 
accommodate  the  several  live  and 
filmed  shows  that  CBS  will  origi- 

nate from  Hollywood.  Adequate 
quarters  acquired  now  will  elimi- 

nate future  farming  out  of  shows 
to  rental  studios  as  was  done  in 
radio,  it  was  pointed  out. 

♦South  of  St.  Louis  and  Richmond,  from 

the  Atlantic  to  the  Pacific. 

On  March  lst,WMCT  joins  the  Cable! 

This  is  big  television  news  in  the  Memphis 

market  area,  and  even  greater  significance 

to  advertisers  throughout  the  Nation. 

Already  television  set  sales  in  Memphis  and 

the  Mid-South  have  reached  20,000, 

according  to  information  received  from 

distributors. 

With  the  coming  of  the  Cable,  there  will 

come  also,  a  tremendous  new  interest  and  a 

newand  greater  audience  than  ever  before. 

For  program  and  spot  availabilities,  we 

suggest  you  contact  your  nearest  Branham 

office,  now. 

National  Representatives The  Branham  Company 

Otvned  and  operated  by  the  Commercial  Appeal 
CHANNEL     4  •  MEMPHIS 
AFFILIATED        WITH  NBC 

Also  affiliated  widi  CBS,  ABC,  and  DuMont 
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WBTV 

COVERAGE 

begins  at  40 

WINSTON  SALEM 

Lenoir 

GREENSBORO 

Hiqh  Point 

Salisbury 1 

GREENVILLE 

•Anderson 

*  SPARTANBURG 
\ 

Florence 

COLUMBIA 

*With  WBTV,  the  Carolina's  first 
telestotion,  service  is  just  begin- 

ning at  the  traditional  40-mile 
radius.  Actual  field  intensity  sur- 

veys set  the  5  millivolt  radius  10 
to  30  miles  further  out.  Viewer 
mail  piles  up  convincing  evidence 
that  WBTV  is  serving  59  counties 
including  9  major  Carolina  cities 
and  a  population  of  over  3,000,- 
000. 

Ask  RADIO  SALES  for  full  details 
on  WBTV  coverage,  popularity  and 
sell-ability. 

7toC(A-lmm  12,169  TV  Sets 

(As  of  March  1,  1950) 

WBTV 

CHARLOTTE,  N.  C. 

Jefferson  Standard 

Broadcasting  Company 

Represented  Nationally  by  Radio  Sales 

TV's  Rising  Cost 
(Continued  from  Telecasting  3) 

DuMont  has  pioneered  in  low-cost 
production,  opened  new  time  peri- 

ods and  developed  profitable  shows 
for  inland  stations  and  advertisers. 
Speaking  of  costs,  he  charged  that 
prices  must  be  about  the  same  cost 
per  thousand  as  in  other  media. 

Because  there  are  not  enough 
hours  to  put  TV  on  a  sound  and 
profitable  basis  even  if  all  hours 
are  sold,  DuMont  has  gone  exten- 

sively into  daytime  programming. 
TV  in  movie  theatres  was  dis- 

cussed by  Robert  H.  O'Brien,  sec- 
retary-treasurer of  United  Para- 

mount Theatres,  New  York.  TV 
will  alter  but  not  replace  theatre- 
going,  because  people  will  always 
want  to  leave  their  homes  for  en- 

tertainment, Mr.  O'Brien  said. 
An  opposing  view,  asserting  that 

TV  is  moving  the  theatre  into  the 
home,  was  expressed  by  H.  C.  Bon- 
fig,  advertising  manager  of  Zenith 
Radio  Corp.,  who  talked  about 
Phonevision.  "Only  with  it  will broadcaster  and  talent  make  a 

living  out  of  TV,"  he  claimed. 
Ralph  Liddle  of  Commonwealth 

Edison,  Chicago,  was  moderator  of 
the  theatre  TV  discussion. 

Research  Important 
Research  will  play  an  important 

role  in  TV,  according  to  Hugh  M. 
Beville  Jr.,  NBC's  director  of  plans 
and  research.  Five  leading  fields 
in  which  research  can  help  TV,  he 
said,  are  improved  set  figures  by 
markets,  better  and  more  frequent 
ratings,  better  measurement  of  TV 
audience  size  among  non-set  owner 
families,  knowledge  of  how  to  build 
more  effective  commercials  and 

documentation  of  TV's  sales  effec- 
tiveness. 

He  proposed  that  ratings  be  made 
every  third  rather  than  every  four 
weeks  because  of  shows  aired  bi- 

weekly. Reporting  a  large  bonus 
for  sponsors  because  of  high  non- 
owner  viewing,  he  said  a  recent 
NBC  New  York  survey  showed  the 
network  has  a  total  weekly  audi- 

ence of  20  million  viewers  five 
years  old  and  over,  49%  of  which 
are  outside  TV  homes. 

Appearing  with  him  were  Dr. 
Charles  L.  Allen,  director  of  re- 

search. Northwestern  U.;  A.  C. 
Nielsen,  president  of  the  Chicago 
market  research  firm  bearing  his 
name;  Lawrence  Roslow,  general 
manager,  The  Pulse  Inc.;  James 
Sepler,  president,  American  Re- 

search Bureau;  Charles  Callard, 
vice  president  of  Jay  &  Graham 
Organization  (Videodex),  and 
Ward  Dorrell,  vice  president,  C.  E. 
Hooper  Inc.  Robert  Salk  of  The 
Katz  Agency,  Chicago,  was  mod- erator. 

Speakers  on  the  opening  panel 
were  Robert  Swezey,  general  man- 

ager, WDSU-TV  new  Orleans; 
Harry  Bannister,  general  manager, 
WWJ-TV  Detroit;  Alexander 
Stronach,  director  TV  program 
operations,  ABC  New  York;  Sey- 

mour Mintz,  advertising  manager. 
Admiral  Corp.,  Chicago,  and  Jeff 
Wade,  vice  president  in  charge  of 
radio  and  television,  Wade  Adver- 

tising, Chicago.  James  Stirton, 
general  manager  of  ABC's  Central Division,  moderated. 

Video  will  support  itself  in  any 
market  because  the  impact  is  there, 
Mr.  Swezey  said.  He  is  off  the 
cable  in  a  20,000  set  market.  "We 
have  a  transom  business  already, 
and  have  reached  the  point  where 
some  of  our  radio  advertisers  are 
going  into  TV.  We  will  be  hurt  in 
radio  before  long."  Youth  and 
imagination  are  prime  requisites, 
he  said. 

Mr.  Bannister,  terming  TV  a 
constant  news  story  because  it  has 
captured  the  public  imagination, 
said  video  gives  priceless  publicity 
to  advertisers.  Discussing  the  58 
TV  markets,  which  will  not  in- 

crease much  in  the  next  three  years 
because  of  the  "freeze"  and  time 
needed  for  allocation  hearings,  he 
anticipates  between  14  million  and 
16  million  sets  by  the  end  of  next 
year  will  still  be  confined  to  58 
markets. 

Mr.  Stronach  of  ABC  said  "a 
tremendous  educational  job  needs 
to  be  done  before  TV  is  economical. 
TV  will  never  be  cheap,  but  it  will 
have  to  be  cheaper  if  we  are  going 
to  get  the  average  budget  client, 
the  backbone  of  magazine  and  radio 

advertising." Mr.  Wade,  whose  major  AM-TV 
account  is  Miles  Labs.  (Alka  Selt- 

zer, One-A-Day  Vitamins),  said 
TV  is  almost  a  must  for  the  radio 
advertiser.  Advertisers,  however, 
are  looking  for  economy  in  pro- 

gramming and  sales  effectiveness 
"like  they've  never  looked  before," 
he  said. 
Admiral  Advertising  Manager 

Mintz  pointed  up  need  for  more  ac- 
curate estimates  in  program  costs. 

"We  spent  four  times  the  original 
estimate  on  the  Admiral  Broad- 

way Revile,  for  example,"  he  said. An   answer   he   recommended  for 

profit  both  ways — inexpensive  day- 
time shows. 

Problems  of  stations  in  various 
markets  were  outlined  Tuesday 
morning  by  John  Mitchell,  man- 

ager, WBKB,  (TV)  Chicago,  and 
his  panel:  Robert  Lemon,  sales  man- 

ager, WTTV  (TV)  Bloomington, 
Ind.;  E.  Y.  Flanigan,  general  man- 

ager, WSPD-TV  Toledo;  Roy  Mc- 
Laughlin, manager,  WENR-TV 

Chicago;  Hoyt  Andres,  assistant  to 
the  president,  WKY-TV  Oklahoma 
City,  and  F.  Van  Konynenberg, 
general  manager,  WTCN-TV  Min- 
neapolis. 
"TV  pays  off — or  does  it?"  was 

answered  by  A,  L.  Johnson,  adver- 
tising manager,  International  Shoe 

Co.,  St.  Louis;  Budd  Gore,  adver- 
tising manager,  Marshall  Field  & 

Co.,  Chicago;  Phil  Creedon,  adver- 
tising manager,  Edward  Hines 

Lumber  Co.,  Chicago;  L.  E.  Wad- 
dington,  radio  director.  Miles  Labs, 
Elkhart,  Ind.;  Hal  Rorke,  radio 
director,  J.  Walter  Thompson  Co., 
Chicago,  William  Fisher,  TV  pro- 

duction director  Young  &  Rubicam, 
Chicago,  and  Harry  Goodman, 

president,  Harry  Goodman  Produc- 
tions, New  York. 

Holman  Faust,  account  executive 
at  Schwimmer  &  Scott,  moderated. 

Ten  panelists  appearing  at  the 
closing  session  were  introduced  by 
Arthur  Holland,  owner,  Malcolm- 
Howard  Agency,  Chicago.  They 
were  Monte  Fassnacht,  WENR- 
TV;  Norman  Heyne,  Ruthrauff  & 
Ryan;  Dick  Liesendahl,  WGN-TV; 
Jo  Betzer,  Sarra  Inc.;  Jerry  Camp- 

bell, Campbell-Cahill  Studio;  Rob- 
ert Knapp,  Schwimmer  &  Scott; 

Norman  Lindquist,  Atlas  Film 
Corp.,  all  Chicago,  and  Arthur 
Fielden,  Campbell-Ewald,  Detroit; 
Carl  Haverlin,  Broadcast  Music 
Inc.,  New  York,  and  Gordon  Kinney, 
Advertising  Council,  New  York. 

Conference  Registration 

Ed  Abbott.  Foote.  Cone  &  Belding, 
Chicago;  Dr.  Charles  Allen,  North- western U.;  Warren  F.  Ambrose.  Gard- 

ner Adv..  St.  Louis;  Hoyt  Andres. 
WKY  Oklahoma  City;  George  J.  Ar- 
kedis,  CBS-TV  Chicago;  Jeanne  Austin. 
New  York;  Dorothy  Ayres.  Henri, 
Hurst  &  McDonald,  Chicago;  Elizabeth 
Bain,  WGN-TV  Chicago;  Frank  Baker. 
Reincke.  Meyer  &  Finn  Inc.,  Chicago; 
Russell  Baker,  WOW  Omaha;  Kenneth 
C.  Banes.  Wade  Advertising,  Chicago; 
Harry  Bannister,  WWJ-TV  Detroit; 
Frank  Bercker,  Frank  Bercker  Stu- dios, Milwaukee;  Gilbert  I.  Berry, 
DuMont  Television  Network,  Chicago: 
Jo  Betzer,  Sarra  Films,  Chicago;  Hugh 
M.  Beville,  NBC,  New  York;  Fred 
Bolton,  J.  Walter  Thompson  Co.,  Chi- 

cago; H.  C.  Bonfig.  Zenith  Corp.,  Chi- cago; Phillip  G.  Bowman,  Young  & 
Rubicam,  Chicago;  Jack  W.  Brand, 
Brand  Productions,  Chicago;  Vernon 
R.  Brooks,  WGN-TV  Chicago;  James  F, 
Brown,  WBBM-CBS  Chicago;  Robert 
E.  Buchanan,  Young  &  Rubicam,  Chi- 

cago; Robert  J.  Burton,  Broadcast Music  Inc..  New  York. 
Charles  Callard,  Videodex,  Chicago; 

Clair  Callihan,  Leo  Burnett  Co.,  Chi- 
cago; Jerry  Campbell,  Campbell-Cahill Studio.  Chicago;  Hal  Carlson,  111.  Bell 

Tel.  Co..  Chicago;  David  Carpenter. 
WCON-TV  Atlanta;  Kenneth  Carpenter. 
Spectrolux  Corp.,  Chicago;  Peter  A. Cavallo  Jr..  J.  Walter  Thompson  Co.. 
Chicago;  Shapard  Chartoc,  Jay  &  Gra- ham Research.  Chicago;  William  B. 
Condon,  Wade  Advertising  Co.,  Chi- 

cago; Kenneth  Craig,  CBS,  Chicago; 
Phil  Creedon,  Edward  Hines  Lumber 
Co.  Chicago;  Ted  Crofut,  Sarra  Inc., 
Chicago;  Jane  Daly,  Earle  Ludgin  & 
Co.,  Chicago;   Hugh  E.  Davis,  Foote, 
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Cone  &  Belding,  Chicago:  Lyle  De  Moss. 
WOW  Omaha:  H.  F.  Dieter,  Foote, 
Cone  &  Belding,  Chicago;  Sam  Cook 
Digges,  CBS  Radio  Sales-Television. 
Chicago;  Mary  G.  Dooling,  Radio  Tal- ent, Inc.,  Chicago;  W.  Ward  Dorrell. 
C.  E.  Hooper  Inc.,  New  York;  Robert 
Dooley,  WOW  Omaha:  Mildred  B. 
Dudley,  Le  Vally  Inc.,  Chicago. 

J.  E.  Faraghan.  WGN-TV,  Chicago; 
Tom  Farrell,  Spectrolux  Tel.  Corp.. 
New  York;  James  D.  Farris,  The  Caples 
Co..  Omaha;  Monte  Fassnacht.  WENR- TV  Chicago;  Holman  Faust,  Schwimmer 
&  Scott,  Chicago;  John  A.  Ferguson. 
Hertz  Driv-Ur-Self  System  Inc.,  Chi- 

cago; W.  Arthur  Fielden.  Campbell- Ewald  Co.,  Detroit;  Dale  Fisher,  Earle 
Ludgin  &  Co.,  Chicago;  Wm.  D.  Fisher, 
Young  &  Rubicam.  Chicago;  E.  Flana- 

gan. WSPD  Toledo:  Chris  Ford.  Need- ham.  Louis  &  Brorby.  Chicago;  Brian 
Forster.  RWG,  Chicago;  C.  Gibson 
Franks.  Electric  Assn.,  Chicago:  Harold 
Froelich,  Adam  J.  Young  Jr.  Inc., 
Chicago;  M.  S.  Fromstein,  Mark-Maut- ner  &  Berman,  Milwaukee;  J.  A.  Frye. 
Stromberg  -  Carlson.  Chicago;  Mel 
Galliart,  Jos.  W.  Hicks  Organization. 
Chicago;  Chuck  Gay,  Kircher,  Helton 
&  Collett,  Dayton:  W.  V.  George.  Cana- dian Marconi  Co.  (CFCF).  Montreal: 
Benedict  Gimbel  Jr..  WIP.  Philadelphia; 
Harry  Goodman.  Harry  Goodman Prod..  New  York;  L.  M.  Goodwin. United  Film  Service  Inc..  Chicago: 
Budd  Gore.  Marshall  Field  &  Co.. 
Chicago:  Jonny  Graff.  WBKB  Chicago: Richard  Graver.  Admiral  Corp.:  Charles 
C.  Greene.  Doremus  &  Co.,  Chicago; 
Edgar  Greenebaum  Jr.,  TV  Shares 
Management  Co..  Chicago;  Lloyd  Grif- fin. Free  &  Peters,  Chicago;  B.  W. 
Gunn,  Foote,  Cone  &  Belding,  Chicago; 
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PREVIEWING  WNBQ-NBC  (TV)  Chicago  show.  Grand  Marquee,  feature  films 
series,  is  t-he  program's  sponsor,  Paul  E.  Hauser  (r),  president,  Hauser  Nash 
Sales,  Chicago.  With  him  at  the  station's  studio  are  (I  to  r):  Charles  J. 
Zeller,  radio-television  director,  Guenther-Bradford  Agency;  George  Morris, 
WNBQ  account  executive,  and  John  McPartlin,  station  sales  manager.  Show 

is  telecast  Saturday  at  9:30  p.m.  (CST). 

G.  H.  Gunst,  Katz  Agency,  Chicago; 
Kathryn  M.  Hardy,  Ralph  H.  Jones 

Co..  Cincinnati;  George  W.  Harvey, 
WGN-TV  Chicago;  Steve  Hatos,  Chi- 

cago; Carl  Haverlin,  Broadcast  Music 
Inc.,  New  York;  W.  N.  Hawkins,  WWJ- 
TV  Detroit;  Norm  Haynie,  Ruthrauff 
&  Ryan,  Chicago;  Sherman  Headley, 
WTCN-TV  Minneapolis;  Earle  F. 
Hefflen  Jr.,  Lumbermens  Mutual 
Casualty  Co.,  Chicago;  Ell  Henry,  ABC, 
Chicago;  George  P.  Herro,  MBS,  Chi- 

cago; Ivan  Hill,  Ivan  Hill  Inc.,  Chicago; 
Walter  N.  Hiller  Jr.,  The  Toni  Co., 
Chicago;  L.  P.  Hillyer,  United  Film 
Service  Inc.,  Kansas  City;  J.  V.  Hladky 
Jr.,  KCRG  Cedar  Rapids,  Iowa;  Wil- 

liam Hooker,  United  Videogram  Inc., 
Chicago;  James  R.  Hoel,  The  Katz 
Agepcy,  Chicago;  E.  M.  Hoge,  NBC, 
Chicago;  Arthur  M.  Holland,  Malcolm- 
Howard,  Chicago;  Alfred  C.  Houser, 
Agency  Service  Corp.,  Chicago;  John 
R.  Howland,  Zenith  Radio  Corp.,  Chi- 

cago; W.  G.  T.  Hyer,  W.  Biggie  Levin 
Agency,  Chicago;  A.  L.  Johnson,  In- 

ternational Shoe  Co.,  St.  Louis;  Russ 
Johnston,  Jerry  Fairbanks  Films,  New 
York;  Arthur  R.  Jones  III,  Douglas 
Productions,  Chicago;  Dallas  Jones  and 
Marilou  Jones,  Dallas  Jones  Produc- 

tions, Chicago;  R.  Conrad  Jones,  Mac- 
Farland,  Avegard  &  Co.,  Chicago. 
Irving  J.  Kaluzna,  Television  Engi- 

neers Inc.,  Chicago;  Arthur  P.  Kane, 
Kane  Advertising  Co.,  Bloomington, 
111;  Scott  Keck,  Henri,  Hurst  &  McDon- 

ald, Chicago;  Kay  Kennelly,  Olian  Ad- 
vertising Co.,  Chicago;  Fred  Kilian, 

ABC,  Chicago;  Gordon  Kinner,  Adver- 
tising Council,  New  York;  Robert 

Knapp,  Schwimmer  &  Scott  Agency, 
Chicago;  J.  W.  Knodel,  Avery-Knodel 
Inc.,  Chicago;  Edith  M.  Knudson,  Chi- 

cago; Reynold  R.  Kraft,  Paul  H.  Ray- 
mer  Co.,  New  York;  Joel  Kursel,  Scott 
Inc.  Ad.  Agency,  Milwaukee;  George  L. 
Lahodny,  Detroit  Edison  Co.,  Detroit; 
U.  A.  Latham,  WKRC-TV  Cincinnati; H.  S.  Laufman,  Herbert  S.  Laufman  & 
Co.,  Chicago;  Carroll  R.  Layman.  Har- 

rington, Righter  &  Parsons,  Chicago; 
Roger  LeGrand,  The  Cramer-Krasselt 
Co.,  Milwaukee;  Robert  Lemon,  WTTV 
Bloomington,  Ind.;  Genevieve  Lemper, 

TV  ADVERTISING 

FILM  FOR  LOW 

BUDGET  ACCOUNTS 
ONE  MINUTE  FlUM 

WITH  VOICE 

Foote,  Cone  &  Belding,  Chicago;  Ralph 
W.  Liddle,  Commonwealth  Edison  Co., 
Chicago;  Dick  Liesendahl,  WGN-TV 
Chicago;  Norman  C.  Lindquist,  Atlas 
Film  Corp.,  Chicago;  C.  Ross  Littig  Jr., 
J.  Walter  Thompson  Co.,  Chicago. 

J.  P.  McCarvill,  RCA,  Chicago;  John 
McLaughlin,  Kraft  Foods,  Chicago; 
Roy  McLaughlin,  ABC,  Chicago;  W.  J. 
McNaUy,  WTCN  Minneapolis;  John  J. 
McPartlin,  WNBQ  Chicago;  James  Mc- 
tighe,  Olmstead  &  Foley,  Minneapolis; 
Stephen  A.  Machcinski  Jr.,  Adam 
Young  Television  Inc.,  New  York;  D.  P. 
MacRae,  A.  Gettelman  Brewery.  Mil- 

waukee; Carroll  Marts,  MBS,  Chicago; 
J.  Marty  Jr.,  Admiral  Corp.,  Chicago; 
Carl  Meyer,  WGN-TV  Chicago;  Howard 
B.  Meyers,  NBC,  Chicago;  Charles  P. 
Michels,  Gardner  Advertising  Co.,  St. 
Louis;  Justin  Miller,  NAB,  Washington; 
Ted  Mills,  NBC,  Chicago;  Jean  Minetz, 
W.  E.  Long  Co.,  Chicago;  Seymour 
Mintz,  Admiral  Corp.,  Chicago;  Bert 
Mitchell,  WFAA,  Dallas;  John  Mitchell, 
WBKB  Chicago;  Maid  Marion  Mont- 

gomery, Stubbs-Montgomery,  Chicago; 
Mary  Kinnavey  Moore,  American  In- 

stitute of  Baking,  Chicago;  Ruth 
Moore,  Community  Fund  of  Chicago; 
John  Moser,  Chicago;  Richard  S.  Mul- 
ford,  Roche,  Williams  &  Cleary,  Chi- 

cago; Merle  K.  Myers,  Russel  M.  Seeds 
Co.,  Chicago. 
Charles  J.  Nesbitt,  Hallicrafters  Co., 

Chicago;  A.  C.  Nielsen,  A.  C.  Nielsen 
Co.,  Chicago;  Gordan  A.  Norberg, 
Wade  Adv.  Agency,  Chicago;  Robert 
H.  O'Brien,  United  Paramount  Theatres, New  York;  D.  L.  Odell,  Sears,  Roebuck. 
Glen  Ellyn,  111.;  John  P.  Odell,  The 
Quaker  Oats  Co.,  Chicago;  Irwin  A. 
Olian,  Olian  Adv.  Co.,  Chicago;  Henry 
J.  Opperman,  Falstaff  Brewing  Corp., 
St.  Louis;  Garfield  C.  Packard,  Paul  H. 
Raymer  Co.,  Chicago;  G.  Phillip  Patton, 
ABC.  Chicago;  C.  B.  Peterson,  The 
Branham  Co.,  Chicago;  Robert  Petra- 
noff,  WTTV  Bloomington,  Ind.;  George 
F.  Peterson,  WGN-TV  Chicago;  Bar- 

bara Porter,  Wade  Adv.  Agency,  Chi- 
cago; William  R.  Preston,  WRVA  Rich- 

mond, Va.;  Sterling  Quinlan,  WBKB Chicago. 
Ralph  Radetsky,  Denver  Television 

Co.,  Denver;  John  T.  Ralph,  Motorola 
Inc.,  Chicago;  F.  E.  Raymond,  Quaker 
Oats.  Chicago;  William  J.  Reilly,  Adam 
J.  Young-Television,  Chicago;  J.  Leon- 

ard Reinsch,  WSB-TV  Atlanta,  Ga.; 
Marion  E.  Reuter,  Young  &  Rubicam, 
Chicago;  Robert  B.  Ridder,  WTCN-TV 
Minneapolis;  Ben  F.  Rogers  Jr..  Veter- 

ans Administration,  Chicago;  Lawrence 
H.  Ropers  II,  WSAZ-TV  Huntington  W. 
Va.;  Hal  Rorke,  J.  Walter  Thompson 
Co.,  Chicago;  Lawrence  Roslow,  Pulse 
Inc..  New  York;  T.  L.  Rowe,  WLS  Chi- 

cago; Wil^'on  Rover,  Eastman  Kodak  Co. Rochester,  N.  Y.;  Jack  Russell,  Mutual 
Entertainment  Agency,  Chicago;  Do- 

lores Ryan.  Lake  Forest,  111. 
Robert  H.  Salk,  The  Katz  Agency, 

Chicago;  Frank  P.  Schreiber,  WGN 
Chicago;  Mrs.  L.  S.  Schwartz.  Adver- 

tising Council,  Chicago;  James  W. 
Seller,  American  Research  Bureau,  New 
York;  E.  Sherwood,  Admiral  Corp., 
Chicago;  Larry  Sherwood,  The  Calvin 
Co.,  Kansas  City,  Mo.;  Lester  J.  Sholty, 
Maxon  Inc.,  Chicago;  I.  E.  Showerman. 
NBC,  Chicago;  Hernando  Silva.  U.  S. 
Veterans  Administration.  Washington: 
Harry  B.  Smart,  Blair  TV  Inc.,  Chicago; 
Floyd  Smith.  Campbell-Ewald  Co., 
Chicago;    Hal    Smith,    NBC,  Chicago; 

H.  A.  Spanuth,  Film  Studios  of  Chi- 
cago, Chicago;  Burt  Squire,  Broadcast 

Music  Inc.,  Chicago;  Hy  M.  Steed, 
WLAV  Grand  Rapids,  Mich.;  James  L. 
Stirton.  ABC,  Chicago;  J.  S.  Stolzoff, 
The  Cramer-Krasselt  Co.,  Milwaukee; 
Robert  Stone,  SESAC  Inc.,  New  York; 
Alexander  Stronach,  ABC,  New  York; 
Robert  Swezey,  WDSU  New  Orleans; 
A.  D.  Swanson,  111.  Bell  Tel.  Co.,  Chi- cago. 

Mark  Taber,  Mason  Warner  Co.,  Chi- 
cago; G.  R.  Taylor.  Spectrolux  Tel. 

Corp.,  New  York;  James  R.  Taylor. 
Berman,  Bettenbender  &  Taylor,  Chi- 

cago; Muriel  Teschan,  Samet  Adv.  Co.. 
Chicago;  Herbert  S.  Thompson.  Miles 
Labs.,  Elkhart,  Ind.;  Lois  M.  Thompson. 
Robert  Meeker  Assoc.,  Chicago;  L.  E. 
Tilden,  Sherman  &  Marquette,  Chicago; 
Carl  W.  Tillmanns  Jr.,  C.  E.  Hooper 
Inc.,  Chicago;  Russ  Tolg,  BBDO,  Chi- 

cago; W.  J.  Tynan.  Free  &  Peters, 
Chicago;  Clifton  Utley,  NBC,  Chicago; 
Evelyn  R.  Vanderploeg,  Schwimmer  & 
Scott,  Chicago;  F.  Van  Konynenburg, 
WTCN  Minneapolis;  Gerald  A.  Vernon, 
ABC,  Chicago;  Leonard  A.  Versluis, 
WLAV-TV  Grand  Rapids,  Mich. 

L.  E.  Waddington,  Miles  Labs,  Elk- 
hart, Ind.;  I.  J.  Wagner,  Chicago;  Allen 

Wallace,  Needham  Louis  &  Brorby, 
Chicago;  Tom  Wallace,  Ivan  Hill  Inc., 
Chicago;  J.  Gordon  Wardell,  Spring- 

field, Mo.;  Neal  Weed,  Weed  &  Co., 
Chicago;  R.  W.  Welpott,  General  Elect. 
Co.,  Schenectady;  Reinald  Werrenrath, 
WNBQ  Chicago;  H.  R.  Williams,  Stubbs- Montgomery  Inc.,  Chicago;  John 
Wrath,  Headley  Reed  Co.,  Chicago; 
Beulah  Zachary,  NBC,  Chicago;  A.  G. 
Zink,  General  Elect.  Co..  Schenectady. 

CONNOLLY  NAMED 
Heads  CBS-TV  Program  Sales 

THOMAS  D.  CONNOLLY,  man- 
ager of  CBS  radio  program  sales 

since  July  1948,  last  week  was  ap- 
pointed manager  of  CBS-TV  pro- 

gram sales. 
Mr.  Connolly 

joined  CBS  as  a member  of  the 

sales  promotion 
department  in 1939  after  long 

service  in  depart- ment store  sales 
and  advertising. 

In  1940  he  be- 
came director  of 

program  promo- tion of  the  network.  In  February 
1948,  he  became  assistant  manager 
of  program  sales  and  was  elevated 
to  the  managership  the  next  July. 
He  is  a  graduate  of  Harvard  U. 

Mr.  Connolly 

WHAS-TV  Joins  CBS-TV 
WHAS-TV  Louisville,  Ky.,  affili- 

ates with  CBS-TV  network  as  a 
full  primary  affiliate  effective 
March  20.  This  brings  to  57  the 
number  of  CBS-TV  affiliates.  The 
station  replaces  WAVE-TV  Louis- 

ville, a  secondary  affiliate. 

WJIM-TV  PLANS 

Equipment'  Tests  Start 
WJIM-TV  Lansing,  Mich.,  com- 

menced equipment  tests  on  Thurs- 
day (March  9),  Harold  F.  Gross, 

president  and  general  manager,  an- 
nounced last  week. 

Owned  by  WJIM  Inc.,  the  new 
outlet  operates  on  Channel  6  (82- 
88  mc)  with  power  of  2.5  kw  aural, 
5  kw  visual. 

RAOIO-
TV 

Video
  Surv

ey 

Results 
 Show  Vie

wing  Hob
Us; 

BY  MAB* 
 WOOD. 

Mary  Wood's  Cincinnati  Post  Survey 
verifies  and  confirms  PULSE  — 
HOOPER  —  VIDEODEX  that  WCPO- 
TV  is  Cincinnati's  No.  1  TV  Station. 

We  quote  from  Mary  Wood's  column  of February  24th: 

Best  Shows  on  WCPO-TV! 

"two  of  top  3  shows  are  on  WCPO-TV" 
Most  Popular  Station! 

"WCPO-TV  1st  — WLW-T  2nd  — WKRC-TV  3rd" 
Enthusiastic  TV  City! 

"Viewers  look  2  hours  in  afternoon  and  4  hours  20 

minutes  at  night  in  Cincinnati" 

WCPO-TV Channel  7 
AfFiliated  with  the 

Cinti,  Post 
Represented  by  the  BRANHAM  CO, 

1 

i b 

CINCINNATI,  OHIO 

WEWS,  Cleveland 
It  another 

Scrlpps-Howard TV  Station  —  1st 
in  the  market,  j 

WRITE,  CAll 
OR  SEE 

FILMACK 
1331  SOUTH 
WABASH  AVE. 
CHICAGO 
HA.  7-3395 
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Advertest  Surveys  Jan.  Advertisers 

(Report  102) 

llilllilllllllllllllllllllllllllllllllllllllllllllli^ 
liill 

TELEVISION  advertising  in  Jan- 
uary dropped  to  2,153  accounts 

from  the  2,300  recorded  in  Decem- 
ber 1949.  The  loss  of  advertisers 

was  reflected  in  all  three  classifica- 
tions— network,  spot  and  local. 

This  is  the  first  drop  in  total  ad- 
vertisers since  the  mid-summer 

slump  of  June-July. 
Network  advertisers  dropped 

from  75  in  December  to  73  in  Janu- 
ary although  the  number  of  spon- 

sored programs  increased  from  89 
to  93.  Spot  accounts  went  from 
427  to  393  and  local  business  drop- 

ped from  1,800  to  1,687. 
This  information  is  based  on  the 

Rorabaugh  Report  on  Television 
Advertising  published  by  the  N.  C. 
Rorabaugh  Co.  December  figures 
are  from  89  reporting  stations  in  53 
markets.  January  information  is 
based  on  reports  from  91  stations 
in  55  markets. 

Network  figures  are  obtained 
from  the  network's  headquarters  in New  York  and  include  all  stations 
which  were  operating  during  the 
month.  Spot  and  local  figures  are 
supplied  by  the  stations.  There 
were  seven  stations  which  did  not 
report  for  the  January  1-7  sample 
week.  A  like  number  were  omitted 
from  the  December  report. 
ABC-TV  lost  two  and  gained 

two  accounts  between  the  months 
to  retain  its  total  of  15.  Two  ac- 

counts were  added  by  CBS-TV  to 
bring  the  January  total  to  33. 
DuMont,  which  had  eight  accounts 
in  December,  added  one  for  a  total 
of  nine  in  January.  One  acount 
also  was  added  by  NBC-TV  for  a 
January  total  of  36. 

In  point  of  stations  used  and 
time  purchased,  Goodyear  Tire  and 
Rubber  Co.  was  the  biggest  ABC- 
TV  advertiser.  The  firm  placed  its 
Paul  Whiteman  Goodyear  Review 
on  40  stations  for  a  half  hour  Sun- 

day night.  Young  &  Rubicam  is 
the  agency.  On  CBS-TV,  Crosley 
Div.  of  Avco  Mfg.  Co.  backed  This 

Is  Show  Business  on  53  outlets. 
The  half-hour,  weekly  show  was 
placed  through  Benton  &  Bowles. 
In  amount  of  time  purchased,  West- 
inghouse  Electric  Corp.  was  the 
big  CBS-TV  advertiser.  Through 
McCann-Erickson,  the  firm  placed 
Stiidio  One  on  41  stations  for  an 
hour  Monday  nights. 

Allen  B.  DuMont  Labs  sponsored 
the  Morey  Amsterdam  Show  on  31 
DuMont  stations  for  a  half-hour 
on  Thursday  night  through  Camp- 
bell-Ewald.  In  point  of  time  pur- 

chased. Drug  Store  TV  Productions 
backed  Cavalcade  of  Stars  for  an 
hour  Saturday  night  on  19  Du- 

Mont stations.  S.  B.  Fisher  is 
the  agency.  Sponsor  using  the 
largest  number  of  NBC-TV  sta- 

tions was  RCA  Victor.  The  firm 
placed  Kukla,  Fran  &  Ollie  on  56 
stations  for  a  half-hour  on  Monday 
and  Friday  nights  through  J. 
Walter  Thompson.  The  edge  in 
time  purchase  went  to  another  ad- 

vertiser of  radio  and  TV  sets, 
Philco  Corp.  This  sponsor  backed 
Philco  TV  Playhouse  for  an  hour  on 
Sunday  night  on  54  NBC-TV  sta- 

tions, according  to  Rorabaugh. 
Hutchins  placed  the  business. 

49  Agencies  Buy 

There  were  49  agencies  that 
bought  network  television  time  in 
January. 

The  largest  spot  account  to  be 
added  in  January,  in  point  of  sta- 

tions used,  was  the  Buick  Motor 
Div.  of  General  Motors  Corp.  The 
motor  company  placed  business  on 
54  stations  through  Kudner 
Agency,  New  York.  A  special  10 
day  schedule  for  Ladies  Home  Jour- 

nal was  placed  by  Curtis  Publish- 
ing Co.  on  37  stations  through 

BBDO,  New  York. 
Dodge  Division  of  Chrysler  Corp., 

which  had  placed  business  on  five 
stations  in  December,  promoted  its 
new  cars  heavily  in  January  by 
increasing  the  schedule  to  52  sta- 

NUMBER  OF  ADVERTISERS  BY  PRODUCT  GROUPS 
Network 

Spot 
Local Total 

1.  Agricultural  &  Farming 3 3 6 
2.  Apparel,  Footwear  &  Access. 

'  5 

12 99 116 
3.  Automotive,  Automotive  Equio.  &  Access. 

10 
17 243 270 

4.  Beer  &  Wine 4 

92 

15 111 
5.  Building  Material,  Equip.  &  Fixtures 54 54 
6.  Confectionary  &  Soft  Drinks 

"i 

35 34 

75 

7.  Consumer  Service 2 
110 112 

8.  Construction  &  Contractors 

12 

12 
9.  Drugs  &  Remedies 

'  3 

"  8 

10 21 
10.  Entertainment  &  Amusements 16 16 
11.  Food  &  Food  Products 

104 255 
367 

12.  Gasoline,  Lubricants  &  Other  Fuels 4 6 17 27 
13.  Horticulture 

10 10 

14.  Household  Furnishings,  Equip.  &  Supplies 

'  4 

26 247 277 15.  Industrial  Materials 1 3 4 
16.  Insurance,  Banking  &  Real  Estate 
17.  Jewerly,  Optical  Goods  &  Cameras 

i 3 

98 

102 
3 11 46 

60 

18.  Office  Equip.,  Stationery  &  Writing  Supplies 4 11 15 
19.  Publishing  &  Media 2 3 

23 

28 
20.  Radios,  TV  Sets,   Phonographs,  Musical  Instru- ments &  Access. 7 7 215 229 
21.  Retail  Stores  &  Shops 

86 

86 
22.  Smoking  Materials 

'  8 

ii 3 

23 

23.  Soaps,  Cleansers  &  Polishes 3 16 5 24 
24.  Sporting  Goods  &  Toys 22 22 25.  Toiletries 

is 

3 

25 

26.  Transoorlation,  Travel  &  Resorts 8 19 

27 

27.  Miscellaneous 

'  i 

5 28 34 
TOTAL 

73 
393 

1,687 2,153 

tions,  according  to  Rorabaugh. 
Ruthrauff  &  Ryan  handled  the  ac- 

count. Another  automotive  adver- 
tiser, Chevrolet  Division  of  General 

Motors,  upped  its  spot  schedule 
from  one  station  in  December  to 
26  in  January  through  Campbell- 
Ewald,  Detroit. 

There  were  283  agency  offices 
which  placed  television  spot  ac- 

counts during  January. 
In  the  local  field  Los  Angeles 

led  all  other  cities  with  17.3  differ- 
ent advertisers  on  its  seven  sta- 

tions. In  a  poor  second,  Rora- 
baugh reports  75  advertisers  on  the 

Philadelphia  stations  and  66  in 
Columbus.    One  Columbus  station 

did  not  report  local  business. 
Of  the  stations  reported  by  Rora- 

baugh for  January,  KFI-TV  Los 
Angeles  led  in  the  local  field  with  74 
advertisers.  WTMJ-TV  Milwau- 

kee had  54  local  accounts  and 
WSPD-TV  Toledo  showed  53. 

In  terms  of  total  number  of  ac- 
counts WTMJ-TV  led  the  Janu- 

ary report  with  137.  WBEN-TV Buffalo  was  second  with  128. 
There  were  more  advertisers  of 

food  and  food  products  using  tele- 
vision during  January  than  any 

other  product  classification.  A 
total  of  367  different  firms  used 
the  medium  on  the  network,  spot 
and  local  level  (see  table). 

Weekly  Television  Summary 
March  13,  1950  Telecasting  Survey 

City 

Albuquerque Ames 
Atlanta 
Baltimore 
Binghamlon Birmingham 
Bloomington Boston 
Buffalo 
Charlotte Chicago 

Cinclnnat! 
Cleveland 
Columbus Dallas, 

Ft.  Worth 
Davenport 

Quad  Cities: Dayton 
Detroit 
Erie 

Ft.  Worth- Dallas 
Grand  Rapids 
Greensboro Houston 

Huntington- Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo- Battle  Creek Kansas  City 

Lancaster* 
Los  Angeles 
Louisville 
Memphis 
Miami Milwaukee Minn-St.  Paul 
New  Haven New  Orleans 
New  York 

Newark 
Norfolk Oklahoma  City 
Omaha Philadelphia 
Phoenix Pittsburgh 
Portland,  Ore. 
Providence 
Richmond 
Rochester Salt  Lake  City 
San  Antonio San  Diego 
San  Francisco Schenectady 
Seattle 
St.  Louis 
Syracuse 
Toledo Tulsa 
Utica-Rome 
Washington Wilmington 
Total  Markets 

Outlets  On  Air 
KOB-TV 
WOl-TV WAGA-TV,  WSB-TV 
WAAM,  WBAL-TV,  WMAR-TV 
WNBF-TV WAFM-TV,  WBRC-TV WTTV 

WBZ-TV,  WNAC-TV 
WBEN-TV 
WBTV WBKB,  WENR-TV,  WGN-TV,  WNBQ 
WCPO-TV,  WKRC-TV,  WLWT 
WEWS,  WNBK,  WXEL 
WBNS-TV,  WLWC,  WTVN 

KBTV,  KRLD-TV,  WBAP-TV 
WOC-TV Includes  Davenport, 
WHIO-TV,  WLWD 

WWJ-TV,  WXYZ-TV 

Number Sets 

2,475 1,200 22,300 
133.248 
10,320 11,000 

4,000 
276,980 
68,185 
12,169 386,018 
80,700 176,474 41,400 

43,790 
8.325 

WJBK-TV, WICU 

WBAP-TV, 

WIAV-TV 
WFMY-TV 
KLEE-TV 
WSAZ-TV 
WFBM-TV WMBR-TV 
WJAC-TV 

Moline,  Rock  Island,  East  Moline 35,800 181,000 

27,050 

KBTV,  KRLD-TV 

WDAF-TV 
WGAL-TV KLAC-TV,  KNBH,  KTLA,  KTSL,  KFI-TV, 
KnV,  KECA-TV WAVE-TV WMCT 
WTVJ 

WTMJ-TV KSTP-TV,  WTCN-TV 
WNHC-TV WDSU-TV 
WABD,  WCBS-TV,  WJZ-TV,  WNBT, 
WOR-TV,  WPIX 
WATV  Incl.  ir 
WKY-TV WOW-TV,  KMTV 
WCAU-TV,  WFIL-TV,  WPTZ 
KPHO-TV WDTV 

Stations 
Distributors 
Distributors Distributors 
Elec.  Assn. 
Distributors Dist.  &  RMA 
Dealers 
Dealers 
Distributors 
Elec.  Assn. 
Dealers Distributors 
Radio  Bureau TV  Sta.  Comm. 
Distributors Distributors 
Union  Elec.  Co. Distributors 
Dealers  Assn. Dist.  &  Deal. 
DeaL,  Dist. 
TV  Cire.  Comm. Dealers 
Sets  in  Use  4,505,619 

lable  and  since  most 
are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.  To  offset  this  there 
are  many  scattered  sets  in  areas  not  included  in  the  survey. 

WJAR-TV WTVR 
WHAM-TV 
KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV 
KGO-TV,  KPIX,  KRON-TV WRGB 
KING-TV 
KSD-TV WHEN.  WSYR-TV 
WSPD-TV KOTV WKTV 
WMAL-TV,  WNBW,  WOlC,  WHG 
WDEL-TV 1  Air  59  Stations  on  Air  101 

*  Lancaster  and  contiguous  areas. 
Editor's  Note:  Sources  of  set  estimates  are  listed  for  each  city  as  aval 

43,790 16,700 

9,557 

15,000 

6,578 23,000 

7,800 
13,600 

8,046 28,901 
30,434 396,060 
23,086 
24,172 20,000 
89,419 
68,800 71,100 

16,641 1.015,000 

Y.  Estimate 

4,192 

18,421 
17,720 405,000 

4,500 71,000 
828 

34,125 23,581 
25,586 10,500 
10,900 23,160 

38,517 62,500 

21,800 100,100 
28,479 33,000 
16,400 

9,300 
109,360 
30,322 

Source  of 
Estimate 
Dealers 
Dealers Distributors 
TV  Cir.  Comm. 
Deal.  &  Dist. Distributors 

Station TV  Comm. 
BufF.  Elec.  Co. Distributors 
Elec.  Assn. Distributors West.  Res.  U. 
Distributors 

Dist.  &  Deal. 
Distributors 
Distributors Distributors 
Dealers 

Dist.  &  Deal. 
Set  Registration Distributors 

Distributers 

Distributors 
D:«».  &  Deal. 

Wholesalers 
Distributors 

Dealers 
Elec.  Assn. 
Dealers 

Rod.  &  Appl.  Assn. CPA  Audit Distributors 
Dealers Distributors 
Dealers  Assn. 
Distributors 
N.  O.  Pub.  Serv. 
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FIRST  in  Radio 

I  .  .  •  ... 

FIRST  in  Television 

CHECK  ANY  SURVEY  ANY  DATE 

WHIO 

WHIO-TY 

RATED 

FIRST  IN 

DAYTON,  O. 

AFFILIATED    WITH    THE    DAYTON    DAILY   NEWS   AND    THE  JOURNAL-HERALD 

«clianne  13 

ifO-fv 

DAYTON,  OHIO 

WHIO REPRESENTED  NATIONALLY 

BY  G.   P.   HOLLINGBERY  COMPANY 

WHIO-TV 
REPRESENTED 

NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 
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JANSKY  &  BAILEY 
Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.          ADams  2414 

Member  AFCCE* 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  Bidg.    1407  Pccifie  Ave. 
Washington  4,  D.C.       Santa  Cruz,  Cal. 

Member  AFCCE* 

JfO  years  of  professional 
background 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J. 
MOntclair  3-3000 

Labs:                      Great  Notch,  N.  J. 

GEORGE  C.  DAVrS 

501-514  Munsey  BIdg.— STerling  0111 
Washington  4,  D.  C. 

Member  AFCCE* 

Commercial  Radio  Equip.  Co. 
Evefett  L.  Dillard,  Gen.  Mgr. 

INTERNATIONAL  BLDG.        Dl.  1319 
WASHINGTON,  D.  C. 

PORTER  BLDG.  LO.  8821 
KANSAS  CITY,  MO. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Mtmier  AFCCE* 

There  is  no  subsfitute  for  experience 

GLENN  D.  GILLETT 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE' 

GAUTNEY  &  RAY 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  BIdg. 

Washington  4,  D.  C. 
National  7757 

RAYMOND  M.  WILMOTTE 

14«9  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

JOHN   J.  KEEL 

Warner  BIdg.,  Wash.,  D.  C. 

Ncrtional  A513 

Craven,  Lehnes  &  Culver 

MUNSEY  BUILDING   DISTRICT  8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Mcintosh  &  Inglis 

710  14th  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE' 

RUSSELL   P.  MAY 

14M  F  St.,  N.  W.  KelUflf  BIdg. 
Wathinilen,  D.  C.        REpublic  3984 

Member  AFCCE' 

ANDREW 
CORPORATION 
SPECIALISTS  IN 

AHoeation  •  Deii{n  •  Installation 
363  E.  73th  St.,  Chicago  19,  III. 

PHONE:  TRIangle  4-4400 

Dixie  B.  McKey  &  Assoc. 

1820  JefFerten  Place,  N.  W. 
Wathinglon  4,  D.  C. 

REpublic  7236 

WELDON &  CARR 
WASHINGTON,  D •  c. 
1605  Connecticut Ave.       Ml.  4151 
DALLAS,  TEXAS 
1728  Woed  St. Riverside  3611 

Member 

AFCCE' E.  C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE' 

CHAMBERS  &  GARRISON 

1519  C*nnecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE' 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE' 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 

DALLAS  5,  TEXAS 
JUSTIN  8-6108 

WILLIAM  L.  FOSS,  Inc. 

Formerly  Colten  A  Post,  Inc. 
927  15th  St.,  N.  W.     REpublic  3883 

WASHINGTON,  D.  C. 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE' 

Philip  Merryman  &  Associates 
•  114  Stale  Street 

•  Bridgeport    3,  Conn. 
•  Bridgeport  5-4144 

RADIO  CONSULTANTS 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  4-8721 

ARLINGTON,  TEXAS 

Of.  H.  3ilUr 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingswoed  7631,  9541 

SILLIMAN  &  BARCLAY 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

2915  Red  River  2-5055 
Austin,  Texas 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

GEORGE  P.  ADAIR 

Radio  Engineering  Consultant 
Executive  5851  1833  M  STREET,  N.  W. 
Executive  1230  WASHINGTON  6,  D.  C. 

WALTER  F.  KEAN 
CONSULTING  RADIO  ENGINEERS 

Executive  offices:   40   East  Ave. 
Laboratory:    114    Northgate  Rd. 

Riverside,  III.       —       Riverside  6652 
(A    Chicago    suburl  ) 

ADLER  ENGINEERING  CO. 
TELEVISION  AND  BROADCAST  FACILITIES 

tSSIGN  AND  CONSTRUCTION 

18   Grand   St.,   New   Rochelle,   N.  Y. 
RYE  7-1413 Membfr 

AFCCE* 



March  3  Decisions 

ACTIONS  ON  MOTIONS 
(By  Commissioner  Walker) 

KPAB  and  Mark  Perkins,  Laredo, 
Tex. — Granted  petition  of  Laredo  Bcstg. Co.  and  Mark  Perkins  for  continuance 
of  hearing  scheduled  for  March  6  to 
March  21  at  Laredo,  in  matter  of  rev- 

ocation of  license  of  KPAB. 
(By  Commissioner  Hennock) 

KMA  Shenandoah,  la. — Granted  ex- tension of  time   to   March   30   to  file 
exceptions  to  initial  decision  in  matter 
of  application  of  KIOA  Des  Moines. 
(By  Examiner  James  D.  Cunningham) 
KCIL  Houma,  La. — Granted  petition 

for  extension  of  time  to  March  31  with- 
in which  all  parties  to  the  proceeding 

may  submit  proposed  findings  in  re 
application  of  KCilL  and  Delta  Bcstrs. 
Inc. 

(By  Commissioner  Sterling) 
FCC  General  Counsel — Granted  ex- 

tension of  time  to  March  20  to  file 
exceptions    to    initial    decision   in  re 
KWTO  Springfield,  Mo. 

FCC  Correction 
KFRD  Roseberg,  Tex. — Action  an- nounced March  1  should  read:  Granted 

petition  to  amend  application  to  specify 
1  kw  daytime  only,  to  delete  all  refer- 

ence to  nighttime  operation  and  make 
other  minor  changes;  accepted  amend- 

ment and  removed  application  from 
hearing  docket. 

March  6  Applications  . 
ACCEPTED  FOR  FILING 

AM— 910  kc 
KJAN  Bcstg.  Co.,  Baton  Rouge,  La. — CP  new  AM  station  910  kc  1  kw  D 

AMENDED  to  request  910  kc  5  kw  unl. 
DA-2. 

AM— 1540  kc 
Chesapeake    Bcstg.    Co.,  Bradbury 

Heights,  Md.— CP  new  AM  station  890 
kc  5  kw  D  AMENDED  to  request  1540 
kc  1  kw  D. 

AM— 1230  kc 
WKL.K  Cloquet,  Minn.— CP  AM  sta- 

tion to  change  from  1450  kc  to  1230  kc. 
AM— 1240  kc 

WNOW  York,  Pa.—CP  AM  station  to 
change  from  1250  kc  1  kw  D  to  1250  kc 
1  kw-D,  1240  kc  250  w-N. 

Modification  of  CP 
WNCA  Aiken,  S.  C— Mod.  CP  new 

I  AM  station  for  extension  of  completion 
'  date. 
KPMN  Pullman,  Wash.— Mod.  CP 

new  AM  station  for  extension  of  com- 
mencement date. 

License  Renewal 
Request  for  license  renewal  AM  sta- 

tion: KTKN  Ketchikan,  Alaska;  KCKY 
Coolidge,   Ariz.;    KFSG  Los  Angeles; 
KIX  Oakland,  Calif.;  KVEC  San  Luis 
Obispo;    KHBC   Hilo,   Hawaii;  KFKU 
Lawrence,  Kan.;  WCHS  Scarboro,  Me 
WCOP   Boston,    Mass.;    WBCK  Battle 
Creek,  Mich.;  WSKB  McComb,  Miss. 

.  KNEB  ScottsblufT,  Neb.;  WEAV  Platts 
burg,  N.  Y.;   WIPR  Santurce,   P.-  R. 
KRRV   Sherman,   Tex.;    KJR  Seattle 
Wash. 
j«j  Modification  of  CP 
!f    Mod.  CP  new  FM  station  for  exten- I  sion   of   completion   date:  KFLW-FM 
Klamath    Falls,    Ore.;     WGNR  New 
Rochelle,  N.  Y.;  KSLH  St.  Louis,  Mo.. 
WNOW-FM  York,  Pa.— Mod.  CP  FM 

station  to  change  ERP  to  12.8  kw. 
WHAS-TV  Louisville,  Ky.— Mod.  CP 

PT6-P 
A  portable,  combin- 

ation record-  play 
back- remote  ampli- 

fier. Exceptional  fid- 
elity for  use  with 

PT6-A  recorder. 

Actions  of  the  FCC 

MARCH  3  to  MARCH  10 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-visual 

cond. -conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl. -unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  fncilities.  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

Ibroadcasting 

commercial  TV  station  to  change  from 
9.6  kw  vis.,  7.2  kw  aur.  to  55.5  kw  vis. 
27.75  kw  aur. 
KDYL-TV  Salt  Lake  City,  Utah- 

Mod.  CP  new  commercial  TV  station 
for  extension  of  completion  date. 

License  for  CP 
WDAF-TV  Kansas  City,  Mo. — License for  CP  new  commercial  TV  station  and 

indicate  studio  location  as  3030  Summit 
St.,   Kansas  City. 

TENDERED  FOR  FILING 
AM— 1400  kc 

KUNO  Corpus  Christi,  Tex. — Mod.  CP 
to  change  from  1400  kc  100  w  unl.  to 
1400  kc  250  w  unl. 

SSA— 1030  kc 
KWBU  Corpus  Christi,  Tex. — Request for  extension  SSA  on  1030  kc  50  kw  from 

local  sunrise  at  Boston  to  local  sunset 
Corpus  Christi  for  period  not  to  ex- ceed 12  mos.  from  March  15. 

March  7  Decisions  .  .  . 
BY    COMMISSION    EN  BANC 

Extension  Granted 
WSM-TV  Nashville,  Tenn.— New  com- 

mercial TV  station  granted  extension 
of  completion  date  to  9-1-50. 

Hearing  Designated 
Tri-State    Bcstg.    Co.,  Summerville, 

Ga. — Designated  for  hearing  application 
for  new  station  on  910  kc  1  kw  D  only 
to  be  heard  with  application  of  Tri- 
Cities  Bcstg.  Co.  to  change  facilities  of 
WJIG  Tullahoma,  Tenn.  from  740  kc 
250  w-D  to  910  kc  250  w  D  100  w-N 
and  change  geographic  coordinates, 
hearing  to  be  in  Washington,  D.  C. 

Request  Granted 
WWOK  Cooperative  Radio  Co.,  Flint, 

Mich. — Granted  request  to  continue  to 
remain  silent  to  March  25,  1950,  at 
which  time  if  station  is  not  ready  to 
resume  operation  it  will  be  deemed  to 
have  abandoned  its  license.  Station 
has  been  silent  since  Dec.  24,  1949, 
pending  sale  negotiations. 

Hearing  Designated 
WWNR  Beckley,  W.  Va.— Designated 

for  hearing,  at  Washington  application 
to  change  facilities  from  1450  kc  250  w 
unl.  to  620  kc  1  kw  unl.  and  made 
WROL  Knoxville,  WLBZ  Bangor,  Me., 
and  WTMJ  Milwaukee  parties  to  pro- ceeding. 
KXLA  Pasadena,  Calif. — Designated 

for  hearing,  at  Washington  applica- tion to  change  DA  pattern  for  day  use, 
change  trans,  location  (geographical 
coordinates  only)  and  remove  license 
cond.  imposed  by  Commission  (1110  kc 
10  kw  DA-2)  afforded  KXLA  oppor- 

tunity to  show  cause  why  license 
should  not  be  modified  to  reduce  power 
to  protect  KFAB  Omaha,  and  made 
latter  party  to  proceeding. 
KNEB  Scottsbluff,  Neb.— Designated 

for  hearing  at  Washington  application 
for  CP  to  change  facilities  from  970  kc 
1  kw  D  to  960  kc  500  w-N  1  kw-D  with DA  and  made  KMA  Shenandoah,  la; 
KGWA  Enid,  Okla.,  and  KFEL  Denver, 
Col.,  parties  to  proceeding. 
KTOW  Oklahoma  City,  Okla.— Desig- 

nated for  hearing  at  Washington  appli- 
cation for  CP  to  change  facilities  from 

800  kc  250  w  D  to  590  kc  1  kw  unl.,  in- 
stall new  trans,  change  trans,  location 

and  install  DA-2,  and  made  WOW 
Omaha,  Neb.,  and  WBAP  Fort  Worth, 
Tex.  parties  to  proceeding. 

Advise  Commission 
Syndicate  Theatres  Inc.,  Columbus, 

Ind. — By  letter  requested  applicant  to advise  Commission  within  30  days 
which  application  for  new  standard station  at  Columbus  it  desires  to 
prosecute — one  bearing  file  no.  BP-4179 seeking  1130  kc  500  w  D  or  one  tendered 
Jan.  20,  1950  seeking  1010  kc  1  kw,  D. 

coasting 

Condition  Removed 
WHKK  Akron,  Ohio — On  request  re- moved condition  in  CP  and  license  to 

read:  "The  authority  herein  is  granted subject  to  cond.  that  on  notice  from 
Commission  permittee/licensee  shall 
take  appropriate  steps  immediately 
through  mod.  of  ant.  or  reduction  in 
power  so  as  to  reduce  interference  to 
CBN  Newfoundland,  to  a  value  not  in 
excess  of  that  caused  by  WHKC  Colum- 

bus, with  power  of  500  w  employing 
non-directional  ant." Extension  Denied 
WFNS  Burlington,  N.  C— Denied 

application  for  extension  of  completion 
date  for  CP  which  authorized  change 
in  hours  of  operation  and  install  DA-N 
operation;  advised  applicant  that  if  it 
desires  hearing,  request  should  be  made within  20  days. 
WHAT  Miami  Beach,  Fla.— Denied 

application  for  extension  of  comple- tion date  for  CP  which  authorized  new 
vertical  standard  broadcast  ant.,  for 
station  WKAT,  and  install  combined 
TV-FM  ant.  advised  applicant  that,  if 
it  desires  hearing,  request  should  be made  within  20  days. 

CP  Granted  to  Replace  CP 
Louisiana  Bcstg.  Co.,  New  Orleans, 

La. — Granted  CP  to  replace  CP  which authorized  new  AM  station  on  1540  kc 
25  kw-N  50  kw-D  DA-2;  eng.  cond. 

Hearing  Designated 
KPLW  Floydada,  Tex.  and  Tul'e 

Bcstg.  Co.,  Tulia,  Tex.— Designated  for consolidated  hearing  at  Washington, 
application  KPLW  for  mod.  CP  which 
authorized  new  station  on  1570  kc  250 
w  D  at  Plainview,  Tex.  to  change  to 
900  kc  and  move  to  Floydada,  and  ap- 

plication of  Tul'e  Bcstg.  Co.  for  CP for  new  station  at  Tulia,  Tex.  on  900 
kc  250  w  D. 
KPRS  Olathe,  Kan.  and  KRES  St. 

Joseph,  Mo. — Designated  for  consoli- 
dated hearing  application  of  KPRS  to 

change  from  1590  kc  500  w  day  to 
1550  kc  1  kw  D  and  application  of 
KRES  to  change  from  1230  kc  250  w 
unl.  to  1550  kc  5  kw  unl.  DA-N.  It 
was  further  ordered  that,  if,  as  a  result 
of  consolidated  proceeding,  it  appears 
that,  were  it  not  for  issues  pending  in 
hearings  regarding  Clear  Channels  and 
Daytime  Skywave  Transmissions  and 
Commission's  policy  pertaining  thereto of  Aug.  9,  1946  and  May  9,  1947,  public 
interest  would  be  best  served  by  grant 
of  application  of  Johnson  County  Bcstg. 
Co.  Inc.,  then  said  application  shall 
be  returned  to  pending  file  until  after 
conclusion  of  said  hearings,  at  which 
time  it  will  be  considered  in  connec- 

tion with  any  other  pending  applica- 
tions with  which  it  may  then  be  in 

conflict. 
Alvin  E.  O'Konski,  Menominee,  Mich, and  Door  County  Radio  Co.,  Sturgeon 

Bay,  Wis. — Designated  for  consolidated 
hearing  at  Washington  mutually  ex- 

clusive applications  for  each  to  con- struct new  station  on  1490  kc  250  w 
unl.;  WOSH  Oshkosh,  Wis.,  was  made 
party  to  proceeding. 
WTVL  Waterville,  Me.   and  WGUY 

Bangor,  Me.— Designated  for  consoli- 
dated hearing  at  Washington  applica- 

tion of  WTVL  to  change  frequency 
from  1490  kc  to  1230  kc  and  WGUY  to 
change  from  1450  kc  to  1230  kc. 

Petition  Granted 
Central  Ohio  Bcstg.  Co.,  Gallon,  Ohio 

—Waived  Sec.  1.389  of  rules  and  granted 
jomt  petition  by  WIND  WJLS  WCPM 
WKRC  and  WKBN  to  enlarge  issues  by 
amending  hearing  order  of  Oct.  21, 
1949  to  include  determination  of  fi- 

nancial qualifications  of  applicant  to 
construct  new  station  on  560  kc  1  kw  D. 

Issues  Enlarged 
WDZ  Decatur,  111.— On  motion  of American  Bcstg.  Station  Inc.,  licensee 

of  WMT  Cedar  Rapids,  la.,  enlarged issues  in  hearing  on  application  of 
WDZ  for  mod.  CP  to  include  issue  to determine  overlap,  if  any,  which  will 
exist  between  service  areas  of  WDZ 
as  proposed  at  Decatur  and  of  WMBD 
Peoria,  and  whether  such  overlap  if 
any,  violates  Sec.  3.35  of  Commission rules. 

Petition  Denied 
KGMI  Denver,  Col.— Denied  petition 

for  reconsideration  and  grant  without 
hearing  of  extension  of  completion 
date  to  construct  station  KGMI  now  in hearing. 

BY  THE  SECRETARY 
WTJH  East  Point,  Ga.— Granted  re- 

quest for  voluntary  assignment  of  li- 
cense from  individual  licensee  James  S 

Rivers  to  partnership.  Radio  Station 
WTJH;  transferor  will  own  90%  in- 

terest and  his  wife  Doris  R.  Rivers  will 
own  10%  interest.  No  monetary  con- sideration. 
Radio  Electronic  Television  School — 

FM  Division,  Detroit — Granted  CP  for 
reinstatement  of  CP  which  authorized 
new  experimental  TV  station  KQ2XBB. 
Paramount  Television  Productions 

Inc.,  Los  Angeles— Granted  CP  for  new 
remote  pickups  KA-5966-7.  Sub.iect  to 
condition  it  is  without  prejudice  to 
any  action  Commission  may  take  with 
respect  to  outstanding  authorizations 
or  applications  of  grantee  in  light  of 
Supreme  Court's  decision  in  United States  V.  Paramount  Pictures  Inc.  et  al 
334  U   S  131 
WHCU'-FM  Ithaca,  N.  Y.— Granted  CP to  use  aux.  trans. 
Durham  Radio  Corp.,  Durham,  N.  C. 

—Granted  CP  and  license  for  new  STL 
KIB-70. Following  granted  mod.  CPs  for 
extension  of  completion  dates  as  shown: 
WCPO-TV  Cincinnati,  to  5-9-50;  WBRC- 
TV  Birmingham.  Ala.  to  10-1-50; 
WSYR-TV  Syracuse,  N.  Y.  to  9-12-50; 
WBTV  Charlotte,  N.  C.  to  9-30-50; 
WRFD-FM  Worthington.  Ohio  to  6-7-50; 
KRIC-FM  Beaumont,  Tex.  to  9-6-50; 
KFVS-FM  Cape  Girardeau,  Mo.  to  9- 
25-50;  WHO-FM  Des  Moines,  la.  to 
9-1-50. 

KRCO  Prineville,  Ore.— Granted  li- cense for  new  AM  station;  690  kc  1  kw 
D. 
KJAY  Topeka,  Kan. — Granted  license 

for  new  AM  station  and  specify  studio 
location;  1440  kc  5  kw-D  1  kw-iST  DA. KWBG  Boone,  la. — Granted  license 
for  new  AM  station;  1590  kc  1  kw  D. 
WMVA-FM  Martinsville,  Va.— Grant- 

ed license  new  FM  station,  Chan.  242; 
(96.3  mc)  2.7  kw,  380  ft. 
E.  E.  Krebsbach,  Sidney,  Mont. — 

Granted  license  for  new  remote  pick- 
up KA-4546. Frank  E.  Hurt  &  Son,  Inc.,  Nampa, 

Idaho — Granted  license  for  new  remote 
pickup  KA-3199. United  Bcstg.  Co.,  Akron,  Ohio — 
Granted  licenses  for  new  remote  pick- 

ups KA-5411-2-3-4. Triangle  Publications  Inc.,  Philadel- 
phia— Granted  license  new  experi- 

mental TV  relay  KA-5035. 
WHAS,  Inc.,  Louisville,  Ky.— Granted license  for  changes  in  existing  remote 

pickup  KIB-367. Following  granted  CPs  and  licenses 
for  new  remote  pickups;  KA-3889 
Ogden,  Utah;  KGA-897  Philadelphia: 
KA-2026  Philadelphia;  KA-3499  Twin 
Falls,    Ida;    KA-3157    San  Francisco; 

( Continued  on  page  60) 

SERVICE  DIRECTORY 

Custom-Built  Equipment 

U.  S.  RECORDING  CO. 

1121    Varmont   Ave.,   Wash.   5,    D.  C. 
STerling  3626 

COMMERCIAL  RADIO 
Monitoring  Company 

PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Duty  All  Night  Every  Night 

PHONE  JACKSON  5302 
P.  O.  Box  7037       Kansas  City,  Mo. 

March  13,  1950     •    Page  59 



FCC  Actions 

(Continued  from  page  59) 

Decisions  Cont.: 

KMA-765  San  Francisco;  KA-3888  Og- 
den  Utah;  KA-3885  Cedar  Rapids,  la. 
Following  granted  mod.  CPs  for  ex- tension of  completion  dates  as  shown: 

WVOK  Birmingham,  Ala.  to  9-20-50 
(cond.)  WHO  Des  Moines,  to  7-1-50 
(cond.):  WJHL-FM  Johnson  City,  Tenn. 
to  9-1-50;  WLAN-FM  Lancaster,  Pa.  to 
10-13-50;  WXRC  (FM)  Buffalo,  N.  Y.  to 
9-2-50:  WSLB-FM  Ogdensburg,  N.  Y. 
to  9-19-50. 
WELD  Columbus,  Ohio— Granted  li- 

cense covering  use  of  aux.  trans. 
WHAK  Rogers  City,  Mich.— Granted license  new  AM  station;  960  kc,  1  kw  D. 
WLEW  Bax  Axe,  Mich. — Granted  li- cense new  AM  station;  1540  kc  250  w  D. 
WHBY  Appleton,  Wis. — Granted  li- cense install  new  trans. 
WBLT  Bedford,  Va. — Granted  license for  new  AM  station;  1490  kc  250  w 

unl. 
KSMA  Santa  Maria,  Calif. — Granted 

license  covering  change  in  frequency. 
Install  new  trans,  and  change  trans, 
location. 
KVMV  Twin  Falls,  Ida.— Granted 

mod.  license  to  change  main  studio 
location. 
WTVN  Columbus,  Ohio  —  Granted 

mod.  CP  to  change  trans. 
WNBQ  Chicago,  111. — Granted  mod. CP  for  extension  of  completion  date  to 

4-20-50.  Subject  to  express  cond.  it 
is  without  prejudice  to  any  action 
Comm.  may  take  with  respect  to  any 
pending  applications  for  renewal  of 
license  of  stations  licensed  to  grantee. 
Granted  following  remote  pickup 

renewals  on  regular  basis  to  Nov.  1, 
1952:  KA-4979  area  Seattle,  Wash.;  KA- 
3089  KA-3090  area  Charleston,  W.  Va.; 
KA-4739  area  Portsmouth,  N.  H.;  KIB- 
367  Louisville,  Ky. 
Following  remote  pickup  renewals 

granted  on  regular  basis  to  Nov.  1, 
1952,  subject  to  change  in  frequency 
which  may  result  from  proceedings  in 
Docket  6651:  KA-4980,  KA-4981  area 
Columbus,  Ohio;  KA-4978  area  North- 

west Washington  State;  KA-3088  area 
Charleston,  W.  Va.;  KA-4619,  KIB-276 
area  Louisville,  Ky. 

PERFORMANCE 

lowik  COST 

.  TOWER 
^  LIGHTING 
EQUIPMENT 

H  &  P  lighting  equipmenl,  consistently 
specified  by  outstanding  radio  engineers, 
is  furnished  as  standard  equipment  by 
most  leading  tower  manufacturers. 

"PECA"  SERIES 
PHOTO-ELECTRIC  CONTROL 

Factory-set  to  turn  lights  on  at  35  f.c; 
off  at  58  f.c.  as  specified  by  CAA.  Low- 

loss  circuit  insula- 
tion. High-wattage 

industrial  type  resis- 
tors. Tube  ratings 

well  over  operational 
requirements.  Fail- 
Safe:  if  any  parts  fail 
in  service,  lights  au- 

tomatically turn  on. 

OTHER  H  &  P  PRODUCTS: 
300 MM  Code  Beacons  •  Mercury  Flashers 
Obstruction  Lights  e  Complete  Light  Kits 

for  A-2,  A-3,  A-4  and  A-5  Towers 
PROMPT  SfRVICB  and  DELIVCRY 

Immediate  Shipment  Out  of  Stock 
WRITE  OR  WIRE  FOR  CATALOG 

HUGHEY  &  PHILLIPS 
TOWER  LIGHTING  DIVISION 
326  N.  La  Cienega  Blvd.. 
Lot  Angeles  48,  ta\H. 

60  E.  42nd  St.  New  York  17,  N.  Y. 
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Granted  following  STL  renewal  on 
regular  basis  to  March  1,  1951:  Unity 
Bcstg.  Corp.  of  Tenn.  KIA-96  Chatta- nooga, Tenn. 
WHOS  Decatur,  Ala. — Granted  mod. 

license  change  studio  location. 
WLTC  Gastonia,  N.  C. — Granted  re- quest for  involuntary  acquisition  of 

control  of  Gastonia  Bcstg.  Service  Inc., 
licensee  corp,  from  Mrs.  Jessie  Mai 
Petty  Snyder,  deceased,  to  James  B. Petty. 
WPEP  Taunton,  Mass. — Granted  re- 

quest for  relinquishment  of  control  of 
permittee  corp.  through  issuance  of 10  shares  of  common  stock  to  J. 
Marshall  McGregor  and  Marguerite  H. 
T.  McGregor.  Stock  cancels  debt  of 
$250  owed  by  Silver  City  Bcstg.  Corp.  to 
McGregors. 
WCTA  Andalusia,  Ala. — Granted  CP to  mount  FM  ant.  on  AM  tower. 
WVMI  Biloxi,  Miss. — Granted  mod. 

CP  to  change  type  trans,  and  specify 
studio  location. 
WSMF  Dade  City,  Fla.— Granted  mod. 

CP  for  approval  ant.,  trans,  and  studio 
locations,  and  change  type  trans. 
Following  granted  mod.  CPs  for  ex- tension of  completion  dates  as  shown: 

WCON  Atlanta,  Ga.  to  9-21-50;  WTIM 
Taylorville,  111.  to  4-15-50;  KYUM 
Yuma,  Ariz,  to  6-15-50;  WGSV  Gunters- 
ville,  Ala.,  to  9-7-50;  KGEM  Boise,  Ida. 
to  8-31-50;  WFTL  Fort  Lauderdale, 
Fla.  to  7-11-50. Radio  Station  WRRZ  Inc.,  Clinton, 
N.  C. — Granted  license  new  remote 
pickup  KA-5249. Blue  Ridge  Bcstg.  Co.,  Gainesville, 
Ga. — Granted  license  new  remote  pick- 

up KA-3948. Larus  &  Brother  Co.  Inc.,  Richmond, 
Va. — Granted  mod.  license  to  change 
frequencies  from  31.62,  35.26,  37.34,  39.62 
mc  to  26.16,  26.25,  26.35  mc.  and  power 
from  30  w  to  25  w  KIB-694. Central  Bcstg.  Co.,  San  Marcos,  Tex. 
— Granted  request  for  reinstatement  of 
CP  and  mod.  thereof  to  make  changes 
in  trans,  equipment  (new  CP  specifies 
completion  date  of  6  mo.  from  date 
of  grant)  K A -2025. Lamar  A.  Newcomb,  Falls  Church, 
Va. — Granted  CP  and  license  for  new 
remote  pickup  KA-5886. Colorado  Bcstg.  Co.  Inc.,  Pueblo, 
Col. — Granted  CPs  and  licenses  new  re- 

mote pickups  KA-5844,  KA-2066,  KA- 
2067,  KA-2068. 

The  Mid-Western  Radio  Corp.,  Gree- 
ley, Col. — Granted  CP  and  license  for 

new  remote  pickup  KA-3425. 
Star  Bcstg.  Co.,  Pueblo,  Col. — Granted 

CP  for  new  remote  pickup  KA-3887. 
Truett  Kimzey,  Greenville,  Tex. — 

Granted  CPs  and  licenses  for  new  re- 
mote pickups  KKC-584,  KA-2440. 

Bogalusa  Bcstg.  Co.,  Bogalusa,  La. — Granted  CP  for  new  remote  pickup KA-5888. 
WEBR  Inc.,  Buffalo,  N.  Y. — Granted CP  and  license  for  new  remote  pickup 

KA-5885  (mobile). 
WPTF  Radio  Co.,  Raleigh,  N.  C— 

Granted  CP  new  remote  pickup  KA- 3913  (mobile). 
Tacoma  School  District  #10,  Area 

Tacoma,  Wash. — Granted  CP  for  new 
remote  pickup  KA-5887  (mobile). 

College  of  the  Pacific,  Area  of  Stock- ton, Calif.— Granted  CP  to  make  change 
in  type  of  trans,  of  remote  pickup  KA- 2879.  ^  ^ 
WCHV  Charlottesville,  Va.— Granted 

CP  to  move  aux.  trans,  to  present  lo- cation of  main  trans,  to  be  operated  on 
250  w  employing  presently  licensed main  ant.  , 
KLIZ  Brainerd,  Minn.— Granted  CP 

to  install  new  trans. 
WLOW  Commonwealth  Bcstg.  Corp., 

Portsmouth,  Va.— Granted  mod.  CP  to 
change  trans,  location  and  change 
studio  location, 
KCHI  Chillicothe,  Mo.— Granted  mod. 

CP  for  approval  of  ant.,  trans,  and studio  locations.  „      ̂   , 
WBIB  New  Haven,  Conn.— Granted 

mod  CP  for  extension  of  completion 
date  to  9-30-50. 
WPAR-FM  Parkersburg,  W.  Va. — Same. 

March  7  Applications  .  .  . 
ACCEPTED  FOR  FILING 
Modification  of  License 

KWKW  Pasadena,  Calif.— Mod.  license 
to  change  name  from  KAGH  Inc.  to 
Southern  Calif.  Bcstg.  Corp.  (1330  kc). 

AM— 1490  kc 

WIHL  Hammond,  La.— CP  AM  sta- tion to  change  from  730  kc  250  w  D  to 
1490  kc  250  w  unl. 

AM— 550  kc 
WPAB  Ponce,  P.  R.— CP  AM  station 

to  change  from  1370  kc  5  kw  unl.  to 
550  kc  5  kw-D  1  kw-N. 

AM— 980  kc 

KFRD  Rosenberg,  Tex.— CP  AM  sta- 
tion to  change  from  980  kc  500  w  D  to 

980  kc  1  kw-D  100  w-N  AMENDED  to 

WAKR  UPHELD 

Disc  Jockey  Held 

To  Contract 

ALAN  FREED,  former  WAKR  Akron,  Ohio,  disc  jockey,  has  been  ordered 
by  Summit  County  Common  Pleas  Court  not  to  broadcast  in  the  Akron 
area. 

Judge  B.  J.  Roetzel,  handing  down  a  decision  in  favor  of  WAKR  Akron, 

granted  the  station's  plea  to  pre-  *  vent  Mr.  Freed  from  broadcasting 
over  any  station  within  75  miles  of 
Akron.  This  follows  terms  of  a 
contract  between  Mr.  Freed  and 
the  station  and  covers  a  one-year 

period. 
Mr.  Freed  left  WAKR  Feb.  11. 

Three  days  later,  it  was  testified, 
he  started  a  disc  show  over  WADC 
Akron,  as  an  employe  of  a  local 
advertising  agency.  After  the  first 
broadcast  the  court  granted  WAKR 
a  temporary  injunction  and  made 
it  permanent  Feb.  28. 

Mr.  Freed  declared  he  would  ap- 
peal the  ruling. 

The  WAKR-Freed  contract, 
dated  Feb.  11,  1948  and  expiring 
Feb.  11,  1950,  included  this  provi- 
sion: 

It  is  further  understood  and  agreed 
by  the  parties  hereto  that  the  employe 
(Alan  Freed)  will  not  accept  employ- 

ment directly  or  indirectly  from  any 
other  radio  station  in  Akron  or  within 
a  radius  of  75  miles  of  Akron,  nor  will 

employe  directly  or  indirectly  broad- 

cast over  or  through  any  other  radio 
station  in  Akron  er  within  a  radius 
of  75  miles  of  Aknon,  for  a  period  of 
one  year  from  the  date  of  the  termina- 

tion of  his  said  employment,  whether 
said  employment  terminates  or  is  can- 

celled pursuant  to  the  terms  of  this 
contract  during  or  at  the  end  of  the 
first,  or  during  or  at  the  end  of  the 
second  year  covered  by  this  contract. 

It  is  the  intention  of  the  parties 
hereto  that  since  the  employer  has 
expended  large  sums  of  money  in 
training,  directing,  and  publicizing  em- 

ploye in  order  to  increase  his  popular- 
ity among  the  listening  audience,  that 

the  parties  hereto  agree  that  the  em- 
ployer is  entitled  to  protection  follow- 

ing and  subsequent  to  the  period  of 
employment  of  the  employe  by  this 
employer,  and  to  that  end  the  employe 
agrees  to  the  restrictions  provided  for 
in  this  paragraph.  The  protection 
referred  to  herein  is  to  the  end  that 
other  radio  stations  in  Akron  or  within 
a  raditis  of  75  miles  of  Akron  shall  not 
have  the  right  nor  be  entitled  to 
capitalize  upon  any  popularity  or  fol- 

lowing acquired  by  the  employe  while 
in  the  employment  of  the  employer. 

request  980  kc  1  kw  unl.  and  change 
name  to  Fort  Bend  Bcstg.  Co.  instead 
of  Julius  E.  Junker,  trustee  for  Fort 
Bend  Bcstg.  Co. 

License  Renewal 
Request  for  license  renewal  AM  sta- tion: WJRD  Tuscaloosa,  Ala.;  KXOC 

Chico,  Calif.;  KFEL  Denver,  Col.; 
WDAE  Tampa.  Fla.;  KDSH  Boise,  Ida.; KROF  Abbeville;  WABI  Bangor,  Me.; 
WFMD  Frederick,  Md.;  WBOC  Salis- 

bury, Md.;  KWAD  Wadena,  Minn.; 
WSLI  Jackson,  Miss.;  WMTR  Morris- town,  N.  J.;  WENS  Burlington,  N.  C; 
WRRF  Washington,  N.  C;  WONE  Day- 

ton, Ohio:  WEOL  Elyria.  Ohio;  KOIN 
Portland,  Ore.;  WCMB  Lemoyne,  Pa.; 
WSBA  York.  Pa.;  WJHL  Johnson  City, 
Tenn.;  WTAW  College  Station,  Tex.; 
KPRC  Houston,  Tex.;  KRIO  McAUen, 
Tex  ;  KPAC  Port  Arthur,  Tex.;  KTMS 
Santa  Barbara,  Calif.;  WNBD  Daytona 
Beach,  Fla. 

March  8  Decisions  .  .  . 

ACTION  ON  MOTIONS 
(By  Commissioner  Sterling) 

FCC  General  Counsel — Granted  ex- 
tension to  March  20  to  file  exceptions 

to  initial  decision  issued  in  proceeding 
re  application  WDIA  Memphis,  Tenn. 
FCC  General  Counsel — Granted  ex- tension to  March  20  to  file  exceptions 

to  initial  decision  issued  in  proceeding 
re  application  of  Carolina-Piedmont Bcstrs.  Inc.,  Lincolnton,  N.  C. 
FCC  General  Counsel — Granted  ex- tension to  March  13  to  file  exceptions  to 

initial  decision  issued  in  proceeding  re 
application  of  Enid  Bcstg.  Co.,  Enid, Okla.  and  Leader  Pub.  Co.,  Guthrie. Okla. 
Henderson  County  Bcstg.  Co.,  Athens, 

Tex. — Granted  indefinite  continuance 
of  hearing  presently  scheduled  for 
March  3  at  Washington,  D.  C.  m  pro- ceeding re  application. 

(By  Examiner  Jack  P.  Blume) 
Radio  Reading,  Reading,  Pa.— Granted 

in  part  petition  requesting  hearing  re 
application  now  scheduled  to  be  held on  March  9  be  continued  without  date; 
hearing  continued  to  May  22  at  Wash- 

ington, D.  C.  ^         J  ,  +„ 

KTBS  Tyler,  Tex. — Granted  leave  to 
amend  application  so  as  to  change 
location  of  trans,  site  and  reduce  day- time power  from  1  kw  to  500  w; amendment  accepted. 

(By   Examiner   Fanney  Litvin) 
FCC    General   Counsel— Granted  ex- tension  of  time  to   March   20  to  file 

proposed  findings  in  matter  of  appli- cation of  WCTT  Corbin,  Ky. 
(By  Examiner  J.  D.  Cunningham) 
WJIG  Tullahoma,  Tenn.— Upon  Com- 

mission's own  motion  hearing  on  appli cation  is  continued  from  March  10  to 

April  11. 
March  8  Applications  .  .  . 

ACCEPTED  FOR  FILING 
License  Renewal 

Request  for  license  renewal  AM  sta^ tion:  WLOF  Orlando,  Fla.;  WKLY 
Hartwell,  Ga.;  WTAD  Quincy,  111.; 
WAVE  Louisville,  Ky.;  WRCS  Ahoskie 
N.  C;  WBBB  Burlington,  N.  C;  WCAE 
Pittsburgh.  Pa.;  WSPA  Spartanburg 
S.  C;  WAPO  Chattanooga,  Tenn. 

Modification  of  CP 
KRKO  Everett,  Wash.— Mod.  CP  AlV 

station  to  increase  power,  change  fre- 
quency etc.  for  extension  of  completior 

date. KGDM-FM  Stockton,  Calif.— Mod.  CI 
FM  station  to  change  ERP  to  1.525  kw 
ant.  to  298  ft. 

License  Renewal 
WHLI-FM  Hempstead,  N.  Y.— Reques 

for  license  renewal  FM  station. 
Modification  of  CP 

WCBS  New  York- Mod.  CP  commer 
cial  TV  station  to  change  power  for  ex 
tension  of  completion  date. 

TV— 82-88  mc 

WREC  Bcstg.  Co.,  Memphis,  Tenn.- 
Application  for  new  commercial  T^ station  AMENDED  to  request  Channe 
6  (82-88  mc). 

TENDERED  FOR  FILING AM-1330  kc 

WJPR    Greenville,    Miss.  —  CP  Ar station  to  change  from  1340  kc  250  \ 
unl.  to  1330  kc  1  kw-D  500  w-N  DA-K (Continued  on  page  75) 
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USED  BY  EFFICIENCY-CONSCIOUS  BROADCASTERS 

.THROUGHOUT  THE  WORLD! 

Phasing  Unit  for  6  tower  directional  antenna  system 
^  Special  Antenna  Tuning  Unit  for  a  directional  system.  Includes 
^  pattern  switching  and  isolation  coil  for  sampling  cable. 

ANDREW  phasing  and  tuning  equipment 

has  a  long  record  of  complete 

dependability  and  economy! 

Whether  your  installation  requires  a  single 

tower  or  a  nine-tower  directional  array  it  will  pay 

you,  too,  to  specify  ANDREW  Equipment. 

Special  50KW  Antenna  Tuning  Unit  built 
for  a  South  American  station. 

m  CORPORATION 
3  6  3     EAST    75<h    STREET     ■     CHICAGO  19 

World's  Largest  Aiileiiiia  Eq/iipmciit  Speiiiilistf 

f 

TRANSMISSION  LINES  FOR  AMFM-TV  •  ANTENNAS  •  DIRECTIONAL  ANTENNA  EQUIPMENT 

ANTENNA  TUNING  UNITS'TOWER  LIGHTING  EQUIPMENT •  CONSULTING  ENGINEERING  SERVICES 
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MeLnaaainQnt 

JONES  EVANS  appointed  general manager  of  WHWL  Nanticoke, 
Pa.,  succeeding  MILTON  LAUGH- 

LIN,  resigned.  Mr.  Evans  entered  ra- 
dio in  1927  at  WERE  Wilkes-Barre, 

Pa.,  later  moving  to  WBAX  same 
city  as  commercial  manager.  For  past 
three  years  he  has  freelanced.  Mr. 
Laughlin  moves  to  WAEB  Allentown, 
Pa. 

HUGH  M.  SMITH,  formerly  manager 
of  WGWC  Selma,  Ala.,  and  before  that 
general  manager 
and  part  owner  of 
W  L  A  U  Laurel, 
Miss.,  appointed 
general  manager  of 
Covington  Stations, 
WCOV  -  AM  -  FM 
Montgomery,  and 
WGWC  Selma,  Ala. 
DAVID  H  . 
BROWN,  previ- 

ously partner  in 
legal  firm  repre- 

senting WOR  New 
York,  and  MBS,  opens  his  own  law 
office  for  general  practice  at  70  Pine 
St.,  New  York.  He  will  give  special 
attention  to  radio  and  related  matters. 

ELMER  J.  and  JOHN  G.  BUCKNUM, 
owners,  assume  active  management 
of   KBUC    Corona,    Calif.,  following 

Mr.  Smith 

resignation  of  JOHN  PIERSON,  sta- 
tion manager.  MARY  BUCKNUM  is 

commercial  manager. 

EARL  H.  GAMMONS,  CBS  Washing- 
ton vice  president,  is  confined  to  his 

apartment  at  the  Wardman  Park  Hotel 
with  a  mild  case  of  virus  pneumonia. 

JOHN  J.  A.  MICHEL,  recently  retired 
U.  S.  Navy  lieutenant  commander, 
appointed  supervisor  of  Employe  Serv- ices Section  of  NBC.  He  succeeds 
DONALD  BOGART,  resigned, 

EUGENE  P.  WEIL,  supervisor  of 
sales  for  WGY,  WRGB  (TV)  and 
WGFM  (FM)  Schenectady,  N.  Y.,  is 
winner  of  Toastmasters  International 
contest,  held  in  Schenectady.  H.  H. 
SOLOMON,  also  of  the  same  stations, 
placed  third  in  contest. 

HARRY  SEDGEWICK,  president  of 
CFRB  Toronto,  and  director  of  Cana- 

dian Assn.  of  Broadcasters,  is  in 

England  negotiating  with  British  ad- vertisers to  use  radio  in  Canada  to 
promote  their  export  sales. 

JOHN  H.  POOLE,  owner  of  KSMA- 
KRJM-FM  Santa  Maria,  Calif.,  and 
KALI  Pasadena,  is  the  father  of  a 
boy,  John  Jr. 

SKYWRITER.. 

DULUTH,  MINN.— "Had  to  get  way  up  here  with  my 

rearockejet  to  read  the  zooming  Retail  Food  Sales  fig- 

ures for  the  Duluth-Superior  Market,"  gasps  Otto 
Mattick.  "And  to  add  a  note  about  KDAL  helping  them 

get  this  high."  Otto's  right  on  both  counts.  Food  sales 

are  higher  here.  This  is  now  America's  51st  Food  Mar- 
ket. And  KDAL  has  helped  attain  this  position.  Ask 

our  food  accounts.  They'll  tell  you  how  we  dommate 

the  audience  in  the  nation's  51st  Food  Market.  And  how 
we've  zoomed  sales  for  them.  We  can  do  it  for  you,  too. 

'Now  is  the  time  to  put  KDAL  on  the  list  for 
your  next  food  campaign.  Avery-Knodel  will 
be  glad  to  give  you  availabilities. 

BUYING  POWER 

Johnson  Cites  Rise 
In  1950 

double  the  purchasing  power. 
Mr.  Johnson  pointed  out  thai 

"we  need  a  recognition  of  the  op 

portunities  that  exist  for  increasec 
markets."  The  delicate  balance  be 
tween  recession  and  prosperity  car 

be  kept  safely  on  the  side  of  pros 
perity  in  1950,  he  said. 

OKLAHOMA  MEET 

Coy  Scheduled  To  Speal 

FCC  CHAIRMAN  WAYNE  COl 
is  scheduled  to  give  the  principa 

address  at  tomorrow  night' (March  14)  closing  session  of  th 
fifth  annual  U.  of  Oklahoma  radi 
conference  which  opened  Sunday  i 
Norman.  Richard  P.  Doherty,  di 
rector  of  NAB's  Employe-Employe 
Relations  Dept.,  is  set  to  addres 
tonight's  meeting.  His  subject  wi 
be  "Economic  Trends  and  tb 

Broadcasting  Business." Theme  of  the  Oklahoma  meet 
"Great  Expectations,"  according 
Dr.  Sherman  P.  Lawton,  confei 
ence  chairman  and  coordinator 
radio  instruction  at  Oklahoma, 
attendance  are  station  managei 
and  personnel,  advertising  agen1 
and  radio  students  from  the  soutl west. 

Sessions  are  scheduled  on  sal( 
and  market  problems,  news  telev 
sion,  FM  and  problems  of  gettin 
started  in  the  industry.  Openin 
day  of  the  conference  was  largel 
devoted  to  demonstration  broac 
casts  by  students  from  southwes 
ern  colleges  and  universities.  Mee 
ings  are  being  held  at  the  extensic 
study  center  on  the  north  campi 
and  in  the  radio  instruction  labor; 
tories  on  the  main  campus.  , 

J 

EACH  "listener  that  U.  S.  advertising  reaches  in  1950  will  have  on  the, 

average  39%  more  purchasing  power  than  in  the  'good'  pre-war  yeai|ji 

1940." 

That  was  the  statement  made  by  Arno  H.  Johnson,  vice  president  anc 
director   of   media   and   research,     ^  —  
J.  Walter  Thompson  Co.,  as  he 
summed  up  facts  on  the  existing 
economy  for  the  Advertising  Club 
of  Washington  at  a  luncheon  last Tuesday. 

Pointing  out  that  this  means 
"real"  purchasing  power,  after 
full  correction  for  both  higher 
taxes  and  higher  prices,  the  agency 
executive  cited  as  one  important 
factor  the  impending  maturity  of 

U.  S.  Savings  Bonds — bond  ma- 
turity begins  this  year  at  the  rate 

of  $1  billion  and  increases  steadily 
for  three  years  to  a  peak  of  over 
$8  billion,  then  levels  off  to  an 
average  yearly  redemption  of  over 

$5  billion. 
Saying  that  many  business  men 

underestimated  buying  power  dur- 
ing 1949,  he  cited  as  an  example 

cut-backs  on  television  set  produc- 
tion by  manufacturers  and  on  their 

inventories  by  retailers.  Before 
the  end  of  1949  television  sets 
were  in  such  great  demand  that  one 
major  New  York  retailer  suspended 

advertising  because  he  didn't  like to  encourage  buying  when  sets 
couldn't  be  delivered,  Mr.  Johnson 
said. 

Giving  a  quick  run-down  of  the 
facts,  Mr.  Johnson  said: 

9  Total  real  consumer  purchas- 
ing power  can  be  6%  above  1949 

(which  would  be  60%  over  1940). 
^  In  1950  real  purchasing 

power  per  capita  can  be  3%% 
above  1949  (which  would  be  39% 
increase  over  1940). 

9  In  1950  surplus  income  over 
basic  living  standards  can  be  6% 
over  1949  (or  four  times  as  large as  1940). 

#  In  1950  markets  for  "goods and  services"  can  be  $10  billion 
greater  than  1949. 
9  Consumer  debt  is  unusually 

low  in  relation  to  disposable  in- 
come or  individual  savings. 

^  Consumer  holdings  of  liquid 
assets  are  3 ¥2   times   1940,  with 

FIFTH  Annual  National  Gagv/rite 
Convention  will  be  held  in  New  Yo 
March  31.  The  National  Laugh  Fou 

dation  will  present  its  seven  "Come' 
World  Awards"  during  convention. 

HOWARD  CHAPIN 

Aids  McCloy  in  Germany 

HOWARD  M.  CHAPIN,  advertis- 
ing director  of  General  Foods,  is 

slated  to  return  to  the  "United 
States  in  about  two  weeks  to  com- 

plete a  special  45-day  assignment 
as  a  consultant  to  U.  S.  High  Com- 

missioner for  Germany  John  J. 
McCloy,  the  State  Dept.  said  last 
week. 

Mr.  Chapin's  activities  centered 
at  Frankfort  where  he  has  been  ad- 

vising Commissioner  McCloy.  The 
State  Dept.  said  Mr.  McCloy,  who 
also  acts  as  ECA  administrator  for 

Germany,  requested  Mr.  Chapin's aid.  Comr.  McCloy,  the  State  Dept. 
added,  is  authorized  to  make  re- 

quests for  consultants  from  time  to 
time. 

^         Preparing  copy 

— auditioning  dry  runs  for 
TV — split    second    timing — all 

along  the  line  it's RUSH     RUSH  RUSH 
Build  up  energy  push  and  go 
for  the  RUSH  with  KEVETTS 
the  candy  like  tablet  that  as  a 
food  supplement  supplies  en- 

ergy to  help  put  you  over  the 
top. 

At  your  food  dealer  or  drug 
store 

or  write  to 

Kevo  and  Kevetts  E-2 
Azusa,  California 
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Respects 
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^•ork  is  appalling,  rejected  paren- 
!al  offers  to  stake  him  to  a  legal 
ducation.  He  took  a  fulltime  job 
s  a  draftsman  with  the  New  York 

City  Board  of  Transportation  to 
iDay  his  way  in  Fordham  Law 
School  at  night. 
.  Despite  the  fact  he  was  working 
^it  a  fulltime  job,  he  finished  law 
.tchool  in  par — three  years.  That 
t^as  1928.  He  had  a  degree  in 
;[iaval  architecture,  a  bachelor's  de- 

cree in  law,  and  a  furious  desire 
|,o  marry  a  girl  he  had  met  four 
pears  before  at  a  Webb  school 
fiance.  But  he  still  felt  uneducated 
and  too  impoverished  to  wed. 
He  took  a  job  wdth  a  New  York 

^aw  firm,  Hunt,  Hill  &  Betts,  and 
.transferred  to  New  York  U.  Law 
School  to  take  his  Master  of  Laws 
iegiee,  again  confining  his  aca- 

demics to  the  night. 

-  Today  Mr.  McDonald's  recollec- 
ition  of  the  period  of  his  Fordham 
3and  New  York  U.  legal  studies  is 
featured  by  a  feeling  of  vast  relief 
:hat  it  is  over. 

"I  still  feel  naked  whenever  I 
3nd  myself  on  the  Third  Ave.  El 
without  a  stack  of  law  books,"  he 
said  recently.  The  Third  Ave.  El 
was  his  transportation  between 
B'ork  and  law-  school. 
He  obtained  his  master's  degi-ee 

n  one  year  and  continued  with 
[Hunt,  Hill  &  Betts  until  Jan.  1, 
n932. 

||,  Joined  NBC  in  1932 Until  a  friend,  who  had  joined 
rthe  NBC  legal  department,  pointed 
Fput  the  wonders  of  radio,  Mr.  Mc- 
S Donald  was  still  bent  on  a  career 
Df  admiralty  law.  He  scuttled  that 
notion  when,  on  -Jan.  1,  1932,  he 

^accepted  a  position  as  staff  attor- 
tney  at  NBC. 
f    Meanwhile,    believing    that  his 

■'''mind  w^as  trained  enough  to  keep him  from  starving,  Mr.  McDonald 
married  Louise  Cruger  Muth,  the 
girl  he  had  met  at  the  Webb  dance 

;,>in  1924. 
*  It  is  a  testimonial  to  his  talents 
•l^for  conciliation  that  one  of  Mr. 
'^McDonald's  good  friends  today  is 
the  fellow  student  who  was  the 

"date  of  Miss  Muth  at  the  dance  and 
who  incautiously  introduced  her  to 

:Mr.  McDonald.  ' 
The  McDonalds  now  have  three 

children,  Joseph  F.,  13,  Louise,  10, 
and  Ruth.  6.  They  live  in  suburban 
Pelham,  N.  Y. 

After  Mr.  McDonald  had  served 
.  /on  the  New^  York  legal  staff  of 
I  iNBC  for  five  years,  he  w^as  trans- 

ferred to  the  network's  Central  Di- 
1  vision  in  Chicago  as  attorney.  It 
)  w'as  during  his  ser%'ice  there  that 
i  he  first  became  involved  in  labor 

i  negotiations.    This  w-as  the  period 

■Small   Space  —  Big  Story 

'    •  MORE  people •  MORE  times 
9  LESS  money 

in  which  AFRA  was  organizing  in 
Chicago,  and  Mr.  McDonald  was 
influential  in  the  broadcasters'  ne- 

gotiations with  the  talent  union. 
When  he  was  reassigned  to  the 

netw^ork's  New  York  headquarters 
as  assistant  general  counsel  in 
1943,  he  was  counted  at  least  a 
fledgling  expert  in  labor  matters. 
Accordingly,  he  found  himself  han- 

dling NBC's  interests  in  the  then 
raging  jurisdictional  dispute  be- tween the  AFM  and  NABET  over 
representation  of  turntable  opera- 
tors. 

In  February  1945  he  joined  ABC 
as  general  attorney.  He  was  ap- 

pointed secretary  of  the  corpora- 
tion soon  afterward  and  was 

elected  a  vice  president  Nov.  15, 
1946. 

Mr.  McDonald  is  a  member  of 
the  New  York  and  Illinois  bars,  a 
member  of  the  Copyright  Commit- 

tee of  the  Bar  Assn.  of  the  City  of 
New  York,  the  Communications 
Committee  of  the  American  Bar 
Assn.,  the  Communications  Com- 

mittee of  the  New^  York  County 
Lawyers,  the  FCC  Bar  Assn.,  the 
Illinois  and  Chicago  Bar  Assns., 
and  the  Em^^loyer-Employe  Rela- 

tions Committee,  the  Legislative 
Comm.ittee  and  the  Music  Advisory 
Committee  of  the  NAB. 

BMI  Director 

He  is  a  director  of  Broadcast 
Music  Inc.  and  of  Television 
Broadcasters  Assn.  He  belongs  to 
the  Pelham  Country  Club  and  is 
president  of  the  Webb  Institute 
Alumni  Assn. 

He  is  one  of  the  few  high  execu- 
tives in  radio  who  regularly  keep 

office  hours  on  Saturdays.  What 
with  his  ABC  responsibilities  and 
industry-wide  activities,  he  has 
little  time  for  recreation. 

One  avocational  hope  entertained 
by  him  and  Mrs.  McDonald  is  the 
acquisition  of  a  boat.  They  owned 
a  sloop  when  they  were  first  mar- 

ried but  sold  it  when  he  was  trans- 
ferred to  Chicago.  They  are  at  the 

stage  now  of  shopping  for  another. 
Meanwhile,  Mr.  McDonald's  princi- 

pal recreation  is  bowling. 

KEKD  Los  Angeles  has  received  spe- 
cial award  from  Greater  Los  Angeles 

Chapter,  National  Safety  Council  for 
its  recent  weekly  program  on  home safety. 

WGRD 
Grand  Rapids 

1  93  0  —  1  95  0 

20th  Anniversary  Year 

''HOOPER"* 
*  (average  5  periods 

winter,  1950) 

proves  the  best  buy 
in 

DANVILLE,  VA. 

WBTM 

5kw(d)  ABC  Ikw(n) 
Rep:  HOLLINGBERY 

McANDREW  NAMED 

Heads  Radio  Correspondents 

WILLIAM  R.  McANDREW,  gen- 

eral manager  of  NBC's  WRC  and 
WNBW  (TV)  Washington,  was 
elected  president  of  the  Radio  Cor- 

respondents' Assn.  at  a  meet- 
ing in  Washing- ton last  Tuesday. 

Mr.  Mc  Andrew- succeeds  Elmer 
Davis  of  ABC 

who  becomes  ex- 
officio  member  of 
the  board. 
Others  named 

were:  Vice  pres- 
ident, Francis  W. 

Tully  Jr.,  Washington  Reporters 
Inc.;  secretary.  Bill  Shadel,  CBS 
treasurer,  HoUis  Seavey,  MBS 
members  at  large,  George  Marder 

of  United  Press  Radio,  George 
Reedy  of  Arrowhead  Network,  and 
Rex  Goad  of  Transradio  Press. 

Mr.  McAndrew  is  one  of  the  32 
charter  members  of  the  Radio  Cor- 

respondents' Assn.  and  is  one  of 
four  members  of  the  original  ex- 

ecutive board  which  activated  the 
Senate  Radio  Gallery  in  1940.  He 
formerly  served  as  Washington  di- 

rector of  news  and  special  events 
for  the  NBC  network.  Mr.  McAn- 

drew joined  NBC  in  1936  and  was 
executive  news  editor  of  Broad- 

casting from  1940  to  1942.  He 
returned  to  NBC  in  1944. 

Mr.  McAndrew 

Guild  Cites  Two  Stations 
CITATIONS  for  outstanding 
achievement  in  radio  were  voted 

foi-tnight  ago  by  New  York  News- 
paper Guild  to  two  New  York  sta- 
tions, WMGM  for  Books  on  Trial, 

and  WQXR  for  outstanding  music 

programs. 

KRNT  is  the 

HOOPER  SHARE-OF-AUDIENCE 
DEC,  1949  — JAN.,  1950 

TOPS  IN  MORNING  — 8  A.M.  TO   12  NOON 

Sia.  B— 26.7'; 

Sia.  D— 5.0°o 
TOPS  IN  TOTAL  RATED  TIME  PERIODS 

KRNT  DELIVERS  THE  AUDIENCE  YOU  MUST  REACH  TO  SELL!  .  .  . 
OUR  LONG  LIST  OF  REPUTABLE  ADVERTISERS  —  NATIONAL  AND 
LOCAL  —  PROVES  THE  STATION'S  ACCEPTANCE  AND  ABILITY. ASK  A  KATZ  MAN  FOR  DETAILS. 

DES  MOINES  —  THE  REGISTER   AND  TRIBUNE  STATION 
REPRESENTED   BY  THE   KATZ  AGENCY 

The  station  with  the  fabulous  personalities  and  the  astronomical  Hoopers 
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WILLIAM  D.  SHAW,  former  as- sistant sales  manager  for  CBS 
Pacific  Network,  and  KNX  Los 

Angeles,  Columbia-owned  station, 
will  join  CBS  Radio  Sales  New  York, 
eflFective  April  1.  He  replaces  MILTON 
F.  ALLISON,  now  assistant  sales  man- 

ager of  WBBM  [Broadcasting,  Feb. 20]. 

ARNOLD  JACK  GREGORY,  formerly 
salesman  with  KOOL  Phoenix,  Ariz., 
appointed  head  of  national  sales  for 
station.  Before  joining  KOOL  he  was 
with  KOY  and  KPHO  that  city. 
WOV  New  York  appoints  John  E. 
Pearson  Co.  as  national  representa- 
tive. 

JOHN  P.  ROHRS,  Pearson  Co.  em- 
ploye in  Chicago,  will  concentrate  ex- 

clusively on  selling  WOV  business  in 
the  midwest.  Appointment  was  effec- tive March  8. 
JOHN  SCHMULBACH,  formerly  with 
sales  staff  of  WABY  Albany,  N.  Y., 
joins  sales  staff  of  WGY  Schenectady 
as  account  executive. 
CECIL  RICHARDS  appointed  senior 
sales  representative  of  WQQW-AM- 
FM  Washington.  He  formerly  was 
commercial  manager  of  WBCC  Bethes- 
da,  Md. 
TOM   FRANDSEN,  formerly  account 

executive  at  KMPC  Hollywood,  named 
sales  manager. 
BERT    LIBLN,    formerly   with  WOL 
Washington  and  before  that  radio  and 
TV  director  of  Bert  Sarazen  Adv.,  New 
York,  joins  commercial  staff  of  WWDC 
Washington,  as  account  executive. 
WBBM  Chicago  issues  rate  card  #23, 
which  was  effective  March  1. 
JACQUELINE  M.  DODGE,  formerly 
with  NBC,  ABC  and  Booth,  Vickery  & 
Schwinn,  New  York,  joins  WDTV  (TV) 
Pittsburgh,  as  account  executive. 
WALLACE  BRAZEAL,  formerly  with 
KXLY  Spokane,  joins  KYA  San  Fran- cisco as  salesman. 
DAN  CARR,  formerly  manager  of 
Guild  Radio  Features  Ltd.,  Toronto, 
appointed  commercial  manager  of 
CKOY  Ottawa. 
ROGER  S.  UNDERHILL,  formerly 
general  manager  and  sales  manager 
of  WICU  (TV)  Erie,  Pa.,  appointed 
director  of  sales  for  WJIM-AM-TV 
Lansing,  Mich. 
DICK  PARKER,  former  account  execu- 

tive and  disc  jockey  with  WMBM 
Miami  Beach,  Fla.,  appointed  commer- 

cial manager  of  station. 
DANIEL  F.  GREENHOUS,  for- 

merly California  factory  representa- 
tive for  nationally  advertised  prod- 
ucts, named  director  of  Television 

Sales,  subsidiary  of  KTTV  (TV)  Inc., 
Hollywood.  He  will  direct  TV  pro- 

gram production  and  distribution  na- 
tionally for  firm.  Subsidiary  was 

formerly  titled  Television  Recordings 
Ltd. 
JOHN  H.  SLAYTON  joins  sales  staff 
of  KXOK-FM,  St.  Louis  Transit  Radio 
station. 

GUSTAVE  NATHAN,  former  sales- 
man at  WWCO  Waterbury,  Conn.,  ap- 

pointed commercial  manager,  succeed- 
ing FORD  BILLINGS,  resigned. 

SCOTT  DONAHUE  Jr.,  acting  sales 
manager  of  WPIX  (TV)  New  York 
since  last  October,  joins  New  York 
television  sales  staff  of  The  Katz 
Agency  Inc.,  station  representatives. 
THE  KATZ  AGENCY,  national  adver- 

tising representative,  moves'  its  San Francisco  office  from  Monadnock  Bldg. 
to  new  quarters  in  Russ  Bldg. 

HENDERSON  MOVES 
WFBC  Airs  Dedication  Show 

LOCAL,  state  and  national  digni- 
taries were  heard  in  a  broadcast 

originating  from  WFBC  Green- 
ville, S.  C,  when  new  quarters  of 

the  Henderson  Advertising  Agency 
in  Greenville  were  dedicated. 
The  agency,  established  some 

three  years  ago  by  Jim  Henderson, 
was  congratulated  by  Gov.  J.  Strom 
Thurmond,  Senators  Burnet  May- 
bank  (D-S.  C.)  and  Olin  D.  John- 

ston (D-S.  C),  Rep.  Joseph  R. 
Bryson  (D-S.  C.)  and  Mayor 
J.  Kenneth  Cass  of  Greenville.  The 
Feb.  26  broadcast  was  transcribed 
for  delayed  broadcast  by  WKIK 
Columbia,  S.  C;  WAYS  Charlotte, 
N.  C,  and  WCOG  Greensboro,  N.  C. 

LOCKE  RETIRES 

Hite  Heads  Tracy-Locke 

RAYMOND  P.  LOCKE,  president' of  Tracy-Locke  Co.  Inc.,  Dallas: 

advertising  agency,  last  week  an-' nounced  his  retirement  from  the! 

firm  which  he  founded  in  1913.  His' stock  interests  in  the  company  have; 

been  purchased  by  his  Tracy-Locke' associates,  Mr.  Locke  said. 
Morris  L.  Hite,  executive  vice 

president  who  has  been  with  the 
company  since  1937,  succeeds  Mr. 
Locke  as  president.  Clay  W.  Ste- 

phenson, with  the  firm  since  1948, 
has  been  elected  to  the  board  of 
directors  and  will  serve  as  execu- 

tive vice  president.  In  another 
organizational  change,  John  H. 
Wellenkamp,  in  addition  to  his 
duties  as  vice  president  and  treas- 

urer, becomes  general  manager  of 
service  operations,  a  newly  created 

post. 

Two  additions  to  the  staff  also 
have  been  announced.  Philip  Mc- 
Hugh,  formerly  with  CBS  in  New 
York  and  Brown  Radio  Productions 
Inc.,  Nashville,  was  appointed  head 
of  the  radio  and  television  depart- 

ment. Herbert  Lehman,  formerly 
with  the  Bruce  B.  Brewer  Adver- 

tising Agency's  Minneapolis  office will  serve  as  account  executive. 
In  announcing  his  retirement 

Mr.  Locke  also  stated :  "My  retire 
ment  is  according  to  long-range 
plan,  as  projected  in  1913  when  ] 
first  entered  the  advertising  agencj 
business  on  my  own.  I  have  workec 
hard  and  conscientiously;  always 
our  clients  have  been  first.  Foi 
all  these  37  years,  we  have  sub- 

scribed to  the  philosophy  that  'ad 
vertising  must  pay  its  way  anc 

pay  a  profit'." Leonard  D.  Taylor 

LEONARD  D.  TAYLOR,  51,  for 
mer  account  executive  for  WNJI 
Newark  and  WJZ-TV  New  York 
died  of  virus  pneumonia  March  f 
in  Montclair,  N.  J.,  after  a  briej 
illness.  Mr.  Taylor  also  servec 
with  the  Hearst  papers  in  Chicagc 
for  10  years.  In  recent  months,  h( 
had  been  associated  with  Vide( 
Varieties  Corp.,  New  York. 

Roy  Thompson 

W 

R 

T 

A 

25  years  of  radio  expari- 
ence  and  personal  partici- 

pation in  his  community's 
projects  and  services  have 
made  Roy  Thompson  a 
household  word  in  industri- 

ally -  rich  Altoona.  WRTA, 
the  Roy  Thompson  Station, will  assure  you  a  loyal,  buy- 

ing audience  throughout  the 
listening  hours. 

ABC 
1240  KC 

Altoona,  Pa, 
Represented  by 

ROBERT  MEEKER  ASSOCIATES 
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on  730  kc,  has  asked  for  100  w 
night  operation.  The  station  said 
NARBA  is  no  longer  law  and  like- 

wise the  "gentlemen's  agreement." 
WKSR  wished  to  provide  Pulaski 
its  first  local  night  service.  WPIT, 
also  on  730  kc  with  1  kw  day,  had 
requested  250  w  at  night  while 
WAGE,  on  that  channel  with  1  kw 
day,  wanted  1  kw  directional  oper- 

ation at  night.  WKYW,  on  900 
kc  with  1  kw  day,  sought  100  w  at 
night  and  WIVY,  on  1050  kc  with 
1  kw  day,  wished  to  operate  addi- 

tionally from  6  a.m.  to  local  sun- rise. 

Suspension  Denied 

WGNB  (FM)  Chicago,  companion 
operation  of  WGN  there,  was  de- 

nied permission  by  FCC  last  week 
to  go  off  the  air  as  a  power  con- 

servation measure.  WGNB  said 
it  wished  to  cooperate  with  the 
blanket  order  of  the  Illinois  Com- 

merce Commission  requiring  all 
commercial  users  of  electricity  to 
cut  consumption  25%  during  the 

coal  shortage.  FCC's  wire  to 
WGNB  said  in  part: 
"The  Commission  is  concerned  with 

proposal  to  completely  curtail  FM 
service.  If  the  emergency  justifies 
you  in  keeping  your  FM  station  silent, the  same  considerations  would  seem 
to  require  you  to  curtail  operations 
of  your  AM  and  television  stations." 
CJGX  Yorkton  is  to  increase  power 
from  1  kw  to  5  kw  early  in  the  spring. 
Northern  Electric  transmitter  will  be 
installed. 

NIGHTTIME  BIDS 

FCC  Turns  Down  4  Day  timers 

BIDS  of  four  daytime-only  stations 
requesting  special  night  operation 
authority  were  turned  down  by 
FCC  last  week  as  being  contrary 
to  the  North  American  Regional 
Broadcasting  Agi-eement,  now  be- 

ing renegotiated.  Meanwhile, 
WKSR  Pulaski,  Tenn.,  has  asked 
for  night  operation  on  grounds 
NARBA  is  no  longer  legally  effec- 
tive. 

In  a  memorandum  opinion  and 
order,  the  Commission  denied  the 
requests  of  WPIT  Pittsburgh, 
WKYW  Louisville,  WAGE  Chi- 
copee,  Mass.,  and  WIVY  Jackson- 

ville, Fla.,  stating  the  frequencies 
involved  are  clear  channels  as- 

signed to  Mexico  for  Class  I-A  out- 
lets under  NARBA  and  according 

to  the  "gentlemen's  agreement" 
with  Mexico  the  U.  S.  has  agreed 
to  assign  only  Class  II  stations  on  • 
these  channels. 
FCC  said  since  both  Mexico  and 

the  U.  S.  have  "continued  to  abide 
by  the  terms"  of  the  agreement, 
"we  are  unwilling  to  embark  upon 
a  course  of  action  which  will  vio- 

late heretofore  well  -  established 
basic  principles  and  regulations 
which  have  governed  and  continue 
to  govern  the  use  of  the  standard 
broadcast  band  as  between  coun- 

tries of  North  America."  FCC 
noted  also  that  NARBA  is  being 
renegotiated. 
WKSR,  assigned  250  w  daytime 

When 

You're 

comparing 

radio 

stations 

...make  sure  to  check 
their  Service-Ads  as  well 
OS  their  listings  in  SRDS 

Service-Ads  like  this  in  SRDS  Radio  Sec- 
tion help  Time  Buyers  pick  the  right 

stations. 

Says  one  Time  Buyer :  "When  I'm  using  STAND- 
AED  RATE  I'm  looking  for  certain  things.  I'm 
not  reading.  But,  if  I  see  an  ad  which  gives  sta- 

tion coverage  or  other  useful  facts  not  in  the  list- 

ing, I  make  it  a  point  to  check  it." 
Have  you  noticed,  too,  how  Service-Ads  help, 
especially  vv^hen  you're  working  fast?  Service-Ads 
like  WHDH's  shown  here,  which  supplements  and 
expands  the  WHDH  listing  with  the  kind  of  in- 

formation that  helps  you  decide  which  stations 
you  want. 
STANDARDRATE   &   DATA   S  E  R  V  I  C  £  ,  TiTl 

T/ie  National  AulhorHy  Serving  the  Media  Bjjying  Function 
Walter  E.  Botthof,  Publisher 

|933  NORTH  MICHIGAN  AVENUE,  CHICAGO  1,  ILLINOIS 
NEW  YORK  •  SAN  FRANCISCO  ■  lOS  ANGELES 

euts 

ROBERT  KNOUSE,  formerly  news editor  KTSA  San  Antonio,  Tex., 
joins  KWKW  Pasadena,  Calif.,  in 

same  capacity. 

RICK  WEAVER,  formerly  sports  di- 
rector at  WCAV  Norfolk,  Va.,  WPDQ 

Jacksonville,  Fla.,  and  KSJO  San  Jose, 
Calif.,  joins  WGCM  Gulfport,  Miss., 
as  sports  director. 

HARRISON  WOOD,  former  Don  Lee 
Network  news  analyst,  joins  MBS, 
effective  March  20,  with  new  series  of 
programs,  Mon.-Fri.,  11-11:15  p.m. 

NELSON  BAKER,  formerly  staff  an- 
nouncer with  WFBR  Baltimore,  joins 

WBAL  same  city,  to  do  Sports  Page 
of  the  Air,  daily,  11:05-11:15  p.m., 
sponsored  for  52  weeks  by  Isaac  Ham- 

burger &  Sons,  Baltimore. 

TOM  KOCH,  member  of  WBBM  Chi- 
cago news  staff,  is  author  of  Tourna- ment Trial,  novel  about  Indiana  State 

Basketball  Tournament,  published 
last  week  by  Lothrop,  Lee  &  Shepard, 
New  York. 

FCC  BAR  ASSN. 

By-Passes  Applicant  Policy 

EXECUTIVE  committee  of  the 
Federal  Communications  Bar  Assn. 
has  decided  not  to  participate  or 
file  any  comments  in  the  FCC  pro- 

ceedings relating  to  a  uniform 
policy  for  applicants  who  have  vio- 

lated U.  S.  laws  other  than  the 
Communications  Act  [Broadcast- 

ing, Jan.  30,  Feb.  6,  20].  FCBA 
President  Neville  Miller  last  week 
said  this  action  was  because  the 
case  relates  to  substantive  ques- 

tions of  law  rather  than  procedural 
ones. 

Percy  H.  Russell  Jr.,  chairman 
of  the  FCBA's  committee  on  prac- 

tices and  procedure,  which  recom- 
merided  the  bar  group  not  take 
part,  observed  that  the  Commission 
has  not  instituted  a  rule-making 
proceeding  but  proposes  in  lieu 
thereof  to  enunciate  a  policy  state- 

ment which  cannot  have  the  same 
effect  and  force  as  a  rule.  FCC 
has  postponed  its  hearing  in  the 
case  until  April  24,  with  comments 
accepted  by  April  10. 

WVSH  Dedicated 

DEDICATION  of  WVSH  Hunting- 
ton, Ind.,  10  w  educational  FM 

station,  has  been  announced  by  the 
Huntington  school  system.  Oper- 

ating on  88.1  mc,  WVSH  now  has 
a  regular  broadcast  schedule  of  one 
hour  each  school  day.  Programs 
include  participation  by  pupils 
from  both  grade  schools  and  high 
school,  transcribed  shows  contain- 

ing material  for  classroom  use,  and 
broadcast  of  a  sectional  basketball 
tournament.  M.  McCabe  Day  is 
director  of  WVSH. 

When  you  can  get  RCA 
"Know-How". . .  why 

take  anything  less? 

RECORDING 

PROCESSING 

PRESSING 

Y„, 

.  ou  get  the  kind  of  serv- 
ice you  want  and  the  quality 

you  need  at  RCA !  Records 
and  transcriptions  of  every 
description . . .  slide  film  and 

promotion  recording  facil- 
ities. Careful  handling  and 

prompt  delivery.  Contact  an RCA  Victor  Custom  Record 
Sales  Studio,  Dept.  3-B: 

120  East  23  rd  Street 
New  York  10,  New  York 

MU  9-0500 
445  North  Lake  Shore  Drive 

Chicago  11,  Illinois 
Whitehall  4-2900 

1016  North  Sycamore  Avenue 
Hollywood  38,  California Hillside  5171 

You'll  find  useful  facts  in 
our  Custom  Record  Brochure. 

Send  for  it  today! 

custom 

sales 
Radio  Corporation  of  America 

RCA  Victor  Division 
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free... 

to  It  caw  subscribers 

The  1950 

BROADCASTING 

YEARBOOK 

For  a  limited  time  only,  this  $5.00 
YEARBOOK  will  be  sent  as  a  bonus  to 
new   BROADCASTING  subscribers. 

#  Analysis  1949 
radio-tv  adv. 

#  Media  costs 

#  Radio-tv  billings 

%  Program  Trends 

9  Audience  Analysis 

#  AM  FM  TV  stations, 

executive  personnel 

O  55  directories — 550  p. 

complete  radio-tv  index 

MAIL  COUPON  TODAY! 

1050 

Broadcasting  •  Telecasting 
870  NATIONAL  PRESS  BLDG. 
WASHINGTON  4,  D.  C. 

Yes,  send  me  52  weekly  issues  of 
BROADCASTING  and  the  1950  Year- 

book ($5  vol)  free  as  part  of  this 
order.    (Offer  expires  Mar.  31) 

I    I    I    enclose  $7.00 

I    I   Please  bill  me 

NAME 

COMPANY 

ADDRESS 

CITY  ZONE  STATE 

YEARBOOK  Special 

Officers  and  directors  of  TAB  (I  to  r) :  seated,  Messrs.  Pengra,  Sowell 
and  Winger;  standing,  Messrs.  Hart  and  Baker.  Secretary-Treasurer 

Draughon  is  not  pictured. 

COMMUNITY  COVERAGE 
WTAG  Wins  Praise  From  Its  City  Government 

WTAG-AM-FM  Worcester,  Mass., 
has  been  cited  officially  for  its  ef- 

forts to  tell  the  public  about  the 
city's  new  council-manager  form  of 
government.  In  passing  a  unani- 

mous vote  of  thanks,  the  Worcester 
city  council  specifically  cited  the 
current  Your  City  Goveriiment 
show,  a  weekly  presentation  Sun- 

day at  12:50  p.m. 
Giving  city  officials  a  chance  to 

inform  the  public  on  what  is  going 
on  at  City  Hall,  the  program  each 
week  features  two  councilmen  who 
discuss  problems  being  tackled  un- 

der the  recently  established  "Plan 
E"  form  of  government.  The  last 
program  each  month  is  taken  over 
by  the  city  manager  who  reports 
on  progress  for  that  month. 
WTAG-AM-FM  has  been  provid- 

ing this  type  of  coverage  since  last 
fall  when  the  city  started  to  vote 
under  a  new  form  of  city  govern- 

ment. Instead  of  the  old  mayor- 
council  system,  the  voters  now 
faced  rule  under  proportional  rep- 

resentation, a  system  with  which 
they  were  unfamiliar. 

Hess  Series 

Realizing  the  necessity  for  pub- 
lic education,  WTAG  introduced 

a  weekly  series  done  by  Clyde  Hess, 
the  station's  news  analyst.  Figur- 

ing that  the  best  way  to  get  in- 
formation on  the  new  gove  nment 

was  to  ask  the  cities  that  already 
had  it,  Mr.  Hess  questioned  author- 

ities in  five  cities  already  operating 
under  council-manager  government. 
General  theme  of  his  questions  was, 
"How  is  this  council-manager  form 
of  government  working  for  you 
folks?  Do  you  like  it?  Is  it  prac- 

tical?" 
The  answers  were  recorded  by 

respondents  and  air-mailed  back  to 
WTAG.  Then  Mr.  Hess  took  the 

discs,  wove  them  into  "interviews" v/hich  were  filled  out  with  his  own 

comments  and  interpretations  of 

the  answers  in  terms  of  Worcester's 
problems.  This  series  ran  for  the 
five  Sundays  preceding  the  elec- tions. 

The  show,  A  Plan  of  Two  Cities, 
so  impressed  the  Massachusetts 
Committee  for  the  George  Foster 
Peabody  Radio  Awards  that  it  was 
given  first  award  for  public  serv- 

ice in  the  Bay  State. 
Several  other  programs  of  this 

type  were  used,  including  the  ques- 
tion-and-answer  series.  The  ABC's 
of  Plan  E,  done  by  Newsman  Dick 
Jacobs  and  also  running  up  to 
election  time. 

The  YoKr  City  Government 
Show,  planned  for  a  limited  run, 
proved  so  popular  that  the  program 
is  now  a  permanent  part  of  the 
WTAG-AM-FM  schedule. 

DECCA  RECORDS  Inc.,  New  York, 
declared  quarterly  dividend  of  12% 
cents  per  share  on  capital  stock,  pay- 

able March  28  to  stockholders  of  record 
at  close  of  business  March  14. 

TAB  SESSION  <
 

All  Officers  Are  Re-elected  | 

OFFICERS  and  directors  of  Ten- 
nessee Assn.  of  Broadcasters  were 

re-elected  Feb.  24  at  the  annual 
TAB  meeting  held  in  Nashville, 
with  125  delegates  attending  an 
all-day  session. 

President  F.  C.  Sowell,  WLAC  , 
Nashville,  said  TAB  now  has  40  (i 
station  members.  He  reported  the 
"Let's  Sell  Optimism"  promotion 
campaign  had  proved  successful, 
with  stations  in  a  dozen  states  now 
conducting  drives  based  on  the 
TAB  format. 

An  agency  panel  stressed  impor- 
tance of  setting  rate  and  coverage 

policies  and  sticking  to  them. 
Taking  part  were  Hugh  Murphy, 
Lake  -  Spiro  -  Shurman,  Memphis; 
Albert  Noble,  Noble-Dury  &  Assoc., 
Nashville;  John  Fontaine,  Nelson 
Chesman  Co.,  Chattanooga. 

Maurice  B.  Mitchell,  director  of 
Broadcast  Advertising  Bureau, 
took  over  the  afternoon.  Henry  W. 
Slavick,  WMCT  (TV)  Memphis 
and  a  retiring  NAB  director,  re- 

viewed the  growth  of  TV  in  Mem- 
phis and  said  it  has  not  reduced 

the  volume  of  AM  advertising. 
Harry  Stone,  WSM  Nashville,  de- 

scribed his  recent  trip  to  Germany 
with  a  Grand  Ole  Opry  troupe. 

Officers  of  TAB  are  Mr.  Sowell, 
president;  Earl  W.  Winger,  WDOD 
C^''attanooga,  vice  president;  Jack 

M.  Draughon,  W~SIX  Nashville, secretary-trea"U;r3r.  Board  mem- 
bers are  T.  B.  Baker,  WKDA 

Nashville;  John  P.  Hart,  WBIR 
Knoxville;  Marshall  H.  Pengra, 
WATO  Oak  Ridge. 

KOCS  Shuffle 

CARLTON  R.  APPLEBY,  manager 
of  Ontario  (Calif.)  Daily  Reporter, 
in  a  reorganization  has  in  addition 
assumed  supervising  management 
of  the  newspaper-owned  KOCS.  He 
takes  over  duties  of  Stanley  Davis - 
assistant  manager,  who  resigneda 
Active  department  heads  are  Floyd#t 

Hall,  business  manager  and  chief- 
engineer;  George  Crolford,  pro- 

gram director,  and  James  Rennie 
commercial  manager. 

<7/'iBMI^i^^ 

Another  BMI  "Pin  V p"— Published  by  Fai
rway 

BROKEN  DOWN  MERRY
-GO-ROUND 

On  Records:  Margaret  Whiting 
 -  Jimmy 

Wakelv  — Cap.  800;  Rex  Allen  —  Fatti
 

Page-^Mer.  6231;  Eileen  
Wilson-Dick 

Thomas -Dec.  24880;  Jon  
and  Sandra 

Steele— Coral  60162;  Bobby 
 Lee— Four 

Star* 

*80on  to  be  released. 
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J^tomotion 

SMOOTHLY  running  activities  be- tween station  executives  and 
school  officials  resulted  in  "High 

School  Day"  on  KVOR  Colorado 
pprings.  Col.  Between  6:45  a.m.  and 
,Ll  p.m.  Feb.  28,  virtually  every  job  on 
fetaif  was  taken  over  by  60  high  school 
fetudents,  chosen  from  100  who  applied, 
students  had  been  practicing  during 
previous  week  and  were  able  to  han- 
:31e  news  writing  and  announcing 
. rhores  with  comparative  ease.  Staff 
jnembers  supervised  all  activities,  but 
jone  of  their  work  appeared  on  the 
lir.  Even  selling  activities  were  han- 
(lled  by  students.  Unprecedented  num- 

ber of  calls  were  received  comment- 
ing on  day,  station  reports. 

Pictured  Promotion 

'ifelNGLE-page  bulletin,  with  pictures 
■  If    live    studio    shows    featured  on 
^'AAM    CTV)    Baltimore,  illustrating 
■(■tation's  program  line-up,  sent  to  trade 
■Ifv  WAAM.    In  center  of  page,  sur- 
jiounded  by  pictures  which  bear  short 
Tutlines  describing  show's  format,  is 
tatement  concerning  number  of  hours 
levoted    to    local    live    and  network 
Ihows.    Bottom  of  page  carries  caption 
:oting  station's  ABC-TV  and  DuMont iffiliation. 

||  'Cool,  Clear  Water' fLAN  originated  on  Great  Gilder- 
teeve  show  on  NBC.  calls  for  sending 
'tf  water  canteen  to  16  different  cities, 
fhere  ounce  of  water  is  added  by  each 
-bcal  water  commissioner.  Canteen  is 
ient  to  NBC  affiliates  in  cities  from 
>os  Angeles  to  Washington,  and  bears 
brge  tag  remarking  that  it  will  even- 
jally  be  sent  to  v.-ater  commissioner 
tf  New  York  City.  Mr.  Gildersleeve, 
!f  show,  is  water  commissioner  of  fic- 
Lonal  town. 

Descriptive  Booklet 
.IROCHURE,  which  includes  pertinent 
Bta  ̂ concerning  WDTV    (TV)  Pitts- 
/rsh's  growth  in  that  area,  sent  to 

e  by  station.    Rate  card,  coverage 
.  line-ups  of  station  equipment  and 

:  Ket  statistics  are  given  on  mimeo- 
-  ;;hed     sheets     which     have  been 
:,pled  to  folder.    Excerpts  from  let- 

WEVD 
117-119  W.  46  St. 

iRY  GREENFIELD,  Me.  Director  N.Y.19 

ters,  in  original  handwriting  also  are 

given. Bulletin  Announces 
LARGE  white  bulletin  from  WFMJ 
Youngstown,  Ohio,  sent  to  trade  bear- 

ing announcement  of  station's  new facilities.  WFMJ  now  broadcasts  on 
1390  kc  with  5  kw.  Brief  text  remarks 
that  city  is  nation's  "fourth  largest 
steel  center  and  Ohio's  third  market." Facts  on  ABC  affiliation  and  other  data 
conclude  bulletin. 

Shamrock  Green 
SHAMROCK  GREEN  ink  on  white 
paper  make  up  latest  promotion  from 
WOV  New  York.  Head  reads,  "The 
Irish  Will  Love  It  and  So  Will  Every- 

one Else."  Announcement  of  show,  A 
Ramble  in  Erin,  hour  of  Irish  music, 
folk  songs  and  guest  stars,  is  made. 
Show  is  aired  Mon.-Fri.,  11  p.m. 

Religious  Spots 

TAPPING  a  usually  unsuspected  classi- 
fication of  business,  KSMO  San  Mateo, 

Calif.,  is  making  religious  broadcasts 
pay  off  by  selling  spot  announcements 
before  and  after  its  Sunday  Catholic 
sermon,  to  church  goods  stores  in  two 
neighboring  communities. 

KRAM's  Neighbors 
UNSUSPECTED  revenue  source  in 
retailers  of  communities  scattered  10 
to  300  miles  away  uncovered  by  ICRAM 
Las  Vegas,  Nev.  Utilizing  half-hour 
program  music  and  commentary 
slanted  to  specific  community,  under 
title  Know  Your  Neighbor,  broadcast 
is  sold  in  quarter  hour  segments  to 
merchants  in  drug,  general  merchan- 

dise, grocery  and  gasoline  categories. 
Free  Blotters 

BLOTTERS  sent  to  Canadian  adver- 
tisers and  agencies  by  CKAC  Montreal 

bear  message  "The  good  things  in  life 
are  free — enterprise."  Promotion  bears 
call  letters  of  CKAC,  signing  itself 
"a  free  enterprise  station  since  1922." 

Maps  Mailed 
AMONG  first ,  stations  to  put  its  new 
BMB  study  map  into  mail  is  KDAL 
Duluth,  Minn.  Maps  were  sent  with 
additional  data  showing  station's  in- creases to  complete  agency  and  client 
lists  in  station's  files. 

Personnel 
RAY  C.  HUFFER,  formerly  on  public 
affairs  staff  of  WFAA  Dallas,  appoint- 

ed sales  promotion  manager  for  station. 
HARRY  L.  KOENIGSBERG,  formerly 
with  station's  continuity  department, 
named  publicity  director. 

RONNIE  MANDERS,  formerly  pub- 
licity manager  for  Standard  Radio 

Transcriptions  and  West  Coast  rep- 
-resentative  for  Music  Business  maga- 

zine, joins  KFI-AM-TV  Los  Angeles  as 
assistant  to  promotion  and  publicity 
director. 

SAM  PARNAS,  formerly  news  writer 
with  KMOX  St.  Louis,  appointed  di- 

rector of  press  information. 

SELVIN  DONNESON,  with  sales  staff 
of  WWRL  Woodside,  N.  Y.,  for  past 
three  years,  appointed  to  newly 
created  post  of  sales  promotion  man- 

ager. 

'BACKGROUND'  MUSIC  ̂ m?""
 WFMF  (FM)  Chicago,  sister  operation  of  WJJD  there,  has  told 

FCC  that  Muzak  Corp.  was  wrong  in  its  charge  that  some  FM  stations 

are  violating  the  Commission  rules  by  supplying  "background"  music 
programs — with  all  announcements 
signal — to  local  business  establish- 

ments [Broadcasting,  Jan.  23]. 
Muzak  wants  the  Commission  to 

amend  its  regulations  to  allow  the 
firm  to  distribute  its  functional 
music  services  via  regular  FM  sta- 

tions in  lieu  of  telephone  lines. 
These  special  programs  would  be 
"carried"  on  the  regular  program 
transmission  of  an  FM  station, 

using  a  supersonic  signal  multi- 
plexed to  provide  several  types  of 

special  music  service  such  as  now 
programmed  by  Muzak.  The  super- 

sonic signal  would  not  affect  the 
regular  FM  program  and  it  would 
be  picked  up  in  the  establishment 
of  the  Muzak  client  on  a  special 
receiver. 

The  piped-niusic  firm  believes 
the  FCC's  rules  must  be  amended 
to  allow  this  type  of  transmission 
and  to  allow  broadcasting  of  pro- 

gram material  without  identifying 
announcements  as  now  required 

by  the  rules. 
Muzak  told  FCC  that  some  FM 

stations  are  supplying  such  a  serv- 
ice, indicating  they  were  using 

their  regular  programs  but  elim- 
inating reception  of  all  voice  an- nouncements in  establishments 

buying  the  service  by  means  of  the 
supersonic  signal.  This  high  au- 

dio-frequency signal  causes  the 
special  receivers  in  such  establish- 

ments to  shut  off  when  voice  trans- 

deleted  by  means  of  a  supersonic 

★  mission  occurs.  Muzak  contended 

this  procedure  violates  FCC's  FM rules  because  these  rules  do  not 
provide  for  the  unique  type  of 
transmission. 

WFMF  contended  that  according 
to  scientific  and  dictionary  defini- 

tion the  supersonic  signal  of  20,000 
to  25,000  cycles  is  within  the  same 
category  as  the  audible  program 
signal  and  may  be  construed  pro- 

gram-wise the  same  as  sound  ef- 
fects or  other  non-music  or  non- 

voice  material.  WFMF  held  no 
additional  equipment  would  be 
required  at  the  transmitter,  as 
Muzak  indicated,  and  no  rules 
amendment  would  be  needed.  The 
station  explained  that  so  long  as 
the  intensity  of  the  modulation 
level  is  limited  for  signals  above 
15,000  cycles,  no  emission  would 
occur  outside  the  authorized  chan- nel. 

WFMF  explained  that  with  even 
slight  limitations  on  the  intensity 
of  the  modulation  level  for  fre- 

quencies of  20,000  and  25,000 
cycles,  the  emission  band  width  can 
be  held  within  the  same  band  width 

that  would  result  from  100 '^^r  mod- 
ulation with  a  15,000  cycle  signal. 

DIRECTORS  of  WJR  Detroit  an- 
nounce dividend  of  lOf  per  share  to  be 

paid  March  15,  1950. 

NEED  MORE 

COVERAGE? 

KFYR 

550  KC  5000  WATTS 
NBC  AFFILIATE 

BISMARCK,  N.  DAK. 

For  a  nice  piece  of  business, 

aim  at  North  Dakota's  multi- 
million  dollar  market,  where 

cash  and  bond  holdings  of  a 
billion  dollars  have  consumers  ready  and  will- 

ing to  buy.  To  tap  this  market,  you'll  need 
KFYR's  coverage,  based  on  25  years  of  listener 
loyalty.    Ask  any  John  Blair  man  for  the  facts. 
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PRIZE  of  $1,000  scholarship awarded  to  Glen  Holt,  high 
school  senior  from  Smithfield,  N. 

C,  as  winner  of  statewide  Student 
Forum  for  Safety  quiz  series.  Ameri- can Mutual  Liability  Insurance  Co.  of 
Boston  sponsored  contest  on  WBIG 
Greensboro,  WPTF  Raleigh  and  WBT 
Charlotte,  latter  as  key  station.  Sixty 
students  were  chosen  from  area  of 
each  station  to  participate  in  series  of 
10  shows,  in  which  they  were  quizzed, 
six  each  week,  on  safety  problems. 
Eleventh  show  pitted  winners  of  pre- 

vious contests  against  one  another  to 
determine  six  finalists  who  were 
quizzed  in  final  show  on  WBT,  which 
was  fed  to  state-wide  network. 

Weather  Facts 

TWO  shows  on  KOY  Phoenix,  Ariz., 
utilize  weather  reports  in  different 
circumstances.  At  6  a.m.  daily.  News 
Editor  Paul  Gribben  airs  his  phone 
calls  from  police,  sheriff  and  state 
patrol  headquarters.  Highway  and 
road  conditions,  as  well  as  weather 
reports  are  given  in  calls.  Daily  com- 

parison of  temperatures  between  Phoe- 
nix and  Eastern  U.  S.  areas  is  given 

by  George  Graham  on  his  Record  Mat- 
inee show.  Purpose  of  this  feature  is 

to  heighten  the  enjoyment  of  eastern 
vacationers  in  Arizona. 

'Alcoholism  in  Washington' 
SERIES  of  eight  broadcasts.  Alcohol- 

ism in  Washington,  aired  over  WMAL 
Washington  will  discuss  new  Wash- 

ington Alcoholic  Clinic,  work  of  Alco- 
holics Anonymous,  alcohol  as  problem 

to  courts  and  penal  institutions  and 
one  program  devoted  to  advice  to  fam- 

ily of  an  alcoholic.  During  another 
broadcast,  new  drug,  Antibuse,  will 
be  commented  upon.  Alcoholics  of  all 
kinds  and  circumstances  will  appear 

on  shows  via  tape-recordings.  Series 
was  written,  narrated  and  tape- 
recorded  by  Gunnar  Back,  and  is  spon- 

sored by  D.  C.  Health  Dept.,  Alcoholic 
Clinic,  Washington  Committee  for 
Education  on  Alcoholism,  Washington 
Evening  Star  and  its  WMAL. 

Fire  Covered 
NEAR  million  dollar  fire  which  razed 
Hargrave  Military  Academy,  Chatham, 
Va.,  was  covered  by  WDVA  Danville, 
Va.,  via  battery  operated  Mini-tape 
recorder.  Announcer  Dick  Campbell 
described  inferno  and  one  incident,  in 
which  Mr.  Campbell  stood  on  steps  of 
building  while  explosion  occurred  in- 

side, necessitating  a  quick  trip  to 
safety,  was  forwarded  to  Mutual 
Newsreel  and  used  as  feature  Feb.  22. 
Recordings  of  fire  were  aired  on 
WDVA  at  11  p.m.  of  day  on  which  it 
took  place. 

MAJOR  LEAGUE 

BASEBALL 

LIBERTY! 

Millions  of  people  listen  to 

major  league  baseball  over 
Liberty  Broadcasting  System 

.  .  .  and  major  league  base- 
ball has  made  Liberty  the 

largest  baseball  network  in 
the  history  of  radio! 

LIBERTY 

BROADCASTING 

SYSTEM 

Dallas,  Texas 
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Comedy  Series 
DOMESTIC  comedy  series,  titled  That 
Young  Couple,  reportedly  first  full- scale  dramatic  program  attempted  by 
New  England  video,  debuts  March  19 
on  WBZ-TV  Boston.  Show  is  live,  half- 
hour  production  aired  Sunday  at  4:30 
p.m.  from  station's  studios  and  featur- 

ing members  of  Brattle  Theatre  Co. 
Program  is  sponsored  by  Boston  Gas 
Co.,  written  by  Ruppert  Pray  and  pro- 

duction is  handled  by  Al  Hartigan 
of  WBZ-TV  and  Albert  Marre  of 
Brattle. 

Blowing  Its  Stack 
SEVEN  THOUSAND  ton  smelter 
stack  in  Denver,  Col.,  was  blown  up 
because  it  constituted  a  hazard.  Four 

spectacular  dynamite  blasts  which  re- duced it  to  rubble  were  described  to 
listeners  by  KOA  Denver,  Feb.  25. 
Three  special  broadcasts,  all  live  from 
scene,  were  aired  by  Starr  Yelland, 
announcer.  Special  Events  Director 
Bill  Day  and  Al  McClelland,  engineer. 

Production  Event 
WHEN  first  production  model  of 
XB47,  jet  bomber,  moved  off  produc- tion line  at  Boeing  Wichita  plant, 
KANS  Wichita  was  there  to  witness 
and  relate  spectacle  to  listeners.  Spe- 

cial interview  with  J.  Earl  Schaefer, 
vice  president  and  general  manager  of 
plant,  was  conducted  by  George  Gow, 
news  chief  of  KANS  and  Ted  Heithec- 
ker,  promotion  manager.  Interview, 
together  with  short  story  of  event 
was  aired  nation-wide  on  NBC's  News 
of  the  World  that  evening. 

Disc  Panel 

PANEL  of  three  well-known  person- 
alities in  music  world  comment  on  new 

releases  aired  over  The  Record  Forum 
on  KRON-TV  San  Francisco.  Experts 
vary  from  show  to  show  and  confer 
with  Disc  Jockey  Arch  LeRoux  about 
each  record's  quality  and  chances  of 
success  before  it  is  played.  Program 
has  participating  sponsors. 

New  Sports  Angle 
STORIES  and  interviews  with  players, 
coaches  and  other  National  League 
team  members  are  featured  on  new 
sports  show,  Here  Come  the  Phillies, 
on  WPEN  Philadelphia.  Show  is  heard 
directly  from  team's  training  camp  in 
Clearwater,  Fla.,  and  is  aired  by  Gene 

Kelly,  play-by-play  announcer  for  all 
Phillies  games.  After  training  session, 
show  will  originate  at  WPEN. 

Program  Highlights 
ONE-TIME  show  on  WKTY  LaCrosse, 
Wis.,  featured  George  Briggs,  U.  of 
Wisconsin  agronomist  and  weed  con- 

trol specialist,  in  interview  concerning 
all  phases  of  weed  control.  Also  guest 
on  show  was  Tom  Burgess,  LaCrosse 
Tribune  farm  editor.  New  series  on 
WKTY  is  13  school  music  broadcasts 
with  bands,  orchestras  and  glee  clubs 
of  27  local  high,  junior  high  and  grade 
schools  featured.  Weekly  programs 
are  sponsored  by  Consolidated  Dairies 
of  LaCrosse. 

Drawing  Fun 

NEW  addition  to  line-up  of  programs 
on  WBAL-TV  Baltimore  is  Fun  With 
Freedy,  audience  participation  feature. 
Show  is  conducted  by  Edward  Freed- 
man,  artist,  advertising  executive  and 
author.  Mr.  Freedman  tells  well- 
known  story  while  viewers,  draw  along 
with  him  pictures  illustrating  narra- 

tion. Prizes  are  given  for  best  draw- 
ing in  studio  audience.  Show  is  aired 

Saturday,  5:30-6  p.m. 
Memorial  Program 

SPECIAL  show  was  aired  Feb.  27  at 

9  p.m.  on  WCOP  Boston  commemorat- 
ing the  death  of  Harry  Lauder,  enter- tainer. Called  Harry  Lauder  Memorial 

Show,  program  was  made  up  of  Lauder 
recordings  from  personal  collection  of 
Program  Manager  Gene  King  and 
script  was  written  by  Ed  Sullivan, 
continuity  director.  Another  one-time 
show  on  WCOP,  Junior  Press  Confer- 

ence, in  which  four  high  school  stu- 
dents quizzed  their  governor  on  mat- ters of  local  and  state  government, 

proved  so  popular  with  audience  and 
local  civic  and  educational  organiza- 

tions, that  it  will  become  regular  pro- 
gram feature  of  WCOP. 

Polo  Telecasts 

WHAT  is  believed  to  be  first  tele- 
casting of  polo  match  was  started 

recently  with  telecasting  of  first  of 
series  of  12  matches  from  Beverly 
Hills  Polo  Club  on  KNBH  (TV)  Holly- 

wood. Competing  in  series  from  week 
to  week  will  be  top  polo  teams  from 

U.  S.  and  Mexico.  Frank  Roche,  pol' 
writer  and  authority,  is  announcinj 
games;  Frank  Barton  does  color, 
Packard-Bell  Co.,  Los  Angeles  is 

sponsoring  series  through  Elwood  J." Robinson  Adv.,  same  city. 

Spot  Reports  Aired 
EXCLUSIVE  news  reports  from  cities 
all  over  world  will  be  aired  on  WFIL 
Philadelphia  in  next  fevj  weeks.  Re- 

porter will  be  Alvah  B.  Adam,  presi- 
dent of  Philadelphia  Junior  Chamber 

of  Commerce,  who  has  gone  to  the 
Philippines  as  delegate  at  annual  J.  C. 
of  C.  convention.  From  there  he  will 
visit  cities  in  Asia  and  Europe  where 
he  will  make  tape  and  wire  record- 

ings of  news  developments  of  interna- tional interest  and  interview  prominent 
persons.  Shows  will  be  presented  or 
WFIL  as  special  programs  or  segments 
of  regularly-scheduled  newscasts,  ac- 

cording to  their  length  and  significance 
Geared  for  Women 

INTERVIEWS  with  industrial  execu  j 
tives  who  are  introducing  products  o: 
special  interest  to  women  are  featun 
of  What's  New  In  Industry  show  oi 
KFI-TV  Los  Angeles.  Demonstration  ' 
of  new  products  are  made  during  houi 
long  telecasts  with  Ted  Meyers  ham 
dling  interviews  and  Paul  Knight  a. 
producer.  ; 

ANTI-GAMBLING 

Sen.  Wiley  Lauds  ABC  Shov^ 

ABC  COMMENTATOR  Robei 
Montgomery's  radio  campaign  spol 

lighting  Frank  Costello's  activitie has  drawn  congressional  prais 
from  Sen.  Alexander  Wiley  (E 
Wis.)  in  connection  with  a  Capitc 
Hill  movement  to  probe  interstat 
crime  and  gambling  activities. 

Sen.  Wiley  congratulated  M 
Montgomery,  who  also  is  an  NBC 
TV  producer,  for  bringing  to  h 

listeners  the  "whole  question"  c Mr.  Costello's  citizenship  rights  i 
view  of  repeated  denunciation  c 
his  alleged  racketeering. 

Mr.  Montgomery  for  the  pa 
three  months  has  devoted  most  c 
his  broadcasts  (ABC,  Thursda 
8:45-9  p.m.  EST)  to  phases  of 
Costello's  career,  and  urged  b 

investigation  of  interstate  gar'' bling.  The  congressional  resolutic 
was  proposed  by  the  Senate  Jud 

ciary  Committee.  Sen.  Wiley's  cor"' ments,  urging  Justice  Dept.  actio 
were  inserted  in  the  Congression 
Record  March  2  issue. 

McCOLLISTER 
Regional  Representatives 

10660  BELLAGIO,   LOS  ANGELES BR  0  4  705 

Shows  with  a  Hollywood  heritage   ★   Member  N-A-B- 
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kCA'S  new  "super-power  beam  tri- 
|de"  which  is  capable  of  500  kw  out- 
~|ut  is  examined  by  Dr.  L.  P.  Garner, lieod  of  the  Advance  Development 
ab.  of  the  RCA  Lancaster,  Pa.,  tube 
lant,  where  the  tube  was  developed. 
Weighing  only  135  lb  and  measuring 
8^in.,  the  tube  is  now  commercially 

available. 

VBT-IBEW  CASE 
Grand  Jury  Indicts  Hicks 

.  GRAND  JURY  in  Mecklenburg 
ounty,  N.  C,  has  indicted  Ster- 
ng  L.  Hicks,  business  manager 
E  the  IBEW  local  in  Charlotte, 
jn  charges  of  conspiracy  in  the 
jttempted  dynamiting  of  WBT 
harlotte's  429-foot  radio  tower  on 
an.  §2,  according  to  news  accounts. 
The  case,  it  was  reported,  will  be 

j^aced  on  the  county's  criminal 
purt  docket  for  March  20,  open- 
Ig  date  of  the  court's  sitting, 
^llowing  the  blast  attempt 
pKOADCASTlNG,  Jan.  26]  Mr.  Hicks 
gfas  charged  by  Charlotte  police 
h  two  counts  of  conspiracy.  Po- 
E;e  said  at  that  time  they  had  in- 
reepted  a  Columbia,  S.  C,  man 

]s  he  reportedly  lit  the  fuses  of  the 
jynamite  sticks  which  had  been 
.etonated.  They  said  subsequent 
JUestioning  of  the  man  had  led 
ijliem  to  the  arrest  of  Mr.  Hicks. 
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HALIFAX      NOVA  SCOTIA 

Our  List  of  NATIONAL 

ADVERTISERS  Looks  Like 

WHO'S  WHO! 
THEY  want  the  BEST! 

Ask 

i      JOS.  WEED  &  CO., 
|350  Madison  Ave.,  New  York 

About  the 
Maritimes  Busiest  Station 

5000  WATTS  —  NOW! 

AFA  CONVENTION 

Cone  To  Address  1950  Meet 

FAIRFAX  M.  CONE,  chairman  of 
Foote,  Cone  &  Belding,  will  be  one 
of  several  prominent  advertising 
and  industry  figures  who  will  ad- 

dress the  46th  annual  convention  of 
the  Advertising  Federation  of 
America,  to  be  held  at  the  Statler 
Hotel  in  Detroit  May  31-June  2. 

Built  around  the  general  theme, 
"Advertising's  Responsibilities  in  a 
Dynamic  Market,"  the  three-day 
program  will  cover  the  field  from 
the  standpoint  of  advertisers, 
media,  agencies  and  creators.  Fea- 

tured speaker  at  an  opening  gen- 
eral luncheon  session  May  31  will 

be  Eric  Johnston,  president  of  the 
Motion  Picture  Assn.  of  America. 

He  will  discuss  "Challenges  in  a 
World  of  Propaganda." 

A  varied  program  is  being  pre- 
pared by  Detroit  host  clubs  headed 

by  Charles  B.  Lord,  retail  advertis- 
ing manager  of  the  Detroit  Times, 

and  Edythe  Fern  Melrose,  radio 
personality  and  member  of  the 
Women's  Advertising  Club  of  De- 

troit. Ted  Little,  vice  president 
and  general  manager,  Campbell- 
Ewald  Co.,  is  chairman  of  the  con- 

vention's steering  committee. 
Initial  list  of  speakers  was 

announced  jointly  by  Elliott  Shu- 
maker,  Detroit  general  chairman 
for  the  convention  and  adver- 

tising manager,  Detroit  Free  Press, 
and  Elon  G.  Borton,  president  and 
general  manager  of  the  federation. 

James  A.  Nassau 

JAMES  A.  NASSAU,  51,  radio  pio- 
neer, died  Feb.  23  in  the  home  of 

friends  in  Glenside,  Pa.  He  en- 
tered radio  in  1915  as  a  staff  mem- 

ber of  3XJ,  first  licensed  experi- 
mental station  in  the  country,  at 

Glenside.  In  1923  he  joined  the 
former  WLIT  Philadelphia,  as  an 
announcer,  remaining  there  until 
going  to  WFIL  Philadelphia  in 
1935.  He  at  one  time  owned  WIBG 
Philadelphia  and  served  as  its  pro- 

gram director  until  1939.  In  1949 
he  joined  WAEB  Allentown  as 
program  director,  holding  that  posi- 

tion until  his  death.  .  He  is  survived 
by  a  brother,  Joseph  M.  Nassau, 
and  an  aunt.  Sister  St.  Maurice, 
S.T.D.,  of  Philadelphia. 

Carrier  Current 

JOINT  government-industry  com- 
mittee named  by  FCC  last  summer 

to  obtain  field  intensity  measure- 
ments of  line  radiating  devices  and 

systems  is  to  meet  June  6  at  FCC's 
-Washington  headquarters,  the  Com- 

mission announced  last  week.  Meet- 
ing date  earlier  had  been  set  for 

March  21.  Six  working  groups  are 
now  obtaining  field  data,  FCC  said, 
and  are  expected  to  complete  their 
reports  by  June  6.  FCC  has  in- 

vited all  interested  persons  to  at- 
tend the  meeting.  Among  the 

groups  affected  in  the  proceeding 

are  college  "wired-wireless"  sta- tions. 

Illllliililliiillillililiiiliilliilll^ 

JACK     MILLER,     formerly  with WMBM   Miami   Beach,   Fla.,  re- 
joins station  as  chief  engineer. 

HARVEY  FRITCH,  formerly  KAGH 
Pasadena,  Calif.,  eng-ineer,  joins  KALI 
same  city,  as  chief  engineer. 

WILLIAM  deDUFOUR,  named  chief 
engineer  of  WFUV  (FM),  New  York, 
Fordham  U.'s  station.  Recent  grad- 

uate of  the  university,  Mr.  deDufour 
worked  on  WFUV  staff  while  a  student. 

RCA  VICTOR,  Camden,  N.  J.,  an- 
nounces Carfone  station  unit  "15,"  new 

portable  transmitter-receiver,  smaller 
than  overnight  case,  for  use  as  head- 

quarters station  equipment  in  mobile 
communications  systems  operating  in 
152-174  m.c.  range. 

BOB  FISHER,  formerly  of  KNOB 
Long  Beach,  Calif.,  and  DONALD  WIL- 

SON join  KWKW  Pasadena,  Calif.,  as 
engineers. 
HENRY  NIELAND,  formerly  student 
at  Television  Workshop,  New  York, 
joins  camera  crew  of  WAAM  (TV) 
Baltimore. 

HAROLD  E.  BEDDINGFIELD,  JAMES 
W.  EDWARDS,  BYRON  L.  FRIEND 
and  CHARLES  M.  FINING  join  engi- 

neering   operations    staff   at  WNBQ 

(TV)  Chicago,  under  supervision  of 
Howard  Luttgens,  chief  engineer.  Mr. 
Eining  was  transferred  from  KOA Denver. 

ELECTRO-VOICE,  Buchanan,  Mich., 
announces  new  E-V  Model  335  Blast 
Filter,  designed  for  use  with  com- 

pany's Models  630,  635  and  605  mov- 
ing-coil dynamic  microphones.  Filter 

effectively  stops  breath  blasts,  com- 

pany reports. 
ANDREW  Corp.,  Chicago,  announces 
production  of  %  inch  rigid  transmis- 

sion line  (Type  450)  for  AM  and  FM 

systems. 
MARVIN  DOERING,  transmitter  engi- 

neer at  KWK  St.  Louis  is  the  father 
of  a  boy,  Dennis. 
BOB  STONE,  KTSL  (TV)  Los  Angeles 
cameraman,  is  the  father  of  a  girl, 
Sheldra. 

CHUCK  OSTLER,  of  WLS  Chicago 
engineering  staff,  is  the  father  of  a 
girl,  Colleen. 
MAURICE  J.  WYNN,  engineer  with 
WWL  New  Orleans,  is  the  father  of  a 

girl. 

CHARLES  RILEY,  NBC  Chicago 
maintenance  engineer,  is  the  father 
of  a  girl. 

Complete  market  data 

in  one  volume 

CONSUMER  MARKETS 

makes  easily  accessible  all 

the  state,  county,  and  city 

market  indices  that  market 

and  media  men  ordinarily 

use  for  market  comparisons 

and  selection. 

IN  ADDITION, 

the  Service-Ads  of  many  in- 

dividual media  contribute 

much  helpful  supplementary 

data  that  you  will  find  useful 

in  judging  various  market 

potentials. 
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One  of  many  Service-Ads  that 
supplement  and  expand  the  volu- minous listed  data  in  CONSUMER 
MARKETS. 

Send  for  Full  Explanation 
Folder  describing  i)i  detail  the 
scope  of  the  information  the 
1949-1950  Edition  of  CON- 

SUMER MARKETS  makes 
available. 
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KRLD  MOVES 

AM-FM-TY  Now  in  One  BIdg. 

KRLD  Dallas  moved  its  AM  and 
FM  studio  operations  March  3 
from  the  Hotel  Adolphus  to  the  new 
KRLD  Bldg.  on  Herald  Square  at 
Pacific,  Griffin  and  Camp  Sts., 
which  has  been  the  home  of  KRLD- 
TV  since  Dec.  3.  Station  had  main- 

tained studios  in  the  Hotel  Adol- 
phus since  1926. 

Station  staff  members  made  the 
switch  in  the  hours  between  mid- 

night and  dawn,  when  office  rec- 
ords, furniture,  recordings  and 

miscellaneous  equipment  were 
hauled  to  the  recently  completed 
new  headquarters.  Clyde  Rembert, 
KRLD  managing  director,  attrib- 

uted a  smooth  changeover  to  care- 
ful advance  planning  dating  back 

several  months. 
The  KRLD  Bldg.,  over  which 

towers  the  TV  antenna,  is  across 
the  street  from  the  Dallas  Times 
Herald  building,  publishing  affiliate 
of  KRLD. 

CAB  Plans  Meeting 

PLANS  now  are  nearing  comple- 
tion for  the  annual  meeting  of 

Canadian  Assn.  of  Broadcasters  at 
Niagara  Falls,  Ont.,  March  27-30. 
Guest  speaker  at  the  annual  dinner 
on  March  28  at  General  Brock 
Hotel,  will  be  Dr.  Robert  Stanforth, 
liaison  officer  of  UNESCO,  New 
York. 

Mr.  Joe  Field 
Compton  Advertising 
New  York  City 
Dear  Joe : 

Noticed  sumpthin'  t'other  day  thct's real  important  ter  folks  like  you.  Did 
voif  know  thet 
WCHS  local 
bisness  was  UP 
in  1949  over 
what  hit  wiic 
in  1948?  Yes- sir  Joe,  WCHS 
sold  more  time 
ter  local  mer- 

chants last  year 
than  durin'  th' big  year  ^^  v 
1  9  4  8  !  Mer- chants here  in 
Charleston, 
West  J'irgiiiny, 

smart,  an' they  ktiozv  thet 
this  ain't  no time  ter  pull  in 
y'er  advertisin' 
hams.'  An'  hit's mighty  signifi- cant thet  when 
they  looked 'round  fer  a 
way  ter  git their  message 
ter  th'  peepul, 
thev  chose 
WCHS !  Now 
we  alius  feels 
thet  what  th' home  folks thinks  nv  yuh 
is  ichat  really 
counts,  an'  we knows  thet  you 
national  fellers 
feels  th'  same 

way.  After  all.  yon  wants  ter  use  th' station  local  folks  turns  to  most  ter  keep 
their  bizness  gain'  strong,  'cause  thet's 
bound  ter  be  th'  one  most  peepul  lissens 
to,  an'  in  Charleston  hit's  WCHS! Yrs. Algy 

WCHS 

Charleston,  W.  Va. 

Illlllllilililliililli^^ 

JOHN  SINCLAIR  appointed  pro- gram director  of  WXGI  Rich- 
mond, Va.,  succeeding  ROBERT 

J.  JENKINS,  appointed  promotion  and 
production  manager  of  station.  Mr. 
Sinclair  entered  radio  as  an  actor  at 
KOA  and  KLZ  Denver.  He  has  been 
associated  as  production  manager,  an- 

nouncer, program  director  or  station 
manager  with  KSL  KUTA,  Salt  Lake 
City,  KID  Idaho  Falls,  Idaho,  KLO 
Ogden,  Utah,  WNOX  Knoxville,  Tenn., 
and  WBRW  Welch,  W.  Va.  He  was 
production  director  for  WXGI  before 
his  recent  appointment. 

GUNNAR  BACK,  formerly  member  of 
news  staflf  of  CBS,  and  author  of  prize- 
winning  series,  The  Undiscovered,  and 
another  series,  The  Lonesome  Road, 
starts  new  series,  Alcoholism.  In  Wash- 

ington, on  WMAL  that  city  [see  Pro- 
grams]. 
JERRY  SPERLING,  formerly  an- 

nouncer with  KFEO  Longview,  Tex., 
KALB  Alexandria,  La.,  and  WSRS 
Cleveland,  joins  announcing  staff  of 
WERE  Cleveland. 

MALCOLM  RICHARDS,  formerly  disc 
jockey  for  WCPO  Cincinnati,  joins 
WJBK  Detroit  in  similar  capacity. 

ED  VIEHMAN,  member  of  WCCO 
Minneapolis  announcing  staff  since 
1944,  joins  production  staff.  BILL 
WIGGINTON  rejoins  station  as  an- 
nouncer. 

ROBERT  L.  CARROLL,  formerly  with 
WHAP  Hopewell,  Va.,  and  WTOM 
Bloomington,  Ind.,  joins  WCTW  New 
Castle,  Ind.,  as  announcer  and  news- 
caster. 

CHARLOTTE  GARNER,  formerly  with 
WSAZ  Huntington,  W.  Va.,  joins  cast 
of  Mary  Monroe  show  on  WCKY  Cin- 

cinnati, Ohio. 

ROBERT  C.  MICHEL,  formerly  pro- 
gram director  for  WKRT  Cortland, 

N.  Y.,  joins  announcing  staff  of  WSYR 
Syracuse,  N.  Y. 
FRANK  SHAPLER,  formerly  with 
KFQD  Anchorage,  Alaska,  and  KBYR 
same  city  joins  KRMD  Shreveport,  La., 
as  staff  announcer  and  continuity 
writer. 

EARL  WITHROW,  formerly  with 
WJJD  Chicago  as  program  director, 
and  WAIT  same  city  as  general  man- 

ager, appointed  coordinator  of  pro- 
gram and  sales  departments  at  KOOL 

Phoenix,  Ariz. 

JUNE  JENKINS,  new  to  radio,  joins 
KWKW  Pasadena,  Calif.,  as  copy 
writer. 

LOUIS  BREAULT,  formerly  public 
affairs  director  for  WFAA  Dallas,  Tex., 
appointed  head  of  continuity  depart- ment. 

HELEN  BOYLE  FREDERICK,  for- 
merly of  WIBC  Indianapolis,  joins 

WLS  Chicago  copy  staff. 

JOE  FRANKLIN,  former  technical  ad- 
visor for  ABC's  Paul  Whiteman  disc 

jockey  program,  signed  by  WPAT 
Paterson,  N.  J.,  as  program  con- 

sultant. Mr.  Franklin,  who  currently 
is  producing  half-hour  show  on  WJZ 
New  York,  and  owns  collection  of  more 

than  20,000  records,  will  produce  and 
be  m.c.  for  his  own  recorded  show, 
Joe  Franklin's  Matinee.  He  also  will 
work  with  station's  other  disc  jockeys. 
SCOTT  YOUNG,  former  studio  di- 

rector at  WTMJ-TV  Milwaukee  and 
production  assistant  at  KNBH  (TV) 
Hollywood,  joins  WBKB  (TV)  Chi- 

cago as  director.  He  is  former  radio 
actor,  announcer  and  newscaster. 

ROBERT  E.  HOLT,  formerly  with 
KICD  Spencer,  Iowa,  and  KGFW 
Kearney,  Neb.,  in  various  capacities, 
joins  WDTV  (TV)  Pittsburgh,  as  as- sistant coordinator. 
JO  STAFFORD  March  28  joins  CBS 
Club  15  for  Tuesday  and  Thursday 
singing  sessions.  She  replaces  EVE- LYN KNIGHT. 
JOHN  PONDFIELD,  film  editor  and 
chief  projectionist  for  WAAM  (TV) 
Baltimore,  is  the  father  of  a  girl, 
born  Feb.  24. 
BEN  ALEXANDER,  Hollywood  and 
San  Francisco  freelancer,  and  LESLIE 
SPURGEON,  formerly  Queen  for  a 
Day  writer  now  with  KRON-TV  San 
Francisco,  have  announced  their  mar- riage. 
HAL  MOORE,  disc  jockey  for  WCAU 
Philadelphia,  is  author  of  book  of 
poems  to  be  published  by  Andrew 
Walker  Co.,  Philadelphia.  Poems  were 
written  for  Mr.  Moore's  show,  The 
Bugle  Call. 
FRED  HENRY,  program  director, 
KLAC-AM-TV  Hollywood,  is  the  father 
of  a  girl. 
JACK  McELROY,  m.c.  of  ABC  Break- 

fast in  Hollywood,  is  the  father  of  a 
girl,  Marilyn  Lucille. 

WJBK  Gets  Menjous 

FREDERIC  W.  ZIV  CO.  has  an- 
nounced sale  of  its  15-minute  "Mr. 

and  Mrs."  show,  Meet  the  Menjous, 
for  sponsorship  to  the  Awray  Bak- 

ery chain  in  Detroit.  Ziv  said  the 
Awrey-sponsored  show  will  be 
heard  for  the  next  three  years  on 
WJBK  Detroit.  Agency  is  Ralph 
W.  Sharpe  &  Assoc. 

KGVO  FIRE 
Damage  Estimated  at  $50,000 

I, 

KGVO  Missoula,  Mont.,  found  it- 
self without  a  home  when  an  early  ̂  

morning  fire  gutted  the  station' downtown  studios  Feb.  19.  Stat; 
was  back  on  the  air  eight  houi; 
after  the  flames  broke  out.  T 

Firemen  were  still  pouring  watei 
into  the  ruins  when  the  station  too 
the   air   from   its  transmitter  oi 
schedule  at  8  a.m.    Manager  A.  J 
Mosby  had  KGVO  staffers  at  worl> 
as  soon  as  possible,  salvaging  whal 
could   be   saved   from   the  ruins 

Staffer  Marion  Dixon  was  able  t' 
rescue    program    logs    and    som(  i 
transcriptions.   Another  c  o  n  t  r  o  1 
board,  soundproofing,  desks,  type  ' 
writars   and   whatever  equipmeii 
could  be  collected  were  installed  ii 
a  nearby  office  building. 

Though  reported  to  be  slightb 
cramped,  KGVO  was  operatinj 
from  its  temporary  headquarter; 
by  the  next  morning. 

Mr.  Mosby  estimated  loss  fron 
the  fire  at  over  $50,000.  The  fir 
is  believed  to  have  started  in  th^ 
record  library  room  to  the  rear  o 
the  two-story  structure.  Abou 
85 'y  of  the  records  and  transcrip., 
tions  were  destroyed — a  loss  o, 
about  $10,000— Mr.  Mosby  said, 

The  building,  owned  by  Mosby' Inc.,  was  covered  by  insurance,  ac 
cording  to  Mr.  Mosby.  He  imm« 
diately  announced  plans  for  rf 
building  and  estimated  that  wor 
will  not  be  completed  for  about  si 
months.  In  the  meantime,  h 
added,  KGVO  will  operate  from  il 
temporary  studios. 

Hearings  Rescheduled 

RESCHEDULE  of  hearings  o 
fiscal  1951  funds  for  FCC  an 
other  independent  offices  tentative! 
has  been  set  for  March  21,  a  Sei 

ate  Appropriations  subcommittc 
spokesman  said  last  week.  Ord( 
of  testimony  to  be  taken  has  m 
yet  been  completed.  A  House  A] 
propriations  subcommittee  alreac 
has  concluded  its  sessions  on  195' 
51  funds.  FCC  officials  testifit 
before  that  group  on  Preside) 
Truman's  budget  request  for  &. 
approximate  2V2%  increase  in  tl 

agency's  appropriations. 

: -  Gates  ks  it:  \ 

IF  IT  IS  FOR  A 

BROADCASTING  STATION 

GATES  RADIO  COMPANY  • 

id 

QUINCY,  ILLINOIS 

TELEPHONE  •  522 
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iUDIENCE  REPORTS 

BMB  Mails  Sets  to  Stations 

PMB  LAST  WEEK  mailed  com- 
blete  sets  of  Station  Audience  Re- 

ports— 630  individual  reports,  a 
pundle  of  some  50  pounds — to  mem- 
pers  of  the  American  Assn.  of  Ad- 
Jrertising  Agencies  and  Assn.  of 
ISIational  Advertisers  requesting 
them,  Dr.  Kenneth  H.  Baker,  BMB 
acting  president,  reported. 
I  He  noted  that  in  addition  to 
these  reports  on  BMB  subscribing 
stations,  advertisers  and  agencies 
|may  get  reports  on  non-subscribers 
ty  requesting  them  through  sub- 

scribers serving  the  same  areas, 

provided  that  the  subscribing  sta- tions are  willing  to  pay  the  cost 
bf  tabulating  these  data.  Dr.  Baker 

added  that  BMB's  millions  of  punch 
pards  are  available  through  Sta- 
jitistical  Tabulating  Co.,  which  han- 
Idled  the  study,  for  any  special 
tabulations  which  stations,  adver- 
|tisers  and  agencies  want  to  order. 

Illlllll! 

WHHH  BARRED 

Broadcast  of  Hearing  Denied 
WHHH  Warren,  Ohio,  Tribune  sta- 

tion, was  barred  by  the  Civil  Sei-v- 
ice  Commission  March  1  from  re- 

cording Police  Chief  William  John- 
son's suspension  hearing. 

Transcribing  equipment  being 
installed  in  the  court  room  was  or- 

dered removed  by  commission 
members  after  they  had  rejected 
*WHHH's  request  to  record  the session. 
I  Although  no  official  vote  was 
taken  among  the  three  commission 
members  on  the  subject,  all  three 
lobjected  to  the  broadcast,  WHHH 
reported.  H.  R.  Farrall,  WHHH 
[manager,  was  told  by  Commis- 

sioner Mark  Williams  that  broad- 
^casting  the  hearing  would  prevent 
;a  fair  trial.  Mr.  Williams  gave  no 
specific  reason  as  to  how  a  fair 
trial  would  be  prevented,  Mr.  Far- 
'rall  said. 
J  Robert  Meermans,  WHHH  at- 
'torney,  argued  that  there  was 
precedent  for  recorded  broad- 
Jcasts  from  this  type  of  session. 
^''Congressional  committee  hearings 
customarily  permit  wire  tape  re- 
^cordings  and  newsreel  photograph- 

ing during  their  sessions,"  he  de- 
clared. "In  this  area,  it  is  cus- 
tomary. Tape  recordings  are  made 

of  Youngstown  City  Council  ses- 
sions and  the  same  has  been  done 

in  the  past  here  at  Warren  City 
Council  meetings." Mr.  Meermans  told  commission 
members  that  he  contacted  Chief 

Johnson's  defense  attorney  and  the 
Warren  safety-service  director  be- 

fore the  hearing  and  that  neither 
lodged  any  objections. 

ALLEN   BUCKLEY,   formerly  KFI- 
/\    TV  Los  Angeles  producer,  joins 

The  Bogerts  (merchandising  and 
advertising  consultant),  as  director  of 
television  department. 

S.  W.  CALDWELL  Ltd.,  Toronto,  dis- 
tributor of  U.  S.  transcribed  programs, 

buys     Guild    Radio    Features  Ltd., 
Toronto,  and  plans  expansion  of  its 
operations.  Caldwell,  now  also  is 
recognized  radio  advertising  agency 
and  program  agent  for.  12  Canadian 
live   radio  programs. 

RUTHRAUFF  &  RYAN  signs  two- 
year  agreement  for  A.  C.  Nielsen  Co.'s National  Radio  Index,  Class  A  serv- 

ice, including  non-network  feature. 
MAYBELLE  CALLAWAY,  songstress 
for  WMC  Memphis,  transcribes  series 
of  13  weekly  shows  through  Frederic 
W.  Ziv.  Co.  for  Hamilton  Watch  Co. 

EDD  ROUTT,  formerly  with  KLIF 
Dallas,  Tex.,  sets  up  publicity  and  pub- 

lic relations  firm,  Edd  Routt  Co.,  63341/2 
Gaston  Ave.,  Dallas.  Phone:  Victor 4-2225. 

MORGAN  REICHNER  Inc.,  New  York, 
mechandising  and  advertising  consult- 

ant, moves  its  offices  to  366  Fifth  Ave., 
New  York.  Phone  number  remains  the 
same. 

MARJORIE  B.  TAHANEY,  with  RCA- 
Victor  record  operation  for  past  seven 
years,  appointed  sales  representative 
for  firm's  Custom  Record  Sales  Div. 

JOSEPH  P.  HIGGINS,  with  Colum- 
bia Records  Inc.,  New  York,  for  over 

RWG  CONTRACT 

Set  With  CBS  Hollywood 

NEW  contract  between  Radio 
Writers  Guild  and  CBS  Hollywood 
for  staff  continuity  writers  was 
"satisfactorily  concluded"  March  1, 
according  to  joint  statement  by  the 
union  and  network. 

Terms  agreed  upon  provide  for  a 
12%%  increase  for  all  staff  writers 
and  establishment  of  a  new  rate  for 
newly-hired  writers  and  those  as- 

signed to  transcontinental  sustain- 
ing programs.  Changes  were  also 

made  in  clauses  of  previous  con- 
tract pertaining  to  duties  of  staff 

writers,  hours  and  grievances. 
Increases  are  retroactive  to  date 

of  expiration  of  old  contract,  May 

1,  1949.  New  contract  is  for  21/2 
years  from  that  date. 

Negotiations  between  RWG  and 
CBS  started  last  April.  During  Jan- 

uary Federal  Mediation  and  Con- 
ciliation Service  were  called  upon 

to  break  a  deadlock  which  developed 
in  late  1949. 

10  years,  appointed  associate  director 
of  Popular  Records  Div.  Concurrently, 
PERCY  FAITH,  orchestra  conductor 
and  composer,  named  musical  director 
of  division. 

Equipment 
ARTHUR  CHAPMAN  named  general 
manager  of  Colonial  Radio  &  Tele- 

vision Div.  of  Syl- vania  Electric.  Mr. 
Chapman  has  been 
with  Sylvania  since 
1933  in  various  ca- 

pacities. JOHN  F.  HERBST, 
former  buyer  and 
manager  of  radio, 
television  and  ap- 

pliance division  of W.  &  J.  Sloane 
Stores.  West  Coast 
branch,  appointed 
western  regional 

manager  of  receiver  sales  division  of 
Allen  B.  DuMont  Labs. 
POLARAD      ELECTRONICS  Corp. 
moves  to  new  and  larger  quarters  at 
100  Metropolitan  Ave.,  Brooklyn  11, 
New  York. 

JOSHUA  SIEGER  elected  vice  presi- 
dent in  charge  of  engineering  by  Freed 

Radio  Corp.,  New  York. 

MEXICO  STATIONS 
Two  Outlets  Change  Location 

MEXICO  has  announced  change  in 
location  of  two  Class  I-B  stations, 
FCC  reported  upon  notification,  ac- 

cording to  provisions  of  the  North 
American  Regional  Broadcasting 
Agreement  now  being  re-negotiated 
[Broadcasting,  March  6].  XENT 
Nuevo  Laredo,  50  kw  on  1140  kc 
was  reported  moved  to  Veracruz 
and  XEML  Mexico  City,  20  kw  on 
1550  kc,  was  reported  switched  to 
Nuevo  Lai'edo. 

Also  announced  were  two  new 
local  250-w  outlets,  one  on  1450  kc 
at  Ojinaga,  Chihuahua,  to  com- 

mence operation  about  July  2,  and 
one  on  1470  kc  at  Los  Mochis,  Sina- 
loa,  to  begin  about  Aug.  1.  Call  of 
XEWF  has  been  assigned  new  100 
w  station  on  1400  kc  at  Cuautla, Morelos. 

Mr.  Chapman 

VFW  Honors  WRCO 

CITATION  for  the  donation  of  its 
time  and  facilities  in  the  interest 
of  war  veterans,  community  and 
national  affairs  was  presented  Feb. 
20  to  WRCO  Richland  Center,  Wis., 
by  the  Richland  Center  VFW  Post 
2267  at  a  VFW  fathers  and  sons 
banquet.  Signed  by  Clyde  A.  Lewis, 
national  commander  of  the  VFW, 
the  citation  was  accepted  in  behalf 
of  the  station  by  Robert  Bodden, 
program  director.  Presentation 
was  made  by  Bertell  McDonald, 
junior  vice  state  commander. 

Yes,  sir! we've  got 

Is  someone  stealing  your  copies 
of  BROADCASTING?  Don't  buy 
a  safe  .  .  .  keep  'em  in  handy, 
sturdy,  blue-leather  binders. 
Made  to  last  for  years,  each 
binder  holds  six  months'  issues. 
The  coupon  on  the  right  does 
the  job. 

CKLD  Thetford  Mines,  Que.,  has  be- 
gun operations  with  250  w  on  1230  kc, 

according  to  radio  branch  Dept.  of 
Transport,  Ottawa. 

Each 

BINDERS 

.  .  .  and  at  reduced  prices,  too 

Broadcasting-Telecasting 
870  National  Press  BIdg. 
Washington  4,  D.  C. 

Enclosed  please  find  □  check 

□  money  order  □  bill  me. 
and  send    binders  to: 

Name   

Firm   

Address   

City   State   

Why  buy  2  or  more... 

do  1  big  sales  job 

on  "RADIO  BALTIMORE" 

uibal 
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•Classified  Advertisements 
PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 
Wanted  10c  per  word — $1  minimum.  Help  Wonted  20c  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in> 
sertion.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 
BROADCASTING  is  not  responsible  for  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

Successful  sales  manager — Texas  ABC 
station.  Good  territory,  requiring  good 
man.  Permanent.  Equitable  compen- sation. Send  full  sales  resume.  Box 
227E,  BROADCASTING. 
Sales  manager  for  station  in  medium 
size  market,  less  than  100  miles  from 
Boston.  Salary  plus  commission.  Per- 

manent. Give  complete  record,  refer- 
ences, and  sell  yourself  in  first  letter. 

If  we  think  you  have  the  stuff,  an 
interview  will  be  arranged.  Box  457E, 
BROADCASTING. 

Manager  with  good  selling  background 
and  record  for  500  watt  daytime  inde- 

pendent in  Manhattan,  Kansas.  Start- ing operation  within  approximately  90 
days.  Must  be  thoroughly  qualified  in 
management  and  sales.  Opportunity 
for  part  ownership  to  right  man.  One 
of  a  group  of  three  stations  operating 
in  Hastings,  Nebraska,  Coffeyville  and 
Manhattan,  Kansas.  Write  complete  de- tails to  Mr.  Duane  L.  Watts,  General 
Manager,  KHAS,  Hastings,  Nebraska. 

Salesmen 

1000  watt  network  station  in  Eastern 
Michigan;  excellent  market;  15%  com- mission (which  will  not  be  cut)  against 
drawing  account.  Box  437E,  BROAD- CASTING. 

Wanted — Salesman,  salary  fifty  dollars 
week  plus  commission.  Unless  you  are 
a  hard  worker  and  hustler  do  not 
apply.    Box    439E,  BROADCASTING. 

Announcers 

Wanted — Experienced  mailorder  pitch- man for  50  kw  station  inaugurating  all 
night  programming.  Send  disc,  salary 
wanted  and  proof  of  your  ability  to  pull 
mail,  first  reply.  Only  sober,  con- scientious men  need  apply.  Box  394E, 
BROADCASTING. 
Wanted.  Southern  network  station  will 
pay  $60  a  week  for  announcer  with  first 
class  license.  Box  428E,  BROADCAST- ING. 

,'5,000  watt,  fulltime  station  in  one  of 
first  ten  cities  needs  first  rate  an- 

nouncer who  can  spin  his  own  discs. 
$300  monthly  plus  any  talent  you  can 
pick  up.  Mail  letter  and  audition  disc 
to  Box  434E,  BROADCASTING. 
Announcer  with  first  class  license.  $60 
per  week  for  right  man.  Send  full 
details.  Box  438E.  BROADCASTING. 

Can  place  young  man  with  first  ticket, 
as  announcer-engineer.  Very  little  an- nouncing. Progressive  North  Carolina 
independent.  Will  consider  inexperi- 

enced man.  Box  451E,  BROADCAST- ING. 

Combination  man,  Send  disc,  photo, 

bac^round    to   WBSC,  Bennettsville, 
$65.00  plus  talents  for  announcer, 
SDortscaster  with  first  phone  ticket. 
Play-by-play  experience  essential.  Rush 
background  and  disc  to  WHLF,  South 
Boston,  Va. 

Technical 

WGCM,  Gulfport,  Mississippi  has  open- 
ing for  chief  engineer. 

Need  engineer-announcer  who  can 
double  as  continuity  writer.  Good  sal- 

ary, send  disc  and  sample  commercials 
to  WHLF,  South  Boston,  Virginia. 

Production-Programming,  others 
Program  director  who  can  announce, 
sell  and  do  M.C.  for  California  network 
station.  Living  and  working  conditions 
excellent.  Box  429E,  BROADCASTING. 

Continuity  writer,  experience  neces- 
sary. WWCA.  Gary,  Indiana.  Starting 

$150  per  month. 

Situations  Wanted 

Managerial 

Manager:  Forget  your  management 
problems.  Present  manager  of  5000 
watt  western  station  tired  of  cold 
weather  and  plans  to  locate  in  Cali- 

fornia. Twenty  unusually  successful 
years  of  management  in  both  radio  and 
newspaper.  Best  of  qualifications  in 
economical  operation,  sales,  promotion, 
programming,  plus  an  outstanding  rec- 

ord in  employee  relations,  public  rela- 
tions and  a  leader  in  civic  affairs..  My first  concern  is  not  size  of  station  but 

rather  location  and  community  oppor- 
tunities for  myself  and  family.  Avail- able anytime  plus  immediate  personal 

interview.  Box  412E,  BROADCASTING. 
Topflight  station  manager  considering 
change  for  good  sound  reasons.  Cur- rently managing  a  midwestern  network 
station.  Previously,  a  commercial  man- 

ager. Experienced  in  all  phases  of 
operations.  Prefer  Gulf  Coast  area, 
will  appreciate  and  consider  all  in- quiries.  Box  415E,  BROADCASTING. 
Successful  manager  desires  change.  Ag- 

gressive, experienced,  civic-minded;  17 years  in  radio,  past  10  as  manager; 
completely  competent  in  programming, 
promotion,  especially  sales.  Interested 
in  operating  station  only  as  a  dominant 
substantial  business,  not  as  a  sideline 
or  hobby.  Can  increase  prestige  and 
profit;  prefer  midwest  local  or  regional. Your  chance  to  engage  a  hard  working 
executive  before  the  business  honey- 

moon ends.  Complete  details  on  re- 
quest. Write  Box  430E,  BROADCAST- ING.   . 

Manager — commercial  manager:  Out- 
standing record  as  salesman,  commer- cial manager  and  manager  in  small  and 

metropolitan  markets  for  independent 
and  network  stations.  Middle  aged. 
Married.  Applicant  with  my  qualifica- 

tions seldom  available.  Salary  second- 
ary.  Box  436E,  BROADCASTING. 
Background  and  knowhow.  Successful 
network  station  manager,  transcription 
and  network  program  sales  and  station 
representative  business.  I  am  interested 
in  sales  executive  work  in  midwest  or 
east  where  I  could  use  the  contacts  in 
Chicago,  Detroit  and  New  York.  Family 
man,      now     employed.      Box  454E, BROADCASTING.  
Attention!  Station  owners  and  top 
executives.  Want  a  man  who  gets 
things  done — experience  in  personnel 
relations,  advertising  and  promotions 
with  a  background  of  success  in  selling. 
Station  manager  experience  plus  years 
of  selling.  Minimum  $10,000  per  year. 
Complete  resume  and  photo  on  re- quest. Have  tux  and  can  go  anywhere. 
Box  466E.  BROADCASTING.  
Don't  lose  your  CP!  Let  me  plan, 
build  or  remodel  your  station.  Results, 
not  excuses.  Excellent  references.  Con- sider interest  in  station.  Will  save  you 
money  and  mistakes,  Kidd,  Salida, 
Colorado. 

Salesmen 
Time  salesman,  several  years  experi- 

ence with  agencies  and  direct  selling, 
desires  change  to  topnotch  station, 
prefer  southern  states.  Can  handle 
promotion,  can  definitely  sell.  Highest 
references  available.  Reply  Box  421E, 
BROADCASTING.  
Experienced  salesman  desires  position 
in  upper  midwest  states.  Know  pro- 

gramming, announcing  and  writing. Ambitious  and  not  a  floater.  Box  427E, 
BROADCASTING. 

Announcers 

Combination,  announcer-board  opera- 
tor. Thoroughly  trained  all  phases.  De- 

sires position  small  station  to  gain  ex- perience. Married,  no  children,  27. 
Sober,  reliable  and  willing  to  work 
hard  for  reasonable  salary.  Go  any- where.   Disc    and    photo.    Box  68E, BROADCASTING.  
Experienced  morning  team.  Hillbilly 
.jockey  mail-pull  personality  teams  with 
local  news  man  (also  sports  play-by- 
play).  Will  travel.  Disc,  photos,  refer- ences. Box  270E,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Excellent  sportscaster.  Desires  base- 

ball 1950.  Single  or  team.  Present  50 
kw  staff  and  sports.  College.  Mar- ried.  Box  324E.  BROADCASTING. 
Baseball  play-Dy-play.  Experienced. 
College  graduate.  Box  325E,  BROAD- 
CASTING^  

Triple  threat  combo  man  offers  five 
years  staff,  play-by-play  and  first  class phone,  for  responsible  position  with 
accent  on  sports.  Salary  commensurate 
with  ability  and  experience.  Married, 
26,  and  sober.  Write  Box  328E,  BROAD- 
CASTING^  

Sports  director.  Play-by-play  baseball, basketball,  football,  boxing.  College 
graduate.  Married.  Top  references. 
Presently  employed,  seek  security  with 
TV  future.  Box  340E,  BROADCAST- ING^  

Versatile  announcer,  dj.  Ambitious, 
young,  commercial.  New  York  radio 
background.  3  years  experience.  In- telligent salesmanship,  programming 
and  ad-lib  ability.  Out^ianding  suc- 

cess selling  national  accounts  person- 
ality disc  snows.  Broad  musical  educa- tion. Substantial  station  northeast  area. 

Box  343E,  BROADCASTING.  
Announcer,  graduate  oldest  broadcast- ing school  in  country.  Produced,  sang, 
emceed  amateur  shows  in  Chicago  nite 
clubs.  Two  years  college.  Former  staff 
5000  watt  NBC  affiliate.  Consider  all 
offers.  Box  35 IE,  BROADCASTING. 
Announcer — Good  staff  man.  Two  years 
experience.  College  background,  mu- 

sic major.  Speech  and  dramatics  at 
Columbia  University.  Presently  em- 

ployed metropolitan  New  York  station 
which  anticipates  cutting  staff.  Excel- lent dj,  authoritative  news  reporting, 
straight  commercial  announcing.  Im- agination, versatility;  warm,  sincere style.  Best  of  references.  Age  29, 
married,  one  child.    Disc  on  request. 
Box  362E,  BROADCASTING.  
Announcer — College  grad,  vet,  over  1 
year  experience  as  chief  announcer  for 
Armed  Forces  Radio  Service.  Exten- sive knowledge  of  music,  both  popular 
and  classical.  Disc  and  photo  on  re- 

quest. Will  travel.  Box  3V9E,  BROAD- 
CASTING^  

Combo  man,  independent,  network  ex- 
perience. Heavy  play-by-play  in  major 

sports.  Capable  DJ,  announcer.  Reor- ganizatiorb  of  stock  holders  eliminated 
my  job.  Manager  confirmation  and 
recommendation.  State  minimum  sal- 
ary.  Box  385E,  BROADCASTING. 
Top  sportscaster,  excellent  play-by- 

play, listener  appeal,  employed,  avail- able immediately,  references.  Box  388E, BROADCASTING.  

Announcer,  eng. — emphasis  on  an- nouncing. Experienced,  conscientious newscaster,  congenial,  competent,  DJ, 
Now  with  net  affiliate,  29,  will  travel. Box  400E.  BROADCASTING.  
Competent,  dependable,  versatile  an- nouncer, 4  years  solid  experience  staff, 
sports,  including  play-by-play,  special events,  disc,  participation  shows;  won NRDGA  Award.  Continuity,  copy,  news 
writing.  Married,  finest  references. 
Seeking  permanence  east  of  Mississippi. 
Box  401E,  BROADCASTING.  
Announcer  with  first  phone.  3  years 
combination  experience,  but  prefer 
programming  and  production  to  en- gineering. Know  programming  and 
can  write  live  copy.  Presently  em- ployed 250  w  Mutual  in  combo  capacity. 
Commercial  announcing,  news,  DJ 
shows  and  some  sports.    Will  travel. 
Box  402E,  BROADCASTING.  
Experienced  announcer,  5  years  all 
phases.  Live  shows  and  news  man  25, 
single,  excellent  background.  Prefer 
midwest  but  will  consider  any  reason- able offer  anywhere.     Disc  available. 
Box  403E,  BROADCASTING.  
Announcer,  single,  24.  Thoroughly 
trained.  Lack  of  experience  exceeded 
only  by  ambition  and  honest  endeavor 
to  do  a  job  well  done.  Have  car.  Will travel.  All  I  ask  is  a  chance.  Disc  on 
request.  Box  409E.  BROADCASTING. 
Sportscaster  and  commercial  announcer, 
3  years  experipnce,  all  phases,  age  25, 
married,  college.  Personal  interview, 
nrefer  midwest,  consider  all  answers. 
Box  414E.  BROADCASTING.  
Sports  director,  experienced  all  sports. 
Promotionally  active.  Looking  for  com- 

bination job.  Sports-staff,  promotion, 
publicity.  Single,  College  grad.  Will 
travel.  Let  disc  and  background  tell 
story.  Box  416E,  BROADCASTING. 
Announcer,  3  years  all  phases.  Also: 
news  and  edit,  traffic,  program  and 
continuity.  Present  job  good  but  seek 
better  future.  $75  minimum  with  higher 
potential.     Anywhere.     Box     4  1  7  E  , BROADCASTING.  

Announcer,  experienced,  neat  appear- ance, reliable,  desires  summer  work. 
References,  disc,  photo.  Box  431E, 
BROADCASTING. 

Situations  Wanted  (Cont'd) 
If  you're  looking  for  a  good  sport 
caster,  I'm  your  man.  Two  years  e. perience  handling  all  college  spor' 
Also  DJ,  news;  can  handle  newsroor 
Could  be  available  in  June.  Now  err 
ployed.  College  graduate.  Disc,  phot 
available.     What's    your  propositior Box  422E,  BROADCASTING.  

Read  this  if you'reinterestsdinaudier builders!  Otherwise,  stop  now!  Avi 
able  immediately  a  man-woman  tej 
experienced  in  homemaking.  mornir 
and  classic  record  ^how  with  a  gimmic. 
Discs  waiting  for  your  letter.  Preft 
upper  New  York,  Ohio  or  New  Englar. 
coast.  Reply  Box  423E,  BROADCAST 
ING.  

Triple  threat!  Announcer,  disc  jocke; 
newscaster.    One    year    local  easter 
station.  Two  years  school.  Am  anxiou 
for   steady   position — will   settle   any  \ 
where — have  car,  single.  Disc  or  wire^ 
references,    picture    on    request.  BoJ 425E,  BROADCASTING.  
Announcer,  experienced  in  newscast . 
ing,  commercials,  disc  jockeying 
sportscasting,  console  operation.  Alsi 
excellent  singer,  staff  man  in  smal 

station  preferred,  dependable,  wil  ' travel.  Audition,   disc,  available.  Bo:'l 432E.    BROADCASTING.  i 
Announcer  with  two  years  experience  ; 
looking  for  job.  Capable  of  doing  board 
work.  Single,  23  years  old.  Prefer  mid  i 
west.    Box    433E,    BROADCASTING.  .- 
Announcer,   no  world   beater,   just  .  - reliable  worker  with  excellent  record 
Need  me?  Box  444E.  BROADCASTING 
Announcer,   experienced  with  provei 
ability.     Topnotch     DJ,     newscaster  ^ 
Available     immediately.     Box     445Et  ■ BROADCASTING.  i 
Announcer,  sportscaster,  D.  J.  news 
caster;  good  reader,  operate  console 
Prefer  play-by-play.  Voice  and  timin; 
excellent.  28,  single,  veteran.  Photo- disc,   references   available.   Box  447Ef BROADCASTING.  

Looking    for    a    good    all-round  an nouncer?  New  York  experience.  Oper  j 
ate  all  consoles,  married,  will  travel 
You  won't  be  sorry.  Box  449E,  BROAD  , CASTING.  ; 

Combination  man:  First  phone,  an 
nouncer.  disc  on  request,  will  conside 
any  location.  Box  450E,  BROADCAST ING. 

Experienced  sportscaster.  Football 
basketball,  play  -  by  -  play.  Specie 
events,  news,  staff  work.  Desire 
chance  at  baseball  play-by-play.  Bo: 
453E,  BROADCASTING. 
Announcer,  Graduate  of  Radio  Schoo! 
versatile,  wants  staff  position.  Nigh: 
turn,  knows  RCA  control  board.  N 
practical  experience.  Other  than  1 minute  news  show  in  Army.  Salary  n  r 
object.  Ready  to  go  anywhere  1st  wee: 
in  April.  Young,  no  glamour  boy.  Bo  - 
456E,    BROADCASTING.  - 
Sportscaster,  morning  man.  Five  year 
general    announcing    and    four  year. 
sports  work,  excellent  references.  Exce  ; 
in  sports,  news  and  morning  disc  show  ; 
Box  459E,  BROADCASTING. 
Ten  years   experience   as  announce! 
newsman.     Seek    change    to    anothe  ■ 
northeast  station.  Will  consider  a  P.L  ■ 
job.  Box  460E,  BROADCASTING. 
Announcer— Good  voice,  good  deliver;  ; 
Salary  secondary  because  of  limite:  r 
experience.  Box  461E,  BROADCAST  ' ING.  ;- 

Personality  disc  jockey.  Ten  years  es 
perience.  Presently  employed  in  metre 
politan   city.    Specialty   morning  pre 
grams.  Use  informal  "Godfrey"  styli  -; Prefer  metropolitan  city.  Will  forwar  ~ 
disc  and  references.  Box  462E,  BROAE  - CASTING. 

Sportscaster,  delivers  saleable  basebal; 
Thoroughly    capable    all    phases    ar  7 nouncins.  Four  years  experience.  Bo  . 
465E,  BROADCASTING. 
Hey!  Good,  straight  staff  announce  ; available  immediately  (experienced  ::: 
Hear  me.  Box  467E,  BROADCASTING 

Sportscaster— Four    years  experience 
Seeking  play-by-play  coming  baseba  - season.  Married,  college.  Reply  Rooi  - 619.  300  West  Adams.  Chicago.  
Announcer  presently  employed  KFWI  ; 
Hollywood,  California.  Excellent  refe: ences.  Can  run  board.  Single.  ̂   ~- 
geographical    restrictions.  Availabl March  21.  Write,  wire.  Box  500,  KFWJ  - 
Hollywood,  California.  :  "i; 
Experienced  announcer-copywrite 
Proficient  in  news,  disc  shows,  remot(  ~ 
with  emphasis  on  commercials.   Min  . 
mum  $60.00.  Mayo  Fidler,  3148  Wilsc  - 
Ave.,  Chicago,  111.  Phone  Irving  8-168  - 



Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) For  Sale  (Cont'd) 
Engineer  with  lirst  phone  has  an- 
liouncing  abilities.  3  months  copy- K\riting  experience.  Married,  hard 
ivorker.  Prefer  southeast.  Alan  B. 
Lafler,  822  Oak  St.,  Palatka,  Florida. 

'Announcer  trained  all  phases  announc- 
|  ng.  Cambridge  School  of  Radio  and SBC.  Prefer  area  between  Boston, 
|'^]ew  York,  Buffalo.  Herbert  Mahan, i^old  Spring  Harbor,  New  York. 

I'oung  man  desires  position  in  radio. Graduate  of  the  School  of  Radio  Tech- 
lique.  Willing  to  accept  position  any- 
vhere  in  U.  S.  southern  territory  pre- 
erred.  Keith  McNeely,  611  W.  60th  St., 
rhicago  21,  Illinois. 
:he  best  of  the  new  announcers  are 
oming  from  the  Pathfinder  School  of 
tadio  Broadcasting,  1222-A  Oak  St., 
<ansas  City,  Mo.  All  trained  board 
oerators.  Also  ready  some  good  writ- 
::;s.    Write,  wire,  phone  for  discs,  etc. 
Top  announcers;  top  newscasters;  top 
vriters;  available  now.  Write,  phone 
•r  wire  Pathfinder  School  of  Radio. 
222-A  Oak  St.,  Kansas  City,  Mo. lArrison  0473. 

tadio  telephone  1st  class  Interested  in 
nnouncing  and  maintenance.  Willing  to 
ravel.  Joseph  A.  Ristuccia,  226  Dean 
street,  Brooklyn,  N.  Y.  Ulster  5-0685. 
mnouncer-newscaster.  Vet,  29,  ex- 
jerienced.  Specialize  commercials  and 
Irama.  Desires  position  with  future, 
rharles  Sherlock,  5342  W.  Wilson, 
rhicago  30. 

Competent  announcer — 3  years  experi- 
nce  independent  and  network  affiliate. 
Versatile  in  all  phases.  Bob  Stanley, 
953  N.  Whipple  St.,  Chicago,  111.  Phone 
rving  8-7763. 
Veil  known  baseball  announcer  avail- 
ble.  Exclusive  broadcast  rights  for 
50  in  the  AA  Southern  League  bought 
jy  competitor  station.  National  adver- isers  recommendations  available  along 
A'ith  those  of  club  owners,  radio  execs, 
looperating  and  audience  response, 
^roven  results  guaranteed  by  the  set- led  college  and  radio  educated  man. 
rail  George  Taylor,  Birmingham  6-6172 ir  Bessemer,  Alabama  4866J. 

Technical 

Engineer — 2  years  transmitter,  remotes. 
years  Army  radio,  radar  experience. 

Jraduate  RCA  Institutes.  Presently 
mployed.  Box  125E,  BROADCAST- NG. 

Engineer,  SVz  years  AM-FM,  experi- 
enced on  remotes,  transmitter  and  con- 

ole  operation.  No  announcing.  Single, 
lave  car.  NY,  New  England,  Pa.  pre- erred.  Box  366E,  BROADCASTING. 

"irst  phone,  amateur,  2V4  years  college, elevision  troubleshooting   at  present. 
broadcast  experience,  married,  1 

hild.  Prefer  location  near  recognized 
;  ngineering  college.  Box  406E,  BROAD- ;  CASTING. 

j  Engineer,  20  years  experience,  10  years 
::     transmitter  supervising  and  as  chief 
i  iTfineer,  at  5  kw  and  15  kw  ERP  FM 
s  tations.  Would  like  position  as  trans- Titter   supervisor   or   chief  engineer, 

'ravel  anywhere.  Box  413E,  BROAD- 
CASTING^  

:  "xperienced    combination    man,  first ihone,    3    kw    transmitter  operation, 
carried,  one  child,  ?fi  vears  old,  have 

;  ar.  Box  420E,  BROADCASTING. 
;ngineer,  1st  phone,  hard  worker,  will 
ravel,  television  graduate.  Box  426E, 

;  :  '.ROADCASTING. 
jT!  Engineer,    licensed,    2   years  Georgia 
i  'ech,   2  years  CREI,   experienced  in ransmitter  installation.  No  announc- 
ig.  Box  435E,  BROADCASTING. 
-  cperlenced  first  class  radio  operator 
iirrently  with  twenty  kilowatt  New 
' ork  City  FM  station.  References  from 

-  cime.  Will  travel.  Box  442E,  BROAD- 
fj/i^ASTING. 
Wi  {(lillngineer,  first  class  phone.  Experi- J  need,  single,  will  travel.  Box  446E, 
K  iJROADCASTING. 

jV''oung  man  with  first  class  radio  tele- 'hone  license,  seeks  position.  Willing 
travel  anywhere.  Box  448E,  BROAD- 

^."ASTING. 
fel3k  j5i.nglneer  two  years  broadcast,  three 
L  j'ears  Army  radar  experience.  Graduate ■li^lCA    Institutes.    Presently  employed, 
"1  eeking  better  job.  Box  452E,  BROAD- -^vASTING. tei ):  
ol^Cirst  phone  license.  Transmiitter,  con- 
jBj-ple,  remotes.  Married,  car.  Want  to IsAilettle  in  northeast.  Available  short 
[jlfel.otife.  Box  455E,  BROADCASTING. 

Engineer,  chief  engineer.  Thoroughly 
experienced,  AM-FM  construction-in- stallation -  maintenance  -  studios  -  trans  - 
mltter.  Directional  system  any  power. 
18  years  experience.  Excellent  refer- ences.   Box    458E,  BROADCASTING. 

First  phone,  graduate  of  prominent 
radio  school,  will  start  anywhere, 
character  references  available..  Box 
469E,  BROADCASTING. 
Chief  engineer  with  8  years  experience, 
all  phases  AM  and  FM  Including  di- rectional desires  construction  job. 
CREI  graduate.  F.  W.  Bacon,  Burt, Iowa. 

Engineer,  experienced,  console,  trans- mitter. Young,  single,  do  not  smoke  or 
drink.  Salary  secondary.  E  u  ge  n  e 
Brown,  Alden,  Iowa. 
Engineer,  1st  phone,  graduate  of  FM 
and  television,  single,  veteran,  willing 
to  travel,  available  immediately,  Lean- 
der  Butkiewicz,  Kettle  River,  Min- nesota. 

Available  immediately — Engineer,  1st 
phone,  10  months  experience,  veteran, 
seeking  permanent  position  eastern 
states.  Phil  D'Ambrosio,  439  East  121 St.,  New  York,  New  York. 
Transmitter  console  some  announcing. 
Two  years  exp.  first  class,  married,  two 
children,  age  23,  car,  midwest  pre- ferred.  Dwane   Decker,   KISD,  Sioux Falls,  S.  D.  
Engineer,  1st  phone.  3  months  studio 
and  transmitter  experience.  Married, 
hard  worker.  Can  copywrite  and  some 
announcing.  Alan  B.  Lafler,  822  Oak 
St.,  Palatka,  Florida. 
Engineer,  first  phone,  class  A  ham,  8 
months  experience,  single,  Richard 
Roeder,  424  Raritan  Ave.,  Highland 
Park,   N.  J. 
Position  wanted  in  broadcast  station. 
Graduate  of  reliable  radio  school.  Have 
a  first  class  radio  license.  Unexperi- enced. Richard  Webb,  McLeansboro, 
Illinois. 
Holder  first  phone  seeks  permanent 
broadcast  position.  Two  years  experi- ence. Army  500  watt  AM,  150  watt  FM, 
will  travel.  Ernest  C.  Wood,  288  Fifth 
Avenue,  Brooklyn,  N.  Y.  ST.  8-5739. 

Production-Programming,  others 
Three  years  .  .  .  from  first  day  at  mike 
to  present  position  as  station  manager. 
Now  29.  Experienced  with  affiliates  and 
Independents.  Have  good  job.  Fine 
employer,  but  too  many  duties.  Pro- 

gramming my  specialty.  Listen  to  rea- sonable offer  involving  programming, 
production  or  promotion  in  radio  or 
allied  field.  No  hurry.  Box  275E, 
BROADCASTING, 

Production  director,  young,  experi- 
enced, versatile,  wants  connection  with 

progressive  station.  Box  364E,  BROAD- CASTING. 

Production  man,  music  director  wants 
new  position.  Experienced  with  250 
watt  station,  BS  and  MA  Music  De- 

grees. Will  travel.  Box  407E,  BROAD- CASTING. 

High  caliber  organist  of  theatre,  night- 
clubs and  radio  desires  position  as 

director  of  music.  Has  had  own  show. 
University  educated  in  radio  and  TV, 
distinctive  voice,  all  phases  of  radio 
and  TV.  Union,  available  after  June. 
N.  Y.  area.  Will  not  travel  unless  out- 

standing opportunity.  Box  4  1  0  E  , 
BROADCASTING. 

Combination  man  with  continuity  and 
programming  experience  wants  position 
with  chance  to  advance  on  small  sta- 

tion. Box  418E,  BROADCASTING. 

Southwest — Southern  California  man- 
agers: Three  doctors  have  advised  me 

to  seek  employment  in  your  area.  I  am 
currently  sports  director  of  progres- 

sive New  York  independent.  Have  ex- perience on  network  stations,  staff 
work,  programming  and  of  course 
virtually  all  sports.  My  present  em- ployers will  attest  to  my  ability.  Can 
you  help?  Box  424E,  BROADCASTING. 
Experienced  eastern  metropolitan  inde- 

pendent program  director  seeks  worth- 
while opportunity,  pleasant  environ- ment. Young,  family  man.  Box  441E, 

BROADCASTING. 

Missouri  graduate,  radio  major,  wants 
job  with  future.  Heavy  on  sports,  good 
rewrite,  reporter.  Will  go  anywhere. 
Available  immediately.  Box  443E, 
BROADCASTING. 

Television 

Technical 

Television  studio  technician.  4  years 
electrical  and  radio  schooling,  trans- mitter maintenance  in  the  Air  Force, 
Inspector  of  radio  for  the  Navy  Dept., 
trouble  shooter  on  electronic  test  equip- 

ment, graduate  of  Television  Work- shop, as  video  and  audio  operator, 
switcher,  boomman,  cameraman, 
fioormanager  and  films.  Box  440E, 
BROADCASTING. 

Director  film  operations.  16  years  cam- 
era experience,  all  16  &  35mm,  sound, 

silent,  newsreel,  production,  edit-cut all  film,  color,  B&W,  neg,  pos,  rev.  Can 
set  up,  direct  newsreel  operation,  com- mercials, etc.  Have  managed  theatres, 
many  years  projection  experience; 
know  agency  operation,  promotion, 
publicity,  radio  repair  experience.  Past 
4  years  in  TV.  Available  May  1.  Box 
468E,  BROADCASTING. 

Production-Programming ,  others 

Desire  any  position  TV  station.  Ex- perienced direction,  production,  camera, 
remotes,  traffic,  all  phases  TV.  Veteran, 
married,  27,  want  permanence.  Best 
references.  Will  travel.  Box  404E, 
BROADCASTING. 

New  York  TV  experience — direction, 
production,  film,  editing.  Married,  28, 
reliable,  enthusiastic.  Seek  perma- 

nency anywhere  for  livable  wage.  Box 
405E,  BROADCASTING. 

For  Sale 

Stations 

For  immediate  sale.  Complete  broad- 
casting AM  250  watt  station  with  com- 

plete Blaw-Knox  radio  tower,  179  feet, 
self  supporting.  This  complete  equip- 

ment can  be  shipped  immediately  and 
can  be  sold  on  terms.  $5000.00'  total price.  J.  J.  Phillips  &  Son,  124  E. 
Lachapelle  St.,  San  Antonio,  Texas, 

Equipment,  etc. 
Used  AM  and  FM  equipment:  General 
Electric  2  kw  FM  amplifier,  model  4 
BT  3A-1,  used  approximately  two 
years.  Excellent  condition.  Also,  250 
watt  AM  Temco  transmitter,  converted 
to  broadcast  specifications,  approved 
for  broadcast  by  FCC  during  war. 
Complete  except  tubes  and  crystals. 
Make  reasonable   offer  to  Box  312E, BROADCASTING.  
Anrtrew  coaxial  conductor.  Have  16 
20-foot  lengths  of  SVs"  coax  never  un- packed from  original  cases.  25%  off 
list  price  if  you  take  the  lot.  FOB 
northern  Indiana.  Box  323E,  BROAD- CASTING^  

For  sale:  285  ft.  guyed  uniform  cross- section  composite  tower.  Complete  with 
A-3  lighting,  but  less  base  Insulator, Similar  to,  but  stronger  than  any  made. 
First  class  condition.  In  use  until  Oct. 
17,  1949.  Priced  to  sell  comolete  $1,500 
with  lighting.  Box  411E,  BROADCAST- ING. 

For  sale.  One  RA-250  Raytheon  250 
watt  transmitter,  slightly  used  and  in 
good  condition.  Any  reasonable  offer 
will  be  considered.  Available  around 
May  1.  Write,  wire  or  phone  Ted 
Froming,  Chief  Engineer,  KAFY, 
Bakersfield,  California. 
Complete  250  watt  Western  Electric 
transmitting  installation  in  excellent 
condition.  Includes  tower.  $4500  F.O.B. 
Tulsa.  Write  KOME,  Tulsa,  Oklahoma. 
For  sale:  An  RCA  type  69C  distortion 
and  noise  meter  in  first  class  condition. 
Price  $200  F.O.B.,  Muncie,  Indiana. 
Radio  Station  WLBC,  Muncie,  Indiana. 
For  sale — Available  immediately  200 
foot  Wincharger  101  guygd  tower  com- plete with  lighting  and  tuning  unit. 
Price  only  $1100.00  as  it  stands  F.O.B. 
Frankfort.  Write,  wire  or  phone  W.  W. 
Robinson,  WFKY,  Frankfort.  Kentucky. 
For  sale,  best  offer,  all  or  part.  One 
portable  Soundmirror  tape  recorder, 
one  Rek-O-Kut  recording  table,  one 
Rek-O-Kut  M-5  overhead  16"  mechan- 

ism, one  Rek-O-Kut  R8-A  recording 
amplifier.  All  like  new.  Nocturne 
Productions,  88  Diamond  Bridge,  Haw- thorne, New  Jersey. 

WE  503B-2,  1  kw  FM  transmitter,  54A 
4  bay  cloverleaf  antenna,  Hewlett- 
Packard  335B  FM  monitor,  RCA  76B-2 console.  All  half  price  or  less.  WAGE, 
Chief  Engineer,  Lowe  Bldg.,  Syracuse, N.  Y. 

For  sale — 165  foot  Wincharger  tower 
with  lights  and  guys  and  250  watt 
transmitter.  Both  in  perfect  condition 
and  available  now.  WDBC,  Escanaba, 
Michigan. 

$12,750  FM  WE  506B-2  complete,  spares, 
10  kw  transmitter.  New,  never  un- crated.  H.  Edwin  Kennedy,  WILM, 
Wilmington,  Delaware. 

Wanted  to  Buy 

Stations 

Will  purchase  exclusive  market  local 
station,  east  or  midwest.  Not  Interested 
in  present  income  if  market  has  poten- tial. Information  and  price  confidential. 
No  agents.  Box  419E,  BROADCASTING. 
Wanted — Local  or  regional  station  in 
over  75,000  market  by  experienced 
broadcaster.  Will  buy  control  and  man- age or  purchase  outright  if  necessary. 
Box  463E,  BROADCASTING. 

Equipment,  etc. 
Want  used  one  kilowatt  AM  transmit- ter suitable  for  standby  operation. 
Also  used  10  KVA  220  volt  gasoline  or 
Diesel  standby  generator.  Contact  Chief 
Engineer,  KMAC,  San  Antonio,  Texas. 
Wanted,  In  good  serviceable  condition, 
GR  1931-A  modulation  monitor,  GR 
916A  bridge,  GR  1181A  monitor,  GR 
1932-A  distortion  meter,  WE  1126-C 
amplifier,  WE  94-D  amplifier,  WE  25-B console  and  power  supply,  RCA  70C 
or  70D  turntables,  RCA  WX-2B  or  WX- 
2C  field  meter,  WE  2-A  phase  monitor. Radio  Station  WLAP,  Lexington,  Ky. 

Help  Wanted 

Salesmen 

II""""  .1 

MAJOR  PRODUCER  OF 
TRANSCRIBED  SHOWS  WANTS 
SALESMAN  FOR  BOSTON  AREA 

Man  who  formerly  covered  territory 
has  been  promoted.  His  earnings  over 
5  year  period  averaged  over  $20,000 
per  year.  Ample  drawing  account 
against  commissions  furnished.  Radio 
sales  background  required.  Give  com- 

plete sales  and  personal  background. 
Attach  photograph  if  possible. 

BOX  171E,  BROADCASTING 

SALESMAN  WANTED 

AM  &f  TV 

...  for  50,000  watt  radio  station 
in  major  Atlantic  Seaboard  market 
—  (not  New  York).  Give  details 

regarding  sales  record  and  experi- 
ence. Must  have  previous  record 

of  results. 

BOX  470E,  Broadcasting 

(Continued  on  next  page) 

ATTENTION 
EXPERIENCED 
SALESMEN 

Leading  Transcription  Library  Com- 
pany has  openings  immediately  for sales  minded  men  with  well  rounded 

station  experience.  Here's  a  real  op- portunity for  men  who  like  to  sell 
and  like  to  travel.  Liberal  salary 
and  expenses  paid. 
Send  full  details  of  background,  ex- 

perience, present  connection  and  pho- 
tograph. Information  will  be  held 

strictly  confidential  and  interviews 
will  be  arranged  at  convenient  time. 
Mail  applications  and  full  information 

to 

BOX  835D,  BROADCASTING 



Help  Wanted  (Cont'd) 

TBATELIXG  SALES  REPRESENTATIYE 
FOR  LEADING  TRANSCRIPTION  COMPANT 
Liberal  commissions.  Territories  open:  South, 
Southwest,  New  England.  Dakotas.  Colorado, 
Montana,  W.voming.  Marylaiid.  Virginia,  Dela- 

ware, Nebraska.  Missouri,  Kansas.  Send  photo 
and  references.  Big  opportunity  for  right  men 
with  auto. 

BOX   471E,  BROADCASTING 

Announcers 

ANNOUNCER— EMCEE 
Large  midwestern  AM-TV  operation 
needs  personable,  experienced  an- 

nouncer-emcee for  "personality" roles  on  both  radio  &  TV.  Salary 
open.  Send  recording,  photos  and 
background  to  Box  408E.  BROAD- CASTING. 

Production-Programming,  others 

Promotion  and  Research  Manager 
Wanted,  a  qualified  man  to  do  the  combi- 

nation job  for  a  large  southern  metro- 
politan station.  Will  work  directly  with 

station  director.  Send  pictures,  references, 
experience  first  letter. 

BOX  472E,  BROADCASTING 

Situations  Wanted 

Announcers 

AM  I  THE  MAN  TOU  ARE  LOOKING  FOR? 
LOYAL,  HONEST,  RELIABLE,  EFFICIENT. 
Experienced  newscaster,  announcer  and  spe- cial events  man  with  B.A.  Degree  and  a 
sound  business  background  desires  position where  one  or  all  of  these  qualilications  can be  utilized. 
Adaptable  for  present  assistant  or  future  ad- ministrative or  executive  position. 
Family  man.  age  35,  who  has  faith  in  his 
ability  and  the  future  of  radio. 
Trial  package  of  one  week's  services  offered free.  Available  April  1st.  All  replies  ac- knowledged. 

BOX   464E.  BROADCASTING 

Employment  Service 

NOBODY  LOVES 

THE  DISC  JOCKEY! 

Nobody  but  us,  that  is.  We're a  talent  agency  specializing  in 
disc  jockeys.  In  fact,  far  as  we 
know — we're  the  only  D.  J. 
talent  agency  in  the  business. 

If  you  feel,  as  we  do,  that 
D.  J.'s  will  be  here  for  a  long, 
long  time — maybe  we  should  get 
together.  We  can  do  two  things 
for  you — (1)  If  you  have  a  D.  J. 
job  open,  we  can  find  the  right 
man  for  it — (2)  If  you  have  a 
time-slot  that  isn't  doing  right 
by  you,  we  can  provide  a  com- 

plete D.  J.  package — an  experi- 
enced man  plus  a  show-format 

that  has  been  dollar-tested  in 
stations  like  your  own. 

Just  drop  us  a  note.  Tell  us 
what  you  want,  how  much  you 
want  to  pay.  We'll  do  the  rest. No  ads  for  you  to  run,  no  wasted 
interviews,  no  transcriptions  to 
return,  no  false  alarms  to  chase 
after.  We  do  everything  for 
you.   You  pay  us  nothing. 

Kaye-Deutschman,  Inc. 

1440  B'way,  N.  Y.  18,  N.  Y. 
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School 

Need  Trained  Personnel? 

BROADCASTERS! 

Want  a  Refresher  Course? 

BEGINNERS! 

Want  to  be  a  broadcaster? 

THE  NATIONAL  ACADEMY 

OF  BROADCASTING,  INC. 

3338  16th  Street,  N.  W. 
Washington  10,  D.  C. 

"established  in  1934" 
Residence  and  Correspondence  School 

NATIONAL  ACADEMY  OF 
BROADCASTING.  Dept.  111 
3338— 16th  St.,  N.W. 
Washington  10,  D.  C. 

Please  send  information  concerning 
□  Correspondence    □  Residence  Courses. 

Name. 

Address. 

City  .State. 

BANK  RADIO 

Survey  Finds  Rising  Use 

MORE  than  3,000  commercial  banks 
— or  about  one  out  of  every  four 
banking  firms  in  the  U.  S. — are  ex- 

pected to  use  radio  this  year,  ac- 
cording to  a  survey  of  1950  bank 

advertising  completed  by  the  Amer- 
ican Banking  Assn. 

Out  of  a  total  of  3,800  banks  re- 
sponding to  the  survey,  about  862 

said  they  planned  to  use  radio  ad- 
vertising, ABA  said.  Projecting 

this  proportion  to  the  total  of 
14,500  commercial  banks  in  the 
country,  about  3,200  excluding  mu- 

tual savings  banks,  will  allocate  a 
portion  of  their  advertising  budget 
to  radio. 

Banks  are  expected  to  push  such 
services  as  regular  checking  and 
savings  accounts  and  auto  mort- 

gage and  personal  loans  in  that 
order. 

Radio  executives  desiring  to  ob- 
tain a  detailed  analysis  of  1950 

bank  advertising  plans  should  virrite 
to  ABA's  public  relations  council, 
12  E.  36th  St.,  New  York  16,  N.  Y. 
An  allocation  of  $39  million  will 

be  set  aside  this  year  for  advertis- 
ing purposes,  falling  under  the  $40 

million  mark  set  in  1949.  Radio 
ranks  fifth  in  use  of  media,  accord- 

ing to  ABA's  survey. 

BAB  SALES  BATA 

Women's  Shoy/s  Valui 
Is  Stressed 

AN  elaborate  sales  presentation  on  "Radio's  Feminine  Touch,"  first  of series  designed  by  Broadcast  Advertising  Bureau  to  stress  the  value  oj 
particular  types  of  programs,  has  been  mailed  by  BAB  to  over  300  mevi ber  stations. 

The  32-page  desk-top  brochure 
will  be  distributed  to  national  ad- 

vertisers and  agencies,  along  with 
a  new  directory  compiling  facts  on 
over  700  women's  programs  now  on 
the  air.  Directory  was  compiled  by 
BAB  cooperating  with  Assn.  of 
Women  Broadcasters,  in  response 
to  requests  from  agencies  and  ad- 

vertisers. About  1,000  copies  of  the 
brochure  will  be  mailed. 

Stations  will  be  charged  $7.50 

per  copy  for  the  presentation  in  or- 
der to  defray  partially  the  bureau's 

expenses  in  connection  with  the 

project. Measuring  11  by  14  inches  and 
containing  headline  copy  and  bold 
illustrations,  presentation  provides 
case  histories  and  other  documen- 

tary data  for  advertisers.  Pages 
are  doubled  and  by  unfolding  the 
inner  pages  the  sales  presentation 
becomes  a  promotion  piece. 

Cites  Advantages 

Copy  points  out  eight  specific  ad- 
vertising advantages  in  women's 

programs.  Program  ads  (1)  reach 
a  responsive  group  of  women;  (2) 
get  immediate  results;  (3)  bring 
rapid  acceptance  of  advertising 
claims  and  quick  demand  for  goods; 

(4)  register  believable,  lasting  im- 
pressions; (5)  increase  and  broaden 

the  advertising  budget;  (6)  add 
human  interest  sales  power;  (7) 

turn  loyal  listeners  into  loyal  cus- 
tomers; (8)  deliver  influence  and 

impact  on  buying  minds  of  women. 
Other  types  of  programs  slated 

for  future  treatment  in  the  copy 
series  are  news,  sports,  farm  and 
transcribed  shows.  Copv  was  writ- 

ten by  Lee  Hart,  retail  specialist 
now  on  leave  from  BAB,  as  a  co- 

operative project  under  supervision 
of  BAB  Director  Maurice  Mitchell. 

Front  cover  of  the  new  32-pac 
sales  presentation. 

HAMMONB  NAMED 

Gefs  Raytheon  Sales  Post 

CURTIS  R.  HAMMOND,  promi- 
nent sales  figure  in  radio  and  TV 

receiver  manufacturing  fields,  has 
been  appointed  equipment  sales 

manager  of  Raytheon  Mfg.  Co.'s 
Receiving  Tube  Div.,  with  head- 

quarters in  Chicago.  He  will  take 
charge  of  sales  of  radio  receiving 
tubes  and  cathode  ray  picture  tubes 

to  equipment  manufacturers.  Di- 
rection of  tube  sales  will  be  cen- 

tered at  Raytheon's  Chicago  ware- house. 

Cliflford  H.  Morse,  reporting  to 
Mr.  Hammond,  will  continue  to 
service  the  radio  and  television  set- 
makers  on  the  East  Coast,  with 
headquarters  at  Newton,  Mass.  Mr. 
Hammond  joined  the  company  in 
1945  after  sei-ving  13  years  in  sales 
and  sales  engineering  work  with 
Ken-Rad  Tube  &  Lamp  Corp. 

KPAB  CASE 

Injunction  Request  Denie, 

REQUEST  of  KPAB  Laredo,  Te:^ 
to  secure  an  injunction  again 
FCC's  proceeding  to  revoke  the  st 
tion's  license  was  denied  Fe 
28  by  Judge  Edward  A.  Tamm 
the  U.  S.  District  Court  for  tl 
District  of  Columbia.  Meanwhil 
the  Commission  postponed  i 
KPAB  hearing  from  March  6 
March  21.  FCC  has  charg. 
KPAB  with  transfer  without  a 

proval. 
KPAB  contended  that  FCC 

hearing  was  premature  and  vi 
lates  principles  of  the  Administr 
tive  Procedure  Act.  In  its  reque 
for  injunction,  KPAB  contended 
should  be  notified  of  the  errors  FC 
alleges  it  has  committed  and  fir 
be  allowed  to  correct  them  in  go: 
faith  before  such  drastic  action  . 
revocation  is  ordered  [Broadcas 
ING,  Feb.  27]. 

FCC  argued  the  Communic 
tions  Act's  provisions  detaili) 

revocation  procedure  allow  ac" quate  judicial  relief  and  her 
KPAB's  injunction  request  was  o 
of  order.  FCC  also  explained  t 
legislative  background  of  the  A 
ministrative  Procedure  Act  sho 
this  act  was  not  intended  to  5 
aside  administrative  and  judic 
procedures  specifically  establish 
in  older  statutes,  and  in  this  c£ 
the  Communications  Act. 

Miles  Renews 

MILES  Laboratories  Inc.,  Elkha 

Ind.  ( Alka  -  Seltzer,  One  -  A  -  L 
Vitamins),  has  renewed  for 
weeks  NBC's  News  of  the  Wm 
featuring  Morgan  Beatty  Mom 

through  Friday,  7:15  p.m.  (ES' Account  is  handled  by  Wade 
vertising  Agency,  Chicago. 

BROADCASTING    •  Telccasti 



pocket  Actions 
OPINIONS  AND  ORDERS 

1  WPIT  Pittsburgh,  WKYW  Louisville, 
ky.,  WACE  Chicopee,  Mass.,  WIVY 
racksonville,  Fla. — By  memorandum 
^pinion  and  order  denied  applications 
K  WPIT  WKYW  WACE  WIVY  for 
5SA  to  operate  respective  daytime  sta- ions  during  nighttime  hours.  Order 
,>Iarch  7. 
Marmat    Radio    Corp.,  Bakersfleld, 
alif. — Stanislaus  County  Bcstrs.,  Mo- 

lesto,    Calif.,    Central   Valley  Bcstrs., 
vierced,    Calif.,   and   Pittsburg  Bcstg. 
^o.,  Pittsburg,  Calif. — By  memorandum J  pinion  and  order  granted  petition  of 
CC  General  Counsel  to  reopen  record 
;  matter  of  Marmat  Radio  Co.,  and 
:anislaus  County  Bcstrs.  Inc.;  vacated 
id  set  aside  initial  decision  in  pro- 
:'edings  released  Aug.   30,  1949  inso- 
nr  as  it  pertains  to  these  applications 
id  same  designated  for  further  hear- ns  in  Washington  April  3.    Made  final 
litial  decision  insofar  as  it  pertains 
.  application  of  Central  Valley  Bcstrs. 
or   new  station,   denied  for  default; 
lismissed  as  moot  petition  for  rehear- 
As  by  Pittsburg  Bcstg.  Co.,  and  denied 
)3tition  of  County  of  Kern  to  inter- 
ene.    Action  was  taken  by  Commis- 

-ioners  Coy,  Walker  and  Sterling  with 
Commissioner  Jones  concurring.  Order 
March  7. 

^on-Docket  Actions  .  .  . 
AM  GRANTS 

Hilo,  '  Hawaii — Island     Bcstg.  Co., sranted  850   kc,   1   kw  fulltime;  esti- 
hiated  construction  costs  $18,300.  Co- 

FCC  Actions 
(Continued  from  page  60) 

Inarch  9  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 600  kc 
KTBB  Tyler,  Tex. — CP  AM  station  to 

'bhange  from  600  kc  .500  w  D  to  600  kc  1 
%w  unl.  DA-N  AMENDED  to  request 
1^00  kc  1  kw-D  500  w-N. AM— 1230  kc 
!  KXRN  Renton,  Wash.— CP  AM  sta- 

tion to  change  from  1220  kc  250  w  D  to 
L230  kc  250  w  unl. 

License  for  CP 
i  WTEL  Philadelphia — License  to  cover 
;:;P  to  change  frequency  and  hours  of 
Operation. 
I  WILS  Lansing,  Mich. — License  to cover  CP  change  power,  hours  of  oper- 
Iption  etc. AM— 610  kc 
I  KWIE    Kennewick,    Wash.— CP  AM Station  to  change  from  1230  kc  250  w 
Ifanl.  to  610  kc  1  kw  unl.  DA-N. License  Renewal 
"   Request  for  license  renewal  new  AM ,  nation:  WKLF  Clanton,  Ala.;  WCNX 
Vliddletown,     Conn.;     WFLA  Tampa. 

*n&.:  KDHL  Faribault,  Minn.;  KMBC 
"Cansas  City,  Mo.;  WKVA  Lewistown, 
=a.;  WPEN  Philadelphia;  WNOW  York, 
'=a.:   WTMA  Charleston,   S.   C;  KTW Seattle;    WKNA    Charleston,    W.  Va.; 
.VRC    Washington;    WCOC  Meridian, 
Vliss.;    WKPA   New   Kensington.  Pa.; 
XDET  Center,  Tex.;  WDVA  Danville, 

i  v^a.:  KVAN  Vancouver,  Wash. 
Modification  of  CP 

"  Mod,  CP  new  FM  station  for  exten- sion  of   completion   date:   KSFH  San 
Francisco;  WNAC-FM  Boston;  WCAL- 
''™  Northfield,  Minn.;  KTOK-FM  Okla- fioma     City;     WERC-FM     Erie,  Pa.; 
'  ̂ GKB-FM     Tyler,     Tex.;  WLEE-FM _^ichmond,  Va.;  WGBS-FM  Miami,  Fla.; 
,i,A^FMX   LaSalle-Peru,   111.;  KRNT-FM 1  Des  Moines. 
(jj  WWJ-TV  Detroit — Mod.  CP  new  com- •  mercial  TV  station  for  extension  of 
'|]Dompletion  date  to  6-15-50. License  for  CP 

WMOR    Chicago — License    to  cover 
Dp  n.=  w  FM  station. 
WBUR  Boston,  Mass.  —  License  to 

;over  CP  new  noncommercial  educa- tional FM  station. 
Modification  of  License 

KWKW-FM  Pasadena,  Calif.— Mod.  li- 
cense FM  station  to  change  name  to 

Southern  California  Bcstg.  Corp. 
;         APPLICATION  RETURNED 

License  Renewal 
WBAA  W.  Lafayete,  Ind.— Purdue  U. 

-eturned    application   for    license  re- newal. 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

Sox  Scote SUMMARY  TO  MARCH  9 

Summary  of  Authorizations,  Stations  On  the  Air,  Applications 

Appli- 

Total Class                           On  Air  Licensed  CPs 
AM  Stations                         2,110           2,079  187 
FM  Stations                            714              492  267 
TV  Stations                            101                35  75 

*  Three  on  the  air. 

Cond'l 

Grants 

*5 

cations Pending 

304 

48 

348 

In Hearing 

267 
24 

182 

partners:  John  D.  Keating,  head  of  own 
Seattle  station  representative  firm,  and 
J.  Elroy  McCaw,  50%  owner  KELA 
Centralia,  Wash.,  one-third  owner 
KYAK  Yakima,  Wash.,  and  21.5%  own- er KLZ  Denver,  Col.   Granted  March  7. 
Grand  Coulee,  Wash. — Carl  F.  Knie- 

rim  granted  1400  kc,  250  w  SH.  Esti- mated construction  cost  $10,260.  Mr. 
Knierim  sole  owner  of  station  Is  pow- 

erhouse operator  at  Coulee  Dam. 
Granted  March  7. 
Phoenix,  Ariz. — Howard  M.  Loeb 

granted  1230  kc,  250  w  unlimited.  Con- struction cost  $36,050.  Mr.  Loeb  was 
formerly  one-half  owner  WFDF  Flint, 
Mich.,  and  now  owns  Melody  Music 
Shops  Inc.,  music  and  radio  store. Granted  March  7. 
Roseburg,  Ore. — Umpqua  Bcstrs.  Inc., 

granted  1240  kc,  250  w  unlimited.  Esti- 
mated construction  cost:  $16,250.  Prin- 

cipals in  corporation  include  Donn  W. 
Radabaugh,  V.  owner  Umpqua  Amuse- ment Co.,  theatre  operator,  president 
12.5%;  Nancy  Edith  Radabaugh,  12.5%; 
Lon  D.  Hunt,  acting  postmaster  at  Suth- 
erlin.  Ore.,  12.5%;  Margaret  G.  Hunt, 
secretary-treasurer  12.5%;  Harold  D. 
McKay  Jr.,  ex-commercial  manager 
KRNR  Roseburg,  25%;  Donald  W.  Hell- 
iwell,  with  Lockwood  Motors,  vice  pres- 

ident 12.5%;  Iris  Rice  Helliwell  ex-as- sistant manager  KRNR,  12.5%.  Granted March  7. 
Houlton,  Me.  —  Aroostook  Bestg. 

Corp.,  granted  1340  kc,  250  w  unlimited. Estimated  cost  of  construction  $26,646. 
Principals  in  corporation  include:  Harry 
E.  Umphrey,  Aroostook  Potato  Grow- 

ers, president  20.6%;  Vaughan  P.  Cur- rier, branch  manager  Maine  Public 
Service  Co.,  .004%;  Lester  E.  Hughes, 
chief  engineer  Aroostook  Bcstg.  Corp., 
technical  advisor,  .002%;  Francis  J. 
Reardon,  Reardon  Potato  Co.,  Belmont, 
Mass.,  20%;  Harold  D.  Glidden,  general manager  and  salesman  Aroostook  Bcstg. 
Corp.,  secretary  -  treasurer  39.6%. Granted  March  7. 
KIKI  Honolulu,  T.  H.— Royal  V. 

Howard,  granted  860  kc,  250  w  unlim- ited. Estimated  cost  of  construction 
$9,750.  Mr.  Howard  is  a  consulting engineer  and  was  formerly  director  of 
NAB  Engineering  Dept.  Previously 
granted  Jan.  5  [BROADCASTING,  Jan. 
9,  p.  21]  and  later  set  aside  [BROAD- CASTING, Jan.  23].    Granted  March  7. 
Savannah,  Ga.— Eurith  Dickinson  Riv- ers Jr.,  granted  900  kc  1  kw  daytime. Estimated  construction  cost:  $26,140. 

Mr.  Rivers  is  operator  of  WEAS  De- catur, Ga.    Granted  March  7. 
Springfield,  Tenn.— The  Springfield Bcstg.  Co.  Inc.  granted  1430  kc,  1  kw 

daytime.  Estimated  construction  cost: 
$17,705.  Equal  owners  include:  Walter 
A.  Duke,  chief  engineer  WMMT  Mc- MinnviUe,  Tenn.,  president;  William  N. 
Locke,  chief  yeoman  U.  S.  Navy,  vice 
president;   Mrs.   D.   Hoyte  Bell,  with 

HELP  WANTED 
Chief  Engineer 

Minimum  10  years  experience  AM 
and  FM  with  technical  curiosity 
about  TV  construction  installation, 
technical  equipment  transmitter  con- 

trol room  equipment  to  assume 
full  responsibility  technical  opera- 

tion Radio  Stations  KFH — KFH-FM, 
Wichita,  Kansas.  Supervision  8 
IBEW  engineer  operators.  Do  not 
telephone  or  come  to  Wichita  but 
first  write  letter  application  com- 

plete details  education,  experience, 
age,  with  at  least  10  people  whose 
recommendations  will  count.  En- 

close recent  photograph.  Salary 
commensurate  with  experience  and 
ability.  Address: 
Frank  V.  Webb,  General  Manager 

General  Shoe  Corp.,  TuUahoma,  Tenn. Granted  March  7. 
Carroll,  la.  —  Carroll  Bcstg.  Co., 

granted  1380  kc,  1  kw  unlimited,  direc- tional. Estimated  construction  cost: 
$45,874.  Principals:  Vincent  Collinson, 
farming  and  cattle  feeding,  25%;  Mil- 
ford  Collinson,  farming  and  cattle  feed- 

ing 25%;  Marvin  Collinson,  farming  and 
cattle  feeding,  25%;  C.  Everett  Bliss, 
Bliss  Firestone  Dealer  Store,  25% 
Granted  March  7. 
Minot,  N.  D. — North  Dakota  Bcstg. 

Co.  Inc.  granted  910  kc,  1  kw  unlimited 
directional  night.  Estimated  construc- tion cost:  $41,000.  Jamestown  Bcstg. 
Co.,  licensee  KSJB  Jamestown,  N.  D. 
is  97.40%  owner  of  North  Dakota  Bcstg. 
Co.  John  Boler  president  of  James- town Bcstg.  presently  holds  CP  for  new 
station  at  Charlotte  Amalie,  V.  I. 
Granted  March  7. 
Midland,  Tex. — Jack  Cecil,  granted 

1150  kc,  1  kw  daytime.  Estimated  con- struction cost:  $18,000.  Mr.  Cecil  is 
radio  engineer  and  announcer.  Granted March  7. 
Paris,  Tex. — Lamar  County  Bcstg. 

Co.,  granted  1250  kc,  500  w  daytime 
Estimated  construction  cost:  $19,550. 
Principals  include:  Cecil  Hardy,  manu- facturer of  electronics  equipment,  60% ; 
Charles  L.  Cain,  75%  owner  KCNY  San 
Marcos,  10%;  J.  T.  Smith,  mechanical 
supervisor  Southern  Pacific  Railroad, 
10%;  O.  E.  Smith,  10%;  and  Merl  Saxon, 10%.    Granted  March  7. 
Chanute,  Kans. — Chanute  Bcstg.  Co., 

granted  1460  kc,  1  kw  daytime.  Esti- mated cost  of  construction  $17,750. 
Principals  include:  H.  Edward  Walker, 
commercial  manager  KVLH  Pauls  Val- 

ley Okla.;  R.  Phil  Crenshaw,  general 
manager  KVLH;  George  A  Rountree, 
chief  engineer  KVLH;  James  T.  Jack- son, nresident  KVLH.  Granted  March  7. 
WVEC  Hampton,  Va.— Granted  per- mit to  change  from  1050  kc,  250  w  day 

to  1490  kc,  250  w  unlimited.  Granted March  7. 
KBUC  Corona,  Calif. — Granted  modi- fication of  license  to  use  directional nishttime  only. 
KTYL  Mesa,  Ariz. — Granted  switch 

in  facilities  from  1450  kc,  250  w  unlim- ited to  1310  kc,  1  kw  day,  500  w  night 
DA-N. 
WKYB  Paducah,  Ky.— Granted  per- mit to  change  from  800  kc,  1  kw  day  to 

570  kc,  1  kw  day,  500  w  night  DA-2. 
WEIM  Fitchburg,  Mass.  —  Granted permit  to  change  from  1340  kc,  250  w 

unlimited  to  1280  kc  1  kw  unlimited 
D4-'. KENO  Las  Vegas,  Nev. — Granted  per- mit to  chanee  1400  kc,  250  w  unlimited 
to  1460  kc,  1  kw  unlimited  DA-N. 
WDSM  Sunerior,  Wis. — Granted  mod- ification of  CP  to  use  DA-N  instead  of 

DA-2. 

FM  GRANTS 
New  York — Crosley  Bcstg.  Corp., 

granted  new  FM  station  Ch.  286  (105.1 
mc),  ERP  10.5  kw,  ant.  640  ft.  Esti- mated cost  of  construction  $42,450. 
Crosley  Bcstg.  Corp.  is  licensee  of 
WINS  that  city.    Granted  March  7. 
New  York — Atlantic  Bcstg.  Co.  Inc., 

granted  FM  station  Ch.  294  (106.7  mc), 
ERP  10  kw,  ant.  640  ft.  Estimated  con- struction cost  $61,300.  Atlantic  Bcstg. 
Co.  is  licensee  of  AM  outlet  WHOM 
Jersey  City,  N.  J.    Granted  March  7. 
New  York — Debs  Memorial  Radio 

Fund  Inc.,  granted  FM  station  Channel 
298  (107.5  mc),  ERP  12.5  kw,  ant.  610 
ft.  Estimated  construction  cost  $166,564. 
Debs  Memorial  Radio  Fund  Inc.,  is  li- censee of  AM  station  WEVD  New  York. 
Granted  March  7. 
New  York — Ebbets-McKeever  Exhi- 

bition Co.  Inc.,  granted  FM  station 
Channel  290  (105.9  mc),  ERP  19.5  kw, 
ant.  470  ft.  Estimated  construction  cost 
$59,862.  Ebbets-McKeever  Exhibition Co.  owns  the  Brooklyn  Dodgers. 
Granted  March  7. 

OPERATIONS  SUSPENDED 
WMMJ  Peoria,  111. — Granted  assign- 

ment of  license  from  Mid-State  Bcstg. Co.  to  Julian  B.  Venezky,  receiver. 
Station  authorized  to  remain  silent  an 
additional  60  days  from  Feb.  21,  during 
which  time  assignee  must  file  applica- tion for  consent  to  assign  license  to 
its  ultimate  purchaser.  WMMJ  was 
previously  granted  request  to  cease operation  from  Oct.  23,  1949  to  Dec.  29, 
1949  FBROADCASTING,  Oct.  31,  1949, 
n.  35].  WMMJ  is  assigned  1020  kc,  1 
kw  daytime.    Granted  March  7. 
KGFN  Grass  Valley,  Calif.— Joe  D. Carroll  granted  authority  to  remain 

silent  for  30  days  from  March  1,  pend- 
ing financial  reorganization.  Granted March  7. 

KHBR  Hillsboro,  Tex.— Hill  County 
Bcstg.  Co.,  granted  request  to  continue 
to  remain  silent  to  April  15.  If  station 
is  not  in  a  position  to  resume  opera- tion at  that  time,  it  will  be  deemed  to 
have  abandoned  its  license.  Station 
has  been  inoperative  since  Dec.  31, 
1949,  pending  financial  reorganization 
[BROADCASTING,  Jan.  9]. 

TRANSFER  GRANTS 

KBTV  (TV)  Dallas,  Tex.— Granted 
assignment  of  license  from  Tom  Pot- 

ter d/b  as  Potter  Television  Bcstg.  c;o. 
to  A.  H.  Belo  Corp.,  for  a  consideration 
of  $575,000.  A.  H.  Belo  Corp.,  is  U- censee  of  WFAA-AM-FM  Dallas.  Mr. 
Potter  finds  his  extensive  business  in- 

terests require  more  of  his  attention 
than  demands  of  the  television  station 
will  allow.  KBTV  is  assigned  Ch.  8 
(180-186  mc),  13.5  kw  aur.;  27  kw  vis. Granted  March  7. 
WLIV  (FM)  Providence,  R.  I.— Granted  transfer  of  control  in  Colonial 

Bcstg.  Co.,  licensee  from  Augustus  M. 
Wilson  and  11  others  to  Narragansett 
Bay  Bcstg.  Co.,  licensee  of  WDEM 
there  for  $13,500.  WLIV  is  assigned 
Channel  299  (107.7  mc).  Granted  March 7. 
WERI  Westerly,  R.  I.— Granted  as- signment of  license  from  Paul  Oury  to 

Ridio  Westerly  Inc.,  for  consideration 
of  $71,000.  Principals  in  Westerly  in- clude: Richard  G.  Moore,  president 
E.  J.  Pinney  Co.,  contractors,  president 
?0%;  Lee  S.  Greenwood,  in  engineering 
and  development,  treasurer  10%;  Albion 
W.  Warren  Jr.,  industrial  editor  Brown 
Pulp  &  Paper  Co.,  Berlin,  N.  H.,  sec- 

retary 25%;  Warren  M.  Greenwood,  as- (Continued  on  page  76) 

Beaatifiil  California  CitT 

Profitable  Independent- $50,000.00 
This  attractive  independent  station  making  some  money  is  the 

only  station  in  one  of  California's  most  beautiful  cities.  1949  retail 
sales  approximately  S50.000.000.00.  Serves  adjacent  areas  ̂ \4th  income 
twice  that  amount.  Beautiful  stores,  high  income  groups,  ideally 
located,  both  climate  and  living  conditions.  Approximately  one  half 
cash,  balance  over  period  of  years. 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC. 

WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bldg. 

Sterling  4341-2 

MEDIA  BROKERS 
CHICAGO Harold  R.  Murphy 

333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 235  Montgomery  St. 
Exbrook  2-5672 

"  FOR 

INCREASED    
SPOT  

^"■'■"^'^^ contact 
JOSEPH  HERSHEY  McGILLVRA,  INC. 

t      366  Modison  Avenue,  New  York 
\    .  A\urray   Hill  2-8755 
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(Continued  from  page  75)  TQbXU.CL'i.lj  l£oX.  COtQ Decisions  Cont.: 
.  .    ̂                   ,               ̂ -4.  STATUS  of  broadcast  station  authorizations  and  applications  at 

sistant  manager  and  program  director  t-./-.^         j-  t-.  i             r.o      n                                            t^i^             o  ̂ WHAV  Haverhill,  Mass.,  and  Richard  FCC  as  of  February  28  follows: 
G.    Moore    and    Lee    S.    Greenwood  AM             FM  TV 
jointly  19%.    WERI  is  assigned  1230  kc 
250  w  unlimited.    Granted  March  7.  Total   authorized    2,254  762  110 
KRDU    Dinuba,    Calif  .—Granted    ac-  Total  on  the  air    2,110  722  100 

quisition  of  control  by  Egon  A.   and  Licensed  (All  on  air)    2,072  495  35 David  L.  Hofer  of  Radio  Dinuba  Inc.,  Construction  permits    182  262  75 
from    John    M.    Banks,    Donnelly    C.  Conditional  grants    5 
Reeves  and  Troy  Banks  for  $18,182.78.  Total  applications  pending    1,095  196  398 
The  Hofers  originally  held  32.5%  and  Requests  for  new  stations   315  43  348 
transfer    increases    their    holdings    to  Request  to  change  existing  facilities    289  37  14 
.'^0%  each.    KRDU  is  assigned  1130  kc.  Deletion  of  licensed  stations  in  January    2  5 250  w  daytime.    Granted  March  7.  Deletion  of  construction  permits                                   4  3 
WSHB   Stillwater,   Minn.  —  Granted  Deletion  of  conditional  grants   transfer  of  control  in  St.  Croix  Bcstg. 

Co.,  licensee,  from  Nicholas,  Victor 
and  Albert  S.  Teflesco  to  William  F. 
Johns  Sr.,  15%  owner  WOSH  Oshkosh, 
Wis.  Mr.  Johns  pays  $58,000  for  67.5%  |  •    _  „_  _    r  _  _ _                     CCr*  /*DAMTC 
of  stock.    William  F.  Johns  Jr.,  WSHB  LlCenSB    1^665                     TCU     \3KAIy  I  O manager  retains  his  22.5%  interest  and  ■        t  r 
James  W.   Bobbins  continues  to  hold  (Continued  from  page   23)                   Cnnvt  ItMinnnle  Adrlo 
10%.    WSHB  is  assigned  250  w  day  on  „           r    x    •        i                                   IS.GgionaiS  Jet  MSiae 1220  kc.    Granted  March  7.  to  develop  fully  the  facts  in  relation      ̂ ^^^^^^  .  ̂ 
WITA    San    Juan,    P.    R.— Granted  to  the  cost  of  these  services  and  as  to     REGIONAL  grants  on  970  kc,  rec- 

Kfs«rnc'r7^c'eLre,?rom  ™  proper  fees  that  should  be  charged     ommended  for  Bakersfield  and  Mo- Meador  and  Gloria  I.  Meador  to  An-  therefor.                                                   desto,  Calif.,  last  summer,  were  set tonio    A.    Valdivieso.     Mr.    Valdivieso  J,  ̂,                  ,      .     ,   ,             nuirlp    Kv     VCC    Incjt    wopV  nnnn 
prior  to  transfer  held  50%  of  stock  and  Sen.  McClellan  emphasized,  how-     ̂ ^1^^  ̂ '^y    ̂         ̂ ^^^    we^^  "PO'^ 
buys  the  Meadors  50%  for  $12,500  plus  .      •     ̂         intpntion  of     grounds  that  new  evidence  shows 
responsibility  of  such  debts  as  Elec-  ever,  tnat  It  IS  not  tne  intention  oi                      interfere  with  one  an 
tronics  Enterprises  may  have.    WITA  the  committee  to  assess   any  charge     ̂ "^y  ™'^y  interiere  witn  one  an- 
operates  with  250  w  on  1400  kc.  Granted  ordinary  and  normal  govern-    other    [Broadcasting,    Aug.  29, 

KPHo'  Phoenix,  Ariz.— Granted  re-  mental   services."     On  the   other     1949].     Further  hearing  was  or- linquishment    of    control    in    Phoenix  VianH     ho.    atilH     pnata    "nvpr    nnH  dered. 
Bc.tg.  Inc..  by  Rex  Shepp  to  Citizens  '^f  "^1,    He    said     COStS      Oyer    ana                      .        a-     n                 +  -P Pub.  Co.,  Erskine  Caldwell  and  George  above  services  for  which  the  gov-        Marmat  Kadio  Co.,  operator  oi 
w.  Chambers  through  issuance  of  addi-  grnment  is  essentially  responsible     KMAR     (FM)     Bakersfield,  and tional  shares  of  stock.    Prior  to  trans-  ,  ,  ,    v  i           .      .i           •       j.       ox     •  i                   x       t>       j  i.- fer  Mr.  Shepp  held  50%  and  transfer  (would  be)  borne  by  the  recipents     Stanislaus    County  Broadcasting 
reduces  his  holdings  to  43%.   KPHO  is  and  beneficiaries  thereof."                 Co.,   Modesto,  are  the  applicants assigned  5  kw  on  910  kc  directional  .   ,   j         •       i     i      x      ji      •   -i-  i     i    ■  • 
night.  Granted  March  7.  A  good  many  governmental  de-     involved.     In  the  initial  decision 

partments  will  come  under  the  com-  of  Hearing  Examiner  Leo  Resnick, 
mittee's  search.  Included  are  the  Marmat  received  proposed  grant 
National  Bureau  of  Standards  and  for  1  kw  night,  5  kw  day,  direc- 
the  Bureau  of  the  Census.  The  tional  day  and  night  on  970  kc, 
latter's  activities  which  perform  while  Stanislaus  received  proposed 
services  for  any  "special  interest"  grant  on  that  channel  with  1  kw 
would  come  under  Sen.  McClellan's  fulltime,  directional  day  and  night, 
category  of  services  liable.  The  FCC  denied  for  default  the  bid  of 
Bureau  begins  a  nationwide  count  Central  Valley  Broadcasters  for  1 
of  radio  and  television  sets  on  kw  daytime  on  980  kc  at  Merced, 
April  1  for  the  1950  decennial  cen-  Calif. 
sus  (see  story  page  38).  rj,^^  jj^j^^^l  grants  were  set  aside 

upon  petition  by  FCC's  general counsel,  who  contended  that  new 
soil  conductivity  measurements  in 
that  area  show  "severe  co-channel 
daytime  interference  would  exist" if  both  stations  were  finally 

granted. 

Deletions  .  .  . 
ONE  AM  AUTHORIZATION  was  re- 

ported deleted  last  week  by  FCC.  Total 
dropouts  to-date  this  year:  AM  16;  FM 23:  TV  1. 
KXXL  Reno,  Nev. — Station  KXXL. 

CP  Feb.  28.  Renewal  of  lic°nse  denied 
by  FCC  on  grounds  of  transfer  without 
consent  [BROADCASTING,  Feb  6,  p. 109]. 

RACE  RESULTS 
Restrictive  Bill  Underway 

A  BILL  designed  to  ban  the  dis- 
semination of  race  results  for  il- 

legal purposes  is  being  drafted  by 
the  FCC  in  cooperation  with  the 
Justice  Dept. 

Authorities  said  it  has  not  been 
decided  whether  the  recommended 
legislation  would  affect  broadcast 
operations  directly  or  only  through 
restrictions  which  might  be  im- 

posed upon  the  wire  services.  In 
any  event  it  was  felt  the  wire  serv- 

ices would  be  more  directly  con- 
cerned. 

Benedict  P.  Cottone,  FCC  gen- 
eral counsel  and  one  of  the  speak- 

ers at  the  Attorney  General's  Con- 
ference, has  been  named  to  the 

Conference  Legislative  Committee. 
The  legislation  currently  being 
drafted  probably  will  be  considered 
when  the  committee  meets  in 
Washington  March  16-17. 

In  one  of  the  most  recent  official 
rulings  by  the  Commission  itself 
on  the  question  of  horse-race  in- 

formation via  broadcast  stations, 

FCC  held  that  "the  intent  or  design 
to  assist  the  carrying  on  of  illegal 
activities  must  be  reasonably  evi- 

dent." That  was  the  so-called 
"WWDC  Washington  decision"  of 
January  1948. 

The  issue  of  broadcasts  of  race 
results  also  is  raised  in  pending 
cases,  including  one  involving 
WTUX  Wilmington,  Del.  [Broad- 

casting, Dec.  26,  1949.] 

FCC  Asked  For  Data 

The  FCC  has  been  asked  by  the 
committee  to  provide  data  on  serv- 

ice costs,  present  charges  for  any 
services  rendered,  the  nature  of 
services,  how  many  stations  would 
be  affected  should  fees  be  recom- 

mended, and  how  large  a  fee  would 
be  applicable,  the  committee  spokes- 

man said.  Of  particular  impor- 
tance to  the  committee  are  FCC  in- 

spection services  dealing  with 
"transmitter  devices  and  devices 

and  receiving  equipment." The  committee,  at  this  point,  the 
spokesman  added,  believes  religious 
and  educational-owned  stations 
would  be  exempt  from  any  such 

proposed  fee. 
Staff  investigators  have  no  time 

limit  to  their  probing.  However,  it 
was  indicated  that  complete  in- 

formation may  be  obtained  from 

departments  polled  in  about  "sev- 
eral weeks."  It  also  was  pointed 

out  that  an  attempt  to  impose  li- 
cense fees  on  stations  was  made 

in  1932  when  the  House  passed  a 
bill  embodying  such  proposals,  sub- 

sequently killed  in  the  Senate. 
The  committee  said  that  when 

hearings  are  called  "industry 
spokesman  will  be  afforded  an  op- 

portunity to  testify." 

CKTB  St.  Catherines  now  operating 
with  1  kw  directional  antenna  on  620 
kc,  having  moved  from  1550  kc. 

Number  Show 

(Continued  from  page  25) 

security  numbers  enter  broadcast 

programming?  "Take  Birmingham, 
for  example,"  Mr.  Harris  said. 
"Glenn  V.  Tingley,  president  of 
WKAX,  phoned  the  other  day.  He 
had  3,000  phone  calls  the  first  day. 
Phones  were  jammed  and  the  sta- 

tion couldn't  do  business. 
"Then  Mr.  Tingley  had  an  idea. 

The  station  went  on  the  air  with  a 
request  that  listeners  call  their 
independent  neighborhood  grocers 
if  they  wanted  to  check  up  on  num- 

bers that  had  been  read  on  the 

air." 

Mr.  Tingley  told  Broadcasting 
at  the  weekend  that  station  sales- 

men had  not  been  able  to  contact 
100  stores  that  wanted  in  on  the 

program.  "I've  never  seen  busi- 
ness roll  in  like  this,"  he  added. 

"We  have  signed  93  new  accounts, 
approved  and  placed  them  on  the 
books  in  the  last  two  weeks.  They 
are  given  brief,  institutional  copy, 

one  sponsor  before  and  one  afteii 
each  program. 

"Three  operators  are  assigned  t( 
answer  telephone  queries.  Thej 

promise  inquirers  a  list  of  'ap' proved  stores'  and  suggest  the  ston 
owners  be  urged  to  contact  the  sta 

tion  if  not  among  the  sponsor:^,' Numbers  are  posted  in  stores  aftej 

they  are  read  on  the  air."  WKA?' charges  $5  to  $10  a  spot,  dependinj 
on  size  of  sponsor's  store,  Mi 
Tingley  said. 

Mr.  Harris  said  that  in  Tuls;' employes  of  many  firms  insist  tha 
company  auditors  check  the  numf 
bers  off  the  air  hourly  and  watcl 
for  the  workers'  numbers.  Some 
one  has  started  a  number-listenin} 

service,  charging  $1  (see  illustra' 

tion  page  25).  ' "The  impact  in  one  city  is  s 

terrific  that  a  competing  statioi' manager  has  approached  us  to  se 
if  he  could  buy  up  the  contract, 
Mr.  Harris  said. 

Officials  of  Social  Security  Ad 
ministration  in  Washington  sail; 

they  had  studied  a  similar  ide' once  before  at  the  request  of 
large  advertiser.  They  indicate 

they  would  rather  not  have  sue' 
use  made  of  account  numbers  sine' 
they  try  to  impress  holders  on  th 
need  of  keeping  cards  in  safe  place 
and  don't  like  the  idea  of  peopl' 
carrying  their  cards  around  b( 
cause  of  radio  programs. 

Chances  Explained 

It  was  explained  that  since  card 
are  based  on  a  nine-digit  formul 
(999,999,999  possible  numbers)  an 
only  90  million  are  out,  the  chanc 

of  a  number  representing  an  acti'v card  is  one  in  11  if  the  full  numbc 
is  read.  Then  there  is  the  dang( 
of  people  getting  several  care 
through  deceptive  practice 
Though  SSA  has  a  master  inde 
check,  deception  is  possible 
phoney  names  are  used.  The  indf 
has  over  a  million  Smiths,  for  e: 
ample. 

In  Baltimore  the  Better  Busine 
Bureau  looked  into  the  plan  afi 
a  Kentucky  city  had  made  an  i 
quiry.  The  bureau  indicated  it  w 
not  interested  since  it  could  find  i 
misrepresentation. 

Stations   listed   by   the  Azra 
agency  as  present  users  of  the  pi 
are: 
WIKY  EvansviUe,  Ind.:  WIBB  Maco 

Ga.;  KFMJ  Tulsa;  KSTL  St.  Loui 
WAEB  Allentown.  Pa.;  WBMD  Ball 
more;  WICC  Bridgeport,  Conn.;  WLI 
Richmond.  Va.;  WSRS  Clevelan 
WJOB  Hammond,  Ind.;  WWSO  Sprin 
field,  Ohio;  WKAX  Birmingham;  WCU,  s 
Cumberland,  Md.;  KPOA  Honolul 
WRIB  Providence,  R.  I.;  WWDC  Was 
ington  (modified  version). 

Legion  Cites  WJR 

WJR  Detroit  was  presented  a  d 
tinguished  service  citation  by  E 
troit's  Frederick  M.  Alger  Post 
86,  American  Legion,  last  Wednt 

day  for  the  station's  "outstandii 
support  of  patriotic  projects  a; 

Americanism  programs."  The  cit tion  was  accepted  by  William  S: 
bert,  WJR  director  and  secretai 
treasurer.  The  post  also  announc 
that  it  had  passed  a  resolution  r< 
ommending  the  station  for 
national  Legion  award. 
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FCC  Reorganization 
(Continued  from  page  25) 

le  Law  Bureau,  these  divisions 
.irrently  are  headed  by  Assistant 

^eneral  Counsel  Plotkin  and  As- stant  General  Counsel  Lester  W. 
pillane,  respectively. 
Within  the  new  Office  of  the  Chief 
jcountant  the  Commission  created 
11  Accounting   Systems  Division 

,  nd  an  Economics  Division,  each  to 

■g  headed  by  a  chief  of  division, 
he  Accounting  Systems  Division 
I  pparently  would  be  concerned  pri- 

marily with  common-carrier  affairs, 
'  hile  the  Economics  Division  would 
'iso  deal  with  other  fields  under 
'CC  regulation. 
The  non-common  carrier  posi- 

'  ons  and  personnel  of  the  present 
iccounting  Bureau's  Broadcast  Di- 
[sion  (headed  by  LeRoy  Schaaf) 
hd  Economics  and  Statistics  Di- 
ision  (headed  by  H.  H.  Goldin) 
lere  transferred  "until  further  or- 

^_^r"  to  the  Office  of  the  Chief  Ac- 
puntant. :  Similarly,  the  new  Office  of  Chief 
ngineer  will  take  over  non-com- 
on  carrier  functions  and  per- 
innel  of  the  present  Engineering 
Vareau.  These  are  positions  and 
srsonnel  of  the  immediate  office 
^  the  chief  engineer  and  those  of 
;Le  Laboratory  Division  (headed  by 
li.  W.  Chapin),  Technical  Research 

'ivision  (headed  by  Edward  M. 
I  lien),  and  Frequency  Allocation 
id  Treaty  Division  (headed  by 
"j.  L.  Mcintosh). 

Chief  Engineer's  Office 
'i  The  present  office  of  the  chief 
figineer  includes,  in  addition  to 
jeting   Chief  Willoughby,  Virgil 

Simpson   as   assistant  to  the 
|ief;    Ralph   J.    Renton,    U.  S. 
ember  of  the  North  American 

jbgional  Broadcasting  Committee, 
llid  Braxton  L.  Peele,  chief  of  the 
[lirtographic    and    drafting  unit, 
jssistant     chief     engineers  are 
Jilliam  N.  Krebs,  George  S.  Turn- 
and  Marion  H.  Woodward,  who  is 

5  charge  of  the  common  carrier 
[vision  and  slated  for  a  key  post 

the    new    Common  Carrier 
tireau. 

Until  further  order"  the  posi- 
ans  and  personnel  of  the  following 
so  were  transferred  from  the  En- 
neering  Bureau  to  the  Office  of 
^ief  Engineer:  Standard  Broad- 

est Division  (headed  by  James  E. 
&rr) ;    Television   Broadcast  Di- 

vision  (Curtis  B.  Plummer);  FM 
roadcast     Division     (Cyril  M. 

Hbaum) ;  Aviation  Division  (headed 
I'  Edwin  L.  White);  Radio  Op- 
iator  and  Amateur  Division  (head- 
[  by  George  K.  Rollins)  Marine 
'jadio  and  Safety  Division  (headed 
'  Mr.  Krebs) ;  Public  Safety  and 
Decial  Services  Division  (headed 
Glen  E.  Nielsen);   and  Field 

^igineering   and   Monitoring  Di- 
',3ion  (headed  by  Mr.  Turner). 
''Observers  felt  the  functions  and 
ties   assigned   to   the  Common 

'trrier  Bureau  may  be  taken  to 
Jidicate  the  broad  type  of  respon- 
bility  and  authority  which  will  be 
anted  the  other  bureaus  in  their 

'spective  fields  when  the  reorgan- 
ation  is  completed. 

The  Common  Carrier  Bureau's 

functions  will  consist  of  "carrying 
out  the  common  carrier  regulatory 
program  of  the  Commission  under 
applicable  statutes,  international 
agreements,  and  rules  and  regula- 

tions, including  the  regulation  of 
common  carrier  rates,  services,  and 
accounting,  and  the  licensing  of 
common  carrier  wire  and  radio 

services." Its  duties  include  "initiation  of 
rules  and  regulations,  except  as 
otherwise  specifically  provided  in 
the  functions  of  the  Offices  of  the 
Chief  Accountant,  Chief  Engineer, 
General  Counsel,  and  the  Special 

Legal  and  Technical  Group."  The 
latter  is  a  review  unit  composed  of 
a  half-dozen  staff  members  who 
serve  as  special  assistants  to  the 
Commissioners,  aside  from  each 
Commissioner's  individual  legal  as- sistant. 

Other  Duties 

Other  duties  of  the  bureau  in- 
clude participation  on  behalf  of  the 

Commission  in  international  con- 
ference work;  provision  of  assist- 

ance and  recommendations  to  the 
Commission,  and  collaboration  with 
representatives  of  state  regulatory 
commissions  and  with  the  National 
Assn.  of  Railroad  Utilities  Com- 

missioners in  making  cooperative 
studies  and  the  like. 

The  bureau  chief's  functions  will 
include,  aside  from  administration 
of  bureau  affairs,  the  initiation  of 
policy  recommendations  to  the 
Commission;  the  anticipation  and 
analysis  of  program  and  policy 
problems;  coordination  of  bureau 
activities  with  those  of  the  other 
bureaus;  maintenance  of  liaison 
with  other  government  agencies  on 
common  carrier  matters;  represen- 

tation of  the  Commission  on  Com- 
mission-wide and  inter-departmen- 

tal committes;  dealing  with  mem- 
bers of  the  public  and  of  the  indus- 
tries concerned. 

Field  offices  of  the  Common  Car- 
rier Bureaus  will  be  located  at  New 

York,  Atlanta,  St.  Louis,  and  San 
Francisco.  A  chief  will  be  named 
for  each. 

The  broad  overall  functions  of 
the  General  Counsel,  Chief  Engin- 

eer, and  Chief  Accountant  under 
the  new  organization  will  be  de- 

lineated as  the  realignment  pro- 
gresses. V/ith  respect  to  common 

carrier  matters  their  duties  are 
similar  in  their  respective  fields. 
For   the    General    Counsel,  these 

THS3  pre-fabricated  building,  owned 
by  the  Saginaw  Broadcasting  Co., 
Saginaw,  Mich.,  houses  the  trans- mitter and  studios  of  WLEW  Bad 
Axe,  Mich.,  which  went  on  the  air 
Feb.   n    [Broadcasting,   Feb.  6]. 

wei'e  listed  as  follows: 
1.  To  advise  and  represent  the  Com- 

mission in  matters  of  litigation. 
2.  To  advise  and  represent  the 

Commission,  and  to  coordinate  and 
make  recommendations  to  the  Com- 

mission on  proposed  legislation  and 
international  agreements  with  which 
the  Commission  is  concerned. 

3.  To  interpret  the  statutes,  inter- 
national agreements,  and  regulations 

affecting  the  Commission  and  the 
Commission's  regulations  and  to  ad- 

vise the  Commission  (including  the 
Common  Carrier  Bureau)  as  to  the 
authority  and  power  the  Commission 
possesses  under  such  statutes,  agree- 

ments, and  regulations. 
4.  To  formulate  and  make  recom- 

mendations on  procedural  rules  of 
general  applicability;  review  all  rules 
for  consistency  with  other  rules,  uni- 

formity, and  legal  sufficiency. 
5.  To  conduct  research  in  legal  mat- 

ters as  directed  by  the  Commission. 
6.  To  participate  in  and  render  ad- 

vice to  the  Commission  in  proceedings 
and  matters  involving  rule-making 
which  concern  jointly  the  common 
carrier  services  and  any  services 
other  than  common  carrier. 

7.  To  maintain  liaison  with  other 
agencies  of  government  on  common 
carrier  matters. 

8.  To  provide  representation  for  the 
Commission  on  Commission-wide  and 
inter-departmental  committees. 

9.  To  deal  with  members  of  the 
public  and  of  the  industries  con- cerned. 

10.  To  perform  such  other  duties  as 
may  be  assigned  or  referred  by  the 
Commission. 

11.  To  exercise  such  authority  as 
may  be  assigned  or  referred  by  the 
Commission  pursuant  to  Sec.  5(e)  of 
the  Communictions  Act  of  1934  as amended. 

First  15  Pacific  Hooperatings — February  1950 
No.  of 

Sta- 

tions 
6 
6 
6 

Program 
Jack  Benny  (CBS)* 
Charlie  McCarthy  (CBS)* Walter  Winchell  (2  mos.) 

(ABC)* 
Fibber  McGee  &  Molly 

(NBC) Bing  Crosby  (CBS) 
Red  Skelton  (CBS) 
Bob  Hope  (NBC) 
Radio  Theatre  (CBS) 

People  Are  Funny  (NBC)  6 
Judy  Canovd  (CBS)  6 
Dennis  Day  (CBS)  6 
Great  Gildersleeve  (NBC)  6 
Phil  Harris-Alice  Faye  6 (NBC) 
George  Burns  &  Gracie  6 Allen  (CBS) 
Groucho  Marx  (CBS)  6 

Sponsor  &  Agency  Hooper 
American  Tobacco  (BBDO)  40.9 
Coca  Cola  (D'Arcy)  33.1 Wm.  R.  Warner  (K&E)  28.7 

6    S.  C.  Johnson  &  Sons  (NL&B)  23.4 

Liggett  &  Myers  (C&W)  23.2 
Procter  &  Gamble  (B&B)  (Seeds)  22.5 
Lever  (BBDO)  21.1 
Lever  (Ayer-Surf)  (JWT-Lux  20.7 

Soap) 

B.  &  W.  Tobacco  (Seeds)  20.5 
C-P-P  (Bates)  20.2 
C-P-P  (Bates)  19.6 
Kraft  (NL&B)  19.6 
Rexall  (BBDO)  18.9 

Block  Drug  (Cec.  &  Pres.)  18.0 
DeSoto-Ply.  Deal.  (BBDO)  17.7 

YEAR  AGO 
Hooper  -|-or —  Pos. 
40.8      -1-0.1  1 
36.4      —7.7  2 

28.3      —4.9  3 
20.2 
13.2 
29.3 
18.1 
23.5 
14.4 20.6 

11.3 
19.3 

4-3.0  8 -1-9.3  34 

+0.8  7 
-1-2.6  13 

—3.0 

+5.8 

—1.0 

+8.3 

—0.4 

17.6  +0.4  16 
19.4      —1.7  9 

*  Second  broadcast  on  same  day  provides  more  than  oiig  opportunity  to  hear  program. 

FRANK  McKINNEY 

Mentioned  as  Army  Secretary 

ANOTHER  broadcaster  may  be- 
come Secretary  of  the  Army,  it  was 

reported  last  week,  with  mention 
of  Frank  E.  McKinney,  principal 
stockholder  of  WISH  Indianapolis, 
as  a  prime  contender  for  a  place 
on  the  President's  "little  cabinet." 

If  named  to  the  Army  post,  Mr. 
McKinney  would  succeed  Gordon 
Gray,  president  and  owner  of 
WSJS  Winston-Salem  and  WMIT 
(FM)  Charlotte,  N.  C,  who  has  re- 

signed to  accept  the  presidency  of 
the  U.  of  North  Carolina  [Broad- 

casting, Feb.  13].  Secretary  Gray 
plans  to  leave  Washington  in  Au- 

gust or  September. 
Mr.  McKinney's  radio  holding  is 

one  of  many  interests  which  in- 
cludes part  ownership  of  the  Pitts- 
burgh Pirates  baseball  club  (other 

owners  are  Bing  Crosby  and  John 
Galbreath  of  Columbus,  Ohio),  of 
which  he  is  president,  and  also  a 
presidency  of  an  Indianapolis  bank. 
A  treasurer  of  the  Democratic 

Party's  organization  in  Indiana, 
Mr.  McKinney  had  been  beckoned 
to  Washington  previously  to  serve 
as  treasurer  of  the  Democratic  Na- 

tional Committee,  but  he  declined. 
He  has  served  on  a  commission  to 
study  housing  shortages  at  defense 
establishments,  traveling  to  Alaska 
and  reporting  directly  to  Defense 
Secretary  Louis  JohnsOn. 

According  to  news  reports,  Mr. 
McKinney  conferred  with  Wash- 

ington officials  earlier  this  month, 
at  which  time  the  Army  secretary- 

ship offer  reportedly  was  made. 

Named  KSTL  President 

WILLIAM  E.  WARE,  former 
president  of  the  now-defunct  FM 
Assn.,  has  been  elected  president  of 
KSTL  St.  Louis,  it  was  reported 
last  week.  He  succeeds  Frank  E. 
Pellegrin,  who  becomes  vice  presi- 

dent. KSTL  is  assigned  1  kw 
daytime  on  690  kc. 

Mr.  Ware  formerly  was  general 
manager,  vice  president  and  part 
owner  of  KSWI  and  affiliated 
KFMX  (FM)  Council  Bluffs,  Iowa. 
It  was  reported  he  received  option 
to  purchase  part  interest  in  KSTL. 
Mr.  Pellegrin,  former  director  of 
broadcast  advertising  at  NAB,  is 
vice  president  in  charge  of  sales  for 
Transit  Radio  Inc.,  to  which  he  de- 

votes considerable  time. 

ROADCASTING    •  Telecasting 

KOH  Increases  Power 

KOH  Reno,  Nev.,  outlet  of  the  Mc- 
Clatchy  Broadcasting  Co.,  has  an- nounced it  will  increase  its  daytime 
power  from  1  kw  to  5  kw  tomorrow 
(March  14).  Nighttime  power  of 
1  kw  will  remain  unchanged,  the 
station  said.  KOH  went  on  the 
air  in  1928  with  100  w.  Power  was 
increased  to  500  w  when  it  became 
a  McClatchy  station  in  1931,  and  to 
1  kw  in  1940.  KOH  frequency  is 
630  kc. 
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At  Deadline... 

MEXICO  CITY  SESSION 
ON  NARBA  PROPOSED 

CONFERENCE  in  Mexico  City  between  U.  S. 
and  Mexico  to  work  out  bi-lateral  pact  com- 

parable to  U.  S.  -  Cuban  treaty,  in  final  stages 
at  Havana  late  last  week  (story  page  27), 
under  consideration  at  weekend. 

Both  Cuban  and  Mexican  pacts  would  be 
intended  for  inclusion  in  new  overall  NARBA. 
Suggestion  made  that  all  NARBA  nations  be 
invited  to  Mexico  City  instead  of  U.  S.,  as 
originally  planned,  in  effort  to  draw  up  over- 

all treaty.  It's  speculative  whether  special 
delegation  to  Mexico  City  would  be  same  as 
Havana  delegation,  headed  by  FCC  Comr. 
Hyde,  or  some  new  group  not  identified  with 
Havana  sessions. 

POLICY  BOARD  STUDIES 

FREQUENCY  PROBLEMS 

INITIAL  PROBLEMS  of  organization  can- 
vassed Friday  by  President  Truman's  Com- 

munications Policy  Board  in  group's  first  meet- 
ing, held  at  FCC  [Broadcasting,  Feb.  20,  27]. 

Headed  by  Dr.  Irvin  L.  Stewart,  1934-37  FCC 
Commissioner  and  now  president  of  West  Vir- 

ginia U.,  board  is  assigned  to  appraise  fre- 
quency use  and  communications  problems.  FCC 

Chairman  Wayne  Coy  attended  session  where 
informal  statements  were  made  by  representa- 

tives of  various  government  agencies  interested 
in  use  of  radio.  Next  meeting  scheduled 
April  20. 

Before  meeting  Dr.  Stewart  met  with  Sens. 
Edwin  C.  Johnson  (D-Col.)  and  E.  W.  McFar- 
land  (D-Ariz.),  who  had  similar  communica- 

tions study  underway,  and  entire  board  met 
with  latter  late  Friday  afternoon.  Whole  fre- 

quency situation  and  board  objectives  were  re- 
viewed with  emphasis  on  international  com- 

munication problems. 

IMPROVEMENT  CLAIMED 
IN  CTI  COLOR  SYSTEM 

SUBSTANTIAL  improvement  in  operations  of 
Color  Television  Inc.'s  color  TV  system  re- 

ported Friday  following  private  showing  for 
FCC  members  and  staff  executives.  Viewers 
said  quality  of  pictures — particularly  color 
reproduction — was  much  better  than  in  two 
earlier  showings,  both  for  official  record  of 
FCC's  color  hearing,  though  some  problems  in 
registration  and  in  monochrome  reception  of 
color  signals  were  still  evident.  CTI,  CBS  and 
RCA  are  competing  for  FCC  approval  of  their 
respective  systems. 

Meanwhile,  Theodore  A.  Wetzel,  Milwaukee, 

told  FCC  his  "compatible"  color  system  "has 
advanced  considerably  beyond  the  theoretical," 
that  he  actually  has  transmission  and  reception 
equipment  and  in  a  few  weeks  will  be  ready 
to  request  opportunity  to  demonstrate.  FCC 
earlier  had  turned  down  his  bid  to  appear  on 
indication  his  system  existed  only  in  theory 
[Telecasting,  Jan.  9,  Feb.  27].  Mr.  Wetzel 
said  "new  color  striped  filters  are  being  manu- 

factured by  precision  methods  to  replace  ear- 
lier inaccurate  fabricated  filters"  on  his  equip- ment. He  claims  filters  do  not  move  and  will 

fit  any  size  screen. 

AMERICAN  ON  CBS 

AMERICAN  TOBACCO  Co.,  New  York 
(Lucky  Strike  cigarettes),  effective  April  2  will 
sponsor  program  Sunday,  7:30-8  p.m.  on  CBS. 
BBDO,  New  York,  is  agency.  Show  may  be 
This  Is  Show  Business  currently  in  that  period. 
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WHOL  REORGANIZATION 
OPPOSED  BY  EASTON 

NEW  REORGANIZATION  proposed  by 
WHOL  Allentown,  Pa.,  was  opposed  Friday  by 
Easton  Pub.  Co.,  operator  WEEX  (FM)  Eas- 
ton,  as  being  contrary  to  FCC's  rules  and  un- 

fair in  further  comparative  hearing  ordered 
by  Commission  on  original  1947  grant  to  WHOL 
[Broadcasting,  Feb.  27].  Easton  Pub.,  loser 
in  competitive  hearing  to  WHOL  for  250  w 
assignment  on  1230  kc,  petitioned  FCC  to  dis- 

miss WHOL's  transfer  bid,  filed  in  early  Feb- ruary. 

Further  hearing  was  ordered  by  FCC  upon 
remand  of  case  following  court  appeal  by 
Easton  Pub.  Commission  among  other  things 
indicated  it  wished  to  redetermine  qualifica- 

tions of  both  applicants  in  view  of  ownership 
changes.  Easton  Pub.  in  petition  explained 
WHOL  ownership  change  to  improve  financial 
condition  was  approved  by  FCC  while  appeal 
was  pending.  New  transfer  of  WHOL  to 
group  headed  by  Victor  C.  Diehm,  it  was  said, 
also  is  to  improve  financial  status  which  was 
one  of  original  issues  in  case.  Easton  Pub. 
claimed  to  allow  such  further  change  would 
be  to  unjustly  allow  substitution  of  new  appli- 

cant and  improve  competitive  position  of. 
WHOL. 

CHICAGO  URGES  UNFREEZING 
OF  TV  GRANTS  TO  CITY 

ILLINOIS  delegation  in  Congress  and  FCC 
notified  by  Chicago  city  officials  that  City 
Council  has  called  for  granting  of  full  seven- 
station  TV  quota  to  which  it  is  entitled  under 
FCC's  allocation.  Action  based  on  resolution 
first  introduced  by  Alderman  Pacini  in  January 
[Closed  Circuit,  Jan.  23]. 
Council  complained  that  city  only  has  been 

granted  four  licenses  though  it  has  applica- 
tions for  all  seven  facilities.  FCC  freeze  will 

grievously  injure  Chicago  industries  and  resi- 
dents and  impair  city's  ability  to  compete 

against  New  York  and  Los  Angeles  as  TV 
center,  resolution  states. 

INDUSTRY  TV  GROUP 
TO  MEET  WITH  ASCAP 

NEGOTIATIONS  for  per  program  licenses 
covering  use  of  ASCAP  music  on  television  to 
be  resumed  March  15  when  committee  of  TV 
broadcasters  will  meet  with  ASCAP  group. 
This  will  be  first  meeting  since  Christmas  as 
ASCAP  officials  have  been  fully  occupied  with 
working  out  details  of  consent  decree  to  provide 
clearance  at  source  on  motion  picture  music, 
with  license  fees  paid  by  picture  producers 
rather  than  theatres. 

Decree,  expected  to  be  filed  in  New  York 
Federal  Court  this  week,  will  modify  previous 
consent  decree  which  followed  radio's  revolt 
against  ASCAP's  demands  and  resulted  in  re- 

organization of  society. 

NAMED  ERWIN  WASEY  V-P 

THOMAS  ERWIN  named  vice  president  and 
planning  board  director  of  Erwin,  Wasey  & 
Co.'s  Chicago  office. 

DIAZ  PROMOTED 

RAY  DIAZ,  former  traffic  manager  for  ABC, 
promoted  to  Stations  Dept.  Friday,  and  Reg- 

inald Willcocks,  former  supervisor  of  New 
York  transmissions,  elected  to  Mr.  Diaz's  for- 

mer job.  Mr.  Diaz  will  be  in  charge  of  New 
York,  New  England  and  Ohio  territories. 

Closed  Circuit 
( Continued  from  page  U ) 

session  in  New  York  this  week  of  President 
Miller's    advisory    committee    (Clair  McCol- 
lough,  WGAL  Lancaster,  chairman;  Howarc 
Lane,   WJJD   Chicago;    Harold   E.  Fellows 
WEEI  Boston;   Robert  D.   Swezey,  WDSU- 
TV   New   Orleans;    Cal   Smith,   KFAC  Los 
Angeles).     William  B.  Ryan,  KFI  Los  Ar  1 
geles,  who  is  seen  as  foremost  prospect,  wil  \ 
be  in  New  York  as  chairman  of  NAB's  BAI'i 
Committee,  and  presumably  will  be  interviewee ! 
as  to  availability. 

WHILE  NO  ANNOUNCEMENT  was  forth  ij 
coming  from  Chicago  meeting  of  committei  j 
on  March  4-5,  it's  understood  there  was  sub  , 
stantial  support  for  Mr.  Ryan — if  he's  avail 
able.    It  wasn't  unanimous,  however,  with  in 
dications  of  4-1  split.    President  Miller  under 
stood  to  regard  Mr.  Ryan  as  acceptable  as  hi;, 
second  in  command  for  $25,000  post. 

ACTION  OF  FCC  in  WBAL  Baltimore  re 
newal  case  wherein  Pearson- Allen  seek  to  wres  | 
50,000-w  facilities  from  Hearst-owned  outlet  \ 
may  take  unusual  Commission  turn,  split  3-^ 
(Coy,  Walker  and  Webster  for  Pearson-Allei . 
and  Hyde,  Sterling  and  Hennock  for  WBAL 
renewal).    Two  separate  opinions — one  writ 
ten  as  if  to  grant  WBAL  renewal,  and  othe:  j 
to  grant  Pearson-Allen — are  being  prepared 
Then  exceptions   and   oral   argument  wouL 
follow  prior  to  "final"  decision.    Comr.  Jone 
didn't  participate  because  of  Pearson  vendetti; 
against  his  confirmation  two  years  ago,  ii 
which  Mr.  Pearson  did  ignominious  pratt-fal 
when  Senate  unanimously  confirmed  nomina 
tion. 

O.  L.  (Ted)  TAYLOR  has  resigned  effectiv. 
April  1  as  executive  manager  of  KGN( 
Amarillo  and  KFYO  Lubbock,  Tex.,  but  Taylo 
Co.  will  continue  to  represent  stations  in  na 
tional  spot.  He  will  devote  energies  to  Taylo 
company  operations  and  to  his  owned-stations 

KBTV  (TV)  Dallas,  acquired  by  Dallas  New 
from  Potter  Television  Co.  for  $575,000,  ap 
proved  last  week  by  FCC,  will  become  WFAA 
TV  about  May  1.  Plan  is  to  operate  static: 

with  present  call  for  60  days,  during  whic' 
two  organizations  will  be  integrated  and  T'' programming  revamped,  and  then  switch  t 
new  call.  Overall  operations  under  supervisio 
of  Martin  B.  Campbell,  WFFA  general  mar 

ager. NEW  APPROACH  indicated  in  renewal  o 
license  proceedings  involving  G.  A.  Richard 
stations  (WJR  Detroit,  WGAR  Cleveland  an 
KMPC  Los  Angeles)  scheduled  to  begin  toda 
in  Los  Angeles.  American  Jewish  Congress  an 
other  agencies  which  figured  in  pre-hearin, 
interchanges  have  elected  to  sit  on  side-line 
as  observers,  rather  than  file  appearances.  1 

proceedings  warrant,  it's  presumed  heaci 
quarters  organizations  will  be  alerted  and  nc 
course  considered. 

ANOTHER  "radio  day"  at  White  House  la; 
Wednesday.  Almost  in  succession,  Presidei 
Truman  had  interviews  with  FCC  Chairma 
Wayne  Coy,  CBS  President  Frank  Stantc 
and  House  Interstate  Commerce  Committt 
Chairman  Robert  Grosser.  Following  custor 
President  was  not  quoted,  but  it  was  logical! 
surmised  that  overall  radio-TV  pictures  we: 
discussed,  since  Chief  Executive  has  evinct 
avid  interest  in  subjects  of  late. 

CBS  POST  TO  OMMERLE 
HARRY  G.  OMMERLE,  former  package  pr  | 
ducer,  appointed  manager  of  program  sales  f(  i 
CBS,  effective  March  20. 
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.  .  .  and   its   distinguished   panel   of   judges   for  the 

12th    Annual    Radio    and    Television    Promotion  Competition. 

WLW: FIRST  IN 

SALES  PROMOTION 

Clear  channel  network  affiliates 

WLW-T: 

FIRST  IN 

GENERAL  PROMOTION  (tie) 

Television  stations 

WINS FIRST  IN 

PUBLIC  SERVICE  and 

AUDIENCE  PROMOTION 

50,000-Watt 
non-network  stations 



RADIO  STATIONS  EVERYWHE 

BUT  ONLY  ONE  .  .  . 

You  can't  catch  a  mermaid  with  grubworms.  And  you  can't 
land  your  full  share  of  pretty  profits  in  the  booming  Central 

South  market  unless  WSM  carries  your  advertising. 

HASHVILLE 

With  radio  stations  everywhere  WSM  remains  unique  in  its  ability  to  reach  —  to 

sell  an  area.   To  do  this  the  station  operates  on  a  50,000  watt  1-A  Clear  Channel. 
But  just  as  important  as  the  interference  free  signal  is  the  fact  that  for  24  years 

WSM  has  programmed  to  please  an  audience  of  highly  specialized  radio  tastes. 

This  takes  smart  local  production  with  a  staff  of  200  entertainers  that  include  some 

of  America's  biggest  name  stars. 

CLEAR  CHANNEL 

50,000  WATTS 

HARRY  STONE 
General  Manager 

IRVING  WAUGH 
Commercial  Manager 

EDWARD  RETRY  &  CO. 
National  Representative 

Successful  advertisers  know  —  you  land  the  Central  South's  most  desirable  sales-fish 
by  using  WSM. 



Inierioan  ditizeiis 

T welve-year-old  Judith  Anne  Prelipp,  of  Seymour,  Wisconsin, 

won  a  radio  for  herself,  another  for  her  classroom,  and  a  trip  to  Chicago  to  be 

guest  of  honor  on  the  WLS  National  Barn  Dance. 

49  other  boys  and  girls,  from  big  Chicago  to  the  smallest  rural  community,  from 

public,  parochial  and  private  schools  in  the  Midwest,  won  radio  sets  for 

themselves  and  companion  sets  for  their  classrooms. 

But  much  more  important  .  .  .  5,271  boys  and  girls  who  submitted  essays  to  the  WLS 

"School  Time"  contest,  gave  extra  thought  to  what  it  means  to  be  an 

American  citizen  ...  to  our  American  way  of  life. 

WLS  "School  Time,"  only  daily  classroom  series  broadcast  by  a  commercial 

station  in  the  Midwest,  takes  pride  in  this  vigorous  response  to  its 

continuing  efforts  to  help  build  better  citizens — 

true  Americans — for  tomorrow. 

890  KILOCYCLES,  50,000  WATTS,  AM4RICAN  AFFILIATE.    REPRESENTED  BY  JOHN  BLAIR  AND  COMPANY 

J  J 

The 

PRAIRIE 

FARMER 

STATION 



VICTOR  A.  SHOIIS.  Director      NEIL  D.  CLINE,  Soles  Director 
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STRm  n  RICH  IH  '50 

Prices  Like  These: 

Population 
UP  \Q  25,000       $15.00  for  both  Ladd  &  Rgnyon 
25,000  fo   50,000  22.50  for  both  Lodd  &  Runyon 
50,000  to   75,000  25.00  for  both  Lodd  &  Runyon 
75,000  to  100,000  27.50  for  both  Lodd  &  Runyon 

100,000  to  150,000  30.00  for  both  Lodd  &  Runyon 
150,000  to  200,000  35.00  for  both  Lodd  &  Runyon 

lorger  A^orfcef  Quofof/'ons  Upon  Request 
You  Get  Free 

39  Episodes  of  "The  Unexpected" 
and  89  episodes  of  "Behind  the 
Scenes"  as  a  BONUS  on  buying 
Alon  Ladd  and  Damon  Runyon  on 
a  52-week,  non-cancellable  basis. 

Plus 

■      23%  Discount 
If  all  or  part  of  either  the  "Box  13" 
or  "Damon  Runyon  Theatre"  series 
has  been  usect  in  your  market,  you 
will  receive  a  big  25%  discount  on 
these  programs  used. 

NETWORK  CALIBRE  Programming 

to  Fit  Local  Sponsors'  Pocketbooks Box  75— Successfully  used  on  some  400  U.S.  and  Canadian  stations,  with  ratings  high  as  19.2. 
Being  rerun  in  some  20  markets  including  New  York,  Los  Angeles,  San  Francisco,  Denver,  etc. 

Digger  O'Dell"  of  "Life  of  Riley"  and  "Al"  of 

l/jerfiporfe  Offer 

Damon  Runyon— ^^^tures  John  Brown  (• 
"My  Friend  Irma").  Already  being  used  in  some 
100  markets  in  less  than  one  year  after  its  re- 

lease. After  only  the  8th  program  and  with  no 
promotion,  received  a  12.1  rating  in  Los  Angeles 
(44.2%  of  the  audience). 

The  UneXpeCted_^^,h  program  a  com- 
plete  episode.  Features  such  stars  as  Marsha 
Hunt,  Lyle  Talbot,  Jack  Holt,  Jackie  Cooper, 
Binnie  Barnes,  Barry  Sullivan,  etc. 

Behind  the  Scenes  — Featuring  the  voice 
of  Knox  Manning,  one  of  radio's  greatest  per- 

sonalities.* Manning  narrated  the  best  documen- 
tary film  made  in  1945.  It  won  an  Oscar.  It  was 

his  voice  you  heard  in  the  Academy  Award  Win- 
ner, "A  Boy  and  His  Dog,"  and  "Facing  Your 

Danger."  Aside  from  such  outstanding  radio 
series  as  "Sherlock  Holmes,"  and  "Hollywood 
Preview,"  Knox  Manning  has  had  more  than 500  movie  credits. 

780.00 

mn  OR  WIRE  TO  GET  THIS  RADIO  BARGAIN 
FOR  YOUR  MARKET 

lt1a4y||(U 
(U/L  TRANSCRIPTION  CO. 8511  SUNSET  BOULEVARD 

LOS  ANGELES  46,  CALIFORNIA 

ablished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  BHOADCASirNC  Potlications,  Inc.,  870  National  Press  Building,  Washington  4.  D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C.  under  act  of  March  3,  1879. 
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Closed  Circuit 

IS  BOB  HOPE  going  CBS?  Transaction,  sim- 
ilar to  his  pal  Bing  Crosby's  deal,  on  capital 

gains  basis,  has  been  offered  by  CBS.  Con- 
versations followed  word  of  plan  of  Lever 

Bros,  to  cancel  out  Hope  on  his  NBC  show. 
Hitch  might  be  TV  rights,  since  there's  ques- 

tion whether  Hope  contract  with  Paramount 
permits  kinescoping.  Crosby  has  full  TV 
rights. 

WHETHER  MUTUAL  will  tie-up  with  M-G-M 
may  be  settled  within  few  weeks.  After 
months  of  conversation,  it's  now  reliably  re- 

ported that  mid-April  deadline  has  been  set 
on  acceptance  of  proposition  to  M-G-M  board 
which  entails  Mutual  shareholders  receiving 
about  $1,600,000,  and  with  commitment  that 
M-G-M  will  operate  network  for  minimum  of 
five  years. 

THERE  WILL  be  no  final  determination  of 
new  general  manager  of  NAB  until  full  board 
of  directors  gets  together  in  pre-convention 
huddle  in  Chicago  about  April  16.  Board 
advisory  committee  met  in  New  York  last 
week  and  decided  to  explore  matter  further. 
Five-man  committee  conferred  with  William  B. 
Ryan,  general  manager  of  KFI  Los  Angeles, 
regarded  as  formidable  prospect  for  $25,000 
post,  but  its  function  is  simply  recommenda- 

tory to  President  Miller  and  full  board.  Com- 
mittee hopes  to  bring  in  unanimous  choice. 

IN  LAST-DITCH  effort  to  quell  Cuban  radio 
uprising  against  tentatively  approved  U.  S.- 

Cuban NARBA  treaty  (story  page  25),  U.  S. 
Ambassador  Robert  Butler  may  confer  with 
Cuban  President  Prio  early  this  week  to  urge 
agreement.  Same  high-level  approach  was  made 
in  attempt  to  unsnarl  U.  S.-Cuban  differences 
at  earlier  Montreal  sessions. 

FRED  ALLEN  reportedly  considering  launch- 
ing television  show  on  NBC-TV  from  Chicago, 

probably  next  fall  if  plan  materializes.  Come- 
dian understood  to  believe  Chicago  is  more 

sympathetic  to  artistic  enterprises  than  com- 
mercial hotbed  of  New  York. 

ALL-RADIO  PRESENTATION  COMMIT- 
TEE, at  meeting  this  week,  will  consider  offer 

of  Schwerin  Research  Corp.  to  conduct  audi- 
ence reaction  tests  on  "Lightning  That  Talks" 

preliminary  to  preparation  of  20-minute  version 
of  promotion  film  for  showing  to  general  public. 

WHO  WILL  HEAD  FCC's  new  Broadcast  Bu- 
reau— key  spot  in  regulation  of  radio  and  TV 

under  realignment  plan?  Harry  Plotkin,  sen- 
ior Assistant  General  Counsel,  is  avowed  can- 

didate and  believed  to  have  support  of  Chair- 
man Wayne  Coy.  But  another  name  men- 

tioned is  John  A.  Willoughby,  who  relinquishes 
acting  chief  engineer's  post  effective  April  3 
when  Curtis  Plummer,  present  assistant  chief 
in  charge  of  TV,  assumes  newly  created  chief 

(Continued  on  page  90) 
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March  27-30:  Canadian  Assn.  of  Broadcasters 
annual  meeting.  Brock  Hotel,  Niagara  Falls, 

Ont. 
March  29-April  1 :  ANA  Convention,  Homestead, 

Hot  Springs,  Va. 
March  30-April  1 :  AAAA  Convention,  Greenbrier, 

White  Sulphur  Springs,  W.  Vo. 
April    12-19:    NAB    Convention    Week,  Stevens 

Hotel,  Chicago. 
(Other  Upcomings  on  page  89) 

Bulletins 

GENERAL  FOODS  lining  up  spot  series  to 

start  April  1  in  20  markets  for  Baker's  4-in-l cocoa  and  East  and  West  Coast  spots  for  Yuban 
coffee  to  start  April  3.  Agency  is  Benton  & 
Bowles,  New  York. 

TWO  PAINT  firms  scheduling  spring  radio 
campaigns.  Sapolin  Paints  Inc.,  New  York, 
starts  campaign  Mai-ch  20  in  Washington, 
Baltimore,  Providence  and  New  York,  with 
Boston  starting  March  27.  Agency  is  R.  T. 
O'Connell  Co.,  New  York.  Muralo  planning 
cross-country  campaign  including  spots  and 

programs,  through  O'Connell  agency. 

RADIO  SET  PRODUCTION 
MAINTAINS  FAST  PACE 

OUTPUT  of  radio  receivers  in  February  (AM, 
AM-FM,  FM  and  auto  sets)  totaled  750,393 
units,  maintaining  unexpectedly  high  level  of 
last  quarter  of  1949,  according  to  Radio  Mfrs. 
Assn.,  representing  about  85%  of  industry 
total.  Total  output  of  all  types  of  receivers 
was  1,117,458  units. 

TV  production  totaled  367,065  sets  compared 
to  335,588  in  January,  up  99<-.  Weekly  aver- 

age output  was  91,766  TV  receivers.  Of 
month's  TV  sets,  42,940  were  equipped  to  tune 
FM  band.  Production  of  FM  and  FM-AM  sets 
totaled  86,455,  bring  total  number  of  February 
sets  with  FM  tuners  to  129,395. 
RMA  reported  that  3,029,000  TV  sets  were 

produced  by  the  entire  industry  in  1949  along 
with  7,456,000  home  type  radios  other  than 
those  in  TV  sets,  and  3,964,000  auto  radios. 

SPEED  RICHARDS  HEARINGS 

WEEKEND  and  night  sessions  slated  in  FCC's 
Los  Angeles  hearing  on  news-slanting  charges 
against  G.  A.  (Dick)  Richards,  to  permit  Ex- 

aminer J.  Fred  Johnson  Jr.  to  return  to 
Washington  by  April  3,  when  he  assumes 
duties  as  Chief  Hearing  Examiner  and  under- 

takes new  hearing  assignment.  Meanwhile,  in 
Friday's  session  Clete  Roberts,  former  public 
affairs  director  of  Mr.  Richards'  KMPC  Los 
Angeles,  complied  with  subpena  requiring  him 

to  produce  papers  which  Richards'  counsel claimed  were  being  withheld.  Originally  he 

had  been  expected  to  produce  these  at  today's 
(Monday)  session  (see  early  story  page  28). 

Business  Briefly 

P  &  G  ACTIVITY  •  Procter  &  Gamble  Co.,  1, 
Cincinnati  (Dreft),  planning  early  morning! 
tests  aimed  at  farm  audience  in  Des  Moines 
and  other  mid-western  markets.  Company  i, 
(for  Oxydol)  also  mulling  TV  version  of| 
Beulah  radio  series  this  fall  on  ABC.  Agency,! 
Dancer-Fitzgerald-Sample,  New  York. 

JOE  DiMAGGIO  TO  NBC  •  Joe  Di^aggio' 
Show  moves  April  15  from  Sat.,  11:30-12  noon! 
on  CBS  to  Sat.,  7:30-8  p.m.  on  NBC.  M&M  | 
Ltd.,  Newark  (candy),  is  current  sponsor  buti 
change  in  sponsors  expected  vnth  move  to  NBC.  | 

HEIDTTVSHOW  #  General  Motors  (Buick  |' 
Div.)    through   Kudner   Agency,   and  Philip 
Morris   (cigarettes)   through  Blow  Co.,  New 
York,  considering  TV  version  of  Horace  Heidi 
show.  Philip  Morris  sponsors  radio  series  or  J 
CBS,  Sunday,  9:30-10  p.m. 

BERLE  TAKES  TOP  RANK 

IN  NEW  YORK  HOOPERATINGS 

TOP  THREE  programs  in  New  York  Hoope 
ratings,  based  on  all  homes,  for  February 
were  television.  Highest  ranking  radio  shov 
was  fourth  in  list  of  first  15.  Nine  TV  show 
and  six  radio  shows  composed  first  15. 

headers  were  Milton  Bei-le  (TV)  25.5,  Arthu 
Godfrey's  Talent  Scouts  (TV)  17.6,  Toast  o 
the  Town  (TV)  16.2,  Arthur  Godfrey's  Talen 
Scouts  (radio)  14.5.  Among  "radio  only"  home 
leading  programs  were  Arthur  Godfrey 
Talent  Scouts  21.3,  Radio  Theatre  21.1,  Bin 
Crosby  19.3.  Among  TV  homes,  leading  pre 
grams  were  Milton  Berle  68.3,  Arthur  Goo 
frey's  Talent  Scouts  45.3,  Toast  of  the  Tow 42.4. 

ELLIS  A.  GIMBEL 

ELLIS  A.  GIMBEL,  84,  chairman  of  the  boarc 
Pennsylvania  Broadcasting  Co.  (licensee  c 
WIP  Philadelphia),  died  late  Thursday  i 
Philadelphia  following  four-day  illness.  M 
Gimbel,  uncle  of  Benedict  Gimbel  Jr.,  WI 
president  and  general  manager,  also  was  chaii 
man  of  board  of  Gimbel  Bros.,  departmei 
store  chain  founded  by  his  father,  as  well  £ 
philanthropist.  Among  survivors  present 
death  were  Ellis  A.  Gimbel  Jr.,  son;  Mrs.  Fridi 
lyn  Graham,  daughter,  and  Mrs.  Richai 
Gimbel,  daughter-in-law. 

JOIN  COMPTON  AGENCY 

DONALD  S.  FROST,  formerly  with  Bristo 
Mvers  Co..  and  Robert  L.  Nourse  Jr.,  former 
v/ith  W.  Earl  Bothwell  Inc.,  have  joined  Com; 
ton  Adv.  Mr.  Frost  will  headquarter  in  Ne 
York  office  of  agency  as  account  executive  fi 
Drene  shampoo  and  Mr.  Nourse  will  be  basf 
at  Hollywood  office  as  account  executive. 

LANTZ  TO  BRISTOL-MYERS 
WALTER  P.  LANTZ,  formerly  with  Lambe 
Pharmacal  Co.,  New  York,  has  joined  Bristc 
Myers  Co.  as  advertising  manager. 
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WUEL-TV  advertisers  are  certain 
of  three  important  things.  First, 
they  are  assured  the  clearest  picture 
for  their  products.  Second,  they 
reach  the  entire  ̂   ilmington, 
Delaware  market — the  chemical 
capital  of  the  world.  Third,  their 
advertising  is  seen  and  heard  by  an 
established,  enthusiastic  audience 
showing  a  consistent  and  phenomenal 
gro^vth.  NBC  network  shows  and 
versatile  local  programming  make 
WDEL-TV  a  necessity  in  this 
market.  Write. 

T  V  .  AFFILIATES 

WGAL-TV  is  an  advertising  must 
in  the  large,  prosperous  Lancaster, 

Pennsylvania  market.  It  is  the 
first  and  only  television  station 

in  the  area,  no  other  TV  station 
reaches  this  important  section. 
The  number  of  its  viewers  is 

shoM'ing  an  amazing  growth. 
Audience  loyaltv  and  appreciation 

are  assured  through  skiUful  local 

programming 'and  the  top  shows  of all    four    television    networks — 
NBC,  CBS,  ABC  and  DuMont. 

No  matter  what  your  product 

— if  you  want  to  sell  this  extensive 
Pennsylvania  area  you  need 

WGAL-TV.  Write. 

Represented  by  Robert  Meeker  Associates 
CHICAGO       SAN  FRANCISCO       NEW  YORK       LOS  ANGELES 

STEINMAN  STATIONS 
Clair  R.  McCoUough,  General  Manager 

WGAL   WGAL-TV  WGAL-FM 
Lancaster,  Fa. 

WKBO  WRAW 

Harrisburg,  Pa.  Reading,  Pa. 

WDEL   WDEL-TV  WDEL-FM 
Wilmington,  Del. 

WORK  WEST  WEST-FM 
York,  Pa.  Easton,  Pa. 
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because  it  proves,  to  every  radio  time  buyer,  something  that's  well  worth  knowing: 

WFBM  has  one  of  the  nation's  soundest,  most 
sales-producing  promotion  programs — not  just 

for  Kroger's,  but  for  ALL  of  its  advertisers! 

We  appreciate  this  fine  acknowledgment  of  our  ef- 

forts for  promotion  of  Kroger's  recent  $65,000  Brand 
Name  Treasure  Hunt  in  a  contest  conducted  among 

31  of  the  nation's  top  stations.  And,  we're  pleased  to 
share  top  honors  with  WCHS,  Charleston.and  WAGA, 
Atlanta. 

NDIANA    ANY    WAY    YOU  JUDGE! 

BASIC  AFFILIATE:  Columbia  Broadcasting  System 

Represented  Nationally  by  The  Katz  Agency 

Associated  with:  WFDF  f//«/  — WOOD  Grand  Rapids  —  WEO A  Evansville 
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AN  D  K  E  S  U  LTS 

50.000 

WATTS 

Radio — America's  Greafesf  Advertising  Medium 

WJR 
C.  B.  S. 

MICHIGAN'S  GREATEST 
ADVERTISING  MEDIUM 

Repreienied  by RETRY 

THE    GOODWILL    STATION,  INC., FrSHER  BIOG. DETROIT 

G.  A.  RICHARDS 
chairman  of  fhe  Board 

HARRY  WiSMER 

Wee  President  and  General  Manager 
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SPOT  RADIO  LIliT 

WSB Atlanta 

NBC 

WBAL Baltimore 

NBC 

WNAC 
Boston 

MBS 

WICC Bridgeport 
MBS 

WBEN Buffalo 
NBC 

WGAR Cleveland 
CBS 

WFAA 
(Dallas  ) 

NBC 

(Ft.  Worth/ 
ABC 

WJR 
Detroit CBS 

KARM Fresno 
ABC 

KPRC 
Houston 

NBC 
WDAF Kansas  City 

NBC 

KFOR Lincoln 
ABC 

KARK Little  Rock 
NBC 

KFI Los  Angeles 
NBC 

WHAS 
Louisville 

CBS 

WTMJ Milwaukee 
NBC 

KSTP 
Mpls.-St.  Paul 

NBC 
WSM 

Nashville 
NBC 

WSMB New  Orleans NBC 
WTAR 

Norfolk NBC KOIL  , 
Omaha ABC 

WIP Philadelphia MBS 
KGW Portland,  Ore. NBC 
WEAN Providence 

MBS 

WRNL Richmond 
ABC 

WOAI San  Antonio NBC 
KOMO Seattle NBC KTBS 

Shreveport 
NBC 

KGA 
Spokane 

ABC 
WMAS 

Springfield 
CBS WAGE 

Syracuse 
ABC 

KVOO Tulsa NBC 
WSAU Wausau,  Wise. NBC 
WWVA 

Wheeling 
CBS 

KFH 
Wichita CBS 

THE  YANKEE  NETWORK 

TEXAS  QUALITY  NETWORK 

FEWER  DOLLARS 

SPENT... 

EACH  DOLLAR 

WORKING  HARDER 

Shrewdly  invested,  your  Spot  Radio 

dollar  works  at  peak  advertising  efficiency 

•—only  the  markets  you  want  — on  the 

station  that  serves  it  best  — with 

both  program  and  time  pointed  at 

the  very  audience  you  want. 

That  means  waste  pared  way,  way  down 

. . .  effectiveness  piled  on  thicker. 

You  harness  radio's  mighty  power 

and  drive  it  along  the  specific  road 

you  want  to  travel. 

No  better  starting  point  than  this 

potent  station  roster. 

EDWARD  PETRY  &  CO.,  INC 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  DETROIT 

ST.  LOUIS   •   SAN  FRANCISCO   •   DALLAS   •  ATLANTA 
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WILLIAM  KOSTKA,  formerly  with  United  States  Brewers  Foundation, New  York  and  NBC,  assumes  management  of  W.  W.  MacGruder  Inc., 
Denver  agency,  as  executive  vice  president  and  general  manager.  Firm 

name  changed  to  MacGruder,  Bakewell  &  Kostka  Inc.  ROBERT  D.  Mac- 
GRUDER  is  president  of  new  firm  and  GEORGE  BAKEWELL  Jr.  is  secretary- 
treasurer.  Mr.  Kostka  will  continue  his  public  relations  firm,  William  Kostka 
&  Assoc. 

HERBERT  L.  STEINER,  who  joined  Ben  Sackheim  Inc.,  New  York,  on  Jan.  1, 
elected  a  vice  president  and  director  of  company. 

JOHN  WILSON,  formerly  copy  supervisor  with  Kenyon  &  Eckhardt,  New  York, 
joins  Dancer-Fitzgerald-Sample  Inc.,  New  York,  in  its  copy  department. 

FARQUHAR  &  BAIR  Adv.  formed  by  JOHN  T.  FARQUHAR  and  EDWARD  J. 
BAIR  Jr.    Offices  in  First  National  Bank  Bldg.,  Utica,  N.  Y.    Mr.  Farquhar 
has  been  associated  with  agencies  for  past  12  years  as  radio  and  television 
director.  Mr.  Bair  was  art  director  at  Devereux  .&  Co.,  Utica.  TED  R.  DARVOE 
joins  firm  as  account  executive  and  merchandising  director.  Mrs.  VIRGINIA 
BAIR  is  space  buyer  and  production  manager. 

JACK  PETERSON,  formerly  radio  producer  at  CBS  Chicago  and  more  recently 
with  Herbert  H.  Horn  Inc.,  Los  Angeles,  joins  Barns  Chase  Co.,  San  Diego 
as  radio-television  director. 

E.  JOHNNY  GRAFF,  program  director  of  WBKB  (TV)  Chicago,  named  vice 
president  in  charge  of  radio  and  television  for  Kaufman  &  Assoc.,  Chicago agency. 

DANIEL  H.  STEELE  elected  president  of  Hamilton  Adv.  Agency,  Chicago 
succeeding  JOHN  J.  LAWLER,  who  becomes  chairman  of  board. 

FRANK  BRUGUIERE,  formerly  with  Avery  &  Bruguiere  Adv.,  San  Francisco 
joins  Blow  Co.,  same  city. 

GILBERT  McClelland,  former  director  of  MBS  Midwest  operations,  joins 
radio  department  of  Leo  Burnett  Agency,  Chicago. 

RUTH  JAROS  CERRONE,  formerly  with  Pedlar  &  Ryan,  New  York,  joins 
creative  staiT  of  Sullivan,  StaufFer,  Colwell  &  Bayles,  New  York. 

ROBERT  SHAPIRO,  formerly  creative  director  of  William  Lawrence  Sloan  Adv. 

joins  Jackson  &  Co.,  New  York,  in  creative  capacity. 

STUART  B.  SMITH,  formerly  manager  of  Canadian  Adv.  Agency  Ltd.,  Toronto 

joins  James  Lovick  &  Co.,  Toronto,  as  director  and  manager  of  Toronto  office 
He  formerly  was  with  Young  &  Eubicam,  Toronto. 

C.  H.  HALE,  formerly  with  Golden  State  Co.,  San  Francisco,  joins  BBDO same  city. 

ANTON  BONDY,  formerly  with  J.  Walter  Thompson  Co.,  New  York,  ani 

BBDO,  same  city,  joins  media  department  of  Kenyon  &  Eckhardt,  New  York 

BUD  HOLTZMAN  joins  Gerome  Adv.  Inc.,  St.  Louis,  as  head  of  televisioi 

department.  He  formerly  wrote  radio  scripts  for  WENR,  WGN  and  WCFL  al 

Chicago,  KMOX  St.  Louis  and  Playmakers  Production  Co. 

W.  H.  LONG  Co.,  York,  Pa.,  advertising  agency,  elected  to  National  Adv
ertisin 

Agency  Network. 

YOUNG  &  RUBICAM,  New  York,  commendated  by  Greater  New  York  Chap
tei 

of  the  Red  Cross  for  "outstanding  cooperation"  for  donations  to  vo
luntee 

blood  program. 

BILL  JONG,  formerly  of  Art  Center,  Los  Angeles,  joins  Hal  Stebbins 
 Inc 

that  city,  as  production  manager. 

MARION  E.  WELBORN,  for  past  two  years  partner  in  Associated  Adv.,
  L( 

Angeles,  joins  Walter  McCreery  Inc.,  as  business  manager  for 
 three  agenc 
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THE  VOICE  OF  DIXIE 

ALABAMA'S MOST  POWER-FULL  STATION 

690  KC 

50,000  WATTS 

RADIO  REPRESENTATIVES  INC. 

JOA 

National  Sales  Representatives 

Offices  in 

NEW  YORK 

CHICAGO 

SAN  FRANCISCO 

LOS  ANGELES 

•  WVOK  serves  Dixielanders  with  "their"  kind  of  music 

•  WVOK  carries  more  "live"  hill  billy  music  than  any  other  Birmingham  station 

•  WVOK  pulls  more  mail  than  any  other  Alabama  station  (over  5,000  letters  per  week) 

Cover  Alabama's  rich  number  one  market . . .  and  receive  plus  coverage  of  all  Dixieland 

Iralee  Benns,  Pres. 

BUY  WVOK 

BIRMINGHAM 

*  construction  permit 

W.  J.  Brennan,  Com'l  Mgr. 
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we're  finally  settled 

'n  rarin'  to  go,  at 
OUR  NEW  AUDITORIUM  STUDIO 

1440  N,  MERIDIAN  Street 

You  never  saw  anything 

like  our  opening  show... 

'It 

says  "Willie  wish" 
No  wonder  we're  jumping  up  and  down. 
Our  first  show  was  a  howling  success! 
Others,  since,  are  getting  just  as  big  a  hand. 
Our  surroundings,  our  faciHties  are 

ship-shape  and  we're  on  our  way  to  still 
bigger-and-oftener  sales  for  our 
advertisers.  Yes — entertainment-hungry 
lloosicrs  (with  plenty  of  what  it  takes 
to  buy  YOUR  products)  are  eagerly 

awaiting  the  top-level  shows  we're  now 
staging  from  our  incomparable  new  studios 

on  Indianapolis'  near  North  Side, 

*  Every  Monday,  Wednesday 
and  Friday . . . 

sponsored  by  STOKELY'S Finest  Foods 

A-B-C 

OF  INDIANAPOLIS 

George  J.  Higgins,  ̂ AanaQer  Free  &  Peters,  National  Representafives 

PILLSBURY  MILLS,  Minneapolis,  for  Pillsbury's  Best  Flour,  will  sponsor 
Jack  Hunt  folk  music,  transcribed  quarter-hour  strip,  on  40  stations  from 
today  (Monday)  through  May.    Agency:  Leo  Burnett,  Chicago. 

BEST  FOODS  Inc.,  New  York,  for  Rit  dyes  and  Shinola  shoe  polish,  begins  one- 
minute  and  chainbreak  schedules  for  both  products  in  from  75  to  80  markets 
early  in  April,  to  continue  through  June.  Markets  increased  on  each  about  15% 
since  last  spot  campaigns.    Agency:  Earle  Ludgin,  Chicago. 

PHILIP  MORRIS  &  Co.,  through  Biow  Co.,  New  York,  to  sponsor  interviews 
by  Dizzy  Dean  preceding  and  following  Yankee  home  games  over  WABD  (TV) 
New  York,  beginning  April  21.  Schedule  calls  for  63  daytime  games  and  14 
night  games. 

CHEMICALS  Inc.,  San  Francisco  (Vano  products),  signs  for  sponsorship  of 
Frank  Goss  news  broadcasts,  three  times  weekly  for  52  weeks  on  KCBS  San 
Francisco  and  Columbia  Pacific  Network,  starting  April  3.  Agency:  Garfield 
&  Guild,  San  Francisco. 

ISALY  DAIRY  STORES  of  Pittsburgh  appoints  Wasser,  Kay  &  Phillips  Inc., 
Pittsburgh,  to  handle  advertising.    Planning  spot  TV  campaign. 

HEWLETT  Bros.,  Salt  Lake  City  (jams,  jellies,  syrups,  preserves),  appoints 
Ross  Jurney  &  Assoc.,  same  city.  Firm  starts  mid-morning  show  over  KDYL 
Salt  Lake  City.    Ralph  Herbert  is  account  executive. 

SHOTWELL  Mfg.  Co.,  Chicago  (marshmallows,  candy),  names  Reincke,  Meyer 
&  Finn.,  same  city,  to  handle  its  advertising.  Media  plans  will  be  set  within 
fortnight,  with  radio  and  TV  being  considered. 

KLAMATH  Potato  Growers  Assn.,  Klamath  Falls,  Ore.,  appoints  Gerth-Pacific 
Adv.,  San  Francisco,  to  promote  1950  crop.  Radio  being  considered. 

PURE  OIL  Co.,  Chicago,  will  sponsor  one-minute  and  20-second  sound-on-film 
commercials  in  evening  hours  in  13  markets,  five  per  week,  for  13  weeks  start- 

ing end  of  April.  Agency:  Leo  Burnett,  Chicago.  Petroleum  products  and 
automotive  accessories  will  be  advertised. 

ADLER  Co.,  Cincinnati  (socks),  begins  first  TV  test  in  Chicago  on  WNBQ 
(TV)  with  two  20-second  spots  weekly  for  six  weeks.  Agency:  Ruthrauff  & 
Ryan,  Chicago. 

MODGLIN  Co.,  Los  Angeles  (Perma-Broom) ,  appoints  Compton  Adv.,  Holly- 
wood, to  handle  advertising,  effective  June  1.  Media  plans  now  being  dis- cussed. 

ATCHISON,  TOPEKA  and  SANTA  FE  Railway,  Chicago,  through  Leo  Burnett 
Agency,  same  city,  will  sponsor  one-minute  sound-on-film  TV  spots  in  Chicago, 
Detroit,  Los  Angeles  and  New  York  from  April  1  for  six  weeks.  Each  market 
will  have  26  spots. 

WESTCHESTER  AQUARIUM  appoints  William  Warren,  Jackson  &  Delaney, 
New  York,  to  handle  its  advertising.    Radio  will  be  used. 

A/tttwotk  ̂ ccountA  •  •  • 

ARMSTRONG  CORK  Co.,  through  BBDO,  New  York,  buys  Tuesday,  9:30-10  p.m. 
time  on  NBC-TV,  beginning  June  6,  for  new  dramatic  program  being  built 
by  NBC-TV  and  as  yet  untitled. 

BILTMORE  TUNA,  San  Francisco,  starts  sponsorship  of  Cisco  Kid,  Frederic 
W.  Ziv  package,  on  12  Don  Lee  stations,  Wednesday,  7:30-8:00  p.m.  PST.  Con- 

tract for  26  weeks.  Agency:  Harrington-Richards,  San  Francisco.  INTER- 
STATE BAKERIES  Corp.,  Kansas  City,  Mo.,  (Weber's  Bread)  currently  spon- 

soring program  on  12  Don  Lee  stations  through  Dan  B.  Miner,  Los  Angeles. 

HOTPOINT  Inc.  purchases  one-shot  on  CBS  radio  network,  5-6  p.m.  Sunday. 
May  14  for  special  Mother's  Day  show.  Maxon  Inc.,  New  York,  is  agency. Show  will  be  dramatic  program. 

GILLETTE  SAFETY  RAZOR  Co.,  sponsoring  three  major  basketball  games 
from  Madison  Square  Garden  on  26-station  ABC-TV  Network  March  18,  March 
25,  April  1.  Telecasts,  starting  at  10  p.m.  and  running  to  conclusion,  include 
National  Invitation  Tournament  and  National  Collegiate  Athletic  Assn.  eastern 
finals,  and  annual  East-West  all-star  game.    Agency:  Maxon  Inc.,  New  York. 

(Continued  on  page  79) 
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summer 

he  sure 

your  sales 

grow 

Last  Summer,  sixty  national  spot  and  local  advertisers  (25%  more  than 

the  year  before)  used  wcco  all  Summer  long.  Just  as  they  did  all 

year  round.  Many  for  the  tenth  straight  year. 

They  have  found  that  Summer  campaigns  on  wcco  make  their 

sales  groiv.  Because  during  June,  July  and  August  their  customers  in  wcco 

territory  spend  more  than  $686,000,000  on  all  kinds  of  retail  products. 

Better  still,  wcco  produces  big  Summer  profits  at  a  low 

Summer  cost-per-thousand.  In  fact,  since  1946,  wcco's  average  daytime 

Summer  Hooper  has  jumped  up  38.3%.  And  the  cost-per-thousand  has 

dropped  29.8%  \ 

To  be  sure  your  sales  grow  all  year  round,  join  wcco's  sixty 

year-round  sponsors.  Just  ask  us  or  Radio  Sales  about  a  hot  sales- 

personality  (like  Bob  DeHaven,  for  one).  You'll  find  wcco  sends  sales 

UP  with  the  temperature! 

Minneapolis- St.  Paul 
50,000  watts 
WCCO 

Represented  by 



Advertisement 

From  where  I  sit 

Joe  Marsh 

Handy  and  Easy 

Are  Both  Wrong 

Handy  Peterson  and  Easy  Roberts 

got  in  quite  an  argument  the  other  day 

over  at  Fred's  Garage  about  the  best 
spot  to  fish  up  at  Green  Lake. 

"Opposite  the  old  sawmill  is  the 

best  spot,"  says  Handy.  But  Easy 

"pooh-pooh's"  him.  "I've  seen  the  big- 

gest fish  caught  off  Cedar  Point,"  says 

Easy.  "I've  been  catching  them  there 

for  years." 
Then  Fred  goes  and  brings  out  the 

biggest  mounted  rainbow  trout  you  ever 

saw.  "Bet  you  that  was  caught  at  the 

sawmill,"  comments  Handy.  "Cedar 

Point,"  says  Easy.  "Well,"  says  Fred, 

"you're  both  wrong.  I  caught  this 

baby  right  out  in  the  middle!" 
From  where  I  sit,  there  are  always 

two  (or  more)  sides  to  every  story. 

Let's  live  and  let  live  in  the  true 
American  tradition  of  toleration.  Your 

opinion  is  worth  a  lot,  but  so  is  the 

other  fellow's — whether  it's  on  politics, 
the  best  fishing  spots,  or  whether  he 

likes  a  temperate  glass  of  beer  and 

you  like  buttermilk. 

(Letters  are  welcomed.  The  editors  reserve  the 
right  to  use  only  the  most  pertinent  portions.) 

Copyright,  1950,  United  States  Brewers  Foundation 

'Digest  of  News' 
EDITOR,  Broadcasting: 

...  It  seems  I  have  been  reading 
Broadcasting  for  most  of  the  20 
years  that  I  was  in  radio  and  I  am 
quite  certain  I  will  be  reading  it 
for  all  the  years  I  am  in  television, 
because  it  is  the  one  publication 
that  gives  me  a  digest  of  the  news 
and  feature  material  pertinent  to 
the  industry.  .  .  . 

Harry  Wayne  McMahan 
Executive  Producer 
Five  Star  Productions 
Hollywood 

Offers  Radio  File 

EDITOR,  Broadcasting: 

In  the  "early  days"  of  broadcast- 
ing, I  started  out  to  maintain  a 

comprehensive  file  on  all  matters 
pertaining  to  the  development  of 
commercial  radio,  from  specimen 
rate  cards  to  promotion  pieces  of 
all  kinds,  including  booklets,  sur- 

veys, etc.,  dating  back  to  1926. 
Someplace  around  1940,  I  de- 

cided I  would  never  complete  my 
"lifework"  and  discontinued  col- 

lecting samples. 
For  some  earnest  bibliographer, 

collector,    or    some    school  which 
would  like  to  delve  into  early  radio 
workings,  this  collection  is  avail- 

able at  no  charge.    I  have  the  ma- 
terial stored  at  my  home,  and  will 

be  glad  to  hear  from  anyone  inter- 
ested in  acquiring  it. 
Alex  Sherwood 
Standard  Radio  Transcrip- 

tion Services  Inc. 
665  Fifth  Ave.,  New  York 

Why  No  A&P  Time? 

EDITOR,  Broadcasting: 
.  .  .  Several  of  the  radio  boys  in 

this  area  were  talking  last  week 
about  the  "A  &  P  Case,"  so  highly 
publicized  and  advertised  in  the 
newspapers.  ... 

I  haven't  heard  any  radio  time 
paid  for  by  A&P  nor  have  I  had 
the  slightest  feeler  for  such  adver- 

tising on  this  station.  .  .  . 
.  .  .  Our  circulation  is  about  seven 

times  greater  than  that  of  our  next 
competitor  (a  five  a  week  paper)  . . . 

I  am  just  wondering.  Why?  .  .  . 
William  Shepherd 
Prom.-Com.  Mgr. 

WWGA  Tifton,  Ga. 

'Hear/  Not  'Read' 
EDITOR,  Broadcasting: 
...  I  heard  a  radio  announcer 

on  an  early  morning  program  say : 

"Did  you  READ  about  the  Leopard 

in  Oklahoma  City—?" .  .  .  That  after  radio  broke  the 
story  on  all  newscasts  came  limping 
in  with  headlines  the  next  morning 
—after  dailies  carried  front-page 
stories  about  the  continuing  hunt 
Tuesday  morning,  while  radio 
listeners  that  same  morning  were 
hearing  newscasters  tell  of  the 
successful  drugging  and  recap- 

ture of  the  leopard.  .  .  . 
.  .  .  This  radio  announcer  should 

be  sent  by  the  program  director 
to  head  of  the  class  and  forced  to 
write  "READ"  on  the  black-board 
100  times,  draw  100  lines  through 
those  same  unspeakable  words,  and 
then    write    "HEAR    ON  THE 
NEWS"  100  times.  It  would  do  him 
good  and  it  would  do  radio  good. 

Norman  Lassetter 
Program  Director 
WFGN  Gaffney,  S.  C. 

Rea's  'Roving  Phone' 
EDITOR,  Broadcasting: 

.  .  .  This  49-50  winter  was  the 
worst  we  have  had  on  the  Cana- 

dian Pacific  Coast  for  the  past  50 

years — which  brings  me  to  our  en- 
terprising manager's  Roving  Mike broadcast  —  and  your  cartoon 

[Broadcasting,  Feb.  22]. 
Bill  Rea  and  his  Roving  Mike 

are  very  well  known  in  Vancouver, 
New  Westminster  and  this  district. 
When  the  gales,  snow  and  ice  ar- 

rived this  winter  our  versatile 
owner-manager  changed  his  broad- 

cast to  the  Roving  Telephone  for 
two  months!  Each  day  he  opened 
his  broadcast  with  a  timely  ques- 

tion— and  listeners  were  asked  to 

(Continued  on  page  20) 

O'Butcher  of  KIST 

SURE  and  the  "wearing  of 
the  green"  was  worn  all  over 
America  on  St.  Patrick's  Day 
— but  nowhere  more  authenti- 

cally than  at  KIST  Santa 
Barbara,  Calif.  Never  one  to 
let  an  observance  down — on 
Christmas  Day  mistletoe  was 
distributed  so  that  everyone 
could  be  KIST— Harry  C. 
Butcher,  president  of  KIST, 
decided  to  do  right  by  the 
March  17th  observance. 
Through  the  Horace  Lohnes law  firm  in  Washington,  Mr. 

Butcher  got  in  touch  with  the 
Irish  embassy  and  asked  them 
for  the  loan  of  a  flag  of  the 

Irish  Free  State.  On  St.  Pat- 
rick's Day  the  mast  at  KIST 

displayed  an  American  flag, 
California  flag,  and  the  Irish 
banner. 
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a  truly  portable  Field 

•  Weighing  only  12 1/2  pounds — including  bat- 
teries, here's  a  small,  compact  field-intensity 

meter  of  high  accuracy  that  carries  around  like  a 
portable  radio  .  .  .  and  operates  almost  as  simply. 
You  tune  in  a  signal,  adjust  a  built-in  calibrating 
oscillator  and  receiver  gain  .  .  .  and  read  signal 
intensity  directly  in  microvolts-per-meter.  No  charts, 
curves,  or  correction  factors  to  worry  about.  No 
computations  to  make. 

Designed  with  a  wide  sensitivity  range  of  10 
microvolts  meter  to  10  volts 'meter,  Type  WX- 2  C 
enables  you  to  make  field-strength  readings  any- 

where— from  the  very  shadow  of  your  trans- 

mitter, to  the  toughest  location  "down-in-the 

-Intensity  Meter 

noise."  Plenty  of  front-end  selectivity,  too.  Loop 
antenna  Q  is  approximately  100  at  one  mega- 

cycle; An  r-f  amplifier  stage  provides  a  very  high 
order  of  image  rejection. 

Power  supply;  Ordinary  flashlight  dry  cells  for 
the  quick-heating  tube  filaments — and  a  67-volt 
battery  of  the  size  used  in  camera-type  radios  for the  B  supply. 

A  lot  easier  now  to  get  the  facts  on  your  cover- 
age, service  area,  and  antenna  efficiency  .  .  .  with 

RCA's  new  portable  WX-2C.  Ask  your  RCA 
Broadcast  Sales  Engineer  for  the  facts.  Or  write 
Department  1 9-CC,  RCA  Engineering  Products, 
Camden,  New  Jersey. 

BROADCAST  EQUiPMBNT 

RAD  to  CORPORATtOM  of  AMER/CA 

EMGIMEBRINO  PRODUCTS  DEPARTMENT,  CAMDEN,  M,  J, 

In  Canada:  RCA  VICTOR  Company  Limited,  Montreal 
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WBIG 

The  Prestige  Station 

of 

the  Carol
inas'* 

WBIG 
dominates  "The 

Magic  Circle"* having  more  of  the  20  top 

Nielsen-rated  programs  than 

all  other  stations  combined 

within  a  50  mile  radius  of 

Greensboro. 

5,000  watts 

unlimited 

CBS  affiliate 

gilbert  m.  Hutchison 

general  manager 

Represented  by  HoUingbery 

the  richest  and  most  populous  area  of  North 

Carolina,  the  South's  wealthiest  and  most 
progressive  state. 

PROMOTIONAL  play  by  KLER 
Rochester,  Minn.,  on  the  hidden 
coin  trick  brought  thousands  of 
coin  seekers  milling  about  down- 

town streets  in  search  for  one  of 
the  payolf  digits,  according  to 
General  Manager  Walt  Bruzek. 

The  coin  promotion,  part  of  the 
"Golden  Opportunity"  campaign 
by  KLER,  utilized  16  teams  of 
"coin  droppers"  who  distributed 
365  pieces  between  7  and  8  p.m. 
on  Feb.  20.  Eighteen  Rochester 
merchants  cooperated  in  the  drive 
which  emphasized  opportunities  in 
America  and  acquainted  people 
with  call  letters,  frequency  and 
program  offerings  of  the  station. 

At  deadline  for  the  return  of 
coins,  362  coins  had  been  turned  in, 
KLER,  an  ABC  outlet,  reports. 
Grand  prize,  consisting  of  a  two- 
week  vacation  in  Hawaii,  was 
awarded  to  Mrs.  W.  C.  Robinson, 
Rochester  housewife,  who  brought 
in  the  first  large  coin.  Other  prizes 

Winning  contestant  receives  aware 
from  Mr.  Bruzek. 

ranged  in  value  from  electri< 
blankets  and  toasters  down  to  Zippc 
lighters.  Contest  was  precedec 
by  newspaper  ads,  station  spot! 
and  merchant  participation. 

On  01  -(iccounti 

WHEN  he  was  in  elementary 
school,  Milton  Joseph 

Stephan's  favorite  subject 
was  composition.  This  subject  was 
to  lead  him  into  radio  and  televi- 

sion and  eventually  to  his  present 
position  as  director  of  radio  and 
television  for  Allen  &  Reynolds  Ad- 

vertising Agency  in  Omaha. 
Today,  the  radio  and  television 

department  of  Allen  &  Reynolds, 
under  Milt's  direction,  is  produc- 

ing, writing  and  creating  shows 
and  announcements 
for  over  50  clients. 

Milt  was  born  in 
Omaha  on  Aug.  11, 

1924.  After  discov- 
ering his  bent  for 

compositit)n  in  his 
early  school  years, 
he  augmented  this 

by  packing  in  more than  the  required 
amount  of  subjects 
for  a  college  pre- 

paratory course, 

with  journalism,  ad- 
vertising or  law  in mind. 

When  he  left  high 

school,  however.  Milt 
decided  upon  practi- 

cal experience  over 
attending  a  univer- 

sity. While  vacationing  in  Califor- 
nia, he  decided  to  seek  employment 

there.  For  better  than  a  year,  he 
was  associated  with  a  patent  medi- 

cine firm  and  watched  closely  the 
methods  used  in  its  marketing  and 
advertising. 

His  entry  into  the  advertising 
world  was  interrupted  by  the  war. 
Milt  had  three  years'  service  in  the 
Navy,  two  of  which  were  continu- ous overseas  duty. 

Still  planning  to  make  radio  ad- 

MILT 

vertising  his  career,  the  ex-sailo: 
made  his  official  entry  into  radi 
via  an  Omaha  station  and  soon  be 
came  director  of  continuity  am 

commercial  production  at  Omaha' Mutual  outlet,  KBON.  Althougl 
television  had  not  yet  reachei 
Omaha,  Milt  put  in  every  availabl 
moment  preparing  for  the  adven 
of  the  medium. 

He  joined  A  &  R  July  12,  1948 
Milt  considers  every  campaig; 

his  favorite  one  - 
while  he's  workin; 
on  it.  Looking  bac 
on  several  cam 

paigns,  however,  h 
especially  likes  to  rt call  the  Peter  Pa 
Bread  "Strength  an 

Energy"  series  o transcribed  spot 
with  Jim  Ameche  a 
narrator. 

Lately  he  ha 
written  and  pr( 
d  u  c  e  d  transcribe 

spots  designed  to  ir crease  the  sales 
TV  sets  in  Omahj 
This  series  of  spot 
is  the  backbone  c 

an  industry-wid 
campaign  sponsore 

by  the  Nebraska-Iowa  Electrics 
Council,  and  designed  to  introduc 
television  sets  into  8,000  moi 
homes  within  a  30-day  period. 
From  the  family  standpoint.  Mil 

has  purchased  a  new  home  and  i 
engaged  to  be  married  in  May.  H 
is  a  Master  Mason,  Nebraska  Blu 

Lodge  #1,  A.  F.  &  A.  M.  He  like 
to  hunt  and  fish  and,  in  additioi 
hopes  some  day  soon  to  start  builc 
ing  and  collecting  scale  mode 
replicas  of  automobiles. 
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Daytime  listeners  prefer 
WGAR.  Hooperatings 
(Dec.  '49- Jan.  '50)  show that  from  8  A.M.  to  7  P.M. 
weekdays,  WGAR  has  the 
first  five  top  rated  shows . . . 
and  12  of  the  top  15! 
WGAR  programs  are  first 
in  28  out  of  the  44  quarter- 
hour  periods! 

Popularity  goes  hand  in 
hand  with  promotion. 
WGAR  paid  for  linage  on 
station  and  program  pro- 

motion appears  regularly 
throughout  the  year  in  15 
leading  northern  Ohio 
newspapers.  One  copy  of 
each  of  these  newspapers 
with  a  WGAR  ad,  stacked 
together,  would  tower  18 
feet!  WGAR  believes  in 
advertising! 

ihe  SPOT-for  SPOT  RADIO 

Right:  Mr.  William  E.  Hunger, 
President  and  Treasurer  of  the  Union 
Oil  Company  of  Ohio,  member  of 
Cleveland  Petroleum  Club,  Ohio 
Petroleum  Marketers  Association, 
Cleveland  Rotary  Club  and  Cleveland 
Chamber  of  Commerce.  Left:  Mr.  L. 
L.  Altman,  Vice  President  and  Secre- 

tary of  the  Union  Oil  Company, 
member  of  Cleveland  Petroleum 
Club,  Ohio  Petroleum  Marketers 
Association  and  National  Paint, 
Lacquer  and  Varnish  Association. 
Union  Oil  is  a  WGAR  advertiser. 

Don  Hyde  with  "This  Is 
Cleveland"  is  one  example 
of  a  WGAR  program  avail- 

able for  sponsorship.  "This 
Is  Cleveland"  features Clevelanders  in  the  news 
and  life  in  the  city  from  an 
unusual  angle.  It  includes 
such  on-the-spot  tape- 
recorded  events  as  a  jury- 
fix  and  the  confessions  of 

a  dope  addict. 

RADIO...  America's  Greatest  Advertising  Medium. . .WGAR. . .CBS. ..  50,000  watts... Represented  Nationally  by  Edward  Petry  &  Company 

il  'i 
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oes 

Well,  not  intentionally.  But  BROADCASTlNG-Telecasting  will  tell  anyone  who  wants 

to  know  exactly  how  hundreds  of  national  spot  and  network  advertisers  used  radio 

and  television  in  1949.  You'll  find  it  all  in  the  APRIL  17th  ISSUE  .  .  .  which 

incidentally  is  the  same  issue  covering  the  NAB  convention. 

from  A  to  Z 

Here  you'll  find  the  stuff  that  planning  board  sessions  and  leading  time  buyers  consult  all 

through  the  year  .  .  .  Broadcasting's  copyrighted  product  analysis  of  29  basic  groups, 

from  automotive  to  cigarettes  to  toiletries.  On  April  17th  we'll  tell  .  .  . 

*  national  spot  expenditures  in  1949  by  29  product  groups 

*  network  gross  expenditures  in  1949  by  product  groups 

*  who  spent  the  most  advertising  dollars  and  where  in  1949 

*  how  competing  products  split  their  advertising  budgets  between  radio 

and  television 

*  active  spot  accounts  in  1949 

*  individual  product  analysis  showing  leading  network  and  spot  adver- 
tisers 

plus  -  -  -  advertisers  analysis,  the  forecast  by  key  people  of  business  prospects  for  broad- 
cast advertising  during  1950. 

Yes,  sir,  right  here  between  the  covers  of  Broadcasting  you'll  find  this  wealth  of  infor- 

mation. It's  a  really  complete  analysis  of  network  and  spot  advertising  by  every  major 
classification  of  industry,  company  and  product  divided  according  to  radio  and  television. 



II 

WHAT  EVERY  TIME  BUYER,  EVERY  RADIO  DIRECTOR  WILL  WANT 

.  .  .  this  treasure  house  of  data  with  year  'round  worth  ...  an  exclusive  source 
for  fundamental  facts  on  broadcast  advertising. 

WHAT  EVERY  STATION  SHOULD  DO  (now) 

In  a  word,  advertise. 

And  we  mean  in  the  April  17th  NAB  Convention  issue  of  Broadcasting. 

Think  what  extra  attention  such  an  information-packed  issue  will  command 

.  .  .  what  extra  circulation  you'll  get.  Over  17,500  total  circulation. 

This  is  no  one-shot  venture,  but  something  invaluable — where  the  very  people 

(advertisers  and  their  agencies)  you  want  to  reach  can  see  your  station's  story 

for  the  rest  of  "1950. 

WILL  THEY  SEE  YOU  REPRESENTED  THERE? 

DEADLINE  IS  APRIL  7th. 

so  don't  be  an  April  18th  mourner  who  wishes 
he'd  done  what  vou  can  still  do.    Get  in 
BROADCASTING'S  April  17th  NAB  issue 
for  sure,  right  now.    Regular  rates  prevail. 
On  a  one-time  basis  that's  

Page   $350 
Half  Page  $200 
Quarter  page   $120 
Eighth  page   $70 
Sixteenth  page  $45 

Write  or  wire  (collect)  vour  reservation  to 
BROADCASTING,  National  Press  Building, 
Washington  4,  D.  C. 

BROADCASTING  -  -  -  more  thon  ever  "the"  mog- azine   preferred   by  the   buyers   of   radio   and   TV  time. 



|—   LATEST    CONLAN  RADIO  REPORT  — , 
—  SHARE  OF  AUDIENCE  — 

Morning 

Periods 

Afternoon 
Periods 

"A"  Network- 
so  Kw. 

27.6 26.S 

WHLI 26.7 25.9 

"B"  Network- 
so  Kw. 

10.2 8.1 

"C"  Network- 
so  Kw. 

14.3 14.3 

"D"  Network- 
so  Kw. 

10.8 13.1 

"E"  Independent — 
SO  Kw. 

'  2.0 

2.2 

"F"  Independent — 
10  Kw. 

2.3 
1.5 

All  Others— FM-TV 6.1 
8.4 

Survey  Periods:  Monday  thru  Sunday — 8:00  A.M.  to 
5:30  P.M. — February  1950,  Hempstead,  Long  Island, 
New  York. 

AND  IN  HEMPSTEAD  63%  B  M  B 

...u.  VOICE  OF 
LONGISIAND^^ 

■  V      LON
G  ISLAND,  N

-Y. 

J7n  tAe  l^ubllc  SJnte'ce5t 

KCOM  Storm  Service 
REGULAR  commercial  schedule 
was  dropped  by  KCOM  Sioux  City, 
Iowa,  from  2:30  p.m.  to  midnight 
when  the  March  7  blizzard  swirled 
through  the  Midwest.  During  that 
time  period,  the  station  accepted 
1,500  telephone  calls  from  people 
stranded  on  farms  and  in  cities 
within  a  60  mile  radius  of  Sioux 
City.  Requests  included  aid  for  a 
youngster  stricken  with  polio,  in- 

formation for  a  separated  family, 
night  quarters  for  two  homeless 
horses  and  messages  of  wherea- 

bouts for  scores  of  isolated  family 
members. 

*  *  * 

Clearing  Service 

WHEN  an  ice  storm  recently  hit 
Michigan,  Indiana,  and  Ohio  and 
left  rural  communities  without 
communication  or  electric  power 
for  periods  up  to  36  hours,  WTVB 
Coldwater,  Mich,  served  as  a  clear- 

ing house  for  messages  and  special 
announcements.  Though  crippled 
itself  by  repeated  power  failures, 
WTBV  remained  on  the  air  until 
normal  communication  was  re-es- 

tablished. WELL-AM-FM  Battle 
Creek  serviced  WTVB  with  AP  re- 

ports, placing  copy  on  Coldwater- 
bound  buses  until  service  was  re- 

stored. AP's  Detroit  bureau  also 

helped,  anticipating  WTVB's  news needs. *  *  * 

WNAX  Feeds  News 

SOUTH  DAKOTA  stations  and 
newspapers,  isolated  by  a  severe 
spring  blizzard  that  tore  down 
service  wires,  drew  valuable  news 
assistance  fortnight  ago  from 
WNAX  Yankton-Sioux  City.  Re- 

Open  Mike (Continued  from  page  lU) 

phone  in  if  they  wished  to  express 
an  opinion.  Needless  to  say  the 
CKNW  switchboard  was  like  a 
tower  of  jewels  for  the  15  minutes 
of  broadcast  time — and  for  a  full 
hour  after,  most  mornings !  . .  . 

Sheila  Hassell 
Publicity  Director 
CKNW  New  Westminster, B.  C. 

[Editor's  Note :  Here's  Mr.  Hix's  cartoon again:] 

"It's  this  sort  of  thing  that  makes 
it  hard  to  do  a  Man-on-the-Street 

broadcast." 

ports  were  fed  on  regular  WNAX 
newscasts  at  the  request  of  Harl 

Anderson,  chief  of  AP's  state  bu- reau in  Sioux  Falls.  Station  news- 
men cued  their  broadcasts  with 

these  remarks:  "Attention,  Ameri- 
can News,  Aberdeen :  Dadly  Plains- 

man, Huron,  and  all  newspapers 
and  radio  stations  cut  off  from 
news  sources  by  the  storm  emer- 

gency. WNAX  grants  permission 
to  copy  or  record  this  material  for 
news  purposes.  WNAX  is  happy 
to  cooperate  with  other  agencies  in 
the  dissemination  of  the  news. 

Please  copy." 

WJMC  Aids  Indians 

UNUSUALLY    heavy    snows  in 
Northern   Wisconsin  laid  the 
groundwork  last  month  for  some 
spirited    action    by    WJMC  Rice 
Lake,  Wis.     When  word  reached 
the  station  that  some  snow-bound 
Chippewa  Indians  were  sick  and 
starving.  Manager  Greg  Rouleau  I 
and  Harry  Wills,  WJMC  program  i 
director,  took  a  tape  recorder  to  the 
reservation  and  interviewed  Fath- 

er  Paulinus,   a   Franciscan  friar  ■ 
stationed  there.    On  their  return  • 

they  set  up  food  depots  and  aired ' 
the    Paulinus    interview,    adding ' 
their  own  plea  for  aid.  Within 
four  days,  during  which  WJMC  | 

broadcast  an  "honor  roll"  of  do- 1 
nors,  the  supplies  were  on  their  way 
to  the  post. 

*    *  * 

Kent  Trains  Moving 

IN  NORTH  Dakota,  where  a  sim- 
ilar spring  blizzard  played  havoc  j 

with  all  communications  —  tele-j 
phone  service,  teletype,  etc.— KFYR  Bismarck  used  its  auxiliary  j 

power  system  for  two  days  while! 
other  stations  remained  off  the  air , 
for  lack  of  power.  For  second  | 
time  in  20  years,  station  reports,  i 
KFYR  furnished  its  facilities  tc 
the  Northern  Pacific  Railway  (foif 

dispatching).  Both  KFYR  andi 
KSJB  Jamestown,  with  dispatchers  i 
in  their  studios,  monitored  each, 
other's  signals  and  had  passengei  | 
and  freight  trains  moving  orj 
schedule — after  notifying  FCC  oli 
the  emergency. 

Airs  Distress  Messages I 

KVOX  Moorhead,  Minn.,  reports  i1| 
played  a  leading  public  service  rol< 
March  7  and  8  when  a  sudden  win-  • 
ter  blizzard  struck  the  Moorheacf 
and  Fargo,  N.  D.,  area.  KVOX| 
reports  that  two  stations  in  Farg(  I 
were   silenced   when   power   lines  i 
were  toppled  by  strong  winds.  Witl  | 

many  persons  marooned  in  Fargd 
and  Moorhead  because  of  the  storm 
KVOX  broadcast  hundreds  of  dis 
tress  messages  informing  listener;  j 
that  their  relatives  and   friend!  | 

were  safe.   KVOX's  news  and  spe  i 
cial  events  staff  also  worked  over 

time  gathering  news  of  the  storm's progress  when  the  station  was  de 
prived  of  teletype  news  service. 
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Let's  buy  the  roller- 

coastey,  elmirey/ 

p  here  in  the  Red  River  Valley,  every 

day  is  like  a  circus.  .  .  Yessir,  we  all  make 

big  money — $1750  more  per  family 

than  the  national  average — and  we're 
able  to  buy  doggone  nearly  anything  we 
want! 

WD  AY,  Fargo,  keeps  our  wealthy  hay- 

seeds right  up-to-date  on  brand  names  of 
all  kinds. 

Here  are  the  Dec.  '49 -Jan.  '50  Hooper 
comparisons : 

Weekday  Share  of  Audience 
Morning Afternoon 

Evening 

WDAY 63.9% 69.1% 66.7% 

Station  "B" 
20.6% 11.7% 13.3% 

Station  "C" 

6.3% 11.6% 
9.6% 

Station  "D" 

4.9% 1.7% 
7.7% 

Station  "E" 

4.8% 6.1% 

Get  all  the  facts  about  this  remarkable 

station,  today!  Write  to  us  or  ask  Free 

&  Peters! 

FARGO,  N.  D. 

NBC  •  970  KILOCYCLES  «  5000  WATTS 

FREE  &  PETERS,  INC. 

Exclusive  National  Representatives 



ITS  EASY. 

IF  YOU 

KNOW  how! 

You  don't  have  to  jump  to  any  hazardous  conclusions  to 
determine  what  station  is  really  outstanding  in  the  Shreveport 

area.  KWKH's  superior  experience  and  programming  Know- 
How  produce  statistical  proof  of  leadership! 

KWKH's  Clear-Channel,  CBS  signal  comes  in  strong  and 
clear  in  hundreds  of  booming  Mid-South  counties.  .  .  . 

New  BMB  and  mail-pull  figures  prove  that  KWKH  is  an  out- 

standing favorite  throughout  these  rural  areas! 

Shreveport  Hooperatings  (Dec.  '49-Jan.  '50)  tell  the  same 

story  of  KWKH's  urban  superiority: 

KWKH  got  a  70.9%  greater  Share  of  Audience 

than  Second  Ranking  Station,  for  Total  Rated 
Periods! 

KWKH  was  first,  weekday  mornings,  by  an  over- 
whelming 1 18.9%! 

Let  us  send  you  all  the  facts — today! 

50,000  Watts    •  CBS 

KWKHI 

SHREVEPORT  f  LOUISIANA 

The  Branham  Company 

Representatives 

a- 

Henry  Clay,  General  Manager 
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BMB'S  SUCCESSOR 

Broadcast  Audience  Measurement  Inc.  Formed 

(Also  see  story  page  30) 

FORMATION  of  Broadcast 
Audience  Measurement  Inc., 
an  industry-wide  successor  to 
the  soon  -  to  -  be  -  dissolved 
Broadcast  Measurement  Bu- 

reau, was  begun  in  New  York 
last  week. 

The  new  corporation,  first 

( proposed  at  the  NAB  boa
rd 

meeting-  a  month  ago  in  Ari- 
zona [Broadcasting,  Feb.  13], 

would  acquire  the  assets  and  liabil- 
ities of  BMB  and  perhaps  even- 

tually set  in  motion  and  conduct 
further  audience  measurement. 

The  decision  to  attempt  the  or- 
ganization of  the  new  corporation 

was  made  at  a  meeting  of  commit- 
tees from  NAB,  the  American  Assn. 

of  Advertising  Agencies  and  the 
Assn.  of  National  Advertisers. 
I  A  statement  released  after  the 
meeting  said  incorporators  of  the 
new  research  organization  would 
Ibe  chosen  "from  among  those 
agencies,  advertisers  and  broad- 

casters who  have  already  indicated 
their  desire  to  be  associated  with 
the  inauguration  of  the  new  corpo- 
ration." 

It  was  learned  that  Don  Petty, 
i  NAB   general   counsel,   was  pre- 
1  paring   incorporation   papers  and 
!  hoped  to  acquire  the  signatures  of 
15  incorporators. 

It 

Present  Proposal 

At  this  stage  of  the  plan,  it  is 
I  [proposed  that  nine  broadcasters 
and  six  agency  and  advertisers' 
representatives  become  incorpora- 

tors. The  numerical  representation 
Dn  the  board  of  directors  of  BAM 

»'\'ould  be  also  distributed  in  the same  ratio. 
The  identities  of  those  proposed 

as  incorporators  were  not  known. 
T Earlier  it  had  been  reported  that 
among  broadcasters  who  had  volun- 

teered to  act  in  that  capacity  were 
J.  Harold  Ryan,  Fort  Industry  Co., 
BMB  chairman  and  former  NAB 
ipresident;  Roger  Clipp,  WFIL 
Philadelphia;  Robert  T.  Mason, 
WMRN  Marion,  Ohio;  Frank  King. 

I'WMBR  Jacksonville,  Fla.,  and  Clair 'R.  McCollough,  Steinman  stations. 
The  AAAA  will  not  participate 

officially  in  the  incorporation  of 
BAM,  it  was  learned.  Agency  rep- 

resentatives who  sign  as  incorpora- 
tors will  do  so  independent  of  the 

association.  A  similar  position  -ndll 

be  taken  by  the  ANA,  it  was  be- 
lieved. 

The  action  of  the  three  commit- 
tees last  week  was  described  as  pre- 

liminary. The  intention  was  to 
start  the  formation  of  the  new  cor- 

poration, leaving  details  of  its 
structure  and  functions  for  later 
discussion. 

According  to  the  present  plans, 
Broadcast  Audience  Measurement 
Inc.  would  be  financed  by  stock  is- 

sue. Broadcasters  would  pay  the 
bill,  with  agencies  and  advertisers 
refraining  from  financial  participa- 
tion. 

It  was  reported  that  the  commit- 
tees hoped  that  Mr.  Petty  would 

complete  the  job  of  incorporation 
within  two  weeks — in  advance  of 
the  NAB  convention  where  the  pro- 

posal would  certainly  be  a  subject 
of  discussion. 
NAB  board  approval  of  the 

launching  of  a  successor  organiza- 
tion to  BMB,  which  will  expire  June 

30,  the  end  of  its  fiscal  year,  unless 
its  life  is  unexpectedly  prolonged 

by  the  NAB  board,  was  given  at 
the  Chandler,  Ariz.,  meeting  a 
month  ago. 

The  plan  approved  by  the  NAB 
board  envisioned  a  research  corpo- 

ration of  $1  million  authorized  capi- 
tal, financed  by  an  issue  of  $10  per 

common  stock. 

As  outlined  by  the  decision  of  the 
NAB,  ANA  and  AAAA  committees 
last  week,  the  organization  would 
seek  the  approval  of  the  BMB 
board  of  directors  to  take  over  as- 

sets of  BMB  upon  the  latter's  dis- solution. These  assets  would  con- 
sist principally  of  BMB  Study  No. 

2  reports  on  stations. 

Station  Reports  Released 

The  station  reports  have  already 
been  released  to  the  more  than  600 
BMB  subscribers,  and  complete  sets 
of  reports  have  gone  to  about  350 
agencies  and  advertiser  members 
of  the  ANA  radio  and  television 

group. 
BMB  is  now  busy  servicing  re- 

quests for  additional  information, 
and  this  service  job  would  be  an- 

other BMB  function  inherited  by 
the  proposed  BAM. 

It  was  emphasized  that  BAM,  if 
organized  to  succeed  BMB,  would 
take  over  not  only  the  assets  but 
also  whatever  liabilities  existed. 
Outstanding  among  the  latter  is 
$75,000  owed  to  NAB  which  ad- 

vanced that  sum  to  assist  the  pro- 
duction of  Study  No.  2. 

It  is  regarded  as  probable  that 
the  debt  can  be  repaid  to  NAB,  as- 

suming station  subscribers  pay  out- 
standing obligations  by  the  end  of June. 

The  nature  of  future  research 
projects  to  be  undertaken  by  the 
newly  proposed  corporation  was,  of 
course,  undecided.  Agency  and  ad- 

vertiser representatives  attending 

last  week's  meeting  were  under- 
stood to  have  vigorously  urged  the 

continuation  of  industry-wide  re- 
search, but  the  kind  of  measure- 

(Continued  on  page  50) 

COX,  HOWELL  MERGE  ̂
J>!^ 

Atlanta  AM-TV 

ATLANTA'S  TWO  newspapers— the  Journal  ( WSB-AM-FM-TV)  and 
the  Constitution  (WCON-AM-FM  and  TV  under  construction) — have 
been  merged,  it  was  learned  authoritatively  by  Broadcasting  last  Friday. 

The  consolidation  is  destined  to  have  an  important  bearing  on  the 
Atlanta  radio-TV  situation,  since 
under  the  Federal  duopoly  regula- 

tions, the  radio  properties  cannot 
be  owned  or  operated  jointly. 

While  no  formal  announcement 
was  forthcoming.  Broadcasting 
learned  the  Journal  Co.,  headed  by 
former  Gov.  James  M.  Cox,  ac- 

quires control  of  the  combined 
operations,  with  Maj.  Clark  Howell, 
publisher  of  the  Constitution,  as  the 
substantial  minority  stockholder.  A 
new  company  will  be  formed,  which 
becomes  the  licensee  of  the  Journal 
radio  properties. 

Thus  WCON,  ABC  outlet  on  550 
kc.  %vith  5,000  w,  would  be  sold  to 
a  third  party  or  discontinued.  The 
Constitution  also  has  under  con- 

struction WCON-TV,  assigned  to 
Channel  2.  A  problem  would  be 
involved  in  any  eff^ort  to  transfer 
or   sell   this   construction  permit. 
since  the  FCC  regards  construc- 

tion permit  transfers  in  the  video 

field  as  constituting  "trafficking." Because  of  the  unique  aspects, 
however,  it  was  thought  likely  the 
FCC  would  be  asked  for  time  in 

which  to  permit  the  Constitution 
to  dispose  of  the  radio-TV  proper- 

ties on  the  ground  that  the  news- 
paper has  diligently  pursued  con- 

struction of  the  TV  station,  slated 
to  begin  operation  this  summer. 

The  WCON  radio  properties  are 
believed  to  entail  an  investment  of 
close  to  $1,000,000. 
While  details  were  lacking,  it 

is  understood  that  no  financial 
consideration  is  involved  in  the 
fusion  of  the  newspapers.  The 
merger  presumably  was  effected 
through  the  exchange  of  stock, 
with  Gov.  Cox'  organization  ac- 

quiring control.  The  Journal  Co. 
owns  the  50,000-w  clear  channel 
WSB,  which  is  NBC-affiliated,  and 
WSB-TV,  which  began  operation 
last  year,  as  well  as  the  Class  B 
FM  outlet.  Only  other  TV  station 

in  Atlanta  is  Fort  Industry  Co.'s 
WAGA-TV,  on  Channel  5. 

Maj.  Howell  last  Thursday  noti- 
fied Mark  Woods,  vice  chairman  of 

ABC,  that  the  newspaper  merger 
had  been  agreed  upon.  It  was  pre- 

ffiROADCASTING     •  Telecasting 

sumed  that  ABC  would  continue 
with  WCON  if  the  properties  are 
sold  to  acceptable  operators. 

If  WCON  is  discontinued,  it  is 
presumed  ABC  would  move  either 
to  WGST,  operating  on  920  kc. 
with  5,000  w.  day  and  1,000  w. 
night,  or  to  WATL,  using  5,000  w. 
on  1300  kc.  WGST  is  now  the 
Mutual  affiliate. 
WCON  began  in  1947,  and  is 

managed  by  David  Carpenter. 
The  station  is  now  on  program 

tests,  and  under  an  FCC  hearing 
order  issued  last  week  because  of 

an  application  to  modify  its  an- 
tenna array  from  six  to  four  tow- 
ers. It  is  understood  the  radio 

properties  barelv  broke  even  in 1949. 

WSB,  one  of  the  nation's  pioneer 
stations,  began  operation  in  1922. 
The  property  was  acquired  by 
Gov.  Cox  and  his  son.  James  Jr., 
ten  years  ago  in  a  transaction  that 
included  the  Journal  Co.,  and 
WAGA,  which  was  subsequently 
sold  to  Fort  Industry  Co.  J.  Leon- 

ard Reinsch  is  managing  director 
of  the  Cox  stations  (WSB.  WIOD 
Miami  and  WHIG  Dayton).  WSB 
and  its  associated  stations  are  man- 

aged by  John  W.  Outler  Jr. 
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RADIO'S  NEEDS 

Outlined  By  McLaughlin 

EADIO  NEEDS  new,  fresh  programming,  a  cost  structure  in  balance 
with  that  of  television  in  major  markets  and  creative  personnel  with 
"the  kind  of  thinking  that  brought  radio  to  its  peak  between  1930  and 
1940,"  Advertising  and  Sales  Promotion  Manager  John  B.  McLaughlin 
of  Kraft  Foods,  Chicago,  asserted  ★  
Wednesday.    He  spoke  to  members 
of  the  Chicago  Radio  Management 

Club. 

Speaking  from 
the  advertiser's 
viewpoint,  Mr. 
McLaughlin 
rapped  time 
charges  in  metro- 

politan areas. 
"Radio    can  no 
longer   offer  the 
same  potential 
audience  in  major 
markets    that  it 
could  a  few  years 
back,  so  it  seems  that  your  product 
(radio)  can  no  longer  demand  and 
get  a  premium  price.    When  are 

Mr.  McLaughlin 

ATLANTIC  PLANS 

Baseball  Coverage  Expanded 

THIS  year  will  be  the  greatest  of 
Atlantic's  15  consecutive  years  of 
baseball  broadcast  sponsorship, 
Richard  Borden,  advertising  man- 

ager, Atlantic  Refining  Co.,  an- 
nounced last  week. 

He  said  all  home  and  away  games 
of  the  Philadelphia  Athletics  and 
Phillies  would  be  covered.  The 
broadcasts  will  be  handled  by 
WIBG  and  WPEN,  the  former  cov- 

ering the  Athletics'  schedule  and 
the  latter  the  games  of  the  Phillies 
[Broadcasting,  Feb.  2  7,  20]. 
WPEN  has  announced  alternating 
sponsorship  of  its  games  by  At- 

lantic, Supplee-Sealtest  and  Bal- 
lantine  Ale  &  Beer.  TV  coverage 
also  is  being  arranged  for  both 
the  Athletics  and  the  Phillies. 

Other  Atlantic  Plans 

As  part  of  its  expansion  program, 
Atlantic  has  contracted  for  broad- 

casts of  New  York  Yankees  home 
and  away  games  over  a  12  station 
network,  nine  in  New  York  state, 
and  one  each  in  Scranton,  Pa.,  New 
Britain,  Conn.,  and  Springfield, 
Mass.  Day  and  night  home  games 
of  the  Boston  Red  Sox  and  Braves, 
of  the  Pittsburgh  Pirates  and  of 
the  Baltimore  Orioles  in  the  In- 

ternational League  are  included  in 
the  sponsorship,  Atlantic  said.  Each 
Saturday  afternoon -during  the  sea- 

son, the  company  will  broadcast  a 
reconstruction  of  the  "game  of  the 
week"  in  the  major  leagues  over 
WRNL  Richmond,  WBTM  Danville 
and  WSLS  Roanoke,  all  in  Vir- 
ginia. 
A  regional  network  will  carry 

Philadelphia  games  to  Eastern 
Pennsylvania,  Mr.  Borden  added. 
If  no  game  is  played  at  Shibe  Park, 
Atlantic  said,  the  network  will  air 
the  Philadelphia  team's  contest  be- 

ing played  that  day  or  night  away 
from  home.  Atlantic  i  gency  is  N. 
W.  Ayer  &  Son,  Philadelphia. 
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you  going  to  recognize  the  situation 
and  make  cost  adjustments?  Un- 

less something  is  done  quickly,  ad- 
vertisers like  Kraft  who  are  in  both 

radio  and  TV  are  going  to  be  fewer 
and  farther  between. 

"Our  problem  is  that  to  cover  our 
markets  properly  we  must  have 
both  AM  and  TV.  Perhaps  this 
will  mean  increased  buying  of  re- 

gional sections  of  networks,  or  a 
combined  TV-AM  network  pack- 

age, or  a  simple  rate  adjustment  to 
compensate  for  radio  losses  in  TV 

markets." For  25  years  radio  did  an  effec- 
tive talking-of-ideas  job  for  adver- 

tisers at  the  lowest  cost,  Mr.  Mc- 
Laughlin said.  TV,  however,  has 

chopped  out  large  segments  of  AM 
audiences.  There  is  a  place  for 
both  media  and  always  will  be,  he 

said,  but  there  must  be  "a  realign- 
ment of  thinking,  some  changes  in 

concept  and  a  determination  of  just 
where  each  will  fit  into  an  adver- 

tiser's picture  and  help  him  solve 
his  marketing  problem. 

'Must  Sell  Use' 
"Today  the  art  of  advertising, 

more  than  ever  before,  is  that  of 

fitting  ourselves  into  people's  lives 
on  their  terms  and  in  their  inter- 

ests we  must  sell  more  than  just 
the  product,  we  must  sell  uses  of 
that  product.  Advertisers  must 
study  the  vehicles  we  employ  to 
carry  our  sales  messages  and  also 
aim  to  improve  the  selling  effective- 

ness of  those  messages." 
Video's  fast  growth  is  "frighten- 

ing, and  is  offering  a  real  threat 
to  the  present  structure  of  radio. 
It  is  rapidly  getting  to  the  point 
where  an  advertiser  cannot  afford 

not  to  be  in  TV  in  major  markets," 
the  Kraft  executive  said.    He  pre- 

dicted that  TV  will  capture  50% 
of  the  nighttime  radio  audience  in 
major  markets  by  the  end  of  the 

year. 
Talking  about  the  importance  of 

radio  in  people's  daily  lives,  he  said 
that  radio  has  been  on  the  down- 

ward path  since  1940  because  there 
has  been  nothing  really  new.  Lis- 

teners have  "almost  started  to  de- 
velop an  immunity  to  certain  kinds 

of  programs  and  commercials,  and 
the  McCarthys,  Bennys  and  Hopes 
have  lost  about  a  third  of  the  audi- 

ence they  commanded,"  he  said. 
"One  by  one  we  see  the  expensive 
shows  being  dropped  because  they 

aren't  paying  off.  Radio  frantical- 
ly adds  more  giveaways,  quizzes 

and  mysteries,  which  are  not  the 
answer."  The  Arthur  Godfrey  type 
of  freshness  and  newness  is  reviv- 

ing jaded  appetites,  he  said. 

Today's  Costs  Out  of  Sight 

"Twenty  years  ago  it  was  the 
advertisers  who  could  afford  to 
experiment  in  an  endeavor  to  find 
new  stars  that  would  be  winners, 
but  today  the  cost  is  out  of  sight. 
Now,  it  must  be  the  networks  which 
do  the  experimenting,  but  they  are 
not  doing  it.  Certainly  simply 
changing  a  big  nighttime  show  into 
a  daytime  show  is  not  going  to  be 
the  answer,  nor  is  network  raiding 

the  answer." 

Rafael  to  RFE 

WILLIAM  RAFAEL,  with  the 
script  and  production  department 
of  ABC,  resigned  last  week  to  be- 

come program  manager  of  Radio 
Free  Europe,  the  voice  of  the  Na- 

tional Committee  for  Free  Europe 
which  will  soon  begin  channelling 
recorded  shows  to  Europe  in  six 
languages. 

so  in  parting,  'Your 
remeviher  March  15!" 

Drawn  for  BROADCASTING  by  Sid  Hix 

Tax  Collector '  personally  hopes  that  you  did 

PAT  STANTON  (I),  v/riJer,  producer 
and  broadcaster  of  A  Ramble  in 
Erin,  new  feature  on  WOV  New  York, 
is  greeted — one  Irishman  to  another 
— by  Richord  E.  O'Dea,  president  of 
WOV,  on  the  occasion  of  Mr.  Stan- 

ton's bringing  his  well-known  show  to 
the  New  York  station. 

BEN  STROUSE 

Is  NAB  FM  Director-a(-Large 

BEN  STROUSE,  WWDC-AM-FM 
Washington,  was  elected  to  the 
NAB  board  as  an  FM  director-at- 
large  last  week  in  a  run-off  elec- tion following  a  tie  with  Craig 
Lawi-ence,  WCOP-AM-FM  Boston. 
The  two  were  deadlocked  last 
month  in  the  mail  balloting  for 
17  board  posts  [Broadcasting, March  6]. 

The  return  on  this  initial  ballot 
had  brought  12  new  faces  to  the 
reorganized  board,  leaving  only  the 
FM  post  undecided. 

Strouse's  Plurality 
With  over  70%  of  FM  stations 

casting  ballots  in  the  run-off  vot- 
ing, Mr.  Strouse  is  understood  tc 

have  had  a  plurality  of  about  3C 
votes.  Run-off  ballots  had  been 
mailed  to  FM  members  March  3. 

Mr.  Strouse  has  been  active  ir 
NAB  committee  affairs  and  was  s 

director  of  FM  Assn.  before  its- 
merger  with  NAB.  He  will  serv( 
a  one-year  term.  Frank  U.  Fletcher 
WARL-AM-FM  Arlington,  Va. 
was  re-elected  to  the  board  as  ar 

FM  director-at-large  for  a  two- 
year  term,  having  the  most  votes  ir 
the  Febi-uary  balloting. 
NAB  Secretary-Treasurer  C.  E , 

Arney  Jr.  last  week  mailed  a  bal 
lot  to  members  covering  a  pro 

posed  by-laws  amendment  whicl 
would  allow  contracts  with  staf 
personnel  for  more  than  a  year 
The  amendment  would  give  Presi' 
dent  Justin  Miller  power,  witl^ 
board  approval,  to  enter  into  em 
ployment  contracts  for  periods  ii 
excess  of  a  year. 

March  31  Deadline 

The  amendment  is  designed  t( 
stabilize  the  NAB  structure,  Mr 

Arney  explained.  Ballots  must  b' 
returned  by  March  31. 

At  its  February  meeting  in  Ari 
zona  the  board  approved  the  pro 

posal  to  take  a  referendum  on  th' 
matter.  The  board  tabled  until  it 
June  meeting  a  proposal  to  set  u] 
a  retirement  plan  for  NAB  em 

ployes. 
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U.S.- CUBAN  TREATY  HITS  SNAG 

Cuba  Revolt  Dims  Hope 

HOPES  for  a  U.  S.-Cuban  NARBA 
treaty,  which  had  been  accepted  as 
an  accomplished  fact  a  few  days 
earlier,  was  reported  virtually 
doomed  late  last  week  by  a  last- 
minute  Cuban  revolt. 

Instead  of  the  agreement  they 
had  anticipated — and  which  they 
had  reached  "in  principle"  [Broad- 

casting, March  6,  13] — negotiators 
for  the  two  countries  seemed  more 
likely  to  terminate  discussions  with 
an  agreement  to  disagree  now  and 
hope  for  fruitful  negotiations  later. 

A  resurgence  of  the  "radical" 
element  of  the  Cuban  broadcasting 
industry  was  blamed  by  U.  S.  ob- 

servers for  the  reversal  of  the  past 
few  weeks'  trend  toward  an  amica- 

ble settlement  of  U.  S.-Cuban  allo- 
cations differences. 

The  minority  in  the  5-2  Cuban  in- 
dustry vote  for  tentative  accept- 

ance of  the  U.  S.  allocations  pro- 
posal was  reported  to  have  swung 

Cuban  radio  officials  into  insistence 
upon  much  more  far-reaching 
channel  rights. 

Ether  War  Seen 

Thus  the  chances  of  a  U.  S.- 
i;  Cuban  ether  war,  which  seemingly 
had  been  averted,  loomed  again 

-  even  though  it  was  accepted  that 
1  the  U.  S.  delegates  and  at  least 

1 '  some  of  the  Cuban  representatives 
i|i  would  push  for  retention  of  the 
:  status  quo  pending  new  negotia- 
Ijl  tions. 

Further    discussions,    if  they 
prove  necessary,  presumably  would 
come  with  resumption  of  the  over- 

jjjall  NARBA  conference.     This  is 
slated  between  April  1  and  Aug.  1, 
but  authorities  felt  last  week  a 
later  date  might  be  necessary  to 
accommodate  Mexico,  which  U.  S. 

.  i^nd  other  representatives  are  hope- 
,  ful  of  bringing  into  the  conference 
.■  despite  her  failure  to  participate 
in  the  Montreal  NARBA  sessions 
last  fall. 

U.  S.  hopes  of  reaching  a  bilat- 
Jieral  agreement  with  Mexico  in  the 
-..  meantime — an   agreement  compa- 
ijl|rable  to  the  U.  S.-Cuban  treaty 
jllwhich  had  seemed  certain — would 
Jibe  seriously  threatened  by  failure 
ijjl^of  the  Havana  discussions,  U.  S. 
J^pbservers  agreed. 
0  It  had  been  hoped  that  such  a 
[Jiconference  could  be  launched 
j^imthin  a  few  weeks  [Broadcasting, 
.  March  13].    Any  bilateral  agree- 

nent  thus  reached  with  Mexico, 
.  juthorities  felt,  could  stand  as  a 

.  J  :reaty  between  the  two  nations  even 
if    overall    NARBA  negotiations 
Ifehould  fail. 

Similarly  it  had  been  planned 
tiijthat  the  seemingly  assured  agree- 
inent  with  Cuba  would  govern 

i^lJ.'  S.-Cuban  channel  relationships sither  as  a  part  of  the  ultimate 
ii  'NTARBA  or  as  a  separate  bilateral 
ps|>}reaty  if  no  new  NARBA  evolves. 

Officially,  last  week's  develop- 
ilitittients  at  the  U.  S.-Cuban  negotia- 
ettl'i'ions  in  Havana  were  negative.  The 
enj'puban  delegation  had  been  slated  to 

■eport  Monday  on  terms  worked 
tini 

out  on  the  basis  of  tentative  Cuban 
acceptance  of  U.  S.  proposals.  All 
indications  pointed  to  approval  of 
the  plan. 

Instead,  the  Cuban  group  made 
no  report  on  the  expected  date  and 
had  offered  none  late  in  the  week. 
One  was  expected  shortly — perhaps 
Friday  or  over  the  weekend — but 
observers  had  been  led  to  expect 
that  it  would  be  adverse. 

Some  authorities  said  the  Cuban 
representatives  now  were  seeking 
"future  attachments"  on  U.S.  chan- 

nels— that  is,  that  they  wanted  the 
right  to  renegotiate  for  further 
rights  on  U.S.  channels  in  event 
the  Mexicans,  for  instance,  fail  to 
approve  some  of  the  Cuban  opera- 

tions envisioned  in  the  agreement 
with  the  U.S. 

One  operation  to  which  Mexico 
almost  certainly  would  take  ex- 

ception, these  authorities  felt,  in- 
volves a  proposed  5  kw  Havana 

station  on  730  kc,  a  Mexican  1-A 
clear  channel. 

There  was  also  a  fear  that  the 
Cubans  would  come  back  with  de- 

mands for  rights  exceeding  those 
they  advanced  earlier  in  the  Ha- 

vana sessions  or  those  made  at  the 
Montreal  meetings. 
The  Montreal  demands,  which 

the  U.S.  refused  to  accept,  led  to 
the  current  recess  of  the  overall 
conference  so  that  efforts  could  be 
made  to  compromise  the  bilateral 

differences.  [Broadcasting,  Dec.  5, 
12,  1949]. 

Cuba's  reversal  of  its  attitude 
toward  the  "agreement"  appai-ently 
began  to  develop  while  FCC  Comr. 
Rosel  H.  Hyde,  chairman  of  the 
U.S.  delegation,  was  in  Washington 
two  weeks  ago  for  hurried  con- 

ferences with  FCC,  State  Dept., 
and  Capitol  Hill  authorities. 

He  had  been  summoned  home  for 
discussion  of  details  of  the  tenta- 

tive agreement.  The  first  indica- 
tion of  a  Cuban  balk  came  after 

his  return  to  Havana. 

Advisors  Return 

Reports  that  the  situation  had 
suddenly  worsened  sent  several 
U.S.  industry  advisors  hurrying 
back  to  Havana  last  week.  These 
included  Raymond  Guy  of  NBC, 
Edmund  A.  Chester  of  CBS,  and 
Louis  G.  Caldwell  of  the  Clear 
Channel  Broadcasting  Service. 

No  further  attempt  at  renegotia- 
tion now  was  expected  in  event  the 

Cubans  make  far-reaching  new  de- 
mands. Comr.  Hyde  was  expected 

to  return  to  Washington  this  week 
regardless  of  the  outcome. 

Earlier,  reports  of  an  imminent 
agreement  had  aroused  U.S.  in- 

dustry protests  against  failure  to 
notify  the  stations  which  would  be 
affected  by  the  proposed  terms. 
NAB  had  recalled  its  represent- 

ative. Engineering  Director  Neal 

McNaughten.  The  alarm  seem- 
ingly subsided,  however,  with  Comr. 

Hyde's  assurances  that  any  agree- 
ment would  be  subject  to  Senate 

ratification  and  therefore  open  to 
public  scrutiny  before  becoming 
effective. 

In  the  meantime,  supplementing 
its  detailed  analysis  of  Havana 
progress  [Broadcasting,  March 
13],  NAB  last  week  issued  the  text 
of  the  U. S.-Cuban  agreement  which 
had  been  proposed,  along  with  re- 

visions in  its  proposed  terms  re- 
spectin<r  protection  to  and  from 
U.S.  stations. 

The  agreement  text  as  reported 
by  NAB  traced  the  history  of 
NARBA,  which  expired  last  March 
29,  and  of  the  current  negotiations. 

It  specifically  provided  that  "noth- 
ing in  this  agreement  shall  be  con- 

strued as  an  attempt  by  either 
Cuba  or  the  U.S.  to  foreclose  or 

prejudice  any  negotiations  that 
may  be  necessary  between  Cuba  or 
the  U.S.  and  any  .  .  .  other  country 
as  the  result  of  any  objection  such 
other  country  may  have  to  such 

provision." 

The  terms  which  had  been  tenta- 
tively agreed  upon  included  pro- 
vision for  special  Cuban  use  of 

three  U.S.  1-A  clear  channels  and 
relinquishment  of  rights  which  it 
formerly  held  on  a  fourth;  rights 
for  Cuban  use  of  more  than  5  kw 

(Continued  on  page  87) 

LICENSE  FEE  BILL    
    Would  set  Treasury  Study 

FURTHER  stimulus  to  legislators' efforts  to  assess  license  fees  on 
commercial  stations  [Broadcast- 

ing, March  13]  was  add.d  ̂ ast 
week  in  developments  which  in- 
cluded: 

•  Rep.  Cecil  R.  King  (D-Calif.), 
member  of  the  House  Ways  and 
Means  Committee,  introduced  a 
bill  (HR  7711)  which  would  direct 
the  Treasury  Seci'etary  to  study 
ways  of  collecting  fees  and  charges 
by  government  agencies  as  a  reve- 

nue-raising measure. 
•  Sen.  John  L.  McClellan  CD- 

Ark.)  indicated  the  FCC  would  be 
receptive  to  levying  certain  fees 
for  certain  of  its  special  services 

which  at  the  present  time  are  "a 
burden  of  the  taxpayers  at  large." 
®  Colin  F.  Stam,  chief  of  staff 

of  the  Joint  Committee  on  Inter- 
nal Revenue,  Taxation,  was  ex- 

pected to  launch  into  the  license 
fee  proposals  by  the  House  Demo- 

cratic leadership  when  the  present 
tax  revision  problem  is  cleared. 

The  King  measure  would  call  for 
a  report  by  the  Ti-easury  to  Con- 

gress on  ways  and  means  of  plac- 
ing fees  and  charges  on  sei'vices 

which  are  rendered  by  agencies  of 
the  government.  Agencies  of  the 
government,  the  bill  points  out, 
means  "executive  departments, 
commissions,  boards,  Government 

corporations,  and  other  establish- 
ments in  the  executive  branch  of 

the  Government." Details  on  how  the  licensing 
move  started  in  Congress  were  dis- 

closed to  Broadcasting  in  the 
meantime.  A  close  associate  of 

Rep.  King  said  a  California  news- 
paper publisher  had  approached 

the  Congressman  with  the  sugges- 
tion that  the  House  Ways  and 

Means  Committee  look  into  the 
matter  of  charging  fees  for  agen- 

cies' services  which  fall  outside  the 
scope  of  public  benefit.  The  idea 
then  was  transmitted  to  members 
of  the  House  committee.  Sen.  Mc- 

Clellan, it  was  said,  also  had  been 
informed  of  the  proposal  and  he 
proceeded  with  his  committee  in- 
vestigation. 

FCC  Activity 

Sen.  McClellan  last  Wednesday 

said  the  FCC  has  been  "particu- 
larly active"  in  studying  the  ques- 
tion of  charging  fees  for  special 

services.  He  released  an  FCC  re- 
port received  by  the  committee, 

which,  he  said,  shows  "the  types of  services  in  which  the  committee 
is  interested  and  appears  to  point 
up  the  practicability  of  shifting  to 
the  recipients  and  beneficiaries  a 
greater  portion  of  the  actual  cost 
incurred    by    the    Government  in 
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rendering  special  services  which 
at  the  present  time  are  a  burden 

of  the  taxpayers  at  large." In  its  report  to  the  committee, 
the  FCC  indicated  it  would  be  in- 

clined to  go  along  with  the  Con- 
gressional group  on  assessing-  fees on  station  licensing.  The  FCC 

said: 
"Applications  for  construction 

permits  are  required  in  the  case  of 
all  new  broadcast  stations  and 
other  stations  with  the  exception 
of  amateur,  ship,  aircraft,  and  rail- 

road mobile  stations.  These  con- 
struction permit  applications  con- 

stitute the  Commission's  most  im- 
portant workload. 

"In  the  case  of  broadcast  stations, 
many  of  them — and  the  number  is 
constantly  increasing — must  go  to 
a  formal  hearing,  since  the  grant- 

ing- of  one  application  very  often 
means  that  one  or  more  other  ap- 

plications must  be  denied.  (The 
Communications  Act  requires  that 
applicants  be  afforded  the  oppor- 
tunitv  of  a  hearina"  if  the  Commis- 

sion is  imable  to  find,  from  the  ap- 
plication, that  it  should  be  gi"ant- 

ed.)  A  filing-  fee  could  be  required 
to  accompany  each  such  applica- 

tion." 

The  FCC  emphasized  that  "the 
processing  of  applications  for  new 

(Co)itiiuied  on  page  52) 
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NAB  CONVENTION 

PROGRAM  plans  for  the  NAB 
convention  week  event  to  be  held 
April  12-19  at  the  Stevens  Hotel, 
Chicago,  began  to  assume  final 
form  last  week. 

Basic  events  for  the  second  an- 
nual Independent's  Day,  conducted 

for  unaffiliated  stations,  were 
scheduled  by  Ted  Cott,  WNEW 
New  York,  who  is  serving  as  pro- 

gram consultant  at  the  request  of 
the  NAB  Unaffiliated  Stations 
Committee,  and  Lee  W.  Jacobs, 
KBKR  Baker,  Ore.,  committee 
chairman. 

Unlike  the  Management  Confer- 
ence opening  at  noon  April  17, 

Independent's  Day  will  be  con- ducted at  the  workshop  level  and 
stress  basic  sales  and  business 

problems.  Theme  of  the  manage- 
ment sessions  is  "The  American 

Broadcaster's  Responsibility  in  the 
World  Today." 

The  Monday  morning  FM  agenda 
is  making  progress.  Detailed  plans 
for  this  2 1/2 -hour  session,  immedi- 

ately preceding  the  formal  manage- 
ment opening,  were  discussed  last 

week  by  the  FM  Committee  at  a 
meeting  in  Washington  (see  FM 
story  page  30). 

Babcock  to  Speak 
It  was ,  learned  last  week  that 

H.  E.  Babcock,  widely  known 
farmer,  businessman,  educator  and 
author,  will  address  the  Manage- 

ment Conference  the  afternoon  of 

April  18  on  "The  American  Broad- 
caster's Responsibility  in  Agricul- 

ture." Mr.  Babcock  is  a  director 
of  Avco  Mfg.  Corp.  and  other 
corporations.  He  is  a  former 
chairman  of  the  Cornell  U.  board 
of  trustees. 
Mr.  Babcock  pioneered  many 

modern  farm  techniques  on  his 
farm  near  Ithaca.  He  has  talked 
and  written  extensively  on  his  con- 

cept of  a  food  and  farm  program 
based  on  a  strong  animal  agricul- 

ture, soil  building  and  better  diet 
for  the  country  as  a  whole.  Last 
December  he  was  awarded  the  Dis- 

tinguished Service  Award  by  the 

American  Agricultural  Editors 
Assn. 

Other  Management  Conference 
speakers  include  FCC  Chairman 
Wayne  Coy;  Paul  G.  Hoffman, 
EGA  administrator;  Herman  W. 

Steinkraus,  president,  U.  S.  Cham- 
ber of  Commerce;  Carlos  Romulo, 

UN  General  Assembly  president. 
The  complete  agenda  has  not  yet 
been  announced. 

Industry  Panel  Planned 

Industry  panel  for  the  annual 
FCC-Industry  Roundtable  to  be 
held  April  15  in  connection  with  the 
NAB  Engineering  Conference  is 
about  complete.  Taking  part  for 
the  industry  will  be  E.  K.  Jett, 

vice  president  Baltimore  Sun  sta- 
tions, WMAR-FM  and  WMAR- 

TV;  Raymond  F.  Guy,  manager  of 
radio  and  allocations  engineering, 

NBC;  Frank  Marx,  ABC  vice  pres- 
ident; E.  M.  Johnson,  MBS  vice 

president;  William  B.  Lodge,  CBS 
vice  president  or  J.  W.  Wright, 
CBS  chief  radio  engineer.  (FCC 

participants  and  engineering 
agenda  appeared  in  the  March  13 Broadcasting.) 

Sunday  Program 

The  Sunday  Independent's  Day 
program,  which  will  have  no  set 
speeches,  will  be  opened  by  Mr. 

Baker,  whose  topic  is  "It  Ain't 

July  4  but  It's  Independent's  Day." 
Dr.  Sydney  Roslow,  president  of 

The  Pulse  Inc.,  will  discuss  out-of- 

home  listeners,  described  as  radio's 
unexplored  audience.    He  will  sub- 

Plans  Take  Shape 

mit  a  research  report  on  this  audi- 
ence, supplemented  by  color  slides. 

A  panel  will  follow,  with  Hugh  M. 
Feltis,  KING  Seattle,  and  Norman 
Glenn,  Sponsor,  among  the  partic- 

ipants. 
Edgar  Kobak,  business  consult- 

ant, newly  elected  NAB  board 
member  for  small  stations  and  for- 

mer MBS  president,  will  address 
the  Sunday  luncheon.  He  has  been 

given  an  asignment  "to  tell  every- 

body off." 
In  the  afternoon  a  sports  panel 

will  be  moderated  by  Patt  McDon- 
ald, WHHM  Memphis.  Leonard 

H.  Marks,  of  the  radio  law  firm  of 
Cohn  &  Marks,  will  discuss  legal 

aspects  of  sports  broadcasting. 
Ben  Strouse,  WWDC  Washington, 
elected  last  week  as  an  NAB 
board  member  representing  FM 
stations  (see  story  page  24),  has 
been  invited  to  discuss  program- 

ming and  selling  sports  adjacen- 
cies. The  NAB  legal  staff  is  to 

submit  a  report  on  laws  dealing 
with  sports. 

New  Program  Sources 
Panel  on  development  of  new 

program  sources  for  sales  will  be 
moderated  by  Arnold  Hartley,  vice 

president  and  program  manager  of 
WOV  New  York.  Carl  Haverlin, 

BMI  president,  will  give  a  demon- 
stration talk  on  BMI's  services.  Ed 

Gruskin,  chief  radio  officer,  EGA, 

will  fly  from  Paris  to  bring  the 

Orchestras  of  the  World  transcrip- 
tion series,  recorded  in  European 

musical  centers  by  EGA  for  the  use 
of  independents. 

Spokesmen  for  record  companies 
will  outline  their  programming 
tools.  John  L.  Sinn,  executive  vice 
president  of  Frederic  W.  Ziv  Co. 
will  discuss  specialized  program 
services  and  representatives  of 
tape  recording  companies  will  shov. 
how  to  use  tape  in  sales  and  pro- 
gramming. 

Taking  part  in  a  panel  on  mai: 
order  business  will  be  Cecil  Hoge 
partner  of  Huber  Hoge  Inc.,  Nev. 
York,  and  Ralph  Weil,  vice  presi- 

dent and  general  manager  of  W0\' New  York. 

With  its  emphasis  on  the  various 

types  of  commercial  service  avail- 
able to  the  FM  industry,  the  Mon- 
day morning  FM  session  is  ex 

pected  to  attract  heavy  attendanc( 
since  most  delegates  will  have  mi 
formal  event  on  the  calendar,  othei 
than  the  equipment  exhibits. 

At  its  Monday  meeting  the  NAI 
FM  Committee  recognized  tha 
many  AM  station  operators  attend 
ing  this  convention  session  will  bi 
seeking  facts  to  help  them  in  decid 
ing  what  to  do  with  their  FIV 
service. 

For  this  reason  the  committC' 

decided  to  have  four  key  speaker' who  will  discuss  four  types  of  spe 
cial  FM  service — FM  networking 
leasing  of  FM  sets  to  busines  firm 
for  music  service;  transit,  ani 
store  broadcasting.  Three  of  thes, 
— store  broadcasting,  leasing  an' 
transit — reach  out-of-home  audi 

ence. 
One  speaker,  probably  Edwar 

A.  Wheeler,  WEAW  (FM)  Evans (Continued  on  page  U8) 

AAAA,  ANA  SES
SIONS 

Convene  Next  Wee/ 

TOP  radio  advertiser  and  agency 

officials  will  address  next  week's 
conventions  of  the  Assn.  of  Na- 

tional Advertisers,  meeting  at  the 
Homestead,  Hot  Springs,  Va.,  and 
the  American  Assn.  of  Advertising 

Agencies,  meeting  at  the  Green- 

COUNTING  up  the  measure  of  success  in  the  WDSU  New  Orleans  origination 

of  ABC's  Old  Gold  Original  Amateur  Hour  recently  ore  (I  to  r):  Nick  Keesley, 

vice  president  in  charge  of  radio,  Lennen  &  Mitchell;  Robert  D.  Swezey, 

WDSU  general  manager;  Ted  Mack,  show's  m.  c,  and  Lloyd  Marx,  Amateur 
Hour's  director. 

brier.  White  Sulphur  Springs,  W. Va. 

Over  700  industry  representa- 
tives are  expected  to  attend  the 

sessions,  which  will  be  held  almost 

concurrently.  The  ANA  conven- 
tion gets  underway  Wednesday, 

March  29,  the  AAAA  March  30. 
Members  of  both  associations  will 

combine  for  a  joint  meeting  Fri- 
day evening  following  conclusion  of 

the  ANA  meet.  Sessions  will  wind 
up  following  day. 

Television's  relation  to  radio  and 
other  media  will  be  explored  by 
ANA  at  the  Wenesday  meeting, 
with  Niles  Trammell,  chairman  of 

the  board,  NBC;  Frank  Stanton, 
CBS  president;  A.  C.  Nielsen, 
president,  A.  C.  Nielsen  Co.,  and 
other  leading  executives. 

ANA  Theme 
Theme  of  the  ANA  meet  is  how 

advertising  can  produce  more  sales, 
and  the  problems  it  faces  today 
on  a  number  of  levels. 
Meanwhile,  more  than  500 

agency,  media  and  advertisers  are 
expected  to  attend  the  AAAAs 
32d  annual  convention,  including 

210  from  AAAA  member  com- 

panies. Opening  day  sessions  Thursday 
will  be  limited  to  member  agency 

personnel.  With  sessions  to  b 
opened  to  some  125  media  guest and  others  the  following  day. 

Thursday  evening  Walter  Crai^ 
Benton  &  Bowles,  chairman  of  th 
AAAA  radio-television  productioc 

committee,  will  preside  over 

presentation  of  TV  film  commei cials.  A  discussion  of  TV  problem 

from  the  viewpoint  of  agency  mar^ 
agement  will  follow. 

Keynote  address  this  year  will  b' delivered  by  Commerce  Secretar 
Charles  Sawyer  at  the  annual  dir 
ner  Friday  evening.  He  is  expecte 

to  talk  on  "Advertising's  Respor 
sibility  in  an  Expanding  Economy. 

Secretary  Sawyer  will  be  intr< 
duced  by  Stuart  Peabody,  Borde 

Co.,  secretary  of  the  new  adverti; 

ing  advisory  committee. 
Clarence  B.  Goshorn  of  Bento 

&  Bowles,  New  York,  chairman  0 
the  AAAA  board  of  directors,  wi 

preside  at  the  first  open  sessio 

Friday  morning,  with  Louis  1> Brockway,  Young  &  Rubicam,  ii 
troducing  a  symposium  on  advei 

tising  personnel. 
Ben  Duffy,  BBDO,  New  Yorl 

chairman  of  the  AAAA  media  reh 
tions  committee,  is  slated  to  di: 
cuss  a  new  project  proposed  b 

his  group,  while  advertising  ethic (Continued  on  page  i8) 
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FCC    REOR
GANIZAT

ION  *°  Truman  Bill 

A  REORGANIZATION  PLAN  con- 
centrating FCC's  executive  and administrative  functions  in  the 

Commission  Chairman  was  sent  to 
Congress  by  President  Truman  last 
week. 

The  breadth  and  seeming  exclu- 
sivity of  the  powers  which  the 

Chairman  would  have  as  contrasted 
■  with  those  of  his  colleagues  aroused 
concern  among  observers  and 
seemed  to  destine  the  plan  for  close 
scrutiny  if  not  outright  opposition 
on  Capitol  Hill. 

The  President's  proposal,  one  of 
21  affecting  government  agencies, 
came  on  the  heels  of  Commission 
initiation  of  its  own  wide-scale 
reorganization  of  the  FCC  staff 
along  functional  lines  [Broadcast- 

ing, March  13]. 
Within  the  framework  of  the  gen- 

eral policies,  decisions  and  deter- 
minations made  by  the  full  Com- 

mission, the  Chairman  under  the 

President's  plan  would  have  charge of  administrative  and  executive 

functions  including  "(1)  the  ap- 
pointment and  supervision  of  per- 

sonnel employed  under  the  Com- 
mission, (2)  the  distribution  of 

business  among  such  personnel  and 
among  administrative  units  of  the 
Commission,  and  (3)  the  use  and 
expenditure  of  funds." 

Mr.  COTTONE 
FCC  General  Counsel 

man  directly  under  the  Executive 
Branch  of  Government,  whereas  he 
and  other  Congressional  leaders  re- 

gard such  agencies  as  arms  of  Con- 

gress. Sen.  Johnson  did  not,  however, 
attempt  to  pass  judgment  on  the 
proposal  but  said  it  and  those  af- 

fecting other  agencies  would  be 
considered  by  his  committee  in  a 
meeting  Wednesday  (March  22). 

Robert  Grosser  (D-Ohio), 
n  of  the  House  Interstate 

ELSEN 

\[IELSEN  Co.  is  "tooled  up" 
jger  things  than  meet  the 
[lowing  its  recent  deal  with 
Hooper  Inc.  [Broadcasting, 
6]. 
week  President  Arthur 

1  told  Broadcasting  that: 
n  "electronic  digital  compu- 
,  being  custom-built  so  that 
eports  can  be  produced  with 

ncreasing  speed." 
.  stockpile  of  Nielsen  Audi- 
is  ready  for  any  contin- 
including  installations  for 

audience  ratings — both  AM V. 
arently  well  prepared  for 
quisition  late  last  month  of 
r's  National  and  Pacific  Ra- 

Mr.  PLUMMER 
FCC  Chief  Engineer 

and  Foreign  Commerce  Committee, 
took  much  the  same  position,  say- 

ing he  too  wanted  to  study  the  pro- 
posals more  fully.  He  observed  that 

he  welcomed  efficiency  in  regulatory 
bodies  so  long  as  the  efficiency  does 
not  go  too  far,  but  speculated  on 

the  dangers  of  giving  men  "too 
much  power"  and  making  "Fran- 
kensteins"  of  them. 

More  critical  observers  felt  the 

President's  proposal  could  in  effect 
transform  the  agencies  into  "one- 

dio,  and  National  TV  Network 
services,  Mr.  Nielsen  said  his  com- 

pany is  well-staffed  with  client 
service  men  so  that  the  handling 
of  former  Hooper  accounts  as  well 

as  new  NRI  clients  will  be  "no 

great  burden." 
He  explained  that  these  positions, 

equivalent  to  an  account  executive 
in  an  agency,  usually  are  filled 
from  a  reservoir  of  field  men  and 
statisticians,  with  only  a  few 
qualifying  direct  from  agencies  and 
advertisers.  Twenty  to  30  of 
the  cost  of  NRI  he  attributes  to 
client  servicing. 

Mr.  Nielsen  disclosed  that  200 
stations  from  coast  to  coast,  as  well 
as  many  advertisei-s  and  agencies. 

Mr.  NORFLEET 
FCC  Chief  Accountant 

man  commissions,"  would  reduce 
their  standing  as  "judicial"  agen- 

cies, and  would  violate  the  principle 
of  "independent"  regulatory  bodies. 

In  submitting  his  proposals  Presi- 
dent Truman  said  they  stemmed 

from  the  work  of  the  Hoover 
Commission  on  Organization  of  the 
Executive  Branch  and  should  re- 

sult in  ultimate  economies.  With 
respect  to  the  regulatory  agencies, 

he  said,  the  objective  is  "to  estab- lish clear  and  direct  lines  of  au- 
thority and  responsibility  for  the 

management  of  the  Executive 
Branch."  He  said: 

The  heads  of  departments  and  the 
chairmen  of  the  regulatory  bodies  will 
be  made  clearly  responsible  for  the 
effectiveness  and  economy  of  Govern- 

mental administration  and  will  be 
given  corresponding  authority,  so  that 
the  public,  the  Congress,  and  the 
President  may  hold  them  accountable 
for  results  in  terms  both  of  accom- 

plishments and  of  cost. 
...  In  regard  to  the  regulatory 

agencies,  the  plans  distinguish  be- 
tween two  groups  of  functions  nec- 
essary to  the  conduct  of  these  agen- 

(Continued  on  page  50) 

soon  will  receive  a  pitch  that  NRI 

is  equipped  to  be  a  "better  BMB." (The  stations  selected  account  for 

about  GTVc  of  the  nation's  total home-hours  of  listening.) 
NRI  could  perform  most  of  the 

functions  of  BMB  and  do  a  "far more  accurate  and  comprehensive 

job,"  he  insisted. 
The  new  electronic  digital  com- 

puter on  order  at  the  Nielsen  Co. 
will  perform  20,000  multiplications 
or  divisions  per  second,  accom- 

plishing in  a  few  minutes  certain 
operations  that  now  take  days.  In 
addition  to  speeding  the  delivery 

of  reports,  the  new  mailable  audi- meters  are  able  to  record  on  a 
(Cmtinued  on  page  50) 
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Control  to  Chairman 

Thus,  observers  pointed  out,  the 
Chairman  would  have  substantial 

control  over  the  Commission's  purse 
strings,  the  selection  of  its  person- 

nel, and  the  assignment  of  its  work. 

The  fact  that  the  Chairman's 
actions  in  these  respects  would  be 
subject  to  general  policies  of  the 
Commission,  and  that  his  appoint- 

ments of  heads  of  "major  adminis- 
trative units"  would  be  subject  to 

full  Commission  approval,  these  ob- 
servers felt,  would  not  materially 

limit  his  authority  or  substantially 
enhance  the  controls  of  his  col- 
leagues. 

Since  the  Chairman  is  always  an 
Administration  appointee,  it  was 
pointed  out,  he  could  generally 
count  upon  his  colleagues — or  at 
least  a  majority — to  rubber-stamp 
his  proposals. 

Congressional  authorities  for  the 
most  part  reserved  judgment  pend- 

ing further  study  of  the  proposal, 
but  indicated  they  may  have  seri- 

ous questions  to  ask. 
Under  the  Reorganization  Act 

of  1949,  the  proposals  with  respect 
to  each  agency  will  be  come  effec- 

tive in  60  days  unless  disapproved 
by  one  or  both  Houses  of  Congress. 

Chairman  Ed  C.  Johnson  (D- 
Col.)  of  the  Senate  Interstate  and 
Foreign  Commerce  Committee,  to 
which  the  FCC  and  four  similar 
agency  reorganization  plans  were 
referred,  said  the  proposals  repre- 

sent "an  extremely  important  regu- 
latory step,"  involving  "a  matter 

of  principle." 
He  pointed  out  that  the  plan 

would  in  effect  place  the  Chair- 

chairm 

OTHER  top  flight  FCC  appointments  included  (I  to  r)  Harold  J.  Cohen,  assistant 
general  counsel  in  charge  of  common  carrier  division,  to  be  head  of  the  new 
Common  Carrier  Bureau;  John  A.  Willoughby,  acting  chief  engineer,  to  be 
assistant  chief  engineer;  William  K.  Holl,  acting  executive  officer,  to  be  exec- 

utive officer  in  charge  of  the  Office  of  Administration;  Examiner  J.  Fred 
Johnson  Jr.,  to  be  chief  hearing  examiner  in  charge  of  the  Hearing  Division. 
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RICHARDS    HE
ARING  /Roberts  Subpenaed  for 

 More  Material 

FLATLY  accusing  FCC's  star  wit- 
ness of  withholding  important 

papers,  counsel  for  G.  A.  (Dick) 
Richards  in  the  FCC  hearing  on 
his  news  policies  late  last  week  de- 

manded and  received  a  subpena  to 
compel  delivery  of  the  material. 

The  subpena  was  issued  near  the 
end  of  the  first  w'eek  of  the  hearing 
on  charges  that  Mr.  Richards,  prin- 

cipal owner  of  KMPC  Los  Angeles, 
WJR  Detroit  and  WGAR  Cleve- 

land, had  ordered  KMPC  staff  mem- 
bers to  "slant"  news  reports.  The 

hearing  opened  in  Los  Angeles  last 
Monday. 

Clete  Roberts,  former  KMPC  di- 
rector of  public  affairs,  whose  cross- 

examination  was  started  Thursday 
after  three  days  of  testimony  for 
FCC,  was  expected  to  produce  the 
demanded  papers  when  be  returns 
to  the  stand  today  (Monday). 
The  papers  were  described  as 

"letters,  memoranda,  notes,  news- 
cast scripts  and  commentaries,  cor- 

respondence. Gen.  MacArthur  bio- 
graphical folder,  and  other  ma- 

terial." Under  cross-examination  Mr. 
Iloberts  testified  that  some  material 
removed  from  KMPC  files  at  the 
time  of  his  discharge  in  February 

1948  are  now  "under  my  daughter's 
bed."  Counsel  for  Mr.  Richards 
had  previously  asserted  that  "we 
regard  the  papers  as  having  been 
stolen  from  KMPC." 

Mr.  Roberts  conceded  claims  that 
he  had  "flouted"  Mr.  Richards' 
orders  several  times,  but  denied 
Richards  counsel's  charge  that  he 
had  been  "deceitful,  disloyal  and 
had  used  sly  tactics  behind  Rich- 

ards' back"  in  his  presentation  of newscasts. 
He  said  that  as  long  as  viola- 

tions of  Mr.  Richards'  orders  were 
done  "with  the  knowledge  of  the 
manager  of  KMPC,"  he  did  not 
feel  it  was  "sly  or  deceitful." 

He  was  frequently  admonished 
by  defense  counsel  against  injec- 

tion of  remarks  that  his  defiance 
of  Mr.  Richards'  orders  was  known 
to  the  station  manager. 

He  said  a  station  owner  "has  a 
right  to  an  opinion  on  the  news  if 
he  labels  it  as  such,"  and  that  he 
himself  had  expressed  personal 
opinions  on  his  commentaries. 

Recording  Request  Denied 

A  Richards  request  that  the 
hearing  be  tape-recorded  was  de- 

nied by  Examiner  J.  Fred  Johnson 
Jr.  at  the  outset  of  the  sessions. 
Hugh  Fulton,  Washington  and 

New  York  attorney  appearing  as 
Mr.  Richards'  chief  trial  lawyer, 
argued  the  hearing  involves  free 
speech  and  censorship  and  there- 

fore would  be  of  wide  public  inter- 
est. Examiner  Johnson  upheld 

FCC  Chief  Counsel  Fred  Ford's 
contention  that  recording  should 
not  be  permitted. 

Meanwhile  the  Commission  late 
last  week  had  not  acted  upon  a 
defense  petition,  filed  Monday,  ask- 

ing for  a  subpena  requiring  FCC 
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authorities  to  deliver  all  material 
the  Commission  has  on  the  case. 

On  this  Mr.  Fulton  stated: 
Because  we  believe  that  there  may 

have  been  conferences  between  mem- 
bers of  the  Commission  or  its  staff 

and  persons  outside  the  Commission 
having'  no  official  connection  with 
these  proceedings,  and  material  re- 

ceived from  them,  oral  or  written, 
and  because  it  is  probable  that  one 
or  more  of  the  Commissioners  them- 

selves have  received  such  material,  I 
included  a  request  and  demand  that 
all  such  material  be  furnished  me  in 
order  that  I  might  have  an  opportu- 

nity, by  cross-examination  and  other- 
wise, to  present  the  true  facts.  .  .  . 

Any  denial  of  this  would  neces- 
sarily mean  that  the  Commission  re- 
serves to  itself  the  right  to  receive 

and  consider  unidentified  material 
from  anonymous  sources  which  might 
be  false  and  inaccurate. 

Richards'  Counsel  Petition 

Richards'  counsel  also  petitioned 
FCC  to  set  aside  its  order  designat- 

ing an  examiner  to  conduct  the 
hearing.  The  petition  claimed  the 

proceeding  is  an  "investigation 
instituted  upon  the  Commission's 
own  motion"  and  therefore  the 
hearing  should  be  held  before  the 
full  Commission. 

Opening  week's  developments  in- 
dicated the  hearing  may  consume 

four  to  six  weeks.  It  involves  the 
renewal  applications  of  Mr.  Rich- 

ards' stations  and  also  his  proposal 
to   transfer   control   to   a  voting 

IBS  PLANS 

WITH  negotiations  for  a  New  York 
office  nearly  completed  and  April 
1  set  as  a  tentative  opening  date. 
Liberty  Broadcasting  System  has 
begun  a  daily  five-hour  program 
scheduled  over  some  160  affiliated 
stations. 

Site  for  LBS'  New  York  opera- 
tion was  not  disclosed  by  Gordon 

McLendon,  network  president,  who 
said  details  would  be  announced 
shortly,  along  with  a  complete 
list  of  stations  and  markets  already 
signed  by  Liberty. 

The  network  hopes  to  sign  be- 
tv/een  250  and  300  stations  .  .  .  most 
of  them  independents  ...  by  mid- 
April,  and  plans  to  program  18 
hours  daily  in  all  48  states  by 
next  year  [Broadcasting,  Feb.  27]. 
Queries  on  affiliation  have  been 
coming  into  Liberty  steadily  during 
the  past  weeks,  Mr.  McLendon  said. 
Programming  got  underway 

March  11  with  broadcast  coverage 
of  exhibition  baseball  (New  York 
Yankees  vs.  St.  Louis  Cards),  two 
program  features,  musical  score- 

board and  musical  bingo,  and  other 
entertainment. 

Current  programs,  aired  six  days 
a  week,  will  be  augmented  by  other 
fare,  to  be  fed  from  other  stations 
affiliated  in  such  cities  as  Miami, 

trusteeship  consisting  of  Dr.  John 
A.  Hannah,  president  of  Michigan 
State  College;  L.  P.  Fisher,  vice 
president  of  Fisher  &  Co.  and  a 
director  of  General  Motors,  and 
Harry  J.  Klingler,  vice  president  of 
General  Motors  and  general  man- 

ager of  its  Pontiac  Division. 
Outlining  FCC's  charges,  Mr. 

Ford  said  "these  proceedings  will 
tend  to  prove  that,  beginning  about 
1940,  Mr.  Richards  gave  instruc- 

tions to  his  employes  regarding  the 
content  of  news  broadcasts  and  the 
manner  in  which  they  were  to  be 

presented. 
'Suggested  Voice  Inflections' "These  instructions  increased  in 

detail,  particularly  at  KMPC,  to 
the  point  where  he  ordered  news 
distorted  to  substantiate  his  per- 

sonal dislikes  and  even  suggested 

voice  inflections." Mr.  Ford  claimed  that  granting 
the  applications  would  be  against 

public  interest.  He  charged  "the facilities  of  these  powerful  stations 
were  used  in  the  interest  of  Mr. 
Richards,  not  in  the  interest  of  the 

public." 

Mr.  Fulton  replied  with  a  28- 
page  presentation,  which  he  in- sisted was  the  first  time  the  defense 
has  had  to  go  on  record  in  the  case. 

Asserting  repeatedly  that  Mr. 
Richards  did  not  falsify  his  sta- 

tions' news  broadcasts  or  order 
deceit,  Mr.  Fulton  said  the  licensee 
faces  revocation  because  he  pri- 

vately   expressed    thoughts  con- 

st. Louis  and  from  the  West  Coast, 
it  was  indicated.  KLIF  Dallas  is 

the  key  originating  outlet  for  Lib- 
erty programs.  Mr.  McLendon, 

himself,  is  active  in  the  actual 
broadcasting  phase. 

Among  the  160  stations,  some  17 
are  spread  throughout  California, 
with  over  20  outlets  fanning  the 
West  Coast.  Key  markets  include 
Portland,  San  Francisco,  Los  An- 

geles-Pasadena and  Seattle.  It 
is  expected  that  independent  affili- 

ates in  these  cities  will  originate 

programs  once  the  reciprocal-pro- 
gram operation  is  initiated. 

Invades  West  Coast 
Mr.  McLendon  acknowledged 

that  Liberty  is  "attempting  to  gain 
a  competitive  position"  on  the  West 
Coast,  which  Don  Lee-MBS  has 
heretofore  considered  its  domain. 
He  felt,  however,  that  the  competi- 

tion would  have  a  "salutary"  ef- 
fect on  regional  network  competi- 

tion. 

Noting  reports  that  Don  Lee  may 
drastically  revise  its  daytime  pro- 

gramming to  meet  the  Liberty 
thrust,  Mr.  McLendon  said  even  if 
the  former  offered  lower  rates  to 
its  stations,  particularly  on  base- 

ball coverage,  LBS  still  would  re- 

trary  to  the  philosophy  of  the  pres 
ent  political  administration.  i 

Mr.  Fulton  charged  the  curren' 
hearing  "was  asked  for  by  Jame: 
Roosevelt  on  stationery  of  th( 

Democratic  party."  He  said  thi 
charges  included  assertions  tha  i 

Mr.  Richards  "in  recent  years  wa: 
in  favor  of  the  election  of  Republi 
cans  and  opposed  to  election  o:| 
Democrats,  and  was  opposed  t' ! 
Communists  and  proponents  of  ex  \ 

treme  left  wing  views."  He  claimec  \ 
the  charges  arose  from  "disgrun 
tied  former  employes  of  KMPC." 

Calling  attention  to  the  threi 
stations'  public  service  records,  h' 
reminded  Examiner  Johnson  tha 
the  FCC  during  the  past  20  year; 
has  readily  renewed  Mr.  Richards 
licenses  and  granted  him  permit 
for  FM  operations. 

"The  Commisison  is  not  author 
ized,"  he  said,  "To  persecute  an;, 
person  holding  divergent  view 
from  the  Commission,  or  the  politi 
cal  administration  appointing  th 
Commission."  He  noted  that  Mi 
Richards  had  no  trouble  with  th 
FCC  during  the  first  two  terms  o 
Franklin  D.  Roosevelt,  during  : 
time  when  he  was  a  supporter  o- 
the  New  Deal. 

Portraying  Mr.  Richards  as  : 
"Horatio   Alger"   type   who  ros 
from  poverty  to  wealth,  Mr.  Fulto: 
characterized  him  as  a  "rough  dia ( Continued  on  page  88) 

tain   an   advantage   in    point  o 
djllar  volume  sales. 

He  pointed  out  that  Liberty  hold  i 
rights  to  210  major  league  games 
compared  to  less  than  100  for  Doi 
Lec,  and  that  rights  to  48  of  thesl 
contests  were  "exclusive."  Add? 
tionally,  since  Liberty  is  stressing 
baseball  coverage,  it  can  maintain 
a  more  elastic  schedule  withoij 
having  to  sacrifice  the  latter  fc 
network  shows. 

In  any  event,  Mr.  McLendon  sai' LBS  "welcomes  the  competition 

which  would  arise  as  a  natural  r( ' 
suit  from  the  Justice  Dept.'s  dec sion  giving  the  green  light,  ii 
effect,  to  regional  network  expar, 
sion.  He  likened  the  situation  prio 
to  the  ruling  as  one  akin  to  th 
television  freeze  which  he  note 

has  throttled  competition  amon' stations. 
As  to  rate  structure,  LBS  he 

evolved  a  policy  whereby  statior  j, 
will  be  billed  on  the  basis  of  (1  ̂ 
retail  sales  in  the  market  in  whic 
it  is  located  and  (2)  population  c 
the  city  itself.  Populations  for  an,  ̂  
two  cities  being  equal,  the  sale  ̂  

figure  will  determine  the  card  rat'  t, Mr.  McLendon  said.  There  is  r 
standardized    rate    card    for    th  : 
network,  he  added.  fc. 
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•CLEAN  UP  PROGRAmiNG' 
 w  w,,.s 

A  WARNING  for  broadcasters  to 
clean  up  their  programming  or  risk 
public  demands  for  "the  more  dras- 

tic remedy  of  governmental  action" 
was  sounded  by  FCC  Chairman 
Wayne  Coy  last  Tuesday  in  a 

speech  at  the  U.  of  Oklahoma's 
Annual  Radio  Conference  (also  see 
story  below  and  Telecasting  p. 
14). 

"Poor  taste,"  he  said,  "  is  not 
in  the  public  interest." 

Citing  "poor  taste  and  crime  pro- 
grams on  the  air,"  he  said  the 

Commission  has  "been  getting  an 
increasing  amount  of  mail  and  an 
increasing  amount  of  verbal  com- 

ment, too,  on  both  subjects."  The 
complaints,  he  said,  use  such  words 
as  "degrading  antics,"  "vulgar 
double  entendre,"  and  "downright 
indecency." 
He  pointed  out  that  the  law 

forbids  "obscene,  indecent  or  pro- 
fane language"  on  the  air  but  con- 

tains no  prohibition  against  poor 
taste,  apparently  on  the  assumption 
that  "licensees  would  exercise  good 
judgment  concerning  good  taste." But,  he  cautioned: 

"It  seems  to  me  that  the  ques- 
tion of  just  how  bad  poor  taste 

can  get  before  it  verges  over  into 
downright  'obscenity'  or  'indecency' 
may  be  settled  one  of  these  days  if 
the  present  drift  in  that  direction 
is  not  checked." 

'In  Hands  of  Public' 
Chairman  Coy  reiterated  that  he 

did  not  think  the  Commission  com- 
petent to  "determine  the  kinds  of 

programs  that  we  should  see  and 
hear,"  and  that  he  felt  "it  would  be 
highly  dangerous  for  seven  people 
to  have  such  authority. 

"The  real  control  of  American 
radio  is  in  the  hands  of  the  public," he  said. 

Warning  that  "clearly  there 
must  be  a  day  of  reckoning,"  he 
said : 
The  Commission  is  rightly  pro- 

hibited from  censorship.  On  the  other 
hand,  it  is  required  to  see  that  the 
stations  operate  in  the  public  interest. 
Violating  the  law  regarding  obscenity, 
indecency  and  profaniy  is  not  in  the 
public  interest.  Poor  taste  is  not  in 
the  public  interest. 

I  think  it  is  far  better  for  the 
radio  station  licensees  and  the  net- 

works to  clean  house  before  public 
opinion  demands  the  more  drastic 
remedy  of  governmental  action. 

It  is  far  better  for  the  3,000  li- 
censees and  the  radio  networks  to  do 

what  they  know  in  their  hearts  is  the 
proper  thing  to  do  than  to  have  such 
delicate  matters  as  good  taste  thrust 
for  settlement  upon  a  commission 
of  seven  members  in  Washington, 
D.  C. 

'Aware'  of  Situation 

Mr.  Coy  said  he  was  "fully 
aware"  that  many  broadcasters 
carry  network  shows  containing 
material  which  they  would  not 
allow  in  a  local  origination.  Be- 

cause it  comes  from  a  network  "on 
an  all-or-none  basis,"  he  said,  "they 
feel  helpless  and  act  that  way 
except  in  a  few  cases." 
When  a  comedian  gets  so  big  that 

his  network  can  no   longer  handle 

him,  then  we  have  a  case  of  the 
tail  wagging  the  dog.  The  boy  who 
used  to  express  himself  with  chalk  on 
a  wall  is  now  provided  with  a  tele- 

vision screen.  The  world  has  moved 
from  the  horse-and-buggy  days  to 
the  electronic  age  but  this  type  of 
comedian  is  still  peddling  livery  stable 
humor.  The  radio  and  the  television 
carry  him  straight  into  the  home 
without  having  taken  the  precaution 
to  see  that  he  is  house-broken.  Pro- 

priety is  sacrificed  for  profits.  The 
result  is  off-color  television — tainted 
television. 

Turning  to  "crime  on  the  air," 
Mr.  Coy  said  FCC  "is  the  recipient 
of  mounting  protests  against  the 
merchants  of  death  and  hawkers 

of  horror  on  radio  and  television," 
that  "our  files  of  letters  protesting 
crime  programs  are  bulging,"  and 
that  "the  situation  is  rapidly 

worsening." 
He  quoted  from  protests  re- 

ceived by  the  Commission — some 
directly  from  listeners,  others  re- 

layed via  Congressmen — and  from 
studies  and  reports  on  crime  pro- 

grams. 
No  Day-to-Day  Judgment 

He  pointed  out  that  FCC  cannot 

pass  upon  a  licensee's  day-to-day 
judgment  in  matters  of  bad  taste 
or  in  the  handling  of  crime  pro- 

grams "except  in  gross  instances," and  that  renewals  are  based  upon 

considerations  of  "the  overall  oper- 
ation of  a  station  dui'ing  its  entire 

license  period." 
"The  most  effective  day-to-day 

check  on  a  licensee's  program,"  he 
said,  "is  an  immediate  and  intelli- 

gent reaction  from  the  listening 

public." 

He  asked: 

Is  it  possible  that  broadcasters  who 
make  such  a  fetish  of  surveys  and 
audience  reaction  measurements  are 
overlooking  the  most  obvious  and 
most  effective  fact-finding  technique 
of  all — that  of  merely  sitting  down 
with  representative  listeners  and  dis- 

cussing matters  frankly  and  fully? 

1  think  that  that  would  be  preferable 
to  sitting  cloisterd  in  an  ivory  tower 
and  trying  to  hunch  audience  reaction 
from  charts  and  graphs. 

He  called  attention  to  a  survey 
made  by  the  Southern  California 
Assn.  for  Better  Radio  and  Tele- 

vision. The  survey,  he  said,  found 
no  crime  programs  on  KFI-TV  Los 
Angeles  between  6  and  9  p.m.  but, 
on  the  other  Los  Angeles  TV  sta- 

tions, found  the  following  during 
those  hours  in  one  week: 

91  murders,  7  stage  hold-ups,  3 
kidnapings,   10  thefts,  4  burglaries, 
2  cases  of  arson,  2  jailbreaks,  1 
murder  by  explosion  of  15  to  20 
people,  2  suicides,  1  case  of  black- 

mail. Cases  of  assault  and  battery — 
too  numerous  to  tabulate.  Also  cases 
of  attempted  murder.  Much  of  action 
takes  place  in  saloons.  Brawls  too 
numerous  to  mention,  also  drunken- 

ness. Crooked  judges,  crooked  sheriffs, 
crooked  juries. 

Coy  Notified 
Mr.  Coy  said  the  association 

notified  him,  three  months  after 
the  survey  report  was  sent  to  all 
Los  Angeles  stations,  "that  not one  of  the  stations  that  carried  the 
crime  programs  had  offered  to 
talk  over  the  survey,  not  one  had 
indicated  it  wanted  to  correct  the 
situation,  although  an  improvement 
has  been  noted  in  the  early  evening 
programs  of  the  NBC  station. 

"This  is  certainly  not  a  very  en- 
couraging attitude  on  the  part  of 

the  members  of  an  industry  that 
makes  so  much  of  its  sensitivity 

to  public  opinion,"  he  asserted. 
The  FCC  chief  conceded  that  "on 

the  whole  I  think  we  have  an  ex- 
cellent broadcast  service."  He  felt 

there  are  "signs  of  deterioration 
of  program  service  in  the  aural 
field  due  to  the  competitive  impact 

of  television  in  the  larger  markets," 
and  "some  indications  of  trend  to 
inferior  programming  in  the  field 
of  television  because  of  the  expense 
of  programming  and  because  of  the 
desire  of  .  .  .  operators  to  reduce 

Mr.  COY 

their  losses  or  to  get  larger  profits." 
Following  the  conference's "Great  Expectations"  theme,  Mr. 

Coy  said  "the  broadcasters  and  the 
public  have  every  right  to  expecta- 

tions of  a  high  order  for  the  future 
of  broadcasting."  But  he  cautioned 
that  "these  expectations  will  not  be 
realized  unless  we  all  work  together 
to  keep  broadcasting's  sights  high, to  avoid  the  shoddy  and  to  keep 

improving  the  product." 
American  Radio's  Role 

He  continued: 
American  radio  generally  offers 

such  a  wealth  of  wholesome  enter- 
tainment and  helpful  educational  and 

cultural  programs  that  it  cannot 
afford  to  do  itself  a  disservice  by 
allowing  a  few  thoughtless  offenders 
to  tarnish  radio's  good  name. 

Radio's  general  reputation  as  one 
of  the  most  important  forces  in  our 
society,  a  key  leader  in  community 
betterment  and  as  a  preeminent 
factor  in  American  homelife  has  been 
built  up  through  the  years  by  the 
dint  of  hard  work,  imagination,  vi- 

sion and  public  spirit  on  the  part  of 
thousands  of  people  in  the  broad- 

casting industry.  The  continuing  job 
of  all  of  us  is  to  protect  the  gains 
already  made  and  to  strive  for  an 
even  greater  future. 

OKLA.  U.  MEET 

9th  Radio  Conference  Held 

THE  part  played  by  the  Voice  of 
America  in  the  battle  for  peace 
over  the  international  airways  is 
far  from  being  a  success  story  and 
it  hardly  can  be  claimed  that  the 
U.  S.  is  winning  the  battle  for  the 
minds  of  men,  according  to  Ernest 
Erich  Noth,  editor  of  Books  Abroad 
and  formerly  with  the  Voice. 
Addressing  the  ninth  annual 

radio  conference  of  the  U.  of  Okla- 
homa at  Norman  last  week,  Mr. 

Noth  warned  that  today  our  world 
leadership,  and  tomorrow  perhaps 
our  survival,  are  at  stake. 
The  three-day  conference,  at- 

tended by  some  250  registrants, 
also  was  highlighted  with  ad- 

dresses by  FCC  Chairman  Wayne 
Coy  (see  story  above),  and  a 
score  of  other  figures  prominent 
in  television  and  radio  broadcast- 

ing, including  Roy  Bacus,  commer- 
cial manager  of  WBAP-AM-FM- 

TV  Fort  Worth;  R.  B.  McAlister, 
general  manager  of  KICA  Clovis, 
N.  M. ;  Jack  Drake,  news  director 
of  KWSO  Lawton,  Okla.;  Dr.  For- 

est Whan,  U.  of  Wichita;  La^vton 
Mabrey,  of  Baylor  U.,  and  Charles 
Tower,  assistant  director  of  NAB's 
Employe-Employer  Relations  Dept. 

Tower  on  Economics 

Mr.  Tower,  who  discussed  the 
economic  characteristics  of  broad- 

casting, replaced  Richard  P.  Do- 
herty,  NAB  director  of  employe- 
employer  relations,  who,  due  to 
illness,  was  unable  to  attend. 

Theme  of  the  conference,  which 
opened  on  Sunday  with  demonstra- 

tions of  school  broadcasting  by 
eight  colleges  and  universities,  was 
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"Great  Expectations."  Chairman 
of  the  sessions  was  Dr.  Sherman 
P.  Lawton,  co-ordinator  of  radio  at 
the  U.  of  Oklahoma. 

In  his  address  Monday,  Mr.  Noth 
also  pointed  to  the  inadequacy  of 
the  Voice  of  America.  He  stated 
that  to  his  knowledge  no  other  gov- 

ernment agency  has  had  so  much 
trouble  in  obtaining  the  most  ele- 

mentary funds  for  what  he  termed 
its  "shoestring  budget"  if  compared 
to  other  expenditures  for  the  en- 

forcement of  our  national  policy 
and  security. 

Urging  creation,  or  perfection,  of 
a  bigger  and  better  international 
broadcasting  tool,  Mr.  Noth  said: 
"We  must  in  all  instances  convey 
that  spirit  of  fearless  freedom  and 
fearless  striving  for  peace  which 

(Continued  on  page  54) 
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FM  COVERAGE 
BMB  Compiling  Listener  Data 

By  J.  FRANK  BEATTY 

REPORTS  showing  the  FM  circu- 
lation of  AM  stations  subscribing 

to  the  No.  2  study  of  Broadcast 
Measurement  Bureau  are  being 

compiled  by  BMB  and  will  be  pub- 
lished in  the  near  future,  according 

to  Dr.  Kenneth  H.  Baker,  acting 
president. 

Failure  of  the  original  station 

reports  released  early  this  year  to 
show  FM  circulation  caused  a  stir 

at  the  Monday  meeting  of  NAB's FM  Executive  Committee,  held 
in  Washington.  The  committee 

adopted  a  resolution  voicing  its 
feelings  on  the  subject. 

The  resolution  called  on  NAB  to 
tell  BMB  that  the  committee  feels 

AM  ratings  should  show  the  audi- 
ence of  FM  duplicating  stations.  It 

expressed  the  committee's  belief that  the  FM  information  obtained 

in  March  1949  by  BMB  on  its  audi- 
ence cards  should  be  made  available 

to  subscribers. 

AMA  Data  First 

Dr.  Baker  told  Broadcasting 

that  AM  data  had  been  made  avail- 
able first  because  AM  money  paid 

for  the  survey.  He  reminded  that 

the  reports  of  individual  AM  sta- 
tions carry  an  asterisk  indicating 

they  have  FM  affiliates,  a  sugges- 
tion originally  made  by  the  FM 

Committee. 

He  said  the  FM  figures  will  be 

"roughly  comparable"  to  AM  re- 
ports but  will  be  issued  in  memo 

form  to  the  stations  involved  (AM 
subscribers  with  FM  outlets). 
While  AM  data  do  not  reflect  cov- 

erage where  less  than  109c  of  the 
audience  is  reached,  Dr.  Baker  said 

the  FM  data  may  include  FM  cov- 

SCOTUS  HIT 

By  'Yale  Law  Journal' 
SUGGESTION  that  the  U.  S.  Su- 

preme Court  outlaw  completely  the 
power  of  state  and  federal  judges 
to  punish  broadcast  stations  and 
newspapers  for  reports  on  pending 
criminal  cases  was  made  last  week 
by  the  Yale  Law  Journal. 

Discussing  the  "Baltimore  Gag" 
case,  in  which  a  city  coui't  had  at- 

tempted to  fine  several  stations  for 
broadcasting  news  about  an  ar- 

rested murder  suspect,  the  student 
editors  suggested  the  Supreme 
Coui't's  refusal  to  review  a  Mary- 

land Court  of  Appeals  decision  had 
left  the  contempt  rule  "dangerously 
vague."  The  highest  court  had  de- 

nied a  petition  by  the  state  to  hear 
the  upsetting  of  the  city  gag  rule 
[Broadcasting,  Jan.  16]. 
The  journal  noted  that  the  re- 

fusal to  review  was  made  in  an  "un- 
usual opinion  disavowing  any  im- 

plication that  it  approved  the 
Maryland  decision."  Effect  of  this 
action  is  to  leave  courts  free  to  de- 

cide how  to  enforce  the  "clear  and 
present  danger"  contcTipt  rule,  it 
was  suggested. 
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erage  as  low  as  59^.  He  added  that 
BMB  does  not  claim  figures  below 
59r  are  accurate. 

Respondents  who  filled  out  BMB 
cards  had  a  chance  to  indicate  the 
FM  stations  heard  but  these  indi- 

vidual reports  are  accepted  only 
when  the  FM  dial  position  is  indi- 

cated. This  dial  position  was  not 
required  in  the  case  of  AM  outlets. 
The  FM  provision  was  based  on 
the  widespread  use  of  double  AM- 
FM  call  letter  announcement  by 
many  stations. 

Lower  Figures 
Preliminary  estimates  indicate 

that  the  FM  figures  shown  in  the 
BMB  data  will  be  lower  than  some 
FM  stations  are  selling.  Estimates 
of  total  number  of  FM-equipped 
sets  in  the  hands  of  the  public 
range  from  41/2  million  to  6  million. 

Everett  L.  Dillard,  WASH  (FM) 
Washington,  a  retiring  NAB  board 
member,  said  FM  coverage  data  are 
completely  undisclosed  to  date  in 
BMB  reports,  with  an  AM  station 
getting  no  credit  for  the  coverage 
of  its  duplicating  FM  affiliate.  This 
penalizes  everyone  with  an  FM 
duplicating  station,  he  said,  and 
fails  to  give  the  total  audience  of 
AM-FM  duplicating  stations. 
In  other  words,  Mr.  Dillard 

added,  an  AM-FM  operation  is  re- 
ported with  fewer  listeners  than  it 

would  have  shown  had  the  station 
operated  AM-only. 

Frank  U.  Fletcher,  WARL-FM 

Arlington,  Va.,  recently  re-elected 
to  the  NAB  board,  felt  BMB 
should  make  its  FM  information 

available  to  subscribers  since  pres- 
ent reports  seem  to  penalize  sta- 

tions that  have  developed  an  FM 
audience  by  duplicating  AM  pro- 

grams. Edward  A.  Wheeler,  WEAW 
(FM)  Evanston,  111.,  and  WOKZ 
AM-FM  Alton,  111.,  said:  "It  is difficult  to  understand  how  BMB 

could  'unintentionally'  be  respon- 
sible for  penalizing  AM  stations 

because  of  duplication  on  FM. 
Most  of  the  audience  of  a  duplicat- 

ing FM  station  obviously  was  taken 
from  the  AM  station  and  the  sta- 

tions must  get  credit  for  this  audi- 
ence. BMB  must  publish  its  sup- 

plementary FM  data  immediately." 
Would  Change  Rules 

The  FM  Committee  voted  to  ask 
NAB's  Legal  Dept.  to  file  a  peti- 

tion with  the  FCC  asking  for 
amendment  of  the  rules  to  estab- 

lish protection  to  the  50  uv/m  con- 
tour for  FM  stations  in  Area  2 

(entire  nation  but  the  Northeast). 
Present  protection  is  granted  only 
to  the  1000  uv/m  contour. 

Approach  of  serious  interference 
to  FM  outlets  is  foreseen  if  FCC 

doesn't  grant  this  protection,  ac- 
cording to  committee  members.  The 

NAB  board  voted  last  summer  to 
ask  FCC  to  grant  this  protection 
but  no  formal  action  was  taken 
until  last  month.  At  that  time  a 
letter  was  sent  to  FCC  Chairman 

Wayne  Coy  and  the  other  Commis- sioners calling  attention  to  the 
board's  July  resolution. 

Chairman  Coy  said  an  action  of 
the  sort  should  be  initiated  outside 

the  FCC  and  invited  NAB  to  file  a 
petition  to  amend  the  rules. 

At  its  Monday  meeting  the  FM 
Committee  drew  up  an  outline  ofi 
the  program  for  the  special  FM 
session  to  be  held  Monday  morn- 

ing, April  17,  prior  to  the  formal 
opening  of  the  NAB  Management 
Conference  at  Chicago  (see  con- vention story  page  26). 

Attending  the  committee  meet 
ing  were  C^hairman  Matthew  H. 
Bonebrake,  KOCY-FM  Oklahoma 
City;  Victor  C.  Diehm,  WAZL-FM 
Hazleton,  Pa.;  Edward  L.  Sellers, 
director  NAB  FM  Dept. ;  Ralph  W. 

Hardy,  director,  NAB  Radio  Divi- 
sion; C.  E.  Arney  Jr.,  NAB  secre- 

tary-treasurer; Messrs.  Dillard, 
Fletcher  and  Wheeler. 

WQUA  MOLINE  SALE 
Le  Masurier  Buys  Control 

SALE  of  859^0  of  stock  of  Molinf 
Broadcasting  Corp.,  licensee  od 
WQUA  Moline,  111.,  was  announcec 
last  week  subject  to  FCC  approval 
Bruff  W.  Olin  Jr.,  president  oj 

Moline  Broadcasting,  sells  his  859'f 
interest  to  Dalton  Le  Masurier  foi 

aproximately  $155,000.  Mr.  Lf 
Masurier  is  owner  of  KDAL  Du- 
luth,  Minn.,  and  minority  stock- 

holder of  WIRL  Peoria,  111. 
Transaction  was  handled  bj 

Blackburn-Hamilton  Co.  WQUi* 
operates  with  250  on  1230  kc.  Verr 
Flambeau,  manager  of  WQUA,  wil 
retain  his  S^r  interest  and  his  pres- 

ent connection  with  station  as  wil 
other  stockholders  owning  the  othei 
109;:  of  the  corporation. 

NBC  CHANGE
S    shifts  m  p

rogram.  Services  U
nits 

REORGANIZATION  and  wide- 

spread reassignments  in  NBC's 
radio  program  and  integrated  serv- 

ices departments  were  announced 
last  week. 

In  the  radio  program  depart- 
ment, under  Thomas  C.  McCray, 

director,  the  following  changes 
were  made,  effective  April  1. 

Leslie  Harris,  assistant  national 

program  director,  becomes  produc- tion manager. 
James  E.  Kovach,  operations 

manager  of  the  production  division, 
becomes  manager  of  program  oper- 
ations. 

Mitchell  Benson,  administrative 
assistant  and  coordinator  of  new 

package  programs,  becomes  pack- 
age progi-am  and  talent  contact manager. 

Joel  Hammil,  manager  of  liter- 
ary rights,  becomes  program  sub- 

mission supervisor. 
Samuel  Chotzinoff ,  general  music 

director,  and  Sterling  Fisher,  man- 
ager of  public  affairs  and  educa- 
tion, continue  in  their  present  po- 

sitions and  will  serve  both  in  radio 
and  television.  Mr.  Harris  will  be 
in  charge  of  continuity  acceptance, 
which  is  headed  by  Stockton  Helf- 

frich;  script  preparation  super- 
visor, Van  Woodward;  supervisor 

of  directors,  Edwin  Dunham,  and 
producers  Richard  P.  McDonagh, 
Wade  Arnold,  Ken  MacGregor  and 
Robert  Wamboldt. 

Under  Mr.  Kovach,  who  has  the 
responsibility  for  maintenance  of 
the  network  program  schedule,  will 
be  grouped  the  program  business 
office  supervised  by  Grace  Sniffin; 
talent  auditions  supervised  by 
Leonard  Goldstein,  and  talent  cast- 

ing supervised  by  Claire  Trainor. 
Other  Assignments 

Reporting  to  Mr.  Chotzinoff,  gen- 
eral music  director,  will  be  Ernest 

La  Prade,  music  research  super- visor. 

Reporting  to  Mr.  Fisher,  man- 
ager of  public  affairs  and  educa- 
tion, will  be  Margaret  Cuthbert, 

supervisor  of  public  affairs;  Doris 
Corwith,  supervisor  of  religious 
broadcasts  and  talks;  Jane  T. 
Wagner,  supervisor  of  educational 
and  special  projects,  and  Hilda 
Watson,  office  manager. 

Realignment  of  program  services 
functions  under  the  integrated 
services  department  was  announced 
by  William  S.  Hedges,  vice  presi- 

dent in  charge  of  integrated  serv ices. 

William  Burke  Miller,  now  nigh- 
program  manager  for  television,  is 
appointed  night  executive  office] for  the  company,  reporting  to  Mr 
Hedges.  The  program  services  de 
partment,  provided  by  the  staff  o: 
associate  directors,  has  been  trans 
ferred  from  program  to  integratec 
services.  Allin  Robinson,  forme: 

night  program  manager  for  th' radio  network,  is  appointed  super 
visor  of  associate  directors,  report 

ing  to  Arch  Robb,  manager  of  th( 
program  services  department. 

Also  transferred  from  the  radii 
network  program  department  anc 
reporting  to  Mr.  Robb  will  be  th' 
literary  rights  and  script  readers 
with  Tom  Adams  appointed  a 
supervisor.  Central  bookings,  su 
pervised  by  Mary  Cooper,  an( 
night  operations,  supervised  b; 
Robert  Wogan,  are  also  transferre( 
from  network  programs  to  pro 
gram  services,  reporting  to  Mi 
Robb,  as  will  program  analysi 
under  the  supervision  of  Miriar 
Hoffmeier.  Isabel  Finnie  will  b 
supervisor  of  the  business  office  fo 

program  services. 
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PLUS  ONE  ELAND 

Now  that  mama  eland  has  a  baby,  there's  plus  one 
eland  in  the  St.  Louis  Zoo. 

There's  a  radio  station  in  Baltimore  with  a  great  big 

plus  for  advertisers.  It's  W'-I'T'^H,  the  BIG  independ- 
ent with  the  BIG  audience. 

Here's  how  the  PLUS  comes  in:  first,  W'LT'H 
delivers  more  home  listeners-per-dollar  than  any  other 
station  in  town.  And,  in  addition,  a  survey  made  under 

the  supervision  of  the  Johns  Hopkins  University  showed 

that  of  all  radios  playing  in  barber  shops,  49.3%  were 
tuned  to  WJ^T-H. 

That  means  low-cost  results.  That  means  that  small 

appropriations  accomplish  big  results  on  W'-LT^H.  Call 
in  your  Headley-Reed  man  and  get  the  full  WT'T'H 
story  today. BALUMORE,  MARYLAND 

BRO ADCASTING    •  Telecasting 
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SSfOOOCameToDance 

By  BILL  THOMPSON 

I AST  Aug.  28  about  65,000 
.  devotees  of  the  square 
dance  converged  on  a 

large  parking  lot  in  the  Hamp- 
ton Village  section  of  St. 

Louis.  They  came  at  the  in- 
vitation of  Grasso  Bros.  Fuel 

Co.,  which  had  an  $8,000  stake 
in  the  affair. 

Much  of  this  amount  v\^as 
laid  out  for  a  10-piece  cowboy  band, 
handsome  trophies  for  the  best  cos- 

tumes, and  a  multitude  of  other 
entertainment  features.  But  about 
20%  of  it  went  for  promotion — ex- 

clusively via  radio. 

"I  got  off  light  at  that,"  says 
Frank  Grasso,  president  of  the 
firm.    "Think  what  it  would  have 

cost  to  corral  a  mob  like  that  by 
other  advertising  methods.  Be- 

sides, it  was  worth  it  to  find  out 

just  how  potent  radio  can  be." Early  last  July  Mr.  Grasso 
started  dreaming  up  "the  greatest 
of  all  outdoor  folk  dance  festivals." 
KXLW  St.  Louis  made  his  dream 

come  true.  One  of  the  station's 
representatives,  F.  Lee  Price,  sold 
him  a  half-hour  of  square  dance 
music  six  days  weekly  (7:30  to  8 
p.m.),  with  the  sixth  session  fea- 

turing live  "callers."  Roy  Queen, 
one  of  the  most  popular  dispensers 
of  folk  music  in  the  St.  Louis  area, 
turned  the  discs.  Cost  to  Grasso 
Bros,  was  a  little  under  $200  a 
week. 

Station-Client  Team 
Almost  at  the  outset,  the  show 

started  promoting  the  proposed  fes- 
tival, and  KXLW  officials,  notably 

General  Manager  S.  E.  (Art) 
Sloan,  showed  the  new  client  what 

the  word  "cooperation"  means.  Mr. Sloan  furnished  sleek  horses  for  a 
parade  on  the  night  of  the  fete, 
and  he  lined  up  the  5,000-car  park- 

ing lot  where  the  event  was  staged. 
He  also  arranged  for  choice  spot 
adjacencies  on  KXLW.  Toward  the 
end  of  the  promotion  these  totaled 
15  a  day. 

Working  hand  in  hand  with  him 
was  Roy  A.  Shannon,  president  of 
the  St.  Louis  advertising  agency 
by  that  name  which  handles  the 
Grasso  account.  Mr.  Shannon  per- 

suaded the  Greater  St.  Louis  Folk 
&  Square  Dance  Federation  to  co- 

operate and  to  encourage  outstand- 
ing square  dance  callers  of  the  area 

to  participate.  He  also  obtained 
help  from  the  Missouri  Folk  Dance 
Supply  Co.  in  nearby  Kirkwood, 
Mo.,  which  provided  records  and 
consulted  with  him  on  technical 

aspects  of  the  show. 
The  results  of  all  these  prepara- 

tions were  best  described  the  day 
after  the  festival  by  an  official  of 
Grasso  Bros.  In  a  letter  to  an 
insurance  company  executive  who 

had  inquired  as  to  radio's  effective- ness as  an  advertising  medium, 
C.  F.  Price,  sales  manager,  wrote: 

"I  was  amazed  with  the  results 
of  a  check  we  have  made  as  of  the 
above  date  (Aug.  29)  over  the  cor- 

responding period  of  last  year. 
This  year's  new  coal  tonnage 
amounts  to  five  times  that  of  last 
year.  At  this  writing  we  have  not 
proven  this  to  be  all  due  to  radio, 
but  we  are  satisfied  the  greater 
part  of  the  credit  is  due  to  this 
type  of  advertising.  Just  last  night 
the  results  of  our  advertising 
through  KXLW  amounted  to  the 
staggering  figure  of  approximately 
65,000  people  seeing  or  hearing  the 
name  of  our  firm  in  one  concen- 

trated area." No  Halt  for  Strike 

The  company  continued  its  spon- 
sorship of  the  Roy  Queen  show 

throughout  the  coal  strike  last  fall. 
Having  wisely  stored  a  super- 

abundance of  fuel  in  anticipation 
of  the  walkout,  it  was  able  to  at- 

tract dozens  of  new  customers.  By 

AT  the  head  of  the  parade  on  the  night  of  the  festival  is  none  other  than 
Frank  Grasso,  company  president. 

November,  with  its  telephones  ring- 
ing an  average  of  40  times  an  hour, 

it  reported  an  increase  of  30%  in 
the  number  of  patrons.  During  the 
month,  it  sold  a  total  of  150  car- 

loads of  coal. 
This  same  month,  The  Black 

Diamond,  a  leading  trade  journal 
in  the  coal  industry,  paid  tribute  to 

Grasso  Bros,  "outstanding"  record. "How  can  this  be?"  it  asked. 
"Retail  coal  is  supposed  to  be  a 
dying  field.  Many  retail  outlets 
report  loss  of  30%  of  their  cus- 

tomers. The  inroads  of  oil  and  gas 
heat  are  said  to  be  restricting  the 
coal  business  insofar  as  domestic 
use  is  concerned. 

10  New  Clients  Daily 

"The  Grasso  brothers  wouldn't 
know  from  that.  They  are  much 

too  busy  finding  new  coal  cus- 
tomers; far  too  involved  in  being  of 

maximum  service  to  their  present 
15,000  customers  in  the  metropoli- 

tan St.  Louis  area  to  worry  about 
losing  business.  On  the  contrary, 
they  have  consistently  been  gaining 

customers  at  the  rate  of  10  a  day." The  Black  Diamond  noted  that 
"in  the  field  of  advertising,  the 
operations  of  the  brothers  Grasso 
leave  one  a  little  dizzy  and  almost 
out  of  breath. 

"Liberally  borrowing  techniques 
long  employed  in  selling  soap  and 
cigarettes,"  it  continued,  "they 
have  treated  their  fuel  products 

just  like  any  other  household  com- 
modity .  .  .  and  with  such  results. 

First  of  all,  they  sponsor  a  highly 
listenable  30-minute  radio  pro- 

gram six  days  a  week." 
By  Dec.  1,  Grasso  Bros,  had  in- 
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creased  its  radio  budget  more  than 
$100  weekly  for  spot  announce- 

ments on  the  "Spider"  Burks  show, 
which  has  one  of  the  highest  Negro 
ratings  in  the  midwest.  The  firm 
aimed  a  spot  a  day  at  upping  fuel 
oil  sales  among  low-budget  fam- 

ilies. At  mid-winter,  gallonage  had 
been  increased  6,000  a  day  and  the 
company  found  it  necessary  to  buy 
two  new  1,500-gallon  fuel  trucks. 

"We  got  an  added  bonus  from 
this  type  of  business  because  the 
family  with  a  space  heater  always 

pays  cash,"  Mr.  Grasso  observed. 
This  month  (March)  Grasso 

Bros,  starts  Saturday  night  spon- 
sorship of  an  hour-long  "barn 

dance"  type  of  show  over  WIL, 
known  as  St.  Louis'  leading  sports 
station  because  it  has  an  exclusive 
contract  for  the  Cardinals  baseball 
broadcasts.  The  program  will  orig- 

inate at  the  Ideal  Roller  Rink,  one 
of  the  largest  and  most  modern 
roller  skating  emporiums  in  the 
country.  Frank  Grasso  has  $750' 
earmarked  for  special  talent  to  be 
used  on  the  "kickoif." 

50%  Allotted  to  Radio 

Although  14  years  old,  the  com- 
pany never  used  radio  until  last 

July.  Yet,  in  1950,  it  will  spend 
more  than  $15,000  in  what  Mr. 
Grasso  describes  as  "the  most  effec- 

tive medium  of  all."  This  is  50% 
of  his  advertising  budget  for  the 
year.  The  remainder  will  be  di- 

vided between  neighborhood  news- 
papers and  direct-mail  advertising. 

Only  34  years  old,  Frank  Grasso 
decided  in  1936  that  his  father's 
truck  gardening  business  was  not 
for  him.  The  only  thrill  he  got  out 
of  it  was  hauling  1,000-bushel  loads 

THE  THREE  GRASSO  brothers  join  in  the  festival  with  a  clown.    They  are 
(I  to  r)  Joe,  Frank  and  Tony.    Boy  is  unidentified. 

of  tomatoes  to  Chicago's  South 
Water  Street  Market.  With  a  few 
dollars  supplied  by  his  father,  Tony 
Grasso  Sr.,  he  bought  an  old  truck 
and  with  his  brothers  Joe,  16,  and 
Tony  Jr.,  12,  he  began  making  coal 
.deliveries  to  neighbors.  As  busi- 

ness (and  his  brothers)  grew, 
Frank  discarded  his  notebook-in- 
the-pocket  type  of  bookkeeping. 
Young  Tony,  with  the  help  of  an 
accountant  friend,  set  up  a  system, 
and  Joe  took  over  dispatching  and 
trucking.  This  left  Frank  free  for 
general  administration  and  promo- 
tion. 

Volume  Grows 

The  accounting  is  still  handled 
by  Tony  today,  but  he  has  a  $5,000 
bookkeeping  machine  and  the  ad- 

vice of  a  firm  of  legal  consultants. 
Before  radio  struck  "like  light- 

ning" last  year,  three  young  ladies did  the  work  of  the  new  machine. 
Now  only  one  of  them  operates  the 
device,  while  the  other  two  handle 
incoming  orders  for  coal  and  oil. 

Brother  Joe,  who  commanded  a 
fleet  of  seven  coal  trucks  and  seven 
oil  tankers  before  the  company  en- 

tered radio,  now  has  30  carriers  in 
all.  They  are  brightly  painted,  and 
bear  the  company  name  in  letters  a 
foot  high.  Lacquered  to  make  the 
finish  more  durable,  they  are 
washed  once  a  day,  if  necessary,  to 
keep  them  attractive. 

Following  the  successful  square 
dance  festival,  Frank  Grasso  kept 
the  cowboy  band  on  his  payroll.  He 
hauls  them  around  to  civic  func- 

tions in  a  $5,000  special  Buick 
Riviera  sedan,  done  up  in  purple 
and  yellow  with  a  miniature 
chrome-plated  horse  as  radiator 
ornament.  An  over-sized  set  of 
longhorn  steer  horns  is  mounted 
about  the  windshield,  and  a  plastic 
neon  sign  along  the  top  reads: 
"Grasso  Coal  Yard  Cowboys." 
This    aggregation    raised  $3,000 

during  the  recent  March-of-Dimes 
drive  while  playing  one  hour  at 
the  intersection  of  Seventh  and 
Washington  Sts.  in  downtown  St. 
Louis. 

The  "Cowboys"  make  frequent 
goodwill  excursions  into  the  nearby 
Illinois  coalfields  to  play  for  dances 
free-of -charge.  This  gimmick 
doesn't  hurt  Frank  Grasso's  repu- 

tation with  the  men  who  ship  him 
coal. 

Mr.  Grasso  is  a  member  of  the 

St.  Louis  Coal  Club,  the  Oil  Men's Club  of  St.  Louis,  and  the  St.  Louis 
Chamber  of  Commerce.  He  for- 

merly was  a  member  of  the  board 
of  directors  of  the  Coal  Merchants' 
Assn.  and  has  ̂ een  named  1950 
chairman  of  the  Red  Cross  fund 
drive  in  the  big  Lemay  area  of  St. 
Louis,  where  his  plant  is  located. 

Each  of  Grasso  Bros,  customers 
is  paid  a  personal  call  by  one  of 
the  three  brothers  annually.  On 
these  visits,  the  Grassos  insist  on 
being  addressed  as  Frank,  Joe,  or 

Tony — never  "Mister." 

SALT  RIVER  SUIT 

CBS  Reply  Expected  This  Week 

CBS  is  expected  to  file  an  answer 
or  a  motion  of  dismissal  in  Chi- 

cago's Federal  District  Court  this 
week  on  Salt  River  Valley  Broad- 

casting Co.'s  suit  for  $223,000  dam- 
ages. The  original  complaint 

brought  last  November  by  Salt 
River  Valley,  on  behalf  of  KTUC 
Tucson  and  KOY  Phoenix,  sought 
specific  performance  of  an  affilia- 

tion contract  between  the  network 
and  the  two  stations. 

It  asked  for  relief  Jan.  1,  1950, 
when  CBS  switched  affiliation  to 
KOPO  Tucson  and  KOOL  Phoenix, 
in  which  Gene  Autry,  CBS  per- 

former, has  heavy  financial  inter- 
est. Numerous  continuances  car- 

ried the  original  complaint  past  the 
Jan.  1  date. 

"Tke  "Qai^        ike   ̂ aitival  .  .  . 
TOP — KXLW  St.  Louis,  the  station  that  first  put  Grasso  Bros.  Fuel  Co.  on  the 
air,  broadcasts  part  of  the  festival  program.    At  lower  right,  in  broad-brimmed 

hat,  is  Frank  Grasso. 
MIDDLE — The  parade  that  preceded  the  festival  also  found  several  local 

merchants  taking  advantage  of  the  event  to  promote  their  own  products. 
BOTTOM — This  is  just  one  small  segment  of  the  crowd  of  approximately 

65,000  that  attended  the  festival. 

LOBBY  ISSUE 

Proposal  to  Exempt  Radio 

PROPOSAL  that  radio  be  exempted 
from  the  Lobby  Registration  Act 
will  be  made  when  the  House  Se- 

lect Committee  on  Lobbying  Activi- 
ties begins  its  hearings  March  27. 

Rep.  Frank  Buchanan  (D-Pa.) 
chairman  of  the  committee,  told 
Broadcasting  he  personally  will 
ask  the  comm.ittee  to  place  radio 

on  equal  footing  with  "newspapers 
and  other  publications"  specifically 
exempted  from  the  Act.  Under 
section  308  of  the  lobbying  law 
which  is  part  of  the  Reorganization 
Act  of  1946,  exemption  is  granted 
to  "newspapers  or  other  regularly 

published  periodicals." The  Congressman  also  disclosed 
that  he  plans  to  ask  Judge  Justin 

Miller,  president  of  NAB,  "or  some 
other  industry  representative,"  to 
appear  before  the  committee  to 
"show  why  radio  should  be  given 

exemption." 
His  disclosure  came  on  the  heels 

of  an  announcement  March  6 
that  the  committee  will  begin  hear- 

ings March  27  "with  an  academic 
review"  of  the  lobbying  problem. 
Scheduled  to  follow  this  review  are 
studies  of  the  role  of  governmental 
agencies  in  influencing  legislation 
and  efforts  of  lobbyists  in  seeking 
to  influence  departmental  and 

agency  actions. 
Rep.  Buchanan,  who  appeared  be- 

fore the  House  Administration 
Committee  along  with  Rep.  Charles 
Halleck  (R-Ind.)  to  request  an  ad- 

ditional appropriation  of  $45,000 
for  the  committee,  said  he  could  not 
determine  at  this  time  how  far,  if 
at  all,  the  committee  would  go  into 
communications  aspects  of  the  de- 

partmental study. 

The  Buchanan  committee  is  try- 
ing to  determine  whether  certain  or- 

ganizations have  failed  to  register 
as  lobbyists  and  whether  certain 
registrants  have  complied  with  the 
Act  [Broadcasting,  Jan.  23]. 

NEWS  SALEABILITY 
L.  A.  Panel  Airs  Problems 

MORE  interesting  news  presenta- 
tion and  fewer  newscasts  were 

chief  suggestions  forwarded  by  a 
three-man  panel  representing  net- 

work radio,  local  station  and  adver- 
tising agency  on  "How  to  Improve 

the  Saleability  of  Radio  News"  at the  Los  Angeles  Radio  News  Club 
meeting  March  10. 
Frank  (Bud)  Berend,  NBC 

Western  Division  sales  manager, 
spoke  for  network  radio;  Clyde 
Scott,  manager  of  KECA  Holly- 

wood, represented  local  stations, 
and  Thomas  C.  Dillon,  vice  presi- 

dent of  BBDO,  gave  the  agency 
slant.  All  panel  members  agreed 
that  newscasts  for  the  most  part 
needed  livening  up  and  more  em- 

phasis on  human  interest  and  local 
angle.  They  further  urged  more 
up-to-the-minute  reporting  of  the 
news.  A  discussion  followed  the 
talks. 
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O^n  tke  dotted  tine 
CONTRACT  for  26  weeks  of  Mid- 

night Dancing  Party  on  WBT  Char- 
lotte is  set  by  J.  H.  Lone  (seated), 

gen.  mgr..  Eastern  Div.,  Atlantic 
Beer  and  Ale.  Looking  on  are 
(I  to  r):  Kurt  Webster,  m.  c;  Hugh 
Deadwyler,  pres.,  Hugh  Deadwyler 
Adv.;  Keith  Byerly,  general  sales 
mgr.,  WBT-AM-FM  and  WBTV  (TV). 

PLANS  for  WCDL  Carbondale,  Po.'s 
show,  Irwin  of  the  Arctic,  are  com- 

pleted by  (I  to  r):  Seated,  Ekok  Com- 
mack,  Eskimo  partner  of  Explorer 
Dave  Irwin;  Dean  Johnson,  Dean 
Johnson  Motors,  sponsor;  Mr.  Irwin; 
standing,  William  Fletcher,  William 

Ware,  W.  R.  Carlson  Jr., 
'^F'  all  WCDL. 

IT'S  a  new  5  kw  transmitter  for 
WTSP  St.  Petersburg,  Fla.,  as  F.  J. 
Kelley  (I),  general  manager,  contracts 
for  delivery  of  the  equipment.  Look- 

ing over  his  shoulder  is  Rex  Rand, 
southern  representative  for  RCA. 
Mr.  Kelley  was  southern  represent- 
mm^m  otive  for  RCA  for  about  four 
^^^^  years. 

BASEBALL  caps  and  triple  hand- 
shakes came  into  play  as  this  trio 

set  contract  for  sponsorship  of  ail 
1950  Trenton  (N.  J.)  Giants  games 
on  WBUD  Morrisviile,  Pa.  L  to  r: 
Stanley  G.  Coney,  Morrisviile,  and 
Joseph  M.  Votk,  Trenton,  Dodge- 
Plymouth  dealers  and  co-sponsors; 
George    E.    Hoover,    WBUD.  -4/^ 

DISCUSSING  Federated  Mutual  In- 
surance Co.'s  sponsorship  of  U.  of Minnesota  conference  basketball 

games  over  KDHL  Faribault,  Minn., 
are  (I  to  r):  Edward  C.  Ellis,  Federated 
sec. -sales  dir.;  Virgil  Radtke,  KDHL; 
Bob  Mayer,  adv.  mgr..  Federated,  and 

John  A.  Buxton,  president  of 

^^F"  Federated  Mutual. 

WNOR  Norfolk,  Va.,  coverage  of  the 
1950  Norfolk  Tars  baseball  games 
is  arranged  by  (I  to  r):  Seated,  Mur- 

ray Glasgo,  pres.,  Glasgo  Brewing  Co., 
sponsor;  Earl  Harper,  WNOR  gen. 
mgr.;  standing,  Eugene  Lipscomb, 
sec.-treas.,  Glasgo;  J.  Diggs,  acct. 
exec,  Lindsey  Adv.,  Rich- 
mond;  Bob  Rogers,  WNOR. 

GENERAL  FOODS 

Will  Use  More  Radio 
In  1950 

began  its  sponsorship  of  Mama  in 
Augnst.  In  October,  Jell-0  took 
over  sponsorship  of  The  Aldrich 
Family  which  is, telecast  Sunday, 
7:30-8  p.m.  EST  over  NBC-TV. 

There  was  one  addition  to  the 

company's  radio  shows  in  1949 — 
and  that  was  the  radio  version  of 
The  Goldbergs.  Sponsored  by 
Sanka,  it  is  broadcast  over  CBS 
Friday,  8-8:30  p.m.  EST. 

Mr.  Mortimer 

GENERAL  FOODS  expects  to  spend  more  for  radio  time  in  1950  than 
in  1949  but  not  as  much  for  radio  talent,  Charles  Mortimer,  vice  presi- 

dent of  the  company,  said  last  week  in  New  York  during  a  news  confer- 
ence to  reveal  the  firm's  1949  annual  financial  report. 

He  also  explained  that  the  com-     *  — 
pany  would  be  spending  more  in 
television  for  the  same  number  of 
shows. 

The  corpora- tion's net  sales 
reached  a  new 
high  of  $474,637,- 193  during  1949, 
Clarence  Francis, 
chairman,  and 
Austin  B.  Igle- 
hart,  president, 
stated  in  a  joint- 

ly signed  annual 
report  to  stock- holders.  This 

compares  with  net  sales  of  $463,- 
336,031  during  1948. 

It  was  the  16th  consecutive  year 
in  which  net  sales  for  the  company 
surpassed  any  previous  year.  Net 
dollar  earnings  were  also  the  best 
in  company  history  with  $27,445,- 
941,  equal,  after  preferred  divi- 

dends, to  $4.77  a  common  share. 
In  1948  net  earnings  were  $24,555,- 
752,  or  $4.25  a  common  share. 
There  were  5,575,463  shares  of 
common  stock  outstanding  both 

years. $13  Million  in  Dividends 

Out  of  the  $27  million  in  earn- 
ings, $13  million  was  paid  in  divi- 

dends to  holders  of  common  and 
preferred  stock.  The  remaining 
$14  million  was  retained  in  the  bus- iness. 

"Although  television  made  great 
strides  in  its  development  as  an 
advertising  medium  in  1949,  we 
continued  to  spend  most  of  our  ad- 

vertising dollars  in  magazines, 
newspapers,  and  on  radio.  We  in- 

vested more  money  in  advertising 
last  year  than  in  1948.  The  addi- 

tional investment  was  necessary  in 
order  to  produce  higher  sales  and 

better  earnings,"  Mr.  Francis 
stated  in  the  report. 

As  the  commercial  value  of  tele- 
vision grew  in  1949,  General  Foods 

added  to  its  television  shows.  In 
March,  Sanka  coffee  began  spon- 

soring The  Goldbergs,  a  CBS-TV 
program  telecast  Monday,  9:30-10 
p.m.  EST.    Maxwell  House  coffee 

7/Mf  SALES 

'49  Billings  Remain  High 

RADIO  time  sales  made  a  good 
showing  in  1949,  although  it  had 
been  thought  that  the  increasing 
sponsorship  of  television  programs 
would  reduce  radio  advertising,  ac- 

cording to  the  current  analysis  of 
advertising  conducted  by  Standard 
&  Poor's  Industrial  Surveys,  New 
York. 

Some  networks,  such  as  CBS, 
were  able  to  augment  broadcasting 
revenues  and  the  1949  total  of 
gross  billings  for  the  four  major 
networks  was  only  6%  below  the 
1948  total,  the  analysis  revealed. 
The  report  also  said  that  improve- 

ment in  the  quality  of  television 
programs  is  likely  to  be  substan- 

tial this  year.  Seeing  some  in- 
crease in  overall  revenues  and  con- 
tinued heavy  costs.  Standard  & 

Poor  said  networks  engaged  in 
both  radio  broadcasting  and  tele- 

casting should  experience  a  revenue 
rise. 

Because  of  keen  competition  for 
markets,  advertising  budgets  are 
expected  to  remain  large  and  pre- 

vailing rates  indicate  that  revenues 
will  be  well  maintained  over  coming 
months,  according  to  Standard  & 
Poor. 

'Best  Dressed' 
TED  CAMPEAU,  president 
of  CKLW  Windsor-Detroit, 
was  chosen  one  of  the  10  best 
dressed  men  in  Canada  for 

1950  at  the  Canadian  Men's 
Apparel  Fair  held  at  Toronto 
March  9-10.  List  of  10  best 
dressed  men  was  headed  by 
Canada's  governor  -  general. 
Viscount  Alexander  of  Tunis. 
Ted  Campeau  was  one  of  four 
business  men  in  the  group, 

and  was  chosen  as  an  "im- 
maculate exponent"  of  good 

grooming. 

McDonald  at  Boston 

JOSEPH  A.  McDonald,  abc 
vice  president  and  general  attor- 

ney, spoke  on  some  of  the  legal 
aspects  of  the  broadcasting  busi- 

ness at  the  monthly  luncheon 

meeting  of  the  Boston  Radio  Exec- utives Club  March  8.  Head  table 

group  also  included  President 
Craig  Lawrence,  WCOP  Boston 

general  manager,  and  the  five-new- 
ly  elected  directors:  Harold  E. 
Fellows,  WEEI  Boston  general 
manager;  Ferald  Harrison,  presi- 

dent of  WMAS  Springfield  and 
WLLH  Lowell;  Paul  Provandie, 
Paul  Provandie  Inc.  agency;  Stacy 
Holmes,  E.  A.  Filene  Sons,  and 
Bert  Georges  of  Transcast  Corp. 

KFVD  Los  Angeles  Harlem  Matinee 
has  added  half-hour  daily  to  its  Mon- 

day through  Saturday  hour  schedule. 

BROADCASTING 
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WNOX 

ALFRED  1.  duPONT  AWARD 

•      1949  • 

fo^  ouitstandmi^  and  mentonous 

SERVICE 

in  encouraging,  fostering,  promoting  and  developing  American 

ideals  of  freedom,  and  for  loyal  and  devoted  service 

to  the  nation  and  to  the  community 

KNOXVILLE,  TENN 

CBS  990  kc  10,000  watts  Represented  by  Branham 

1 
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Boff/e  Okays  Radio-TV 
Protection 

TAXATION  of  radio  and  television  stations  in  Virginia  by  cities,  towns, 

counties  and  other  local  governmental  units  is  forbidden  under  legisla- 
tion signed  by  Gov.  John  S.  Battle.  The  bill  had  passed  both  houses  of 

the  Virginia  General  Assembly  by  overwhelming  margins  [Broadcast- ing, March  6]. 
The  Virginia  action  marks  the 

first  halting  of  the  trend  toward 
exaction  of  local  taxes  from  broad- 

casting and  television  stations. 
With  the  industry  serving  as  the 
latest  victim  of  tax-hungry  cities 
and  counties,  the  Virginia  legisla- 

tion provides  a  means  by  which 
other  states  can  stop  local  govern- 

ments from  assessing  taxes. 
Burden  of  the  fight  to  obtain 

passage  of  the  Virginia  bill  was 
carried  by  the  Virginia  Assn.  of 
Broadcasters,  of  which  Philip  P. 
Allen,  WLVA  Lynchburg,  is  presi- 

dent. Among  those  active,  besides 
Mr.  Allen,  were  C.  T.  Lucy,  WRVA 
Richmond,  chairman  of  the  VAB 
Legislative  Committee,  and  Frank 
U.  Fletcher,  WARL  Arlington,  an 
NAB  board  member. 

The  Virginia  taxes  had  been  in- 
stigated by  the  Municipal  League 

of  Virginia.  In  Arkansas  the  idea 
of  municipal  taxes  was  developed 
at  Little  Rock.  Protest  against  the 
tax  was  made  by  Little  Rock  sta- 

tions whose  position  was  upheld  by 
a  lower  court.  On  appeal,  the 
state's  highest  court  reversed  the 
lower  tribunal  and  the  U.  S.  Su- 

preme Court  would  not  hear  an  ap- 
peal on  the  ground  there  was  no 

federal  question. 

Text  of  Va.  Law 

Text  of  the  Virginia  bill,  as 

passed  by  the  House  and  Senate: 
A  BILL  to  amend  and  reenact  §§ 

58-266.1,  58-266.2  and  58-266.3  of  the 
Code  of  1950,  relatng  to  city,  town  and 
country  license  taxes,  so  as  to  pro- 

hibit cities,  towns  and  counties  levying 
such  taxes  for  radio  or  television broadcasting. 

Be  it  enacted  by  the  General  Assem- 
bly of  Virginia: 

That  §§  58-266.1,  58-266.2,  and  58- 266.3  of  the  Code  of  1950  be  amended 
and  reenacted,  as  follows: 

§  58-266.1.  City  and  town  licenses; 
business  exempt. — In  addition  to  the 
State  tax  on  any  license,  as  herein- before and  hereafter  provided  for  in 
this  chapter,  the  council  of  a  city  or 
town  may,  when  anything  for  which 
a  license  is  so  required  is  to  be  done 
within  the  city  or  town,  impose  a  tax 
for  the  privilege  of  doing  the  same  and 

require  a  license  to  be  obtained  there- 
for; and  in  any  case  in  which  they 

see  fit  they  may  require  from  the 
person  licensed  a  bond,  with  sureties, 
in  such  penalty  and  with  such  condi- 

tion as  they  may  deem  proper  or  make 
other  regulations  concerning  the  same. 

No  city  or  town  shall  impose  upon 
or  collect  from  any  person  any  tax,  fine 

or  other  penalty  for  selling  farm  or 
domestic  products  within  the  limits  of 
any  such  town  or  city  outside  of  the 
regular  market  houses  and  sheds  of 
such  city  or  town;  provided,  such 
products  are  grown  or  produced  by 
such  person. 
No  city  or  town  shall  require  a 

license  to  be  obtained  for  the  privilege 
or  right  of  printing  or  publishing  any 
newspaper,  or  for  the  privilege  or  right 
of  operating  or  conducting  any ^  radio 
or  television   broadcasting  station  or 

service,  any  charter  provisions  to  the 
contrary  notwithstanding. 

§  58-266.2.    Licenses  in  certain  coun- 
ties.— The    governing    body    of  any 

county  in  this  State  having  a  popula-  I 
tion  of  more  than  two  thousand  per  i 
square    mile,    according    to    the    last  | 
preceding  United   States  census,  and  I 
of  any  county  having  an  area  of  less 
than    sixty    square    miles,   is   hereby  ' authorized  to  levy  and  to  provide  for  , 
the  assessment  and  collection  of  county  ; 
license  taxes  upon  businesses,  trades,  ; 
professions,  occupations   and   callings  ; 
and  upon  the  persons,  firms  and  cor-  ' 
porations  engaged  therein  within  the 
county,  whether  any  license  tax  be  im-  i 
posed  thereon  by  the  State  or  not; 
provided  that  no  county  license  tax 
shall  be  levied  in  any  case  in  which  the 
levying  of  a  local  license  tax  is  pro- 

hibited by  any  general  laws  of  this 
State,  and  provided  further  that  no 
such  county  shall  require  a  license  to 
be  obtained  for  the  privilege  or  right 
of  operating  or  conducting  any  radio 
or  television  broadcasting  station  oi service. 

§  58-266.3.  Licenses  in  counties  with 

county  manager  form  of  government. — The  governing  body  of  any  count\ 
which  has  adopted  the  county  managei 
form  of  organization  and  government 
provided  for  by  chapter  11  of  Title  15, 
when  anything  for  which  a  license  is 
required  by  the  State  is  to  be  done within  the  county,  impose,  when  not 
otherwise  prohibited  by  general  law. 
a  license  tax  for  the  privilege  of  doing 
the  same,  and  require  a  license  to  be 
obtained  therefor;  and  in  any  case  in 
which  it  sees  fit,  require  from  the  per- 

son licensed,  bond,  with  surety,  in 
such  penalty  and  with  such  condition 
as  it  may  deem  proper.  The  ordinance 
imposing  such  tax  shall  provide  foi 
the  time  and  manner  of  collection 
thereof  and  issuance  of  such  license. 
Any  license  tax  hereunder  shall  be  in 
addition  to  any  license  tax  imposed  by 
the  State  or  any  town  in  such  county. 
No  such  county  shall  require  a 

license  to  be  obtained  for  printing  any 

newspaper,  or  for  the  privilege  or  right 
of  operating  or  conducting  any  radic or  television  broadcasting  station  or 
service. 

FTC  Charges  Koken 

FEDERAL  Trade  Commission  has 

entered  a  complaint  against  Koken 
Cos.  Inc.,  St.  Louis,  alleging  th€ 
firm's  product,  Vanish,  is  not  a 
cure  or  an  effective  treatment  foi 

dandruff  contrary  to  its  represen- 
tations in  radio  and  periodical  ad- 

vertising. The  FTC  maintained  ir 

its  complaint  that  Vanish  "does  no1 
have  any  beneficial  therapeutic 

effect  in  the  prevention,  treatmen! 
or  cure  of  unhealthy  scalp  or  haii 

conditions,  and  it  will  not  promote 

the  health  of  the  scalp  or  hair.' Firm  was  given  the  usual  20  day; 
in  which  to  answer  the  complaint 
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CFPL-FM  London  starts  separate  FJ! 

schedule,  differing  from  programs  oi 
AM  affiliate. 
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ARE  YOU  MAKING  YOUR  BEST  BUY  IN  CHICAGO? 

If  you're  on  WGN  in  Chicago,  your  answer  is  "yes"-  Because 

advertisers  and  agencies  all  over  the  country  recognize  WGN 

as  the  top  power  and  prestige  station  in  Chicago  .  .  .  the 

station  that  gets  results.  When  they  have  a  choice  of  local 

stations,  WGN  is  tops  on  the  hst. 

Of  the  four  network  stations,  WGN  consistently  carries  more 

local  business  than  any  other. 

This  is  strong  evidence  to  consider  when  placing  your  clients' 

advertising.  Take  your  cue  from  other  dollar-wise  advertisers. 

Take  advantage  of  WGN's  responsive  listening  audience. 

Remember,  too,  for  years  WGN  has  reached  more  people 

each  week  than  any  other  Chicago  station.* 

♦Nielsen  Annual  Coverage  Report,  Feb.-Mar.,  1946,  1947,  1948,  1949. 

A  Clear  Channel  Station  . . . 

Serving  the  Middle  West 

Chicago  11 
Illinois 

50,000  Watts 
720 

On  Your  Dial 

MBS Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast  Representatives:  Keenan  and  Eickelberg 

235  Montgomery  St.,  San  Francisco  4    •    2978  Wilshire  Blvd.,  Los  Angeles  5 
710  Lewis  Bldg.,  333  SW  Oak  St.,  Portland  4 

BROADCASTING 

i 

•  Telecasting March  20,  1950     •    Page  37 



THIS  IS  CBS... WHERE  99  MILLIO^ 

This  is  the  biggest  market  place  in  the  world . . . 

bigger  than  any  other  place  where  people  go  to 

find  the  things  they  want  to  buy. 

Where  else  do  so  many  people  get  together, 

week  after  week -from  every  part  of  the  country 



PEOPLE  SHOP  EVERY  WEEK 

Where  else  can  you  find  25  million  people  standing 

in  front  of  the  same  counter  at  the  same  time  focused 

on  the  same  product?  Only  in  Radio. 

In  all  radio  CBS  draws  the  largest  crowds -a  million 

and  a  half  more  customers  than  any  other  network. 

And  every  year  these  crowds  of  customers  grow  bigger. 

That's  why,  when  America's  leading  business  men 

offer  for  sale  the  things  most  people  want  to  buy,  they 

showcase  them  in  the  biggest  and  busiest  market  place  in 

the  world...  T/ie  Columbia  Broadcasting'  System 



The  Fee-Bite 

IN  THE  QUEST  for  new  money  to  meet  ex- 
panding cost  of  Government,  two  separate 

moves  are  under  way  in  Congress  which  would 
assess  license  fees,  franchise  taxes  or  other 
imposts  upon  users  of  Government  service. 
Radio,  as  always,  is  singled  out  as  a  latent 
source  to  be  tapped. 
How  far  these  projects  will  go  we  do  not 

know.  Every  other  attempt  in  the  last  dozen 
years  has  died  aborning,  because  of  obvious 
discrimination  against  radio.  This  year,  how- 

ever, the  pressure  is  on  —  not  necessarily 
against  radio,  but  all  new  revenue  sources. 

It  is  significant  that  the  FCC  is  the  first  to 
pop  up  with  a  written  report  to  the  Senate 
suggesting  how  its  licensees  can  be  tapped. 
The  Senate  Committee  asked  for  comments  on 

Feb.  20  and  got  its  report  on  March  8.  That's 
about  as  fast  a  job  as  the  FCC  has  ever  done, 
and  infinitely  speedier  than  its  elapsed  time 
in  handling  the  simplest  of  applications. 

We  won't  belabor  the  pros  and  cons  of  radio 
license  fees  or  franchise  taxes  now  since  hear- 

ings obviously  will  be  held  before  any  defini- 
tive action  ocurs.  A  bit  of  simple  arithmetic: 

The  FCC  uses  a  budget  of  about  $7,000,000. 
Let's  say  that  half  goes  to  the  mass  radio 
media  operations.  These  media  did  about 
$450,000,000  in  net  times  sales  in  1949.  They 

paid  Federal  taxes  accordingly.  They've  al- 
ready paid  for  their  portion  of  the  FCC's  ad- 

ministration— and  then  some — but  had  no  voice 
in  the  management  of  the  FCC's  affairs. 

One  more  point.  The  payment  of  license 
fees  or  filing  fees  would  be  no  hardship  for  the 
larger  stations  or  the  networks.  No  matter 
how  slight,  they  would  be  burdensome  to  the 
smaller  operators.  Last  year,  according  to 
the  FCC's  own  statistics,  25  7r  of  the  licensed 
stations  lost  money. 

Take  a  Look,  Congress! 

WHEN  THE  Hoover  Commission  for  reorgan- 
ization of  the  executive  branch  of  Government 

was  functioning  last  year,  both  the  official  and 
private  word  was  that  it  would  have  little  or 
no  effect  upon  the  FCC. 

That  does  not  appear  to  be  the  case,  now 
that  President  Truman  has  submitted  his  plan 
to  Congress.  It  would  vest  in  the  Chairman  of 
the  FCC  (and  in  those  of  other  administrative 
agencies)  almost  limitless  power  with  respect 
to  appointment  and  supervision  of  personnel, 
and  to  the  assignment  of  duties. 
When  viewed  in  juxtaposition  with  the 

FCC's  own  functional  realignment  announced 
within  the  last  fortnight,  the  President's  pro- 

posal becomes  even  more  sweeping.  Indeed, 
there  would  appear  to  be  little  need  for  a 
seven-man  commission.  The  chairman,  his  new 
high-level  advisory  council  (general  counsel, 
chief  engineer  and  chief  accountant)  and  the 
provision  for  new  major  bureau  chiefs  would 
seem  to  preempt  practically  all  the  policy  and 
executive  functions  that  could  possibly  exist. 
The  complaint  has  been  that  the  lawyers 

have  been  running  the  FCC  policy.  The  Mc- 
Farland  Bill  (S-1973)  which  unanimously 
passed  the  Senate,  and  which  now  is  being 
fought  by  the  FCC  staff  tooth  and  toe-nail  in 
the  House,  would  seek  to  correct  that  abuse  and 
place  responsibility  where  it  belongs — with  the 
seven-man  Commission. 

The  combination  of  the  FCC's  functional  re- 
organization and  the  proposed  plan  of  the 

President  would  seem  to  shovel  new  power 
precisely  where  the  Senate  unanimously  said 
it  should  not  reside  when  it  passed  the  McFar- 
land  Bill. 

FCC  chairmen  come  and  go.  There  have  been 

eight  in  the  16  years  of  the  FCC's  tenure. There  have  been  good  and  bad  chairmen; 
strong  and  weak  chairmen.  Under  a  good 
chairman,  the  President's  plan  might  work 
well.  Under  an  unscrupulous  one,  dire  things 
could  happen. 

The  reorganization  plan  seems  to  ignore  the 
fact  that  the  FCC  is  a  bi-partisan  agency.  Not 
more  than  four  of  its  members  can  be  of  the 
same  political  faith.  As  we  read  the  Presi- 

dent's plan,  the  Chairman  would  control  all 
personnel  and  all  funds.  He  could  hire  and 
fire  virtually  as  he  sees  fit.  There  might  as 
well  be  a  Commission  of  seven  Democrats,  or 
perhaps  it  would  be  just  as  effective  to  have 
just  one  member — an  administrator — and 
thereby  save  the  salaries  and  staffs  of  the 
six  other  commissioners. 

The  President's  plan  is  premised  upon  direct 
lines  of  authority  for  the  management  of  the 
"executive  branch."  We  have  never  under- 

stood that  the  FCC  is  responsible  to  the  Chief 
Executive  alone.  Congress  has  always  main- 

tained that  the  FCC  is  its  creature  to  which  it 
delegated  its  legislative  authority  because  it 
had  neither  the  time  nor  the  expert  knowledge 
to  handle  it. 

There  are  aspects  that  need  clarification. 
We  hope  Congress  takes  a  good,  hard  look 
before  permitting  the  plan  to  become  effective. 
That  happens  automatically  unless  House  or 
Senate  or  both  act  within  60  days. 

Signs  of  Our  Radio  Times 

A  FEW  WEEKS  AGO  the  Ail-American  Con- 
ference against  Communism  was  held  in  New 

York.  The  Administration  is  sponsoring  legis- 
lation to  broaden  and  make  permanent  the 

loyalty  program  for  Federal  employes  in  so- 
called  "sensitive"  agencies.  Communism  has 
taken  over  China  and  its  seething  millions.  The 
Soviet  presses  into  non-Communized  Asia  and 
Europe.  The  Berlin  blockade  is  on-again-off- 
again.  Soviet  delegates  keep  the  UN  doors 
revolving  in  their  succession  of  walk-outs.  And 
there's  the  go-ahead  on  the  hydrogen  bomb. 

All  this  means  more  to  radio  than  news  of 
this  turbulent  day.  It  is  of  the  very  essence 
of  radio. 

The  AU-American  Conference  at  its  Jan.  29 
meeting  recognized  this  vital  point.  There  was 
specific  mention  of  the  "steady  infiltration"  of 
Communism  into  radio — as  well  as  into  the 
schools,  colleges,  press  and  screen. 
We  have  called  attention  before  to  the  ten- 

dency in  radio  to  give  short  shrift  to  talk  about 
Communistic  boring-in.  Communists  and  Com- 

munist sympathizers  should  have  no  place  on 
our  air  or  even  behind  the  microphone. 
Though  most  people  have  forgotten  it,  we 

are  still  in  a  state  of  national  emergency. 
Therefore  it  is  the  duty  of  broadcasters  to  as- 

certain that  those  with  views  contrary  to  our 
form  of  government  be  excluded. 

The  insistence  of  the  labor  unions  that  they 
will  assume  the  burden  is  interesting  but  of 
little  importance.  It  is  not  their  responsibility. 
Let's  not  forget  the  lessons  of  World  War  II; 
of  the  Axis  Sallys  and  the  Lord  Haw-Haws; 
of  armed  guards  around  stations  and  no  ad- 

mittance signs  at  studios;  and  of  no  audience- 
participations  or  man-on-the-streets. 
A  microphone  in  the  hand  of  an  Orson 

Welles  some  years  ago  brought  pandemonium 
when  he  depicted  an  illusory  invasion  from 
Mars.  What  might  a  Communist  do  with  a 
story  on  a  hydrogen  bomb  invasion  even  today? 

WALTER  CECIL  BRIDGES 

IN  VIGOROUS  Great  Lakes  country,  sailing as  a  way  of  life  calls  for  the  skilled  hand 
of  a  weathered  seaman.  A  sailing  addict, 

Walter  Cecil  Bridges,  steel-eyed  manager  of 
the  Arrowhead  Network,  directs  his  radio 
affairs  with  the  same  steadiness  of  hand  he 

displays  in  maneuvering  a  lake-traveling  boat. 
That  direction — the  building  of  a  sound  re- 

gional group  of  stations — has  never  been  al- 
lowed to  swerve  from  a  Bridges-chartered 

course.  And  affable  but  blunt-spoken  Mr. 
Bridges  will  tell  you  that  his  future  aims  may 
someday  materialize  in  the  organization  of  a 

network  double  the  size  of  Arrowhead's  present six  stations. 

Mr.  Bridges,  53,  although  a  radio  pioneer, 
has  the  appearance  and  energy  of  the  seasoned 
youth  who  has  only  started  a  career  of  network building. 

Walter  Cecil  Bridges  was  born  Sept.  28,  1896, 
in  Areola,  a  typical  medium  sized  southern  Illi- 

nois town.  Here  Mr.  Bridges  spent  his  boy- 
hood days,  completing  grammar  and  high 

school.  His  father,  Walter  Nelson  Bridges, 
was  in  the  poultry  business.  He  now  lives  in 
Ohio.  The  art  of  broadcasting  was  then  still 
an  image  in  the  minds  of  practical  dreamers, 
of  whom  Walter  Bridges  was  one. 
A  wizard  at  tracing  circuits  and  putting 

things  together  on  a  workable  basis,  Mr. 
Bridges  first  tested  his  radio  legs  as  an  ama- 

teur operator  in  1913.  The  first  World  War, 
marking  stepped-up  sound  wave  experimenta- 

tion, found  Mr.  Bridges  in  Navy  uniform  re- 
ceiving his  first  sound  instruction.  His  Navy 

stint  took  in  the  years  from  1917  to  1922. 
Upon  discharge  from  the  Navy,  Walter 

Bridges  plunged  into  the  work  which  was  to  be 
his  lifetime  career.  Business  experience  began 
in  1922  with  the  formation  of  the  Superior 
Radio  Co.  in  which  he  and  a  partner  manufac- 

tured radio  sets.  While  producing  receivers, 
Mr.  Bridges  decided  to  have  a  look-in  on  the 
other  end  of  the  business — broadcasting. 

This  desire  blossomed  into  his  first  enterprise 
on  the  air,  WFAC  with  100  w  at  the  head  of 
the  Great  Lakes.  Later,  when  the  Superior 
Radio  Co.  dissolved,  Mr.  Bridges  in  1924  started 
WEBC  Duluth,  Minn.,  now  the  5  kw  key  sta- 

tion for  Arrowhead  and  licensed  to  the  Head! 
of  the  Lakes  Broadcasting  Co.  Mr.  Bridges  is[ 
general  manager  of  the  station. 

Looking  back  on  his  long  span  of  radio  ex- 
perience, Mr.  Bridges  finds  the  most  satisfac- tion in  the  realization  of  his  dream  of  many 

years — the  creation  and  maintenance  of  a  suc- 
(Continued  on  page  Jt2) 
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cessful  regional  network. 
He  is  a  believer  in  sound  broad- 

casting. It  is  his  opinion  that  AM 
broadcasting  will  long  outlive  those 
in  the  business  who  are  gloomily- 
predicting  its  demise.  While  an 
energetic  preacher  of  AM  radio, 
Mr.  Bridges  also  is  an  untiring 
booster  of  FM.  He  says  FM  is 
technically  sound  and  that  it  is  only 
a  matter  of  time  before  frequency 
modulation  will  be  the  system  pre- 

ferred for  sound  broadcasting. 
In  the  same  breath,  he  shuns  the 

prediction  of  immediate  radio-re- 
placement by  television.  While  he 

doesn't  ignore  its  existence — a  nigh 
impossibility  today — the  Arrowhead 
keynoter  sees  TV  as  too  costly,  par- 

ticularly to  the  advertiser  who  pays 
the  bills.  It  is  Mr.  Bridges'  opinion 
that  the  operating  cost  of  video 
must  be  reduced  and  technical  re- 

finements advanced. 

Having  probed  his  way  in  broad- 
casting by  acquiring  an  intricate 

knowledge  of  its  engineering  parts, 
he  is  uninhibited  when  it  comes  to 

radio  planning  and  production.  In- 
stead of  thinking  in  past  radio 

terms,  Walter  Bridges  sees  a  new 
avenue  of  approach  opening  up  in 
commercial  radio. 

His  approach  to  radio  is  based 
upon  the  belief  that  productions 
must  be  improved  and  that  the  ad- 

vertiser should  get  his  deserved 
return  on  the  dollar.    Mr.  Bridges 

brushes  aside  the  term  "announcer" 
and  refers  to  the  men  at  the  micro- 

phone as  "air  salesmen."  On  this 
same  theory  he  calls  radio  salesmen 
"merchandising  salesmen  in  radio." 
The  latter,  he  says,  must  do  some- 

thing /or  the  advertisers  and  not  be 
just  order  takers. 

In  the  Bridges  office,  the  accent 
is  not  so  much  on  getting  contracts 
as  it  is  on  getting  results  from  con- 

tracts and  renewals.  In  this  way, 
the  follow-up  on  sales  in  the 
Bridges  organization  keeps  the  ad- vertiser first  in  mind.  And  it  is 
this  philosophy  which  Mr.  Bridges 
believes  will  make  his  network  the 

strongest  in  regional  merchandis- 
ing and  permit  expansion. 

'Human  Dynamo' 
Walter  Bridges  is  a  constructive 

man.  Short,  weighing  about  160 
lbs.,  usually  hatless,  and  bubbling 
with  energy,  he  resembles  in  many 
ways  the  proverbial  human  dy- 

namo. It  is  said  about  Arrowhead 
that  Mr.  Bridges  gives  drive  to 
any  man  who  works  with  him. 

A  devotee  of  good  music  such  as 
opera,  ballet  and  symphony  Mr. 
Bridges  also  can  be  found  listening 
to  a  hot  jazz  number.  While  he 
pours  through  countless  volumes 
of  classical  literature  for  intellec- 

tual fare,  he  is  equally  at  home 
with  a  detective  yarn. 

At  Superior,  Wise,  Mr.  Bridges 
lives  a  modest  life,  maintaining  a 
simple  home  that  has  housed  his 

family  for  many  years.  His  vnfe 
is  the  former  Ella  Gleason.  They 
have  one  daughter,  Mary  Gleason 
Bridges. 

He  works  constantly  to  improve 
his  summer  home  at  White  Fish 
Lake  in  Wisconsin.  As  an  outdoor 
man,  Mr.  Bridges  spends  a  good 
amount  of  his  hobby  time  culti- 

vating various  types  of  shrubbery 
and  trees.  In  addition  to  his  for- 

estry abilities,  he  raises  pet  ani- 
mals and  then  releases  them  from 

their  wired  homes  to  return  to  the 
wilds  of  the  woods  surrounding  the 
location. 

A  hard-working  community  man, 
Mr.  Bridges  is  member  of  the 
American  Legion  and  Kiwanis 
Club,  among  others. 

And,  not  content  to  leave  radio 
"at  the  office,"  he  maintains  a  1 
kw  amateur  transmitter  and  radio 
tower  at  his  summer  home.  Radio 
not  only  is  his  livelihood  and  first 
interest  but  also  his  perpetual study. 

POLITICAL  TIME 

Young  Answers  Taft  Charge 

SEN.  ROBERT  TAFT's  charge 
that  the  President  "commandeers 
at  will"  time  on  all  four  radio  net- 

works has  been  branded  by  Rep. 
Stephen  M.  Young  (D-Ohio)  as 
"an  irresponsible  statement,  an  in- 

sult to  the  free  enterprise  broad- 
casting industry,  and  an  affront  to 

the  American  people." 
Rep.  Young,  speaking  on  behalf 

of  the  Democratic  Party,  offered 

his  rebuttal  on  Bert  Andrews'  week- 
ly ABC  broadcast  Feb.  25.  A  week 

earlier,  on  a  similar  broadcast. 
Sen.  Taft  (R-Ohio)  had  accused 

the  party  of  operating  the  "biggest" 
propaganda  machine  in  political 
history,  and  charged  that  President 
Truman  could  "commandeer"  net- 

work time  anytime  he  felt  inclined. 
Sen.  Taft  referred  specifically  to 
the  President's  Jefferson-Jackson 
Day  address  carried  by  all  net- works. 

Rep.  Young  said  that  each  net- work was  notified  of  the  speech  and 
decided  independently  to  carry  the 
broadcast.  "Senator  Taft  probably 
forgets  .  .  .  that  radio  is  private 
enterprise  and  that  each  network 

does  its  own  programming,"  he 
added. 

Capital  Comment,  official  organ 
of  the  Democratic  National  Com- 

mittee, in  denying  the  Taft  charges 
noted  that  "on  virtually  every  occa- 

sion in  the  last  three  years  when 
Republicans  have  asked  for  and 
received  time  to  answer  Presiden- 

tial speeches,  Taft  has  appeared 

on  the  Republican  broadcast." 

CBCToMull  Bingo  Ban 

FURTHER  HEARINGS  on  a  pro- 
posed ban  on  radio  bingo  broad- casts will  be  held  at  Ottawa  March 

25,  when  Canadian  Broadcasting 
Corp.  board  of  governors  meets  in 
the  court  of  the  Board  of  Transport 
Commissioners  in  the  Ottawa  Union 
Station.  Applications  also  will  be 
heard  for  new  AM  stations. 

RW.  BAXTER,  president  of  Rio ^  Grande  National  Life  Insur- ance Co.,  assumes  duties  as 
members  of  Dallas  Radio  Commis- 

sion, which  has  supervision  of  city- 
owned  WRR  Dallas.'  He  was  appoint- 

ed by  City  Council  to  fill  unexpired 
term  of  C.  R.  McHENRY,  who  died recently. 

JAMES  M.  SEWARD,  CBS  vice  presi- 
dent in  charge  of  business,  is  in  Holly- 

wood for  two-weeks  conferences. 
GENE  WILKEY,  general  manager  of 
WCCO  Minneapolis,  received  plaque 
from  the  National  Foundation  for 
Infantile  Paralysis  on  behalf  of  sta- 

tion for  outstanding  public  service  in 
cooperation  with  March  of  Dimes. 
ARTHUR  HULL  HAYES,  vice  presi- 

dent of  CBS  and  general  manager  of 
KCBS  San  Francisco,  entered  Palo 
Alto  Hospital  March  13  for  major 
operation.  He  is  expected  to  return 
to  his  duties  at  KCBS  in  two  weeks. 
FRANK  MARX,  ABC  vice  president 
in  charge  of  engineering,  is  the  father 
of  twin  sons  born  March  11. 

ACWU  PLANS 

More  Radio-TV  Use  Seen 

WITH  at  least  $14,000  of  a  new 

$500,000  advertising  budget  initi- 
ally appropriated  to  radio.  Amal- 

gamated Clothing  Workers  Union 
(CIO)  is  further  eyeing  radio  and 
television  to  put  across  its  institu- 

tional "buy  a  union-label  suit"  mes- sage. 
ACWU  invaded  the  radio  field 

for  the  first  time  March  7  in  New 

York  with  sponsorship  of  ABC's Town  Meeting  of  the  Air  over  WJZ 
New  York.  The  union  previously 
had  not  used  radio.  Union  and 
agency  officials  think  it  may  well 
double  its  overall  ad  allocation  (to 
an  even  $1  million)  at  the  national 
conference  in  Cleveland  May  15. 
Such  a  resolution  now  is  in  the 
mill. 

While  radio  plans  hinge  on  the 
outcome  of  the  meeting,  radio  and 
television  spot  campaigns  probably 
will  be  explored  if  additional  funds  i 
are  made  available,  according  to 

George  Pampell  of  Ben  Sackheim 
Inc.,  New  York,  which  handles  the 
union  account.  He  conceded  that 
use  of  both  media  already  has  been 
mulled,  and  added  that  TV  is  a 
"natural"  for  the  label  campaign. 

Pat  Buford 

WORD  has  been  received  of  the 
death  Feb.  12  of  Pat  Buford,  47, 
former  owner  and  manager  of 

KHBG  Okmulgee,  Okla.,  in  a  Mc- 
Allen,  Tex.,  hospital,  following  a 
brief  illness.  Mr.  Buford  operated 
KHBG  from  1939  to  1949  when  the 

station  was  sold  to  the  Times  Pub- 
lishing Co.  He  moved  to  the  Rio 

Grande  Valley  last  October.  He 
leaves  his  wife  and  three  sons,  all 
of  McAllen. 

THE  STATION  WITH  THE  BIG  RESPONSE-ABILITY ! 

WEAU 
EAU  CLAIRE,  WISC. 

MEMBER    A  STATION 

>ARKOWHEAt>||NETW^kK 

Represented  Nationally  by  RA-TEL  Reps.,  Inc. 
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BIG  \ 

FROG.. 

No  question  about  the  really  BIG 
voice  in  this  rich  Midwestern  mar- 

ket! It's  WOWO.  In  sur\'ey  after 

sun'e\-,  W0\"\'^0  programs  lead  in 
listenership .  .  morning,  afternoon, 
and  night. 

BIG 

POND 

TOO!) 

i    And  remember .  .   when  you  buy 

\\'0\^'0,  vou're  not  buying  just  the 
e   prosperous  area  within  Fort  Wayne's 

"  '  cit}-  limits.  You're  buying  an  urban- 
.nd-rural  market  that  covers  49  BMB 

n.  .  counties!   You're   buying   a  loyal 

\j^st(ition-(indience    of  nearly 
300,000  Radio  Families.  That's 
as  big  as  St.  Louis!  For  availabilities, 

:  check  Paul  Mills  at  WOWO -or. 
;  Free  &  Peters. 

WOWO 

FORT  WAYNE 

ABC  NETWORK 

AFFILIATE 

WESTINGHOUSE     RADIO     STATIONS  Inc 
KYW      •      KDKA      •      KEX      •      WBZ      •      W  B  2  A       •      WOWO      •  WBZ-TV 
National   Representatives,   Free  &  Peters,  except  (or  WBZ-TV;  for   WBZ-TV     NBC  Spot  Sales 
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L  TRANSFER 
FCC  Dismisses  Application 

TRANSFER  application  of  WHOL 
Allentown,  Pa.,  filed  in  early  Feb- 

ruary to  reflect  ownership  changes, 
was  dismissed  by  FCC  last  week  on 
basis  that  no  transfer  can  take 
place  since  the  station  authoriza- 

tion technically  has  been  set  aside 
for  further  comparative  hearing 
[Broadcasting,  Feb.  27].  WHOL 
was  allowed  to  continue  operations 
pending  a  new  decision. 
The  Commission  dismissed  the 

transfer  bid  without  prejudice  to 
the  station's  filing  an  amendment 
to  its  original  application  to  bring 
it  up  to  date.  Deadline  for  the 
amendment  was  extended  to  April 
11.  FCC's  action  in  effect  renders 
moot  the  petition  filed  by  Easton 
Pub.  Co.  March  10  requesting  dis- 

missal of  the  transfer  on  ground  it 

unjustly  favored  WHOL's  competi- 
tive position  in  the  case  since  the 

changes  strengthened  WHOL's  fi- 
nancial status,  an  issue  in  the 

proceeding  [Broadcasting,  March 
13].  Easton  Pub.  Co.,  operator  of 
WEEX  (FM)  Easton,  was  loser  in 
original  case  for  1230  kc  assign- 
ment. 

College  Network 

CLAIMED  by  its  participants  to 
be  the  first  direct  line  intercollege 
broadcasting  network  in  the  coun- 

try, the  Pioneer  Broadcasting  Sys- 
tem will  have  its  formal  opening 

and  first  official  bi-oadcast  on 
Wednesday  evening  (March  22)  at 
Smith  College.  The  network  is 
comprised  of  student-operated  sta- 

tions WAMF  Amherst  College, 
WMUA  U.  of  Massachusetts  and 
WCSR  Smith  College.  Student 
heads  of  the  college  stations  point 
out  that  the  joint  programming 
will  enable  each  station  to  extend 
its  time  on  the  air  to  69  hours  a 
week  and  to  reach  about  9,000  lis- 
teners. 

ommetcia 
I 

JASPER  L.  CUMMINGS,  former commercial  manager  of  WEED 
Rocky  Mount,  N.  C,  and  now 

president  of  General  Wholesale  Hard- 
ware Co.,  that  city,  joins  WCEC  and 

WFMA  (FM)  Rocky  Mount,  as  com- 
mercial manager,  succeeding  RAY 

THOMPSON,  resigned.  Mr.  Cummings 
will  continue  his  connection  with  the 
hardware  firm. 

MARK  WODLINGER  appointed  sales 
manager   of   WOC    Davenport,  Iowa. 

He  has  been  with 
station  for  15 
months.  Formerly 
with  WQUA  Mo- 
line,  111.,  he  will  be 
in  charge  of  sales 
for  radio  and  tele- vision    at  WOC. 

ARTHUR  J.  Mc- 
CAFFERY  joins 
s  a  1  es  staff  of 
WLAW  Lawrence, 
Mass.  He  formerly 
was  with  New  York 
Evening  Post  and 
Herald  Tribune. 

Mr.  Wodlinger 

W.  MILLER  MONTGOMERY,  sales 
representative  for  WIS  Columbia,  S.  C, 
since  1945,  appointed  local  sales  man- 

ager of  station  succeeding  C.  WAL- 
LACE MARTIN,  resigned. 

H-R  REPRESENTATIVES  Inc.  ap- 
pointed national  representative  for 

WGFG  Kalamazoo,  Mich.,  and  WJIM- 
AM-TV  Lansing,  Mich.  WJIM-TV  is 
scheduled  to  begin  telecasting  April  1. 
AUSTIN  C.  LESCARBOURA,  noted 
journalist  and  industrial  advertising 
consultant,  awarded  French  Legion  of 
Honor,  for  his  "services  rendered  to 
French  cause."  This  is  third  French 
decoration  he  has  been  awarded. 

HAROLD  DAY,  ABC  radio  and  TV 
saies  development  director  for  spot 
sales  department,  elected  president  of 
New  York  Metropolitan  Alumni  Assn. 
of  Colgate  U. 

BUD  STIMSON  with  ABC's  stations' 
department  for  past  three  years,  trans- 

ferred to  network's  television  sales  de- 
partment as  account  executive. 

JOHN  RYAN,  former  account  execu- 
tive of  WQXR  New  York  sales  depart- 

ment, joins  sales  staff  of  WOR-TV New  York. 

.CHARLES  B.  ISAACS,  formerly  on 
sales  staff  of  WCAO  Baltimore,  joins 
sales  staff  of  WOV  New  York. 

J.  MacKENZIE  WARD,  salesman  at 
MBS  Chicago,  resigns  to  join  CBS 
western  sales  staff  in  Chicago  March 27. 

WILLARD  DAVIS  resigns  from  sales 
staff  of  KTLA  (TV)  Hollywood  to  go 
to  San  Francisco. 

C.  C.  BeMENT,  new  to  radio,  joins 
sales  staff  of  WMDN  Midland,  Mich. 
He  replaces  HARRY  G.  WILLIAMS, 
resigned. 

J.  FRANK  JOHNS,  media  and  radio 
director  of  Melamed  -  Hobbs  Adv., 

Minneapolis,  for 

past  four  years,  re- 
signs to  enter  sta- tion representative 

work,  covering  ac- 
counts in  Minne- 

apolis-St.  Paul  area 
for  non-competitive 
Midwest  stations. 
He  entered  radio  in 
1934  with  Free  & 
Peters,  Chicago, 
and  later  moved  to 
Howard  H.  Wilson 
Co.,  same  city.  In 

1943  he  joined  sales  staff  of  WCCO 
Minneapolis.  He  has  been  appointed 
Twin  Cities  representative  for  KFGO 
Fargo,  N.  D.,  and  WMIL  Milwaukee. 

ROBERT  HOWARD,  NBC  Western 
manager  national  spot  radio  and  tele- 

vision sales,  named  to  membership  in 
Radio  Pioneers. 

Mr.  Johns 

LINEUP  of  newly  elected  officers  and  directors  of  the 
Illinois  Broadcasters  Assn.  [Broadcasting,  Feb.  27]  in- 

cludes (I  to  r):  Leslie  C.  Johnson,  WHBF  Rock  Island, 
vice  president;  J.  Ray  Livesay,  WLBH  Mattoon,  secretary- 
treasurer;  Harold  Safford,  WLS  Chicago,  president;  and 

Directors  Arthur  Harre,  WJJD  Chicago;  Charles  Caley, 
WMBD  Peoria;  Merrill  Lindsay,  WSOY  Decatur,  and 
Charles  Cook,  WJPF  Herrin.  Election  was  held  at  the 

association's  annual  meeting  at  the  Leiand  Hotel  in 
Springfield,  III. 

NAB  DUES 

Goldman,  Shaffer  Defend  Rise 

TWO  NAB  members  have  come  to 
the  association's  defense  in  re- 

sponse to  criticism  of  the  board's recent  increase  in  dues  paid  for 
the  four  lower  income  brackets. 

Simon  R.  G  o  1  d  m  a  n  ,  WJTN 
Jamestown,  N.  Y.,  chairman  of 
NAB's  Radio  Committee,  suggested 
M.  Robert  Rogers,  vice  president 
and  general  manager  of  WQQW 
Washington,  who  protested  the  in- 

crease [Broadcasting,  March  6], 

was  in  effect  saying,  "Dollar  for 
dollar,  I  lost.  I  didn't  have  a  fire, 
so,  therefore,  I'll  cancel  my  insur- 

ance." 

Mr.  Goldman  said  newspapers, 
lawyers,  doctors  and  other  groups 

long  ago  "learned  the  value  of  be- 
ing together  in  a  strong  trade  as- 

sociation." He  said  Broadcast  Ad- 
vertising Bureau,  which  Mr.  Rogers 

criticized,  has  furnished  WQQW 
"with  tools  that  sell  radio,  provid- 

ing he  and  his  salesmen  make  use 
of  them.  We  do  in  Jamestown  and 
as  a  result  find  that  those  services 
are  outstanding  and  excellent;  the 
best  that  have  ever  been  supplied 
for  use  by  small  broadcasters  on 

the  local  level.  .  .  ." He  continued: 
Secondly,  BAB  is  selling  radio 

throughout  the  country,  which  means 
that  every  broadcaster,  big  or  small, 
will  benefit.  The  spearhead  attack  in 
regard  to  Army  advertising  is  a  good 
example.  Perhaps  WQQW  will  even 
get  some  of  that  business,  due  to 
BAB's  leadership.  Mr.  Rogers  admits 
that  the  employe-employer  department 
of  NAB  has  saved  him  and  other  broad- 

casters thousands  of  dollars.  But  he 
doesn't  appreciate  the  work  being  done 
on  the  other  fronts  in  behalf  of  the 
industry  by  NAB.  .  .  .  Sometimes  the 
benefits  are  much  bigger  and  broader, 
and  include  not  only  the  individual 
but  his  fellow  broadcaster  as  well. 

Shaffer  Letter 
Sales  techniques  developed  by 

BAB  "have  helped  us  at  WJER 
[Dover,  Ohio]  get  off  to  a  flying 
start,"  General  Frank  E.  Shaffer 
last  week  wrote  Mr.  Rogers. 

Mr.  Shaffer  added: 
WJER  is  mighty  small  compared  to 

WQQW  but  we  have  had  wonderful 
cooperation  from  BAB.  On  one  prob- 

lem I  picked  up  the  phone  and  got  an 
immediate  answer  from  Mitch  [Maur- 

ice B.  Mitchell,  director].  On  many 
occasions  I  have  had  my  queries  an- 

swered by  letter  more  promptly  than 
one  might  imagine  considering  their 
comparatively  small  staff. 

The  increase  in  dues  is  going  to  hit 
us  with  a  new  operation  (on  the  air 
Feb.  21)  but  we  believe  that  we  will 
receive  many  dollars  for  each  one 
spent,  even  though  our  dues  were  to 
go  for  no  other  purpose  than  to  keep 
BAB  alive. 

Thwing  &  Altman 

IN  AN  item  appearing  in  Broad- 
casting, March  13,  agency  for 

William  H.  Wise,  sponsor  of  Get 
More  Out  of  Life  on  CBS,  was  in- 

correctly identified.  Agency  for 
the  publisher  is  Thwing  &  Altman, 
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n  Detroit,  WWJ  is  more  than  a  great  radio  station  .  .  . 

more  than  a  source  of  entertainment  for  the  nearly  one  million 

homes  in  the  Detroit  area.  WWJ,  Detroit's  FIRST  station,  has 
consistently  been  the  leader  in  community  service  and  enterprise. 

Its  acceptance  by  advertisers  is  indicative  of  the  faith 

Detroit  has  in  its  voice.  One  of  America's  leading  advertisers  has 

consistently  employed  WWJ  daily  with  an  hour-long  program  for 

16  years. 

When  you  give  your  product  story  the  benefit  of  WW J's 
community  acceptance,  it  receives  added  prestige,  more  attentive 

ears,  less  selling  resistance  .  .  .  resulting  in  increased  sales  in  a 

market  that  did  three  billion  dollars  retail  business  last  year! 

FIRST  IN   DETROIT  .  .  .  Owned  and  Operated  by  THE   DETROIT  NEWS 

National  Representatives:    THE    GEORGE    P.   HOLLINGBERY  COMPANY 
Associate  Television  Station   WWJ -TV 

Basic  NBC  Affiliale 

AM— 950  KILOCYCLES— 5000  WATTS       FM— CHANNEL  246—97.1  MEGACYCLES 
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WHITE  HOUSE  NEWS 

Henle  Would  Reform  Syst'em 

THEEE'S  a  way  out  of  the  prob- 
lem of  the  "deteriorating"  White 

House  news  conference,  Ray  Hanle, 
of  Sunoco's  3-Star  Extra,  NBC 
news  feature,  told  the  20th  Cen- 

tury Club  at  Buffalo,  N.  Y.,  on 
March  2.  Mr.  Henle  suggested 
newsmen  write  out  subjects  for 
Presidential  discussion  hours  in  ad- 

vance of  each  news  conference, 
thus  permitting  the  President  am- 

ple time  to  look  into  a  given  sub- 
ject. 

The  radio  newsman  warned  that 
the  conference  may  become  a  thing 
of  the  past  if  exclusive  interviews 
are  granted  by  the  President  to 
"trained  seals"  and  "personal 
favorites."  He  said  the  news  con- 

ference is  the  bridge  over  which 
flows  information  between  the 
President  and  the  general  public. 

If  this  system  were  destroyed,  he 
said,  the  channel  not  only  would 
be  cut  off  but  exclusive  interviews 
could  lead  eventually  to  a  report- 

ing only  of  the  news  favorable  to 
the  President. 

Deterioration,  Mr.  Henle  said, 
has  set  in  because  of  the  wide 
range  of  questions — a  good  many  of 
them  insignificant — which  are  fired 
pell-mell  for  the  President  to  an- 

swer. Current  operation  of  the 
White  House  news  meeting  elicits 
information  from  the  President  in 

a  "disordered,  haphazard  manner," 
he  said.  The  written  question,  re- 

quiring news  conference  prepara- 
tion, Mr.  Henle  concluded,  would 

avoid  any  trend  toward  the  exclu- 
sive interview. 

U.  OF  ARIZONA  games  in  National 
Invitational  basketball  tournament  at 
Madison  Square  Garden  aired  by 
KTUC  Tucson  and  Arizona  Network, 
via  direct  lines  from  Garden  to  Tucson. 

Canadian  Awards 

SECOND  ANNUAL  Canadian  Ra- 
dio Awards  under  the  sponsorship 

of  the  Canadian  Assn.  for  Adult 
Education,  Toronto,  are  to  be  an- 

nounced in  May.  Three  times  as 
many  entries  have  been  received  as 
last  year,  a  total  of  160,  including 
many  French-language  programs. 
The  largest  group  of  entries  are  in 

the  "community  service"  and  "so- 
cial and  public  issues"  categories, 

with  talks,  music,  drama  and  chil- 
dren's programs  follovnng.  Radio 

committee  is  headed  by  Wis  Mc- 
Quillin,  radio  director  of  Cockfield, 
Brown  &  Co.,  Toronto  advertising 
agency,  and  includes  T.  J.  Allard, 
Canadian  Assn.  of  Broadcasters, 
Ottawa;  Neil  M.  Morrison,  CBC, 
Toronto;  Frank  Peddie,  represent- 

ing radio  artists,  Toronto;  and 
J.  R.  Kidd,  secretary  of  the  spon- soring body. 

Across  the  nation  ...  in  small  hamlets  or  midst  city  skyscrapers  .  .  .  faithful 
folk  eagerly  await  religious  music  .  .  .  the  rich  and  comforting  music  of  beloved 
old  hymns,  great  sacred  chorals  and  anthems,  fine  gospel  quartets  and  organ 
interludes.  The  SESAC  Transcribed  Library  supplies  that  ever-growing  need 
with  THE  LARGEST  COLLECTION  AND  VARIETY  OF  RELIGIOUS  MU- 

SICAL SELECTIONS  OF  ANY  LIBRARY  IN  THE  WORLD! 

SESAC  non-denominational  programs  welcome  all  faiths. 

l^nmtp  Cfjoir  of  ̂ t.  Paul's  Cftapel.  J^ela  ̂ orfe 
Gospel   Songs  by  the  famed 

Stamps — Jgaxter  iWen 
Stamps! — JIaxter  ̂ ong  jFelloitis 
Stamps — Jiaxtcr  (©uartet 
Stamps — Jgaxter  iHlixEb  (©uartct 
anna  ̂ asfeas,  cathdic  Hy  mns  &  Sacred  Songs 
Cftoir  (girl  tKrio,  Songs  of  Devotion 
Carillon  anii  (J^rgan,  So  cred  Melodies 

angclus  Cljoir 
(gospel  iflessenger 

(!5rgan  illebitations 
Crusabcrs  (©uartet 

Crane  Calber  Cfjoir 

llpmnal  J^armonijerS 

WW  ([Osborne, 
Songs  of  Faith 

The  "Little  White  Chapel"— a  SESAC  Script 

acclaimed  by  listeners — one  of  many  continuity 

shows  included  in  the  celebrated  SESAC  Script 

Service  with  music  from  the  SESAC  Transcribed 
Library. 

Hundreds  of  outstanding  American  Folk — Band — Concert — Hawaiian — 
Novelties — South  American  and  Spanish  renditions  included  in  over  3500 
musical  selections  contained  in  the  SESAC  Transcribed  Library — ALL 
FOR  AS  LITTLE  AS  $40  A  MONTH! 

SESAC.  INC 475  Fifth  Avenue  . .  New  York  17,  N.  Y. 

A/, 

CHARLES    POWELL    joins  WCSI (FM)    Columbus,  Ind.,   as  news 
editor    and    special    events  re- 

porter.      He     formerly     was  with 
WAOV  Vincennes,  Ind. 

BOB  NEAL,  for  past  four  years  with 
WGAR  Cleveland,  as  play-by-play  an- 

nouncer of  Cleveland  Browns  football 
team  and  sports  director,  moves  to 
WERE  same  city,  as  sports  director. 
Before  joining  WGAR,  he  was  with 
WSIM  Lansing,  Mich. 
MacDONALD  HOMES  appointed  direc- 

tor of  farm  services  of  CFRN  Ed- 
monton. He  joined  CFRN  in  1946 

after  five  years  overseas  with  Cana- 
dian Army,  is  member  of  Agricultural 

Institute  of  Canada,  secretary-treas- 
urer of  Edmonton  and  District  Agri- 

cultural Society,  and  before  war  was 
advertising  agency  account  executive 
at  Toronto. 

MRS.  FRANCES  JARMAN,  women's news  editor  of  WDNC  Durham,  N.  C, 
is  winner  of  women's  commentator  con- test recently  conducted  by  Wendy 
Warren  and  the  News  on  CBS  to  select 
best  local  news  story  submitted  by 
woman  radio  reporter. 

PUBLICITY  COPY 
Oklahoma  U.  Publishes  Guide 

PATTERNS  OF  PUBLICITY  COPY.  By 
Stewart  Harral.  Norman,  Okla.:  U.  of 
Oklahoma  Press.  139  pp.  $2.75. 
TOP-FLIGHT  publicists,  the 
stories  they  prepare  for  newspaper 
publication  and  the  devices  they 
use  in  preparing  their  stories,  are 
discussed  in  this  volume,  as  a  guide 
to  writers  in  this  field. 

Book  is  aimed  at  publicists,  stu- 
dents and  teachers  as  a  manual  for 

the  creation  of  copy — from  the  idea, 
through  research,  editing  and  the 
final  draft.  The  book  includes  com- 

ments on  publicity  copy  writing  by 

George  Crandall,  CBS  director  of 
press  information ;  Sidney  H.  Eiges 
vice  president  in  charge  of  the  NBC 

press  department,  and  Jim  O'Bryon, MBS  director  of  press  relations. 

RRN  Baseball  Off 

PLANS  for  feeding  New  York 
Yankee  baseball  broadcasts  to  the 
11-station  Rural  Radio  (FM)  Net- 

work have  been  abandoned,  Michael 
Hanna,  general  manager  of  RRN 
and  WHCU-AM-FM  Ithaca,  N.  Y. 
said  last  week.  The  plan  was 
shelved  at  the  suggestion  of  the 
Yankee  management,  which  ques- 

tioned the  lasting  practicability  of 
radio  relay  feeds  by  WHCU  to 
other  RRN  stations.  Weather  con 
ditions  and  other  factors  bearing 
on  reception  were  involved  in  the 
decision,  Mr.  Hanna  said. 

LITTLE  theatre  production  of  "The 
Philadelphia  Story"  in  Portsmouth 
Ohio,  featured  Bob  Whitaker,  newsmar 
and  announcer,  John  Michaels,  an- 

nouncer, and  Ann  Evans,  promotior 
director,  all  of  WPAY-AM-FM  that 
city. 
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YOU  MIGHT  BAG  A  SIX-FOOT 

MOUNTAIN  LION  
— 

BUT 

YOU  NEED  WKZO-WJEF 

TO  CAPTURE 

WESTERN  MICHIGAN! 

If  you're  shooting  for  real  penetration 
in  Western  Michigan,  WKZO,  Kalama- 

zoo,  and  WJEF,  Grand  Rapids,  are  the 

stations  to  use. 

BMB  and  mail-pull  figures  prove  that 

this  CBS  combination  has  an  exception- 

ally large  rural  circulation. 

And  within  their  home  cities  of  Kalama- 

zoo  and  Grand  Rapids,  WKZO-WJEF 

get  top  Hooperatings  year  after  year. 

For  Total  Rated  Periods  (Dec.  '49- Jan. 

'50)  WKZO  actually  got  a  59.8%  Share 
of  Audience  and  WJEF,  26.5%  ! 

In  addition  to  giving  advertisers  about 

59.7%  more  listeners  than  the  next-best 
two-station  combination  in  these  two 

cities,  WKZO-WJEF  cost  20%  less! 

Let  us  or  Avery-Knodel  give  you  all  the 

truly  amazing  facts.  You'll  really  be 

impressed ! 

■"^J.  R.  Patterson  killed  a  276-pound  mountain  lion  at  Hillside,  Arizona,  in  March,  1917. 

tial 

WJEF 

^A4&  IN  KALAMAZOO  xw  GRAND  RAPIDSi 
and  GREATER  WESTERN  MICHIGAN 

(CBS) 

AND  KENT  COUNTY 

BOTH    OWNED    AND    OPERATED  BY 

FETZER   BROADCASTING  COMPANY 

AVERY-KNODEL.  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 



AAAA,  ANA 

(Continued  from  page  26) 
will  be  reviewed  that  morning  in 
a  session  to  be  introduced  by  Fair- 

fax M.  Cone,  Foote,  Cone  &  Beld- 
ing,  AAAA  vice  chairman. 

Appearing  on  the  ethics  agenda 
are  George  Reeves,  J.  Walter 
Thompson  Co.,  who  will  view  the 
Wheeler-Lea  act  governing  adver- 

tising content,  and  Julian  L.  Wat- 
kins,  H.  B.  Humphrey  Co.,  agency 
copy. 

Saturday  sessions  will  include 
a  preview  of  the  new  $40,000 
sound  and  full-color  animated  mo- 

tion picture  on  advertising's  role in  the  American  free  enterprise 
system.  A  first  draft  of  the  film 
also  will  be  shown  at  the  ANA 
meet.  Mr.  Cone  will  preside. 

Other  sessions  will  cover  devel- 
opments of  the  advertising  re- 

search foundation;  the  new  BMB 
study  (No  2.)  with  Albert  Dempe- 
wolff,  Celanese  Corp.,  and  BMB 
director  as  speaker;  the  1950  cen- 

sus, discussed  by  Dr.  Vergil  Reed, 
J.  Walter  Thompson  Co.;  and  ad- 

vertising public  relations.  Mr. 
Brockway  will  review  work  of  the 
Advertising  Council  Inc.  He  is 
chairman  of  the  council's  executive 
committee.  In  conclusion  Mr.  Pea- 
body  will  trace  the  attitude  toward 
advertising  as  reflected  in  1941 
and  the  progress  it  has  achieved. 

Thursday  Sessions 
Closed  circuit  sessions  Thursday 

will  begin  with  an  executive  ses- 
sion and  election  of  officers  and  di- 

rectors, and  a  proposal  to  incor- 
porate AAAA  as  well  as  an  AAAA 

member  group  insurance  plan. 
Other  discussions  will  center  on 
agency  management  problems.  Of- 

ficer and  director  nominations  will 
be  submitted  by  the  AAAA  advi- 

sory council  headed  by  Thomas 
D'A.  Brophy,  Kenyon  &  Eckhardt, New  York. 
AAAA  board  of  directors'  or- 

ganizational meeting  will  be  held 
Thursday  at  5  p.m.  when  the  board 
will  elect  an  operations  committee 
to  meet  monthly  in  intervals  be- 

tween board  meetings.  1950  asso- 
ciation budget  also  will  be  up  for 

approval. 
Members  of  the  board  of  gov- 

ernors of  the  six  AAAA  regional 
councils  and  13  local  chapters  will 
meet  Wednesday  prior  to  opening 

of  the  convention. 
A  hospitality  committee,  headed 

by  Mrs.  Clarence  Goshorn,  will 
handle  arrangements  to  entertain 
the  150  ladies  expected  to  attend. 
Miss  Elaine  Carrington,  radio 

script  writer,  will  address  a  ladies' 
luncheon  affair  Friday.  A  ladies' 
golf  tournament  for  members  and 
guests,  with  gross,  net  and  four- 

some prizes,  will  be  held  that  after- 
noon. 

Opening  session  of  the  ANA 
Wednesday  March  29  will  go  into 
the  theme  "What  I  Expect  From 
Advertising  Today."  Participants 
include  James  J.  Nance,  Hotpoint 
Inc.,  on  the  top  management  view- 

point; Ben  Wells,  Seven-Up  Co., 
on  the  sales  viewpoint,  and  Philip 
Liebmann,  Liebmann  Breweries,  on 

the  advertising  manager's  view- 

point. A  "midget  musical"  will  be  en- 
titled "The  ANA  Hot  Springtime 

Review,"  featuring  the  Suzari 
Marionettes  and  words  by  Warwick 
&  Legler. 

Sandberg  Presides 
Wednesday  afternoon  meeting 

will  be  titled  "How  to  Get  More 
Mileage  Out  of  Your  Advertising." 
John  V.  Sandberg,  Pepsodent  Divi- 

sion, Lever  Bros.,  will  preside. 
Taking  part  will  be  Ward  Maurer, 
Wildroot  Co.;  Frank  T.  Hypps,  A. 
Asch  Inc.;  George  Duram,  Lever 
Bros.;  Robert  Gunning,  Robert 
Gunning  Assoc.;  Eldridge  Peterson, 
Printer's  Ink;  Robert  Gray,  Esso 
Standard  Oil  Co. 

An  ANA  advertising  film,  "The 
Man  Who  Built  a  Better  Mouse- 

trap," will  open  the  Thursday  pro- 
gram. E.  G.  Gerbic,  Johnson  & 

Johnson,  will  keynote  a  discussion 

of  the  advertising  manager's  role. Speakers  will  be  William  J.  Pilat, 
Russell  Allen  Co.;  John  E.  O'Brien, 
RuthraufF  &  Ryan;  B.  K.  Mac- 
Laury,  Bigelow-Sanford  Carpet 
Co.;  Wallace  T.  Drew,  Bristol- 
Myers  Co.;  William  E.  Sawyer, 
Johnson  &  Johnson. 
Problems  of  industrial  adver- 

tisers will  be  taken  up  Thursday 
morning  with  L.  Robe  Walter, 
Flintkote  Co.,  as  keynoter.  Taking 
part  will  be  F.  F.  Gregory,  A.  O. 
Smith  Corp.;  M.  Russell  Kambach, 
J.  M.  Sharp,  Aluminum  Co.  of 
America;  Russell  Applegate,  Gil- 

bert Miller,  DuPont. 
A.  W.  Lehman,  managing  direc- 

THAT  honorary  degree  makes  Bob 
Henderson  (r),  KOIN  Portland,  Ore., 

morning  man,  "doctor  of  diapers." The  D.D.  degree  was  bestowed  on 
Mr.  Henderson  by  John  D.  Gross, 
owner  of  Parkrose  Work  and  Play 
Pre-School,  Portland,  in  appreciation 
of  the  m.  c.'s  announcements  on 
The  KOIN  Kloek  which  informed 
snowed-in  kiddies  as  far  away  as  150 
miles  that  their  local  schools  were 
to  be  shut  down  during  a  Pacific 

Northwest  bliizord. 

tor  of  the  Advertising  Research 
Foundation,  will  speak  on  business 
paper  studies  conducted  by  the 
foundation.  William  H.  Collins, 
Dravo  Corp.,  will  review  results  of 
an  ANA  survey  of  industrial  ad- vertising. 

Thursday  afternoon's  agenda  in- cludes a  discussion  of  ABC  by 
Thomas  H.  Young,  U.  S.  Rubber 
Co.  Marion  Harper  Jr.,  president 
of  McCann-Erickson,  will  speak  on 
the  topic  "What  Price  Television," 
with  a  panel  discussion  following. 

Radio  and  Television  Panel  will 
be  moderated  by  A.  N.  Halverstadt, 
Procter  &  Gamble  Co.  Taking  part 
will  be  Mr.  Harper;  Niles  Tram- 
mell,  NBC  board  chairman;  Frank 
Stanton,  CBS  president;  Leonard 
Bush,  Compton  Adv.;  A.  C.  Nielsen, 
head  of  A.  C.  Nielsen  Co.  Two 
others  will  be  named  later.  Panel 
topics  range  from  TV  impact  on 

radio  listening  to  the  FCC  "freeze" 
and  the  prospects  for  color. 

Friday  Agenda 

Friday  morning's  program  in- 
cludes a  talk  on  status  of  advertis- 

ing by  W.  B.  Potter,  Eastman 
Kodak  Co.,  ANA  board  chairman. 

Guy  Berghoff',  Pittsburgh  Plate Glass  Co.,  and  David  Tibbott,  New 
England  Mutual  Life  Insurance  Co., 
will  speak  on  the  public  relations 
campaign  to  promote  understand- 

ing of  industry  and  advertising. 
Fred  Willkie,  Joseph  E.  Seagram 
&  Sons,  will  discuss  community 
relations. 

A.  0.  Buckingham,  directing  an 
ANA  study  of  advertising  budgets, 
will  discuss  his  findings.  Stuart 
Peabody,  Borden  Co.,  will  explain 
work  of  the  Commerce  Dept.  Ad- 

vertising Advisory  Committee. 
Cyrus  Ching,  U.  S.  Federal  Media- 

tion Director,  will  review  labor. 
At  the  Friday  luncheon  Philip 

Graham,  publisher  of  the  Wash- 
ington Post  (WTOP),  will  wind  up 

the  three-day  meeting  with  an  in- 
terpretation of  national  and  world 

events  and  their  impact  on  business 
and  advertising.  The  delegates  will 
leave  Friday  afternoon  for  the 
joint  session  with  AAAA. 

NAB  Convention 
( Continued  from  page  26) 

ton.   111.,   is   expected   to  discuss 
how  all  four  of  these  services  can 
be  maintained  profitably. 

Matthew  H.  Bonebrake,  KOCY- 
FM  Oklahoma  City,  chairman  of 
the  FM  Committee,  is  scheduled  to 
preside  at  Chicago.  The  committee 
has  asked  him  to  discuss  FM  net- 

working since  KOCY-FM  feeds  a 
combined  AM  and  FM  hookup. 

The  morning's  program  is  ex- 
pected to  show  FM  stations  how  to 

make  money,  with  supporting  case 
histories  to  be  cited.  Speakers  will 
be  selected  to  present  both  sides  of 
the  AM-FM  duplication  argument. 
If  time  permits,  a  question-answer 
session  will  be  held. 

Among  topics  to  be  taken  up  at 
the  FM  session  will  be  a  proposal 
to  hold  a  National  FM  Week  dur- 

ing the  summer.  This  event  would 
not  be  directly  sponsored  by  NAB 
but  would  be  designed  to  bring  to- 

gether all  groups  and  persons  in- 
terested in  development  of  FM 

broadcasting  for  an  intensive  pro- 

motional eff'ort. 

KCMO  Farm  Tour 

KCMO  Kansas  City's  25  "touring 
farmers,"  now  on  a  farm  inspection 
swing  through  Europe  [Broad- 

casting, Feb.  6],  received  official 
welcome  to  Paris  by  Mayor  George 
DeGaulle,  brother  of  Gen.  Charles 
DeGauUe,  station  has  reported. 
After  the  meeting,  KCMO  said, 
each  member  of  the  party  studied 
first  hand  French  farming  and  ag- 

riculture conditions  and  spent  a 
night  at  the  home  of  a  French 
farmer.  KCMO's  Director  of  Agri- 

culture C.  W.  Jackson  is  accom- 

panying the  tour. 

RADIO'S  DUTY Cafholic  Meef  Hits  Shows 

CHARGE  that  radio  and  television 

programs  "are  failing  to  meet  their 
responsibility  to  the  Christian 
home"  was  voiced  Wednesday  in 
Detroit  at  the  18th  annual  conven- 

tion of  the  National  Catholic  Con- 
ference on  Family  Life.  Business, 

radio  and  television  leaders  were 
urged  to  present  more  programs 

with  "principles  of  family  life." 

Noting  that  the  sponsor  "has much  to  say  as  to  what  is  put  on 
the  air,"  Richard  E.  Hobbs,  radio 
chairman  of  the  Detroit  Archdio- 
cesan  Council  of  Catholic  Men,  told 

the  500  delegates  "radio  and  televi- sion fill  the  need  for  entertainment, 
recreation  and  relaxation  for  the 
family,  but  too  often  they  miss  the 
source  of  the  principle  of  family 
life."  He  added  that  an  increase 
in  strictly  religious  programs  is 
not  necessarily  needed,  but  rather 
a  much  greater  integration  of  re- 

ligious principles  into  every  pro- 

gram. SERIES  of  13  broadcasts,  For  the 
Living,  drr.matizing  known  facts  about 
cancer,  .urrently  being  carried  bj 
WFAX  Falls  Church,  Va. 

WIS  "School  Tine"  Helps 

lis 

(See  Front  Cover)  TTI^caoo  7 

Clear  Channel  Home  of  the  National  Barn  Dance 
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TWO  OUT  OF  THREE 

The  1949  A/fred  I.  cfuPont  Ra6\o  Awards 

ONE— to  Morgan  Beotty,  NBC's  ace  newsman,  heard  daily  at  7:15  p.  m. 

(EST)  on  News  of  the  World,  sponsored  by  Miles  Laboratories,  Inc. 

the  1949  Alfred  I.  duPont  Radio  Commentator  Award  for: 

Accurate  coverage  of  the  day's  biggest  news  stories. 

Expert  analysis  of  world  and  national  affairs. 

Reliable  interpretation  of  significant  events. 

Aggressive  reporting  of  the  news  as  it  happens. 

Consistently  excellent  gathering  and  reporting  of  news  by  radio. 

Just  as  Morgan  Beatty  has  distinguished  himself  in  1949... So  NBC  newsmen 

and  correspondents  have  always  been  the  recognized  leaders  in 

gathering  and  reporting  the  news  with  traditional  accuracy  and  timeliness. 

TWO— to  our  longtime  affiliate,  WWJ,  Detroit,  one  of  the  two 
1949  Alfred  I.  duPont  Radio  Station  Awards  for: 

"Outstanding  and  meritorious  service  in  encouraging,  fostering, 

promoting  and  developing  American  ideas  of  freedom  . . .  Loyal  and 

devoted  service  to  the  nation  and  to  the  community  served." 

This  honor  is  particularly  timely  in  1950  as  pioneer  station  WWJ 

rounds  out  a  quarter  century  of  operation.  From  its  first  broadcast, 

WWJ  has  been  a  notable  example  of  American  radio  at  its  best. 

NBC 
• « •  America's  No.  I  Net woric 

The  Nafional  Broadcasfing  Company 

A  service  of  Radio  Corporation  of  America 
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FCC  Reorganization 
(Continued  from  page  27) 

cies.  One  group  includes  the  sub- 
stantive aspects  of  regulation — that 

is,  the  determination  of  policies,  the 
formulation  and  issuance  of  rules, 
and  the  adjudication  of  cases.  All 
these  functions  are  left  in  the  board 
or  commission  as  a  whole. 

The  other  group  of  functions  com- 
prises the  day-to-day  direction  and 

internal  administration  of  the  complex 
staff  organizations  which  the  commis- 

sions require.  These  responsibilities 
are  transferred  to  the  chairmen  of  the 
agencies,  to  be  discharged  in  ac- 

cordance with  policies  which  the  com- 
missions may  establish.  The  chair- 

man is  to  be  designated  in  each  agency 
by  the  President  from  among  the 
Commission  members. 
Agencies  affected  by  the  addi- 

tional allocation  of  powers  to  the 
chairman  include,  aside  from  FCC, 
the  Interstate  Commerce  Commis- 

sion, Federal  Trade  Commission, 
Federal  Power  Commission,  Securi- 

ties and  Exchange  Commission, 
National  Labor  Relations  Board, 
and  Civil  Aeronautics  Board. 

Other  Studies 

Meanwhile  in  its  separate  staff 
reorganization  into  functional  units 
the  Commission  last  week  prepared 
for  consummation  of  plans  for  a 
new  Common  Carrier  Bureau  ef- 

fective April  3,  to  be  followed  by 
studies  looking  to  ultimate  creation 
of  a  Broadcast  Bureau  and  a 
Safety  and  Special  Services  Bu- 
reau. 

It  had  not  been  decided  whether 
the  next  study  would  deal  with  the 
broadcast  of  the  safety-special  serv- 

ices functions.  A  fourth  bureau — 
Field  Engineering  and  Monitoring 
— also  will  be  set  up,  but  the  divi- 

sion presently  handling  this  work 
is  already  established  substantially 
along  functional  lines  and  a  mini- 

mum of  reorganization  will  be  nec- 
essai'y. 

Linked  with  the  reorganization 
move,  appointments  to  the  new 
high-level  Office  of  Chief  Engineer, 
Office  of  General  Counsel,  and  Of- 

fice of  Chief  Accountant  were  an- 
nounced March  10  [Broadcasting, 

March  13]. 
Curtis  B.  Plummer,  chief  of  the 

present  Engineering  Bureau's  TV 
Division,  was  named  chief  engineer 

succeeding  John  A.  Willoughby, 
who  has  been  acting  chief  since 
January  1948,  while  the  incum- 

bents in  the  other  offices — General 
Counsel  Benedict  P.  Cottone  and 
Chief  Accountant  William  J.  Nor- 
fleet — were  appointed  to  the  same 
positions  in  the  realigned  organ- 
ization. 

At  the  same  time  it  was  an- 
nounced Mr.  Willoughby  will  be  as- 

sistant chief  engineer;  Harold  J. 
Cohen,  assistant  general  counsel  in 
charge  of  common  carrier  division, 
will  head  the  new  Common  Carrier 
Bureau;  William  K.  Holl,  acting 
executive  officer,  will  get  perma- 

nent status  in  that  post,  and  Ex- 
aminer J.  Fred  Johnson  Jr.  will  be 

the  Commission's  Chief  Hearing Examiner. 

Plotkin  Likely  Candidate 

Harry  M.  Plotkin,  assistant  gen- 
eral counsel  in  charge  of  broad- 

casting, who  has  figured  in  most 
major  FCC  activity  in  the  broad- 

cast field  over  the  past  several 
years,  is  regarded  as  the  most  likely 
candidate  for  the  important  post 
of  chief  of  the  new  Broadcast 
Bureau. 

In  the  establishment  of  the  Com- 
mon Carrier  Bureau,  appointment 

of  an  assistant  to  Mr.  Cohen  and 
of  division  heads  is  expected  some 
time  this  week  or  early  next.  The 
entire  bureau  is  tentatively  slated 
to  establish  quarters  in  Temporary 
Bldg.  'T",  at  14th  St.  and  Consti- 

tution Ave.,  NW,  Washington. 

BOND  DRIVE 

Planning  Meeting  Slated 

THE  TREASURY  Dept's.  savings 
bond  campaign  and  plans  for  its 
continued  expansion  are  slated  for 
discussion  by  Treasury  officials  and 
leading  broadcasters  and  telecasters 
in  conferences  to  be  held  in  Wash- 

ington this  week. 
Department  officials  said  about 

30  sound  broadcasters  had  been 
asked  to  attend  a  meeting  on 
Tuesday  and  that  approximately 
the  same  number  of  telecasters  had 
been  invited  to  a  similar  meeting 
on  Wednesday.  An  industry  com- 

mittee may  be  formed  to  help  de- 
velop campaign  policies. 

EMPLOYE  luncheon  followed  by  a 
show  featuring  old-time  entertain- 

ment, was  part  of  the  celebration 

occasioned  by  WLW  Cincinnati's 28th  anniversary,  March  2.  James 
D.  Shouse  (I),  board  chairman  of  the 
Crosley  Broadcasting  Corp.,  cuts  the 
cake  for  Rheiny  Gau  (center),  enter- 

tainer who  made  the  first  broadcast 
under  the  WLW  call  letters,  and 
Robert  Dunville,  president  of  Crosley 

Broadcasting. 

Nielsen 

(Continued  from  page  27) 

single  film  the  minute-by-minute 
listening  to  four  different  receivers 
(either  radio  or  TV  or  both).  No 
special  wiring  is  required  as  each 
receiver  uses  the  electric  light  lines 
to  transmit  its  signals  to  a  single 
master  recorder,  which  may  be 
located  in  the  basement  or  any 
other  part  of  the  house. 

Many  of  the  new  mailable  Audi- 
meters  have  already  been  installed 
in  radio  homes  throughout  the 
country,  and  the  New  York  Nielsen 
TV  Index  has  relied  largely  on  this 
new  type  since  inauguration  of  the 
service  in  August  1949,  thereby 
cutting  report  delivery  time  by 60%. 

As  his  service  grows,  Mr.  Niel- 
sen hopes  to  reveal  to  the  industry 

more  clearly  the  folly  of  percentage 
ratings.  To  comply  with  established 
custom,  he  shows  percentages,  but 
also  the  total  number  of  radio 
families  they  represent. 

"The  only  true  circulation  of  a 
program  is  the  number  of  families 
reached,"  he  believes.  "Radio  is 
reaching  and  selling  families,  not 
abstract  percentages.  Unless  a  per- 

centage rating  can  be  projected 
to  a  number  of  families,  it  is  noth- 

ing more  than  an  ai-bitrary  index 

of  questionable  value." 
NRI  Figures 

He  puts  forth  strong  arguments 
for  NRI's  day-by-day  and  week- 
by-week  coverage,  citing  the  fact 
that  a  certain  program  on  WATV 
(TV)  Newark  is  57%  higher  during 
the  second  and  fourth  weeks  than 
during  the  first  and  third  weeks 
of  each  month.  And  during  the 
latest  four  weeks  Chevrolet  Theatre 
received  New  York  TV  Nielsen- 
ratings  which  fluctuated  in  a  range 
of  more  than  2  to  1,  viz :  13%  ;  27%- ; 
20%;  27%. 

Another  sponsor  recently  boasted 
of  a  weekly  average  of  18%  of 
the  television  audience  for  his  five- 
day  schedule.  Day-by-day  reports 
showed  that  he  had  20%  Monday, 
33%  Tuesday,  15%  Wednesday, 
4%    Thursday   and   17%  Friday. 

The  big  Tuesday  increase  was  be- 

cause the  program  preceded  a  "hot" show  on  the  same  network,  and 
audiences  tuned  in  early.  Thurs- 

day's low  rating  was  because  there 
was  a  good  show  opposite  him  on 
another  network. 

Mr.  Nielsen  released  to  Broad- 
casting a  current  study  showing 

that  for  January  total  radio  usage 
per  home  per  day  averaged  about 
10%  less  than  in  Januai-y  1949 
(based  on  an  area  representing 
63%  of  the  U.  S.).  The  outstanding 
decline  occurred  during  evening 
hours  in  metropolitan  areas,  where 
the  TV  impact  is  greatest.  A  23% 
loss  in  metropolitan  evening  radio 
usage  (in  the  63%  area)  reflects 
a  continuation  of  the  sharp  down- 

ward trend  in  evidence  during  the 
closing  months  of  last  year,  he 
noted. 

A  study  of  national  radio-televi- 
sion usage  trends  among  all  radio 

homes  shows  that  in  January,  2-5 
p.m.  (New  York  time),  26.8%  of 
the  homes  were  using  radio  as 
compared  with  24.9%  in  December 
— 1.8%  were  using  TV  as  against 
1.2%.  TV's  share  of  total  radio- 
TV  audience  was  6%-  in  January 
and  5%  in  December.  From  5  to 
8  p.m.  radio  usage  in  January  was 
32.5  vs.  30.2  in  December— TV 
usage  4.8  vs.  4.2.  TV's  share  of  the 
total  was  13%  in  January  as 
compared  to  12%  in  December. 
Radio  usage  from  8  to  11  p.m.  was 
36.4  in  January,  34.2  in  December 
— 6.9%  of  homes  used  TV  in  Jan- 

uary vs.  6.1%  in  December.  TV's share  of  the  total  time  was  16%  vs. 
15. 

During  Januai-y,  Mr.  Nielsen 
said,  combined  hours  of  radio  and 
television  usage  per  total  radio 
home  per  day  totaled  5  hours,  11 
minutes  as  compared  with  4  hours, 
54  minutes  in  December;  4.38  in 
November,  and  4.26  in  October. 
Television,  October  to  January  in- 

clusive, took  16,  18,  23  and  27 
minutes  of  the  day.  Radio  moved 
from  4  hours,  10  minutes  in  Octo- 

ber to  4.20  in  November,  4.31  in 
December  and  4.44  in  January. 

BMB's  Successor 

(Continued  from  page  23) 

ments  that  might  be  done  by  BAM 
were  a  subject  for  future  discus- sion. 

Present  at  last  Wednesday's  meeting at  BMB  headquarters,  New  York, 
were:  For  NAB:  Justin  Miller,  presi- 

dent; Henry  P.  Johnston,  WSGN  Bir- mingham; Charles  Caley,  WMBD 
Peoria;  G.  Richard  Shafto,  WIS  Co- 

lumbia, S.  C;  Calvin  J.  Smith,  KFAC 
Los  Angeles;  Mr.  King,  Mr.  Mason, 
Mr.  Petty  and  Mr.  McCollough. 

For  ANA:  Paul  B.  West,  president; 
M.  L.  McElroy,  ANA;  Lowry  Crites, 
General  Mills  Inc.,  and  Henry 
Schachte,  The  Borden  Co. 
For  AAAA:  Frederic  R.  Gamble, 

president;  Kenneth  Godfrey,  AAAA; 
Carlos  Franco,  Kudner  Agency  Inc.. 
Leonard  Bush,  Compton  Advertising 
Inc.,  and  Linnea  Nelson,  J.  Walter 
Thompson  Co. 

GAMES  of  Birmingham  Alabama 
Barons  baseball  club  will  be  aired 
this  season  exclusively  by  WSGN 

Birmingham,  Mon.-Thur.  and  Satur- 
day. Friday  and  Sunday  games  will 

be  broadcast  by  WAPI  Birmingham 

-WSYR- 

the  Only  COMPLETE 

Broadcast  Institution 
in 

Central  New  York 

ACUSE 
AM    •    FM    •  TV 

NBC  Affiliate  in  Central  New  York 
HEADIEY-REED,  National  Represenfathes 
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WPIX  J^«V«#  Television 

Station  in  America  to  win 

The  du  Pont  Award 

WPIX  has  received  the  Alfred  I.  du  Pont 

Award  for  ''outstanding  public  service . . . 
through  the  television  presentation  of 

current  news  and  events.  ' 

WPIX  is  pleased  with  the  recognition  and 

proud  to  serve  the  public  interests  of  the 

largest  city  in  the  world. 

"TelePIX  Xcwsreel" 
6:30  P.M.  and  station 

closing  dailj,  except 
Saturdays. 

"News  on  the  Hour" 
7  P.  M.  and  station 

closing  daily. 

THE  ]VEW  YORK  I^TIWS  TELEVISION  STATION 

WPIX 
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License  Fee  Bill 

(Continued  from  page  25) 
stations  is  the  most  costly  function 

performed  by  the  Commission." 
Following  group  of  FCC  activi- 

ties were  shown  by  the  agency  for 
which  charges  might  be  made: 
"(1)  Radio  application  filings, 

(2)  applications  for  authorizations 
under  Title  II  of  the  Communica- 

tions Act  and  Cable  Landing  Li- 
cense Act,  (3)  continuing  regula- 

tory or  'servicing'  activities,  (4)  in- 
spections, (5)  equipment  tests  and 

approvals  and  (6)  miscellaneous  fil- 
ings —  which  would  cover  such 

items  as  petitions,  motions,  appear- 
ances and  similar  papers  filed 

chiefly  in  connection  with  the  con- 
duct of  hearings." 

On  radio  regulatory  functions, 
the  FCC  suggested  that  "charges 
might  be  assessed  on  a  yearly  basis 
or  might  be  required  in  connection 
with  applications  for  licenses  and 
renewals  of  licenses."  In  regard  to 
equipment  tests  and  approvals,  the 
Senator  said  his  committee  was  in- 

terested particularly  in  the  "ad- 
vantage to  a  manufacturer." 
FCC  Plans  Survey 

The  FCC  told  the  committee  that 
it  plans  to  survey  the  matter  of 
charging  fees  "in  other  instances of  issuance  of  licenses  and  in  the 
rendition  of  other  services"  but  that 
the  current  reorganization  of  the 
Commission  has  held  up  progress. 

In  its  report  to  the  committee, 
the  FCC  said  a  proposal  had  been 
advanced  in  Congress  in  1932  in  the 
form  of  an  amendment  of  the  Radio 
Act  of  1927.  That  would  have  set 
a  definite  schedule  of  charges  to 
be  made  by  the  then  Federal  Radio 
Commission.  The  bill  never  cleared 
the  Senate  committee  which  studied 
it,  the  FCC  said. 
Meanwhile,  a  spokesman  for 

Rep.  King  emphasized  that  the 
congressman's  requested  study  by 
the  Treasury  Dept.  would  hinge  on 
Congressional  aproval.  Then  would 
come  the  subsequent  reporting  of 
recommendations  by  the  Treasury 
Secretary,  hearings  by  the  com- 

mittee and  a  final  draft  of  legisla- 
tion. At  that  rate,  the  spokesman 

said,  concrete  proposals  "are  a  long 
way  off." Evidence    that    some  radio-in- 

CBS  OFFICIALS  and  agency  executives  at  recent  gathering  in  Chicago  con- 
gratulate Wendell  Campbell  (r)  07i  his  cfipointment  as  western  sales  man- 

ager of  CBS  [Broadcasting,  Feb.  20].  L  to  r:  J.  L.  Van  Volkenburg,  CBS 
vice  president  of  network  sales;  Frank  Stanton,  CBS  president;  Judge  John  A. 
Sbarbro,  Superior  Court;  H.  Leslie  Atlass,  vice  president,  CBS  Central  Division, 

and  Mr.  Campbell. 

formed  members  of  Congress  were 
not  over-excited  or  over-concerned 
about  the  license  tax  proposals  was 
seen  last  week.  Sen.  Ed.  C.  John- 

son, chairman  of  the  Senate  Inter- 
state and  Foreign  Commerce  Com- 

mittee, said:  "That  tax  thing  has 
been  kicking  around  a  long  time." 

While  the  California  newspaper 
publisher  who  suggested  the  li- 

cense-tax plan  was  not  identi- 
fied it  is  known  that  John 

A.  Kennedy,  editor  and  publisher 
of  the  San  Diego  (Calif.)  Journal, 
had  proposed  a  charge  for  the  is- 

suance of  FCC  licenses  and  for 
other  government  services  [Broad- 

casting, Jan.  9].  Mr.  Kennedy 
wrote  in  his  newspaper  that  there 
was  no  reason  why  the  FCC  could 
not  charge  for  the  license  services 
it  renders  "to  more  than  2,000 
broadcasters  on  the  air." 

Mr.  Kennedy,  who  is  part  owner 
of  WSAZ  Huntington,  W.  Va.,  and 
former  operator  of  the  West  Vir- 

ginia Network,  had  emphasized 
that  broadcasters  are  in  business 

"not  only  as  a  public  service  but 
obviously  because  radio  appeals  to 
them  as  a  pleasant  way  of  earning 
their  bread  and  butter."  These 
sentiments  have  been  echoed  on 

Capitol  Hill  by  proponents  of  sta- 
tion license  fees. 

THE  ONLY  STATION 

THAT  ACTUALLY  DELIVERS 

Intke  Ndtion*s 
Fastest  Growing 

Market 

PORTLAND 

OREGON 

WCFM  (FM)  ELECTS 

D.  C.  Outlet  Lists  Officers 

LOUIS  H.  BEAN,  of  the  office  of 
the  Secretary,  Dept.  of  Agricul- 

ture; Tilford  Dudley,  assistant  di- 
rector of  the  CIO  Political  Action 

Committee,  and  J.  C.  Turner,  vice 
president  of  the  Central  Labor 
Union,  AFL,  have  been  elected  to 
the  board  of  directors  of  the  Co- 

operative Broadcasting  Assn.,  own- 
er and  operator  of  WCFM  (FM) 

Washington,  it  was  announced  last 
week. 

Re-elected  to  the  board  were: 
Wallace  J.  Campbell,  C.  Edward 
Behre,  Mrs.  Leon  Henderson, 
Simon  H.  Nevraian,  Paul  R.  Ash- 
bi-ook,  Leon  Berkowitz,  Gardner 
Jackson,  Robert  Morrow  and  Rob- 

ert N.  Nathan.  New  officers  of  the 
association  elected  by  the  board  are 
Mr.  Campbell,  president;  Mr. 
Behre,  vice  president;  Mr.  New- 

man, treasurer,  and  Mr.  Dudley, 
secretary.  Cooperatively  ovimed, 
WCFM  is  now  in  its  second  year 
on  the  air. 

CANADA  RADIO 

AFFILIATED  WITH  NBC 
REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO. 

New  Review  Includes  CBC 

CANADIAN  broadcasting,  and  es- 
pecially the  Canadian  Broadcasting 

Corp.,  will  be  reviewed  by  the  pres- 
ent Canadian  Parliament  at  Otta- 
wa, with  announcement  that  a 

25-man  radio  committee  is  being 
established. 

Revenue  Minister  J.  J.  McCann 
announced  in  the  House  of  Com- 

mons at  Ottawa  that  the  committee 

will  report  "observations  and  opin- 
ions" on  the  annual  reports  of  the 

CBC,  will  review  aims  of  CBC,  and 
the  impart  of  its  regulations,  as 
well  as  its  future  developments, 
revenues  and  expenditures.  Private 
broadcasting  interests,  who  are  gov- 

erned by  CBC  regulations,  are  ex- 
pected to  be  heard.  The  Parlia- 

mentary Radio  Committee  will  con- 
sist of  17  Liberals,  5  Progressive- 

Conservatives,  2  CCF  (socialists) 
and  1  Social  Credit  party  member. 

HOUSE  HEARINGS 

May  Resume  in  Mid-April 
THERE  is  strong  feeling  on  Capi- 

tol Hill  that  the  House  Interstate 
and  Foreign  Commerce  radio  sub- 

committee will  come  to  life  about 
mid-April,  it  was  learned  last  week. 

Rep.  Robert  Grosser  (D-Ohio), 
the  committee  chairman,  told 
Broadcasting  he  is  anxious  to  see 
pending  communications  problems 
cleared  away  by  the  group  as  soon 
as  possible.  The  subcommittee  has 
indefinitely  tabled  hearings  on  pro- 

posed radio  legislation  [Broadcast- ing, March  6]. 

At  the  same  time,  it  was  indi- 
cated Rep.  A.  L.  Bulwinkle  (D- 

N.  C.),  ranking  Democrat  on  the 
House  committee  next  to  Rep.  Gros- 

ser, plans  to  return  to  Washington 
to  take  an  active  part  in  committee 
proceedings  following  the  Easter 
recess  of  the  House  slated  for  April 
6-18.  Rep.  Bulwinkle  originally 
headed  the  subcommittee  before  his 
illness  about  a  year  ago. 
Chairman  Grosser  said  that  if 

Rep.  George  Sadowski  (D-Mich.), 
who  has  been  acting  chairman, 
is  unable  to  continue  leadership  of 
the  subcommittee  following  the  re- 

cess. Rep.  Dwight  L.  Rogers  (D- 
Fla.)  in  all  probability  would  re-  I 
place  him.  However,  should  Rep. 
Bulwinkle  wish  to  direct  the  group's 
activities,  it  is  presumed  that  Mr. 
Rogers  would  step  aside. 

Proceedings  Delayed 

The  delay  in  committee  proceed- 
ings, accentuated  by  Rep.  Sadow- 

ski's  prolonged  illness,  has  put  into 
effect  a  slow  down  in  radio  legisla- 

tion that  was  expected  to  result 

from  President  Truman's  appoint-  , 
ment  of  a  new  Communications  | 
Policy  Board.  The  Michigan  Con- 

gressman now  is  not  expected  to 
take  up  his  office  duties  for  at  least 
another  two  weeks.  Mr.  Grosser 
emphasized  his  desire  to  have  Mr. 
Sadowski  pilot  the  subcommittee 
through  the  remainder  of  the  ses- 

sion, but  the  latter's  illness  has 
placed  a  damper  on  that  hope. 

The  Congressional  group's  sched- ule that  lies  dormant  includes  con- 
sideration of  the  pending  Sadowski 

Bill  (HR  6949)  to  set  up  an  overall 
frequency  allocations  board;  the 
Senate-passed  McFarland  Bill 

(S  1973)  to  reorganize  FCC  pi'oce- dures,  and  the  new  Sheppard  Bill 
(HR  7310)  to  require  licensing  of 
networks.  Also  waiting  upon  Rep. 

Sadowski's  green  light  is  his  pre- 
pared bill  realigning  FCC  proce- 
dure supposedly  modeled  after 

FCC's  answer  to  the  pending  Mc- 
Farland Bill  [Closed  Circuit, 

March  13;  Broadcasting,  March  6]. 

Alfonso  Johnson 

ALFONSO  JOHNSON,  60,  execu- 
tive secretary  of  the  Southwestern 

Assn.  of  Advertising  Agencies  and 
a  former  president  of  the  Dallas 
Advertising  League,  died  March  7 
following  a  heart  attack. 
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Association  of  American  Railroads 
TRANSPORTATION  BUILDING 

Washington  6,  D.  C. 
WILLIAM  T.  FARICY 

PRESIDENT 

March  8,  1950 

To  the  PRESS  and  RADIO: 

Subject:     COMPARING  PRICES 

Railroads  get  more  now  for  moving  freight  and  passengers  than  they 
did  before  the  war,  of  course,  but  when  compared  with  prices  of  other  things 

railroad  charges  are  relatively  lower  —  not  higher.     Here's  the  picture,  com- 
paring current  prices,  rates  and  revenues  with  those  of  1939; 

Per  cent 

Prices,  wholesale,           Railroad  wage  rates  Railroad  Revenue  per  Revenue  per 
all  commodities.              and  prices  of  fuel  &  freight  ton-mile.  passenger- 
Average  up  97%.                supplies,  combined.  rates.  Average  mile.  Average 

Average  up  109%  Up  57%  up  40%  up  38% 

Railroad  rates  would  have  had  to  be  higher  today  but  for  the  way  in 
which  railroads  have  held  down  costs  through  more  effective  utilization  of  man- 

power, materials  and  machinery  in  producing  transportation. 

These  gains  in  efficiency  have  resulted  in  cumulative  savings  running 
)  into  the  billions  of  dollars,  which  have  been  passed  on  to  the  public.  Such 
I  savings  are  due  partly  to  increases  in  traffic  volume,  and  partly  to  improved 

j  methods  made  possible  by  heavy  investment  in  better  railroad  plant  and  equipment. 
What  has  been  done  in  those  directions  points  the  way  —  the  only  way  —  to  still 
better  service  in  the  future,  produced  at  the  lowest  possible  cost  and  sold  at 
the  lowest  possible  rates. 

Sincerely  yours. 
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Pull  Out  for  Filing 

COMPLETING  arrangements  which  would  give  him  ownership  of  KRSC  Seattle 
is  Sheldon  F.  Sackett  (seated).  West  Coast  broadcaster  and  newspaper  pub- 

lisher. With  him  are  Ray  V.  Hamilton  (I),  partner  in  Blackburn  Co.,  media 
brokers,  who  handled  negotiations,  and  John  P.  Hearne,  San  Francisco  at- 

torney for  Mr.  Sackett.  Transfer  of  control  from  P.  K.  Leberman  and  asso- 
ciates, at  a  price  of  $112,000,  is  subject  to  FCC  approval  [Broadcasting, 

Dec.  26,  1949].  Mr.  Sackett  is  president  of  KROW  Oakland,  Calif.;  KOOS 
Coos  Bay,  Ore.,  and  KVAN  Vancouver,  Wash. 

LIBEL  ISSUE 

Philadelphia  Court  Upholds 

Port  Huron  Decision 

A  RADIO  broadcaster  is  not  liable  for  libel  in  the  broadcast  of  an  un- 
censored  political  speech,  a  Philadelphia  federal  judge  ruled  last  week. 
The  case  involved  KYW  Philadelphia  (Westinghouse  Radio  Stations 
Inc.)  fight  against  a  libel  suit  brought  against  it  and  four  other  stations 
by  Attorney  David  H.  H.  Felix,  of   
Philadelphia  [Broadcasting,  Feb.  * 
20,  6]. 

Judge  Kirkpatrick's  ruling,  dis- 
missing the  complaint  lodged 

against  KYW,  in  effect  upheld  the 
FCC's  famous  Port  Huron  decision 
vi^hich  held  a  station  may  not  censor 
a  political  broadcast  even  if  it  con- 

tains libel. 
Mr.  Felix  had  charged  in  his 

complaint  filed  with  the  Federal 
District  Court  in  Philadelphia  last 
November  that  all  five  stations  on 
Oct.  24,  1949,  and/or  on  Oct.  25, 
1949,  aired  a  political  speech  which 
allegedly  was  a  "false  and  mali- 

cious publication  by  broadcast." 
The  other  stations  were  WCAU, 
WFIL,  WPEN  and  WIBG. 

Viewpoint  Upheld 

KYW's  counsel  contended  that 
there  is  no  liability  on  the  stations 
involved  under  Section  315  of  the 
Federal  Communications  Act  of 
1934  which  prohibits  federal  cen- 

sorship of  a  political  speech.  The 
judge  upheld  this  viewpoint.  He 
said : 

"If  in  view  of  this  Section  (315), 
this  defendant  could  not  have  cen- 

sored Mr.  Meade's  speech  in  any 
way  .  .  .  without  violating  the  law, 
then  it  follows  that  it  was  without 
fault  in  the  matter  of  the  broad- 

cast." In  regard  to  the  Port  Huron  de- 
cision. Judge  Kirkpatrick  said  it 

gives  "fair  notice  that  any  viola- tion of  the  Act  in  the  matter  of 
censorship  of  political  addresses 
means,  in  all  probability,  loss  of  the 
station's  license  and  the  consequent 
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extinguishment  of  its  business." Therefore,  the  judge  said,  the 
broadcaster  could  not  censor  the 
speeches  without  violating  the  law. 

He  continued: 

"The  plaintiff  contends  that  the 
provision  of  the  Act  which  with- 

holds the  power  to  censor  political 
addresses  applies  only  to  speeches 
made  by  the  candidates  for  office. 
If  this  is  so  then  the  defendant 
would  have  been  free  ...  to  blue- 
pencil  it  (the  speech)  or  to  refuse 
it  altogether  and  would  have  been 
fairly  chargeable  with  fault  had 
it  permitted  defamatory  matter  to 

go  out  from  its  station." 
In  upholding  the  meaning  of  Sec- 

tion 315  of  the  Communications 

Act,  Judge  Kirkpatrick  said:  "If 
a  candidate  for  office  who  author- 

izes another  to  make  an  address  in 
the  furtherance  of  his  campaign 

for  office  does  not  thereby  'use' 
the  station  within  the  meaning  of 
the  law,  the  purpose  of  Section 
315  fails.  That  Section  mani- 

festly was  enacted  in  order  to 
safeguard  one  of  the  most  impor- 

tant features  of  the  democratic 
process,  namely,  the  opportunity  of 
the  people  who  are  going  to  vote 
for  candidates  to  hear  a  full  and 
free  discussion  of  both  sides  of  the 

issues  which  affect  their  choice." 
Mr.  Felix  had  asked  $50,000  in 

damages  from  each  of  the  stations 
involved. 

Okla.  U.  Meet 

(Contuiued  from  page  29) 

gives  us  life,  and  which  will  give 
hope  and  comfort  to  those  friends 
abroad  whose  strength  in  opposing 

tyranny  will  be  equal  to  our  de- 
termination to  uphold  liberty,  and 

this  in  a  spirit  which,  at  the  same 
time,  gives  warning  to  the  slavers 
who  are  eagerly  watching  for  any 
sign  of  our  lack  of  vigilance,  for 

any  of  our  false  steps." 
Opening  sessions  on  Sunday  in- 

cluded, in  addition  to  the  school 
broadcasting  demonstrations,  ad- 

dresses by  Dr.  Whan,  who  discussed 
"10-Watt  FM  Transmitters  for 
Schools,"  and  Mr.  Mabrey,  who 
spoke  on  "University  Telecasting 
on  Commercial  Stations." 

Pointing  to  the  important  role 
the  university  can  play  in  televi- 

sion, Mr.  Mabrey  expressed  the 
opinion  that  the  university  can  im- 

prove the  relations  between  sta- 
tions and  audiences  by  having  an 

adviser  familiar  with  the  stations' 
problems.  He  added  that  the  uni- 

versity can  aid  in  setting  the  cal- 
iber of  the  shows,  particularly  in 

regional  plans,  and  help  the  public 
get  acquainted  with  some  of  the 
possibilities  of  television  work  so 
they  will  expect  more  when  the  na- 

tional hookups  come  through. 
Speaking  of  the  threats  of  FM 

broadcasting  passing  out  of  the 
picture  and  of  television  wiping 
out  AM  and  FM,  Dr.  Whan  advised 
his  audience  of  students  and  vis- 

itors to  "look  at  the  possibilities  of 
the  immediate  present  and  what  is 
there."  The  FCC,  he  stated,  has 
changed  and  liberalized  the  rules 
and  provided  for  the  licensing  of 
educational  institutions  for  10  w, 
although  the  main  objection  to 
schools  using  FM  now  seems  to  be 
that  it  costs  too  much.  The  only 
thing  the  FCC  wants  to  know,  ac- 

cording to  Dr.  Whan,  is  how  much 
programming  the  station  does,  so  if 
they  are  not  using  their  time,  the 
station  can  be  given  to  some  other 
institution. 

Theatres  Push  TV 

Turning  to  television  during  the 
Tuesday  afternoon  session,  Mr. 
Bacus  said  that  in  competing  with 
the  movies,  video  in  his  area  has 
been  pushed  from  the  start  by  In- 

terstate Theatres  of  Texas. 

In  his  address  on  "Sales,  Service 
and  Showmanship,"  Mr.  McAlister 
noted  that  "broadcasting  is  a  busi- 

ness; the  shining  light  in  radio  is 
business."  He  went  on  to  say  that 
the  one  thread  that  links  success 
with  radio  "is  your  ability  to  be 

human." 
At  Monday's  news  clinic,  Mr. 

Drake  suggested:  "You  can  bring 
your  listeners  the  voices  of  the  peo- 

ple in  the  news,  thanks  to  tape  and 
wire  and  beeper.  How  about  a  re- 

corded interview  with  an  eye-wit- 
ness of  some  event?  How  about  a 

tape  with  the  city  engineer  telling 
your  listeners  how  soon  they  can 
start  using  that  new  stretch  of 

paving?  We've  made  a  fetish  of 
on-the-spot  reporting." 

Giving  a  solution  to  the  economic 

problem  that  plagues  small  station 
managers  in  gathering  local  news, 
James  L.  Todd,  news  director  of 
KSIW  Woodward,  Okla.,  said: 
"Make  every  employe  you  have  a 
news  reporter  24  hours  a  day." 

In  his  address  on  "What  a  Sta- 
tion Expects  of  Prospective  Em- 

ployes," Paul  Brawner,  program 
director  of  WKY  Oklahoma  City, 

cited  health  first,  for  "radio  is  a  de- 
manding occupation."  He  placed education  next  and  remarked  that 

education  and  character  go  hand- 
in-hand.  He  stressed  that  students 
should  learn  all  about  the  English 
language  in  order  for  it  to  be  a 
better  tool  and  for  use  in  ad  lib 

programs. 'Don't  Remain  Static' 

Monty  Mann,  of  Ray  K.  Glenn 
Advertising  Agency,  Dallas,  Tex., 

cautioned  his  listeners :  "Don't  ever 
permit  yourself  to  remain  static  in 
advertising,  but  don't  overlook  the 
fact  that  it  depends  on  you." 

Other  speakers  on  employment 
at  the  Oklahoma  conference  in- 

cluded T.  M.  Raburn,  president  and 
general  manager,  KGYN  Guymon, 
Okla..  and  Maybelle  Conger,  Cen- 

tral High  School,  Oklahoma  City. 
In  addition  to  Mr.  McAlister, 

speakers  on  sales  and  market  prob- 
lems included:  Webster  Benham, 

commercial  manager,  KOMA  Okla- 
homa City;  Pat  Murphy,  KSMI 

Seminole,  Okla.;  James  R.  Curtis, 
KFRO  Longview,  Tex.;  Lowe 
Runkle,  Oklahoma  City  advertis- 

ing man;  Ernest  Watson,  manager 
of  KBIX  Muskogee,  Okla;  and 
Clem  Sperry,  advertising  director, 
Oklahoma  Tire  &  Supply  Co.,  Tulsa. 

The  television  seminar  also  was 
addressed,  in  addition  to  Mr. 
Bacus,  by  Dave  Pasternak,  pro- 

motion manager  of  KSD-TV  St. 
Louis;  F.  M.  Randolph,  KOTV 
Tulsa;  Hoyt  Andres,  WKY-TV Oklahoma  City. 

Tuesday  Session 
The  dinner  on  Tuesday,  bringing 

the  conference  to  a  close  was  ad- 
dressed by  Mr.  Tower  and  Norman 

R.  Glenn,  editor  and  president, 

Sponsor  magazine.  Conference  ses- 
sions were  chairmaned  by  William 

Morgan,  owner  and  general  man- 
ager, KNOR  Norman;  Mr.  Ben- 

ham;  Martin  B.  Campbell,  general 
manager,  WFAA  Dallas,  and 
Lawrence  H.  Snyder,  dean  of  the 
Oklahoma  U.  graduate  school.  The 
news  clinic  was  organized  by  Wil- 
lard  L.  Thompson,  School  of  Jour- 

nalism, Oklahoma  U. 

KSL-AM-TV  Salt  Lake  City  was  pre- 
sented three  gold  awards  and  three 

honorable  mentions  for  outstanding 

programs  at  annual  1950  awards  ban- 
quet of  Salt  Lake  City  Advertising 

Club. 
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Ser ROADflRriNG  Newsweekly 

tell  me,  Philip : 

Anything  new  on  tv,  in  New  York,  during  1950?" 

"New?  Why,  old  fellow,  there's  something  sensational! 

Haven't  you  heard?" 

"Why,  no-do  flutter  it  out . . ." 

"WOR-tv-and  only  WOR-tv 
on  channel  9,  in  New  York, 

will  carry  the 

BROOKLYN  DODGERS'  GAMES 

IN  1950!" 

"Hah— a  thing  called  baseball,  no?" 

"Baseball?  That's  an  understatement,  old  man. 

It's  AMERICA!  It's  one  of  the  greatest  things  that'll  happen 
in  the  Spring,  except— well,  maybe  a  second  choice  called  love." 

"Well,  Philip,  you  can  combine,  can't  you?" 

"Certainly  can,  old  boy— both  go  together— but  if  I  were 

a  sponsor,  or  his  advertising  agent^  I'd  pick  some 

stuff  now  around  the  games,  or  on  the  station  that's  carrying 
one  of  the  biggest  things  in  tv  for  1950— 

the  DODGERS'  BASEBALL  GAMES  on 

WOR-tv 

channel  9,  in  New  York'" 



ADVERTISERS:  Now,  you  con  buy  Hollywood-produced,  audience-tested, 

high-Hooperoted  TV  shows  on  a  spot  basis  at  prices  you  can  afford! 

One  of  ̂ a^umouft^'^  TRANSCRIBED  SHOWS:  15  minutes,  five-times-weekly,  open-ended  for  commercials. 
Film-recorded  as  broadcast  over  KTLA,  Los  Angeles,  since  January  1949.  Syndicated  throughout  U.S.  .  .  . 
with  some  good  markets  still  open.  y 

RATINGS:  December-January  Hooper  for  Los  Angeles — 32.4  average  weekly  Telerating,  with  60.6% 

share-of-TV-audience.  January  Tele-Que  rating:  35.3.  "Emmy"  Award,  "Best  Children's  Show,  1949," 

Academy  of  TV  Arts  and  Sciences.  "Top  Children's  Show,  1949"  Tele-Views  Popularity  Poll.  Citation:  "Best 

Kid's  Show,  1949,"  by  Southern  California  Association  for  Better  Radio  and  Television. 

FORMAT:  The  whimsical  adventures  of  a  high-spirited  youngster  called  Beany,  usually  aboard  the  "Leakin' 

Lena."  The  cast  (all  unusual  plastic  hand  puppets)  includes  those  pictured  above:  Hopalong  Wong,  a  cheerful 
Chinese  cook;  Beany;  Uncle-Captain  Horatio  Huffanpuff;  Honey,  a  friendly  bearcub;  Cecil,  a  versatile  but 
frequently  seasick  sea  serpent  and  Mr.  Nobody,  a  chatterbox  invisible  to  everyone.  Also,  Dishonest  John, 

sly  trouble-maker;  Susie,  a  pigtailed  cutie;  and  Clownie,  a  circus  stray. 

RESULTS:  Beany's  Los  Angeles  sponsor,  Budget  Pak,  Inc.,  offered  a  plastic  toy,  "Train  of  Tomorrow,"  for  50p 
cash  and  wrapper  from  19^  or  29^  candy  item.  This  self-liquidating  premium,  in  the  70  wee/cs  from  September 

12  to  December  2,  1949,  pu/Zed  ̂ 4,000  replies— a  looker-listener  cash  outlay  of  $64,680  of  which  $42,000 
was  cash  remitted,  $20,160  spent  for  candy,  and  $2,520,  postage. 

i^«ari«'«»c«/»/ transcribed  programs  are  available  to  adver- 
tisers in  one  or  all  TV  markets  on  a  spot  basis.  Also  available 

to  TV  stations  with  privilege  of  resale  to  local  advertisers. 

KTLA  Studios  •  5451  Marathon  St.,  Los  Angeles  38,  Calif.  -  HOIIyv/ood  9-6363 

New  York  Sales  Offices  '1501  Broadv/oy  •  BRyant  9-8700 

A  SERVICE  OF  THE  PARAMOUNT  TELEVISION  NETWORK 
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ASCAP  LICENSING  CHANGES 

INDUSTRY  attorneys  last  week  were  pondering  the  effects  of  ASCAP-  programs  and  few  commercial  an-  ciety's  exorbitant  demands  and  re- 
government  anti-trust  consent  agreements  which  direct  changes  in  nouncements.  suited  in  reorganization  of  the  so- 
ASCAP  licensing  methods  covering  television  stations,  as  well  as  sweep-  The  objective,  the  judgment  ciety.  The  new  action  also  would 
ing  organization  reforms  within  the  society  itself.  pointed  out,  should  be  a  "genuine  revise  ASCAP's  internal  organiza- 

Two   judgments   completed   last     *   economic   choice"  by   stations   be-  tion;   prescribe  how  ASCAP  will 
Wednesday  in  U.  S.  District  Court  not  be  influenced  by  ASCAP  as  to  tween  the  per  program  and  blanket  deal  with  commercial  users  of  its 
of  Xew  York  and  announced  by  choice  between  blanket  and  per  pro-  licenses.  music;    require   ASCAP  to  make 
the  Justice  Dept.,  would  require  gram  licenses.  The   fee,   for   both   commercial  changes  as  to  eligibility  for  mem- 
ASCAP  to  offer  telecasters  and  mo-  Additionally,  attorneys  feel  the  and  sustaining  programs,  at  the  bership,   conduct   of   its  elections 
tion   picture   producers,   upon   re-  agreement    serves   to    clarify   the  option   of   ASCAP,   requires  pay-  and   distribution   of   its  revenue; 
quest,  a  single  license  for  all  per-  definition  of  broadcasting  as  a  sep-  ment  of  a  specified  amount  for  each  prohibit  ASCAP  from  suing  mo- 
formances  of  a  motion  picture  or  arate  distinctive  art  by  specifically  program  using  ASCAP  composition  tion  picture  exhibitors;  and  cease 
an  entire  network  telecast.    Fees  adding  provisions  covering  TV  sta-  or  be  based :  practices    tending    to  monopolize 
would  be  paid  by  producers  instead  tions.  (l)  In  the  case  of  commercial  pro-  licensing  of  foreign  music  in  this 

of  theatres.  Imposes  Restraints  f  r'^T.").        """"""rh        ̂   country. TT^-L -1  -u  J.  J  n  centage  oi  the  sum  paid  by  the  spon-  _,,  ,  ,.  ,  „  ,  ^ 
While  attorneys  have  not  fully  ^j^^  judgments  enjoin  and  re-  sor  of  such  program  for  the  use  of  the  The  "International  Cartel"  phase, 

analyzed  the  provisions  ot  the  g^^.^in  ASCAP  from  "requiring  or  broadcasting  or  telecasting  facilities  of  covered  in  the  first  judgment,  could 
agreements,  which  in  effect  serve  influencing"  a  broadcaster  or  tele  ̂ "ch  radio  or  television  broadcaster,  conceivably  have  some  long-range 

to  abandon  the  government's  anti-  negotiate  for  a  blanket  ,  ,  .  .  ■  ■  ^^^'^^  °"  broadcasters  and  telecast- 
trust  prosecution,  many  felt  the  ac-  ^.^^^^^  ̂ ^^^^.^  bargaining  for  a  per  °*  sustaining  pro-  grs  who  might  contemplate  use  of 
tion  would  prove  beneficial  to  radio  „,,„o.,.„„.  Uppn^se   ̂         ̂            ̂   grams— upon  the  payment  of  a  per-  British,  French  and  other  foreign 
and  television  and  afford  greater  ̂   pee  iiued  bv  ASCAP  to  an  un  T"'^^?-           '^it                 ̂ ''i^  musical  works.    ASCAP  is  ordered -p             ^-e            ^T,  fiiYvic  issuea  oy  AauAr  lo  an  un-  be  applicable  for  the  use  of  its  broad-  .      „.        •     ̂        n                       ^  » 
freedom  of  music  on  films.  j^^^^^^^  telecaster  or  broadcaster  casting  facilities  in  connection  with  "terminate    all  arrangements 

In  any  event,  TV  stations  now  ^       .          .^^^  jjcense  should  such  program  if  it  had  been  commer-  which  have  given  it  exclusive  con- 
may  clear  "at  the  source     with  ̂ ^^^  .^^^  consideration  the  "eco-  cial.  trol  in  the  United  States. 
ASCAP  for  use  of  motion  pictuxes  ̂ omic  requirements  and  situation"  The  second  judgment  supersedes  Herbert  Bergson,   assistant  at- 
and  music  on  network  programs.  stations  which  air  "relatively  the  1941  consent  decree  which  fol-  torney  general,  in  an  accompanying 
Heretofore  they  found  it  necessary  gj-g^ter  percentage"  of  sustaining  lowed  radio's  revolt  against  the  so-  (Continued   on   Telecasting  H) to  negotiate  with  individuals. 

Announcement  'Ambiguous' 

an—a  5  COLOR  H
EARING  ENDING  

^^'^^  ̂^^"^ that  a  good  deal  of  objective  anal- 
ysis would  be  necessary  before  the  FCC'S  COLOR  TV  hearing  swung  details  were  given.  The  firm  similar  problems  while  CTI  indi- 

effect  of  the  action  could  be  prop-  sharply  into  the  home  stretch  last  claimed  it's  still  too  early  to  set  cated  it  may  have  brief  additional 
erly  evaluated.  week  as  Acting  Chairman  Paul  color  standards  and  said  more  de-  evidence.  Both  CBS  and  NBC  are 

The  government  announcement,  Walker  spurred  witnesses  and  coun-  velopment  should  be  allowed.  scheduled  to  give  details  on  color 
by  Atty  Gen.  J.  Howard  McGrath  ^gl  to  keep  testimony  and  "clari-  .#  Further  Commission  ques-  programming  problems, 
came  almost  simultaneously  with  ^  ■  »  ■  y  +  +h  •  t  tionmg  of  witnesses  on  the  desira-  The  hearing  is  slated  to  run  this 
resumption  of  negotiations  between  ̂ ^"^^  examination  to  tne  point  j^.j-^^  establishing  multiple  color  week  also  on  Wednesday,  Thurs- 
ASCAP  and  a  TV  broadcasters  f^'^  proponents  vied  to  get  in  standards  covering  all  major  sys-  day  and  Friday.  It  was  hoped 
committee  on  the  per  program  li-  "last  licks."  Developments  at  the  terns  brought  general  opposition  to  cross-examination  would  begin  next 
censes    covering   use    of    ASCAP  Wednesday-Thursday-Friday  s  e  s-  such  a  plan.  week. 
music  on  television.    ASCAP  ofR-  sions  included:  The  hearing  appeared  to  be  mov-  Meanwhile,  the  Commission  de- 
cials  had  been  working  out  details  #  Expectation  that  the  direct  ing  into  the  last  lap  as  only  a  half-  nied  the  petition  of  Packard-Bell 
of  the  consent  decree  since  last  De-  case  may  be  completed  by  the  end  dozen  further  witnesses  still  were  Co.  to  appear  at  the  hearing  and 
cember  when  the  group  last  met.  of  next  week  and  report  that  the  to  appear  for  direct  testimony  by  testify  on  its  concern  over  the  po- 

Generally,  it  was  felt  that  the  cross-examination     estimate     had  last    Thursday    night.      Celomat  tential  "monopoly"  situation  in  the 
new   decree   carries   forward   the  been  pared  to  about  30  hours.  Corp.,  New  York  plastics  fabrica-  color  manufacturing  field  [Tele- 
spirit  of  provisions  of  the  1941  or-  #  Announcement  by  CBS  that  tor  admitted  to  the  proceeding  just  casting,   March  13].     FCC  indi- 
der.  and  takes  recognition  of  the  it  has  developed  a  dot  sampling,  a    fortnight    ago     [Telecasting,  cated  that  Packard-Bell,  Los  An- 
principle  that  the  telecaster  shall  horizontal  interlace  technique  for  March  13],  was  expected  to  testify  geles   set   manufacturer,    has  no 

its  system  which  "doubles"  overall  Friday  about  the  $9.95  color  con-  "substantial  scientific  data"  to  con- 
•  resolution  and  increases  horizontal  verter  it  has   developed  for  the  tribute. 

.^j  TMIC  Tfl  ffAKTIkJf  definition  to  "full  525  lines."    It  CBS  system.  CBS  led  off  the  hearing  last  week »rfl5   leLrCASi iNw  .  .  .  ^j^gg   j,Qt   solve   the   compatibility  week  with   further  testimony  by 
^'hfng^is              ̂ ^^'^      ASCAP   ̂   problem.     RCA    promptly    called  AT&T  To  Appear  p^.    pgter  C.  Goldmark,  its  engi- 
End  Seen  in  Color  Hearings .  . .          3  ̂ ^is  an  admission  of  CBS  system's  American  Telephone  and  Tele-  neering  and  research  department 
Eastern-Columbia  Spreads  its  Fame  "weakness"  and  evidence  of  "su-  graph    Co.    and    Western    Union  director.    The  inventor  of  the  CBS 
to  TV                                        4  periority"    of    RCA's    compatible.  Telegraph  Co.  are  to  appear  to  pre-  system  stated  inclusion  of  the  hori- 

Coy  Lists  Alternatives  in  Color  Issue  14  all-electronic    svstem    (See    storv  sent  a  summary  of  existing  and  zontal  interlace  principle  in  his  field 
Johnson  Urges  Composite  Color    . .  14  TELECASTING  13).                        '  forthcoming  television  relay  facili-  sequential  system  is  a  refinement DEPAKTMENTS  #  Revelation  by  Philco  it  has  ties.    Dr.  G.  H.  Brown,  research  which  can  be  added  after  proper 

Film  Report      10     Telerama           6  single  tri-color  tube  of  its  own  in  engineer  of  RCA  Labs.  Div.,  is  to  field  testing  and  would  not  affect 
Teiestatus            8  the  laboratory  on  which  "pictures"  present  additional  technical  data  standards  CBS  already  has  sug- 

have  been  viewed,  although  no  other  relating  to  noise  levels  and  other  (Continued  on  Telecasting  11) 
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By  DAVE  GLICKMAN 

WITH  15  years  of  radio  and  more 
than  101  straight  weeks  of  televi- 

sion advertising  to  its  credit,  East- 
ern-Columbia, Los  Angeles  depart- 

ment store,  has  parlayed  its  trade 
name  via  audio  and  video  into  one 
of  the  best  known  in  American  re- 
tailing. 

Utilizing  a  catchy  singing  com- 
mercial with  hard  selling  copy,  plus 

shrewd  time  buying  and  promotion, 
this  58-year-old  firm  has  built  that 
trademark  into  one  of  the  nation's 
outstanding  success  stories. 

Tick,  Tock,  Tick,  Took, 
Time  To  Shop 
At  Your  Downtown  Department 

Store 
Eastern-Columbia,  Broadway  at 

9th, 

Eastern-Coiumbia,  Broadway  at 
9th. 

A  simple  little  jingle,  but  it  has 
caught  the  public  fancy  in  the  past 
five  years  of  consecutive  multiple 
daily  use  as  an  audio  signature. 

And'  this  radio  merchandising  for- mula has  been  potently  adapted  to 
video  since  Eastern  -  Columbia 
started  using  that  medium  more 
than  101  weeks  ago.  Many  a  net- 

work star,  such  as  Jack  Benny, 
Frank  Sinatra,  Eddie  Cantor  and 
Dennis  Day,  also  helped  to  en- 

hance the  value  of  the  firm  name  by 
gagging  the  jingle  on  their  weekly 
program. 

Separate  Stores 
From  its  founding  in  1892  until 

the  late  1930s,  Eastern  and  Colum- 
bia were  two  separate  home  fur- 

nishing and  apparel  stores,  con- 
nected only  through  similar  owner- 

ship. 
In  1931  the  first  move  toward 

their  eventual  merging  came  with 
completion  of  the  present  14  story 
building  on  corner  of  Broadway  at 
9th  St.,  in  downto-wn  Los  Angeles, 
now  a  landmark  because  of  the  big 
clock  and  tick-tock  chimes  in  its 
majestic  tower.  Housed  under  the 
same  tower,  the  stores  still  did  bus- 

iness as  Eastern  and  The  Colum- 
bia. 

Consistent  users  of  newspapers. 
Eastern  and  Columbia  had  on  oc- 

casion used  spot  radio  to  advertise 
locally.  There  was  no  regular 
schedule  and  no  way  then  to  check 
results. 

Then,  in  1935,  Edward  C.  Stodel, 
head  of  Stodel  Advertising  Co., 
servicing  the  account,  convinced 
J.  M.  Sieroty,  now  president  and 
general  manager,  and  James  P. 
Scyster,  advertising  director,  that 
radio  should  be  employed  as  a  reg- 

ular direct  selling  medium. 
That  was  15  years  ago  when  the 

firm  utilized  a  weekly  quarter-hour 
Hollywood  news  and  star  interview 
program  on  KFI.  The  original 
$118  weekly  radio  appropriation 
has  since  grown  to  more  than 
$1,000  per  week. 

Stodel's  Aims 

After  joining  of  the  two  firms 
into  a  full-fledged  department 
store  under  name  of  Eastern-Co- 

lumbia, in  early  1939,  it  became  one 
of  Stodel's  prime  tasks  to  make 
radio  accomplish  three  vital  as- 

signments: (1)  Identify  Eastern- 
Columbia  as  a  complete  major 
department  store;  (2)  make  its 
"off  -  the  -  center  -  of  -  to%vn"  location, 
corner  Broadway  at  9th,  a  byword 
among  shoppers;  (3)  sell  down- 
to^\^l  Los  Angeles  shopping  to  a 
highly  decentralized  community. 

Stodel's  perfection  of  the  East- 
ern-Columbia jingle,  currently  sung 

by  the  Sportsmen  from  Jack 
Benny's  CBS  show,  not  only  ac- 

complished that  mission,  but  has 

today  made  it  a  nationally  known 
institution,  referred  to  often  by  ad- 

vertising men  and  retailers  for  its 
phenomenal  success. 

But  through  the  years,  while  the 
10-second  Eastern-Columbia  jingle 
became  the  symbol  of  the  perfect 
radio  signature,  that  firm  com- 

pleted the  formula  with  10-seconds 
(approximately  25  words)  of  hard- 
selling,  live  product  copy.  This 
compact  package  is  presented  on  a 
permanent  schedule,  at  select  pre- 

mium time,  on  the  four  major  net- 
work Los  Angeles  stations — KNX 

KFI  KECA  KHJ. 

Following  three  years  of  prelim- 
inary study  and  experimentation, 

Eastern-Columbia  got  its  first  taste 
of  television  in  February  1948 
when  Stodel  convinced  executives 
of  the  firm  they  should  utilize  fa- 

cilities of  KTLA  (TV),  then  the 
only  Los  Angeles  TV  station  oper- 

ating commercially. 
Formula  Set  Up 

Stodel  advised  Eastern-Columbia 
to  make  its  initial  step  into  the  new 
medium  along  the  following  lines: 
(1)  Adapt  to  TV  as  closely  as  pos- 

sible its  successful  radio  formula 
(in  other  words,  create  an  audio 
film  version  of  the  original  tick- 
tock  jingle  to  precede  all  commer- 

cials); (2)  start  with  one  or  two 
choice  spots  in  order  to  experiment 

BACKSTAGE  ot  KECA-TV  are  (I  to  r)  Robert  Laws,  ABC  Western  division 
sales  manager;  James  P.  Scyster,  advertising  director,  and  Julian  Sieroty, 
president,  respectively  of  Eastern-Columbia,  Los  Angeles  department  store; 

Edward  C.  Stodel,  head  of  Stodel  Advertising  Co.,  agency. 

to  Its  Air  Success 

with  display  methods,  production 
technique  and  customer  reaction. 

At  first  Mr.  Sieroty  voted  to  de- 
lay the  venture  on  grounds  that 

the  then  9,500  set  ownership  was 
too  small  in  comparison  to  a  major 

Los  Angeles  newspaper's  450,000 
circulation.  However,  a  few  weeks 
later  when  a  major  TV  set  manu- 

facturer offered  Eastern-Columbia 
the  opportunity  of  co-op  sponsor- 

ship of  two  wrestling  and  boxing 
telecasts  on  KTLA,  Mr.  Sieroty 
gave  approval.  Thus  started  the 
store's  more  than  101  weeks  of  con- 

secutive commercial  telecasting. 

Jingles  on  Film 

Calling  in  a  well-known  maker  of 
motion  picture  trailers,  Stodel  cre- 

ated a  10-second  version  for  tele- 
vision of  the  Eastern-Columbia 

jingle  signature  used  on  radio. 
With  aid  of  a  special  Zoomar  lens, 
the  big  Eastern-Columbia  building 
is  panned  from  the  well-known 
clock  tower  to  street  level  entrance, 
in  perfect  synchronization  to  the 

singing  jingle.  As  the  last  "East- 
ern-Columbia, Broadway  at  9th," 

is  sung,  the  camera  reaches  the 
front  doors  of  the  building  and 
then  dissolves  into  the  particular 
store  department  to  be  featured, 
ready  for  selling. 

With  the  initial  telecast,  imme- 
diate and  favorable  high  unit  sales 

results  were  achieved.  Five  televi- 
sion sets  were  sold. 

Pleasantly  surprised  by  the  re- 
sponse, Mr.  Sieroty  and  Advertis- 

ing Director  Scyster  immediately- 
approved  scheduling  of  two  per- 

manent participation  announce- 
ments weekly  in  Shopping  At  Home 

on  KTLA. 

Preparations  Made 
Intense  study  and  preparation 

were  made  to  determine  the  best 
methods  of  display,  proper  back- 

grounds and  settings,  camera 
angles  and  modeling.  Significant 
to  the  amount  of  effort  expended 
by  the  Stodel  staff  to  make  these 
first  announcements  a  commercial 
success  is  the  fact  that  three  other 
major  department  stores  using  the 
same  program  at  that  time  appar- 

ently were  not  encouraged  enough 
to  stay  on.  They  discontinued 
using    television    advertising  for 
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COMFORT  and  beauty,  the  former  quilted,  teamed  up  in  this  one-minute 
commercial  that  drew  a  voluminous  response  by  mail  and  telephone  after  a 

telecast  for  Eastern-Columbia. 

APPAREL  of  cooperating  manufacturers  was  modeled  by  "The  Rythmaires" 
vocal  group  on  the  twice-weekly  15-minute  Campus  to  Campus,  musical  revue 

of  Eastern-Columbia  on  KECA-TV. 

nearly  a  year,  Stodel  said. 
On  the  first  four  participations, 

Eastern-Columbia,  in  cooperation 
with  leading  appliance  manufac- 

turers, demonstrated  heavy  mer- 
chandise. It  was  also  the  initial 

television  venture  for  some  of  these 
manufacturers  who  have  since  be- 

come regular  users  of  the  medium. 
On  theory  that  TV  shoppers 

could  be  sold  on  "sight,"  Eastern- 
Columbia  also  pioneered  in  estab- 

lishing the  "shop-by-phone"  service on  all  its  commercials. 
On  the  first  telecast,  a  $99  Thor 

Gladiron  was  presented.  Two  were 
sold  immediately  by  phone,  plus 
three  the  following  day  in  the  store. 
Cost  to  advertise  was  $50.  Volume 
return,  $500.  And  within  the  10% 
cost  which  the  sponsor  requires, 
Stodel  points  out. 

A  $329  Leonard  refrigerator  was 
featured  next,  resulting  in  two  im- 

mediate phone  call  orders  and  one 
store  sale.    Volume,  $1,000. 

After  four  weeks  of  similar  suc- 
cess, Mr.  Sieroty  fired  a  tough  test 

at  Stodel.  Could  TV  sell  low  cost 
merchandise  in  volume  comparable 
to  newspaper  advertising,  he 
asked? 

Test  Items 
Three  items  were  presented  for 

the  test.  They  were  a  42-piece  set 
of  silverplate  for  $11.95  in  a  $3.96 
chest,  and  a  $5.95  white  goose-dovm 
bed  pillow.  It  took  less  than  three 
minutes  to  display  and  present  the 
selling  points.  Results  were  eye 
opening.  Some  45  immediate 
phone  orders  came  in  for  the  sil- 

verplate set,  with  17  additional 
orders  for  chests  and  35  for  pil- 

lows. Total  sales  were  in  excess 
of  $1,000.  They  were  all  firm 
orders,  a  pay-out  on  cost  per  adver- 

tising before  the  store  opened  for 
business  the  next  day.  And  what's 
more,  Mr.  Sieroty  will  tell  you,  the 
store  sales  turned  out  to  be,  as  it 
has  been  on  most  items  even  since, 
about  one  to  one  to  phone  orders. 

The  original  schedule  on  KTLA 
was  expanded  first  to  three,  then 
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to  five  weekly  participation  tele- 
casts during  first  six  months.  Time 

budget  was  upped  from  $50  to 

$300.  Under  Stodel's  direction, 
Eastern-Columbia's  advertising  de- 

partment, display  and  art  staff  and 
merchandising  heads  were  indoc- 

trinated with  the  basic  require- 
ments of  presenting  their  products 

successfully  over  TV.  All  report- 
edly responded  enthusiastically  as 

word  of  many  exceptional  results 
of  the  new  media  spread  through- 

out the  store. 

Special  Phone  Service 
To  handle  the  orders  a  special 

seven-day  weekly,  24-hour-a-day 
telephone  service  was  set  up,  first 
with  a  leased  number  arrangement. 

(Later  Eastern  -  Columbia's  own 
phone  number  was  used.)  All  tele- 

vision phone  orders  were  systemat- 
ically received  by  trained  operators 

who  classified  and  routed  them 
through  the  order  department  for 
extra  prompt  servicing. 

Although  not  the  "carriage 
trade,"  an  encouraging  factor  in 
those  early  stages  was  that  the 
first  retail  customers  responding 
to  television  reportedly  were  better 
than  average  credit  risks.  And 
many  were  more  nearly  pre-sold 
after  seeing  the  merchandise  ad- 

vertised on  TV  than  from  any  other 
media,  Mr.  Stodel  declares. 

Store  sales  personnel  were  quick 
to  observe  the  marked  reaction  of 
customers  to  televised  sales  mes-- 
sages,  it  was  found  in  a  check  made 
throughout  the  organization. 

Reported  one  saleslady,  follow- 
ing a  telecast  announcement  fea- 

turing Quaker  Lace  Table  Cloths: 
"The  customer  came  in  and  said, 
'I  want  to  BUY  (not  see)  the  table 
cloth  I  saw  on  television  last  night.' 

"I  suggested  that  she  see  it  first 
on  a  table  setting  but  she  replied: 
'Not  necessary.  I  saw  it  on  tele- 

vision. I  know  what  it  looks  like. 

Just  wrap  it  up.'  " Some  43  other  customers  re- 
sponded to  this  TV  advertised, 

standard  priced  $8.50  article  in  one 

day,  according  to  Mr.  Sieroty,  "and 
21  were  by  telephone." After  one  TV  spot  sold  18  glass 

top,  wi'ought  iron  dinette  sets, 
priced  at  $49.50  each,  an  Eastern- 
Columbia  salesman  declared :  "It 
took  me  a  half  hour  pointing  out 
features  of  the  dinette  set  to  a 
drop-in  customer  before  I  could 
complete  the  sale.  Yet  they  tele- 

vised the  set  in  a  minute  and  six 

people  immediately  phoned  in  or- 
ders; 12  more  made  purchases  the 

following  day." Conclusion  of  the  sales  staff  is 
that  television,  more  than  any 
other  media,  SOLD  rather  than 
merely  advertised.  An  extremely 
small  percentage  of  return  mer- 

chandise confirms  this  point,  de- 
partment heads  state. 

When  KFI-TV  started  operating 
in  the  fall  of  1948,  Eastern-Colum- 

bia more  than  doubled  its  televi- 
sion advertising  budget  to  $750, 

with  as  many  as  a  dozen  telecasts weekly. 

Spot  Concentration 
With  development  of  a  highly 

potent  one-minute,  live  commercial 
formula,  all  but  two  Shopping  at 
Home  participations  on  KTLA 
were  dropped.  These  three-minute 
shows  had  served  their  purpose  in 
working  out  methods  of  display, 
modeling  and  direct  selling,  accord- 

ing to  Mr.  Stodel.  Employing  the 
same  policy  as  is  used  in  radio, 
Eastern-Columbia  started  concen- 

trating on  fast,  hard-hitting  spots 
between  high  circulation  featured 
shows. 

Stodel  was  one  of  the  first  to  pro- 
duce a  motion  picture  type  con- 

tinuity format  for  live,  one-minute 
commercials,  often  making  possible 
from  6  to  8  different  camera  angles 
or  shots  in  45  to  50  seconds  of 
visual  action,  utilizing  two  cameras. 

All  spots  open  with  the  now 
familiar  Eastern-Columbia  tele- 

vised jingle  signature,  dissolving 
quickly  into  an  establishing  view 

with  a  beautiful  model  demon- 
strating the  merchandise.  The 

model  is  employed  to  keep  viewer's eye  at  all  times  directed  at  features 
described  by  the  off-scene  an- 

nouncer, Stodel  explained. 
Formula  calls  for  shots  estab- 

lishing setting  usage  and  full  im- 
pression of  item.  It  always  calls 

for  at  least  one  intense  close-up  for 
emphatic  impression  of  the  prod- 

uct on  viewer,  Mr.  Stodel  explained. 
Windup  is  a  dissolve  to  the  phone 
service  slide  and  then  to  a  slide 
version  of  the  Eastern-Columbia 

signature. 
Value  Is  Proven 

Not  every  television  promotion 
was  a  sensation,  Mr.  Stodel  admits. 
But  he  believes  it  proved  its  value 
as  a  potent,  direct  selling  media  of 
major  importance  to  a  big  retailer. 

Experiments    also    were  made, 
presenting  one-minute  spot  promo- 

tions on  the  same  day  a  newspaper 
ad  on  the  item  was  run.   To  assure 
maximum  interest  the  ad  carried  a 

line,  "See  it  pictured  on  Television 
Station  KTTV  tonight  at  8:30." In  turn,  the  television  presentation  , 
opened  with  a  full   shot  of  the  | 
newspaper  ad  before  a  dissolve  to  ! 
the  actual  display. 

An  $8  Edwin  Knowles  dinner- 
ware  set  sold  this  way  and  clicked 
off  100  orders,  over  half  by  phone, 

for  an  $800-plus  volume,  said  Ad- vertising Director  Scyster.  , 
As  1949  rolled  along,  one  factor  | 

became  evident  to  Mr.  Scyster  and  ' (Continued  oyi  Telecasting  12)  ̂  
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JOHNSON 

THIS  group  gathered  in  ABC's  Holly- 
'■14    wood  TV  Center  where  Telefilm  Inc., Hollywood,  will  do  TV  commercials 

for  Pontiac  are  (I  to  r):  Ernest  Felix, 
asst.  treas.,  ABC   Hollywood;  Frank 
Samuels,  v. p.,  ABC  Western  Div.;  Don 
McNamara,  Telefilm;  Earl  L.  Taggart 

•>;'    and   Douglas   R.  Young,  Taggart  & 
i:  '■'  Young,  agency. 

AT  SPECIAL  screening  of  CBS-TV's Alan  Young  Show,  sponsored  by  Esse 
Standard  Oil  Co.,  starting  this 
month,  are  (I  to  r):  V.  G.  Carrier, 
asst.  mgr.,  Esso  advertising  and  sales 
promotion;  Curt  Peterson,  partner, 
Marschalk  &  Pratt,  agency;  R.  M. 
Gray,  Esso  mgr.  of  adv.  and  ̂ ^^m, 

sales  prom.  '^^^ 

ATTIRED  in  the  queen's  robes  at debut  of  TV  version  of  Queen  for  a 
Day  on  KTSL  (TV)  Hollywood  is  Jack 
Boiley,  m.c.  of  both  TV  and  MBS  AM 
show.  The  queen's  "retainers"  are  (I to  r):  Forrest  Owen,  radio  dir.,  Wade 
Adv.;  Jim  Morgan,  Raymond  R.  Mor- 

gan Co.;  Bill  Gordon,  Don  Lee-MBS. 

FAYE  EMERSON,  star  of  Arnold 
bread's  The  Faye  Emerson  Show 
which  is  seen  Monday  on  WCBS-TV 
New  York,  11-11:15  p.  m.,  chats 
during  rehearsal  with  Dudley  Cal- 

houn (I),  exec,  v.p.-adv.  and  sales 
mgr.  for  Arnold,  and  Les 

Rounds,  B&B  occt.  supervisor.  "^^F^ 

PRiSCILLA,  trained  pig  on  national 
tour  for  General  Mills  inc.,  makes  TV 
debut  on  WOAI-TV  San  Antonio's 
The  Tree  House,  children's  show. With  Prisciila  are  (I  to  r):  Russell  E. 
Pancoast,  local  distributor  for  Gen- 

eral Mills,  and  Jack  Keasler,  who  is 
assistant  general  manager  of  WOAI- 

AM-TV. 

THIS  "on-location"  group  discusses 
shot  in  series  of  filmed  TV  commer- 

cials for  K&E  produced  Ford  Theatre 
and  Toast  of  the  Town.  L  to  r:  Jack 
O'Hare,  K&E  technical  staff;  Bob 
Wolfe,  V.  p.,  K&E,  Hollywood;  Will 
Robinson,  K&E  coml.  super- 

visor; Lou  Marlowe,  technical 

staff.  ""^^ 

Says  No  Kinescope  Censorship 

Implied  in  Bergman  Blast 

A  PROVISION  in  his  movie-licensing  bill  which  could  deal  a  crippling 
blow  to  television  kinescope  recording  will  be  deleted,  Sen.  Ed  C.  Johnson 
(D-Colo.)  told  Telecasting  last  Thursday. 
He  said  all  references  to  television  in  the  bill,  part  of  his  moral  crusade 

against  the  motion  picture  indus- 
try, were  inadvertent  and  would  be 

withdrawn. 
Simultaneously  he  wrote  FCC 

Chairman  Wayne  Coy  in  protest 
against  reported  plans  of  Ingrid 
Bergman  and  Roberto  Rossellini, 
major  targets  of  his  attack,  to  pre- 

pare a  series  of  half-hour  dramatic 
films  for  TV  release  in  the  U.  S. 
this  summer. 

"While  I  hope  that  neither  the 
Commission  nor  the  Congress  will 
be  compelled  to  fix  programming 

standards  for  the  industry,"  he 
wrote,  "nevertheless  I  feel  that  I 
should  call  your  attention  to  the 

brazen  threat  which  is  implied"  in these  reports. 

Sen.  Johnson's  letter,  commend- 
ing Comr.  Coy's  speech  delivered at  the  U.  of  Oklahoma  (see  story, 

page  29),  continued: "It  would  be  most  unfortunate  if 
American  television  licensees  were 
to  be  unwise  enough  to  deal  with 
such  immoral  characters,  since  tele- 

vision naturally  enters  the  home 

physically  and  entertains  the  fam- 
ily circle  in  a  most  intimate  rela- 

tionship. I  am  really  grateful  to 
television  for  the  relatively  splen- 

did job  that  has  been  done  thus  far." 
In  Sen.  Johnson's  bill  (S  3237) 

introduced  in  the  Senate  last 
Wednesday  reference  was  made  to 
include  the  transmission  of  film  on, 

or  by  means  of,  standard  television 
equipment.     As  originally  drawn. 

GOOD  BEHAVIOR 

WCAU-TV  Rewards  Children 

A  PLAN  of  insuring  good  behavior 
in  children  —  reportedly  drawing 
overwhelming  response  from  teach- 

ers, parents  and  children — has  been 
launched  by  WCAU-TV  Philadel- 

phia. 

Using  a  western  film  exploita- 
tion scheme  with  a  parent-teacher 

tie-in,  the  plan,  as  described  by 
Charles  Vanda,  director  of  televi- 

sion for  WCAU-TV,  consists  of  two 
main  ingredients.  These,  he  says, 
are  a  daily  first  run  western,  The 
Ghost  Rider,  and  a  "performance 
card"  for  parents  to  check  if  the 
child  does  one  good  deed  a  day, 
if  he  did  homework  before  tele- 

viewing and  if  he  watched  The 
Ghost  Rider.  More  than  9,000  "re- 

port cards"  were  received  a  little 
more  than  a  week  after  the  pro- 

gram's premiere.  Response  was  so 
great,  Mr.  Vanda  adds,  that 
WCAU-TV  is  repeating  the  after- 

noon program  each  evening  at  11 
for  adults. 

The  youngster  with  the  best  card 
for  the  week  gets  a  television  set 
for  his  own  room,  a  complete  Gene 
Autry  outfit  and  a  day  at  the  King 
Ranch  Eastern  annex  in  Chester 
County,  Pa.  Monthly  winners  also 
get  a  personally-engraved  watch from  Mr.  Autry. 

the  bill  would  have  required  dis- 
tributors of  both  film  for  TV  and 

for  movie  release  to  pay  a  fee  of 
.$10,000  for  Commerce  Dept.  author- 

ization. The  requirement,  however, 
Sen.  Johnson  said,  will  only  apply 

to  "the  showing  of  a  motion  pic- 
ture to  the  public,  upon  payment  of 

an  admission  fee,  in  a  place  regu- 
larly devoted  to,  or  intended  for, 

the  showing  of  motion  pictures." He  told  Telecasting  that  he  had 
no  intention  of  including  television 
in  his  license  bill  because  the  moral 
character  of  television  program- 

ming comes  under  FCC's  responsi- 
bility in  the  matter  of  public  in- terest. 

Meanwhile,  over  in  the  House, 
Rep.  Homer  D.  Angell  (R-Ore.) 
echoed  the  general  sentiments  of 
Sen.  Johnson  and  Comr.  Coy.  He 

declared  that  "unnatural  interest" 
and  "lasting  impressions"  were  in- 

stilled in  adolescent  minds  by  the 
"multitude  of  salacious  and  sexy 
stories  and  crime  problems"  that 
are  "depicted  on  the  screen  and 
over  the  television  circuits  .  .  . 
radio  .  .  .  daily  newspapers  .  .  . 

magazines  and  comic  books." 
Reaction  to  Sen.  Johnson's  as- sault on  the  film  world  came  swift 

with  the  Motion  Picture  Assn.  of 

America  finding  the  measure  "a 
police  state  bill"  and  warning 
"newspapers,  press  associations, 
magazines,  books,  radios,  television 
and  all  mediums  of  expression 
would  be  the  inevitable  next  vic- 

tims." 

AMA  to  Discuss  TV 

EFFECT  of  TV  on  other  media  is 
the  topic  of  a  panel  discussion  to 
be  held  March  28  at  the  radio-TV 
luncheon  meeting  of  the  American 
Marketing  Assn.  at  the  Hotel  Shel- 
ton.  New  York.  Participants  will 
be  announced  shortly. 

AMERICAN  TV 

Showings  March  27-April  7 
TWO-WEEK  series  of  demonstra- 

tions of  the  American  television 
system  and  equipment  will  be 
staged  March  27-April  7  by  Radio 
Mfrs.  Assn.  for  the  benefit  of  a 

group  of  European  radio  digni- 
taries invited  by  the  State  Dept.  to 

visit  the  United  States. 
The  European  delegates  will  rep- 

resent 12  nations  belonging  to 

Study  Group  II  of  the  Interna- 
tional Radio  Consultative  Commit- 

tee (CCIR),  of  which  the  U.  S.  is 
a  member.  Later  they  will  inspect 
television  in  France,  The  Nether- 

lands and  Great  Britain  prior  to 
attempting  to  reach  an  agreement 
on  international  TV  broadcast 
standards. 

BROADCASTING    •    Page  60 



Television Station 

WTTG 

WASHINGTON,  D.  C. 

owned  a?id  operated  by 

ALLEN'S.  T>UMONT  LABORATORIES,  INC. 

announces  the  appointment  of 

HARRINGTON,  RIGHTER  &  PARSONS 

INCORPORATED 

as  national  representative 

effective  March  9,  1950 

WAAM,  Baltimore  WFMY-TV,  Greensboro  WTMJ-TV,  Milwaukee 

WBEN-TV,  Buffalo  WDAF-TV,  Kansas  City         .  WTTG,  Washington 

Represented  nationally  by 

HARRINGTON,  RIGHTER  &  PARSONS,  INC. 

Television  Station  Representatives 
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WHEN  television  enters  the  home, 
radio  can  count  on  taking  a  sus- 

tained back  seat.  Although  the  avid 
interest  in  television  may  be  ex- 

pected to  wane  as  the  length  of  set 
ownership  increases,  televiewing 
will  continue  to  predominate  radio 
listening  during  telecasting  hours. 

These  conclusions  may  be  drawn 
from  the  latest  Television  Audience 
of  Today  report  issued  by  Adver- 
test  Research,  New  Brunswick, 
N.  J.  By  half  hour  periods  the  sur- 

vey covers  radio  listening  and  tele- 
viewing in  546  television  homes  in 

the  New  York-New  Jersey  televi- 
sion area.  .  Monday  through  Friday 

and  Saturday- Sunday  television 
habits  are  reported  for  210  homes 
owning  television  six  months  or  less 
and  336  homes  owning  television 
for  seven  months  or  more. 
Although  televiewing  starts 

slightly  earlier  on  Monday  through 
Friday  in  homes  which  have  owned 
a  set  over  seven  mouths — 0.3%  are 
shown  in  the  10:30-11  a.m.  period — 
the  percentage  of  homes  which  de- 

vote time  regularly  to  watching 
video  is  smaller.  In  the  under  six- 
month  group,  televiewing  starts  in 
the  11-11:30  a.m.  period  with  3.3%. 

Largest  Group  10-10:30 
Largest  percentage  of  television 

families  reportedly  use  the  set  in 
the  10-10:30  p.m.  time  segment 
Monday  through  Friday  for  both 
length  of  ownership  classifications. 
In  the  under  six-month  group,  how- 

ever, 94.3%  are  reported  for  TV 
(Table  I)  while  in  the  over  seven- 
month  group  the  figure  is  75% 
(Table  II).  While  neither  group  re- 

ports any  radio  listening  at  that 
time,  the  under  six-month  owner- 

ship classification  shows  only  0.5% 
using  both  radio  and  TV  simultane- 

ously and  5.2%  using  neither.  In 
the  homes  which  have  had  video 
over  seven  months  both  radio  and 
TV  are  in  use  in  8.3%  of  the  homes 
while  16.7%  report  neither  in  use. 

The  10:30-11  a.m.  period  shows 
the  largest  percentage  of  radio  lis- 

tening in  both  length  of  ownership 
classifications.  In  those  homes 
which  have  had  video  for  over  seven 
months  radio  set  use  averages 
higher  than  in  the  newer  TV  homes. 
It  is  worthy  of  note  however,  that 
radio  listening  is  higher  in  the  12-1 
p.m.  and  5:30-8  p.m.  periods  in  the 
six-month  ownership  homes  than  in 
the  over  seven-month  homes.  This 
increased  radio  audience  appears  to 
come  from  sets  turned  on  rather 
than  those  viewing  television  since 
the  video  percentage  figure  in- 

creases from  the  preceding  half- 
hour  period  Monday  through  Fri- 
day. 

Combining  all  television  homes, 
the  percentage  of  those  listening 
to  the  radio  leads  those  watching 
television  until  3:30  p.m.,  Monday 
through  Friday,  Advertest  reports. 
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Advertest  Surveys  Televiewing 

(Report  103) 

The  10-10:30  p.m.  period,  which 
shows  the  largest  percentage  of 
homes  watching  TV,  has  82.4% 
regularly  engaged  Monday  through 
Friday.  In  this  time  segment  radio 
shows  nothing,  5.3%  of  the  homes 
have  radio  and  television  going  and 
12.3%  have  neither. 
On  Saturday  and  Sunday  the 

percentage  of  television  homes 
which  are  viewing  video  predomi- 

nates those  which  are  listening  to 
the  radio  during  telecasting  hours. 
In  those  homes  which  have  had  tele- 

vision for  six  months  or  less  radio 
listening  is  higher  percentagewise 

after  5  p.m.  than  in  those  homes 
which  had  it  for  over  seven.  In  the 
over  seven-month  classification, 
however,  the  percentage  of  homes 
doing  both  in  this  period  is  much 
higher  (Tables  III  and  IV). 

In  all  television  homes  contacted 
popular  music  programs  were  the 
most  popular  radio  fare  still  lis- 

tened to.  News,  news  commen- 
taries, classical  music  and  comedy 

followed  in  that  order. 
When  respondents  were  asked 

whether  they,  or  members  of  the 
family,  listen  to  sporting  events 
which  are  presented  on  radio  but 

Weekly  Television  Summary 
March  20,  1950  Telecasting  Survey City 

Albuquerque Ames 
Atlanta 
Baltimore 
Binghamton Birmingham 
Bloomington 
Boston 
Buffalo 
Charlotte Chicago 
Cincinnati 
Cleveland 
Columbus Dallas, 

Ft.  Worth 
Davenport 

Quad  Cities: 
Dayton Detroit 
Erie 
Ft.  Worth- Dallas 
Grand  Rapids 
Greensboro Houston 
Huntington- Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Kalamazoo- Battle  Creek 
Kansas  City 

Lancaster* Los  Angeles 

Louisville 
AAemphis Miami 
Milwaukee 
Minn-St.  Paul 
Nashville 
New  Haven 
New  Orleans 
New  York 

Newark 
Norfolk 
Oklahoma  City 
Omaha 
Philadelphia 
Phoenix Pittsburgh 
Portland,  Or«. 
Providence 
Richmond 
Rochester 
Salt  Lake  City 
San  Antonio San  Diego 
San  Francisco Schenectady 
Seattle 
St.  Louis 
Syracuse Toledo Tulsa 
Utica-Rome 
Washington 
Wilmington 
Total  Markets  on  Air  59 

Outlets  On  Air 
Number Source  of Sets 

Estimate 
KOB-TV 2,475 

Dealers 
WOl-TV 

5,611 

Distributors 
WAGA-TV,  WSB-TV 31,500 Distributors 
WAAM,  WBAL-TV,  WMAR-TV 146,191 1  v  ̂ ir.  ^omm. 
WNBF-TV 10,320 Decl.  &  Dist. 
WAFM-TV,  WBRC-TV 12,070 

Distributors 
WTTV 

5,000 Station WBZ-TV,  WNAC-TV 276,980 1  v  ̂ omm. 
WBEN-TV 75,693 butt.  clec.  uo. 
WBTV 

12,169 Distributors 
WBKB,  WENR-TV,  WGN-TV,  WNBQ 386,018 Elec.  Assn. WCPO-TV,  WKRC-TV,  WLWT 92,900 Distributors 
WEWS,  WNBK,  WXEL 176,474 west.  Kes.  u. 
WBNS-TV,  WLWC,  WTVN 49,600 Distributors 

KBTV,  KRLD-TV,  WBAP-TV 43,790 Dist.  &  Deal. 
WOC-TV 

8,325 
Distributors 

Includes  Davenport,  Moline,  Rock  Island,  East  Moline WHIO-TV,  WLWD 42,900 Distributors 
WJBK-TV,  WWJ-TV,  WXYZ-TV 191,430 Distributors WICU 

32,532 Station 
WBAP-TV,  KBTV,  KRLD-TV 43,790 

Dist.  &  Deal. 
WLAV-TV 23,200 Set  Registration 
WFMY-TV 

9,557 

Distributors 
KLEE-TV 17,500 Distributors 

WSAZ-TV 
6,578 

Distributors 
WFBM-TV 30,000 Dist.  &  Deal. 
WMBR-TV 

8,200 
Wholesa  lers 

WJAC-TV 16,560 Distributors 

8,046 
Dealers 

WDAF-TV 28,901 
Elec.  Assn. 

WGAL-TV 35,563 Dealers 
KLAC-TV,  KNBH,  KTLA,  KTSl,  KFI-TV, 
KTTV,  KECA-TV 448,737 

Elec.  League 
WAVE-TV 25,901 CPA  Audit 
WMCT 

24,172 
Distributors 

WTVJ 20,000 Dea  lers 
WTMJ-TV 89,419 Distributors 
KSTP-TV,  WTCN-TV 68,800 Dealers  Assn. 

25 

Station 
WNHC-TV 71,100 

Distributors 
WDSU-TV 19,897 N.  O.  Pub.  Serv. 
WABD,  WCBS-TV,  WJZ-TV,  WNBT, 
WOR-TV,  WPIX 1,060,000 Stations 
WATV  Incl. in  N.  Y.  Estimate 

4,192 
Distributors 

WKY-TV 21,541 
Distributors 

WOW-TV,  KMTV 
18,567 

Distributors 
WCAU-TV,  WFIL-TV,  WPTZ 405,000 Elec.  Assn. 
KPHO-TV 4,500 Distributors 
WDTV 80,000 Dist.  &  RMA 

828 Dealers 
WJAR-TV 34,125 

Dealers WTVR 23,581 Distributors 
WHAM-TV 31,056 

Elec.  Assn. 
KDYL-TV,  KSL-TV 11,000 Dealers 

KEYL,  WOAI-TV 11,373 
Distributors 

KFMB-TV 23,160 
Radio  Bureau 

KGO-TV,  KPIX,  KRON-TV 38,517 
TV  Sta.  Comm. 

WR6B 62,500 
Distributors 

KING-TV 24,450 
Distributors 

KSD-TV 101,254 Union  Elec.  Co. 
WHEN,  WSYR-TV 28,479 

Distributors 

WSPD-TV 37,000 Dealers  Assn. 
KOTV 16,400 

Dist.  &  Deal. 
WKTV 9,300 Deal.,  Dist. 
WMAUTV,  WNBW,  WOlC,  WTT6 109,360 TV  Cire.  Comm. 
WDEL-TV 30,322 

Dealers 
Sets Use  4,740,639 Stations  on  Air  101 

*  Lancaster  and  contiguous  areas. 
Editor's  Note:  Sources  of  set  estimates  are  listed  for  each  city  as  available  and  since  most are  compiled  monthly  some  may  remain  unchanged  in  successive  summaries.    Total  sets  in  alt 
cities  surveyed  is  necessarily  approximate  since  two  areas  may  overlap.    To  ofFset  this  there 
are  many  scattered  sets  in  areas  not  included  in  the  survey. 
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not  television,  24.5%  said  they  al- 

ways listen.  "Occasionally  listen" was  the  reply  of  38.8%  while  33% 
said  they  never  listen. 

TABLE  I 

TV  HABITS  IN  HOMES  OWNING  TELEVISION 
FOR  SEVEN  MONTHS  OR  MORE 

Time Radio TV Both None 10-10:30 

32.7 

67.3 

10.30-U 

33.3 

.3 

66.4 

11-11:30 31.2 1.5 

67.3 

11:30-12 
27.1 2.1 

70.8 

12-12:30 11.0 2.1 86.9 

12:30-1 

10.4 

3.3 

4.2 

82.1 

1-1:30 

8.3 

6.0 3.6 32.1 

1 :30-2 

8.3 4.2 

2.1 

85.4 2-2:30 

12.5 
2.7 .9 83.9 

2:30-3 

14.6 

2.1 

.6 82.7 
3-3:30 

16.7 

6.2 .3 

76.8 

3:30-4 

12.5 

10.4 

.9 76.2 
4-4:30 

11.0 18.7 1.5 68.8 

4:30-5 
10.4 

22.6 

2.4 

64.6 
5-5:30 

6.0 

39.6 

6.5 47.9 

5:30-6 

4.2 43.8 8.2 

43.8 
6-6:30 

4.2 

45.8 

10.4 

39.6 

6:30-7 

3.9 

48.2 
8.6 

39.3 
7-7:30 

2.4 
58.3 

12.2 
27.1 

7:30-8 
2.1 

64.6 

10.4 
22.9 

8-8:30 

1.5 
70.8 13.1 

14.6 

8:30-9 

.6 72.6 12.5 
14.3 

9-9:30 

72.9 12.2 14.9 

9:30-10 
74.1 

9.8 

16.1 
10-10:30 75.0 8.3 16.7 

10:30-11 
1.2 68.8 9.2 

20.8 

11-11:30 10.4 25.3 11.9 

52.4 11:30-12 
6.5 6.0 

5.7 

81.8 After  12  p.m 1.5 

98.5 TABLE  III 
SATURDAY AND  SUNDAY RADIO   AND  TV 
HABITS  IN HOMES OWNING  TELEVISION 

FOR SIX  MONTHS OR  LESS 
Time 

Radio TV Both None 
9:30-10 

3.3 96.7 10-10:30 3.3 
12.9 

83.8 

10:30-11 
4.3 

16.7 
79.0 11-11:30 

6.2 

13.8 80.0 

11:30-12 

6.7 

10.0 83.3 
12-12:30 9.5 90.5 

12:30-1 

10.0 
90.0 1-1:30 

5.2 
94.8 

1 :30-2 
1.4 98.6 

2-2:30 
1.0 

26.7 
72.3 

2:30-3 

1.4 
29.0 

69.6 
3-3:30 

6.2 40.0 
53.8 

3:30-4 

6.7 42.3 

51.0 

4-4:30 
4.3 60.0 35.7 

4:30-5 

2.9 57.1 .5 

39.5 5-5:30 5.2 

70.5 1.4 22.9 

5:30-6 

7.1 
69.6 

5.2 18.1 
6-6:30 

5.2 68.1 

6.7 
20.0 

6:30-7 
3.3 

68.1 
4.7 

23.9 7-7:30 

6.7 

70.0 
7.6 

15.7 

7:30-8 
4.7 71.5 3.8 20.0 

8-8:30 

4.3 86.2 

2.8 

6.7 
8:30-9 

3.3 

86.7 2.4 

7.6 

9-9:30 

1.9 87.1 1.4 

9.6 

9:30-10 1.4 
88.1 

.5 

10.0 
10-10:30 

1.0 89.5 

.5 

9.0 
10:30-11 2.4 83.8 

.5 

13.3 11-11:30 
2.9 

47.1 

.5 

49.5 
(Continued  on   Telecasting  10) 
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MONDAY 
THROUGH FRIDAY 

RADIO 
AND 

TV  HABITS IN  HOMES OWNING  TELEVISION 
FOR  SIX  MONTHS  OR 

LESS 
TV 

Both None 10-10:30 29.0 
71 .0 

10:30-11 
30.0 70.0 11-11:30 
20.5 

3.3 

— 76.2 

11:30-12 
20.0 3.8 76.2 12-12:30 
16.7 4.3 — 79.0 

12:30-1 

14.7 4.3 81 .0 
1-1:30 

6.7 4.7 88^6 

1 :30-2 

10.0 

4.8 

85.2 

2-2:30 

11.0 5.7 83.3 

2:30-3 
10.4 6.7 

82.9 
3-3:30 

7.6 
10.0 

82.4 

3:30-4 

3.8 11.9 

3.8 

80.5 
4-4:30 

3.3 
33.4 

3.3 60.0 

4:30-5 

2.9 30.0 

4.2 
62.9 5-5:30 

2.9 

56.7 

6.2 

34.2 

5:30-6 

7.6 

55.8 

5.2 31.4 
6-6:30 11.0 

53.3 

6.7 

29.0 

6:30-7 

10.0 60.0 2.9 27.1 
7-7:30 

3.8 70.0 26.2 

7:30-8 

2.4 76.7 

20.9 

8-8:30 

87.6 
2.4 

10.0 

8:30-9 

83.3 3.3 13.4 
9-9:30 

84.3 8.6 7.1 

9:30-10 90.0 
3.8 6.2 10-10:30 94.3 .5 

5.2 

10:30-11 
3.3 

82.9 

1.0 
12.8 

11-11:30 

11.0 
40.0 6.7 

42.3 

11:30-12 

7.1 

10.0 

1.9 

81.0 After  12  p.m.  1.9 
98.1 TABLE  II 

MONDAY THROUGH FRIDAY RADIO AND 



uimnR 

THE   SUNPAPERS  STATIONS 

THE     A.  S.    ABELL  COMPANY BALTIMORE    3.  MARYLAND 

IT'S  A 

KNOCKOUT! 

Another  TV 

Success  Story 

Baltimore,  Md.— WMAR-TV  added  another  "TV  Success  Story"  this 
week  with  the  sale  of  more  than  $7,500  worth  of  merchandise  through  a 

single  half-hour  program  which  cost  the  sponsor  $240.00.  The  cHent 

manufactures  and  sells  a  vertical  type  food  mixer  and  blender.  A  half- 
hour  film  devoted  mainly  to  selection  of  health  foods  and  the  use  of  fruits 

and  raw  vegetables  was  produced,  using  the  mixer,  which  retails  for  $29.95, 

in  the  demonstration.  No  advance  pubUcity  or  promotion  was  given  the 

program. 
A  special  telephone  number  and  address  were  flashed  on  the  screen  for 

less  than  one  minute  at  the  conclusion  of  the  film-lecture,  and  viewers 
were  urged  to  place  their  orders. 

Within  the  next  48  hours,  a  total  of  262  orders  had  been  received  by  both 

mail  and  telephone,  totalling  $8,044.  The  cHent,  Natural  Foods  Institute 

of  Olmsted  Falls,  Ohio,  has  ordered  a  series  of  subsequent  programs  of 

the  same  type  on  WMAR-TV. 

IN   MARYLAND  MOST  PEOPLE  WATCH 

TELEVISION  AFFILJATE  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 
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Telestatus 

(Continued  from  Telecasting  8) 
TABLE 111  Contd.: 

Time Radio TV Both None 
11:30-12 3.3 27.6 69.1 
Af.er  12 p.m.  4.3 95.7 

TABLE  IV 
SATURDAY   AND  SUNDAY RADIO    AND  TV 
HABITS \H  HOMES OWNING  TELEVISION 

FOR  SEVEN  MONTHS OR  MORE TV Both None 9 '30-1 0 16  7 83.3 
1  U-  I U.Ow 27  0 6  3 .9 65.8 
1 O'30-l 1 25  0 8.3 

.9 
65.8 

11-11  "30 24  1 4  8 1 .5 69.6 
1 1  "30-1 2 22  9 4  2 1 .8 71.1 
1 2-1 2*30 16  1 83.9 
1 2'30-l 14  6 85.4 
1-1 '30 18  2 81.8 
1  "30-2 18  8 81.2 
2-2*30 14  4 9  8 7.4 68.4 2*30-3 1 2.5 10.4 8.3 68.8 
3-3*30 8  0 28  6 11.9 51.5 
3*30-4 6  3 29  2 12.5 52.0 
4-4:30 4^5 35!4 12.5 47.6 
4:30-5 3.9 37.5 13.4 45.2 
5-5:30 3.0 45.2 18  2 33  6 
5:30-6 2.7 45.8 18.8 32^7 
6-6:30 3.3 43.8 20.2 32.7 6:30-7 2.1 48.2 20.8 28.9 
7-7:30 1.5 54.2 21.7 22.6 
7:30-8 .9 53.3 22.9 22.9 
8-8:30 .9 67.0 22.3 9.8 
8:30-9 .3 68.8 22.0 8.9 
9-9:30 

.3 
64.6 21.1 14.0 

9:30-10 .3 63.1 20.5 16.1 
10-10:30 

.6 
62.5 14.6 22.3 

10:30-11 .6 60.4 14.0 25.0 
11-11:30 1.2 31.2 13.4 54.2 
11:30-12 1.5 20.2 8.3 70.0 
After  12 p.m.  2.1 97.9 

TV's 
Effect on 

Students' Grades  Surveyed 
THE  OFT  debated  question  of  the 
effect  of  television  on  children's 
studies  can  chalk  up  a  point  for 
each  side  this  week.  From  Fort 
Worth,  Tex.,  comes  a  report  that 
television  viev^'ing  apparently  isn't 
hurting  the  studies  of  local  teen- 

agers. The  opposing  view  is  re- 
corded   by    officials    of  Abraham 

Clark  high  school,  Eoselle,  N.  J., 
who  report  that  grade  of  students 
who  watch  TV  regularly  have 

dropped  off  "over  159!-"  since  the 
students  took  up  the  viewing  habit. 

After  surveying  144  junior  high 
and  high  school  students,  Ira  Cain, 
Fort  Worth  Star -Tele gram  televi- 

sion editor,  found  that  60  9r  of  the 
schoolboys  and  girls  with  video  sets 
raised  their  grades  over  the  year 
before;  had  40%  lower  grades. 

And  those  whose  marks  improved 
showed  a  gain  that  was  5%  above 
the  percentage  lost  by  the  students 
whose  grades  fell  off.  Mr.  Cain 
found  that  20%  of  the  students  had 
television  sets,  and  less  than  15% 
listed  any  restriction  by  parents  on 
viewing  time. 

The  Roselle  study  was  made  by 
Burnett  Z.  Cooper,  English  teacher, 
and  Robert  Bosset,  physical  educa- 

tion instructor,  at  the  high  school. 
For  the  study  50  pupils  of  approxi- 

mately the  same  I.Q.  reportedly 
were  selected — half  with  TV  sets 
in  the  home,  the  others  without.  The 
I'eport  said  that  "the  pupils  without 
television  sets  in  their  homes  aver- 

aged 19%  better  in  grades  than  the 
group  that  had  television  sets.  A 
careful  analysis  was  made  of  those 
who  watched  television  for  more 
than  25  hours  a  week.  In  78%  of 
the  cases  their  marks  were  poorer 
than  before  they  had  television. 
The  effect  of  television  on  those 
who  spent  10  hours  a  week  or  less 
was  much  less.  Only  14%  had 

lower  grades." The  survey  also  pointed  out  that 
video    apparently    had    a  greater 

effect  on  the  younger  children;  boys 
spent  more  time  watching  than 
girls,  and  the  average  amount  of 
time  spent  viewing  varied  from  .31 
hours  a  week  for  those  in  the 
seventh  grade  to  19  hours  a  week 
for  those  in  the  12th  grade. 

2,398  Advertisers  in  Feb., 
Rorobaugh  Reports 

A  TOTAL  of  2,398  advertisers  used 
television  as  a  medium  during  Feb- 

ruary, according  to  a  preliminary 
compilation  made  by  N.  C.  Rora- 
baugh  Co.  from  reports  from  the 
four  national  TV  networks  and  93 
of  the  98  commercial  TV  stations 
operating  the  first  week  in  Feb- 

ruary. Breakdown  shows  70  ad- 
vertisers sponsoring  90  network 

programs  compared  with  72  spon- 
sors of  93  network  shows  in  Janu- 
ary; 438  spot  advertisers,  compared 

with  399  in  January,  and  1,890  lo- 
cal accounts,  compared  with  1,687 

in  January.  February  total  of  2,398 
is  up  from  a  total  of  2,158  for  Jan- 

uary, when  91  of  the  98  stations 
reported. 

Three  Stations  Announce 
New  Rate  Cards 

NEW  rate  cards  were  announced 
last  week  by  three  stations — 
KECA-TV  Hollywood,  WDTV 
(TV)  Pittsburgh  and  WHAM-TV 
Rochester. 

Effective  April  1,  KECA-TV 
rates  will  be  increased  approxi- 

mately 30%.  Increase,  first  since 
the  station  went  on  the  air  last 

Sept.  16,  represents  "realistic  ap- 
proach to  growth  of  the  medium 

and  to  mounting  production  costs 
of  TV  broadcasting,"  according  to 
Robert  Laws,  ABC  Western  Divi- 

sion sales  manager. 
Class  A  night-time,  hour  rate 

goes  from  $500  for  live  or  film 
shows  to  S600  for  film  shows;  $700 
for  live  studio  shows.  Spot  rates 
increase  from  $100  for  either  live 
or  film  to  $125  for  film;  $150  for live. 

Further  Changes 

Other  changes  becoming  effective 
with  new  rate  card  include  half- 
hour  extension  of  Class  A  time  to 
7-11  p.m.  (PST),  Monday  through 
Saturday,  in  place  of  present  7- 
10:30  schedule;  12  noon  to  11  p.m. 
Sunday  remains  Class  A  time.  All 
other  time  will  be  sold  at  Class  B 

rates,  including  Saturday  after- 
noon, formerly  Class  A. 

Rehearsal  charges  will  be  $25 
per  half-hour  per  camera  in  excess 
of  time  purchased  by  advertiser. 
Advertisers  using  station  prior  to 

April  1  will  be  given  26  weeks'  rate 
protection. The  new  WHAM-TV  rates  be- 

came effective  March  1  and  set  a 
Class  A  (6-11  p.m.,  weekdays;  12 
noon-11  p.m.,  Saturday  and  Sun- 

day) one-time  hour  at  $250  for 
transmitter  time.  This  includes 
ordinary  film  facilities  and  normal 
film  preparation  and  recorded  musi- 

cal background  for  film  commer- 
cials but  does  not  apply  to  pro- 

grams using  live  talent  and  per- 
sonnel, the  card  states.     Class  B 

transmitter  time  is  now  $187.50  for 
a  one-time  hour. 

Live  studio  time  at  WHAM-TV, 
exclusive  of  rehearsal  facilities,  is 
$290  for  a  Class  A,  one-time  hour. 
Class  B  one-time  hour  is  set  at 
$227.50.  Rehearsal  time  is  $25  per 
half-hour  or  fraction  thereof. 
A  one-time  announcement  in 

Class  A  time  is  $37.50  and  in  Class 
B,  $28.13,  for  film  or  slide  with 
live  voice  and  recorded  musical 
background.  For  live  announce- 

ments, including  camera  facilities 
and  rehearsal,  the  rates  are  $50  for 
Class  A  and  $37.50  for  Class  B  on 
a  one-time  basis. 

Present  clients  will  receive  the 
usual  26-week  protection  on  old 
rates,  the  announcement  states. 

The  exact  amount  of  the  rate  in- 
creases for  WDTV  have  not  been 

announced  as  yet. 

HAL  ROACH  STUDIOS  INC.,  Cul- 
ver City,  Calif.,  has  made  half -hour 

audition  film  of  NBC  Fibber  McGee 
&  Molly  program  for  network. 
Same  firm  producing  four  one-min- 

ute TV  film  commercial  for  Union 
Oil  Co.  Agency:  Foote,  Cone  & 
Belding,  Hollywood;  also  completed 
ai*e  six  one-minute  TV  spots  for 
Procter  &  Gamble,  three  for  Ivory 
Soap,  and  three  for  Drene.  Agen- 

cy: Compton  Adv.,  Hollywood. 
United  Artists'  newest  produc- 

tion release,  Women  hi  The  Netvs, 
has  made  its  debut  on  TV  stations 
in  16  leading  cities.  Program  is 
15-minute  woman's  newsreel  pro- 

duced especially  for  TV  by  Ail- 
American  News,  Chicago.  It  is 
sponsored  in  five  major  markets  by 
Fresherator,  new  patented  food 
preserving  container,  handled 
through  Guild  Bascom  &  Bonfigli, 
San  Francisco. 

Churchill  -  Wexler  Productions, 
Los  Angeles,  has  completed  one- 
minute  combination  live-action  ani- 

mated spot  for  Pennzoil,  Los  An- 
geles, through  Mayers  Co.,  same 

city.  Series  of  quarter-hour  dramas 
entitled  Jonathan  Story  being  pro- 

duced for  Case-Swayne  Inc.,  Santa 
Ana,  Calif,  (fruit  and  vegetable 

packer),  by  Will  Lankergood  Pro- 
ductions, Los  Angeles.  Series  be- 

ing telecast  five  times  weekly  on 
KFI-TV  Los  Angeles.  Agency, 

Byrne-Grill,  San  Francisco. 
Reorganization  of  American  Re- leasing Corp.,  Los  Angeles  (TV 

film  releasing  agency),  announced. 
Norman  Dempsy,  formerly  as- 

sistant to  Glenn  Bever,  replaces 
him  as  president  of  firm.  Mr. 
Bever  resigned  post  to  devote  full- 
time  to  American  Products  Corp. 
Releasing  firm  moves  to  new  offices 
at  5545  Sunset  Blvd.,  Hollywood; 

phone  Hudson  2-7421.  Firm  in  ad- 
dition to  releasing  film,  will  pro- 

duce commercial  spots  for  TV. 
Kling  Studios  Inc.,  Chicago,  has 

opened  new  client-service  office  in 
Detroit  at  1928  Guardian  Bldg. 
Stanley  H.  Jack,  formerly  with 
Ewell  &  Thurber  Assoc.,  appointed 

resident  manager  for  Detroit  of- fices. 

nothing  but  smiles 

under  our  umbrella! 

HOILAND KALAMAZOO 

LEONARD  A.  VERSLUIS  STATIONS 
HY  M.  STEED,  MANAGER 

uiinu 

Hm-rm-iv 
REPRESENTED  BY 

JOHN  E.  PEARSON  CO. 

THESE  GREAT  AAARKETS 
ONE  MILLION  PEOPLE  . 
LOOK  FOR  TV  FROM 

uimu-TU 
GRAND  RAPIDS,  CHANNEL  7 

'^ke  onlt/  ̂J^icki^an  TV  Slalion  outside  O)elroil 
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Color  Hearing 

(Continued  from  Telecasting  3) 

gested.  Neither  transmitting  nor 
receiving  equipment  would  be  made 
obsolete,  he  added. 

The  CBS  refinement  was  "in- 
spired" by  earlier  Philco  testimony 

on  horizontal  interlacing  as  a 
means  to  improve  monochrome  pic- 

tures, the  witness  indicated  under 
questioning  by  Comr.  Robert  F. 
Jones. 

Dr.  Goldmark  explained  "inten- 
sive work"  has  been  done  on  this 

project  in  the  CBS  laboratory  dur- 
ing the  past  four  months.  Under 

questioning  he  indicated  the  first 
completely  "satisfactory"  test  re- 

sults were  achieved  Monday  night, 
with  the  CBS  system  operating  on 
a  closed  circuit  basis  with  a  4  mc 
video  band.  He  asserted  "double 
the  overall  resolution  which  we 

had  previously  obtained"  was achieved. 
Dr.  Goldmark  said  a  number  of 

synchronizing  methods  are  under 
consideration,  "none  of  which  rep- 

resents complicated  circuitry  in 
view  of  the  fact  that,  in  contrast 

to  RCA's  required  sampling,  the 
horizontal  interlace  sampling  does 
not  demand  nearly  as  close  toler- 

ances, especially  since  it  has 
nothing  to  do  with  color  rendition." 

Asked  for  details  on  the  syn- 
chronizing methods,  Dr.  Goldmark 

said  some  were  like  RCA's  method 
and  others  were  not.  He  said  he 

"preferred  not  to  elaborate  on 
them"  at  this  time,  but  did  not 
consider  synchronizing  a  "major 
problem." Inviting  the  Commission  and  in- 

terested parties  to  visit  CBS  and 
witness  the  development.  Dr.  Gold- 
mark  said  that  "although  it  is 
purely  a  laboratory  arrangement, 
I  am  confident  that  it  establishes 
that  the  CBS  pictures  which  you 
have  seen  by  no  means  represent 
the  maximum  potential  of  the  sys- 

tem." Goldmark  Testimony 

Prior  to  revealing  the  new  refine- 
ment. Dr.  Goldmark  presented  ex- 

tensive testimony  comparing  reso- 
lution characteristics  and  optimum 

viewing  distances  of  the  three  chief 
color  systems.  He  concluded  that 

"whether  we  take  theoretically  op- 
timum viewing  distances  or  people's 

actual  viewing  distances,  one  thing 
seems  clear — the  CBS  resolution 
falls  safely  within  all  possible  re- 
quirements." 
He  contended  the  CBS  system 

permits  the  closest  viewing  dis- 
tance of  all  three  systems,  while 

on  the  basis  of  actual  viewing 
habits,  as  shown  by  a  Rutgers  U. 
survey,  "the  CBS  system  and  RCA 
systems  and  possibly  the  CTI  sys- 

tem, too,  set  ceilings  on  resolutions 
which  are  far  higher  than  what 
the  Rutgers  survey  shows  the  vast 
majority  of  people  actually  re- 

quire." He  added  that  no  matter 
where  people  sit,  "they  will  always 
be  able  to  tell  good  colors  from 

bad." 
Dr.  Goldmark  said  the  CBS  sys- 

tem with  405  lines  and  incorporat- 
ing the  earlier-developed  "crispen- 

ing"  circuit,  calculated  on  the  same 

basis  as  525-line  monochrome  with 

viewing  ratio  of  4  to  1,  "permits 
a  viewing  distance  to  picture  height 
ratio  of  5.3  to  1."  RCA's  dot  se- 

quential system,  he  said,  has  to  be 
viewed  according  to  an  8  to  1 
ratio  to  take  effect  of  the  "interfer- 

ing dot  structure."  At  this  dis- 
tance he  charged  the  RCA  picture 

would  resemble  only  263  lines.  The 
CTI  distance  was  cited  as  12  to  1 
with  effective  picture  of  170  lines. 

When  Comr.  Jones  indicated  con- 
cern over  the  patent  situation  in 

TV  if  any  single  system  were 
adopted.  Dr.  Goldmark  stated 
among  other  things  that  patent 
licensees  are  becoming  more  de- 

manding of  service  from  their  li- 
censors and  hence  the  patent  mo- 
nopoly problem  is  becoming  less 

important. 
Dr.  Goldmark  said  CBS  would 

license  anyone  to  manufacture 
under  its  system  if  adopted  and 
asserted  the  fees  would  be  "nom- 

inal." 
Sees  'Confusion' 

Asked  by  Comr.  Jones  if  adoption 
of  more  than  one  system  would 
cure  the  competition  headache,  Dr. 

Goldmark  said  he  saw  only  "con- 
fusion" in  a  double  standard.  CBS 

is  not  afraid  to  so  compete.  Dr. 
Goldmark  said,  provided  the  Radio 
Mfrs.  Assn.  "promises  to  make 
CBS  sets."  He  added,  "I  have  a 
hunch  they're  not  excited  about  the 

idea." 
To  questioning  by  Comr.  Frieda 

B.  Hennock,  Dr.  Goldmark  said  he 
believed  RCA's  system  would  not 
be  ready  for  standards  even  with 
its  newly  announced  tri-color  tube. 

On  Wednesday  afternoon  Prof. 
John  W.  Riley  Jr.,  chairman  of 
the  Rutgers  U.  Sociology  Dept., 
presented  his  survey  of  home  view- 

ing habits,  made  in  New  Bruns- 
wick, N.  J.,  in  February.  Among 

main  tendencies  revealed,  he  said, 
were  these: 

(1)  Most  viewers  normally  sit  at 
least  8  ft.  from  the  TV  screen  and 
two-thirds  at  distances  greater  than 
8  ft.;  (2)  About  50%  sit  within  20° of  the  perpendicular  to  the  screen,  or 
almost  straig-ht-on,  while  the  other 
50%  is  equally  divided  between  21- 
30°  and  over  30°  from  perpendicular; 
(3)  size  of  room  does  not  appear  to 
control  seating  distance  although 
people  tend  to  spread  out  more  in 
larger  rooms;  (4)  children  under  10 
tend  to  sit  in  front,  people  over  40 
toward  the  back;  (5)  most  viewers 
choose  seats  on  basis  of  custom  and 
comfort  although  about  one-third  are 
conscious  of  distance  as  determining 
factor  in  choice. 

On  Thursday,  Oscar  Katz,  CBS 
director  of  research,  presented  de- 

tailed surveys  of  public  reaction  to 
the  CBS  color  showings  during 
January  and  February  in  Wash- 

ington at  the  Walker  Bldg. 
On  the  first  study,  covering  the 

Jan.  12  to  Feb.  1  showings  and 
based  on  9,423  returned  question- 

naires, Mr.  Katz  said  96.9  <7<.  rated 
CBS  color  as  "much  more" 
(83.8%)  or  "somewhat  more" 
(13.1%)  enjoyable  than  mono- 

chrome while  21.8%  rated  the  over- 
all   quality    of    monochrome  re- 

(Continued   on   Telecasting  13) 
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In  1927  television  by  radio 
was  demonstrated  ■ —  both 
image  and  sound  on  the 
same  frequency  band  by  a 

single  transmitter. 

Blair-TV  Inc.  was  the  first 
exclusive  representative  of 
television  stations.  The  first 
company  to  recognize  and 
act  on  the  television  sta- 

tions' real  need  for  hard 
hitting,  single  minded,  ex- 

clusive representation. 

BLAIR IMC. 

REPRESENTING 
Birmingham   WBRC-TV 
Columbus   WBNS-TV 
Los  Angeles  KTSL 
New  Orleans  WDSU-TV 
Omaha   WOW-TV 
Richmond   WTVR 
Salt  Lake  City  KDYL-TV 
Seattle   KING-TV 

Eastern-CoSumbia 
(Continued  from  Telecasting  5) 

Stodel  Adv.  Co.  As  TV  set  owner- 
ship soared,  so  did  costs,  not  only 

of  time,  but  of  facilities,  models, 
rehearsal,  delivery,  etc.  This  called 
for  a  re-examination  of  TV  mer- 

chandising on  the  part  of  Eastern- 
Columbia. 

The  plan  decided  upon  by  Messrs. 
Scyster  and  Stodel,  with  Mr. 
Sieroty's  approval,  was  to  feature 
items  in  cooperation  with  major 
manufacturers  that  could  be  filmed 
and  used  over  a  period  of  time. 
Live  spots  were  to  be  used  only  for 
important  one-time  sales  promo- tions. 

Utilizing  some  of  Hollywood's 
best  known  cameramen,  film  edi- 

tors and  writers  as  well  as  actors, 
Stodel  Adv.  Co.  planned  and  then 
produced  all  spots  on  items  that 
could  be  repeated  at  least  six  or 
more  times. 

Most  manufacturers,  recognizing 
the  success  of  Eastern-Columbia's 
sales  technique,  quickly  cooperated 
on  long  range  campaigns.  Because 
of  Stodel 's  original  policy  of  mo- 

tion picture  action  scripts,  it  proved 
practical  to  test  out  copy  and 
camera  shots  on  a  live  broadcast 
before  filming  from  the  very  same 
script. 

Products  Stressed 

Film  spots,  with  Eastern-Colum- 
bia's direct  selling  approach  have 

included  such  big  suppliers  as 
Leonard  refrigerators,  Wedgewood 
gas  ranges,  Emerson  television  and 
radio,  Karistan  rugs,  Hoffman 
television,  Proctor  toasters,  Cameo 
curtains,  Health-Way  bar  bells,  as 
well  as  many  others,  including  up- 

holstery and  seat  cover  manufac- 
turers. 

These  films  are  being  presented 
in  such  major  Eastern-Columbia 
spot  adjacencies  as  Hopalong  Cas- 
sicly  on  KTLA;  Arthur  Godfrey, 
Ed  Wynn  Show,  Suspense  and 
Man  Against  Crime  on  KTTV,  as 
well  as  high  rated  feature  Sunday 
film  on  KFI-TV. 

All  Eastern-Columbia  film  com- 
mercials are  made  silent,  using 

synchronized  electrical  transcribed 
announcements  for  live  copy.  This, 
according  to  Mr.  Stodel,  has  been 
found  much  more  practical  than 
sound  on  film  spots  where  regular 
copy  changes  are  desirable  and 
often  necessary. 

Eastern-Columbia  has  made  one 
major  venture  in  TV  shows  to  date. 
It  was  an  original  musical  revue 
Campus  to  Campus  on  KECA-TV 
last  fall.  The  quarter-hour  pro- 

gram preceded  telecast  of  every 
major  college  football  game  from 
Los  Angeles  Coliseum.  With  a  top 
Hollywood  cast,  the  revue  used  as 
many  as  five  changes  of  scenes  and 
process  background  settings. 

Commercials  were  cleverly  inte- 
grated into  the  15-minute  shows 

with  apparel  merchandise  modeled 
by  featured  members  of  cast.  Sev- 

eral leading  manufacturers  co- 
operated.   Cost  per  show  was  §500. 

EDITOR'S  NOTE:   WCTU  concept.  .  .  . 
By  Ken  Cowan-Tom  Hutchins,  Henry  J.  Kaufman  &  Assoc 

Direct  sales  results  reportedly  were 
excellent.  Cooperating  firms  whose 
merchandise  was  modeled  confirm 
this. 

Although  Eastern-Columbia  still 
maintains  a  sizeable  radio  spot 
schedule,  it  is  probably  the  first  de- 

partment store  which  is  a  big  user 
of  air-time  to  surpass  its  AM 
budget  on  TV.  Last  November,  for 
example,  the  video  appropriation 
was  well  over  the  $1,000  mark,  ac- 

cording to  Mr.  Scyster. 

Present  plans  of  Eastern-Colum- 
bia call  for  a  continuance  of  the 

one-minute  live  and  film  spot  for- 
mula of  direct  selling  approach. 

The  Tick-Tock  jingle  film  signa- 

ture with  variations,  including 
novel  animated  cartoons  of  the 

firm's  building,  will  continue  to  be 
used. 
Commending  the  job  television 

advertising  is  doing  for  Eastern- 
Columbia,  and  the  part  played  in 
that  success  by  Stodel  Adv.  Co., 
Mr.  Scyster  in  a  letter  to  Mr. 
Stodel,  said  in  part: 

It  is  noteworthy  that  you  have 
made  television  advertising  pay  out 
for  us  as  far  back  as  the  first  of  1948 
when  there  were  approximately  10,000 
set  owners  in  the  entire  California 
area,  and  you  are  still  doing  it  today 
as  it  passes  the  350,000  set  ownership 
mark. 

KBTVrTV)  PLANS 

To  Be  Integrated 

With  WFAA 

OPERATIONS  of  KBTV  (TV)  Dallas,  acquired  by  the  Dallas  News 
from  Potter  Television  Co.  [Closed  Circuit,  March  13],  vdll  be  inte- 

grated with  that  of  WFAA  Dallas,  News  aflJiliate,  according  to  Martin 
B.  Campbell,  WFAA  general  manager 
The  change  in  call  letters  to 

WFAA-TV  will  be  deferred  for  a 

time,  Mr.  Campbell  said.  "For  the 
immediate  future,"  he  stated,  "we 
will  be  integrating  the  two  opera- 

tions, radio  and  television,  and 
making  permanent  changes  and  im- 

provements in  the  technical  equip- 
ment and  augmenting  the  present 

staff  of  KBTV  with  personnel  from 

WFAA." 
Mitchell  Named 

Bert  Mitchell,  WFAA  production 
manager,  has  been  appointed  to  di- 

rect the  integration  of  WFAA's AM  and  FM  service  with  TV. 
Headquarters  and  studios  of 
WFAA  are  in  the  Santa  Fe  Bldg. 
Annex,  while  KBTV  is  housed  in 
its  own  new  building  at  3000  Harry 
Hines  Blvd.,  just  north  of  the  down- 

town district. 
James  M.  Moroney,  vice  presi- 

dent of  the  News  and  supervisor  of 
its  radio  properties,  is  cooperating 
with  Mr.  Campbell  in  handling  the 
merger  of  the  two  stations.  Mr. 

Moroney  negotiated  the  purchase 
Mr.  Mitchell,  who  attended  the 

Chicago  Television  Council  March 
6-8,  planned  his  return  itinerary  to 
Dallas  by  way  of  Cincinnati  to  visit 
WCPO-TV,  WLWT  (TV)  and 

WKRC-TV  and  Atlanta's  WSB 
TV  and  WAGA-TV,  to  observe  op 
erations  there. 

Last  month,  Ray  Collins,  as 
sistant  manager  of  WFAA,  mad^ 
observation  tours  of  WDSU-TV 
New  Orleans  and  WMCT  (TV) 
Memphis.  To  get  some  slants  on 
women's  TV  programs,  Julie  Benell, 
WFAA  woman's  editor,  begins  a 
five-day  stay  today  (March  20)  at 
WTMJ-TV  Milwaukee. 

In  the  summer  of  1948,  Mr. 
Campbell  and  Mr.  Collins  took 
NBC's  TV  training  course  in  New 
York,  which  Mr.  Mitchell  and 
Louis  Breault,  WFAA  continuity 
director,  took  the  following  Feb- 
ruary. 
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Color  Hearings 

(Continued  from  Telecasting  11) 

ceived  from  a  CBS  color  signal, 
viewed  in  monochrome  on  the  CBS 

color  set,  "as  'much  better'  than 
the  overall  quality  of  standard 
black  and  white  television." 

He  said  32.1%  rated  the  mono- 
chrome of  the  CBS  color  signal  as 

"somewhat  better"  than  standard 
monochrome  while  40%  said  it  was 
about  the  same  and  3.7%  said  CBS 
monochrome  was  poorer.  These 
last  comparisons  resulted  in  lengthy 
attacks  upon  the  validity  of  the 
studies  by  opposing  parties  and 
FCC's  assistant  general  counsel, 
Harry  Plotkin,  assisted  by  H.  H. 
Goldin,  acting  chief  of  the  Com- 

mission's Economics  and  Statistics 
Div.  Mr.  Goldin  subsequently  was 
asked  to  take  the  stand  to  defend 
his  criticism. 

For  some  time  the  other  parties 
have  attacked  the  comparison  of 
color  with  monochrome  during  the 
CBS  medical  and  public  demonstra- 

tions by  producing  black  and  white 
via  the  CBS  system  and  not  via 
the  regular  monochrome  standard. 

Such  comparison  unfairly  "biases" 
viewers,  it  was  contended.  Other 
"bias"  factors  cited  were  host- 
guest  relationships,  and  question 
phrasing  or  language. 

Against  Double  Standard 
On  Thursday  afternoon,  David 

B.  Smith,  vice  president  in  charge 
of  engineering  for  Philco  Corp., 
took  a  vigorous  stand  against  any 
double  standard  test  period  and 
even  adoption  of  any  single  system 
at  the  present  time.  To  question- 

ing by  Comr.  George  E.  Sterling, 
he  indicated  he  "would  abandon 
CBS"  as  a  system  competitor. 
Replying  to  interrogation  by 

Comrs.  Jones  and  Hennock,  Mr. 
Smith  claimed  there  is  no  such 

thing  as  a  "limited  commercial" 
test  possible  under  the  double  or 
all-standards  trial  since  the  public 
automatically  would  put  its  foot 
in  the  door  as  soon  as  it  bought  the 
sets  involved.  He  said  Philco 
would  be  unwilling  to  sell  sets 
under  such  circumstances  and  indi- 

cated it  would  not  produce  them 
for  such  testing. 

Picking  any  single  system  now 
for  standards,  Mr.  Smith  said,  is 
merely  taking  the  word  of  the  pro- 

ponent that  it  vsrill  do  what  he 
claims  it  will.  Mr.  Smith  stated  he 
considers  6  mc  compatible  system 
in  the  VHF  and  UHF  possible  now 
but  that  specific  standards  must 
await  further  development.  He 
warned  against  a  possible  second 
freeze  ensuing  in  UHF  allocation 
if  sufficient  care  is  not  taken  now 
to  do  the  job  right. 

Comr.  Jones  pressed  the  Philco 
witness  concerning  his  firm's  sim- 

ilar position  during  the  1940  pro- 
ceeding looking  toward  adoption 

of  monochrome  standards  and 
pointed  out  that  during  those  hear- 

ings it  was  claimed  $10  would  be 
the  cost  to  make  a  set  workable  on 
two  line  and  field  standards.  The 
Commissioner  charged  the  record 
of  this  monochrome  hearing  seemed 
to  kill  the  "voodoo  put  out  on  in- 
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compatibility  of  lines  and  fields" 
during  the  present  color  proceeding. 

In  his  prepared  statement,  Mr. 
Smith  said  during  the  fall  hearing 
Philco  indicated  it  was  "consider- 

ably interested  in  the  possibilites 
of  multiplex  systems  and  dot  pat- 

tern presentation"  and  that  this 
work  "has  continued."  He  said  that 
on  Feb.  14  experimental  transmis- 

sion of  monochrome  and  color  sig- 
nals was  begun  from  Philco's 

WPTZ  Philadelphia. 
Mr.  Smith  indicated  the  labora- 

tory work  included  study  of  the 
characteristics  of  all  three  proposed 
systems  and  it  was  during  this  dis- 

cussion he  mentioned  development 
of  a  single  tri-color  tube. 
Mr.  Smith  estimated  that  to 

adapt  an  existing  monochrome  set 
in  the  home  to  receive  CBS  color  in 
monochrome  would  run  $75  to  $100. 
This  would  be  according  to  Philco 
production  methods  and  include 
service  costs.  To  convert  to  color 
would  be  another  $100  to  $125,  he 
said. 

Meanwhile,  CBS  last  week  peti- 
tioned the  Commission  to  strike 

earlier  testimony  by  Radio  Mfrs. 
Assn.  witnesses  relating  to  cost 
estimates  for  conversion  and  adap- 

tion of  existing  and  future  sets  to 
receive  the  CBS  system.  CBS 
charged  that  FCC  had  asked  for 
further  revised  estimates  based  on 
new  data  to  be  supplied,  that  CBS 
had  supplied  voluminous  informa- 

tion to  RMA,  and  RMA  now  has 
indicated  it  has  no  further  evidence. 
CBS  contended  the  earlier  testi- 

mony is  hence  rendered  "obsolete". 

DuMONT  PLANS 

Reyamps  Production,  Programs 

REORGANIZATION  of  DuMont 

TV  Network's  production  and  pro- 
gramming department  has  been  an- 

nounced by  James  L.  Caddigan, 
DuMont  director.  All  production 
facilities  will  be  integrated  and 
programs  will  be  supervised  by  a 
central  group  of  executives  rather 
than  a  local  studio  official,  accord- 

ing to  Mr.  Caddigan. 
Four  major  sections  have  been 

organized  handling  program  devel- 
opment and  procurement,  produc- 

tion, studio  supervision  and  train- 
ing. Alvin  Hollander,  formerly 

supervisor  of  Studio  A,  has  been 
named  manager  of  production  fa- 

cilities, new  post;  Don  Russell  was 
named  chief  announcer,  and  Miss 
Duncan  MacDonald  was  chosen  to 
head  the  new  training  section. 

WHITE-SANFORD 
Named  To  CBS-TV  Post 

HENRY  S.  WHITE,  president  of 
World  Video  Inc.,  will  join  CBS 
as  associate  director  of  television 
programs,  Charles  Underbill,  CBS- 
TV  program  director,  announced 
last  Thursday.  Mr.  White's  appoint- 

ment is  effective  next  Monday 
(March  27). 
Simultaneously  appointment  of 

Herbert  Sanford,  a  member  of  the 
CBS-TV  program  department,  as 
assistant  to  the  director  of  pro- 

grams, was  announced. 

RCA  HITS  CBS  PLAN 

THE  CBS  announcement  Wednesday  that  it  plans  to  adopt  certain 
"sampling"  principles,  which  according  to  RCA  are  inherent  in  the 
RCA  all-electronic  color  system,  was  interpreted  by  an  RCA  official 
last  week  as  an  admission  of  the  "weakness"  of  the  CBS  mechanical 
disc  method.  *  

CBS  revealed  its  plan  to  adopt 
"sampling"  and  "horizontal  inter- 

lace" methods  of  achieving  high 
picture  resolution  in  its  color  sys- 

tem (see  Telecasting  3). 
Dr.  C.  B.  Jolliffe,  executive  vice 

president  in  charge  of  RCA  Labs 
Div.,  hailed  the  CBS  announcement 
as  a  "significant  move"  to  adopt 
"important  elements"  of  the  RCA 
system  and  added: 

"Despite  this  latest  move,  how- 
ever, the  CBS  system  will  still  lack 

compatibility  with  the  present 
black-and-white  television  system. 
The  flaws  of  color  breakup  and 
flicker  will  still  remain  in  the 

altered  system." Adrian  Murphy,  CBS  vice  presi- 
dent and  general  executive,  chal- 

lenged RCA  statement.    He  said: 
"The  RCA  statement  is  sheer  ef- 

frontery, a  gross  distortion  of  the 
facts  and  a  misrepresentation  of 
the  CBS  color  television  system. 
The  CBS  color  television  system 
has  proved  that  it  works  as  a 
highly  satisfactory  broadcast  me- 

dium. There  is  no  indication  that 
the  RCA  system  is  practical  for 
broadcasting.  On  the  basis  of 
existing  evidence  the  RCA  system 

is  'unadoptable.'  " 

Dr.  Jolliffe  cited  testimony  of 
Dr.  Peter  Goldmark,  CBS  engineer- 

ing director,  before  FCC  last  week 
and  noted  that  "CBS  has  finally 
recognized  the  merits  of  the  RCA 
color  television  system,  by  adopting 

several  of  its  outstanding  fea- 

tures." 

"Of  course,  if  CBS  continues  to 
modify  its  system  by  adoption  of 
other  important  elements  of  the 
RCA  system,  including  use  of  the 
RCA  tri-color  tube,  there  will  be 
little  technical  difference  left  be- 

tween the  two  systems,"  he  said. 
"There  would  remain,  however,  the 
important  element  of  compatibility 
to  safeguard  the  public  investment 

in  television  receivers." 

Sanford  At  KBTV  (TV) 

J.  CURTIS  SANFORD  is  vice 
president  and  general  manager  of 
KBTV  (TV)  Dallas,  Tex.  In  the 
Directory  of  Film  Buyers  at  U.  S. 
Television  Stations  [Telecasting, 
March  6]  Mr.  Sanford  was  er- 

roneously identified  with  KEYL 
(TV)  San  Antonio.  The  film  buyer 
for  KEYL  should  be  Mortimer 
Dank,  program  manager. 

February  TV  Pulse  reports  /  out  of  10 

top  once-^-weeic  TV  shows  in  Cincinnati 
are  seen  on 

WCPO-TV TV  STA 
TV  STA 

B 

C 

7 

2 

1 

.  .  .  and  in  multi-weekly  TV  shows 
WCPO-TV  takes  6  out  of  the  top  10 

shows 

WCPO-TV TV  STA  .  B . 
TV  STA  .  C . 

2d  Kfab 
C  I  N  C  I  N  N  A  T 

Call  a  BRANHAM  Man  for  availabilities 

OHIO 

March  20,  1950 TELECASTING    •    Page  13 



ASCAP  Licensing 

(Continued  from  Telecasting  3) 
statement  said  that  ASCAP  music 
will  be  licensed  to  broadcasters  and 
telecasters  and  other  users  on  "rea- 

sonable non-discriminatory  and 
commercial  practicable  terms."  Ad- 

ditionally the  two  judgments  will 
"further  the  creation  and  dissemi- 

nation of  popular  and  standard 
music,"  he  observed. 

Performance  Rights 

ASCAP  was  "ordered  and  di- 
rected" to  issue  licenses  for  per- 

formance rights  of  its  compositions : 
(a)  To  a  radio  broadcasting  net- 

work, telecasting  network  or  wired 
music  service  (as  illustrated  by  the 
organization  known  as  "Muzak"),  on 
terms  which  authorize  the  simulta- 

neous and  so-called  "delayed"  perform- 
ance by  broadcasting  or  telecasting, 

or  simultaneous  performance  by  wired 
music  service,  as  the  case  may  be,  of 
the  ASCAP  repertory  by  any,  some  or 
all  of  the  stations  in  the  United  States 
affiliated  with  such  radio  network  or 
television  network  or  by  all  subscriber 
outlets  in  the  United  States  affiliated 
with  any  wired  music  service  and  do 
not  require  a  separate  license  for  each 
station  or  subscriber  for  such  perform- 

ances ; 
(b)  To  a  manufacturer,  producer  or 

distributor  of  a  transcription  or  rec- 
ordation of  a  composition  in  ASCAP's 

repertory  which  is  or  shall  be  recorded 
for  performance  on  specified  commer- 

cially sponsored  radio  programs  or 
television  programs,  as  the  case  may 
be,  on  an  electrical  transcription  or 
on  other  specially  prepared  recordation 
intended  for  radio  broadcasting  or 
for  television  broadcasting  purposes 
(or  to  any  advertiser  or  advertising 
agency  on  whose  behalf  such  transcrip- 

tion or  recordation  shall  have  been 
made)  of  the  right  to  authorize  the 
broadcasting,  by  radio  or  by  television, 
as  the  case  may  be,  of  the  recorded 
compositions  by  means  of  such  tran- 

scription or  recordation  by  all  radio 
stations  or  television  stations  in  the 
United  States  enumerated  by  the  li- 

censee, without  requiring  separate  li- 
censes for  such  enumerated  stations 

for  such  performance. 

Commenting  on  the  consent  de- 
cree, Fred  E.  Ahlert,  ASCAP  presi- 

dent, said  it  "will  insure  to  any 
commercial  user  of  music,  who 
questions  the  society's  rates,  an  im- 

partial court  review."  He  added 
that  ASCAP  will  continue  to  make 
available  to  radio  and  TV  stations, 
the  public  and  other  commercial 
users,  information  on  its  repertory. 

COLOR  ISSUE 

Coy  Lists  Alternatives 
For  Settlement 

sys-l 

the 

TV  ADVERTISING 

FILM  FOR  LOW 

BUDGET  ACCOUNTS 
ONE  MINUTE  FILM 

WITH  VOICE 

FILMACK 
1331  SOUTH 
WABASH  AVE. 
CHICAGO 

THE  ALTERNATIVES  among  which  FCC  must  choose  in  settling  the 
color  television  issue  were  summed  up  by  FCC  Chairman  Wayne  Coy 
in  a  speech  at  the  U.  of  Oklahoma's  Annual  Radio  Conference  last  Tues- 

day at  Norman  (for  other  details  of  his  speech,  see  page  29). 
He  said  he  "hoped"  but  would 

not  "predict"  that  the  answers  will 
be  found  in  time  to  permit  lifting 

the  television  licensing  freeze  "be- 
fore this  year  is  out." The  alternatives  he  listed  in- 

cluded the  possibility  of  establish- 
ing broad  color  standards  that 

would  permit  the  operation  of  all 
the  major  competing  color  systems 
— those  of  RCA  and  CBS  and  pos- 

sibly that  of  Color  Television  Inc. 
Mr.  Coy  also  raised  the  question  of 

whether  set  manufacturers  might 
not  now  begin  building  adapters 
into  their  new  TV  receivers,  so  as 
to  reduce  the  obsolescence  factor  in 
event  FCC  ultimately  adopts  stand- 

ards based  upon  the  CBS  system. 
Referring  to  the  advantages 

which  would  come  with  develop- 
ment of  a  single,  three-color  tube — 

on  which  RCA,  CTI  and  others  are 
working  independently,  with  RCA 
promising  a  demonstration  of  its 
results  within  a  few  weeks — Mr. 
Coy  said: 

"I  hope  with  all  my  heart  such 
a  tube  develops  and  that  when  it 
is  shown  it  will  be  perfect.  How- 

ever, in  the  case  of  this  tube,  as 
in  the  case  of  other  much-heralded 
color  television  marvels,  neither  the 
Commission  nor  the  rest  of  the 
industry  can  afford  to  count  such 
eggs  before  they  are  hatched.  In 
the  past  few  months  I  have  seen 
too  many  press  releases  describing 
perfect  color  television  badly  muti- 

lated by  bad  performances." 
CBS  Progression 

He  pointed  out  that  the  CBS  sys- 
tem "has  progressed  farther  than 

any  of  the  other  two  systems"  but is  currently  limited  as  to  picture 
size  and  will  not  permit  color  trans- 

missions to  be  received  in  mono- 
chrome on  existing  sets  without  an 

adaptor.  The  RCA  system,  he  said, 
is  "compatible"  and  has  showm  im- 

provements, but  presently  relies 
upon  three  separate  color  tubes, 
which  makes  for  "costly  and  cum- 

bersome procedure"  and  "involves 
fundamental  problems  of  registra- 

tion." He  did  not  feel  he  should 
go  into  detail  on  the  CTI  system 
"until  I  have  seen  a  demonstration 
with  which  [CTI  officials]  are  sat- 

isfied." 
Chairman  Coy  said  the  Commis- 

sion regards  it  as  "a  reasonably safe  risk  to  allocate  the  UHF  band 

for  commercial  television,"  on  the 
basis  of  data  compiled  from  ex- 

perimental and  military  operations 
in  this  area.  Hearing  on  the  pro- 

posed UHF  allocations  is  slated 
later  in  the  current  proceedings. 

He  summarized  the  basic  color 
questions  facing  the  Commission 
as  follows: 

.  .  .  Certainlj'  a  6-mc  color  televi- 
sion system  that  would  allow  black- 

and-white  reception  on  present-day 
receivers  from  color  transmissions 
would  be  most  desirable.  At  the  pres- 

ent time  we  do  not  have  such  a  fully 
developed  system.   On  the  other  hand, 

we  do  have  a  workable  system  with 
good  picture  quality  but  which  is 
handicapped  by  limitations  on  tube 
size  and  which  cannot  be  received  by 
present  black-and-white  receivers 
without  change. 
Must  we  choose  an  undeveloped 

system  because  its  color  transmission 
can  be  received  in  black-and-white  on 
existing  receivers? 

Or  must  we  choose  a  workable  sys- 
tem whose  color  transmissions  cannot 

be  received  on  existing  receivers  in 
black-and-white? 

Or  must  we  permit  all  of  the  sys- 
tems to  have  more  time  for  experi- 

mentation and  development? 
If  more  time  were  to  be  allowed  for 

experimentation  and  development  of 
all  color  television  systems,  could  the 
freeze  be  lifted  and  permit  black-and- 
white  television  to  go  ahead?  Or 
should  the  freeze  be  kept  on  until 
it  is  possible  to  write  engineering 
standards  for  color  television? 

If  there  were  to  be  time  for  further 
experimental  and  developmental  work, 
is  there  any  action  which,  taken  now, 
would  protect  the  public  presently 
buying  television  receivers  in  a  man- 

ner which  would  reduce  the  obsoles- 
cence factor  in  the  event  the  Commis- 

sion decision  favored  a  color  system 
incompatible  with  present  black-and- white  standards? 

Given  the  assumptions  I  have  just 
stated,  could  it  be  expected  that  the 
television  manufacturing  industry 
would  immediately  build  manual  or 
automatic  adapters  in  all  television 
receivers?  Would  the  relatively  small 
cost  for  such  an  addition  to  a  set  be 
worth  it  in  terms  of  giving  the  widest 
possible  latitude  for  decision  after 
further  experimentation  extending 
perhaps  a  year  or  more? 

Or  must  we  write  multiple  stand- 

market  place  which  is  the  better  sys 
tem?  Is  there  any  way  to  assure 
future  use  of  all  color  sets  if  such 
proposal  is  followed?  Is  it  a  pro- 

posal in  which  the  public  will  will- 
ingly accept  the  risks  and  costs  in volved? 

Or  must  we  reject  all  of  the  syS' 
terns  and  say  that  we  will  proceed 
immediately  with  black-and-whit 
television  in  both  bands  and  let  color 
wait  until  another  generation  or  two 
and  in  another,  and  now  unexplored, 
portion  of  the  spectrum? 

These  are  the  very  difficult  ques- 
tions which  the  Commission  has  t< 

face  and  resolve  before  it  can  decidi 
the  color  television  issue.  Needlesi 
to  say,  I  am  not  prepared  to  answe 
these  questions  today.  .  .  . 

The  country  is  far  richer  in  techno- 
logical information  today  as  a  resul 

of  our  present  hearings.  There  is  n< 
question  in  my  mind  but  what  th< 
Commission's  actions  with  respect  t< 
color  have  moved  forward  the  devel- 

opment of  color  television  by  monthi 
and  years. 

As  a  member  of  the  Commission 
take  pride  in  the  fact  that  we  havi 
been  so  diligent  in  looking  after  thi 
public  interest.  I  am  sure  that  thi 
result  will  be  a  far  better,  far  sound- 

er, and  far  more  enduring  system 
television  than  if  we  rejected  the  con- 

siderations of  color  television  at  th 
present  time  and  left  it  to  chance  t 
be  developed  at  some  unknown  plac- 
in  the  spectrum  and  at  some  unknown 
date  in  the  future.  .  .  . 

WREC  Amends  TV  Bid 

WREC  Memphis,  a  pioneer  in  tele- 
vision experimentation,  has  amend-  ■■ 

ed  its  pending  application  for  com-  j 
mercial  TV  to  seek  Channel  6  (82-j 
88  mc)  instead  of  Channel  7  (174-1 
180  mc).    The  station  is  owned  byj 
Hoyt  B.  Wooten,  who  won  a  granti 
in  June  1928  for  experimentation! 
with  "mechanical"  television  in  the' 
4700-4900  kc  band.    His  Memphis 
commercial  application  was  filed  in 

ards  and  let  the  public  decide  in  theMay  1948. 

COMPOSITE  COLOR  SYSTEM 

'Best  Part  of  All  Systems'  Urged  by  Johnson 

COMPOSITE  color  television  stand- 
ard using  the  better  parts  of  all 

systems  was  advocated  last  week 
by  Sen.  Edwin  C.  Johnson  (D-Col.), 
chairman  of  the  Senate  Interstate 
Commerce  Committee. 

Questioned  about  his  color  atti- 
tude after  viewing  a  demonstration 

staged  by  Color  Television  Inc.,  San 
Francisco,  Sen.  Johnson  said  he 

foresees  "much  progress  ahead"  in the  field.  He  added  that  he  hoped  a 
composite  standard  could  be  worked 
out  with  room  for  continued  im- 

provement. 
"Anyone  who  has  seen  the  im- 

provement in  RCA  and  CTI  can't help  being  tremendously  impressed. 
I  place  great  faith  in  multi-color 
tubes — not  RCA's  alone  but  the 
others  on  which  many  people  ai'e 
working.  Much  energy  has  been 

devoted  to  that  phase — we're  going 
to  get  something. 

"It  makes  you  believe  in  the 
American  System  when  a  little  out- 

fit like  CTI  can  do  what  these  peo- 

ple have  done." 

CTI  showed  its  system  all  last 
week  in  a  Statler  Hotel  suite  in 
Washington.  Color  pictures  ap- 

peared greatly  improved  and  ob- servers commented  favorably  on  the 
llxl4-inch  projected  pictures. 

Carl  I  Wheat,  CTI's  Washington 
attorney,  told  Telecasting  CTI 
will  file  a  formal  FCC  petition  for 
a  chance  to  show  its  system  in  San 
Francisco  where  it  has  laboratory 
facilities.  He  said  pictures  will  be 
much  better  than  those  shown  in 

Washington  through  use  of  hori- 
zontal switching  and  three  colors 

per  line. CTI  was  especially  proud  of  a 

paddle-wheel  test  and  the  system's resistance  to  color  breakup. 
Black-and-white  sets  appeared  b 

show    faulty    definition    at  clos- 
range  though  the  images  were  ac 
ceptable  at  a  distance  of  10  feet; 
Use  of  horizontal  switching  will 
bring    a    high-fidelity  black-and-{ 
white  signal,  it  was  stated.  CT 
also  said  it  was  only  showing  twi 
colors  per  line  but  would  show  threi 
in  San  Francisco. 

Page  14    •  TELECASTING March  20,  1950 
BROADCASTING 

Page  6i 



NoMone  plug-in  cartridges/ 

No  Mom  EXTRA  PICKUP  ARMS^ 

SIMPLY  TURN  KNOB 

to  select  cartridge  .  .  .  . 

Pressure   Changes  Automatically 

New  miniature  version  of  the  Fairchild  moving 

coil  cartridge  permits  this  revolutionary  advance. 

Arm  is  amazingly  simple  and  low  priced.  A  new  pas- 

sive equalizer  keeps  total  cost  at  a  minimum.  Write 

for  complete  details. 

^  Optimum  Performance  Assured  — 

Separate  Cartridge  for  Each  Function 

^  New  Viscous  Damping  —  No  Arm 

Resonance 

^  New  Miniature  Cartridges — ^Lateral, 

Vertical,  Microgroove 

^  A  Fairchild  Masterpiece 

^CLLnxJhllcL RECORDING 

EQUIPMENT  CORPORATION 

154  S+.    7fh  Avenue  •  Whites+one,  New  York 
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HADIO  ENGINEERS 

906  Not!.  Press  BIdg.    1407  Pacific  Ave. 
Washington  4,  D.C.       Santo  Cruz,  Cal. 

Member  AFCCE* 

40  years  of  professional 
backgmtnd 

PAUL  GODLEY  CO. 

Upper  Montdair,  N.  J. 
MOntclair  3-3000 

Labs:  Great  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerling  j)111 
Washington  4,  D.  C. 

Member  AFCCE* 

Commercial  Radio  Equip.  Co. 
Everett  L.  Dillard,  Gen.  Mgr. 

INTERNATIONAL  BLDG.        Dl.  1319 
WASHINGTON,  D.  C. 

PORTER  BLDG.  LO.  8821 
KANSAS  CITY,  MO. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

There  is  no  substitute  for  experience 
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AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 

GAUTNEY  &  RAY 
CONSULTING  RADIO  ENGINEERS 
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National  7757 
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14*9  CHURCH  ST.,  N.  W.     DE.  1232 
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CANCER  MONTH 

Radio  Will  Aid  ACS  Crusade 

MORE  than  a  million  dollars  in 
contributed  talent  and  radio  time 

has  been  lined  up  for  "Cancer  Con- 
trol Month"  which  opens  April  1, 

the  American  Cancer  Society  an- 
nounced in  Washington  last  week. 

The  national  goal  for  1950  is  $14,- 
565,000. 
An  array  of  radio  and  screen 

stars  will  assist  the  cancer  so- 

ciety's crusade  to  put  over  the  mes- 
sage of  need  for  more  funds  for  its 

three-pronged  attack  through  re- 
search, education  and  service,  it 

■was  announced.  Transcribed  mes- 
sages by  screen  stars  Edward 

Arnold,  Gary  Grant  and  Roy  Rogers 
have  already  been  produced  and 
other  stars  are  being  recruited  for 
April  broadcasting,  according  to 
the  society. 

The  talent  line-up  also  includes 
the  orchestras  of  Guy  Lombardo 
and  Xavier  Cugat,  Mollie  McGee 
in  a  serious  role  making  a  short 
appeal  for  cancer  funds,  Contralto 
Marian  Anderson,  and  Commenta- 

tor Fulton  Lewis  jr. 
In  addition,  all  of  the  61  ACS 

divisions  will  develop  local  live- 
talent  shows  to  be  presented  on 
time  pledged  during  the  drive  by  a 
majority  of  the  stations  through- 

out the  country.  During  the  1949 
campaign,  1,059  stations  used  ACS 
transcribed  programs,  the  society 
said,  representing  an  estimated  $1,- 
137,152  in  time  given  by  the  sta- 
tions. 

KPFA  (FM)  PLANS 

Seeks  Listener  Support 

KPFA  (FM)  Berkeley,  Calif.,  last 
week  announced  formation  of  a 
sponsoring  committee  of  San  Fran- 

cisco Bay  Area  civic  leaders  to 
spearhead  a  drive  to  support  the 
station  by  listener  subscription 
rather  than  commercial  advertis- 
ing. 

The  station  has  been  broadcast- 
ing for  almost  a  year  on  its  non- 

commercial policy.  It  has  been  de- 
clared a  non-profit,  educational 

corporation  by  the  federal  govern- 
ment. Listener  donations  for  its 

support  are  tax  deductible. 

RCA  INSTITUTES,  INC. 

One  of  the  leading:  and 
oldest  schools  of  Radio 

TechnologT  In  America,  offers  Its 
trained  Radio  and  Television  tech- 

nicians to  the  Broadcasting  In- dustry. 
Address  inquiries  to Placement  Director 

RCA  INSTITUTES.  INC. 
A  Service  of  Radio  Corporation 

of  America 
3B0  W.  4th  St.,  New  York  14,  N.  T. 

Actions  of  the  FCC 

MARCH  10  to  MARCH  17 

uniil  3March  31 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-eflfective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-visual 

cond.-conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl.-unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

March  10  Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
By  Examiner  Fred  Johnson 

KMPC  Los  Angeles,  WJR  Detroit, 
WGAR  Cleveland — Denied  motion  re- 

questing continuance  of  approximately 
30  days  of  hearing  presently  sched- uled in  connection  with  applications  for 
transfer  of  control  and  renewal  of 
licenses. 

By  Examiner  Fanney  N.  Litvin 
KSGM  Ste.  Genevieve,  Mo. — Granted continuance  of  hearing  from  March  14 

to  May  2  in  Washington,  D.  C.  in  pro- ceeding re  application. 
By  Examiner  J.  D.  Cunningham 

Neb.  Rural  Radio  Assn.,  Lexington, 
Neb. — Granted  continuance  of  hearing 
from  March  15  to  April  19  re  applica- tion and  that  of  John  Townsend,  North 
Platte,  Neb. 

By  Examiner  Jack  P.  Blume 
Waycross  Bestg.  Co.,  Waycross,  Ga., 

Teletronics  Inc.,  Waycross,  Ga. — Dis- 
missed as  moot  petitions  of  Waycross 

requesting  that  hearing  record  be  re- opened and  that  further  hearing  be 
scheduled  on  March  31,  and  petition  of 
Teletronics  Inc.  opposing  these  requests 
and  affirmatively  requesting  further 
hearing  in  Washington. 

By  Examiner  Leo  Resnick 
WAVL  Apollo,,  Pa. — Granted  in  part 

petition  requesting  that  hearing  in 
Docket  9545,  presently  scheduled  for 
March  13,  at  Washington  be  continued 
for  period  of  30  days  approximately 
from  date  of  publication  of  Commis- 

sion's action  on  petition,  filed  Jan.  25, for  reconsideration  and  grant  or  for 
particularization  in  issues  for  hearing; 
hearing  continued  indefinitely. 

By  Examiner  Jack  Blume 
WWJ  Detroit — Granted  petition  by 

party  respondent  requesting  further 
hearing  re  applications  o:^  WKNX  Sag- inaw, Mich.,  and  that  of  WKMH  Inc., 
Jackson,  Mich.,  now  scheduled  to  be 
held  on  March  15  be  continued  for  60 
days:  hearing  continued  to  May  15  at 
Washington,  D.  C. 

March  10  Applications  .  .  . 
ACCEPTED  FOR  FILING 

SSA— 1030  kc 
KWBU  Corpus  Christ!,  Tex.— Request 

for  SSA  on  1030  kc,  50  kw  unl.,  non-di- rectional from  local  sunrise  at  Boston 
to  local  sunset  at  Corpus  Christi. 

AM— 1480  kc 
WBBL  Richmond,  Va. — CP  to  change from  1450  kc  250  w  to  1480  kc  5  kw 

directional. AM— 730  kc 
WKSR  Pulaski,  Tenn. — Mod.  license  to 
change  from  730  kc  250  w  D  to  730  kc 
250  w-D  100  w-N. 

Modification  of  CP 
KUNO  Corpus  Christi— Mod.  CP  AM 

station  to  change  from  1400  kc  100  w 
unl.  to  1400  kc  250  w  iml. 

License  Renewal 
Request  for  license  renewal  AM  sta- tion: WWWR  Russellville,  Ala.;  KRKD 

Los  Angeles;  WNDB  Daytona  Beach, 
Fla.;  WGST  Atlanta,  Ga.;  WGOV  Val- 
dosta,  Ga.;WAAF  Chicago:  KFNF  Shen- 

andoah, la.;  WPBC  Minneapolis,  Minn.; 
WPAT  Paterson,  N.  J.;  WWNH  Roches- ter, N.  H.;  WEBR  Buffalo,  N.  Y.; 
WKRT  Cortland,  N.  Y.;  WDAY  Fargo,, 
N.  D.;  WPFB  Middletown,  O.;  WAVL 
Apollo,  Pa.;  WJMX  Florence,  S.  C; 
KELP  El  Paso,  Tex.;  KWBC  Fort 
Worth,  Tex.;  KGKL  San  Angelo.  Tex.; 
WXGI  Richmond,  Va.;  KWSC  Pullman, 
Wash. 

Modification  of  CP 
WMBR-TV   Jacksonville,  Fla.— Mod. 

CP  new  commercial  TV  station  for  ex- 
tension of  completion  date. 

APPLICATIONS  DISMISSED 
Beaver  Dam,  Wis. — Evans  Radio  Co. 

DISMISSED  application  for  new  AM station  on  1430  kc  1  kw  D. 

March  13  Decisions  .  .  . 

BY  A  BOARD 
CP  Replace  Expired  CP 

WHNC-FM     Henderson,    N.     C.  — Granted  new  CP  to  replace  expired  CP 
with  expiration  date  to  be  shown  as  6 
mos.  from  date  of  grant. 
KMFM  Monroe,  La. — Same. 
WFSS  Coram,  N.  Y.— Same. 
WHHM-FM  Memphis,   Tenn.— Same. 
Following  granted  CPs  for  changes 

in  existing  facilities: 
KCRK  Cedar  Rapids,  la.— Change 

ERP  from  276  kw  to  50  kw;  ant.  from 210  ft.  to  3?0  ft. 
WMOX-FM  Meridian,  Miss.— Change 

ERP  from  20  kw  to  3.6  kw;  ant.  from 
120  ft.  to  150  ft. 
KTUL-FM  Tulsa,  Okla.  —  Change 

power  from  2.6  kw  to  1.25  kw;  ant. from  270  ft.  to  90  ft. 
WFMD-FM  Frederick,  Md.— Change 

from  Ch.  268,  (101.5  mc)  to  Ch.  260, 
(99.9  mc). 
WKNE-FM  Keene,  N.  H.— Change 

from  Ch.  300,  (107.9  mc)  to  Ch.  282, 
(104.3  mc). 
WISC-FM  Madison,  Wis.  —  Change 

from  Ch.  255,  (98.9  mc)  to  Ch.  251, 
(98.1  mc). WVBT  S.  Bristol,  N.  Y.— Change  from 
Ch.  270,  (101.9  mc)  to  Ch.  236,  (95.1  mc). 
KIRO-FM  Seattle,  Wash.— Granted 

mod.  CP  to  change  power  from  7.7  kw 
to  4.5  kw  DA. 
KMJ-FM  Fresno,  Calif.  —  Change 

power  from  34  kw  to  7.3  kw  DA,  ant. 
height  from  1,310  ft.  to  630  ft. 

Hearing  Designated 
KPAB  Laredo,  Tex. — Designated  for 

hearing  in  consolidated  proceeding  with 
application  for  revocation  of  license 
application  for  transfer  of  control  of 
station  KPAB  from  Mark  Perkins  to Allen  K.  Tish. 

(Continued  on  page  85) 

SERVICE  DIRECTORY 

Custom-Built  Equipment 

U.  S.  RECORDING  CO. 

1121    Vermont    Ave.,    Wash.   5,    D.  C. 
STerfing  3626 

COMMERCIAL  RADIO 
Monitoring  Company 

PRECISION  FREQUENCY  MEASUREMENTS 
Engineer  On  Duty  All  Night  Every  Night 

PHONE  JACKSON  5302 
P.  O.  Box  7037       Kansas  City,  Mo. 

comes  free  #o 

netv  subscribers 

If  you  subscribe  before  March  31,  we 
con  still  include  the  $5.00  1950  YEAR- 

BOOK OS  a  bonus.  The  supply  is  al- 
most exhausted,  so  act  now! 

#  Analysis  1949 
radio-tv  adv. 

#  Media  costs 

#  Radio-tv  billings 

#  Program  Trends 

#  Audience  Analysis 

#  AM  FM  TV  stations, 

executive  personnel 

#  55  directories — 550  p. 

complete  radio-tv  index 

MAIL  COUPON  TODAY! 

1150 

Broadcasting  •  Telecasting 
870  NATIONAL  PRESS  BLDG. 
WASHINGTON  4,  D.  C. 

Yes,  send  me  52  weekly  issues  of 

BROADCASTING  and  the  1950  Year- 
book ($5  vol)  free  as  part  of  this 

order.  (Offer  expires  Mar.  31) 

Q   I   enclose  $7.00 

I    I   Please  bill  me 
NAME 

COMPANY 

ADDRESS 

CITY ZONE  STATE 

YEARBOOK  Special 
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ARLINGTON  KUNSMAN  appointed 
assistant  general  manager  of 
duPont  Co.  newly-created  film 

department.  He  has  been  with  com- 
pany for  over  30  years,  and  was  form- 

erly manager  of  company's  cellophane division. 

JERRY  ALBERT,  director  of  advertis- 
ing and  public  relations  for  United 

World  Films,  named  editor  of  National 
Television  Film  Council's  official  pub- 

lication, Televista,  which  will  begin 

publication  in  April.  WILLIAM  HOL- 
LAND, of  Hypernion  Films,  will  act 

as  chairman  of  membership  committee 
of  council  replacing  Mr.  Albert. 

RAY  L.  POLLEY,  former  advertising 

production  manager  at  Lockwood- Shackelford  Adv.,  Los  Angeles,  joins 
Capitol  Records,  same  city,  in  similar 
capacity. 

TERRY  GILKYSON,  singer-composer, 

completes  series  of  quarter-hour  pro- 
grams entitled  The  Solitary  Singer, 

recorded  by  Audio-Video  Recorders  Inc. 

JACK  MELVIN  purchases  interests 
of  his  partner  DAVID  SILVERMAN 
in  Melvin-Silverman  Inc.,  Hollywood 
public  relations  firm,  with  company 
name  being  changed  to  Melvin,  Newell 
&  Rector.  Joining  firm  are  BETTY 
NEWELL,  formerly  assistant  to  Mr. 
Melvin  at  Foote,  Cone  &  Belding, 

Hollywood,  as  secretary  of  organiza- tion and  account  executive;  and  ROY 

RECTOR,  formerly  operations  super- 
visor and  television  director  with 

WKY-TV  Oklahoma  City  and  prior  to 
that  with  FC&B,  joining  as  vice  presi- 

dent. New  firm  has  offices  in  Holly- 
wood Plaza  Hotel,  1637  N.  Vine  Street. 

Phone  is  Hillside  7538. 

IRENE  FORMAN,  formerly  in  charge 
of  theatrical  and  radio  research  for 
The  Ans7ver  Man  radio  program  of 
Bruce  Chapman  Productions,  joins 
Alvin  Austin  Assoc.,  public  relations 
and  advertising  organization  in  New 
York. 

CARDINAL  Co.,  Hollywood  packagers 
of  live  and  transcribed  programs, 
moves  to  6600  Sunset  Blvd.  Telephone: 
Hempstead  1177. 

MAGNECORD  Inc.,  Chicago,  announces 
new  PT6-EL,  continuous  loop  panel 
which  firm  says  now  makes  it  possible 

to  repeat  recording  without  rewind- 
ing original  spool.  Messages  from  two 

seconds  to  15  minutes  long  can  be 

played. 

Equipment 
JACK  C.  GARDNER  &  Assoc.  ap- 

pointed Bendix  Radio  district  mer- 
chandiser for  Maryland  and  Southern 

Delaware. 

GEORGE  P.  LOHMAN  appointed  field 

sales  representative  of  RCA  Victor 
Home  Instrument  Dept.  in  northern 

part  of  company's  East  Central  Region, 
with  headquarters  in  Cleveland.  He 
entered  radio  28  years  ago  with  RCA, 
his  most  previous  position  being  with 
Allen  B.  DuMont  Labs  Inc.,  in  New York. 

EASTMAN  KODAK  Co.,  Rochester, 
N.  Y.,  announces  new  Model  25,  East- 

man 16mm  Projector,  for  115  volt, 
60  cycle,  AC  operation,  with  various accessories.  Illustrated  brochure  is 
available  by  writing  company. 

WALTER  S.  BOPP,  former  procure- 
ment manager  of  RCA  International 

Div.,  appointed  manager  of  radio  and 
appliance  sales  of  the  division. 

New  Tr
ansmiss

ion^ 

Daven  Type  11 A  Transmission  Meas-
 

uring Set  is  fast  proving  itself  a  "must" 
for  FM  and  AM  station  engineers. 

This  instrument  ofFers  an  ideal  solu- 

tion for  making  measurements  re- 

quired by  FCC  "proof  of  performance' regulations. 

For  an  accurate  versa- 

tile gain  set,  at  a  mod- 

erate price  —  specify 

The  Daven  Type  11  A. 

Write  today  for  udditional  information.  Dept.  
BD-3 

World  Renewals 
WORLD  Broadcasting  System  has 
announced  the  signing  of  20  morf: 
stations  for  renewal  and  extensiori 
of  the  firm's  transcribed  library 
service.   Stations  are: 
WKTG  Thomasville,  Ga.;  WFRL 

Freeport,  111.;  WIMS  Michigan  City 
Ind.;  KMLB  Monroe,  La.;  WHRV  Ann 
Arbor,  Mich.;  WBBZ  Vineland,  N.  J.: 
KOBE  Las  Cruces,  N.  M.;  WTOL 
Toledo,  Ohio;  KWIL  Albany,  KWIN Ashland  and  KORE  Eugene.  Ore.; 
WPWA  Chester,  WARD  Johnstown  and 
WPIC  Sharon,  Pa.;  "WWON  Woonsocket, R.  I.;  WCRK  Morristown,  Tenn.;  WEPM 
Martinsburg,  W.  Va.;  WTAL  Tallahas- see, Fla.;  WKUL  Cullman,  Ala.;  WMOC Covington,  Ga. 

GREAT  testimonials  to  radio  are  these  letters  piled  high  in  CBS  Hollywood 

mailroom  in  response  to  radio  star  Garry  Moore's  (r)  request  that  listeners 

drop  him  a  line  to  help  convince  a  prospective  sponsor  of  his  CBS  show  s  ap- 

peal Gathering  the  mail  arc  A.  E.  Joscelyn,  CBS  Hollywood  operations  di- 
rector, and  Mr.  Moore.  Over  92,000  letters  reportedly  were  received  in  the 

first  three  days  following  the  call. 

WGAF  GRANT 
Taken  To  Court  of  Appeals 

COMPLAINT  against  FCC's  Au- 
gust 1949  ■  grant  establishing 

WGAF  Valdosta,  Ga.,  was  filed 

fortnight  ago  with  the  U.  S.  Court 

of  Appeals  for  the  District  of  Co- lumbia by  the  losing  applicant  in 

the  proceeding,  Okefenokee  Broad- 
casting Co.  Okefenokee  in  mid- 

February  was  denied  reconsidera- 
tion of  the  grant  by  the  Commis- 
sion [Broadcasting,  Feb.  20]. 

The  losing  applicant  charged  that 
the  Commission  improperly  de- 

prived it  of  comparative  considera- 
tion in  the  proceeding  and  failed 

to  give  full  opportunity  to  be  heard. 
FCC  in  its  final  decision  to  award 
5  kw  fulltime  on  910  kc,  directional 

night,  to  Valdosta  Broadcasting  Co. 

for  WGAF  had  concluded  Oke- 
fenokee lacked  the  requisite  quali- 

fications to  become  a  broadcast 
licensee  and  hence  did  not  warrant 

comparative  consideration. 

RADIO  news  and  program  department 
of  Johnstown  (Pa.)  Democrat  for  Jan. 
11  was  read  in  part  or  in  whole  by  62% 

of  paper's  male  readers  and  72%  of 
the  women,  Advertising  Research 
Foundation  reported  after  it  had  sur- 

veyed paper's  readers  in  136th  study 
in  continuing  series  of  newspaper 
readership  analysis. 

KCMO  Farm  Tour  Ends 

KCMO  Kansas  City's  25  "touring farmers"  have  returned  home  aftei 
a  25-day,  15,000-mile  air  tour  of 

Europe  under  the  guidance  of^ KCMO's  Director  of  Agriculture 
C.  W.  Jackson  [Broadcasting 
Feb.  6].  Ireland  was  the  last  oi 
10  countries  visited  where  farming 

conditions,  agriculture  problemj' and  various  recovery  programs, 
observed  first  hand. 

1( 

were 

T  T-ABC-  ' 

mTOPEKA 

REPRESBfifTeO  BY 

WEED  &  COMPANY 
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KOB  TAX  CASE 

Interstate  Question 

Not  Settled 

DECISIONS  of  the  New  Mexico  Supreme  Court  in  two  cases  involving 

KOB  Albuquerque's  protest  against  the  state's  2%  occupational  tax 
[Broadcasting,  March  6]  appear  to  provide  a  financial  victory  for  the 
station,  according  to  attorneys  who  have  reviewed  the  opinions  in  the 
cases  (5236,  5237). 

However,  it  is  believed,  the  opin- 
ions do  not  clear  up  confusion  over 

the  interstate  character  of  the 
broadcasting  business.  The  tax 
status  of  local  broadcasts  appar- 

ently has  not  been  affected. 
The  court  did  not  issue  a  flat 

ruling  that  broadcasting  is  inter- 
state commerce  and  exempt  from 

such  a  tax.  Instead  it  held  the 
station  liable  for  a  small  tax  cover- 

ing business  adjudged  solely  intra- 
state, for  which  a  tax  had  been  paid 

under  protest. 
NAB  took  part  in  the  litigation 

as  a  friend  of  the  court. 
In  one  case  (5236)  Chief  Justice 

Bruce  reaffirmed  a  former  decision 
chastising  the  lower  court  for  its 
stand  that  interstate  and  intra- 

state business  could  not  be  sepa- 
rated. This  in  effect  held  KOB 

liable  for  four  months'  taxes  on 
local  broadcasts  and  was  based  on 
a  procedural  technicality  which  for- 

bids offering  of  new  evidence  that 
had  been  available  at  the  first  trial. 
In  the  meantime,  KOB  had 

brought  into  contention  the  tax  on 
another  four-month  period  which 
New  Mexico  statute  allowed. 

The  court  held  in  the  second  case 

(5237)  that  none  of  KOB's  re- 
ceipts were  subject  to  the  tax.  This 

developed  after  the  state  had  de- 
pended on  a  plea  of  res  judicata 

(already  litigated).  The  court  held 
the  case  had  not  been  decided  before 
in  view  of  the  fact  that  a  different 
period  of  time  was  involved. 

The  points  at  issue  in  the  two 
cases  were  different,  accounting  for 
the  difference  in  decisions,  attor- 

neys point  out.  In  the  first  case 
the  fact  that  "local  broadcasts" 
brought  business  to  sponsors  from 
outside  the  state  was  not  in  evi- 

dence. The  court  held  the  station 
had  not  proved  it  was  not  liable  to 
the  tax,  a  burden  placed  on  tax- 

payers, and  therefore  the  station 
was  properly  subject  to  the  tax. 

This  procedural  technicality  did 
not  apear  in  the  second  case,  where 
the  station  brought  in  evidence  as 
to  its  interstate  character.  The 
lower  court  had  held  the  station  ex- 

empt from  the  tax  in  its  entirety, 
and  the  high  court  affirmed  this 
decision. 

Going  into  the  interstate  angle. 
Chief  Justice  Brice  wrote: 
We  held  in  the  first  appeal  that  all 

local  broadcasting  is  not  necessarily 
interstate  commerce  merely  because 
such  broadcasts  may  be  heard  beyond 
the  borders  of  a  state;  and  that  the 
burden  was  on  the  appellant  (appelle 
here)  to  establish  a  right  to  the  return 
to  it  of  the  tax  money,  or  some  part 
of  it,  which  it  paid  to  the  state  under 

protest. This  burden  appellant  did  not  meet 
as  to  local  broadcasts.  It  rested  its 
case  wholly  upon  the  assumption  that 
all  broadcasting,  local  or  otherwise, 
over  its  station  was  interstate  com- 

merce; which  we  held,  and  now  hold  is 
not  necessarily  true.  There  is  no  find- 

ing or  evidence  indicating  that  any  of 

More  and  Betfer 
TWO  NEW  BABIES  in  one 
day  is  the  boast  of  C.  H. 
Fisher,  president  of  KUGN 

Eugene,  Ore.,  in  announce- ment heralding  the  grant  of 
"shiny  new  construction  per- 

mit for  a  bouncing  1000  w  on 

590  kc  unlimited  time"  to 
KUGN  Inc.,  on  Feb.  24th. 
The  louder  and  lustier  KUGN 
was  followed  by  a  grant  to 
the  same  ov/ners  for  the  new 
Voice  of  Oregon-Washington 
Broadcasters  at  Hood  River, 
Ore.,  on  1340  kc  with  250 
watts. 

the  local  broadcasts  over  KOB  was 
interstate  commerce. 

The  decision  included  a  reference 

to  the  U.  S  Supreme  Court's  dis- missal of  the  Arkansas  tax  appeal 
"for  want  of  a  substantial  Federal 

question." WJBC  . .  .  beams  FM 

400  feet  above  Bloomington 

'/ecAnica/ 

another  ̂ ^^^sfd^Sf^mtd 

TOWER  by  ideco 

r 

CURTIS  C.  NEILSON,  transmitter 
operator,  promoted  to  assistant 
chief  engineer  at  KSL-AM-TV 

Salt  Lake  City.  He  has  been  with 
station  for  10  years  with  exception 
of  four  years  service  with  armed 
forces. 
JOSEPH  H.  COPP,  former  audio  and 
television  systems  engineer  for  Gen- 

eral Electric,  appointed  audio  facilities 
engineer  for  ABC.  He  succeeds  JOHN 
D.  COLVIN,  who  has  joined  Commer- 

cial Radio-Sound  Corp.,  New  York  as 
chief  engineer. 
ALLEN  B.  DuMONT  LABS.,  Passaic, 
N.  J.,  announces  new  DuMont-Holmes 
"Superspeed"  projector  in  its  line  of 
TV  broadcasting  equipment.  Heart  of 
projector  is  intermittent  sprocket 
which  pulls  down  in  approximately 
2000  microseconds  and  makes  it  dual 
purpose  tool  for  TV  stations.  First 
use  as  direct  projector  image  orthicon 
camera  pickup;  secondly  it  may  be 
used  as  background  projector  for  studio 
production.  Projector  is  offered  in . 
two  models,  universal  and  heavy  duty, 
prices  are  $2,985  and  $4,860  respec- 

tively. Both  will  be  available  in  limited 
quantity  for  March  delivery. 
BERLANT  Assoc.,  Los  Angles,  an- 

nounces new  Concertone  Console, 
Model  702,  designed  to  hold  basic  Con- 

certone Magnetic  Tape  Recorder,  No. 
401.  Console  features  platinum  ham- 
mertone  finish,  is  24  inches  wide,  16 
inches  deep  and  36  inches  high,  with 
recessed  base. 

The  WJBC  radio  tower...  a  solid  base,  346-foot  guyed  steel  tri- 
angular tower,  54-foot  RCA  FM  pylon  antenna  (designed  to  support 

additional  50-foot  TV  antenna)  ...was  completely  engineered  by 
IDECO.  Bloomington  Broadcasting  Company  picked  an  IDECO 
tower  for  two  important  reasons: 
Triangular-Section  Safety  —  Extra  rigidity  ...  reduced  wind  load 
. . .  freedom  from  distortion  . . .  triangular  design — important  factors 
that  contribute  to  IDECO'S  outstanding  safety  record. 
Complete  Engineering* — IDECO  engineering  covers  everything 
from  the  solid  base  to  the  3-foot  beacon  light  . . .  transmission  lines, 
service  ladders,  platforms,  and  special  accessories.  Prefabricated 
-sections  fit  together  easily  and  quickly... no  field  cutting  or 
welding  is  necessary. 
IDECO  radio  towers  are  in  service  from  coast  to  coast.  Investigate 
before  you  build  or  buy  a  tower  ...  find  out  how  IDECO  can 
relieve  you  of  all  tower  responsibilities.  Write  today  for  bulletins 
RT46  and  SSRT-I. 

International  Derrick  and  Equipment  Company 

Columbus,  Ohio       •       Torrance,  California 
*Ideco  engineering  covers  the entire  job,  from  foundation specifications  to  antenna  array, 
including  erection  and  inspection 
after  erection.  No  extras  to  buy! 
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PRESS  AND  RADIO  CLUB 
Media  Cooperate  Socially  in  Des  Moines 

Pointing  to  the  radio  panel  is  KRNT's  Don  Bell,  disc  jockey. 

PRESTIGE  lifter  of  both  radio 
and  the  press  in  Des  Moines  is 
the  opening  of  the  new  Des  Moines 
Press  and  Radio  Club.  Coopera- 

tion between  the  sound  and  print- 
ing professions  brought  about  its 

establishment. 

As  a  result,  the  city  now  boasts 
a  smartly  decorated  club  room.  A 
former  supperclub  was  remodeled 
and  redecorated  as  quarters  for 
meetings,  luncheons,  dinners  and 
social  activities.  A  professional 
finishing  job  would  have  cost  more 
than  $5,000  but  with  a  membership 
volunteer  unit  working  "after 
hours"  and  on  Sunday,  the  work 
was  completed  at  a  cost  of  only 
$500,  members  report. 

The  newly-organized  group  al- 
ready lists  375  charter  members. 

Charles  McCuen,-KRNT  Des  Moines 
newscaster,  is  president.  Other  of- 

ficers are:  Merrill  Gregory,  man- 
aging editor,  Wallace's  Farmer, 

secretary;  Gene  Godt,  WHO  Des 
Moines  newsman,  treasurer. 

The  clubrooms  are  large  and  at- 
tractive highlighted  by  a  radio-de- 
picting   panel    painted    by  Bud 

'VOICE'  EXPANDS 
State  Dept.  Seeks  Engineers 

IN  line  with  expansion  of  overseas 
facilities  of  the  Voice  of  America, 
the  State  Dept.  last  week  in  Wash- 

ington announced  it  is  recruiting 
qualified  broadcast  engineers. 

Engineers  of  high  technical  abil- 
ity and  good  personal  background 

will  be  eligible  to  make  a  career  as 
staff  officers  of  the  U.  S.  Foreign 
Service.  Minimum  technical  re- 

quirements are  five  years  of  gen- 
eral radio  experience,  at  least  two 

years  of  which  must  have  been  as 
a  broadcast  transmitter  technician 
or  as  a  technician  of  high  powered 
communications  transmitter  instal- 

lations. Starting  salaries  are 
$4,290  and  $5,370  per  annum  de- 

pending on  the  applicant's  expe- 
rience, it  was  announced. 

Detroit's  Most 

Sauers  and  a  Fourth  Estate  panel 
by  Will  Connor.  Both  men  are  of 
the  Register  &  Tribune  art  depart- ment. 

BOSTON  MEET 

HERE  Sets  April  75 
TECHNICAL  papers,  exhibits  and 
a  visit  to  WBZ  Boston's  Radio  and 
Television  Center  will  highlight  the 
1950  New  England  Radio  Engi- 

neering Meeting  at  the  Somerset 
Hotel  in  Boston  on  April  15. 

Bulk  of  the  day  will  be  devoted 
to  discussions  and  presentations  of 
technical  papers  dealing  with  radio 
and  television.  Topics  include  in- 

dustrial television,  a  new  pulse 
generator  for  television,  transient 
phenomena  in  loud  speakers,  a 
multichannel  PAM-FM  radio  tele- 

metering system,  design  and  utiliza- 
tion of  a  four-phase  radio  frequency 

oscillator,  a  novel  coaxial  noise 
diode  termination,  and  an  experi- 

mental AM  transmitter  employing 
crystal-controlled  magnetron. 

Feature  field  trip  will  be  the  visit- 
to  WBZ's  facilities  following  the 
late  afternoon  scheduled  windup  of 
paper  delivery.  W.  H.  Hauser, 
WBZ  chief  engineer,  is  in  charge 

of  the  radio  engineers'  luncheon 
and  Harold  A.  Dorschug,  WEEI 
Boston  chief  engineer,  is  chairman 
of  the  papers  committee.  Business 
session  is  scheduled  for  4:35  p.m. 

with  the  meeting's  conclusion  set for  6:30  p.m. 

Columbia  Development 
COLUMBIA  RECORDS  Inc.  has 
developed  a  new  record-cutting 
technique,  the  thermal  engraving 
process,  now  being  used  for  long 
playing  microgroove  records.  The 
technique  produces  a  cleaner  groove 
with  greatly  reduced  loss  of  high 
frequencies,  William  S.  Bachman, 
director  of  engineering  and  de- 

velopment, Columbia  Records,  has 
revealed. 

CANADA  RATINGS 
U.  S.  Network  Shows  Lead 

AMERICAN  network  programs 
took  the  lead  in  the  national  rating 
report  of  Elliott-Haynes  Ltd.,  To- 

ronto, for  February.  First  10  eve- 
ning programs,  with  rating,  were: 

Charlie  McCarthy  36,  Fibber  Mc- 
Gee  &  Molly  34.1,  Radio  Theatre 
33.8,  Amos  'n'  Andy  33.8,  Our  Miss 
Brooks  28.2,  Bob  Hope  27,  Twenty 
Questions  25.3,  My  Friend  Irma 
25.2,  Aldrich  Family  23.8,  and 
Mystery  Theatre  22.2.  There  were 
a  total  of  40  commercial  network 
evening  programs  in  the  February 
rating  report. 

Five  leading  daytime  programs  were 
Big  Sister  16.1,  Ma  Perkins  15.7,  Happy 
Gang  (Canadian  program)  15.6,  Road 
of  Life  15.6,  and  Pepper  Young's  Fam- ily 15.5.  Leading  French-language  eve- 

ning programs  were:  Un  Homme  et son  Peche  39.2,  Radio  Carabin  34.9, 
Metropole  31.9,  Ralliement  du  Rire  27.6, and  En  Chantant  dans  le  Vivoir  25.2. 
Leading  French  daytime  programs 
were:  Jeunesse  Doree  29.5,  Rue  Prin- 
cipale  28.7,  Maman  Jeanne  23,  Quart 
d'Heure  de  Detente  22.9,  and  Grande Soeur  22.6. 

KRIC  Baseball 

FOR  the  fifth  consecutive  year, 
KRIC-AM-FM  Beaumont,  Tex., 
will  broadcast  all  games  played 
this  year  by  the  Beaumont  Rufneks, 
Class  AA  Texas  League  and  New 

York  Yankee  farm  'baseball  club, the  station  has  announced.  KRIC 
holds  an  exclusive  contract  with 
the  club  and  has  tentatively  ar- 

ranged to  feed  the  broadcasts  to 
other  Gulf  Coast  stations.  Last 

year  four  additional  stations  car- 
ried the  KRIC  originations.  Ed 

Dittert,  KRIC's  sports  director, 
again  will  handle  play-by-play,  the 
station  said.  Sponsorships  are  on 
a  cooperative  basis  with  local  mer- 

chants buying  time. 

WLAW-AM-FM  Lawrence,  Mass.,  signs 
off  at  midnig'ht  instead  of  2  a.m.  as  was 
previously  done,  seven  nights  weekly. 

The 'Late'  Mr.  Phillips 
DON  PHILLIPS,  disc  jockey 
of  the  early  morning  Farm 
and  Ranch  Hour  on  KTXL 
San  Angelo,  Tex.,  awoke  to 
find  he'd  be  a  little  late  for 
work,  a  fortnight  ago.  In 
great  haste,  he  phoned  the 
transmitter  to  say  he'd  be  in 
shortly.  He  dialed  what  he 
thought  was  7677,  the  trans- 

mitter number,  and  told  his 
story  to  the  sleepy  voice  on 
the  other  end.  Later  in  the 
day,  Mr.  Phillips  received  a 
call  from  A.  D.  Rust,  presi- 

dent of  WesTex  Broadcast- 
ing Co.,  owner  and  operator 

of  KTXL.  It  seems  the  num- 
ber Mr.  Phillips  called  in  the 

wee,  small  hours  was  7877, 
Mr.  Rust's  number.  Thanks 
to  a  boss  with  a  sense  of 
humor,  Don  Phillips  is  still 
heard  on  KTXL. 

SOME  20  million  Americans,  mainly 
in  rural  areas  and  small  towns,  eithei 
do  not  hear  regularly  and  clearly  anj 
radio  station  at  all  or,  at  best,  can  gei 
only  one  station,  according  to  Path- 

finder news  magazine. 

1930  —  1950 
20th  Anniversary  Year 

46.0 
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Royal  Oak,  Michigan 
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NEVER  to  be  one  who  -would  turn his  back  on  newsbreak,  Craig 
Lowe.  WSGX  Birmingham  news 

and  special  events  director,  slammed 
into  action  when  his  scheduled  Air 
Force  flight  to  cover  Caribbean  ma- 

neuvers for  station's  listeners  had 
change  of  plans.  Upon  arrival  in 
Washington  coinciding  with  end  of 
the  coal  strike,  Mr.  Lowe  contacted 
local  U.  S.  representative  who  was  able 
to  call  'William  Mitch,  president.  Dis- 

trict 20  L'MW,  Birmingham,  from  con- 
ference table.  L'sing  WMAL  Wash- ington facilities.  Mr.  Lowe  gave  WSGN 

listeners  first-hand  official  report  of 
signing  of  soft-coal  contract,  with  Mr. 
Mitch  urging  workers  to  go  back  on 
their  jobs. 

Teen-Agers  Program 
DIFFERENT  East  Bay  high  school  is 
featured  each  Saturday  on  KROW  Oak- 

land, Calif.'s  Teeiis,  Tunes  and  Topics 
show  conducted  by  Ray  Yeager,  disc 
jockey.  Students  of  selected  high 
school  pick  five  favorite  tunes  each 
week.  Interviews  by  Mr.  Yeager  of 
student  leaders  also  are  presented. 

WBZ-TT's  'Caravan' 
LOCAL  Caravan  of  Stars  bowed  to 
WBZ-TV  Boston  audiences  on  March 
16  with  Dick  Todd,  Canadian  singing 
star,  as  program's  first  guest  star. 
Other  celebrities  scheduled  to  appear 
on  weekly  shows  are  Frank  Fontaine, 
Mary  Ashworth,  Beatrice  Kay,  and 
others.  Program  originates  from 
WBZ  Radio  and  Television  Center 
Thursday  at  7:-30  p.m.  Caravan  is 
sponsored  by  Carpenter-Morton,  maker 
of  Carmote  paints.  Tom  Sawyer,  WBZ- 
TV  staflf  producer,  is  director. 

Radio  Chapel  Program 

ANSWER  to  broadcasters'  problems 
in  presenting  religious  programs  is  of- 

fered by  Allen  T.  Simmons,  owner  and 
operator  of  WADC  Akron,  Ohio.  Mr. 
Simmons  reports  debut  on  March  5  of 
hour-long  program  that  includes  local 
non-sectarian  preacher  and  staff  an- 

nouncer dramatizing  stories  of  Old  and 
New  Testament  and  reading  of  in- 

spirational poetry.  Called  The  Chapel 
by  the  Side  of  the  Road,  program 
urges  listening  public  to  attend  church 
of  choice  rather  than  attempt  to  pre- 

sent substitute  for  church  attendance. 
Week  following  premiere  of  program, 
Mr.  Simmons  reports,  brought  en- 

couraging mail  pull. 

'Helen  and  Budd' 
TOPICS  of  top  interest  of  day  are 
beamed  to  housewife  by  WKBW  Buf- 

falo's new  Mr.  &  Mrs.  show,  Helen  & 
Budd.  Principal  characters  on  pro- 

gram, heard  from  4  to  4:30  p.m.  Mon- 
day through  Friday  and  premiered 

JIarch   1.3,  are   Mr.   and   Mrs.  Budd 

Hulick.  Mr.  Hulick  is  best  remem- 
bered in  original  radio  show  Stoop- 

nagle  &  Budd,  What's  My  Name?  and 
other  network  programs.  Mrs.  Hulick 
is  veteran  of  stage  and  for  many  years 
was  active  in  her  native  Buffalo's 
women's  activities.  Show  also  provides music  renditions  and  interviews  with 
visiting  personalities. 

Aviation  History 

TRACING  history  of  aviation  from  its 
beginnings  to  present  day,  KNBH 
(TV)  Hollywood  March  17  started  new 
Jenny's  to  Jets  weekly  series.  Pro- 

gram features  showing  of  some  of 
greatest  motion  picture  films  on  avia- 

tion and  its  pioneers;  in  addition  to 
this,  noted  pilots  of  past  and  present 
appear  on  program  to  give  their  views 
on  future  of  aviation.  Col.  Charles 
E.  Hastins  Jr.,  pilot  in  both  World 
Wars,  produces  program. 

Promote  Savings  Bonds 
AIMED  at  promoting  U.  S.  Sa\angs 
Bonds,  WWDC-AM-FM  Washington 
has  begun  non-political  and  non-con- 

troversial program  called  Labor  Speaks 
in  cooperation  with  Treasury  Dept. 
and  organized  labor.  Program,  which 
is  heard  Tuesday  at  10  p.m.,  features 
speeches  by  labor  leaders  with  its 
theme-note  the  purchase  of  savings 
bonds. 

CKOY  Airs  Science 

SCIENCE  students'  appetites  are whetted  in  Excursions  in  Science, 
science  information  program  produced 
by  General  Electric  Research  Lab, 
Schenectady,  N.  Y.,  and  aired  weekly, 
Thursday  10:45  p.m.,  by  CKOY  Ottawa. 
Fifteen-minute  program  highlights 
informal  discussions  of  particular 
phase  of  science  by  leading  authorities 
in  field.  Material  covered  by  each 
broadcast  is  condensed  in  a  "scientific 
paper"  and  sent  to  listeners  upon  re- 

quest. 
Dignitaries  on  W'BUR  Script 

HOUR-LONG  documentary  on  WBUR 
Boston,  Boston  U.'s  station,  marked 
the  station's  inauguration  on  March  1. 
Written  into  script  and  playing  them- 

selves were  President  Daniel  L.  Marsh, 
of  B.  U.;  Mayor  John  B.  Hynes;  Gov. 
Paul  A.  Dever  and  Prof.  Samuel  B. 
Gould,  station  director  and  head  of  de- 

partment of  radio,  speech  and  dramat- 

HOWARD  J.  McCOLLISTER Regional  Representatives 
10660  BELLAGIO,  LOS  ANGELES  . 

ics  at  Boston  U.'s  school  of  public  re- lations. 

Baseball  Coverage 

MAJOR  LEAGUE  baseball  games 
emanating  from  the  East  will  be  broad- 

cast by  KALI  Pasadena,  Calif.  Station 
acting  as  Los  Angeles  outlet  for  new 
National  Liberty  Network,  will  carry 
broadcasts  of  National  League  games 
live  and  recreations  of  American 
League  contests. 

Airs  Practical  Politics 

COMBINING  education  programming 
with  political  analysis,  WMRN  Marion, 
Ohio,  carried  broadcast  from  Grey 
Chapel  at  Ohio  Wesleyan  U.  by  Guy 
Gabrielson,  chairman  of  the  Republican 
National  Committee.  Address  was 

in  conjunction  with  school's  insti- 
tute of  practical  politics.  Week  pre- 

viously, WMRN  aired  broadcast  by 
Mrs.  India  Edwards,  executive  direc- 

tor of  women's  division,  Democratic National  Committee. 

Science  Quiz 

WESTERN  Pennsylvania  high  school 
students  again  will  compete  for  college 
scholarships  in  1950  School  Science 
Experts'  quiz  series  to  be  heard  on 
KDKA  Pittsburgh  Monday  nights  for 
seven  weeks  beginning  March  27. 
Student  scientists  from  public,  private 

and  parochial  schools  in  KDKA  area 
will  take  part  in  competition  which  is 
held  annually  as  forerunner  of  Budd 
Planetarium  School  Science  Fair,  ex- 

hibition of  science  demonstrations 

planned  and  built  by  high  school  stu- 
dents. On  seventh  broadcast,  May  8, 

six  finalists  will  vie  for  "champion- 
ship" title  and  scholarship  awards.  Ed 

Young,  KDKA  production  chief,  will 
be  moderator  on  programs. 

Appeals  to  Women 
NEW  quarter-hour  television  series. 
Women  in  the  Neivs,  featuring  on- 
the-spot  films  of  happenings  regarding 
the  fairer  sex,  starts  on  KFI-TV  Los 
Angeles.  Program  features  Adelaide 
Hawley,  radio  and  fashion  reporter 
who  also  will  conduct  weekly  interview 
with  important  woman  personality,  in 
addition  to  servicing  and  editing  film 
recordings  being  filmed  by  camera 
crews  in  18  kev  cities  of  country. 

TR's  New  Accounts 

TRANSIT  RADIO  Inc.,  New  York, 
has  signed  four  new  advertisers 
this  month.  They  are  Bauer  & 
Black  (Blue  Jay  products)  started 
March  6,  through  Henri,  Hurst 
&  McDonald;  Bell  Telephone  of 
Pennsylvania,  through  Grey  & 

Rogers,  Philadelphia;  General 
Foods  (Birds  Eye  frozen  foods) 
through  Young  &  Rubicam,  March 
1;  Manhattan  soap  through  Duane 
Jones,  starting  in  mid- April.  Most 
contracts  are  for  52  weeks. 

The  stars  of 

today  and 
tomorrow 

are 

. .  with  the  new  era  in 
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BRITISH  RADIO 
Book  Studies  BBC  Monopoly 

BRITISH  BROADCASTING.  A  STUDY 
IN  MONOPOLY.  By  R.  H.  Coase. 
Cambridge,  Mass.:  Harvard  U.  Press. 
206  pp.  $2.75. 
IN  this  historical  study  of  the 
monopolistic  organization  of  broad- 

casting in  Great  Britain,  R.  H. 
Coase,  reader  in  economics  in  Lon- 

don U.,  describes  how  the  monopoly 
came  into  being.  He  then  consid- 

ers what  effect  it  had  on  the  devel- 
opment of  and  policy  towards  com- 

petitive services  such  as  wire 
broadcasting  and  foreign  commer- 

cial broadcasting  intended  for  lis- 
teners in  Great  Britain. 

The  volume  also  contains  a  sum- 
mary of  the  views  which  have  been 

held  on  the  monopoly  of  broadcast- 
ing in  Great  Britain  as  well  as  an 

examination  of  the  arguments  by 
which  the  monopoly  has  been  justi- 

fied. Book  also  is  timely  as  the 
BBC's  current  charter  expires  on 
Dec.  31,  1951. 

illlllllllillllllllllllllllllllllllllllill 

Amateur  Radio  Map 
AMERICAN  Radio  Relay  League 
of  West  Hartford,  Conn.,  has  an- 

nounced its  new  and  revised  edition 
of  the  Amateur  Radio  Map  of  the 
World.  A  four-color  special  pro- 

jection by  Rand  McNally,  the  map 
has  been  especially  prepared  for 
use  by  amateur  radio  stations  pri- 

marily in  their  "DX"  or  long-dis- tance international  communications 
activities.  Price  of  the  30  x  40  inch 
map  is  $2. 

Pictorial  Discs 

A  PICTORIAL  phonograph 
record,  designed  partly  for 
use  as  inexpensive  transcrip- 

tions of  radio  programs,  has 
been  developed  by  Vis-I-Disc 
Corp.  according  to  Inter- 

national Public  Relations 
Corp.,  which  represents  the 
record  firm.  The  new  records 
are  made  of  unbreakable  com- 

position plastic,  light  in 
weight,  and  will  be  produced 
for  78,  331/3  and  45  rpm  speeds 
in  7,  10  and  12-inch  sizes. 
Firm  uses  a  process  which 
permits  reproduction  of  art 
work  from  Kodachrome  in 
full  color  over  the  face  of  the 
disc. 

I^toductlon
  ̂  

JACK  EDMUNDS,  formerly  producer for  NBC  and  CBS  and  head  of 
program  operations  for  ABC  in 

Washington,  appointed  program  super- 
visor of  KPRC  Houston,  Tex.  From 

1931  to  1936  with  NBC,  he  produced 
the  Ed  Wynn  show,  Rudy  Vallee  Hour, 
Paul  Whiteman's  show  and  Chase  & 
Sanborn  show.  At  CBS,  where  he 
spent  four  years,  he  produced  the 
Andre  Kostelanetz  show,  Let's  Pretend, 
Sunday  afternoon  symphony  broadcasts 
and  Abe  Lincoln  in  Illinois  series. 

JOHN  S.  LUGT  joins  staff  of  KSL-TV 
Salt  Lake  City  as  producer.  He  for- 

merly was  with  New  York  Daily  News 
and  its  WPIX  (TV)  New  York  and 
also  with  Martin  Stone  Agency. 

HUGH  HOLDER  joins  staff  of  WCOG 
Greensboro,  N.  C,  as  program  direc- 

tor. He  formerly  was  with  WAYS 
Charlotte,  N.  C. 

STERLING  QUINLAN,  publicity  di- 
rector of  WBKB  (TV)  Chicago, 

named  program  director  succeeding 
E.  JOHNNY  GRAFF,  resigned  (see 
Agencies). 

M.  MAXINE  MULVEY,  formerly  of 
KOIL  Omaha,  Neb.,  joins  writing  staff 
of  KLZ  Denver. 

NEWTON  THOMAS  Jr.,  formerly 
with  WRVA  Richmond,  Va.,  joins 
announcing  staff  of  WXGI  Richmond. 
BILL  NEWMAN  appointed  chief  an- 
nouncer. 

JEFF  EVANS  joins  WLDY  Ladysmith, 
Wis.,  as  chief  announcer-engineer.  He 
formerly  was  chief  engineer  at  KRUL 
Corvallis,  Ore. 

GRETCHEN  THOMAS  appointed 
women's  director  of  WERE  Cleveland. 
She  formerly  was  with  WTAG  Wor- 

cester, Mass.,  and  WTIC  Hartford, 
Conn.  She  also  was  formerly  a  net- 

work actress. 

LUELLA  ENGEL  joins  WPFB  Middle- 
town,  Ohio,  to  conduct  her  own  show, 
devoted  to  homemaking,  Mon.-Fri. 
GUY  KIBBEE,  stage  and  screen  actor, 
joins  panel  of  Mutual-Don  Lee  Sports 
for  All  heard  Thursday,  8:30-8:55  p.m. (PST). 

TOM  CARR,  motion  picture  producer 
and  director,  signed  by  Gilford-Schlich- 

Wir'School  Time"  Helps 

CHICAGO  7 (See  Front  Cover) 

Clear  Channel  Home  of  the  National  Earn  Dance 

ter  Productions,  Hollywood  as  teleplay 
director  of  KECA-TV  Hollywood's  The Marshal  of  Gunsight  Pass.  Mr.  Carr 
also  will  prepare  film  package  series 
of  the  television  show.  JANE  ADRIAN 
joins  cast  of  Marshal  program. 
ERNIE  KERNS,  formerly  with  WAOV 
Vincennes,  Ind.,  joins  WCSI  (FM) 
Columbus,  Ind.  He  replaces  RONNIE 
MOORE  who  will  do  television  work 
in  Cincinnati. 
DICK  JOY  starts  as  announcer  on 
NBC  Light  Up  Time  and  KHJ  Holly- 

wood Nancy  Dixon  show. 
DICK  HAYMES  and  JO  STAFFORD 
signed  as  permanent  members  of 
weekly  CBS  Carnation  Contented  Hour 
starting  March  26.  Mr.  Haymes  will 
act  as  m.c;  Miss  Stafford  as  featured 
feminine  singer.  This  marks  first 

permanent  replacement  of  program's featured  singer,  Buddy  Clark,  who 
died  several  months  ago.  Program 
since  that  time  had  featured  different 
singers  from  week  to  week. 
MARY  MARLOW,  formerly  with 
Sammy  Kaye's  band,  joins  music  staff 
of  woe  Davenport,  Iowa.  She  will 
appear  on  both  radio  and  television. 

NORMAN  WHITE,  production  direc- 
tor, WJR  Detroit,  named  general 

chairman  of  Detroit  Goodfellow  foot- 
ball championship  game.  Game  is  a 

fund  raiser  for  needy  children  every 
Christmas. 
LEE  MORRIS,  announcer  at  WSB 
Atlanta,  Ga.,  is  the  father  of  a  boy. 
John  Lee. 
PATRICK 
MARCIA 
wood  and 

producers- 

of  a  boy, 

originated 
dependent Hollywood, 
Francisco. 

BILL  OSTBERG,  announcer  at  WTAG 
AM-FM  Worcester,  Mass.,  is  the  father 
of  a  girl,  Barbara  Louise. 
DON  QUINN,  writer  of  NBC  Fibber 
McGee  &  Molly  and  Halls  of  Ivy  shows, 
will  receive  Joe  Miller  award  as  "top 
gagwriter  in  the  country"  from  Gag- 
writers'  Institute.  Award  will  be  given 
during  observance  of  Institute's  Na- 

tional Laugh  Week,  April  1-8. 
JACK  GARDNER,  chief  announcer, 
KLAC  Hollywood,  is  the  father  of  a 
girl,  Valerie,  born  March  9. 
ED  EVANS,  film  program  director  of 
WPIX  (TV)  New  York,  is  the  father 
of  a  boy,  born  March  4. 

WKRC  CAMPAIGN 

Daytime  Listening  Stressed 

In  an  attempt  to  capture  the  over- 
all audience  lead  in  Cincinnati, 

CBS  outlet  WKRC  has  announced 
launching  of  a  programming  drive 
with  emphasis  on  daytime  listen- 
ing. 

Claiming  top  Cincinnati  Hooper 
for  evening  listening,  WKRC  has 
scheduled  six  local  shows  addition- 

MICHAEL  CUNNING  and 
DRAKE  CUNNING,  Holly- 
San  Francisco  TV  actors- 

directors,    are    the  parents 
Christopher.    The  Cunnings 
and  operated  Studio  A,  in- 
TV    production    studio  in 
before    moving    to  San 

ally  on  its  daytime  schedule.  Of 
these,  four  are  sponsored.  Neigh- 

borhood Grocery  Stores  and  Salad 
Time  vegetables,  respectively,  spon- 

sor a  housewives  interview  and  a 
song  and  chatter  show,  both  by 
Dave  Upson.  Ed  Libby's  platter 
giveaway  is  sponsored  by  the  Cin- 

cinnati Times-Star  and  two  early 
morning  news  shows  are  backed  by 
Feenamint. 

In  addition,  WKRC  announced 

acquisition  of  Procter  &  Gamble's 
daily  serials,  Guiding  Light  and 
Big  Sister,  contracts  for  15-min- 
ute  weekly  shows  for  Patricia  Stev- 

ens Modeling  School  and  Nash,  and 
announcements  for  General  Mills, 
"Skating  Vanities,"  Garrett  wines, 
Inhiston  and  Ladies  Home  Journal. 
The  campaign  is  in  charge  of  Gen- 

eral Manager  Herman  Fast  and 
Paul  Shumate,  program  director. 

WITH  plenty  to  pick  from.  Jack 
Baker,  disc  jockey  at  KTOK  Okla- 

homa City,  and  his  secretary  Delores 
Jones,  look  over  one  of  the  4,000 
letters  and  postal  cards  received 
from  his  listeners  during  a  90  da> 
period — and  all  produced  without  the 
benefit  of  giveaways,  the  station  says. 
Formerly  featured  for  about  eighf 
years  on  the  Don  McNeil  Breakfast  , 
Club,  Mr.  Baker  now  looks  aftei 

KTOK's  program  department. 

CONSOLIDATED  net  profit  aftei 
taxes  of  $1,225,912  reported  by  Emer 
son  Radio  &  Phonograph  Corp.  fo] 
13-week  period  ended  Feb.  4,  1950 
Figure  is  equal  to  $1.39  per  share  or 
879,805   shares  outstanding. 

The 

QUA 

in 

WQUA 

means  

Service  and 

QU  Antity Audience 
among  the  225.000 

People  in  the 

DAVENPORT  •  ROCK  ISLAND MOLINE    •    EAST  MOLINE 

WQUAK RADIO    CENTER,    MOLINE.  ILL 
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BROCK  CANDY  SHOW 
CBS  Debut  Set  for  April  1 

HILLBILLY  show,  the  Brock  Bar 
Ranch,  will  make  its  debut  April  1 
on  CBS  under  sponsorship  of  the 
rock  Candy  Co.,  Chattanooga,  Tenn. 
Originating  in  Richmond,  Va.,  the 
show  will  be  beamed  initially  on 
some  40  stations  in  13  Southern 
states  and  will  be  heard  Saturday, 
7-7:30  p.m. 

Preview  of  the  program  was  pre- 
sented last  Saturday  (March  18) 

on  WDOD  Chattanooga,  CBS  out- 
let, with  W.  E.  Brock  Jr.,  president 

of  the  sponsoring  firm,  as  m.  c. 
Others  present  included  Sen.  W.  E. 
Brock,  company  founder,  and  other 
members  of  the  Brock  family.  Ac- 

cording to  the  sponsor,  it  is  be- 
lieved to  be  the  first  time  a  Chatta- 

nooga manufacturing  plant  or 
commercial  enterprise  of  any  type 
has  contracted  for  a  continuous 
radio  advertising  program  on  a  na- 

tional hookup. 

DISCUSSING  the  April  1  CBS  debut  of  the  Brock  Bar  Ranch,  and  the  product, 
are  (I  to  r):  William  W.  Neol,  partner  in  Liller,  Neal  &  Battle,  Atlanta  adver- 

tising agency  which  has  handled  the  account  since  its  inception;  W.  E. 
Brock  Jr.,  president.  Brock  Candy  Co.;  Sunshine  Sue  (Mrs.  John  Workman), 

star  of  the  show,  and  Tom  Connolly,  manager  of  program  sales,  CBS. 

1950  'YEAR  BOOK'  ADDENDA 
CHANGES  and  additions  received  after  the  1950  Yearbook  went  to  press 
are  included  in  the  following  list  which  will  also  serve  to  correct  some 
errors  made  in  compiling  the  vast  volume.  For  convenience,  the  infor- 

mation is  arranged  numerically  by  Yearbook  page  number. 
Page  23— RCA  Executive  Personnel add:  Frederic  P.  Guthrie, 

assistant  vice  president  in 
charge  of  Washington  Dis- 

trict; Charles  Sandbach,  as- sistant vice  president. 
Page    55 — Consulting  Engineers  add:  L. J.  N.  du  Treil  &  Assoc.  204 

Homedale  Ave.,  New  Or- leans.   Tel.:   Audubon  0917. 
Page    94— KSBW    Salinas,    Calif.,  Dr. Harry  Morgan  is  chief  owner; 

Ken  Randolph,  general  man- ager; Robert  Knight  Cobb, 
chief  engineer.  National  rep.: 
Western  Radio. 

Page  99— KSPA  Santa  Paula,  Calif., C.  S.  Martin  is  commercial 
manager;  Hubert  Hernandez, 
promotion  manager;  Roy 
Sadlier,  chief  engineer. 

Page  100— KHUB  Watsonville,  Calif., Sen.  Luther  E.  Gibson  is 
owner;  George  W.  Grayson, 
general  manager  and  pro- 

gram director;  Richard 
Schmale,  chief  engineer. 
KVOR  Colorado  Springs, 
Col.,  Morrision  Parker  is 
program  director.  News  serv- 

ices are  AP  and  UP. 
Page  102— KPHC  Walsenburg,  Col.,  Tom G.  Banks  Jr.  is  owner  and 

general  manager;  Clem  Mor- 
gan, commercial  manager. 

Delete  Betty  Lessar,  pro- 
gram  director,    and  Harold 

Reed,  general  and  commer- cial manager. 
Page  108— WTOP  Washington,  D.  C, established  in  1926. 
Page  112 — WLAK  Lakeland,  Fla.,  es- tablished in  1936. 
Page  116— WALB  Albany,  Ga.,  under network  delete  MBS  and 

add  ABC. 
WIRK  West  Palm  Beach, 
Fla.  news  service  should  be 
AP  Instead  of  UP. 

Page  122— WGBA  Columbus,  Ga.,  A.  H. 
Chapman  is  president;  Ed  J. 
Hennessy,  commercial  man- ager; Ridley  Bell,  program 
director;  William  R.  Atkin- 

son, chief  engineer. 
Page-126— WVOP  Vldalia,  Ga.,  Loren 

Dorrough  is  chief  engineer. 
Page  148— WHO  Des  Moines,  add  Ralph 

Evans,  executive  vice  presi- dent; D.  D.  Palmer,  vice 
president  and  treasurer,  and 
William  D.  Wagner,  secre- 

tary of  WHO  and  WOC. 
Page  169— WFGM  Fitchburg,  Mass., Ansel  E.  Grldley  is  general 

manager;  Donald  L.  Coleman 
Jr.,  chief  engineer.  Address: 
455  Main  St.  Tel.;  6377. 
WLAW  Lawrence,  Mass., 
Albert  E.  Foster  is  station manager. 
WNBH  New  Bedford,  Mass., 
David  J.  Shurtleff  is  sales 
and  promotion  director.  De- 

WHY  TAKE  SECONDARY  COVERAGE 

of  Virginia's  FIRST  Market? 
Regardless  of  claims,  if  you're  trying  to  cover  Greater  Norfolk  from 

the  outside,  nature's  terrain  made  it  impossible. 
Only  Greater  Norfolk  stations  can  cover  it.  And  only  WSAP  can cover  it  at  lowest  cost. 
Availabilities  and  costs  from  Ra-Tel  will  prove  it. 

WSAP  .  .  ,  "solving  advertising  problems"  in  Virginia's  FIRST  market. 

WSAP ▼»  »■  PORTSMOUTH 
I4M  KILOCYCLES 

WSAP-  FM 

MUTUAL  NETWORK  AFFILIATES 

NORFOLK  NEWPORT  NEWS 

9»  7  MEGACYCUES  OR 
CHANNEL  J59 

B.  Walter  Huffington,  General  Manager Ask  Ra-Tel( 

lete:  Theo  M.  Healy,  com- mercial manager. 
Page  170— W  O  C  B  West  Yarmouth, 

Mass.,  Gerald  L.  Staten  is 
general,  commercial  and 
promotion  manager.  Delete: David  J.  Shurtleff. 

Page  179— WKNK  Muskegon,  Mich., Licensee:  N  &  K  Bcstg.  Co. 
on  1600  kc  with  1  kw.  Nick 
Kuris,  owner;  Don  Mann  is 
general  manager.  MBS  af- filiation and  use  Associated, 
Lang-Worth  and  UP. 

Page  194— KSTL  St.  Louis,  William  E. 
Ware  is  president  and  gen- 

eral manager;  R.  L.  Stuffle- bam,  assistant  general  and 
commercial  manager. 

Page  202— WOTW  Nashua,  N.  H.,  Ange- 
llne  Kopka  is  assistant  gen- eral manager;  Paul  Keefe, 
program  director. 

Page  214— WMCA-FM  New  York,  de- lete from  listing. 
Page  220— WIBX  Utica,  Ra-Tel  is  rep 

in  Chicago,  Dallas,  Atlanta and  Oklahoma  City. 
Page  235— WAND  Canton,  Ohio,  Wylle 

Lazear  is  commercial  man- ager. 
Page  240— New  CP:  St.  Marys,  Pa., 

Licensee;  The  Elk  County 
Bcstg.  Co.  on  1400  kc  and 
with  250  w.  Carl  H.  Simp- son, general  manager. 

Page  246— KSMI  Seminole,  Okla.,  Li- KSMI;  Bill  Hoover,  general manager;  V.  Pat  Murphy, 
station  manager. 

Page  275— WJZM  Clarksville,  Tenn., 
Joseph  R.  Fife  is  commer- cial and  sales  promotion manager. 

Page  290— KELT  Electra,  Tex.,  Bill  F. Lindsay  is  general  manager; 
Jack  Edwards,  program  di- rector; Sydney  R.  Sanders, 
chief  engineer. 

Page  294— KXYZ  Houston,  Tex.,  delete Reese  Reinecker  as  vice 
president  and  general  man- ager   and    substitute  Fred 

Page  308— WCVA  Norfolk,  Va.,  Wil- 
liam Manrov  is  chief  engi- neer. Delete  Frank  Facenda 

and  Stanley  Strickland. 
Page  319— WMON  Montgomery,  W.  Va., 

Sy  Merns  is  program  director 
replacing  James  Holmes. 

Page  320— WRFW  Eau  Claire,  Wis., 
Robert  Froemming  is  pro- 

gram manager;  Oscar  Slelaff, chief  engineer. 
Page  322— WKTY  La  Crosse,  Wis.,  now 

an  ABC  affiliate. 
Page  324— WTMJ  Milwaukee,  Wis.,  R. 

G.  Winnie  is  station  and  com- 
mercial manager  of  WTMJ- AM-FM-TV. 

Page  346— Add  William  Esty  Co.  Inc., 100  E.  42nd  St.,  New  York. 
Tel.:  Murray  Hill  5-1900.  T. 
D.  Luckenblll,  vice  presl- 
ident  in  charge  radio;  Kend- all Foster,  vice  president  in 

charge  TV;  Richard  Grahl, tlmebuyer. 

Radio  Accounts:  Colgate- Palmolive-Peet;  R.  J.  Rey- 
nolds; Piel's  Beer.  TV  Ac- 

counts: R.  J.  Reynolds;  Na- 
tional Carbon  Co.;  Piel's 

Beer;  Colgate  -  Palmolive  - Peet;  M  &  M  Candy. 
Page  348 — Gardner  Adv.  Agency,  Radio 

Dept.  should  read:  E.  A.  W. 
Schulenburg,  vice  president 
in  charge  of  media  and  re- search; Champ  Humphrey,, 
media  director;  John  C. 
Naylor,  John  Hetherington, 
Grace  McMullan,  timebuyers. 

Page  351 — Add  Hetzler  Adv.  Agency 
Inc.,  Third  Natl.  Bldg.,  Day- 

ton, Ohio.  Tel.:  Fulton  4803. 
Kenneth  T.  Hurst,  radio  and 
television  director. 

Page  353 — Kudner  Adv.  Agency,  Radio Dept.  should  read:  Myron  P. 
Kirk,  executive  head  of  ra- dio and  television;  A.  W. 
Reibllng,  business  man- ager; William  Templeton, 
production  manager;  Carlos 
Franco,  tlmebuyer;  Edmund 
Cashman,  radio  director. 

Page  355 — McCann-Erickson  Adv. 
Agency,  telephone  number 
of  Chicago  Office  should  be 
9-3701. 

-MBS  Counsel  under  Kirk- 
land.  Fleming  add:  Percy 
H.  Russell  Jr. 
MBS  Central  Division,  Car- 

roll H.  Marts  is  sales  man- 
ager of  Central  Division. -Under  Communications  Car- 
riers list:  Press  Wireless  Inc. 

1475  Broadway,  New  York 
18.  Tel.  Bryant  9-5030.  Wil- liam J.  McCambrldge,  presi- dent. 
-Department  of  Agriculture, 
correct  soelling  of  Mrs. 
Elizabeth  S.  Pitt. 
-Under  Frequency  Measuring 
Services  add:  L.  J.  N.  du 
Treil  &  Assoc.,  204  Homedale 
Ave.,  New  Orleans.  Tel.: Audubon  0917. 

Page  388- 

Page  515- 

Page  528- 

Page  542- 

NBC  signs  with  Washington  Park  and 
Arlington  race  tracks,  both  Chicago, 
for  exclusive  broadcast  rights  to  eight 
top  races  starting  in  June  and  con- 

tinuing through  September. 

Liill-WORTH 

ymm  imiogra.\is,  inc. 

1  13  W.  57  th  STREET 
NEW    YORK    19,    N.  Y. 

J^ctwork  Calibre  Programs 

at  JCocal  Station  Cost 
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"OSC  Fulton,  N.  Y.,  reports  it  is 
conducting  unique  experiment 
in  sponsor  education  Wednes- 

day, March  22.  In  conjunction  with 
Chamber  of  Commerce  station  will 
hold  dinner  at  which  sponsors  and 
prospective  sponsors  will  meet  sta- 

tion's staff  members.  They  will  be 
told  how  radio  advertising  can  bene- 

fit them  and  how  to  use  radio  more  ef- 
fectively in  order  to  obtain  larger  sales 

response  than  is  possible  in  other 
media.  Those  present  also  will  receive 
advance  information  on  WOSC's  future 
program  plans  and  hear  advance 
broadcasts  of  future  programming 
highlights. 

Bag  Promotion 
TO  produce  series  of  one-minute  inter- 

views now  being  broadcast  24  times 
weekly  over  WLAW  Lawrence,  Mass., 
Chief  Announcer  Richard  Hickox  trav- 

eled 1,000  miles  by  automobile.  Spon- 
sored by  Megowan  Educator  Food  Co. 

of  Lowell  and  Chicago,  series  is  being 
presented  to  listeners  to  stimulate 
consumer  interest  in  new  Educator 
Saltine  container  called  "Inner  Crisp" 
bag.  Grocers  in  WLAW  listening  area 
were  interviewed  regarding  their  opin- 

ions on  value  of  container.  As  addi- 
tional promotion,  participating  gro- 

cers were  provided  with  supply  of  post 
cards  by  Megowan  Co.  to  mail  to  cus- 

tomers and  friends  to  notify  them  of 
times  they  would  be  heard  over  station. 

Square  Dance  Promotion 
KWG  Stockton,  Calif.,  McClatchy 
Broadcasting  Co.  outlet,  and  sponsor 
report  all-out  promotion  of  recent 
broadcasts  of  The  Saturday  Night 
Square  Dance.  Station  sent  letters  to 
leaders  of  all  dance  groups  in  listening 
area  informing  them  of  broadcasts  and 
carried  sp'ot  announcements  and  news- 

CBS
  ̂ 

Affi
liat

e 

600  on  Your  Dial 

5000  WATTS 

Southwest  Network 

Roderick  Broadcasting  Corp. 
Dorranee  D.  Roderick 

President 
Val  Lawrence 

Vice  President  &•  Gen.  Mgr. 
R«pr«t«nted  Nationally  by 

TAYLOR.  BORROFF  <&•  CO.,  INC. 

Reach  This  Rich  Market 

Through  Your  Soulhwesleihi  SaJesmari  ' 
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paper  advertising  on  show.  In  turn, 
Dunlap's  Dry  Goods  Co.,  sponsor,  had 
store  personnel  dress  in  square  dance 
costumes  and  featured  square  dance 
fashions.  Square  dance  music  also  was 
played  over  store's  public  address  sys- tem all  day  long. 

'Name  the  Stars' 
OFFERING  $3,500  in  prizes  for  the 
winning  answers,  WEAU-AM-FM  Eau 
Claire,  Wis.,  has  been  conducting  its 
"Name  the  Stars"  contest  in  which 
persons  are  asked  to  identify  44  radio 
stars  whose  pictures  are  run  in  news- 

papers, along  with  50  words  or  less  on 
"My  favorite  WEAU  star  is.  .  .  ." 
Station  reports  that  "Name  the  Stars" 
offers  tremendous  "tune-in"  hypo  to 
listeners.  Car  offered  as  first  prize 
is  displayed  daily  in  surrounding  towns 
and  second  prize,  spinet  organ,  is 
played  on  air  each  evening. 

Breweries  for  Lombardo 

BREWERIES,  among  purchasers  of 
The  Guy  Lombardo  Shou',  produced  and 
transcribed  by  Frederic  W.  Ziv  Co., 
are  being  sent  promotion  pieces  by 
Ziv  Co.  Prepared  by  W.  B.  Philley, 
sales  promotion  manager,  mail  piece 
is  sent  to  president  of  every  brewery 
in  country — with  carbon  copy  of  letter 
going  to  ad  agency  of  each  brewery. 
Letter  points  out  show's  consistent  top 
ratings  in  key  markets.  As  "read  on" inducement,  name  and  address  of 
recipient  are  typed  in  red  ink. 

Limerick  Contest 

BOY  or  girl  sending  in  best  conclud- 
ing line  for  any  one  of  three  limericks, 

is  being  awarded  new,  completely 
equipped  bicycle  by  WXKW  Albany, 
N.  Y.'s  Sherb  Herrick  on  his  850  Club, 
heard  weekdays.  Contest,  closing 
March  31,  is  in  conjunction  with  World 
Music  Inc.'s  publishing  of  "Bicycle 

Song." 
Turner's  Pull 

MORE  THAN  1,400  requests  for 
handicraft  tool  sales  catalog  were  re- 

ceived by  Ulmer  Turner  after  one-time 
offer  during  debut  of  his  new  WBKB 
(TV)  Chicago  show.  Hobbies  for  Profit, 
station  reports.  Show  is  sponsored 
by  Warner  Electric  Co.  Mr.  Turner, 
who  demonstrates  home  handicraft  that 

can  be  converted  into  profit  items,  is 
news  editor  of  station.  He  is  spon- 

sored for  52  weeks  through  Paul  Grant 
Agency,  Chicago. 

Favors  From  KCBS 
PARTY  favors  carrying  promotional 
material  plugging  Party  at  the  Palace, 
new  Mon.-Fri.  audience  participation 
show,  sent  to  trade  by  KCBS  San 
Francisco.  Material  contained  brief 
profile  on  M.C.  Bill  Weaver,  Vocalist 
Ellen  Connor  and  Ray  Hackett  and 
his  orchestra,  stars  of  program.  Wal- 

ter Conway,  KCBS  promotional  man- 
ager, originated  promotion  stunt. 

Hotel  Tie-in KENYON  &  ECKHARDT,  New  York, 
distributed  2,500  cards  to  hotel  patrons 
visiting  city,  as  promotional  tie-up 
with  The  Ford  Theatre  production  of 
"Room  Service"  on  WCAU-TV  Phila- 

delphia. Cards  calling  attention  to 
Ford  drama  and  hotel's  room  service 
were  placed  on  tables  in  hotel  rooms. 
Twelve  hundred  cards  were  distributed 
to  conventioneers  of  Hotel  Greeter's 
Assn.  meeting  at  Benjamin  Franklin 
Hotel.  In  addition  red  and  white  cards 
with  attached  lapel  pins  in  shape  of 
keys  were  sent  to  radio  and  TV  editors 
throughout  country.  Cards  read: 
"Recipient  will  please  use  this  key  as  a 
reminder  to  enjoy  'Room  Service'." 

'Daytime  Drama'  Parade 
FASHION  line,  featuring  McKetrick- 
Williams  Co.  designs  named  after  10 
best  known  Procter  &  Gamble  day- 

time serials,  has  been  announced. 
Called  "Daytime  Drama"  dresses,  each 
product  reflects  P&G  shows.  Among 
them  are  "Peggy  Young"  (Pepper 
Young's  Family-NBC)  and  "Anne  Ma- 
lone"  (Young  Dr.  Malone-CBS) .  Kick- 
off  of  promotion  will  be  first  of  nation- wide series  of  fashion  shows  at  Stork 
Club  luncheon  in  New  York.  Projects 
to  be  bolstered  by  program  commer- 

cials and  other  forms  of  advertising. 

'Sell  With  Del' 
"YOU  Sell  With  Del"  is  bold-face 
legend  on  new  direct  mail  promotion 
piece  sent  to  trade  by  KPIX  (TV)  San 
Francisco.  Copy  tells  of  proven  sales 
effectiveness  of  KPIX  afternoon  disc 
jockey  show  featuring  former  band 
leader  Del  Courtney.    "When  you  buy 
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participations   on   the   Del   Courtney  1 
show,"  copy  advises,  "you  take  your 
place  on  the  show  with  the  outstanding 
personalities  who  regularly  visit  the  u, 
Del    Courtney    Show — Rudy    Vallee,  j 

Peggy  Lee.  .  .  ." j Cue  From  Tailor 
CUE  from  tailor  is  taken  by  Mutual 
in  its  promotion  of  "Mister  Plus." 
Mailing  piece  is  headed  "Mister  Plus 
presents  the  fit  that  suits"  and  dis- 

plays pair  of  shears.  Inside  of  folder 
advises  advertisers"  "how  to  custom- 
tailor  the  airwaves"  by  "tailoring  their 
coverage  to  match  their  marketing  pat- 

terns as  snugly  as  they  can."  Reason 
why  "this  network  radio  fabric  is  the 
most  serviceable  ever  made,"  folder 
reads,  is  because  of  Mutual's  "flexi- 

bility." 

Multi-color  Pencils 

PENCIL  that  writes  in  multi-colors 
(user  can  write  in  four  colors  in  a 
single  stroke)  is  being  distributed  by 
Rex  Dale,  m.  c.  of  WCKY  Cincinnati's Makebelieve  Ballroom  for  service 
charge  of  10^.  In  conjunction  with 
pencil  distribution,  Mr.  Dale  holds  4| 
weekly  "doodling"  contest  with  the 
winner  sending  in  the  best  four- 
colored  "doodle"  receiving  a  $10  prize,  fli 

WDSU-TV  Sets  Pace 

TWENTY-PAGE  Sunday  supplement 
of  the  New  Orleans  Times  Picayune 
on  March  5  was  devoted  exclusively  to 
television.  WDSU-TV,  as  only  TV 
station  operating  in  the  area,  high- 

lighted section  both  in  news  stories 
and  in  advertisements.  According  to 

Robert  D.  Swezey,  station's  general 
manager,  paper's  circulation  of  320,000 
readers  "cannot  help  but  stimulate 
television  interest."  Mr.  Swezey  pre- dicts number  of  TV  sets  in  the  New 
Orleans    area    number    about  20,000 

Hi 

KCOL  Rifle  Trophy 

MARKSMANSHIP  award— KCOL  Rifle 
Trophy — was  presented  to  Lafayette, 
Col.,  rifle  team  early  this  month  by 
Herb  Hollister,  KCOL  Fort  Collins, 
Col.,  owner.  Team  was  winner  of  the 
northern  division  championships  of 
Colorado  Rifle  Assn.,  broadcast  over 

KCOL  by  Sports  Director  Jack  Hitch-iJW cock.  Follow-up  promotion  is  display 

of  trophy  in  all  member  clubs'  towns. 
WDTV  (TV)  Camera  Miniature  *j) 

MINIATURE    TV    camera— 4y2  inch; 
ceramic — distributed  at  first  anniver- 

sary dinner  of  WDTV  (TV),  DuMonf^ 
TV  Network  owned  and  operated  out- 

let in  Pittsburgh,  is  responsible  for/  II 
flood  of  complimentary  letters  from  the 
200  guests  at  Jan.  24  affair,  according(  ̂  
to  station.    Miniature  was  designed  byr[ 
Harry  Munson,  WDTV  film  director. 

Personnel 
ANDY  MURPHY,  former  publicity 
writer  at  ABC  and  NBC  Chicago,  joins 
press  staflF  of  WBBM-CBS  Chicago. 

FRANCIS  X.  ZUZULO,  MBS"  assistant director  of  press,  named  to  board  of 
directors  of  U.  of  Missouri  Alumni 

Assn. 
MARTHA  CURRY,  formerly  of  NBC 
Hollywood  press  staff,  and  Dennis 
Buckley  have  announced  their  mar- riage. 

spOt 

contact 
JOSEPH  HERSHEY  McGILLVRA.  INC. 

366  Modison  Avenue,  New  York 
MJrroy   Hill  2-8755 
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New  Business 

IS  trio  chatting  at  coclctail  party  during  the  IRE  convention  and  show  in 
^ew  York  March  6-9  includes  (I  to  r):  Haraden  Pratt,  chief  engineer,  Mackay 
Jladio  and  former  president  of  IRE;  FCC  Comr.  Frieda  Hennock,  and  Raymond 

Guy,  manager,  NBC  radio  and  allocations  engineering. 

I  Agencies 

j  (Continued  from  page  10) 
jffices  in  Beverly  Hills,  New  York  and  San  Francisco.    Prior  to  joining  Asso- 

ciated, Mr.  Welborn  for  four  years  had  his  own  Los  Angeles  agency,  Marion Welborn  &  Assoc. 

pED  WHITE,  manager  of  Beaumont  &  Homan,  Seattle,  appointed  public  in- 
'formation  chairman  for  Seattle-King  County  Chapter  of  American  Red  Cross 
'•ampaign. 

ii.  S.  (Bud)  SPENCER,  West  Coast  radio  and  television  director  of  Foote,  Cone 
*ii  Belding,  is  the  father  of  a  boy,  William  Jeffrey,  born  March  11. I 

LeNNETH  W.  AKERS,  president  of  Griswold-Eshleman  Co.,  Cleveland,  ap- 
'lointed  to  managing  committee   of   Advertising   Hall   of   Fame.  Committee 
j.|lamed  annually  to  supervise  operation  of  Advertising  Hall  of  Fame. 

ilOBERT  JOHNSON,  formerly  with  Ross  Roy  Inc.  of  Hollywood,  Calif.,  and 
[^jreviously  with  Detroit  office  of  agency,  joins  Kenyon  &  Eckhardt  Inc.,  Holly- 
tji'ood,  as  publicity  contact  on  Lincoln-Mercury  Dealers  Assn.  account. 

EDERAL  Adv.  Inc.,  New  York,  acquires  entire  floor  of  383  Madison  Ave. 
jjJirectly  opposite  its  present  quarters.    On  April  1  agency  will  move  and  con- 
j.UDlidate  its  entire  staff  in  that  space.    For  past  two  years  accounting  and  re- 
,i„earch  departments  have  been  located  at  1  Park  Ave. 
t- 
)II^ATZ  Adv.,  San  Francisco,  moves  to  new  quarters  in  Russ  Bldg. 
le  ( 
ifiDWARD  S.  KELLOGG  Co.,  Los  Angeles,  opens  Portland,  Ore.,  offices  in 
illrsanama  Bldg.  at  534  S.W.  Third  Ave.    Phone  is  Broadway  0710. 

j  PROTECT  YOURSELF,  your  STAFF,  your  ClIENTS 
from  the  daily  hazard  of 

LIBEL,  SLANDER,  INFRINGEMENT  OF 
COPYRIGHT,  INVASION  OF  PRIVACY 

Arising  from  Editorializing,  Speeches,  Newscasts,  Ad  libs,  Financial 
Comment,  Mystery  Plots,  Gossipy  Announcements,  Man-on-the-street 
Interviews. 

Hundreds  of  Broadcasters  and  Newspapers  guard  this  continu- 
ous  hazard    with    our   special,    tailored-to-the-risk  Insurance. 

USE  CAUTION— LADY  LUCK  IS  A  DESERTER! 
IT  COSTS  SO  UTTLE  TO  BE  SURE  WITH  INSURANCE. 

For  details,  write  to  the  Pioneer  in  this  line. 

EI»IPLOYERS  REINSURANCE  CORPORATION 

Insurance  Exchange  Bldg.       —       Kansas  City,  Mo. 

(Continued  from  page  12) 

finals,  and  annual  East-West  all-star  game.    Agency:  Maxon  Inc.,  New  York. 

BLATZ  BREWING  Co.,  Milwaukee,  March  30,  renews  sponsorship  of  Roller 
Derby,  ABC-TV,  Thurs.,  10:30  p.m.  to  conclusion,  for  additional  26  week  period. 
Program  will  be  carried  by  13  ABC-TV  stations. 

AMERICAN  OIL  Co.,  Baltimore,  renews  Carnegie  Hall  on  ABC,  Tues.,  8-8:30 
p.m.,  for  13  weeks  effective  March  28.  Company  has  sponsored  show  three 
years.    Agency:  Joseph  Katz  Co.,  Baltimore. 

JULES  MONTENIER  Inc.,  Chicago  (Stopette  deodorant),  will  begin  sponsorship 
on  April  12  of  What's  My  Line,  CBS-TV  quiz  program  now  heard  on  Thursday 
evening,  but  changing  to  alternate  Wednesdays  in  9-9:30  p.m.  time-slot.  Agency: 
Earle  Ludgin,  Chicago. 

WANDER  Co.,  Chicago  (Ovaltine),  renews  effective  April  27  Howdy  Doody 
on  NBC-TV,  Mon.-Fri.,  4:45-5  p.m.  segment.    Agency:  Grant  Adv.,  Chicago. 

LIBBY,  McNeill  &  LIBBY,  Chicago  (food),  April  7  cancels  My  True  Story 
on  ABC,  Mon.-Fri.,  9-9:25  a.m.  (CST).  Agency:  J.  Walter  Thompson  Co., Chicago. 

aopLe  •  • 
R.  C.  PECK,  who  has  been  with  Cities  Service  Oil  Co.,  New  York,  since  1946, 
appointed  advertising  and  promotion  manager,  succeeding  ROBERT  S.  BLOUNT, 
recently  named  sales  manager  of  Boston  Division  of  Cities  Service. 

ARCHIBALD  R.  GRAUSTEIN  Jr.,  director  of  market  research  for  Thomas  J. 
Lipton  Inc.,  New  York,  resigns  to  rejoin  Lever  Bros.  Co.,  as  director  of  market 
research.  He  originally  joined  market  research  department  of  Lever  shortly 
after  graduation  from  Massachusetts  Institute  of  Technology  in  1937. 

JACK  C.  GRIFFIN,  account  executive  with  Sherman  &  Marquette  Agency, 
Chicago,  appointed  advertising  and  sales  promotion  coordinator  of  Consolidated 
Grocers  Corp. 

FLIGHT  TO  CUBA 

KGW  Newsmen  Cover  Trip 

MASS  flight  of  private  planes  to 
Havana,  Cuba,  which  left  Port- 

land, Ore.,  Feb.  25  under  sponsor- 
ship of  the  Portland  Chamber  of 

Commerce,  is  being  accompanied 
by  two  representatives  of  KGW, 
Portland's  NBC  affiliate.  The  pair 
are  Bob  Thomlinson,  director  of 
special  events  and  chief  announcer, 
and  Earl  E.  Peterson,  technical 
supervisor.  They  are  handling, 
respectively,  a  tape-recorded  com- 

mentary on  the  proceedings  and 
supervision  of  all  radio  equipment. 

The  flight,  second  such  sponsored 
by  the  Portland  Chamber  and 
covered  by  KGW,  numbers  86  light 
planes,  244  pilots  and  passengers, 
and  is  accompanied  by  a  USAF 
C-46  "Commando"  from  the  403rd 
Troop  Carrier  Wing.  The  big  ship 
will  act  as  tour  press  and  head- 

quarters ship.  Mr.  Thomlinson  and 
Mr.  Peterson  served  in  similar 

capacities  on  last  year's  flight  to 
Portland,  Me. 

The  tour  is  composed  of  business- 
men, farmers,  civic  and  commercial 

leaders  from  the  Northwest.  Dual 
purpose  is  to  take  a  vacation  and 
promote  the  Portland  Rose  Festival, 
Pendleton  Roundup,  Oregon  itself 
and  the  Pacific  Northwest.  The 
tour  has  contacted  44  stations,  in- 

cluding five  in  Havana,  as  well  as 
all  networks  and  their  newsmen  and 
the  various  chambers  of  commerce 
along  the  route. 

Meet 
m.  WiLS . . . 

SALESMAN 

LANSING.  MICH. 
who  covers  the 

ENTIRE  AREA 

Ask  Your 

RAMBEAU  ̂  

WILS 

Lansing's  Most  Powerful  Station 
1320  kc. — 1000  Watts 

DAY  &  NIGHT 
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WESTERN  RADI0-1V  MEET Hints  for  Effective  Educational  Programs 

"ANY  RADIO  program  that's  good 
enough  for  children  will  have  in- 

terest for  adults,"  Gloria  Chandler, 
of  Gloria  Chandler  Productions, 
New  York,  declared  at  the  March 
4  afternoon  general  session  of  the 
Third  Annual  Western  Radio-Tele- 
-vision  Conference,  meeting  in 
Seattle. 

Miss  Chandler  offered  a  series 
of  recommendations  for  effective 
children's  programming  to  the  85 
assembled  educators  and  public 
service  radio  specialists: 

1.  start  with  a  good  story,  one  that 
"builds  in  interest  and  dramatic  in- tensity as  it  goes  along. 

r.  Push  a  button  in  the  child's  imagi- 
nation, capitalizing  on  his  actual  ex- 

perience. 
3.  Give  the  young  listener  a  chance 

to  participate— for  example,  by  singing 
along  with  the  program. 

4.  Don't  be  afraid  to  try  new  forms, Tiew  technique  approaches,  which 
should  be  adapted  to  the  material  being "used. 

Miss  Chandler's  observations 
came  in  the  conference's  closing 
panel  on  "What  Gives  a  Program 
Interest,"  fourth  of  a  two-day  series 
of  general  sessions. 

Jennings  Speaks 
Speaking  at  the  March  3  session, 

George  Jennings,  director  of  the 
•Chicago  Radio  Council  and  presi- 

dent of  the  National  Assn.  for  Edu- 
cation by  Radio,  told  the  gathering: 

^'If  you  can  get  cne  teacher  in  a 
school  building  interested  in  radio 
as  a  teaching  tool,  it  won't  be  long iDefore  that  interest  spreads 
throughout  the  building.  And  it 
then  very  soon  extends  beyond  the 
building — to  the  parents." 

He  cautioned,  however,  that  ra- 
dio programming  for  in-school 

listening  must  be  built  in  close  co- 
operation with  teachers  and  cur- 

riculum people,  in  order  to  supple- 
ment most  effectively  the  regular 

classroom  teaching  program. 
On  television's  usefulness  in 

public  service  programming,  Lee 
Schulman,  pro?rram  director  of 
KING-TV  Seattle,  noted  that  the 
high  expense  of  video  operations 
usually  requires  that  public  serv- 

ice ventures  be  combined  with  com- 
mercial possibilities. 

At  an  earlier  session,  Don  S. 
Somerville,    school    specialist  in 

radio  at  Oregon  State  College,  pre- 
dicted that  in-school  use  of  tele- 
vision would  develop  five  times  as 

rapidly  as  had  radio  in  schools. 
He  recommended  that  stations  and 
networks  let  the  teachers  know 
what  is  available  in  suitable  pro- 

grams for  students. 

Speaking  on  "Letting  the  Public 
Know  About  Programs,"  Milo 
Ryan,  associate  professor  of  jour- 

nalism at  the  U.  of  Washington 
and  former  promotion  director  of 
KIRO  Seattle,  urged  the  educators 
and  others  interested  in  public 
service  programming  to  cooperate 
fully  with  commercial  stations  to 
build  audiences,  particularly  for 
one-shot  shows.  Responsibility 
rests  with  the  person  requesting 
the  show  to  help  provide  the  audi- 

ence, he  asserted. 
Tom  Herbert,  public  relations 

manager  of  the  Seattle  Chamber 
of  Commerce,  emphasized  that  those 
concerned  with  educational  and 
social  agency  efforts  must  cure 
themselves  of  the  idea  that  commer- 

cial stations  are  required  to  put  on 
such  programs. 
John  C.  Crabbe,  radio  director 

of  the  College  of  the  Pacific,  Stock- 
ton, California,  was  re-elected 

chairman  of  the  Western  Radio- 
Television  Conference,  and  Mrs. 
Inez  Richardson  of  Stanford  U., 
Palo  Alto,  was  re-elected  treasurer. 
Elected  to  the  new  post  of  public 
relations  coordinator  was  James 
M.  Morris,  program  manager  of 
KOAC  Corvallis,  Ore.  Los  Angeles 
was  selected  as  the  site  of  the 
fourth  annual  conference,  to  be  held 
in  1951.  William  Sener,  director  of 
the  radio  department  at  the  U.  of 
Southern  California  and  manager 
of  KUSC  Los  Angeles,  was  named 
1951  Conference  chairman. 

Harold  E.  Maples 

HAROLD  EDMUND  MAPLES, 

59,  general  manager  and  vice  chair- 
man of  the  board  of  Albert  Frank- 

Guenther  Law,  New  York  advertis- 
ing agency,  died  March  5  in  St. 

Petersburg,  Fla.  Mr.  Maples  had 
been  with  the  a'jency  since  1928. 

for  a  better-than-ever  BUY 
IN  OHIO'S  THIRD  MARKET 

5,000  w  AM  50,000  w  FM 1390  KC  105.1  MC 

WFMJ 
BASIC  ABC  FOR  YOUNGSTOWN 

ASK  HEADLEY  REED 

Chatting  between  sessions  of  the 
Western  Radio-Television  Confer- 

ence are  (I  to  r) :  Allen  Miller, 
manager,  KWSC  Pullman,  U.  of 
Washington;  John  C.  Crabbe, 
KCVN  Stockton,  Calif.,  College  of 
the  Pacific,  conference  chairman, 
and  Luke  Roberts,  director  of  edu- 

cation, KOIN  Portland,  Ore. 

SUPPORTS  FCC 

Craney  Hits  Trafficking 

NORTHWEST  broadcaster  E.  B. 

Craney  has  told  FCC  "the  extent  to 
which  trafficking  in  authorizations 
granted  by  the  Commission  has 
been  permitted  or  attempted  has 
been  a  genuine  menace  to  the  radio 

industry  in  recent  years."  He  sup- 
ported FCC's  proposal  to  automati- 

cally forfeit  the  construction  per- 
mit for  any  station  which  is  sold 

before  pro.crram  tests  commence 
[Broadcasting,  Jan.  16]. 

FCC's  proposed  rules  "would 
halt  an  important  aspect  of  this 
trafficking,"  Mr.  Craney  asserted. 
He  added,  "I  have  personal  knowl- 

edge of  several  recent  instances  in 
which  the  holders  of  construction 

permits  granted  by  the  Commis- 
sion have  made  no  serious  efforts 

to  construct  a  station,  but  very 
strenuous  efforts  to  sell  the  per- 

mits." Mr.  Craney  indicated  the 
salability  of  CPs  "can  even  be  used 
as  a  club  over  existing  broadcast- 

ers" with  the  latter  being  forced 

to  "buy  off  potential  competition." 
Mr.  Craney  stated  he  believed 

that  so-called  hardship  cases  would 
be  very  infrequent  and  noted  that 
"the  possibility  of  hardships  .  .  . 
would  be  a  fair  risk  for  the  Com- 

mission to  impose  on  every  appli- 
cant." Mr.  Craney's  station  in- 
terests include  KXL  Portland, 

Ore.;  KXLF  Butte,  KXLJ  Helena, 
KXLL  Missoula  and  KXLQ  Boze- 
man,  Mont.,  and  KXLY  Spokane, 
Wash. 

BMI  Honored 

TRIBUTE  to  service  of  Broadcast 
Music  Inc.  was  paid  by  the  Alabama 
Broadcasters  Assn.  at  its  March  10- 
11  meeting,  held  at  Huntsville.  The 
association  noted  that  BMI  is  cele- 

brating its  10th  anniversary  as  an 
industry  source  of  music.  Presi- 

dent Carl  Haverlin  and  the  staff 
were  commended  along  with  board 
members  for  their  service  and  their 
encouragement  of  fresh  material 
and  new  talent. 

■1  i 

TRAFFICKING? 

I  ronton  'CP'  Is  Offeree^ 

A  QUESTION  of  potential  traf 
ticking  in  frequencies  was  raised 
as  printed  penny  postcards  werd 
circulated  fortnight  ago  offering  J* 
station  for  sale  as  soon  as  the  con' 
struction  permit  is  issued  by  FCC. 

The  cards  carried  the  name  o' 
James  Coston,-  748  Nellie  Ave: 

Florence,  Ala.,  and  said  his  Wash' ington  attorney  "advises  that  m: 
application  for  CP  for  Irontoi 
[Ohio]  has  been  processed  to  poin 
where  a  CP  will  be  issued  when  sit^ 
selected. 

"The  price  is  $1,750.  First  comt 

first  served." FCC  authorities  said  their  rec 
ords  show  an  Ironton  applicatioj. 

for  1230  kc  with  100  w  filed  b"^ Coston-Tompkins  Broadcasting  Co^ 

a  partnership  of  James  Goodric- Coston  and  Julian  Lanier  Tomi 
kins.  ' 

The  application  has  been  set  fc'  j; hearing  March  29  with  a  competing 

application  of  David  W.  Jefferie for  the  same  facilities  at  Irontoi 
Mr.  Jefferies,  however,  has  pet, 
tioned  for  dismissal  of  his  applic 
tion. 

Cancelling  Proposal 
The  Commission,  in  a  mo\ 

against  trafficking  in  frequencie 
has  pending  a  proposal  to  cane 
(with  certain  limited  exceptions 
any  CP  which  is  transferred — c, the  transfer  of  which  is  sought  i 

an  application  filed  with  FCC — b' fore  the  station  begins  progra 
tests  [Broadcasting,  Jan.  16]. 
The  Coston  card  carries  th 

query:  "WANT  TO  OWN  A  UJ 
DIO  STATION  IN  A  CITY  0 
19,500  WITH  NO  R.ADIO  STi! 

TION  NOW?"  j' It  continues: 
Ironton,  Ohio,  1940  U.  S.  census  h 

population  of  15,851  (estimated  ne 
at  19,500),  94%  native  born  whi 
6,800  telephones  ...  26  manufacti 
ing  plants  .  .  .  payroll  over  $10,25 

000  ...  6  building  and  loan  coi' panics  ...  2  banks  ...  3  hot« 
...  3  hospitals  .  .  .  school  cover 
stadium  seating  3,600  ...  5  pictu-fl 
shows  ...  31  churches.  All  aul 
mobiles  have  agencies  there.  I 
business  district.  Marting  Ho 
would  like  to  have  station  in  th' 
building.  Citizens  want  a  stati< 
Ashland,  Ky.,  8  miles  away,  has 
station  and  population  of  35,000  a 
Russell,  Ky.,  3  miles  away  with  3,( 
population  has  no  station.  Seve: small  towns  close  by  in  trade  ar^^ 
GO  AND  SEE  IRONTON  FOR  YOU SELF  

Television  &  Radio  Management  Consultant 
Bond  BIdg.,  Wash.  5       National  21^ 
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NOYIK  ANSWERS 

FCC  Query  on  Series 
y,.  S.  NOVIK,  president  of  WLIB 
Xew  York,  has  asserted  in  a 
letter  to  the  FCC  that  the  station 
had  not  invited  opponents  of  a  Fair 
Employment  Practices  Commission 

air  their  views  after  the  station 
broadcast  a  series  of  editorials 
supporting  FEPC,  because  to  do  so 
would  have  been  to  cause  "contro- 
/ersy  where  no  controversy,  in  fact, 
5xists." 
Mr.  Novik  stated  his  position  in 

i  reply  to  an  FCC  inquiry  as  to 
.vhat  affirmative  action  the  station 
;ook  to  seek  out  views  differing 
from  those  presented  in  its  three- 
iay  editorial  series  on  FEPC  Jan. 
15-17. 

"The  question  of  whether  the  obli- 
gation of  the  licensee  is  satisfied  if 

le  merely  makes  the  time  available,  if 
equested,  or  whether  he  must  affirma- 
ively  seek  out  and  present  a  differing 
)oint  of  view,  depends  basically  upon 
he   'controversial   issues'  involved," 
*Ir.  Novik  wrote.    "There  are  situa- 

j  ions  where  WLIB  might  editorialize 
and  not  permit  an  opposing  point  of 
Iriew  to  be  presented  even  though  the 
'l)pposer  could  claim  that  the  issue  is 
'  ;ontroversial;  a  fortiori,  in  a  case  such 
S  is  that,  WLIB  would  not  affirmatively 
leek  out  opposers  and  present  their 
)oints  of  view." 
The  issues  of  religious  and  racial 

:  wlerance,  said  Mr.  Novik,  may  be  op- 
posed by  an  "isolated  few,"  but  WLIB 

'eels  that  neither  issue  is  controversial. 
'  "A  disservice  if  not  actual  danger 

j^krould  result  if  we  even  permitted  a 
^liferent    point    of   view    to    be  ex- 

pressed," he  said. I 
i|  Mr.  Novik  said  that  if  the  station 
1  iditorialized  on  "such  highly  con- 
roversial  issiies  as  government 
pending,  U.  S.  vs.  U.  S.  S.  R.  rela- 

J|;ions,  present  legislation  affecting 
b.  P.'s  or  birth  control,  WLIB 
rould  not  only  'afford  oppor- 
kmity'  to  those  who  opposed  our 
ioint  of  view  but  would  affirma- 
itvely  seek  out  and  present  a  dif- 

i*erent  point  of  view  either  as  a 
pecial  broadcast,  or  in  the  form 

'fif  a  debate  or  round  table  discus- 
'i^ion." 

-R  EXPANDS 

m 
trii 
hili|- 

Adds  San  Francisco  Office 

m-R  REPRESENTATIVES  Inc., 
*'^ewly  organized  station  repre- 
'"'jntative  firm,  has  opened  a  San 
''^rancisco  office,  Frank  M.  Headley, jjijfesident,  announced  last  week. 
«i|  James  M.  Alspaugh,  former  ac- 
iitjunt  executive  of  John  Blair  & 

30.,  and  before  that  an  accoun
t  ex- 

tutive  of  KJBS  San  Francisco, 
is  been  named  manager  of  the 
i-R  San  Francisco  office,  which  is 
icated  at  814  California  St.  Tele- 
lone  is  Exbrook  2-3407. 

Why  buy  2  or  more... 

do  1  big  sales  job 

on  "RADIO  BALTIMORE" 
Cop.toct 
ED  WARD 
PETRY  CO. WBAL 

Mmhm^ip  CertiCtcate OF  imm  JVFH^ 

  —  ^  ̂      ._feskSMJcy,,WHO,  Des. Moines^  Iowa_ 
having  gualifice  for  mcmWship  in  accordance  with  die  Coitstitulioij is  enrtiKeti  as  an 

ACTIVE  MEMBEH 

and  By  -  Laws, 

of  the  N;iiionajl  Assocktitm  of  Radio  News  Direciofs.  U.  S.  A. 
In  testrawny 

.'htm>f,  tttc  Prfciidtrm  and  Exv< 
s  aad  rhe  AsmciatUyn  sei»i  her* 

itive  Sf-rrfitory  have  athpi^ni 
<>  on  tile  date  next  writxen 

Reproduction  of  the  neiv  NARND  meynhership  certificate. 

SHELBY  CASE 

FCC  Examiner  Revises  Ruling 

REVISED  initial  decision  was  is- 
sued by  FCC  Hearing  Examiner 

J.  D.  Bond  last  week  to  deny  ap- 
plication of  Shelby  Broadcasting 

Co.  for  a  new  AM  station  at  Cen- 
ter, Tex.,  on  1490  kc  with  250  w 

fulltime. 
Examiner  Bond  found  that  he 

was  unable  to  determine  the  actual 
legal  and  ownership  status  of  the 
applicant,  a  co-partnership  of  O.  L. 
Parker  and  A.  C.  Childs  of  Center. 
The  finding  declared  that  on  Jan. 
9,  1949,  certain  partnership  inter- 

ests were  sought  to  be  transferred 
to  outside  parties  and  the  owner- 

ship stiuation  is  now  in  dispute  and 
confused.  Examiner  Bond  further 
criticized  the  applicant  for  not  in- 

forming FCC  of  changes  as  they 
occurred.  Original  initial  decision 
of  last  September  was  set  aside  for 
further  hearing  in  December. 

The  initial  ruling  concluded  with 
the  following  remarks: 
Even  if  we  had  before  us  a  legally 

and  financially  qualified  applicant  we 
would  be  unwilling  to  grant  the  instant 
application.  The  necessity  for  com- 

plete candor,  unquestioned  honesty  and 
unfailing  dependability  in  the  relation- ships of  broadcast  station  licensees  to 
this  Commission  demand  that  license 
applicants  exhibit  a  higher  degree  of 
responsiveness  and  integrity  than  has 
been  demonstrated  by  this  partnership 
and  its  partners.  They  undertook  to 
secure  money  from  another  station  per- mittee in  exchange  for  abandoning  the 
application  prior  to  the  first  hearing 
without  disclosing  that  fact.  They 
sought  to  conceal  the  individual  and 
partnership  interests  from  a  potential 
creditor  of  one  partner. 
They  failed  to  advise  the  Commission 

at  the  further  hearing — or  voluntarily 
to  do  so  thereafter — of  the  intervening 
changes  of  control  which  they  brought 
about.  They  conspired  to  cause  un- 

disclosed strangers  to  become  secretly 
.the  real  parties  in  interest  in  the  ap- 

plication. They  tried  to  transfer  the 
rights  to  the  construction  permit 
presaged  by  the  Initial  Decision  with'- out  advising  the  Commission. 
And  finally  they  entangled  aU  of 

these  trans?  cti'ns  wi*h  secret  condi- 
tions so  confusing  that  the  present 

ownership  rights  of  and  to  the  partner- 
ship are  not  discernible.  The  appli- 
cant and  its  partners  have  clearly 

shown  such  irresponsibility  of  con- 
duct, attitude  and  comprehension  as 

to  merit  no  conclusion  but  that  the 
applicant  lacks  the  legal,  financial  and 
other  qualifications  which  must  inhere 
in  a  broadcast  station  licensee. 

RADIO  EDITORIALS 
WHLI  Cites  Civic  Influence 

SUCCESSFUL  and  efficient  use  of 
radio  editorials  designed  to  marshal 
public  opinion  and  spur  action  on 
the  community  level  is  claimed  by 
WHLI  Hempstead,  L.  I.,  following 
the  recent  railroad  disaster  at 
Rockville  Centre,  L.  I. 
WHLI  sent  its  special  events 

crew,  together  with  News  Director 
Jerry  Carr  and  Public  Affairs  Di- 

rector Arthur  E.  Paterson  Jr.  to 
the  scene  of  the  accident  for  inter- 

views and  other  data.  Then  the 

station  prepared  an  editorial  call- 
ing for  prompt  installation  of  a 

safety  device,  and  urging  listeners 
to  write  to  the  Public  Service  Com- 

mission. A  second  editorial  was 
aired  24  hours  later  asserting  that 
human  failure  alone  was  not  re- 

sponsible for  the  accident,  and  that 
the  PSC  had  been  negligent. 

After  the  second  editorial  was  re- 

peated, public  opinion  was  "imme- 
diate and  forceful,"  WHLI  reports, 

with  PSC  ordering  a  hearing  the 
next  day  and  ordering  installation 
of  the  safety  device.  In  addition, 
the  Nassau  County  grand  jury  de- 

cided to  launch  a  sweeping  probe. 
WHLI  reports  it  was  deluged  with 
mail  and  telephone  calls  support- 

ing its  stand. 

NARND  SCROLLS 

Certificates  Being  Mailed 

NATIONAL  Assn.  of  Radio  News 
Directors  is  mailing  to  paid-up 
members  permanent  NARND  mem- 

bership certificates,  according  to 
Jack  Shelley,  of  WHO  Des  Moines, 
NARND  president. 

The  certificate  was  drawn  up  by 
John  Bills  of  WQAM  Miami,  Fla., 
member  of  the  board  of  directors 

and  chairman  of  the  group's  con- 
tinuing study  committee  of  the  wire 

services.  Mr.  Bills,  who  had  the 
certificates  engraved  and  printed, 
is  shipping  them  out  for  signature 
by  Mr.  Shelley  as  president  and 
Soren  H.  Munkhof,  WOW-TV 
Omaha,  Neb.,  as  executive  secre- 

tary. 

"The  idea  of  these  certificates," 
Mr.  Shelley  said,  "is  to  give 
NARND  members  something  in  the 
way  of  a  permanent  indication  of 
their  membership,  suitable  for 
framing  and  display  on  a  news- 

room wall.  .  .  .  We  think  it  is  an- 
other step  toward  solidifying  the 

prestige  with  radio  management 
and  the  general  public  which 
NARND  has  increasingly  enjoyed." 

PREMIUM  MEET 

Moron  To  Speak  on  Radio-TV 
AMONG  the  top  executives  to  speak 
before  the  National  Premium 
Buyer's  Exposition  in  Chicago  to  be 
held  March  28-31,  will  be  Joseph 
H.  Moran,  vice  president  of  Young 
&  Rubicam.  Mr.  Moran  will  dis- 

cuss "Premium  Promotion  by  Radio 

and  Television." Other  speakers  will  be  Carl  W.  Heil- berg,  president  of  Consumer  Products 
Sales  Inc.,  Chicago;  James  Harvey 
Jefferies  of  Brown  &  Williamson 
Tobacco  Co.,  and  Harold  Bean,  vice 
president  of  the  Curtis  Circulation  Co., 
Philadelphia.  E.  C.  Stevens  Jr.,  vice 
president  of  International  Silver  Co. 
and  vice  president  of  Premium  Adver- tising Assn.  of  America  Inc.,  sponsor 
of  the  event,  will  preside. 

Farr  Joins  NAB 
SIDNEY  FARR,  Corpus  Christi, 
Tex.,  attorney,  has  joined  the  NAB 
legal  staff  as  an  attorney  and  as- 

sistant to  Don  Petty,  general  coun- 
sel. He  succeeds  Richard  Jencks, 

who  resigned  recently  to  accept  a 
post  on  the  CBS  legal  staff,  and 
joins  Vincent  Wasilewski,  as  an NAB  attorney. 

HARRY 
BURKE Gcn'l.  Mgr. 
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Classified  Advertisements 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 

Wanted  10c  per  word — $1  minimum.  Help  Wanted  20c  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 

charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 
sertion Deadline  two  weeks  preceding  issue  date.  Send  box  replies  to 

Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 

BROADCASTING  is  not  responsible  tor  the  return  of  application  material 

(transcriptions,  photographs,  scripts,  etc.)  forwarded  to  box  numbers. 

Help  Wanted 

Managerial 

Established  FM  station  with  pending 
AM  apphcation  for  250  watts  fulltime located  excellent  market  suburban  to 
New  York  City  desires  experienced 
manager  willing  make  normal  invest- ment and  take  full  responsibility  opera- tion. Give  details  background  first letter.  Box  541E.  BROADCASTING. 
Highly  attractive  opening  for  manager of  station  in  major  Minnesota  market 
whose  inclinations  and  past  record 
show  topnotch  sales  ability.  Guarantee 
plus  commission  plus  override  plus 
opportunity  for  part  ownership.  Write 
Box  557E.  BROADCASTING. 
Station  KOEL,  Oelwein,  Iowa,  500  watts 
daytime  on  950  kc  has  an  immediate 
opening  for  a  station  manager.  Also 
needs  a  chief  engineer.  Write  full 
details  to  Harry  Flower,  Oelwein,  Iowa. 

SalesTncn 
1000  watt  network  station  in  Eastern 
Michigan;  excellent  market;  15%  com- mission (which  will  not  be  cut)  against 
drawing  account.  Box  437E,  BROAD- CASTING^  
Wanted — Salesman,  salary  fifty  dollars 
week  plus  commission.  Unless  you  are 
a  hard  worker  and  hustler  do  not 
apply.  Box  439E,  BROADCASTING. 
Good  opening  for  experienced  sales- 

man for  money  making  250  watt  sta- 
tion and  large  affiliate  weekly  news- 

paper in  wealthiest  rural  market  in 
south.  Good  salary  plus  commission  on 
combination  deal.  Car  necessary.  Box 
493E.  BROADCASTING.  
Salesman  for  5  kw  network  station  in 
western  Michigan  city  of  110,000.  Real 
opportunity.  Give  full  details  and  fi- nancial requirements.  Box  508E, 
BROADCASTING.  ^ 

Announcers 
Hillbilly  announcer  and  double  in 
straight  announcing,  clean,  sober,  ex- perienced.    Midsouth.     Box     3  8  7  E, 
BROADCASTING.  
Wanted — Experienced  mailorder  pitch- man  for  50  kw  station  i'laugurating  all 
night  programming.  Send  disc,  salary 
wanted  and  proof  of  your  ability  to  pull 
mail,  first  reply.  Only  sober,  con- scientious men  need  apply.    Box  394E, 
BROADCASTING.  
Announcer  with  first  class  license.  $60 
per  week  for  right  man.  Send  full 
details.  Box  438E,  BROADCASTING. 
Can  place  young  man  with  first  ticket, 
as  announcer-engineer.  Very  little  an- nouncing. Progressive  North  Carolina 
independent.  Will  consider  inexperi- 

enced man.  Box  451E,  BROADCAST- 
ING^  
Announcer-newsman-writer  wanted  by 
network  affiliate  California  station. 
Good  voice,  writing  ability  essential. 
Salary  about  S300  monthly.  Send  disc, 
picture,     background    to     Box  476E, 
BROADCASTING.  
Alabama  ABC  affiliate  has  immediate 
opening  for  capable  announcer,  strong 
on  news  and  part  time  sports.  Only 
sober,   able,   experienced  need  apply. 
Box  482E,  BROADCASTING.  
A  real  deal  McNeil.  If  you're  on  the ball,  Paul  and  can  run  a  good  morning 
show  both  hOlbilly  and  pop  don't  wait, contact  us  at  once.  Send  all  details 
including  picture,  disc  and  salary.  Box 
514E.  BROADCASTING.  
Announcer,  experienced,  must  have 
RCA  board  experience  for  network 
station  in  West  Florida.  Send  full  de- 
tails  Box  515E.  BROADCASTING. 
Baseball — Class  A,  national  sponsor, 
good  station,  permanent  staff  job  if 
satisfactory.  Southern  city,  metropoli- tan area  200.000.  Send  letter,  photo, 
recording  (play-by-play  if  possible) 
and  salary  expected.  Promptness  im- perative.   Rush    reply    to    Box  540E, 
BROADCASTING.  
Sports  director  5  kw  midwest  Mutual. 
Must  be  able  to  do  play-by-play  pro basketball,  baseball,  football.  Send 
audition  disc  and  full  particulars.  Box 
552E,  BROADCASTING. 

Help  Wanted  (Cont'd) 
Wanted — Deep  south  NBC  affiliate 
needs  capable  staff  man  with  at  least 
two  years  experience.  Excellent  oppor- 

tunity for  the  right  man.  Station  lo- cated in  expanding  market  over  100,000 
population.  Studios  air-conditioned.  If 
interested,  send  audition  platter,  pic- 

ture, references,  and  minimum  starting 
salary  expected.  Box  551E,  BROAD- CASTING^  

Immediate  opening  in  southern  Minne- 
sota station  for  sports  and  DJ  an- 

nouncer. Right  man  can  earn  extra 
money  by  selling.  Submit  audition disc  and  full  details.  Box  553E,  BROAD- CASTING^  

Combination  man.  Send  disc,  photo, 

bac^round    to   WBSC.  Bennettsville, Announcers  sales  experience  wanted  in 
every  radio  station  to  sell  and  announce 
our  new  auction  audience  rating  pro- 

gram. Keep  your  station's  listening audience  checked  daily.  Ten  out  of 
eleven  accounts  by  telephone.  Collect 
customer  lists  for  big  merchandise. 
Natural  for  both  AM  and  TV..  Apply 
by  letter  only  to  Lee  Hollingsworth, 
WKBS,  Oyster  Bay,  L.  I..  N.  Y.  

Technical 

Chief  engineer  for  5  kw  network  sta- tion in  western  Michigan.  Give  full 
details  and  salary  requirements.  Box 
507E.  BROADCASTING.  
Immediate  opening  experienced  engi- 

neer-announcer, send  picture,  qualifi- 
cations, salary  expected  with  first  ap- plication.  WMJM,  Cordele,  Ga.  

Wanted  immediately:  Two  combination 
engineer-announcers.  Starting  salary 
$60.00  week.  Must  have  first  phone  li- 

cense. Send  audition  disc  and  photo- 
graph to  station  WRJW,  Picayune, Mississippi.  

Production-Programming,  others 
Producer-teacher  for  university,  young 
all  types  of  shows,  strong  on  drama 
and  live  music.  Must  have  degree  and 
both  commercial  and  teaching  experi- 

ence. Send  transcript,  photo  in  first 
letter.  Box  481E.  BROADCASTING. 

Situations  Wanted 

Managerial 
Manager:    Forget    your  management 
problems.    Present    manager    of  5000 
watt    western    station    tired    of  cold 
weather  and  plans  to  locate  in  Cali- 

fornia.   Twenty    unusuallj'  successful 
years  of  management  in  both  radio  and 
newspaper.    Best   of   qualifications  in 
economical  operation,  sales,  promotion, 
programming,  plus  an  outstanding  rec- 

ord in  employee  relations,  public  rela- tions and  a  leader  in  civic  affairs.  My 
first  concern  is  not  size  of  station  but 
rather  location  and  community  oppor- 

tunities for  myself  and  family.  Avail- 
able anytime  plus  immediate  personal interview.  Box  412E,  BROADCASTING. 

Topflight  station  manager  considering 
change  for  good  sound  reasons.  Cur- rently managing  a  midwestern  network 
station.  Previously,  a  commercial  man- 

ager.   Experienced    in    all    phases  of 
operations.    Prefer    Gulf    Coast  area, 
will   appreciate   and   consider  all  in- ouiries.    Box   415E.  BROADCASTING. 
Successful  manager  desires  change.  Ag- 

gressive, experienced,  civic-minded;  17 years  in  radio,   past  10  as  manager; 
completely  competent  in  programming, 
promotion,  especially  sales.  Interested 
in  operating  station  only  as  a  dominant substantial  business,  not  as  a  sideline 
or  hobby.  Can  increase  prestige  and 
profit;  prefer  midwest  local  or  regional. Your  chance  to  engage  a  hard  working 
executive  before  the  business  honey- 

moon ends.   Complete  details  on  re- 
quest. Write  Box  430E,  BROADCAST- ING^  

Commercial  manager,  desirous  of  re- 
locating. Will  accept  good  sales  offer. 

Family  man.  Sober,  young,  industrious. 
Makes  sales  and  holds  them.  Three 
years  commercial  manager,  ten  years 
all  phases.  Contract.  Box  496E,  BROAD- 
CASTING. 

Situations  Wanted  (Cont'd) 

Salesmen 
Executive  type,  dynamic,  aggressive, 
successful,  experienced,  college,  seeks 
sales  opportunity.  Box  479E,  BROAD- 
CASTING^  

Denver  University  radio-business  grad- 
uate, fully  experienced  salesman.  An- 

nounce, write,  control  operator.  Mar- ried, hard  worker,  aggressive  with excellent  sales  record  and  references. 
No  high  pressure  methods,  have  car. 
Seeking     advancement.     Box  512E, BROADCASTING.  
Versatile  college  grad  with  excellent 
voice  and  appearance  desires  sales  or 
announcing  opportunity.  Radio  ex- perience. Prefer  radio  or  TV  sales. 
Single,  sober.  Box  517E,  BROADCAST- 
ING^  

I  can  sell,  give  me  a  try.  Experience 
in  acting,  directing  and  writing.  NBC 
training.  Willing  to  travel.  Box  529E, BROADCASTING.  
Desire  sales  position.  Proven  results  my 
best  qualification.  New  England.  Box 
546E,  BROADCASTING. 

Announcers 

Combination,  announcer-board  opera- 
tor. Thoroughly  trained  all  phases.  De- 

sires position  small  station  to  gain  ex- perience. Married,  no  children,  27. 
Sober,  reliable  and  willing  to  work 
hard  for  reasonable  salary.  Go  any- where.   Disc    and    photo.    Box  68E, BROADCASTING.  

Excellent  sportscaster.  Desires  base- 
ball 1950.  Single  or  team.  Present  50 

kw  staff  and  sports.  College.  Mar- ried.    Box  324E,  BROADCASTING. 
Sports  director.  Play-by-play  baseball, basketball,  football,  boxing.  College 
graduate.  Married.  Top  references. 
Presently  employed,  seek  security  with 
TV  future.  Box  340E,  BROADCAST- 
ING^  

Combination  office  man,  announcer. 
Handle  all  work  in  both  departments. 
Full  experience.  Sixty  dollars.  Vir- ginia.   Box   345E,  BROADCASTING. 
Announcer — Good  staff  man.  Two  years 
experience.  College  background,  mu- sic major.  Speech  and  dramatics  at 
Columbia  University.  Presently  em- 

ployed metropolitan  New  York  station 
which  anticipates  cutting  staff.  Excel- lent dj,  authoritative  news  reporting, 
straight  commercial  announcing.  Im- agination, versatility;  warm,  sincere style.  Best  of  references.  Age  29, 
married,  one  child.  Disc  on  request. 
Box  362E,  BROADCASTING. 

Top  sportscaster,  excellent  play-by- 
play, listener  appeal,  employed,  avail- able immediately,  references.  Box  388E, 

BROADCASTING. 
Announcer  with  first  phone.  3  years 
combination  experience,  but  prefer 
programming  and  production  to  en- gineering. Know  programming  and 
can  write  live  copy.  Presently  em- ployed 250  w  Mutual  in  combo  capacity. Commercial  announcing,  news,  DJ 
shows  and  some  sports.  Will  travel. 
Box  402E,  BROADCASTING. 
Experienced  announcer,  5  years  all 
phases.  Live  shows  and  news  man  25, 
single,  excellent  background.  Prefer 
midwest  but  will  consider  any  reason- able offer  anvwhere.  Disc  available. 
Box  403E,  BROADCASTING. 
Announcer,  3  years  all  phases.  Also: 
news  and  edit,  traffic,  program  and 
continuity.  Present  job  good  but  seek 
better  future.  $75  minimum  with  higher 
potential.  Anywhere.  Box  4  1 7  E  , 
BROADCASTING. 

Experienced  sportscaster.  Football, 
basketball,  play  -  by  -  play.  Special 
events,  news,  staff  work.  Desires 
chance  at  basebaH  play-toy-play.  Box 
453E,  BROADCASTING. 
Ten  years  experience  as  announcer, 
newsman.  Seek  change  to  another 
northeast  station.  Will  consider  a  P.D. 
job.  Box  460E,  BROADCASTING. 
Hey!  Good,  straight  staff  announcer available  immediately  (experienced). 
Hear  me.  Box  467E,  BROADCASTING. 
Announcer,  23,  single,  veteran,  college 
grad.  Prefer  some  sports.  Also  write 
and  operate  board.  Will  travel  any- where. Some  experience,  want  more. 
Disc,  photo  available  immediately.  Box 
477E,  BROADCASTING. 

Sportscaster  and  commercial  announcer, 
three  years  experience,  all  phases,  age 
25.  married,  college.  Personal  interview, 
will  travel,  consider  all  answers.  Box 
478E,  BROADCASTING. 

Situations  Wanted  (Cont'd) 
Sportscaster  experienced,  play-by-plaj| 
baseball,  basketball,  staff.  Young,  mari 
ried.  Box  480E,   BROADCASTING.  ] 
Announcer  with  first  class  engineerinj  i 
license.  Age  23.  20  months  experience 
news,  sports,  disc  jockey,  straight  arq  ' nouncing  and  special  events.  Box  iS4h  k BROADCASTING.  ;  i 

Announcer  experienced  three  years  a;  i 
phases.  Prefer  small  midwest  statlo:  f 
with  selling  possibilities  but  will  con  5 
sider  and  answer  ail  replies.  Repl-  ; 
Box   48fiE,  BROADCASTING. 
Two  years  commercial  experience.  Fin* voice,  versatile.  Ability  to  sell!  Aval 
able.  Single.  Will  travel.  Box  492P BROADCASTING. 
Three-way  combination.  Announce?  j 
engineer-copywriter  offers  eleven  yea]_  . broadcast  experience.  Educated,  matui^  f 
staff  announcer.  Nine  years  as  chi<7 
engineer,  including  installations.  Soli 
copy  in  quantity.  Permanent  locatic essential;  adequate  salary  desirabiyt 

Box  494E,  BROADCASTING.  *^ Seven  years  experience  250-50  kw.  Al  I 
nouncing,    production,  programmin, 
some   sales.    Specialties   ad-lib,  mai 
order.  Available  April  15th  or  befor;  S 
Particularly  interested  Texas,  but  fi  y 
anywhere.    Good    reason   for  leavir- present  position.  Box  497E,   BROAI:  :i 
CASTING. 
Play-by-play  announcer,   5  years  e:  - perience.  baseball  specialty.  Availab 
immediately.  Box  499E,  BROADCAS":' ING. 
Announcer-musician,    aU-round    mat  - 
Married,     music     experience,  twebj 
years.  Travel,  disc,  photo.  Box  501. 
BROADCASTING. 
Announcer,  versatile,  news  specialtj  ij 
Three  years  commercial  experieno;  jo 
Seeks  permanent  location.  Box  502j  | BROADCASTING .  J  I: 

Announcer-copywriter,  husband-wi< team.  Proven  record  of  client  sati 
faction.    Immediate    reply    to    goo.  _ 
permanent-type     offer.        Box  503$! 
BROADCASTING. 
Experienced  announcer -writer.  Hea" on  news,  DJ,  production.  Operate  co 
sole.  Best  references.  Tape  availab): 
Box  505E.  BROADCASTING 
Announcer,  college  degree.  Gradua 
leading  radio  school  Radio  City.  Exc in  commercial  copy,  newscasting,  E 
sportscasting.  Know  operation  of  co 
trol  board.  Waiting  for  initial  chanc 
Disc  available  upon  request.  Box  518 BROADCASTING.   

Engineer  -  announcer  -  writer.  Expe 
enced.  Specialty:  classical  and  fc 
music.  Car.  Box  519E,  BROADCAS ING. 

Why  waste  words?  Topnotch  announc 
deejay.  Experienced,  single,  since: references.  All  replies  promptly  a 
swered.  Box  520E,  BROADCASTING :  t 
Announcing,  sports,  play  -  by  -  pie 
writing.  Good  voice,  excellent  bac; 
ground,  references.  Year's  experienc  i Box  521E,  BROADCASTING 
I  can't  get  a  job  without  experienc 
and  can't  get  experience  without  a  jQfc;, 
What's  a  fellow  who  knows  he  r.  t 
talent  to  do?    Can  announce,  run  c(f  Jf 
trol  board  and  write  commercials  : 
continuity.  Married,  will  travel.  B^ 
523E,  BROADCASTING. Announcer — All  phases  radio,  anythi»i, 
and  everything  required  of  staff  m^  J 
News,  commercials,  DJ,  console,--: 
years  experience.  BS  Degree.  Box  53P  a 
BROADCASTING 
Announcer,  college  graduate  '50,  see start.  Salary,  location  secondary.  Wr news   and  continuity.  Have  ideas   f  ̂ 
cheap  live  shows.  Box  531E,  BROAil CASTING 
Ambitious  young  man,  adept  in 
phases  of  announcing  and  cons; 
operation.  Good  play-by-play.  Repe 
am  very  ambitious.  Box  532E,  BROA CASTING. 

Radio    school    graduate.    Good  voi 
Wants  a  start.  Married,  age  27.  E  ' 534E.  BROADCASTING. 
Combination  man,  available  early  Ap 
Prefer  250  watt  station  in  west  ; 
southwest,  preferably  Arizona.  J 
538E,  BROADCASTING 
Experienced  sportscaster,  play-by-p baseball,    football,    basketball,  st 
Copyrighted  15  minute  sports  feati Young,  family  man.  Disc  will  tell 
Box  543E.  BROADCASTING. 
Announcer  presently  doing  high  ra 
network  announcing,   seeks  all  ni 
disc  show.   Willing  and  able  to 
own  show.  Box  544E,  BROADCASTII 
Play-by-plav  sportscaster  and  cc 
mentator.  Excellent  knowledge  of 
sports.  Four  years  experience.  Des 
permanent  position.  Colleee  deg: 
Married.  Box  549E,  BROADCASTE 



Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) Situations  Wanted  (Cont'd) For  Sale  (Cont'd) 
rhoroughly  experienced  staff  an- 
.:o.incer  with  network  experience;  re- 

putation, for  sobriety  and  best  refer- 
ences, seeks  staff  position.  Box  545E, 

i  BROADCASTING. 

Play-by-play  sports  man.  6  years  ex- 
1  perience  in  all  phases  of  play-by-play. 
'  Specializing    in    baseball.    Last  four 
years    emploj'ed    as    sports  director. Excellent   references.   Replv  to  Gene 
Frankel.      Snorts      Director.  WCFC. 
Beckley.  W.  Va.,  or  3550  Douglas  Blvd. 
Chicago. 
Wanted,  combination  or  engineering 
job.  Experienced.  First  phone,  good 
voice.  College  graduate.  Excellent 
references.  Available  immediately. 
Donald  Hall.  207  First  Avenue.  Beckley, 
West  Virgina. 
Top  announcers;  top  newscasters:  top 
writers;  available  now.  Write,  phone 
or  wire  Pathfinder  School  of  Radio. 
1222-A  Osk  St.,  Kansas  City,  Mo. HArrison  0473. 

Radio-telephone  1st  class.  Interested  in 
announcing  and  maintenance.  Willing 
to  travel.  Joseph  A.  Ristuccia.  226  Dean 
Street,    Brooklyn,    New   York.  Ulster 

!  15-0685. 

Combination  aimouncer-engineer;  base- 
ball man.  First  phone.  Immediacy  para- 

mount. Anj'-w-here.  CREI  grad.  Married. TWO  children.  No  practical  experience, 
-;!willing  to  learn.  AX  4925.  B.  N.  W^al- 
■  lace.  2110  38th  St..  S.  E.,  Washington  20, -D.  C. 
!:  Announcer-writer,  thoroughly  seasoned 
'■  by  8  radio  years,  6^2  years  with  same _  big  city  eastern  station.  Successful 
7  scripter  for  radio  and  TV;  good  voice. 
■  good  background,  high  all-round  abil- 1-  itv.  26.  single,  will  consider  all  fair  bids. 
Write,  wire  Phil  Welsh,  15  Old  Morton 

E^t..  Boston.  Mass.  Phone  BL  8-439S. 
^'  Technical  ^  
i  Engineer,   3V2  years  AM-FM,  experi- enced on  remotes,  transmitter  and  con- 
~sole  operation.  No  announcing.  Single, 
■  '-iave  car.    NY.  New  England,  Pa.  pre- lerred.  Box  3q6E.  BROADCASTING. 
Engineer,    licensed.    2    years  Georgia 

^Tech.   2  years  CREI,   experienced  in transmitter  installation.  No  announc- 
■  me.  Box  43.5E.  BROADCASTING. 
Engineer  two   years  broadcast,  three 
'•ears  Army  radar  experience.  Graduate RCA    Institutes.    Presentlv  employed, 
seeking  better  job.  Box  452E,  BROAD- 

-  CASTING.  First  phone  license.  Transmitter,  con- -  =  ole.  remotes.  Married,   car.  Want  to 
settle    in    northeast.    Available  short 

-aotit>e.  Box  455E.  BROADCASTING. 
Engineer,  chief  engineer.  Thoroughly 

:  experienced,  AM-FM  construction-in- 
'itallation- maintenance -studios  -  trans - 

•^mitter.  Directional  system  any  power. 
^18  vears  experience.  Excellent  refer- 
;■. :  ences.    Box    458E.  BROADCASTING. 
Chief  engineer  experienced  AM  and 

-"M  installation,  familiar  transit  radio jroblems.  audio  specialist.    Box  487E, 
;  BROADCASTING.   
vf'Experienced  engineer  seeking  return 
:":o  Nebraska  or  nearby.  Transmitter, -p-emotes.  recording,  announcing.  Pres- 
"sntly  sports   director  including  play- —  :y-play.     Best    recommendations  in- 
-  jluding  present  employer.    Box  504E. 
:  BROADCASTING.   

Thief  engineer  available.  Highest  cali- 
~  :er.    experienced   in   management  as —  veil  as  all  phases  engineering.  Bears 
r'-ecommendation  of  top  consultants  as 

.^  ell  as  present  employers.  Box  506E, 
•  BROADCASTING.  
Engineer,  licensed,  single,  can  an- 

— -ounce.  Experience  in  small  station. 
,  Prepared  for  TV  and  FM.  Presently 
-"jmploved.  Want  better  conditions.  Box 

i09E.  ̂ BROADCASTING.  ixperienced  yoimg  chief  engineer,  ex- —  :erienced  in  construction,  installation, 
J- naintenance,  recording,  remotes,  board 
*:peration,  etc.  First  phone,  class  A 
_^_-am,   can  handle  light   combo  work. 
;:r3ox  513E.  BROADCASTING.  
^■1  ilCA  graduate,  1st  class  radio-tele- ^:hone  and  driving  licenses.  Desire 
L:osition  within  200  miles  of  New  York. 
^Box  524E.  BROADCASTING.  
^^'ilngineer,  experienced,  console,  trans- -.litter,     remotes,     some  announcing, 
-'ilarried.  stable,  will  travel.  Box  525E. 
^;ro.-^dcasting.  
■-''Engineer,    first    class    license,  desires 
'   :eady   position.    Single,    will    do  an- 

-.ouncing.  all  locations  considered.  Box 26E.  BROADCASTING. 
decent  RCA  graduate,  family  man,  now 
!;nployed  TV  ser\"icing.  No  broadcast experience.  1st  class  and  amateur  li- 

^:-2nse,  seeks  operator  or  combination :osition.  Box  533E,  BROADCASTING. 

Engineer-announcer.  1  year  straight 
announcing  2  years  school,  10  months 
combination  work.  Now  employed. 
Desire  change  to  west  or  southwest. 
Box  542E.  BROADCASTING. 

Engineer,  licensed.  Three  years  experi- ence transmitter,  maintenance,  remotes. 
Have  car.  Any  location.  Box  547E, 
BROADCASTING. 

Engineer  degree  10  years  experience  all 
phases,  licensed.  Box  554E.  BROAD- CASTING. 

Announcer-engineer.  Four  years  staff 
announcing.  Thorough  knowledge  of 
baseball,  basketball,  football.  Desire 
baseball  play-bj--play.  Young,  single, versatile.  College  degree.  First  class 
license.  Presently  employed.  Disc,  de- 

tails on  request.  Box  556E.  BROAD- CASTING. 

Attention — Due  to  economic  conditions 
competent  staff  of  four  available  im- mediately consisting  of  two  engineers 
and  two  announcers,  one  announcer 
doing  play-by-play  of  all  sports  and special  events.  Other  announcer  doing 
DJ  news  and  sales  work.  Full  refer- 

ences available.  Four  cars.  WCFC, 
Beckley,  West  Virginia. 

Vet,  single,  3  years  cw  and  broadcast 
experience.  Remotes  and  tapes,  have 
car,  seeking  permanent  position,  east 
preferred.  Henry  Annis,  628  Barbey  St.. 
Brooklyn,  N.  Y. 
Chief  engineer  with  8  years  experience, 
all  phases  AM  and  FM  including  di- rectional desires  construction  job. 
CREI  graduate.  F.  W.  Bacon,  Burt, Iowa. 

Engineer,  experienced,  console,  trans- mitter. Young,  single,  do  not  smoke  or 
drink.  Salary  secondary.  E  u  ge  n  e 
Brown,  Alden,  Iowa. 
Engineers  available.  All  with  first 
phone.  Complete  training  in  operating 
a  fully  equipped  broadcast  studio,  disc 
training  and  all  phases  of  broadcast  en- 

gineering, including  building  and  re- pairing broadcast  transmitters.  Any 
location  considered.  Station  managers 
are  weU  pleased  with  Cook's  Graduates. Wire  or  write  furnishing  full  informa- 

tion. Cook's  Radio  School,  2933  North State  St..  Jackson,  Miss. 

Available  immediately — Engineer,  1st 
phone,  10  months  experience,  veteran, 
seeking  permanent  position  eastern 
states.  Phil  D'Ambrosio,  439  East  121 St.,  New  York,  New  York. 
Engineer,  1st  phone,  single,  recent 
graduate  leading  radio  school.  Desires transmitter  or  combination  work.  Wire 
or  write  Newell  Rudolph  Gaston,  402 
N.  Adams,  Odessa,  Texas. 

Position  desired.  First  fone.  experi- 
enced. AM.  FM.  10  years,  amateur,  1 

vear  combination.  Free  to  travel.  Short 
notice.  Delbert  King,  P,  O.  Box  4113, 
Birmingham  6.  Ala.  Phone  59-2311. 
Holder  1st  phone  seeks  permanent 
broadcast  position.  Two  years  experi- 

ence. Army  500  w  AM.  150  w  FM.  Will travel.  Ernest  C.  Wood.  288  Fifth  Ave., 
Brooklyn,  N.  Y..  ST.  8-5739. 

Production-Programming ,  others 
Three  years  .  .  .  from  first  day  at  mike 
to  present  position  as  station  manager. 
Now  29.  Experienced  with  affiliates  and 
independents.  Have  good  job.  Fine 
employer,  but  too  many  duties.  Pro- 

gramming my  specialty.  Listen  to  rea- sonable offer  involving  programming, 
production  or  promotion  in  radio  or 
allied  field.  No  hurry.  Box  275E, 
BRO.^DCASTING. 

Alert,  versatile,  dependable,  enthusi- 
astic program  director-announcer.  Age 

31.  5  years  in  radio.  3  years  continu- 
ous mike  selling  experience.  Now  em- 

nloyed  on  5,000  watts.  Midwest  pre- ferred.  Box  488E.  BROADCASTING. 

Experienced  copjn.vriter.  women's  com- mentator desires  writing  job,  prefera- 
bly with  air  work  and  women's  actiW- ties.  Prefer  east.  Veteran.  College 

graduate.  Box  489E,  BROADCAST- nSTG.  

Seven  years  experience  250-50  kw.  Pro- duction, programming.  announcing, 
seme  sales.  Specialties  ad-lib,  produc- tion. Good  reason  for  leaving  present 
position.    Box  498E,  BROADCASTING. 
Sports  director.  Four  years  experience 
with  5000  watt  midwestern  CBS  sta- 

tion. Experience  includes  broadcasting 
and  promotion  of  baseball,  basketball, 
boxing  and  football.  Major  league  ex- 

perience. Desire  change.  Box  500E, 
BROADCASTING. 

Continuity  writer,  excellent  back- ground, best  references.  Interested  in 
progressive  station.  Box  511E,  BROAD- CASTING. 

College  graduate,  B.S.  in  Speech  with 
radio  major.  Seven  months  experience 
as  night  manager  of  Chicago  TV  outlet. 
Traffic,  continuity,  production  and 
operations.  Also  experienced  tape  edi- 

tor and  production  assistant  with 
award-winning  Chicago  tape  show.  De- 

sires position  with  progressive  TV  or 
radio  outlet.  Full  information,  refer- 

ence and  photo  upon  request.  Box 
516E.  BROADCASTING. 

Just  what  you  need.  A  program  di- 
rector-announcer, with  experience  and education  in  all  phases  of  radio  and 

television  broadcasting.  Letter,  disc 
and  photo  upon  request.  Write  Box 
5^8E.  BROADCASTING. 

Stop  here,  if  you  want  a  copy-chief, 
writer  who  writes  result-producing 
copy.  Years  experience  radio  and 
agency.  Married,  sober,  no  drifter, 
presently  employed.  Allow  pmnle  time 
for  answer.  Box  536E,  BROADCAST- ING. 

Program  manager — now  announcer-di- 
rector. Experience  and  ability  in  all 

phases  of  programming,  production  and 
administration.  Family  man  anxious  to 
locate  permanently  in  responsible  snot. 
Future  possibilities  important.  Box 
537E,  BROADCASTING. 

TV  playwright,  script-doctor,  copy- writer and  actor  with  top  network 
experience  desires  position  on  radio 
or  TV  staff,  30,  married,  college  grad- 

uate. Resume.  references.  Michael 
Blair,  43  West  69th  St.,  New  York  23, N.  Y. 

Television 

Technical 

Director  film  operations.  16  years  cam- 
era experience,  all  16  &  35mm,  sound, 

silent,  newsreel,  production,  edit-cut 
all  film,  color,  B&W,  neg,  pos,  rev.  Can 
set  up.  direct  newsreel  operation,  com- 

mercials, etc.  Have  managed  theatres, 
many  years  projection  experience; 
know  agency  operation,  promotion, 
publicity,  radio  repair  experience.  Past 
4  years  in  TV.  Available  May  1.  Box 4'^8E.  BROADCASTING. 

Production-Programming ,  others 

Director,  producer,  cameraman — can 
sell  and  build  programs.  Television 
production  school  graduate,  SRT-TV. 
College.  Start  at  bottom,  go  any  place. 
Box  535E,  BROADCASTING. 
Attention  TV  stations.  Can  you  use 
me?  Any  job!  I  want  to  learn  television 
from  the  ground  up!  Excellent  record 
on  college  radio  station.  Ambitious, 
conscientious!  Willing  to  start  as  jani- 

tor if  necessary!  Box  550E,  BROAD- CASTING. 
For  Sale 

Stations 
For  immediate  sale.  Complete  broad- 

casting AM  250  watt  station  with  com- 
plete Blaw-Knox  radio  tower,  179  feet, 

self  supporting.  This  complete  equip- ment can  be  shipped  immediately  and 
can  be  sold  on  terms.  $5000.00  total 
price.  J.  J.  PhUlips  &  Son.  124  E. 
Lachapelle  St..  San  Antonio.  Texas. 

Equipment,  etc. 
-Andrew  coaxial  conductor.  Have  16 
20-foot  lengths  of  SVb"  coax  never  un- 

packed from  original  cases.  25'!"c  off list  price  if  you  take  the  lot.  FOB 
northern  Indiana.  Box  323E,  BROAD- CASTING^  

$11,000  FM  WE  506B-2  complete,  spares, 
10  kw  transmitter.  New,  never  un- 
crated.  Box  475E.  BROADCASTING. 
RCA  BTF-250A  FM  transmitter  and  GE 
type  BM-l-A  frequency  and  modulation 
monitor  with  following  UTC  trans- 

formers; LS-83;  LS-99;  LS-105;  three 
LS-93;  PA-309  plate  transformer.  DC 
output,  3000-2500-2000  volts  and  1  amp. 
Also  centrifugal  blower  used  to  cool 
four  4x500  A  Tubes.  All  used  two 
years,  in  practically  new  condition. 
Make  an  offer  for  any  or  all  of  this 
equipment.  Box  485E,  BROADCAST- ING^  

2  Presto  6N  recorders  and  1  90A  ampli- 
fier in  portable  carrying  c^ses.  Excel- 
lent condition.  Box  491E,  BROAD- CASTING^  

Presto  SO-A  recording  console,  as  new, 
with  tubes,  plugs  and  instruction  book, 
$400.00,  Box  510E,  BROADCASTING. 

Federal  101-C  field  intensity  meter 
550-1600  kc  recently  completely  re- 

conditioned by  factory.  Excellent  shape. 
Price  5400.  Box  539E,  BROADCAST- ING. 

Two,  Presto  8D  recorders  with  ID  cut- 
ters and  automatic  equalizers  all  ex- cellent condition,  nriced  for  quick  sale^ 

Box  548E,  BROADCASTING. 

For  sale.  One  RA-250  Raytheon  250 
watt  transmitter,  slightly  used  and  in 
good  condition.  Any  reasonable  offer will  be  considered.  Available  around 
May  1.  Write,  wire  or  phone  Ted Fromlng,  Chief  Engineer,  KAFY, 
Bakersfield,  California. 

One  WE  1-C  frequency  monitor,  one 
■WE  1125-C  limiter,  reasonable.  KFVD, Los  Angeles. 

Complete  250  watt  Western  Electric 
transmitting  installation  in  excellent 
condition.  Includes  tower.  $4500  F.O.B. 
Tulsa.  Write  KOME,  Tulsa,  Oklahoma. 

Save  $10,500.  Complete  FM  transmit- 
ting equipment.  106.9  mc.  like  new. 

Includes  GE  BT-2-B  1  kw.  transmit- 
ter, spare  tubes,  crystal;  WE  5-A 

monitor;  GE  BY-6B  6  bay  circular  an- 
tenna with  mast;  100'  Wincharger  type 

300  guyed  supporting  tower;  A-3  light- 
ing equipment;  140'  Andrew  l^s"  type 451  transmission  line,  3  right  angle 

bends,  2  45°  angle  bends,  expansion joint,  reducers,  support  brackets,  etc. Available  at  site.  $5,900.  Wire  or  write 
WENY.  Elmira,  N.  Y. 

For  sale — Available  immediately  200 
foot  Wincharger  101  guyed  tower  com- 

plete with  lighting  and  tuning  unit. 
Price  only  $1100.00  as  it  stands  F.O.B. 
Frankfort.  Write,  wire  or  phone  W.  W. 
Robinson,  WFKY,  Frankfort,  Kentucky. 

For  sale:  Twelve  bay  Federal  square 
loop  FM  antenna  on  20  foot  pedestal 
with  beacon  and  interconnecting  trans- 

mission lines.  200  feet  3V8"  line  for transmitter  connecting.  Cost  $16,213. 
Make  offer  for  all  or  part.  WHIS, Bluefield,  W,  Va. 

For  sale:  An  RCA  type  69C  distortion 
and  noise  meter  in  first  class  condition. 
Price  $200  F.O.B.,  Muncie,  Indiana. 
Radio  Station  WLBC,  Muncie,  Indiana. 

For  sale:  RCA  76  B4  consolette  and 
power  supply  used  100  hours.  Best  offer over  $1000.  Also,  one  BCS  2A  studio 
switcher,  $110.WLIZ,  Bridgeport,  5-4144, 

Have  several  used  guyed  Wincharger 
towers.  Will  sell  erected.  Tower  Con- 

struction Co..  Commerce  Bldg.  Sioux 
City.  Iowa.  Phone  5-6761. 

Wanted  te  Buy 

Stations 

Will  purchase  exclusive  market  local 
station,  east  or  midwest.  Not  interested 
in  present  income  if  market  has  poten- tial. Information  and  price  confidential. 
No  agents.  Box  419E,  BROADCASTING. 

Help  Wanted 

Salesmen 

ATTENTION 

EXPERIENCED 
SALESMEN 

Leading  Transcription  Librarj'  Com- pany has  openings  immediately  for sales  minded  men  with  well  rounded 
station  experience.  Here's  a  real  op- portunity for  men  who  like  to  sell and  like  to  travel.  Liberal  salary 
and  expenses  paid. 
Send  full  details  of  background,  ex- 

perience, present  connection  and  pho- 
tograph. Information  will  be  held 

strictly  confidential  and  inten-iews will  be  arranged  at  convenient  time. 
Mail  applications  and  full  information to 

BOX  835D,  BROADCASTING 

(Continued  on  next  page) 



Help  Wanted  (Cont'd) 
Employment  Service 

TRAVELING  SALES  BEPBESENTATITE 
FOR  LEADING  TRANSCRIPTION  COMPANY 
Liberal  commissions.  Territories  open;  South, 
Southwest,  New  England.  Dakotas.  Colorado, 
Montana,  Wyoming,  Maryland,  Virginia,  Dela- 

ware. Nebraska,  Missouri.  Kansas.  Send"  photo and  references.  Big  opportunity  for  right  man 
with  auto. 

BOX  471E,  BROADCASTING 

Announcers 

ANNOUNCER— EMCEE 
Large  midwestern  AM-TV  operation 
needs  personable,  experienced  an- 

nouncer-emcee for  "personality" roles  on  both  radio  &  TV.  Salary 
open.  Send  recording,  photos  and 
background  to  Box  408E,  BROAD- CASTING. 

WANTED 

COMBINATION 

ANNOUNCER-ENGINEER 
The  man  we  want  must  be  a  GOOD  an- 

nouncer and  know  PRODUCTION.  He 
must  also  know  engineering.  Only  EX- 

PERIENCED men  will  be  considered 
for  a  steady  job  with  good  salary 
and  excellent  working  conditions.  We 
are  a  Mutual-Don  Lee  affiliate  located 
in  the  heart  of  Southern  California's playground ;  close  to  mountains,  desert 
and"  ocean.  If  you're  FULLY  EXPERI- ENCED, send  photo,  references  and 
tape  or  disc  to  E.  W.  Lee,  KFXM, 
San  Bernardmo,  California. 

Situations  Wanted 

Announcers 

I  filled  this  opening.  Can  fill  any 
opening  your  organization.  Young, 
eager,  versatile,  good  education,  good 
voice.  Combination,  trained,  experi- 

enced. New  ideas.  Steady  man,  married, 
will  travel.  Box  522E,  BROADCAST- 
ING. 

For  Sale 

Stations 

MIDWEST  OPPORTUNITY 

One  kw  FM  independent  station 
in  Northern  Illinois.  Second  rich- 

est county  in  state.  Sixth  richest 
in  U.  S.  72,000,000  retail  economy. 
Only  station  in  county.  Has  highest 
elevation  in  Ilhnois.  Excellent  op- 

portunity for  advertising  executive 
or  agency  for  market  testing. 
Present  owners  have  other  inter- 

ests. Can  be  had  for  lease  with 
option  to  buy  or  attractive  terms. 
BOX  555E,  BROADCASTING. 

Equipment,  etc. 

I  RF  bridge — practically  new  ra- 
I  dio  frequency  bridge,  type  916A 
1  for  sale  at  a  substantial  re- 
8  duction.  Contact 

WHEB 
Portsmouth,  N .  H. 
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EXCHANGE  your  worries  for  top 
audience-building  disc  jockey. 
We're  D.J.  talent  agency.  Tell  us 
your  needs.  We  find  right  man  for 
you.  Costs  you  nothing.  Kaye- 
Deutschman,  "l440  B'way,  N.  Y.  18, 
N.  Y.,  PE  6-2367. 

FOR  RENT— our  skill  in  finding 

right  disc  jockey  for  you.  We're 
D.J.  specialists.  Tell  us  your  needs. 

We  do  everything.  You  pay  D.J.'s 
salary  only.  Kaye-Deutschman, 
Inc.,  1440  B'way,  N.  Y.  18,  N.  Y. 

TRANSIT  RADIO 
Set  for  Twin  Cities  Area 

INSTALLATION  of  music- 
equipped  vehicles  in  the  Minne- 
apolis-St.  Paul  area  has  been  as- 

sured with  Broadcasting  Services 
Inc.  signing  a  contract  with  the 
Twin  City  Rapid  Transit  Co.  au- 

thorizing the  service.  Installations 
will  commence  late  this  month  and 
transitcasts  will  begin  around  June 
1  though  no  FM  outlet  has  definite- 

ly been  set.  Announcement  was 
made  by  Charles  Green,  president 
of  the  transit  firm. 

Arrangements  between  the  tran- 
sit company  and  Broadcasting 

Services,  which  is  affiliated  with 
Transit  Radio  Inc.,  Cincinnati,  call 
for  installation  of  receivers  in 
about  500  buses  and  street  cars  in 
the  area.  Programming  format 
will  be  similar  to  that  followed  in 
20  other  TR  cities,  with  schedule 
to  run  from  6  a.m.  to  10  p.  m.  or 
midnight,  according  to  Myles 
Johns,  president  of  Broadcasting 
Services. 

'WARD  WEEK' 
CBS  Stars  Aid  Promotion 

WARD  Johnstown,  Pa.,  attracted 
national  attention  to  the  city's  1950 
sesqui-eentennial  celebration  fort- 

night ago  with  special  promotion 
spots  by  an  array  of  topnotch  CBS 
stars. 

A  CBS  affiliate,  WARD  called  on 
the  network  for  cooperation  of 
name  stars  in  planning  observance 
of  "WARD  Week."  Theme  of  the 
spots  was:  "Best  wishes  to  Johns- 

town, Pa.,  on  its  sesqui-centennial 
celebration  and  here's  wishing  150 
years  more  of  good  living  and  good 

listening  to  WARD." Contributing  special  messages 
were  Red  Skelton,  Garry  Moore, 
Amos  'n'  Andy,  Burns  &  Allen, 
Bergen  &  McCarthy,  Art  Linklet- 
ter,  Arthur  Godfrey,  and  others. 
In  addition,  spots  were  aired  on 
such  programs  as  Theatre  of  To- 

day, Garry  Moore  Show  and 
Arthur  Godfrey's  daytime  pro- 

gram. Locally  WARD  aired  spe- 
cial local  talent  broadcasts,  remotes 

and  giveaways,  with  varied  promo- 
tion stunts.  City's  Mayor  Walter 

E.  Rose  proclaimed  "WARD  Week" 
March  5-11  on  major  newscasts. 

COMMUNIST  TAG 
Bill  Seeks  Air  Identification 

MOVE  on  Capitol  Hill  to  require  an 

organization,  listed  as  "subversive," 
to  identify  itself  as  a  "Communist 
organization"  when  sponsoring  a 
broadcast  or  telecast  has  been  in- 
creased. 

This  provision  is  contained  in 
measure  (S  2311)  to  control  sub- 

versive activities  by  setting  up  a 
"Subversive  Activities  Control 
Board"  or  watchdog  panel  to  keep 
tabs  on  Communist  and  Communist 
front  organizations.  Sponsored  by 
Senators  Karl  E.  Mundt  (R-S.  D.), 
Homer  Ferguson  (R-Mich.)  and 
Olin  D.  Johnston  (D-S.  C),  the  bill 
last  week  had  hurdled  the  Senate 
Judiciary  Committee  and  was  ex- 

pected to  come  before  the  Senate. 
An  identical  bill  (HR  7595),  in- 

troduced by  Rep.  Richard  M. 
Nixon  (R-Calif.)  in  the  House, 
was  referred  to  the  House  Un- 
American  Activities  Committee. 
According  to  Rep.  Nixon,  the  radio- 
TV  section  of  the  bill  is  designed  as 
a  safeguard  measure  and  would  ap- 

ply only  "to  the  organizations  al- 
ready found  to  be  subversive  as  de- 

fined by  the  legislation." The  bill  also  would  outlaw  use  of 
the  mails  or  other  means  of  inter- 

state or  foreign  commerce  unless 
the  following  was  contained:  "Dis- 

seminated by   ,  a  Com- 
munist organization."  The  radio 

identification  would  be:  "The  fol- 
lowing program  is  sponsored  by 

 ,  a  Communist  organi- 

zation." 
The  radio-TV  provision  reads: 
It  shall  be  unlawful  for  any  organi- 

zation which  is  registered  under  Sec- 
tion 7,  or  for  any  organization  with 

respect  to  which  there  is  in  effect  a 
final  order  of  the  Board  requiring  it 
to  register  under  Section  7,  or  for  any 
person  acting  for  or  on  behalf  of  any 
such  organization — to  broadcast  or  cause 
to  be  broadcast  any  matter  over  any 
radio  or  television  station  in  the  United 
States,  unless  such  matter  is  preceded 
by  the  following  statement,  with  the 
name  of  the  organization  being  stated 
in  place  of  the  blank:  "The  following program  is  sponsored  by   ,  a 
Communist  organization." 

WOW  SOUTH  TOUR 
Gets  Off  on  Schedule 

WOW  OMAHA'S  farm  study  tour 
of  the  South  began  on  schedule  last 
week  with  approval  from  the  U.  S. 
Interstate  Commerce  Commission 
following  end  of  the  coal  strike. 
Fate  of  the  16-day  project  through 
18  southern  states  and  Cuba  hung 
in  the  balance  for  a  week  because 
of  the  travel  ban  imposed  by  the 
coal  walkout.  Tour  Leader  Mai 
Hansen,  WOW's  farm  director, 
said. 
The  17-car,  all-Pullman  special 

is  carrying  some  210  persons  from 
the  farm  states  to  the  "New  South." 
The  tour  began  March  15,  and  its 
return  slated  for  March  30.  First 
stop  was  the  cattle  area  of  Okla- 

homa where  the  WOW  farm  tour 
members  were  guests  of  Gov.  Roy 

Turner.  Each  day's  activities  are 
being  recorded  for  Mr.  Hansen's radio-TV  Farm  Service  Reporter 

program. 

Home  Front  Block 

CECIL  BROWN,  Mutual  com- 
mentator who  recently  re- 

turned from  a  newsgathering 
tour  of  Europe  and  Palestine, 
has  reported  that  he  had 
no  encounters  with  censor- 

ship anywhere  in  his  jour- 
ney, although  he  made  numer- ous tape  recordings  that  were 

mailed  back  to  the  U.  S.  The 

only  governmental  interfer- 
ence came  from  U.  S.  Cus- 
toms agents  in  New  York. 

The  first  batch  of  tape  reels 
Mr.  Brown  airmailed  from 
Europe  were  held  three  weeks 
at  U.  S.  Customs  while  offi- 

cers debated  how  much  duty 
to  charge. 

!  1 

WCFM  (FM)  STANDS 
'Left-Wing'  Charge  Answeret 

EDITORIAL  in  the  Saturday  Ev4 

ning  Post   March  4  issue,  whic^r 
cites  WCFM  (FM)  Washington  a^i; 

being  part  of  the  radio  arm  of  th:  ■ "leftrwing-propaganda  machine, 
was  answered  March  8  in  a  broad 
cast  over  WCFM  by  George  Ait 

Bernstein,  manager  of  the  statioi',; 
"We    do    not    comprehend  th'|r. 

Post's  use  of  the  term  'leftist, 
Mr.  Bernstein   said.  "We  regard) 
ourselves  rather  as  moderates  o' the  contemporary  scene.  ...  If,  b 
'leftist'  the  editorial  means  that  w 
maintain  a  policy  of  allowing  equj 

time  to  all  points  in  a  controversif- 
issue,  that  we  refuse  to  deny  fre« 
dom  of  the  airways  to  unpopula 
opinions,  or  that  we  provide  a  f  ai. , 

share  of  our  time  to  all  religion™ groups,   then,   in   truth,   we  ai 'leftist' — but  this  certainly  place 
radio  stations  that  would  not  be  s n 

tfe 

classified  in  a  rather  unfortunatfn 

light."  ^" Mr.  Bernstein  continued:  "Pe]% 
haps  if  the  long  established  radiB 
stations  followed  a  policy  of  alloviip 
ing  all  sides  equal  time — provide!; 
for  by  the  FCC,  but  too  often  dis 
regarded — it  would  not  be  nece; 
sary  for  stations  like  WCFM 
devote  so  much  of  their  time  to  t\ 
broadcasting    of    arguments  nek 

heard  elsewhere."  He  said  WCFM'p microphones  will  remain  availab^ 
to  all  legitimate  points  of  viev 
"Moreover,"   Mr.   Bernstein  coTj 
eluded,  "WCFM  and  the  statior 
associated  with  it  do  more  than  pa 
lip  service  to  freedom  of  the  ai 

They  practice  it." 

FTC  Charge  Denied 

PHILCO  CORP.,  Philadelphia,  an 
Sylvania  Electric  Products  Inc 
Boston,  have  denied  charges  b 
Federal  Trade  Commission  th£ 
they  violated  price  discriminatio 
provisions  of  anti-trust  laws  i 
purchase  and  sale,  respectively,  c 
radio  tubes.  FCC's  complair 
charged  that  Sylvania  has  grante 
lower  prices  to  Philco,  whic 
"knowingly"  induced  and  accepte 
them  from  Sylvania  and  other  tul manufacturers.  , 
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FCC  Actions 

(Continued  from  page  71) 
Decisions  Cont.: 
Gulf  Beaches  Bcstg.  Co.  Inc.,  St. 

Petersburg  Beach,  Fla. — Designated  for 
hearing  in  Washington  on  June  16,  ap- plication for  new  station  on  1300  kc 
1  kw  D.  and  made  WSMF  Dade  City, 
fla.  party  to  proceeding. 

CP  Granted 
WGBS  Miami,  Fla.— Granted  CP  to 

:hange  daytime  directional  antenna 
aattern.  provided  applicant  agrees  to 
:ake  necessary  steps  to  correct  any 
lifficulties  arising  from  cross  modula- 
ion  at  Commis:ion  monitoring  sta- ion  at  Fort  Lauderdale,  Fla. 
KYUM  Yuma,  Ariz. — Granted  mod. 

CP  to  make  changes  in  DA  array,  on 
condition  that  permittee  accept  any 
interference  that  may  be  received  from 
operation  of  new  station  in  Tecate, 
iMex.  which,  in  accordance  with  terms 
pf  NARBA.  is  notified  on  560  kc  with 
power  of  250  w  unl. 
i  Hearing  Designated 
1  WCON  Atlanta,  Ga.— Designated  for 
-hearing  on  June  26  in  Washington  ap- plication for  mod.  CP  to  change  DA 
feystem  from  six  element  array  to  four 

rjelement    array   with    change    in  DA 

i pat
tern.

 
;
 
 

Exte
nsio

n  

Deni
ed 

KUMO  Columbia,  Mo.— Denied  ap- 
iplication  for  extension  of  completion 
date  for  new  station  and  advised  per- 
nittee  if  hearing  is  desired,  request 

S should  be  made  within  20  days,  upon 
,|:eceipt  of  which  denial  will  be  set  aside 
^pnd  application  designated  for  hearing. 
'  Application  Dismissed 
'i  WHOL  AUentown,  Pa. — Dismissed  ap- Dlication  of  WHOL  for  transfer  of  con- 

-.  ;ro],  without  prejudice  to  filing  of 
^  amendment  to  application  for  CP;  and :r  ?xtended  to  April  11  time  for  filing  such 
,  petitions  as  may  be  appropriate  to  bring 
applications  in  re  Docket  7179  et  al,  up 

1(1.0  date.  [Comr.  Jones  dissenting  in 
1  [>art] . 
T  Extension  Granted 
6}j  WEBR  Buffalo,  N.  Y.— Granted  ex- 
Kjij  ension  of  time  to  submit  measurements o  meet  conditions  attached  to  license 

o  operate  unl.  time  on  970  kc,  5  kw 
■j.  ising  DA  pending  action  on  joint  peti- ion  of  WEBR  and  others  for  waiver 
^^f  conditions  attached  to  their  respec- 
^^live  CPs  or  licenses. 

!^'March  14  Decisions  .  .  . 
BY  A  BOARD 

Request  Dismissed 
The  Conn.  Electronics  Corp.,  Bridge- 

j-jfiort,  Conn. — Dismissed  as  moot  request if  Counsel  for  Conn.  Electronics  Corp. 
hat    oral    argument    scheduled  for 

r  klarch  27   in  proceeding  re  Dockets 
;  239  et  al,  be  advanced  to  earlier  date. 
-  nd  ordered  that  parties  are  afforded 
T-  pportunity  to  address  themselves  not ;  nly  to  exceptions  filed,  petition  to 
' "  trike  portion  of  reply  brief  of  Hunt- -  3  ngton-Montauk  Bcstg.  Co.  Inc.,  filed ,Aug.   23,    1949,   by   Conn.  Electronics 
■''':orp.   which  was  also   scheduled  for 

ral  argument  in  Commission's  Order .,  f  Nov.  25,  1949,  but  also  to  petition  for 
-  econsideration  filed  by  The  Conn. lUUectronics  Corp.  and  issues  raised 
,|||,herein. 
^1  Motion  Denied 
m  WCUM  The  Tower  Realty  Co.,  Cum- 
if- 
afi: 
i» 
f 
si 

berland,  Md. — Denied  motion  to  strike 
exceptions  of  Central  Bcstg.  Co.  Inc., 
and  scheduled  oral  argument  for  April 
14,  commencing  at  11  a.m.  in  re  Docket 9359. 

Oral  Argument 
Scheduled  oral  argument  for  April 

14  at  10  a.m.  in  proceeding  involving 
applications  of  Belleville  News-Demo- crat, Belleville,  111.,  et  al.  Docket  7844. 

BY  THE  SECRETARY 
KPHO  Phoenix,  Ariz.— Granted  li- 

cense change  frequency,  increase 
power,  install  new  trans,  install  DA  for 
night  use  and  change  in  trans,  location; 
910  kc  5  kw  unl.  DA-N. 
Roderick  Bcstg.  Corp.,  El  Paso,  Tex. — 

Granted  license  for  new  remote  pickup KA-5353. 
Twin  State  Bestrs.  Inc.,  St.  Johns- 

bury,  Vt. — Granted  license  for  new 
remote  pickup  KA-5355. 
KWKW-FM  Pasadena,  Calif.— Granted mod.  license  to  change  name  to 

Southern  Calif.  Bcstg.  Corp. 
WSCS  Inc.,  Charleston,  S.  C. — Grant- ed mod.  license  to  change  frequency 

from  30.82,  33.74,  35.82,  27.98  mcs.  to 
26.15  mc.  and  change  power  from  10  w 
to  12  w  KA-5591. 
KGNB  New  Braunfels,  Tex. — Granted request  for  voluntary  assignment  of 

CP  from  partnership  to  newly  formed 
corp. — Comal  Bcstg.  Co. — capital  stock of  which  will  be  owned  by  assignor 
partners  in  same  ratio  as  their  re- 

spective partnershij)  interest.  No  mone- tary consideration  involved. 
KYOR  Blythe,  Calif.— Granted  re- 

quest to  cancel  CP  to  install  new  verti- cal ant. 
Norfolk  Bcstg.  Corp.,  Norfolk,  Va. — 

Granted  CPs  and  licenses  for  new  re- 
mote pickups  KA-6030,  KA-6028,  KA- 

6029. 
Gastonia  Bcstg.  Service  Inc.,  Gas- 

tonia,  N.  C— Granted  CP  and  license 
for  new  remote  pickup  KA-3920. Biscayne  Bcstg.  Co.  Inc.,  Miami 
Beach,  Fla. — Granted  CP  for  new  re- 

mote pickup  KA-6027. Radio  Station  WIAC  Inc.,  San  Juan, 
P.  R  — Granted  CP  remote  pickup  KA- 6031. 
Yellowstone  Amusement  Co.,  Liv- 

ingston, Mont. — Granted  CP  and  license 
for  new  remote  pickup  KOB-224. Yellowstone  Amusement  Co.  Area 
Livingston,  Mont. — Granted  CPs  and  li- 

cense for  new  remote  pickup  KA- 6034,  35. 
National  Bcstg.  Co.,  Cleveland,  Ohio 

— Granted  CP  new  remote  pickup  KA- 
6026. 

National  Bcstg.  Co.,  Inc.,  Chicago — Granted  CP  for  new  remote  pickup KA-6025. 
National  Bcstg.  Co.  Inc.,  New  York — 

Granted  CP  for  new  remote  pickup  KA- 6024. 
National  Bcstg.  Co.  Inc.,  Washington, 

D.  C. — Granted  CP  for  new  remote 
pickup  KA-6023. 
U.  of  Florida,  Gainesville,  Fla. — Granted  CP  and  license  new  remote 

pickup  KA-6022. Voice  of  the  Rockies  Inc.,  Colorado 
Springs,  Col. — Granted  CPs  for  new  re- 

mote pickups  KA-6032,  33. 
Mid-America  Bcstg.  Corp.  Louis- 

ville, Ky. — Granted  mod.  CPs  to 
change  frequency  from  26.15  mc  to 
26.25  mc  and  licenses  to  cover  same 
KA-5247,  8. 
Following  granted  mod.  CPs  for  ex- tension of  completion  dates  as  shown: 

WWJ-TV  Detroit  to  9-15-50;  WLEE-FM 
Richmond,  Va.  to  9-17-50;  KGKB-FM 
Tyler,  Tex.  to  9-14-50;  WCAL-FM 
NorthJield,  Minn,  to  9-1-50;  WERC-FM 
Erie.  Pa.  to  10-2-50;  WNAC-FM  Boston, 

PLAIVIVII^G? 

•  to  buy  a  radio  station  or  newspaper? 
•  to  sell  your  newspaper  or  radio  station? 
•  to  attend  the  NAB  National  Convention  in 

Chicago  April  12-19? 

THEN — wouldn't  it  be  a  good  plan  to  get  in  touch  with 
our  oflSces  NOW  and  set  up  an  appointed  time  for  dis- 

cussions; all,  of  course,  on  a  confidential  basis.  Should  you 
be  unable  to  attend,  then  contact  us  anyway  and  possibly 
one  of  our  officers  will  call  on  you  while  enroute  to  or 
from  the  meetings. 
NEGOTIATIONS    •    APPRAISALS    •  FINANCING 

BLACKBURN-HAMILTON  COMPANY,  INC. 

WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bide. 

Sterline  4341-2 

MEDIA  BROKERS 
CHICAGO 

Harold  R.  Murphy 
333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 

235  Montgomery  St. 
Exbrook  2-5673 

'Harlem  Breakfast  Club' 

MAKE  WAY  for  radio's 
newest  innovation — the  Har- 

lem Breakfast  Club — to  orig- 
inate at  the  Teresa  Hotel, 

New  York,  the  nation's  lead- 
ing Negro  hostelry.  Ar- 

rangements have  been  com- 
pleted by  WLIB  New  York, 

through  M.  L.  Novik,  its  di- 
recting head,  to  establish  re- 

mote studios  at  the  Teresa. 

Mass.  to  10-1-50;  KTOK-FM  Oklahoma 
City  to  10-15-50. KAAA  Red  Wing,  Minn.— Granted  li- cense for  new  AM  station;  1250  kc 
1  kw  D. 
KGBC  The  Galveston  Bcstg.  Co., 

Galveston,  Tex.  —  Granted  license 
change  hours  of  operation,  increase 
power  and  install  DA-N. 
KELA  Chehalis,  Wash.— Granted  li- cense to  install  new  trans. 
KJFJ  Webster  City,  la.— Granted  U- cense  new  AM  station;  1570  kc  250  w  D 

and  specify  studio  location. 
KENM  Portales,  N.  M.— Granted  li- cense for  new  AM  station;  1450  kc  250 

w  unl. 
KWBW-AM-FM    Hutchinson,  Kan.— 

Granted  involuntary  assignment  of  li- cense and  CP  from  William  Wyse,  de- 
ceased to  Bess  Marsh  Wyse  tr/as  Na- 

tion's Center  Bcstg.  Co. 
WCCO  Minneapolis,  Minn. — Granted CP  to  install  new  trans,  subject  to 

condition  that  action  is  without  preju- dice to  any  action  Commission  may 
take  with  respect  to  pending  applica- tions for  renewal  of  license. 
WCCO  Minneapolis,  Minn. — Granted 

CP  to  install  old  main  trans,  at  pres- ent site  of  main  trans,  to  be  used  for 
aux.  purposes  with  power  of  50  kw. 
Condition  same  as  above. 
WSAJ  Grove  City,  Pa.— Granted  CP to  install  new  trans. 
KTKT  Tucson,  Ariz. — Granted  mod. 

CP  to  change  type  trans. 
KWKW  Pasadena,  Calif  .—Granted mod.  license  to  change  corporate  name 

to  Southern  Calif.  Bcstg.  Corp. 
WHAS-TV  Louisville,  Ky.— Applica- tion to  increase  ERP  to  vis.  55.5  kw, 

aur.  27.75  kw  and  make  changes  in 
trans,  and  ant.  granted  in  part  with 
power  maintained  at  present  levels. 
WHMP  Northampton,  Mass. — Grant- ed mod.  CP  for  approval  of  ant.  and 

trans,  location,  spec,  studio  location 
and  change  type  trans. 
KALG  Alamogordo,  N.  M. — Granted 

mod.  CP  for  approval  of  ant.  trans, 
and  studio  locations. 
WPEP  Taunton,  Mass. — Granted  mod. 

CP  to  change  type  trans. 
KBKH  Pullman,  Wash.  —  Granted 

mod.  CP  for  extension  of  commence- 
ment dat-e  to  5-4-50. 

WERC  Erie,  Pa.— Same  to  6-2-50. Midland  Bcstg.  Co.,  Kansas  City, 
Mo.— Same  to  5-1-50  KA2XAQ. 
KSUB  Cedar  City,  Utah— Granted 

mod.  CP  to  change  trans,  and  change 
description  of  trans,  location. 
WNOI  Oak  Park,  111.— Granted  mod. 

CP  for  extension  of  completion  date 
to  5-29-50  on  condition  that  con- 

struction be  completed  or  interim 
operation  provided  by  that  date. 
WCAT  Rapid  City,  S.  D.— Granted authority  to  remain  silent  for  period 

beginning  March  4.  and  ending  March 
14,  during  time  regular  instructional 
period  is  suspended. 
WOR-FM  New  York— Granted  li- 

cense to  cover  CP  changes  in  FM  sta- tion. Chan.  254;  (98.7  mc)  3.4  kw; 
950  ft. 
KASI  Ames,  la.— Granted  CP  to  in- stall new  vertical  ant.  and  mount  FM 

ant.  on  AM  tower. 
WSM-TV  Nashville,  Tenn. — Applica- 

tion to  change  trans,  location,  to  in- crease ERP  to  vis.  23.7  kw;  aur.  11.85 
kw,  change  trans,  ant.  and  make  equip- ment changes  granted  in  part;  power 
maintained  at  present  level. 
KDYL-TV  Salt  Lake  City,  Utah- 

Granted  mod.  CP  for  extension  of  com- 
pletion date  to  10-1-50. WHP-FM  Harrisburg,  Pa.— Granted 

mod.  CP  for  extension  of  completion 
date  to  8-26-50. 

March  14  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 1330  kc 

WJPR  Greenville,  Miss.— CP  AM  sta- 
tion to  change  from  1340  kc  250  w  unl. 

to  1330  kc  1  kw-D  500  w-N  DA-N. 
Modification  of  CP 

KGVO  Missoula,  Mont.— Mod.  CP  AM 
station  increase  power,   install  trans. 

and  new  DA  for  extension  of  comple- tion date. 
License  Renewal 

Requect  for  license  renewal  AM  sta- tion:   KOOL    Phoenix,    Ariz.;  KROW 
Oakland.   Calif.;   KPOF  Denver,  Col.; 
WGL  Fort  Wayne,  Ind.;  WSBT  South 
Bend,  Ind.;  WTCO  Campbellsville,  Ky.; 
KVOB  Alexandria.  La.;   WJBO  Baton 
Rouge,    La.;     WARE    Ware,  Mass.; 
KLER  Rochester,  Minn.;  WTTM  Tren- ton. N.  J.;  WRUN  Utica,  N.  Y.;  KGLC 
Miami,    Okla.;    WPRP   Ponce.    P.  R. 
WJAR  Providence,  R.  I.;  KSDN  Aber 
deen,  S.  D.;  KWAT  Watertown.  S.  D. 
WRNL  Richmond,  Va.;   WWYO  Pine 
ville,  W.  Va.;  WISN  Milwaukee,  Wis. 
WTCH  Shawano,  Wis. 

Modification  of  CP 
Mod.  CP  new  FM  station  for  ex- tension of  completion  date:  WAFM 

Birmingham,  Ala.;  WDAK-FM  Colum- bus, Ga.;  WDSU-FM  New  Orleans; WIBA-FM  Madison,  Wis. 
WNOI  Oak  Park,  111.— Mod.  CP  new FTVI  station  to  change  studio  location, trans,  etc. 

Modification  of  License 
KFXD-FM  Nampa,  Ida.  —  Mod.  U- 

cense  FM  station  to  change  studio 
location  to  Meridian,  Ida. 

TENDERED  FOR  FILING AM— 930  kc 

WTAD  Quincy,  111. — CP  AM  station 
to  change  from  930  kc  1  kw  unl.  DA-N to  920  kc  5  kw  unl. 

APPLICATIONS  RETURNED 
Memphis,  Tenn. — WREC  Bcstg.  Serv- 

ice  RETURNED   March   8  application 
new  commercial  TV  station  to  request 
amend  from  Ch.  7  to  Ch.  6  (82-88  mc). 
March  15  Decisions  . .  . 

ACTION  ON  MOTIONS 
(By  Comr.  George  E.  Sterling) 

FCC  General  Counsel— Granted  ex- 
tension to  April  6  to  file  exceptions  to 

initial  decision  issued  in  proceeding  on 
application  of  KPPC  Pasadena,  Cal. 
Community  Bcstg.  Co.,  Baton  Rouge, 

La. — Granted  leave  to  amend  applica- 
tion to  specify  revised  DA.  Applica- tion as  amended  removed  from  hearing. 

Radio  Voice  of  Springfield,  Inc., 
Springfield,  Ohio — Granted  extension 
to  file  opposition  to  petition  for  rehear- ing filed  by  The  Mount  Vernon  Bcstg. 

(Continued  on  page  86) 

Mr.  Frank  Sili'ernail 
Batten,  Barton,  Durstine,  and  Osborne New  York  City 

Dear  Frank: 

I  knows  yer  interested  in  permotin' thin's,  'cause  1  'member  hearin'  'bout  yer 

be  in'  at  th' 
CBS  permosh- 
un  clinic  las' 
summer.  Well, 
th'  boys  here  at 
WCHS  really 
does  a  bang-up 

i  0  b  permotin' 

their  shows.  I see  a  lotta  stuff 

a  layin'  'round on  th'  tables, 

so  I  jest  tho't 

I'd  like  ter  tell 

y  uh  'bout  i  t. They  really 
goes  all  out  in 
tellin'  th'  lis- 

seners  and  th' trade  all  'bout 
th'  products 
their  clients  is 

a  dv c  rt  is  in' . 
N 0  w  so m e 
folks  might  be surprised  at th'  cleverness 
uv  th'  stuff 
these  bo\s  at 
WCHS  sends out,  but  effen 

yuh  knows  'em, 
nothin'  they 
docs  ud  really 
surprise  yuh. 

Tell  yuh  -.chat. 
Frank.  Hit's 
d  u  r  n  e  d  near 

impossible  ter  describe  th'  cards  an' stuff,  so  I'll  Jest  gather  up  a  few  uv 
them  an'  send  'em  ter  yuh.  Be  on  th' 
look  out,  and  I'll  bet  you'll  agree  thet 
hit's  no  wonder  when  Il'cst  I'iygiiinians thinks  uv  radio  they  thinks  uv  IV CHS! 

Yrs. 

Algy 

WCHS 

Charleston,  W.  Va. 

ROADCASTING    •  Telecasting March  20,  1950    •    Page  85 



TR'S  ANSWER 

Cll^r.  D^'.rst  AeL-inrt  PCC  mary  motive  is  an  objection  to  the Files  Brief  Asking  ̂ LL     ̂ ^J^^^    commercial     system  of 

To  Deny  Comploint  radio   broadcasting;    the  ultimate '            "  result  desired  is  the  extension  of 

TRANSIT  radio's  triumvirate  in  the  nation's  capital  has  asked  the  FCC  governmental  supervision  and  con- 

to  denv  a  complaint  that  would  rule  transit  broadcasting  contrary  to  trol  of  private  interests." 
the  public  inteiest. 

 The  brief  further  contended  that 

The  12  pao-e  brief  was  prepared  by  Pierson  &  Ball,  Washington  law  transit  radio  opponents  "object  to 

firm    on  behalf  of  Transit  Radio     *  ^   transit  radio  because  it  is  a  com- 

Inc     Washington    Transit   Radio     sion   to  halt   service.    They   also  mercial   pro
ject.    They  object  to 

Inc   and  the  Capital  Broadcasting     asked  the  FCC  to  rule  that  transit  the  fact  tha
t  the  transit  c^^mpany 

Co  (licensee  of  WWDC-FM  Wash-     radio  violates  Commission  rules  and  and  th
e  receiver  owners  may  make 

inc^ton  wMch  holds  a  TR  franchise),     regulations   governing  station   li-  a  profit.   T
hey  object  to  the  fact 

Ti-ansit  Radio's  volley  was  directed     censes;  announce  and  initiate  policy  that  the  ra
dio  programs  received 

particularly  against  "the  complaint     of  license  ̂   revocation  "as  far  as  -./.^^l^^^^t^en^/teT  ob  e^^ filed  before  the  FCC  by  Washing-     necessary,"  take  no  final  action  on  mercials.    i
n  essence   tney  object 

ton  Attorneys  Franklin  S.  Pollak     license,  renewal  and  permittee  bids,  to   our  present   
system   of  com- 

and  Guv  Martin  on  their  own  be-     and  furnish  attorneys  with  copies  of  mercial  tDr
oaacastmg 

half  which  paralleled  complaints     the  contract  between  Washington  Viewing    the   p
etitions   as  one 

filed  earlier  bv  Transit  Riders  Assn.     Transit    Radio    Inc.    and    Capital  phase  of  attack  
against    the  m- 

FCC  has  the^  matter  under  study     Broadcasting  Co.  dustry  known  as  transit  radio,  the 

[Broadcasting,  Feb.  20,  13].               The  Transit  Riders  Assn.  petition,  fiiet  saia. 

Onr^onents    of    music  -  eouipped     filed  by  R.  A.  Seeling,  association  •  •  •  their  efforts  before  other  agen- Opponents    ol    music    equippeu             „,.^„iHpnt   r-nntained  a  re<solu-  cies  have  been  unsuccessful  but  peti- 
vehicles,  the   brief   argued,  have     vice  President  contained  a  resolu  ^^^^  ̂ ^^^^          ̂ ^^^  ̂ ^^^ 
"draped   their   objections   in   the     tion  noting  the  spread  to  a    score  attacks  ...  before  various 
cloak    of    constitutional    phrases     of  cities  of  radio-equipped  vehicles     ̂ ^^^^^^^  ..^urts  may  indirectly 
which  have  no  applicability  to  the  and  that  the  FCC  was  the  only  ̂ ^^^^  accomplish  that  which  they 

factual  situation."  agency  "which  has  direct  jurisdic-     cannot  legally  achieve.     (They)  use tion  over  the  conduct  of  radio  sta-     these  petitions  as  a  basis  for  news- 
It  also  was  argued  that  (D  the     y^^^g paper  publicity  and  as  a  protective 

issue  already  had  been  settled  by  a  p  ff       <=  cloak  for  direct  threats  to  and  intimi- 
Washington's  Public  Utilities  Com-  beores  retiiioners  dation  of  advertisers  which  they  would 
mission  ruling  in  favor  of  transit  The  transit  radio  interests  otherwise  hesitate  to  make.  Petition- 
radio;  (2)  that  no  disputable  scolded  the  petitioners  for  seeking  ers  apparently  operate  upon  the  thesis 

questions  of  fact  require  hearing  revocation  of  station  licenses  "for  that  if  they  cry  long  and  hard  enough 
or  investigation  by  FCC,  and  (3)  the  benefit  of  their  personal  and  of  constitutional  violations  some  

people 

that  the  petitions  ask  FCC  action  wholly  subjective  desires  which  . . .  will  believe  their  cries, 
to  deal  with  matters  "beyond  its  are  diametrically  opposed  to  the  The  PUC,  the  brief  cited,  ruled 

(FCC's)  jurisdiction."  public    interest,    convenience   and     on  Dec.  29,  1949  "that  the  mstalla- 

Messrs.  Pollak  and  Martin  had     necessity."  tion  and  uses  of  radios  m  street 

charged  in  their  petition  that  tran-  Immediate  object  sought  by  pe-  cars  a^d  
busses  of  the  Capital 

sit  lidio  is  contrary  to  "the  public  titioners,  the  brief  went  on,  "is  the  Transit  Co.  ̂ ^^'^^  incons^ten^^ 
interest"  and  urged  the  Commis-     prohibition  of  reception;  the  pri-     with  

public  convenience,  comfoit and  safety. 
 .  Process  of  Law 

If  the  PUC  was  in  error,  Transit 

Radio  continued,  then  the  law  "pro- vides a  method  for  reviewing  their 

decision." 
Attached  to  the  brief  was  a  per- 

centage analysis  of  the  1949  com- 
posite week  of  WWDC-FM  pro- 

gramming that  Transit  Radio  be- 
lieves clearly  "disproves  the  peti- 

tioners' allegations  that  WWDC- 
FM  has  not  maintained  program 
balance."  It  further  maintained 

-y  '    f  that  "this  type  of  balance  by  spe- 1  G5j   SIT.  cialization  has  been  publicly  ap- 

proved by  the  Commission,  the  in- 

WG^VG  QOt  dustry  and  the  listening  public." ^  The  brief  continued: 

It  is  sincerely  hoped  that  at  some 
■  ̂ 1  f  time  in  the  future  these  transit  sets B  W^m  I  M  WW  will  represent  a  small  minority  of  the 
I  I  ̂   I  m  FM  receivers  in  operation,  but  until 

that  time  arrives,  the  transit  sets  in 
use  serve  to  create  circulation  which 

7  7         7       •         *  is  otherwise  difficult  to  establish  and .  .  .  and  at  reduced  prices,  too    ̂ ^^^  ̂ ^^^  difficult  to  prove.  They 

make  possible  the  program  service  that   is  required  to  build  FM  receiver  use. 
Broadcasting-Telecasting  ...  it  would  be  a  strange  concept 
870  National  Press  BIdg.  indeed  to  hold  that  radio  stations  can- 
Washington  4,  D.  C.  not  sell  advertisers  upon  the  basis  of 

an  audience  whether  they  are  at  home, 

,     ,      in  bars  or  restaurants,  or  in  transit Enclosed  please  find  □  check  vehicles. 

□   money  order   □   bill  me,        r^-^^  public,  the  brief  pointed  out, 
and  send    binders  to:     jg  ̂ ]^g  final  test  for  a  decision  as  to 

what  programs  are  in  its  interest. 
"If  the  place  of  reception  is  to  be- Name    ,  ̂ 
come  the  controlling  criteria,  a  new 

Firm    system  of  regulation  will  be  neces- 

sary and  that  system  is  neither  de- Address    sirable  nor  legal  under  our  present 

laws  and  economic  system,"  the 
 "^"y  argument  concluded. 
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Is  someone  stealing  your  copies 
of  BROADCASTING?  Don't  buy 
o  safe  .  .  .  keep  'em  in  handy, 
sturdy,  blue-leather  binders. 
Made  to  last  for  years,  each 
binder  holds  six  months'  issues. 
The  coupon  on  the  right  does 
the  job. 

FCC  Actions 
(Continued  from  page  85) 

Decisions  Cont.: 

Co.,  Mount  Vernon,  Ohio,  in  procee' 
ing  upon  its  application  and  that Beer  &  Koehl,  Ashland,  Ohio.  Time  e: 
tended  to  March  13. 
FCC  General  Counsel — Granted  e: 

tension  to  April  10  to  file  exceptions 
initial  decision  issued  in  proceedir 
upon  applications'  oi  Faulkner  Coun 
Bcstg.  Co.  and  Conway  Bcstg.  Co.,  bo' Conway,  Ark. 
Thomas  H.  Beach,  Birmingham,  Al£ 

— Granted  leave  to  amend  appUcatio 
to  change  name  of  applicant  to  Pile 
Bcstg.  Corp.,  to  change  applicant  fror individual  to  corporation,  and  to  shov 
revised  financial  data. 
Texas  Star  Bcstg.  Co.,  Dallas,  Tex.- Granted  extension  to  March  13  to  fil 

opposition  to  petitions  for  rehearin 
filed  by  KTRH  Houston,  Tex.,  an' Democrat  Printing  Co.  Action  March  If 

(By  Comr.  E.  M.  Webster) KWIK  Burbank,  Calif. — Hearing  : 
matter  of  revocation  of  license  of  KWI> 
continued  from  March  20  to  April  5  an' 
7  at  Burbank. (By  Comr.  Paul  A.  Walker)  j 
FCC   General  Counsel — Granted  ex  1 

tension  to  March  20  to  file  proposetl;^ 
findings  of  fact  in  matter  of  revocatioi|f- of  CP  of  KCRO  Englewood,  Col. 

(By  Examiner  Elizabeth.  Smith) 
WLCS    Baton    Rouge,    La. — Grantee  1 

leave  to  take  depositions  in  proceed] 
ing  re  its  application  and  that  of  KJAf 
Bcstg.  Co.;  further  ordered  petitionei- be  authorized  to  take  depositions  o., 
Sgt.  Hector   Slaughter,   United  State. Army,  et  al.,  on  March  23  and  24  z, 
Baton  Rouge,  La.  ! 

(By  Examiner  H.  B.  Hutchison)    , -c 
The  Central  Ohio  Bcstg.  Co.,  GaUor  j 

Ohio — On  Commission's  motion,  hear! 
ing   on    application   of   Central  Ohi'.t Bcstg.  is  continued  imtil  further  noticejjr 

March  15  Applications 
ACCEPTED  FOR  FILING 

License  Renewal 
License  renewal  applications  filed  b 

following  AM  stations:    KOLO  RenT 
Nev.;   WAAT  Newark,  N.  J.;  WPEl 
Philadelphia;  WQAN  Scranton,  Pa. Modification  of  CP 
Following  FM  stations  filed  applies 

tions  for  mod.  CPs  extend  completio 
dates:  WJBW-FM  New  Orleans:  KFUC 
FM  Clayton.  Mo.;  WFMB  Mayodai, 
N.  C;  KSL-FM  Salt  Lake  City. 
WNAE-FM  Warren,  Fa. —Mod.  C 

authorizing  changes  in  FM  station  t 
change  ERP  to  55  w,  ant.  to  mint 143  ft. 
KSL-TV  Salt  Lake  City— Mod.  C 

new  TV  station  for  extension  of  conr 
pletion  date. FM  Changes 

WJMC-FM     Rice     Lake,     Wis. — C' change  ERP  to  7.4  kw. TENDERED  FOR  FILING  . Modification  of  CP  „ 

KNOE  Monroe,  La.— Mod.  CP  Chans' 
DA-N 

AM— 800  kc 
KREI  Farmington,  Mo.— CP  chan&  \ 

from  1350  kc  to  800  kc  (contingent  a 
WKYB    completing    construction  o>fe, 570  kc). AM— 1390  kc 

WEED    Rocky    Mount,    N.     C. — C»l«i change  from  1450  kc  250  w  iml.  to  139  k 
kc  1  kw  unl.  DA-DN. 

A  new  easily  portable,  high  (idellty 
magnetic  tape  recorder  anri  amplifier 
priceil  unbelievably  low-  S499.50 

DCASTING    •  Tclccastin 



Docket  Actions  .  .  . 

INITIAL  DECISION 
Shelby  Bcstg.  Co.,  Center,  Tex. — Initial  decision  by  Hearing  Examiner 

J.  D.  Bond  to  deny  application  of 
Slielby  Bcstg.  Co.  new  station  on  1490 
kc.  250  vv  unlimited.  Action  predicated 
an  findings  that  partnership  consisting 
of  O.  L.  Parker  and  A.  C.  Childs  had 
u  ithout  sanction  by  FCC  transferred 
their  interests  to  others  in  order  to 
conceal  their  assets  from  possible 
creditor  claimant.  See  story  this  issue. 
Initial  decision  March  13. 

Non-Docket  Actions  .  .  . 
AM  GRANTS 

Hamilton,  Ala. — Marlon  County  Bcstg. 
Co.  granted  new  station  on  970  kc,  1  kw 
day.  Estimated  construction  cost:  $18,- 
600.  Co-partnership  includes:  Hugh  J. 
Fite,  insurance  and  bond  business; 
Ernest  B.  Fite,  attorney,  and  Rankin 
Fite,  attorney  and  state  senator. 
Granted  March  13. 
Atlantic,  la. — George  Basil  Anderson, 

granted  new  station  on  1220  kc,  250  w 
day.  Estimated  construction  cost:  S31,- 
400.  Mr.  Anderson  is  owner  and  man- 

ager of  KJBK  Columbus,  Neb.  Granted 
March  13. 
Mena,  Ark. — R.  B.  Bell,  granted  new station  on  1450  kc,  250  w  unlimited. 

Estimated  construction  cost:  $13,390. 
Mr.  Bell  manages  own  property.  Grant- ed March  13. 

Athens,  Ohio — A.  H.  Kovlan  and  J.  D. 
Sinyard,  granted  new  station  on  1540 
kc.  1  kw  day.  Estimated  construction 
cost:  $4,100.  Principals  include:  Mr. 
Kovlan,  50%  owner  of  coin-operated 
music  machines,  general  manager  50% ; 
Mr.  Sinyard.  executive  director.  Grant- 

ed March  13. 
Jackson,  Ala. — Jackson  Bcstg.,  erant- led  new  station  on  1450  kc,  250  w 

lunlimited.  Estimated  construction  cost: 
S19.750.  Partnership:  W.  P.  Thielens, 
25%  and  W.  M.  Jordan  and  T.  H.  Gail- 
lard  Jr.,  each  37.5%  owner,  all  have 
leaual  interests  in  WXAL,  Demopolis, 
lAla.  Granted  March  13. 
;  WLIN  Merrill,  Wis.— Granted  switch 
an  facilities  from  730  kc,  1  kw  un- 
lUmited  to  550  kc,  1  kw  day,  500  w  N, directional.  Granted  March  13. 
KLIX  Twin  Falls,  Ida. — Granted 

switch  in  facilities  from  1340  kc,  250  w 
jimliinited  to  1310  kc  1  kw,  directional. iGranted  March  13. 

,  FM  GRANT 
m  El  Paso,  Tex. — Texas  Western  College 
"llof  the  U.  of  Tex.,  granted  new  non- commercial educational  station,  Ch.  203 

f88.5  mc),  FRP  10  watts,  antenna  185 
ft.  Granted  March  13. 

TRANSFER  GRANTS 
KELP  El  Paso.  Tex.— Granted  trans- 

fer of  control  of  Paso  Bcstg.  Co.  Inc., 
iijjriicensee,  from  Ed  V.  Mead,  Lewis  O. seibert,  Robert  M.  Jackson,  and  J.  T. 

Carroll,  equal  owners  to  Richey  Evan- 
^relistic  Assn.  for  $40,000.  Transferee 
s  non-profit  relieious  oreranization 
leaded  by  Raymond  T.  Richey,  pastor 
md  president  of  Evangelical  Temple 
[porp.   of  Houston,   Tex.  Others  asso- 

^  -  Mated  with  Mr.  Richey  are  V.  P. iichey,  Andrew  J.  Richey  and  Leonard 
lichey.   KELP  is  a'^signed  1  kw  day iiifllin  920  kc.  Granted  March  13. 

it)|  WCBA  Corning,  N.  Y. — Granted  as- ciignment  of  license  from  John  S. 
iSooth,  licensee  to  Wellsboro  Corning 
;3cstg.  Advertisers  Inc.  for  considera- 

4j:ion   of   $80,000.   New   corooration  in- 
i;  ;ludes:    Lawrence    A.    Woodin,  50% 
'  iwner  of  Arcadia  Theatre  Co.,  Wells- loro.  Pa..  50%:  Paul  L.  Carnenter. 

>wner  Carpenter's  Funeral  Home  and 
Memorial  Studio,  50%.  WCBA  is  as- 
agned  1  kw  day  on  1350  kc.  Granted 
IWarch  13. 

deletions  ... 

?WO  FM  and  one  AM  authorizations 
eported  deleted  by  FCC  last  week, 
"otal  droDouts  since  Jan.  1,  AM  17: 
"M  23;  TV  1.  Deletions  and  reasons 
or  wi*^hdrawal  follow: 
WVBN  (FM)  Turin,  N.  Y.— Rural tadio  Network  Inc.  License  March 

4.  Station  has  entered  into  affiliation 
sreement  whereby  other  stations  will 
arry  same  programs  which  would  re- iilt  in  overlan  of  service. 
KGW-FM  Portland.  Ore.— Oregonian 

'ub.  Co.  License  March  14.  No  gen'- ral  rsublic  acceptance  of  FM  in  area. 
KELL  Waxahachie,  Tex. — Ellis  County 
:cstg.  Co.  CP  March  10.  FCC  denied 
Ktension  of  completion  date  Feb.  8  as 
pplicant  merely  requested  extension 
me  in  ord^r  to  comolete  further  plans or  assignment  of  CP. 

few  Applications 
AM  APPLICATIONS 

DeRidder,    La.— Sabine    Bcstg.  Co. 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

HoX  ̂ COtQ  SUMMARY  TO  MARCH  16 

Summary  of  Authorizations,  Stations  On  the  Air,  Applications 

Appli- 

Total                                    Cond'l    cations  In Class                           On  Air     Licensed      CPs       Grants   Pending  Hearing 
AM  Stations                        2,109           2,080           188                        300  268 
FM  Stations                            712              492           268             *4           48  24 
TV  Stations                           101               35            75                        348  182 

*  Two  on  the  air. 

1010  kc,  1  kw  day.  Estimated  construc- tion cost:  $17,640.  Principals  in  Sabine 
include  John  B.  McCrary,  professional 
musician,  manager  and  25%  interest 
WCNU  Crestview,  Fla.,  and  50%  in- terest in  WATM  Atmore,  Ala.;  Cyril 
W.  Reddoch,  manager,  chief  engineer 
and  50%  owner  WATM  and  50%  owner WCNU.    Filed  March  7. 
Burbank,  Calif.— Bcstrs.  of  Burbank, 

1490  kc,  250  w  unlimited.  Estimated 
construction  cost  $15,334.  Principals 
include:  Albert  S.  Hall,  real  estate 
broker,  owner  of  service  station  and  % 
interest  Brown's  Brake  Service,  20%; 
Walter  W.  Mansfield,  owner  real  estate 
and  insurance  company,  20%;  Floyd 
J.  JoUey,  y2  owner  JoUey  Motors  and 
ownership  in  Jolley's  Aluminum  Win- 

dow Co.,  40%;  Arthur  Crowley,  prac- ticing law,  20%.    Filed  March  8. 
Oskaloosa,  la. — Oskaloosa  Bcstg.  Co., 

740  kc,  250  w  day.  Estimated  construc- 
tion cost  $30,500.  Principals  include : 

Everett  G.  Wenrick,  partner  in  shoe 
store  in  Oskaloosa  and  Segourney, 
president  20%;  E.  B.  Seeger,  33>^%  in- terest Seeger  Auto  Supply  Co..  vice 
president  plus  6%;  Don  Hemphill,  owner 
Canary  Cottage  restaurant,  treasurer 
10%;  P.  M.  Day,  physician  and  sur- geon, 10%;  Clarence  Powers,  mortician 
and  50%  owner  Powers  funeral  home, 
50%  interest  in  two  farms,  10%;  Lyman 
A.  Abbott,  owner  Abbott's  Radio  & 
Television  shop,  2%;  C.  C.  Kitchen,  op- 

tometrist, 5%;  Catherine  E.  Raetz, 
housewife,  5%;  Harold  E.  Fleck,  attor- 

ney and  66%%  interest  in  firm  of  Fleck 
&  Jones.  19%  of  stock  is  retired  to 
treasury.    Filed  March  8. 
Aberdeen,  Miss. — Prairie  Bcstg.  Co., 

1240  kc,  250  w  unl.  Estimated  construc- tion cost:  $18,500.  Principals:  Ben  F. 
Hilbun,  administrative  assistant  to 
president  of  Mississippi  State  College; 
Grady  Imes,  25%  interest  WSSO  Stark- ville,  publisher  of  Starkville  News  and 
presently  mayor  of  Starkville;  T.  A. 
Richardson,  owner  Richardson  Chevro- 

let Co.;  Joe  PhilUps,  25%  interest 
WSSO,  equal  partners.    Filed  March  14. 
Albany,  Minn.  —  Stearns  County 

Bcstg.  Co.,  1158  kc,  500  w  day.  Es- timated construction  cost:  $23,720. 
Principals  include:  W.  H.  Blattner, 
partner  in  D.  H.  Blattner  &  Sons,  con- tractors, and  president,  Blattner  Co. 
Inc.,  implements  and  hardware,  presi- 

dent 16%%;  Andrew  J.  Glatzmaier, 
bookkeeper  for  D.  H.  Blattner,  vice 
president  16%%;  Louis  H.  Gretsch, 
manager  Gretsch  garage,  vice  president 
16%%;  Urban  J.  Keppers,  owner  Urb's bar  and  retail  liquor,  secty-treas. 
16%%.    Filed  March  15. 
Long  Beach,  Calif. — John  H.  Poole 

d/b  as  Dia  Bcstg.  Co.,  740  kc,  1  kw  day. 
Estimated  construction  cost:  $44,050. 
Mr.  Poole  is  owner  KSMA  Santa  Maria, 
Calif.,  and  also  has  oil  and  mining  in- vestments interests.    Filed  March  15. 
Flaestaff  Ariz.  —  Saunders'  Bcstg. 

Co.,  1220  kc,  250  w  day.  Estimated  con- 
struction cost  $9,410.  Charles  J.  Saund- ers, individual  owner  is  owner  and 

salesman  Flagstaff  Nash  Co.  In  1941-46 
he  was  program  director  and  announcer 
at  WALA  Mobile,  Ala.    Filed  March  15. 

FM  APPLICATION 
St.  Petersburg,  Fla. — Charles  A.  Lenz, 

Class  B.  Ch.  250(97.9  mc),  ERP  16.65  kw, 
ant.  198  ft.  above  average  terrain.  Es- 

timated construction  cost:  $1,000.  Mr. 
■  Lenz,  sole  owner,  is  owner  Lantern 
Lane  apartments,  treasurer  and  stock- 

holder in  Sherman  Hotel,  as  well  as 
owner  of  auto  phone  service  and  in- 

surance agency  and  other  business  in- 
terests. He  is  also  applicant  for  TV 

station  at  St.  Petersburg.  Filed  March 6. 
TRANSFER  REQUESTS 

KRSC  Seattle,  Wash.— Acquisition  of 
control  in  Radio  Sales  Corp.,  licensee, 
by  Sheldon  Sackett,  through  purchase of  500  sh.  or  total  stock  from  P.  K. 
Leberman,  Robert  E.  Priebe  and  John  E. 
Ryan  Jr.,  for  $112,500.  Mr.  Sackett  is 
owner  of  KROW  Oakland,  Calif.,  95% 

owner  KOOS  Coos  Bay,  Ore.,  and  77^4% 
owner  of  KVAN  Vancouver,  Wash. 
KRSC  operates  with  1  kw  unlimited on  1150  kc.     Filed  March  14. 
WTTS  and  WTTV  Bloomington,  Ind. 

— Assignment  of  CP  and  license  from 
Mary  and  Sarkes  Tarzian,  a  partnership 
d/b  as  Sarkes  Tarzian  to  Mary  and 
Sarkes  Tarzian  a  corporation,  Sarkes Tarzian  Inc.  The  Tarzians  desire  to 
own  and  operate  radio  and  television 
station  under  a  corporate  organization. 
WTTS  is  assigned  1  kw  day,  500  w  night 
on  1370  kc.  WTTV  is  assigned  Ch.  10 
(192-198  mc).    Filed  March  15. 
WWNS  Statesboro,  Ga. — Assignment 

of  license  from  Alfred  Dorman,  individ- ual, to  Statesboro  Bcstg.  System  for 
$27,500.  New  partnership  includes: 
Robert  H.  Thompson  Sr.,  owner  of  T  & 
S  Pub.  Co.,  Cordelc,  Ga.  (advertising), 
50%;  Virginia  Price  Bowen,  principal 
stockholder  and  president  Telectronics 
Inc.,  Waycross,  Ga.,  50%.  Mr.  Dorman withdraws  as  other  business  interests 
prevent  him  from  devoting  time  to 
station  operation.  WWNS  is  assigned 
250  w  unlimited  on  1490  kc.  Filed March  8. 
KTOP  Topeka,  Kan. — Assignment  of license  from  T.  Hall  Collinson  tr/as 

CoUinson  Bcstg.  Co.,  to  Charles  B. 
Axton  for  $52,500.  Mr.  Axton  has  been 
on  radio  for  many  years  as  an  artist. 
He  starred  on  Chevrolet  Musical  Mo- 

ments, Maxwell  House  Show  Boat, 
Major  Bowes  Capitol  Family  Hour  and 
others. .  He  was  production  manager 
WTOP  Washington  1933  to  1944.  He  is 
presently  national  sales  manager  WREN 
Topeka,  Kan.  KTOP  is  assigned  5  kw 
unlimited  on  1250  kc,  directional.  Filed March  7. 
WISR)-AM-FM  Butler,  Pa.— Assign- 

ment of  license  from  Butler  Bcstg.  Co., 
licensee  to  Butler  Bcstg.  Co.  Inc.  David 
Rosenblum,  individual  owner  wishes  to 
operate  as  corporation  to  better  aggre- 

gate assets  and  liabilities  of  firm  in  in- 
terest of  better  business  management. 

Sara  Rosenblum  and  Jack  W.  Rosen- 
blum both  employes  of  station  acquire 

minor  interests.  No  monetary  consid- 
eration. WISR  is  assigned  250  w  day 

on  1580  kc.     Filed  March  9. 
KWEM  West  Memphis,  Ark.- Trans- fer of  500  sh.  stock  in  West  Memphis 

Bcstg.  Corp.,  licensee,  from  John  T. 
Wells,  Beloit  Taylor  and  Phillip  Back 
to  J.  C.  Johnson,  John  C.  Cooper,  P..  M. 
Dacus,  J.  C.  McCaa  and  J.  W.  Rich. 
Parties  advanced  monies  to  build  sta- 

tion and  as  operation  has  not  been 
profitable  it  is  believed  stock  should 
be  transferred.  All  have  stock  interest 
in  KXLR  N.   Little   Rock  and  KHOZ 

Harrison,  Ark.  KWEN  is  assigned  1 
kw  day  on  990  kc.   Filed  March  14. 
WDSR  Lake  City,  Fla.— Assignment 

of  license  from  Alfred  H.  Temple,  Alma 
Horn  Temple  and  Dr.  Frederick  Fayne 
Kumm,  co-partnership  d/b  as  Deep 
South  Radioways  to  partnership  of 
same  name  and  people  with  exception 
of  Dr.  Kumm  who  withdraws  and  sells 
his  interest  for  $7,200.  WDSR  operates 
with  250  w  unlimited  on  1340  kc.  Filed March  15. 

KYA  San  Francisco — Transfer  of  con- 
trol in  Palo  Alto  Radio  Station  Inc., 

licensee,  from  Dorothy  Schiff  to  J.  El- 
roy  McCaw  and  John  D.  Keating.  Mrs. 
Schiff  sells  total  holdings  of  10,403  sh. 
of  stock  for  $155,900  plus.  Mr.  McCaw 
is  50%  owner  KPOA  Honolulu,  21.5% 
owner  KLZ  Denver.  33i/4%  in  each 
KALE  Richland  and  KYAK  Yakima 
both  Wash,  and  50f^  interest  in  KELA 
Centralia,  Wash.  Mr.  Keating  is  50% 
owner  of  KPOA  and  both  own  50% 
interest  in  recent  grant  for  Hawaiian 
Islands.  KYA  operates  with  5  kw  day, 
1  kw  night  on  1260  kc.    Filed  March  15. 

U.  S.-Cuban  Treaty 
(Continued  from  page  25) 

on  10  regional  frequencies  (the 
same  number  provided  under  the 
old  NARBA)  ;  Cuban  Class  2  rights 
on  16  1-B  channels;  Ikw  rights  on 
the  1340  kc  local  channel,  and  other 
privileges  which  would  increase  the 
limitations  to  seven  existing  U.S. 
stations  and  guarantee  that  future 
U.S.  grants  on  11  channels  would 
protect  Cuban  operations  on  those 
frequencies. 

The  U.S.  1-A  channels  involved 
were  640  kc  (KFI  Los  Angeles), 
670  kc  (WMAQ  Chicago),  and  830 
kc  (WCCO  Minneapolis),  with  Cuba 
relinquishing  previous  rights  on 
890  kc  (WENR-WLS  Chicago). 
The  1-B  frequencies  on  which  Cuba 
would  be  accorded  special  privileges 
were  680, 810, 850,  1000,  1030,  1060, 
1070,  1080,  1090,  1110,  1130,  1170, 
1190,  1520, 1550,  and  1560  kc. 

Regional  frequencies  on  which 

Cuba  would  have  "high  power" rights  were  550,  570,  590,  630,  790, 

910,  920,  950,  980,  and  1150  kc. 

DECCA  Records  Inc.  last  year  recorded 
net  earnings,  after  taxes,  of  $803,870, 
or  $1.04  a  share  on  776,650  shares  of 
capital  stock  outstanding,  according  to 

the  company's  annual  report. 

:  •  Gates  Vv: 
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Richards  Hearings 

(Continued  from  page  28) 

mond,"  misunderstood  by  some  em- 
ployes, and  lacking  in  biased  views 

other  than  those  normal  to  the 
average  person. 

"There  is  no  admission  of  guilt 
by  Mr.  Richards,  and  there  never 
has  been,"  the  lawyer  said. 

Reviewing  Mr.  Richards'  career 
and  character,  Mr.  Fulton  declared: 
"He  has  been  and  is  privately 
critical  of  the  Roosevelt  family. 
He  believes  that  the  action  of 
James  Roosevelt  in  urging  the 
Commission  to  investigate  these 
stations  and  to  hold  these  hearings 
was  biased  and  prejudiced  and 

caused  by  James  Roosevelt's  dislike 
of  Richards'  political  views." 
He  said  Mr.  Richards  "asserts 

that  he  has  a  right  to  have  and  to 
express  privately  his  own  opinions 
with  respect  to  the  Roosevelt  family 
and  their  motives  in  their  attacks 
upon  him,  so  long  as  he  does  not 
broadcast  false  or  defamatory  ma- 

terial concerning  them  over  his 
radio  stations." 
William  Burns,  former  radio 

news  writer  and  now  a  Los  An- 
geles Times  reporter,  was  the  first 

witness.  He  identified  letters  which 
he  had  sent  to  FCC  Comr.  Paul  A. 
Walker  in  February  and  March 
1948,  when  he  was  secretary-treas- 

urer of  Radio  News  Club  of  Los 
Angeles. 

Roberts  Second  Witness 

FCC's  star  witness,  Mr.  Roberts, 
former  director  of  public  aifairs 
for  KMPC  and  now  KFWB  Holly- 

wood newscaster,  was  the  second 
witness. 

President  of  the  Radio  News 
Club  when  the  news-slanting 
charges  were  filed  two  years  ago, 
he  said  Richards  was  anti-Seniitic 
and  an  arch  enemy  of  the  Admin- 

istration. He  claimed  Mr.  Richards 
directed  him  to  slant  newscasts 
against  the  Democratic  Adminis- 

tration and  the  Roosevelt  family, 
and  to  minimize  the  Truman  posi- 

tion and  eliminate  the  President's 
speeches.  He  quoted  Mr.  Richards 
as  referring  to  President  Truman 
as  "the  necktie  salesman  in  the 
White  House." 

Mr.  Richards,  he  declared,  spe- 
cifically instructed  that  Bernard 

Baruch,    Edwin    Pauley,  Howard 

Hughes,  Henry  Wallace  and  Henry 
Kaiser,  among  others,  be  treated 
in  an  unfavorable  light.  Gen. 
Douglas  MacArthur,  Sen.  Homer 
Ferguson  (R-Mich.),  and  Sen. 
Owen  Brewster  (R-Me.),  were  to 
be  highly  praised,  he  said. 

Mr.  Richards,  he  said,  made  un- 
complimentary remarks  about  Wil- 

liam Paley,  CBS  board  chairman; 
Brig.  Gen.  David  Sarnoff,  RCA 
board  chairman,  and  Robert  Kint- 
ner,  now  ABC  president.  Identify- 

ing them  as  Jews,  Mr.  Roberts  tes- 
tified Mr.  Richards  said  "they  are 

in  league." Backs  Republicans 
The  witness  asserted  that  Mr. 

Richards  "said  newscasters  should 
guard  against  this  Jewish  move 
and  we  should  lend  our  efforts 
through  the  medium  of  news  to 
strengthen  the  political  position  of 
the  Republican  party  so  it  could 

get  into  power  in  1948." Mr.  Roberts  said  he  once  told 
Mr.  Richards  he  was  violating  his 
broadcast  license  by  news-slanting, 
and  that  Mr.  Richards  replied:  "To hell  with  the  FCC.  Let  them  take 

our  license  away.  We'll  go  down 
with  all  flags  flying." 

Mr.  Roberts  told  Examiner  John- 
son that  Mr.  Richards  frequently 

held  meetings  with  KMPC  staff' members  to  tell  them  how  he  wanted 
news  handled.  On  one  occasion, 
Mr.  Robei'ts  stated,  he  had  an- 

nouncers practice  saying  the  word 
"Republican"  in  an  eff'ort  to  have 
it  sound  as  good  on  the  air  as 
"Democrat." 
He  testified  Mr.  Richards  in- 

structed him  to  use  material  from 
anti-Administration  columnists  and 
news  commentators  as  factual  news 
and  to  incorporate  it  in  newscasts 
without  mention  of  source.  Any- 

thing anti-Administration  was  in- 
structed to  be  used  as  fact,  he 

added. 

Mr.  Roberts  said  he  didn't  al- 
ways follow  instructions  and  re- 

ported that  he  and  his  staff"  de- veloped a  technique  of  compromise 

regarding  Mr.  Richards'  instruc- tions, acceding  to  his  demands  and 
then  slipping  in  a  paragraph  that 
"would  attempt  to  give  the  other 

side." 

"I  figured,"  Mr.  Roberts  said, 
"that  he  would  only  hear  what  he 
wanted  to  hear."    This  technique 

7</^  ̂ t'i.  BMI  *]t^  ?<w^ 

,  Anolher  BMI  "Pin  Up"  Hit— Published  by  Hill  &  Range 

HALF  A  HEART 

On  Records:  Al  Trace — Col.  38693;  Al  Morgan — 
Lon.  571;  Eddy  Howard — Mer.  5349;  Bill 
Lawrence — Vie.  .20-3683;  Jack  Owens — Dec. 
24874;  Gordon  MacRae  —  Cap.  842;  Ken 
Griffin — Rondo  421;  Jon  &  Sandra  Steele — Coral  60165. 

On  Transcription:  Dick  Jurgens  —  Associated; 
Gordon  MacRae — Capitol. 

POLITICAL  CENSORSHIP  BY  FCC 

Michigan  Republican  Questions  investigation  of  Station  Ownej 

A  CHARGE  that  FCC  "may  be 
using  its  authority  over  radio  sta- 

tions for  political  censorship"  was raised  in  the  Senate  last  week  by 
Sen.  Homer  Ferguson  (R-Mich.). 

In  what  was  taken  as  a  reference 

to  the  Commission's  current  hear- 
ings in  the  G.  A.  Richards  case 

(story  adjacent),  Sen.  Ferguson 
told  his  colleagues  Monday  that  he 

understood  FCC  "vigorously  -inves- 
tigated" a  station  owner  "who  has 

expressed  strong  personal  views 
which  appear  to  be  pro-Republican 
and  anti-Communist." On  the  other  hand,  he  said,  there 
was  "the  case  of  a  radio  licensee 
who  owns  five  radio  stations  and 
who  is  known  to  have  strong  po- 

litical views  which  have  been  iden- 
tified by  the  House  Un-American 

Activities  Committee  through  his 
association  with  numerous  Red- 

front  organizations." 
In  the  latter  case,  he  said,  "so far  as  I  have  been  able  to  learn, 

the  personal  views  of  this  individ- 
ual have  not  provoked  any  action 

on  the  part  of  the  Commission  with 
relation  to  ownership  or  operation 

of  his  station." Sen.  Ferguson  cited  a  Saturday 
Evening  Post  editorial  on  the  use 
of  radio  for  "left-wing"  propa- 

ganda (see  story  page  84).  He 
said  he  asked  FCC  General  Coun- 

sel Benedict  P.  Cottone  about  this 

and,  specifically,  "whether  any  m vestigations  had  been  started  as  t 
the  activities  of  radio  licensees  wh 

had  shown  strong  political  bias  o'J^' who  were  in  a  position  to  use  radi 
stations  for  avowed  propagand; 

purposes." 

He  said  "Mr.  Cottone  told  m 
that  the  Commission  had  taken  n 

action  in  cases  of  this  kind." 
Sen.  Ferguson  continued : 
These  are  peculiar  circumstances^J^ 

on  the  one  hand  the  report  of  the  in 
vestigation  of  a  licensee  who  was 
supporter    of    Republican  doctrine! 
and  on  the  other  hand  the  failure  t 
investigate     other     radio  licensee 

whose   personal   views   show  stron' political    basis    in    an   opposite  di 
rection.  i 

Let  me  make  clear  that  I  have  ht^ 
objection  to  the  fair  rules  being  lai 
down  to  permit  any  licensee  to  operat4- 
his  station  in  the  public  interest,  or  t 
permit  the  views  of  any  organizatio 
to  be  fully   presented  to  the  radi 
audience.  I  think  the  U.  S.  Senat 

should  be  interested  in  checking  inf  ' 
the   fairness  of  the   Commission  i- 
applying  its  rules  and  into  the  ques 
tion  of  possible  bias  in  their  appl 
cation. 

If  radio-station  owners  of  on 

particular  leaning  are  being  favore<|'i and  those  of  opposite  leaning  ar 
being  frowned  upon,  clearly  then  th 
Commission  is  embarking  upon  th 
dangerous  course  of  political  censoi, 

ship. 

didn't  always  work,  however,  be- 
cause sometimes  Mr.  Richards 

would  dictate  the  entire  text  of  a 

certain  portion  of  a  news  broad- 
cast, he  added. 

He  said  that  Robert  0.  Reynolds, 
KMPC  vice  president  and  general 
manager,  agreed  with  his  views. 
Before  going  to  work  for  KMPC, 
Mr.  Roberts  said  he  had  discussed 
the  injection  of  editorial  opinion 
into  newscasts  with  Mr.  Reynolds, 
because  he  knew  Mr.  Richards  to 

be  "a  man  of  strong,  fixed  opinions." 
Mr.  Reynolds,  he  said,  told  him  he 

thought  they  could  "handle  Rich- 

ards." 

Dismissal  Action 

Mr.  Roberts  said  his  dismissal 
from  KMPC  in  February  1948  fol- 

lowed an  "open  defiance"  of  a 
Richards  order  to  always  present 
Gen.  MacArthur  in  a  favorable 
light.  On  two  occasions,  he  testified, 
he  had  mentioned  Gen.  MacArthur's 
failing  health  and  apparent  age. 
He  indicated  this  infuriated  Mr. 
Richards  and  led  to  his  own  re- 
lease. 

In  subsequent  testimony,  which 
continued  through  Wednesday,  Mr. 
Roberts  identified  letters,  memos, 
scripts,  telegrams  and  clippings  of 
newspaper  articles  he  said  were 
sent  to  him  by  Mr.  Richards.  Some 
bore  "use  this  over  and  over." 
More  than  two  score  such  exhibits 
were  submitted  by  FCC  counsel 
and  entered  as  evidence. 

SUMMER  DISCOUN' Crosley  Plans  Bonus  Tim 

"f  !flc 

A  SUMMER  bonus  time  plan 
announced  last  week  by  Robert  I 
Dunville,  president  and  geners 
manager  Crosley  Bcstg.  Co.  t 
apply  to  WLW  Cincinnati  and  th 
three  Crosley  television  statior, 
WLWT  Cincinnati,  WLWC  Colun, 
bus  and  WLWD  Dayton.  . 

The  plan  would  provide  a  tim 
bonus  of  up  to  25%  for  spot  rad:, 
advertisers  and  up  to  50%  fc 

spot  television  users.  "It  will  I more  than  justified  if  it  helj 

solve  the  summer  hiatus  problem' Mr.  Dunville  said. 
The  new  schedule  calls  for  bom 

time  during  July,  August  and  Se]' tember.   Advertisers  using  52-we6 

radio  schedules  would  receive  20'' bonus  time;  new  accounts  with  Iff 
week  schedules  15%  bonus  and  nejl 

accounts  with  10-  to  22-week  schei  ' ules  20  9f.  New  accounts  for  n 

less  than  5  months  would  receiV^'^; 
a  25%  bonus.  f^- The  television  stations  observe 
40%  summer  discount  in  time  cos 
or  a  50%'  bonus  in  facilities  if  tl 
same  gross  amount  is  spent  durir 
the  period. 
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REPORTEDLY  lowest-priced  thre' way  portable  radio  produced  by  RC 
Victor  since  the  war,  currently  beit 
shipped  to  dealers  for  immediate  dl 
tribution.  Radio  is  new  version 
"Globe  Trotter"  portable. 
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mHTNING'  TALK 

From  Scattered  Prevues 

'comin 

9 

MIXED  reaction  on  the  All-Radio  Presentation  film  "Lightning  That 
Talks"  came  last  week  following  prevues  in  scattered  parts  of  the  coun- 

try. Varied  opinion  on  the  film  was  voiced  in  a  survey  of  viewers  who 
attended  a  New  York  showing  [Broadcasting,  March  13]. 
Frank  E.  Pellegrin,  vice  presi-  *  

dent  of  Transit  Radio  Inc.  and  for- 
!r  NAB  broadcast  advertising 

director,  observed  that  the  New 
York  showing  was  marred  by  what 
[le  described  as  "an  atrociously  bad 
sound  and  lighting  system."  He added  that  the  New  York  audience 

"hypercritical"  and  the  film 
should  not  be  judged  on  the  basis 
3f  a  New  York  survey.  He  said  he 
likes  the  film  and  believes  it  will  do 

■  ja  lot  of  good. 
In  a  joint  report,  three  Spokane 

irea  station  executives  agreed  they 
vould  not  want  "a  single  one  of 
:heir  advertising  accounts  now  on 
he  air  to  see  the  film."  The  film 

u.vas  shown  to  an  audience  of  sub- 

scribing station  officials  and  their 
wives.  All  were  described  as  "dis- 

appointed" in  the  film.  Critical comments  also  were  voiced  at  a 
showing  to  Spokane  agency  people. 

The  Spokane  broadcasters  sign- 
ing the  report,  submitted  to  Mau- 
rice B.  Mitchell,  Broadcast  Adver- 

tising Bureau  director,  were 
Richard  0.  Dunning,  KHQ;  E.  B. 
Craney,  KXLY,  and  Cole  E.  Wylie, 
KREM.  They  suggested  the  film 
be  "completely  re-edited,"  with  its 
length  cut  to  20  or  25  minutes.  "We will  not  consider  showing  the  film 

further  in  Spokane,"  the  trio  con- 
cluded. 

Charles  A.  Fuller,  manager  of 

Decision  Seen 

By  June  1 mm  TRIAL  ENDS 

'ffHE  TRIAL  of  anti-trust  charges  against  an  Ohio  newspaper  which 

IJallegedly  discriminated  against  advertisers  who  bought  time  on  a  rival station  was  completed  in  Cleveland  last  week. 
Authorities  thought  the  case,  involving  the  Lorain  Journal  and  its 

tompetitive  practices  vdth  respect     *  ^ — ■  
ini.o  WEOL  Elyria-Lorain,  would  be 
MIecided  some  time  this  spring — not 
llfliater  than  about  June  1.  The  case 
"''vas  heard  by  Federal  Judge  Em- 

■rich  B.  Freed. 

—   Upon  completion  of  the  Govern- 
..  iient's  presentation.  Judge  Freed 
"lenied  a  routine  defense  motion  for 
jismissal  of  the  suit. 
The  trial  included  testimony  of 

rai6  witnesses  for  the  Government 
0ind  one  for  the  defense.  The  latter, 
■Rfjamuel  A.  Horvitz,  who  with  his 
^'irother  Isadore  owns  the  Journal, 
cjfontended  a  newspaper  can  not  be 
if^ompelled  to  take  advertising;  that 
^^he  Journal  did  not  restrain  inter- 

tate  commerce;  and  that  convic- 
ifion  would  violate  the  free-press 
a^S.mendment  of  the  Constitution. 

The   Government's  presentation 
ndertook  to  show  through  numer- 
us  witnesses  that  WEOL  is  heard 

^I'utside  of  Ohio  and  that  therefore Interstate  commerce  is  involved,  and 
*hat  the  Journal  had  refused  or 
threatened  to  refuse  advertising  cf 
^fTjierchants  who  also  bought  time  on 

'jjjhe  station. 
jjij  Roy  Ammel,  president  of  WEOL, 
,|jjj  ho  testified  to  interstate  aspects  of 

,"j|rEOL's  service,  also  reported  the 
Ljiation  grossed  $175,000  and  net- 
'  ifed  $2,700  in  1949,  and  that  15 of 
^Jj;3  1949  business  was  in  national 
J^ccounts. 
if™  He  said  the  Journal  had  refused 

print  WEOL  logs  as  paid  adver- 
jsing. 
Other  witnesses  included  Charles 

•fiiiihn     Thornquest,     manager  of 
rBCjjrONE  Dayton  and  former  man- 
:«lj?er  of  WEOL,  who  testified  that 

"EOL  had  tried  unsuccessfully  to ace  an  advertisement  in  the  Jour- 

nal, and  Joseph  Kelly,  also  of 
WONE,  who  related  alleged  dis- 

cussions with  Journal  officers  at  a 

time  when  he  was  the  newspaper's 
classified  advertising  manager. 

Suppoi'ting  the  JournaVs  denial 
of  anti-trust  violations,  the  news- 

paper's attorney,  Parker  Fulton, 
claimed  that  "if  the  charge  is  co- 

ercion against  the  advertisers,  we 

deny  it,"  but  that  "if  the  charge  is 
[that]  normal  persuasion  was  used, 

there  is  no  denial." 
Denied  Injunction 

Judge  Freed  last  December  de- 
nied a  Government  request  for  pre- 

liminary injunction  against  the 
Journal  pending  outcome  of  the 
trial  [Broadcasting,  Dec.  12, 1949]. 

One  Government  exhibit  was  an 
FCC  decision,  later  upheld  by  the 
District  Court  of  Appeals  for  th? 
District  of  Columbia,  denying  a 
Journal  radio  application  on 
grounds  that  its  owners  had  sought 
to  suppress  competition  in  Mans- 

field, Ohio,  where  they  own  the 
Mansfield  Journal. 

Victor  Kramer  of  the  Justice 
Dept.  was  chief  Government  coun- 

sel in  the  trial.  He  was  assisted 
by  Baddia  Rashid,  Victor  Oltman, 
and  Norman  Seidler.  WEOL,  which 
was  not  a  party  in  the  suit,  was 
represented  by  Marcus  Cohn  of  the 
Washington  law  firm  of  Cohn  & 
Marks  as  an  observer  during  ini- 

tial phases  of  the  trial,  which 
lasted  two  weeks. 

ALL  City  High  School  Chorus  of 
Pittsburgh  will  broadcast  over  WCAE 
that  city,  Monday,  6:45  p.m.,  for 
third  year. 

WBET  Brockton,  a  suburb,  said 
the  All-Radio  film  was  favorably 
received  at  a  showing  conducted 
by  the  station.  Here  are  some 
comments : 

Dean  Alexander,  advertising  repre- 
sentative, George  E.  Keith  Shoe  Co. — 

"I  was  impressed  by  the  fair  and  im- 
partial way  the  film  presented  radio's 

selling  advantages." 
Louis  Hollman,  merchant  and  Cham- 

ber of  Commerce  president — "It  shows 
you  just  how  radio  can  do  a  selling 
job  for  you  under  certain  conditions." 

Anthony  Materese,  general  manager, 
Brockton  Gas  Co.,  a  WBET  advertiser 
— "The  breakdown  of  listening  habits 
in  radio  not  only  interested  me  but 
showed  me  what  tremendous  coverage 
radio  can  give  an  advertiser." 
Warner  Alden  Morse,  advertising 

representative  for  various  Brockton 
businesses  and  banks — "When  used 
properly,  radio  has  a  place  in  the  ad- 

vertising budget  of  any  progressive 

firm." 
Claire  B.  Sherman  Jr. 

CLAIRE  B.  SHERMAN  Jr.,  23, 
staff  announcer  at  WJTN-AM-FM 
Jamestown,  N.  Y.,  died  March  13  in 
Jamestown  General-  Hospital.  He 
had  been  associated  with  WJTN 
since  1942,  when  he  joined  as  a 
summer  replacement.  He  became 
a  member  of  the  permanent  staff 
in  1948,  following  his  graduation 
from  Grove  City  College,  Grove 
City,  Pa.,  where  he  was  elected  to 
Phi  Beta  Kappa.  Mr.  Sherman 
conducted  the  Five-Star  Final 
news  show  nightly  at  11  p.m. 

March  24:  San  Fxancisco  Chapter 
Academy  of  Television  Arts  and 
Sciences,  first  annual  award  banquet, San  Francisco. 

March  24-25:  CBC  board  of  Governors 
meeting.  Board  of  Transport  Com- 

missioners' court  room,  Union  Sta- tion, Ottawa. 
March  28:  American  Marketing  Assn.. Hotel  Shelton,  N.  Y. 

March  28-31 :  National  Premium  Buyers' Exposition,  Stevens  Hotel,  Chicago. 
March  31-April  1:  South  Dakota  Broad- casters Assn.,  Hotel  Lawler,  Mitchell, 

S.  D. 
April  4:  Radio  Pioneers  Club  annual 

dinner,  Ritz  Carlton  Hotel,  New  York. 
April  12-19:  NAB  convention,  Stevens Hotel,  Chicago: 
Engineering  Conference,  April  12-15; 
Unaffiliated      Stations  Conference, April  16; 
FM  Stations  Conference,  April  17; 
Management  Conference,  April  17-19. 

April  15:  New  England  Radio  Engineer- 
ing meeting,  Somerset  Hotel,  Boston. 

April  24-28:  Sixty-sixth  semi-annual convention.  Society  of  Motion  Picture 
and  Television  Engineers,  Drake Hotel,  Chicago. 

May  4-7:  Institute  for  Education  by  Ra- 
dio, Columbus,  Ohio. 

May  7:  Ohio  Assn.  of  Radio  News  Edi- tors. Columbus,  Ohio. 
May  9-11:  IRE-AIEE-RMA  Conference, 
Washington. 

May  22-23:  North  Carolina  Assn.  of 
Broadcasters  annual  convention. 
Chapel  Hill,  N.  C. 

May  31 -June  2:  Forty-sixth  annual convention.  Advertising  Federation 
of  America,  Statler  Hotel,  Detroit. 

June  1-3:  Assn.  of  Women  Broadcasters 
seventh  annual  convention,  Hotel 
Cleveland,  Cleveland. 

June  17:  Second  annual  Radio  News, 
Editor's  conference,  Kent  State  U., 
Kent,  Ohio. 

Aug.  10-13:  AFRA  convention,  Sheraton Hotel.  Chicago. 
Oct.  22-24:  10th  District  convention  of 
Advertising  Federation  of  America. Amarillo.  Tex. 

OPERATING  results  for  Philco 
Corp.'s  first  quarter  this  year  are 
expected  to  be  highest  for  any  initial 
quarter  in  firm's  history. 

RCA  SALARIES 

Gen.  Sarnoii  Receives 

$200,000  in  '49 BRIG.  GEN.  DAVID  SARNOFF,  RCA  chairman  of  the  board,  was  paid 
$200,000  salary  in  1949;  Frank  M.  Folsom,  RCA  president,  received 
$140,000,  and  Niles  Trammell,  NBC  chairman  of  the  board,  received 
$100,000,  it  was  reported  last  week. 

Gen.  Sarnoff's  1949  remuneration  ★  
was  $24,540  more  than  he  got  in 
1948.  Mr.  Folsom's  1949  pay  was 
up  $14,640.  Mr.  Trammell,  who 
in  1948  was  given  an  "incentive 
compensation"  of  $25,000  in  addi- 

tion to  his  $100,000  salary,  did  not 
receive  such  a  bonus  in  1949. 

These  and  other  figures  were 
contained  in  a  proxy  statement  cir- 

culated by  RCA  last  week  in  ad- 
vance of  its  forthcoming  annual 

stockholders'  meeting.  May  2. 
Among  NBC  executives,  only  Mr. 

Trammell's  salary  was  reported  in 
the  statement. 

John  G.  Wilson,  executive  vice 
president,  RCA  Victor  Division, 
earned  $90,000  salary  and  $25,000 
incentive  compensation  in  1949,  an 
increase  of  $30,000  over  his  1948 

pay. 

Charles  B.  JoUiffe,  executive 
vice  president  of  RCA  Labora- 

tories, received  $50,000  salary  and 
$17,500  incentive  compensation,  an 
increase  of  $1,960  over  1948. 

The  law  firm  of  Cahill,  Gordon, 

Zachry  &  Reindel,  of  which  John 
T.  Cahill,  a  member  of  the  board 
of  RCA,  NBC  and  RCA  Communi- 

cations, is  senior  partner,  was  paid 
$365,000  for  legal  services  in  1949. 
A  total  of  $275,000  was  paid  the 
firm  in  1948. 

The  proxy  statement  reported 
that  in  1949  RCA  repaid  loans 
totalling  $40  million  from  24  banks, 
but  borrowed  $40  million  from  two 
insurance  companies  under  loan 
agreements  providing  for  the  bor- 

rowing of  $20  million  more  by  the 
end  of  this  year.  These  are  25- 

year  loans  bearing  a  3'^f  per  year interest  rate. 

Four  directors  will  seek  re-elec- 
tion at  the  stockholders'  meeting. They  are  Gen.  Sarnoif;  Harry  C. 

Ingles,  president  of  RCA  Commu- 
nications Inc.;  John  Hays  Ham- 

mond Jr.,  president,  Hammond 
Research  Corp.,  Gloucester,  Mass., 
and  Arthur  E.  Braun,  chairman  of 
the  board  of  the  Farmers  Deposit 
National  Bank  of  Pittsburgh. 
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At  Deadline... 

AT&T  COLOR  TIMETABLE, 

1952,  CALLED  TOO  LATE' 
TIMETABLE  of  1952  projected  by  Frank  A. 
Cowan,  head  of  Engineering  and  Long  Lines 
Dept.,  American  Telephone  &  Telegraph  Co., 
as  earliest  for  AT&T  provision  of  coaxial 
cable  to  transmitt  RCA  color  system,  was 

called  "too  late"  by  Comr.  Frieda  Hennock  in 
FCC's  Friday  hearing  on  color  TV. 

Mr.  Cowan,  in  outlining  firm's  plans  of  in- 
creasing cable's  TV  bandwidth  from  2.7  mc  to 

4  mc,  said  if  broadcasters  want  faster  program, 
they  would  have  to  bear  part  of  construction 
costs.  He  said  it  would  take  two  to  three  years 
to  make  present  cable  capable  of  passing  4  mc 
TV  signal.  Acceleration  would  cut  this  down 
to  about  end  of  1951,  Mr.  Cowan  added.  He 
also  revealed  color  relay  system  would  be  more 
costly  than  existing  black  and  white  for 
monitoring  and  testing. 

If  broadcasters  need  to  "meet  demands  for 
color,"  assuming  FCC  adopts  standards,  Mr. 
Cowan  predicted,  question  would  be  whether 
they  want  "slowdown  of  normal  expansion"  of 
present  monochrome  facilities.  Building  up  to 
4  mc  bandwidth  would  not  increase  rates  neces- 

sarily for  TV  broadcaster,  he  said. 
Also  in  hearing,  Myron  J.  Greenwald,  vice 

president,  Celomat  Corp.,  New  York,  displayed 
firm's  $7  (wholesale)  color  converter  called 
"Vue-Scope."  It  consists  of  three-color  lami- 

nated disc  12  inches  in  diameter,  mounted  on 
shaft  connected  to  1/70  HP  induction  type 
motor.  Can  be  used  on  any  size  tube  after 
picture  reduction  to  five  inches,  Mr.  Greenwald 
added. 

W.  U.  RATES  STAND 

WESTERN  UNION  will  be  permitted  to  re- 
tain its  present  rates  for  play-by-play  baseball 

wire  service,  subject  to  outcome  of  pending 
case  involving  broadcasters'  protests  that  rates 
are  unreasonable  and  discriminatory.  Action 
was  taken  by  FCC  Friday  in  view  of  immi- 

nence of  basfeball  season.  On  basis  of  com- 
plaint by  WIND  Chicago,  operator  of  32-sta- 

tion  Midwest  Baseball  Network,  hearing  was 
held  last  spring  and  resulted  in  examiner's 
initial  decision  holding  rates  to  be  unlawful 
insofar  as  they  make  extra  charge  for  each 
station  in  network  aside  from  subscriber  sta- 

tion [Broadcasting,  Jan.  9].  Oral  argument  on 
examiner's  decision  is  slated  before  full  Com- 

mission March  27. 

MORRiSVILLE  DECISION 

INITIAL  DECISION  anticipating  grant  of 
application  of  WBUD  Morrisville,  Pa.,  to 
change  from  1490  kc  with  250  w  to  1260  kc  with 
1  kw,  DA  fulltime,  and  to  move  main  studio 
to  Trenton,  N.  J.,  issued  Friday  by  FCC  Ex- 

aminer James  D.  Cunningham.  Rival  applica- 
tion of  WTNJ  Trenton  for  power  boost  from 

250  to  500  w,  and  for  authority  to  continue 
operation  during  daytime  on  1260  kc  in  lieu 
of  1300  kc,  would  be  denied  on  grounds  appli- 

cant is  unqualified.  Decision  claimed  WTNJ 
and  Franklyn  J.  Wolff,  part  owner  and  man- 

aging director,  made  "intentional  misrepre- 
sentation of  facts." 

McCLURE  MOVES  TO  K&E 

JOHN  F.  W.  McClure,  former  vice  president 
and  general  manager  of  Sofskin  Co.,  subsidiary 
of  Vick  Chemical  Co.,  has  joined  Kenyon  & 
Eckhardt,  New  York,  as  merchandising  ac- 

count executive. 

FCC  HELD  DISREGARDING 
APPELLATE  COURT,  RULING 

U.  S.  COURT  of  Appeals  for  D.  C.  was  told 

Friday  that  FCC  is  disregarding  court's  opin- 
ion in  Easton-Allentown,  Pa.,  case  [Broad- 

casting, Feb.  27].  Easton  Publishing  Co., 
which  won  court  appeal,  asked  court  for  writs 
of  prohibition  and  mandamus  requiring  FCC 
to  issue  findings  in  case  and  call  off  further 
hearing  which  has  been  scheduled. 

In  petition  filed  by  Eliot  C.  Lovett,  Washing- 
ton attorney,  Easton  claimed  Commission 

called  for  further  hearing  "in  the  apparent 
hope  that  something  might  develop  to  .  .  . 
support  its  original  conclusion"  that  Allentown 
Broadcasting  Co.'s  application  for  1230  kc, 
250  w  should  be  preferred  over  Easton's.  Peti- 

tion argued  that  court  opinion  upholding 
Easton  appeal  from  Allentown  grant  required 
only  further  findings  by  FCC,  not  further hearings. 

Allentown  Broadcasting  is  operating  WHOL 
under  FCC's  original  decision.  Decision  has 
been  set  aside  pending  further  hearing,  but 
with  provision  that  WHOL  may  continue 
operations  in  meantime.  Application  for  trans- 

fer of  WHOL  to  group  headed  by  Victor  C. 
Diehm,  which  Easton  had  protested,  was  dis- 

missed by  FCC  but  provision  was  made  for 
submission  of  amendment  reflecting  same 
changes.  Easton  claims  this  makes  it  "new 
application"  and  violates  FCC  rules. 

DR.  STEWART  SELECTING 
STAFF  FOR  POLICY  BOARD 

DR.  IRVIN  L.  STEWART,  chairman  of  Presi- 
dent Truman's  newly  appointed  Communica- 
tions Policy  Board  [Broadcasting,  Feb.  20], 

hopes  to  be  able  to  announce  selection  of  staff 
director  for  board  when  it  meets  in  Washing- 

ton April  20.  Most  of  staff  personnel  expected 
to  be  drawn  on  loan  from  FCC  and  other  agen- 
cies. 

International  communitcations  probably  will 

get  board's  first  attention,  according  to  Sen. 
E.  W.  McFarland  (D-Ariz.),  who  heads  Sen- 

ate subcommittee  making  similar  study  of 
overall  frequency  use  and  communications 
problems,  and  who  conferred  with  board  mem- 

bers preceding  weekend  [Broadcasting,  March 
13].  Sen.  McFarland  said  data  already  col- 

lected by  his  committee  will  be  made  available 
to  President's  board. 

SCRIPPS-HOWARD  APPEAL 

SCRIPPS-HOWARD  Radio  appealed  to  U.  S. 
Court  of  Appeals  for  D.  C.  last  Saturday 
from  January  1949  FCC  decision  denying  its 
application  for  5-kw  station  on  1300  kc  in 
Cleveland  and  granting  rival  bid  of  Cleveland 
Broadcasting  Co.  (WERE).  FCC  based  choice 
of  Cleveland  Broadcasting  on  factors  of  non- 
newspaper  association,  local  ownership,  and 
integration  of  ownership  with  operation.  Ap- 

peal, filed  through  Washington  law  firm  of 
Segal,  Smith  &  Hennessey,  followed  last 
month's  FCC  denial  of  Scripps-Howard  peti- 

tion for  rehearing  [Broadcasting,  Feb.  27]. 

DOWNEY  HITS  LICENSE  PLAN 

PROPOSAL  by  Sen.  Ed  Johnson  (D-Col.)  to 
license  movie  film  opposed  Friday  by  Sen. 
Sheridan  Downey  (D-Calif.)  as  "dangerous" 
precedent  which  "might  easily"  lead  to  govern- 

ment censorship  of  radio,  TV,  other  media. 
Sen.  Johnson  earlier  had  promised  deletion 
of  clause  in  bill  covering  TV  film  (see  story 
page  60). 

Closed  Circuit 
(Continued  from  page  h) 

engineer's  advisory  post.  Mr.  Willoughby 
veteran  of  20  years  with  FCC,  and  its  prede- 

cessor FRC,  has  been  urged  by  friends  to  seel 
broadcast  chief  post. 

INSIDERS  at  FCC  also  are  talking  about  an- 
other aspect  of  Willoughby  case.  FCC  an- 

nouncement on  appointment  of  Mr.  Plummei 
as  new  chief  engineer  also  stated  Mr.  Wil- 

loughby would  become  assistant  chief  engineer 
Official  minutes,  however,  do  not  so  state  anc 
question  has  been  raised  whether  any  provisior 
whatever  has  been  made  for  Mr.  Willoughby'j 
continued  work  with  FCC  after  April  3  wher 

he  relinquishes  acting  chief  engineer's  port- folio. 

YOU  CAN  LOOK  for  relative  quiescence 
FCC  on  controversial  broadcasting  matter; 
until  completion  of  reorganization  of  broadcas' 
structure  as  projected  in  new  functional  align 
ment.  Appointment  of  Harry  Plotkin,  FCC 
legal  "brain,"  as  chief  of  new  Broadcast  Bu 
reau,  would  be  followed  by  plethora  of  crack 
downs  in  all  phases  of  broadcast  operations. 

THERE'S  no  confirmation  but  it's  true  tha 
feelers  have  been  extended  to  AFM  Presiden 

Petrillo  to  see  if  he'd  be  willing  to  take  par 
in  proposed  labor  panel  during  NAB  Manage 
ment  Conference  next  month.  Music  boss  i 
undecided  but  his  advisers  favor  participation 

THOMAS  J.  LIPTON  Inc.  (tea),  througl 
Young  &  Rubicam,  New  York,  considering  spo 
campaign  for  ice  tea. 

DO  NOT  write  off  McFarland  Bill  (S-1973 
as  dead  duck  even  at  this  session.  Even  thoug] 
Rep.  Sadowski  (D-Mich.)  is  ill  and  ha; 
been  unable  to  follow  through  with  plans  fo 
hearings  on  numerous  pending  bills,  sentimen 
is  building  up  in  favor  of  action  on  McFai 
land  measure,  to  completely  remodel  procedura 
work  of  FCC  and  place  responsibility  wit 
Commission,  rather  than  with  staff. 

IN  RE  legislative  picture,  FCC  staff  is  burr 
ing  midnight  oil  working  up  its  case  for  sc 
called  Commission  Bill  designed  as  substitut 
for  McFarland  measure  and  which  was  pr( 
sented  to  House  Committee  several  weeks  ag 
[Broadcasting,  March  6].  Commission,  or  s 
least  majority  thereof,  plans  to  go  all  out  i 
support  of  its  own  bill  and  opposition  to  M( 
Farland  measure. 

POWER  of  television  as  teaching  medium  to  1: 
tested  by  U.  S.  Census  Bureau  in  training  IC 
New  York  enumerators  for  April  house-t< 
house  fact  gathering.  Special  TV  training  fib 

produced  in  Navy's  Washington  and  Lon Island  laboratories. 

CBS  NEWS  SHIFTS 
REASSIGNMENT  of  several  CBS  newsm? 
in  next  few  weeks  announced  Friday.  Alia 
Jackson,  of  Washington  staff,  takes  over  Moi 
day-Friday  6-6:15  p.m.  Metropolitan  Lij 
news  show.  Eric  Sevareid,  now  on  that  pr 
gram,  takes  over  11-11:15  p.m.  news  ar 
analysis  program.  Richard  Hottelet,  now  c 
11-11:15  p.m.  show,  goes  to  Berlin,  replacir 
Bill  Downs  who  returns  to  U.  S.  for  Washin; 
ton  assignment. 

PEARSON  APPOINTED 

THREE  stations  appointed  John  E.  Pearsii 
Co.,  station  representatives.  New  York,  to  ser 
ice  them.    They  are  WIL  St.  Louis,  KBO 
Omaha  and  KOLN  Lincoln. 
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And  on  this  farm  he  has 

need  for  new  implements,  fencing, 

paint  and  electrical  appliances  for  his  home.  Farmer 

MacDonald  also  has  the  money  .  .  .  plus  the  incli- 
nation to  spend. 

Just  where  can  you  find  this  potential  customer? 

Right  in  the  heart  of  WLW-Land.  And  there  are 
689,999  other  WLW-Land  farmers  just  like  him.  All 

together,  they  plan  to  spend  $890,000,000  in  1950.* 

It's  the  greatest  farm  market  in  history 

And  the  quickest,  surest  way  to  reach  this  rich 

market  is  via  WLW,  which  attracts  one-sixth — 16.1% 

— of  all  rural  radio  listening  throughout  WLW's 
four-state  area.** 

THE  GREATEST  FARM  MARKET  IN  HISTORY 

THE  GREATEST  SELLING  MEDIUM  IN  THE  MIDWEST 

Of  all  farm  families  in  the  WLW  Merchandise-Able 
Area,  38.7%  listen  to  WLW  more  often  than  to  any 
other  station  (with  257  stations  competing),  WLW 
reaches  .  .  . 

85.2%  of  all  rural  radio  homes  in  four  weeks 
69.1%  of  all  rural  radio  homes  during  an  average  week 

And,  the  average  rural  home  reached  listens  ONE 
HOUR  AND  TWELVE  MINUTES  PER  DAY  to 
WLW. 

For  further  information,  contact  any  of 
the  WLW  Sales  Offices  in 
Cincinnati, 
New  York, 

Chicago  or 
Hollywood. 

*  Special  farm  consumer  survey — now  available 
**Nielsen  Radio  Index,  Feb-March,  1949 

the  nation's  most  merchandise-able  station 



New  scintillation  counter,  using  electron  tube  developed  at  RCA  Laboratorie 
gives  faster,  more  accurate  measurements  of  atomic  radiation 

V\Ahen  agriculturists  want  to  learn  what  nourish- 
ment a  plant  is  getting,  they  inject  radioactive 

materials  into  the  soil  and  trace  their  absorption 
with  sensitive  instruments.  Industry  and  medicine 
also  use  this  ingenious  technique. 

Until  recently,  scientists  heard  what  was  happen- 
ing, by  following  the  passage  of  atomic  materials 

through  plants,  or  machines,  or  even  the  human  body, 
with  a  clicking  Geiger  counter.  Now  a  more  sensitive 

instrument  for  tracing  atomic  radiations  — a  new  scin- 
tillation counter  made  possible  by  a  development  of 

RCA  Laboratories  —  can  do  the  job  more  efficiently. 

Heart  of  this  coimter  is  a  new  multiplier  phototube,  so 
sensitive  that  it  can  react  to  the  light  of  a  firefly  250  feet 
away!  In  the  scintillation  counter,  tiny  flashes,  set  off  by 
the  impact  of  atomic  particles  on  a  fluorescent  crystal,  are 
converted  into  pulses  of  electrical  current  and  multiplied 
as  much  as  a  million  times  by  this  tube.  Extremely  faint 
radiations  are  accurately  measured  — providing  new  and 
needed  information  in  many  fields. 

See  the  newest  advances  in  radio,  television,  and 
electronic  science  at  RCA  Exhibition  Hall,  36  West 
49th  Street,  New  York.  Admission  is  free.  Radio 
Corporation  of  America,  Radio  City,  N.  Y. 

In  RCA  Image  Orthicon  televisit 
cameras,  tlie  multiplier  phototube  prii 

ciple  helps  give  you  better  picture 

^or/c/  Leac/er  /n  'Rac/io  —         in  Te/ei^/s/on 





covers  25  states  and  Canada 

During  a  recent  broadcast  of  its  National  Barn  Dance,  WLS 

suggested  to  listeners  that  they  join  us  in  a  square  dance,  j 
wherever  they  were.  At  10:30  p.m.  that  Saturday  night,  our 

John  Dolce  called  the  dance,  with  music  broadcast  by  the 

National  Barn  Dance  entertainers. 

Without  any  inducement,  square  dancers  in  2.5  states 

and  5  Canadian  provinces  wrote  WLS  to  tell  us  they 

joined  with  us  in  the  "World's  Largest  Square  Dance" — 
in  their  homes,  in  their  clubrooms,  wherever  they  were 

having  parties.  Illinois — Oregon — New  Hampshire — 
Arkansas — Saskatchewan — Maine — Florida — letters 

came  from  everywhere. 

Once  again  the  popularity  of  WLS  programming 

is  demonstrated — as  is  the  power  of  WLS  to  bring 

response.  For  more  information  about  this 

.M,000-watt   station,  witli   its  loyal,  friendly 

audience  of  substantia]  family  folks,  see  your 

John  Blair  man  or  call  WLS. 

in  a  series  showing  the  quantity  and  quality 
of  response  to  WLS  service  and  programming. \ 

The 

PRAIRIE 

FARMER 

STATION 

890  KILOCYCLES,  50,000  WATTS,  ABC  NETWORK- REPRESENTED  BY  \,  JOHN  BLAIR  &  COMPANY 
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Closed  Circuit 

\comin< 

ATLANTA  RADIO  situation,  growing  out  of 
merger  of  Journal  and  Constitution  into  At- 

lanta Newspapers  Inc.  [Broadcasting  exclu- 
sive, March  20],  looks  this  way:  Fort  Industry 

Co.  (WAG A  stations)  will  acquire  plant  and 
real  estate  of  WCON,  now  using  550  kc,  for 
about  quarter-million,  substantially  less  than 
cost,  and  will  petition  FCC  to  use  550  kc  or 
continue  on  590  kc,  with  one  license  turned  in, 
depending  on  outcome  of  Cuban  conversations. 
Construction  permit  for  WCON-TV,  slated  to 
start  in  June,  presumably  would  be  relin- 

quished, since  duopoly  rule  would  apply  and 
since  FCC  to  date  has  refused  to  transfer 
construction  permits  while  freeze  is  on. 

IN  RE  ATLANTA,  question  of  network  affilia- 
tion also  is  involved.  If  WCON,  in  effect,  is 

discontinued,  ABC  must  seek  new  affiliate. 
WGST,  owned  by  Georgia  Institute  of  Tech- 

nology, and  WATL,  of  Woodruff  interests,  are 
regionals  and  presumably  would  be  available. 
If  WGST  gets  ABC,  then  WATL  probably 
would  succeed  to  Mutual,  with  which  it  was 
formerly  affiliated. 

PHILLIPS  "66"  through  its  agency,  Lambert 
&  Feasley,  New  York,  considering  spot  cam- 

paign in  addition  to  its  regional  network  show 
featuring  Rex  Allen  on  CBS,  which  started 
last  week. 

THERE'S  CONSTERNATION  in  Radio  Row, 
notably  among  station  representatives,  over 
rate  adjustments  and  package  deals  in  both 
AM  and  TV  stemming  from  competitive  aspects 
primarily  in  TV  markets.  Representatives  in 
both  AM  and  TV  regard  network  and  group 
station  "adjustments"  geared  toward  summer 
hiatus  as  dangerous,  if  not  bad  business  policy. 
Whether  National  Assn.  of  Radio  Station  Rep- 

resentatives will  take  formal  notice,  and  blast 
away,  currently  being  debated. 

ALL  SERENE  between  CBS  front  office  and 
top  AM-TV  star  Arthur  Godfrey  after  Mr. 
Godfrey  promised  to  curb  questionable  humor 
on  his  shows.  Criticism  of  certain  ad  lib 
portions  of  a  street  sweeping  sequence  and 
threat  to  drop  Godfrey  show  were  sent  direct  to 
CBS  President  Frank  Stanton  by  Walter 
Damm,  vice  president,  WTMJ  Milwaukee,  last 
week.  Star's  promise  understood  to  have  satis- fied Mr.  Damm. 

REALLOCATION  of  advertising  appropria- 
tions in  radio  and  television  expected  as  result 

of  meetings  being  held  in  New  York  by  Lever 
Brothers  Co.  and  its  agencies. 

LOOK  for  House  Interstate  &  Foreign  Com- 
merce radio  subcommittee  to  shelve  considera- 

tion of  the  so-called  Sadowski  Bill  (HR  6949) 
when  it  begins  scheduled  hearings  on  radio  leg- 

islation. Target  date  now  set  for  hearings' 
start  after  House's  April  6-18  Easter  recess 
[Broadcasting,  March  20].  Insiders  say  Rep. 

(Continued  on  page  86) 

March  27-30:  Canadian  Assn.  of  Broadcasters 
annual  meeting.  General  Brock  Hotel,  Niagara 
Falls,  Ont. 

March  29-April  1 :  ANA  Convention,  Homestead, 
Hot  Springs,  Va. 

March  30-April  1 :  AAAA  Convention,  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 

April    12-19:    NAB    Convention    Week,  Stevens 

Hotel,  Chicago. ' (Other  Upcomings  on  page  51) 

Bulletins 

DON  McNeill,  star  of  ABC's  Breakfast 
Club  from  Chicago,  ready  to  sign  new  long- 
term  contract  with  network  late  last  week  as 
ABC  and  personal  lawyers  readied  fine-print 
details.  Mr.  McNeill  made  final  decision  to 
remain  with  ABC  after  onslaught  of  other 
networks,  mainly  NBC. 

U.  S.-CUBAN  NEGOTIATIONS 
REMAIN  UNSETTLED 

STATUS  of  U.  S.-Cuban  NARBA  negotiations 
— called  off  by  U.  S.  Thursday  but  seemingly 
given  new  life  by  indications  of  change  in 
Cuban  tack  on  Friday — still  unsettled  at 
Broadcasting's  deadline  Friday  (early  story 
page  21). 
FCC  Comr.  Rosel  H.  Hyde,  head  of  U.  S. 

delegation,  notified  State  Dept.  Friday  morn- 
ing he  was  slated  to  confer  with  Cuban  group 

at  their  request  later  in  day.  No  details  on 
outcome  available  in  Washington  late  Friday. 
Cuban  invitation  for  further  discussions  came 

after  State  Dept.  granted  Comr.  Hyde's  re- 
quest for  recall  of  delegation  from  Havana 

Thursday.  Despite  late  development,  U.  S. 
authorities  reportc-dly  holding  firm  to  assertion 
that  "agreement"  tentatively  reached  earlier 
this  month  represents  maximum  concessions 
U.  S.  will  make. 

FTC  CITES  WHITEHALL 

THIRD  manufacturer  of  anti-histamine  cold 
tablets  charged  Friday  by  FTC  with  misleading 
and  false  advertising  (see  story,  page  42). 
Complaint  filed  against  Whitehall  Pharmacal 
Co.,  New  York,  manufacturer  of  Kriptin, 
claimed  firm's  advertising  represented  product 
as  "adequate  and  competent"  treatment  and cure  for  common  cold  and  manifestations. 
Earlier  in  week,  FTC  similarly  cited  Bristol- 
Myers  Co.  and  Anahist  Co.,  both  New  York, 
makers  of  Resistabs  and  Anahist,  respectively. 

WEST  COAST  AFFILIATES 

KSBR  (FM)  San  Bruno,  250  kw  station,  signs 
as  Northern  California  terminus  for  Pacific 
Regional  Network,  according  to  Cliff  Gill, 
KFMV  (FM)  Hollywood  and  network  head. 
Franklin  Evans,  KSBR  general  manager, 
signed  for  his  station.  Mr.  Gill  also  announces 
six  additional  affiliation  requests  bringing  total 
to  22  for  PRN. 

Business  Briefly 

TRU-VAL  SPOTS  9  Tru-Val  Manufac- 
turers Inc.,  New  York  (Tru-Val  shirts), 

begins  20-station  radio  spot  campaign  coinci- 
dent with  start  of  baseball  season.  Agency, 

McCann-Erickson,  New  York. 

ORANGE  JUICE  SERIES  •  Hi-V  Corp. 
(frozen  fruit  concentrates),  April  4  starts 
Arthur  Godfrey,  Tues.,  Thurs.,  7:45-8  p.m. 
on  CBS-TV.  Mr.  Godfrey  is  member  of  Hi-V 
board.  New  program  brings  its  total  weekly 
CBS  AM-TV  time  to  8  hours,  45  minutes. 
Agency,  Franklin  Bruck  Adv.,  New  York. 

DIANA  BOURBON  PLANS 

TO  LEAVE  WHEELOCK  AGENCY 

DIANA  BOURBON,  national  radio  director, 
Ward  Wheelock  Co.,  Hollywood,  resigning 
effective  at  summer's  end,  after  16-year  stay 
with  agency  where  she  attained  distinction 
in  1938  of  being  first  woman  radio  director  of 
major  advertising  agency.  Currently  Miss 

Bourbon  producing  CBS'  Club  15  and  NBC's Double  or  Nothing.  She  plans  concentration  on 
freelance  writing. 
From  1938-1943  Miss  Bourbon  was  radio 

director  of  Wheelock  company's  New  York 
office  directing  all  daytime  shows  for  agency 
and  several  nighttime  programs  including 

Radio  Reader's  Digest  and  Orson  Welles' 
Mercury  Theatre.  No  replacement  named. 

ALBUQUERQUE  PETITION 
IS  DENIED  BY  FCC 

FCC  Friday  denied  request  of  New  Mexico  Col- 
lege of  Agriculture  &  Mechanic  Arts  and  KOB 

Albuquerque  to  waive  rule  which  had  refused 
their  petition  to  continue  a  contract  under 
which  college  reserved  broadcast  time  as  part 
of  original  price  in  selling  KOB  [Broadcast- 

ing, Dec.  12]. 
Oral  argument  had  been  asked  on  ground 

that  FCC  had  considered  only  part  of  original 

claims,  had  not  properly  evaluated  court  deci- 
sions and  had  ignored  some  of  original  conten- 

tions. FCC  also  granted  KOB  until  June  15  to 
comply  with  its  denial. 

TUBE  SALES  DOUBLED 

SALES  of  radio  receiving  tubes  in  February, 
1950,  were  nearly  twice  those  of  the  same 
month  in  1949,  according  to  Radio  Mfrs.  Assn. 
The  sales  last  month  totaled  24,865,546  com- 

pared to  12,643,788  in  the  same  month  of  1949 
and  22,272,024  in  January.  Of  the  February 
output,  20,073,094  tubes  sold  were  for  new  sets, 
3,935,796  for  replacements,  758,607  for  export 
and  98,049  tubes  for  government  agencies. 

ELLIS  JOINS  B&B 

SHERMAN  K.  ELLIS,  former  president  of 
Sherman  K.  Ellis  Inc.  and  of  La  Roche  &  Ellis, 
joins  Benton  &  Bowles,  New  York,  as  vice 
president  and  member  of  plans  committee, 
effective  today  (March  27).  1 
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are  you  singing 

the  blues 

in  St.  Louis? 



He  ''beats"  as  he  sweeps 
as  he  sells 

Scoring  news  beats  is  an  old  habit  of  his.  Selling  customers 
for  his  sponsors  is  another,  equally  well-established 
custom.  Says  Mr.  J.  C.  Thompson  of  The  Southland 
Corporation,  Texas  grocery  organization  which  spon- 

sors him  on  WRR,  Dallas;  KFJZ,  Fort  Worth,  and  KVET, 
Austin : 

"We  value  our  Fulton  Lewis,  Jr.  program  very  highly. 
As  you  know,  we  have  the  program  100  percent  of  the 
time  in  Dallas  and  Fort  Worth.  ...  I  would  not  take 
$25,000.00  for  the  program. 

"I  hope  this  does  not  encourage  you  to  raise  your  rates, 
but  we  feel  the  Fulton  Lewis,  Jr.,  program  is  most 

successful." 
Encouraging  indeed — but  the  rate  structure  remains  un- 

changed! The  Fulton  Lewis,  Jr.  program,  currently 
sponsored  on  more  than  300  stations,  offers  local  adver- 

tisers network  prestige  at  local  time  cost,  with  pro-rated 
talent  cost.  Since  there  are  more  than  500  MBS  stations, 
there  may  be  an  opening  in  your  locality.  Check  your 
Mutual  outlet — or  the  Co-operative  Program  Department, 
Mutual  Broadcasting  System,  1440  Broadway,  NYC 
18  (or  Tribune  Tower,  Chicago  11). 
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Pursuit 

There's  nothing  like  the 

drama  of  the  man-hunt  for 

keeping  big  audiences 

happily  glued  to  their  radios, 

eager  for  every  word . . . 

including  yours.  Now  CBS, 

creator  of  such  successes 

IS  "Suspense"  and  "Escape," 

j  ecommends  "Pursuit." 
This  is  one  of  the  best . . . 

the  adventures  of  Scotland 

Yard's  Inspector  Peter  Black, 
on  the  trail  of  the  wily 

and  wicked.  The  sponsor  who 

catches  this  one  will  win 

a  handsome  reward. 

A  CBS 

PACKAG 

PROGRAM 



E  V  Ell 

ABC 
SUNDAY 
CBS  MBS NBC 

ABC MONDAY 
CBS  MBS 

6  00  PM 
Adam  Hats 

Drew  Pearson 
(226)  R 

Gen.  Fds.-Jello 
My  Favorite Husoand  (153) 

Quaker  Oats 
Roy  Ro°ers Show  (500) Catholic  Hour 

S 
Not  in  Service) Metro.  Life  Ins- Eric  Sevareid 

(22) Repeal  of 
Kid  Strips News Bob  Warren 

S 
Not  is  Service ) Metro.  Life  Ins. Eric  Sevareid 

(22) Repeal  of 

Kid  Strips News Bob  Warren 
? 

Not  in  Service) 

Metr- 

Eri 

6-15 Seenian  Bros. 
Mon.  Headlines 

(218)  R You  and  — 
S 

" ilem  McCarthy 
6:15-6:20  S 

You  And  — 
S 

;iem  McCarthy 6:15-6:20  S Yo 

6-30 Hormel  Co. 
Hormel  Girls 

(222) 

C-P-P 
Our  Miss  Brooks 

(152)  R 

Cudahy  Packing 
Nick  Carter 

(467) 

Henry  Morgan 
Show S 

<. No  Network Sketches  in 

Melody 

6:20-6:45  S 
No  Network 

Sketches  in 

Melody 

6:20-6:45  S Ho 

6-45 
P  &  G-!vory 
Lowell  Thomas 

(78) 
« Sun  Oil  Co. 3-Star  Extra 

(34) 

« 
V  &  G-lvory 
Lowell  Thomas 

P  &  ^-Drelt 

Sun  Oil  Co. 
3-Star  Extra 

(33) 
„ 

P& 

U» 

7-00 Where  There's Music 
S 

Amer.  Tob.  Co. 
Jack  Benny 

(179)  R 
Adventures  of 
The  Falcon s 

Christopher 
London S 

Co-op 

Headline  Edition 

(53)' 

P  S  e-Dreft Beulah 

(82)  R 

Co-op 

'ulton  Lewis  jr. 
(291) 

Imer.  Tob.  Co. 
Light  Up  Time 
(164)  H  R 

Co-op 

leadline  Edition 

(5311  

Beulah (82)  R 
•ulton  Lewis  jr. 

(291) 

Imer.  Tob.  Co 

Light  Up  Time (164j  H  R 

Co-op 

leadline  Edition 

(531  • 

P8 

7-15 

Co-op 

Elmer  Davis 
(46) 

'  S  G-Oxyiol 

Ja:k  Smith 

'84) 

Dinner  Dale 
S 

Mile:.  Labs. 
News  of  World 

(149) 

Co-op 

Elmer  Davis 

^  (15) 

*  i  fi-Oxydol 

Jack  Smith 
(84) 

Dinner  Date 
S 

Miles  Labs. 
News  of  World 

(149) 

Co-op 

Elmer  Davis 
(46) 

P  & Ja 

7:30 

Amazin; 
Mr.  Malone 

? 
Lever  Bros. 

Amos 'n' Andy (173) The  Saint 
Rexall  Co. 
Harris-Faye (165) 

Genera!  Mills 
Lone  Ranger 

(175)  R 

Campbell  Soup eiiijlS (1)5)  R Noxzema 
Gabriel  Healter 

f?l) 

Echoes  from the  Tropics 
$ 

Pepsi-Cofa 
Counter-Spy 

(274) 

Camobell  Soup 
Club  15 
(155)  R 

Rhodes  Pharm. labriel  Healter 
(155) 

Echoes  from the  Tropics 

S 

General  Mills Lone  Ranger 

(m) 
Cam 

( 
( 

7:45 
« 

Campbell  Goup 
Ed.  Murrow (153) 

1  Love A  Mystery 
S 

Pure  Oil  Co. 
Kaltenborn 

,  (30) 

Campbell  Soup 
Ed.  Murrow 

(153) 
1  Love A  Mystery Pure  Oi  Co. 

R.  Harkness 

m  RR 

Cam 
Ed 

8:00 
Stop  the  Music s 

Coca-Cola 
McCarthy  Show 

(180)  R 

Co-op 

A.  L  Alexander 
Wildroot  Co. Adv.  of  Sam 
Spade  (166)  H 

Ethel  &  Albert 
S 

Bromo  Seltzer 

Inner  Sant'u.n 
(157)  R 

B-Sar-B 
Riders 

A.  A  of  RR's 

Railroad  Hour 
(165) 

Amer.  Oil  Co. 
Carnegie  Hall 

(108) 

Sterling  Drug 

Mystery  Theater (149)  R 
Count  of Monte  Cristo 

S 

luPoni,  Cavalc. of  America 

(152)  H 

Embassy  Cigs. Dr.  1.  0. 

(55) 

c 

Mr.i 

8-15 
Trimount Clothing 

(196) 
Lever  Liploi — 

8:30 Speidel  Corp. 
(171) 

P  4  (5-Tide Red  Skelton 
(151)  R 

Enchanted Hour 
U.  S.  Steel  Corp. 
Theatre  Guild 

(16f) 

jeneral  Motors 
Henry  Taylor 

(264) 
Irlhur  Godfrey 
Talent  Scouts Peter  Salem 

S 

Firestone 
foice  Firestone 

(140) 
Gentlemen of  the  Press 

S 

l-P-PT'thPwdr. 

flr.&Mrs.Nortb 
(152)  R 

Olficiat 
Detective 

S 
.ewls  Howe  Co. 
Baby  Snooks (166) 

Casebook  of 
Gregory  Hood 

S 

CbE Dr. 
( 

8:45 
Old  Gold 
Cigarettes 

(173) 
Buddy  Weed S 

(154)  n  

«  « 

9:00 
Richard  Hudnut 
Walter  Winchell 

(272) 

Electric  Co. Corliss  Archer 
(163) Opera Concert 

Leighton  Noble 
Treasury  Show  ' S 

Lever— Lux Radio  Theatre 
(176) 

Murder  By 

Experts S 

Bell  Telephone 
elephone  Hour 

(155)  R 

Co-op 

Town  Meeting 
(56) 

Wm.  Wrigley 

Life  with  Luigi 
(172) 

John  Steele Adventurer 
Lever— Swan Bob  Hooe 

(153)  H 

>elri  Wine  Co. 

herlockHolmes 
(175) 

}eSo 

Groi 

9:15 
Andrew  Jergens 
Louella  Parsons 

(IMi 

<. 

9:30 
Burisen-Hiner Chance  ol  a Lifetime  (187) 

Phdip  Morris Horace  Heidi 
(172) 

Sheliah Graham Kayer  Asprin American  A.  of F.  Music  (154) 
Solo 

Soliloi|uy 

S 
Crime  ■ 

Rghters 

Cities  Service 
and  of  America 

(83)  N 

Ihr.  Sc.  Monitor 
fiews  the  News 

R 

Johnny 

Dollar Mysterious Traveler Johnson  Wax Fibber  McGee 8  Molly  (163) 
Buzz  Adlam 

s Bir 

9:45 
Twin  Views 
Of  the  News 

S 
— lever  

We  Care 
S 

10:00 
Carter  P'oducts Jimmie  Fidler 

(70) 

Carnation  Co 
Contented  Hour 

(174) 
Music 

Eversharp 
Take  It  or Leave  11(164) 

Music  by 

Ralph  Norman S Pepsodent 
iffy  Friend  Irma 

 (W)  

A.  F.  ol  L. 
Commentators 

(146) 

Nightbeat s 
Time  For 
Defense 

S 
Philip  Marlow s 

A.  F.  ol  L. 
Commentators 

(146) 

Lever  Bros. 

Big  Town 
(134) 

Wilier  Brewing 

awrence  Welk 

(26) 

Bt 

Bur 

10:15 
Wm.  Wise  &  Co. 
Gel  More  Out  of Life  (54) 

co-op 

Newsreel 

cc-op 

Newsreel 
10:30 

Co-op 

Jackie  Robinson 
We  Take 
Your  Word 

Don  Wright 
Chorus 

Pel  Milk Bob  Crosliy 
(148) 

Dr.  Uino's 
Musicale S 

R.  J.  Reynolds 
Bob  Hawk 

(164) Dance Orchestra Dangerous 
Assignment S 

Chamber  ot 
iommerce.  This 
Is  Our  Town 

Pursuit Dante 
Orchestra 

Irow.T  S  Wrasn 'eopleareFuiiny 

(16S) 

On  Trial 
S 

Lun 

10:45 
Sokolsky 

S 
AFofL 

As  We  See  It 

ABC TUESDAY 
CBS  MBS 

NBC ABC 

DAYTIME 

ABC SUNDAY 
CBS  MBS NBC ABC 

MONDAY CBS FRIDAY MBS 
NBC 

ABC SATURDAY 
CBS  MBS 

NBC 

ABC 

9:00  AM 
Concert 

Hall 
S 

World  News Elder  n^ichaux 
Happiness  Hour 

Co-op 

World  News W.W.Chaplin 
General  Mills 
Breakfast  Club 

(212)  R 

Co-op 

News 

Co-op 

Robt.  Hurleigh 
The  Eddie 

Albert  Show 
S 

No  School 

Today 

S 

Co-op 

News 
(Network  Opens 9:30  AM) 

Mind  Your 
Manners 

S 
1:30 

National 
Vespers 

9:15 E.  Power 
S 

Wormwood 
Forest 
S 

Swift  &  Co. 
Breakfast  Club 

(127)  R Barnyard  Follies S 

Co-op 

Tell  Your 
Neighbor 

Barnyard Follies 
S 

1:45 

9:30 Voice  of  Proih- 
ecy,  V  of  P  Inc (85) 

Dixie  4 

Quartet 

Bach  Aria  Group 
S 

Tennessee 
Jamboree Clevelandaires 

S News 
own  &  Wmsn Peoile  are 
Fnnny  (16) 

2:00 
Around  the World 

(150)  S 9:45 Trinity  Choir Healing  ̂ 'inis- try  of  Chris. Science 

Hudson  Cca!  Co. 
9.  S  H.  Miners (13) Phiico  Corp. 

Breakfast  Club 

(24) 

Ferry  Morse Garden  Gate 
(172) 

2:15 

10:00 
Message  of 

Israel Church  of  Air 
S 

Radio  Bible Class 

(286) 

Natio?i3l Radio  Pulpit 
S 

Libby,  McNeill My  True  Story 

(196)  R 

Music  Please 
S 

Co-op 

Cecil  Brown 

(30) 

>  8  G,  Welcome 
Travelers (142) Music  for  You 

S Magi:  Rhythm 

Minn  Valley 

Cann'ng  Co. Fred  Waring 

mt — 

2:30 

Co-op  ' 

Mr  Preside^' 

10:15 
Pillsbury  8 

Wildroot,  Arthur 
Godfrey  (1701  R 

Faith  Our  Time 
S 2:45 

10:30 Southernaires 
S 

Voice  of Proihecy 

(281) 
Family  Time S 

General  Mills 
Betty  Crocker 

(191)  R 

Gold  Seal Arthur  Godfrey 

(173)  R 
Say  It  with Music 

TBA 

Make  Way 

For  Youth 
(16) 

Helen  Hall Pet  Milk rtary  Lee  Taylor 

(149) 
3:00 

Speaking  T 

of  Songs  T  |0; 

S 

10:45 Southernaires 
S 

Church  of  Air 
S 

Scrulan /ictor  Lindlohr (69) 
National  Biscuit Arthur  Godfrey 

(173)  R 

Sealtest 
Dorothy  Dix  at Home  177) 

News 

3:15 
11:00 

Foreign 
Reporter S 

Newsmakers 
S 

Chr  slian  Rel. 
Church,  Back  To God  (266) 

-aiiltless  Starch 
Starch  Time 

(50) 
1:15 

Dawn  Bible 
Students,  Frank 
i  Ernest  (173) 

Howard  K. 
Smith 
S 

1:30 Hour  of  Faith 
S 

Salt  Lake  City 
Tabernacle 

S 

N'western  U 

Review 
S 

1:45 

Fantasy  In Melody 
S 

Modern 
Romances 

S 
Liggett  8  Myers Arthur  Godfrey 

(187)  R 

Co-op 

Behind  the 

Story 

Manhattan  Soap 

We  Love  and 
Learn  fl62) 

Junior 
Junction 

S 
iream  ol  Wheal Let's  Pretend 

(154)  • 

Your  Home 
Beautiful 

Benj.  Moore 

Mcrrell  8  Co. 
Lassie 

(164) 

3:39 Morning 

Serenade 
(split  net) 

News  Hilites 
S 

Quaker  Oats uick  as  a  Flash 

(206)  * 

;onln  I  Baking 
Grand  Slam 

(48) 

Bob  Poole 

Bob  Poole 

Next  Dave Garroway 

S 
Prudential  Ins. 
Jack  Berch 

(139) 

Uncle  Carl's 

Almanac NBC 

Stamp  Club 
3:45 

ome 
With  Music S 

Lever-Rayve 
Junior  Miss 

(169) 

Brown  Sftse 

Smilin'  Ed 
^|cConnell(163) 

4:0 

Campana 
Solitair  Time 

(20) 

H8U Rosemary 

(137) 

Lt.  urusiuougn 
Boys  (Burrus) 

(M-W-F) 

Babbitt  

David  Harum 

(58) 

4:15 

Lthrn  Layrat 

.utheran  Hoi (190) 

Voices  that 

Livo 

2:00  N 
Invitation  To Learning 

S 
College  Choirs 

American 
Forum  of  the 

Air  S 
rniiip  Morris 
Ladies  Be 

Seated  (209) * 

Ueneral  t-oods Wendy  Warren (ISO) 

Co-op 

Kate  Smith 

Speaks 

No  Network 
Service 

11 

Ranch  Boys 
S 

rmstrong  uorK 

heater  of  T'day 
(171) 

Man  un  ine 
Farm 

(Quaker) 

iiarriault Washington 
News 

4:30 

Milton  Crcs;.^'c 
Opera  Albur 2:15  PM 

Lever  liros. Aunt  Jenny 

(83) 

Lanny  Ross Music 
Mon.  8  Wed. PuKic  Affairs S 

4:45 

fcople  s Platform 
S 

2:30 Piano 
Playhouse 

Lutheran  Hour 

(392) 

I  ne  tiernai 
Light S 

Out  of  Service 
wiiiianaii 

Helen  Trent (16!) 
i  8  D  Chuckle Wagon Hometowners 

Mon.-Th. 

Aineriun 
Farmer 

piiismify  Mills I  irand  Cen  Sta 

(154) 

Smoky  Mt 
Hayride 

treasury 

unch;on  with 

Lopez 5:00 
2:45 

r-ine  nris 
Quartet S 

Charles 
Collingwood 

S 

■witttmn — Dur  Gal  Sunday 

(16!l) G.  Heatter's 

Mail  Bag 
US  M^ride Band 

Fri.  12:30-1 

5:15 
America 
United 

S 

Think  Fask< S  ■  I 

ioddyear  T I 
Greatest  Stoij] 
Ever  Told  (6 

1:00 News 
— ftFUli — Baukhage 

(92) 

PtS 

Big  Sister 

(138) 

Co-op 

Cedric  Foster 
Btiitn 

Symphony 
Mon.  1-1:30 

Navy  Hour S 

Afmauf  

Stars  Over lollywood:168) 
Campus 
Salute 

I|lll!5-Ch3lmers 
Farm  8  H. Hour  (164) Mall 

5:30 
 CiRip  Nancy  Craig 
(11) 

— P*1S — 
Ma  Perkins 

(143) 

1:15 Elmo  Roper 
S 

Voices  of Strings 

Harvey 
Harding Lunehun  witli 

Lopez 
Tues.-Fri. 

5:45 



DNESDAY THURSDAY FRIDAY 

ns. 
d Regies!  ol 

Kid  Strips 
News 

Bob  Warren Not  in  Service) 
Metro.  Life  Ins. 
Eric  Sevareid 

(22) 
Repeat  of Kid  StriiQ niu  mui^s 

News Lionel  Ricau 
S 

Not  in  Service) 
Metro.  Life  Ins. 
Eric  Sevareid 

(22) 
Repeat  of Kid  Strips 

News 
Lionel  Ricau 

s 
Albert  Warner 

.<; 

News 
Bancroft 

S 
Modern Music News 

6:00  PM 

" :iem  McCarthy fi-l5-S-9n  S You  And  — s 
:iem  McCarthy 
6:1 5-6:20  S You  And  — S 

Slem  McCarthy 
6:15-6:20  S 

Roger  Renner 

Trio 

Memo  From Lake  Success 
Religion  in the  News 

 S  

6:15 

Sketches  in Melody 
6:50-6:45  S 

No  Network 
Sketches  in 
Melody 

6:20-6:45  S 
No  Network „ Sketches  in 

Melody 

6:20-6:45  S 

Melody 

Rendezvous 
s 

Red  Barber 

Sports 

Music NBC 

Symphony 

Orchestw-S — 

6:30 

bs r 
Sun  Oil  Co. 
3-Star  Extra 

CJ4) 
„ P  &  G— Ivory 

L.  Thomas 
(78)  R 

Sun  Oil  Co. 3-Star  Extra 
(33) 

„ 
P  &  G— Ivory 
L.  Thomas 

(78)  R 

Sun  Oil  Co. 3-Star  Extra (341 
News L.  Leseuer 

s 
Mel  Allen 

6:45 

1 
niton  Lewis  jr. r»9ti 

tmer.  Tob.  Co. 
Light  Up  Time nsii  H  R 

Co-op 

leadline  Edition 

IjJ)  • 

P&G 
Beulah 
(811  R 

'ulton  Lewis  jr. 
(2911 

imer.  Tab.  Co. 
Light  Up  Time (164)  H  R 

Co-op 

leadline  Edition 

(53)  » 

P&G 
Beulah 

(81)  R 

u'ton  Lewis  jr. 
(291) 

Imer.  Tob.  Co. 
Light  Uo  Time 
(IMl  H  B 

„ 

Brock  Candy 
Bro:k  Bar 
Banrh  (10) 

Hawaii  Calls 
 S  

7:00 

1 Dinner  Dale 
S 

Miles  Labs. 
News  of  World 

{MO 

Co-op 

Elmer  Davis 
r46i 

PSG 
Jack  Smith 

(84)  B 
Dinner  Date 

S 

Miles  Labs. 
News  of  World 

(149) 

Co-op 

Elmer  Davis 
(46) 

PSG 
Jack  Smith 

(84'  R 
Dinner  Date 

S 

Miles  Labs. 
News  of  World 

(149) 

Co-op 

Bert  Andrews 
7:15 

1 — 
*, 

R.  B.  Semler 
abriil  Heatter 
—m  

Echoes  from 
the  Tropics Pepsi-Cola Counter-Spy 

<m\ 
CamabellSoup 

Club  15 
11 i5)  B 

Ihodes  Pharm. 
aabriel  Heatter (135) 

Irving  Fields Trio 
U.S.  Treasiirv 

General  Mills Lone  Ranger 
.  (I7j) 

Campbell  Soup 
Club  IS 
(155)  R 

Sabriel  Heatter The  UN  Is 
My  Beat. 

Chandu 
R  J.  Reynolds 
faughn  Monroe 
— im  

Comedy  of Errors 

7i30  7iii  

Adventures  of 
Archie  Andrews 

 S  

7:30 

-1 ILove 
ft  Mystery 

Pure  Oil  Co. 
Kaltenborn 
— m  

Campbell  Soup 
Ed.  Murraw 

(1S.1) 
1  Love A  Mystery 

Pure  Oil  Co. 
R.  Harkness (28) 

«  « 

Campbell  Soup 
Ed.  Murrow 

(153) 
1  Love A  Mystery Pure  Oil  Co. Kaltenborn 

(29) 

:55-8  Kennedy 

S 

7:45 

Can  You  Top Tiiis 
S 

Philip  Morris This  Is  Your 
Life  (US)  R 

Blondie 
S 

P  S  G-Lava FBI 
(143) 

California G.  F.-Jello Aldrich  Family 
(ISO)  R 

lorwich  Pharm. 
Fat  Man 
(136)  R 

The  Show 
Goes  On 

Bandstand 
U.S.A. 

Schlitz Halls  of  Ivy 

(157) 

Heine  and His  Band 
S 

Wrigley 

Gene  Autry 

(170, 
Ronson  Metal 
20  Questions 

 (SOU  

TBA 

8:00 

j 

8:15 

- 
International Kraft  Foods 

Great  Gilder- slecwc  (154) 
A  Date  with Judy 

s 
Whitehall 
Mr.  Keen 
(151.  R 

Mall  Pouch 
Sports  for  All (133) 

1.  F.— Maxwell 
Father  Knows 
BesKISS)  H  R 

Eguitable  Lite This  Your  FBI (221)  R 
Music 

Gultife^ning 
We  the  People 

(115) 
Hollywood 

By  ine $ 

Sen.Fds.-Sanka The  Goldbergs 

(139)  R 

Take  A Number 
P  &  G-Duz 

Truth  or  Conse- 
qiiences  (142)  B 

8:30 

"  * 

8:45 

1-', 

2,000  Plus 
S 

Bristol  Myers 
Ireak  the  Bank 

(m\ 

CId  Sold  Grig, 
Amateur  Hour 

(173)  • 

Electric  Auto- Lite,  Suspense (176) 
Limerick 
Show 

Reynolds Tob. — Camel  Screen 
UUIIJ    ■  ilcdiic 

leinz,  Advntrs. 
of  Ozzie  & Harriel(207) Up  For  Parole 

Air  Force Hour RCA  Victor 

creeii  Birectr's. 
Plajhoase  (165) Ray  Burn S  Finch 

S 

General  Foods 
Gangbusters 

(150)  R 
Meet Your  Match 

Amer.  Tob.  Co. 
Your  Hit  Parade 

(16.5)  R 

9:00 

(168)  H  

9:15 

amily  Theatre s 
Bristol  Myers 
Dist.  Attorney 

(166t 
Philip  Morris 
Crime  Photo;. 

(150) 
Mr.  Feathers 

Blatz  Brewing 
Duffy's  Tavern 

(159) 

Hac.  C.  Borax 
The  Sheriff 

(191) 
Broadway  Is 

My  Beat 

uo-op 

Meet  the Press 
H.J.  Reynolds Camel,  Jimmy 
Durante  (163) Jggett  S  Myers Godfrey  Digest 

iies) 

Lombardo 
USA 
■S 

Colgate  Shv.  C. 
A  Day  in  the  Life 
of  Dennis  Day 9:30 

Lee  Hats 
!.  Montjomery 

(!65) 
Ohesterlield — 

Ch.  Spark  Plug 
Roll  Call (215) 

(144)  H 

9:45 
ft.  F.  o!  L. 

Sommentalors 
(145) 

Im.  Ci?.  &  Ci». 
The  S'k  Story (166) 

ft''thor 
Fileets  Critics 

S 
Hall  Bros, 

iailrnark  Play- house (159) 
A.  F.  ol  L. 

Commentators 
(146) 

Supper  Club Perry  Como 
— m  

iilletteS.R.Co. Gillette  Fights 
(270) 

Phillips  Petro. Rex  Allen  Show 

(64) 

A.  r.  of  L. 
Commentators (146) 

'abst  Sales  Co. 
Life  of  j{iley 

(155) 
aturday  At  The Shamrock 

S  ' 

Sing  It  Again 
S 

Chicago  Theatre of  the  Air 

s 

Colgate 
Judy  Canova 

(141)  H 

10:00 

co-op 
Newsreel 

— Roaefield  

co-op 

Newsreel ■  RithheTd-  ■ 

Escape 

(30) 

co-op 

Newsreel 
10:15 

Okla.  State 
Symphony 

[ich'd  Diamond Private 
Detective 

TBA Skippy  Holly- wood Theater 
Dance 

Orchestra 
Uragoet L&M-Fatima 
(146)  H 

uapiloi  uioak Room 
S 

Dance 
Orchestra 

lol.-Palm.-Peet 
iports  Newsreel (140) 

'oices  Thai  Live 

S 

Carter  Prod. 
Sing  II  Again 

(136) 

R.J.  Reynolds Grand  Ole  Opry 

— m — 

10:30 

— m  a Pro  &  Con 
S 

Sterling  Drug 

Sing  It  Again (143) 10:45 

■KiiTiiiiiiiiriftii mm 

SATURDAY 1  SSQiiiw* 

SUNDAY 
es  MBS t^BC 

\  street 
i;  Hall 

e  For 
ifeU 

Wise 
le  Out  of '50) 

Ril'monic 
|ry  Orch 

iierican  Radio 
Warblers 

Organ Music 

Chamber 
Music 

Ce-oi 
:'l  Cgnn!i!gham (55) 

Veteran  Wants 
to  Knew 

S 

Treasury 
Variety  Show 

General  Foods 
Jfvenile  Jury 

(22^) 

^3  Kcros. 
".a-Parade !) 

General  Foods 
Hopalonz 

Cassidy  (482) 

jYour 
tion 

U.O. Tobiiio' Shblltn  IBc. 
Wm  Qargan     y  fld,enlure I  rivate  Investgr  n3) 
(380)  ^  ' 

U  of  Chicago 
Round  Table 

S 

NBC 
Theatre 

S 

Miles  Lab. 

One  Man's Family  (161) 

Miles  Labs 
Quiz  Kids 161) 

uouDieoay 
■dwin  C.  Hill 

(26) 
DouDiscsy 

acts  Unlimited 
(26) 

fove  Lali(420/ 
IL&WCoa!(23) 
The  Shadow 

True  Detective 
Mysteries  (472) 

Vuiuiis  8 
Events 

S 

Int'l  llariesler 
arvest  ol  Stars 

(167) 

MONDAY  -  FRIDAY 
ABC  CBS  MBS  NBC 

Not  in  Service) 
Co-op 

Art  Baker's Notebook Co-op 
Welcome  to 
Hellywcod 

Gen.Fds.-Jello Irs.  Burton  (6S) 
Ousker  (35) 

Hann'bal Cobb S 

Sterling  Drug 
Bride  &  Groom 

(221)  • 

ick  a  Da'e  with Buddy  Rogers 

lireen  spot 
Surprise 

Package  (68) 
Siiriirise Package 

s 

Happy  Landing S 

Melody — 
Promenade 

S 

See  Footnotes 

P8G 
Dr.  Malone 

(137) PSG 
Guidiif  Light 

(141) 

PSG 
Perry  Mason 

(146) 
Ton!  Co. 

Nora  Drake 
(158) 
PSG 

Brighter  Day 
(103) 

Babbitt,  Nona 
From  Nowhere 

(144) 
Miles  Labs. 

Hilltoii  House 
(127) Pillsbury 

House  Party 

(153)  • 

Music 

Checkerboard Jamboree 

Miles  Labs. 
Ladies'  Fair 

(438) 

Campbell  Soup 
Double  or 

Nothing  (132) 

Miles  Labs. 
Queen  for  A Day  (431) 

General  Mills 'oday'sChildren 

(73) 
General  Mills 
Light  of  World 

(73) 
Bob  Poole 

Show 

Uo.-Halm.-Heel 
Strike  It  Rich 

(27) 

TBA 

4:55-5  News Tiedi,uiy 
Bandstand 

S 

Hugo  Mdljii's Orchestra 
S 

Miles  Labs  — Curt  Massey 
Time  1!1  R 

Miscellaneous 
Programs 

Georgia 
Jamboree 

— iwtsn — 
Mark  Trail 

(MWF  Jhr.) 
ijliuiijl  Biscuit 
Tues.-Thurs. S.  Arrow  (343) 
M-W^r,  Tuiii 
Mix-Ralston 

(482) 

Co-op  News 
George  Hicks S 

Art  Van 
Damme 

Quintet Concert  of American  Jazz 
S 

PSG 
Life-Beautiful 

(152) PSG 
Road  of  Life (152) 
PSG 

Pepper  Young (153) 

PSG 
light  to  Happi- ness '152) 
sterling  urug 
backstage  Wife 

(146) sieriing  urug 
Stella  Dallas 

(146) 

rsTB — 

Lo;en?o  Jones 
(144) sic'inj  urug 

Y.  Widder 
Brown  (146) 

When  Girl Mar's  (81) 

aeiiuidl  Funds 
Portia  Faces Liie  (£9) 

Just  Plain  Bill 
(60) 

Bobby  Benson Tucs.  8  Thurs. 
Whitehall Front  Page 
Farrell  SSi 

ABC 
SATURDAY 
CBS  MBS 

Roger  Dann 

Fascinating 

Rhythmn S 

Treasury  Show S 

San  Francisco 
Orchestra 

S 

Remember 
S 

Horse  Races 
S 

Id,  NK  Bor- rowed.  Blue 
S 

— see — Symphony 

Toni  Co. 
Give  and  Take 

(150) 

TBA 

Wm.  Wise 
let  More  Out  of Life  (53)  R 

Report  From Overseas 

Adventures 
in  Science 

CBS  Farm News 

Cross  Section 
U.S.A. 

Dance 
Orchestra 
Horse 
Racing 

Saturday 

at  the  Chase 

Philadelphia 
Orchestra 

Symphonies for  Youth 

Radio  Singers 

Dance Orchestra 

Caribbean Crossroads 

Dunn  on 
Disc 

Sjioris Parade 
S 

True  or  False 
S 

Rjdiu  Hjiil^ 
(Dowey) 

(50) 

3B'sS 
A  Honey 

l/oices  Down The  Wind 
S 

TBA 

TBA 

Pioneers 
of  Music 

Living— 1950 S 

Matinee  At Meadowbrook 

Slim  Biyaiii 

and 

Wildcats 

TBA 

Hunt  Club  Da l'd.,Confidentisl 
Closeups  (69) 

Jiaiiatory:  Listings  in  order:  Sponsor. 
Eof  program,  number  nf  ttntions;  S  sus- 

__Jrg;  R  rebroadcast  W(  TBA  to  be 
nounced.  Time  is  EST. ABC 

H0:30  AM  Tues.,  Thurs.,  Sterling  Drug,  My 
True  Story,  204  stations. 

10-10:30  PM  Saturday,  National  Barn  Dance, 
Phillips  Petroleum  Co.  in  West. 

10-10 .-30  PM  Sat.,  Voices  That  Live. 
10:30-10:45  PM  Sat.,  Irving  Fields  in  East. 
11:30-12  noon.  M-W-F.,  Quaker  Oats  Quick  as 

a  Flash,  sustaining  Tues.  and  Thur. 
12:25-12:30  PM  Mon.-Fri.,  'Westlnghouse  Co. Ted  Malone  on  225  stations. 
3:35-3:30  PM  Mon.-Fri.,  Philip  Morris.  Walter 

Kiernan's  One  Man's  Opinion,  200  stations. 
3:45-4  PM  Tues.,  Club  Aluminum  Products  Co., Club  Time  on  69  stations. 

f-5:30  PM  Mon.,  Wed.  &  Fri.,  Quaker  Oats, Challenge  Of  The  Yukon  over  207  stations. 
-5:30  PM  Tues.  &  Thurs.,  Green  Hornet.  S. 

5:30-6  PM  Mon.-Fri.,  General  Mills  sponsors Jack  Armstrong  on  alternate  days  each 
week  with  the  Derby  Foods  sponsoring 
Sky  King,  202  stations  for  both. 

7:30-8  PM  M-W-F,  American  Bakeries  Co., 
Lone  Ranger,  62  stations. 

CBS 11.00-11:05   AM   S;jt.,   Seenian    Bros..  Allan 
Jackson  News,  170  stations. 
55-4  PM  Mon.-Fri.,  Pillsbury  Cednc  Adams 
over  151  stations. 

10:30  PM,  Johnny  D^^r  uning. 
part  of  network. 

MBS 
3-9  PM  Mon.-Fri..  Bill  Henry  &  the  News, 

John.  i 

Oil 

[-8:15  .\M  .'■..u.i.-l  ....  .-v.c.N.        .  1 . 
Co.,  24  stations. 

8-8:15    AM    Sat..    This    Farming  Business. 
Skelly  Oil  Co. 

:15-11:30  PM  Tues.  Thurs.  Sat..  Songs  by 
MfKM-.i   Do-,>.ro>-.   Coc.-?-Co\o  r.,_ 
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When  Was  The  Last  Time 

You  Spoke  to  a  Woman? 

In  Philadelphia  WCAU's  "FOR  WOMEN  ONLY" 

and  "HOUSEWIVES'  PROTECTIVE  LEAGUE" 

speak  to  twice  as  many  women,  with  half  as 

many  hours  on  the  air,  as  Philadelphia's  four 

other  women's  radio  programs  combined* 

To  put  this  great  salespower  to  work  for 

you,  put  your  product  on  WCAU. 

Pulse  of  Phila.l.  lphia 
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JOSEPH  A.  PROCTOR,  former  Lever  Bros,  advertising  executive,  elected 
to  board  of  directors  of  James  Thomas  Chirurg  Co.,  New  York.  He  suc- 

ceeds E.  GORDON  LANE,  vice  president,  resigned.  Mr.  Proctor  had  been 
with  Lever  for  30  years  before  joining  Chirurg  in  January  1950  as  vice 
president  in  charge  of  merchandising.  LEO  J.  HARDIMAN,  treasurer  of 
Chirurg,  elected  vice  president  and  general  manager  of  company's  Boston 
office.  Mr.  Chirurg  was  re-elected  president  and  became  corporation  treasurer, 
replacing  Mr.  Hardiman. 

L.  MARTIN  KRAUTTER,  advertising  and  merchandising  consultant,  merges  his 
interests  with  Chicago  office  of  Maxon  Inc.,  to  become  vice  president  in 
charge  of  Hotpoint  account. 

LESLIE  R.  GAGE,  formerly  Western  manager  for  Macfadden  Woman's  Group, 
Chicago,  joins  LeVally  Inc.,  same  city,  as  media  director. 

BECKER  &  LUSH  Inc.,  New  Haven,  Conn.,  announces 
change  of  name  to  E.  J.  LUSH  Inc.,  coincident  with  move 
to  new  and  larger  quarters  at  207  Orange  St.,  New  Haven. 
EDWARD  F.  BECKER,  formerly  treasurer  and  majority 
stockholder,  retires,  remaining  as  legal  counsel  and  re- 

search director  for  firm. 

JACK  MATTHEWS,  formerly  with  Dancer-Fitzgerald-Sam- 
ple Inc.  as  space  buyer  on  Procter  &  Gamble  accounts,  and 

before  that  general  media  buyer  with  Sherman  &  Mar- 
quette, Chicago,  appointed  head  of  media  department  of 

Chicago  office  of  Ross  Roy-Fogarty  Inc. Mr.  Gage 

ARRY  M.  IRELAND,  executive  for  Bristol-Myers  account  at  Doherty,  Clifford 
Shenfield  Inc.,  New  York,  and  WILLIAM  E.  HOLDEN,  merchandising  director 
r  firm,  appointed  vice  presidents. 

LARRY  HAINES,  formerly  with  Gimbel  Bros.  Department  Store,  joins 
asser,  Kay  &  Phillips  Inc.,  Pittsburgh,  as  assistant  television  director. 

OHN  R.  SHEEHAN  joins  Cunningham  &  Walsh  Inc.,  New  York,  as  associate 
irector  of  radio  and  television.    He  formerly  was  director  of  radio  and  TV 

for  Buchanan  &  Co. 

ALFRED  GOLDMAN,  formerly  with  Van  Sant,  Dugdale  & 
Co.,  Baltimore,  joins  copy  staff  of  Huber  Hoge  &  Sons, 
New  York. 

CHRIS  LYKKE  &  Assoc.  and  WILLIAM  J.  WILKIN  Co., 
San  Francisco  advertising  agencies,  consolidate  under  name 
of  Lykke-Wilkin  &  Assoc.  New  firm  will  occupy  Lykke 
office  in  Monadnock  Bldg.    Telephone:  YUkon  6-5842. 

GARRETT  E.  HOLLIHAN,  formerly  with  KARM  Fresno, 
Calif.,  joins  Brisacher,  Wheeler  &  Staff,  San  Francisco,  as 
radio  and  television  director. Mr.  Sheehan 

UGENE  W.  COOPER,  formerly  with  Foote,  Cone  &  Belding,  Chicago,  trans- 
ers  to  San  Francisco  office  of  agency  as  account  supervisor. 

ILBURN  JOHNSTON,  manager  of  San  Francisco  branch  of  Campbell-Ewald 
o.,  appointed  vice  president. 

ARRY  A.  MAGEE,  formerly  advertising  manager  of  Bendall  Pontiac  Co. 
lexandria,  Va.,  opens  his  own  agency  and  public  relations  office  in  Burke  & 
erbert  Bank  Bldg.,  110  S.  Fairfax  St.,  Alexandria. 

ENRY  HALPERN,  previously  with  Young  &  Rubicam  and  before  that  asso- 
ated  with  Dr.  George  Gallup,  appointed  research  manager  of  Ward  Wheelock 

Philadelphia. 

EORGE  H.  BENEDICT,  formerly  with  General  Foods,  joins  Federal  Adv. 
gency.  New  York,  as  account  executive. 

ALTER  W.  HOLT,  former  account  executive  of  Duane  Jones  Co.,  New  York, 
pointed  account  executive  in  drug  section  of  Erwin,  Wasey  &  Co.,  New  York. 
RTHUR  H.  EATON,  former  copy  chief  of  Sherman  K.  Ellis  Inc.,  New  York, 
pointed  advertising  copy  director  of  Erwin,  Wasey,  succeeding  LARRY 
RIGGS,  retired. 

tlLTON  T.  KYLE  and  RICHARD  A.  CULLINAN  named  director  and  executive 
ice  president,  respectively,  by  Albert  Frank-Guenther  Law,  New  York. 

(NDREW  V.  CHRISTIAN,  formerly  writer  and  producer  with  Chicago  studios 
CBS,  joins  radio-TV  staff  of  McCann-Erickson,   same   city.  RICHARD 

(Continued  on  page  52) 

RULE  OF  THUMB! 

QUESTION: 
What  is  "rule  of  thumb"? 

ANSWER: 
The  simple  solution  to  a 

problem. 

The  simple  solution 

to  your  problem 

of  advertising 

in  Michigan's 
Thumb  District 

STATION 

WTTH 

Port  Huron's ABC  Affiliate 

WTTH  &  WTTH-FM Radio  Stations  of  The  Times  Herald 

PORT  HURON,  MICHIGAN 

Affiliated  With 

ABC  NETWORK 

Represented  by 

WEED  &  CO. 
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soaring 

KLZ's  BMB  HAS  GROWN,  TOO! 

27,800  MORE  daytime  families. 

28,100  MORE  nighttime  families. 

Soorce:  BMB  Study  No.  2 
*  Denver's  Altitude,  5280  feet. 

DENVER 

5,000  W 

Represen  t^e  d 

Page  12    •     March  27,  1950 

CBS 560  KC 

K  AT  Z  AGENCY 

GROVE  LABS  (Fitch  Dandruff  Remover  Shampoo  Div.),  St.  Louis,  starts 
spot  announcement  campaign  in  about  60  markets.  Harry  B.  Cohen  Adv., 
New  York,  is  agency. 

WARD  PRODUCTS  Corp.,  Chicago,  for  its  Magic  Wand  TV  and  car  antennae, 
sponsoring  one-minute  sound-on-film  TV  spots  in  Kansas  City,  Oklahoma  City 
and  Cleveland.  Boston  will  be  added  at  end  of  this  month,  after  which 
campaign  will  go  to  10  or  12  other  markets.  Contracts  range  from  13  to  26 
weeks,  and  markets  are  not  limited  to  use  of  one  station.  Agency:  Burton. 
Browne,  Chicago. 

BLUE  CROSS  and  BLUE  SHIELD  (hospitalization  plans)  appoint  West- 
Marquis  Inc.,  Los  Angeles,  to  handle  Southern  California  advertising.  Media 
plans  have  not  yet  been  announced. 

GEORGE  E.  DRAKE  BAKING  Co.,  Pittsburgh,  appoints  Wasser,  Kay  &  Phillips 
Inc.,  to  handle  its  advertising.  Greatest  portion  of  Drake's  budget  is  being  used 
in  television. 

SICKS'  SEATTLE  BREWING  &  MALTING  Co.  (Rainier  Extra  Pale  Beer) 
launches  six-month  regional  campaign  using  all  Seattle  stations  and  21  others 
in  Western  Washington.  In  Seattle,  spots  are  scheduled  to  be  aired  20  to  22 
times  daily  with  other  advertising,  including  television,  carrying  out  theme  of 
radio  spots.  Agency:  Western  Agency,  Seattle.  Tom  Jones  Parry  is  account  I 
executive. 

NEW  YORK  TELEPHONE  Co.  starts  television  spot  advertising  campaign  on 
New  York  TV  stations  through  BBDO,  New  York.  Theme  of  both  20-second 
and  one-minute  animated  films  is  business  listings  in  Classified  Directory.  All 
New  York  stations  will  carry  film  in  addition  to  WNBF-TV  Binghamton 
WRGB  (TV)  Schenectady,  WHEN  (TV)  WSYR-TV  Syracuse  and  WKTV 
(TV)  Utica. 

F.  H.  SNOW  CANNING  CO.  expands  Snow  Time  show  to  include  WIDE  Bidde- 
ford,  WGAM  Portland,  WGUY  Bangor  and  WAGM  Presque  Isle,  all  Maine 
Account  is  handled  by  Daniel  F.  Sullivan  Co. 

JACKSON  INDUSTRIES  Inc.,  Chicago  radio-television  manufacturing  firm 
names  Lawrence  Advertising,  same  city,  to  handle  its  advertising.  Radio  anc 
television  will  be  used. 

WOLVERINE  HARNESS  RACEWAY  Inc.,  appoints  BBDO,  Detroit  to  handlt 
its  advertising.  I 

PORTLAND  PUNCH,  Los  Angeles,  appoints  Milton  Weinberg  Adv.  Co.,  thaj 
city,  to  handle  its  advertising.    Television  planned  in  Western  markets. 

FEDDERS-GUIGAN  Corp.,  Buffalo  (air  conditioning  units),  will  augment  it: 

advertising  campaign  by  using  television  spot  announcements  to  be'placec 
through  BBDO,  New  York,  when  plans  are  completed.  ' 

ASSOCIATED  PRODUCTS,  Chicago  (5-Day  deodorant  pads),  considering  na 
tional  TV  spot  schedule.  Agency:  Weiss  &  Geller,  Chicago. 

PRESTO  RECORDING  Corp.,  manufacturer  of  recording  equipment  and  discs 
appoints  O'Brien  &  Dorrance,  New  York,  as  its  advertising  agency.  Willian 
R.  Seth,  radio-television  director  of  agency,  will  continue  to  handle  account 

TRIJA  GOLF  EQUIPMENT  Co.,  Los  Angeles  (golf  clubs),  appoints  Ted  B 
Factor,  same  city,  to  handle  advertising  and  promotion.    Television  will  be  usee! 

A/utwotk  /iccounii  •  •  • 

INTERNATIONAL  SHOE  Co.,  St.  Louis  (Poll  Parrot  shoes),  renews  Wednes 
day,  4:45  to  5  p.m.  CST  portion  of  Howdy  Doody  on  NBC-TV  from  May  11 
through  Henri,  Hurst  &  McDonald,  Chicago.  Mars  Inc.,  Chicago  (candy),  whicj 
sponsors  show  on  Friday,  4:45  to  5  p.m.,  has  ordered  show  to  be  telecast  b| 
kinescope  on  16  stations  from  March  27,  through  Grant  Adv.,  same  city. 

WAITT  &  BOND  Inc.,  Boston  (Blackstone,  Yankee  Supreme  cigars),  toda  | 
starts  Yankee  Network  News  Service,  Mon.,  Wed.,  Fri.,  6  p.m.  on  entire  YankeL 
Network. 

T.  J.  LIPTON  Co.,  effective  April  10,  will  promote  its  new  product,  Frostee,  o 
(Continued  on  page  52) 
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. . .  Home  of 

WMT's 
GRADE  A 

^ASTERN  IOWA 

AUDIENCE 

iti«i 

s^'oo  Kc,  5000  WATTS      CEDAR  RAPIDS       day  and  night 
Basic  Columbia  Network 

Now  in  our  27th  year 

WMT  serves  the  heart  of  the  richest  farm- 
ing area  in  the  world.  Iowa  produces  more 

corn,  hay  and  oats,  more  beef  and  pork, 
more  pouhry  than  any  other  state.  Iowa 
leads  the  nation  in  farm  income.  Each 
WMT  farm  family  produces  the  food  to 
feed  20  other  American  families ;  the  area 
served  includes  one-fourth  of  the  Grade  A 
land  in  the  country.  Each  week  the  WMT 
program  schedule  includes  1134  hours  of 
farm  program  features — %  of  the  to- 

tal weekly  WMT  program  schedule.  The 
station  fulfills  its  responsibility  for  agri- 

cultural leadership  in  the  area,  pointing 
the  way  through  special  activities  toward 
beiter  farm  living.  Everything  from  an- 

gleworms to  weather  forecasts  interests 
farmers — and  WMT  provides  the  data. 

Farm  news  makes  listeners — listeners 
make  customers — ^WMT  makes  customers! 
Ask  the  Katz  man  to  show  you  how  WMT 
sells  in  Eastern  Iowa. 

CBS  STARS  ARE  ALWAYS  SHINING 
OVER  EASTERN  IOWA  ...  VIA  WMT 

CHUCK  WORCESTER 
Farm  Service  Director 

Originates  agricultural  features;  active 
in  numerous  positions  of  community 
and  national  agricultural  leadership; 
supervises  farm  service  programming. 
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k^riuz 

SUCCESS 

STORY! 

NO.  3 

Mr.  C.  B.  Hunt 

C.  B.  HUNT  MATTRESS, 

INC.,  located  at  6320  Harris- 
burg  Blvd.,  Houston,  Texas, 
manufactures  and  sells  to 
tlie  retail  trade  custom  ljuilt 

mattresses,  and  offers  uphol- 

stering service.  Here's  what 
Mr.  C.  B.  Hunt,  owner  of 
this  Houston  firm,  says 

about  K-nuz:  "During  tlie 
twelve  years  that  the  C.  B. 
HUNT  MATTRESS  COM- 

PANY has  been  in  Houston 

we  have  bought  all  types  of 
advertising,  but  never  in  my 
life  have  I  seen  such  direct 

and  immediate  response  as 
we  have  enjoyed  from  our 
three  quarter  hour  pro- 

grams of  "Collie's  Corral" 
over  K-nuz.  For  example, 
during  November  and 
December,  1949,  our  uphol- 

stery business  was  up  more 
than  1009^ ,  an  increase  we 
can  honestly  accredit  to  our 
radio  program  over  K-nuz. 
We  may  safely  be  regarded 
as  permanent  clients  of 

K-nuz." 
(Upon  request  K-nuz  will  be 
happv  to  furnish  complete  story 

of  the  success  of  the  C'  B.  HUNT MATTRESS  COMPANY,  or  you 
can  contact  Mr.  C.  B.  Hunt  at 
his  factory,  6320  Harrisburg 
Blvd.,  Houston,  Texas,  telephone 
WE-ntworth  5518.) 

Before  you  buy  the  Houston 
market  check  the  top  Hooper- 
ated  availabilities  K-nuz  offers. 
You'll  be  dollars  ahead  in  sales 
and  savings. 

CAll,   WIRE    OR  WRITE 

FORJOE:  NAT.  REP. 

DAVE  MORRIS,  MGR. 
CE.8801 

k-nuz 
(KAY-NEWS) 

9lh  Floor  Scanlan  BIdg. 

HOUSTON,  TEXAS 

A  FOUR- YEAR-OLD  boy  prob- 
ably owes  his  life  to  WROK  Rock- 

ford,  111.,  for  the  station's  all-out efforts  to  find  him  when  he  was  re- 
ported missing  ori  March  15. 

That  evening  at  8:30,  the  boy's 
father,  James  Umbenhower,  called 

WROK  Announcer  Ed'"  Rodgers with  a  request  for  help  in  the 
search  for  Jimmy,  who  had  been 
missing  since  6  p.  m.  City  and 
county  officials,  as  well  as  the  fam- 

ily and  friends  of  the  lost  child, 
were  combing  the  area. 

Within  30  minutes  after  the  ap- 
peal for  help  went  out  over  WROK, 

500  Boy  Scouts  had  answered  the 
call  and  were  at  the  scene  of  the 
search,  which  had  spread  over  a 
ten-mile-square  area.  The  station 
was  swamped  with  calls  from  lis- 

teners asking  for  the  exact  loca- 
tion of  the  search,  offering  rides  to 

the  scene  for  potential  searchers 
who  lacked  transportation  or  ask- 

ing for  transportation  so  that  their 
help  could  be  given. 

Hot  coffee,  prepared  by  Rock- 
ford  women,  was  rushed  to  the 
searchers  and  two  bakeries  de- 

livered rolls  and  doughnuts.  From 
the  search  area,  WROK  An- 

nouncer Gale  Brown  relayed  in- 
formation to  the  station,  including 

a  request  for  desperately  needed 

Little  Jimmy  at  the  mike  with  An- 
nouncers Brown  (I)  and  Rodgers. 

flashlights  and  flashlight  batteries. 
Fifteen  minutes  after  this  request 
was  on  the  air,  the  owner  of  a 
sporting  goods  store  was  on  the 
scene  with  hundreds  of  the  needed 
lights  and  batteries. 

Although  WROK's  regular  sign- 
ofT  time  is  midnight,  Announcers 
Rodgers  and  Brown  stayed  with 
the  search  until  the  boy  was  lo- 

cated, exhausted  and  half  frozen, 
at  approximately  12:05  a.  m.  Re- 

ports ,  on  Jimmy's  trip  to  the  hos- 
pital, his  examination  and  the  sub- 

sequent announcement  by  a  physi- 
cian that  he  was  unharmed  were 

broadcast  by  WROK. 

O'n  -fill  -(Iccounti 

CARNEGIE  HALL  is  synony- mous with  the  apex  in  musical 
presentation,  and  in  radio, 

Robert  Giles  Swan  is  synonymous 
with  Carnegie  Hall. 

Radio  and  television  director  for 
the  Joseph  Katz  Agency,  Balti- 

more, Mr.  Swan  is  producer  for 
American  Oil  Co.'s  much-acclaimed 
Carnegie  Hall  program  on  ABC. 
In  his  talented  directorial  hands  lie 
the  radio  destinies  of  stars  rang- 

ing from  Rise  Stevens  to  Margaret 
Truman. 
With  the  Katz 

Agency  for  the  past 
six  years,  Mr.  Swan 
was,  previous  to  his 
current  assignment, 
agency  executive  on 
the  Professor  Quiz 
show,  negotiating  50 
trips  in  one  year  in 
50  cities  throughout 
the  country. 

Actually,  however, 
those  trips  were  but 
a  symbol  of  the  dis- 

tance Mr.  Swan  has 
travelled  to  reach 
his  present  emi- 

nence. Starting  as  a 
staff   member  of 
WTAM  Cleveland, 
he  was  allowed  full 
exercise   of   his  accomplishments, 
serving  successively  there  as  an- 

nouncer, actor,  writer  and  eventu- 
ally   producer.     From    there  he 

veered  to  an  announcing  post  at 
WXYZ  Detroit  and  then  on  to 
Chicago  as  a  freelance  announcer. 

During  the  war  he  transferred 
his  energies  to  the  Third  Service 
Command  in  Baltimore.  There  he 
headed  the  radio  operation,  produc- 

ing shows  for  the  full  course  of  the war. 

It  was  at  that  post  that  his  work 
came  to  the  attention  of  Joseph 
Katz,  head  of  the  agency.  With 
the  close  of  hostilities  Mr.  Katz 

invited  him  to  join 
the  agency  in  his 
present  capacity. 

In  addition  to  han- 
dling American  Oil 

Co.'s  radio  and  TV 
activities  (boxing 

matches  in  Washing- 
ton and  Baltimore), 

Mr.  Swan  now  su- 
pervises radio  and 

TV  campaigns  for 
the  following  ac- 

counts: Globe  Brew- 

ing Co.  (  Arrow- Beer),  Ex-Lax,  Rem, 
and  Chunk-e-nuts. 
The  Swans  —  she 

is  the  former  Doro- 
thy Anne  Hodge  — were  married  June 

2,  1943.  They  have 
one  child,  Elizabeth  Alexandra,  21 
months.  The  family  home  is  in 
Long  Green  Valley,  outside  of  Bal- 
timore. 

SWAN 

THE 

ASK 
Kinent 

WHO  OWNS 

ONE 

:ep  ST/ 

vears' 

LINGO 

Vertical  Tubular  Steel 

RADIATORS 

Write  for  Factual  Data 

JOHN  E.  LINGO  &  SON 
CAMDEN  5,  N.  J. i  
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Sweet  Home 

i 

Eupiie 

pringfield 

This  chart,  compiled  from  official,  half-mili- 
volt  contour  maps  filed  with  the  FCC  in 
Washington,  D.  C,  or  from  field  intensity 
surveys,  fells  the  story  of  KGW's  Comprehen- 

sive Coverage  of  the  fastest-growing  market 
in  the  nation. 

. . .  the  city 

an  industry  created 

Camas,  Washington,  enjoys  the  unusual  distinc- 
tion of  being  a  one-industry  community... a  mod- 

ern city  dominated  throughout  its  commercial  and 
community  life  by  the  influence  of  the  largest 

specialty  paper  mill  in  the  world.  Since  this  mill 

was  founded  in  1883  it  has  been  the  major  em- 
ployer, the  heavy  industry  of  the  area.  It  would 

be  difficult  to  find  a  more  stable  community  than 

Camas.  Ninety  per  cent  of  the  residents  own  their 
own  homes  .  .  .  wages  are  at  a  high  level  the  year 
around  .  .  .  the  community  serves  a  large  nearby 

area  of  diversified  farming,  and  is  the  trading 
center  for  an  entire  county. 

Camas,  Washington,  is  yours  to  tap  .  .  .  through 
COMPREHENSIVE  COVERAGE  KGW  delivers  Camas 

...  as  it  delivers  the  rest  of  the  fastest-growing 
market  in  the  nation. 

PORTLAND 

OREGON 

FFILIATED  WITH  NBC 

REPRESENTED  NATIONALLY  BY  EDWARD  PETRY  &  CO. 
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The  leadinii  station 

in  Ae  leading  marlcet 

KMX 

Represented  by  RADIO  SALES 

iWili 

L 



The  Leading  Market 

More  household  equipment,  radio  sets  and 

furniture  ($335,000,000  worth  per  year) 

are  sold  in  Los  Angeles  County  than  in 

any  other  county  in  the  nation.  In  fact,  this 

volume  of  business  exceeds  the  COMBINED 

dollar  value  of  such  sales  in  the  home 

counties  of  Detroit,  Pittsburgh  and  Cleveland. 

There  are  5,928  outlets  for  this  merchandise 

in  Los  Angeles  County. 

When  you  want  BIG  business,  get  it  in  the 

BIGGEST  market . .  .  Los  Angeles  County. 

And  get  it  through  .  .  . 

The  Leading  Station 

KNX  is  the  most  listened-to  station  in  Los 

Angeles.  Hooper :  KNX  is  first  in  four  but 

of  the  six  rated  day  periods  .  .  .  first  in  total 

rated  time  periods.  Pulse :  KNX  is  first  in 

twelve  out  of  the  total  eighteen  hour  periods, 

Monday  through  Friday,  including  one  first- 

place  tie . . .  and  first  in  total  rated  time  periods. 

Sources: 
Sales  Management,  May  19Jf9; 
California  State  Board  of  Equalization; 
Los  Angeles  Hooperatings,  Nov.  -  Dec,  19^9; 
Pulse,  Nov. -Dec.,  191,9. 



r 

PROUD  MAMA 

Susan,  the  black  swan,  ruffles  her  feathers  in  a 

gesture  of  protection  for  her  cygnets,  the  Httle  ones 

she's  so  proud  of. 

W'T'T'-H  is  pretty  proud,  too!  Proud  of  the  way  we 

produce  low-cost  results  for  advertisers  in  Baltimore. 

The  way  WJ'T'H  does  it  is  this:  first,  W'T-'T'-H 

regularly  delivers  more  home  listeners-per-dollar  than 
any  other  station  in  town.  And  second,  in  addition,  a 

survey  made  under  the  supervision  of  the  Johns 

Hopkins  University  showed  that  of  all  radios  playing 

in  drug  stores,  34.6%  were  tuned  to  W'-I'-T^H. 

That  means  that  a  little  money  does  big  things  on 

W'l'T'H.  Call  in  your  Headley-Reed  man  today  and 

get  the  whole  W'l^T'-H  story. 
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BALTIMORE,  MARYLAND 

TOM  TINSLEY,  President  Represented  by  HEADLEY-RSED 
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UMMER  SALES 
GM  Splash  to  Help  Offset  Hiatus  Blues 

A  WHIRLWIND  NETWORK  radio  campaign  utilizing  per- 
haps as  many  as  a  dozen  programs  is  being  planned  for  mid- 

summer by  General  Mills  Inc.,  Broadcasting  learned  last  week. 
The  campaign  under  consideration  is  not  unlike  that  used  by 

Ford  Motor  Co.  early  this  year  to  ★  Beer  through  Warwick  &  Legler  on 
NBC. 
Among  those  programs  scheduled 

for  seven  and  eight  week  hiatuses 
are:  Truth  or  Consequences  on 
NBC,  the  Beulah  Show  on  CBS, 
Ed  Murrow  on  CBS,  Father  Knows 
Best  on  NBC  and  the  Red  Skelton 

program  on  CBS.  Nabisco's Straight  Arrow  on  MBS  will  take 
a  13  week  hiatus. 

On  the  other  hand  some  shows 
such  as  the  Original  Amateur  Hour 
on  ABC,  The  Big  Story  on  NBC, 
Dr.  Christian  on  CBS,  The  Sheriff 
on  ABC,  Harvest  of  Stars  on  NBC, 
Record  Parade  on  CBS  will  con- 

tinue through  the  summer. 

Sponsorship  Set 
One  program  already  set  for 

summer  sponsorship  is  It  Pays  To 
Be  Ignorant  which  will  take  the 
place  of  Light  Up  Time,  on  NBC, 
7-7:15  p.m.  for  the  American  To- 

bacco Co.  through  BBDO,  New 
York. 

Meanwhile  the  networks  were 
planning  the  programs  that  would 
fill  the  time  vacated  by  sponsor 
hiatuses. 

The  trend  in  these  programs  in 

announce  the  introduction  of  its 
new  models.  General  Mills  was  un- 

derstood to  be  considering  shows 
on  ABC,  CBS  and  NBC. 

The  piograms  would  be  bought 
on  a  short-term  basis — probably  for 
eight  weeks  beginning  in  July.  They 
would  be  programs  already  sched- 

uled by  the  networks  for  summer 
presentation. 

A  total  budget  of  more  than  half 
a  million  dollars  reportedly  will  be 
spent  in  the  campaign.  Although 
secrecy  surrounded  the  negotiations 
last  week,  it  was  learned  authori- 

tatively that  the  intense  mid-sum- 
mer campaign  would  be  used  to 

push  the  sale  of  Wheaties,  a  cereal. 
The  agency  is  Knox-Reeves,  Min- 
neaDolis. 

The  General  Mills  proposed  cam- 
paign was  by  far  the  most  ambi- 

tious bit  of  summer  business  yet 
reported  among  the  networks. 

The  report  came  at  a  time  when 
the  pattern  of  summer  radio  net- 

work sponsorship  was  beginning  to 
evolve.  A  survey  last  week  showed 
that  seven  sponsors  of  current  pro- 

grams had  decided  to  use  summer 
replacements. 

The  majority  of  advertisers,  it 
was  learned,  will  take  summer 
hiatuses,  most  of  them  for  seven 
or  eight  weeks. 

Summer  Replacements 

Among  the  sponsored  shows 
which  will  go  off  the  air  for  the 
summer,  and  known  to  be  seek- 

ing replacements  is  the  Aldrich 
Family  on  NBC  for  General  Foods. 
The  agency.  Young  &  Rubicam, 
is  understood  to  be  looking  for  a 
program  that  will  have  a  family 
appeal. 

The  Assn.  of  American  Rail- 
roads, through  its  agency,  Benton 

&  Bowles,  is  seeking  another  musi^ 
cal  show  to  replace  the^vacationing 
Railroad  Hour  on  NBC. 

Other  programs  which  will  re- 
quire summer  replacements  are  the 

Jack  Benny  Show,  sponsored  by 
American  Tobacco  Co.  through 

,  ?BDO  '^n  CBS;  Amos  'n'  Andy, 
<  Lever  Bros,  through  Ruthrauff  & 
Ryan  on  CBS;  Edgar  Bergen  for 
Coca  Cola  through  D'Arcy  Agency 
on  CBS;  Life  of  Riley  for  Pabst 

BROADCASTING    •  Telecasting 

the  summer  of  1950  promises  to 
differ  from  that  in  past  years. 
Whereas  in  previous  recent 

years,  the  mystery,  the  musical 
and  the  quiz  program  tended  to 
form  the  staple  of  summer  replace- 

ments, the  trend  this  year  is  to- 
ward situation  comedy  and  the 

dramatic  program. 

Subsidiary  Trends 
Though  it  is  still  too  early  for 

any  definitive  conclusions,  three 
other  elements  emerge  with  suffi- 

cient clarity  to  be  classified  as  sub- 
sidiary trends : 

"New"  motion  picture  names  are 
receiving  increased  attention.  These 
include  people  like  Clifton  Webb 
and  Paul  Douglas,  the  latter  an 
old  radio  hand  but  never  a  featured 
performer  in  the  sense  that  he  is 
being  now  projected. 

Year-round  radio  stars  are  be- 
ing re-cast  in  special  summer 

shows.  This  is  the  case  principally 
at  ABC. 

Most  active  of  the  networks  pre- 
paring new  programs  is  NBC  with 

approximately  16  shows  in  various 
stages  of  preparation. 
Among  the  situation-type  pro- 

grams already  scheduled  to  appear 
on  NBC  are  The  Trouble  With  The 
Traits,  the  adventures  of  a  family 
in  a  trailer;  Clifton  Webb  in  Mr. 
Belvedere ;  the  Paul  Douglas  show; 

and  Tugboat  Annie. 
Dramatic  programs  include:  Out 

of  This  World  a  science-fiction  se- 
ries; a  program  called  The  Doctor; 

Jack  Lait's  Confidentially  Yours, 
dramatic  adventure;  The  Texas 
Range)  s,  a  dramatization  of  pioneer 
days;  and  Douglas  Fairbanks  Jr., 
in  a  show  entitled  The  Silent  Man. 

Other  personalities  on  NBC  will 
be  Hedda  Hopper;  Joe  DiMaggio 
in  an  adult  sports  show;  and  Sam- 

my Kaye  in  a  talent  hunt  show. 
At  CBS  at  least  three  situation 

comedy  programs  are  being  audi- 
tioned, one  featuring  Don  Ameche; 

another  called  Granbe  Acres  and  a 
third  entitled  Shy  Guy.  CBS  also 

plans  to  prepare  some  public  serv- 
ice summer  programs.  One  of 

them,  already  scheduled,  is  called 

Up  for  Parole. 
ABC  Plans 

ABC  plans  include  the  use  of  its 
established  family  of  stars  in  new 

programs  to  implement  the  net- 
work's philosophy  of  building  its 

own  personalities.  Among  the  per- 
sonnel involved  in  the  project  are 

Walter  Kiernan,  Ted  Malone,  The 
Fitzgeralds  and  Jack  McRay. 

Mutual's  summer  problem  is 
solved  during  the  daytime  by  its 
heavy  baseball  schedule.  Present 
nighttime  shows  will  continue 
through  the  summer. 

SETS  NEAR  89  MILLIO
N  nab-rma  study 

A  TOTAL  OF  88,964,000  radio 
and  television  receivers  were  in  use 
as  of  Jan.  1,  1950. 

This  figure,  computed  jointly  by 
Radio  Mfrs.  Assn.  and  the  NAB, 
is  the  first  joint  compilation  ever 
issued  by  the  two  industry  associa- 

tions. It  represents  an  effort  to  ob- 
tain the  highest  possible  degree  of 

accuracy  in  radio's  circulation 
through  use  of  the  combined  facili- 

ties of  the  two  organizations. 
Of  the  88,964,000  radio  and  TV 

sets,  65,436,000  radio-only  sets  were 
in  homes  and  5,000,000  in  places 
of  public  assembly,  a  total  of  70,- 
436,000  radio-only  receivers  in  the 
hands  of  the  public,  according  to 
the  NAB-RMA  data. 

Besides  the  home-public  assembly 
receivers,    14,764,000  automobiles 
were  equipped  with  radio  receivers. 

The  total  number  of  television 

sets  in  ase  at  the  yearend  was  3,- 
764,000,  according  to  the  joint  in- 

dustry statistics. 
The  figures  were  compiled  under 

direction  of  Dr.  Kenneth  H.  Baker, 
NAB  director  of  research,  and 
Frank  W.  Mansfield,  Sylvania 
Electric  Products,  chairman  of  the 
RMA  Industry  Statistics  Commit- 
tee. 

TV  Distribution 

At  the  yearend  an  estimated  401,- 
000  television  sets  were  in  distribu- 

tor and  dealer  pipelines,  or  about  a 
month's  production,  according  to RMA. 

An  independent  projection  of  the 
NAB-RMA  figures  shows  that 
about  2,500,000  radio  sets  will  be 
turned  out  in  the  first  quarter  of 
1950,  along  with  over  a  million  TV 
receivers.   Adding  this  production 

to  the  NAB-RMA  figures  produces 
a  total  of  perhaps  93  million  radio 
and  TV  sets  in  operation  as  of  April 
1,  1950,  allowing  for  normal  dealer- distributor  stocks. 

Carrying  this  projection  farther, 
it  is  indicated  that  radio-TV  sets  in 
operation  will  pass  the  100  million 
mark  before  the  end  of  1950. 

A  separate  analysis  of  FM  circu- 
lation by  the  NAB  FM  Dept.  shows 

that  5,000,000  U.  S.  home  receivers 
are  equipped  to  receive  broadcasts 
in  the  FM  band.  This  figure,  which 
includes  FM  tuners,  has  been  in- 

formally used  by  some  FCC  officials 
as  the  basis  for  calculations. 

As  of  last  Jan.  1,  RMA  estimated 
4,250,000  sets  with  FM  had  been 
manufactured  by  its  members,  a 
figure  that  now  has  reached  the  4,- 
500,000  mark.  Allowing  for  produc- (Continued  on  page  54) 
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WFIL  cm  NIGHT  RATES  9>siJi^ 

which  radio  has  been  doing  for  ad- 
vertisers dui-ing  the  daytime  peri- 

ods provides  an  abundance  of  evi- 
dence that  results,  per  dollar  ex- 

pended in  radio,  make  radio  one  of 
the  most  economical  advertising 
mediums  in  the  world.  We  are  do- 

ing today  what  we  believe  most 
of  the  industry  will  do  tomorrow." 

While  acknowledging  television's 
challenge  to  radio  at  certain  night- 

time hours,  Mr.  Clipp  emphasized 
that  radio's  position  "will  remain 
unshaken  in  the  morning  and  after- 

OVERHAUL  of  radio  time  to  fit  in  with  the  "drawing  power  of  televi- 
sion" was  announced  last  week  by  Roger  W.  Clipp,  general  manager  of 

WFIL-AM-FM-TV  Philadelphia. 
In  an  unprecedented  move,  the  ABC  station  completely  reclassified 

its  Class  A  and  B  radio  periods  with 
a  change  of  rates  that  cuts  the 
price  of  its  evening  time  but  in- 

creases charges  on  daytime  pur- 
chases. At  the  same  time,  WFIL 

claimed  the  new  BMB  study  shows 
the  station  with  "a  higher  audience 
gain  than  any  other  Philadelphia 
network  station." 

With  announcement  of  its  new 
rates,  effective  April  1,  WFIL  said 
the  change  is  based  on  a  belief  that 
television  "ultimately  will  enforce 
a  revision  of  rates  throughout  the 

radio  industry." 
According  to  WFIL's  revised  rate 

card,  Class  A  time  has  been  re- 
aligned from  7-10  p.  m.  to  9  a.  m.- 

10  p.  m.  Class  B  time,  which  for- 
merly comprised  the  hours  of  8 

a.  m.  to  7  p.  m.  and  10-11  -p.  m., 
has  been  changed  to  7-9  a.  m.  and 
10-11  p.  m.  Result  is  to  establish 
the  rates  charged  for  daytime  and 
nighttime  on  a  more  equal  basis. 

One-Time  A  Rate  $300 
Basic  one-time  Class  A  rate  now 

is  $300,  a  decrease  in  the  night- 
time rate  of  $30.  Overall  increase 

in  the  basic  daytime  rate  will  be 
$52  per  hour,  according  to  the  sta- 

tion. New  basic  Class  B  rate  is 
$200  per  hour. 

Explaining  the  station's  rate  ad- 
justment, Mr.  Clipp  said:  "We  be- 

lieve that  within  the  next  few  years 
the  drawing  power  of  television 
will  affect  the  nighttime  radio  audi- 

ence to  the  point  where  a  rate  ad- 
justment is  indicated. 

".  .  .  Daytime  rates  on  most 
broadcasting  stations,  in  our  opin- 

ion, have  been  too  low.   The  job 

noon  segments  for  years  to  come. 
Radio's  performance  outstrips  its 

cost." 

According  to  WFIL,  BMB  1949 
findings  show  an  18.5%  daytime  in- 

crease in  WFIL's  total  radio  family 
coverage,  over  the  1946  survey.  In 
nighttime  periods,  the  station  also 
claims  it  "alone  forged  ahead"  in 
Philadelphia,  showing  a  16.1%  in- 
crease. 

Claims  'Undersold' 
Mr.  Clipp  maintained  that  the  in- 

dustry undersold  itself  for  "too 
many  years"  on  daytime  segments. 
"Radio,"  he  said,  "can  increase  its 
daytime  rates  and  still  give  the  ad- 

vertiser more  for  his  money  than 

SHELL  Oil  Co.  executives  were  guests  at  the  National  Assn.  of  Radio  Station 
Representatives'  Spot  Radio  Clinic  luncheon  early  this  month  at  Hotel  Biltmore, 
New  York.  In  an  informal  discussion  are  (I  to  r):  Fred  F.  Hague,  George  P. 
Hollingbery  Co.;  C.  W.  Shugert,  assistant  to  the  manager  of  Shell's  sales 
promotion-advertising  department;  E.  W.  Lier,  Shell  radio  representative,  and 

Arthur  McCoy,  Avery-Knodel  Inc. 

any  other  media."  Citing  BAB 
estimates  of  83  million  radios  as 
against  52  million  daily  net  paid 
newspapers  and  24  million  maga- 

zine homes,  Mr.  Clipp  pointed  out 
that  average  family  radio  listening 
was  5  hours  53  minutes  a  day  to 
newspaper  reading  at  3  hours  18 minutes  per  day. 

Although  television's  coverage 
pattern  and  potential  audience  are 
on  the  constant  increase,  he  went 
on,  after  more  than  a  quarter  of  a 
century,  "the  same  can  be  said  of radio  .  .  .  the  number  of  radio  sets 
in  use  increased  some  7  million 

during  1949." Reviewing  the  TV  industry's  pic- 
ture, Mr.  Clipp  challenged  the  opin- 

ion that  "after  television  enters  the 
home,  radio  dies,"  by  pointing  out 
that  surveys  giving  the  listenership 
edge  to  televiewers  with  new  sets 
have  been  modified  after  about  the 
first  six  months  of  set  ownership. 

Once  again,  he  said,  the  home  view- 
er becomes  a  radio  listener,  al- 

though on  a  selective  schedule. 
Cites  Inevitability 

At  the  same  time,  he  said,  evi- 
dence shows  that  TV  monies  are 

new  monies.  However,  Mr.  Clipp 

cautioned,  "sooner  or  later  some- 
thing has  to  give."  Willingness  to 

pay  higher  costs  for  TV  production of  such  traditional  radio  shows  as 
the  Lojie  Ranges-  (General  Mills) 
and  The  Aldrich  Family  (General 

Foods),  Mr.  Clipp  said  gives  im- 
petus to  the  strong  advertiser  ap- 

peal of  TV. While  "nighttime  radio  is  not 
doomed  on  its  own  account,"  he 
said,  "it  is  certainly  facing  fonnid- 
able  competition.  The  well  known 
difference  between  night  and  day, 
therefore,  is  becoming  ever  more 

applicable  to  radio's  selling  tech- niques." Daytime  radio,  he  added, 

is  destined  to  "become  America's most  effective  and  lowest  cost  ad- 
(Continued  on  page  52) 

All's  Well  That  Sells  Well   an  editorial THIS  WEEK  the  Assn.  of  National  Adver- 
tisers and  the  American  Assn.  of  Advertising 

Agencies  meet  in  almost  concurrent  conven- 
tions in  nearby  Virginia  and  West  Virginia 

resorts.  As  a  finale,  they  get  together  for  a 
combined  meeting. 

No  matter  how  the  respective  agendas  may 
read,  these  spenders  of  the  national  advertis- 

ing dollar  (several  billion  of  them)  are  in- 
terested basically  in  two  things:  (1)  how  to 

preserve  the  integrity  of  advertising  in  our 
economy;  (2)  how  to  stretch  their  budgets  to 
the  'nth. 

That  meteor  which  streaks  across  the  ad- 
vertising firmament — television — will  get  rapt 

attention. 
Portents  are  seen  in  the  enlivened  discussion 

toward  reduction  of  AM  nighttime  rates  in 
multiple  TV  cities,  to  compensate  for  possibly 
decreased  AM  tune-in.  This  development  was 
as  obvious  as  the  Stalin  election.  It's  the 
stock-in-trade  of  buyers  of  advertising. 

The  fact  that  there  have  been  no  general 
network  or  station  rate  increases  in  eleven 
years,  whereas  the  printed  media  have  boosted 
rates  in  tempo  with  oveihead,  isn't  taken  into 
account.    The  fact  that  the  number  of  radio 
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homeSjin  that  period  has  increased  from  28,- 
700,006  to  42,000,000;  that  the  total  number 
of  sets  has  vaulted  from  45,300,000  to  84,000- 
000,  is  blithely  ignored. 

Thus  radio  is  delivering  nearly  double  the 
homes  and  listeners  today  than  it  did  in  1939, 

and  at  substantially  the  same  rates.  There's no  more  reason  to  bracket  radio  and  TV 
as  mutually  exclusive  media  than  there  is  to 
regard  Time,  Life  and  Fortune — published  by 
the  same  firm  and  sold  via  the  same  methods — 
as  identical  media  serving  identical  readers. 
They  have  common  parents,  different  progeny. 

And  there's  another  difference.  The  printed 
media  have  been  infinitely  smarter  in  their 
customer  relations  and  their  rate  making. 
Radio  rates  have  always  been  too  low.  The 
networks  have  set  the  pattern.  Network  rates 
serve  as  the  base  for  spot  rates.  Hence  the 
advertiser  down  the  line  has  been  reaping 
the  rewards,  getting  more  for  that  radio  ad- 

vertising dollar  than  he  ever  has  received  from 
his  newspaper  or  magazine  buck. 

This  was  underlined  a  few  weeks  ago 
[Broadcasting,  Jan.  30]  in  the  revelation  of 
Life  that  its  gross  billings  were  larger — by 
$12  million— than  those  of  NBC  or  CBS,  Life 

with  100-odd  pages  over-all,  published  once-a- 
week  and  delivered  to  a  claimed  5,200,000,  as 
compared  with  a  nationwide  network  pro- 

gramming 18  hours  a  day,  seven  days  a  week, 

reaching  people  in  the  almost  countless  mil- lions ! 
Advertisers  cannot  be  criticized  for  striking 

the  best  bargain  they  can,  TV's  advent  gives 
them  a  new  wedge.  Radio  can  be  taken  to  task 

for  failing  to  sell  itself  for  what  it's  worth 
and  on  its  merits — and  circulation. 

Radio  rates,  after  all,  are  but  a  part  of  the 
cost.  The  rub  has  been  in  the  astronomical 
prices  of  top  talent — prices  that  were  bid  up  by 
the  advertisers  themselves,  on  the  basis  of 
audience-rating  legerdemain. 

So  when  the  advertis«rs  and  their  agencies 
huddle  this  week,  we  hope  they  will  recognize 
radio  for  what  it  is — the  most  potent  means 
of  reaching  most  of  the  people  all  of  the  time, 
and  at  the  lowest  cost.  Let  them  also  recognize 
TV  for  what  it  is — a  phenomenal  medium 
that  sells  as  it  demonstrates  and  that  is  in- 

capable of  comparison  with  any  other  force 
ever  devised.  TV  sells  in' 59  markets  and  sells well.  AM  sells  everywhere,  and  is  destined  to 

forevermoi-e. 
BROADCASTING    •  Telecasting 



UPSURGE  IN  N.Y.  RADIO 
Independents  Profit  Despite  TV 

By  JOHN  OSBON 

BUSINESS  is  booming  at  inde- 
pendent radio  stations  in  New 

York,  despite  the  fact  that  they  are 
situated  in  the  biggest  television 
market  in  the  U.  S.,  a  Broadcast- 

ing survey  showed  last  week. 
The  seven  most  active  independ- 

ents reported  that  in  the  past  year 
revenue  had  risen  as  much  as  409c. 
Not  one  reported  a  decline  in  bill- 
ings. 

The  upsurge  in  independents' 
business — much  of  it  from  local 
accounts — appears  all  the  more  sig- 

nificant in  view  of  the  growth  of 
the  New  York  TV  market  which 
doubled  its  television  set  count  from 
500,000  in  February  1949  to  more 
than  one  million  last  month.  Num- 

ber of  families  in  the  seven-station 
New  York-Newark  area  reached 
by  television  is  well  over  3  ¥2  mil- 
lion. 

*  Add  to  that  two  other  salient 
facts:  New  York  consistently  has 
been  at  the  top  in  the  number  of 
television  network  and  spot  ac- 

counts, and  independents'  rates 
have  remained  substantially  un- 
changed. 

The  increase  would  seem  to  be 
especially  significant  in  view  of 
figures  offered  in  some  quarters, 
which  indicate  a  considerable  por- 

tion of  the  radio  audience  has  been 
diverted  to  televiewing. 

In  New  York,  independent  radio 
stations  logically  may  have  been 
expected  to  take  a  beating  where 
it  hurts  most,  for  audience  be- 

havior appears  to  document  a  trend 
to  TV. 

Hooper  Show  s  TV  Up 

C.  E.  Hooper  early  this  month 
reported,  for  example,  that  the 
December  1949-January  1950  aver- 

age showed  radio's  share  of  the 
New  York  evening  audience  down 
to  55.3%  from  80.3 '^r  for  a  previous 
11-month  period,  January-Febru- 

ary 1949 — with  TV's  share  up  cor- 
respondingly from  19.7<^c  to  44.79f . 

In  the  same  period,  weekday 
afternoon  viewing  rose  in  New 
York  from  9.6%  of  all  broadcast 
reception  to  22.5%. 

The  pattern  set  for  the  past  12 
months — an  appreciable  increase 
in  gross  billings  for  independent 
radio  outlets  despite  TV's  all- 
around  growth  in  advertising  ac- 

counts, sets,  audience  viewing — 
may  not  be  expected  to  develop  into 
a  further  trend  during  the  next 

12  or  24  months,  but  that  'was  the story  in  New  York  last  week. 
Some  typical  reports  received 

by  Broadcasting: 
One  of  the  leading  revenue  gross- 

ers  is  WMCA,  25-year-old  inde- 
pendent which  has  shown  its  great- 

est business  upsurge  in  the  past  13 
months  during  television's  impact 
in  metropolitan  New  York. 

Until  March  1949  the  station  re- 
nortedlv  was  losing  as  much  as 
$30,000  a  month — a  sizeable  figure 
when  projected  over  a  12-month 
period.   Revenue  for  February  was 

up  from  40%  to  50%  over  Febru- 
ary of  1949  according  to  Norman 

Boggs,  executive  vice  president  and 
general  manager. 

Mr.  Boggs  thinks  it  is  significant 
that  "there  is  less  talk  about  tele- 

vision among  the  bulk  of  our  adver- 
tisers today  than  there  was  a  year 

ago  this  time." He  declined  to  give  actual  dol- 
lars-and-cents  gross  but  it  is  be- 

lieved that  paring  of  costs,  as  well 
as  new  business,  and  establishment 
of  a  "realistic"  rate  card,  have 
been  vital  factors  in  WMCA's 
newly-won  success. 

WNEW  Increases  20% 

One  of  the  sharpest  increases  in 
independents'  ranks  is  shown  by 
WNEW,  which  reports  a  20% 
boost  in  revenue  for  the  first  18 
weeks  of  1950  over  a  comparable 
period  last  year.  New  business 
was  recorded  primarily  from  drug 
and  food  accounts. 

Ira  Herbert,  vice  president  and 
sales  director  of  WNEW,  doesn't 
share  any  uneasiness  over  TV's 
growth  and,  in  fact,  thinks  the 
oft-predicted  early  demise  of  in- 

dependent radio  is  premature.  He 
calls  for  better  progi'amming  and 
hard  selling.  WNEW  itself  may 
have  its  biggest  year  in  history,  in 
view  of  accounts  already  lined  up 

and  "barring  unforeseen  develop- 
ments," he  said. 

WINS  likewise  has  shown  a  bill- 
ings increase  over  last  year  — 

roughly  25%  ,  according  to  Kiernan 
T.  Murphy,  business  and  co-man- 

ager of  the  station.  Boosts  are  re- 
flected in  a  29%  rise  for  January 

and  20%  for  February  compared 
to  figures  for  those  months  last 
year.  March  figure  will  hit  the 
30%  level,  Mr.  Murphy  added. 
Much  of  the  new  business  is  from 
TV  set  manufacturers. 

WQXR,  New  York  Times'  outlet, also  declined  to  give  actual  figures, 
but  reported  its  revenue  for  the 
first  three  months  of  1950  has 
jumped  7%  over  a  similar  period 
last  year. 

"We  haven't  felt  the  impact  from 
television  during  January-March 
1950  as  much  as  during  January- 
March  1949,"  Elliot  Sanger,  Times 
executive  vice  president  in  charge 
of  WQXR-AM-FM,  reported. 

Foreign  language  outlets,  special- 
izing in  Italian  broadcasts,  also 

have  indicated  a  definite  upsurge. 
WHOM,  with  studios  in  New  York 
and  transmitter  in  Jersey  City, 
N.  J.,  claims  its  gross  as  of  this 
month  represents  a  15%  boost 
ever  that  of  March  1949. 

Station  spokesmen  point  out  that 
WHOM  is  the  only  station  airing 
Italian-langage  programs  at  night 

and  on  Sunday. 

WOV,  another  foreign-language 
station  specializing  in  Italian  pro- 

grams as  well  as  pop  and  hillbilly 
music,  reports  that,  ironically,  the 
great  demand  for  TV  sets  and  con- 

comitant advertising  by  set  manu- 
facturers has  given  it  "another 

source  of  business." On  the  whole,  however,  station 

)  evenue  has  been  "holding  its  own" — comparing  this  past  February 
with  February  1949. 

WMGM  Warns 
WMGM  reports  a  7%  increase  in 
gross  for  the  past  26-week  period 
over  a  similar  previous  period  be- 

ginning March  1,  1949.  It  declines 
to  give  exact  figures  or  1949-50 
monthly  comparisons,  but  sounded 
a  note  of  warning  to  independent 
outlets. 

"Television  has  definitely  affected 
billings,  particularly  from  national 
advertisers  whose  local  spot  now 
is  being  marked  for  diversion  to 
TV,"  Bertram  Lebhar  Jr.,  WMGM 
executive  director  and  sales  direc- 

tor, said  in  a  statement  to  Broad- 
casting. "In  a  declining  market, 

we've  been  able  to  do  better  than 
hold  place.  For  the  time  being  at 
least  this  has  been  possible  because 
we've  embarked  on  an  aggressive 
programming  policy,  mostly  center- 

ing around  Metro-Goldwyn-Mayer 

radio  attractions." 

NARBA  HOPE
S  REVIVE  Su^P

^se  Move  Friday EFFORTS  to  reach  a  U.  S.-Cuban 
agreement  on  broadcast  channel 
assignments  were  officially  aban- 

doned last  Thursday,  but  hopes  for 
success  sprang  up  again  Friday 
with  sudden  signs  of  a  more  concil- 

iatory Cuban  attitude. 
Capt.  John  Cross,  assistant  chief 

of  the  State  Dept.'s  Telecommunica- tions Division,  said  Thursday  that 
the  U.  S.  delegation  to  Havana, 
where  negotiations  had  been  in 
progress  for  more  than  seven 
weeks,  was  instructed  to  "wind 
things  up  as  gracefully  as  possible" and  return  to  Washington. 

His  announcement  followed  tele- 
phone consultations  with  FCC 

Comr.  Rosel  H.  Hyde,  head  of  the 
U.  S.  delegation,  who  he  said  asked 
for  the  recall  in  belief  that  further 
discussions  would  be  useless  at  this 
time. 

Possibility  of  further  discussions 
came  as  a  surprise  development 
Friday  morning  when  Capt.  Cross 
said  Comr.  Hyde  asked  for  and  re- 

ceived State  Dept.  permission  to  re- 
main for  an  "important"  luncheon 

engagement  with  Cuban  radio  au- 
thorities (see  late  reports,  page 

4). 
The  fast-breaking  developments 

came  some  three  weeks  after  the 
Cuban  delegates  had  made  success 
seem  a  foregone  conclusion  by  rep- 

resenting that  they  agreed  with 

U.  S.  proposals  "in  principle" 
[Broadcasting,  March  6,  13]. 

What  had  appeared  to  be  the  fi- 
nal straw  was  delivered  by  the 

Cuban  delegation  last  Wednesday, 
after  the  U.  S.  delegates  had  been 
kept  cooling  their  heels  for  two 
weeks  awaiting  a  formal  answer 
on  the  tentatively  accepted  U.  S. 

agreement. 
The  "answer"  was  in  the  form  of 

a  counter-proposal  which,  accord- 
ing to  Comr.  Hyde's  report  to  Capt. 

Cross,  made  demands  that  were 
even  more  stringent  from  the  U.  S. 
standpoint  than  those  which  broke 
up  the  overall  NARBA  sessions  at 
Montreal  last  December  [Broad- 

casting, Dec.  5,  12,  1949]. 
Cuba's  Counter-Offer 

Capt.  Cross  said  Comr.  Hyde  in- 
formed the  State  Dept.  that  Cuba's 

counter-offer  in  general  retained 
the  concessions  which  Cuba  wanted 
but  left  open  for  subsequent  dis- 

cussion— in  the  overall  NARBA 
conferences — the  protection  ratios 
which  the  U.  S.  was  seeking  on  be- 

half of  stations  in  this  country. 
Failure  of  the  conference  would 

raise  new  fears  of  U.  S.-Cuban 
channel  warfare,  though  it  was 
known  the  U.  S.  delegates  were 
pressing  for  retention  of  the  sta- 

tus QUO  on  channel  assignments 
pending  possible  negotiations  later 
— perhaps  at  the  scheduled  resump- 

tion of  the  overall  NARBA  confer- 
ence. 

Some  observers,  however,  feared 
that  if  the  Havana  breakup  were 
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final  it  would  mean  no  further 
NARBA  sessions,  although  the 
State  Dept.  was  going  on  the  as- 

sumption that  they  would  be  held. 
They  are  slated  to  get  under  way 
before  Aug.  1,  but  it  has  been  spec- 

ulated that  a  later  date  may  be  nec- 
essary if  Mexico  is  to  be  brought 

into  the  discussions. 

V^/^hether  the  U.  S.  would  pro- 
ceed with  its  tentative  plans  for 

bilateral  NARBA  negotiations  with 
Mexico  in  event  of  failure  at  Ha- 

vana could  not  be  foretold.  Some 
authorities  felt  a  complete  rift  with 
Cuba  would  make  early  discus- 

sions with  Mexico  more  imperative ; 
others  feared  it  would  render  nego- 

tiations with  Mexico  more  difficult. 

There  was  extensive  hind-sight 
speculation  as  to  possible  causes  of 
the  conference's  failure — if  failure 
becomes  a  fact. 

Some  authorities  contended  a 
final  agreement  would  have  been 
assured  if  the  U.  S.  had  insisted 
that  the  tentative  accord  be  signed 
at  the  time  it  was  reached.  The 
delay  was  occasioned  by  Comr. 
Hyde's  recall  to  Washington  at 
that  time  for  further  consultations. 

But,  it  was  pointed  out,  the  pur- 
pose of  his  recall  was  to  get  reas- 

surance that  any  U.  S.-Cuban 
treaty  would  be  subject  to  S9nate 
ratification,  for  there  had  been 
widespread  fear  that  the  accord 

(Continued  ou  page  47) 
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WHEN  SURilNGTON  GUYS . . 

All  Ears  AretoSears 

m EA 
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IF  THERE'S  one  thing  a  department  store  likes  about  as  well 
as  sales  and  goodwill,  it's  traffic — especially  traffic  that's  in 
a  buying  mood. 

The  Burlington,  Vt.,  branch  of  Sears,  Roebuck  &  Co.  is  no 
exception  to  this  retailing  rule  of  ★  
thumb.  As  evidence,  the  branch 
can  point  to  high  recognition  from 
the  National  Retail  Dry  Goods 
Assn.  which  last  January  awarded 
it  first  prize  in  the  up-to-.$5  million 
class  for  programs  with  general 
apneal. 

This  national  recognition  in  re- 
tailing's  annual  radio  competition 
wasn't  the  result  of  good  luck  or 

J.ca5ttn^ 

One  of  a  Series 

good  guessing.  On  the  contrary  it 
was  attained  by  careful  planning 
and  by  the  careful  coordination  of 
a  broadcasting  station  —  WCAX 
Burlington  —  and  the  store's  man- 
agement. 

Though  many  stores  like  to  use 
broadcast  advertising  for  direct 
selling,  Sears  in  Burlington  has 
found  the  medium  peculiarly  suc- 

cessful as  both  an  institutional  and 
a  merchandising  weapon.  For  radio 
has  sold  everything  from  roses  to 
radios,  from  pinking  shears  to  Pil- 

grim shirts.  Radio  has  pulled  about 
Xh^/c  better  than  newspapers  on  a 
dollar-for-dollar  advertising  cost 
basis  in  the  sale  of  a  sports  item, 
for  example. 

At  present  the  store  is  spending: 
about  409'<'  more  in  radio  than  it  did 
some  years  ago  when  it  first  took 
up  the  medium  as  a  major  sales  and 
institutional  weapon. 

Interesting  phase  of  the  store's 
use  of  radio  is  the  basic  pro- 

gramming device,  Sears'  Man-on- the-Street.  When  the  program  was 
starting  to  roll  nicely  ih  the  sum- 

mer of  1947,  cold,  clammy  chills 
scampered  up  and  down  the  backs 
of  the  WCAX  and  Sears  manage- 

ments as  an  awful  thought  struck 
them.  The  thought:  What  chance 
has  a  sidewalk  interviewer  when 
Mother  Nature  doles  out  some  of 
her  choice  specimens  of  New  Eng- 

land winter? 

THE  WCAX  commercial  man- ager was  elected  chief  worrier. 
The  more  he  contemplated  the 
rigors  of  approaching  winter  the 
more  he  shuddered  at  the  awful 

things  that  could  happen  to  a  pro- 
gram that  was  developing  into  an 

advertiser's  dream.  One  balmy 
night  when  all  was  quietly  con- 

ducive to  eflScient  worrying,  the 
WCAX  official  had  a  storm  all  his 
own — a  brainstorm. 

Next  morning  he  called  the 
weatherman    and    asked    for  the 

lowest  average  noon  temperature 
in  Burlington.  The  answer  was  the 
best  news  in  weeks — lowest  aver- 

age noon  temperature  in  Burling- 
ton was  22  degrees,  in  February. 

Anyone  who  has  bucked  a  New 
England  winter  will  scoff  at  22  de- 

grees —  especially  in  Burlington. 
Armed  with  this  vital  statistic, 
WCAX  easily  persuaded  the  Sears 
management  that  the  show  could 

go  through  the  winter. 
And  so  it  has — from  52-week  con- 

tract to  52-week  contract.  Only 
once  has  the  sidewalk  intei-viewer 
been  blown  off  the  sidewalk  and 
into  the  studio  because  of  bad 
weather. 

One  other  time  there  was  an  in- 

cident, but  it  wasn't  a  weather  inci- dent. About  three  months  after  the 

program  made  its  debut,  arrange- 
ments were  made  to  cut  a  transcrip- 

tion to  send  to  Sears'  headquarters. 
The  interviewer  moved  along 

stylishly  up  to  the  final  intei-viewee, 
an  employe  of  another  department 
store  who  made  the  best  of  her 
forensic  opportunity. 
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WCAX's  Winner  of  an fA  Award  Keeps  the  Listener  in  a  Shopping  Mood 

These  minor  phases  of  a  four-year 
schedule  point  up  the  successful 
side  of  Seafs'  Man-on-f he-Street. 
One  of  the  tests  of  an  advertising 

schedule's  success  is  its  ability  to 
produce  a  return.  The  current 
NRDGA  contest  has  stressed  sales 
results  in  contrast  to  the  pro- 

gramming standards  used  in  judg- 
ing past  competitions.  The  Bur- 

lington series  has  brought  success 
in  the  form  of  program  acceptance, 
sponsor  identification  and  other  in- 

stitutional results,  and  specific  item 
promotions. 

Sears  first  opened  a  retail  store 
in  Burlington  in  1938.  This  store 
was  moving  along  nicely  until  a 
February  1940  fire.  A  year  later  a 
new  store  was  opened  on  the  main 
business  sti-eet  of  Burlington. 

The  store's  first  use  of  radio  oc- 
curred when  WCAX  was  a  1  kw 

outlet.  A  disc  show,  Housewives 
Prom,  was  heard  six  mornings  a 
week.  The  program  was  beamed 
at  women  and  was  supported  by 
special  seasonal  promotions.  It 
was  successful,  but  was  dropped 
when  the  featured  disc  jockey  left 
town. 

THE  local  manager  has  a  lot  of 
autonomy  in  the  Sears  organiza- 

tion. The  Burlington  manager  is 
essentially  a  free  agent,  though 
guided  by  national  advertising  pol- 

icies. He  selects  media  with  the 
help  of  the  staff.  The  advertising 
manager  operates  on  a  budget, 
getting  information  from  division 
heads.  Operating  on  a  commission 
override  and  bonus,  division  heads 
fight  for  their  share  of  advertising 
and  keep  in  close  touch  with  media 
programs. 

The  Sears  management  in  Bur- 
lington had  long  been  sold  on  radio 

as  an  institutional  medium  and 
goodwill  builder,  promoting  public 
acceptance,  brand  names  and  pro- 

motions. It  had  not  been  sold  on 

the  medium's  active  merchandising 
value  in  competition  with  newspa- 
pers. 

Anxious  to  have  a  program  the 
public  would  identify  as  "Sears' 
program,"  the  store  and  WCAX 
finally  came  up  with  the  idea  of  a 
man-on-the-street  quiz  program  in 
front  of  the  store.  It  was  decided 
to  try  it  three  days  a  week,  with 
the  disc  jockey  show  on  alternate 
days,  retaining  the  noon  time  be- 

cause it  would  reach  a  general  fam- 
ily audience. 

Here  are  the  initial  objectives, 
mostly  institutional: 

To  create  goodwill  toward  Sears  by 
giving  the  public  an  interesting  pro- 

gram of  people  who  are  their  neigh- 
•  bors,  by  giving  the  public  a  chance  to 
be  on  the  radio  and  a  chance  to  win 
something. 

To  promote  and  keep  the  name  Sears 

SEARS  and  WCAX  executives  map  radio  promotion.    L  to  r:  Frsd  Carry,  as- 
sistant manager.   Sears,   Roebuck  &  Co.,   Burliisgtorg;    Roland   H.  Truedel, 

manager  of  the  store;  Tom  Braine,  WCAX  commercial  manager,  and  Evelyn 
Robb,  advertising  manager  for  Sears  in  Byi'lii^.gto:;!. 

Roebuck  dominant  in  the  public  mind. 
To  promote  three  essential  Sears 

Roebuck  slogans: 
1 —  "Where  you  can  find  every- 

thing for  yourself,  your  home 

and  your  car." 2 —  "Burlington's  Most  Complete 
Department  Store." 3 —  "You  certainly  save  when  you 

shop  at  Sears." To  promote  certain  Sears  services: 
1 —  Sears  Easy  Credit  Plan. 
2 —  Sears  Credit  Coupon  Plan. 

This  is  done  by  direct  use  on 
the  program  of  Sears  Credit 
Coupons  as  prizes. 

3 —  Sears  Catalog  Dept. 
4 —  Sears  promotions.  Store  opera- 

.  tion  on  13-month  calendar  with 
promotion  for  each  month. 
These  are  featured  on  the  pro- 

gram when  appropriate. 
5 —  Sears  friendly  service. 

To  promote  Sears  brand  names.  All 
major  lines  have  brand  names.  By 
using  these  as  warm-up  questions  or 
by  bringing  them  into  the  program 
frequently  one  of  the  most  powerful 
effects  of  radio  is  utilized. 

To  create  store  traffic: 
1 —  By  drawing  people  to  the  en- 

trance of  Sears,  Roebuck  where 
the  program  is  held. 

2 —  By  having  the  winners  come 
into  the  store  to  use  their  credit 
coupons. 

3 —  By  telling  people  of  Sears  pro- motions. 

The  program  caught  on  quickly. 
Its  objectives  broadened  as  Sears 
advertising  staff",  other  employes, 
and  WCAX  came  through  with 
ideas. 

The  Radio  Dept.  manager,  who 
was  promoting  wire  recorders,  sug- 

gested the  broadcast  be  transcribed 
with  participants  invited  in  to  hear 
their  voices  after  the  program. 
This  was  another  traffic-getting 
device  and  provided  a  chance  to 
promote  the  radio,  wire-recorder 
brand  name  four  or  five  times  on 

the  show  without  being  obnoxious. 
Participants  got  an  extra  bang  out 
of  the  recording.  Many  people 
went  on  the  program  just  to  hear 
their  voices  on  the  recorder. 
An  inexpensive  key  ring  was 

adopted  as  a  program  souvenir  and 
this  "Key  Keg"  is  a  familiar  trophy 
in  Burlington.  A  special  sign  pro- 

moting the  noon  program  was 
placed  in  front  of  the  store. 

In  brief,  everything  was  going 
well  and  the  program  was  extended 
to  five  times  a  week. 

Through  this  period  Sears  ex- 
perimented with  merchandising, 

but  half-heartedly.  WCAX  kept 
stirring  up  the  idea  of  advertising 
leading  merchandise  on  the  air  and 
provided  information  on  how  to  do 
it.  Finally  some  surprising  results 
on  merchandising  tests  induced  the 
store  to  change  its  policy  and  mer- 

chandising was  added  as  a  major 
objective  of  the  broadcast  series. 

And  what  about  results?  Inti- 
mately familiar  with  this  phase  of 

the  Sears  series  are  the  store's  own 
executives.  Roland  H.  Truedel,  Bur- 

lington manager,  described  four 
types  of  results  achieved  through 
the  program  when  he  submitted  his 
entry  to  NRDGA.  Here  is  what  he 
says  about  program  acceptance  and 
sponsor  identification: 
"We  feel  that  a  successful  radio 

advertising  campaign  when  using 
programs  depends  first  on  public 
acceptance  of  the  program  and  sec- 

ond on  sponsor  identification.  With 
these  two  requisites  met,  other  ob- 

jectives can  be  obtained.  We  know 
that  the  appeal  of  our  program  has 
not  been  limited  to  any  age  group 

or  population  segment.  We  have 
program  acceptance  and  sponsor 
identification  in  the  family  audi- 

ence which  we  set  out  to  reach.  We 
know  this  because: 

"Nine  out  of  ten  people  who  are 
interviewed  on  the  program  know 
how  the  program  works. 

THE  program  has  consistently maintained  the  highest  rating 

of  any  station  in  the  area  at  that 
period  though  at  the  time  it  went 
on  the  air  this  period  had  a  medi- ocre rating. 

"Special  groups  of  people  from 
Montreal  came  100  miles  to  Bur- 

lington this  summer  just  to  see  and 
be  on  the  program. 

"This  program  is  known  and 
talked  about  not  as  the  Man-on-the- 

Street  program  but  Sears'  Man-on- the-Street  program,  and  we  are 
convinced  that  it  is  a  rare  person 
in  the  WCAX  listening  area  that 
doesn't  know  the  program. 
"And  finally  we  know  we  have 

program  acceptance  and  sponsor 
identification  because  we  have 
checked  the  program  within  a  year. 
The  Burlington  Sears,  Roebuck 
management  felt  that  it  would  help 

(Continued  on  page  85) 

FEB.  1,  1950,  found  Ted  Chandler  of  WCAX  handling  the  street  stint  before 

a  group  of  interested  shoppers.    In  background  is  Burt  Dean,  WCAX  engineer. 
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RICHARDS  PROBE  MAY 
 RECESS   ̂ -v  ">  ̂'p>- 

POSSIBILITY  that  FCC's  hearing 
on  news  policies  of  G.  A.  (Dick) 
Richards  will  be  recessed  this  week- 

end until  next  September  was  re- 
ported last  Friday  in  Los  Angeles, 

where  the  controversial  proceeding 
flared  through  its  second  week. 

The  recess  would  permit  Exam- 
iner J.  Fred  Johnson  Jr.,  conduct- 

ing the  hearing  into  charges  that 
the  owner  of  KMPC  Los  Angeles, 
WGAR  Cleveland  and  WJR  Detroit 
ordered  news  slanted,  to  retui'n  to 
Washington  to  assume  his  new  ad- 

ministrative duties  as  FCC's  chief 
hearing  examiner  on  April  3. 
Night  sessions  formerly  had  been 
planned  to  expedite  the  proceeding. 
Use  of  information  in  a  sup- 

posedly confidential  affidavit  to  FCC 
on  a  broadcast  of  Mrs.  Eleanor 
Roosevelt  and  her  daughter,  Anna 
Roosevelt  Boettiger,  was  brought 
out  by  Hugh  Fulton,  counsel  for 
Mr.  Richards,  in  cross-examination 
of  former  KMPC  Newsman  Robert 
Horn  on  Thursday. 

Mr.  Horn  had  testified  earlier 
that  when  Mrs.  Roosevelt  was  in- 

volved in  an  automobile  accident 
Mr.  Richards  suggested  it  be  in- 

sinuated on  KMPC  newscasts  that 
she  was  intoxicated  at  the  time. 

Affidavits  Sought 
Mr.  Fulton  had  requested  FCC 

to  produce  original  affidavits  filed 
by  Mr.  Horn.  Mr.  Horn  had  refused 
to  reveal  their  content  on  the 
ground  that  FCC  promised  they 
would  be  held  as  confidential.  Then 
Mr.  Fulton  produced  the  Roosevelt 
broadcast  script  for  March  9,  1949, 
which  contained  a  reference  to  Mr. 

Horn's  affidavit  and  the  purported 
suggestion  that  intoxication  be  in- 
sinuated. 

"There  seems  to  have  been  a  leak 
somewhere,"  Mr.  Horn  observed. 
Examiner  Johnson  accordingly 

ordered  Frederick  W.  Ford,  FCC's 
chief  counsel,  to  turn  Mr.  Horn's 
"confidential"  affidavits  over  to 
Richards  counsel  for  use  in  cross- 
examination. 

Earlier  Mr.  Fulton  had  succeeded 
in  getting  permission  to  have  Wil- 

liam Kenneally,  another  former 
KMPC  newscaster,  read  and  iden- 

tify more  than  200  newscast  scripts 
to  ascertain  whether  he  had  broad- 

cast them. 
On  direct  examination  by  FCC 

counsel,  Mr.  Kenneally  had  testi- 
fied that  orders  regarding  news 

slanting  were  passed  on  to  him, 
assertedly  from  Mr.  Richards.  Now 
news  editor  of  KFMV  Hollywood, 
he  said  Mr.  Richards  once  told  him 

to  use  a  story  because  "the  man's 
name  is  Jewish;  all  Jews  are  Com- 
munists." 

Mr.  Kenneally  said  he  didn't 
use  the  story  since  it  wasn't  "im- 

portant." He  said  he  had  received  various 
instructions  from  Clete  Roberts, 
then  KMPC  director  of  public 
affairs,  and  George  Lewin,  then 
news  editor,  saying  it  was  his  un- 

derstanding that  certain  persons 
were  to  be  ignored,  some  crucified, 
and  some  treated  well,  in  accord- 

ance with  Mr.  Richards'  wishes. 
He  accused  Mr.  Richards  of 

sometimes  "altering"  news  items. 
Other  former  KMPC  newscast- 

ers testified  in  support  of  Mr.  Rob- 
erts' earlier  assertions  that  Mr. 

Richards  gave  definite  instructions 
to  emphasize  unfavorable  news 
concerning  Jews,  Negroes,  the 
Roosevelt  family,  Henry  Wallace, 
and  the  Democratic  party,  and  to 
insert  editorial  opinions  into  news- 
casts. 
Jack  Gardner,  now  chief  an- 

nouncer of  KLAC  Hollywood,  said 
he  "ignored"  a  directive  which  he 
said  was  placed  on  the  KMPC  bul- 
Iptin  board  ordering  that  Henry 

Wallace  be  referred  to  as  "the  pig 

boy." 

Larry  Thor,  now  CBS  Holly- 
wood announcer-newscaster,  testi- 

fied that  when  he  was  with  KMPC 

Mr.  Richards  "gave  me  instructions 
on  news  on  weekends,"  when  he  was 
the  only  one  on  duty.  He  said  he 
asked  that  a  buffer  be  set  up  be- 

tween himself  and  Mr.  Richards  on 
weekends. 

Tom  Latimer  Jr.,  now  KLAC  and 
KLAC-TV  announcer,  testified  he 
"never  received  official  instructions 
(on  news  policy)  from  the  front 
•office"  while  he  was  at  KMPC,  but 
said  Mr.  Richards  instructed  him 
to  insert  items  from  the  Examiner 
into  newscasts  and  to  delete  por- 

tions of  stories.  He  said  he  remem- 
bered reading  an  Examiner  edi- 

torial as  straight  news. 
Mr.  Horn,  now  disc  m.  c.  of 

WIP  and  WPEN  Philadelphia,  and 

ABC 

A  NET  loss  of  $519,085  for  1949 
was  reported  last  week  by  ABC  in 
a  financial  statement  for  the  year 
ending  last  Dec.  31. 

In  1948  the  company  earned  net 
income  of  $468,676. 
The  loss  of  $519,085  was  re- 

corded after  the  recovery  of  $327,- 
000  in  federal  income  taxes  under 

cai-ry-Tjack  provisions  of  the  Inter- 
nal Revenue  Code. 

Gross  income  for  the  year  was 
up.  In  1949  ABC  grossed  $40,- 
267,488  as  compared  with  $37,110,- 
726. 

But  costs,  depreciation  and  amor- 
tization were  up  too.  In  1949  ABC 

operating  and  administrative  ex- 
penses, commissions  to  advertising 

ap-encies,  depreciation  and  amor- 
tization were  $40,903,623.  The  fig- 

ure was  $36,240,640  in  1948. 
Interest  payments  on  the  com- 

pany's long-term  indebtedness  in 
1949  were  $224,404,  compared  with 
$161,056  in  1948. 

The  company's  long-term  debt 
totaled  $6,441,592  at  the  end  of 
1949. 

Coincidentally  with  the  release 
of  its  financial  statement,  the  com- 

pany announced  its  annual  stock- 
holders' meeting  would  be  held  at 

formerly  newscaster  of  KMPC  un- 
der the  name  of  Bob  Adams,  de- 

clared he  received  definite  instruc- 
tions every  day  from  Mr.  Richards 

as  to  what  should  go  on  the  sta- 
tion's news  broadcasts. 

Testifying  as  an  FCC  witness, 
he  said:  "There  was  no  news  edi- 

tor at  KMPC.  The  news  editor 
was  Mr.  Richards  all  the  way 

through." 
When  Mr.  Ford  asked  why  he 

followed  Mr.  Richards'  instruc- 
tions, the  witness  said: 

"After  all,  Mr.  Richards  is  the 
licensee  of  KMPC.  It  was  his  re- 

sponsibility, not  mine.  I  just 
worked  there.  It  was  a  question  of 

obeying  or  quitting  or  being  fired." As  to  his  leaving  KMPC,  Mr. 

Horn  said,  "It  was  really  quite  sim- 
ple.   I  felt  I  couldn't  go  along  with 

the  news  policy  any  longer." 
Pronunciation  Cited 

Pronunciation  of  the  word 
"blonds"  and  assertion  of  his  be- 

lief that  the  public  can  be  in- 
fluenced subconsciously  by  news 

broadcasts,  highlighted  testimony 
of  Mr.  Roberts  under  cross-exami- 

nation Monday. 
The  former  KMPC  director  of 

public  affairs  testified  he  had  been 

ordered  to  pronounce  "blonde"  op- 
probriously  in  connection  with 
Elliott  Roosevelt's  wife  (actress 
Faye  Emerson)  in  a  broadcast. 

Mr.  Fulton  demanded  a  tran- 
scrintion  of  the  broadcast,  made 
by  Mr.  Roberts,  be  introduced  into 
the  records.  This  was  refused  on 
the  ground  that  FCC  regulations 

its  New  York  headquarters  April 
11  at  2  p.m. 

The  principal  business  at  the 
meeting  will  be  the  election  of  di- 

rectors. The  re-election  of  all  10 
members  of  the  board  was  pro- 

posed. 
In  a  proxy  statement,  the  net- 

work disclosed  that  the  stock  in- 
terest of  Edward  J.  Noble,  chair- 

man of  the  board  and  majority 
stockholder  of  the  company,  was 
unchanged  in  1949. 

Noble  Holdings  Intact 
Mr.  Noble  owns  901,667  shares 

or  53.38%  of  the  outstanding  stock. 
Additionally  26,000  shares  are 
owned  by  an  unidentified  member 
of  his  family  and  another  38,000 
shares  owned  by  the  Edward  John 
Noble  Foundation,  of  which  he  is 
trustee.  Mr.  Noble,  therefore,  owns 
or  controls  57.179%  of  the  total  of 
1,689,017  shares  of  ABC  common 
stock  outstanding. 

Salaries  of  top  officers  of  ABC 
also  were  announced  in  the  proxy 
statement. 

Mark  Woods,  who  last  year  be- 
came vice  chairman  of  the  board, 

was  paid  $75,000  in  1949 — the  same 
as  in  1948. 

prohibit  transcriptions  as  records. 
A  shorthand  report  was  ordered 
taken. 

Mr.  Ford  objected,  contending 
that  a  voice  inflection  could  not 
possibly  become  part  of  a  written 
lecord.  This  prompted  Defense 
Counsel  Fulton  to  .move  that  all  of 

Mr.  Roberts'  direct  testimony  re- 
garding his  orders  for  "voice  inflec- tions" be  stricken. 

Mr.  Roberts  previously  had  tes- 
tified that  Mr.  Richards  ordered 

him  to  prepare  the  broadcast  July 
24,  1947,  involving  the  financing  of 
the  huge  $20  million  wooden  plane 
being  built  under  a  war  contract 
by  Howard  Hughes.  The  KMPC 
news  staff,  Mr.  Roberts  stated,  had 
been  given  instructions  never  to 
give  Mr.  Hughes  favorable  men- tion on  the  air. 

Object  of  this  broadcast,  accord- 
ing to  Mr.  Roberts,  was  to  raise 

question  in  listeners'  minds  about 
Mr.  Hughes  and  to  link  his  name 
with  that  of  Elliott  Roosevelt  and 
his  wife. 

Script  Recalled 
Responding  to  previous  ques- 

tions, Mr.  Roberts  said  he  had  a 
clear  recollection  that  the  Hughes 
script,  when  taken  line  by  line,  ap- 

peared to  be  "pretty  accurate." "Don't  you  agree,"  asked  Mr. 
Fulton,  "that  Mr.  Richards,  with 
his  background,  and  as  owner  of  a 
radio  station,  has  as  much  right  to 
select  the  news  as  do  you  with  your 

background  and  experience?" "Yes,"  replied  Mr.  Roberts,  "if (Continued  on  page  5U) 

Robert  E.  Kintner,  who  was  ele- 
vated from  the  executive  vice  presi- 

dency to  the  presidency  last  year, 
was  paid  the  same  salary  in  1949 
as  in  1948— $49,999.92. 

The  salary  of  Charles  C.  Barry, 
vice  president  in  charge  of  pro- 

grams, was  officially  reported  for 
the  first  time.  In  1949  Mr.  Barry 
was  paid  $33,666.56,  an  increase  of 
$7,916.60  over  his  remuneration  for 1948. 

C.  Nicholas  Priaulx,  vice  presi- 
dent and  treasurer,  received  $27,- 

499.92  in  1949  compared  with  $26,- 
249.88  in  1948. 

In  a  statement  included  in  the 
financial  report,  Mr.  Noble  said: 

"Television  operations  continue  to 
require  heavy  expenditures,"  Mr. 
Noble  said,  "and  yet  the  cost  of  opera- tions continues  to  run  ahead  of  income. 
But  the  spread  between  costs  and  in- 

come is  rapidly  declining.  Advertising 
appropriations  for  television  are  in- creasing as  more  and  more  receivers 
are  installed. 

"When  the  freeze  upon  the  construc- 
tion of  new  stations  is  lifted,  we  an- 

ticipate that  the  growth  of  television 
advertising  will  be  further  accelerated 
by  reason  of  the  extension  of  television 
service  to  many  important  market 
areas  which  now  lack  it." 

FINANCES 
Gross  Income,  Net  Loss  Increases 
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TO   AIR   BAM
   PLAN

S  ^^^^  Mana^e^ent 

PLANS  to  set  up  Broadcast  Audi- 
ence Measurement  Inc.  (BAM)  as 

successor  to  Broadcast  Measure- 
ment Bureau  (BMB)  will  be  sub- 

mitted to  the  NAB  Management 
Conference  at  Chicago  April  17-19. 

Dicsussion  of  the  projected  new 
industrywide  corporation  will  take 
place  during  the  Tuesday  morning 
business  meeting.  By  that  time 

BAM's  tripartite  organizers  — 
NAB,  Assn.  of  National  Adver- 

tisers and  American  Assn.  of  Ad- 
vertising Agencies — are  expected  to 

have  the  project  in  shape  for  in- 
dustry discussion. 

As  planned  at  the  weekend,  the 
BAM  details  will  be  presented  to 
broadcasters  by  Kenneth  H.  Baker, 
BMB  acting  president  and  NAB 
research  director  on  leave;  Lowry 
H.  Crites,  media  director  of  Gen- 

eral Mills,  representing  ANA,  and 
Linnea  J.  Nelson,  chief  timebuyer 
of  J.  Walter  Thompson  Co.,  repre- 

senting AAAA. 
Already  the  NAB  board  has  ap- 

proved the  BAM  idea,  which  is 
based  on  $1  million  capitalization, 
with  assets  of  BMB  absorbed.  In- 

corporators would  include  nine 
broadcasters  and  six  agency  and 
advertiser  representatives.  BAM 
board  representation  would  be 
based  on  a  similar  ratio  [Broad- 

casting, March  20]. 

Voting  Formula 
NAB  headquarters  officials  were 

working  late  last  week  on  a  formula 
to  cover  delegate  voting  during 
the  Tuesday  morning  business  ses- 

sion at  Chicago.  This  formula 
would  apply  to  any  motions  sub- 

mitted during  the  business  session 
and  to  the  resolutions.  It  would  be 
designed  to  avoid  any  confusion  in 
actual  voting  and  would  be  based 
on  certification  forms  by  which 
each  member  station  could  cast  its 
vote. 

Members  of  the  Convention  Eeso- 
lutions  Committee  were  appointed 
last  week.  They  include:  Paul  W. 
Morency,  WTIC  Hartford,  chair- 

man; F.  C.  Sowell,  WLAC  Nash- 
ville; G.  Richard  Shafto,  WIS  Co- 

lumbia, S.  C;  Melvin  Drake, 
WDGY  Minneapolis;  C.  L.  Thomas, 
KXOK  St.  Louis;  H.  Quenton  Cox, 
KGW  Portland,  Ore.;  Henry  P. 
Johnston,  WSGN  Birmingham;  Lee 
Little,  KTUC  Tucson,  Ariz. ;  Camp- 

bell Arnoux,  WTAR  Norfolk,  Va. 
At  the  weekend  there  appeared 

to  be  considerable  doubt  that  an  em- 

ploye-employer relations '  session 
would  be  held  during  the  Manage- 

ment Conference.  As  originally 
conceived,  this  session  would  have 
included  several  union  officials 
prominent  in  broadcast  labor  rela- 

tions, including  James  C.  Petrillo, 
AFM  president  [Closed  Circuit, 
March  20]. 

The  final  Management  Confer- 
ence session  will  be  held  Wednes- 

day morning,  April  19.  It  will  deal 
only  with  television,  as  was  the 
case  a  year  ago.  NAB's  TV  mem- 

bership is  now  near  the  two-score 

mark,  with  hundreds  of  broadcast 
station  operators  interested  in  tele- 

vision's growth  and  its  problems. 
This  TV  agenda  is  not  yet  com- 

pleted. Definitely  scheduled  thus 
far  are  Eugene  S.  Thomas,  WOIC 
(TV)  Washington,  recently  re- 

elected as  one  of  the  two  NAB  di- 
rectors -  at  -  large  for  television ; 

Dave  Garroway,  m.  c.  of  the  NBC- 
'iV  program  Garroivay  at  Large, 
and  the  Kukla,  Fran  and  Ollie 
cast.  Robert  D.  Swezey,  WDSU- 
TV  New  Orleans,  NAB's  other  TV 

FCC'S  EFFECTIVE  operating 
budget  for  1950-51  would  be  cut  an 
estimated  $227,000  below  this 

year's  under  an  omnibus  appropri- 
ations bill  reported  to  the  House 

last  week,  even  though  its  overall 
appropriation  would  be  almost 

identical  with  this  year's. 
The  bill  would  give  FCC  $6,600,- 

000 — exactly  the  same  as  this  year 
— plus  $25,000  for  employment  of 
outside  consultants  to  help  plan  the 
staff  reorganization  program  now 

under  way  [Broadcasting,  Mai-ch 
13,  20].  The  total  is  $287,000  below 
President  Truman's  budget  esti- 
mates. 

The  "cut"  represented  in  the  bill 
stems  from  the  fact  that  out  of  its 
1950-51  appropriation  FCC  would 
have  to  absorb  salary  and  per  diem 
increases  provided  by  Congress  in 
1949.  On  the  present  basis  of  1,340 
jobs,  these  increases  would  take 
about  $227,000  of  the  total.  The 
number  of  jobs  probably  would 
have  to  be  reduced  to  about  1,260. 

Whether  FCC  would  utilize  the 
$25,000  appropriation  for  outside 
consultants  has  not  been  deter- 

mined. The  appropriations  com- 
mittee suggested  that  it  do  so,  dur- 

ing the  agency's  budget  hearings. 
Meanwhile  a  bill  may  be  submit- 

director-at-large,  is  expected  to  take 

part. 

Reservations  for  hotel  space  at 
the  Stevens  Hotel  were  coming  in 
at  normal  rate  last  week,  it  was 
indicated.  Plans  of  the  networks 
for  convention  participation  are 
not  complete.  CBS  does  not  plan  to 
send  its  top-flight  executives,  the 
network  told  Broadcasting,  but 
will  be  represented  by  station  re- 

lations officials.  ABC  will  be  there 
as  usual  but  MBS  and  NBC  have 
not  reached  any  decision  on  their 

ted  for  a  supplemental  appropria- 
tion of  $137,000  for  the  current 

year,  to  cover  increased  salaries 
and  per  diem  allowances  up  to 
June  30. 

The  appropriations  committee 
also  expressed  hope  for  an  acceler- 

ation of  FCC's  work  on  the  proces- 
sing of  applications  and  on  hear- 

ings. To  this  end  the  bill  restores 
language  permitting  the  agency  to 
spend  funds  for  such  purposes 
"without  regard  to  the  apportion- 

ment of  funds  required  by  the  act 

of  Feb.  27,  1906." Wide  Scope 

The  measure  sent  to  the  House 
lumped  together  all  appropriations 
for  government  operation.  Under 
the  bill,  the  State  Dept.  suffered  a 
deep  cut  in  the  requested  budget  for 
its  international  information  and 
educational  activities,  which  in- 

cludes the  Voice  of  America.  A 

total  of  $34  million  was  recom- 
mended by  the  committee,  a  paring 

of  $2,645,000. 
However,  the  overall  figure  comes 

close  to  State's  present  sum  alloted 
for  the  information  program.  More- 

over, the  Voice  broadcasting  pro- 
gram would  suffer  nothing  by  re- 
duced appropriation.  According  to 

the  committee:   "The  reduction  re- 

plans.  Networks  now  participate 
as  associate  rather  than  active 
members  of  NAB. 

Programs  for  two  satellite  meet- 
ings are  about  complete.  The  sec- 

ond annual  Independent's  Day  will 
be  held  Sunday,  April  16.  The  FM 
meeting  will  be  held  the  following 
morning,  prior  to  the  formal  open- 

ing of  the  Management  Conference 
at  luncheon. 

Independent's  Meet 
The  independent  meeting  will  be 

in  charge  of  Lee  W.  Jacobs,  KBKR 
Baker,  Ore.,  chairman  of  the  Un- affiliated Stations  Committee.  Ted 
Cott,  WNEW  New  York,  former 
committee  chairman,  is  program 
consultant  for  the  all-day  meeting. 
Morning  speakers  include  Dr. 
Sydney  Roslow,  president  of  The 
Pulse  Inc.,  speaking  on  the  out-of- 
home  audience,  followed  by  discus- 

sion of  selling  this  audience.  Mail 
order  business  will  be  taken  up  by 
Cecil  Hoge,  of  Huber-Hoge  Inc., 
New  York  agency,  and  Ralph  Weil, 
WOV  New  York. 
NAB  president  Justin  Miller  will 

preside  at  the  independent's  lunch- eon, with  Edgar  Kobak,  business 
consultant  and  former  MBS  presi- 

dent, speaking  on  "Challenge  Is 
Spelled  0-P-P-O-R-T-U-N-I-T-Y." Mr.  Kobak  is  a  NAB  board  mem- 

ber-elect for  small  stations. 
The  afternoon  agenda  includes, 

in  addition  to  features  previously 
(Continued  on  page  53) 

commended  is  not  to  apply  in  any 
respect  to  the  proposed  program 

for  radio  broadcasting." The  committee  warned,  however, 
that  some  savings  could  be  made  by 

Voice  "by  printing  a  more  modest 
pamphlet  in  connection  with  the 
Voice  of  America  programs.  The 

present  elaborate  booklet  contain- 
ing Voice  of  America  personalities 

and  the  like  is  unnecessary." An  unexpected  pat  on  the  back 
for  Voice  was  given  by  the  com- 

mittee. Although  the  House  group 
found  "an  unusually  high  amount 
for  supervision,  direction  and  plan- 

ning, the  committee  recognizes 
some  necessity  ...  in  an  operation 

of  this  type  .  .  ."  Reservedly,  the 
commtitee  added,  "a  sizable  de- 

crease can  be  effected  in  this  field 

without  impairing  productivity  .  . ." 
Also  suffering  a  cut  from  the 

Budget  Bureau  estimate  was  the 
FTC  which  would  receive  $3,866,- 
695.  While  this  figure  represents  a 
reduction  of  $358,305  from  Presi- 

dent Truman's  request,  it  also 
shows  an  increase  of  $216,695  more 
than  its  1950  authorization.  Major 
inci'eases  in  the  money  I'ecom- 
mended  were  for  the  hiring  of  per- 

sonnel for  anti-monopoly  legal  case 
work,  the  committee  said. 

Drawn  for  BROADCASTING  by  Sid  Hix 

"He  says  he  heard  we  are  looking  for  a  field  director!" 

fCC  BUDGET         Bill  Wou
ld  Cut  Operating  Funds 
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Here's  the  Sensational 

LOW-PRICED  WESTERN 
That  Should  Be  On  Your  Station! 

EN'S  CLIENTS 

59  Sign  Since 

Hooper  Deal 

REPORT
S 

•  •  • 

SENSATIONAL  PROMOTION 
CAMPAIGN 

.  .  .  From  buttons  to  guns 
—Is  breaking  traffic  records! 

LOW  PRICED! 

Vi-Hour  Western  Adventure 
Program  .  .  .  Available: 
1-2-3  times  per  week.  Tran- 

scribed for  local  and  regionol 
sponsorship. 

Model  Dairy,  of  Owensboro, 

Kentucky,  hired  "Cisco  Kid"  as 
a  milk-products  salesman. 
Against  tough  competition  —  in 
three  months  —  their  sales 
showed  a  300%  increase! 

"Cisco  Kid's"  merchandising 
program  pulled  over  7,000  re- 

quests for  Model  Dairy  in  a  few 

weeks'  time!  Dealers  phoned 
.  .  .  demanding  Model  Dairy 
milk!  Youngsters  crowded  the 

company's  office  for  "Cisco 
Kid"  giveaways. 

"Cisco  Kid"  can  do  a  great 
selling  Job  for  your  sponsor. 
Write,  wire,  or  phone  for  de- 

tails. It's  a  TERRIFIC  story! 

men  T 

'^^9  mnnu  .... 

r 

the  record  of  subscribers  "provides 
eloquent  proof  of  the  high  esteem 
with  which  NRI  is  regarded  by  the 

radio  industry." "It  is  already  obvious  that,  when 
all  of  the  'ballots'  have  been 
counted,  substantially  lOC/r  of  the 
industry  will  be  solidly  behind  this 
service.  To  us,  this  means  that 
thorough  research,  soundly  con- 

ducted, is  appreciated  by  this  in- 
dustry, just  as  the  same  quality  of 

research  has  always  been  appreci- 
ated by  the  other  great  industries 

served  by  our  company." Mr.  Nielsen  disclosed  that,  for 
the  benefit  of  all  NRI  subscribers, 
a  special  Pocket  Report  has  just 
been  issued  giving  a  concise  record 
of  Nielsen-Ratings  for  every  spon- 

sored network  program  during  the 

past  10.  months. 

CONTRACTS  for  national  NRI  services  have  been  received  from  59 
agencies,  advertisers,  stations,  artists  and  program  producers  previously 
using  Program  Hooperatings,  Arthur  C.  Nielsen,  president  of  A.  C.  Niel- 

sen Co.,  reported  Thursday.  Mr.  Nielsen  emphasized  that  the  contracts 
do  not  include  those  companies 

who  were  previously  buying  from  *  ~~ both  Nielsen  and  Hooper. 

"On  a  dollar  basis,  this  includes 
71 'y  of  the  total,  and  this  percent- 

age is  almost  identical  for  each  of 

the  principal  types  of  customers," 
Mr.  Nielsen  said.  "Agi-eements 
have  been  signed  by  all  but  eight 
of  the  Hooper-subscribing  agencies 
who  handle  one  or  more  network 

programs." 

The  head  of  NRI  called  the  re- 
sponse "prompt,  enthusiastic,  and 

most  gratifying." "Confidence  in  the  future  of  net- 
work radio  is  clearly  proved  not 

only  by  the  steady  stream  of  con- 
tracts but  by  the  strong  tendency 

to  elect  commitments  covering  two 

years  or  more,"  he  said.  "Even those  companies  who  currently 
have  no  network  programs  on  the 
air  have  been  quick  to  recognize 
the  importance  of  keeping  close 
^Yatch  on  radio  and  television 

trends  by  acquiring  our  services." Mr.  Nielsen  also  disclosed  that 
(1)  contracts  have  been  signed  by 
12  organizations  who  are  not  cur- 

rently sponsoring  or  handling  any 
network  radio  programs;  (2)  Or- 

ders for  Pacific  Nielsen-Ratings 
have  come  from  many  agencies 
and  advertisers,  in  addition  to  two 
of  the  four  networks;  (3)  Positive 
assurances  have  been  received  from 
many  others  that  their  orders  for 
various  NRI  services  are  on  the 
way. 

No  Alterations 
Mr.  Nielsen  noted  that  TV  Net- 

work Hooper  Ratings  are  not  in- 
cluded in  the  report  because,  aside 

from  the  change  to  Nielsen  owner- 
ship, there  have  been  no  alterations 

in  the  form  of  service  rendered, 
and  hence  no  need  for  new  contrac- 

tual arrangements  with  customers. 
It  is  expected  that  this  condition 
will  continue  until  next  fall  when 
the  Nielsen  company  expects  to 
have  enough  Audimeters  available 
to  permit  use  of  the  electronic  re- 

corder technique  in  the  production 
of  national  network  TV  service. 

"These  computations  of  radio 
subscribers,"  said  Mr.  Nielsen,  "in- 

clude not  only  those  who  have  con- 
tracted for  Nielsen  ratings  (the 

Pocket  Reports)  but  others  who 
have  elected  to  buy  the  complete 
form  of  NRI  services.  The  latter 

group  will  be  increased  substanti- 
ally as  our  representatives  have 

time  to  contact  the  new  subscribers 
and  explain  the  advantages  of  this 
more  comprehensive  type  of  service, 
which  has  been  used  for  years  by 
about  50  of  the  leading  agencies 
and  advertisers  and  all  four  of  the 
national  networks.  Due  to  the 
short  time  which  has  elapsed  since 

our  acquisition  of  Hooper's  network 
services,  the  bulk  of  the  recent  or- 

ders has  been  received  by  mail." 
The  NRI  president  believes  that 

NSC  QHICAQO 

Realignment  Made 

NBC  Chicago's  personnel  shake- 
down over  the  past  few  weeks  came 

to  its  final  stage  last  week  with 
announcement  of  complete  realign- 

ment in  staffs  of  WMAQ,  WMAQ- 
FM  and  WNBQ  (TV),  by  I.  E. 
Showerman,  NBC  vice  president  in 

charge  of  the  network's  Chicago 
operations. John  F.  Whalley,  former  busi- 

ness manager,  becomes  comptroller, 
responsible  for  accounting,  finan- 

cial, personnel,  office  services  and 
labor  relations.  William  Ray,  pres- 

ent chief  of  the  news  and  special 
events  staff,  continues  in  that  ca- 

pacity and  also  heads  the  press  and 
public  affairs  departments.  Leon- 

ard Anderson,  former  personnel 
manager,  was  named  manager  of 
integrated  services. 

The  new  lineup,  recommended  by 
Booz,  Allen  and  Hamilton,  effi- 

ciency experts,  closely  parallels 
that  of  NBC  M  and  O  operations 
in  Washington  and  New  York. 

NBC  Stops  ABC  Music 
AN  NBC  station  manager, 
Charles  E.  Denny  of  WERC 
Erie,  Pa.,  stopped  the  music 
on  Bert  Parks'  ABC  pro- 

gram of  the  same  name  last 
week.  Called  during  the  pro- 

gram Mr.  Denny  answered 

the  phone  with :  "This  is 
really  going  to  stop  the  music. 
In  fact  it  may  even  kill  you." 
He  explained  that  he  was 
manager  of  an  NBC  station. 
Mr.  Parks  carried  on  man- 

fully and  the  NBC  manager 
named  the  tune  to  win  a 
small  prize.  Name  of  the 
jackpot  tune  eluded  him. 
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THIS  WEEK, 

11 

T EARLY  BIRDS 

are  cele 
brati 

YEARS 

ON  WFAA-820  DALLA 
S 

Radio's  oldest  breakfast-time  show  (7:15-8:00  a.m.,  Monday  through 

Saturday)  has  MORE  LISTENERS  than  ever — is  doing  an  unparalleled 

SELLING  job  for 

Martin  B.  Campbell,  General  Manager  I^faa 

820  KC 

*  NBC 

•    570  KC  •  ABC 
TEXAS Q  U  A  L ITY  NETWORK 
Radio  Serv ice  of  the DALLAS  MORNING  NEWS 

Earl  Hayes  Chevrolet  Company  (six  quarter 

hours  weekly),  The  Mennen  Company,  Mor- 

ton Foods,  and  Red  Arrow  Drugs  (each  three 

quarter  hours  weekly).  Chap  Stick  and  Chap- 

an's.  Birds  Eye  Foods,  Vitalis,  Nob-Hill  Coffee, 
Anacin  Tablets,  Republic  National  Bank,  Gold 

Tip  Gum,  B  &  B  Cafe,  and  General  Electric 

Company  use  participating  announcements, 

• 

And  soon — WFAA-TY!  WFAA  now  owns  KBTV, 

Dallas,  and  plans  to  present  television  in  the  tra- 
ditional WFAA  manner! 

Represented   Notionaily  by  Edward  Pelry  and  Company 
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UGHTNING'  STRUCK 
ATTEMPT  by  a  newspaper  to 
make  the  industry  promotion  film 
"Lightning  That  Talks"  backfire 
against  radio  developed  in  Hopkins- 
ville,  Ky.,  when  F.  E.  Lackey,  presi- 

dent of  WHOP  Hopkinsville, 
showed  the  promotion  picture  to  a 
local  group. 

Less  than  a  fortnight  after  the 
March  6  Hopkinsville  showing,  de- 

scribed as  the  first  of  its  type,  the 
local  Kentucky  New  Ei-a  ran  a 
large  display  ad  captioned  "Light- 

ning That  Double  Talks." 
In  its  ad  the  newspaper  said  that 

Victor  M.  Ratner,  formerly  of  CBS 
who  was  active  in  producing  the 
film,  had  joined  R.  H.  Macy  &  Co., 
"the  world's  largest  store  in  dollar 
volume."  The  ad  quoted  from  a 
magazine  interview  in  which  Mr. 
Ratner  is  said  to  have  declared  he 

will  re-examine  Macy's  media  pol- 
icy. "In  the  comparatively  short 

time  I  have  been  at  Macy's,  I  have 
acquired  a  very  healthy  respect  for 
the  kind  of  jobs  newspapers  do," 
Mr.  Ratner  was  quoted  as  saying, 
with  examples  cited  of  effective 
newspaper  selling. 

Newspaper  Pitch 

The  newspaper's  copy  winds  up 
with  a  pitch  for  the  power  of  the 
printed  medium. 

Mr.  Lackey  wrote  Mr.  Ratner 
that  he  had  been  informed  by  Mau- 

rice B.  Mitchell,  director  of  Broad- 
cast Advertising  Bureau,  that  the 

picture  "was  to  be  a  positive  selling 
argument  for  radio  and  not  a 

competitive  type  picture."  On  the 
basis  of  the  statement  by  Mr.  Mit- 

chell, we  scheduled  the  showing 
and  invited  the  publishers  of  the 
newspaper  to  attend.  Fortunately, 
they  did  not  come,  since  the  por- 

tion of  the  picture  in  which  Mr. 
Mitchell  attacked  the  selling  job  of 
newspapers,  and  made  comparisons 
of  results,  would  serve  only  to  have 
embarrassed  them  before  a  large 
gathering  of  our  common  advertis- 
ers. 

"Since  the  showing  of  the  film, 
the  publishers  of  the  paper  have 
taken  the  attitude  that  the  radio 
station  has  started  a  campaign  to 
low-rate  the  effectiveness  of  news- 

paper  advertising.  This,  we  have 
no  intention  of  doing." 

Harry  C.  Butcher,  owner  of  KIST 
Santa  Barbara,  Calif.,  declared  that 
the  All-Radio  film  met  generally 
favorable  i-eaction  at  a  local  show- 

ing, "with  some  spontaneous  laugh- ter at  various  bits  of  humor.  There 
was  somewhat  more  than  perfunc- 

tory applause  when  the  picture  was 
finished.  It  is  definitely  too  long. 
Luncheon  clubs  only  have  30  min- 

utes for  speaker  or  film;  this  one 
runs  40  minutes. 

"Of  the  75  in  attendance,  31  left 
written  comment.  Of  these,  thei-e 
were  a  half-dozen  rather  unfavor- 

able criticisms,  the  remainder  com- 

RADIO'S  FUTURE 
Healthy  Outlook — Gittinger 

WILLIAM  C.  GITTINGER,  CBS 
vice  president  and  assistant  to  the 
president,  last  week  predicted  a 

healthy  future 
for  radio,  despite 
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said  that  "televi- 

Mr.  Gittinger      sion  doesn't  need 
to  hurt  any  other 

medium  .  .  .  that  the  American 
people  are  ready  and  big  enough  in 
numbers  to  swallow  up  another  big 
entertainment  and  advertising 
medium  without  harming  or  dis- 

carding the  existing  ones." 
Citing  the  fact  that  CBS  in  1949 

again  increased  its  radio  billings 
over  the  year  before,  Mr.  Gittinger 
said  that  radio  will  continue  to 

grow  and  that  "it  is  going  to  take 
an  awfully  long  time  to  cut  down 
radio's  tremendous  size." 

In  regard  to  advertising,  Mr. 
Gittinger  said:  "Television  will 
bring  new  advertisers  into  the 
field — advertisers  who  never  used 

radio." 

'New  Era'  Hits  Film 

mendatory  to  enthusiastic.  On  bal- 
ance, I  think  the  film  is  helpful,  but 

still  not  as  good  as  those  show- 
business  ought  to  produce  to  ad- 

vertise itself. 
One  local  businessman  said, 

"Radio  today  was  promoted  by 
mail,  newspaper,  phone  call,  per- 

sonal speech  and  moving  pictures, 
yet  the  picture  itself  says  radio 
alone  is  enough — a  self-contradic- 

tion. Granted  radio  is  the  ham,  why 
deny  the  value  of  bread  in  making 

a  sandwich?" Another  viewer  liked  the  case 
histories  and  suggested  the  film 
explain  and  sell  radio  program- 

ming, describing  the  competitive 

newspaper  material  as  "juvenile." 
Others  criticized  anti-newspaper 

material;  called  the  music  "too 
loud";  "well  done"  but  needed  more 
statistics;  "too  disjointed,  get  in 
glamor  girls";  opening  part  of  Ben- jamin Franklin  flying  kite  etc. 

"very  impressive  and  dramatic"; 
"picture  dragged  in  too  many  spots 
and  illustrations  were  too  vague"; 
"fails  to  project  the  sales  thunder 
of  which  the  voice  of  broadcasting 

should  be  capable." 

MARS  ACCOUNT 

Names  Burnett  Agency 

MARS  INC.,  Chicago  candy  manu- 
facturing firm,  last  week  named 

Leo  Burnett  Agency,  same  city,  to 
handle  its  million-dollar-plus  ad- 

vertising account  effective  April  1. 
Grant  Advertising,  also  Chicago, 
has  serviced  the  account  since  1938. 

Ralph  Ellis,  who  has  been  execu- 
tive on  the  Mars  account  at  Grant 

for  the  past  five  and  one-half  years, 
moves  to  Burnett  today  (Monday) 
in  a  similar  capacity.  For  three 
years  during  the  war  he  was  ad- 

ministrative officer  in  the  midwest 
for  the  Office  of  Defense  Transpor- 

tation. Mr.  Ellis  was  assistant 
merchandise  manager  of  Dennison 
Mfg.  Co.  (paper  products),  Fram- 
ingham,  Mass.,  for  six  years  before 
the  war. 

Media  Plans  Discussed 
Although  media  plans  have  not 

been  discussed  in  detail,  and  prob- 
ably will  not  be  set  for  several 

weeks,  it  is  expected  Mars  will  use 
both  radio  and  television.  It  entered 
TV  for  the  first  time  last  Septem- 

ber with  sponsorship  of  a  segment 
of  Hoivdy  Doody  on  NBC-TV. 
Strong  in  radio  in  the  past.  Mars 
has  sponsored  D>:  I.  Q.,  Dr.  I.  Q. 
Jr.,  and  Curtain  Time.  The  last 
show  is  being  dropped  on  NBC-AM 
the  end  of  this  month. 

V.  H.  Gies,  Mars  advertising  and 
sales  director,  in  making  the  official 
announcement,  said  the  account  was 

resigned  by  Grant  "several  months 
ago"  but  announcement  was  de- 

layed until  the  firm  appointed  a  new 
agent.  Several  Chicago  firms  made 
presentations  to  Mars. 

FCC  Actions 

TWO  new  AM  stations  and 
two  FM  stations  approved  by 
FCC  last  week.  Three  exist- 

ing AM  stations  awarded  im- 
proved facilities.  Five  trans- 

fers of  ownership  approved 
and  three  AM,  one  TV  and 
two  FM  permits  were  de- 

leted. For  details  of  these 
and  other  FCC  actions  see 
FCC  Roundup  on  page  84  and 
Actions  of  the  FCC  on  page 
76 

AMERICAN  RADIO  sales  techniques 
interest  Miss  Fuji  Egami  (r),  chief. 
Women's  Division,  Broadcasting  Corp. 
of  Japan,  as  Bette  Doolittle,  executive  ' 
secretary,  Assn.  of  Women  Broad- 

casters, shows  her  the  BAB  brochure, 
"Radio's  Feminine  Touch."  Miss 
Egami  is  studying  basic  concepts  of 
democracy  and  will  report  on  her 
U.  S.  tour  to  Gen.  Douglas  MacArthur. 

AWB  MEETING 

In  Cleveland  June  1-3 
SEVENTH  annual  convention  of 
NAB's  Assn.  of  Women  Broadcast- 

ers will  be  held  June  1-3  at  the 
Hotel  Cleveland,  in  Cleveland,  ac- 

cording to  Bette  Doolittle,  AWB 
executive  secretary,  and  Eleanor 
Hanson,  WHK  Cleveland,  conven- 

tion chairman.  AWB's  Standing Committee  will  meet  June  4,  day 
after  the  convention  closes. 

Convention  theme  this  year  will 

be  built  around  the  brochure  "Ra- dio's Feminine  Touch,"  prepared  by 
NAB's  Broadcast  Advertising  Bu-  I 
reau.  The  elaborate  32-page  sales  | 
manual  for  women's  programs  will 
be  supported  by  a  companion  direc- 

tory listing  women  broadcasters' 

programs. BAB  Brochure 
The  BAB  brochure  was  prepared 

with  cooperation  of  Lee  Hart,  on 
leave  as  BAB  assistant  director, 
and  Miss  Doolittle.  The  conven- 

tion program  will  utilize  the  BAB 

material  to  show  how  women's  pro- 
grams can  be  sold  and  merchan- 

dized. 
Anticipated  attendance  at  the 

convention  will  be  around  400,  ac- 
cording to  Miss  Doolittle.  The 

agenda,  along  with  speakers  and 
panel  discussions,  are  being  drawn 
up  and  will  be  announced  in  the 
near  future. 

RAZOR  BLADES  BY  THE  MILLIONS 

See  Centerspread  This  Issue  ' 
• 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 

CINCINNATI 

50,000  WATTS  OF  SELLING  POWER 
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SUBSCRIBING 

STATIONS      ■  ■ 
REPORT  NEW 

PROGRAM LUCKY  SOCIAL 

SECURITY  NUMBERS 

NEW  STATION  PROMOTION  SWEEPS 

COUNTRY  IN  TWO  SHORT  WEEKS. 

READ  ALL  ABOUT  IT! 

From  San  Diego  to  Rutland  .  .  .  from  Ann  Arbor  to  Dallas! 
By  phone  ...  by  wore  .  .  .  requests  are  pouring  in  for  tlie  new 
"Lucky  Social  Security.'  Numbers"  exclusi\"e  contracts.  In  two weeks  tlie  idea  has  caught  on  fire  all  o\  er  the  place.  But  this 
ston,'  is  not  concerned  with  telling  of  how  many  stations  bought 
the  idea  . . . 

BUT  IN  THE  INSTANTANEOUS  RESULTS  THE  PROGRAM 
IDEA  HAS   BROUGHT  TO  SUBSCRIBING  STATIONS! 

In  the  box  o\'er  at  the  right  we've  taken  a  few  case  histories  at random.  Read  them  carefully.  Can  you  use  that  kind  of  selling 
tool?  Does  your  Hooper  need  a  boost  up?  Ha^  e  you  got  time 
you  ha\  en't  been  able  to  sell?  Check  the  stations  tliat  are  aheady 
using  the  plan.  If  >'our  area  is  open  .  .  .  right  this  second  send 
your  wire  resening  the  franchise  for  your  station.  Graduated 
cost  makes  it  easy  to  introduce  into  your  market  at  nominal 
expense. 

HOW  IT  WORKS 

We  furnish  you  with  ten  numbers  a  day,  one  for  each  fi\e 
minute  newscast  (or  any  other  schedule  that  fits  your  needs). 
Whene\  er  the  number  read  out  o\'er  the  air  matches  the  Social 
Security'  Number  of  the  Hstener  WE  SEND  YOU  a  $100  cash 
prize  to  pay  the  lucky  hstener. 

for  contracts 

WIRE:  AZRAEL  ADVERTISING  AGENCY 

1000  NORTH  CHARLES  STREET  •   BALTIMORE  1,  MD. 

READ  THESE  AMAZING  SALES 

RESULTS  BY  HAPPY  STATIONS! 

4. 

"93  new  accounts  appro\  ed  and  signed  up 
in  a  week  with  this  show."— WKAX,  Birming- ham, Ala. 

"One  sponsor  reports  he  sold  3  cars  in  two 
days  ...  2  new  Mercuries  and  a  used  car. 

Averaging  5  good  prospects  a  day."— WBBB, Burlington,  N.  C. 

"Sold  out  10  new  programs  a  day  across  the 
board  on  this  idea  by  tlie  time  "LUCKY 
SOCIAL  SECURITY  NUMBERS'  show  hit 
the  air."— WZKY,  Evansville,  Indiana. 

"Most  sensational  thing  in  St.  Louis  radio 
.  .  .  since  Man  from  Mars  incident."— KSTL, St.  Louis,  Mo. 

5.  "Tripled  oirr  weekday  Hooper.  Quadrupled 
for  Sundays."— WBAfD,  Baltimore,  Md. 

6.  "Life  is  wonderful!  We  had  our  first  winner 
today.  The  excitement  made  evervone  feel 

grand!"-WR2B,  Providence,  R.  I.' 
7.  "Had  a  winner  on  om-  first  dav,  first  number! 

Wonderful  publicit>'."-KFGd,  Fargo,  N.  D. 

8.  "Sold  out  before  we  went  on  the  air."— 
WKMH,  Dearborn,  Mich. 

9.  "30  programs  per  week  sold  in  two  weeks." -WICC,  Bridgeport,  Conn. 

Stations  already  using  program  as  of  March  20th  2  P.  M.  and  they're  coming  in  hourly: 
WAEB — Allentown,  Pennsylvania 
WBMD — Baltimore,  Maryland 
WKAX — Birmingham,  Alabama 
WICC — Bridgeport,  Connecticut 
WSRS — Cleveland,  Ohio 
WCUM — Cumberland,  AA.aryland 
WJOB — Hammond,  Indiana 
WRIB — Providence,  Rhode  Island 
WLEE — Richmond,  Virginia 
KSTL — St.  Louis,  Missouri 
WWSO — Springfield,  Ohio 

KFMJ— Tulsa,  Oklahoma 
WIKY — Evansville,  Indiana 
WBBB — Burlington,  N.  C. 
WIBB — Macon,  Georgia 
WIBG — Philadelphia,  Pennsylvania 
KFGO — Fargo,  North  Dakota 
WVOT— Wilson,  North  Carolina 
WKMH — Dearborn,  Michigan 
WLEA— Hornell,  Nev/  York 
WQXI — Atlanta,  Georgia 

WPDQ — Jacksonville,  Florida 
WRJN — Racine,  Wisconsin 
WERC — Erie,  Pennsylvania 
WTOB— Winston-Salem,  N.  C. 
WVCG— Coral  Gables,  Florida 
WING— Dayton,  Ohio 
WMRC — Greenville,  South  Carolina 
WWBZ— Vineland,  New  Jersey 
WDXI — Jackson,  Tennessee 
WILM — Wilmington,  Delaware 
WTNJ — Trenton,  New  Jersey 

KVOC — Casper,  Wyoming 
KTOP — Topeka,  Kansas 
WHRV — Ann  Arbor,  Michigan 
KSON — San  Diego,  California 
WGBG — Greensboro,  North  Carolina 
WMFT — Florence,  Alabama 
WDEF — Chattanooga,  Tennessee 
KAUS — Austin,  Minnesota 
KSMN — Mason  City,  Iowa 
WWOD — Lynchburg,  Virginia 
WTOM — Bloomington,  Indiana 

If  you  see  anybody  you  know  on  the  list^ — call  him  up  and  ask  him  all  about  it. 
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CUTTING  of  cake,  miniature  of  New  York  office  buiiditig  v/here  new  offices 
of  Philip  Morris  are  located,  is  attended  by  (I  to  r):  Niles  Trammell,  NBC 
board  chmn.;  O.  Parker  McComas,  pres.,  Philip  Morris;  William  S.  Paley, 
CBS  boord  chmn.;  Frank  White,  MBS  pres.,  and  Robert  Kintner,  ABC  pres. 

GENE  TIBBETT,  gen.  mgr.,  WLOX 
Biloxi,  Miss.,  is  crowned  king  of  one 
of  the  carnival  balls  during  Mardi 
Gras  season  in  Biloxi.  With  him  is 
his  queen,  Mrs.  Pentecost,  civic  lead- 

er  arid  manager  of  Beauvoir, 
"^W^        Jefferson   Davis  Shrine. 

REX  ALLEN  (I),  new  CBS  star,  re- 
ceives a  warm  welcome  as  he  arrives 

in  Denver  for  a  personal  appearance 
toisr  of  the  city.  Greeting  him  are 
Ken  White  (center),  Denver  Post  ra- 

dio editor,  and  Hugh  B.  Terry, 
KLZ  Denver  v.  p. -gen.  mgr. 

OPENING  broadcast  of  Breakfast  at 
the  Claridge  oo  KSTL  St.  Louis  brings 
congratulations  of  William  E.  Ware 
(center),  KSTL  president  and  general 
manager,  to  Ernie  Simons  (I),  general 
manager  of  Hotel  Claridge.  Bob 
Rector  (r)  is  m.  c.  of  hour-long  pro- 

gram aired  Monday  through Friday. 

AMERICAN  Legion  citation  for  out- 
standing production  of  notable  Amer- 
icanism programs  is  presented  to 

WiR  Detroit  by  Ralph  Rowland  (r), 
commander  of  Alger  Legion  Post, 
Detroit.  The  citation  is  accepted 
for  the  station  by  William  Siebert, 
WJR  director  and  secretary- 

treasurer.  "^^^ 

JACK  STERLING  (I),  WCBS  New 
York  stor,  at  wheel  of  old  whaling 
ship  at  Mystic,  Conn.,  Marine  Mu- 

seum, gets  helping  hand  from  Dyncan 
Henderson  (c),  of  Durham-Enders 
Rozor  Corp.,  sponsor  of  Sterling  show, 
and  Thomas  Hawley,  WCBS  acct. 
exec.  Looking  on  are  Duncan  Hen- 

derson Jr.  and  L.  Bigby,  of 
museum. 

it's  time  out  to  sample  the  product 
as  George  U.  Doniop  (I),  vice  presi- 

dent in  charge  of  sales  for  Luden's 
Inc.,  pays  a  visit  backstage  at  CBS' 
Sing  It  Again  program..  With  Mr. 
Donlop  is  Dan  Seymour,  m.  c.  of  the 
show.  The  Luden  organization  has 
been  one  of  the  program's 

sponsors. 

CAB  MEET 

16th  Annual  Session 

Opens  Today 

ROYAL  Commission  on  Broadcasting,  increased  Canadian  advertising 
agency  commissions,  standard  rate  book  policy,  television  and  selling 
are  topics  which  constitute  highlights  of  the  16th  annual  meeting  of  the 
Canadian  Assn.  of  Broadcasters  being  held  this  week  (March  27-30)  at 
the  General  Brock  Hotel,  Niagara  ★  
Falls,  Ont. 

The  only  morning  session  sched- 
uled is  for  today  and  includes  re- 

ports by  CAB  Board  Chairman 
William  Guild,  CJOC  Lethbridge, 
Alta.;  election  of  directors  for 
1950-51;  reports  by  T.  J.  Allard, 
CAB  general  manager,  and  Pat 
Freeman,  CAB  sales  director,  and 
a  special  meeting  to  amend  the 
CAB  charter. 

Today's  afternoon  business  is 
devoted  to  items  of  internal  busi- 

ness, date  and  place  of  1951  annual 
meeting,  discussion  on  standard 
rate  book  policy,  report  and  dis- 

cussion on  Royal  Commission  on 
Broadcasting  and  the  presentation 
to  be  made  at  the  final  sitting  of 

CBS  BASEBALL 
Mull  Sat.  Time  for  Dodgers 

CBS  LAST  WEEK  was  sounding 
out  its  affiliates  with  a  view  to 

clearing  time  for  Saturday  cover- 
age of  Brooklyn  National  League 

baseball  broadcasts  this  season. 

John  Derr,  associate  news  direc- 
tor, told  Broadcasting  "if  we  can obtain  satisfactory  clearance  from 

our  stations,"  the  network  may  en- 
ter an  agreement  with  the  Brook- 
lyn baseball  club  for  Dodger  home 

games  this  coming  season. 
Though  not  actively  engaged  in 

trying  to  sell  the  series  of  games, 

CBS  has  had  "exploratory"  discus- 
sions with  both  the  Dodger  man- 

agement and  General  Foods  (Post 
Cereal  Div.),  Mr.  Derr  said.  Other 
advertisers  likewise  have  expressed 
interest  in  the  broadcasts  since  the 
formal  discussions  began  early  last 
month,  he  added. 

General  Foods  Buys 
General  Foods  will  alternate 

sponsorship  on  WMGM  New  York 
of  all  Brooklyn  games  with  F&M 
Schaefer  Brewing  Co.  this  season. 
"Red"  Barber,  Connie  Desmond 
and  Vince  Scully  are  set  to  handle 
announcing  chores. 

Any  deal  by  CBS  probably  would 
revolve  around  General  Foods  as 
the  advertiser,  Mr.  Derr  said,  with 
Mr.  Barber  or  Mr.  Desmond  giving 
play-by-play.  Mr.  Barber  also  is 
CBS  sports  director.  If  he  handles 
the  CBS  chores,  Mr.  Desmond 
would  take  over  for  WMGM,  Mr. 
Derr  speculated.  Coverage  would 
include  18  or  20  games,  he  added. 

Liberty  Broadcasting  System  al- 
ready has  contracted  for  a  portion 

of  Dodgers'  games  as  part  of  its National  and  American  League 
baseball  coverage.  MBS  also  will 
carry  American  and  some  National 
League  contests  [Broadcasting, 
Feb.  27].  Meanwhile,  WMGM 
added  14  exhibition  games  to  its 
regular  Dodger  baseball  slate.  Sta- 

tion began  broadcasts  March  12. 

the  Royal  Commission  at  Ottawa 
in  mid-April. 

Tuesday,  the  annual  meeting  of 
the  Bureau  of  Broadcast  Measure- 

ment will  be  held  under  BBM  Presi- 
dent L.  E.  Phenner,  followed  by  a 

luncheon  address  by  Don  Henshaw, 
account  executive  of  MacLaren 

Adv.  Agency,  Toronto.  Other  busi- 
ness will  include  a  discussion  on 

an  advertising  agency  request  for 
increased  commissions  and  resolu- 

tions regarding  selling  and  rate 
policies.  The  annual  CAB  dinner 
will  be  addressed  by  Dr.  Robert 
Stanforth,  North  American  con- 

sultant for  UNESCO. 

Wednesday  business  will  include 
a  television  forum  with  Sam  Cuff, 
TV  consultant.  New  York,  as 
speaker,  and  Malcolm  Neill,  CFNB 
Fredericton,  N.  B.,  as  chairman. 
There  will  be  a  question  period  and 
general  discussion  on  ideas  sub- 

mitted by  CAB  stations,  under  the 
chairmanship  of  Ken  Soble,  CHML 
Hamilton,  Ont. 

International  Panel 

A  panel  discussion,  "Information, 
Please,"  follows  under  the  chair- 

manship of  Vic  George,  CFCF 
Montreal,  with  an  international 
panel  of  experts,  including: 
W.  D.  Byles,  Young  &  Rubicam. 

Toronto;  Carleton  Harte.  Procter  & 
Gamble.  Toronto:  Wilf .  Dipple,  Radio 
Representatives,  Montreal;  Ruth  Jones, 
Benton  &  Bowles,  New  York;  Joe 
Weed.  Weed  &  Co..  New  York;  Bob 
Campbell,  J.  Walter  Thompson  Co., 
Toronto,  and  Guy  F.  Herbert,  All- 
Canada  Radio  Facilities,  Toronto. 

Thursday,  the  NAB  film,  "Light- 
ning That  Talks,"  will  be  shown  for 

a  Canadian  preview,  followed  in  the 
afternoon  by  a  talk  by  Maurice 

Mitchell,  director  of  NAB's  Broad- cast Advertising  Bureau. 
Also  planned  for  the  meet  is  a 

trip  to  inspect  WBEN-TV  Buffalo 
with  RCA-Victor  as  host.  A  number 
of  equipment  firms  also  will  have exhibits. 

AGENCY  CHOOSING 
Book  Advises  Advertisers 

so  YOU'RE  GOING  TO  CHOOSE  AN 
ADVERTISING  AGENCY.  By  James 
Thomas  Chirurg.  New  York:  Funk  & Wagnalls  Co.  107  pp.  $3. 

IN  this  volume,  one  of  the  Printers' Ink  Business  Bookshelf  series, 
James  T.  Chirurg,  owner  of  his 
own  advertising  agency  since  1933, 

gives  potential  agency  clients  defi- 
nite yardsticks,  not  only  for  judg- 
ing agency  operations  in  general, 

but  also  for  determining  different 
types  of  agencies  (small,  large, 
general,  specialized). 
He  also  evaluates  work  within 

specific  departments  (research, 
copy,  art,  media,  production)  and 
presents  questionnaires  to  help  the 
client  get  exactly  the  information 
needed,  and  to  pin  down  claims  an 

agency  may  make. 
BROADCASTING    •  Telecasting 



Reach  them  .  .  .  Sell  them  ...  /) 
^  ON  THEItWAf  o 

Bound  for  town 

and  Bound  to  B 

TRANSIT  RADIO  IS  AVAILABLE 

IN   ALL  THESE  MARKETS 

(and  coming  soon  in  scores  of  others): 

Allentown,  Pa.  WFMZ 

Baltimore,  Md.  WMAR-FM 
Bradbury  Heights,  Md.  WBUZ 

(and  suburbs  of  Washington,  D.  C.) 
Cincinnati,  Ohio  WCTS 

(and  Covington,  Ky.) 

Des  Moines,  la.  KCBC-FM 
Evansville,  Ind.  WMLL 

Flint,  Mich.  WAJL-FM 
Houston,  Tex.  KPRC-FM 

Huntington,  W.  Va.  WPLH-FM 
Jacksonville,  Fla.  WJHP 

Kansas  City,  Mo.  KCMO-FM 
Omaha,  Neb.  KBON-FM 

Pittsburgh,  Pa.  WKJF 

St.  Louis,  Mo.  KXOK-FM 
Tacoma,  Wash.  KTNT 

Topeka,  Kans.  WIBW-FM 
Washington,  D.C.  WWDC-FM 

Wilkes-Barre,  Pa.  WIZZ 

Worcester,  Mass.  WGTR-FM 

transit  radio 

H  O y  S  TO  H 
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SELL  YOUR  PROSPECTS  /N  TRANSm-- 

WHEN  THEY  ARE  ABLE  AND  READY  TO 

BUY---CLOSE  TO  POINT  OF  PURCHASE! 

The  remarkable  sales  increases  National  Advertisers  are 

getting  from  Transit  Radio*  are  the  result  of  several  sound, 
basic  advertising  advantages: 

1.  Your  prospects  are  actually  in  transit  —  on  their  way  to  buy! 

2.  Listeners  can  act  within  minutes  of  hearing  your  commercial. 

3.  You  get  a  counted,  selective  audience,  of  known  dimensions 
and  characteristics,  at  an  attractively  low  rate. 

4.  Transit  Radio  is  completely  flexible;  can  exactly  fit  the  cam- 

paign precisely  to  yoitr  needs. 

In  Houston,  for  example,  Transit  Radio  not  only  delivers  the 

420,000  Houstonians  who  ride  Houston  Transit  Co.  buses  every 

day,  but  includes  all  the  passengers  of  all  the  "Shopper  Special'* 
buses  serving  the  busy  downtown  retail  business  section.  Every 

product  has  distribution  there!  Most  products,  too,  have  distribu- 
tion in  the  thousands  of  neighborhood  drug,  food  and  other  stores 

—  handy  to  every  transit  stop.  So,  coming  or  going,  bound  for 
town  or  homeward  bound,  your  Transit  Radio  commercial  reaches 

a  guaranteed,  receptive  audience,  in  a  mood  to  buy,  in  position, 
to  buy  now! 

''^Want  documented,  sales-audited  proof?  Then  phone  or  write  to: 

TRANSIT  RADIO,  Inc.,  National  Representatives 
NEW  YORK  17,  N.  Y. 

250  Park  Avenue 

Mu.  H.  8-3780 

CHICAGO  1,  ILL. 
35  E.  Wacker  Dr. 

Fin.  6-4281 

CINCINNATI,  OHIO 
Union  Trust  Building 

Dunbar  7775 

» 

KPRC-FM  -  HOUSTON,  TEXAS,  Affiliated  with  The  Houston  Post, 
NBC  arjd  TON.      Jack  Harris,  Gen.  Mgr.      Robert  J.  Meade,  Station  Mgr. 

HOUSTON  SALES: 
Lamar  Hotel 
FA-7101 

DALLAS  SALES: 
1714  M  &  W  Tower  Bidg. 

Re.  5663 
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I  CONTRACT  for  Spotlight  on  Sports 
on  WJBC  Bloomingt-on,  III.,  featuring 
Sportscaster  Gus  Grebe  (2d  r),  is  set 
by  (I  to  r)  John  Burrell,  district  mgr., 
Phillips  66  Petroleum  Co.;  Ronnie 
Lung,  division  mgr.,  C.  W.  Frey  & 
Sons  Inc.,  Phillips  distributor,  spon- 

sor; Mr.  Grebe,  and  Paul  Collin, 
WJBC  acct.  exec. 

WITH  a  handshake.  Ken  Church  (I), 
gen.  mgr.,  WIBC  Indianapolis,  Ind., 
and  Hassii  Schenck,  pres.,  Indiana 
Farm  Bureau,  mark  bureau's  renewal for  seventh  year  of  sponsorship  of 
WIBC  news.  Looking  on  are  Glenn 
Sample  (I),  bureau  information  dir.; 
Gordon  Graham,  WIBC  news- 
man  sponsored  by  bureau.  ^^^^ 

SPONSORSHIP  of  dramatic  series 
Escape  on  CBS  eastern  network  by 
Richfield  Oil  Co.  of  New  York,  is 
arranged  by  (I  to  r)  John  J.  Karol, 
CBS  sales  mgr.;  Ben  W.  Pollack,  ad- 

vertising-sales promotion  dir.,  Rich- 
field, and  L.  B.  Van  Doren,  v.  p.- 

acct.  exec,  Morey,  Kumm  &  John- 
stone Agency. 

CONTRACT  giving  KVER  Albu- 
querque, N.  M.,  exclusive  rights  to 

air  baseball  games  of  Albuquerque 
Dukes  is  set  by  L.  N.  McCullough 
(seated),  partner,  Broadway  Lumber 
Co.,  sponsor.  With  him  are  William 
T.  Kemp  (I),  KVER  pres.,  and 
Herbert  Fitch,  Fitch  Adv.  ^ 

Agency. 

DISCUSSING  the  news  after  S&C  Mo- 
tors, San  Francisco  Ford  dealers,  ar- 

ranged contract  to  sponsor  7:15  a.m. 
newscast  on  KGO  San  Francisco,  are 
(I  to  r)  Al  Schlesinger,  president, 
S&C  Motors;  Les  Lutz,  Ford  dealer 
head  for  North  California,  East  Ne- 

vada and  Hawaii,  and  Tony  Morse, 
KGO  newscaster. 

?RAri'x  i<:LBERT  Jr.  (seated),  pres., 
Horneil  (N.  Y.)  Brewing  Co.,  renews 
firm's  sponsorship  of  Horneil  Pony 
League  baseball  games  on  WWHG 
(FM)  Horneil.  Others  are  (I  to  r) 
Glenn  Sprague  and  Sheffield  Davis  of 
WWHG;  Kenneth  Cromwell,  Horneil; 
Sportscaster  Chuck  Richard;  George 
Miller,  Miller  Adv.;  Morris  Shephard 
^^_^Jr.  and  John  J.  Kingston  Jr., "^P^  Horneil. 

LD-WIDE  RADIO 

Benton  Urges 

Action 

thus  aiding  the  State  Dept.  in  its 

efforts  to  pierce  the  iron  curtain  by- 
broadcasting  from  Germany. 

Co-sponsors  of  the  Benton  reso- 
lution are  Sens.  Paul  H.  Douglas 

(D-Ill.).  Ralph  E.  Flanders  (R- 
Vt.),  J.  William  Fulbright  (D- 
Ark.),  Frank  P.  Graham  (D-N.C), 
Robert  C.  Hendrickson  (R-N.J.), 
Herbert  H.  Lehman  (D-N.Y.), 
Brien  McMahon  (D-Conn.),  Wayne 
Morse  (R-Ore.),  Karl  E.  Mundt 
(R-S.D.),  Margaret  Chase  Smith 
(R-Me.),  John  J.  Sparkman  (D- 
Ala.)  and  Charles  W.  Tobey  (R- N.  H.). 

IMMEDIATE  action  to  set  up  a  world-wide  radio  network  capable  of 
"laying  a  signal  into  every  receiver  in  the  world"  despite  Russian  jam- ming efforts  was  advocated  Wednesday  bv  Sen.  William  Benton 
(D-Conn.). 

Sen.  Benton's  proposal — urging 
a  U.  S.  radio  unit  that  could 
broadcast  "on  longwave,  shortwave, 
or  medium  wave" — was  embraced 
in  his  sweeping  "Marshall  Plan  of 
American  Ideas"  presented  to  the 
Senate.  It  was  the  first  major 
Senate  speech  by  the  former  As- 

sistant Secretary  of  State  in  charge 
of  the  Voice  of  America  and  other 
foreign  information  services. 

Pleading  for  an  expansion  of 

the  State  Dept.'s  International  In- 
formation and  Educational  pro- 

gram, Sen.  Benton  declared,  "We are  in  the  crucial  moments  of  a 
struggle  for  the  minds  and  loyalties 
of  mankind."  As  America's  answer 
to  this  struggle,  he  outlined  a  six- 
point  program  that  would  tell  the 
U.  S.  story  "in  a  full-throated 
voice  instead  of  a  whisper." 

The  Senator,  appointed  to  fill 
a  Connecticut  vacancy  in  the  upper 
chamber  of  Congress  last  December, 
pointed  to  broadcasting  as  a 
"unique  medium"  for  reaching  the 
minds  of  foreign  peoples.  Unlike 
publications  or  the  movies.  Sen. 
Benton  said,  radio  can  reach  remote 
and  rural  areas  as  easily  as  metro- 
tiolitan  centers.  Radio  does  not 
depend  on  literacy,  nor  affected  by 
shortage  of  paper  or  film  stock,  he 
said. 

But,  he  said,  "shortwave  broad- 
casting is  not  enough,  even  if  we 

had  adequate  transmitters  which 
we  have  not.  What  is  required  is 
unified,  world-wide  network  capable 
of  laying  a  signal  into  every  re- 

ceiver in  the  world — mediumwave 
or  longwave  as  w"ell  as  shortwave. 
This  can  be  done,  despite  many 
obstacles  if  we  have  the  will  to  do 

it." 

Cites  Obstacles 

These  obstacles,  he  had  ex- 
plained, are  principally  Russian 

efforts  to  jam  U.  S.  broadcasts. 
He  revealed,  however,  that  Edward 
Barrett,  newly-appointed  Assistant 
Secretary  of  State  for  Public 
Affairs,  had  given  the  Senator  an 
optimistic  report  on  possibly  over- 

coming Soviet  jamming. 

He  said  the  nroposed  .S44  million 
budget  for  the  information  and  edu- 

cational program  in  fiscal  1951  is 
"woefully  inadequate." 

Also  forwarded  in  his  resolution 
(S.  Res.  243),  co-sponsored  by  12 
Senate  colleagues,  was  a  proposal 
to  establish  a  non-governmental 
agency  that  would  "insiDire  and 
guide"  efforts  of  private  citizens 
who  desire  to  use  talents  and  re- 

sources and  overseas  contacts  in 
furthering  the  program. 

Another  point  in  Sen.  Benton's program  would  step  up  work  being 
done  by  UNESCO,  the  international 
organization  to  which  the  U.  S.  is 
a  contributina:  nation.  He  pointed 
out  that  UNESCO  could  be  used  bv 
the  U.  S.  in  implementing  its  radio 
broadcasting  facilities  in  Germany, 

WVET  TRANSFER 

FCC  Approval  Sought 
TRANSFER  of  control  of  WVET 
Rochester  from  20  of  its  38  war 
veteran-o\vners  to  the  Security 
Trust  Co.  of  Rochester,  which  has 
loaned  the  station  $111,000,  is 
sought  in  an  application  filed  with 
FCC  last  week. 

Upon  repayment  of  the  loan, 
FCC  was  told,  application  may  be 
filed  for  return  of  control  to  the 
present  licensee  firm.  Veterans 
Broadcasting  Co.  But  in  deference 
to  FCC  regulations  it  was  made 
clear  this  would  be  a  separate 
transaction  subject  to  FCC  approv- 

al apai-t  from  the  present  pro- 
posed transfer  to  the  bank. 

Application  for  the  transfer 
stemmed  from  the  station's  inabil- 

ity to  comply'  with  all  the  terms  of 
a  loan  agreement,  including  a  pro- 

vision anticipating  a  S30,000  con- 
tract with  a  local  advertiser. 

The  station  was  understood  to  be 
operating  at  a  profit  currently,  but 
not  at  a  sufficient  rate  to  meet  the 
schedule  of  payments  provided  in 
the  loan  agreement. 

Makes  Pledge 

The  bank  pledged  that  the  sta- 
tion would  continue  in  operation 

under  its  control  and  that  the  pres- 
ent licensee's  program  policies 

would  be  followed.  Operation  would 
be  through  the  Veterans  Broad- casting Co.. 

The  station,  established  in  1947, 
is  owned  by^  38  war  service  veterans 
headed  by  William  B.  Maillefert  as 
president  and  general  manager. 
The  stock  that  would  be  trans- 

ferred to  the  bank  represents  about 
,68  interest. 

Directors  of  the  bank  include 
two  men  who  also  are  directors  of 
Stromberg-Carlson  Co.,  which  owns 
WHAM  Rochester.  They  are  Wes- 

ley M.  Angle,  honorary  chairman  of 
the  board  of  Stromberg-Carlson, 
and  Bernard  E.  Finucane. 
WVET  is  a  Mutual  affiliate  on 

1280  kc  with  5  kw.  The  transfer 
application  was  filed  Tuesday  by 
Frank  U.  Fletcher,  Washington 
radio  attornev.  % 
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Stotioiis! 

Another  exclusive  money-making 

see  in  the  making!  Now 

le  up  sponsors 

never  before!  March  28th  / 

is  the  mailina  «tcite. 

Watch  for  ill 
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ON  the  occasion  of  his  25th  year 
with  WOR  New  York  on  March  8, 
John  B.  Gambling  (I),  receives  an 
engraved  clock  and  barometer  from 
J.  R.  Poppele,  WOR  vice  president. 
M.  C.  of  the  early  morning  Musical 
Clock  show,  Mr.  Gambling  first  joined 

WOR  as  an  engineer-announcer. 

MARKING  the  20th  anniversary 
broadcast  of  the  Catholic  Hour  on 
NBC,  Emmett  Blaes  (r),  president  of 
the  National  Council  of  Catholic 
Men,  presents  a  citation  to  the  net- 

work. Niles  Trammell,  NBC  board 
chairman,  accepts  the  award. 

FIRST  birthday  anniversary  of  Wash- 
ington Transit  Radio  was  celebrated 

March  1  in  novel  fashion  as  the  firm 

sent  out  140  miniature  "street  car" 
cakes  to  local  sponsors  and  advertis- 

ing agencies.  Attached  was  a  card 
saying:  "This  is  our  first  birthday. 
Today  YOU  take  the  cake.  For  the 
other  364  days  a  year  we  like  to  feel 
Transit  Radio  takes  the  cake  as  an 

advertising  medium."  Mrs.  Helen  K. 
Mobberly,  sales  manager  of  Washing- 

ton Transit  Radio  Inc.,  and  Ben 
Strouse,  general  manager  of  firm  and 
WWDC-AM-FM,  Capital  outlet,  light 

a  candle  for  the  occasion. 
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B![SER  NAMED 

►  KNBC  San  Francisco  marks  its 
28th  year  of  broadcasting  with  an 
illustrated  direct  mail  promotion 
folder  entitled  "Background  for 
Progress."  Illustrations  show  early 
day  transportation  and  communica- 

tion models  with  brief  descriptive 
text.  Promotion  is  contained  in  a 

single  paragraph  :  "Today  28-year- old  KNBC  is  as  familiar  to  the 
people  of  Northern  California  as 
were  the  wagons  and  steamboats 
of  the  1850's.  It  is  Northern  Cali- 

fornia's best  buy." 
►  Ralph  Nardella,  commercial 
manager  of  WHOM  New  York  for 
the  past  three  years,  celebrates  his 
20th  anniversary  in  radio  April  5. 
Previously  he  had  been  commercial 
manager  of  WOV  New  York  for  17 

years. ►  Walter  Lanier  (Red)  Barber 
celebrated  his  20th  anniversary  in 
radio  March  4.  In  1930  he  was 
with  WRUF  Gainesville,  Fla.  Four 
years  later  he  joined  WLW  Cin- 

cinnati to  handle  play-by-play  of 
the  Reds'  games.  In  July  1946  he 
was  appointed  CBS  sports  director, 
which  position  he  still  holds. 
^  Abele  Musicale  With  the  Two 
Henrys  and  Gene,  program  on 
WSPD  Toledo,  Ohio,  celebrates  22 
years  of  broadcasting  with  the  same 
sponsor,  Abele  Funeral  Home, 
April  9.  Two  members  of  the  orig- 

inal cast  are  still  with  the  show, 
the  third  having  joined  them  in 
1929.  Format  has  never  been  ap- 

preciably changed. 
►  WRGA  Rome,  Ga.,  an  MBS 
affiliate,  celebrated  its  20th  anni- 

versary March  5.  Station  was 
saluted  coast-to-coast  on  network 

programs. 
►  Part  of  Farm  Reporter  show 
on  WKY  Oklahoma  City,  which 
features  talks  by  state  and  federal 
experts  on  forestry,  began  its  11th 
year  on  the  air  last  month.  It  is 
believed  to  be  the  oldest  program 
of  its  kind. 
►  The  second  anniversary  of  Girl 
and  Boy  Land,  heard  over  WPFB 
Middletown,  Ohio,  Saturday,  10:30- 
11  a.m.,  was  celebrated  March  20. 
►  Documentary  broadcast  dealing 
with  the  impact  of  the  program  in 
the  past  was  aired  March  5  com- 

memorating the  20th  anniversary 
of  the  Catholic  Hour  on  NBC. 

►  Recordings  by  business  leaders 
in  Danville,  Va.,  are  being  aired 
by  WBTM  that  city,  as  part  of  its 
20th  birthday  celebration.  Busi- 

nessmen have  gone  on  record  con- 
gratulating the  station  during  this 

month. 

►  Guy  Savage,  sports  editor  for 
the  Shamrock  Broadcasting  Co. 
and  KXYZ  Houston,  completed  24 
years  in  radio  and  seven  years  in 
TV  on  March  17. 

►  The  25th  anniversary  of  WHEC 
Rochester,  N.  Y.,  was  celebrated 

by  the  station  March  25  with  a 
radio  show,  featuring  CBS  and 
local  talent. 
►  Commercial  Manager  William 
F.  Malo  of  WDRC  Hartford,  Conn., 
is  observing  his  20th  anniversary 
with  the  station  this  month. 

►  Glenn  Hardy  this  month  cele- 
brates his  16th  year  as  newscaster 

on  MBS  Alka-Seltzer  Newspaper 

of  the  Air. 
►  Weather  show,  aired  from  the 
U.  S.  Weather  Bureau  in  Washirrg- 
ton  over  WASH  (FM)  Washing- 

ton and  the  Continental  FM  Net- 
work, Mon.-Fri.,  6-6:10  p.m., 

observed  its  first  anniversary 
March  14. 

Heads  Ziv's  Dallas  Sales 
ELMER  BIESER,  member  of  the 
sales  force  of  Frederic  W.  Ziv  Co., 

has  been  pro- moted to  sales 
manager  of  the firm's  newly 

formed  south- western division 

with  headquar- ters in  Dallas, 

the  firm  an- nounced last 

week.  The  pro- motion, Ziv  said, 
is  in  keeping  with 

its  1950  expan-  \ 
sion  program  which  calls  for  the 
opening  of  new  sales  divisions 
throughout  the  country. 

Prior  to  joining  Ziv  in  1947,  Mr. 
Bieser  was  with  the  sales  depart- 

ment of  WKY  Oklahoma  City. 

Mr.  Bieser 

KATL  TO  5  KW 
Baseball  Plans  Announced 

KATL  Houston,  independent  outlet 
owned  and  operated  by  Texas 
Broadcasters,  has  announced  in- 

crease of  its  power  from  1  kw  to  5 
kw  on  March  16.  Installation  of 
the  new  transmitter  was  directed 
and  supervised  by  Chief  Engineer 
Ed  Martin. 

Simultaneously,  KATL  said  com- 
plete coverage  will  be  given  Major 

League  baseball  games  during  1950 
through  the  Liberty  Broadcasting 
System,  with  which  the  station  is 
affiliated  for  sports.  For  the  fourth 
consecutive  year,  the  Texas 
League's  Houston  Buff  games, 
played  at  night,  will  be  broadcast, 
KATL  reported. 

WDZ  DECATUR,  III.,  laying  claim  as  the  third  oldest  station  in  the  nation, 
celebrated  its  29th  birthday  anniversary  March  17 — "B  Day" — with  a  special 
hour-long  program  dramatizing  its  history  since  1921.  Engineer  Don  Watson 
(seated)  throws  the  switch  for  the  occasion  while  staff  members  stand  by. 
L  to  r:  Harry  Smith  and  Hugh  Gray,  announcers;  Marty  Roberts,  farm  editor; 

Bill  Miller,  program  director;   Nancy  Norman,  woman's  editor,  and  Wick 
Evans,  news  director. 

BROADCASTING    •  Telecasting 

STUDY  POSTPONED 
Senate  Group  Session  Delayed 

INABILITY  to  gain  a  quorum  of 
members  of  the  Senate  Interstate 
and  Foreign  Commerce  Committee 
last  Wednesday  delayed  considera- 

tion of  two  important  measures 
which  affect  radio.  Cancellation  of 
the  committee's  executive  session 

deferred  study  of  the  President's reorganization  plans  affecting  gov- 
ernmental agencies  including  the 

FCC   [Broadcasting,  March  20]. 
Also  held  over  until  the  next 

scheduled  executive  meeting  on 
April  12  was  committee  action  on 
the  Langer  Bill  (S  1847)  which 
would  prohibit  radio  and  other 
forms  of  interstate  advertising  of 
alcoholic  beverages.  Public  hear- 

ings on  the  measure,  authored  by 
Sen.  William  Langer  (R-N.  D.), 
were  held  last  January  [BROAD- CASTING, Jan.  16]. 



Gi^BHR  recommends 

RECORDING  DISCS 

SOUND  RECORDING  TAPE 

Whether  you  use  disc  or  tape  recorders,  Graybar  is  ready 

to  serve  you  — with  Presto  recording  discs  or  Scotch 
sound  recording  tapes. 

Presto  Green  Label  discs  meet  the  "top-quality"  re- 
quirements of  broadcast  stations,  recording  studios,  and 

transcription  manufacturers.  Use  these  discs  and  you're 
sure  of  low  surface  noise,  adequate  chip  throw,  and 

maximum  number  of  playbacks  with  minimum  wear. 
Extremely  careful  inspection  assures  uniformly  high 

quality. Also  available  are  other  grades  and  types  of  Presto 

discs  for  recording  jobs  not  requiring  discs  of  such  high 

quality:  testing,  air  checks,  rehearsals,  recordings  of  short 
duration.  Your  nearby  Graybar  office  also  can  supply 

cutting  stylii  and  playing  needles. 
Because  of  the  increasing  use  by  broadcasters  of  tape 

recording,  Graybar  nationally  distributes  Scotch  sound 
recording  tape.  Scotch  No.  Ill  (A  or  B)  brings  you 
better  frequency  response  at  slow  recording  speeds;  low 
noise  level;  even,  constant  tracking.  Scotch  tape  erases 

clean  with  low  power,  without  a  special  erase  head.  It's 
easily  edited,  doesn't  snarl,  backlash,  or  kink.  The  tape 
is  supplied  on  NAB  hubs. 

In  addition  to  Presto  discs  and  Scotch  recording  tapes, 

Graybar  has  everything  you  need  in  broadcast  equip- 
ment .  .  .  PLUS  everything  for  wiring,  ventilating,  signal- 

ing, and  lighting  for  your  entire  station  and  grounds! 

Whatever  your  requirements  —  to  get  the  most  suitable 
items  most  quickly,  call  your  nearest  Graybar  Broadcast 

Equipment  Representative.  Graybar  Electric  Company, 
Inc.  Executive  offices:  Graybar  Bldg.,  New  York  1 7,  N.  Y. 

5043 

Distributor  of  Western  Electric  products 

EVERYTHING    ELECTRICAL    TO    KEEP    YOU    ON    THE  AIR 

Graybar  Brings  You  Broadcasting's  Best  .  .  . 
Amplifiers  (1,20) 
Antenna  Equipment  (20) 
Cabinets  (13) 
Consoles  (20) 
Loudspeakers  and  Accessories  (1,20,22) 
Microphones,  Stands  and  Accessories  (1,11,12,15,20,22) 
Monitors  (10,20) 
Recorders  and  Accessories  (2,7,17,19) 
Speech  Input  Equipment  (20) 
Test  Equipment  (1,10,21) 
Towers  (Vertical  Radiators)  (3) 
Tower  Lighting  Equipment  (6,9) 
Transmission  Line  and  Accessories  (5) 
Transmitters,  AM  and  FM  (20) 
Tubes  (9,14,20) 
Turntables,  Reproducers,  and  Accessories  (7,17,20) 
Wiring  Supplies  and  Devices  (4,8,9,11,16,18,22) 

Manufactured  By  ,  .  . 
(1 )  Altec  Lansing 
(2)  Ampex 
(3)  Blow-Knox 
(4)  Bryant (5)  Communication  Products 
(6)  Crouse-Hinds 
(7)  Fairchild (8)  General  Cable 
(9)  General  Electric 

(10)  General  Radio 
(11)  Hubbell 
(12)  Hugh  Lyons 
(13)  Karp  Metal 
(14)  Machlett 
(15)  Meletron (16)  Notional  Electric  Products 
(17)  Presto 
(18)  Triangle 
(19)  Webster  Electric 
(20)  Western  Electric 
(21)  Weston 
(22)  Whitney  Blake 

There  ore  Graybar  offices  in  over  100  principal  cities.  7/rese 
ore  r/ie  Craybar  Broadcast  iquipment  Representatives  in 
Key  Cities. 
ATLANTA 
E.  W.  Stone,  Cypress  1751 
BOSTON 
J.  P.  Lynch,  Kenmore  6-4567 
CHICAGO 
E.  H.  Taylor,  Canal  6-4100 
CINCINNATI 
W.  H.  Honsher,  Main  0600 
CLEVELAND 

DETROIT 

P.  L.  Gundy,  Temple  1-5500 
HOUSTON 
R.  T.  Asbury,  Atwood  8-4571 
JACKSONVILLE 
W.  C.  Winfree,  Jacksonville  6-7611 
KANSAS  CITY,  MO. 
R.  B.  Uhrig,  Baltimore  1644 
LOS  ANGELES W.  S.  Rockwell,  Cherry  1-1360  R.  B.  Thompson,  Angelus  3-7283 

DALLAS 
C.  C.  Ross,  Central  6454 

MINNEAPOLIS 
W.  G.  Pree,  Geneva  1621 

NEW  YORK 
F.  C.  Sweeney,  Watkins  4-3000 
PHILADELPHIA 
G.  I.  Jones,  Walnut  2-5405 
PtnSBURGH 
R.  F.  Grosseft,  Allegheny  1-4100 
RICHMOND 
E.  C.  Toms,  Richmond  7-3491 
SAN  FRANCISCO 
K.  G.  Morrison,  Market  1-5131 
SEAHLE D.  I.  Craig,  Mutual  0123 
ST.  LOUIS 
J.  P.  Lenkerd,  Newstead  4700 



THE  LATEST  WCKY  STORY 

RAZOR  RLADES  RY  THE  MILLIONS! 

WCKY'S  JAMBOREE  SELLS  THEM! 

The  Blademan  Company  of  Chicago  started  using  the 

Jamboree  in  February  1949,  offering  100  razor  blades 

for  $1.00.  In  ONE  YEAR  WCKY  has  sold  over 

SIX  MILLION   RAZOR  BLADES  on  the  Jamboree. 

THE  JAMBOREE  COVERS  A  RURAL  AND  SMALLTOWN  MARKET 

OF  OVER  3.500.000  RADIO  FAMILIES  IN  TEN  STATES. 

WCKY  IS  ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY  SEVEN  DAYS  A  WEEK 

INVEST  YOUR  AD  DOLLAR  WCKY'S-LY 



THE  LATEST  WCKY  STORY 

THE  WCKY  JAMBOREE  IS  THE  IDEAL  VEHICLE 

TO  REACH  THE  RURAL  AND  SMALL  TOWN  AUDIENCE. 

Look  at  some  trpieal  sales  results 

on  the  Jamboree: 

Hopkinson  Harmonica  Co.  of  Chicago,  selling  an 

harmonica  and  instruction  book  for  $1.69 — in 

3  months  has  received  over  36.000  orders. 

The  Glessner  Company,  offering  a  free  sample 

of  Dr.  Drake's  Cough  Syrup,  has  received  over 
8500  inquiries  in  less  than  3  weeks. 

The  Lancaster  Seed  Company,  selling  50  packets 

of  seeds  for  S5.00,  has  sold  395,900  packets  of 
seeds  in  6  weeks. 

IF  YOU  HAVE  A  PRODUCT  APPEALING  TO  THE  JAMBOREE 

AUDIENCE,  LET  US  GIVE  YOU  THE  FACTS  ON  THE  JAMBOREE. 

CaU  collect  Thomas  A.  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York  City 
Phone:    Eldorado  5-1127 
TWX:  NY  1-1688 

WCKY 
C.  H.  "Top"  TopmiUer 
Cincinnati 
Phone:  Cherrr  6565 

TWX  :Ci  281  CINCINNATI 

FIFTY    THOUSAND    WATTS    OF    SELLING  POWER 



Censor  of  Thought 

:;j    THE  SEDATE  and  seldom-wrong  Nexv  York 
Times  appears  to  have  fallen  for  the  specious 

■"!■    "scarcity"  preachments  of  the  FCC. 
;T       In  an  editorial  on  "Freedom  of  the  Airways," 
.  i     the  Times  uses  as  its  springboard  the  current 
.1;     hearings  on  renewal  of  licenses  of  the  G.  A. 

'    Richards  stations  (KMPC  Los  Angeles,  WJR Detroit,  WGAR  Cleveland).  It  brings  out  that 
Mr.  Richards  is  accused  of  ordering  the  slant- 

ing of  news  broadcasts.    It  states  that  if  the 
charges  are  proved,  then  the  FCC  would  be 
justified  in  refusing  to  renew  the  license.  The 

V     newspaper  adds  that  the  evidence  obviously 
)    would  have  to  be  unmistakable  that  the  "de- 

; ;    ception  has  been  practiced  wilfully." So  far,  there  can  be  little  disagreement  with 
the  Times'  position.   If  the  stations  were  used 
as  Mr.  Richards'  personal  mouthpiece,  the  FCC 

J     would  have  a  case.    But  the  test  is  what  went 
out  over  those  microphones,  and  not  what  Mr. 
Richards  privately  may  think  about  the  ad- 

ministration, people  in  public  life,  the  New 
■;;|    York   Times  or  this  trade  journal.      It  is 
'!    significant  that  Mr.  Richards  has  been  the 

principal  owner  of  stations  for  over  a  quarter- 
,   I    century  and  the  licenses  have  been  renewed 
j  j    periodically  and  with  no  public  complaint. 

'.  r!       Where  the  Times,  in  our  view,  goes  afield  is 
.ij    when  it  bases  its  case  upon  the  limitation  of 
f|    available  wavelengths.     There  are  3,000  li- 
■    censed  stations — more  than  double  the  number 
i    of  daily  newspapers.    There  are  hundreds  of 

.rj    FM  assignments  going  a-begging.    New  sta- 
\}\    tions  are  authorized  weekly.     Other  licenses 

are  turned  in.    There  are  frequent  newspaper 
consolidations;  few  new  dailies. 

Economics  and  the  laws  of  supply  and 
demand  govern.  There  are  traffic  regulations 
for  the  airwaves.  And  there  are  the  usual 
laws  which  govern  radio  and  newspapers  alike. 
Neither  can  publish  lottery  information  nor 
carry  obscene,  profane  or  indecent  material, 

ijl  There  are  traffic  regulations  for  the  high- 
-'Hj  ways — on  land,  sea  and  air.  There  are  limita- tions as  to  the  number  of  automobiles  or  air- 

planes that  can  be  accommodated.  There  are 
limitations  on  practically  everything. 

But  are  those  limitations  more  illusory  than 
:  real? 

What  we're  talking  about  is  a  traffic  cop 
of  the  airwaves,  and  not  a  censor  of  thought. 

Who  Quizzed  Whom? 

THE  AGGRESSIVE  program  director  of  a 
western  station  hit  on  what  must  have  seemed 
to  him  to  be  a  swell  idea  the  other  day.  A 
news  quiz  show!  Make  the  questions  timely 
and  informative  by  letting  one  of  the  newer 
abbreviated  news  magazines  get  them  up!  In 
return  the  show  would  plug  the  magazine. 
It  sounded  like  a  natural. 

So  he  wrote  to  the  magazine  editors.  They 
were  delighted!  The  idea  would  give  them  a 
full  radio  program  for  free.  They  would  get 
more  and  perhaps  better  time  than  competitive 
publications  such  as  Reader's  Digest,  Look, 
and  others  were  getting  at  regular  rates.  And 
why  couldn't  the  idea  be  expanded? 

The  magazine  avidly  accepted.  It  followed 
through  with  a  circular  letter  to  stations  mak- 

ing the  same  proposition. 
Another  firm  has  been  in  the  business  of 

furnishing  prizes  for  quiz  shows.  With  quiz 
ratings  falling  they  have  found  it  harder  and 
harder  to  get  manufacturers  to  furnish  prizes 
in  return  for  the  doubtful  advertising  they  re- 

ceive when  their  product  is  given  away.  Sta- 
tions need  prizes  if  they  continue  the  show. 

So  this  "merchandise  consultant"  saw  a  way 
to  play  both  ends  against  the  middle  with  him- 

self on  the  receiving  end  for  his  regular  15% 
cut.  He  would  "sell"  the  merchandise  to  the 
station,  taking  his  "pay"  in  spots  for  the  manu- 

facturer. The  station  would  get  its  quiz  prizes 
and  the  manufacturer  would  get  the  customary 
mention  and  the  spot  announcements  to  the 
value  of  his  merchandise  as  well! 

Those  are  only  two  of  the  schemes  being 
hatched  by  misguided,  muddled  or  downright 
unscrupulous  promoters.  They  want  the  ad- 

vantage of  radio  without  paying  card  rates. 
More  insidious  than  outright  per  inquiry 
pitches,  which  most  responsible  station  man- 

agers have  learned  to  avoid,  they  solicit  time 
under  the  guise  of  trading  value  for  value. 

In  this  competitive  period  every  one  must  be 
alert  to  possibilities  for  profitable  business  for 
his  operation.  But  anxiety  for  business  must 
not  outweigh  fundamental  principles. 

Radio,  when  properly  used,  gives  the  adver- 
tiser more  for  his  money  than  any  other  me- 

dium.  It  is  a  bargain  at  established  card  rates. 

I^:  Good  Taste 

RADIO'S  OWN  cold  war  is  waxing  warmer. 
On  several  divergent  fronts  the  boys  are  be- 

ginning to  shoot  'em  up. FCC  Chairman  Wayne  Coy  has  lashed  out 
against  "poor  taste"  in  TV,  and  the  wisen- 
heimers  soon  will  be  calling  it  "smellovision." 
Little  more  is  needed  to  goad  the  columnists 
and  the  reformers  and  the  politicians  into 
shooting  at  radio  and  TV  from  the  hip. 

Mr.  Coy  took  off  against  the  lowering  of 

program  standards.  It  didn't  take  long  for 
the  boys  to  level  their  sights  at  CBS'  ubiqui- 

tous Arthur  Godfrey,  whose  rise  to  stardom  is 
as  meteoric  as  that  of  TV  itself.  CBS  af- 

filiated TV  outlets  have  threatened  to  cancel 
Godfrey  shows  unless  he  is  checked. 
We  have  no  doubt  that  CBS,  having  made 

Mr.  Godfrey,  can  also  restrain  him.  Net- 
works will  not  take  too  lightly  the  reactions 

of  their  affiliates.  TV  is  still  groping  for  its 
formula.  It  doesn't  do  any  harm  to  focus  at- 

tention on  these  matters,  provided  the  dead 
hand  of  Government  stops  there.  Otherwise 
it's  censorship.  Telecasters,  networks  and  af- 

filiates should  get  together  and  devise  means 
of  themselves  coping  with  these  matters. 

Radio  has  had  its  "poor  taste"  headaches from  the  start.  A  dozen  different  codes  of 
ethics  have  been  adopted  and  revised.  No  one 
in  radio  has  ever  denied  that  there's  need  for 
improvement.  What  art,  profession,  business 
or  governmental  process  cannot  be  improved? 
We  think  we  know  what  constitutes  good 

taste.  But  that's  o^ir  good  taste.  Yours  is 
different.    Mr.  Godfrey's  is  different. 

And  where  is  the  repository  of  the  FCC's 
standard  of  good  taste?  Is  it  in  the  wrangling 
"executive  sessions"  of  the  seven  seldom-if- 
ever-agreeing  members?  Is  it  in  the  crowded 
warrens  where  scurry  the  bewildered,  innumer- 

able inexperienced  recent  graduates  of  a  cer- 
tain big  law  school?  Probably  the  FCC  stand- 
ard of  good  taste  is  really  in  limbo  until  the 

appointment  of  the  expected  chief  of  the  new 
Broadcasting  Bureau.  He  will  fetch  it  forth, 
separate  it  from  its  obsolete  placenta  of  public 
interest,  convenience  and  necessity,  give  it  a 
hard  smack  on  its  "discussion  of  public  issues," 
bathe  it  in  "integration  of  ownership,"  oil  it 
with  "local  residence,"  powder  it  with  the  fra- 

grant spice  of  "sustaining  programs"  and 
christen  it  "Good  Taste,  by  courtesy  of  the 
Government  of  the  United  States  (under  the 
Constitutional  power  to  regulate  Interstate 
Commerce)  and  subject  to  appropriate  excep- 

tions after  oral  argument." 
Come  on  boys,  let's  go  dig  up  Galileo! 

CURTIS  BLOOD  PLUMMER 

IT  WOULD  SEEM  significant  that  the  FCC, in  its  present  time  of  television  trouble, 
has  called  upon  the  head  of  its  TV  engi- 

neering division  to  be  its  new  Chief  Engineer. 
There  should  be  no  surmise,  however,  that 

Curtis  Blood  Plummer  is  interested  in,  or 
familiar  with,  television  exclusively.  If  he 
were,  he  probably  would  never  have  been 
tapped  for  the  chieftaincy.  For  coincident  with 
his  appointment  the  Commission  is  establish- 

ing the  Office  of  the  Chief  Engineer  on  a  higher 
and  apparently  broader  plane.  Effective  April 
3  the  Chief  Engineer,  the  General  Counsel  and 
the  Chief  Accountant  will  serve  as  "the  top- 
level  advisors  and  representatives"  of  the Commission  itself. 

Improbable  though  his  37  years  would  make 
it  seem,  Curtis  Plummer  has  been  associated 
affirmatively  with  broadcasting  almost  from 
the  time  of  its  beginning.  With  assists  from 
his  father  he  built  his  first  radio  receivers  at 
age  8.  Their  crackling  reproduction  of  the 
weather  reports  of  WGI  Medford-Hillside, 
Mass.,  and  the  more  varied  programs  of  KDKA 
Pittsburgh  was  proof  enough  of  their  utility. 

Practicing  broadcasters  can  take  encourage- 
ment from  the  fact  that  the  new  Chief  Engi- 
neer has  also  worked  broadcast  transmitters 

for  a  living.  His  decision  to  give  it  up  as  "too 
dull"  may  be  charged  off  to  the  times  in  which 
he  worked,  when  there  were  less  than  900  sta- 

tions and  the  directional  antenna  had  just  be- 
gun to  enliven — and  enslave — the  profession. 

He  also  is  credited  with  an  encouraging  but 
bureaucratically  rare  disaffection  for  red  tape 
in  his  dealings  with  licensees  and  applicants. 

Colleagues  say  his  direction  of  the  Engineer- 
ing Bureau's  Television  Broadcast  Division, 

which  he  has  headed  since  it  was  established 
in  1945,  counted  at  least  as  much  as  his  engi- 

neering know-how  in  FCC's  decision  to  make him  Chief  Engineer. 
"He's  kept  it  running  like  a  happy  family," 

one  FCC  official  reports.  As  Chief  Engineer 
he  will  have  a  substantially  bigger  family  to run  happily. 

Curtis  Blood  Plummer  was  born  Aug.  15, 
1912,  in  Boston,  Mass.,  but  until  recently  it 
took  two  "birth"  certificates  to  link  the  name 
with  the  birthplace  and  birthdate.  He  is  the 
son  of  Richard  and  Alice  Blood  and  was  chris- 

tened Curtis  Roberts  Blood.  In  1924,  upon 
the  death  of  his  father,  he  was  adopted  by 
J.  W.  and  Flora  Plummer,  relatives,  of  Alfred, 
Me.,  and  took  his  present  name.  A  1946  gen- 

eral law  of  the  Massachusetts  Legislature  cut 
his  birth-certificate  problem  back  to  par. 

"Curt"  Plummer  can  attribute  his  early 
(Continued  on  page  M) 
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FOR  THi  8-
 

AND  9~  TIMES! 

•  1st  Award  — to  Station  WOV 

for  the  8th  time  for 

PUBLIC  SERVICE  PROMOTION 

•  2nd  Award  — the  9th  Billboard 

Citation  for  SALES  and 

AUDIENCE -SALES  PROMOTION 

•  In  the  1 2th  National  Competition 

conducted  annually  by  BILLBOARD 

for  Non-Network  Stations  in  the 

5000-20,000  Watts  Group. 

I 

NEW 
YORK

 

JOHN  E.  PEARSON  COMPANY,  National  Representatives 

RALPH  N.  WEIL,  General  Manager    •    ARNOLD  HARTLEY,  Program  Director   •   ANNE  C.  BALDWIN,  Director  Press  Relations 
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ABO  LOAN 

May  Borrow  $2.5  Million 

ABC  ANNOUNCED  last  week  it 
had  negotiated  with  the  New  York 
Trust  Co.  a  loan  agreement  under 
which  the  network  may  borrow  up 
to  $2.5  million  in  the  next  year. 
Any  loan  taken  out  under  the 

agreement  will  have  a  maturity  of 
five  years. 

The  purpose  of  entering  into  the 
agreement  was  to  provide  the  net- 

work with  a  total  reservoir  of  bor- 
rowing power  of  $2.5  million 

against  which  loans  could  readily 
be  obtained  "to  take  full  advantage 
of  all  favorable  opportunities  as 
quickly  as  they  may  present  them- 

selves," according  to  Robert  E. 
Kintner,  ABC  president. 

KVOE  Santa  Ana,  Calif.,  moves  to 
larger  offices  and  studios  at  105  E. 
Fifth  St. 

ALAN  C.  TINDAL,  formerly  with commercial  department  of  WSPR 
Spring-neld.  M-ss..  elected  station 

manager.  KRISTIAN  SOLBERG,  with 
treasuier's  office  for  past  three  years, 
ramed  assista  t  treasurer.  Both 
elected  to  board  of  directors  of 
WSPR  Inc. 
WILLIAM  S.  PALEY,  chairman  of  the 
board  of  CBS,  elected  a  trustee  of 
Columbia  U.,  Nev/  York.  He  will  be 
part  of  group  of  trustees  which  over- 

sees administration  of  university. 
MORT  WERNER,  manager  of  KVEN 
Ventura,  Calif.,  named  member  of 
Radio  Pioneers  Club. 
IRWIN  ROSTEN,  former  television 
editor  of  Radio  Daily,  joins  DuMont 

television  network  as  administrative 
staff  assistant. 
HARRISON  DUNHAM,  manager  of 
KTTV  (TV)  Los  Angeles  named 
Southern  California  Broadcasters' 
Assn.  representative  on  Los  Angeles 
Chamber  of  Commerce  Television  Com- 
mittee. 

ALBERT  ALBINGER,  general  man- 
ager of  WCOL-AM-FM  Columbus, 

Ohio,  elected  state  radio  chairman  of 
Savings  Bonds  Div. 
DR.  PETER  C.  GOLDMARK,  director 
of  engineering  research  and  develop- 

ment of  CBS,  appointed  visiting  pro- 
fessor of  medical  electronics  in  School 

of  Medicine  of  U.  of  Pennsylvania.  Dr. 
Goldmark  last  year  supervised  instal- 

lation and  operation  of  first  color  tele- 
vision apparatus  ever  used  to  telecast 

surgical  operations. 
DONALD  W.  THORNBURGH,  presi- 

dent of  WCAU  Inc.,  Philadelphia, 
elected  member  of  national  board  of 
directors  of  Big  Brothers  of  America. 
HAROLD  CRITTENDEN,  manager  of 
CKCK  Regina,  re-elected  president  of 
Regina  Chamber  of  Commerce  for 
1950-.51. 
BRUCE  HARTLEY-,  president  of 
KBRO  Bremerton,  Wash.,  and  Lillian 
Strnard  have  announced  their  mar- riage. 

MAC  McCALL,  manager  of  WWPF 
Palatka,  Fla.,  is  the  father  of  a  boy. 

NAB  DUES 

Howe,  Tackley  Give  Views 

"MOST  local  stations  do  not  know 
how  to  use  their  own  trade  associa- 

tion," James  L.  Howe,  president  of 
WCTC  New  Brunswick,  N.  J.,  de- 

clared last  week  in  an  open  letter 
to  the  industry. 

The  Howe  letter  was  written  as 
an  answer  to  charges  by  WQQW 

Washington  that  NAB's  services 
aren't  worth  the  increased  dues  to 
be  charged  April  1  [Broadcasting, March  20,  6]. 

Taking  the  other  side  in  the  con- 
troversy over  the  dues  increase 

voted  in  February  by  the  board  was 
Mitchell  C.  Tackley,  production 
manager  of  WICY  Malone,  N.  Y. 
Mr.  Tackley  feels  the  dues  are 
"prohibitively  high"  for  smaller 
stations  and  adds  that  NAB  has 
acted  "without  doing  anything  to 
curtail  their  own  operating  ex- 

penses. 
"It  is  no  secret  that  many  sta- 

tions have  felt  for  a  long  time  that 
NAB  was  not  doing  the  kind  of  a 
job  we  small  station  broadcasters 
need,"  Mr.  Tackley  wrote.  "When 
BAB  came  along,  we  felt  that  at 
last  a  step  was  being  made  in  the 
right  direction.  However,  as  much 
as  we  feel  that  we  would  like  to 
be  a  part  of  NAB,  our  position  will 
be  untenable  when  the  April  1  dues 
policy  goes  into  effect.  As  you 
suggested  in  your  editorial  of  Feb. 
27  we  are  staying  with  NAB 
through  April  with  the  sincere  hope 
that  something  will  be  done  by  that 

august  body." Last  Year's  Cost 
Mr.  Howe  recalled  that  last  year 

NAB  cost  the  station  $625.75,  in- 
cluding dues,  BAB  strip  film, 

"Lightning  That  Talks,"  and  BAB 
direct  mail.  "I  am  satisfied  that 

we  got  our  money's  worth,'  he  said. He  praised  NAB  sales  aids,  legal 
assistance,  labor  relations  and 
pointed  to  such  intangibles  as  the 
protection  of  private  broadcasting, 
the  New  Mexico  tax  fight  and  other 
benefits. 

"We  certainly  aren't  going  to 
meet  the  cry  'of  NAB  being  for 
b-gger  broadcasters'  by  resigning 
from  NAB  and  sulking  in  our 

tents,"  Mr.  Howe  said.  "Such  ac- 
tions merely  leave  fewer  small  sta- 
tion operators  to  carry  the  bur- 

den." 

1950  Broadcasting-NAB  golf  tournament 

  ua'tll  be  heid  April  16  at  the  famous   

TAM  O'SHANTER  COUNTRY  CLUB 

View  of  Tarn  O'Shanter,  looking  toward  the  club  house. 

Thanks  to  George  May,  NAB  golfers  will  have  the  opportunity  to  play  on  the  world 

famous  TAM  O'SHANTER  course,  scene  cf  the  country's  outstanding  golf  tourna- 
ments.   The  date  is  Sunday,  April  16. 

ERGADCASTING-Te^ecas^m^  will  award  silver  cups  to  the  low  gross 
and  low  net  winners.  The  usual  blind  bogey  handicaps  will  apply, 

giving  everyone  an  equal  chance  to  win  the  trophies.  Tee-off  time 
9  :30  a.m.  Free  buses  will  leave  the  Stevens  Hotel  at  8  :45.  Please 

send  in  your  reservation  today.    Use  the  coupon  below. 
George  May 

BnOAOCASTING-T  elecastinff 
870  National  Press  Bldg. 
Washington  16,  D.  C. 

ATTENTION:  GOLF  COMMITTEE 

Enter  me  in  the  Broadcasting-NAB  Golf  Tournament  April  16. 

Name   ; : .".  

Company 
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Respects 
(Continued  from  page  38) 

affinity  for  radio  to  both  his  father 
and  his  foster  father.  His  father, 
who  worked  days  as  a  New  Eng- 

land Telephone  &  Telegraph  Co. 
engineer  and  nights  as  a  radio  ex- 

perimenter, helped  him  with  his 
first  radio  sets,  which  he  built  for 
neighbors    in    Winchester,  Mass.. 

I  where  the  Bloods  were  then  living. 

'\.  His  foster  father,  an  automobile 
'  dealer  who  also  sold  ihe  rirst  com- 

mercial model  radio  receivers  avail- 
.  able  in  Alfred,  encouraged  the  boy 
to  develop  his  talents. 

After   earning   high-school  pin 
: ,  money  with  a  radio  repair  shop  in 
!  his  foster  father's  garage  and  ap- 
;  pliance  shop,  young  Plummer  en- 

tered Hebron  Academy  at  Hebron, 

\  Me.,  a  preparatory  school.  Radio 
sets  were  forbidden  to  students, 
but  he  built  them  for  faculty  mem- 

bers and  thereby  made  sure  he 
would  have  one  available  for  his 

i  own  use. 
I      In  college  —  U.  of  Maine  —  he 
wanted  to  take  several  engineering 

j  courses  but  found  this  impossible. 
I  He  did  the  next  best  thing,  con- 

centrating on  electrical  engineer- 
\  ing  and  putting  secondary  empha- 
i  sis  on  mechanical.    His  major  was 
1  in  radio  and  electronics,  and  he 
,  made  the  pleasing  discovery  that 
I  there    are    scientific    reasons  for 
I  some  of  the  effects  he  had  been 

,  noticing  for  years  in  his  work  re- 
pairing and  building  receivers. 

,  Exceptional  Memory 
i      Before  he  received  his  Bachelor 

of  Science  Degree  in  electrical  en- 
/  gineering  in  1935,  Mr.  Plummer 
'  became  a  "ham" — a  hobby  he  has 
;  indulged   sporadically  ever  since, 

j    As  a  student  he  also  won  notoriety 
I  for    his    memory.     Among  other 
things,  he  memorized  all  the  electri- 

cal characteristics  of  all  the  re- 

,  ceiving  tubes  in  the  "Tube  Book." 
'      "It  was  much  easier  than  look- 
I  ing  the  stuff  up,"  he  explains, 
j      "Curt"  Plummer  got  his  first  job 
in  late  1935  with  WHEB  Ports- 

I  mouth,  then  owned  by  the  Chris- 
tian Adventist  Church.    He  was  a 

combination  man,  the  combination 
being  just  broad  enough  to  include 

!  whatever  job  needed  doing  then. 
Dropped  from  the  staff  because 

of  the  short  hours  of  winter,  he 
moved  in  1936  to  the  Radio  Recep- 

tor Co.,  New  York.    By  mid-1937 
I  he  had  concluded  there  were  too 
!  many  ups  and  downs  in  aviation 
i(  radio  and  manufacturing,  and  left 

Radio  Receptor  to  set  up'  a  re- 
'     ceiver  sales  and  electrical  contract- 

■  '  ing  business  in  his  home  town.  This 
•  :  he  gave  up  when  he  found  the  vol- 
I   I  ume  of  business  too  small. 
'  In  early  1938  Mr.  Plummer  went 
■  I  to  work  installing  WGAN  Port- 
'  I  land.  The  transmitter  installation 
'  |i  ~was   completed  weeks  before  the 

}  studio,  with  the  result  that  he  was 

'  '  called  upon  to  set  up  a  "quickie" I  studio  in  the  transmitter  building. 
\  He  finished  this  assignment  in  a 
r  I'-few  hours,  incidentally  winding  up 
•  |.  with  what  he  recalls  as  "the  best 

acoustics  job"  he's  seen. 
'  '      "I  wonder  if  I  could  repeat  the 

accident,"  he  muses. 

After  a  year  with  WGAN  he  de- 
cided he  didn't  want  to  be  a  push- 

button operator  and  started  taking 
Civil  Service  examinations  in 
search  of  something  more  to  his 
liking.  He  "hit"  with  an  applica- 

tion for  appointment  as  an  FCC 
inspector.  His  notification  came 
while  he  was  doing  a  remote  pickup 
of  a  dance  band,  and  he  left  WGAN 
at  the  end  of  the  broadcast. 

The  following  Monday — that  was 
in  July  1940 — Mr.  Plummer  re- 

ported for  FCC  work  in  Boston. 
He  was  first  assigned  to  intelli- 

gence work,  then  was  given  the  job 
of  installing  sub-monitoring  sta- 

tions for  the  old  Radio  Intelligence 
Division.  In  January  1941  he  was 
reassigned  to  Boston,  where  he 
helped  move  the  monitoring  sta- 

tion from  Hingham  to  the  new 
Millis  plant. 

"Those  were  the  best  working 
hours  I've  ever  had,"  he  recalls. 

"Worked  from  4  p.m.  till  midnight 
five  days  a  week,  with  four  hours 

extra  on  Saturdays." 
He  soon  tired  of  the  routine,  how- 

ever, and  applied  for  transfer  to 
Washington.  Upon  his  arrival 
there  in  August  1941  he  was  as- 

signed to  the  Standard  Broadcast 
Division.  With  the  outbreak  of  war 
in  December,  he  was  assigned  to 
Voice  of  America  problems  and, 
in  1944,  was  named  assistant  chief 
of  FCC's  Non-Standa  d  Broadcast 
Section  of  Engineering  in  addition 
to  his  chores  for  the  Voice. 

When  the  TV  Division  was  cre- 
ated in  1945  he  was  named  acting 

chief,  taking  the  Voice  duties 
along  with  him.  In  1946  he  was 
named  chief  of  the  division.  Since 
then  the  Voice  —  international 
broadcasting — has  occupied  fully 
half  his  time. 

He  has  represented  the  U.  S.  at 
three  international  high-frequency 

broadcasting  conferences — Atlantic 
City  in  1947,  Geneva  1948,  and 
Mexico  City  1949. 

In  1944  Mr.  Plummer  was  mar- 
ried to  Miss  Helen  Hale,  a  native 

of  Boston  who  had  spent  almost  all 
of  her  pre-college  years  in  China 
with  her  parents,  who  were  mis- 

sionaries. When  his  dinner-table 
conversation  becomes  overloaded 
with  kilowatts  and  tropospheric  in- 

terference, she  can  return  the  com- 
pliment in  Mandarin  Chinese.  They 

have  one  son,  Lee  Curtis,  aged  2. 
Mr.  Plummer  is  a  member  of  the 

American  Institute  of  Electrical 
Engineers  and  a  senior  member  of 
Institute  of  Radio  Engineers.  He 
has  a  cottage  in  Maine — and  a  boat 
to  go  with  it — where  the  Plummers 
spend  their  summer  vacations.  Be- 

tween times,  he  moves  from  one 

hobby  to  another — currently  it's  a study  of  economic  treatises  and 

cycles. 

Ut  Wl  BW 

focus  uoul*  Selling 
KANSA 

FOCUS  on  your 

CITY  market! 

It's  Topeka — a  21  county  mar- 
ket, according  to  the  Audit 

Bureau  of  Circulation,  Topeka 
has  23 /r  of  the  state's  effective  buying  power 
and  22%  of  all  Kansas  families.  WIBW  is  the 
preferred  station  in  this  market.  It  has  three  times 
more  listeners  than  all  other  Topeka  stations 

combined* *  Kansas  Radio  Audience  1949 

For  the  CITY  market  \ 

For  the  FARM  market  ( 

on  your 

FARM  market! 

A  glance  at  Consumer  Markets, 

1949,  will  show  that  WIBW's farm  market  is  made  up  en- 
tirely of  families  on  farms  and  in  agricultural 

communities.  In  this  rich  market,  WIBW  has 
ten  times  more  listeners  than  all  other  Topeka 
stations  combined. 

ALL  YOU  NEED  IS  WIBW! 

B  W 

rr 
SERVING  AND  SELLING 

''THE  MAGIC  CIRCLE" 

WIBW  •  TOPEKA,  KANSAS  .  WIBW-FM 

Rep:     CAPPER  PUBLICATIONS,  INC.  •  BEN  LUDY,  Gen.  Mgr.  •  WIBW  •  KCKN 
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FTC  HIT 

Court  Modifies  Negative  Ad 

Statement  Requirement 

FEDERAL  TRADE  COMMISSION  received  two  setbacks  last  week 
when  the  U.  S.  Court  of  Appeals  for  the  District  of  Columbia  modified  one 
FTC  order  and  the  Food  &  Drug  Administration  failed  to  support  part 
of  the  charges  against  two  manufacturers  of  antihistamine  cold  drugs. 
In  the  first  case,  which  legal 

observers  feel  could  have  placed 
widespread  restrictions  on  radio, 
television  and  other  advertising 
media,  FTC  had  attempted  to  re- 

quire Alberty's  Food  Products  Co. 
not  only  to  state  fully  the  limits 
of  benefits  to  be  derived  from  use 
of  its  Oxorin  Tablets  but  also  to 
call  attention  to  what  the  product 
will  not  do. 

Neither  the  appeals  court  nor 

Alberty's  Products  Co.  denied 
FTC's  contention  that  the  firm 
should  limit  its  claims  of  beneficial 

eff'ect  to  the  causes  for  which  the 
product  is  helpful — in  the  case  of 
Oxorin  Tablets,  simple  iron-de- 

ficiency anemia — but  the  court  said 
FTC  was  overstepping  its  powers 
when  it  required  an  advertiser  to 
include  additional  negative  state- 

ments regarding  his  product. 

Cites  Extensive  Scope 

Pointing  out  the  ends  to  which 
these  limitations  could  have  been 
extended,  Judge  E.  Barrett  Petty- 
man  wrote  in  the  majority  opinion : 
Almost  every  advertisement  of  a 

food,  drug  or  drink,  no  matter  how 
accurately  described  and  carefully 
limited  in  its  claims,  would  fall 
within  the  scope  of  the  rule  here 
sought  to  be  established  .  .  . 

If  it  [FTC]  has  this  power,  it  could, 
if  it  chose,  require  an  advertiser  of  a 
breakfast  food  rich  in  iron  to  state 
not  only  that  the  food  is  good  for 
those  deficient  in  iron  but  also  that 
iron  deficiency  is  less  frequent  than 
other  ills  and  that  for  these  others 
the  advertised  food  is  valueless.  .  .  . 
Such  power  seems  to  us  to  be  no  less 
than  the  power  to  control  the  market- 

ing of  all  such  products,  because,  if 
particular  advertisers,  selected  by  the 
commission,  can  be  required  not  only 
to  state  accurately  the  limited  bene- 

fits of  their  products  but  also  to  call 
attention  to  what  the  products  will 
not  do,  the  effect  on  marketing  is 
clear  enough. 

In  commenting  on  charges 
against  another   Alberty  product. 

the  court  majority  ruled  that  the 
firm  did  not  have  to  tell  the  public 
that  the  claims  made  for  its  Phos- 
pho  B  are  made  under  the  princi- 

ples of  the  homeopathic  school  of 
medicine. 

In  the  second  case  FTC  last  Mon- 
day charged  Bristol-Myers  Co.  and 

Anahist  Co.  Inc.  with  using  false 
and  misleading  advertising  in  sell- 

ing Their  antihistamine  cold  prod- 
ucts. The  companies  are  charged 

with  misrepresenting  the  thera- 
peutic properties  and  effectiveness 

of  their  products  in  treating  and 

preventing  common  colds.  FTC's 
complaint  also  contends  the  firm's 
advertising  is  "deceptive"  in  re- 

gard to  the  safety  of  the  products 

and  that  they  "may  be  unsafe  and 
produce  injury  or  harm  to  the 

user." 
The  charges  are  directed  against 

Brisrtol-Myers'  Resistabs  and  Ana- 
hist Co.'s  Anahist. 

It  was  in  regard  to  the  "safety" 
of  the  products  that  the  Food  & 
Drug  Administration  entered  the 
picture.  Associate  Commissioner 
George  P.  Larrick,  in  a  statement, 
said  that  despite  contentions  of 
FTC  his  agency  has  obtained  no 
evidence  that  the  two  products  are 
dangerous  when  taken  according 
to  label  directions. 

Deny  Charges 
Both  companies  denied  the 

charges. 
Robert  R.  Brown,  vice  president 

and  general  manager  of  Bristol- 
Myers,  said  the  "allegations — and 
they  are  purely  allegations — are 
completely  erroneous  and  at  vari- 

ance from  the  true  facts.  All  ad- 
vertising of  Resistab  has  been 

based  upon  clinical  and  scientific 

investigation." 
On  behalf  of  Anahist  Co.,  Stan- 

ley Lasdon,  executive  vice  presi- 
dent, said  "every  advertising  claim 

heavy  with  cows? 

The  critters  just  add,  multiply  and  divide  .  .  . 
30,000  of  'em  in  the  KGVO-CBS  Missoula  area 
divide  a  cool  $6  million.  Now  add  55,000  farms 
and  ranches  worth  $450  million.  Consider  all 
Montana's  seven  major  industries  (diversification 
means  sales  stability)  and  you  find  retail  sales 
totalling  over  $100  million.  (1948). 
you  want  sales  in  Montana,  the  Mosby  stations  SELL 

7^  7^04^  Seatc(ued 

KGvo-Knnp S  KW  DAY— I  KW  NITE 
MISSOULA 

ANACONDA  BUTTE 
250  KW 

iunfin^m  o  n  T  A  n  A I  NOT  ONC.  BUT  SlVtN  MAJOR  INOUSTRICS 

WJER 

NEW  TRANSMITTER  and  studio  building  housing  WJER  Dover,  Ohio,  had 
Its  formal  opening  and  open  house  on  March  4  with  1,020  visitors  signing 
the  guest  book.  Building  was  designed  by  WKJF  (FM)  Pittsburgh  General 
Manager  Charles  E.  Dewey  Jr.  WJER,  licensed  to  Mrs.  H.  C.  Greer,  operates 

on  1450  kc  unl.  with  250  w.    Frank  Shaffer  Is  manager. 

we  have  made  is  backed  by  clinical 
evidence.  .  .  .  Anahist  does  not 
claim  to  destroy  the  cold  virus.  It 
is  directed  only  to  the  relief  of  the 

cold  symptoms." Both  firms  have  20  days  in  which 
to  answer  the  FTC  complaints. 

ADWOMEN  MEET 

AFA  Session  April  7-2 

THEME  of  the  Eastern  Confer- 
ence of  Advertising  Federation  of 

America  Women's  Advertising 
Clubs,  to  be  held  April  1-2  at  the 
Sheraton-Belvedere  Hotel,  Balti- 

more, Md.,  is  "Advertising  Steps 

Out!" 

Saturday  morning  speakers  at  a 
panel  moderated  by  Richard  W. 
Darrow,  Glenn  L.  Martin  Co.  direc- 

tor of  public  relations,  include: 
Lloyd  E.  Partain,  manager,  com- 

mercial research  division,  Curtis 
Publishing  Co.,  Philadelphia ; 
Henry  J.  Kaufman,  president, 
Henry  J.  Kaufman  &  Assoc., 
Washington;  Frederick  J.  Bell, 
deputy  director  of  human  relations, 
McCormick  &  Co.,  Baltimore.  In 
the  afternoon  Elon  G.  Borton,  AFA 
president,  will  speak,  and  Helen 
Carroll  Corathers,  AFA  vice  presi- 

dent, will  preside.  Later  Mrs. 
Corathers  will  moderate  at  an  open 
forum  on  club  problems. 

Evening  events  feature  a  cock- 
tail hour  and  dinner  at  which  John 

H.  L.  Trautfelter,  vice  president 
and  treasurer,  WFBR  Baltimore, 
will  be  toastmaster.  A  special 
event  will  be  WBAL-TV  Balti- 

more's pickup  of  the  clubs'  Parade of  Hats.  WGAN  Portland  and 
WGUY  Bangor,  Gannett  stations 
in  Maine,  are  among  sponsors  of 
dinner  music.  Sunday  activities 
include  a  talk  by  Edythe  Fern  Mel- 

rose, of  The  House  of  Charm  pro- 
gram of  WXYZ-TV  Detroit  and 

president  of  the  Women's  Adver- tising Club  of  Detroit.  Other 
speakers  are  Marshall  Trippe,  ad- 

vertising director,  Baltimore  News- 
Post;  Betty  Hamburger,  promotion 
manager  of  a  retail  men's  clothing 
store,  Baltimore,  and  Katherine 
Mahool,  president,  Mahool  Adver- 

tising, Baltimore. 

BULLETIN  from  Rinehart  &  Co.,  New 
York,  announces  three  books  concern- 

ing radio  and  television  writing,  act- 
ing and  production,  are  on  its  list. 

AFA  CONVENTION 

List  Additional  Speakers 

ADDITIONAL  speakers  for  the 
46th  annual  convention  of  the  Ad- 

vertising Federation  of  America, 
to  be  held  May  31-June  2  at  De- 

troit's Statler  Hotel,  were  an- 
nounced jointly  last  week  by  Elliott 

Shumaker,  convention  general 
chairman  and  general  advertising 
manager,  Detroit  Free  Press,  and 
Elon  G.  Borton,  president  and  gen- 

eral manager  of  the  federation. 
Added  speakers  include: 
James  M.  Mead,  member  of  the  Fed- eral Trade  Commission:  H.  M.  McCoy, 

director.  Office  of  Domestic  Commerce, 
U.  S.  Dept.  of  Commerce;  Wesley  I. 
Nunn.  advertising  manager,  Standard 
Oil  Co.  of  Indiana;  W.  Parlin  Lillard, 
sales  promotion  manager.  General 
Foods  Corp.,  and  Bernard  Dolan,  ad- vertising manager,  Peter  Frasse  Co.; 
president  of  the  National  Industrial 
Advertisers  Assn.,  and  Walter  Weir, 
president  of  Walter  Weir  Inc.,  New 
York. 
Other  speakers,  previously  an- 

nounced, include: 
Eric  Johnston,  president,  Motion 

Picture  Assn.  of  America;  W.  Paul 
Jones,  president  and  general  manager. 
Serve!  Inc.;  Fairfax  M.  Cone,  chair- man, Foote,  Cone  &  Belding,  Chicago, 
and  Federation  board  member;  L.  B. 
Sappington,  vice  president  in  charge  of merchandising  and  advertising,  J.  L. 
Hudson  Co.,  Detroit;  Edwin  N.  Mayer 
Jr.,  president,  James  Gray  Inc.,  New 
York,  a  past  president  of  the  Direct Mail  Advertising  Assn.,  and  Harold  S. 
Barnes,  director.  Bureau  of  Advertising, 
American  Newspaper  Publishers  Assn., 
New  York. 

General  theme  of  the  three-day 

program  will  be  "Advertising's 
Responsibilities  in  a  Dynamic  Mar- 

ket." Events  planned  include  pres- 
entation of  the  winners  of  the 

national  high  school  essay  contest 

sponsored  by  the  Federation,  nam- 
ing the  "Advertising  Woman  of  the 

Year,"  announcement  of  elections 
to  the  Advertising  Hall  of  Fame 
and  presentation  of  awards  to  Ad- vertising Clubs. 
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Stanton-Storer  Nuptials 

ANNOUNCEMENT  has  beer 
made  of  the  marriage  March  18 
of  George  B.  Storer  Jr.,  son  of 
George  B.  Storer,  president  oJ 
The  Fort  Industry  Co.,  to  the 
former  Joan  Stanton  of  Birming- 

ham, Ala.  The  ceremony  took  place 
in  Birmingham's  Independent  Pres- 

byterian Church.  Mr.  Storer  Jr.  is 
manager  of  WAGA-TV  Atlanta. 
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Mr.  Smith 

CHARLES  H.  SMITH  joins  sales  de- 
partment of  WCCO  Minneapolis- 

St.  Paul.  He  for- 
merly was  with 

BBDO,  at  whose 
four  western  of- 

fices he  had  been 
radio  and  television 
counsel  since  June 
1948.  He  joined 
CBS  New  York  in 
1939  as  assistant  to 
Frank  Stanton, 
then  research  chief 
for  network.  Mr. 
Smith  became  su- 

pervisor of  research 
for  CBS  owned  sta- 

tions and  was  market  research  coun- 
sel for  network  sales  when  he  left  to 

join  BBDO. 

WILLIAM    C.    O'DONNELL,    new  to 
radio,  joins  sales  staff  of  KXOK-FM, 
Transit  Radio  station  in  St.  Louis. 

KSAN  San  Francisco  appoints  West- 
ern Radio  Sales,  Hollywood,  as  West 

Coast  station  representative. 
FEN  JOB  joins  CKEY  Toronto  as 
salesman,  not  commercial  manager 
[Broadcasting,  March  6].  Commercial 
manager  of  CKEY  is  JACK  TURRALL. 

FRANK  ATLASS  joins  WBBM  Chi- 
cago local  sales  staff  after  working 

at  the  Chicago  Daily  News. 

VERNE  W.  BEHNKE,  formerly  with 
Video  Varieties  Corp.,  joins  CBS-TV 
film  syndication  department  as  sales 
representative.  He  will  service  TV 
stations  in  promotion  of  local  sale  of 
CBS-TV  syndicated  film  packages.  He 
has  been  active  in  production  and  sale 
of  live  and  film  TV  programs. 
CKCR  Kitchener,  Ont.,  appoints  Adam 
J.  Young  Jr.  Inc.,  New  York,  as  U.  S. 
representative. 

RICHARD  ROTHLIN,  formerly  with 
Western  Beet  Sugar  Producers  Corp., 
San  Francisco,  joins  sales  staff  of 
KRON-TV  same  city. 
WILLIAM  ENSIGN,  eastern  sales 
manager  of  Transit  Radio,  New  York, 
to  join  ABC  network  sales  department 
as  account  executive,  effective  April  3. 

H-R  REPRESENTATIVES  Inc.,  newly 
organized  station  representative  firm, 
appointed  by  WROK  Rockford,  111.,  to 
represent  station,  effective  today, 
March  27. 

CKLD  Thetford  Mines,  Que.,  and 
CKVM  Ville-Marie,  Que.,  appoint  Jos. 
A.  Hardy  &  Co.  Ltd.,  Montreal,  as 
exclusive  representative. 
JACK  MEDER,  new  to  radio,  joins 
sales  staff  of  WIS  Columbia,-  S.  C. 
NATIONAL     BROADCAST  SALES, 
Toronto  and  Montreal,  station  rep- 

resentative firm,  admitted  as  associate 
member  in  Canadian  Assn.  of  Broad- 
casters. 

RAYMOND  TAYLOR,  formerly  traffic 
manager  and  supervisor  of  announcers 
at  WGN  Chicago,  transfers  to  station's sales  staff. 

JOHN  A.  SERRAO,  manager  of  net- 
work sales  service,  CBS  Hollywood,  is 

on  eight-day  trip  to  New  York  and 
Chicago  in  connection  with  taping  of 
Bing  Crosby  shows  in  those  cities. 
He  returns  March  30. 

RADIO  REPRESENTATIVES  Inc.  ap- 
pointed exclusive  national  represent- 

ative for  Ottaway  stations,  WENE 
Binghamton-Endicott,  N.  Y.;  WDOS 
Oneonta,  N.  Y.,  and  WVPO  Strouds- 
burg.  Representation  is  effective  im- mediately. 

WDTV  (TV)  Pittsburgh  will  release 
rate  card  No.  4  on  May  1. 

WILLIAM  PARKER  SEDGWICK  3d, 
television  promotion  manager  for 
Edward  Petry  &  Co.,  and  Ann  Mc- 
Crery  Williams  have  announced  their 
marriage. 

KING  MITCHELL,  account  executive 
at  KOMO  Seattle,  is  the  father  of  a 

girl. 

TR  ADDS  TRENTON 
WTOA(FM)  Feeds  Transifcasts 
ADDITION  of  Trenton,  N.  J.,  to 
the  list  of  cities  whose  transit  sys- 

tems provide  programs  to  passen- 
gers riding  city  busses,  was  an- 

nounced last  week  by  Transit  Ra- 
dio Inc.,  Cincinnati.  Programming 

will  be  provided  by  WTOA(PM) 
Trenton.  According  to  R.  C.  Cris- 
ler,  executive  vice  president  of 
Transit  Radio,  Trenton  is  the  22d 
community  now  having  the  serv- ice. 

Contracts  for  the  service  were 
completed  by  Thomas  Kerney,  pub- 

lisher of  the  Trenton  Times  which 
operates  WTOA,  and  Rankin 
Johnson,  representing  the  Trenton 
Transit  Co.,  it  was  announced. 
Transit  Radio  said  five  receiving 
units  are  now  installed  and  will 
operate  for  a  period  of  30  days, 
after  which,  if  both  sides  are  sat- 

isfied, the  agreement  becomes  per- 
manent for  a  five-year  term.  The 

Trenton  Transit  Co.  operates  a  to- 

Berlin's  Scorcher 
NEWSCAST  on  WMOU 
Berlin,  N.  H.,  on  March  19, 
designed  to  make  citizens 
aware  of  fire  danger,  not 

only  succeeded  but  also  near- 
ly disrupted  daily  life  in  the 

area.  For  a  realistic  seven 

minutes,  the  radio  show  de- picted a  forest  first  raging 
out  of  control  in  the  eastern 

half  of  Coos  County.  "Evac- 
uation orders"  given  on  the 

program  to  Berlin  residents 
were  carried  out  by  nervous 
mothers.  Boy  Scouts  offered 
aid  at  Fire  Dept.  stations; 
WMOU  was  swamped  with 
more  than  100  telephone  calls, 
and  the  road  north  of  Berlin 
was  jammed  some  30  miles with  traffic. 

tal  of  179  vehicles  and  it  is  ex- 
pected that  150  of  them  will  be 

equipped  in  the  near  future,  Transit 
Radio  officials  added. 

In  Buffalo  you  can  gojiaces  fast  with  WGR 

^  "AND  ITS  HIGHER-THAN-EVER 

HOOPER  RATINGS 

Leo  J.  ("Fitz")  Fitzpatrick 
I.  R.  ("Ike")  Lounsberry 

RAND  BUILDING/  BUFFALO  3,  N.  Y. 

Nafional  Representatives:  Free  &  Peters,  Inc 
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WHEN  flying  saucer  allegedly flown  by  midget  was  reported 
sighted  in  Mexico,  Alvin  Perl- 

mutter,  promotion  manager  of  WEOK 
Poughkeepsie,  N.  Y.,  had  an  idea.  One 
thousand  "teaser"  cardboard  saucers 
were  thrown  from  an  airplane  at  9 
a.m.  one  Saturday  morning,  bearing 
statement,  "Greetings  From  Mars." 
Front  page  publicity  was  given  sauc- 

ers that  afternoon.  At  3  p.m.,  two 
more  airplanes  dropped  4,000  more 
discs  on  city.  Midget  dressed  in  Mars 
costume  spread  discs  from  car  win- 

dow in  town.  Discs  promoted  45  rpm 
records,  saying  they  were  "out  of  this 
world."  Each  saucer  bore  one  of 
WEOK's  call  letters,  and  station  an- 

nounced that  first  75  persons  bring- 
ing in  discs  with  all  letters  would  re- 

ceive prizes.  Remote  unit  from  sta- 
tion was  set  up  in  town  to  interview 

citizens  about  "visit  from  Mars." 

Farm  Hour  Brochure 

LATEST  promotion  of  WRAK  Wil- 
liamsport,  Pa.,  describing  WRAK  Farm 
Hour  is  brochure  mailed  to  9,000  rural 
homes  in  Lycoming  and  surrounding 
counties  in  north  central  section  of 
Keystone  State.  Brochure  serves  as 
introduction  to  WRAK's  farm  director 
and  to  all  special  guests  on  program. 
Complete  schedule  also  is  included  for 
benefit  of  farm  folks  who  cannot  tune 
in  for  entire  hour.  Last  page  is  de- 

voted to  NBC  shows  to  be  heard  on 
WRAK-AM-FM. 

Radio  Students  Operate  KILO 

RADIO  students  and  staff'  members  of 
KFJM  U.  of  North  Dakota  outlet  were 
given  opportunity  to  completely  operate 
KILO  Grand  Forks,  N.  D.,  commercial 
station  for  two  days  recently.  Some 
15  students  took  part  in  training  pro- 

J^tomotion 

gram  with  one  regular  member  of 
KILO  staff  on  duty  to  give  help  and 
offer  suggestions.  Duties  assumed 
ranged  from  riding  the  network  sched- 

ule to  preparing  news  broadcasts  and 
children's  programs.  Program  was 
under  supervision  of  Quentin  W. 
Welty,  instructor  in  radio  at  univer- 

sity and   KFJM   faculty  advisor. 
KGO-TV  Mirrors 

EIGHT-by-ten-inch  mirrors  have  been 
sent  to  Bay  Area  radio,  television  and 
newspaper  columnists  by  KGO-TV  San 
Francisco  to  promote  Admiral  Magic 
Mirror  Revue.  Written  on  mirror  in 
white  show  card  paint  is  information 
about  premiere  and  photo  of  show's 
star,  Ruby  Hunter. 

Station  Hails  Growth 

CITING  triple  -  pronged  growth 
achieved  by  50  kw  ABC  affiliate, 
WLAW  Lawrence,  Mass.,  has  launched 
extensive  newspaper  advertising  cam- 

paign. Opening  gun  was  85-inch 
spread  which  featured  chart  and  table 
to  sustain  its  contentions.  Heading 
used  to  stress  major  points  was  "3 
Firsts  in  3  Years" — gains  in  daytime 
audience,  nighttime  audience  and  num- 

ber of  counties  served.  Claims  in  pro- 
motion involve  both  Merrimack  Valley 

market  and  three  counties  of  metro- 
politan   Boston   area.  Advertisement 

PIPE  THE  PITCH!  .  .  . 

DULUTH,  MINN.— "No  'tripe  and  keister'  stuff  .  .  .  it's 
strictly  on  the  legit,"  says  chute-snoot  Otto  Mattick, 
riding  high  on  his  rocketron  tubojet.  "I  ain't  just 
'whistling  Dixie'  when  I  tell  you  that  the  Duluth- 
Superior  Market  is  now  America's  51st  in  Retail 
Food  Sales.  And  you  don't  have  to  take  it  from 
me — it's  a  matter  of  record — that  KDAL  is  the 
market's  No.  1  station."  Greater  coverage!  Even 
more  audience!  That's  the  KDAL  Story  in  the 
nation's  51st  Food  Market.  Why  not  put  KDAL 
to  work  for  you  on  your  next  campaign? 

emphasized  gains  of  101%  in  daytime 
listening,  179%  in  nighttime  listening 
and  108%  in  coverage  and  service,  fig- 

ures being  established  on  comparison 
of  WLAW's  5  kw  operation  in  1946 
and  50  kw  operation  in  1949. 

WDBC  Raises  Coal 
OVER  a  ton  of  coal  was  raised  lump 
by  lump  by  WDBC  Escanaba,  Mich.,  in 
connection  with  the  recent  nationwide 
strike.  Station  offered  to  contribu- 

tors an  autographed  picture  of  Do- 
lores Hart,  "Queen  of  the  North,"  and Al  LaGuire,  WDBC  announcer  and 

disc  .iockey  known  as  "The  Light- 
house Keeper"  in  Upper  Michigan. 

In  three  days,  using  an  original  song, 
"Buddy,  Can  You  Spare  a  Lump,"  as 
a  theme,  the  pair  had  stockpiled  over 
2,000  pounds  of  coal,  with  contribu- 

tions ranging  from  one  lump  on  up. 
Calls,  telegrams,  etc.,  flooded  the  sta- 

tion. As  promotional  campaign,  the 
drive  was  very  successful,  WDBC 
reports. 

Mystery  Contest 
WEEK-long  contest,  conducted  in  con- 

junction with  downtown  movie  show- 
ing of  "The  Third  Man,"  run  by 

WINX  Washington  recently.  Listeners 
to  George  Crawford's  WINX  Varieties 
were  invited  to  enter  contest  by  identi- 

fying mystery  voices  of  Hollywood 
stars  and  writing,  in  25  words  or  less, 
why  "In  Washington,  nearly  everybody 
listens  to  WINX."  Merchandising  gifts 
were  awarded  as  prizes. 

Grocers'  Folder 
LARGE  multi-colored  bulletin  sent  to 
grocers  in  area  of  WEVD  New  York 
urges  them  to  be  prepared  for  large 
purchases  of  Bab-0  or  Glim,  due  to 
premium  offer  aired  on  WEVD's  My Mother  and  I,  daytime  drama.  Offer 
and  show  are  beamed  to  large  Jewish 
market  in  New  York. 

Show  Invitation 
LARGE  card  resembling  screen  and 
surrounding  cabinet  of  television 
machine  is  background  of  invitation 
sent  to  trade  by  Gimbel  Bros.,  Phila- 

delphia. Text  written  on  screen  an- 
nounces party  celebrating  opening  of 

new    Gimbel    Handy    Man  television 

show,  five  days  weekly,  3:30-4  p.m.  on 
WPTZ  (TV)  Philadelphia,  and  party 
celebrating  beginning  of  third  year 
of  Handy  Man  show  with  Jack 
Creamer.  Dial  on  cabinet  surrounding 
screen  is  tuned  to  Channel  3,  WPTZ's 

spot. Personnel 

A.  RICHARD  ROBERTSON,  formerly' member  of  public  relations  staff  of  U. 
of  Utah,  appointed  assisf^nt  in  pro- motion and  merchandising  department 
of  KSL  Salt  Lake  City. 

LARRY  WHITNEY,  formerly  of  con- 
tinuity acceptance  staff  of  WGN  Chi- 

cago, joins  public  relations  staff  of station. 

THOMAS  N.  DWAlSr  appointed  direc- 
tor of  national  advertising  for  CJCJ 

Calgary,  and  opens  office  at  Toronto. 
DONALD  GETZ,  of  WGN  Chicago 
sales  promotion  department,  is  father 
of  a  girl,  Carolyn. 

PROMOTION  IDEAS 

Book  Gives  648  Capsules 

PRINTERS'  INK  SALES  PROMOTION 
IDEA  BOOK.  New  York:  Funk  & 
Wagnalls  Co.,  340  pp.  $5. 
MANUFACTURERS  of  goods,  or 
those  who  promote  or  help  others 
merchandise  goods,  will  find  in 
this  volume  648  capsule  ideas  fur- 

nishing data  and  suggestions  for 
use  in  promoting  sales  and  stimu- 

lating business  for  years  to  come. 

The  second  in  Printer's'  Ink's "Idea  Book"  series,  this  new  book 
gives  one  the  benefit  of  the  com- 

bined merchandising  and  selling 

experience  of  the  publication's  edi- tors and  contributors. 

Material,  chosen  from  Printers' Ink  "Idea  File,"  explains  use  of 
money-making  cues  such  as  atten- 

tion-getters, curiosity  arousers, 
teasers,  service  slants  that  pay  off, 
better  promotion  of  the  package, 

price,  brand  names,  trade  char- 
acters, etc. 

Kobak  Speaks 

EDGAR  KOBAK,  management 
consultant,  addressed  the  Mil- 

waukee Advertising  Club  last 
Thursday  during  a  trip  to  consult 
with  clients  in  that  city,  Chicago 
and  Minneapolis. 

Avery-Knodel  can  give  you  the  full  story 
of  KDAL's  increased  coverage  and  top 
audience.  Get  it  before  placing  your  next 
campaign. 

RAZOR  BLADES  BY  THE  MILLIONS 

See  Centerspread  This  Issue 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 
CIMCINNATI 

50,000  WATTS  OF  SELLING  POWER 
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INDIANA  BASKETBALL  MEET 

Coy  Cites  Record  Coverage  by  Radio,  TV 

By  WAYNE  COY 
Chairman,  FCC  (3.%  Told  to 

BROADCASTING-TELECASTING) 
WHAT  MUST  have  been  one  of  the 
heaviest  concentrations  of  radio 
news  coverage  in  the  history  of 
broadcasting-  marked  the  Indiana 
High  School  Bas- 

ketball Tourna- 
ment in  Indian- 
apolis on  March 

16. 
There  were  34 

separate  aural 
originations  and 
one  for  television, 
feeding  the  play- 
by-play  simulta- 

neously to  a  total 
of  50  AM  and  FM 
stations  and  two  television  stations 
out  of  Indiana's  combined  total  of 
70-odd. 

By  comparison,  coverage  of  even 
the  biggest  world  news  events  or- 

dinarily is  handled  by  a  relatively 
small  number  of  newsmen  working 
on  a  pool  basis. 

The  use  of  30  separate  feeds 
from  the  Presidential  stand  at  Mr. 

Truman's  inauguration  in  1949  was 
hailed  as  an  all-time  record  for 
coverage  from  that  vantage  point 
in  the  quadrennial  event. 

Radio  Representatives 

At  the  15,000-.seat  Butler  Field  in 
Indianapolis,  where  the  1950  tour- 

nament was  held,  there  were  only 
a  few  "pools."  Two  entire  court- 
length  rows  of  seats  were  given 
over  to  the  radio  newsmen  and 
their  engineers.  And  the  stations 
were  charged  nothing  for  the  priv- 

ilege, whether  their  broadcasts  were 
commercial  or  sustaining. 

The  unprecedented — or  at  least 
rarely  rivalled — demand  for  cover- 

age was  attributed  to  the  various 
station's  insistence  upon  using 
their  own  announcers.  They  had 
covered  the  teams  all  year,  they 
explained,  and  their  listeners  would 
prefer  to  hear  the  home-town  an- 

nouncer do  the  job. 
The  Indiana  Commissioner  of 

High  School  Athletics,  L.  V.  Phil- 
lips, accordingly  opened  the  gates 

for  all  stations.  His  only  stipula- 
tion was  that,  in  deference  to  the 

teen-age  audience  and  the  nature 
of  the  broadcasts,  there  should  be 
no  advertising  of  alcoholic  bever- 

ages for  a  half-hour  before  and  a 
half-hour  after  the  broadcasts  of 
the  tournament  games. 

Each  station  was  allotted  three 
seats — one  each  for  a  play-by-play 
announcer,  a  "color"  man,  and  ah 
engineer. 

There  were  three  games — two 
semi-finals  events  in  the  afternoon 
and  the  final  at  night. 

In  the  first  game  Madison  edged 
Marion  50-49  in  the  last  10  seconds 
of  play.  In  the  second  Jefferson 
High  School  of  Lafayette  defeated 
New  Albany  41-39  in  an  overtime 
period  with  a  shot  that  was  in  the 

air  when  the  final  gun  sounded.  In 
the  final  Madison  downed  Jefferson 
67-43. 

Originating  stations  included 

New  Albany  High  School's  10  w 
WNAS,  an  educational  FM  station. 

The  television  origination  was 
handled  by  WFBM-TV  Indianap- 

olis, which  also  fed  WTTV  (TV) 
Bloomington. 

The  follow  aural  stations  carried 
the  games  (originating  stations  are 
marked  with  asterisks,  and  all  sta- 

tions are  in  Indiana  unless  signi- 
fied): 

*WJOB  Hammond;  *WOWO  Ft. 
Wayne;  *WLBC  Muncie;  *WHOT 
South  Bend  and  WKAM  Warsaw; 
*WIRE  Indianapolis;  *WGBF  Evans- 
ville;  *WIBC  Indianapolis;  *WSBT 
South  Bend;  *WCNB  Connersville 
and  WCTW  (FM)  New  Castle,  WFML 
(FM)  Washington,  WIKY  Evansville, 
WSRK  (FM)  Shelbyville,  WFMU 
(FM)  Crawfordsville,  WMRI  (FM) 
Marion,  and  WRSW  (FM)  Warsaw. 
*WASK  Lafayette  and  WIMS  Mich- 

igan City  and  WFAM  (FM)  Lafay- 
ette; *WTHI  Terre  Haute;  *WIOU 

K  o  k  o  m  o ;  *WISH  Indianapolis ; 
*WKJG  Ft.  Wayne  and  WTRC  Elk- 

hart; *WWCA  Gary;  *WJPS  Evans- 
ville; *WBAA  Lafayette;  *WSAL 

Logansport;  *WGRC  Louisville,  Ky.; 
*WTOM  Bloomington;  *WAOV  Vin- 
cennes;  *WTTS  Bloomington; 
*WEOA  Evansville;  *WKBV  Rich- mond. 

*WBIW  Bedford;  *WIND  Chicago, 
IlL;  *WBOW  Terre  Haute;  *WCSI 
(FM)  Columbus  and  WITZ  Jasper, 
WLOI  La  Porte,  WCBC  Anderson  and 
WLRP  New  Albany;  *WHBU  Ander- 

son; *WFBM  Indianapolis;  *WTCJ 
Tell  City;  *WXLW  Indianapolis  and 
WKYW  Louisville,  Ky.;  *WBAT  Ma- 

rion; *WNAS  (FM)  New  Albany. 

CANTOR  HONORED 

Gets  One  World  Citation 

ONE  WORLD  citation  on  behalf 
of  the  One  World  Award  Commit- 

tee was  presented  last  Tuesday  to 
Eddie  Cantor,  during  his  personal 
appearance  at  Carnegie  Hall.  The 
citation  was  presented  by  promi- 

nent radio  personality,  Mary  Mar- 
garet McBride. 

Recipients  of  the  One  World 
Award  and  the  One  World  Cita- 

tions for  International  Statesman- 
ship will  be  named  sometime  next 

month. 

Ellithorp  Elected 

J.  S.  ELLITHORP  Jr.,  former  ex- 
ecutive vice  president  of  the  Beech- 

Nut  Packing  Co.,  Canajoharie,  N. 
Y.,  last  week  was  elected  president 
of  the  company.  Mr.  Ellithorp  has 
been  with  Beech-Nut  since  1917. 
Concurrently,  W.  C.  Arkell,  presi- 

dent since  1941,  resigned  to  become 
vice  chairman  of  the  board. 

WKNA  Reports 

STORM  STORI  fOR 

CISCO  KID'S PHOTO! 

Rarely  has  radio  seen  such  a  super-salesman  as 
"Cisco  Kid"!  Within  9  days  after  the  first  an- 

nouncement, 1,000  boys  and  girls  brought  thai 
parents  to  the  Western  Clothing  Department  (on 
Frankenberger's  third  floor)  .  .  .  just  to  obtain 
"Cisco  Kid's"  photo.  Says  WKNA:  "No  need  to 

tell  you  how  pleased  our  sponsor  is!" 

With  many  special  "Cisco  Kid"  gimmick-promo- 
tions available  — from  buttons  to  guns  — "Cisco" 

is  one  of  America's  hottest  traffic-building  pro- 
grams. Write,  wire  or  phone  for  details. 

WTIC  Hartford,  Conn.,  calls  attention 
to  its  nighttime  program  lineup  by 
buying  time  on  WCCC  daytimer  in 
same  city. 

IS29 

'  ̂ ^'^^ ^1       ̂"^ooo      ̂ ^^'^  ̂  OHIO  '] 
S4ere*s  the  Sensational 

LOW-PRICED  WESTERN 
That  Should  Be  On  Your  Station! 
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NAB  STANDAI 

Mull  Recording  Additions 

ADOPTION  of  additional  stand- 
ards for  i-ecording,  mainly  in  the 

magnetic  tape  field,  will  be  con- 
sidered April  15  by  the  full  NAB 

Recording  &  Reproducing  Stand- 
ards Committee.  The  group  will 

meet  Saturday  afternoon  at  the 
close  of  the  NAB  Engineering 
Conference  in  Chicago,  according 
to  Chairman  Neal  McNaughten, 
NAB  engineering  director. 
The  proposed  standards  will 

augment  those  adopted  at  the  1949 
NAB  convention  after  a  year  of 
work  by  nine  project  groups.  The 
standards  serve  as  engineering 
guides  to  manufacturers  as  well  as 
recording  engineers  and  audio 
specialists,  and  are  a  revision  of 
the  basic  standards  adopted  in  1942. 

New  items  for  the  standards  will 
include  tape  reels,  hubs  and  flanges. 
Uniformity  will  permit  use  of  reels 
on  all  makes  of  equipment.  Mr. 
McNaughten  described  these  stand- 

ards as  steps  toward  complete 
standardization  of  tape  recording 
methods,  with  all  tapes  playable 
on  all  kinds  of  reproducing  equip- 
ment. 

The  Chicago  meeting  April  15, 
to  be  held  at  the  Stevens  Hotel, 
will  be  open  to  any  interested  per- 

sons whether  NAB  members  or 
not.  If  additional  standards  are 
approved  at  the  meeting  they  will 
be  submitted  to  the  NAB  board 
for  approval. 

J^toduction 

llllllllllillllilllllillilllillllllllllllllllllllil 

WINSTON  JOLLY,  assistant  pub- lic relations  director  at  WGN 
Chicago,  becomes  traffic  man- 

ager and  supervisor  of  announcers  at 
station.      He     succeeds  RAYMOND 
TAYLOR  [see  Commercial!. 
CHARLES  PAYEN,  graduate  of  New 
England  School  of  Radio,  Bridgeport, 
Conn.,  joins  WNLK  Norwalk,  Conn., 
as  disc  jockey. 
LEE  STEWART  appointed  to  handle 
Hillbilly  Frolic  show  on  WHAT  Phila- 
delphia. 
DIK  DARLEY,  KECA-TV  Hollywood 
program  assistant,  promoted  to  post 
of  director  for  station. 
FRANK  BADDERS,  formerly  with 
WKEY  Covington,  Va.,  joins  announc- 

ing staff  of  WMBG  Richmond,  Va. 
FELIX  GRANT,  disc  jockey  for 
WWDC  Washington,  takes  over  all- 
night  Yaw7i  Patrol  show  on  station, 
replacing  ALAN  CUMMINGS,  re- 
signed. 
PHIL  BERLE,  brother  of  Milton,  joins 
KNBH  (TV)  Hollywood  as  producer. 
RUTH  STONE  joins  WIS  Columbia, 
S.  C,  as  member  of  program  depart- 

ment replacing  HELEN  HILL,  pro- 
moted to  music  director.  VIRGINIA 

DOLAN  joins  station's  continuity  staff 
replacing  BETTY  FELLERS,  resigned. 
WALTER  M.  LUCE,  staff  member  of 

A  L  T  O  O  N  A 

FIRST 

You're  on  the  INSIDE 
with  the  OUTSIDE  audi- 

ence on  WVAM.  ONLY 

1000-watt  fulltime  cov- 
erage in  Altoona  and 

Central  Pennsylvania. 

WARD 

JOHNSTOWN 

FIRST 

lATEST  MORNING  RATINGS 

38.1 29.2 
29.4 

WARD 
ABC  Station 
NBC  Station 

BIGGEST  audience  at 
LOWEST  cost 

Conlan — Oct.  '49 

Represented   by  Weed   &  Company 

WJAX  Jacksonville,  Fla.,  resigns,  ef- 
fective April  1,  to  rejoin  WWPF 

Palatka,  Fla.,  as  disc  jockey. 
ERNEST  IVERSON,  known  to  radio 
listeners  as  "Slim  Jim,"  begins  daily 
show  on  WCCO  Minneapolis. 
TED  BYRON  named  script  writer  for 
KECA-TV  Hollywood  Mama  Rosa 
series. 

THOMAS  J.  CARSON  Jr.,  formerly 
with  WSAM  Saginaw,  Mich.,  joins 
staff  of  WJW  Cleveland. 
KAL  ROSS,  formerly  with  WPWA 
Chester,  Pa.,  joins  WPEN  Philadelphia 
as  disc  jockey.  Also  joining  station's staff  in  similar  capacity  are:  LARRY 
BROWN,  returning  to  WPEN  from 
WVNJ  Newark;  STU  WAYNE,  for- 

merly with  KYW  Philadelphia,  and 
SHERI  HORTON. 
SHIRLEY  SCHUTT  transfers  from 
ABC  Hollywood  continuity  accept- 

ance staff  to  same  staff  at  KECA-TV 
Hollywood. 
VIRGINIA  LEE  MITCHELL  joins  con- 

tinuity staff  of  KWK  St.  Louis,  replac- 
ing PATRICIA  WALSH,  resigned  be- 

cause of  ill  health.  Miss  Mitchell 
worked  formerly  at  WTMV  East  St. Louis. 

JOHN  WAGNER,  assistant  auditor  at 
ABC  Hollywood,  promoted  to  auditor. 
Except  for  three  years  service  with 
Army  he  has  been  with  ABC  and  its 
predecessor  the  Blue  Network  since 
1942. 
LLOYD  ERASER  TWEEDY  joins  staff 
of  WDTV  (TV)  Pittsburgh.  He  for- 

merly was  associated  with  WARE 
Ware,  Mass.,  and  WMNB  and  WMFM 
(FM)  North  Adams,  Mass. 
CHARLES  KOON,  formerly  instructor 
in  television  scenic  and  costume 
design  and  associate  art  director  of 
Pasadena  Playhouse,  Pasadena,  Calif., 
joins  KTTV  (TV)  Los  Angeles  as 
production  manager. 
BART  BROWN,  formerly  of  CKRC 
Winnipeg,  and  CHAT  Medicine  Hat, 
joins  production  staff  of  CKCK  Regina. 

BOB  (Vaughn)  GLASSBURN,  cartoon- 
ist on  Cartoon  Circus,  KRON-TV  San 

Francisco,  joins  KRON-TV  program 
department  as  floor  director. 
WALLY  SHUBAT,  formerly  of  CKPC 

Brantford,  joins  CKOY  Ottawa,  as 
announcer. 

JOSEPH  W.  CONN,  director  of  opera- 
tions for  KTTV  (TV)  Los  Angeles, 

named  executive  producer  in  program 
department.  In  new  capacity  he  will 
oversee  all  directorial  and  produc- 

tion procedure. 
WALTER  PHILLIPS,  disc  jockey  for 
WCPO  Cincinnati,  presented  scroll  by 
Patricia  Stevens  School  of  Models  nam- 

ing him  "the  disc  jockey  whose  selec- tion of  music  we  most  like  to  model 

to." 

DON  OTIS  today  (March  27)  starts 
two-hour  Monday  through  Saturday 
record  and  interview  program,  Don 
Otis  Show,  on  KLAC  Los  Angeles. 

HARRISE  BRIN,  co-star  of  KECA-TV 
Hollywood  I'll  Buy  That,  and  BOB 
FINE,  producer  of  TV  show,  were  mar- 

ried March  1.5. 

HOBART  GRIMES,  member  of  WBBM 
Chicago  staff  orchestra,  is  the  father 
of  a  boy  born  March  17. 
CAROLYN  GILBERT,  star  of  her  own 
show  on  ABC-TV  from  Chicago,  and 
James  D.  Fitzgerald  have  announced 
their  marriage. 

DAWS  BUTLER,  of  KTLA  (TV) 
Hollywood  Time  For  Beany  show,  is 
the  father  of  a  girl. 

BILL  O'CONNER,  WGN  Chicago 
sports  announcer,  is  father  of  a  girl, 
Kathy  Dawn. 
MILT  MITLER,  director  of  programs 
for  WTTT  Coral  Gables,  Fla.,  and 
DONA  DANE,  of  WTVJ  (TV)  Miami, 
have  announced  their  marriage. 

GEORGE  M.  CAHAN,  KECA-TV 
Hollywood  executive  producer,  and 
Alice  Talton,  actress,  were  married 
March  18. 

Bank  Heads  Ala.  Group 

BERT  BANK,  WTBC  Tuscaloosa, 
has  been  elected  president  of  the 
Alabama  Broadcasters  Assn.,  suc- 

ceeding Howard  E.  Pill,  WSFA 
Montgomery.  Emmett  Brooks, 
WEB  J  Brewton,  was  elected  vice 
president,  succeeding  Mr.  Bank. 
Graydon  Ausmus,  WUOA  (FM) 
Tuscaloosa  (U.  of  Alabama),  was 
elected  secretary  -  treasurer.  Offi- 

cers were  elected  at  the  spring 
convention  held  March  10-12.  The 
association  adopted  a  resolution 
commending  BMI  for  its  10  years 
of  service  [Broadcasting,  March 

20]. 

covers  25  states 

and  Canada 

CHICAGO  7 (See  2nd  Cover) 

Clear  Channel  Home  of  the  National  Earn  Dance 
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SHOW  PRIZE  EXCHANGE 

Robbins  Proposes  Trade  of  Spots  for  Products 

NARBA  Hopes 

(Continued  fiom  page  21) 

.  would  be  accomplished  by  execu- 
tive agreement  or  some  other  pro- 

cedure which  would  become  binding 
without  fui-ther  ado. 
When  Senate  radio  leaders  were 

assured  the  agreement  would  not 
become  effective  without  the  Sen- 

ate's consent,  the  protests  which 
had  mounted  began  to  subside 
[Broadcasting,  March  13]. 

In  other  quarters,  political  pres- 
sures within  Cuba  were  given  the 

blame.  Elections  are  slated  in 
Havana  in  May  to  name  a  mayor — 
Cuba's  second-ranking  elective  of- 

fice, long  regarded  as  a  stepping- 
stone  to  the  Cuban  presidency — as 
well  as  Havana's  representatives 
in  the  Cuban  Congress. 

Thus  it  was  felt  that  in  reversing 
their  position  on  the  proposed 
agreement  and  submitting  Wednes- 

day's counter-offer  the  Cuban  radio 
authorities  were  acting  in  fear  that 
otherwise  they  would  incur  the  ill 
will  of  Havana  radio  station  own- 

ers at  a  time  when  they  need  ac- 
cess to  radio  facilities. 

The  Wednesday  proposal  was  re- 
jected Thursday  after  lengthy  con- 

ferences within  the  State  Dept.  and 
between  State  Dept.  officials  and 
Comr.  Hyde.  Mr.  Hyde  reported  he 
and  the  other  delegates  considered 
the  proposal  unacceptable  and  in- 

sisted that,  in  their  view,  it  would 
be  useless  to  prolong  the  discus- 
sions. 

Butler-Prio  Talks 

In  a  high-level  attempt  to  seal 
xhe  rift — which  had  become  obvi- 

ous two  weeks  earlier — U.  S.  Am- 
bassador Robert  Butler  had  con- 

ferred Monday  with  Cuban  Presi- 
dent Prio  to  make  clear  that  the 

terms  which  had  been  tentatively 
agreed  upon  represented  the  maxi- 

mum concessions  the  U.  S.  could 
make. 

President  Prio  was  said  to  have 
replied  that  the  terms  appeared 
to  give  Cuba  fewer  rights  than  she 
had  under  the  NARBA  Interim 
Agreement  which  expired  last 
March  29.  Cuba  delivered  its 

counter-proposal  two  days  later. 

'Talking  Magazine' 
PROGRAM  directed  at  blind 
listeners  will  be  started  by 
WNEW  New  York,  at  the 
suggestion  of  a  blind  person. 
WNEW  has  obtained  permis- 

sion from  leading  magazines 
to  read  material  on  its  pro- 

gram, bearing  the  name  Talk- 
ing Magazine.  Name  actors 

will  be  used  as  readers.  The 
program  will  be  heard  Mon- 

day, 10-10:30  p.m.  Only  two 
popular  magazines  are  avail- 

able in  braille. 

BOOKLET  describing  sound  equipment 
produced  by  Cinema  Engineering  Co., 
Burbank,  Calif.,  currently  being  dis- 

tributed by  company. 

EXCHANGE  deal  by  which  sta- 
tions would  pay  for  program  prizes 

on  a  due-bill  basis  is  proposed  by 
Richard  S.  Robbins,  merchandise 
consultant,  551  Fifth  Ave.,  New 
York. 

In  a  letter  to  stations,  Mr.  Rob- 
bins says  the  usual  air  mention  for 

quiz  programs  is  no  longer  "feasi- 
ble." His  fee  for  prizes  is  15%  of 

the  retail  value,  payable  as  soon  as 
shipment  is  received,  he  states. 

Describing  the  plan,  he  declares 

that  in  exchange  for  prizes  "you 
would  give  that  manufacturer  an 
equivalent  value  in  spot  announce- 

ments at  your  prevailing  station 
rates,  over  an  agreed  period  of 
time.  The  manufacturer  would  sup- 

ply you  with  the  copy  he  wished 
used  or  with  transcription  records, 

and  affidavits  of  air  time  would  be 
sent  to  him  just  as  in  a  regular 
transaction. 

"The  manufacturer  has  the  right 
to  specify  Class  A  or  Class  B  time, 
but  the  actual  hour  in  that  class 
would  of  course  be  determined  by 
the  station.  This  is  being  done  al- 

ready on  about  200  stations  and  be- 
ing utilized  by  national  manufac- 

turers who  would  not  otherwise 
buy  time  on  these  local  stations. 
If  you  wish  to  receive  prizes  on 
this  basis,  send  your  letter  of  con- 

firmation and  your  rate  card,  and 
we  will  add  your  station  to  the  list 
which  we  are  presenting  our 

clients." 
Among  new  per  inquiry  projects 

reported  is  one  offered  stations  by 
Lincoln  Loan  Service  Inc.,  Pitts- 

burgh, submitted  by  M.  Belmont 
Ver  Standig  Advertising,  Washing- 

ton. Under  this  plan,  inquiries  are 
transmitted  by  phone  to  the  loan 
company's  Pittsburgh  office,  with 
stations  paid  a  $10  fee  for  each 
lean  completed  less  agency  com- mission. 

WANN  Annapolis,  Md.,  submit- 
ted its  rate  card  to  LeBlanc  Corp., 

Lafayette,  Ind.  (Hadacol)  after  re- 
ceiving a  P.  I.  offer  on  a  40%  basis. 

WQXR-FM  Pickup 

WQXR-FM  New  York  announced 
last  week  it  would  continue  indef- 

initely its  feeding  of  its  evening 
program  schedule  to  WFMZ  (FM) 
Allentown,  Pa.,  a  project  begun  on 
an  experimental  basis  Feb.  1.  The 
New  York  station  said  that  WFMZ 

(FM)  listener  response  was  en- 
thusiastic to  the  arrangement. 

SOUTH  BEND  IS  A  MARKET- 

NOT  JUST  A  CITY- AND 

WSBT  COVERS  IT  ALL 

South  Bend  is  one  of  the  biggest,  richest, 

and  most  responsive  markets  in  America.  Its 

heart  is  tivo  adjoining  cities  —  South  Bend 

and  Mishawaka  —  with  a  combined  population  of 

157,000.  The  entire  South  Bend  market 

contains  more  than  half-a-million  people.  In 

1948,  retail  sales  were  over  ha.\{-3.-billion  dollars! 

WSBT  — and  only  WSBT  — gives  you 

thorough  coverage  of  this  great  market.  Plus  this, 

the  rest  of  WSBT's  primary  area  gives  you  an 
additional  million  people  whose  retail 

purchases  in  1948  amounted  to  $911  million. 

You  need  the  South  Bend  market.  You  get 

it  — all  of  it  —  only  with  WSBT. 

8  0  U  I  H B  E  N D 

WSBT  duplicates  its  entire 
schedule  on  WSBT-FM—at 
no  extra  cost  to  advertisers. 

5000    WATTS    •    960    KC    •  CBS 
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Mr.  Morgan 

MORGAN  NAMED 
Is  Senate  Probe  Legal  Head 

EDWARD  P.  MORGAN,  an  at- 
torney practicing  before  the  FCC, 

will  head  up  the  legal  staff  of  the 
Senate  Foreign  Relations  subcom- 

mittee looking  in- 
to Sen.  Joseph  R. 

McCarthy's  (R- 
Wis.)  charges  of 
alleged  disloyalty 
by  certain  State 
Dept.  personnel. 
Mr.  Morgan, 
m  e  m  b  e  r  of  the 
Washington  law 
firm  of  Welch, 
Mott  and  Morgan, 
and  also  mem- 

ber of  the  Federal  Communica- 
tions Bar  Assn.,  has  been  ap- 

pointed special  counsel  for  the  sub- 
committee by  its  chairman,  Sen. 

Millard  E.  Tydings  (D-Md.).  In 
that  capacity,  Mr.  Morgan  will 
serve  as  legal  advisor  and  direct 
the  investigation  and  hearings 
dealing  with  accusations. 

A  former  chief  inspector  of  the 
FBI  in  Washington  before  joining 
the  law  firm  three  years  ago,  Mr. 
Morgan  had  served  as  associate 
counsel  of  the  Joint  Congressional 
Committee  investigating  Pearl 
Harbor. 

Native  of  St.  Louis,  he  received 
his  BA  and  MA  degrees  from 
Maryville  State  College,  Maryville, 
Mo.,  in  1934  and  1936  respectively, 
and  his  LLB  and  LLM  from 
Georgetown  U.  in  Washington,  in 
1939  and  1942. 

RICHARD  H.  GORDON,  executive vice  president,  elected  president 
of  World  Video,  New  York.  He 

succeeds  HENRY  S.  WHITE,  who 
joins  CBS-TV  March  27  but  retains 
stock  interest.  JOHN  STEINBECK 
remains  vice  president.  WALLACE 
A.  ROSS,  publisher  of  Ross  Reports, 
elected  sales  director.  He  acquires 
stock  interest  in  firm. 
J.  DONALD  WILSON,  formerly  ABC 
New  York  vice  president  in  charge  of 
radio  and  television  programs,  joins 
Don  W.  Sharpe,  Beverly  Hills,  Calif., 
radio  and  television  packager.  He 
will  supervise  production  for  flrrti. 
WORLD   BROADCASTING  SYSTEM 
announces  extensions  of  contracts  for 
its  service  by  WLPO  La  Salle,  111.; 
WKJG  Ft.  Wayne,  Ind.;  KTSW  Em- 

poria, Kan.;  WDLP  Panama  City,  Fla.; 
WBKB  CTV)  Chicago;  WTMV  East 
St.  Louis,  111.;  KIMV  Hutchinson, 
Kan.;  WSFC  Somerset,  WSON  Hen- 

derson, WVJS  Owensboro,  all  Ky.; 
KMLB  Monroe,  La.;  WFBR  Baltimore; 
WOOD  Grand  Rapids,  Mich.;  WEW  St. 
Louis  and  KGHL  Billings,  Mont. 
RAY  RICE  publicity  office  moves  to 
150  East  50  St.,  New  York.  Tele- 

phone: ELdorado  5-0436. 
HERALD  BECKJORDEN,  former  vice 
president  in   charge  of  research  for 

SOUTHWEST  ymcisws  Pioneer  radio  station 
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A  AAA  and  member  of  executive  staff 
of  Market  Research  Co.  of  America, 
joins  Fact  Finders  Assoc.  Inc.,  New 
York,  as  senior  research  associate. 

VIDEO  SCRIPT  SERVICE  Inc.,  syn- 
dicated script  program  service  for 

independent  television  stations  and  ad- 
vertising agencies,  formed  in  Holly- 

wood. Offices  are  at  6331  Hollywood 
Blvd.  Principals  are  BOB  STOCK, 
formerly  program  promotion  director 
of  Don  Lee  Broadcasting  System, 
LEROY  E.  STOCK  and  DAVID  J. 
SACHS.  ROBERT  LEDER  is  New 
York  representative  with  offices  at  366 
Madison  Ave.  Firm  offers  service  for 
payment  based  on  per  show  percentage 
of  station's  rate  card. 
NATIONAL  SAFETY  COUNCIL  an- 

nounces film,  "Easy  on  the  Eyes," available  from  council  in  35mm  sound 
slidefilm  and  for  16mm  sound-motion 

projectors. 
HAROLD  HIGGINS  Co.  opens  offices 
in  Guaranty  Bldg.,  6253  Hollywood 
Blvd.,  Hollywood,  to  handle  special 
product  promotion.  Mr.  Higgins,  head 
of  firm,  formerly  was  with  Adolph 
Wenland  &  Assoc.,  Los  Angeles  adver- tising agency. 

HENRY  A.  GILLESPIE,  DAVID  B. 
ROGERS  and  WILLIAM  T.  DAVIES 
appointed  southeast,  northcentral  and 
southwest  field  sales  representatives, 

respectively,  for  RCA's  Thesaurus. 
ASSOCIATED  PROGRAM  SERVICE, 

New  York,  has  prepared  "Associated 
Program  Manual,"  booklet  made  up 
of  merchandise,  program  notes  and 
promotion-publicity  sections.  Service 
is  given  to  subscribers.  Firm  an- nounces three  new  shows  featuring 
Vic  Damone,  Mindy  Carson  and 
Evelyn  Knight.  Shows  are  15-minutes, 
thrice  weekly.  Westminster  Choir  of 
Westminster  Choir  College  signed  to 

record  exclusively  for  firm's  library service. 

Equipment 
R.  C.  DOVE,  with  RCA  Victor  for  past 
four  years,  and  H.  V.  SOMERVILLE, 
with  company  since  1929,  appointed 
operating  assistant  to  vice  president 

and  technical  assistant  to  vice  presi- 
dent, respectively. 

HARRY  S.  GOULD,  former  merchan- 
dising executive  for  Magnavox  Co.  and 

Yale  &  Towne  Mfg.  Co.,  joins  John 
Meek  Industries  Inc.,  Plymouth,  Ind., 
as  director  of  merchandising. 
HENRY  GOLDSMITH  named  national 
sales  manager  of  Jackson  Industries 
Inc.,  Chicago.  He  will  supervise  all 
advertising  and  promotion.  He  has 
worked  for  Jackson  Industries  for  the 

past  six  years. 
NORTH-AMERICAN  RECORDING  Co. 
moves  to  new  Chicago  address,  100 
E.  Ohio  St.,  Room  436.  Telephone: 
DElaware  7-1644.  GEORGE  TASKER 
is  manager. 

RCA  (Laboratory  Division)  sets  up 
Industry  Service  Laboratory  at  1560 
N.  Vine  St.,  Hollywood.  New  lab  will 
offer  clinical  engineering  service  to 
manufacturers  and  others  licensed  by RCA. 

GEM  CITY  APPLIANCE  Co.,  Dayton, 
named  distributor  of  Stewart-Warner 
radio  and  television  products  in  seven 
Ohio  counties.  URBAN  F.  GOCHOEL 
is  president  and  treasurer. 
'MERCr  TRIAL 

Covered  By  Granife  Network 

EXTENSIVE  radio  coverage  of 

the  so-called  "mercy  killing"  trial 
of  Dr.  Hermann  N.  Sander,  41- 
year-old  Candia,  N.  H.,  physician, 
who  was  acquitted  of  first  degree 
murder  March  9,  has  been  reported 
by  the  Granite  State  Network. 

With  fulltime  broadcast  lines  into 
the  Manchester  courthouse,  the 
netwoi-k  reported  it  went  on  the  air 
three  times  daily  with  resumes  by 
Norm  Bailey  of  trial  testimony. 
The  programs  were  heard  over  the 
network's  W  K  B  R  Manchester, 
WTSV  Claremont,  WOTW  Nashua 
and  WWNH  Rochester. 

In  addition  to  straight  news 

broadcasts,  Mr.  Bailey  also  inter- 
viewed members  of  the  press,  both 

from  this  country  and  abroad,  who 
were  assigned  to  cover  the  trial. 

Connie  Stackpole,  the  network's 
home  economist,  interviewed  promi- 

nent women  visitors  including 
Novelist  Fannie  Hurst.  After  the 
"not  guilty"  decision  was  made 
known,  interviews  were  made  with 
Dr.  and  Mrs.  Sander  and  the  prose- 

cuting and  defending  attorneys, 
the  network  reported. 

BROADCASTING  activities  of  WHAY 
New  Britain,  Conn.,  are  extended  to 24  hours  per  day. 

v.i:,i.lij£ 

•^°£WATTS  OMAHA HARRY 
BURKE GMi'I.Mar. 

WDBJ 

CBS  .  5000  WATTS  •  960  KC 
Ownrd  and  Operated  by  the  \ 
TrMESWOPLD  CORPORATION  j  U/  .\ 
ROANOKE.    VA.  «(f 

FREE  &  PETERS.  INC..  National  Representatives 
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CENSUS 
Advertising's  Role 

Detailed 

ADVERTISING'S  role  in  plans  for  the  forthcoming  17th  decennial  cen- 
sus, slated  to  get  underway  next  Saturday,  were  detailed  last  week  by 

the  Advertising  Council  in  New  York  City. 
Simultaneously,  Dr.  Roy  V.  Peel,  newly-confirmed  director  of  the 

Census    Bureau,    outlined    major  ★  
highlights  of  the  census  project 
which  includes  provision  for  radio 
and  TV  set  counts  in  living  units 
throughout  the  U.  S.  Dr.  Peel  held 
his  first  news  conference  at  council 
headquarters  Wednesday. 

Radio  and  television  campaigns 
get  away  officially  today,  with  spots 
to  be  aired  by  the  four  major  net- 

works and  by  individual  stations 
throughout  the  country.  The  next 
three  weeks  census  radio  announce- 

ments are  part  of  the  council's  net- 
work regional  or  spot  allocations 

plan. 
TV  Plans 

Filmed  20-second  announcements, 
prepared  by  Benton  &  Bowles  Inc., 
which  volunteered  to  handle  all  ma- 

terial for  the  census  advertising 
phase,  are  being  made  available  to 
TV  stations.  Prop  material  in- 

cludes sample  forms  used  by  census 
enumerators,  their  identification 
cards  and  photographs  of  Ameri- 

can towns  and  cities.  In  addition, 
census-takers  are  available  for 
guest  appearances  on  TV  pro- 

grams. Radio-TV  material  stresses 
that  all  data  given  enumerators  is 
"confidential." 

The  council's  census  campaign. 

Ross  H.  BEVILLE,  chief  engineer 
of  WWDC-AM-FM  Washington, 
nominated     as     candidate  for 

mayor  of  Takoma  Park,  Md. 
RICHARD  ECKLES,  chief  engineer  of 
WKAN  and  WKIL  (FM)  Kankakee, 
111.,  is  the  father  of  a  boy. 

PHILCO  Corp.'s  feedback-type  micro- 
wave repeater  for  use  in  communica- 

tion networks  now  being  manufactured 
on  production  basis,  company  an- 
nounces. 

G  H  N  S 

HALIFAX  NOVA  SCOTIA 

A  CAPITAL  Station 

In  A  CAPITAL  City  gets 

You  CAPITAL  Results! 

Ask 
JOS.  WEED  &  CO. 

350  Madison  Ave.,  New  York 

P.S.  We  now  have  our  5000  Watf 
Transmitter  in  operation! 

initiated  in  mid-March  in  newspa- 
pers with  use  of  mats  and  other 

materials,  will  continue  until  mid- 

April. 
"By  explaining  to  Americans 

the  need  to  answer  willingly  and 

truthfully  the  census  takers'  ques- 
tions, radio  can  help  make  the  1950 

census  more  accurate  and  hence 

more  useful,"  council  officials 
stated  in  describing  the  campaign 

as  "vitally  important  to  the  public 

interest." Dr.  Peel  expressed  hope  that 
140,000  census  enumerators 
throughout  the  country  would  ex- 

tend the  count  on  radio  and  TV 
sets  to  each  dwelling  unit  rather 
than  on  a  sampling  basis.    Set  fig- 

ures, and  especially  breakdowns, 
may  not  be  available  before  next 
year,  he  added. 
A  television  training  program, 

to  be  conducted  by  the  Navy  in 
New  York,  will  train  some  100 
enumerators  in  the  techniques  of 
census-taking.  Dr.  Peel  noted.  He 
said  that  while  the  program  would 
be  launched  merely  as  "an  experi- 

ment" at  this  time,  its  adoption  by 
the  bureau  eventually  would  re- 

sult in  huge  savings. 

A/. 

Stanley  E.  Baldwin 
STANLEY  E.  BALDWIN,  68,  a 
founder  and  first  manager  of 
WTAM  Cleveland,  then  owned  by 
the  Willard  Storage  Battery  Co., 
died  March  19  in  Cleveland.  Mr. 
Baldwin  joined  Willard  in  1920  and 
was  its  advertising  manager  when 
he  and  two  others  founded  the  sta- 

tion, operating  it  on  storage  bat- 
teries. From  1930  until  his  retire- 

ment in  1947,  he  served  as  Willard's director  of  merchandising. 

llllllilllllllllllllBII 

JOHN  A.  PARKER,  formerly  with 
WLVA     Lynchburg,     Va.,  joins 
WTRR  Sanford,  Fla.,  as  sports 

director. 
JAMES  WILLERTON,  new  to  radio, 
joins  news  department  of  KXOK  St. 
Louis  in  part-time  capacity. 

LES  WHITE  joins  CKNW  New  West- 
minster, B.  C,  as  night  news  editor. 

ART  HEDGES,  assistant  news  direc- 
tor of  WMTR  Morristown,  N.  J.,  is  the 

father  of  a  girl,  born  March  17. 
SAM  MOLEN,  sports  director  of 
KMBC-KFRM  Kansas  City,  Mo.,  was 
honorary  coach  of  East  Central  Okla- 

homa Teachers  College  Basketball  team 
during  National  Assn.  of  Intercol- 

legiate Basketball  tournament.  Team 
members  and  Mr.  Molem  were  visited 
by  Bob  Hope. 

Paul  W.  Morency,  Vice-Pres. — Gen.  Mgr.        Walter  Johnson,  Asst.  Gen.  Mgr. — Sales  Mgr. 
WTIC's  50,000  WATTS  REPRESENTED  NATIONALLY  BY  WEED  &  CO. 
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Lauds  Farm  Story 

EDITOE,  Broadcasting: 
...  A  fine  job  of  telling  the 

story  of  the  National  Farm  and 
Home  Hour  [Broadcasting,  Feb. 
27].  We  have  received  many  favor- 

able comments.  .  .  . 
.  .  .  Thanks  very  much  for  this 

excellent  treatment.  .  .  . 
Gerald  L.  Seaman 
Radio  Executive 
Bert  S.  Gittins  Advertising 
Milwaukee 

Happy  With  Day-Only 
EDITOR,  Broadcasting: 
WEOK  has  made  money  every 

week  since  going  on  the  air — so 
we'd  rather  you  ask  Mr.  Suggs 
(WMGY)  to  speak  only  for  him- 

self when  he  talks  of  daytime  sta- 
tions losing  money  [Open  Mike, 

March  6]. 

We're  happy  with  the  FCC,  the NAB  and  all  other  commissions  and 

illlllllllllillllllllllllllllillliillll!' 

a 

(Letters  are  welcomed.  The  editors  reserve  the 
right  to  use  only  the  most  pertinent  portions. ) 

organizations  with  which  we  are 
affiliated  or  do  business.  It's  our 
thought  that  station  owners  would 
do  much  better  to  concentrate  on 
programming  and  sales  rather  than 
spending  so  much  valuable  time 
getting  angry  with  this  person  or 
that  organization. 
We  appreciate  our  daytime  only 

franchise.  We  wouldn't  want  a 
fulltime  station  in  this  TV  infested 
area.  After  doing  a  good  radio 
broadcasting  job  during  the  day  we 
like  to  go  home  at  night  and  watch 
our  favorite  TV  program  on  one 
of  the  seven  TV  channels  available 
to  us. 

In  our  area  the  folks  have  radio 

187,980 
come 

to  the 

biggest 

in 

The  latest 
BMB  report  shows  that  WBNS 

has  187,980  families  who  listen  to 
this  station  ...  a  gain  of  24,430.  Just 

another   indication   that  every  day  more 
and  more  central   Ohio  listeners  tune  to 
WBNS  for  entertainment,   news  and 

information.     Thafs    why  WBNS 
delivers  greater  selling  power 

for   less  money. 
ASK  JOHN  BLAIR 

POWER  5000  D.  1 000  N.    CBS    COLUMBUS,  OHIO 

ears  daytime — and  TV  eyes  night- 
time. WEOK  is  going  ahead  with 

the  business  of  informing  and  en- 
tertaining our  listeners  and  getting 

topnotch  results  for  our  advertisers 
who  pay  us  more  than  enough 
money  to  make  ends  meet. 

Put  us  on  the  list  of  those  who 

appreciate  our  daytime  only  li- 
cense. 

H.  W.  Cassill 
President 
WEOK  Poughkeepsie,  N.  Y. 

WCON  Profitable 

EDITOR,  Broadcasting: 

Your  article,  "Cox-Howell  Mer- 
ger" [Broadcasting,  March  20], 

stated:  "It  is  understood  the  radio 
properties  barely  broke  even  in 
1949."  In  the  preceding  paragraph, 
you  stated:  "WCON  began  in  1947, 
and  is  managed  by  David  Carpen- 

ter." 

WCON  had  a  very  profitable 
1949.  With  allowances  for  the  cost 
of  special  engineering,  the  station 
compared  favorably  with  any  in  its 
class  in  the  South. 

I  came  here  in  August  1947  and 
have  hired  every  person  on  the 
staff.  We  have  more  local  and  At- 

lanta-placed regional  business  than 
any  other  Atlanta  station. 

The  February  Hooper  Share  of 
Audience  shows  that  we  lead  all 

stations  in  the  moi-ning  and  are 
showing  steady  improvement  in  all 
other  periods.    We  have  built  and 
sold   more   live   shows   than  this 
town's  seen  in  many  a  day. 

David  Carpenter 
General  Manager 
WCON  Atlanta,  Ga. 

[EDITOR'S  NOTE:  BROADCASTING 
regrets  the  inference  that  WCON  was 
not  a  money-maker.  It's  understood 
the  station  did  in  excess  of  a  half- 
million-doHar  gross  in  1949,  with  net 
in  the  $50,000-560,000  category,  ex- 

clusive of  heavy  AM  engineering  ex- 
penses ana  installation  of  TV  plant  and 

equipment.^ 

WSSV's  Thespians 
EDITOR,  Broadcasting: 

In  your  March  20  issue  of  Broad- 
casting, on  page  46,  you  mention  a 

Little  Theatre  production  in  Ports- 
mouth, Ohio,  in  which  three  mem- 

bers of  WPAY-AM-FM  were  fea- 
tured. Well,  we  can  go  them  one 

better : 

Little  Theatre  production  of 

"George  Washington  Slept  Here" 
in  Petersburg,  Va.,  featured  Paul 
Hennings,  program  director  ; 
George  Lund,  announcer;  Wilbert 
Keys,  copywriter;  and  James 
Lowell,  promotion  director,  all  of 

WSSV  that  city. 

There    you    have    four — whoU make  it  five? 
James  Lowell, 
Promotion  Director 
WSSV  Petersburg,  Va. 

Defends  'Read' 
EDITOR,  Broadcasting: 

Mr.  Norman  Lassetter's  letter  of 
your  March  20  Open  Mike  in  which 
he  verbally  chastises  (and  how!) 
the  luckless  announcer  who  asked 

his  audience,  "Did  you  READ  about 
the  Leopard,"  certainly  has  a  point 
— but  there  are  limitations.  Some 
535  AM  stations  are  owned  or 
operated  by  newspaper  publishers. 
It  is  hardly  reasonable  to  expect 
the  announcers  of  these  stations  to 
completely  eschew  that  word "READ." 

John  F.  Clagett 

Clagett  &  Schultz Washington. 

mum  CHANGES 

Realigning  Sales  Staff 

REALIGNMENT  of  KNX  Holly- 
wood and  the  Columbia  Pacific 

Network  sales  staff  will  become 
effective  between  April  1  and  April 
15  according  to  an  announcement 
by  Merle  S.  Jones,  general  manager 
of  KNX,  and  Wayne  R.  Steffner, 
CPN  salesmanager. 

Ole  G.  Morby,  CPN  account  ex- 
ecutive in  San  Francisco,  transfers 

to  KNX-CPN  headquarters  in 
Hollywood,  with  Clark  George, 
KNX-CPN  account  executive  trans- 

ferring to  San  Francisco  to  handle 
network  sales  there.  Arthur  W. 
Mortensen,  CPN  merchandising 
manager,  and  Frank  Orth,  formerly 
KPHO  Phoenix  sales  manager, 
joins  KNX-CPN  sales  staff.  No 
replacement  has  been  named  yet 
for  Mr.  Mortensen. 

OLYMPIC  Radio  and  Television  Inc., 
Long  Island  City,  N.  Y.,  reports  its 
net  sales  of  television  and  radio  re- 

ceiving sets  in  1949  were  almost  three 
times  those  of  1948  and  that  net  in- 

come after  provision  for  federal  in- come tax  was  $578,163. 

WEVD 
117-119  W.  46  St 

HENRY  GREENFIELD,  Me.  Director  N.Y.I9 
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National  Nielsen-Ratings  Top  Programs 
FEBRUARY  5-11,  1950  NIELSEN-RATING* 

WEEKDAY  (Average  For  All  Programs) 

Current  Previous ■  Current  Raring  — 
Rank Rank 

C\/CKJ  IM/l c  V  tn  ii>iv7r rMur*c 
1 2 
2 1 
3 3 
4 13 
5 5 
6 11 
7 6 
8 4 
9 7 

10 17 
11 37 
12 10 
13 9 
14 19 
15 14 
16 23 
17 20 
18 8 
19 32 
20 24 

Program 
ONCE-A-WEEK  (Average  For  All  Programs) 

Lux  Radio  Theatre  (CBS)   
Jack  Benny  (CBS)  
Godfrey's  Talent  Scouts  (CBS)  . . . Fibber  McGee  &  Molly  (NBC)   .  .  . 
Amos  'n'  Andy  (CBS)   Walter  Winchell  (ABC)   
Charlie  McCarthy  (CBS)   
My  Friend  Irma  (CBS)   
Mystery  Theatre  (CBS)   
Mr.  Chameleon  (CBS)   
Bob  Hope  (NBC)   
F.B.I,  in  Peace  &  War  (CBS)   
Mr.  Keen  (CBS)   
You  Bet  Your  Life  (CBS)   
Dr.  Christian  (CBS)   
Mr.  District  Attorney  (NBC)   
Inner  Sanctum  (CBS)   
Red  Skelton  (CBS)   
Fat  Man  (ABC)   
Gene  Autry  (CBS)   

EVENING,  MULTI-WEEKLY  (Average  For  All  Programs) 
1  1  Beulah  (CBS)   
2  3  Lone  Ranger  (ABC)   
3  2  Counter-Spy  (ABC)   

Homes Homes Points 
(000) % 

Change 

(4,242) (10.8) ( — 0.4) 

10,017 25.5 0.0 

8,603 
21.9 

—3.6 

8,328 
21.2 

—0.5 

7,856 
20.0 

+  3.0 
7,463 19.0 

—1.7 

7,267 18.5 

+  1.3 

7,188 18.3 

—2.4 

7,071 
18.0 

 2.8 

6,874 
17.5 

— 1 .8 

6,756 17.2 

+  0.7 
6,717 

17.1 

+  2.5 
6,638 

16.9 

—0.8 

6,599 
16.8 

—1.3 

6,599 
16.8 

+0.5 
6,560 

16.7 

—0.1 

6,521 
16.6 

+0.6 
6,481 

16.5 

+0.2 
6,285 

16.0 

—2.7 

6,089 15.5 

+0.6 

6,089 15.5 

—0,3 

(2,828) (7.2) 
(—0.2) 

5,971 
15.2 

—0.6 

5,185 13.2 

+0.8 
5,067 

12.9 

+0.4 

1 
A o o o X 
^ Q 0 c 3 1 
O 1  A 
7 t  o 
8 

1  9 

9 4 
10 5 
11 7 
12 

10 

13 3 
14 12 

15 

11 

Arthur  Godfrey  (L.  &  M.)  (CBS) 
Pepper  Young's  Family  (NBC)   .  . Romance  of  Helen  Trent  (CBS)  .  . 
Right  to  Happiness  (NBC)   
Backstage  Wife  (NBC)   
Stella  Dallas  (NBC)   
Young  Widder  Brown  (NBC)  .... 
When  A  Girl  Marries  (NBC)   
Wendy  Warren  (CBS)   
Our  Gal,  Sunday  (CBS)   
Aunt  Jenny  (CBS)   
Road  of  Life  (NBC)   
Arther  Godfrey  (Nabisco)  (CBS) 
Ma  Perkins  (CBS)   
Big  Sister  (CBS)   

(2,514) (6.4) 
(  0.1 ) 

4,596 
11.7 

—1.7 

4,125 

10.5 

+  0.7 

4,085 
10.4 

—0.9 

4,046 

10.3 

+  0.3 

4,046 

10.3 

+  1.2 

4,046 

10.3 

+  1.4 

3,967 

10.1 

+  1.7 

3,889 

9.9 

+  1.5 

3,850 
9.8 

—0.6 

3,850 

9.8 

—0.5 

3,771 

9.6 

—0.4 

3,732 9.5 

0.0 

3,653 

9.3 

—1.9 

3,575 
9.1 

—0.2 

3,575 

9.1 

—0.3 

DAY,  SATURDAY  (Average  For  All  Programs) (2,239) 
(5.7) 

(—0.2) 

1  1             Grand  Central  Station  (CBS)   
2  2             Stars  Over  Hollywood  (CBS)  .... 
3  3             Armstrong  Theatre  (CBS)   5.185 

4.910 

4,714 

13.2 

12.5 12.0 

—1.4 —1.2 —0.9 

DAY,  SUNDAY  (Average  For  All  Programs) (1,453) (3.7) 

(—0.2) 

1  1             True  Detective  Mysteries  (MBS)  . . . 
2  2            Shadow  (MBS)   
3  3             Martin  Kane,  Private  Eye  (MBS)  .  . 

5,421 4,871 
3,967 

13.8 

12.4 
10.1 

+0.5 
+0.5 

—0.8 

Copyright  1950,  A.  C.  Nie 
ilsen  Co. 

NOTE:  Number  of  homes  Is  obtained  by  applying  the  "NIELSEN-RATING"  (%)  to  39,281,000— the  1949  estimate  of  Total  United  States  Radio  Homes. 
(*)  Homes  reached  during  all  or  any  part  of  the  program,  except  for  homes  listening  only 1   to  5  minutes. 

CBS  Affilates  Suit 
CBS  filed  a  motion  to  dismiss  a 

$223,000  damag-e  suit  Wednesday  in 
Federal  District  Court,  Chicago, 
and  was  given  five  days  in  which 
to  file  a  supporting  brief  [Broad- 

casting, Mar.  20].  Salt  River 
Broadcasting  Co.  (for  KTUC  Tuc- 

son and  KOY  Phoenix)  is  suing 
the  network  for  money  damages 
allegedly  sustained  after  the  affilia- 

tion contract  wias  cancelled  Jan.  1. 

'comint 

March  28:  American  Marketing  Assn., 
Hotel  Shelton,  N.  Y. 

March  28-31 :  National  Premium  Buyers' Exposition,  Stevens  Hotel,  Chicago. 
March  31-April  1:  South  Dakota  Broad- 

casters Assn.,  Hotel  Lawler,  Mitchell, 
S.  D. 

April  1-2:  Eastern  Conference  Adver- 
tising Federation  of  America  Wcm- 

ens'  Advertising  Clubs,  Sheraton- Belvedere  Hotel,  Baltimore. 
April  4:  Radio  Pioneers  Club  annual 

dinner,  Ritz  Carlton  Hotel,  New  York. 
April  12-19:  NAB  convention,  Stevens Hotel,  Chicago: 
Engineering  Conference,  April  12-15; Unaffiliated      Stations  Conference, 

April  16; 
FM  Stations  Conference,  April  17; 
Management  Conference,  April  17-19. 

April  15:  New  England  Radio  Engineer- ing meeting,  Somerset  Hotel,  Boston. 
April  24-28:  Sixty-sixth  semi-annual 

convention.  Society  of  Motion  Picture 
and  Television  Engineers,  Drake 
Hotel,  Chicago. 

In 

Altoona,  Pa., 

It's ROY  F.  THOMPSON 
and 

A  prize  radio  combination  in 
the  rich   industrial  market  of 

Central  Pennsylvania. 

Represented  by 
ROBERT  MEEKER  ASSOCIATES 

Sedoc  ScUfit  Semcce 

Hundreds  of  outstanding  American 

Folk  —  Band  —  Concert  —  Religious 
—  Hawaiian  —  Novelties  —  South 

American  and  Spanish  renditions  in- 
cluded in  over  3500  musical  selections 

contained  in  the  SESAC  Transcribed 

Library— ALL  FOR  AS  LITTLE  AS 

$40  A  MONTH! 

-STEPS  UP  SALES! 

Continuity  shows  that  bring  you  $  $  $  ! 

Quality  scripts  in  quantity 

Highlighted  by  music  of  lasting  value 

from  the  SESAC  Transcribed  Library. 

Many  of  these  superior  scripts 

come  in  complete  series  of  39  shows 

.  .  .  additional  scripts  for  holidays 

and  special  events. 

Sponsored  coast  to  coast! 

THE  BEST 
MUSIC. 
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Network  Accounts 

(Contiymed  from  page  12) 

last  half  of  Arthur  Godfrey  Talent  Scotits  simulcast  on  CBS  and  CBS-TV. 
Ruthrauff  &  Ryan,  New  York,  is  agency  for  Frostee.  Young  &  Rubicam,  New 
York,  handles  other  Lipton  products. 

MILES  LABS.,  Elkhart,  Ind.  (Alka  Seltzer,  One-A-Day  vitamins),  starts  alter- 
nate-week instead  of  weekly ,  sponsorship  of  Quiz  Kids  on  NBC-TV  (Friday, 

7  to  7:30  p.m.  CST)  starting  June  2  for  June,  July  and  August.  NBC  ex- 
pected to  keep  remainder  of  show  sustaining.  Miles  plans  to  return  to  weekly 

schedule  in  fall.  Agency:  Wade  Adv.,  Chicago.  Miles  Labs.,  also  Ind.,  through 
Wade  renew  sponsorship  of  Monday,  Wednesday  and  Friday  broadcasts  of 
Edwin  C.  Hill,  ABC  news  commentator,  heard  Monday-Friday,  7-7:05  p.m.  EST. 
New  schedule  is  for  22  weeks  and  is  effective  April  3. 

PETER  PAUL  Inc.,  Naugatuck,  Conn,  (candy),  will  begin  sponsorship  April  15 
of  Buck  Rogers  over  19-station  ABC-TV  network,  Saturday,  7-7:30  p.m.  (EST). 
Initial  contract  is  for  eight  weeks.  Agency:  Maxon  Inc.,  New  York. 

ff  •  •  • 

R.  M.  BUDD,  with  Campbell  Soup  Co.,  Camden,  N.  J.,  for  25  years,  appointed 
to  newly  created  position  of  general  advertising  manager.  H.  M.  STEVENS, 
formerly  with  Lever  Bros.,  appointed  advertising  manager  of  soups,  and  J.  R. 
JOHNSON,  formerly  assistant  to  advertising  manager,  appointed  advertising 
manager  of  Franco-American  products. 

FRANK  M.  ROGERS  appointed  sales  manager  of  Elgin  American,  Div.  of  Illinois 
Watch  Case  Co.  He  has  been  with  company  since  1945,  and  assistant  sales 
manager  since  1947.  Firm  places  business  through  Russel  M.  Seeds  Agency, 
Chicago. 

LEE  PHARMACAL  Co.  combines  with  OGILIVIE  SISTERS,  hair  beauty  prod- 
ucts company,  to  form  OGILIVIE  SISTERS-LEE  Inc.,  which  will  produce  new 

home  permanent  and  hair  conditioner  kit.  Lee  Pharmacal  also  will  be  exclusive 
retail  sales  agents  for  all  Ogilivie  Sisters  products.  JOHN  A.  ROOSEVELT  is 
president  and  RAYMOND  LEE,  chairman  of  board  of  Pharmacal  Co.  Adver- 

tising agency  to  handle  new  product  not  yet  appointed. 

ROBERT  G.  SPEARS,  formerly  product  manager  of  Standard  Brands  Inc., 
appointed  vice  president  and  general  manager  of  Jelke  Good  Luck  Products 
Div.,  Lever  Bros. 

LAWRENCE  A.  FLAGLER,  in  charge  of  domestic  production  for  William  R. 
Warner,  Richard  Hudnut  and  Standard  Laboratories,  in  both  New  York  and 
St.  Louis  plants,  elected  vice  president  of  Warner-Hudnut  Co. 

WFIL  Cuts 

(Continued  from  page  20) 

vertising  medium.  WFIL's  new rate  structure  is  based  on  this 

thinking." 
In  the  meantime,  the  station  an- 

nounced it  has  completed  a  move 
to  strengthen  WFIL's  nighttime 
radio  schedule  while  attracting  new 
business.  This  has  been  done,  Mr. 
Clipp  said,  by  revising  the  evening 
program  lineup  and  scheduling  a 
number  of  "low-cost  transcribed 
shows"  providing  increased  revenue 

for  the  station  and  giving  large 
savings  for  the  sponsors. 

To  make  room  for  the  low-budget 
packages,  Mr.  Clipp  said,  the  sta- 

tion discontinued  about  six  hours 
of  local  and  network  sustaining 
broadcasts  weekly.  Only  two  of  the 
12  newly-scheduled  programs  re- 

main unsold,  he  said. 

PACIFIC  GROUP 

XL  Stations  Meet  at  Spokane 

PACIFIC  Northwest  Broadcasters, 
which  is  comprised  of  the  eight  XL 
stations,  held  its  second  meeting  of 
1950  in  Spokane  March  18-19.  All 
of  the  XL  stations  were  repre- 

sented except  KXLE  Ellensburg, 
Wash. 

Managers  attending  were:  Ernie 
Neath,  KXLQ  Bozeman,  Paul  Hat- 
ton,  KXLK  Great  Falls,  Barclay 
Craighead,  KXLJ  Helena,  Arne 
Anzjon,  KXLF  Butte,  Pat  Good- 
over,  KXLL  Missoula,  all  Montana, 
and  Bryan  Woolston,  KXLY  Spo- 

kane, who  acted  as  host.  Also  pres- 
ent were  Jimmy  Mount,  sales 

manager  of  KXL  Portland,  Ore.; 
Tracy  Moore,  West  Coast  sales 
manager,  and  Ed  Craney,  manager 
of  Pacific  Northwest  Broadcasters. 
Between  business  sessions,  the 
members  visited  Sears  Farm  Store 

where  KXLY  helped  conduct  ~a~ three-day  sale. 

PEGGY  LEE  (3d  I),  songstress  and  author  of  hit  tunes,  who  got  her  start 
at  WDAY  Fargo,  N.  D.,  in  the  late  30s,  and  her  husband,  Dave  Barbour 
(4th  I),  are  greeted  at  the  airport  on  their  arrival  to  pay  a  visit  to  WDAY. 
The  group  includes  (I  to  r)  Ken  Kennedy,  WDAY  program  director;  Mrs.  Ken- 

nedy; Peggy  Lee  and  Mr.  Barbour;  Earl  C.  Reineke,  president  and  general  man- 
ager of  WDAY;  Mrs.  Reineke;  Bill  Moher,  WDAY  announcer,  and  Glenn  Flint, 

news  editor. 

Agencies (Continued  from  page  11) 

SLADE,  formerly  writer  and  producer  with  KSTP-AM-TV  St.  Paul,  and  before 
that  with  WBBM  Chicago  and  WWJ  Detroit,  also  joins  radio-TV  staff  of  agency. 

GARRETT  E.  HOLLAHAN  joins  San  Francisco  office  of  Brisacher,  Wheeler  & 
Staff  as  radio-TV  director.  He  was  formerly  commercial  program  director  for 
KARM  Fresno,  Calif.,  and  before  that  radio  director  of  Beverly  Hills  office  of 
Lennen  &  Mitchell,  producer  at  ABC  New  York,  radio  director  of  Chicago  office 
of  Erwin,  Wasey  &  Co.  and  assistant  to  vice  president  in  charge  of  program 
department  of  World  Broadcasting,  New  York. 

RUTH  SMITH,  formerly  with  Knox-Reeves,  Minneapolis,  joins  copy  depart- 
ment of  Kenyon  &  Eckhardt,  New  York. 

ROBERT  SHULER  of  Young  &  Rubicam  Inc.,  New  York,  is  in  Hollywood  in 
connection  with  filming  of  Silver  Theatre  television  series  at  Jerry  Fairbanks 
Inc. 

MAURICE  LIONEL  HIRSCH  Co.,  St.  Louis,  elected  to  membership  in  Amer- 
ican Assn.  of  Advertising  Agencies. 

WASSER,  KAY  &  PHILLIPS  Inc.,  Pittsburgh,  moves  to  new  offices  in  Clark 
Bldg.,  effective  April  1.    Company  was  formerly  Pete  Wasser  Co. 

ALBERT  FRANK-GUENTHER  LAW  Inc.,  San  Francisco,  moves  to  new  quarters 
in  Wall  Street  Journal  Bldg.,  425  Bush  St.    Telephone  remains  YUkon  6-4641. 

RRN  RELAYS 

Permits  FM  Quality — Hanna 

RURAL  RADIO  (FM)  Network 
in  New  York  is  operating  the 
largest  radio-relay  broadcasting 
network  in  the  country,  Michael  R. 
Hanna,  general  manager  of  RRN 
and  of  WHCU-AM-FM  Ithaca, 

N.  Y.,  said  last  week.  - 
The  operating  efficiency  and 

standards  of  the  system — which 
conveys  regular  programming  to 
an  11-station  network  using  only 
radio  relays — "permit  the  entir.5 
capabilities  of  FM  quality  to  be 
realized,"  Mr.  Hanna  said. 

His  statement  on  the  technical 
worth  of  the  radio-relay  system  was 
made  to  clarify  reports  last  week  in 
Broadcasting,  that  a  projected 
deal  for  the  RRN  to  carry  broad- 

casts of  Yankee  baseball  games 
had  fallen  through  because  the 
Yankee  management  had  ques- 

tioned the  practicability  of  radio- 
relay  feeds. 
The  Yankee  question  did  not 

arise  in  respect  to  the  technical 
competence  of  radio  relay.  What 
the  baseball  officials  had  questioned 
was  whether  it  might  not  be  more 
desirable  to  use  lines  whi<;h  could 
carry  closed-circuit  information  to 

participating  stations  preceding 
the  games.  Radio-relay,  of  course, 
does  not  permit  closed-circuit  dis- tribution. 

WFGM  DEDICATED 

Formal  Ceremonies  Are  Held 

FORMAL  dedication  of  WFGM 
Fitchburg,  Mass.,  was  held  on  Feb. 
25,  10  days  after  its  opening  broad- cast day. 

Ceremonies  featured  a  dedica- 
tory broadcast  and  open  house. 

Speakers  included  State  Senator 
George  W.  Stanton,  Mayor  Peter  J. 
Levanti  and  Police  Chief  Carlisle 

F.  Taylor,  all  of  whom  were  intro- 
duced by  Program  Director  Edward 

J.  Penney.  Owned  and  operated  by 
the  Wachusett  Broadcasting  Co., 
WFGM  is  assigned  1  kw  daytime 
on  1580  kc. 

Why  buy  2  or  more... 
do  1  big  sales  job 

on  "RADIO  BALTIMORE" 
Contact 

EDWARD  ■ 

RETRY  CO. 

IVBAl 
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I      To  Air  BAM  Plans 
(Continued  from  page  25) 

announced  [Broadcasting,  March 
20],  a  talk  by  Maurice  B.  Mitchell, 
director  of  Broadcast  Advertising 
Bureau.  His  topic  is  "Selling  the 

•  Program,"  and  will  be  included  in 
I  a  discussion  on  development  of  new 

progi-am  resources.  Final  event 
Sunday  afternoon  be  a  sports 
clinic  with  Patt  McDonald,  WHHM 
Memphis,  as  director. 

Tentative  agenda  for  the  Mon- 
day morning  FM  meeting,  to  be 

1  chaired  by  Matthew  H.  Bonebrake, 
f  KOCY-FM  Oklahoma  City,  chair- 

man of  the  FM  Committee,  in- 
cludes Howard  Lane,  WJJD  Chi- 

cago and  Field  Enterprises  Inc. 
and  retiring  NAB  board  member, 
on  "Functional  Music";  Chet  L. 
Thomas,  KXOK  St.  Louis  and  presi- 

dent of  Transit  Radio  Inc.,  on 
"Transit  Radio — A  Retail  Me- 

dium"; Stanley  Joseloff,  president, 
Storecast  Corp.  of  America,  on 

"Advertising's  Biggest  Challenge to  Radio  and  How  FM  Will  Meet 

I  It";  Mr.  Bonebrake  on  "FM  Net- 
'  working";  Edward  A.  Wheeler, 
WEAW  Evanston,  111.,  on  "FM's 
Special  Services,  How  to  Use  One 
or  All." 

Duplication  Question 

.      Merrill   Lindsay,   WSOY  Deca- 
I  tur.  111.,  retiring  NAB  director  for 
I  small  stations,  will  discuss  "Why  I 
Duplicate."   Robert  Dean,  KOTA 
Rapid  City,  S.  D.,  will  take  the  op- 

posite position  and  discuss  "Why 
I  Do  Not  Duplicate."    Winding  up 

j  the  FM  meeting  \^ill  be  an  FM 
"'  panel    including    Messrs.  Lane, 

Thomas,   Dean,   Joseloff,  Lindsay 
and  Bonebrake;  Everett  L.  Dillard, 
WASH  (FM)  Washington,  retiring 

I  NAB  board  member  for  FM;  Frank 
:,  U.  Fletcher,  WARL-FM  Arlington, 
.  recently  re-elected  a  NAB  board 
member  for  FM;  Victor  C.  Diehm, 
WAZL-FM    Hazleton,    Pa.;  Josh 

,  Home,  WCEC  and  WFMA  (FM) 
Rocky  Mount,  N.  C. 

Convention  week  opens  Wednes- 
day April  12  with  registration  for 

A  the  annual  NAB  Engineering  Con- 
ference [see  Broadcasting,  March 

13,  for  complete  agenda].  Wind- 
ing up  the  engineering  meetings 

1  will  be  the  annual  NAB-FCC Roundtable. 
The  annual  equipment  exposition 

1930  —  1950 

20th  Anniversary  Year 

46.0 

"HOOPER  "* 
*  (average  5  periods 

winter,  1950) 

proves  the  best  buy 
in 

DAIVVILLE,  VA. 

WBTM 

5kw(d)^A.iBC  lkw(n) 
Rep::HOLLINGBERY 

in  the  lower  level  of  the  Stevens 
will  open  April  12,  with  light  equip- 

ment to  be  displayed  on  the  "Magi- 
cal Fifth  Floor." 

Principal  Management  Confer- 
ence speakers  will  be  Carlos  Rom- 

ulo,  UN  General  Assembly  presi- 
dent; Paul  G.  Hoffman,  ECA  ad- 

ministrator; Herman  W.  Stein- 
kraus,  U.  S.  Chamber  of  Commerce 
president;  Wayne  Coy,  FCC  chair- 

man; H.  E.  Babcock,  director  of 
Avco  Mfg.  Corp.  and  widely  known 
farmer,  businessman,  educator  and 
author.  Theme  of  the  Management 
Conference  is  "The  American 
Broadcaster's  Responsibility  in  the 
World  Today." 

COINAGE  PLAN 

Propose  21/2,  7V2  Cent  Pieces 
PROPOSED  minting  of  2V2  and 
7 -cent  coins  met  mixed  reception 
last  week  at  a  hearing  before  a 
Senate  Banking  &  Currency  sub- 

committee, which  is  considering  a 
series  of  bills.  Fate  of  the  pro- 

posal is  of  unusual  interest  to  sev- 
eral major  radio  advertisers  deal- 

ing in  soft  drinks  and  other  low- 
priced  products. 

Edward  Walsh  Mehren,  Beverly 
Hills,  Calif.,  appeared  on  behalf 
of  the  American  Institute  for  In- 

termediate Coinage,  of  which  he  is 
chairman.  He  also  is  president  of 
Squirt  Co.,  Beverly  Hills  soft  drink 
manufacturer. 

Mrs.  Nellie  Tayloe  Ross,  director 
of  the  U.  S.  Mint,  opposed  the  plan 
and  said  every  cash  register  would 
be  outmoded.  No  condition  now  ex- 

ists which  would  justify  such  coins, 

she  testified,  adding  "How  would 
you  make  change  for  a  3-cent 
stamp  if  you  paid  for  it  with  a  7%- 

cent  piece." Change  Reply 

In  reply,  it  was  explained  that 
this  change  could  be  made  with  two 
pennies  and  a  2V2-cent  piece. 

Mr.  Mehren  explained  the  in- 
stitute is  a  non-profit  organization 

backed  by  a  number  of  business 
and  industrial  leaders.  Soft  drink 
purveyors,  he  said  want  to  raise 

prices  but  the  public  doesn't  like  to 
pay  two  coins  for  a  drink  and  the 
next  step  above  a  nickel  is  a  dime. 

Inflationary  trends  since  World 
War  II  have  aggi-avated  the  need 
for  intermediate  coins,  he  said,  sug- 

gestin;3:  effects  of  inflation  "will  re- main with  us  in  the  establishment 

of  a  permanent  new  economic  base." 
He  declared  the  new  coins  will  elim- 

inate waste  in  the  distribution  pro- 
cess and  promote  efficiency. 

A  saving  of  S5  billion  to  $8  billion 
a  year  is  possible,  he  said.  In  the 
case  of  the  20  billion  bottles  of  soft 
drinks  sold  annually  the  public 
would  be  saved  $516  million,  he 
said.  Similar  savings  were  cited  for 
beer  and  coffee  as  well  as  transit 
services.  Other  savings  would  be 
found  in  sales  and  luxury  prices 
as  well  as  through  split-cent  pric- 

ing, he  contended. 
Hearings  on   the   coinage  pro- 

GOV.  Herman  Talmadge  of  Georgia 

(r)  congratulates  Frank  White,  presi- 
dent of  MBS,  after  Mr.  White  re- 

ceived a  commission  as  lieutenant- 

colonel  on  the  governor's  staff.  The 
presentation  was  made  March  17 
when  Mr.  White  was  in  Atlanta  to 
conduct  a  meeting  of  MBS  affiliates. 

posals  were  completed  Thursday  by 
the  Senate  subcommittee.  Further 

support  of  minting  the  odd-denomi- 
nation coins  was  expressed.  Objec- 

tion was  voiced  by  the  U.  S.  Inde- 
pendent Telephone  Assn.,  finding 

the  coin  system  not  practical  for 
telephone  industry  uses. 

Juke  Box  Officials 

The  juke  box  interests,  repre- 
sented by  J.  W.  Haddock,  of  AMI 

Inc.,  Grand  Rapids,  Mich.,  and 
Edward  H.  Renner,  of  the  North- 

ern Virginia  Music  Co.,  said  the 
IV2C  piece  would  aid  them  in  com- 

batting high  cost  factors  in  their industry. 

MUTUAL  BASEBALL 

Florida  Group  Hears  White 

EXECUTIVES  from  10  Mutual 
affiliates  in  Florida  have  met  with 
the  network's  president,  Frank 
White,  to  hear  details  of  the  pro- 

posed MBS  major  league  baseball 
broadcasts.  The  session  was  held 
March  20  in  Ft.  Pierce. 

Mr.  White,  accompanied  by  E.  M. 
Johnson,  Mutual  vice  president, 
and  Charles  Goodwin  of  its  station 
relations  department,  outlined  the 

background  for  "Game  of  the  Day" broadcasts  which  start  April  18 
[Broadcasting,  March  13].  The 
trio  also  presented  a  general  dis- 

cussion of  sales  techniques  for 
local  cooperative  sponsorship  of  the 

games. 

Arrangements  for  the  event  were 
handled  by  Doug  Silver,  co-owner- 
manager  of  host  station  WIRA  Ft. 
Pierce.  0.  H.  Peacock,  co-owner 
of  WIRA,  took  the  Mutual  officials 
deep  sea  fishing  on  his  yacht  the following  day. 

Those  attending  the  session  in- 
cluded : 

Mr.  Silver.  Kingsley  Butt  and  Frank McDowell,  WIRA.  Ft.  Pierce:  Reggie 
Martin.  WJHP  Jacksonville;  Robert  S. 
Taylor  and  Ted  Covington.  WONN 
Lakeland:  A.  Frank  Katzentine,  WKAT 
Miami  Beach:  T.  S.  Gilchrist.  WTMC 
Ocala:  J.  Allen  Brown.  WLOF  Orlando; 
Jack  Faulkner  and  Herb  Anderson. 
WTSP  St.  Petersburg:  Joseph  S.  Field, 
WIRK  West  Palm  Beach;  Larry  Rollins, 
WSIR  Winter  Haven. 

SIXTEEN  CBS  network  shows  per 
week  have  been  switched  from  New 
York  to  Washington,  bringing  total 
of  Washington  CBS  originations  to 
30,  aired  from  WTOP  studios  after 

April  3. 

Better  Buy  WFIL  .  .  a  better  buy  than  ever, 

mmmmt 

^e/,yeAente€/ THE  KATZ  AGENCY      ABC  AFFILIATE 

Bigger  by  120,590  (18.5%  MORE)  listening  families  in  the 
daytime  and  112,780  (16.1%  MORE)  listening  famiUes 
at  night  than  in  1946  .  .  . 

.  .  .  WFIL  is  the  only  Philadelphia  network  station 
to  show  audience  gains  both  day  and  night  in 
BMB's  1949  survey. 

WFIL  has  increased  its  actual  listening  audience  by  half 

a  million  people— both  day  and  night— since  1946.  Progress 

with  Philadelphia's  most  progressive  station.  Right  now,  in 
1950,  WFIL  win  work  night  and  day  to  carry  your  sales 

message  to  the  largest  BONUS  AREA  in  BMB's 
Philadelphia  Report. 
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Pull  Out  for  Filing 

Richards  Probe 

(Continued  from  page  2i) 

he  labels  his  opinions  as  such." 
In  response  to  Mr.  Fulton's  de- 

mand that  he  produce  complaints 
received  by  KMPC  from  listeners, 
which  he  was  unable  to  do,  Mr. 
Roberts  said  he  believes  news  can 

be  cleverly  "slanted"  so  that  lis- teners would  not  be  aware  of  the 

fact  and  the  thought  desired  "sub- 
consciously registered  in  their 

minds." 
Further  Revelation 

Under  cross-examination,  Mr. 
Roberts  said  that  in  direct  opposi- 

tion to  Mr.  Richards'  instructions, David  Lilienthal  and  Bernard 
Baruch  were  not  always  given  the 
worst  end  of  the  deal  in  his  broad- 
casts. 

Objecting  to  what  he  termed  Mr. 
Fulton's  attempt  to  •  "smear"  Mr. 
Roberts,  FCC  chief  counsel  said 
the  newscaster  was  not  on  trial  and 
was  not  the  complainant  in  the 
case.  Radio  News  Club  was,  he  re- 
minded. 

At  the  conclusion  of  Monday's 
hearing,  Mr.  Fulton  questioned  the 
newsman  about  files  purportedly 
belonging  to  Mr.  Richards,  and 
cautioned  that  if  he  had  certain  pa- 

pers, it  was  illegal  and  criminal. 
Charges  by  Mr.  Ford  that  Mr. 

Roberts  was  being  "intimidated" 
and  "impeached"  by  defense  coun- 

sel highlighted  the  Tuesday  ses- 
sion. 

This  developed  when  Mr.  Fulton 

proposed  that  FCC  chief  counsel 
join  him  in  requesting  an  official 
investigation  into  possible  perjury, 
theft  of  documents,  fraud  and  false 
statements  before  a  federal  agency 
by  Mr.  Roberts. 

Mr.  Fulton  questioned  the  wit- 
ness at  length  on  a  promotional 

broadcast  he  had  made  for  Davis 
Motor  Co.  of  Van  Nuys,  Calif., 
shortly  after  he  left  KMPC  in  1948. 

Released  over  four  California 
stations  via  transcription,  the 
broadcast  was  "strictly  advertis- 

ing," Mr.  Roberts  maintained  when 
questioned  as  to  whether  every 
statement  in  it  was  true.  Pressed 
on  one  statement  in  particular,  he 
said  he  did  not  know  for  certain 
whether  it  was  true  any  more  than 
he  would  know  "absolutely"  about 
the  complete  truth  of  any  commer- 

cial he  might  be  handed  to  read  on 
the  air.  Mr.  Fulton  contended  Mr. 
Roberts  had  described  a  small  plant 

as  "massive." 
Davis  Co.  Issue 

Under  further  questioning,  Mr. 
Roberts  testified  that  he  was  aware 
of  the  current  Davis  Co.  probe  and 
that  he  was  also  "cooperating  with 
the  district  attorney." 

"Then,"  said  Mr.  Fulton,  "I  now 
invite  counsel  for  the  Commission 
to  join  me  in  asking  the  examiner 
to  send  to  the  district  attorney  of 
Los  Angeles  County  a.  transcript  of 
all  Mr.  Roberts'  testimony  for  in- 

vestigation of  possible  perjury  in 
this  proceeding,  possible  theft  of 
documents,  possible  fraud,  and  pos- 

sible violation  of  federal  statutes 

against  making  false  statements  in 
a  matter  within  the  jurisdiction 

of  a  federal  agency." Mr.  Ford  angrily  rejected  the 
invitation,  charging  this  action  was 
an  "attempt  to  smear  the  witness." 

"This  is  slander  in  cross-exami- 
nation," he  said.  "Counsel  has  an- 
nounced he  is  trying  .  to  impeach 

this  witness  and  he  has  had  five 

days  to  do  it." Charges  Intimidation 
At  Mr.  Fulton's  request  that  Ex- 

aminer Johnson  send  a  transcript 
of  Mr.  Roberts'  testimony  to  the 
Los  Angeles  County  district  attor- 

ney, Mr.  Ford  again  exclaimed: 
"Counsel  is  trying  to  intimidate 

this  witness.  This  is  highly  im- 
proper. I  object  to  this  motion  and 

move  it  be  stricken  from  the  rec- 

ord." 

Mr.  Fulton  again  interrupted 
with  an  offer  to  strike  out  all  of 

Mr.  Roberts'  testimony  so  that  the 
Commission  "won't  be  in  the  posi- 

tion of  vouching  for  this  witness." More  words  followed  between 
Messrs.  Fulton  and  Ford  when  Mr. 
Richards'  counsel  claimed  scripts 
introduced  by  FCC  were  property 
of  the  station.  Mr.  Fulton,  after 
securing  them  for  use  in  question- 

ing, refused  to  return  them  to  Mr. 
Ford  unless  it  was  specified  they 

belong  to  KMPC  and  should  re- 
main in  his  possession  when  not 

being  used  by  the  FCC  examiner. 
Examiner  Johnson  finally  ordered 
scripts  returned  to  Mr.  Ford  with  a 
stipulation  that  both  parties  should 
have  free  access  to  all  records  at 
all  times. 

Personal  Criticism 

Mr.  Roberts  during  earlier  cross- 
examination  admitted  he  expressed 
personal  criticism  of  the  Republi- 

can controlled  80th  Congress  in 

1948,  "contrary  to  Richards'  or- 
ders." He  also  said  he  praised  the 

Republicans  when  he  felt  they  were 
right. 

Beginning  a  brief  redirect  ex- amination of  Mr.  Roberts,  FCC 
chief  counsel  was  sustained  in  a 
motion  to  strike  from  the  record 
Mr.  Fulton's  motion  that  the  wit- 

ness be  investigated  for  perjury. 
Under  redirect  examination,  Mr. 

Roberts  read  broadcasts  he  made 
concerning  Gen.  Douglas  Mac- 
Arthur  for  w^^ich  he  claims  to  have 
been  fired  from  KMPC  because 
they  were  not  wholly  complimen- 

tary in  accordance  with  Mr.  Rich- 
ards' orders. 

Lauds  Richards  Stations 

COMMENDATION  of  the  public 
service  achievements  of  the  G.  A. 
Richards  stations  was  voiced  in  a 
March  16  letter  to  FCC  Chairman 
Wayne  Coy  from  Clyde  A.  Lewis, 
national  commander-in-chief  of  the 
Veterans  of  Foreign  Wars.  The 

letter,  in  part,  stated  ".  .  .  the three  stations,  particularly  WJR 
Detroit  have  always  given  excep- 

tional public  service  support  to 
the  patriotic  and  Americanism 
projects  of  the  VFW.  ...  It  is  my 
opinion  that  stations  are  judged 
by  the  public  service  they  perform, 
rather  than  the  private  utterances 
and  notes  of  the  principal  stock- 

holder." 

Sets  Near  89  Million 
(Continued  from  page  19) 

tion  of  factories  not  members  of 
RMA,  the  total  number  of  FM  sets 
produced  is  estimated  as  of  the 
present  date  to  be  over  5,000,000. 
This  total  includes  TV  sets  with 
FM-band  tuners. 

In  the  joint  NAB-RMA  analysis 
it  was  found  that  14,500,000  radio 
and  television  sets  were  purchased 
in  1949.  Home  radio  sets  accounted 

for  7,956,000  of  the  total,  with  an- 
other 3,964,000  auto  radios  and 

2,594,000  TV  sets.  The  sales  fig- 

ures, of  course,  are  below  th'e  actual factory  production  which  consisted 
of  7,456,000  radios  and  3,029,000 
TV  receivers,  with  differences  ac- 

counted for  by  dealer-distributor stocks. 

Last  year  78%  of  all  cars  manu- 
factured were  equipped  with  ra- 

dios, a  total  of  3,964,000  sets  that 
went  into  autos. 

Average  for  '48-'49 Average  number  of  radio  sets,  in- 
cluding TV,  was  1.70  per  home  at 

the  end  of  1949,  the  same  average 
as  that  found  for  1948.  The  ratio 
of  auto  sets  to  cars  hit  a  peak  of 
88%  in  1947  before  dropping  to  the 
78%  figure  for  1949.  However,  a 
million  more  auto  sets  were  turned 
out  in  1949  than  in  1947. 

In  the  process  of  compiling  the 
NAB-RMA  figures  it  was  found 
that  some  unofficial  estimates  of  the 
total  number  of  radio  homes  had 
been  based  on  misunderstanding  of 
U.  S.  Census  Bureau  data. 
The  Census  Bureau  estimates 

there  were  42,843,000  families  in 
the  United  States  as  of  Jan.  1, 1950. 
It  figures  that  95%  of  these  fami- 

lies have  radios,  a  total  of  40,701,- 
000  radio  homes.  The  bureau's  esti- mate of  radio  saturation  in  1948 
was  94.2%  of  homes. 

Radio-home  estimates  ranging  as 
high  as  42,000,000  are  believed  to 
have  been  computed  on  a  Census 
Bureau  estimate  of  45,000,000  hous- 

ing units,  but  this  45,000,000  figure 
covers  all  dwellings  whereas  only 
42,843,000  are  actually  occupied  by 
families. 

The  Federal  Reserve  Board  esti- 
mates there  are  50,000,000  "spend- 

ing units"  in  the  United  States, 
compared  to  42,843,000  families, 
but  this  spending  unit  figure  is 
based  on  the  number  of  persons 
who  earn  income  and  it  does  not 
allow  for  families  having  more  than 
one  wage  earner,  according  to 
board  officials. 

FOR 

INCREASED    SPOT  ̂"■'■"^'^^ 
contact 

JOSEPH  HFRSHEY  McGILLVRA.  INC. 
366  Modison  Avenue,  New  York 

MOrroy   H;||  2-8755 
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ice  ofpB'ROADCASTiNG  Newsweekly 

Dwindling  returns  casting  a  shadow? 

America's  Window  on  the  World 

515  Madison  Avenue,  New  York  22,  N.  Y. 
Phone:  MUrroy  Hill  8-2600 

See  Daylight 

with  Du  Mont 

Daytime 

Television 

Move  to  the  sunny  side  of  the  street  with 

Du  Mont  Daytime  Television— modest 

in  time  and  talent  costs,  ostentatious 

in  results.  Daytime  television  is 

Du  Mont's  baby.  And  Du  Mont  can 

show  you  how  to  apply  it  locally 

or  on  a  network  basis,  on 

budget  appropriations 

you  can  look  at 
without  wincing 

Two 

Copyright  1950,  Allen  B.  Du  Mont  Laboratories,  Inc. 



V/haf's  New  in  Television  ?  Take  a  Look  at  WPTZ 

•1  i'k^-r'yy/^V^"'':^-  J- 

the  Newest  and  Most  Economical 

Buy  in  Television! 

THANKS  to  "HoUywood  Playhouse",  Philadelphia 
area  television  famihes  are  watching  a  full  length, 

feature  movie  every  afternoon.  Naturally,  it's  on 
WPTZ — another  Philadelphia  first  on  Philadelphia's 
first  station. 

The  700  or  so  theatres  which  run  daily  matinees  in 
our  area  attest  to  the  fact  that  Philadelphians  like 
movies,  day  or  night.  And  a  review  of  Pulse  over  the 
past  year  shows  that  feature  films  on  television  have 
averaged  a  rating  of  17.3. 

Musicals,  detective  stories,  comedies,  dramas  now 
are  served  daily  in  thousands  of  television  homes  via-, 

WPTZ  at  2:00  o'clock.  Philadelphians  like  movies  and 

"Hollywood  Playhouse"  is  your  calling  card  to  these thousands  and  thousands  of  customers. 

We  don't  mean  for  one  visit  a  day,  or  two,  or  three, 
but  six  messages  each  day — all  for  the  price  of  a  single 

participation!  Yes,  it's  WPTZ's  new  six-for-one 
"Hollywood  Playhouse"  package.  It's  hour  long  cover- 

age for  the  cost  of  a  spot!  It's  the  newest  and  most 
economical  buy  in  television. 

For  full  information  on  this  "plus"  program,  drop 
us  a  line  here  at  WPTZ  or  see  your  NBC  Spot  Sales 

representative. 

PHILCO  TELEVISION  BROADCASTING  CORPORATION 

1800  Architects  Building  •  Philadelphia  3,  Penna. 
Telephone:  LOcust  4-2244 

WPTZ 

FIRST    IN    TELEVISION    IN  PHILADELPHIA 
NBC 

TV-AFFlLlATE 
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$7  annually,  25c  weekly 

COLOR  WINDUP 

HOPES  that  FCC  may  complete 
its  contentious  and  protracted  color 
television  hearing  not  later  than 
mid-April  arose  last  week  as  these 
developments  brought  the  presen- 

tation of  direct  testimony  near  an 
end : 

#  Development  of  a  color  set 
which  will  receive  RCA  color  trans- 

missions and,  without  additions, 
may  also  receive  transmissions  by 
the  Color  Television  Inc.  and  CBS 
systems  was  reported  by  FCC  Comr. 
Robert  F.  Jones.  He  said  he  had 
seen  such  a  set  but  did  not  say 
where. 

#  CBS  President  Frank  Stan- 
ton called  for  a  "clean-cut  decision" 

on  color  "at  the  earliest  possible 
moment,"  promised  to  be  airing  20 
hours  of  color  weekly  within  three 
months  after  a  decision  adopting 
CBS  standards,  and  foresaw  a  pos- 

sibility of  almost  100%  colorcasting 
in  two  years.  He  opposed  multiple 
standards  on  grounds  that  public 
and  industry  confusion  would  re- 

sult and  color  might  be  delayed. 

0  President  Joseph  H.  McCon- 
nell  of  NBC,  RCA  subsidiary,  said 
NBC  would  increase  its  present  8- 
hour-week  schedule  of  Washington 
colorcasts  to  12  hours  a  week  "im- 

mediately" if  the  RCA  system  is 
adopted,  and  would  be  networking 
at  least  18  hours  a  week  a  year 
later. 

%  The  outlook  for  cross-exam- 
ination dropped  from  a  total  of 

about  30  hours  to  a  little  less  than 
20  when  CBS  announced  it  will 
waive  cross-examination  altogether. 
FCC  cancelled  this  week's  sessions, 
but  it  was  hoped  direct  testimony 
would  be  completed  early  next  week 
if  not  in  last  Friday's  sessions  (see 
late  story  page  86),  with  cross-ex- 

NBC's  President  McConnell  at 
FCC's  color  TV  hearing. 

amination  getting  underway  about 

April  3-4. %  FCC  signified  an  interest  in 
a  lenticular  color  photography  pro- 

cess which  had  been  suggested  by 
W.  E.  Celestin  and  which  the  Com- 

mission felt  "may  be  capable  of 
adaptation"  to  color  TV  transmis- 

sion. FCC  pointed  out,  however, 
that  Mr.  Celestin  must  make  "act- 

ual television  tests"  and  provide 
"definite  information." 

Western  Union  Plans 

9  Western  Union  outlined  con- 
tingent plans  for  establishment  of 

TV  network  facilities  (video  only)  ; 
and  a  Bell  System  representative, 
appearing  at  FCC  request  and 
speaking  on  his  own  behalf  on 
compromises  necessary  for  6-mc 
color,  said  he  felt  further  experi- 

mentation was  preferable  to  estab- 
lishment of  a  single  color  standard. 

Both  Dr.  Stanton  of  CBS  and 
Mr.  McConnell  of  NBC  urged 
adoption  of  their  respective  sys- 
tems. 

Though     opposed    to  multiple 

HARPER  DEFENDS  TV 

TWO  CURRENT  appraisals  of  television — that  it  is  suited  only  for  "big- 
time"  advertisers  willing  to  meet  "high  price  tags,"  and  that  its  market 
coverage  is  "too  thin,  too  sectional" — were  challenged  last  week  by 
Marion  Harper  Jr.,  president  of  McCann-Erickson  Inc. 

Stressing  television  in  a  general  ★  

Mid-April  Completion  Date  Seen 

standards,  Dr.  Stanton  said  CBS  ■» would  cooperate  "whole-heartedly"  /^/  THIS  TELECASTING  .  .  . 
if  they  are  adopted,  but  was  unable  Mid-April    End    Seen    For  Color 
to  predict  the  CBS  color  program  Hearings  ...  3 

if  another  system  is  adopted.  Harper  Cites  TV  Marketing  Successes  3 

Mr.  McConnell,  said  NBC's  color  ̂ ^t"  Vot"''^  °^  ̂ ^^^^  4 program  would  not  be  on  as  broad  aT&T  Network  Expansion  Surveyed  5 
a  scope  if  non-compatible    (CBS)  Mullen  Predicts  Increased   Use  of 

standards  were  approved.  Film  12 
The   NBC   executive  was   ques-  DEPARTMENTS 

tioned  sharply  by  Chairman  Wayne  Film  Report      15     Reel  Takes  .15 
Coy  on  this  point.     Did  he  mean.  On  Dotted  Line  12     Teleiile  6 

Mr.    Coy   wanted   to   know,    that  Telestatus  8 
NBC  would  prefer  to  "follow  rather 
than  keep  even"  in  event  of  stand- 

ards which  would  not  permit  pres-  Connell  would  concede  the  exist- 
ent sets  to  receive  color  transmis-  ence  of  a  workable  "combination" 

sions  in  monochrome  without  adap-  set  which,  as  Comr.  Jones  described 
tation.  it,  is  based  on  the  RCA  system  and 

Made  No  Decision  "^i^l  ̂ ^^o  receive  CTI  color  and  re- 

Mr.  McConnell  reiterated  that  Po.rtedly  may  be  arrange
d  to  re- 

NBC  hadn't  reached  a  decision  on  ̂ ^^^^  CBS  color-all  with  no  addi- 
the  extent  of  its  color  program-  ̂ ^""^              equipment  needed  to ming  in  that  case,  except  that  it  „          \'            ,    ,  ̂ i. ij       1       ,         u      J          1  When    Comr.   Jones   asked  the couldn  t  launch  as  broad  a  color  ^t^„         •  i    ̂      i           i  u 

program  as  it  would  if  its  own  president  whether  he  would 

compatible  system  were  chosen.  ̂ ^^^^^  his  word  that  he  had  seen 

Neither  Dr.  Stanton  nor  Mr.  Mc-  f,^,';^  ̂   set.  Dr.  Stanton  replie
d:   1 11  take  your  word  for  it  but  I 

won't  take  the  engineer's  word." If  such  a  set  existed,  he  claimed, 
it  would  have  been — or  should  have 
been — exhibited  in  the  hearings  be- 

fore now. 

Cites  Marketing 

Successes 

media  discussion  last  Thursday  be- 
fore the  Radio  Executives  Club  at 

the   Hotel   Roosevelt,   New  York, 
Mr.  Harper  found 
little  support  for 
either  thesis, 
which  he  denied 
on   the   basis  of 
other  media  his- 

tories   and  TV's 
already  estab- 

lished marketing 
accomplishmen  t  s. 
"To  the  con- 

trary, indeed, 
there  seems  every 
indication  that  TV  is  now  and  will 
continue  to  be  a  strong,  valid,  new 
kind  of  medium  qualified  .  .  .  for 
the  use  of  practically  any  adver- 

tiser," Mr.  Harper  asserted,  add- 
ing that  some  observers  tend  to 

overlook  TV's  potential  impact. 
He  cited  McCann-Erickson's  list 

of  23  TV  clients  whose  budgets 
range  from  $14,000  to  oyer  $1  mil- 

lion, and  noted  that  "each  of  these advertisers  is  in  this  medium  to 

accomplish  a  marketing  advance." 

Mr.  Harper 

He  observed  further  that  each  uses 
TV  with  other  media  and  that  most 

of  them  can  show  "good  money's 
worth  in  sales  results." Mr.  Harper  coupled  his  challenge 
with  a  plea  for  more  and  better 
media  sales  case  histories  in  sup- 

port of  his  contention  that  all  me- 
dia can  be  properly  measured  only 

"in  the  nude"  though  they  are 
usually  seen  only  "when  dressed 
to  kill."  His  subject  was  "the 
naked  medium,"  which  he  described 
as  "the  net,  clear  demonstrable 
ability  ...  to  bring  home  the  kind 

of  bacon  the  purchaser  lives  on." Television  is  especially  suited  to 
take  the  lead  in  development  of 
concrete  data  because  it  is  sharply 
sectional  and  homes  within  any 
area  are  readily  located  to  make 

possible  "matched  samples"  of those  homes.  This  is  no  longer 
possible  in  radio,  he  added. 
He  concluded,  ".  .  .  until  the 

'naked  medium'  itself  can  be  seen 
and  appraised,  neither  media  seller 
nor  media  buyer  has  lived  up  to 

his  obligation.  .  .  ." 

Cites  'Ifs'  of  Issue 
But  he  conceded  that  if  such  a 

receiver  exists,  and  "if  it  works  and 
if  the  cost  is  right,"  the  public would  not  be  harmed  by  adoption 
of  dual  or  multiple  standards.  At 
that  point  he  had  been  contending 
that  approval  of  more  than  one  sys- 

tem would  cause  confusion  among 
the  public  by  requiring  them  to 
choose  "programs"  in  advance, 
since  they  could  not  receive  on 
(Continued  on   Telecasting  16) 

Columbia's  Presideyit  Stanton 
testifies  in  color  sessions. 
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CAP  REVISIONS 
Acceptance  Put  to  Vote 

"ACCEPTANCE"  of  the  new 
ASCAP-government  consent  de- 

cree, which  pi'ovides  changes  in 
the  society's  licensing  procedures 
with  TV  stations,  will  be  put  to  a 

vote  among  the  organization's 
some  12,400  members  in  the  next 
fortnight  before  ASCAP  evolves 
its  revised  charter  or  by-laws. 

The  charter  (articles  of  associa- 
tion) would  then  be  approved  by 

membership  prior  to  submission  to 
the  Justice  Dept.  for  its  approval 
sometime  in  the  next  two  months. 

Meanwhile,  TV  industry  and 
ASCAP  attorneys  last  week  were 
still  weighing  the  potential  ramifi- 

cations of  the  new  decree  which  • 
supersedes  the  1941  agreement 
[Telecasting,  March  20]. 

While  they  declined  to  be  quoted 
directly,  these  opinions  appeared 
to  emerge  after  early  considera- 

SADLAK  TAX  STAND 

Says  TV  Needs  Encouragement 

THE  TELEVISION  industry 

needs  encouragement  "not  a  tax 
burden  to  retard  (its)  progress," 
Rep.  Antoni  N.  Sadlak  (R-Conn.) 
told  his  House  colleagues  last  week. 
His  statement  came  in  connection 
with  his  announced  stand  against 
the  administration's  proposed  tax on  TV  sets. 

Rep.  Sadlak  also  offered  for  Con- 
gressmen's inspection  an  editorial 

printed  by  the  Bridgeport  (Conn.) 
Sunday  Herald,  entitled  "Televi- 

sion Revolution  Will  Be  Digested 
Too."  Editorial  points  out  the  art 
of  video  is  slowly  becoming  "an- 

other adjunct  to  a  full  life"  and 
parental  objection  to  TV  is  de- 

creasing because  as  time  goes  on 

"selectivity  returns,  even  to  chil- 
dren .  .  ." 

tion  of  the  new  decree: 

(1)  ASCAP's  practice  of  claim- 
ing fees  for  non-ASCAP  music 

programs  immediately  preceding 
and  following  a  program  using  its 
music  apparently  would  be  cur- 
tailed. 

(2)  The  conflict  between  pay- 
ment for  participation  and  spot 

programs  using  ASCAP  music  still 

appeared  to  hang'  in  the  balance. ASCAP  has  exacted  payment  for 
commercial  participation  shows 
and  has  contended  that  use  of  spots 
in  effect,  renders  the  programs 
commercial. 

TV  Licensing  Process 
(3)  Decree  spells  out  procedure 

which  provides  for  licensing  of  TV 
stations  by  the  TV  network  thus 
clarifying  the  radio  -  as  -  distin- 
guished-from  TV  issue.  Accord- 

ingly ASCAP  is  restrained  from 
negotiating  individually  with  sta- 

tions affiliated  with  any  TV  net- 
work whose  commercial  programs 

it  carries. 

(4)  Synchronization — the  right 
of  incorporating  ASCAP  music 
into  motion  pictux'e  film — and  per- 

formance rights  are  plainly  sepa- 
rated with  one  exception. 

(5)  Performance  rights  from 
ASCAP  are  deemed  to  carry  with 
them  synchronization  rights  as 
well  where  stations  record  and  air 
delayed  broadcasts,  such  as  by  kine- 

scope. Generally,  the  two  rights 
involve  clearance  from  the  pub- 

lisher, acting  for  the  author  or 
composer,  and  ASCAP. 

(6)  Previous  decree  is  further 
clarified  to  the  extent  that  use  of 
existing  motion  picture  film  orig- 

inally designed  for  theatre  pur- 
poses would  be  excluded  from  TV, 

and  film  prepared  for  TV  per- 
formance would  not  be  shown  in 

theatres. 
(7)  Provision    that  ASCAP 

would  be  prohibited  from  entering 
into  any  contract  over  five  years, 
such  as  is  now  in  force  with  the 
radio  networks.  The  second 
ASCAP-radio  nine-year  contract 

governing  use  of  the  society's music  went  into  effect  last  Jan.  1. 
Ruling  does  not  affect  the  existing 
contract,  however. 

(8)  ASCAP  could  not  levy  dif- 
ferent charges  for  delayed  and 

simultaneous  TV  programs. 
The  decree  specifically  provides 

that  TV  stations  may  clear  "at  the 
source"  for  use  of  motion  pictures 
and  music  on  network  telecasts 
with  ASCAP  asked  to  issue  a  sin- 

gle license  for  all  performances; 
enjoins  and  restrains  ASCAP  from 

"requiring  or  influencing"  a  broad- 
caster or  tslecaster  to  bargain  for 

a  blanket  license  before  negotiating 
for  a  per-program  license;  requires 
changes  in  ASCAP  membership 

eligibility,  and  cease  "monopolis- 
tic" practices  in  licensing  of  for- 
eign music  in  the  U.  S. 

New  Scene  Changer 

NEW  technique  to  change  from  one 

TV  scene  to  another,  a  "horizontal 
wipe"  as  used  in  movies,  has  been 
made  possible  by  John  Wilner,  di- 

rector of  engineering  for  WBAL- 
TV  Baltimore.  The  electronic 
device  developed  by  Mr.  Wilner  to 
produce  the  change  permits  two 
sources  of  TV  signals  to  occupy  the 
same  space  usually  taken  by  a 
single  camera  signal.  Device  was 
introduced  by  WBAL-TV  on  March 
11  birthday  show. 

ASCAP  LICENSES 

Extend  Interim  Basis 
To  May  7 

ASCAP  representatives  and  a  TV  broadcasters  committee  have  agreed  to 
extend  stations'  interim  per-program  licenses  from  April  1  to  May  1  and 
also  have  deferred  further  negotiations  on  license  terms  until  later  next 
month.  *  

This  action  resulted  from  two- 

day  sessions  of  the  society's  offi- 
cials and  the  telecasters'  commit- 

tee meeting  in  New  York  March  15 
and  16.  It  was  the  first  conference 
since  negotiations  were  held  last 
December  [Telecasting,  Dec.  12, 
5,  1949]  when  committee  members 
settled  on  indefinite  extension  of 
TV  licenses. 

Attending  this  month's  meetings was  a  subcommittee  composed  of 
Dwight  Martin,  vice  president  and 
general  manager,  Crosley  Broad- 

casting Corp.;  Roger  Clipp,  WFIL- 
TV  Philadelphia;  Howard  Lane, 
Field  Enterprises  Inc.,  Chicago, 
and  Stuart  Sprague,  attorney  for 
TV  broadcasters.  Fred  Ahlert, 
ASCAP  president,  also  sat  in 
briefly  at  the  meetings. 

Considerable  discussion  on  per- 

ALDEN  JAMES  (seated  center),  director  of  advertising, 

P.  Lorillard  Co.,  was  the  guest  of  NARSR's  first  TV  clinic 
held  in  Mew  York  last  month.  Luncheon  group  includes 
(I  to  r):  Seated — Keith  Kirgins,  Edward  Petry  &  Co.  Inc.; 
T.  F.  Flanagan,  managing  director,  NARSR;  Mr.  James; 
Jack  Brook,  Free  &  Peters  Inc.;  Fred  F.  Hague,  George  P. 

Hollingbery  Co.;  standing — Russell  Walker,  John  E. 
Pearson  Co.;  Don  Kearney,  The  Katz  Agency  Inc.;  Lewis 
H.  Avery,  Avery-Knodel  Inc.;  Norman  Farrell,  Weed  & 
Co.;  Ted  Kruglak,  The  Katz  Agency;  John  Porterfield, 
Paul  H.  Raymer  Co.  Inc.,  and  William  Faber  of  Headley- Reed. 

program  license  terms  produced 
"nothing  acceptable"  by  either 
ASCAP  or  industry  representa- 

tives, Mr.  Sprague  reported  after 
the  meetings.  Also  aired  was  the 
recent  ASCAP-government  agree- 

ment, which  directs  changes  in  the 

society's  licensing  methods  for  TV 
stations  and  provides  for  a  single 
license  for  all  performances  of  a 
motion  picture  or  entire  network 
telecasts  [Telecasting,  March  20]. 

Provides  Court  Review 
Conferees  generally  felt,  Mr. 

Sprague  said,  that  the  new  agree- 
ment will  serve  to  implement  pro- 

visions of  the  original  1941  decree 
with  respect  to  per-program  li- 

censes subjecting  any  rate  disputes 
to  court  review. 
ASCAP  and  TV  broadcasters 

will  convene  again  sometime  after 

mid-April.  Negotiations  will  re- 
sume pending  the  return  of  Mr. 

Ahlert  from  the  West  Coast  and 
the  convenience  of  committee  mem- 
bers. 

Mr.  Sprague  said  that  11  net- 
work owned-and-operated  TV  out- 

lets currently  hold  blanket  licenses 
for  ASCAP  music,  while  substan- 

tially all  of  the  remaining  active 
video  stations  are  on  an  interim 
basis. 

The  present  interim  fee  scale 
ranges  from  $50  to  $250  per  month, 
based  on  station  income.  Scale 
provides  that  TV  stations  with 
gross  revenue  from  non-network advertisers  of  under  $50,000  pay 

$50  per  month;  those  with  annual gross  of  $50,000  to  $150,000  pay 

$100  monthly;  from  $150,000  to- 
$300,000,  $175  monthly  and  over 
$300,000,  $250  per  month. 

Adjustments  on  fees  now  being 
paid  will  be  made  once  per-pro- 

gram license  terms  are  set  and  ac- 
cepted by  the  stations.  Fees  are 

retroactive  to  Jan.  1,  1949. 
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The  Outlook  as  AT&T's  Network  Expands By  J.  FRANK  BEATTY 

TELEVISION  sponsors  will  have 
a  vastly  expanded  audience  avail- 

able via  network  cable  and  relay 
facilities  when  the  fall-winter  sea- 

son opens  next  autumn. 
Under  the  Bell  System  intercity 

construction  program,  TV  adver- 
tisers will  be  able  to  use  a  network 

running  from  Boston  to  Jackson- 
ville, Fla.,  on  the  east;  across  the 

south  to  Atlanta,  Memphis  and 
Birmingham,  and  bounded  on  the 
west  by  Kansas  City,  Omaha  and 
Minneapolis-St.  Paul  (see  map). 

On  the  West  Coast  a  microwave 
relay  will  connect  Los  Angeles  and 
San  Francisco. 

This  greatly  broadened  service 
area  for  live  TV  networking  will  be 
accompanied  by  advances  in  TV 
recording  proces.ses  and  program 
sources,  bringing  to  viewers  im- 

proved sight-sound  quality  far  in 
advance  of  that  available  in  the 
fall  of  1949. 

The  TV  audience  available  next 
fall  via  interconnected  network  will 
be  nearly  triple  that  of  last  Octo- 

ber, judging  by  estimates  of  the 
audience  reached  at  that  time  and 
the  audience  to  be  available  next 
autumn. 

When  the  1949  autumn-winter 
season  opened,  the  interconnected 
Bell  System  network  operating  in 
the  eastern  half  of  the  country  was 
able  to  serve  fewer  than  2  million 
TV  sets,  according  to  industry  es- 

timates. At  that  time  set  produc- 
tion was  starting  to  skyrocket.  The 

pace  has  continued  to  increase 
right  into  the  early  spring  weeks 
and  weekly  TV  set  output  now  is 
over  the  100,000  mark. 

Audience  Grows 
Total  TV  circulation  is  nearing 

5  million.  As  the  cable  and  micro- 
wave facilities  of  Bell  System  con- 
tinue to  reach  into  new  areas,  the 

audience  reached  by  the  network 
grows  accordingly. 

By  next  October,  when  the  pres- 
ent networking  construction  pro- 

gram is  to  be  nearly  complete,  the 
TV  stations  linked  by  coaxial  and 
microwave  facilities  will  be  serving 
an  estimated  5%  million  video  re- 

ceivers with  chance  that  the  figure 
will  exceed  6  million  if  present  fac- 

tory output  and  dealer  sales  con- 
tinue to  mount. 

Latest  additions  to  the  Bell  Sys- 
tem network  are  a  microwave  link 

from  Richmond  to  Norfolk,  Va.,  and 
a  coaxial  extension  from  St.  Louis 
to  Memphis. 

Scheduled  for  summer  comple- 
tion are  microwave  relays  expand- 

ing New  York-Chicago  service,  via 
Philadelphia,  Pittsburgh,  Cleveland 
and  Toledo;  Pittsburgh- Johnstown, 
Pa.,  microwave;  more  New  York- 
Washington  service  by  microwave. 
September  completions,  under 

Bell  System's  schedule,  are  to  in- 
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elude  more  Washington-Richmond 
coaxial  facilities;  coaxial  service 
from  Richmond  to  Charlotte,  N.  C, 
and  Charlotte  to  Birmingham  via 
Jacksonville  and  Atlanta. 

In  October  the  telephone  com- 
pany plans  to  add  Dayton-Indian- 

apolis microwave;  Indianapolis- 
Louisville  coaxial;  Chic  ago -Des 
Moines  microwave;  Des  Moines- 
Minneapolis  coaxial;  Des  Moines- 
Omaha  microwave;  Omaha-Kansas 
City  coaxial.  Ames,  Iowa,  will  be 
added  in  December. 

The  Los  Angeles-San  Francisco 
radio  relay,  consisting  of  two 
northbound  channels,  is  scheduled 
to  open  in  September. 

Microwave  Link  Underway 

Construction  of  a  cross-country 
microwave  link  from  Omaha  to  San 
Francisco  is  in  the  early  stages, 
according  to  AT&T  officials.  En- 

gineering work  is  underway  and 
much  of  the  basic  construction 
work  has  progressed  into  Colorado, 
it  is  understood. 
AT&T  will  not  hazard  a  guess  on 

the  date  this  telephone  facility  will 
be  open  to  TV,  providing  an  inter- 

connected  transcontinental  net- 

work. Some  informal  estimates 
have  suggested  possible  completion 
in  1951  but  AT&T  says  its  own 
planning  officials  have  no  idea  when 
the  channels  can  be  opened.  Best 
guess  is  that  the  channels  will  be 
opened  to  TV  some  time  in  1952, 
assuming  there  is  a  demand  for 
what  obviously  will  be  an  expensive 
service. 

Transcontinental  Service 

Some  regional  telephone  com- 
pany officials  have  been  quoted  as 

saying  transcontinental  service  can 
be  provided  within  months  by  in- 

stalling relay  and  terminal  facili- 
ties on  the  southern  cable  running 

from  Atlanta  through  Dallas-Fort 
Worth  (with  Houston  leg),  to  El 
Paso  and  Phoenix  to  Los  Angeles. 

At  AT&T  headquarters,  however, 
it  is  pointed  out  that  the  job  adapt- 

ing the  cable  to  television  requires 
vast  amounts  of  equipment  and  in- 

stallation expense.  They  appear  to 
doubt  if  there  is  a  present  demand 
for  this  service  that  would  justify 
the  cost. 

While  Bell  System  is  engaged  in 
its  extensive  1950  coaxial-micro- 

wave construction  it  also  is  ex- 

BELL  SYSTEM  TELEVISION  NETWORK  ROUTES 

(Planned  for  completion  by  Oct.  1,  1950) 

Note — Includes  both  coaxial  cable  and  microwave  relay.  Ames,  la.,  link  to be  ready  by  Dec.  1,  1950. 
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panding  present  facilities  by  add- 
ing channels  and  providing  two-way 

service  in  a  number  of  cases. 
Present  coaxial  facilities  are 

rated  by  AT&T  at  2.7  mc  band- 
width, a  limitation  that  has 

brought  frequent  complaints  about 
quality  of  the  signal  transmitted. 
Radio  relay  facilities  are  rated  at 
about  4  mc. 

According  to  AT&T,  47%  of  its 
TV  network  channels  will  be  micro- 

wave by  the  end  of  1950  and  the 
remaining  facilities  will  be  coaxial 
cable.  It  was  indicated  informally 
that  first  TV  channels  have  been  of 
the  coaxial  type  because  cables  al- 

ready existed  and  conversion  to  TV 
was  easier  and  quicker  than  con- 

struction of  new  microwave  towers 
and  related  facilities. 

In  two  or  three  years,  according 
to  AT&T,  as  much  as  75%  of  the 
network  will  be  of  the  microwave 

type. And  what  about  cities  that  won't 
be  connected  to  the  eastern  network 
or  the  California  link  under  the 
1950  AT&T  construction  program? 

Texas  telecasters  have  informed 
Telecasting  they  see  little  chance 
of  network  service  in  the  next  two 
years.  The  same  situation  applies 
in  the  case  of  Oklahoma  City, 
Phoenix,  Albuquerque  and  other 
areas.  Miami  is  less  than  300  miles 
from  the  Jacksonville  connection 

but  AT&T  isn't  expected  to  install 
TV  equipment  on  the  existing  tele- 

phone cable  until  service  is  ordered 

by  a  subscriber. 
Concerned  Over  Cost 

Telecasters  in  many  cities  told 
Telecasting  they  were  concerned 
over  cost  of  the  service,  especially 
with  the  improvement  in  sight- 
sound  recording  techniques. 

In  one  city,  where  service  will 
soon  be  installed,  two  operators 
voiced  concern  over  the  cost  of  the 
cable  and  the  inconvenience  of 
sharing  channels.  They  also  com- 

mented on  the  problem  of  con- 
stantly changing  from  network  to 

recorded  telecasts  and  the  danger 
of  audience  dissatisfaction. 
Some  stations  said  they  hoped 

the  cable  never  comes  to  town.  If 
costs  run  as  high  as  predicted,  they 

agreed,  recorded  and  local  pro- 
grams are  fine. 

Lewis  Allen  Weiss,  chairman  of 
the  board,  Don  Lee  network  on  the 

West  Coast,  said  the  charge  "for 
a  one-way  service  from  the  South 
to  the  North  on  an  eight-hour  day 
will  run  approximately  $15,000  per 

month  which,  under  present  condi- 
tions, would  make  that  cost  pro- 

hibitive to  us." Rex  Schepp,  president  and  gen- 
eral manager  of  KPHO-TV  Phoe- 

nix, said,  "Frankly,  we  think  it  will 
be  quite  a  while  before  the  cable  is 
(Continued   on   Telecasting  17) 
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A YEAR  AGO,  Frank  P.  Schreib- 
er,  manager  of  Chicago  Tri- 

■  bune  broadcasting  activities, 
generalized  about  television  as  he 
surveyed  a  year  of  achievement  by 
WGN-TV  Chicago,  youngest  of 
the  illustrious  Tribune  offsprings. 

"An  open  mind;  the  courage  to 
take  a  chance;  the  ability  to  learn 
quickly  from  trial  and  error — these 
are  television's  prime  requisites," he  declared. 

Last  week,  Mr.  Schreiber  was 
more  specific  as  he  spoke  with 
pride  of  the  approaching  second 
anniversary  of  WGN-TV.  He 
called  the  station  "our  more  glam- 

orous and  beautiful  baby." 
"Much  emphasis"  is  put  on 

WGN-TV  in  the  current  multi- 
million  dollar  building  program  of 
WGN  Inc.,  he  revealed.  Mr. 
Schreiber  cautiously  added,  how- 

ever, that  AM  facilities  likewise 

are  being  improved  and  WGN's 
overall  excansion  program  "exem- 

plifies faith  in  the  future  of  both 
radio  and  television." 

Nevertheless,  observers  see  in 
Mr.  Schreiber's  enthusiasm  for 
television  an  indication  that,  in 
WGN-TV,  the  Tribune  has  as 
great  a  money-maker  in  the  TV 
field  as  WGN  is  among  AM  opera- 

tions. With  105  local  advertisers; 
every  minute  of  its  five  sports 
programs  sold  out;  success  stories 
and  testimonials  coming  in  by  the 
dozens;  more  viewers  for  such 
pooled  telecasts  as  the  World 
Series  than  for  all  other  Chicago 
TV  stations  combined — this  two- 
year-old  "baby"  seems  to  have  hit its  stride. 
WGN-TV  was  a  million-dollar 

investment  even  before  it  took  the 

air  April  5,  1948.  Its  premiere,  in 
WGN's  famous  radio  theatre — 
Studio  One — featured  a  parade  of 
the  best  talent  then  available  in 
Chicago,  plus  speeches  by  a  Uhited 
States  Senator,  the  governor  of 
Illinois,  and  the  mayor  of  Chicago. 
There  were  17,000  receivers  in  the 
Chicago  area  at  the  time. 

With  the  influential  Tribune  pro- 
moting it  to  the  hilt,  WGN-TV  was 

an  important  factor  in  bringing 
up  receiver  sales  in  the  Chicago 
area  by  nearly  100,000  during  the 
station's  first  year  of  operation. 
The  Tribune  not  only  published  a 
record-breaking  television  edition 
on  the  eve  of  WGN-TV's  premiere, but  earlier  had  invited  hundreds 

of  Chicagoland  dealers  to  a  "TV 

Open  House." Heavy  Opening  Schedule 
Station  stai'ted  out  with  an  un- 

precedented schedule  of  42  hours 
weekly.  Such  events  as  the  Inter- 

national Golden  Gloves,  Chicago 
Cubs  baseball  games,  exclusive 
White  Sox  baseball  telecasts,  other 
local  sports  features  and  special 
programs  were  included  in  the  first 
month's  operation.  Succeeding 
months  brought  Chicago  tele- 

viewers the  Alexander  Korda  pro- 
ductions. President  Truman  was 

televised  the  first  time  in  Chicago 
when  he  appeared  at  the  Swedish 
Pioneer  Centennial. 

The  summer  of  1948  brought  the 
first  telecast  Big  League  night 
baseball  games,  as  well  as  the 
nation's  first  complete  154-game 
major  league  schedule.  Other  mid- 

summer highlights  were  from  the 
Chicaeo  Railroad  Fair  and  a 
Lincoln   Festival  in  nearby  Park 

Two  Years  of  Accomplishment 

For  The  ̂ Tribune's' 

WGN-TV  CHICAGO 

Ridge,  111.  In  August,  WGN-TV 
was  a  natural  selection  to  telecast 
two  mammoth  Tribune  extrava- 

ganzas —  the  Chicagoland  Music 
Festival  and  the  All-Star  Football 
game.  The  latter  drew  an  estimated 
500,000  viewers. 

Throughout  its  two  years,  WGN- 
TV's  Chicagoland  Newsreel  has 
been  one  of  the  station's  most 
popular  offerings.  It  is  the  only 
locally  prepared  TV  newsreel,  with 
35  commercial  spots  in  10  showings 
per  week.  With  a  large  staff  of 
photographers  and  technicians, 
many  of  them  Tribune  news- 
trained,  Chicagoland  Newsreel  is 
one  of  the  most  costly  TV  projects 
in  the  nation,  but  Chicagoans  hail 
it  as  an  unrivaled  public  service, 
giving  them  their  only  opportunity 
to  see  the  city  from  all  aspects. 

In  late  August  1948  the  station 
joined  DuMont  network,  and  in 
November  became  affiliated  with 

CBS-TV  as  well.  DuMont's  Original 
Amateur  Hour,  plus  Friday  night 

wrestling  and  CBS'  Toast  of  the 
Town,  were  among  the  first  eastern 
network  shows  to  be  seen  in  Chi- 

cago by  tele-transcription. 
On  Jan.  11,  1949,  WGN-TV 

joined  other  Chicago  video  out- 
lets in  the  first  telecast  on  the  east- 

midwest  cable,  and  the  next  day 
started  its  regular  schedule  of 
eastern  telecasts  from  CBS  and 
DuMont. 

Other  memorable  telecasts  of  the 

first  year  were  Roy  Rogers'  Rodeo, International  Livestock  Exposition, 
National  Television  and  Electrical 
Living  Show  and  the  International 
Kennel  Club  Dog  Show. 

AS  if  in  preparation  for  its  first anniversary  celebration,  the 
station  averaged  51  hours  per  week 
on  the  air  during  March  1949,  and 
increased    its    weekly  commercial 

time  to  60%,  as  compared  with 
24%  at  the  outset.  The  average 
March  program  week  broke  down 
as  follows:  29%  live  studio  shows; 
15%  remotes  (outside  the  studio); 
30%  film;  26%  network  feeds. 

In  step  with  program  and  com- 
mercial developments,  WGN-TV 

made  long  strides  engineering-wise 
during  the  latter  part  of  its  first 
12  months,  and  early  in  its  second 
year  moved  its  antenna  tower  and 
transmitter  from  a  temporary  lo- 

cation at  the  Chicago  Daily  News 
Bldg.  to  Tribune  Tower.  However, 
delays  in  construction  of  a  spacious 
new  WGN  building,  adjacent  to 
the  "Tower,"  made  it  impossible 
to  move  all  of  WGN-TV's  facilities 
from  the  Daily  News  Bldg.  until recently. 

The  100-foot  combination  TV-FM 
antenna,  supported  by  a  steel  mast 
rising  33  feet  above  Tribune  Tower, 
puts  the  top  of  the  present  antenna 
610  feet  above  ground  level.  This 
represents  an  increase  of  more  than 
180  feet  over  the  height  of  the 
temporary  installation.  The  station 
is  on  Channel  9  (186-192  mc)  with 
7.2  kw  aural,  11.2  kw  visual. 

Station  started  its  new  year  with 
a  full  Chicago  Cubs  schedule  and 
exclusive  White  Sox  baseball  tele- 

casts. Chicago  retailers  became 
increasingly  active  as  the  station 
promoted  its  "second  year  on  the 
air."  Rosen's  Men's  Wear  took  on 
Friday  night  boxing  and  reported 
sales  increases  from  the  first  tele- 

cast. By  the  third  week  enough 
customers  were  brought  in  by  TV 
for  this  advertiser  to  break  even. 

One  of  the  most  encouraging  re- 

ports of  the  station's  new  year came  late  in  April  when  Mystery 
Players  was  shown  by  two  rating 
services  to  be  only  two  points  be- 

Mr.  MEYERS Mr.  COOK 
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This  netv  building,  housing  WGN- 
TV  as  tvell  as  other  Tribune  broad- 

casting operations,  is  nearing  com- 
pletion on  property  adjacent  to 
Tribune  Tower. 

hind  the  second  highest  rated  net- 
work drama  in  the  nation,  and  well 

ahead  of  all  other  local  productions 
of  this  tj-pe.  That  same  month  the 
station  started  wooing  women's 
audiences  with  a  Friday  afternoon 
show  sponsored  by  a  ladies'  foun- 

dation manufacturer.  It  was  the 
first  time  in  the  Midwest  that  such 
a  concern  had  used  television  to 
promote  the  sale  of  its  products. 

In  June  a  rating  group  gave  the 
station  occasion  to  crow-  when  it 
revealed  the  results  of  a  survey 
sho-wing  what  products  viewers  had 
purchased  after  seeing  them  ad- 

vertised on  television.  The  top 
four  products  were  all  network 
advertised,  but  the  fifth  product 
was  WGN-TV  advertised  Tavern 
Pale  Beer.  Two  places  below  Tavern 
Pale  was  Dad's  Root  Beer,  an  ad- 

vertiser that  allocated  50%  of  its 
appropriation  to  WGN-TV. 

During  this  same  month  station 
officials  were  pleased  when  DuMont 
offered  a  commercially  sponsored, 
hour-long  Saturday  night  variety 
show,  Cavalcade  of  Stars.  WGN- 
TV  had  planned  to  leave  the  CBS- 
TV  network  by  fall,  so  this  pro- 

gram-building by  DuMont  fitted 
nicely  into  its  plans.  Walgreen 
Drug  Co.  picked  up  the  local  tie-ins. 
By  August  another  survey  re- 

vealed that  five  out  of  the  top  six 
TV  shows  in  the  country  were  on 
WGN-TV,  and  nine  out  of  the 
highest  13  were  telecast  by  the 
station.  Important  from  the  local 
advertisers'  \ie^vpoint  was  that  five 
programs  were  local  WGN-TV 
originations. 

*    *  * 

LAST  fall  WGN-TV  gradually 
moved  into  prominence  as  one 

of  the  nation's  most  successful 
"local"  operations.  It  leveled  off with  more  than  85  of  its  time 
non-network  and  67  "^'f  commercial. 
By  October  its  local  status  became 
even  stronger  when  it  was  revealed 
that  commercial  programming 
from  two  networks  accounted  for 
only  117<r  of  all  its  time.  When 
CBS-TV  was  dropped  later  that 
month,  station  had  only  four  hours 
of  unsold  time  during  the  period 
6:30-11  p.m.,  Monday  through  Sun- 
day. 

Early  this  year  Chicago  Cooks 
iHth  Barbara  Barkley  loomed  as 
one  of  the  nation's  most  successful 
TV  shows.  Mail  count  of  3,015  in 
November  and  3,350  in  December 
moved  up  to  5,098  in  January  and 
had  passed  6,700  by  the  third  week 
of  February.  Starting  as  two  half- 
hour  shows  per  week,  Barbara 
Barkley  now  has  five  45-minute 
shows  weekly  with  31  announce- 

ments paid  for  by  19  clients.  All 
of  Friday's  show,  plus  one  an- 

nouncement on  Wednesday,  is  spon- 
sored by  Kelvinator,  which  re- 
cently was  moved  to  send  in  a 

testimonial  letter. 

"We  have  received  more  direct 
returns  from  this   program  than 
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from  any  other  advertising  we  have 
used,"  wrote  A.  G.  Whitmer,  ad- 

vertising and  sales  promotion  man- 
ager. "Our  advertising  dollar  spent 

in  television  has  gone  further  than 
in  any  other  medium.  The  direct 
results  from  the  use  of  this  pro- 

gram have  far  exceeded  our  ex- 
pectations and  we  wish  to  compli- 

ment your  organization  on  a  job 

well  done." Another  recent  commercial 
achievement  was  the  avalanche 
of  votes  pulled  by  a  contest  to 
select  "Miss  Tavern  Pale  of  1949." 
A  total  of  1,642,000  ballots  were 
received,  and  the  sponsor.  Tavern 
Pale  Beer,  has  started  another 
contest  for  1950. 
One  advertiser  tried  WGN-TV 

for  a  test  last  year  and  soon  found 
it  necessary  to  expand  from  a 
4,000  sq.  ft.  location  vnth  three 
employes  to  a  25,000  sq.  ft.  layout 
with  70  people.  Dulane  Inc.,  a 
1949  newcomer  in  the  electrical 
cooking  appliance  field,  uses  Harold 
Isbell,  with  26  years  of  broadcast 
experience,  on  both  Spell  with 
Isbell  and  Stop,  Look,  and  Leaini. 
Dulane  plans  to  put  the  Isbell  shows 
on  the  network  to  back  nation-wide 
distribution. 

"Although  we  sold  only  100  units 
in  January  1949,  our  October  sales 
were  15,000  units,"  wrote  Robert 
Dusek,  president.  "Television  is 
ideal  for  the  little  fellow  -with  the 
modest  income.  The  only  city  in 
which  we  purchased  advertising 
was  Chicago.  Sales  in  Chicago  have 
soared  four  times  faster  than  in 

other  major  cities." WGN-TV  now  is  on  the  air  57 
hours  a  week.  Its  hourly  live  rates 
range  from  $750  (Class  A)  to  $375 
(Class  C). 

STATION  soon  will  be  settled  in 
headquarters  equal  to  any  in 

the  world.  Seven  of  the  14  studios 
now  available  or  under  construc- 

tion in  the  new  WGN  Bldg.  will  be •>.  ^ 

From  WGN-TV's  neiv  Studio  6A 
Barbara   Barkley    (I  background) 
presides  over  Chicago  Cooks  With 

Barbara  Barkley. 

used  for  TV.  Largest  will  be  Studio 
One,  for  many  years  scene  of 
WGN's  Chicago  Theatre  of  the  Air. 
This  famous  radio  meeting  place, 
with  a  marquee  on  Michigan  Blvd., 
now  is  being  remodeled  for  TV  as 
well  as  AM. 

An  outdoor  bandshell  —  trans- 
planted indoors — would  quite  logi- 

cally describe  the  recently  opened 
Studio  5A.  Three  stories  high  at 
one  end,  one-and-a-half  at  the 
other,  it  contains  a  complete  band- 
shell  and  is  planned  for  broadcasts 
of  symphony  orchestras,  large 
bands  and  other  over-sized  pro- 

ductions. A  floating  studio,  it  is  41 

ft.  wide  and  70  ft.  long.  A  client's booth,  23  x  9  ft.,  can  accommodate 
25  persons.  Permanent  seats  will 
not  be  installed  on  the  main  floor  of 
this  studio,  making  it  as  flexible 
as  possible,  but  250  portable  chairs 
are  available. 

Another  studio  now  ready  is  6A, 
also  built  on  the  floating  principle. 
It  is  24  X  50  x  22  ,ft.  and  is  en- 

circled by  a  catwalk  15  feet  from 
the  floor  to  provide  additional  space 
for  scenery,  lights  and  other  equip- 

ment. Lighting  is  accomplished  by 
12  banks  of  fluorescent  tubes  sus- 

pended from  the  ceiling  on  accor- 
dion-like supports.  They  can  be 

adjusted  to  any  level  from  5  to  20 
feet  from  the  floor.  Additional 
banks  of  special  lights  rated  up  to 
2,000  watts  are  mounted  on  floor dollies. 

An  ultra-modern  kitchen  has 

been  permanently  installed  in  Stu- 
dio 6A  for  use  in  afternoon  pro- 

grams designed  for  homemakers. 
It  has  a  1950  model  electric  range, 
deep  freeze,  refrigerator,  double 
sink  and  lighted  cabinets.  At  least 
five  other  stage  sets  can  be  dove- 

tailed into  this  studio  simulta- 
neously for  one  or  several  shows. 

The  only  other  TV  studio  com- 
pleted is  6B,  a  unique  music  and 

organ  room.  The  organ  installa- 
tion is  a  $50,000  project  in  itself. 

Only  the  console  is  visible.  Pipes 
and  shutters  have  been  concealed 
behind  a  perforated  wall,  creating 
the  illusion  of  sound  permeating 
the  studio  from  the  innermost  re- 

cesses. Two  stories  high,  Studio 
6B,  which  measures  33x45  ft., 
will  also  be  used  for  AM. 

WGN-TV's  staff  of  115  is headed  by  Mr.  Schreiber,  a 
Tribune  man  for  more  than  30 

years.  He  covered  sports  for  the 
newspaper  as  early  as  1918  while 
in  high  school.  Within  10  years 
he  was  named  assistant  general 

purchasing  agent  of  the  Tribune 
company,  and  three  years  later 
joined  WGN  as  public  relations  di- 

rector. He  has  been  in  charge  of 
all  WGN  Inc.  broadcasting  opera- 

tions since  September  1940. 
Director  of  engineering  for 

WGN-TV,  as  well  as  the  Tribune's AM  and  FM  stations,  is  Carl  J. 
Meyers.  His  first  assignment  on 

joining  WGN  in  1925  was  to  re- 
(Continued   on    Telecasting  18) 
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Caldwell  Estimates  TV  Investment  | 

(Report  104) 

lllllllllllll 

TELEVISION  INDUSTRY,  de- 
spite its  relatively  tender  years, 

already  represents  an  investment 
of  over  $2.5  billion.  This  estimate 
was  released  last  week  by  Dr. 
Orestes  H.  Caldwell,  former  U.  S. 
Radio  Commissioner  and  now  edi- 

tor of  the  Caldwell-Clements  maga- 
zines, Tele-Tech  and  Radio  &  Tele- 
vision Retailing. 

Dr.  Caldwell  figures  that  the 
approximately  5  million  television 
sets,  with  their  installation  costs, 
repairs,  etc.,  make  up  the  bulk  of 
the  investment — $2  billion.  With 
their  inventories  and  places  of 
business,  TV  dealers  and  distrib- 

utors represent  approximately  $300 
million.  Another  SlOO  million  may 
be  added  for  television  service. 

The  101  television  stations  now 
on  the  air  represent  an  investment 
of  approximately  $50  million,  Dr. 
Caldwell  estimates,  with  another 
$50  million  invested  in  coaxial 
cable. 

Adding  the  huge  sums  that  the 
television  industry  has  spent  in  re- 

search, patents,  FCC  hearings, 
legal  controversies,  etc..  Dr.  Cald- 

well feels  that  another  $50  million 
is  easily  accounted  for. 

Combining  all  these  items.  Dr. 
Caldwell  sets  the  present  television 
investment  at  $2,680,000,000.  By 
the  end  of  1950,  he  estimates  this 
total  will  have  increased  to  $4.5 
billion. 

*    *  * 

ARB  Expansion  To 

Issue  Monthly  Report 

EXPANSION  of  service  to  two 
new  cities  and  the  proposed  issu- 

ance of  a  national  television  rating 
were  announced  last  week  by 
American  Research  Bureau,  Wash- 
ington. 

The  first  issue  of  "The  United 
States  Television  Audience"  is 
slated  for  release  in  October,  ac- 

cording to  James  W.  Seiler,  ARB 
director.  The  report  will  be  issued 
monthly  thereafter  and  will  be 
based  on  a  probability  sample  rep- 

resenting all  television  homes  in 
the  U.  S.  Network  program  audi- 

ences will  be  shown  in  terms  of 
actual  number  of  homes  and  men, 
women  and  children  viewing. 

The  ARB  diary  method  is  to  be 
used  with  the  diaries  placed  in  all 
TV  areas — urban  and  rural — on 
the  basis  of  actual  set  ownership. 
An  entirely  new  sample  will  be 
selected  for  each  month's  report. 

As  in  the  case  of  ARB  city  re- 
ports, audience  duplication,  cumu- 
lative audience,  audience  composi- 

tion and  data  flow  will  be  available. 
Two  new  areas  have  been  added 

for  regular  city  reports — Cleve- 
land and  Chicago.  City  reports 

hereafter  will  be  issued  monthly 

"age  8    •  TELECASTING 

for  New  York,  Philadelphia  and 
Chicago  and  quarterly  for  Balti- 

more, Washington  and  Cleveland. 
First  reports  for  the  two  new  cities 
will  be  released  next  month. 
Top  television  shows  in  New 

York  and  Philadelphia  during  the 
March  1-8  test  week  are  reported 
by  American  Research  Bureau  as 
follows : 

NEW  YORK 
1. Star  Theatre 68.8 
2. Toast  of  Town 60.6 
3. Talent  Scouts 57.6 
4. The  Goldbergs 53.3 
5. 

Godfrey  and  Friends 50.7 
6. Studio  One 41.1 
7. Saturday  Revue 38.3 
8. Boxing— N.Y.    (NBC  Fri.) 35.8 
9. 

Children's  Hour 
33.8 

10. The  Lone  Ranger 32.4 
PHILADELPHIA 

1. Star  Theatre 
78.4 2. Talent  Scouts 69.8 

3. Toast  of  Town 
63.4 

4. Boxing— N.Y.    (NBC  Fri.) 63.0 
5. 

Godfrey  and  Friends 
56.6 

6. Cavalcade  of  Stars 
55.9 

7. Film  Theatre  (WFIL-TV  Sun.) 
52.8 

8. Lights  Out 
51.7 

9. Stop  the  Music 
50.6 

10. The  Goldbergs 
50.1 

Three  Video  Outlets 

Revise  Rate  Structure 

WABD(TV)  New  York  raises  its 
Class  A  time  rate  from  $1,500  to 
$2,000  an  hour,  effective  April  1. 
Class  A  time  is  6:30  p.m.  to  11  p.m. 
Monday  through  Friday,  12  noon  to 
11  p.m.  Saturday  and  Sunday. 
KFI-TV  Los  Angeles,  moving  in- 
to nighttime  operation,  has  an- 

nounced the  following  basic  rate 
structure:  Hourly  rate,  $300;  one- 

minute  announcement,  $52.50 ;  par- 
ticipation, $60. 

Station's  daytime  rates  remain 
the  same — $210  per  hour;  $35  for 
one-minute  or  less;  $40  per  par- 
ticipation. 

On  March  19  the  rate  structure 
of  WEWS  (TV)  Cleveland  was 
revised.  New  rate  for  one  hour  of 
Class  A  air-time  (7-11  p.m.  Mon- 

day through  Saturday  and  4-11  p.m. 
Sunday)  is  $600,  including  use  of 
studio  facilities.  Old  rate  for  the 
same  time  and  facilities  was  $500. 

*    *  * 

WHIO-TV  Dayton  Surveys 

Student  Viewing 

IN  A  recent  survey  at  Madison 
Trotwood  Elementary  School,  Day- 

ton, Ohio,  it  was  found  by  WHIO- 
TV  Dayton  that  over  35%  of  the 
students  have  television  sets  in 
their  homes.  Another  7%  visit 
neighbors  regularly  to  watch  TV. 
Among  the  children  in  set  own- 

ing families  it  was  found  that 
almost  90%  of  them  now  stay 
home  more  than  before  the  TV  set 
entered  the  home.  First  choice  in 
programs  among  the  small  fry  was 
Hopalong  Casidy,  WHIO-TV  re- 

ports. The  Lone  Ranger  and  Texaco 
Star  Theatre  ranked  second  and 

third,  respectively.  Average  view- 
ing is  reported  as  better  than  four 

hours  per  day  per  child. 
Children  also  were  asked  for  any 

comments  from  their  parents.  Most 

freqeunt  one  reported  was  that 
television  should  -remind  children 
when  to  go  to  bed.  Another  was 
that  alcoholic  beverages  and 
tobacco  should  not  be  advertised 
until  after  8  or  8:30  p.m. 

*       *  * 

States  File  Bills 

Governing  TV  in  Cars 

BILLS  governing  the  use  of  tele- 
vision in  motor  vehicles  have  been 

introduced  for  legislative  action  in 
Massachusetts,  Mississippi,  New 
York  and  Virginia,  according  to 
the  legislative  reporting  service  of 
the  Automobile  Manufacturers' Assn. 

The  bill  filed  in  Virgina  would 
make  it  unlawful  for  anyone  to 
install  any  TV  set  in  automobile, 
truck,  bus  or  other  vehicle  where  it 
would  be  visible  to  the  driver.  In 
New  York,  a  bill  would  make  it 
unlawful  to  equip  or  operate  a 
motor  vehicle  with  a  television  re- 

ceiving unit.  The  Mississippi  bill 
would  make  it  unlawful  to  install  a 
TV  set  in  any  motor  vehicle.  And 
in  Massachusetts,  the  bill  reads 
that  no  person  shall  drive  any 
motor  vehicle  equipped  with  any 
TV  viewer,  screen  or  other  means  of 
visually  receiving  a  telecast  which 
is  located  in  the  motor  vehicle  at 

any  point  forward  of  the  back  of 
the  driver's  seat,  or  which  is  visible 
to  the  driver  while  operating  the 
motor  vehicle. 

Weekly  Television  Summary- 
March  27,  1950  Telecasting  Survey 

City 

Outlets   On  Air Number  Sets Albuquerque KOB-TV 
2,475 

Ames WOl-TV 5,611 Atlanta WAGA-TV,  WSB-TV 31,500 Baltimore WAAM,   WBAl-TV,  WMAR-TV 146,191 
Binghamton WNBF-TV 10,320 
Birmingham WAFIW-TV,  WBRC-TV 12,070 Bloomington WTTV 5,000 
Boston WBZ-TV,  WNAC-TV 276,980 
BufFalo WBEN-TV 75,693 Charlotte WBTV 12,169 Chicago 

WBKB,  WENR-TV,  WGN-TV,  WNBQ 386,018 Cincinnati WCPO-TV,  WKRC-TV,  WLWT 92,900 Cleveland WEWS,  WNBK,  WXEL 176,474 Columbus WBNS-TV,   WLWC,  WTVN 49,600 Dallas, 
Ft.  Worth KBTV,  KRLD-TV,  WBAP-TV 43,790 Davenport WOC-TV 

8,325 
Quad  Cities: Includes  Davenport,  Moline,  Rock  Island, East  Moline 

Dayton WHIO-TV,  WLWD 42,900 Detroit WJBK-TV,  WWJ-TV,  WXYZ-TV 191,430 Erie WICU 
32,532 Ft.  Worth- Dallas WBAP-TV,   KBTV,  KRLD-TV 43,790 Grand  Rapids WLAV-TV 23,200 Greensboro WFMY-TV 
9,557 

Houston K  LEE-TV 17,500 
Huntington- Charleston WSAZ-TV 

6,578 
Indianapolis WFBM-TV 

30,000 Jacksonville WMBR-TV 
8,200 Johnstown WJAC-TV 16,560 Kalamazoo- Battle  Creek 
8,046 28,901 

Kansas  City 

Lancaster* 

WDAF-TV 
WGAl-TV 35,563 

*  Lancaster  and  contiguous  areas. 
**  New  station  in  this  report. 

Edito 

City 

Los  Angeles 
Louisville 
Memphis 
M-nmi 

KAHwaukee Mlnn-St.  Paul 
Nashville New  Haven 
New  Orleans 
New  York 
Newark Norfolk 
Oklahoma  City 
Omaha Philadelphia 
Phoenix 
Pittsburgh 
Portland,  Ore. Providence 
Richmond Rochester 
Salt  Lake  City 
San  Antonio San  Diego 
San  Francisco Schenectady 
Seattle 
St.  Louis 
Syracuse Toledo Tulsa 
Utica-Rome 
Washington 
Wilmington 

Outlets  on  Air 
KLAC-TV,  KNBH,  KTLA,  KTSL,  KFI-TV 
KTTV,  KECA-TV 
WAVE-TV,  WHAS-TV** 

WMCT   

WTVJ 
WTMJ-TV KSTP-TV,  WTCN-TV 

WNHC-TV WDSU-TV WABD,  WCBS-TV,  WJZ-TV,  WNBT, 
WOR-TV,  WPIX 
WATV  Incl.  in 

WKY-TV WOW-TV,  KMTV 
WCAU-TV,  WFIl-TV,  WPTZ 
KPHO-TV 
WDTV 

WJAR-TV WTVR 
WHAM-TV KDYL-TV,  KSL-TV 
KEYL,  WOAI-TV 
KFMB-TV KGO-TV,   KPIX,  KRON-TV 
WRGB 
KING-TV 
KSD-TV WHEN.  WSYR-TV 
WSPD-TV 
KOTV WKTV WMAL-TV,  WNBW,  WOlC,  WTTG 
WDEL-TV 

Number  Sets 
448,737 

25,901 24,172 

20,125 
89,419 74,900 

25 

71,100 

19,897 
1,060,000 N.  Y.  Estimate 

4,192 21,541 19,107 405,000 
4,500 

80,000 
887 

34,125 23,581 
31,056 
1 1 ,000 

12,133 23,160 
43,442 
62,500 24,450 101,254 33,758 37,000 16.730 

9,300 

109,360 

30,322 Total  Markets  on  Air  59      Stations  on  Air  102      Sets  in  Use  4,658,757 r>iew  STOTion  in  tnis  report. 

Editor's  Note:  Sources  of  set  estimates  are  based  on  data  available  from  dealers,  distributors,  TV  Circulation  committees,  electric  companies 
and  manufacturers.  Since  many  are  compiled  monthly,  some  may  remain  unchanged  in  successive  summaries.  Total  sets  in  all  areas  is necessarily  approximate. 
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Every  survey  has  shown  WSB-TV  to  be  the  overwhelming  choice  of 

viewers  in  the  Atlanta  market.  Latest  report  —  by  more  than  2  to  I. 

Note  to  Advertisers  and  Advertising  Agencies:  If  your  television  plans 
include  Atlanta,  get  the  jull /acts  from  your  Petry  man. 

ON    PEACHTREE  STREET 

BROADCASTING March  27,  1950 

Oil  net/  and  o[iera/cJ  by  The  Atlanta  journal  Co. 

Kcfircscnted  nationally  hy  Edw.  Petry  d  Co.,  Inc. 
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Complex  TV  program  continuity  is 
reduced  to  a  simple  push-button  oper- 
pnn  with  an  RCA  TS-20A  System. REMOTE 

This  Relay  Switching  System  does 

what  RCA's  Audio  Relay  Systems  have 

This  video  relay  system  re- 
moves all  switching  restric- 

tions from  equipment  opera- 
tions. It  imposes  no  limitation 

on  equipment  installation- 
no  matter  where  you  set  up 

your  units.  It  provides  unlimited  flexibility- 
enables  you  to  add  facilities  as  your  station 

grows,  without  losing  a  penny's  worth  of  your 
original  equipment  investment. 

Actual  switching  in  the  RCA  TS-20A  sys- 
tem is  done  by  d-c  operated  relays  located  in 

the  video  line  itself!  Designed  by  RCA  for  this 
special  service,  these  relays  are  controlled  by 

simple  d-c  lines  from  any  point  you  choose. 
No  expensive  coaxial  line  required  to  and 

from  control  points.  No  extra  cable  connec- 
tors needed.  You  can  rack-mount  the  relays 

wherever  you  want  them.  You  can  set  up  your 
control  positions  wherever  you  like.  There 
are  circuit  provisions  for  sync  interlocks  and 
for  tally  lights. 

The  RCA  TS-20  System  provides  com- 
plete master  or  studio  facilities  for  program 

monitoring,  production  talk-back,  and 
video  switching  between  studio  camera,  film 

camera,  remote  pick-up  and  network  pro- 
grams. For  example,  you  can  fade  or  lap 

TCLE^tStOM  BROADCAST  EQUiRM£MT 

RAD  to  CORPORATtOM  of  AMERICA 

EMOIMEERIMO  PRODUCTS  DEPARTMENT,  CAMDEN,  N.J, 

In  Canada:  RCA  VICTOR  Company  Limited,  Montreal 

BIANK 
BLANK  CHASSIS 

SASfC 
o  o  o  o  o  o CHASSIS 

3  OF  THE  MANY  ADD-A-UNIT  SET-UPS  POSSIBLE  WITH 

1.  Minimum  Master  Control  arrangement.  Combines 
simple  operation  with  economy.  Provides  switching  of 
6  i.iputs  to  either  of  2  outputs. 

MlXfNG  AMP. 
MIXING  AMP. 
BtANK  CHASSIS 

BASC 

O  O  O  O  O  O 
CHASSIS 

BASiC 

RSLAy PANEl 

BIAHK 

WP-33S 

fOWSR  SUPftY 

REUy 
POWER  SOPPIY 

ntEMEW 

SWITffilliG 

/  > 

mm  mmm, 

2.  Simple  Studio  Control  layout.  Additional  facilities  in- 
clude: Preview  monitoring  and  line  monitoring,  fades, 

lap  dissolves,  and  superimposition. 



Swifehlng 

RELAYS! 

for  TV  master  or  studio  control 

done  for  aural  broadcasting. 

dissolve  between  studios.  You  can  set  up  for 
program  previewing  and  other  monitoring 
functions  (up  to  5  program  monitors  avail- 

able). You  can  combine  the  TS-20A  System 
with  audio  switching  and  presetting,  so  that  the 
sound  switches  with  the  picture  automatically! 

For  long-range  planning  of  your  TV  pro- 
gramming facilities,  overlook  none  of  the 

advantages  of  this  revolutionary  new  relay 
switching  system.  Ask  your  RCA  Broadcast 
Sales  Engineer  about  it.  Or  write  Dept.  19  CD, 
RCA  Engineering  Products,  Camden,  N.  J. 

RCA'S  TS-20A  SYSTEM. 

BIAHK  CHASSIS lASC 
o  o  o  o  o  o 

 CHASSIS 

BASIC  ftElAY 
PANELS 

AUXfliAirr 

wp-sa 
Rsyffis  amy 

RaAY 
POWER  SOPPIY 

3.  A  more  elaborate  master  control  room  set-up  than  shown 
in  No.  1.  Switches  any  of  12  inputs  to  any  of  5  outgoing 
lines.  Includes  preview  and  line  monitoring. 



0n  tke  dotted  line 

CONTRACT  for  talent  show,  aired 
on  KTTV  (TV)  Los  Angeles,  is  com- 

pleted by  Harry  L.  Shane  (seated, 
center).  Sentinel  Corp.,  TV  and  radio 
distributor.  Looking  on  (I  to  r):  E.  J. 
Jordan,  Sentinel  factory  representa- 

tive; George  N.  Laws,  David  S.  Hill- 
mon  Adv.  Agency;  Ernest  Alschuler, 

Sentinel  president. 

WXEL  (TV)  Cleveland  telecast  of  all 
Cleveland  Indians  baseball  games  at 
the  Stadium  this  year  is  set  by  (I  to  r): 
Seated,  John  T.  Feighan  Jr.,  vice 
sponsor;  Franklin  Snyder,  general 
manager,  WXEL;  standing,  Arthur 
Gerst  and  Edward  Walsh, 

Gerst  Advertising  Agency.  '^^^ 

AGREEMENT  for  affiliation  of  WTAR- 
TV  Norfolk,  Va.,  with  NBC  is  com- 

pleted by  Campbell  Arnoux  (I),  presi- 
dent and  general  manager,  WTAR- 

AM-FM-TV,  and  Sheldon  Hickox, 
manager  of  NBC's  station  relations department.  The  contract  between 
NBC  and  the  Virginia  outlet  was 
negotiated  in  New  York  last  month. 

TELECASTING  rights  of  all  home 
games  of  the  Dayton  Indians  and 
special  games  played  at  Hbdson 
Field,  given  to  WLWD  (TV)  Dayton 
exclusively  for  second  year,  are  set 
by  (I  to  r):  Robert  A.  Gill,  Indians 
business  manager;  Dr.  Warren  G. 
Bradford,  Indians  president; 

R.  E.  Dunville,  WLWD. 

HERBERT  POSNER  (seated),  pres.. 
Dr.  A.  Posner  Shoes  Inc.,  is  "covered" 
by  "Laugh  Sheriff"  Danny  Webb  as 
he  sets  sponsorship  of  Webb-narrated 
Six  Gun  Playhouse  on  WPIX  (TV) 
New  York,  which  started  March  1. 
Standing  are  Martin  D.  Corbett  (I), 
Posner  adv.  mgr.,  and  William  Clark, 

WPIX  acct.  exec. 

BEVERWYCK  Breweries  WRGB  (TV) 
Schenectady  wrestling  show  is  set 
by  (I  to  r):  Seated,  Mary  Humphrey, 
Beverwyck;  Robert  Congdon,  McCann- 
Erickson;  James  L.  Carey,  Beverwyck 
pres.;  Philip  Voss.  Beverwyck;  stand- 

ing, William  Lyddan,  M-E;  E.  Lamp- 
man,  Beverwyck;  Eugene  P.  Weil, 
Robert  H.  Hanna,  R.  W.  _ 

Welpott,  all  WRGB. 

TV'S  STATUS 

Mullen  Predicts  Increase 

In  Film  Use 

FILM  eventually  will  make  up  50%  of  the  total  television  programming, 
it  was  prophesied  by  Frank  Mullen,  chairman  of  the  board  of  Jerry 

Fairbanks  Inc.,  Hollywood,  speaking  on  "Films  on  Television"  at  the 
March  20  meeting  of  the  Hollywood  Advertising  Club.  Topic  of  the  day 

was   "Television:    Where   Do  We  ★  

Mr.  Mullen 

Stand?" 

Taking  up  other  phases  of  the 
television  picture  were  Ralph 
Lovell,  head  of 
NBC  kinescope 
operations,  who 

spoke  on  kine- scoping,  and 
Lownds  Worth- 
ington,  of  Pacific 
Telephone  &  Tele- 

graph, who  dis- cussed the  co- 
axial cable  and 

microwave. 

M  r  .  Mullen's 
prophecy  followed 
an  earlier  prediction  that  televi- 

sion stations  would  "in  no  time 
at  all"  double  their  present  aver- 

age of  50  hours  of  operation  a 
week  to  100  hours  weekly. 

The  film  industry,  Mr.  Mullen 
further  predicted,  can  look  for- 

ward to  a  "tremendous  demand" 
tor  film  and  "tremendous  talent" 
for  it.  Basing  his  calculations  on 
demands  fulfilled  by  the  motion 
picture  industry,  he  stated  that 
the  television  industry  will  require 
10,000  hours  of  film  per  year.  All 
the  present  combined  facilities  in 
the  United  States  could  not  meet 
that  kind  of  demand,  he  stated. 

Will  Stimulate  Media 
In  conclusion  Mr.  Mullen  said 

that  not  only  will  television  not 
kill  radio,  motion  pictures,  reading 
and  various  other  things,  but  it 
will  stimulate  them. 

Centering  television's  future around  kinescopes,  Ralph  Lovell 
stated  that  the  merit  of  kinescopes 
lay  in  their  being  relatively  fast, 
simple  and  economical  as  compared 
to  other  methods  of  TV  program- 

ming. Kinescopes,  he  feels,  are 
presently  serving  as  the  core  of 
program  material  for  non-con- 

necting TV  stations.  Further,  with 
the  coming  improvement  in  kine- 

scope recording  as  to  techniques, 
cameras,  tubes  and  film,  kine- 
scoping  has  "great  possibilities  for 
the  future,"  he  said. 

It  is  just  a  matter  of  time  before 
all  cities  are  interconnected  by 
television  lines,  according  to  Mr. 
Worthington.  Such  connections,  he 
said,  awaited  only  the  demands  of 
broadcasters.  He  did  not  venture 
a  guess  as  to  the  date  of  comple- 

tion of  transcontinental  facilities. 
By  the  end  of  1950,  he  stated,  18 
additional  cities  will  be  linked,  with 
Los  Angeles  to  San  Francisco 
microwave  radio  relay  installation 
ready  by  the  fall  of  the  year. 

Speaking  of  the  phone  company's efforts  toward  television,  Mr. 
Worthington  announced  a  new  sys- 

tem being  developed  for  coaxial 
cables  to  increase  band  width  to 
about  eight  million  cycles.  Band 
would  be  divided  between  tele- 

phone and  television  service.  The 

latter  would  get  as  wide  a  band 
as  it  requires  and  the  remaining 
portion  would  be  used  for  phone 
circuits. 

Regarding  the  use  of  coaxial 
cable  and  microwave  relay,  he  said 
that,  both  systems  will  have  their 
place  in  the  television  picture. 

TV  DISPLAY 
RMA  Host  to  Europeans 

LEADING  types  of  TV  receivers 
will  be  displayed  March  28  at  the 
Hotel  Commodore,  New  York,  by 
set  manufacturers  for  benefit  of  a 

group  of  European  radio  digni- 
taries invited  to  visit  U.  S.  tele- 
vision facilities.  The  European 

officials  will  be  guests  of  the  State 
Dept.  and  will  spend  the  coming 
two  weeks  inspecting  factories, 
studios  and  transmitters  [Tele- casting, March  20]. 

Dr.  W.  R.  G.  Baker,  General  Elec- 
tric Co.,  has  worked  out  details  of 

the  demonstrations  as  director  of 
the  RMA  Engineering  Dept.  RMA 
was  invited  by  Willard  L.  Thorp, 
Assistant  Secretary  of  State,  to 
serve  as  industry  host.  The  plans 
have  been  approved  by  Donald  S. 
Parris,  assistant  chief  of  the  Con- 

sumers Merchandise  Branch  Of- 
fice of  International  Trade,  Dept. 

of  Commerce.  RMA  President  Ray- 
mond C.  Cosgrove  is  in  charge  of 

entertainment  plans. 

The  program  opens  in  New  York  to- 
day (Monday)  with  a  Hotel  Statler  re- 

ception. Visits  will  be  made  tomorrow 
to  DuMont  TV  studios  and  transmitter 
in  New  York;  Paramount  theatre  (TV 
equipment):  TV  receiver  display  at 
Hotel  Commodore:  visit  to  NBC  stu- 

dios and  transmitter.  On  the  March 
29  agenda  are  IT&T's  relay  facilities at  Nutley.  N.  J.;  AT&T  plant  in  New 
York;  Phonevision  exhibit  by  Zenith 
Radio  Corp.  at  Waldorf-Astoria. Delegates  will  visit  the  RCA  tube 
plant  in  Harrison,  N.  J.,  March  30.  The 
next  day  they  will  inspect  DuMont facilities  at  Clifton.  N.  J.,  and  the  CBS 
studios  and  transmitter  in  New  York. 
The  second  week  includes  April  3 

demonstration  at  RCA  Labs.,  Prince- 
ton; April  4  at  RCA  plants,  Camden, 

N.  J.;  April  5.  Philco  Corp.  facilities, 
Philadelphia;  April  6,  conference  at 
State  Dept.  at  which  color  TV  propon- ents will  explain  systems;  April  7, 
demonstrations  of  three  TV  color  sys- tems in  Washington. 

KSTP-TV  Baseball 

TWO  Minneapolis  breweries,  the 
Gluek  Brewing  Co.  and  the  Min- 

neapolis Brewing  Co.,  have  con- 
tracted with  KSTP-TV  St.  Paul- 

Minneapolis  for  co-sponsorship  of 
the  Minneapolis  Millers  baseball 
telecasts  for  the  1950  season,  it  was 
announced  last  week.  There  are 
no  financial,  advertising  or  other 
interlocking  agreements  between 
the  two  firms,  it  was  stated.  Agency 
for  Gluek  is  Vance  Pidgeon  Assoc. 
and  for  the  other,  BBDO. 
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TV  DIRECTORS     w'^E  f^}} 
 "a 

RTDG,  SDG  Seek  Jurisdiction 

JURISDICTIONAL  dispute  over 
television  directors  was  set  off  in 
Hollywood  last  week  following  an- 

nouncement by  Screen  Directors 
Guild  that  it  was  taking  immedi- 

ate action  to  establish  jurisdiction 
over  directors  of  both  filmed  and 
live  programs. 

Move  was  challenged  by  Radio 
and  Television  Directors  Guild 
whose  ranks  include  36  of  the  45 
television  directors  connected  with 
local  stations.  Representatives  of 
both  groups  were  scheduled  to  meet 
to  discuss  the  problem  last  Friday. 
No  results  were  available  as  Tele- 

casting went  to  press. 
The  screen  guild  based  jurisdic- 

tional claim  on  Section  9  of  the 
Labor  Management  Relations  act 
that  named  it  bargaining  represent- 

ative of  television  directors.  Guild 
further  stated  that  the  action  was 

prompted  by  "five  years'  research 
of  the  television  field  and  by  the 
rapidly  increasing  employment  of 
SDG  members  in  preparation  of 
film  material  for  world's  television 
screens." 

Guild's  Contention 
The  guild  also  adds  that  men 

who  are  directing  live  TV  pro- 
grams, as  viewed  on  home  screens, 

are  directing  moving  pictures,  in 
that  they  deal  with  same  visual 
and  aural  elements  common  to  all 
screen  techniques. 

Special  meeting  of  the  board  of 
directors  of  Screen  Directors  Guild 
was  called  for  tomorrow  (March 
28)  to  plan  action  in  taking  over 
jurisdiction  of  television  directors 
and  assistants.  In  the  meantime, 
Radio  and  Television  Directors 
Guild  was  holding  meetings  with 
network  and  station  representatives 
on  behalf  of  television  directors, 
most  of  whom  are  members  of 
RTDG. 

Support  was  given  the  SDG 
stand  for  jurisdiction  with  a  state- 

ment last  Thursday  by  Frank 
Capra,  movie  producer-director, 
that  the  SDG  action  is  the  first 

major  step  in  what  must  become  "a 
concerted  cooperative  movement  by 
picture  makers  to  recognize  the  TV 
industry  and  join  forces  with  it." 

30-INCH  TUBE 

DuMonf  Reveals  Developmenf' 
DEVELOPMENT  of  a  30-inch- 
direct-viewing  television  tube  de- 

signed for  use  in  restaurants, 
schools  and  other  public  places  was 
revealed  last  Wednesday  by  Dr. 
Allen  B.  DuMont,  president  of  Al- 

len B.  DuMont  Labs,  at  a  luncheon 
marking  the  official  opening  of  Du- 
Mont's  Allwood  tube  plant  in  Clif- 

ton, N.  J.  The  tube  probably  will 
be  released  after  next  September, 
according  to  Dr.  DuMont. 
More  than  a  million  standard 

tubes  of  various  types  will  be 
produced  this  year,  according  to 
Irving  G.  Rosenberg,  manager 
of  the  tube  division  of  DuMont 
Labs.  Overall,  he  predicted,  six 
million  sets  would  be  turned  out. 

5th  To  Use  Empire  Tower 

THE  FIFTH  of  seven  television 
stations  in  the  New  York  metro- 

politan area  last  week  decided  to 
move  its  antenna  to  the  Empire 
State  Bldg.  tower.  WABD  (TV) 
New  York,  the  DuMont  station,  an- 

nounced it  would  install  its  an- 
tenna and  transmitter  in  the 

world's  tallest  building  as  soon  as 
the  FCC  authorized  it.  A  new 
transmitter  will  be  built. 
The  station  will  maintain  its 

present  transmission  center  atop 
its  headquarters,  515  Madison 
Ave.,  indefinitely  for  emergency 
purposes.  Other  New  York  sta- 

tions which  will  use  the  Empire 

State  tower  are  WNBT  (TV) 
WCBS-TV  WJZ-TV  WPIX  (TV). 
Only  WOR-TV,  which  has  its  own 
tower  on  the  Hudson  Palisades, 
and  WATV  (TV)  Newark  will  re- 

main at  other  locations. 

BY  TV 

NBC  Leases  TV  Space 
NBC  has  leased  three  floors  at  517 
West  56th  St.,  New  York,  to  house 
television  scenic  design  facilities, 
it  has  been  announced  by  Carle- 
ton  D.  Smith,  network's  director 
of  TV  operations. 

TELEVISION  "Isotap,"  test  instru- ment designed  to  bring  safety  and 
efficiency  to  testing  and  servicing  of 
TV  and  radio  receivers,  announced  by 
RCA  Tube  Dept. 

Census  Bureau  Plans  Course 

EFFICIENCY  of  television  as  an 
educational  medium  will  be  tested 

by  the  Navy  Dept.  and  U.  S.  Cen- 
sus Bureau  through  use  of  a  four- 

day  TV  training  course  in  connec- 
tion with  the  1950  decennial  census 

[Closed  Circuit,  March  20,  also 
see  page  49]. 

Fifty  census  enumerators  will  be 
trained  for  their  data  collection  via 
a  TV  film  recorded  by  the  Navy. 
Another  50  enumerators  of  similar 
educational  attainment  will  be 
trained  in  live  classes.  Work  will 

be  evaluated  by  Fordham  U. 

WHEN  PROPERLY 

MERCHANDISED 

/n  C/nc/nnoff 
WCTS'fM 
TRANSIT  RADIO 

the  WKRC  Key  Item  P/an  Gives  You  .  .  . 

complet-ely  coordinated  promotion  and  merchandising 
which  builds  listener-viewer-reader-shopper  interest  in 

your  program,  your  sales  story  and  your  product. 

listeners  *Riders 

^Viewers  ^Readers 

More  Than  2  Million  Impressions  Daily! 

Get  the  Complete  Story 

Radio  Cincinnati,  Inc. — Affiliated  with  the  Cincinnati  Times  Star 
Represented  By 

The  Katz  Agency— WKRC  (AM  and  TV)       Transit  Radio  Inc.— WCTS-FM 

l^m  WKRC'TV  WCTS-m 
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iHAS-TV  BOWS 
Second  Louisville  Ouf-fet 

WHAS-TV  Louisville,  makes  its 
debut  today  (Monday),  adding  a 
second  TV  station  for  the  Kentucky 
city.  Victor  A.  Sholis,  WHAS-AM- 
FM-TV  director,  said  the  station 
would  "concentrate  on  quality  of 
programming"  rather  than  on 
quantity,  expanding  its  facilities 
as  experience  and  performance 
warrant.  At  present  the  station 
will  program  2-10:30  p.m.  six  days 
weekly. 
WHAS-TV,  like  its  parent  AM 

station,  Mr.  Sholis  said,  is  a  pri- 
mary CBS  affiliate.  Station  operates 

on  Channel  9  (186-192  mc)  with 
7.2  kw  aural,  9.6  kw  visual. 

The  newest  and  latest  technical 
equipment  has  been  used  in  the 
construction  and  installation  of 
WHAS-TV,  Orrin  W.  Towner,  tech- 

nical director,  said.  The  tower 
supports  a  12-bay  GE  TV  antenna 
which,  along  with  a  three-section 
transmitter,  would  eventually  per- 

mit the  station  to  transmit  a  54  kw 
signal,  Mr.  Towner  added.  Also 
employed  is  a  fluorescent  lighting 
system  automatically  controlled  for 
its  main  studio,  six  skyhooks  and  a 
rear  screen  projection  unit.  In  ad- 

dition to  this  large  studio,  the  sta- 
tion has  an  audience-participation 

and  organ  studio. 
Studios  are  maintained  on  the 

sixth  and  seventh  floors  of  the 
Louisville  Courier-J  ournal-Times 
Bldg.  Kinescope  recordings  of  net- 

work shows  will  be  presented  until 
about  Oct.  1,  date  when  the  co- 

axial cable  is  expected  to  reach 
Louisville. 

WKY-TV  Policy 
p.  A.  SUGG,  manager  of  WKY-TV 
Oklahoma  City,  has  announced 
adoption  of  a  general  policy 
against  the  telecasting  of  any  pro- 

grams based  principally  upon  "hor- 
ror story"  plots  until  after  9  p.m. 

when  "the  younger  children  should 
normally  have  retired."  Pointing 
out  that  sponsors  have  been  "most 
cooperative"  in  agreeing  to  pro- 

gram revisions  to  fit  the  new  pol- 
icy, Mr.  Sugg  said  two  NBC-TV 

shows  featuring  "mystery-violence 
dramatization"  have  been  moved 
from  7:30  and  8  p.m.  spots  to  9:30 
on  Monday  and  Wednesday. 

TV  ADVERTISING 

FILM  FOR  LOW 

BUDGET  ACCOUNTS 
ONE  MINUTE  FIIM 

WITH  VOICE 

F
'
 

FREDERICK  A.  NILES 

I  RED  NILES  has  watched  TV  activity 
at  Kling  Studios,  Chicago,  grow  in  the 
same  proportion  that  TV  set  sales  have 

skyrocketed  in  the  area.  In  1947,  when  he 
originated  the  video  branch  of  the  film  pro- 

duction firm,  there  were  12,000  sets  in  Chi- 
cago. Now  there  are  more  than  380,000. 

Since  mid-1947,  when  Kling  had  produced 
only  one  television  commercial  (Goebel  beer, 

Detroit) ,  Television  Director  Fred- 
erick A.  Niles  has  supervised  more 

that  100  film  spots  for  such  clients 
as  Standard  Oil  of  Indiana, 
Stewart- Warner,  Elgin-American, 
Motorola,  Reddi-Wip,  Old  Colony 
(Orange  Crush),  Fox  DeLuxe  beer, 
Magnavox,  Minute  Mop,  Fehr  beer. 
Pinafore  chicken  and  Griesedi^ck 
Bros.  beer. 

His  methods  are  improved,  but 
his  theories  remain  the  same.  Fred 
gathered  a  lot  of  both  while  train- 

ing and  teaching  in  an  information 
education  division  organized  by  the 
War  Dept.  as  a  propaganda  unit 
for  U.  S.  troops.  He  conducted 
four-week  courses  for  GIs,  teaching 
production  of  slides,  films,  radio 
shows  and  newspapers. 

From  1942  until  1946  he  taught 
procedure  at  Carlisle  Barracks,  Pa., 
after  originating,  writing  and  edit- 

ing a  news  sheet  at  Ft.  Sill,  Okla., 
in  which  he  stressed  foreign  policy. 
News  had  been  of  prime  interest 
to  him  since  college  days  at  the  U. 
of  Wisconsin. 

After  he  was  graduated,  he  com- 
bined news  writing  and  commen- 

tary with  announcing  and  conti- 
nuity at  WMAM  Marinette-Me- 

nominee, Wis.,  moving  on  to  KVFD 
Ft.  Dodge,  Iowa.,  KGLO  Mason 
City,  Iowa,  and  WAAF  Chicago 
as  news  editor,  the  last  in  1942 

College  Radio  Work 
At  college,  Fred  majored  in 

speech  and  psychology,  and — less 
officially — radio  at  the  university 
station,  WHA  Madison.  Collab- 

orating with  such  persons  as  Cy 
Howard  {My  Friend  Irma)  and 

Ben  Park  (Report  Unceyisored,  It's 
Your  Life),  he  produced,  an- 

nounced, wrote  and  acted. 
For  his  acting  ability,  he  was 

chosen  "best  actor  of  the  year" 
when  he  was  a  senior,  and  was 
elected  to  the  Haresfoot  Club, 
men's  drama  group.  He  toured 
Wisconsin  for  public  performances 
with  Haresfoot  and  the  Wisconsin 
Players.  He  is  a  member  of 
Alpha  Tau  Omega  fraternity. 

Until  Fred  went  to  Chicago  in 
1941,  he  spent  most  of  his  life  in 
Wisconsin.  He  was  born  in  Mil- 

waukee. For  three  years  however, 
his  father  (banker)  moved  the 
family  to  California. 

Fred  again  worked  at  WAAF 
Chicago  after  the  war  as  news 
editor,  handling  his  own  com- 

mentary five  nights  weekly  for  a 
year  before  joining  Kling.  He 
knew  Kling  had  considered  estab- 

lishment of  a  TV  department,  inas- 
much as  it  had  specialized  in  most 

NILES 

other  visual  media  several  years. 
Always  a  photography  enthusiast, 
he  once  thought  of  starting  his 
own  package  firm  for  TV  com- 
mercials. 

Fred  still  thinks  the  ultimate  fu- 
ture of  a  TV  production  firm  lies 

in  shows,  but  only  after  it  has  been 
grounded  in  creation  and  develop- 

ment of  commercials.  "There  is  a 
definite  trend  toward  film  in  TV, 
and  eventually  a  tremendous  num- 

ber of  program  hours  will  be  on 
fi-lm,"  he  says. 

An  active  partner  in  the  TV  di- 
vision with  Jack  Lieb,  who  heads 

the  motion  picture  section,  Fred 
built  the  video  department  from  an 
idea.  The  firm  now  offers  all  kinds 
of  commercials,  but  insists  always 
and  primarily  on  quality. 

Films  are  shot  on  35mm  film. 

Monkey  Business 
MORE  MONKEYS  having  a 
barrel  of  fun  was  the  order 
of  the  day  on  This  Is  Your 
Zoo  over  WAAM  (TV) 

Baltimore,  March  21.  "Babs 
the  Baboon"  celebrated  her 
first  birthday,  with  eight  of 
her  simian  friends  from  the 

zoo,  on  the  regular  Tues- 
day afternoon  program.  She 

was  the  recipient  of  some  992 
cards  and  many  gifts  from 
her  WAAM  audience.  Of  a 
lace  trimmed  slip  replete  with 
sash,  which  she  received, 

Babs  says:  "I  simply  can't 
appear  on  TV  in  that,  no  one 
is  going  to  make  a  monkey 

out  of  me." 

with  35mm  sound  reproduction,  on 
a  stage  about  a  block  long  on  Chi- 

cago's near  north  side.  Only 
union  technicians  (from  four  lo- 

cals) are  employed,  and  each  per- 
son creating  a  TV  commercial 

works  closely  with  other  personnel. 
Primarily  a  Chicago  concern, 

Kling  Studios  has  branched  out  to 
New  York,  Detroit  and  Cincinnati 
in  the  past  15  years.  Most  of  the 
video  work,  however,  is  done  in 
Chicago. 

Fred  is  married  to  the  former 
Jane  Turner.  They  met  in  Okla- 

homa when  he  was  in  the  Army, 
and  now  have  a  four-month-old 
daughter,  Stephanie  Jane.  When 
he  isn't  on  the  job,  he's  home 
watching  TV — reaffirming  his  con- 

victions that  video  will  revolu- 
tionize the  advertising  world  in 

five  years.  He  believes  too  often 
too  much  attention  is  placed  on  the 
show  and  not  on  the  commercial. 
Pacing  is  the  most  important  factor 
in  production  of  a  TV  film  spot  he 
concludes. 

TEXACO  THEATRE 

Tops  Hooper  TV  Ratings 

WITH  a  rating  of  65.4,  Texaco 
Star  Theatre  was  first  place  in  the 

top  10  Hooper  TV-Network  Tele- 
ratings  for  February,  it  was  an- 

nounced last  week. 
The  February  ratings  are  the 

last  network  television  ratings  to 
be  issued  by  C.  E.  Hooper  Inc. 
Under  terms  of  the  recent  sale  of 
National  Hooper  Services  to  A.  C. 
Nielsen  Co.,  Hooper  will  continue 
to  conduct  television  network  rat- 

ings but  they  will  be  issued  through the  Nielsen  Company. 

February  Leaders  were: 
1.  Texaco    Star    Theatre — Milton 

Berle  Show  (30  NBC-TV  cities)  65.4 
2.  Arthur  Godfrey's  Talent Scouts  (9  CBS  TV-cities) 
3.  Toast  Of  The  Town  (19  CBS- TV  cities) 

4.  Godfrey  and  His  Friends  (40 CBS-TV  cities) 
5.  Stop  The  Music  (8-9  p.m.)  (18 ABC-TV  cities) 

6.  Lone  Ranger  (25  ABC-TV 
cities) 

7.  Kraft  TV  Theatre  (18  NBC- TV  cities) 
8.  Philco  TV  Playhouse  (39 NBC-TV  cities) 
9.  Robert  Montgomery  Presents 

Your  Lucky  Strike  Theatre 
(13  NBC-TV  cities)  34.1 

10.  Fireside  Theatre  (16  NBC- TV  cities)  33.3 

48.2 
42.7 

41.0 

38.9 35.8 

35.8 

35.2 

LIVE  OR  FILM? 

No  Labeling  Needed — FCC 
FCC  REFUSED  last  week  to  grant 
a  request  that  television  stations 
be  required  to  announce  at  the  be- 

ginning of  each  program  whether 
it  is  live,  a  film,  or  a  kinescope recording. 

Denying  a  petition  of  Charles  W. 
Curran  of  Jackson  Heights,  N.  Y. 

[Telecasting,  Jan.  30],  the  Com- 
mission held  that  its  present  rules 

on  the  subject  (3.688)  are  adequate. 

The  rules  already  require  sta- 
tions to  make  it  known  when  "me- 

chanical reproductions"  are  used. 
Thus,  FCC  held,  it  should  be  ob- 

vious that  a  program  is  live  if  it 
is  not  otherwise  announced. 

WRITE,  CAtl  ; 
OR  SEE  1 

FILMACK! 
1331  SOUTH,; 
WABASH  AVE.  ; 
CHICACOj 

.       HA.  7-3395 
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TELEFILM  INC.,  Hollywood,  re- 
ports signing  of  three  additional 

stations  to  carry  its  Roving  Cam- 
era series.  KGO-TV  San  Francisco 

and  WNAC-TV  Boston  have  re- 
newed for  13  weeks.  Firm  has 

temporarily  ceased  production  of 
series  following  completion  of  G5 
films.  Telefilm  also  doing  second 
television  commercial  for  French 
Sardine  Co.  Inc.,  Terminal  Island, 
Calif.  Agency:  Rhoades  &  Davis, 
San  Francisco. 

Dick  Strome  Television,  Phila- 
delphia, has  released  one-minute 

and  20-second  spots  for  Golden- 
berg  Candy  through  Clements 
Agency,  and  spots  for  Porto  Rico 
Beverages  through  Deane  Klein 
Davidson  Co.  Goldenberg  Candy 
anticipates  enlarging  spot  cam- 

paign to  cover  several  markets  on 
eastern  seaboard.  Firm  has  also 
completed  six  20-second  films  for 
Adam  Scheldt  Brewing  Co.,  through 
Lawrence  I.  Everling  Adv.  Agency. 

*    *  * 

Thirty-two  feature  length  west- 
ern films  have  been  leased  by 

KLAC-TV  Hollywood  from  Olio 
Video  Productions,  that  city,  at  un- 

disclosed price.  Included  are  12 
Tex  Ritter  films,  10  Ken  Maynard, 
six  Bob  Steele  and  four  Jack  Per- 
rin  films.  First  of  series  which  were 
telecast  earlier  this  month  are  be- 

ing serialized  in  half-hour  seg- 
ments to  be  followed  by  complete 

hour  length  films. 
Production  of  34  additional  half- 

hour  TV  films  for  Procter  &  Gam- 
ble NBC-TV  Fireside  Theatre 

series  scheduled  by  Bing  Crosby 
Enterprises  about  May  1.  Crosby 
firm  recently  completed  10  of  half- 
hour  films.  New  series  to  be  tele- 

cast on  NBC  eastern  and  mid-west- 
ern stations  next  fall  and  winter. 

Agency:  Compton  Adv.,  Hollywood. 

Lou  Croxton,  formerly  with  RKO 
Hollywood,  joins  Jerry  Fairbanks 
Inc.,  that  city,  as  art  director.  Fair- 

banks is  expanding  TV  production 
operations  to  New  York.  Firm  will 
set  up  complete  studio  facilities  at 
157  E.  69th  St.  and  present  New 
York  office  will  be  moved  to  new 
location.  Eastern  facilities  will  in- 

clude three  large  sound  stages  and 
latest  type  sound  and  camera  equip- 

ment. Trained  personnel  of  Holly- 
wood staff  will  be  transferred  to 

New  York.  Russ  Johnson,  vice 
president  in  charge  of  sales  and 
distribution,  will  head  N.  Y.  opera- 

tions. New  York  firm  is  currently 
producing  new  series  of  commer- 

cials for  Camel's  featuring  Fran Warren,  singer,  and  Bill  Stern, 
sportscaster.  Agency:  William 
Esty  Co.  Inc.,  N.  Y. 

Filmtone  Productions,  Hollywood, 
has  started  production  on  first  of 
52  half -hour  TV  films  based  on  Cos- 

mopolitan  magazine  story  by  Larry 

Moore,  "Ding  Howe  and  the  Flying 
Tigers."  Series  will  incorporate 
40,000  ft.  of  combat  shots  of  Gen. 

Clair  Chennault's  Flying  Tigers, 
made  available  by  Chinese  news 
service,  with  shooting  of  original 
film.  Les  Goodwins  is  director. 
National  sponsor  is  said  to  be  in- 

terested in  series. 

FOR  first  time  in  area,  "St.  John's 
Passion  Play"  was  telecast  in  its  en- 

tirety this  year  by  WCPO-TV  Cincin- 
nati. Lenten  institution  in  Cincin- 

nati since  1918,  three-hour  religious 
drama  was  picked  up  yesterday 
(March  26)  from  church  auditorium. 

ENGINEERS  MEET 

SMPTE  Convenes  April  24-28 

MOTION  picture  and  television 
engineers  will  meet  in  semiannual 

convention  at  Chicago's  Drake 
Hotel  April  24-28,  with  the  TV 
technicians  attending  for  the  first 
time.  The  group's  name.  Society 
of  Motion  Picture  and  Television 
Engineers,  was  adopted  early  this 

year,  when  TV  was  included.  Tech- 
nical sessions  are  planned  for  the 

opening  (Monday)  afternoon,  fol- 
lowed that  evening  by  a  seminar 

sponsored  jointly  by  the  society 
and  the  Chicago  section  of  the  In- 

stitute of  Radio  Engineers. 
Tuesday  morning  and  afternoon 

members  will  discuss  TV  produc- 
tion techniques,  including  lighting, 

staging,  optical  and  electronic 
methods  of  introducing  special 
effects.  High-speed  photography 
will  be  outlined  Wednesday  morn- 

ing and  afternoon,  with  16mm  pro- 

jection equipment  slated  as  the 
Thursday  afternoon  subject. 

Operation  of  high-intensity  pro- 
jection lamps,  carbons  and  the 

problems  of  screen  lighting  will  be 
demonstrated  on  location  at  Wild- 

ing Studios  Thursday  evening.  The 
following  morning,  members  will 
hear  about  sound  recording  and 
studio  production. 

WFIL-TV  SIGNS 

With  Paramount  TV  Network 

WFIL-TV  Philadelphia  has  signed 
as  an  affiliate  of  Paramount  Tele- 

vision Network,  Roger  W.  Clipp, 

general  manager  of  WFIL-AM- 
FM-TV,  has  announced.  Under 
terms  of  the  agreement,  WFIL- 
TV  acquires  rights  for  local  show- 

ing of  Paramount's  special  pro- 
grams which  are  produced  and 

film-recorded  in  Los  Angeles. 

Jioatina  Action!      fo
r  s!i  TV  Cameras 

1  1 

BALANCED"  TV  TRIPOD (Pat.  Pending) 

This  tripod  was  engineered  and  de- 
signed expressly  to  meet  all  video 

camera  requirements. 

Previous  concepts  of  gyro  and  friction 

type  design  have  been  discarded  to 
achieve  absolute  balance,  effortless 

operation,  super-smooth  tilt  and  pan 
action,  dependability,  ruggedness  and efficiency. 

Below  : 
3  wheel  portable  dolly 
with  balanced  TV  Tri- 

pod mounted. 

Complete  360°  pan  without  ragged  or 
jerky  movement  is  accomplished  with  ef- 

fortless control.  It  is  impossible  to  get 
anything  but  perfectly  smooth  pan  and 

tilt  action  with  the  "BALANCED"  TV  Tripod. 

Quick-release  pan  handle  adjustment  locks 
into  position  desired  by  operator  with  no 
"play"  between  pan  handle  and  tripod 
head.  Tripod  head  mechanism  is  rust- 

proof, completely  enclosed,  never  requires 
adjustments,  cleaning  or  lubrication.  Built- 
in  spirit  level.  Telescoping  extension  pan 
handle. 

Write  for  further  particulars 
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Color  Windup 
(Continued  from  Telecasting  3) 

one  set  the  programs  broadcast 
under  all  systems. 

Even  if  a  combination  set  elimi- 
nated this  argument,  he  continued, 

each  broadcaster  would  still  have 
to  choose  the  one  system  he  wished 
to  employ. 

Mr.  McConnell  also  conceded  the 
public  would  not  be  harmed  by 
adoption  of  multiple  standards — 
"assuming  the  accuracy  of  your 
statements,"  he  told  Comr.  Jones. 

The  NBC  executive  told  FCC 
that  if  it  approved  RCA  standards 
the  network  "immediately"  would 
extend  its  WNBW  (TV)  Washing- 

ton color  programs  from  the  pres- 
ent eight  hours  a  week  to  at  least 

12.  "The  programs  would  include 
commercial  as  well  as  sustaining 
shows,  in  choice  time  as  well  as  at 
other  hours,"  he  said. 

Outlines  Transmission 

Further,  he  reported,  the  Wash- 
ington color  programs  would  be 

sent  to  New  York  by  "existing  re- 
lay facilities  as  well  as  AT&T  re- 

lays, which  the  telephone  company 
has  said  will  be  available  this  sum- 

mer," for  color  broadcast  there. 
Work  would  be  started  "at  once" 
on  equipping  WNBT  (TV)  New 
York  studios  for  color  originations, 
he  asserted.    He  continued: 

Since  the  RCA  color  system  pre- 
sents no  problem  of  reception  on  pres- 

ent sets,  our  color  programs  would 
be  selected  from  our  regular  sched- 

ule. .  .  .  Our  stations  in  Chicago  and 
Cleveland  would  receive  color  pro- 

grams over  the  AT&T  radio  relay, 
which  the  telephone  company  has  said 
will  be  available  this  summer.  Thus 
these  stations  would  be  able  to  trans- 

mit in  color  before  they  have  their 
own  facilities  for  originating  color 
broadcasts. 

Mr.  McConnell  noted  that  all 
NBC  colorcasts  would  be  available 

for  color  broadcasts  by  "stations 
reached  by  radio  relay"  (the  pres- 

ent coaxial  cable  passes  RCA  color 
only  in  monochrome.) 

He  said  he  understood  that  by 
the  end  of  the  summer  radio  relays 
will  extend  from  Boston  to  Omaha, 

"serving  such  intermediate  points 
as  Providence,  New  York,  Philadel- 

phia, Pittsburgh,  Cleveland,  To- 
ledo, Chicago,  and  Davenport-Rock 

Island." 
Wilmington,  Baltimore,  Washing- 

SRT-TV INTENSIVE  PROFESSIONAL 

COURSES 

inTELEVISION 
BROADCASTING 

Instruction  by  top-ranking  profession- als under  actual  broadcast  conditions 
Complete  TV  Station  Equipment 
Co-Educational  •  Day  or  Evening 

Approved  for  Veterans 
Send  tor  free  prospectus 
^'Careers  in  Te/evis/on" 

SRT 
iScbooi  of  Radio  Technique) 

TELEVISION  STUDIOS 
America's  Oldetl  Broadcasting  School 316  We(t57Slre*t,  New  York  H,  N.Y. 

INTERESTS  of  Color  Television  Inc., 
which  was  moving  its  color  equip- 

ment from  Washington  back  to  San 

Francisco,  were  repersented  at  FCC's 
color  TV  hearings  by  Attorneys  Sam- 

uel B.  Smith  (I)  and  Carl  i.  Wheat. 
CTI  will  seek  a  formal  demonstra- 

tion of  its  system  in  San  Francisco. 

ton,  Detroit,  and  Milwaukee  also 
will  be  served  by  radio  relay  by 
that  time,  he  reported,  adding  that 
Albany,  Schene^-tadv,  Utica  and  Sy- 

racuse also  could  be  served  if  the 
General  Electric  relay  to  Schenec- 

tady were  restored.  RCA-NBC's  ex- 
perimental UHF  "booster"  at 

Bridgeport  also  would  carry  color 
pickups,  he  said. 

Adoption  of  a  non-compatible 
system,  he  said,  would  mean  a  sta- 

tion "would  lose  its  entire  circula- 
tion" during  the  time  it  was  color- 

casting,  except  for  persons  "who had  bought  adapters,  converters  or 
new  color  receivers."  He  felt  eco- 

nomic considerations  accordingly 

would  mean  that  "most  color  pro- 
grams, under  a  non-compatible  sys- 

tem, would  be  broadcast  in  fringe 
time"  and  would  not  include  "choice 

programs." 
Sees  100%  Color 

Dr.  Stanton,  however,  contended 
that  CBS  might  well  be  broadcast- 

ing almost  100  9'c  in  color  within two  years  after  approval  of  the 
CBS  standards.  This  belief  was 
premised  on  early  and  quantity 
production  of  reasonably  priced 
color  equipment,  and  prompt  pro- 

duction of  internally  adapted  sets. 
He  said  if  the  CBS  system  is  ap- 

proved, CBS  would  start  originat- 
ing color  programs  in  New  York 

"within  a  few  days,"  offering  the 
colorcasts  to  all  interconnected 
markets.  Within  three  months  he 
said  the  total  could  be  expanded  to 
at  least  20  hours  a  week,  including 
both  studio  and  remote  programs. 

Of  the  20  hours,  three  hours 
daily,  five  days  a  week,  would  be 
carried  before  6  p.m. ;  30  minutes 
daily,  five  days  a  week,  would  fall 
in  the  6-8  p.m.  period,  and  another 
30  minutes  daily  would  come  at  the 
close  of  the  monochrome  transmis- 

sions or  at  some  other  time  after  8 

p.m. 
For  promotion,  he  said,  each  in- 

terconnected affiliate  would  be  pro- 
vided with  at  least  one  color  set  for 

demonstration  purposes.  Sponsors 
for  the  color  programs  will  be 
sought,  he  continued,  adding  that 
"several  requests"  for  priority  have 
been  received.  Additionally  he  said 
CBS  would  conduct  educational 
clinics  for  licensees,  manufactur- 

ers, and  sponsors  and  agencies. 
But  Columbia's  plans,  he  noted, 

assume  FCC  will  decide  the  color 

question  "in  the  near  future."  He 
said  that  "necessarily  Columbia 
cannot  commit  itself  to  plans  the 
execution  of  which,  by  reason  of  a 
delay  in  this  decision,  cannot  be 
inaugurated  until  next  year,  or  the 

year  after." 
'Normal'  Conditions 

He  said  he  also  was  assuming 

that  color  will  develop  "under  con- 
ditions of  a  normal  economic  cli- 
mate"; that  other  networks  will 

feed  color  programs  to  their  affili- 
ates and  that  their  affiliates  will 

carry  them;  that  manufacturers 
will  supply  the  demand  for  equip- 

ment including  black-and-white  sets 
internally  adapted  to  receive  CBS 
color  in  monochrome,  and  that 
sponsor  support  will  continue  as  in 
black-and-white. 

If  FCC  decides  to  adopt  multiple 
standards,  he  contended,  the  var- 

ious systems  should  be  approved 
only  after  demonstrating  that  they 
meet  minimum  performance  re- 

quirements. The  CBS  system,  he 
claimed,  already  has  done  so. 

Dr.  Stanton  told  the  Commission 

that  color,  if  put  off  now,  will  "rear 
its  head  again."  He  said  CBS  would 
not  abandon  its  color  system  in  any 
event,  because  it  is  useful  for  many 
non-broadcast  purposes,  but  that 
he  saw  little  use  to  press  again  for 
its  adoption  as  a  broadcast  service 
since  "we've  pressed  twice"  al- 
ready. 

He  submitted  an  exhibit  report- 
ing CBS  has  spent  $4.2  million  on 

color — $2.7  million  on  its  old  12-mc 
system,  and  SI. 5  million  on  the 
present  6-mc  technique. 

He  said  he  didn't  think  it  pos- 
sible for  the  industry  to  get  to- 

gether voluntarily  on  standards, 
and  that  he  didn't  think  the  CBS 
system  could  be  made  completely 
compatible. 

Would  Accept  CTI 
Mr.  McConnell  was  not  as  em- 

phatic as  Dr.  Stanton  in  rejecting 
the  idea  of  multiple  standards. 
After  prolonged  questioning  during 
which  he  said  the  CTI  system  would 
be  acceptable  to  NBC  because  of  its 
compatibility,  the  NBC  chief  said 
he  could  find  no  particular  reason 
why  multiple  standards  would  not 
"encourage  color  television  to  the 

public." 

To  questions  by  Comr.  Jones,  he 
said  the  necessity  of  installing 
studio  equipment  would  be  the  main 
preventive  to  100%  color  program- 

ming by  NBC  one  year  after  FCC 
adoption  of  standards. 
Opening  the  Thursday  session, 

W.  B.  Sullinger,  Western  Union 
radio  research  engineer,  noted  that 
the  company  has  video  facilities  be- 

tween New  York  and  Philadelphia 
but  said  the  facilities  have  never 
been  used  commercially  and  are 
only  for  the  transmission  of  video. 
Audio  would  have  to  be  transmitted 
by  the  Bell  System  or  otherwise, 
he  said. 

Mr.  Sullinger  presented  proposed 
plans  of  Western  Union  to  expand 
its  present  facilities.  These  ex- 

pansions are,  he  said,  dependent 

upon  the  outcome  of  the  intercon- 
nection question,  economic  ques- 

tions and  demand  for  the  company's service. 
Considering  resolution  of  these 

factors,  he  presented  a  company 
plan  to  install  facilities  between 
New  York,  Washington  and  Pitts- 

burgh— with  all  three  cities  to  be 
interconnected  by  two  reversible 
TV  channels — which  he  said  could 
be  in  operation  within  10  months 
of  the  date  started.  Most  of  the 
towers  now  are  in  place,  he  said, 
but  television  relay  equipment 
would  have  to  be  installed. 

Three  additional  plans — only,one 
of  which  would  be  used  at  present 
with  demand  the  determining  fac- 

tor— also  were  presented.  These 
services  proposed  interconnection  of 
(1)  New  York,  Hartford,  Boston, 
Albany,  Syracuse,  Buffalo,  Cleve- 

land and  Pittsburgh;  (2)  Pitts- 
burgh, Cleveland,  Toledo,  Detroit, 

Jackson,  Kalamazoo  and  Chicago; 
(3)  Pittsburgh,  Cincinnati  and  St. 
Louis.  Branches  would  be  included 
to  intermediate  TV  cities  if  service 
were  required. 

Sees  Completion  by  '52 
Mr.  Sullinger  said  the  company 

felt  one  of  these  added  services 
could  be  completed  by  the  end  of 
1952  although  the  installation 
would  depend  on  the  resolution  of 
the  three  determining  factors  of 
interconnection,  capital  and  de- 
mand. 

At  the  request  of  the  Commis- 
sion, Alex  G.  Jensen  of  Bell  Tele- 

phone Labs  appeared  to  present 
information  on  compromises  nec- 

essary for  a  color  system  to  fit  a 
6  mc  band.  Mr.  Jensen  appeared 
as  an  individual  and  not  as  a  rep- 

resentative of  Bell.  Basis  for  his 
testimony  was  a  paper  delivered 
by  him  on  the  subject  at  the  recent 
IRE  convention. 

During  cross-examination  by  the 
Commission,  Mr.  Jensen  conceded 
that  under  ideal  theoretical  cir- 

cumstances a  dot-interlace  system 
of  video  transmission  would  cut  the 

necessary  video  band  for  black-and- 
white  to  approximately  half  its 
present  4  mc  width.  He  pointed 
out,  however,  that  he  has  never 
seen  this  system  used  in  black-and- 
white    transmission    and  doesn't 

FCC  ATTORNEYS  in  the  color  ease 
include  Assistant  General  Counsel 
Harry  M.  Plotkin  (r),  chief  counsel, 
and  John  E.  McCoy,  chief  of  the  tele- 

vision branch  of  the  Commission's 
Law  Bureau.  They're  shown  here  at the  Commission  counsel  table  at  last 

week's  sessions. 
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REHEARSAL  of  Sports  for  All,  telecast  by  DuMont  Television  Network  Fri- 
day at  9  p.m.,  and  sponsored  by  Mail  Pouch  Tobacco  Co.,  Wheeling,  W.  Va., 

for  Kentucky  Club  pipe  tobacco  and  Melo-Crown  cigars,  is  attended  by 
(I  to  r):  W.  P.  Smith,  director  of  radio  and  television,  Charles  W.  Hoyt  Inc., 
agency;  Thomas  M.  Block,  president  of  Mail  Pouch  Tobacco;  Raymond  E. 
Nelson,  director  of  the  program;  Bill  Slater,  m.c;  and  Gail  Borden,  outdoor 

sports  authority  and  one  of  the  panel  of  experts. 

know  of  any  such  equipment  that 
has  been  developed. 
Under  questioning  by  Comr. 

Jones  as  to  the  cost  of  dot  inter- 
lace in  black  and  white,  Mr.  Jen- 

sen said  he  felt  the  cost  would  be 
approximately  equal  to  that  of  col- 

or. He  said  this  was  only  his  own 
opinion  after  rapid  consideration 
since  no  black  and  white  equipment 
of  this  type  had  been  developed. 

Asked  by  Comr.  Frieda  B.  Hen- 
nock  whether  setting  standards  for 
only  one  system  would  delay  de- 

velopment of  the  television  art,  Mr. 
Jensen  said  he  felt  experimenta- 

tion should  be  continued. 
The  bulk  of  Thursday  afternoon 

testimony  was  consumed  by  the  re- 
mainder of  Mr.  Jensen's  prepared statement  and  clarification  of  his 

remarks  under  cross-examination 
by  members  of  the  Commission  and 
counsel  representing  the  three  color 
systems  under  consideration. 

In  reply  to  Comr.  Jones,  Mr.  Jen- 
sen stated  he  felt  the  writing  of 

color  standards  could  be  done  now 
only  in  a  broad  statement  and  that 
more  exact  standards  would  have 
to  wait  for  some  future  date. 

Joseph  V.  Heffernan,  RCA  vice 
president  and  general  attorney,  pro- 

posing a  theoretical  color  system 
combining  dot  interlace,  time  mul- 

tiplexing and  the  present  FCC 
standards,  asked  Mr.  Jensen  if 
he  felt  such  a  system  would  be 
compatible.  An  affirmative  answer 
was  given. 

Hugh  M.  Beville  Jr.,  NBC  direc- 
tor of  research,  appeared  to  pre- 
sent information  which  his  depart- 
ment had  gathered  on  the  reception 

of  RCA  color  television  tests  on 
black  and  white  receivers.  The  in- 

formation was  based  on  mail  re- 
sponse received  following  the  start 

of  color  transmissions  on  WNBW 
(TV)  Washington  and  outlined  the 
reaction  of  viewers  on  the  question 
of  compatability. 

L.  A.  WRESTLING 

MCA  Signs  20  Grapplers 

IT  LOOKS  like  local  wrestlers  will 
be  throvdng  their  weight  around 
again  on  Los  Angeles  television 
with  taking  over  by  MCA  Agency 
of  representation  of  20  top  wres- 

tlers last  week.  There  has  been  no 
telecasting  of  local  matches  since 
promoters  slapped  on  ban  Feb.  9, 
charging  that  telecasting  cut  box- 
office  receipts.  According  to  an 
MCA  spokesman,  the  plan  is  be- 

ing considered  to  allow  telecasting 
of  matches  only  once  a  week  and 
from  a  small  arena,  in  order  not  to 
hurt  large  spots. 

Affected  by  the  ban  are  KTLA 
KTSL  KLAC-TV  KECA-TV  and 
KNBH. 
KTSL  has  met  the  problem  with 

kinescopes  of  Sunnyside  Garden, 
New  York,  wrestling;  KTTV  has  a 
weekly  kinescope  of  matches  from 
St.  Nicholas  Arena,  New  York, 
with  lady  wrestling  on  its  future 
calendar,  and  other  Los  Angeles 
TV  stations  have  turned  to  either 
film  or  live  talent  shows.  None 
lost  a  sponsor  as  a  result  of  the 
ban,  it  was  reported. 

The  Outlook 

(Continued  from  Telecasting  5) 
set  up  for  use  through  Phoenix. 
I  would  say  three  years  and  then 
the  big  question  is  whether  or  not 
we  would  want  to  pay  the  price  for 
the  service  with  the  continued  im- 

provement in  kinescope  plus  film 
service  and  local  shows.  I  question 
whether  or  not  we  will  ever  want 
to  use  the  coaxial  cable  in  Phoenix. 
Certainly  it  is  not  in  the  cards  for 
our  television  station  in  Phoenix  to 

pay  for  a  1,000-mile  haul  for  this 

cable." 
David  Carpenter,  general  man- 

ager of  WCON-TV  Atlanta,  said 
there  is  little  about  the  average 
TV  program  that  demands  imme- 

diate viewing  for  full  enjoyment. 
"With  the  gradual  improvement  of 
tel-transcriptions,"  he  said,  "At- lanta stations  could  be  served  in  a 
manner  which  would  give  reason- 

able satisfaction  to  the  listeners 
and  enable  the  stations  to  do  a  bet- 

ter all-around  program  job  because 
of  the  easing  of  overhead. 

"Another  aspect  is  that  three 
stations  in  Atlanta  must  share  the 
line  equally  and  the  contrast  from 
kinescope  to  live  will  add  to  the 
dissatisfaction,"  he  said. 

Economic  Question 

Robert  D.  Swezey,  general  man- 
ager of  WDSU-TV  New  Orleans, 

also  is  concerned  about  the  eco- 
nomic angle.  He  said  AT&T  had 

indicated  it  would  take  12  or  18 
months  to  adapt  the  southern  cable 
for  TV  service  to  New  Orleans.  "I 
gather  that  an  order  could  be 

placed  tomorrow,"  he  said,  "but 
whoever  placed  it  would  have  to 
undertake  to  meet  the  tariff  for 
airline  mileage  between  New  Or- 

leans and  Memphis — some  360 
miles — ^which,  as  I  recall,  is  $35  per 
mile  per  month. 

"In  all  the  circumstances  the  en- 
try date  of  the  TV  coaxial  in  New 

Orleans  seems  to  depend  pretty 
largely  on  the  practical  economics 
of  working  out  an  arrangement  to 
support  it  financially.  At  best,  it 
looks  as  though  it  is  two  or  three 

years  removed." Thad  Holt,  president  of  WAFM- 
TV  Birmingham,  said,  "We  have 
been  approached  by  the  local  office 
of  Southern  Bell  Telephone  &  Tele- 

graph Co.,  stating  that  DuMont 
and  ABC  did  not  sign  up  for 
'shared'  video  service  to  Birming- 

ham by  the  deadline  date  of  Jan. 
15,  1952. 

Local  Channels 

"We  are  also  told  that  we  are 
to  order  local  channels  from  toll 
office  to  individual  television  sta- 

tions, which  is  a  departure  from 
radio  network  service.  This  was 
transmitted  to  the  local  office  on 
Feb.  14,  but  I  understand  may  have 
been  countermanded. 

"The  matter  of  furnishing  net- 
work video  service  seems  to  be  be- 

tween the  networks  and  AT&T.  We 
have  not  been  advised  that  any 
network  has  signed  up  for  the 
cable  into  the  Southeast,  and  if  the 
costs  are  what  we  hear,  then  we 

are  very  happy  with  TVR." The  economics  of  network  tele- 
vision are  also  important  in  small- 

er cities,  judging  by  replies  from 
a  dozen  station  operators  not  yet 
on  the  network.  For  example,  Mar- 

shall Rosene,  general  manager  of 
WSAZ-TV  Huntington,  W.  Va.,  de- 

scribed the  AT&T  cost  estimate  for 
a  Cincinnati-Huntington  link  as 

"prohibitive." 
"We  are  working  very  seriously 

toward  the  establishment  of  a  relay 
connection  of  our  own,  privately 

owned  and  operated,"  he  said.  "We have  made  all  the  necessary  studies 
preparatory  to  building  such  a  sys- 

tem and  a  final  go-ahead  decision  is 
now  largely  dependent  upon  admin- 

istrative matters."  He  added  that 
new  techniques  were  being  studied, 

and  hoped  to  have  service  in  opera- 
tion this  summer  so  big  league 

baseball  as  well  as  direct  network 
services  could  be  provided  local 
viewers. 

George  S.  Johnson,  manager  of 
KOB-TV  Albuquerque,  N.  M.,  said 
the  station  is  interested  in  one-time 

service  for  special  events.  "We  do 
not  see  how  we  could  support  serv- 

ice direct  on  a  continued  basis,"  he 
said.  "If  we  could  tell  our  audience 
they  might  get  one  football  game 
or  a  world  series  game  direct  plus 
the  regular  kinescopes  we  now 
have,  I  believe  it  would  have  a 
tremendous  influence  on  the  sale  of 
receivers,"  he  said. 

Future  Outlook 
Harrison  M.  Dunham,  general 

manager  of  KTTV  (TV)  Los  An- 
geles, feels  that  network  facilities 

may  be  used  by  Pacific  Coast  sta- 
tions only  in  the  case  of  national 

emergencies  or  outstanding  public 
events  because  of  the  cost.  "It  is 
our  further  feeling,"  he  said,  "that 
as  Hollywood's  motion  picture  in- 

dustry becomes  more  closely  allied 
with  television  broadcasting,  the 
coaxial  cable  throughout  the  east 
will  become  less  important  to  the 

television  industry." Station  managers  in  all  parts  of 
the  nation  not  now  getting  network 
service  reflect  views  generally  sim- 

ilar, in  many  cases,  to  the  above 
comments.  Their  estimates  of  net- 

work service  to  be  provided  this 

year  paralleled  AT&T's  own  pub- lished schedule. 

80y  TH£ 

'U  POZtH! 

10%  OFF!  Advertisers  us- 
ing the  three-station  facili- 
ties of  WLW-Television  are 

now  entitled  to  an  additional 

10%  discount. 

40%  OFF!  WLW-Tel  evi- 
sion's  summer  rates  are  ef- 

fective between  May  1  and 

September  30  —  with  dis- counts up  to  40%. 

1000%  UP!  TV  set  owner- 
ship in  the  WLW-Television 

area  has  increased  more 

than  1000%  during  the  last 

year  — totals  157,900  as  of 
February  1 . 

]j|[J,]||
[-TELEVIS

ION 

WLW-T    WLW-D  WLW-C 
CINCINNATI  DAYTON  COLUMBUS 

CINCINNATI  2,  OHIO 
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MARCH  31 

...  is  the  concluding,  final,  ultinnate, 
last  chance  for  the  1950  YEARBOOK  to 
be  included  with  a  subscription  to 
BROADCASTING.  After  March  31,  the 
few  remaining  copies  will  be  sold 

separately  for  $5.00.  Before  it's  too 
late,  subscribe  now — and  get  the  .  .  . 

1950 

BROADCASTING 

YEARBOOK 

FREE 

MAIL  COUPON  TODAY! 

1250 

Broadcasting  •  Telecasting 
870  NATIONAL  PRESS  BLDG. 
WASHINGTON  4,  D.  C. 

Yes,  send  me  52  weekly  issues  of 
BROADCASTING  and  the  1950  Year- 

book ($5  vol)  free  as  part  of  this 
order.  (Offer  expires  Mar.  31) 

r]  I   enclose  $7.00 

I    I   Please  bill  me 

NAME 

COMPANY 

ADDRESS 

CITY  ZONE  STATE 

YEARBOOK  Special 

Telefile 
(Continued  from  Telecasting  7) 

build  the  station.  During  three 
wartime  years  as  a  commander  in 
the  Navy's  Bureau  of  Aeronautics, 
he  had  a  part  in  the  development 
of  television  by  the  military  forces. 
All  WGN-TV  studio  and  mobile 
equipment  was  designed  and  in- 

stalled under  his  direction. 
Vernon  R.  Brooks  is  director  of 

operations.  At  one  time  traffic 
manager  and  supervisor  of  an- 

nouncers at  WGN,  Mr.  Brooks  was 
assigned  to  the  planning  and  devel- 

opment of  WGN-TV  on  his  return 
from  the  war.  He  attended  TV 
clinics  and  workshops  throughout 
the  country  during  the  months  pre- 

ceding station's  debut  and  has 
studied  all  phases  of  television 
broadcasting  and  techniques. 

Jay  Faraghan,  former  produc- 
tion manager  at  KSD-TV  St.  Louis, 

became  traffic  manager  two  months 
before  station  took  the  air.  Five 
months  later  he  was  named  pro- 

gram director.  In  addition  to  hold- 
ing this  position  today,  Mr.  Fara- 

ghan personally  directs  some 
shows. 

Harvey  Called  In 

George  W.  Harvey,  sales  man- 
ager, is  responsible  for  many  of  the 

station's  commercial  achievements. 
In  July  1948  he  was  recalled  from 
New  York  where  he  headed  WGN's 
eastern  sales  office.  He  has  been 
associated  with  Tribune  broadcast- 

ing activities  since  1935,  with  the 
exception  of  a  brief  period  with 
Mutual  in  Chicago. 

Jack  Brickhouse,  one  of  the  na- 
tion's outstanding  sportscasters,  is 

sports  service  manager.  Original- 
ly at  WMBD  Peoria,  he  developed 

into  a  popular  basketball  announc- 
er as  he  followed  Bradley  Tech's 

champions.  But  he  is  best  known 
today  as  a  baseball,  football,  boxing 
and  wrestling  announcer.  He  joined 
WGN  in  1940,  but  left  during  the 
war  to  enter  the  Marines  and  later 
freelance  in  New  York  and  Chi- 

cago. He  returned  to  Tribune 
Tower  in  1948  to  occupy  the  posi- 

tion he  now  holds. 
Field  director  is  one  of  the  most 

important  jobs  at  WGN-TV  be- 
cause of  the  station's  coverage  of 

ROACH  STUDIOS 

Reorganizes  for  TV  Filming 

REORGANIZATION  of  Hal  Roach 
Studios  Inc.,  Culver  City,  Calif., 
in  anticipation  of  broadened  TV 
film  activities,  has  been  announced 
by  Hal  Roach  Sr.,  president.  The 
studios  are  being  re-financed,  fol- 

lowing general  creditors'  approval, Mr.  Roach  said. 

Under  the  new  setup,  the  board 
of  directors  includes  Mr.  Roach, 
Sid  Van  Keuran,  Hal  Roach  Jr. 
and  H.  R.  P.  Lytle.  Mr.  Lytle  also 
was  named  vice  president  and 
treasurer.  Hugh  Huber,  vice  pres- 

ident and  treasurer,  and  Fred  Wil- 
kins,  secretary,  who  also  served  as 
directors,  have  resigned. 

many  special  events  and  sports 
programs.  In  charge  of  this  de- 

partment is  Don  Cook,  who  learned 
television  from  the  apprenticeship 

level  at  Chicago's  pioneer  WBKB 
(TV).  Mr.  Cook  directs  all  re- 

motes from  the  interior  of  a  spe- 
cially designed  and  constructed 

mobile  unit.  He  was  assistant 
stage  manager  before  becoming  a 
director.  He  produces  the  station's daily  baseball  telecasts,  weekly 
wrestling  and  boxing  bouts,  and 
frequent  remote  special  events. 

DALLAS  JONES 

Hooper  To  Speak 
C.  E.  HOOPER,  head  of  C.  E. 
Hooper  Inc.,  will  be  guest  speaker 
at  the  March  31  Los  Angeles  Cham- 

ber of  Commerce  Television  Com- 

mittee meeting  at  the  Chamber's offices,  1151  S.  Broadway.  Topic 
has  not  yet  been  named,  it  was  an- 
nounced. 

Firm  Adds  Studio  Space 

DALLAS  JONES  Productions,  Chi- 
cago, has  bought  all  assets  of 

Frank  Lewis  Inc.,  same  city,  in- 
creasing its  television  and  motion 

picture  studio  space  from  10,000  to 
25,000  square  feet.  The  firm, 
headed  by  Dallas  Jones  and  his 
wife,  will  specialize  in  production 
of  TV  films. 

New  quarters  are  located  at  1725 
N.  Wells  St.  Mr.  Lewis,  who  pro- 

duced slide  films  and  illustrations, 
remains  as  head  of  the  new  illus- 

tration department. 

EXCLUSIVE  television  rights  to 
games  of  Girl's  Professional  Softball 
League  of  Los  Angeles,  have  been  ac- 

quired by  KTTV  (TV)  Los  Angeles. 
Series  play  starts  in  May. 

SCIENCE  AND  DRAMA 

WTVJ  (TV)  and  U.  of  Miami  Are  Rewarded  in  Joint  Effort 

MUTUAL  cooperation  between 
WTVJ  (TV)  Miami  and  the  U.  of 
Miami  in  Florida  is  combining  edu- 

cational value  with  entertainment 
in  video  programming. 

The  university's  radio  and  tele- 
vision department  says  the  col- 

laboration is  responsible  for  TV 
shows  of  unusual  local  interest  and 
for  quality  training  of  its  students. 
WTVJ  receives  two  regular  fea- 

ture programs  from  the  depart- 
ment, both  sponsored  by  the  Taylor 

Construction  Co.,  a  local  building- 
firm.  The  school  uses  the  station's studio  six  hours  a  week  for  student 
instruction  in  a  TV  workshop 
course  in  which  WTVJ  personnel 
augment  faculty  teaching. 

On-the-air  production  experience 
is  gained  by  students  while  aiding 
weekly  university-produced  shows 
and  setting  up  and  breaking  down 
equipment  on  remote  telecast  loca- 

tions. The  cooperation  grew  out 
of  an  arrangement  made  between 
Col.  Mitchell  Wolfson,  WTVJ  pres- 

ident, and  Sydney  W.  Head,  chair- 
man of  the  radio  and  TV  depart- 

ment, before  the  station  went  on 
the  air  last  March. 

The  university  produces  a  half- 
hour  show  each  Tuesday  at  9  p.m., 
at  present  alternating  a  dramatic 

program  with  a  science  show  every 
other  week.  Additional  special  pro- 

grams are  produced  frequently. 
Most  unusual  is  the  science  se- 

ries, called  Science  Show  Window, 
that  brings  to  the  camera  inter- 

views on  plant  and  animal  life 
peculiar  to  the  subtropical,  south- 

ernmost reaches  of  the  peninsula. 

Professors  of  the  various  "ologys" 
are  interviewed  by  Oliver  Gris- 
wold,  member  of  the  department, 
and  live  mammals,  loaned  by  the 
zoo,   are   exhibited  on  the  show. 

In  the  dramatic  series,  the  first 
production  was  outstanding  in  the 
choice  of  a  play  and  in  the  manner 
of  presentation,  Mr.  Griswold  ex- 

plains. Hans  Rothe's  (professor 
and  formerly  with  Max  Reinhardt 
in  Europe)  modern  version  of 
Shakespeare's  "The  Comedy  of 
Errors"  was  telecast  remote  from 
the  stage  of  the  U.  of  Miami  drama 
department's  Box  Theatre.  Prof. 
Head  supervised  video  production; 
Mr.  Rothe  directed  the  play.  Audi- 

ence could  see  stage  action  or  by 
turning  their  heads  watch  the  tele- 

cast on  receivers  placed  in  the 
theatre.  Backstage,  a  receiver  pre- 

sented on-stage  action  to  members 
of  the  cast  not  performing  at  the 
moment. 

REPTILE  is  displayed  to  vieivers  by  Prof.  Julian  D.  Cwrington,  of  the 
Zoology  Dept.    L  to  r:  Profs.  Grant  Shepard  and  Sydney  W.  Head 
(seated);  Mr.  Griswold,  Prof.  Corrington  and  Lloyd  Gaynes,  WTVJ 

cameraman  and  student. 
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ALEXANDER  FILM  CO. 

5000  Top  Quality  Commercials 

FDR   Sn   LINES   OF  BUSINESS 

A  Low-Cost  Rental  Service 

COLORADO  SPRINGS 

1*- 

BRAY  STUDIOS.  INC. 

EXTENSIVE  LIBRARY  OF 

-  FILMS 

IINCLUDINO  CARTOONS) 

Available  ftr  teltvision 

SEND  FOR  CATALOaUE 

729  SEVENTH  AVE.,  NEW  YORK,  1! 

FILM  & 

PRODUCTI  O  N 

SERVICES 
UJU 

GRAY— O'REILLY 

COMMERCIAL  SPOTS 

FOR  TELEVISION 

480  LEXINGTON  AVE. 

NEW  YORK 

PLAZA  3-1531 

OFFICIAL  TELEVISION.  INC. 
■uaaioiARV  ar  ornciAL  pilmb,  inc. 

COMPLETE  VIDEO 

PROGRAM  SERVICE 

NEW  aHOWB  HEADY  aooN. 
CONTACT      W.     W.  BLACK 

25  WEST  45TH  STREET, 

NEW  YORK  19,  N.  Y. 

LU  2-17DD 

SARRA. INC. 

TELEVISIDN  COMMERCIALS 

MOTION  PICTURES 

SOUND  SLiDE  FILMS 

NEW  YORK  -  CHICAGO 

HOLLYWOOD 

TELEFILM,  INC. 

COMPLETE  FILM  PRODUCTION 

FOR 
TV  SPOTS-PROGRAMS 

All  Production  Steps 

In  One  Organization 

6039  HOLLYWOOD  BLVD. 

HOLLYWOOD  28,  CALIF. 

HOLLYWOOD  •■7205 

Save  Time! 

Low  Cost 

Save  Money! 

High  Powered 

FILM  COiyiMERCIALS 

"Finest  in  Film  Since  1937" 

LABORATORY 

FAST  72  HR.  SERVICEI 

WALNUT  Zied 

FILM  ASSOCIATES.  INC. 

440  E.  Schantz  Ave.  Dayton  9,  Ohio 

nf<L. 

RKO  PATHE,  INC. 

625  MADISON  AVE. 

NEW  YORK,  N.  Y. 

PLAZA  •■seoo 

TELESCRIPTIONS 

ANIMATED  TV  SPOTS 

20-SECONB  AND   1  MINUTE 

823  VICTOR  BUILBING 

TON.  D.  C. 

STERLING  4650 

VIDEO  VARIETIES  CORP. 

TELEVISION  PROGRAM  FILMS 
TELEVISION  COMMERCIALS 

BUSINESS  MOVIES 

SLIDE  FILMS 
-FROM   SCRIPT  TO 
FINfSHED  PRINT 

DWNCItB  AND  OPERATORB  Of 

WEST  COAST  SOUND  STUDIOS 
51  a  W.  57TH  STREET.  N.  Y.  C. 

WITH  EXPERIENCED  MANPOWER 

AND  COMPLETE  FACILITIEB 

41  E.  50TH  ST.,  NEW  YORK 

MURRAY  HILL  B-1162 

 ^  =  

BROADCASTING -TELECASTING 

FILM   &  PRODUCTION 

DIRECTORY 

IS    PRINTED  THE 

LAST   ISSUE  DF 

EACH  MONTH 

GUARANTEED  PAID  CIRCULATION 

EXCEEDS  15,000 
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The  Necu 

5UPERSPEED 

*P/to|ectat 

1^  Sets  new  siandards  of  performance,  utilily  and  econ- 
omy for  TV  sfafion  operation.  Provides  a  means  of  film 

pickup  that  approaches  the  contrast  and  clarity  char- 
acteristic of  studio  productions. 

I  DIRECT  FILM  PROJECTOR 

Used  with  a  Du  Mont  Special  Image-Orlhicon  film  pickup  to 
give  studio  claniy  to  movies  and  teletranscripiions. 

I  BACKGROUND  PROJECTOR 
Brings  dramatic  moving  sets  and  backgroimds  into  any 
studio.  Eliminates  costly  and  cumbersome  sets  and  back- 
drops. 

For  information  on  the  Superspeed  Projector  or  other 
Du  Mont  Telecasting  Cqvipment  write,  phone,  or  visit. 

FLYING  SPOT  SCANNER ACORN  TRANSMITTER 

RF  WAVEFORM  MONITOR 

ALLEN  B.    DU   MONT  I'ABORATORIES.  INC..  .T5LEVISI  ON   TRANSMITTER  DIVISION.  CLIFTON.  N.  J, 



WORK  of  group  of  speech  and 
hearing  clinics  in  Oklahoma  is 
highlighted  on  Out  of  the  Si- 
lence, series  of  eight  public  service 

programs  on  WKY  Oklahoma  City. 
Shows  dramatize  efforts  of  clinics  to 
rehabilitate  youngsters  with  speech 
and  hearing  defects.  Purpose  of  se- 

ries is  to  acquaint  public  with  work  of 
state  clinics  and  recruit  teachers  in 
field.  Programs  will  culminate  in  con- 

ference of  clinic  workers  and  parents 
at  U.  of  Oklahoma  in  April. 

Personal  Touch 

PLAYING  personal  angle  for  all  it's 
worth  is  Mark  Sheeler,  m.c.  of  morn- 

ing show  on  WPIK  Alexandria,  Va. 
Mr.  Sheeler  enters  Washington  homes 
armed  with  tape  recorder  and  leading 
questions  such  as,  "Do  you  think  that 
marriage  will  ever  replace  the  auto- 

mobile ?"  Informal  chats  with  house- 
wives resulting  from  such  questions 

are  recorded  and  presented  on  Mr. 
Sheeler's  program. 

Dances  of  Countries  ^ 
NEW  studio  program  at  WBAP-TV 
Ft.  Worth,  Tex.,  is  Dance  Parade, 
starring  Mary  Parker.  Show  is  built 
around  dances  of  different  countries 
and  features  costumed  cast  and  live 
music.  Aired  8:30-9  p.m.,  Friday,  show 
is  sponsored  by  Stromberg-Carlson  and 
Gibson  Electric. 

Distant  Coverage 

NATIONAL  Amateur  Hockey  tourna- 
ment in  Lewiston,  Me.,  recently  was 

covered  by  KROC-AM-FM  Rochester, 
Minn.,  1,099  airline  miles  away.  KROC 
sent  its  sports  director,  Bernie  Lusk, 
to  Lewiston  to  give  play-by-play  ac- 

counts of  meetings  between  Rochester 
Mustangs  and  Lewiston's  team.  Roch- 

ester Post-Bulletin,  sponsor  of  KROC 
broadcasts,  also  sent  its  hockey  writer, 
Ozzie  St.  George,  on  trip. 

Exploiting  Exposition 
FIVE-minute  interviews  were  sold  to 
exhibitors  by  WOC-TV  Davenport, 
Iowa,  at  city's  recent  Annual  Home and  Food  show.  Exhibits  were  telecast 
with  interviewees  telling  their  sales 
stories  and  explaining  their  products. 
Program  Director  Charles  Freburg 
and  his  camera  and  lighting  crews 
dollied  from  booth  to  booth  with  Ran 
Jensen  and  Norman  Bacon  doing  run- 

ning commentaries  and  interviews. 
Successful  results  indicate  that  sta- 

tion will  use  "roving  camera"  technique at  future  Home  and  Food  shows. 

Bi-Lingual  Shows 
LIVING  up  to  its  French  title, 
Alouette  show  on  WSRS  Cleveland, 
is  bi-lingual.  Conducted  by  George 
Thompson,  modern  language  teacher 
at  Western  Reserve  U.,  Cleveland, 
format  of  show  is  French  music,  inter- 

spersed  with  talk  in  both  French  and 
English.  Show  is  aired  Mon.  at  7:45 
p.m.  Due  to  its  success  with  persons 
of  French  extraction  and  students  in 
Cleveland,  another  show.  Fiesta 
Tropical,  has  been  started  on  WSRS 
by  Mr.  Thompson.  Format  of  program 
is  similar,  with  Spanish  being  substi- 

tuted for  French,  and  Spanish  guest 
welcomed  to  program  weekly.  Show 
is  piped  over  public  address  system 
at  Kent  State  U.  students  union. 

'Hands  That  Speak' 
FIFTEEN-minute  show  over  WLWD 
(TV)  Dayton,  Ohio,  has  format  spe- 

cially constructed  for  deaf  mutes. 
Entitled  Hands  That  Speak,  program 
is  made  up  of  devotional  message  de- 

livered by  minister.  Message  is  inter- 
preted in  sign  language  as  are  hymns 

sung  for  listening  audience.  Idea  for 
show  originated  with  Mrs.  Peg  Kylstra, 
local  school  teacher,  who  worked  out 
production  details  with  A.  Donovan 
Faust,  assistant  general  manager  in 
charge  of  programs  at  WLWD.  Show 
is  sponsored  by  Church  Federation  of 
Dayton  and  Montgomery  county,  and 
is  on  trial  schedule  until  after  Easter. 

Catering  to  Tastes 

VARIETY  of  music  to  suit  his  listeners' 
preferences  is  aired  Mon. -Sat.  on 
Milkman's  Matinee  by  Larry  Brown, 
m.c.  of  WPEN  Philadelphia  show.  Mr. 
Brown  divides  four-hour  show  into 
half-hour  segments,  using  them  for 
pop  tunes,  light  modern  experiments 
in  music,  classics,  hits  of  30  or  40 
years  ago,  old-time  instrumental 
favorites,  background  music  from  cur- 

rent motion  pictures,  and  one  hour 
of  past  and  current  show  tunes. 
Format  satisfies  tastes  of  old  and 

young  alike,  station  reports.  Milkman's Matinee  is  heard  from  2:05  to  6  a.m. 
New  Controversy 

NEW  quarter-hour  weekly  program 
Seven  Seventy  on  The  Air-TV  taking 
up  discussion  of  controversial  subjects, 
starts  April  3  on  KTTV(TV)  Los 
Angeles.  Program  is  believed  to  be 
first  television  program  sponsored  by 
local  labor  union.  Retail  Clerks  Union 
Local  770.  Speakers  on  program  will 
include  James  Roosevelt,  Rep.  Helen 
Gahagan  Douglas,  Harry  Flannery  and 
Gordon  Severance,  in  addition  to  au- 

thorities on  science,  business  and  com- 
munications. Leonard  Shane  will  pro- 

duce program  with  Robert  S.  Howell  as 
associate  producer.  Bob  Breckner  will 
direct. 

Play-By-PIay  Checkers 
WGBF  Evansville,  Ind.,  lays  claim 
to  play-by-play  description  of  first 
broadcast  of  checker  game  when  Evans- 
ville's  champion,  Walter  Giannini,  met 
the  Harrisburg,  111.,  champion,  John 
Lutwinski.  Forty-five  minute  game 
was  described  by  J.  C.  Kerlin,  WGBF's local  newsman. 

Calling  All  Cabs 
ACTUAL  workings  of  taxi  meter  are 
shown  as  part  of  two  week  series  on 
Calling  All  Citizens  program  over 
WTVR  (TV)  Richmond,  Va.  Series, 
composed  of  two  shows,  is  designed 
to  demonstrate  control  exercised  by 
city  on  this  mode  of  transportation. 
Second  show  in  series  was  devoted  to 
discussion  by  taxi  squad  of  Richmond 
Police  Dept.  Enforcement  steps  taken 
by  police  in  regulation  of  taxis  and 
drivers  were  shown. 

Spot  Reporting 
LESS  than  an  hour  after  airliner 
crashed  in  South  Minneapolis,  killing 
15  persons,  WCCO  Minneapolis-St. 
Paul  aired  first  eye-witness  report. 
Clellan  Card  and  Phil  Lewis,  of  sta- 

tion's staff,  were  on  scene  shortly  after 
accident  and  phoned  on-the-spot  re- 

port to  station.  Telephone  coverage 
was  recorded  and  aired  on  10  p.m. 
newscast,  just  58  minutes  after tragedy. 

Club  Duo 

SECOND  late  evening  disc  show  broad- 
cast by  WNJR  Newark,  N.  J.,  from 

night  club  has  been  inaugurated  by 
station.  First  program  was  Hello  From 
the  Ivanhoe,  featuring  Carl  Ide  and 
broadcast  from  Ivanhoe  Club  in  Irv- 
ington,  N.  J.,  from  11  p.m.  to  12 
midnight  nightly.  Latest  series  fea- 

tures Ed  Bonner  spinning  records  and 
interviewing  guest  stars  from  Club 
Diana,  Union,  N.  J.  Mr.  Bonner  is 
heard  from  10-10:30  p.m.,  nightly, 
except  Monday. 

Prize  Party  Popularity 

NEW  TV  show  on  WFIL-TV  Philadel- 
phia recorded  6,758  mail  pieces  in  one 

week,  station  reports.  Half-hour  show, 
Wiffil  Ranch  Prize  Party,  is  aimed  at 
children  viewers  and  aired  Mon.-Fri., 
5  p.m.  Daily  telephone  question  and 
answer  sessions  with  youngsters  who 
have  written  station  asking  to  be 
called,  is  format  of  show  which  im- 

mediately follows  Wiffil  Ranch  Theatre, 
hour  -  long  feature  -  length  Western 
movie.  Children  who  successfully 
answer  questions  asked  by  "Ranch 
Boss"  Pete  Newman,  appear  on  show 
following  day  and  receive  prizes. 

Weekly  Beauty  Queens 
WEEKLY  TEEN-AGE  beauty  queens 
are  picked  by  CKOY  Ottawa,  on  Club 
1310  Friday  show.  Paul  Allen,  m.c. 
of  program,  chooses  four  men  from 
audience  and  each  in  turn  picks 
one  girl  from  audience  as  his  choice. 
All  five  then  cast  ballots  for  winner 
who  receives  beauty  kit,  and  is 
qualified  to  take  part  in  spring  finals 
for  CKOY  Chih  1310  "Tops  in  Teens" title. 

yx)ju/i  Own CALL  LETTERS 

Individuall/  hand-lettered  in  gold 
on  luxurious  maroon  satin 

TIES 

HAND 
MADE 

Write  for  special  prices  on 
orders  of  one  dozen  or  more 

Allow  2  weeks  for  delivery 
Add  3%  sales  tax  for  Michigan  residents. 

Gifts  by  Guildcraft 
1040  W.  Fort 

Detroif  26,  Michigan 
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Pliil  Bowman 
Young  and  Rubicam 
Chicago,  Illinois Dear  Phil: 

I've   alluus  sed  thet  _  when  folks  in Charleston,    West   Virginny,  thinks  uv radio  they 
t  hi'ii  k  s  u-v 
IV  CHS,  an' now  I'm durned  sure  uv 
it.    In  fack,  I 
had    to  _  work late  ternite  on 
account  uv  it. 
First    off,  one 
uv  th'  local colleges  wanted 
help     in  per- dncin    a  radio 
show,  so  where 
did  they  comet 
Ter  WCHS,  uv 
course!  An' Phil,  when 
they  got 
through  it  wuz 
so  good  we  put 
hit  on  th'  air! Next,  four  girl 
scout  troops 
decided  they 
wanted  ter  see 
a  radio  station. 
Where  did 
they  come?  Ter 
W  CHS,  uv 
course!    So,  I 
couldn't  clean 
up  some  uv  th' places  I  wanted 'cause  they 
wm  girl  scouts 
all     over  th' place,   so  I 

started  on  th'  big  studio.    And  what  did 
I  find?     They  wu:;  a  meetin'  goin'  on 
with    some    business    men    wantin'  ter 
know  sumpihin'  else  'about  radio.  So, 
I  work  late,  but  I  tho't  this  wus  jest  th' sort  uv  thing  folks  like  you  wants  ter 
know  'bout  a  station.     You  fellers  wants 
ter   know  th'   station   in   a   town  folks 
thinks  uv  when  they  thinks  uv  radio,  an' in  Charleston  hits  WCHS! Yrs. Algy 

WCHS 

Charleston,  W.  Va. 

Kansas  City's  OMI  and  ONLY 

50.000 
watt  station 

Programmed  for 
Mid-America  Audiences 

Feature 
Availability 

Jim  Monroe  &  The 
News  6:00-6:10 
Tues.,  Thurs.  &  Sat. 
Radio  reporting  at 
its  best  with  Mid- 
America's  favorite newscaster.  Writ*, 
wire  or  call  lodoyl 

Actions  of  the  FCC 

MARCH  17  to  MARCH  24 

CP-construction  permit  ant.-antenna 
DA-directional  antenna  D-day 
ERP-effective  radiated  power  N-night 
STL-studio-transmitter  link  aur.-aural 
synch,  amp.-synchronous  amplifier  vis.-visual 

cond.-conditional 
LS-local  sunset 
mod.-modification 
trans.-transmitter 
unl.-unlimited  hours 

STA-special  temporary  authorization        CG-conditional  grant 

Grants  authorizing  new  stations,  changes  in  facilities,  and  transfers 
appear  at  the  end  of  this  department,  accompanied  by  a  roundup  of  new 
station  and  transfer  applications. 

National  Representative  —  John  £.  Pearson  Co. 

March  17  Applications  .  .  . 
ACCEPTED  FOR  FILING 

Modification  of  CP 
Mod.  CP  AM  station  to  change  power, 

install  DA  etc.  for  extension  of  com- 
pletion date:  WGAD  Gadsden,  Ala.; 

WPRA  Mayaguez,  P.  R. 
KWBB  Wichita,  Kan.— Mod.  CP  AM 

station  for  extension  of  completion 
date. 
WBCC-FM  Bethesda,  Md.— Mod.  CP 

new  FM  station  to  change  to  Ch.  292 
(106.3  mc). 
WXHR  Boston,  Mass.— Mod.  CP  new 

FM  station  to  change  ERP  to  4.95  kw. 
APPLICATIONS  RETURNED 

KCHI  Chillicothe,  Mo.— RETURNED March  14  license  to  cover  CP. 
Georgetown,  Del. — Rollins  Bcstg.  Co. 

RETURNED  March  10  application  for 
new  station  on  900  kc  1  kw  D  DA. 

South  St.  Paul,  Minn.— South  St.  Paul 
Bcstg.  Co.  RETURNED  March  10  appli- cation for  new  station  on  1590  kc,  1 kw  D. 

March  20  Decisions  .  .  . 
BY   A  BOARD 

Modification  of  CP 
KYMA  Yuma,  Ariz. — Granted  mod. 

of  CP  to  change  frequency  from  1240 
kc  to  1400  kc,  operating  unlimited  time 
with  250  w  power;  provided  applicant 
agrees  to  satisfy  legitimate  complaints 
of  blanket  interference  occurring  within 
the  250  mv/m  contour. 

Hearing  Designated 
KTKR  Taft,  Calif.— Designated  for 

hearing  in  Washington  Juhe  28  appli- cation for  CP  to  change  facilities  from 
1310  kc  500  w  D  to  1490  kc  250  w  unl. 
made  KDB  Santa  Barbara,  Calif.,  party 
to  proceeding. 
KXOK  St.  Louis,  Mo.— Designated  for 

hearing  in  Washington  June  30  appli- 
cation for  CP  to  change  from  DA-2  to 

DA-N  made  WLAP  Lexington,  Ky., 
party  to  proceeding. 

Request  Denied 
KSGN  Centerville,  Calif.— By  letter, 

denied  request  that  KSGN  (authorized 
to  operate  particular  daytime  hours) 
be  permitted  to  sign  off  at  6  p.m.  PDST 
during  summer  months,  explaining: 
Under  Communications  Act  of  1934  as 
amended,  this  Commission  is  charged 
with  duty  of  regulating  standard  broad- cast stations  in  public  interest.  Public 
interest  requires  that  fullest  use  be 
made  of  all  available  broadcast  chan- 

nels and  frequencies.  To  permit  de- creased hours  of  operation  and  less 
efficient  use  of  broadcast  channels  and 
frequencies  would  not  appear  to  be  in 
public  interest.  Moreover  Commission 
cannot  guarantee  any  standard  broad- cast licensee  that  operation  in  public 
interest  will  be  profitable.  Nor  can 
Commission  guarantee  licensee  that  any 
specific  hours  of  operation  will  be 
profitable. 

Application  Granted 
KSTT  Davenport,  la. — Granted  appli- 

cation to  make  changes  in  DA  and 
ground  system  and  correct  geographical 
coordinates  of  trans,  location,  subject 
to  same  eng.  cond.  specified  in  its 
presently  authorized  CP  to  operate  on 
1170  kc  1  kw,  unl. 

ACTION   ON  MOTIONS 
By  Comr.  George  E.  Sterling 

A.    H.    Belo    Corp.,    Dallas,  Tex.— Granted  dismissal  without  prejudice  of 
application  for  TV  CP. 
KVOG  Ogden,  Utah— Granted  leave 

to  intervene  in  hearing  upon  applica- tions of  KCSU  Provo,  Utah,  KNEU 
Provo,  Utah. 
FCC  General  Counsel — Granted  ex- 

tension to  April  10  to  file  exceptions  to 
initial  decision  issued  in  proceeding 
upon  application  of  WJOC  Jamestown, N.  Y. 

Sandusky  Newspapers  Inc.,  Sandusky, 
Ohio — Granted  dismissal  without  preju- 

dice of  application. 
Easton  Pub.  Co.,  Easton,  Pa. — Dis- 

missed as  moot  petition  filed  March  10 
requesting  dismissal  of  application  for 
consent  to  transfer  of  control  of  WHOL Allentown,  Pa. 

Gifford  Phillips,  Denver,  Col. — Grant- 
ed dismissal  without  prejudice  of  appli- 

cation for  extension  of  completion  date: 
application  dismissed  subject  to  appli- 

cant filing  with  Commission  within  15- 
days  from  this  date  an  affidavit  estab- 

lishing that  no  consideration  has  been 
received  for  the  dismissal  of  this  appli- cation. 

By  Examiner  J.  D.  Cunningham 
Tri-State  Broadcasting  Co.,  Summer- 

viUe,  Ga. — Granted  leave  to  amend  ap- 
plication so  as  to  specify  950  kc  in  lieu 

of  910  kc;  application  as  amended  re- moved from  hearing  docket. 
KFSA  Fort  Smith,  Ark.— Granted  pe- 

tition which  requests  Commission  ac- 
cept amendment  to  application  with 

reference  to  ant.  constants  in  proposed 
DA;  application  as  amended  is  retained 
on  hearing  docket;  and  hearing  thereon 
will  be  conducted  as  scheduled,  March 
22. 
Reub  Williams  and  Sons  Inc.,  War- 

saw, Ind. — Granted  continuance  of 
hearing  upon  application  from  March 
24  to  May  24. 

By  Examiner  Leo  Resnick 
Marmat  Radio  Co.,  Bakersfield,  Calif. 

— Granted  leave  to  amend  application 
so  as  to  reduce  power  applied  for  from 
5  kw  D,  1  kw  N  to  1  kw  unl.  and 
for  other  changes  set  forth  in  petition; 
application  as  amended  removed  from 
hearing  docket. 
Vermillion  Bcstg.  Corp.,  Danville, 

111. — Granted  continuance  of  hearing 
upon  application  from  March  27  to 
May  29  in  Washington,  D.  C. 
WPOR  Portland,  Me.— Granted  con- tinuance of  hearing  upon  application 

from  March  20  to  April  6  in  Wash- 
ington, D.  C. 

By  Examiner  J.  D.  Bond 
KTLW  Texas  City,  Tex.— Granted  con- 

tinuance of  hearing  upon  application 
from  April  3  to  April  27  in  Washington, 
D.  C. Central  Bcstg.  Co.,  San  Marcos,  Tex. 
— Granted  continuance  of  hearing  upon 
application  from  March  21  to  April  20. 

By  Examiner  Fanney  N.  Litvin 
Rural  Bcstg.  Co.  of  Ohio,  Oak  Harbor, 

Ohio — Granted    indefinite  continuance 
of  hearing  now  scheduled  for  April  10. 
FCC  General  Counsel — Granted  re- 

quest that  time  for  filing  proposed 
findings  in  re  application  of  WCTT 
Corbin,  Ky.  be  extended  from  March 
20  to  March  30. 
FCC  General  Counsel — Granted  con- tinuance of  hearing  upon  application  of 

Northwestern  Ohio  Bcstg.  Corp.,  Lima, 
Ohio,  for  license  WIMA  and  re  peti- 

tion of  Sky  Way  Bcstg.  Corp.,  Colum- bus, Ohio  for  reinstatement  of  its 
application  for  CP  from  March  27.  to 
April  26,  1950.  in  Lima,  Ohio. 

KAVR  Havre,  Mont. — Granted  con- 
tinuance of  hearing  upon  application 

and  that  of  KOJM  Havre,  Mont,  from 
April  17  to  May  8  in  Washington,  D.  C. 

By  Examiner  Elizabeth  C.  Smith 
KJAN  Bcstg.  Co.,  Baton  Rouge,  La. — 

Granted  leave  to  take  depositions  on 
behalf  of  itself  in  proceeding  re  Dockets 
9527;  9528;  further  ordered  that  peti- tioner be  authorized  to  take  depositions 
on  March  25  in  Baton  Rouge,  of  Mr. 
Fred  Parker,  Chief  of  Police,  City  Hall, 
Baton  Rouge,  La.,  et  al. 

March  20  Applications  .  .  . 
ACCEPTED  FOR  FILING 
Modification  of  License 

WPAL   Charleston,   S.    C— Mod.  li- 
cense to  change  studio  location  from 

149  Wentworth  St.,  Charleston  to  132 
Montague  Ave.,  N.  Charleston. 

License  for  CP 
KGWA  Enid,  Okla. — License  to  cover 

CP  new  AM  station. 
KATL  Houston,  Tex. — License  to 

cover  CP  increase  power,  install  new trans,  etc. 
WJW-FM  Cleveland,  Ohio — License 

for  CP  new  FM  station. 
APPLICATIONS  DISMISSED 

WCHF    New    Orleans    —  Louisiana 
Bcstg.  Co.  DISMISSED  March  15  mod. 
CP  new  AM  station  for  extension  of 
completion  date. 
March  21  Decisions  .  .  . 

BY  COMMISSION  EN  BANC 
Modification  of  CP 

KSDO  San  Diego,  Calif.  —  Granted 
mod.  CP  to  reduce  night  power  under 
authorized  CP  from  5  kw  unl.  to  1 
kw-N,  5  kw  on  1130  kc,  DA-2. 

EXTENSION  GRANTED  | 
KWBU  Corpus  Christi,  Tex.— Granted 

extension  of  SSA  on  1030  kc  50  kw  us-  I 
ing  non-DA,  during  hours  from  local sunrise  at  Boston,  to  local  sunset  at 
Corpus  Christi,  for  period  of  12  mos. 
from  March  15,  pending  decision  in Clear  Channel  Hearing. 

HEARING  DESIGNATED 
KWHK  Hutchinson,  Kan. — Designated 

for  hearing  on  May  23  at  Hutchinson, 
Kan.  application  for  transfer  of  control 
of  station  KWHK  from  James  E.  Mur- 

ray, Vern  Minor  and  Dorothy  C.  Mur- ray to  The  Hutchinson  Pub.  Co. 
PETITION  GRANTED 

WWJ  Detroit  —  Granted  petition  of 
WWJ  insofar  as  it  requests  that  is- 

sues in  proceeding  involving  applica- 
tions of  WKNX  Saginaw,  and  WKMH 

Jackson,  Mich,  be  enlarged,  but  denied 
in  all  other  respects;  and  Order  of  Jan. 
18,  was  amended  to  include  following 
issue:  To  determine  type  and  char- 

acter of  program  service  presently 
rendered  by  WWJ  Detroit. 

REQUEST  DENIED 
KAMC-FM  Stillwater,  Okla,— Denied 

request  for  additional  six  mos.  exten- sion of  CP  for  new  non-commercial  FM 
station,  because  it  would  be  inconsistent 
with  Sec.  319(b)  of  Communications 
Act  to  allow  applicants  passively  to 
hold  their  FM  CP  against  future  deter- minations in  the  radio  field.  (Comr. 
Hennock  dissented).  Application  will 
be  designated  for  hearing  if  such  re- quest is  received  within  20  days. 
WOOK-FM  Silver  Spring,  Md.— De- 

nied request  for  STA  to  operate  from 
alternate  studios  in  Washington,  D.  C, 
since  such  a  grant  would  result  in 
WOOK-FM  for  all  intents  and  purposes 
being  a  Washington  station  and  utilize 
a  frequency  in  Washington,  contrary 
to  the  Commission's  rules  and  regula- tions. 

BY  THE  SECRETARY 
WRJW  Picayune,  Miss. — Granted  li- cense new  AM  station;  1320  kc  1  kw D. 
WHAT  Philadelphia,  Pa.— Granted  li- cense to  cover  CP  which  authorized 

(Continued  on  page  83) 
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U.  S.  RECORDING  CO. 
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Monitoring  Company 
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CONSULTING  RA] DIO  ENGINEERS 

JANSKY  &  BAILEY 
Executive  Offices 

National  Press  Building 
Offices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Washington,  D.  C.  ADams  2414 

Member  AFCCE* 

McNARY  &  WRATHALL 
RADIO  ENGINEERS 

906  Natl.  Press  Bidg.  1407  Pacific  Ave. 
Washington  4,  D.C.       Santo  Cruz,  Cai. 

Member  AFCCE* 

UO  years  of  prvfestional baekgmaid 
PAUL  GODLEY  CO. 

Upper  Montetair,  N.  J. 
MOntclair  3-3000 

Labs:  Great  Notch,  N.  J. 

GEORGE  C.  DAVIS 

501-514  Munsey  BIdg.— STerling  i)111 
Washington  4,  D.  C. 

Member  AFCCE* 

Commercial  Radio  Equip.  Co. 
fverett  L.  Dillard,  Gen.  Mgr. 

INTERNATIONAL  BLDG.         Dl.  1319 
WASHINGTON,  D.  C. 

PORTER  BLOG.  LO.  8821 
KANSAS  CITY,  MO. 

A.  D.  RING  &  CO. 

26  Years'  Experience  in  Radio 
Engineering 

MUNSEY  BLDG.  REPUBLIC  2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
AND  ASSOCIATES 

982  NATL.  PRESS  BLDG.      NA.  3373 
WASHINGTON,  D.  C. 

Member  AFCCE* 

GAUTNEY  &  RAY 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  BIdg. 

Washington  4,  D.  C. 
National  7757 

RAYMOND  M.  WILMOTTE 

14«9  CHURCH  ST.,  N.  W.      DE.  1232 

WASHINGTON  5,  D.  C. 

JOHN   J.  KEEL 

Warner  BIdg.,  Wash.,  D.  C. 

National  6513 

Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

Mcintosh  &  Inglis 

710  14lh  St.,  N.W.— Metropolitan  4477 
WASHINGTON,  D.  C. 

Member  AFCCE* 

RUSSELL  P.  MAY 

1422  F  St.,  N.  W.  Kellogg  BIdg. 

Wothinflten,  D.  C.        REpublic  3984 

Member  AFCCE* 

ANDREW 
CORPORATION 
SPECIALISTS  IN 

Allocation  •  Design  •  Installation 
363  E.  75th  St.,  Chicago  19,  III. 

PHONE:  TRiangle  4-4400 

Dixie  B.  McKey  &  Assoc. 

1820  JefFersen  Place,  N.  W. 

Washington  6,  D.  C. 

REpublic  7236 

WELDON  &  CARR 
WASHINGTON,  D.  C. 
1605  Connecticut  Ave.       Ml.  4151 

DALLAS,  TEXAS 
1728  Weed  St.  Riverside  3611 

Member  AFCCE* 

E.  C.  PAGE 
CONSULTING  RADIO 

ENGINEERS 
BOND  BLDG.         EXECUTIVE  5670 

WASHINGTON  5,  D.  C. 

Member  AFCCE* 

CHAMBERS  &  GARRISON 

1519  Connecticut  Avenue 
WASHINGTON  6,  D.  C. 

MICHIGAN  2261 

Member  AFCCE* 

KEAR  &  KENNEDY 

1703  K  ST.,  N.  W.     STERLING  7932 
WASHINGTON,  D.  C. 

Member  AFCCE* 

A.  EARL  CULLUM,  JR. 
CONSULTING  RADIO  ENGINEERS 

HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 
JUSTIN  8-6108 

WILLIAM  L.  FOSS,  Inc. 

Fermerly  Celton  &  Fess,  Inc. 
927  15th  St.,  N.  W.     REpublic  3883 

WASHINGTON,  D.  C. 

JOHN  CREUTZ 

319  BOND  BLDG.      REPUBLIC  2151 

WASHINGTON,  D.  C. 

Member  AFCCE* 

Philip  Merryman  &  Associates 
•  114  State  Street 

•  Bridgeport    3,  Conn. 

•  Bridgeport  5-4144 
RADIO  CONSULTANTS 

GUY  C.  HUTCHESON 

1100  W.  ABRAM  ST.  AR  4-8721 

ARLINGTON,  TEXAS 

Of.  H.  3aur 
CONSULTING  RADIO  ENGINEERS 

4125  Monroe  Street 
TOLEDO  6,  OHIO 

Telephones — Kingswood  7631,  9541 

WALTER  F.  KEAN 
AM-TV   BROADCAST  ALLOCATION, 

FCC   &   FIELD  ENGINEERING 

1   Riverside  Road  —  Riverside  7-2153 
Riverside,  III. 

(A  Chicago  suburb) 

SILLIMAN  &  BARCLAY 

1011  New  Hampshire  Ave.  RE.  6646 
Washington,  D.  C. 

2915  Red  River  2-5055 
Austin,  Texas 

ADLER  ENGINEERING  CO. 
TELEVISION  AND  BROADCAST  FACILITIES 

DESIGN  AND  CONSTRUCTION 

18  Grand  St.,  New  Rochelle,  N.  Y. 
New  Rochelle  6-1620 

BROADCASTING    •  Telecasting 

LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 
820  13th  St.,  N.  W.  EX.  8073 

Washington  5,  D.  C. 

GEORGE  P.  ADAIR 

Radio  Engineering  Consultant 

Executive  5851  1833  M  STREET,  N.  W. 
Executive  1230  WASHINGTON  6,  D.  C. 
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Well,  not  intentionally.  But  BnoADCASTlNG-Telecasting  will  tell  anyone  who  wants 

to  know  exactly  how  hundreds  of  national  spot  and  network  advertisers  used  radio 

and  television  in  1949.  You'll  find  it  all  in  the  APRIL  17th  ISSUE  .  .  .  which 

incidentally  is  the  same  issue  covering  the  NAB  convention. 

from  A  to  Z 

Here  you'll  find  the  stuff  that  planning  board  sessions  and  leading  time  buyers  consult  all 

through  the  year  .  .  .  Broadcasting's  copyrighted  product  analysis  of  29  basic  groups, 

from  automotive  to  cigarettes  to  toiletries.  On  April  17th  we'll  tell  .  .  . 

*  national  spot  expenditures  in  1949  by  29  product  groups 

*  network  gross  expenditures  in  1949  by  product  groups 

*  who  spent  the  most  advertising  dollars  and  where  in  1949 

*  how  competing  products  split  their  advertising  budgets  between  radio 
and  television 

*  active  spot  accounts  in  1949 

*  individual  product  analysis  showing  leading  network  and  spot  adver- 
tisers 

plus  -  -  -  advertisers  analysis,  the  forecast  by  key  people  of  business  prospects  for  broad- 
cast advertising  during  1950. 

Yes,  sir,  right  here  between  the  covers  of  Broadcasting  you'll  find  this  wealth  of  infor- 

mation. It's  a  really  complete  analysis  of  network  and  spot  advertising  by  every  major 
classification  of  industry,  company  and  product  divided  according  to  radio  and  television. 



II  LEVER? 

WHAT  EVERY  TIME  BUYER,  EVERY  RADIO  DIRECTOR  WILL  WANT 

.  .  .  this  treasure  house  of  data  with  year  'round  worth  ...  an  exclusive  source 
for  fundamental  facts  on  broadcast  advertising. 

WHAT  EVERY  STATION  SHOULD  DO  (now) 

In  a  word,  advertise. 

And  we  mean  in  the  April  17th  NAB  Convention  issue  of  Broadcasting. 

Think  what  extra  attention  such  an  information-packed  issue  will  command 

.  .  .  what  extra  circulation  you'll  get.  Over  17,500  total  circulation. 

This  is  no  one-shot  venture,  but  something  invaluable — where  the  very  people 

(advertisers  and  their  agencies)  you  want  to  reach  can  see  your  station's  story 
for  the  rest  of  1950. 

WILL  THEY  SEE  YOU  REPRESENTED  THERE? 

DEADLINE  IS  APRIL  7\h. 

so  don't  be  an  April  18th  mourner  who  wishes 
he'd  done  what  you  can  still  do.    Get  in 
BROADCASTING'S  April  17th  NAB  issue 
for  sure,  right  now.    Regular  rates  prevail. 
On  a  one-time  basis  that's  

Page   $350 
Half  Page  $200 
Quarter  page   $120 
Eighth  page   $70 
Sixteenth  page  $45 

Write  or  wire  (collect)  your  reservation  to 
BROADCASTING,  National  Press  Building, 
Washington  4,  D.  C. 

BROADCASTING  -  -  -  more  than  ever  "the" azine  preferred  by  the  buyers  of  radio  and  TV  tine. mag- 



Classified  Advertisements 
PAYABLE  IN  ADVANCE — Checks  and  money  orders  only.  Situation 
Wanted  lOe  per  word — $1  minimum.  Help  Wanted  20c  per  word — $2 
minimum.  All  other  classifications  25c  per  word — $4  minimum.  No 
charge  for  blind  box  number.  One  inch  ads,  acceptable,  $12.00  per  in- 

sertion. Deadline  two  weeks  preceding  issue  dote.  Send  box  replies  to 
Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 
BKOADCASTING  is  not  responsible  far  the  return  of  application  material 
(transcriptions,  photographs,  scripts,  etc.)  forwerJed  to  box  numbers. 

Help  Wanted 

Managerial 

Colorado  regional  has  opening  for  top 
quality  commercial  manager.  Old  estab- lished station,  network  affiliate.  We 
want  man  capable  of  assuming  full 
administrative  responsibility  of  local 
and  regional  sales.  WUl  provide  incen- 

tive plan.  Quite  willing  to  pay  well 
for  proof  of  ability.  Box  585E,  BROAD- CASTING. 

Experienced  sales  manager  for  250  watt 
network  station  in  good  market  in  New 
York  state.  Give  complete  details  first 
letter.  Must  be  available  for  personal 
interview.  Box  635E,  BROADCASTING. 
Radio  advertising  manager  for  South 
America.  Heavy  program  production. 
Fluent  Spanish.  Acorn  Agency,  7  Dey 
Street,   New   York  City. 

Salesmen 

1000  watt  network  station  in  eastern 
Michigan;  excellent  market;  15%  com- mission (which  will  not  be  cut)  against 
drawing  account.  Box  437E,  BROAD- CASTING. 

Wanted — Salesman,  salary  fifty  dollars 
week  plus  commission.  Unless  you  are 
a  hard  worker  and  hustler  do  not 
apply.    Box  439E,  BROADCASTING. 

Salesman  for  5  kw  network  station'  in v/estern  Michigan  city  of  110,000.  Real 
opportunity.  Give  full  details  and  fi- nancial requirements.  Box  508E, 
BROADCASTING. 

Wanted — Time  salesman,  500  watt  day- 
time independent,  south  Texas.  Draw 

against  commission.  "Right  man  can make  $500.00  monthly  or  better.  Good 
regional  audience.  Good  market.  Hous- ing available.  Car  necessary.  Box 
575E,  BROADCASTING. 
South  Georgia  station  wants  salesman. 
Must  be  willing  to  work.  250  watt  full- time  independent.  Must  be  able  to 
produce.   Box  579E,  BROADCASTING. 

Wanted  —  salesman.  Opportunity  for 
right  man.  Only  interested  in  hard 
worker  with  ability  and  good  personal 
qualifications.  Reffional  network  sta- tion.    Box  584E.  BROADCASTING. 
Man  or  woman  to  open  and  operate 
classified  ad  dept.  city  100,000.  NBC  sta- 
tion  in  SE.  Box  604E,  BROADCASTING, 
Need  thoroughly  experienced  sales- 

man for  250  w  independent.  Southern 
city  40,000,  two  station  market.  Un- 

limited opportunity  for  qualified  man. 
Send  complete  information  regarding 
salary,  past  positions,  date  available 
first  letter.  Confidential.  Box  610E, BROADCASTING. 

Announcers 

Announcer  with  first  class  license,  $60 
per  week  for  rieht  man.  Send  full 
details.    Box    438E,  BROADCASTING. 
Announcer-newsman-writer  wanted  by network  affiliate  California  station. 
Good  voice,  writing  ability  essential. 
Salary  about  $300  monthly.  Send  disc, 
picture,  background  to  Box  476E, 
BROADCASTING.  
Alabama  ABC  affiliate  has  immediate 
opening  for  capable  announcer,  strong 
on  news  and  part  time  sports.  Only 
sober,  able,  experienced  need  apply. Box  482E,  BROADCASTING. 
A  real  deal  McNeil.  If  you're  on  the ball,  Paul  and  can  run  a  good  morning 
show  both  hmbilly  and  pop  don't  wait, contact  us  at  once.  Send  all  details 
including  picture,  disc  and  salary.  Box 
514E,  BROADCASTING.  
Announcer,  experienced,  must  have 
RCA  board  experience  for  network 
station  in  west  Florida.  Send  full  de- 
tails  Box  515E.  BROADCASTING. 
One  experienced  commercial  an- 

nouncer. One  sports  announcer.  Must 
have  ticket.  Send  disc  or  tpoe.  North 
midwest.  Box  566E,  BROADCASTING. 

Help  Wanted  (Cont'd) 
Wanted— Deep  south  NBC  affiliate 
needs  capable  staff  man  with  at  least 
two  years  experience.  Excellent  oppor- 

tunity for  the  right  man.  Station  lo- 
cated in  expanding  market  over  100,000 

population.  Studios  air-conditioned.  If 
interested,  send  audition  platter,  pic- 

ture, references,  and  minimum  starting 
salary  expected.  Box  551E,  BROAD- CASTING. 

Experienced  sports  announcer  to  handle 
football,  special  events  and  news.  First 
phone  license  desirable,  but  not  es- sential. Southern  network  station  in 
city  of  18,000.  Box  593E,  BROAD- CASTING. 
Wanted.  Good  announcer  with  first 
class  license  for  CBS  network  station. 
Good  voice  important.  Good  pay  and 
excellent  working  conditions.  WGWC, 
Selma.  Alabama. 

Managers,  salesmen  and  announcers, 
make  money  for  yourselves  and  your 
stations  while  collecting  the  names  of 
your  audience  by  using  new  copy- 

righted auction-rating  program.  Sells 
easily  and  promotes  listening.  Inquire 
by  letter  only  to  Lee  Hollingsworth, 
WKBS.  Oyster  Bay,  New  York. 
WSKB,  McComb,  Mississippi  5000  watts. 
Open  for  two  top  salesmen — write, 
wire,  phone — confidential. 

Technical 

Chief  engineer  for  5  kw  network  sta- tion in  western  Michigan.  Give  full 
details  and  salary  requirements.  Box 
507E.  BROADCASTING. 
Southeastern  Mutual  station  will  soon 
have  opening  for  combination  engineer- 
announcer.  Can  use  immediately  com- 

bination writer-announcer.  Box  574E, BROADCASTING. 

New  southern  station  250  w  has  open- 
ings for  thoroughly  experienced  chief 

engineer-announcer  and  combination 
men.  Air  mail  disc,  tape,  photo,  refer- 

ences, salary  expected.  Box  609E, 
BROADCASTING. 
Immediate  opening  experienced  engi- 

neer-announcer, send  picture,  qualifi- 
cations, salary  expected  with  first  ap- plication.  WMJM.  Cordele,  Ga. 

Combination  man  with  first  class  li- 
cense needed  to  complete  staff  of  new 

250  w  fulltime  independent.  Rush 
disc,  photo  and  background  informa- 

tion WRCO,  Richland  Center,  Wiscon- sin. 

Production-Programming ,  others 

Important,  responsible  position  awaits 
experienced  mature  brain  with  creative 
ability  in  special  events,  public  rela- 

tions, programming.  NBC  in  SE.  Replies 
confidential.  Box  605E,  BROADCAST- ING^  

Can  you  write  good  copy?  If  you  are  a 
female  and  you're  absolutely  sure  you 
know  how  to  write  copy;  if  you're personable  and  attractive,  willing  to 
work,  then  please  send  full  particulars, 
photo  and  disc  first  letter  to  Larry 
Filkins,  Program  Director,  KSCB,  Lib- eral, Kansas. 

Situations  Wanted 

Managerial 

Manager:  Forget  your  management 
problems.  Present  manager  of  5000 
watt  western  station  tired  of  cold 
weather  and  plans  to  locate  in  Cali- 

fornia. Twenty  unusually  successful 
years  of  management  in  both  radio  and 
newspaper.  Best  of  qualifications  in 
economical  operation,  sales,  promotion, 
programming,  plus  an  outstanding  rec- 

ord in  employee  relations,  public  rela- 
tions and  a  leader  in  civic  affairs.  My 

first  concern  is  not  size  of  station  but 
rather  location  and  community  oppor- 

tunities for  myself  and  family.  Avail- 
able anytime  plus  immediate  personal 

interview.  Box  412E,  BROADCASTING. 

Situations  Wanted  (Con't) 
College  community  sought  by  success- ful small  market  manager,  35,  married, 
university  degree,  12  years  broadcast- 
ing.    Box  572E,  BROADCASTING. 
Southern  stations  attention:  Manager 
and  chief  engineer  would  like  job  in 
250  or  1000  watt  station  with  chance  to 
buy  stock  through  earnings.  Can  pro- 

duce. Not  clock  watchers,  want  se- 
curity.  Box  580E,  BROADCASTING. 
Manager:  Not  just  a  salesmanager;  not 
just  a  program  director;  not  just  an 
office  manager.  Successful  broadcast 
management  requires  a  unique  combi- nation of  showmanship,  powerful  sales 
management  and  shrewd  internal  con- trol. Presently  employed  commercial 
manager  of  leading  5000  watt  network 
station  located  in  highly  competitive 
market.  12  years  experience  and  train- ing in  all  aspects  of  broadcasting. 
Civic  leader.  An  organization  builder. 
A  highly  successful  broadcaster  who 
offers  sound,  profitable  management. 
Box  582E.  BROADCASTING.  
Manager  with  twenty  years  experience 
all  phases  of  AM-FM  operation  desires 
change.  Thorough  knowledge  in  man- agement to  produce  highest  gross  sales 
with  lowest  overhead.  Expert  on  sales, 
programming,  both  local  and  national. 
Experience  includes  management  of  1 
kw  fulltime  station.  Have  contacts  with 
too  network  executives  and  national 
advertising  agencies.  Married.  Will 
go  anywhere.  Available  for  interview 
on  48  hour  notice.  Box  586E,  BROAD- 
CASTING.  '_  
Young  successful  manager  desires 
change.  Built  two  stations.  Always 
made  profit.  Civic  minded.  Will  give 
you  a  station  you  will  be  proud  to  own. Announce.  Sell.  Work.  No  drink. 
Married.    Box  587E.  BROADCASTING. 
Two  men,  executive  capacities  New 
York  network  office.  Desire  relocate 
midwest  or  midsouth  town  25-to-50 thousand.  Early  thirties.  Family.  Yale 
and  Northwestern.  College  teaching  ex- 

perience. Accumulated  radio  experi- ence: 17  years.  New  York.  Los  Angeles, 
Chicago.  Team  capable  of  handling  pro- 

gramming, production,  office  routine, 
news,  special  events,  station  operations, 
relations  to  network,  tape  editing,  con- 

tracts, sports.  newscasting,  selling 
agency  contacts.  No  announcing.  Know 
network  operations  thoroughly.  Best 
references  in  trade  can  verify  claims. 
Wish  to  leave  New  York  operating  as 
team,  aiming  for  managerial  spots.  Now well  established.  Will  consider  only 
good  offers  on  contract  basis.  Box 591E.  BROADCASTING.  
Thoroughly  experienced  general  man- ager, well  known  in  industry  with 
brilliant  success  record,  now  available 
after  illness  that  forced  his  resignation 
from  model  station.  This  man  can  give 
your  station  the  leadership,  prestige 
and  results  vou  are  looking  for.  Box 
624E.  BROADCASTING.  
Manager,  14  years  experience  every 
phase  of  radio  except  engineering. 
Sober,  reliable,  hard  worker,  know 
sales.  Minimum  $100  per  week.  Box 
62PE.  BROADCASTING.  
Five  year  successful  record  in  two  top 
eastern  seaboard  metropolitan  markets. 
One  year  in  capacity  of  general  man- ager. Thoroughly  experienced  in  hard 
hitting  fulltime  independent  field.  Well 
known  in  New  York  representative  and 
agency  setup.  Twenty  years  in  sales, 
employee  relations  and  promotion  in 
newspaper  and  radio.  Forty  three,  mar- ried seventeen  years,  no  children,  sober 
and  completely  reliable.  Finest  refer- ences covering  entire  career.  Have 
moved  only  three  times  and  am  in- 

terested only  in  a  pleasant  management 
relationship  with  permanence  and  se- curity if  I  prove  out.  Would  desire  a 
personal  interview  at  your  station. 
My  background  and  references  will 
prove  that  I  would  be  an  asset  to  your 
organization.  Box  637E,  BROADCAST- 
ING^  

Salesmen 
Sales  manager  —  aggressive,  experi- enced. Successful  sales  record  with 
station  in  medium-sized  eastern  mar- 

ket. Present  general  manager  will  give 
excellent  recommendation.  Box  595E. 
BROADCASTTNG. 
Best  qualification — results.  Zip,  dash, 
college,  brains  too!  Use  me?  Box  620E, BROADCASTING.  

Sales  troubles?  You  owe  it  to  your 
ulcers,  write  me!  Box  621E,  BROAD- 
CASTING.  

Announcers 

Top  sportscaster,  excellent  play-by- 
play, listener  appeal,  employed,  avail- able immediately,  references.  Box  388E, BROADCASTING. 

Situations  Wanted  (Con't) 
Combo  man,  independent,  network  ex- 

perience. Heavy  play-by-play  in  major 
sports.  Capable  DJ,  announcer.  Reor- ganization of  stockholders  eliminated 
my  job.  Manager  confirmation  and recommendation.  State  minimum  sal- 

ary. Box  385E,  BROADCASTING. 
Sports  director.  Play-by-play  baseball basketball,  football,  boxing.  College 
graduate.  Married.  Top  references. 
Presently  employed,  seek  security  with 
TV  future.  Box  340E,  BROADCAST- 
ING. 

Experienced  sportscaster.  Football, basketball,  play-by-play.  Special  events, 
news,  staff  work.  Desires  chance  at baseball  play-by-play.  Box  453E, BROADCASTING. 
Announcer  with  first  class  engineering license.  Age  23.  20  months  experience, 
news,  sports,  disc  jockey,  straight  an- nouncing and  special  events.  Box  484E BROADCASTING. 
Announcer-musician,  all-round  man. 
Married,  music  experience,  twelve 
years.  Travel,  disc,  photo.  Box  501E. BROADCASTING. 
Announcer,  versatile,  news  specialty. 
Three  years  commercial  experience. Seeks  permanent  location.  Box  502E, 
BROADCASTING. 
Announcer-copywriter,  husband-wife 
team.  Proven  record  of  client  satis- 

faction. Immediate  reply  to  good, 
oermanent-tyne  offer.  Box  503E, BROADCASTING. 

Announcer,  college  graduate  '50,  seeks start.  Salary,  location  secondary.  Write 
news  and  continuity.  Have  ideas  for 
cheap  live  shows.  Box  531E,  BROAD- 
CASTING. 

Play-by-play  sportscaster  and  com- mentator. Excellent  knowledge  of  all 
sports.  Four  years  experience.  Desires 
permanent  position.  College  degree. 
Married.    Box  549E.  BROADCASTING. 
Sportscaster.  Degree  in  broadcasting. 
Capable — but  inexperienced.  Sincere, 
sober,  hard  working.  Need  only  the 
chance.    Box  562E,  BROADCASTING. 
Experienced  announcer-engineer.  News 
editor,  sportscaster  and  dj.  Can  handle 
remotes  and  interviews.  Write  con- 

tinuity and  have  excellent  timing  and 
voice.  Taught  radio  for  two  years. 
Can  furnish  best  of  references.  Box 
565E,  BROADCASTING. 

Announcer,  2  years  staff,  also  writer- 
director  dramatic  series.  Know  board. 
Will  travel.  Disc  or  tape,  photo,  refer- 

ences on  request.  Box  567E,  BROAD- CASTING. 
Staff  announcer,  newscaster.  Available 
immediately.  No  drifter.  Four  years 
one  station.  One  year  program  director. 
Married.  Stable.  References,  disc, 
photo.   Box  568E,  BROADCASTING. 
I've  play-by-played  over  one  hundred 
baseball  games.  Employed  sports  and 
chief  announcer,  three  and  a  half  years 
experience,  former  copy  man,  desires 
plenty  of  baseball,  anywhere.  All  let- ters answered.  Box  571E,  BROAD- CASTING. 

Invest  $1000  to  S5000  in  AM  operation  or 
CP.  Announcer-program  director.  31, 
9  years  experience  local  indie  to  5  kw 
net,  veteran,  BA  Degree.  Join  progres- sive organization  only.  Box  578E, 
BROADCASTING. 

Capable,  experienced,  announcer-pro- gram director,  seeks  permanent  post  in 
northeast.  Box  583E,  BROADCAST- ING. 

Professionally  trained  announcer.  Needs 
first  job.  20.  Single,  disc,  photo  avail- able. Box  592E,  BROADCASTING. 

Looking  for  an  all-round  staff  an- 
nouncer? I  have  one  year  of  staff  ex- 
perience, own  disc  show,  degree,  high- est references  to  offer.  Box  596E, 

BROADCASTING. 
Announcer.  Commercials,  news,  acting, 
narration.  Announcing  experience  small 
station,  acting  large  stations.  College 
graduate,  single,  prefer  midwest.  Box 597E,  BROADCASTING.  
Two-man  team  armouncer  experienced 
play-by-play  all  sports  staff  armounc- ing  combo  or  engineer.  First  phone, 
experienced,  color  all  sports.  High 
Hooper  play  and  color  team  references. Box  599E,  BROADCASTING.  
Don't  pass  up  this  one.  Announcer, 
writer,  operator  with  experience.  Work- 

ing now.  Wants  job  with  western  sta- tion. Box  601E,  BROADCASTING. 
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For  Sale 

Attention  Washington  area:  I  have 
four  years  experience,  do  staff  an- nouncing, operate  console  and  excel  at 
baseball  play-by-play.  I  plan  to  attend 
school  in  Washington  approximately  6 
months,  starting  June.  Must  have  part 
time  work.  Available  after  one,  weekly 
and  all  day  Saturday  and  Sunday.  De- 

tails on  request.  Box  602E,  BROAD- 
CASTING^  
Announcer,  five  years'  general  ex- perience. Married,  dependable.  Age  22. 
Prefer     southwest.     $75.     Box  603E, 
BROADCASTING.  
Announcer,  graduate  oldest  broadcast- 

ing school  in  country,  CBS  instructors 
taught  all  phases  of  broadcasting. 
Produced,  sang,  emceed  amateur  shows 
in  Chicago  nite  clubs.  Two  years  col- lege. Former  staff  5,000  watt  NBC 
affiliate.  Consider  all  offers.  Box  607E, 
BROADCASTING.  
Announcer,  married,  good  ad-lib  AM 
or  PM  disc  jockey.  1  year  experience, 
operate  controls.  Box  608E,  BROAD- 
CASTING^  
Experienced  newsman  and  play-by- 

play sportscaster  desires  position  in- 
suring permanency.  Highly  recom- mended.  Box  613E,  BROADCASTING. 

Baseball  —  play-by-play,  basketball, football,  staff.  Young,  married.  Have 
copyrighted  15  minute  sport  feature. 
Available  immediately.  Box  614E, 
BROADCASTING.  
Experineced  announcer,  continuity 
writer,  single  veteran,  24.  Seven 
months  experience-DJ.  control  opera- tion, general  staff.  Absolutely  no 
floater.  Will  answer  all  replies.  Avail- 

able immediately  anywhere.  Disc  and 
photo  available.  Box  615E,  BROAD- CASTING. 
Combination  man,  news,  DJ,  write 
copy,  23,  single.  Will  travel.  Disc,  photo 
on  request.  Box  618E,  BROADCAST- 
ING^  
Ex-network  staff  announcer-newscast- 

j    er.  Eight  years  experience,  including 
play-by-play.  At  present  associate  di- rector at  New  York  TV  station.  Must 

:    leave   this    area   for   family's  health. Desire  position   as  announcer  or  di- 
'    rector   AM   or   TV,    or   both.  Highly capable  and  can  offer  excellent  refer- 

ences. Will  consider  any  locality.  Avail- 
!    able   May    15th.   Box   622E,  BROAD- 
CASTING.  

i|-  Personality  announcer — special  shows, j!    including  disc,  news  and  philosopher- 
I    poetry   feature   that   sells.    Sober,  14 
I    years  experience.  Minimum  salary  $90 

plus  talent.  Know  programming,  pro- duction.  Box  627E,  BROADCASTING. 
Announcer?  No  experience.  No  talent. 

I    Unmarried,  children.  Drunk.  Weak  on 
j    news.   Desires  position  with  backward 
'    station.     Coolie     wages.     Box  628E, i  BROADCASTING.  

They  say  my  diction  and  delivery  is 
I    perfect.    Three   years    experience  in- 
I    eluding  B.B.C.   Newscaster,    TV  pro- ducer. Interested  in  locating  east  coast. 
I    Married.  Box  632E,  BROADCASTING. 

Go  west-young  man!  I  like  the  idea. 
Experienced  announcer  wants  to  raise 
family  in  southwest  climate.  Disc 
available.  Box  633E.  BROADCASTING. 

!  Available — Combo  man  with  6  years 
'  experience.  Good  voice.  Dependable hard  worker.  Best  references.  Go.  any- 

where if  station  is  progressive.  Box 
634E,  BROADCASTING.  
First  phone,  1  year,  10  months  experi- 

ence 250  watt.  Recent  graduate  of  TV 
course.  Desire  training  as  announcer 
and    operator.    Age    24.    Box  636S, 
BROADCASTING.  
Play-by-play  sports  man.  Six  years  ex- 

perience in  all  phases  of  play-by-play. Specializing  in  baseball.  Last  four  years 
employed  as  sports  director.  Excellent 

1    references.    Reply  to   Gene  Frankel, 
h    Sports  Director,  WCFC,  Beckley,  West 
[  Virginia.  

Announcer,   10  years  experience,  in- 
cluding   two    years    television,  seeks 

I     position.  Sports,  news,  disc  shows.  John 
B.  Egan,  510  Glen  Allen  Drive,  Balti- 
more  29.  Md.  Wanted,    combination   or  engineering 
job.    Experienced.    First  phone,  good 

j    voice.     College    graduate.  Excellent 
I    references.      Available  immediately. 
I    Donald  Hall,  207  First  Avenue,  Beckley, 
.  .  West  Virginia.  
{    Top  announcers;  top  newscasters;  top 
j    writers;  available  now.   Write,  phone 
'    or  wire  Pathfinder  School  of  Radio. 

1222-A    Oak    St.,    Kansas    City,  Mo. 
HArrison  0473.  

,  Personality  disc  jockey,  sportscaster. ■  announcer.  Experienced  with  Mutual 
in  the  Nation's  Capital  and  Florida stations.  Single,  outstanding  references. 
Available  now.  Details,  disc  or  inter- 

view. Ted.  Work,  3100  Connecticut  Ave. 
Washington,  D.  C.  Hobart  6565,  Ext.  127. 

Technical 

Engineer  two  years  broadcast,  three 
years  Army  radar  experience.  Graduate 
RCA  Institutes.  Presently  employed, 
seeking  better  job.  Box  452E,  BROAD- CASTING. 

Engineer,  chief  engineer.  Thoroughly 
experienced,  AM-tM  construction-in- stallation -  maintenance  -  studios  - 
transmitter.  Directional  system  any 
power.  18  years  experience.  Excellent 
references.  Box  4o8E,  BROADCAST- ING. 

Chief  engineer  available.  Highest  cali- 
ber, experienced  in  management  as 

well  as  all  phases  engineering.  Bears 
recommendation  of  top  consultants  as 
well  as  present  employers.  Box  506E, 
BROADCASTING. 

Experienced  young  chief  engineer,  ex- perienced in  construction,  installation, 
maintenance,  recording,  remotes,  board 
operation,  etc.  First  phone,  class  A 
ham,  can  handle  light  combo  work. 
Box  513E,  BROADCASTING. 
Recent  RCA  graduate,  family  man,  now 
employed  TV  servicing.  No  broadcast 
experi«nce.  1st  class  and  amateur  li- cense, seeks  operator  or  combination 
position.    Box  533E,  BROADCASTING. 
Engineer  degree  10  years  experience  all 
phases,  licensed.  Box  554K,  BROAD- CASTING. 

Combination  engineer-announcer.  Age 
21.  Single,  one  year  experience.  As 
announcer — would  make  a  better 
butcher.    Box  o69E,  BROADCASTING. 
First  phone  license,  seeks  experience. 
Graduate  of  AM,  FM  and  TV  technical 
school.  Single,  young,  willing  and  able 
to  travel,  box  573E,  BROADCASTING. 
Former  marine  radio  operator.  First 
class  telegraph,  first  phone  and  amateur 
licenses.  Graduate  of  FM  and  televi- 

sion school.  Box  576E,  BROADCAST- ING. 

First  phone  license  with  six  years 
experience  as  combination  operator- announcer.  I  am  not  one  of  those  hot 
shots,  but  I  will  do  you  an  honest 
day's  work.  I  can  make  use  of  my  own brain  when  the  occasion  demands. 
Prefer  network  station  in  small  town 
in  west  or  southwest..  Box  594E, 
BROADCASTING. 

Chief  engineer-announcer.  10  years 
experience.  Thoroughly  competent  all 
phases  engineering.  Better  than  aver- age announcer.  Available  for  interview 
in  south.  $75.00  weekly.  Box  600E, 
BROADCASTING. 

Engineer,  14  years  experience,  AM-FM, construction,  installation,  maintenance, 
studios,  transmitter.  10  kw  directional, 
available  immediately.  References.  Box 
606E,  BROADCASTING. 
Experienced  first  class  radio  telephone 
operator  currently  with  twenty  kilo- 

watt New  York  City  FM  station.  Refer- ences from  same.  Will  travel.  Box  611E, 
BROADCASTING.  
Engineer — First  class  phone  license, 
amateur.  Inexperienced.  Any  offer  con- 
sidered.  Box  612E,  BROADCASTING. 
First  phone  license,  married,  car,  ex- 

perienced. Want  to  settle  in  northeast, 
presently  employed.  Box  619E,  BROAD- CASTING. 
Experienced  transmitter  and  control 
board  engineer.  Seeking  position  in 
east,  single,  have  car.  Box  629E, BROADCASTING . 
Engineer — Two  years  combination,  two 
and  one  half  years  as  1  kilowatt  and 
250  chief.  Good  voice,  top  references. 
Desire  permanent  position  with  right 
station.  Will  answer  all  offers.  Box 
98,  Montezuma,  Indiana. 
Engineer,  experienced.  Seeks  perma- nent position  with  right  station.  Any 
locality.  Will  answer  all  offers.  416 
West  Willis,  Perry,  Iowa. 
Chief  engineer — Graduate  EE;  excellent 
technical  background.  TV  if  and  when. 
Some  announcing.  Reliable,  versatile, 
active  ham,  age  26.  Have  car.  Avail- 

able May  31.  Post  Office  Box  592,  Co- lumbia, Missouri. 
Attention — Due  to  economic  conditions 
competent  experienced  staff  of  four 
available  immediately,  consisting  of  two 
engineers  and  two  announcers — one  an- 

nouncer doing  play-by-play  of  all 
sports,  special  events  and  former  PD. 
Other  announcer  doing  dj,  news  and 
saleswork.  Full  references  available. 
Four  cars.  WCFC,  Beckley,  West  Vir- 
ginia. 

Engineer,  experienced,  console,  trans- 
mitter. Young,  single,  do  not  smoke  or 

drink.  Salary  secondary.  Eugene 
Brown,  Alden,  Iowa. 
Engineer,  1st  phone,  no  experience, 
married.  Like  position  in  Mississippi 
or  neighboring  states.  No  combination 
work.  Graduate  of  Cook's  Radio  School. Clifford  Chance,  Oakvale,  Miss. 
Engineers  available.  All  with  first 
phone.  Complete  training  in  operating 
a  fully  equipped  broadcast  studio,  disc 
training  and  all  phases  of  broadcast  en- 

gineering, including  building  and  re- pairing broadcast  transmitters.  Any 
location  considered.  Station  managers 
are  well  pleased  with  Cook's  Graduates. Wire  or  write  furnishing  full  informa- 

tion. Cook's  Radio  School,  2933  North State  St..  Jackson.  Miss. 

Experienced  engineer:  first  phone,  col- 
lege graduate,  presently  employed.  Will 

do  combo  work,  travel  anywhere.  Have 
car.  Richard  Delanoy,  207  First  Ave., 
Beckley,  W.  Va. 
Engineer,  first  phone,  no  experience, 
looking  for  that  first  break.  Vet,  mar- 

ried, age  31,  car  and  willing  to  travel. 
G.  Elliott,  45-06  39  Place,  Long  Island 
City.  

Permanent  position  as  radio  operator 
wanted,  will  travel,  first  class  phone. 
RCA  graduate  at  present  working.  John 
N.  Witkowski,  444  Wyona  St.,  Brooklyn, N.  Y. 

Production-Programming ,  others 

Experienced  copywriter,  women's  com- mentator desires  writing  job,  prefera- 
bly with  air  work  and  women's  activi- ties. Prefer  east.  Veteran.  College 

graduate.  Box  489E,  BROADCAST- ING^  

Continuity  writer,  excellent  back- 
ground, best  references.  Interested  in 

progressive  station.  Box  511E,  BROAD- CASTING.   
Is  yours  a  New  York  state  station? 
New  England?  Northeastern?  Need  a 
copywriter?  Available:  Personable 
young  lady,  well  recommended,  over 
three  years  practical  radio  experience. 
Strong  selling  copy.  Also  thorough 
knowledge  of  traffic,  some  air  work. 
Situated  comfortably  in  midwest,  but 
homesick  for  good  old  northeast.  Box 
560E,  BROADCASTING.  
Looking  for  the  opportunity.  Copy, 
continuity,  some  announcing.  Anxious 
for  a  future,  but  wife  has  to  eat.  Col- 

lege graduate,  young,  personable, 
eager.  Will  travel..  Box  561E,  BROAD- 
CASTING^  

Young  woman  seeking  position  in  radio. 
Training.  Experience — Radio  news  re- 

porting, broadcasting,  sales.  Especi- 
ally interested  in  doing  women's  pro- gram. Presently  employed.  References. 

Box  570E,  BROADCASTING.  
Promotional-publicity  man  knows  mu- 

sical production  thoroughly,  former 
professional  musician,  wide  acquaint- ances with  leading  entertainers  desires 
association  with  agency.  Announcing, 
disc  jockey,  radio  sales  background, 
presently  employed.  30,  college  grad- uate.    Box  577E,  BROADCASTING. 
Experienced  radio  man  with  emphasis 
on  programming  and  engineering,  de- sires managerial  connection  in  small 
but  progressive  Texas  market.  Mar- 

ried. Salary  important  but  secondary 
to  opportunity  to  become  established 
in  community.  Excellent  references. 
Box  598E,  BROADCASTING. 
Program  director-announcer.  Experi- 

enced in  all  phases  broadcasting.  Young 
family  man  presently  employed.  Desire 
change  because  of  financial  conditions. 
Box  623E,  BROADCASTING. 
Promotion  man  with  excellent  back- 

ground wants  to  help  make  the  most 
of  your  promotion  budget  for  you, 
handling  audience  and  sales  promotion 
and  merchandising.  Energetic  idea  man, 
diligent  producer.  Experience,  refer- ences, and  full  information  from  Box 
625E,  BROADCASTING. 

Television 

Technical 

Director  film  operations.  16  years  cam- era experience,  all  16  &  35mm,  sound, 
silent,  newsreel,  production,  edit-cut all  film,  color,  B&W,  neg,  pos,  rev^  Can 
set  up,  direct  newsreel  operation,  com- mercials, etc.  Have  managed  theatres, 
many  years  projection  experience; 
know  agency  operation,  promotion, 
publicity,  radio  repair  experience.  Past 
4  years  in  TV.  Available  May  1.  Box 
468E,  BROADCASTING. 

Stations 
For  sale — Controlling  interest  of  20% 
of  Connecticut  daytime  station.  Give  all 
details  including  financial  ability  in 
1st  letter.  Write  Box  631E,  BROAD- CASTING. 

For  immediate  sale.  Complete  broad- 
casting AM  250  watt  station  with  com- 

plete Blaw-Knox  radio  tower,  179  feet, 
self  supporting.  This  complete  equip- 

ment can  be  shipped  immediately  and 
can  be  sold  on  terms.  $5000.00  total 
price.  J.  J.  Phillips  &  Sons,  124  E. 
Lachapelle  St.,  San  Antonio,  Texas. 

Equipment,  etc. 

For  sale:  285  ft.  guyed  uniform  cross - 
section  composite  tower.  Complete  with 
A-3  lighting,  but  less  base  insulator. Similar  to,  but  stronger  than  any  made. 
First  class  condition.  In  use  until  Oct. 
17,  1949.  Priced  to  sell  complete  $1,500 
with  lighting.  Box  411E,  BROADCAST- 
ING. 

$11,000  FM  WE  506B-2  complete,  spares, 
10  kw  transmitter.  New,  never  un- 
crated.    Box  475E,  BROADCASTING. 

RCA  BTF-250A  FM  transmitter  and  GE 
type  BM-l-A  frequency  and  modulation 
monitor  with  following  UTC  trans- 

formers: LS-83;  LS-99;  LS-105;  three 
LS-93:  PA-309  plate  transformer,  DC 
output,  3000-2500-2000  volts  and  1  amp. 
Also  centrifugal  blower  used  to  cool 
four  4x500  A  Tubes.  All  used  two 
years,  in  practically  new  condition. 
Make  an  offer  for  any  or  all  of  this 
equipment.  Box  485E,  BROADCAST- ING. 

For  sale.  One  RA-250  Raytheon  250 
watt  transmitter,  slightly  used  and  in 
good  condition.  Any  reasonable  offer 
will  be  considered.  Available  around 
May  1.  Write,  wire  or  phone  Ted 
Froming,  Chief  Engineer,  KAFY, 
Bakersfield,  California. 

RCA  distortion  and  noise  meter,  type 
69-C.  Used  very  little.  Priced  at  $150.00 
for  quick  sale.  Current  factory  price 
is  $400.00.  WBOC,  Radio  Park,  Salis- bury, Md. 

Have  several  used  guyed  Wincharger 
towers.  Will  sell  erected.  Tower  Con- 

struction Co.,  Commerce  Bldg.,  Sioux 
City,  Iowa.  Phone  5-6761. 

Wanted  to  Buy 

Stations 

New  Jersey  FM  station  wanted  by  ex- 
perienced broadcaster.  Will  buy  con- 

trol or  outright.  Replies  strictly  con- fidential.  Box  581E,  BROADCASTING. 

Equipment,  etc. 

One  used  1000  watt  AM  transmitter. 
Send  details,  price.  Box  590E,  BROAD- CASTING. 

Wanted:  Used  studio  control  equip- 
ment high  fidelity  only.  Mikes,  turn- tables, control  console,  etc.  Must  be 

in  good  condition  and  reasonably 
priced.  Box  617E,  BROADCASTING. 

Help  Wanted 

Managerial 

WANTED 

MANAGER 

For  only  station  serving  industrial 
community  of  over  75,000  people. 
Fulltime  station  on  excellent  fre- 

quency. 
Only  capable,  qualified  and  aggres- 

sive applicants  will  be  considered. 
Good  salary  to  right  man. 
Send  photo  and  complete  letter. 

BOX    616E,  BROADCASTING 

(Continued  on  next  page) 



Help  Wanted For  Sale 

Salesmen Stations 
TKAVELING  SALES  EEPRESENTATIVE 

FOE  LEADING  TRANSCRIPTION  COMPANY 
Liberal  commissions.  Territories  open:  South, 
Southwest,  New  England,  Dakotas,  Colorado. 
Montana,  Wyoming,  Maryland,  Virginia,  Dela- ware, Nebraska,  Missouri,  Kansas.  Send  photo 
and  references.  Big  opportunity  for  right  man 
with  auto. 

BOX  471E,  BROADCASTING 

Announcers 

ANNOUNCER— EMCEE 
Large  midwestern  AM-TV  operation 
needs  personable,  experienced  an- 

nouncer-emcee for  "personality" roles  on  both  radio  &  TV.  Salary 
open.  Send  recording,  photos  and 
background  to  Box  408E,  BROAD- CASTING. 

Situations  Wanted 

Announcei'S 

AVAILABLE 

Announcer  —  Chief  Engineer 
Network  voice  and  ability 

Ten    years    experience.    Married.  Sober. 
Prefer  Texas  or  Florida. 

BOX  588E,  BROADCASTING 

Technical 

ARE  YOU  READY  FOR  THE  THAW? 
Or  the  clear  channel  decision?  Position 
wanted  as  director  of  engineering  or  chief  en- gineer with  progressive  broadcast  organization 
now  in  TV  or  planning  for  TV.  Fourteen  years 
all  phases  broadcasting  including  administrative 
engineering  and  TV  operational  experience  with 
major  network  in  New  York  where  now  em- 

ployed. Excellent  references.  Age  35,  EE, 
family.    Bos    o64E.  BROADCASTING. 

School 

Need  Trained  Personnel? 

BROADCASTERS! 

Want  a  Refresher  Course? 

BEGINNERS! 

Want  to  be  a  broadcaster? 

THE  NATIONAL  ACADEMY 

OF  BROADCASTING,  INC. 

3338  16th  Street,  N.  W. 
Washington  10,  D.  C. 

"established  in  1934" 
Residence  and  Correspondence  School 

NATIONAL  ACADEMY  OF  ! 
BROADCASTING.  Dept.  Ill  • 
3338— 16»h  St.,  N.W.  i 
Washington  10,  D.  C.  ; ■ 

Please   send    information    concerning  ! ■ 
□  Corresponcience     □  Residence  Couraat.  • 

Name. 

Address  

City  Slate  
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MIDWEST  OPPORTUNITY 

One  kw  FM  independent  station 
in  Northern  Illinois.  Second  rich- 

est county  in  state.  Sixth  richest 
in  U.  S.  72,000,000  retail  economy. 
Only  station  in  county.  Has  highest 
elevation  in  Illinois.  Excellent  op- 

portunity for  advertising  executive 
or  agency  for  market  testing. 
Present  owners  have  other  inter- 

ests. Can  be  had  for  lease  with 
option  to  buy  or  attractive  terms. 
BOX  555E,  BROADCASTING. 

New  York  State 

Radio  Station 

FOR  SALE 

$125,000 

Fulltime  1000  watts  located 

in  city  of  over  100,000.  Good 

earnings,  good  radio  oppor- 

tunity. Will  finance. 

Principals  or  qualified  buyers 
only. 

BOX  589E,  BROADCASTING 

Miscellaneous 

Custom  "Jingle" — $37.! 

RICHARD  BZ'Z:^ 

^rout PRODUCTIONS HOllYWOOD 

Employment  Service 

WANTED  AT  ONCE 

ANNOUNCER-ENGINEERS 

with    1st    Class  Ticket 

TIMES  SALESMEN 

with  experience 

17  East  48th  St.    New  York  17,  N.Y. 

KTRE  Baseball 

EXCLUSIVE  broadcast  rights  of 
all  home  and  away  games  of  the 
Lufkin  (Tex.)  Angels  baseball  club 
have  been  acquired  by  KTRE  that 
city,  Richman  Lewin,  station  man- 

ager, has  announced.  KTRE  also 
will  broadcast  all  week  night  games 
of  the  Angels,  he  said.  Roger  Sizoo 
is  station's  sports  announcer. 

SAVANNAH  CASE 
Rivers  Answers  Protests 

E.  D.  RIVERS  Jr.,  grantee  for  a 
new  AM  station  in  Savannah,  Ga., 
told  FCC  last  week  that  the  protest 
which  existing  Savannah  stations 
registered  against  his  grant  was 
based  on  a  desire  to  keep  competi- 

tion down. 

The  protest,  filed  by  the  Savan- 
nah Radio  Council,  claimed  Mr. 

Rivers  had  not  operated  WEAS 
Decatur  in  the  manner  he  told  the 
Commission  he  would,  and  that 

there  is  a  "serious  question"  as  to 
his  qualifications  to  operate  a  sta- 

tion in  Savannah  [Broadcasting, March  13]. 

Mr.  Rivers  replied,  in  an  answer 
filed  by  Philip  M.  Baker,  Washing- 

ton attorney,  that  WEAS  has  not 
failed  to  keep  FCC  informed  of  its 
program  policies;  that  the  station 
has  "gone  beyond  [its]  promises" 
with  respect  to  service  to  Negro 
listeners  and  has  built  up  a  wide 
following  for  its  religious  pro- 

grams; that  it  has  emphasized 
"race,  rural  (programs)  and  re- 

ligion," and  that  Mr.  Rivers  made 
clear  in  his  application  that  he 
planned  to  "build  the  same  type  of 
public  service  in  Savannah." 

Mr.  Rivers  contended  each  .of 
the  stations  in  the  Savannah  Radio 
Council— WCCP  WDAR  -  AM  -  FM 
W  F  R  P  WSAV  -  AM  -  FM  and 
WTOC-AM-FM— has  "found  it 
necessary  to  depart  from  previous 
representations"  with  respect  to 
program  service. 

Cites  Constitution 

He  also  claimed  the  council's 
constitution  provides  that  the  mem- 

bers "agree  to  abide  by  decisions 
and  policies"  of  the  council.  This, 
he  said,  raises  a  question  as  to 
"whether  there  has  been  an  unlaw- 

ful delegation  of  the  licensee's  sole 
responsibility  to  operate  their  facil- 

ities in  the  public  interest,"  and 
"whether  the  Savannah  Radio 
Council  is  a  combination  in  re- 

straint of  trade." Mr.  Rivers  also  claimed  that  as 

late  as  last  December  he  was  ap- 
proached as  a  possible  purchaser  of 

WDAR  and  of  WFRP.  That,  he 

WRSW  'Moved' BY  INADVERTENCE,  and 
at  no  cost  co  the  manage- 

ment, FCC  moved  an  Indiana 
FM  licensee  to  Europe  fort- 

night ago.  An  FCC  motions 
calendar  recorded  a  request 
of  Reub  Williams  &  Sons, 
operator  of  WRSW  (FM) 

Warsaw,  Ind.,  for  continu- 
ance of  the  March  24  hearing 

on  its  application  for  a  day- 
timer  on  1050  kc  with  250  w 
directionalized.  The  address 
given  by  FCC:  Warsaw, 
Poland. 

noted,  was  before  he  got  his  grant 
for  a  new  station  in  Savannah. 

The  grant,  issued  March  6,  was 
for  900  kc  with  1  kw,  daytime  only. 
The  council  asked  FCC  to  set  the 
grant  aside  and  designate  the  ap- 

plication for  hearing. 

CIVIL  DEFENSE 

C.  of  C.  Issues  Report 

BASIC  STEPS  for  adequate  war- 
time civil  defense  are  proposed  by 

a  national  defense  committee  of 
the  U.  S.  Chamber  of  Commerce  in 

a  report,  "Civil  Defense  in  Your 
Community,"  released  last  Monday. 

Communities  should  take  an  in- 
ventory of  such  existing  facilities 

as  "communications  when  normal 

means  have  been  disrupted,"  trans- 
portation and  other  resources,  the 

committee  suggests.  Appointment 
of  a  civil  defense  director  by  the 
mayor  of  each  community  also  is 
recommended.  (Forty-one  of  the  48 
states  now  have  such  directors  and 
17  have  provided  for  legislation  to 
set  up  planning,  it  is  pointed  out.) 

H.  L.  Tallman 

H.  L.  (Mac)  TALLMAN,  58,  man- 
ager of  WALB  Albany,  Ga.,  for 

the  past  two  years,  died  of  a  chron- 
ic heart  ailment  on  March  16.  Born 

in  Pennsylvania,  Mr.  Tallman  had 
spent  his  adult  life  in  the  entertain- ment world  and  for  many  years 
conducted  theatre  pit  orchestras. 
James  H.  Gray  has  been  named 
acting  manager  of  WALB, 

i^louthern  California 

Fulltime  Regional 

$133,000.00 
This  kilowatt  fulltime  regional  is  located  in  a  city  of 

over  50,000  with  retail  sales  $66,000,000.00  and  area  with 
three  times  that  volume  of  sales.  Commission  growing. 
Good  living  conditions.  Approximately  $50,000.00  required 
for  down  payment  with  financing  out  over  a  short  period  of 

years. 

CONTACT  THE  NEAREST  OFFICE  OF  THE  EXCLUSIVE  REPRESENTATIVES 

BLACKBURN-HAMILTON  COMPANY,  INC. 
MEDIA  BROKERS 

WASHINGTON,  D.  C. 
James  W.  Blackburn 
Washington  Bldg. 

Sterling  4341-2 

CHICAGO Harold  R.  Murphy 
333  N.  Mich.  Ave. 
Randolph  6-4550 

SAN  FRANCISCO 
Ray  V.  Hamilton 235  Montgomery  St. 
Exbrook  2-5672 

BROADCASTING    •  Telecasting 



W.  VIRGINIA  MEET 

Clinton  Named 

President 

GEORGE  H.  CLINTON,  vice  president  and  general  manager,  WPAR 
Parkersburg,  and  general  manager,  WBLK  Clarksburg,  both  in  West 
Virginia,  was  elected  president  of  the  West  Virginia  Broadcasters  Assn. 
at  the  annual  business  meeting  held  March  18  in  the  Chancellor  Hotel, 
Parkersburg. 

Mr.   Clinton  succeeds  John  S. 
Phillips,  WCAW 
Charleston  gen- 

eral manager, 
who  has  been 
president  for  the 
past  two  years. 
Other  officers 
named  were  Joe 
L.   Smith  Jr., 
president,  WJLS 
Beckley  and 
WKNA   Charles-       Mr.  Clinton 
ton,  vice  presi- 

dent, and  Alice  Shein,  general  and 
commercial  manager,  WBTH  Wil- 

liamson, secretary-treasurer. 
Five  directors  at  large  elected 

included  William  Rine,  WWVA 
Wheeling;  F.  J.  Evans,  WPLH 
Huntington;  Emile  Hodel,  WCFC 
(FM)  Beckley;  George  Gray, 
WKNA,  and  Marshall  Rosene, 
WSAZ  Huntington.  Mr.  Rine  was 
designated  large  station  director; 

Mr.  Evans,  small  station  director; 
Mr.  Hodel  as  FM  station  head;  Mr. 
Gray,  medium  station  director,  and 
Mr.  Rosene  as  TV  director. 

Nearly  40  West  Virginia  broad- 
casters and  v/ire  service  represent- 
atives attended  the  business  Ses- 

sion which  dealt  with  current  ac- 
tivities of  the  WVBA.  During  the 

meeting,  new  district  directors 
were  appointed  and  a  committee 
was  formed  to  work  with  the  West 
Virginia  State  Newspaper  Council 
in  arranging  a  program  for  the 
annual  council  conference  slated 
for  Oct.  19-20  at  Morgantown.  A 
broadcasters'  clinic  will  be  held  at 
the  conference. 

Principal  business  at  the  session 
concerned  the  moving  of  the  West 
Virginia  group  from  the  fourth 
district  of  the  NAB  to  a  more  suit- 

able location.  A  resolution  will  be 
sent  to  Judge  Justin  Miller,  NAB 
president,  urging  such  a  move. 
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The  Yankee  Network,  Boston — Grant- 

id  mod.  of  license  to  change  frequencies 
:rom  31.62,  35.26.  37.34  and  39.62  to 
16.19,  26.29  and  26.39  mc  KA-5617. 
The  W.  H.  Greenhow  Co.,  Hornell, 

K.  Y. — Granted  CP's  and  licenses  for 
new  remote  pickups  KA-4013,  KEA-513, KA-4012,  KEA-514. 
.  Murphy  Bcstg.  Co.,  Des  Moines,  la. — 
Granted  CP's  and  licenses  for  new remote  pickup  KA-3128. 
Richmond  Radio  Corp.,  Richmond, 

Vs.. — Granted  CP  and  license  for  new 
emote  pickups  KA-2041.  KA-2O40. 
Following  were  granted  CP's  for  new 

■emote  pickups  KA-2849  Heart  of  the Slack  HUls  Station,  Deadwood,  S.  D. 
iA-6096  Asheboro  Bcstg.  Co.  Asheboro, 

C;  KGA-558  KGA-559  Hagerstown 
Bcstg.  Co.,  Hagerstown,  Md.  KA-3311, 
rhe  Constitution  Pub.  Co.,  Atlanta.  Ga. 
Airfan  Radio  Corp.  Ltd.,  San  Diego, 

ralif. — Granted  CP  to  make  changes  in 
existing    remote    pickup    KA-3008  to 
;hange  frequencies  from  31.22.  35.62, 
!7.02  and  39.26  me  to  26.15,  26.25  and 
i6.35  mc  and  power  from  30  w  to  75  w. 
[  Gila  Bcstg.  Co.,  SaSord  Ariz. — Grant- fed  CP  to  make  changes  in  existing  re- 
tnote  pickup  KA-5498  to  change  fre- 

quencies from  30.82  ,  33.74,  35.82  ,  37.98  mc 
tto  1606,  2074,  2102  and  2758  mc,  and 
change  equipment. 
!  Sarkes  Tarzian  and  Mary  Tarzian 
(Area,  Bloomington,  Ind. — Granted  CP 
ifor  new  Experimental  TV  relay  KA- 
16097. 
I   KDIA  Auburn,  Calif.— Granted  mod. 
P  to  change  tj.'pe  trans,  and  increase eight  of  vertical  ant. 

I   KICA  Clevis,  N.  M. — Granted  mod. 
CP  to  change  tvpe  trans. 
KDON  Palm  Beach,  Calif. — Granted 

Pod.   CP  to   change   type   trans,  and ake  changes  in  ground  svstem. 
W.ABA    AguadUla,    P.    R. — Granted 

mod.  CP  change  type  trans,  and  studio location. 
Following  granted  mod.  CP's  for  ex- tension of  completion  dates  as  shown: 

WPAR  Parkersburg,  'W.  Va.  to  9-12-50; 
pviaSTE  Keene.  N.  H.,  to  9-19-50;  KGVO Missoula.  Mont,  to  6-11-50:  WKVM 
lArecibo.  P.  R.  to  6-15-50;  'WJBC-FM Bloomington.  111.,  to  9-14-50;  WIBA- 
FM  Madison.  'Wis.  to  10-11-50;  'WDAK- 
FM  Columbus.  Ga.  to  9-30-50;  "WAFM Birmingham.  Ala.  to  10-1-50. 
;   'WMBR-TV  Jacksonville.  Fla.  to  10-17- 60;  KRNT-FM  DesMoines.  la.,  to  9-30-50; 
"WTGBS-FM  Miami,  Fla..  to  10-12-50; 
KSFH  San  Francisco  to  10-5-50;  KFL'W- FM  Klamath  Falls,  Ore.  to  9-7-50  on 
■icondition   that   construction  be  com- 
ipleted  by  that  date  or  an  interim 
operation  provided  by  then;  WFMX  La 
Salle-Peru.  111.  to  9-6-50  on  condition 
that  construction  be  completed  or  an 
interim    operation    provided    by  that I  date. 
,  -i^TCWF  Kev  'West.  Fla..  to  5-11-50; 
KSLH  St.  Louis.  Mo.,  to  4-30-50:  'WGNR :New  Rochelle.  N.  Y..  to  9-30-50;  \^'TVnN- 
FM  St.  Paul.  Minn,  to  9-30-50;  'WEOL- 
FM  Elyria.  Ohio,  to  9-16-50;  "WFMZ 
Allentown.  Pa.,  to  8-22-50:  WS'YR-FM Svracuse.  N.  Y.  to  9-1-50. 
KFXJ  Grand  Junction,  Col. — Granted license  install,  new  trans. 
WITH  Port  Huron,  Mich.— Granted 

license  change  frequency,  hours  of  ope- 
ration, increase  power  and  install  DA-1; 

1380  kc.  1  kw  unl.  DA-1. 
'WKAB  Mobile,  .A.la.— Granted  CP  to install  composite  trans,  at  present  lo- cation of  main  trans,  to  be  operated  on 

340  kc.  250  w  for  aux.  purposes  only. 
"W.JMX  Florence,  S.  C. — Granted  mod. CP  to  change  from  one  guyed  and  two 

self-supported  towers  to  three  guyed To\vers. 
WIEL  Elizabethtown,  Ky. — Granted 

mod.  CP  for  approval  of  ant.  trans,  and 
studio  locations. 
■WTS.A   Battleboro,   Vt.    —  Granted 

Because  '\ve  SELL  —  | 

}  We're  65%  SOLD!  } 

{       WORD  I GRAND  RAPIDS,  MICH.  * 

mod.  CP  for  approval  of  ant.  trans, 
and  studio  locations  and  change  type 
of  trans. 
WPMP  Pascagoula,  Miss. — Granted mod.  CP  for  extension  of  completion 

date  to  9-7-50. 
WFIR     Danbury,     Conn. — Same  to 8-  23-50. 
WKMH    Dearborn,    Mich. — Same  to 9-  14-50. 
WHAS  Inc.,  Area  Louisville,  Ky. — 

Granted  license  for  new  Exper.  TV 
Relay  KA-4884. 
Stromberg-Carlson  Co.  Area,  Ro- 

chester, N.  Y. — Granted  CP  and  license 
for  new  Exper.  TV  Relay  KA-6058. 
Following  granted  CP's  and  licenses for  new  remote  pickups:  KA-6065,  KA- 

6066,  KA-6067,  KA-6068  Pikes  Peak 
Bcstg.  Co.,  Colorado  Springs,  Col.,  KA- 2349  Missoula,  Mont.,  Western  Montana Assoc, 

Silver  City  Crystal  Co.,  Meriden, 
Conn. — Granted  CP  for  new  remote 
pickup  KA-6069. 
WFBL-FM  Syracuse,  N.  Y. — Granted 

request  to  cancel  license  for  CP  for  new 
FM  station. 
KALW  San  Francisco,  Calif. — Granted mod.  CP  to  change  trans,  site;  ERP 

from  1.5  kw  to  1.25  and  make  changes 
in  ant.  system,  subject  to  condition 
that  prior  to  issuance  of  station  license 
equipment  performance  measurements 
be  submitted  which  indicate  that  opera- tion of  station  is  in  conformance  with 
Commission's  Standards. 
WBCO  Bessemer,  Ala. — Granted  mod. 

CP  to  change  type  trans,  and  change 
studio  location. 
Nichols  &  Warinner  Inc.,  Area  Long 

Beach,  CaUf. — Granted  request  to  can- 
cel license  for  remote  pickup  KA-3410. 

WEXI  St.  Charles,  Dl.— Granted  li- cense new  FM  station.  Chan.  292,  (106.3 
mc)  235  w  257  ft. 
WTHI-FM  Terre  Haute,  Ind.— Granted license  for  new  FM  station;  Chan.  260, 

(99.9  mc)  7.4  kw,  330  ft. 
Madrazo  &  Diaz,  Fajardo,  P.  R. — 

Granted  license  for  new  remote  pickup KA-5318. 
Following  granted  licenses  for  new 

remote  pickups:  KA-5243  Southern  Tier 
Radio  Service  Inc.,  Binghamton,  N.Y.; 
KA-3224  Monahans  Bcstrs.,  Monahans, 
Tex.;  KA-3598,  KKA-861,  McKinney, 
Tex.  McKinney  Air  Enterprises  Inc. 
Following  granted  CP's  and  licenses for  new  remote  pickups:  KA-3286  Voice 

of  Alabama  Inc.,  Birmingham,  Ala.,; 
KA-3821  Oil  Center  Bcstg.  Co.,  Odessa, 
Tex.;  KA-2028  K  P  O  J  Inc.,  Portland, 
Ore.;  KA-3287  Voice  of  Alabama  Inc., 
Birmingham,  Ala.;  KA-2223,  South- 

western Bcstg.  Co.,  Little  Rock,  Ark. 
United  Bcstg.  Co.,  Inc.,  Montgomery, 

Ala., — Granted  CP  for  new  remote 
pickup  KA-6044. 
KFVD  Los  Angeles — Granted  request 

for  voluntary  assignment  of  CP  and 

license  to  newly  formed  partnership — 
J.  Frank  Burke,  Sr.,  Mabel  S.  Burke 
and  J.  Frank  Burke,  Jr.  and  Betty  Jane 
Burke  as  joint  tenants,  A  partnership 
d/b  as  Standard  Bcstg.  Co.;  no  mone- tary consideration  involved. 
WJLK  Asbury  Park,  N.  J.— Granted 

mod.  CP  to  change  from  alternate  main trans,  to  aux.  trans. 
KNED  McAlester,  Okla.  —  Granted 

mod.  CP  to  change  type  of  trans. 

March  21  Applications  .  .  . 
ACCEPTED  FOR  FILING 

AM— 930  kc 
WTAD  Quincy,  HI.— CP  AM  station 

to  change  from  930  kc  1  kw  unl.  to  930 kc  5  kw  unl. AM— 850  kc 

WKBZ  Muskegon,  Mich. — CP  AM  sta- 
tion to  change  from  850  kc  1  kw  unl. 

DA-1  to  5  kw-D  1  kw-N  DA-2  AMEND- 
ED to  request  5  kw  unl.  DA-1. AM— 800  kc 

KREI  Farmington,  Mo. — CP  AM  sta- tion to  change  from  1350  kc  1  kw  D  to 
800  kc  1  kw  D. 

License  for  CP 
KXRO  Aberdeen,  Wash.— License  to 

cover  CP  to  change  frequency  increase 
power,  install  DA  etc. 
KGIB  Bremerton,  Wash. — License  for 

CP  new  AM  station. 
License  Renewal 

WBAA  W.  Lafayette,  Ind.— Request 

for  license  renewal  AM  station. 
License  for  CP 

WJAC-TV  Johnstown,  Pa. — License 
to  cover  CP  new  commercial  TV  station 
to  change  studio  location  from  Tribune 
Annex-Locust  St.,  Johnstown  to  329 Main  St.,  that  city. 

March  22  Decisions  .  .  . 
BY  COMMISSION  EN  BANC 

Petition  Denied 
N.  M.  College  of  Agriculture  &  Me- chanical Arts,  College  Station,  N.  M. 

and  KOB  Alburquerque,  N.  M.  —  By 
order  denied  joint  petition  requesting 
reconsideration  of  Commission's  Mem- orandum Opinion  and  Order  of  Nov. 
16,  1949,  and  grant  of  previous  petition for  waiver  of  Sec.  3.109  of  rules  or  In 
alternative  afford  them  oral  argument; 
granted  KOB  extension  of  time  to  and 
including  June  1  within  which  to  com- 

ply with  Sec.  3.109. 
STA  Granted 

WKPT-FM  Kingsport,  Tenn.— Grant- ed STA  to  go.  on  air  to  April  1,  pending 
action  on  application  for  renewal  of  li- cense, when  it  is  received.  Station  had 
failed  to  file  for  renewal  of  license, 
v/hich  expired  March  1  but  has  advised 
Commission  it  wishes  to  continue,  and 
is  preparing  renewal  application.. 

March  22  Applications  .  .  . 
TENDERED  FOR  FILING AM— 1490  kc 

WAPF  McComb,  Miss. — CP  AM  sta- 
tion to  change  from  1010  kc  250  w  D 

to  1490  ko  250  w  iml. AM— 930  kc 

KIUP  Durango,  Cel.- CP  AM  station 
to  change  from  1400  kc  250  w  unl.  to 
930  kc  1  kw  unl.  DA-N. AM— 1280  kc 

WSAT  SALISBURY,  N.  C— CP  AM 
station  to  change  from  1280  kc  1  kw  D 
to  1280  kc  1  kw  unl.  DA-N. 

Action  Set  Aside 
KPLW  Plainview,  Tex.  and  KCBD 

Lubbock,  Tex. — On  own  motion.  Com- 
mission set  aside  action  of  March  6, 

which  designated  for  consolidated  hear- 
ing application  of  KPLW  for  mod.  CP 

to  change  frequency  from  1570  kc  to 
900  kc,  and  change  location  of  trans, 
and  studio  to  Floydada,  Tex.  with  ap- 

plication of  Tul'e  Bcstg.  Co.  for  new station  at  Tulia  Tex.  on  900  kc  250:  w 
daytime  only,  and  removed  applica- tions from  hearing  docket.  On  petition 
of  KCBD  set  aside  action  of  Oct.  21, 
1949.  which  granted  without  hearing 
application  of  "West  Texas  Bcstrs.  Inc., for  station  on  1570  kc  250  w  D  and 
designated  same  for  hearing  on  June 
21  in  Washington,  and  made  KCBD  a 
party  to  proceeding. 

ACCEPTED   FOR  FILING 
License  for  CP 

WSAZ-TV  Huntington,  W.  Va.— Li- 
cense for  CP  new  commercial  TV  sta- 

tion to  change  studio  location  to  W.  Va. 
Bldg..  Huntington. AM— 970  kc 

Marmat  Radio  Co.,  Bakersaeld,  Calif. 
—CP  new  AM  station  970  kc,  5  kw-D 
1  kw-N  DA  AMENDED  to  request  970 
kc  1  kw  unl.  DA. AM— 950  kc 

North  Cambria  Bcstrs.  Inc.,  Barnes- 
boro.  Pa. — CP  new  AM  station  950  kc 

(Continued  on  page  8U) 
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Dockef'  Actions  .  .  . 
INITIAL,  DECISIONS 

WBUD  Morrisville,  Pa.  and  WTNJ 
Trenton,  N.  J. — Initial  decision  by  Ex- 

aminer J.  D.  Cunningham  to  grant  ap- 
plication of  Morrisville  Bcstg.  Co.  to 

change  from  1490  kc,  250  w  unlimited  to 
1260  kc,  1  kw  unliminted  directional  and 
change  transmitter  and  studio  location 
from  Morrisville  to  vicinity  of  Trenton, 
N.  J.  and  to  deny  application  of  WOAX 
Inc.,  to  increase  power  of  WTNJ  Tren- 

ton from  250  w  and  to  continue  opera- 
tion during  daytime  hours  only  on  1260 

kc  in  lieu  of  1300  kc.  See  story  Broad- 
casting March  20,  p.  90.  Initial  decision March  17. 

Mid-Island  Radio  Inc.,  and  Patchogue 
Bcstg.  Co.,  Patchogue,  N.  Y.~Initial  de- cision by  Examiner  Hugh  B.  Hutchison 
to  grant  application  of  Mid-Island  Radio Inc.  for  new  station  on  1580  kc,  250  w 
davtime  at  Patchogue,  N.Y.  and  to  deny 
application  of  Patchogue  Bcstg.  Co.  for 
same  facilities.  See  story  this  issue. 
Initial  decision  March  20. 
KBIG  Des  Moines,  la. — Initial  deci- 

sion by  Examiner  Hugh  B.  Hutchison 
to  deny  as  in  default  application  of 
Radio  Station  Des  Moines  Inc.,  for 
extension  of  construction  permit  auth- 

orized No.  13,  1947  on  740  kc,  250  w  day- 
time. See  story  this  issue.  Initial  de- cision March  21. 
OPINIONS  AND  ORDERS 

KMPC  Los  Angeles,  WJR  Detroit, 
WGAR  Cleveland — Adopted  memoran- dum opinion  and  order  denying  motion 
to  set  aside  order  appointing  hearing 
examiner  in  proceeding  involving  re- newal of  licenses  for  said  stations. 
Order  March  22. 
Olney  Bcstg.  Co.,  Olney  Tex.— Adop- ted memorandum  opinion  and  order 

denying  petition  of  Olney  Bcstg.  Co. 
for  reconsideration  of  initial  decision 
which  denied  application  for  default 
and  adopted  Examiner's  decision  and 
denied  application  for  new  station  on 
1590  kc,  250  w  daytime.  Order  March 23. 
John  Townsend,  North  Platte,  Neb., 

and  Nebraska  Rural  Radio  Assn.,  Lex- 
ington, Neb. — Adopted  memorandum 

opinion  and  order  granting  petitions 
of  John  Townsend  and  Rural  Radio 
Assn.,  for  review  of  Examiner's  opinion and  order  of  Jan.  18  which  denied 
John  Townsend  leave  to  amend  appli- 

cation; vacated  and  set  aside  order  and 
granted  Townsend  application  to  re- 

quest 1280  kc  in  lieu  of  1010  kc  and 
both  applications  removed  from  hear- ing.  Order  March  23. 
Lakeland  Bcstg.  Corp.,  and  John  R. 

Tomek.  Wausau,  Wis.— Adopted  mem- 
orandum opinion  and  order  granting 

petition  of  Lakeland  Bcstg.  Corp.,  to 
review  Examiner's  opinion  and  order of  Sept.  16,  1949;  set  aside  order  and 
granted  in  part  Lakeland's  motion  of 
Sept.  14,  1949  for  leave  to  amend  appli- cation; denied  petition  for  enlargement 
of  issues  in  this  proceeding;  denied 
petition  of  Sept.  27,  1949  to  set  for 
further  hearing  application  of  John 
R.  Tomek  for  new  station  at  Wausau, 
and  supplementary  petition  of  Nov. 
7;  on  own  motion  Commission  ordered 
further  hearing  in  proceeding  to  be 
held  at  Wausau,  Wis.  April  12.  Order March  23. 

Non-Docket  Actions  .  .  . 
AM  GRANTS 

Houlton,  Me. — Northland  Bcstg.  Co. 
granted  new  station  on  1400  kc,  250  w 
fuUtime.     Construction   costs:  $13,510. 
Lieut.  Hale  N.  Tongren,  stationed  at 

FCC  ROUNDUP 

New  Grants,  Transfers, 

Changes,  Applications 

Sox  St cate 
SUMMARY  TO  MARCH  23 

Summary  of  Authorizations,  Stations  On  the  Air,  Applications 

AppU- 

Total  Cond'l    cations  In 
Class  On  Air     Licensed      CPs       Grants   Pending  flearing 

AM  Stations    2,112  2,081  186  302  266 
FM  Stations    711  494  265  *4  47  24 
TV  Stations    102  35  74  347  182 

*  Two  on  the  air. 
CALL  ASSIGNMENTS:  KACE  Dallas,  Tex.  (Texas  Star  Bcstg.  Co.,  740  kc,  10  kw 
day,  5  kw  night);  KATI  Los  Angeles  (Coast  Radio  Bcstg.  Corp.,  1540  kc.  5  kw 
day);  KAVL  Lancaster,  CaUf.  (Antelope  Bcstg.  Co.  Inc.,  1340  kc,  250  w  unlimited); 
KBKH  Pullman,  Wash,  changed  from  KPMN  (Bayton  &  Hicks);  KOLS  Pryor, 
Okla.  (Lakes  Area  Bcstg.  Co.,  1570  kc,  250  w  daytime);  WATG  Ashland,  Ohio 
(Beer  &  Koehl,  1340  kc,  250  w  unlimited);  WATG-FM  Ashland,  Ohio  changed  from 
WATG  (Beer  &  Koehl);  WGET  Gettysburg,  Pa.,  changed  from  WGEY  (Times  & 
News  Pub.  Co.);  WHIP  Mooresville,  N.  C.  changed  from  WNES  (Wayne  M.  Nel- 

son); WJEH  Gallipolis,  Ohio  (Ohio  Valley  On  The  Air  Inc.,  990  kc,  250  w  day); 
WLNJ  Smithfield,  N.  C.  (Selma-Smithfleld  Bcstg.  Co.,  1270  kc,  1  kw  day);  WMOD 
Moundsville,  W.  Va.  (James  D.  Sinyard  1470  kc,  1  kw  day). 

*     *  * 

Navy's  electronic  supply  ofBce  Great 
Lakes,  111.,  is  51%  owner.  He  will  be 
president  and  treasurer.  There  are  11 
stockholders  with  minor  interests. 
Granted  March  20. 
Richlands,  Va.— Clinch  Valley  Bcstg. 

Co.,  granted  new  station  on  1050  kc,  1 
kw  daytime;  estimated  construction 
cost:  $31,775:  Co-partnership  includes 
J.  H.  Horne,  coal  business,  and  John  C. 
Gillespie,  farmer,  Jesse  F.  White,  mer- chant, and  J.  Powell  Royal  Jr.,  grocer. 
Granted  March  20. 
WTOB  Winston-Salem,  N.  C— Grant- ed switch  in  facilities  from  710  kc  1 

kw  daytime  to  1380  kc  1  kw  unlimited, 
directional.   Granted  March  20. 
WGBI  Scranton,  Pa. — Granted  ap- 

plication to  operate  on  910  kc  1  kw 
day,  500  w  night  unlimited  time  instead 
of  present  sharing  time  with  WQAN 
Scranton.  Subject  to  condition  that 
WGBI  does  not  commence  unlimited 
operation  until  WQAN  is  licensed  to 
operate  on  630  kc.    Granted  March  20. 
KYMA  Yuma,  Ariz. — Granted  switch 

in  facilities  from  1240  kc  250  w  un- 
limited to  1400  kc  250  w  unlimited. 

Granted  March  20. 
FM  GRANTS 

Andalusia,  Ala.  —  Andalusia  Bcstg. 
Co.  Inc.,  granted  Class  B  FM  station on  Channel  251  (98.1  mc).  ERP  10.5  kw, 
ant.  160  ft.  Andalusia  Bcstg.  Co.  Inc., 
is  licensee  of  WCTA  AM  outlet  that 
city.  Granted  March  21. 
Muncie,  Ind. — Wilson  Jr.  High  School, 

granted  noncommercial  educational  FM 
station  on  Channel  218  (91.5  mc)  ERP 
10  w.   Granted  March  21. 
ALLOCATION  PLAN  AMENDED 
Revised  tentative  allocation  plan  for 

Class  B  FM  stations  amended  to  allocate 
Channel  251  to  Andalusia,  Ala.  to  make 
possible  grant  of  application  for  that 
city.   See  FM  grants  this  issue. 

TRANSFER  GRANTS 
WHIT  New  Bern,  N.  C. — Granted  as- signment of  license  from  Coastal  Bcstg. 

Co.,  licensee,  to  Harmon  L.  Duncan  for 
consideration  of  $75,000.  Mr.  Duncan's other  radio  interests  include  WDUK 
Durham,  N.  C,  general  manager  and 
vice  president,  451  sh.;  WGTN  George- 

^el  BMI  "^t^ 

Another  BMI  "Pin  l/p"  Hit-Published  by 
 Hill  &  Range 

PETER  COTT
ONTAIL* 

?So  ;  Frank  Luther-Dec  88034,  Curt  Mass
ey- 

Lon!  668;  Two  Ton  Baker— Mer.  5397;  
Jack 

Day— Coral  64036;  Gene  Autry— Col.  38
75U, 

Jimmy  Wakely-Cap.  929;  Derry  Fal
hgant- 

MCM  10675;  Guy  Lombardo — Dec. 

O^Transcription:  "^George  Wright-Thesau
rus; 

Bob  Crosby — Standard. 
•  Non-exdusively  licensed  by  BMI 

town,  S.  C.  33'^%  interest.  WHIT  is 
assigned  1450  kc,  250  w  unlimited. Granted  March  20. 
KWNW  Wenatchee,  Wash.— Granted 

transfer  of  control  of  Apple-Land 
Bcstrs.,  licensee,  through  issuances  of 
new  stock  and  several  minor  transfers 
since  1948.  J.  B.  Hatfield,  president  and 
16%  owner,  and  Fred  J.  Schaaf,  secre- tary-treasurer and  28%  owner,  were 
original  incorporators.  Other  present 
stockholders  and  interests  include:  A. 
L.  Anderson,  15%;  James  P.  Parks,  16%; 
Anthony  J.  Sternling,  radio  technician 
7%;  Vera  J.  Sternling,  5%;  Robert  E. 
Stickel,  6%;  Irma  Sutton,  2%;  Clyde  B. 
Kellogg,  0.4%;  Frank  E.  Smith,  3%  and 
Thomas  Roberts  Jr.,  2%.  KWNW  is  as- 

signed 250  w  on  1340  kc.  Granted  March 20. 
KOWL  Santa  Monica,  Calif  .—Granted acquisition  of  control  of  KOWL  Inc., 

licensee,  by  Arthur  H.  Croghan,  man- 
ager and  50%  owner,  through  purchase 

of  50%  interest  from  Gene  Autry  for 
$80,000  original  purchase  price.  KOWL 
is  assigned  5  kw  day  on  1580  kc.  Granted 
March  20. 
KNAF  Fredericksburg,  Tex. — Granted transfer  of  control  of  Gillespie  Bcstg. 

Co.,  licensee  from  Gerald  P.  Fisher  to 
Walter  T.  McKay  and  Arthur  Stehling. 
In  1948  Mr.  Fisher  transferred  his 
5,000  sh.  or  36.34%  stock  to  Mr.  McKay 
and  Mr.  Stehling  bringing  their  inter- ests to  50%  each.  KNAF  is  assigned  1340 
kc,  250  w  unlimited.  Granted  March 20. 

WVSC  Somerset,  Pa. — Granted  as- signment of  construction  permit  from 

FCC  Actions 

(Continued  from  page  83) 

Applications  Cont. 
500  w  D  AMENDED  to  change  officers, 
directors  and  stockholders. 

AM— 1390  kc 
WEED  Rocky  Mount,  N.  C— CP  AM station  to  change  from  1450  kc  250  w 

unl.  to  1390  kc  1  kw  unl.  DA. 
Modification  of  License 

KECC  Pittsburg,  Calif.— Mod.  license to  change  name  from  Pittsburg  Bcstg. 
Co.  to  KECC  Inc. 

License  for  CP 
KCHI  Chillicothe,   Mo. — License  for 

CP  new  AM  station. 
Modification  of  CP 

Mod.  CP  new  FM  station  for  exten- 
sion of  completion  date:  KFI-FM  Los 

Angeles:  WELI-FM  New  Haven,  Conn.: 
WCOH-FM  Newnan,  Ga.:  WTCN-FM 
Minneapolis;  WWOL-FM  Buffalo.  N.  Y.: 
KOMA-FM  Oklahoma  City;  WARD-FM Johnstown,  Pa. 
WCNT-FM  Centralia,  111.— Mod.  CP 

new  FM  station  to  change  ERP  to  2 
kw,  ant.  to  197  ft. 
WHO-FM  Des  Moines,  la.— Mod.  CP 

new  FM  station  to  change  ERP  to  404 
kw,  ant.  to  686  ft. 

License  Renewal 
Request  for  license  renewal  FM  sta- tion: WEED-FM  Rocky  Mount,  N.  C; 

KVOE-FM  Santa  Ana,  Calif. 
Modification  of  CP 

KRLD-TV  Dallas,  Tex.— Mod.  CP  new 
commercial  TV  station  for  extension 
of  completion  date  to  10-1-50. 

Theodore  H.  Oppegard,  Carl  R.  Lee 
and  Kenneth  E.  Cooney  d/b  as  Somerset^ 
Bcstg.  Co.  to  new  firm  of  same  name.l 
Mr.  Cooney  sells  his  Mi  interest  which 
constituted  his  original  investment  in 
CP  to  Mr.  Oppegard  and  Mr.  Lee  for 
$500.  WVSC  is  assigned  250  w  day  on{ 
990  kc.  Granted  March  21.  ^ 
Deletions  .  .  . 

THREE  AM  authorizations  two  FM 
permits  and  one  TV  permit  were  re-i 
ported  deleted  last  week  by  FCC.  Totaf 
since  Jan.  1,  AM  20;  FM  25;  TV  2 
Deletions  and  reasons  for  withdrawal 
follow : KCOI  Coalinga,  Calif.— KCOI  Bcstg  1 
Co.  CP.  Modification  not  filed.  , 
KALC  Alamosa,  Col. — San  Luis  ValleyJ 

Bcstg.  Co.  CP.  Request  of  permittee.  , 
WCLB  Cobleskill,  N.  Y.— Schoharie 

County  Community  Service  Bcstg.  Co 
CP.  Modification  not  fUed. 
KROY-FM  Sacramento,  Calif.— Harm- CO  Inc.  CP. 
KOAD(FM)  Omaha,  Neb.— Mid-Con- tinent Bcstg.  Co.  CP.  Request  of  per- mittee. 

WRTB(TV)  Waltham,  Mass.— Ray- theon Mfg.  Co.  CP.  Application  for  ex- tension of  completion  date  denied. 

New  Applications  .  .  . 
AM  APPLICATIONS 

Flagstaff,  Ariz.— Lyle  C.  Treakle  an* Chester  A.  Burn,  1400  kc,  250  w  un 
limited.    Estimated  construction  costa 
$13,175.    Mr.  Treakle  is  president  andl 
55%  owner  Radio  Institute  Inc.  (school) 
Salt  Lake  City,  Utah,  and  secretary, 
treasurer  Western  Radio  Institute,  Den-j 
ver,  50%;  Mr.  Burn  is  secretary  treas-j urer  and  33%  owner  Radio  Institute's Salt  Lake.  Filed  March  21. 
South  St.  Paul,  Minn.— South  St. 

Paul  Bcstg.  Co.,  1590  kc,  1  kw  daytime. 
Estimated  construction  cost:  $18,299.: 
Application  previously  filed  March  2i [BROADCASTING  March  6,  p.  87]  and| 
returned.    Resubmitted  March  21. 
Spur,  Tex. — Marshall  Formby,  126(ti 

kc,  250  w  unlimited.  Estimated  con-e struction  cost:  $21,000.  Mr  Formbyl 
owns  50%  KPAN  Hereford,  Tex.,  25%1 
KSNY  Snyder,  Tex.,  KVMC  Colorado! 
City,  Tex.  and  is  44%  owner  of  ap-i plication  for  new  station  at  Floydada;: Tex.    Filed  March  22. 

Little  Falls,  N.  Y. — Rock  City  Bcstrs.ji 
1230  kc,  100  w  unlimited.  Estimated 
construction  cost:  $13,617.  Equal  part-i 
ners  are  M.  Robert  Feldman,  employedi 
by  retail  furniture  business  and  Arthnn 
S.  Feldman,  director  of  special  events] 
for  MBS  and  has  51%  interest  in  appli- cation for  AM  station  at  Fort  WayneJ 
Ind.    Filed  March  22. 

Ft.  Meyers,  Fla. — Robert  Hecksher 
1400  kc,  250  w  unlimited.  Estimate^ 
construction  cost:  $15,960.  Mr.  HeckJ sher  is  employed  by  Navy  Dept.  Buream 
of  Ships,  Electronics  Division,  Wash-Hi 
ington,  D.  C.  Filed  March  22. TRANSFER  REQUESTS  ^ 

WQUA  Moline,  111. — Transfer  of  con-j, trol  in  Moline  Bcstg.  Co.,  licensee,  from; 
Bruff  W.  Olin  Jr.  to  Quad-City  Bcstg. 
Corp.,  for  $130,000.  Dalton  Le  Masurien, 
is  president  and  owns  100%  of  stock  of 
Quad-City.  His  other  radio  interests  in- clude ,74%  owner  KDAL  Duluth,  Minn.j 
and  interest  in  WIRL  Peoria,  111.  He- is  also  president  and  75%  owner  of  Red| 
Wagon  Equipment  Corp.  WQUA  is  as-, signed  250  w  unlimited  on  1230  kc, Filed  March  17.  5 
KNOW  Austin,  Tex. — Acquisition  ol( 

Frontier  Bcstg.  Co.,  licensee,  by  Wen-^ 
dell  Mayes  through  retirement  to  treas-f. 
ury  of  5  sh.  or  50%  of  stock  held  by 
C.  C.  Woodson.  Mr.  Woodson  sells  hisj interest  for  $40,450.83  plus  50%  of  profits, 
of  operation  from  Sept.  1,  1949  to  Apri^ 
1,  19'=0.  KNOW  operates  with  250 
unlimited  on  1490  kc.   Filed  March  17. 
WWW  Fairmont,  W.  Va. — Acquisition, 

of  control  of  Fairmont  Bcstg.  Co..  li-  T 
censee,  by  Patrick  J.  Beacom.  Mr.  Bea- 
com  presently  holds  232.37>A  sh.  of  55C sh.  of  stock  outstanding.  He  purchases 
232.37 '4  sh.  from  George  J.  Feinberg 
for  $23,737.50;  24.75  sh.  from  Clarence 

Television  &  Radio  IVlanagement Consultants 
Bond  BIdg.,  Wosh.  5       National  2173 
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te.    Smith    for    $2,500;    24.75    sh.  from 
Robert  L.  McCoy  for  $2,500.  WWW 

,   is  assigned  1490  kc,  250  w  unlimited. 
Filed  March  22. 
KSTN  Stockton,  Calif. — Assignment 

icf  license  from  Dr.  Harry  Morgan,  Knox 
aKue,  N.  John  Anton  and  Dwight 
ewton,  a  partnership  to  new  corpora- 
ion  San  Joaquin  Bcstg.  Co.  Corpora- ion  has  Identical  members  and  same 
ercentage  of  ownership  as  did  part- 
ership.  KSTN  is  assigned  1420  kc,  1 
w  unlimited  directional.  Filed  March 

f-lr  WSHB  Stillwater,  Minn. — Assignment ,  Bf  license  from  St.   Croix  Bcstg.  Co., 
■  hicensee,  to  William  F.  Johns  Sr.,  Wil- iliam  F.  Johns  Jr.,  and  Penrose  A.  Johns, 
■partnership  d/b  as  St.  Croix  Bcstg.  Co. 
Corporation  desires  to  operate  as  part- 
jnership  with  present  stockholders  hav- 
Sng  same  proportionate  interests  if  ap- 

^  plication  is  approved.    WSHB  operates '  fe'ith  250  w  daytime  on  1220  kc.  Filed March  22. 
'l   WJJD    Chicago,    111. — Assignment  of license    from    WJJD    Inc.,    an  Illinois 

,  jcorporation  to  WJJD  Inc.  a  Delaware 
'  Corporation.    Stock  in  WJJD  is  wholly pwned  by  Field  Enterprises  Inc.,  Dela- 
'  m'are  corporation  and  counsel  for  lUi- Uois    corporation    suggested    place  of 
(organization  be  changed  to  effect  econ- lomies  in  state  taxes.    WJJD  operates 
'  'ith  50  kw  L  on  1160  kc,  directional, iled  March  20. 
WMRY  New  Orleans  and  KCIJ 
hreveport.  La. — Transfer  of  control  in 

i-[Southland  Bcstg.  Co.,  permittee, 
i:)through  retirement  to  treasury  of  765 
.i.ih.  or  51%  of  stock  held  by  Joe  Darsky. 
I,  J\Ir.  Darsky  had  paid  $1,912.50  into  com- ■  pany  or  half  the  amount  subscribed, 
i.-fcut  now  wishes  to  withdraw  and  parties 
i-  6gree  to  free  him  from  obligations  un- 
',  Ser  contract.    WMRY  is  assigned  500  w 

jay  on  600  kc;  KCIJ  operates  with  5  kw [  b  on  980  kc.  Filed  March  20. 
'  WCIF  Madisonville,  Ky. — Assignment 1  bf  license  from  Madisonville  Bcstg.  Co. 
;  Inc.  to  Pierce  E.  Lackey  individual, 
d  Application  filed  simultaneously  for  as- signment of  license  from  Pierce  E. 
iO  d.ackey  to  Messenger  Bcstg.  Co.  for  a 
1.  lonsideration  of  $60,000.  Messenger 
IV  Bcstg.  Co.  is  licensee  of  FM  outlet 
"  HVFMW  Madisonville  and  was  prepar- io  [ng  to  apply  for  AM  station.  Both 
p-'oarties  feel  that  town  size  of  Madison- i  ieille  could  not  support  two  stations. 

ilVCIF  is  assigned  250  w  daytime  on 
i  ,  l'30  kc.  Filed  March  20. 
edt  KOSE  Osceola,  Ark.— Assignment  of t  'icense  from  H.  F.  Ohlendorf,  licensee, 
til  k)  Osceola  Bcstg.  Corp.  for  $45,000. 
inprincipals  in  new  corporation  include itsiSVIr.  Ohlendorf  who  retains  51%  and 
li-  s  president;  J.  C.  Buchanan,  50%  owner 
i(  Buchanan  Chevrolet,  vice  president 
U%  plus;  Dr.  George  Cone,  dentist, 

■t.  n^-!>%;  J.  T.  Cromer,  i^%  Cromer  Mill- 
ed ng  Co.,  5y->%;  H.  A.  Segraves,  farm 

k  iianager,  5V->%;  Richard  Cromer,  farm 
>B  manager  5V->%;  Sam  M.  Hodges,  pub- 

isher  Osceola  Times,  weekly  newspa- 
per, 514%;  G.  B.  Segraves,  attorney, 

,%;  E.'  H.  Burns,  farm  manager  2%; and  Julia  M.  Morrison,  secretary ,%%. 
I-  50SE  is  assigned  1  kw  unlimited  on m:m  kc.  Filed  March  6. 
I!  ,  WDXB  Chattanooga,  Tenn.— Assign- ift;?tnent  of  CP  from  Joe  V.  Williams  Jr., 
of'ito  WDXB  Inc.  Mr.  Williams  desires 
Ji-^iio  devote  his  time  to  his  law  practice 
i.«Jbnd  sells  for  $50,000.  Principals  in HefjVDXB  Inc.  include:  Joseph  Bloom, 
tiiJ%ho  with  wife  is  owner  of  Forjoe  & 
^-'■to.,  president  50%;  David  Cohen,  vice 
iC  'Inresident  and   V3   owner  Cohen  Wros. 
Nal  estate  holdings,  vice  president 

»f!»0%  and  Charles  Gullickson,  secretary. R'DXB  is  assigned  1490  kc  with  250  w 
!'■  jnlimited.  Filed  March  15. 
*5  KTKT  Tucson,  Ariz. — Assignment  of 
lii'  ~P  from  Thomas  J.  Wallace,  permittee, K:  ;o  KTKT  Inc.  Mr.  Wallace  believes 
inii  hat  corporation  is  more  adaptable 
"'method  of  handling  business  than  in- 
"■'liividual  proprietorship.  Principals  in 
i'l'fcorporation  include  Mr.  Wallace  who M^itains  33%%;  Gail  Hummel,  owner  of 
t>-;'2;adsden  Builders,  general  contractors 
*and  Hummel  Motel,  33i/3%;  Philip  R. 
st>  Hurlbut,  independent  applicant  for 
Mi  new  AM  station  at  Flagstaff,  Ariz., 
Df  iS2'^%  and  Bernice  Hurlbut,  house- 

(ivife,  secretary-treasurer,  16%%.  Mr. 
•■Hummel  and  Mr.  Hurlbut  to  bear  ex- 

jpenses  of  incorporation.  KTKT  is  as- igned  1490  kc,  250  w  unlimited.  Filed 
'Iw-Tch  15. 

iorton  Recovered 

ED  NORTON,  chairman  of  the 
board  of  the  Voice  of  Alabama 
(WAP  I,  WAFM  (FM)  and 
iVAFM-TV  Birmingham.  Ala.), 
last  week  returned  to  his  desk  fol- 
owing  an  operation  a  fortnight 
igo  and  two  weeks  convalescence 
n  the  hospital. 

BOB  BURGER  (I),  WCAX  man-on-the-street  in  1949,  mee^s  and 
division  managers  of  Sears,  Roebuck  &  Co.,  Burlington. 

*    *  * 

When  Burlington  Buys 
( Continued  from  page  23) 

interviews 

guide  our  efforts  to  get  comments 
from  our  audience  on  how  they 
liked  the  program  and  what  sug- 

gestions they  might  have  for  im- 
provements. 

"In  order  to  accomplish  this, 
small  prizes  were  offered  for  ques- 

tions submitted  for  use  on  the  pro- 
gram provided  they  were  submitted 

with  comments  regarding  the  pro- 
gram. A  first  prize  of  $10  in  Sears 

Credit  Coupons  was  offered  for  the 
best  question,  two  second  prizes  of 
$5  in  Credit  Coupons  and  $1  for 
every  question  used  on  the  pro- 

gram. This  offer  was  made  for 
three  weeks.  In  that  three-week 
period  over  400  entries  were  re- 

ceived. Praise  for  the  program  was 
more  than  abundant.  Though  the 
audience  was  instructed  to  send  its 
entries  to  WCAX,  well  over  a  third 
of  them  were  directed  to  Sears, 

Roebuck." That  description  by  Mr.  Truedel 
of  program  acceptance  and  spon- 

sor identification  is  backed  up  by 
his  version  of  the  institutional  re- 

sults attained  by  the  broadcast 
series: 

Results  Attained 

"The  institutional  objectives  are 
being  accomplished.  We  are  being 
kept  in  the  public  mind  day  in  and 
day  out.  We  have  created  good- 

will because  of  the  public  accept- 
ance of  our  program.  Our  slogans 

are  becoming  common  knowledge. 
Our  credit  plans  and  credit  coupon 
plan  are  kept  before  the  public. 

"Four  out  of  five  days  a  week  we 
draw  a  crowd  in  front  of  our  store. 
Five  days  a  week  an  average  group 
of  10  persons  comes  into  our  store 
to  listen  to  their  voices  on  our 
Sears  Silvertone  wire  recorder. 
Identification  of  our  principal  brand 
names  has  improved  measurably. 
In  short,  the  initial  objectives  for 
which  this  program  was  started 
have  been  met  beyond  our  expecta- 
tions. 

"One  specific  institutional  value 
is  worth  mentioning.  Because  of 
the  arrangement  of  having  the  peo- 

ple interviewed  on  the  program 
come  into  the  store  to  hear  their 

voices,  the  m.  c.  has  the  oppor- 
tunity to  say  as  he  completes  each 

interview,  'Be  sure  to  come  up- 
stairs and  hear  your  voice  on  the 

Sears  Silvertone  wire  recorder.' 
"This  has  meant  that  our  brand 

name  Silvertone  has  become  as 
familiar  in  the  public  mind  in  this 
area  as  any  of  the  nationally  adver- 

tised radio  brand  names.  We  can- 
not imagine  the  accomplishment  of 

the  same  result  in  any  other  way 
or  through  any  other  medium  or 
combination  of  media  without  a 
tremendous  expenditure  far  and 
above  the  cost  of  the  program 
which,  as  we  have  explained,  served 

many  other  purposes." 
Results  General 

These  results  are  of  a  general 
nature.  Getting  down  to  cases,  Mr. 
Truedal  lists  a  few  examples  of 
merchandising  projects.  Here  is 
the  way  he  put  it  in  the  NRDGA entry : 

"The  first  specific  results  which 
made  us  wonder  if  we  weren't  un- 

derrating radio  came  after  devoting 
one  program  to  announcing  that 
the  new  Sears  catalog  was  avail- 

able. We  had  placed  a  newspaper 
ad  on  this  the  day  before  and  had 
gotten  some  action.  We  put  it  on 
the  radio  the  next  day  just  as  a 
matter  of  course.  The  response  was 

immediate,  and  all  catalogs  were 
ordered  by  mid-afternoon. 

"For  the  past  three  months  we 
have  been  regularly  using  radio  to 
sell  merchandise.  The  results  have 
been  more  than  satisfactory  in  re- 

lation to  the  cost  of  promotions. 
Three  specific  results  follow  where 
no  other  advertising  was  used. 
Pinking  shears  were  advertised  for 

three  successive  days — Monday,  Tues- 
day and  Wednesday.  By  the  end  of 

the  week  our  complete  stock  of  187  was sold. 
Our  department  had  a  vacuum  clean- er promotion  which  was  supported 

twice  by  our  radio  program.  Twenty- 
seven  units  were  sold  and  the  depart- 

ment had  a  28.7%  increase  over  last 
year  for  this  period. 
We  carried  a  special  trafSc-gettlng 

rose  promotion,  and  in  one  day  sold 
the  complete  stock  of  500  dozen  roses. 

"In  most  instances  we  tie  our 
radio  in  with  the  rest  of  our  adver- 

tising and  have  been  aware  of  the 
real  sales  help  it  has  been.  How- 

ever, in  these  instances  it  is  diffi- 
cult to  assess  the  relative  results 

of  different  media.  For  that  rea- 
son we  have  confined  our  examples 

to  the  few  instances  where  radio 
has  been  exclusively  used  or  its  re- 

sults could  be  specifically  ascer- 

tained." 

Long-Range  Aspect 
That's  Mr.  Truedel's  summary  of 

some  of  Sears'  specific  promotions. 
Summarizing  the  long-range  as- 

pects of  the  broadcast,  he  says: 
"Our  Sears,  Roebuck  store  in 

Burlington  has  had  a  good  growth 
these  past  few  years.  Though  logi- 

cally we  cannot  attribute  this  in 
any  major  portion  to  our  radio  pro- 

gram— there  are  too  many  other 
factors — we  do  feel  that  our  Sears 
Man-on-the-Street  program  has 
been  a  major  factor  in  our  public 
relations  and  hence  our  sales  effort. 

"The  things  that  we  have  been 
able  to  accomplish  by  this  program 
could  hardly  be  accomplished  so 
neatly  and  easily  by  any  other  pro- 

gram or  any  medium  at  such  a 
cost.  Sears  Man-on-the-Street  pro- 

gram has  become  a  part  of  Sears, 
Roebuck  and  a  part  of  the  public 

consciousness  of  Sears  in  this  area." Is  Sears  satisfied  to  sit  back  and 
remain  satisfied  with  these  results, 
good  as  they  are?  Not  at  all. 
Looking  forward  Mr.  Truedel  says, 
"We  have  been  pleased  to  discover 
the  merchandising  possibilities  of 
our  program  and  intend  to  explore 

these  further." 

RAZOR  BLADES  BY  THE  MILLIONS 

See  Centerspread  This  Issue 

• 

ON  THE  AIR  EVERYWHERE  24  HOURS  A  DAY 

WCKY 

CINCINNATI 

50,000  WATTS  OF  SELLING  POWER 
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At  DeadMne... 

RCA'S  NEW  COLOR  TV  TUBE 
DEMONSTRATED  FOR  FCC 

POTENTIAL  SOLUTION  of  some  of  color 

television's  fundamental  technical  problems 
seen  Friday  after  closed-door  demonstration  of 
RCA's  new  single  tri-color  picture  tube  to  FCC 
and  staff  members.  Demonstration  of  awaited 

tube,  first  outside  laboratory,  was  held  Thurs- 
day night  and  reported  to  other  participants 

in  color  hearing  at  Friday  session.  FCC  mean- 
while set  April  6  as  date  for  official  demon- 

stration for  record  of  hearing. 

Although  details  of  tube  and  its  perform- 
ance were  not  disclosed  officially,  it  was  known 

RCA  presented  two  types  of  tri-color  tube — 
one  single  gun  and  one  triple  gun,  with  latter 
said  to  give  rendition  most  nearly  approaching 

perfomance  of  RCA's  present  three-tube  color 
system.  Some  observers  considered  new  tube 

to  be  "great  stride"  in  color  development, 
emphasizing  its  usability  in  all  color  systems 
and  removal  of  restrictions  on  screen  size. 

Both  tube  models  shown  were  16-inches,  long- 
er than  RCA's  present  monochrome  kinescopes 

of  that  size  and  hence  said  to  present  unique 
conversion  problem  in  that  they  protrude 
from  rear  of  set.  RCA  witnesses  already  have 

testified  they  can  build  large  tri-color  tubes 

easier  than  small  ones.  Single-gun  tri- 
color picture  tube  was  said  to  require  about 

10  receiver  tubes  more  than  monochrome  sets, 

plus  accompanying  extra  circuitry,  while  tri- 
gun  picture  tube  adds  still  another  10  tubes 

plus  circuitry.  Rough  estimate  of  $10  was  cited 

as  cost  for  "adding  a  tube"  and  its  circuits, 
making  single-gun  sets  cost  some  $100  above 

monochrome,  not  considering  cost  of  tri-color 
picture  tube  itself. 
FCC  color  hearing  continued  Friday  with 

CBS  showing  off-tube  16mm  films  of  525-line 
monochrome  transmission,  black-and-white 

pickup  of  405-line  CBS  color,  and  CBS  color 
TV  medical  demonstration  at  Atlanta  [Tele- casting, Feb.  6,  14]. 

ABC  STORE  SPONSORSHIP 

EXPERIMENTAL  techniques  that  ABC-TV 
believes  may  set  pattern  for  future  use  of 
television  by  department  stores  will  be  used  in 

special  half -hour  program  sponsored  by  Arnold 
Constable,  New  York  store,  on  WJZ-TV  New 
York,  ABC  station,  March  29,  4:30-5  p.m.  Pro- 

gram will  be  telecast  live  from  store  itself, 
with  store's  buyers  appearing  in  person  to  talk 
about  products  advertised. 

EASTON-ALLENTOWN  PLEA 

SECOND  petition  for  writ  of  mandamus 
against  FCC  in  Easton-Allentown,  Pa.,  case 
filed  in  U.  S.  Court  of  Appeals  for  D.  C.  by 
Allentown  Broadcasting  Co.  (WHOL  Allen- 
town),  winner  of  FCC  decision  which  court  re- 

manded for  further  action.  In  sequel  to  rival 
Easton  Publishing  Co.'s  petition  for  writs  of 
prohibition  and  mandamus  [Broadcasting, 
March  20],  Allentown  Broadcasting  asked  court 
to  issue  mandamus  requiring  FCC  to  comply 
with  court  decision  and  issue  findings  on  basis 
of  original  hearing  record  rather  than  hold  fur- 

ther hearing  which  FCC  has  scheduled. 

NBC  SATURDAY  CHANGE 

ALTHOUGH  not  abandoning  entirely  original 
plan  to  sell  one-minute  announcements  in  its 
2V2-hour  Saturday  night  television  show,  NBC- 
TV  now  offering  half-hour  blocks  of  show  for 
single  sponsorship  as  well. 
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HUGO  REYER  APPOINTED 

TO  NEW  POST  AT  FCC 

HUGO  REYER,  FCC's  executive  assistant  chief 
accountant,  appointed  Friday  to  be  assistant 
chief  accountant  under  Chief  William  J.  Nor- 
fleet  in  Commission's  new  Office  of  Chief  Ac- 

countant [Broadcasting,  March  13,  20].  Hy- 
man  H.  Goldin,  acting  chief  of  economics  and 
statistics  division,  to  be  chief  of  new  Office's 
Economics  Division.  John  J.  Nordberg,  chief 
of  original  cost  and  depreciation  branch  of 
present  accounting  regulation  division,  named 
chief  of  new  Office's  Accounting  System  Divi- 
sion. 
Following  appointments  announced  for 

FCC's  new  Common  Carrier  Bureau  under 
Chief  Harold  J.  Cohen,  now  assistant  general 

counsel  in  charge  of  law  bureau's  common  car- 
rier division: 

Jack  Werner,,  assistant  chief  of  law  bureau's 
common  carrier  division,  to  be  assistant  chief 
of  Common  Carrier  Bureau;  Marion  H.  Wood- 

ward, now  assistant  chief  engineer  and  chief 
of  present  common  carrier  division  of  Engi- 

neering Bureau,  to  be  chief  of  International 
Division;  John  R.  Lambert,  now  chief  of  tariffs 
and  telephone  rates  branch  of  Accounting 
Bureau,  to  be  chief  of  telegraph  division;  Cur- 

tis M.  Bushnell,  now  in  Accounting  Bureau's field  division,  to  be  chief  of  telephone  division; 
Charles  R.  Makela,  now  chief  of  Accounting 
Bureau's  field  division,  to  be  chief  of  field  co- 

ordination unit;  Alexander  Ueland,  now  in 

common  carrier  branch  of  Accounting  Bureau's economics  and  statistics  division,  to  be  chief 
of  Common  Carrier  Statistical  Division. 

All  appointments  effective  April  3. 

ALLOCATION  PROPOSAL 

ADDS  10  TV  CITIES 

TV  ALLOCATION  proposal  which  it  said 
would  provide  10  cities  with  their  first  VHF 
channels  without  robbing  any  other  community 
was  filed  with  FCC  Friday  by  WBTM  Danville, 
Va. 

Station  said  its  plan  would  revise  but  not 
curtail  FCC's  own  proposed  allocation  for  17 
cities  in  eight  states  and  that  one  VHF  channel 
would  be  provided  for  each  of  following  com- 

munities omitted  from  FCC's  VHF  proposal: 
Durham,  Greenville,  and  Raleigh,  N.  C;  Zanes- 
ville,  Ohio;  Greenville,  S.  C;  Johnson  City 
and  Kingsport,  Tenn.,  and  Charlottesville, 
Danville,  and  Winchester,  Va. 

WBTM's  proposal,  filed  by  Washington  At- 
torney John  H.  Midlen  and  Consulting  Engi- 

neer George  C.  Davis,  "can  be  effectively  ac- 
complished without  any  serious  problems  of 

co-channel  or  adjacent-channel  interference 
to  the  Grade  A  or  B  service  of  the  respective 
assignments,"  FCC  was  told.  WBTM  said  it 
would  apply  for  Channel  7,  which  its  plan 
would  move  to  Danville  from  Roanoke.  Roanoke 
would  get  VHF  Channels  9  and  11  in  lieu  of 
Nos.  7  and  10  as  proposed  by  FCC. 

EXAMINER  REVIEWS  ORDER 

EXAMINER  J.  Fred  Johnson  Jr.,  conducting 
FCC  hearing  on  news-slant  charges  against 
G.  A.  (Dick)  Richards,  agreed  Friday  to  take 
under  further  consideration  his  order  that  FCC 

counsel  permit  Mr.  Richards'  attorneys  to  ex- 
amine so-called  "confidential"  affidavits  filed 

by  Robert  Horn,  former  newsman  for  Mr. 
Richards'  KMPC  Los  Angeles.  Decision  to  re- 

consider came  at  urging  of  Frederick  W.  Ford, 
FCC's  chief  counsel  in  hearing  (early  story, 
page  24). 

Closed  Circuit 
(Continued  from  page  k) 

George  Sadowski's  (D-Mich.)  measure  to  se' 
up  an  overall  frequency  allocations  board  i: 
being  laid  aside  in  favor  of  immediate  study  oi 
Senate-passed  McFarland  Bill  (S  1973)  to  re- 

organize FCC  procedures.  Group  also  expectec 
to  carefully  digest  FCC  criticisms  of  McFar- 

land measure  as  set  down  in  "model  bill' 
[Broadcasting,  March  6]. 

BATTLE  of  Johnson  (Sen.  Ed.  C,  D-Col.)  vs 
Johnston  (Eric,  president  of  Motion  Picture 
Assn.)  can  be  expected  to  take  new  and  mor? 
satisfactory  turn.  They  met  in  Washingtor 
last  Tuesday  for  hour's  huddle  on  Senator  Ed': 
bill  to  license  motion  picture  industry  as  mean.' 
of  attacking  "moral  turpitude"  aspects.  It^ 
presumed  hearings  will  be  held  on  bill  (S-3237) 
but  that  it  will  wind  up  with  motion  picture 
industry  agreeing  to  police  itself. 

GENERAL  MILLS,  Minneapolis,  looking  ovei 
new  Dave  Garroway  NBC-AM  show,  slated  t( 
be  aired  five  weekly,  9:30  to  10  a.m.  (CST; 
from  Chicago  starting  April  3. 

NOT  BROADCASTING,  but  safety  and  specia 
services  functions  probably  will  be  next  survey 
subject  in  FCC's  gradual  staff-wide  functiona 
reorganization.  Surveys  will  be  directed  b: 
Charles  Koblentz,  in  management  program 
ming  and  personnel  work  in  Government  fo 
past  11  years,  most  recently  with  War  Asset; 
Administration,  who  was  hired  for  reorganiza 
tion  job  and  did  one  which  was  basis  for  recen 

Common  Carrier  realignment.  He's  now  as sistant  to  FCC  Executive  Officer  William  K Holl. 

INTEGRATION  of  NBC's  KNBH  (TV)  Lo 
Angeles  into  network's  Owned  and  Operate< 
Stations  Division,  reporting  to  James  M 
Gaines,  division  director,  foreseen  in  report  o 
impending  assignment  of  Thomas  B.  McFadden 
now  manager  of  NBC's  New  York  stations,  a 
manager  of  KNBH  (TV).  Los  Angeles  statioi 
now  reports  through  Sidney  N.  Strotz,  admin 
istrative  vice  president  in  charge  of  Westeri 
Division,  to  Charles  R.  Denny,  executive  vic' 
president.  1 

McCANN-ERICKSON,  New  York,  and  Chrys 
ler  Corp.  awaiting  end  of  United  Auto  Work 
ers  strike  to  start  sponsorship  of  half-hou 
video  program.  Agency  so  far  has  submitte 
variety  and  dramatic  type  shows  to  advertisei 

nation's  smallest  television  city.  Blooming 

ton,  Ind.,  may  soon  have  direct  link  wit" coaxial  cable  (see  network  story  page  59) 
Present  plans  of  Sarkes  and  Mary  Tarziar 
WTTV  (TV)  Bloomington  owners,  understoo 
to  call  for  installation  of  microwave  relays  t 
link  station  with  cable  at  Cincinnati.  Statio; 
affiliated  with  ABC-TV,  CBS-TV  and  DuMoni 

MRS.  GARDNER  COWLES  SR. 

MRS.  GARDNER  COWLES  Sr.,  88,  mother  o 
Gardner  Cowles,  president  of  Cowles  Broac 
casting  Co.  and  of  Des  Moines  Register  an 
Tribune,  died  Wednesday  in  Des  Moines 
Widow  of  publisher  of  Register  and  Triburn 
she  is  survived  by  six  children. 

CCIR  GREETING  VIA  TV 

DELEGATES  of  International  Radio  Cor 
sultative  Committee  (CCIR)  meeting  toda 
(Monday)  in  Statler  Hotel,  New  York,  to  b 
greeted  via  TV  by  FCC  Chairman  Wayne  Go 
and  Undersecretary  of  State  James  V.  Webl 
both  speaking  from  Washington.  Messages  t 
be  transmitted  via  WABD  (TV),  DuMor 
station  in  New  York,  2:45-2:55  p.m. 

BROADCASTING    •  Telecastinl 



THE  KANSAS  CITY  TRADE  AREA 

c/es  / 

Accepted  studies  show  Kansas  City's  Primary 
Trade  area  to  be  rectangular,  as  illustrated. 
Kansas  City  is  the  natural  capital  for  all  trade 
and  commerce  in  this  vast  territory. 

The  KMBC-KFRM  Team  has  been  custom- 
built  to  serve  this  zrea.— without  waste  circulation! 

The  KMBC-KFRM  Team  is  your  best  buy 
in  the  Heart  of  America  because  it  provides 

complete,  effective  and  economical  coverage. 

Contact  KMBC-KFRM  or  any  Free  &  Peters' 
"Colonel"  for  complete  details. 

Ihe  True  Area  is  an 

I    East -West  Rectangle 

SMHl —  and . .  • Texas I 

Ask  for  a  Copy  of  The  Kansas  City  Trade  Area  Study 
Only 

The  KmC-KFRIili  Team 

Covers  it  Effectively 

and  Economically 0.5  mv/m  Davtime 



KFBK 
Sacramento  (ABCj 

'1,000  watU  1530  kc. 

JBC) 

1000  w»U8     630  kc 
■MHiiiiiiMmi 



in: 

I 

5'' 

m 





i 




